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Malta- Vita  Free  DeaL 


99 


Case  free  with  your  order  for  5  cases  Malta- Vita/* 
^*Orders  must  be  received  by  the  jobber  not  later  than 

July  15th/* 

The  Malta-Vita  Pure  Food  Co.,  Battle  Creek,  Michigan. 


Castle  Bros.,  Brokers, 

Pacific  Coast  Agents. 


The  McCASKEY 
CREDIT  REGISTER! 

Handles  yonr  ACCOUNTS  without   Loss   of   TIME   and   keeps  ALL 


Accounts  Posted  up  to  the  Minute  and 
Makiug'  another,  Figure. 


Ready    for    Settlement  without 


No  Customers'  ludividnal  Books  to  bother  you. 

Every  Detail  of  your  Business  handled  with  only  ONE  WRITING. 
A  Complete  Record  of  Cash  Sales,  Credit  Sales,  Cash  on  Account. 
C.  0.  D.  and  Miscellaneous  Sales. 

You  can  tell  iu  5  Minutes  TIME  HOW  MUCH  100  Customers  owe  YOU. 

In  Thirty  Minutes  yon  can  tell  the  Amount  of  goods  on  hand  and  your  Assets  and  Liabilities. 
If  Information  is  worth  anything  to  you,  write  for  our  new 

64  Page  Catalog— Its  FREE. 


WE   CAN  YOV 

How  Our  Register  Quickly  Pays  for  Itself,  and  Ouickl.v  Earns  You  n  Proflt. 

W.  A.  HAWLEY,  Sole  Agent  Pacific  Coast, 

714  TENTH  STREET  OAKL  VM).  (  Al,. 

BRANCH  AGEXCIES:    I-os  Angeles,  Cal.;  Sacramento,  Cal.;  Spokane.  Wash.;  Portland,  Ore.:  Seattle.  Wash.:  San  .Jnse.  Cnl. 

THE  McCASKEY  DEGISTER  CO.,  34  Rush  St.,  Alliance,  Ohio,  Manufacturers  of  the  Celebrated  Multiplex  Dupli- 
cating Carbon  Back  Counter  Pads,  also  Single  Carbon  and  Folding  Pads. 


The  Advocate  Endorses  the  McCaskey  Account  Register. 


THE    RETAIL    GROCERS'  ADVOCATE 


RED  SEAL  LYE. 

Disinfectant,      Water  Softener,      Cleanser.       The  Sifting  top  Can. 

p.  C.  TOMSON  &  CO.,  Makers,  PHiladelpHia,  Pa. 


Folg'er's 
Golden  Gate  Spices 


J.A.FOLGER&C'^  H 


High  grab^ 

SPtCES 


♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦ 

Good  Spices  help  win  the  favor  of  Lady  customers.  Folgcr's 
Golden  Gate  Spices  will  aid  any  high  grade  grocer  in  building 
up  his  Spice  trade  among  housewives  who  demand  the  best. 
Summer  or  winter  they  are  always  the  same.  Ask  your  sales- 
man the  next  time  he  calls  or  write  us  for  quantity  discounts. 


J.  A.  FOLGER  (SL  CO.,  San  Francisco. 

Specialists  in  Hig'K  Grade  Goods. 


THE  RETAIL  GROCERS'  ADVOCATE 


Tills 


RETAIL  GROCERS  ADVOCATE 

I'libllNlied  li^vcry  Friday  by  tlir 


CALIFORNIA 
RETAIL  GROCEI^S 

AND 

.MERCHANTS 

ASSOCIATION 


BARL  I).  KDDY.    Editor  and  Manager. 
Paul    A.    Carew,  Assistant. 
■Tnmes  G.  Cassidy,  Traveling  Representative. 


nJMPORARY  OF^'ICE 
S-.n   KrunclN<>o — 1714     Webster  Street. 
Phone:  West  3067 


SUBSCRIPTION  PRICKi 

One     Vear  $2.00 

Six    Months   1.00 

''inffie  Copies  10  cts. 

Entered   as  Second   Class  iMatter  in 
Post  Office  at  San  Francisco. 
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AGENTS,  MNFRS. 

R.  A.  Holcombe  &  Co.,  50  Clay  St. 

W.  A.  Hawley,  1201  Gough. 

Heck  Haraware  Co..  604  Mission. 

Kelly-Clarke  Co.,  23  Market. 

John  H.  Spohn  Co.,  50-52  Clay  St. 

Fred  F.  Hobbs  Co.,  Hansford  Bldg. 

The  C.  B.  Jennings  Co.,  41  Clay  St. 

Johnson-Lock  Mercantile  Co.,  213  Sansonie  St. 

P.  B.  Lenfesty,  49  Hartford  St. 

Castle  Bros.,  1444  O'Parrell  St. 

AMMONIA. 
Pacific  Ammonia  Bottling  Co. 

AUTOMATIC  \V  lilGHERS. 
Bond  Scale  Co.,  49  Hartford  St.,  S.  F.,  1G40 
San  Fernando  St.,  Los  Angeles. 

UAKlN<j  POWDER. 
'Royal,"  Johnson-Ijocke  Mercantile  Co., 

Agts.,  213  Sansome  St. 
A.  Schilling  &  Co.,  2d  and  Folsotn 
"Rumford,"    Rumford   Chem.    Wks.,  Provi- 
dence, R.  I. 
Crescent     "Egg-Phosphate,"     John  H. 
Spohn  Co.,  Agts. 

BANKS. 
Swiss-American  Bank. 

BREAKFAST  FOODS. 
Egg-O-See,  135  Hansford  Block. 
E.   C.  Corn  Flakes,  135  Hansford  Block. 
Malta  Vita. 

NTutrito.  859  Franklin.  Oakland 
Petti.iohn.  American  Milling  Co. 
Sanitas  Toasted  Corn  Flakes. 

HITTER*. 
L,ash"s  Bitters  Co..  1721  Mission 
CANNED  GOODS. 
Burt  Oney  Canning  Co..   Dodge  Sweeney  & 
Co..  Distributors. 

(ATStJPS. 
urtice  Liros.  Blue  Label,  Fred  F  .  Hobb.s 
Co.,  Nevada  and  California  Represen- 
tatives. 26  Steuart  St. 
Pacific  Vinegar  &  Pickle  Works 

161  Sacramento  St. 
"Sniders."  John  H.  Spohn  Co..  Agts 
"Griffon's,"   California  Fruit  Canners'  Asso- 
ciation. 

CEREAI,  FOODS. 

American     Cereal     Co.,  Kelley-Clarke 
Co.,  Agts.,  23  Market  St. 

COCOANUT. 
Franklin    Baker     Co.,     Johnson-Locke  Co., 
Agents. 

COFFEE,  TEA,  ETC. 
J.  A.  Folger  &  Co.,  Spear  &  Howard  Sis. 
M.'  J.  Brandenstein  &  Co.,  Mission  near 
Spear. 

\.  Schilling  &  Co..  2d  and  Folsom 
COFFEE  SntLS. 

F.  F.  'Wear,  D.  S.  A.  Pac.  Coast. 
Hobart  Mills,  137-139  Telegraph  Ave. .Oak- 
land. 

I  I  >  >l  Vl!  .S  s  I O  \    M 10  R  CH  A  NTS. 

I  )odge-S\veeMev      X-      Co..  Halluiwav 

U  harf.  S.  F. 
•Jen  lena..     L.     ^     Co..     1 U4     VVasli  I  nji  I  .in 
rhone.    Tcmpoi-ary  243. 
iieer.  .Morehou.'^e  i*!:  Grandl  Hathawiv 
\Vharf  and   33  Clav  St. 

rOX>  ECTION  ARV. 
■IlunUv   Dorv.  '  Dodee  Sueenev  &  Co  ,  Agts 

CRACKERS. 
Golden  Gate  Cracker  Co..  60  Pine  St 
Cr.vstal  Cracker  Co..  311-323  Bay  St. 

OEl.ir.ACIKS. 
Rathjens.  P.  P..  1315-1319  Pacific 
Wieland  Eros..   309-311   Davis  St. 

DENTISTS 
Van  Vroom.   IfiOl   Fillmore  St. 

RI.EC  rHlC   MII.I.S.   F,T<  . 
Royal."  Beck  Hardware  Co..  Agts.  fii>A 
Mission  St 

EV.VPOR.ATED  MILK. 
Carnation.    John    H.    Spohn    Co..  .\gis.. 

50-52  Clay  St. 
Alpine.    F.    P.    Hobbs   Co..    Agts.,  Hansford 
BIdg. 

Borden  Condensed   Milk  Co  .  Johnson-T>ocke 
Co..  Agts.,  213  Sansome  St. 

EX  TRACT* 
Mutual  Extract  Co..  Alamedr.. 

FI.OUR. 
Crown  Mills.  41 R  Jackson  St. 
D«l    Monte  Milling  Co..   TiOinbard  and 


Montgomery.  I'liunu,  Toiiiporary  luau. 
Ulube    Uruin         Milling    U>t.  CUesiiiu. 

and  Monlgoiiiery.  i'tioim,  >\'esl  1U1« 
Hay    Cily    Mills,    J.    C.    Wuslplial    ic  SoiiH. 

flops.,  1st  and  Clay  St.,  Oakland. 
American  Milling  Co.,  Erie  St. 
I'hoenix  Milling  Co.,  .Sacramento. 

GINOEU  ALE. 
D.  Steiinke       Co.,  Union  and  Uctavla. 
INSECT  rOWDEK. 

"Eureka." 

MAX>Li!:iNE. 

John  H.  Spohn  Co.,  Agts.,  i2  Clay  St. 

McC'ASKEi;    ACCOb.U..  lUbu.^'l'Ell 
W.  A.  Hawley,  Agt.,  12U1  Uough  St. 

Ullu  TAAK*,  ETC. 
Beck  Hardware  Co..  t)04  Mission  oi. 

UL,1VES  AXU  ULIXE  Ull.. 
Chas.   P.   Grogan,   17  44   Albion  St..  L.o» 
Angeles. 

fAlNTS,  OlbS  &  OLASS. 

VV.  p.  Fuller  &  Co.,  Mission  and  Beal> 

Phone,   Temporary  940. 
Whittior,  Coburn  &  Co.,  Sansome  St. 

PAl'ER. 

A.  Zellerbach  &  Sons.  421  Jackson  rfl 
PASTE. 

Cleveland  Macaroni  Co.,  Golden  Egg  Brands. 

PEAlVtIT  SECL,ER!>. 
Kingery  Mfg.,  Co.,  106  K  Pearl  St..  Cli 
cinnati,  Ohio. 

I»ICKI.ES,  ETC. 
Pacific  Vinegar  and  Pickle  Works. 

161  Sacramento  St. 
Reed  Pickle  Works.  1507  Folsom 

POLISHES. 
X-Ray  Stove  Polish,  R.  A.  Holcombe  # 

Co.,  Agts.,  50  Clay  St. 
U.  S.  Metal  Polish,  J.  T.  Wilson.  Act 
2871  16th  St. 

PROVISION.S. 
Cudahy  Packing  Co.,  45  Clay  St. 
Western  Meat  Co.,  17th  and  Harrison... 
PRUNES. 

L.OS  Gatos  Cured  Fruit  Co..  Los  Gatog 
ROOT  BEER. 
Chas  H.  Hires  Co.,  Philadelphia. 

RICE. 

W.  T.  Wellsch  &  Co..  Monadnock  BIdg. 
-N'ew  Orleans  Rice  Co..  104  Front  St. 

REFKIGERATOBS. 
Murray  &  Wadsworth,  Agts.,  431-4.'?3  Polk 
Ft.  Smith  Refrigerator  Works,  Beck  Hard- 
ware Co.,   73   Clementina  St. 

SAFES. 

Parcell's  Safe  Co.,  523  Market 
Richardson  Bros.,  131  Fifth. 

SCALES. 

"Money  Weight,"  John  J.  DufHe,  Agt..  1482 
Market. 

James  Geddea  &  Co.,  431  Larkin  St. 
"Toledo,"  1032  Golden  Gate  Ave. 

SOAPS. 

"'Sapollo,"  J.  P.  Gillespie,  Agt. 
Babbitt's  Brands,  C.   B.  Jennl'igs  Co., 

Agts..   41   Clay  St. 
Cudahy  Packing  Co.,  45  Clay  Si  . 
Fels  Xaptha. 
Grandpa's  Wonder. 

SOD.A  WATER.. 
D.  Steimke  &  Co..  Union  and  Oct:ivi:i 

SVRirPS.  F.TC. 
Long    Syrup    Refining    Co..    <th  and 

Brannan. 

STATIONERY. 

Schwabacher-Frey  Co.,   42  Sutter  St 
TEA  AND  COFFEE  BAGS  (Air  Tlirlitl 
James  Hermann.  2975  Pacific  Ave 
TOBACCO. 

American   Tobacco   Co..   J.    M.  O.imbli 
representative.   23  Market  St. 

VINEGAR  WORKS. 
Pacific  Vinegar        Pickle  Work> 

'.fl  Sacramento  St. 
Western  Teast  rfl-  Vinegar  Work--  40» 
11th.    Phone.  Special  274 
WHISKEY 
The  Rothenberg  Co..  7th  and  F»-ankMp 

Sts..  Oakland. 
Wichman.   LntEren   f:   Co..   FvpreM  and 
Harrison  Ave.,  .\lameda 

WOODENW  >  BE. 
H>-Tnan.  Well  &  Co  .  46  Kansas  ""t 
«TfOI,ES%I.E  GROCK.. 
H'las  Bros..  100  California  St. 

Fmer^-encv  ' 

Morrin    RrnB     ,f-     Cn      ^l", -"t"  Vt-  

T     TT     ■V<-TT-Haii'-f  Pr.       i7n-f>"  "(V, 

Wm.  Cluff  Co..  Spear  and  Misoinn  Sto 

Golden    Gate    CnmpreBspd    VAnoi  Co 
W.nshlngtnn    "nd  FlUmnro 
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SNIPER'S  CATSUP.     Free  Deal.  New  1907  Pack 

Comes  Only  Once-— Order  from  your  Jobber  before  it  is  too  late. 

DELIVERIES  TO  BE  MADE  AFTER  SEPTEMBER  1ST,  1907,  AND  BEFORE  JANUARY  1ST,  1908. 

With  each  Five  Cases  of  Snider's  Catsup,  Pints,  one  case  of  Snider's  Catsup,  Pints,  FREE. 

With  each  Three  Cases  of  Snider'sCatsup,  Pints,  and  Two  Cases  of  Snider's  Catsup,  half-pints,  one  case  of 
Snider's  Catsup,  half-pints,  FREE. 

With  each  Ten  Cases  of  Snider's  Catsup,  Half-Pints,  one  case  of  Snider's  Catsup,   Half-Pints,  FREE. 

With  each  Five  and  Half  Cases  of  Snider's  Catsup,  Half-Pints,  Half  Case   of  Snider's  Catsup,  Half-Pints,  FREE 

With  each  Ten  Cases  of  Snider's  Catsup,  Quarts,  oue  case  of  Snider's  Catsup,  Quarts,  FREE. 

With  each  Five  and  Half  Cases  of  Snider's  Catsup,  Quarts,  Half-Case  of  Snider's  Catsup,  Quarts,  FREE. 
THE  ABOVE  SPECIAL  DEAL  WILL  BE  DISCONTINUED  WITHOUT  NOTICE. 

It  hehooves  every  merchant  to  place  his  order  immediately  so  as  to  be  sure  of  participating  in  this  splendid 
opportunity.    Take  no  chances — sell  SNIDER'S.    Its  purity  is  guaranteed  to  you  and  your  customers. 
JOHN  H.  SPOHN  COMPANY   (Agents)  SAN  FRANCISCO 
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How  Satisfied  He  Is! 


Think  of  the  satisfaction  of  being 
able  to  sell  a  clean-cut  piece  of  cheese 
like  this  with  the  knowledge  that  it  is 
precisely  the  size  or  weight  your  cus- 
tomer ordered! 

This  sort  of  satisfaction  is  cheap, 
for  it  only  costs  the  small  price  of  a 
Perfection  Cheese  Cutter,  which  cuts 
any  size  cheese  into  all  size  pieces 
from  5  cents'  worth  up.  Or,  if  you 
prefer,  money's  worth  or  pounds  or 
ounces. 

Does  everything  it  does  without  any 
figuring  on  your  pai't. 


American    Computing  Company 

701  INDIANA  AVENUE,  INDIANAPOLIS,  IND. 

Levenson  &  Co.,  San  Francisco  Distributors.. 
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Are  You  Getting  Your  SHare  Of 


HIRES 


Rootbeer 


1  «t\.Vt\&M^  ^tMt9.^' 


=^^HIRES' IMPROVED 

ROOT  BEER! 


Extract 


BUSINESS? 


Several  More  Cars  Just  Arrived, 

June  al'ways  brings  largely  increased  sales.    Order  from  your  jobber  your  sHare  of 

HIRES  and  profit  accordingly. 


Earl  D.  Eddy,  Editor. 


Wholesalers  Join  the  Fight. 


Country  Grocers  Aroused. 


National  Association  Dealers  Iii  Favor 
of  Pacific  Coast  Plan. 


WANT    PROFITS  PROTECTED. 


Big  Dealers  Want  Manufacturers  to 
Fix  and  Maintain  Fair  Retail  Sel- 
ling Prices. 


By  Frank  B.  Connelly,  Director  Na- 
tional Retail  Grocers'  Assn. 


It  is  with  great  pleasure  that  I  pre- 
sent to  the  grocery  trade  of  the  Pacific 
Coast  a  letter  I  have  just  received 
from  Mr.  C.  J.  Kramer,  president  of  the 
National  Retail  Grocers'  Association. 

Mr.  Kramer,  knowing  how  earnestly 
.1  sought  to  show  the  retail  grocers 
how  essential  were  profits  and  bring 
an  honest  believer  in  the  coarse  I  ad- 
vocated, hastened  to  let  me  know  when 
the  wholesale  grocers  of  the  UNITED 
STATES  in  convention  assembled, 
stamped  the  proposed  with  their  ap- 
proval. 

The  wholesale  trade  knows  what 
splendid  results  a  number  of  earnest 
Association  workers  among  the  retail- 
ers have  secured  through  our  State 
Association  in  getting  prices  protect- 
ed. 

We  want  to  ask:  "Have  you  thought 
how  much  easier  it  would  he  if  the 
wholesale  grocers  were  united  In  ask- 
ing  the  manufacturer  to  take  the  nec- 
essary steps  to  stop  cutting  in  his 
goods? 

Our  work  would  be  made  much  eas- 
ier. 

The  manufacturer's  work  would  also 
be  much  easier. 

Mr.  Kramer's  letter  is  as  follows: 
Chicago,  June  28,  1907. 
Mr.  Frank  B.  Connolly,  San  Francisco. 

Cal. 

My  Dear  Mr.  Connolly : — No  douht 
you  will  be  interested  in  knowing  that 
the  National  Wholesale  Grocers  today, 
in  a  resolution  favored  the  naming  of 
the  retail  selling  price  on  proprietary 
articles  and  also  INSTRUCTED  THE 
OFFICERS  to  use  their  best  efforts 
with  manufacturers  in  bringing  about 
this  result. 

The  executive  committee  of  our  Na- 
tional Association  was  in  session  j'es- 
terday  and  decided  on  holding  the  an- 


nual convention  at  Boston  next  May, 
thereby  changing  the  date.  This  wiil 
no  doubt  please  you. 

Those  present  at  the  meeting  of  the 
executive  committee  were 
Padberg,  John  A.  Greene,  Henry 
Schwab  and  myself.  Sorry  you  were 
not  here.    I  met  Mr.  Newberry  here. 

With  best  wishes,  I  am,  very  truly 
yours, 

C.  J.  Kramer,  Pres.  National  Ass'n. 
Retail  Grocers. 


  f 

"Advocate"  Repre.sent'itive  Finds  Triidt 
of  l-'eiiinsuhi  Want  Full  >Veitri!t 
Butter. 


LOCAL   COMMISSION  MEKCH.WTS 
Messrs.  |  Are  Watching  the  "Advofate's"  Fisht. 


Grocers  Give 

Their  ^iews. 


Praise  the  Work  of  the  State  Associa- 
tion and  the  "Advocate." 


STATE       CONVENTION  PLANS. 

Directors  Plan  for  Meeting  of  Extra- 
ordinary Value  at  Sacramento. 


All  over  California,  the  grocers  are 
watching  the  work  of  the  State  Gro- 
cers As-ociation  with  approval. 

Through  the  columns  of  the  Advo- 
cate they  are  learning  how  great  an 
influence  the  trade  can  bring  to  bear 
when  working  under  intelligent  and 
recognized  direction.. 

The  interest  taken  by  the  men  of 
the  interior  shows  how  valuable  will 
be  the  State  Convention  that  is  to  be 
held  at  Sacramento  on  Sept..  10th, 
11th  and  12th. 

Every  grocer  will  be  welcomed  and 
entertained. 

The  grocers  will  discuss  the  lines 
along  which  they  shall  act  during  the 
ensuring  twelve  months. 

They  will  then  choose  the  men  to 
carry  out  their  plans. 

The  State  Directors  last  week  ap- 
pointed a  committee  consisting  of  sec- 
retary Connelly,  San  Francisco: 
Treasurer  Pearson,  Stockton,  Vice- 
President  Duncan  Oakland,  to  arrange 
(Continued  on  page  3.5.) 

P  O I N  TS^T     WATC  H . 

SEE  PAGE  ELEVEN 


In  evidence  that  the  city .  gro?ers 
are  not  the  only  ones  effected  by  short 
weight  butter,  we  give  below  the  re- 
sults of  numerous  interviews  with 
merchants  in,  Colma,  Milbrae,  San 
Mateo,  Redwood  City  and  Menlo  Park. 

The  local  commission  merchants  are 
greatly  interested  in  the  movement, 
as  might  be  expected. 

In  an  interview  with  Mr.  Camm  of 
the  well  known  and  reliable  firm  of 
Martin  Dangers  and  Camm  he  said: 

"Short  weight  butter,  is  not.  being 
sold  or  sent  out  intentionally  by  any 
reputable  commission  merchant.  When 
grocers  receive  short  weight  butter 
they  fail  to  consider  shrinkage  or  any- 
thing, else.  They  jump  at  the  con- 
clusion that  we  commission  men  are 
trying  to  "do"  them.  Too  many  gro- 
cers want  to  buy  short  weight  butter. 
Some  of  them  ask  for  such  goods. 

"We  are  anxious  to  correct  any  and 
all  abuses  which  are  really  existant. 

"We  have  to  buy  all  our  butter  f  o.b. 
creamery  and  stand  the  loss  in  shrink- 
age, while  goods  are  in  transit. 

"We  would  like  to  see  that  feitnre 
changed.  If  we  could  buy  butter  f.o.b 
San  Francisco,  we  would  be  be'.ter, 
satisfied  and  so  would  the  retail  gro- 
cer. 

"Further  than  this— it  is  impossible 
to  cut  butter  with  present  machinery, 
exactly  correct  throughout  every 
square  in  a  box.  The  wires  which 
cut  the  butter  will  stretch  despite  all 
precautions  to  the  contrary. 

During  the  coming  week  the  .Vd- 
vocate  will  confer  with  members  of 
the  Exchange  and  with  its  secretary, 
with  a  view  to  finding  out  what  cn-.irse 
of  procedure  they  are  desirous  of  fol- 
lowing in  the  premises. 

The  out-of-town  grocers  make  the 
following  comments. 

31.  k  S.  Belli,  Colma:— "We  thing 
the  Advocate  is  doing  a  great  work 
for  the  grocers  of  the  State  in  its  fight 
for  full  weieht  butter.  It  has  our  earn- 
est support." 
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Fort  Smith  Refrigerators 
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STYLE,  No.  7080 


The   Following   Well=Known   GROCERS   are   Using  the  Above  Style  Refrigerator 

♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦»»♦♦♦♦  ♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦ 

♦  ♦ 

t        E.  Broderick   715  Fillmore  St.,  S.  F. 

♦  Rathjen  Co  Lombard  and  Fillmore   S.  F. 

H.  Hellberg   Niutli  and  Bryant   S.  F. 

McCarthy  Bros  Bush  and  Baker   S.  F. 

^  Kolm  Bros   1201  liirk  St  S.  F. 

^  F.  Stuermer   18th  and  Danyers  St  S.  F. 

♦  C.  Stelliug   29th  and  Church   S.  F. 

X  J.  M.  Hanley   2300  Sutter  S.  F. 

♦  Maxwell  &  Streckenbach   1302  18th  St  S.  F. 

♦  Fred  Pielhop   249  Courtland  Ave  S.  F. 

I  Fay  Gro.  Co.   3rd  Ave.  and  B  St  S  F. 

♦  J.  Vennekohl   1839  Eddy  St.  S.  F. 

1  Southern  Heights  Gro.  Co  1471  18th  St  S.  F. 

Z  W.  A.  Rogers   900  I  St.,  corner  10th  Ave  S.  F. 

tH.  Heitman   2248  Misison  St  S.  F. 

^  H.  Dinslage   3375  Sacramento  St  S.  F. 

♦  Miller  &  Lawlor   Guerrero  &  Clinton  Park   S.  F. 

fC.  F.  W.  Miller  239  Brighton  Are.,  lugleside  S.  F. 
J.  Straub   101  De  Montford  Ave.,  Ingleside,  S.  F.  4 

♦  J.  Soltaro   Park  and  Central  Ave  Alameda  ♦ 

J  Martin  Eggers   Fruitvale  A  v.  &  Boulevard,  E.  Oakland  J 

♦  W.  Zeller   Palo  Alto  I 

♦  Sonoma  Co.  Fruit  and  Produce  Co  Santa  Rosa  ♦ 

5  C.  D.  Fontaua     Copperoyolis  J 

X  Rossi  Bros   Stockton  # 

T  Dniry  &  Bartholomew   Stockton  ♦ 

X  J.  Rohrer    Stockton  X 

♦  Hall  Bros   Stockton  ♦ 

i  t 

s^^«*  ♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦ 

^\e  make  all  Styles  and  Sizes  for  the  Grocery  Trade. 
REMEMBER   if  We  Make  It  It's  Made  Right 

BECK  HARDWARE  CO. 


SAN  FRANCISCO 


Phone  Temporary  978 


73=75  Clementina  St. Near  2d  and  Folsom 


LOS  ANGELES 
247  Central  Avenue. 
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J.  J.  McCarthy,  Millbrae:— "Too 
much  cannot  be  said  against  the  un- 
principled jobber  who  sends  out  but- 
ter short  in  weight.  I  will  do  all  1 
can  to  aid  in  forcing  the  jobbers  to 
give  the  retail  trade  and  the  public  a 
square  deal." 

J.  M.  Early,  Sau  Mateo:— "The  but- 
ter which  I  receive  comes  to  me  about 
an  ounce  short  to  the  square.  The 
Advocate  can  count  on  me  to  do  all  I 
can  in  this  movement  for  full  weight 
butter." 

Levy  Bros.,  San  Mateo: — "The  re- 
tail grocers  as  weii  as  the  general 
public  are  entitled  to  get  what  they 
pay  for.  Any  movement  which  will 
bring  this  about  has  our  full  support. 
We  hope  the  Advocate  will  be  suc- 
cessful in  the  fight  for  full  weight  but- 
ter." 

Stafford  Bros.,  Redwood  City: — " 

Butter  often  comes  to  us  light  in 
weight,  although  we  deduct  the  short- 
age from  the  bill  this  gives  us  un- 
necesarry  trouble  and  loss  of  time. 
We  hope  that  the  Advocate  will  carry 
on  this  butter  campaign  to  the  bitter 
end." 

A.  P.  Heise,  Kedwood  City:— "Short 
weight  butter  is  a  trouble  from  which 
I  almost  always  suffer  from  four  to 
live  pounds  to  the  box  is  the  average 
shortage  in  the  butter  which  comes 
to  me.  An  honest  grocer  wants  to 
receive  what  he  pays  for,  as  well,  as 
give  full  weight  to  his  customers. 
This  can  not  be  done  as  long  as  the 
jobbers  are  permitted  to  send  out  but- 
ter or  any  thing  else  that  does  not 
come  up  to  full  weight.  Let  us  all 
put  our  shoulders  to  the  wheel  and 
get  our  just  dues,  not  only  with  re- 
gards to  butter  but   all  other  goods." 

K-  K.  Clianiberlain,  Redwood.  City: 
—"The  Advocate's  Butter  Roll  of  Hon- 
or is  a  good  idea.  I  hope  it  will  prove 
an  unqualified  success." 

A.  F.  Hoffeii,  Redwood  City:— "I 
must  admit  that  I  have  not  been  as 
careful  in  weighing  my  butter  as,  I 
should.  I  buy  by  the  square,  not  by 
the  pound,  for  this  reason  have  paid 
no  attention  to  the  weights.  Here- 
after I  will  watch  this  matter  and  let 
the  Advocate  know  results." 

Duff  &  I>oyle,  Menlo  Park:— "It  is  a 
business  principle  with  us  to  give  our 
customers  full  value  for  their  money. 
We  want  the  same  treatment  for  our- 
selves. Dishonest  or  careless  jobbers 
and  commission  men  should  be  forced 
to  give  full  weight  butter  as  well  as 
all  goods  which  they  sell  to  us." 

A  representative  of  the  Advocate 
paid  a  call  upon  F.  H.  Thrope,  last 
week,  who  is  one  of  the  leading  spints 
of  Redwood  City  Board  of  Trade, 
During  the  course  of  the  conversation 
the  Advocate's  tight  against  short 
weighted  butter  came  up.  Mr.  Thrope 
praised  the  stand  of  the  .Vdvocate  in 
no  light  terms,  and  promised  the 
moral  support  of  his  or.ganization  in 
furthering  this,  movement,  or  any 
other  that  may  be  of  benefit  to  the 
grocers  o  rto  trade  conditions  in  gen- 
eral. I 

Redwood  City  Board  of  Trade  is  in 


a  flurishing  condition  and  counts 
^  amongst  its  members  all  the  grocers 
[  of  Sau  Mateo  County's  capitol  twon. 

Our  Los  Angeles  friend,  "The  Com- 
mercial Bulletin,"  says,  editorially,  in 
it  issue  of  June  28: 
i  "The  San  Francisco  'Retail  Grocers' 
j  Advocate'  is  in  the  midst  of  a  thank- 
less, though  laudable,  undertaking — 
j  that  of  proving  to  the  grocers  that  of 
proving  to  the  growers  that  they  are 
inconsistently  demanding  full  weight 
from  jobbers  and  selling  butter  at 
short  weight.  The  present  method  of 
handling'  butter  certainly  is  wrong.  A 
large  part  of  the  butter  sold  in  Cali- 
fornia is  short  weight.  Most  of  it 
weighs  1.5  ounces  and  it  can  be  bought 
from  any  so-called  reputable  dealer  in 
rolls  weighing  down  to  13  ounces. 
The  high  price  of  butter  and  theh  de- 
sire to  sell  at  a  low  price  have  brought 
about  this  condition.  A  few  dealers, 
it  is  true,  buy  fifteen  ounce  or  lighter 
butter  believing  it  to  be  full  weight, 
but  it  must  be  admitted  that  the  ma- 
jority go  into  the  deception  open-eyed 
and  pay  accordingly. 

"It  is  another  case  case  where  con- 
ditions put  dishonesty  at  a  premium. 
The  merchants  who  buy  sixteen  ounce 
Initter — andy  only  a  very  small  per- 
centage do — find  that  while  they  sell 
butter  with  a  clear  conscience,  they 
really  do  not  get  much  of  the  busi- 
ness: the  man  up  the  street  cuts  the 
price  5c  and  thus  receives  all  of  the 
earthly  glory.  The  16-oz.  merchant 
can  only  expect  to  get  his  glory  in 
heaven. 

"This  is  rather  a  gloomy  picture.  It 
is  one  of  those  cases  where  the  whole 
trade  is  a  petty  graft.  It  would  seem 
that  the  produce  exchange,  rather 
than  the  retailers,  could  .get  at  this 
matter  more  directly  by  agreeing 
among  themselves  not  to  pack  butter 
in  any  but  full  two  pound,  full  pound 
or  full  half  pound  rolls.  But  herein 
enters  the  Cartwright  law  and  there 
you  are." 

All  we  care  to  say  in  reply  is  this: 
We  do  not  believe  that  the  retail  gro- 
cery trade  in  this  part  of  California 
is  actuated  by  any  such  motives  as 
those  named  by  the  "Commercial  Bul- 
letin." We  believe  that  they  want  a 
square  deal  and  honest  weights— 
that's  all. 

 A  

A.VnOXAL  RET.UL  (^HOCEBS'  AS- 
SOCIATIO>  OF  THE  I'MTEI) 
STATES. 


President,  Charles  J.  Kramer.  Little 
Rock,  Ark. 

Vice-President,  Simon  Clark.  Du- 
luth,  Minn. 

Secretary,  .John  A.  Green,  Cleveland, 
Ohio. 

Treasurer,  Henry  W.  Schwab,  Mil- 
waukee, Wis. 

Director,  for  three  years.  F.  B.  Con- 
nolly, California. 

Director,  for  one  year  A.  W.  Far- 
linger.  Georgia. 

Senior  Director.  L.  F.  Padberg.  St. 
Louis,  Mo. 


BEER  PROFITS. 


Grocers  >Vaiit  Bottlers  To  Take 
Steps  To  Fi.\  Prices. 


A  representative  of  the  Associated 
Retail  Grocers  has  been  calling  on 
the  dealers  to  learn  their  attitude  as 
to  the  maintenance  of  prices  on  beer 
without  exception  the  men  have  said 
they  would  ask  bottlers  to  use  their 
legal  rights  in  this  regard. 

The  bottlers  at  present  say.  ">Ve 
want  to  do  tliis  if  tlie  Tocers  want  it. 
We  must  know  they  want  it." 

Do  YOC  want  the  bottlers  to  say 
to  the  dealer:  "You  uiusl  ask  ">'>v.  for 
2  bottles  of  beer  (2oc^  not)  or  we  will 
not  supply  you  further?" 

Are  you  willing  to  take  this  stand: 
"We  will  sell  only  such  beer  as  the 
bottlers  will  not  allow  to  be  cut." 

If  you  are.  write  to  the  Associated 
Retail  Grocers.  1714  Webster  St.  and 
they  will  let  the  bottlers  know. 

 ♦  

It  is  interestin.g  to  note  the  increase 
and  decrease  of  the  yearly  output  of 
gold  in  the  Yukon  territory  since  the 
discovery  of  gold  therein  in  1896. 
The  following  is  a  statement  of  the 
output  during  the  eleven  years  ended 
December  31,  1906,  as  taken  from  the 
records  of  the  gold  commissioner  at 


Dawson: 

Year — 

Value. 

1S96 

  $300,000 

1897 

  2,500,000 

1898 

  10,000,000 

  16.000,000 

1900 

  22,275,000 

1901 

  17,368.000 

1902 

  11.962,690 

1903  . .   . . 

 •.  10.62.-).422 

1904 

  9.413,074 

  7,162.438 

1906 

  5.257,739 

Total 

 $112,864,363 

Ft.  Smith 

Refrieerators — Cold  aud 

dry. 


The  following  figures  show  the 
numbers  of  cigars  ]nit  out  during 
May  1907  and  May  1906  by  the  1st 
Pennsylvania   Tobacco   District : 

May  1907  May  1906 
Cigars  at  $36—60.452,670  58.877.560 
Cigars   at  $4 — 17,089,000  4,340.50«) 

These  fi.gures  show  an  increase  close 
to  4.000,000  cigars. 


Ft.  Smith  Kefritrorators — Cold  and 
dry. 

 •  

For  the  guidance  of  the  readers  of 
the  .Vdvocate  kindly  make  note  of  any 
tl)ecial  "advances,"  "declines."  "out  of 
stock.  "  "again  ih  stock,"  and  "deals," 
and  oblige, 

California   Retail   Grocers   &  Mer- 
chants' Association, 
Publishers. 

.Vdvances 
Declines 
Out  of  Stock 
.\ train  in  Stock 
Deals 
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Dividend  Notice — Humboldt  Savings  Bank, 
646  Market  St. — For  the^  half  yejiii  ending 
June  30.  1907.  a  divide*'fl/on  all  sa^fings  de- 
posits has  been  declared, -at  the  rate  of  three 
and  eight-tenths  (3  S-TO)  per  cent  per  an- 
num, free  of  taxes.  .,gaafable  on  and  after 
Monday.  July  1.  1907.  Dividends  not  called 
for  are  added  to  and  bear  the  same  rate 
of  interest  as  the  principal  from  Julv  1, 
^  1907  ,  W.   E.   Palmer,  Cashier, 


Dividend  Notice — The  I^lian  American 
ink,  51S  Montgomery  St.;  ^Mier  Commer- 


Banli 

cial.  has  declared  a  dividencT^for  the  term 


ending  June.  3(>f*l'Sj37.  at  U^e  rate  of  four 
(4)  per  cent  per  .^yinum  (Xr  all  savings  de- 
posits, free  from  ta^es.  and  payable  on  and 
after  Monday.  July*!.  1907.  Dividends  not 
called  for  are  added  to  and  bear  the  same 
rate  of  interest  -as  principal. 

A.    Sharboro,  President. 
A.  E.  Sliarboro,  Cashier. 


Dividend  Notice — Pacific  States  Savings 
and  Loan  Company,  569  California  St. — A 
dividend  for  the  term  ending  June  30,  1907. 
has  been  declared  at  the  rate  of  five  (5)  per 
cent  per  annum  on  all  deposits,  free  from 
taxes,  payable  on  and  after  July  1,  1907. 
Dividends  hot  called  for  are  added  to  and 
bear  the  same  rate  of  interest  as  principal. 

Wni.   Pardy,  Secretary. 

Dividend  Notice — California  Safe  IDeposit 
and  Trust  Company,  corner  C|(litornia  and 
Montgomery  Sts. — For  the  six  ponths  ending- 
June  30,  1907.  a  dividend  haspjeen  declared 
on  all  deposits  in  the  savings  department 
of  this  compwiy  at  the  ra^  ,of  ^ouu.  (4)  per 
cent  iier  ann\ii*i.  free  from  <a?!fes,  and  pay- 
able oTjf>^m  a'fter  Monday.  July  1,  1907.  The 
same  ra^:e  •  nt"jinterest  \vill  be  paid  b.v  our 
branehZ*vfficrt^  located J[at  1531  Devisadero 
St..  :;liL'  Mission  St.,.  1-T40  Fillmore  St.  and 
19th  and?  Minnesol^fe  Sts.  Dividends  not 
dra«>B,^«Tll  be  added  to  the  deposit  account, 
become  a  part  thereof  and  earn  dividend 
from  July  1,  1907. 

J.  Dalssell  Brown,  Manager. 


OFFICE   OF  THE 
HIBERNIA    SAVINGS    &    LOAN  SOCIETY. 
Cor.  Market.  McAllister  and  J^Jies  Sts. 

San  Francisco,  «JunS  'ST.  1907. 
Dividend  Notice — At»  "a  j'lTieeCing  of  the 
board  of  directors  .of  This  ^society^li^ld  this 
day.  a  dividend  J5,as  been  decl^rea  at  tht- 
rate  of  three  aTO  "tJiree-qii^ijjCwS  (3%)  per 
cent  per  ann\im  onjal  dejJosits  for  the  six 
months  ending  Juae  30,  1907,  free  from  all 
taxes,  and  payable  on  July  1.  1907.  Divi- 
dends not  drawn  .will  be  added  to  the  de- 
posit account,  become  a  part  thereof  and 
earn  dividend  from  July  1. 

K.   M.   Tobin,  Secretary. 


Dividend  Notice — The  Renters'  Loan  and 
Trust  Company  of  San  Francisco,  commer- 
cial and  savings  bank,  safe  deposit  vaults, 
No.  131-135  Hayes  St.,  east  of  Van  Ness  Ave. 
— For  the  half  year  ending  June  15,  1907,  a 
dividend  ha.a  been  d'eclared  at  the  rate  of 
four  (4)  pet  cent  per  annum  on  savings 
deposits,  free  of  taxes,  payable  on  and  after 
Monday.  June  17, .  1907.  Dividends  not  called 
for  are  a^ded'  to  and  bear  the  same  rate 
of  interest  •  as  the  principal  from  June  15, 
1907.  Also  two  (2)  per  cent  per  annum  paid 
on  commercial  deposits,  sub.1ect  to  check, 
credited  monthly.  INTEREST  PAID  FROM 
THE  DAY  THAT  ALL  DEPOSITS  ARE 
MADE.  C.   S.  Scott, 

Vice-President    and  Cashier. 


ij>ivid8nd  Notice — Mechanics'  Savings  Bank, 
143  Montgomery  St.,  corner  Bush. — For  the 
half  year  ending  June  30,  1907,  a  dividend 
has  been  declared  on  all  savings  deposits, 
free  of  taxes,  at  the  rate  of  three  and  thre- 
fourths  (3%)  per  cent  per  annum,  payable 
on  and  after  Monday,  July  1,  1907.  Divi- 
dends not  called  tor  are  added  to  and  bear 
the  same  rate  of  interest  as  principal  from 
July  1,  1907. 

John  U.  Calltins,  Cashier. 


Dividend  Notice — The  German  Savings  and 
Loan  Society.  526  California  St. — For  the 
half  year  ending  June  30,  1907,  a  dividend 
has  been  declared  at  the  rate  of  three  and 
eight-tenths  (3  8-10)  per  cent  per  annum 
iin  all  deposits,  free  from  taxes,  payable  on 
and  after  Monday,  July  1,  1907.  Dividends 
not  called  for  are  added  to  and  bear  the 
same  rate  of  interest  as  the  principal  from 
July  1,  1907.       George  Tourny,  Secretary. 


Dividend  Notice — French  Saivings  Bank  of 
San  Francisco.  IDS  Sutter  SLi^For'' the  half 
year  ending  June  j30,  1S07,  a  ^n'idend  has 
been  declared  at  'the  rate  oj^our  (4)  per 
cent  per  annum  on'  all  deposits,  free  from 
taxes,  payable  on  and  jafter  Monday,  July  1. 
'907.  Dividends  not  called  for  are  added 
to  and  bear  the  same  rate  of  interest  as  the 
principal   from   July  1.  1907. 

Chas.  Carp.v,  President. 


Dividend  Notice — The  Wells  Fargo  Nevada 
.Xational  Bank  of  San  Francisco. — At  a  regu- 
lar meeting  of  tlie  Board  of  Directors  of 
this  Bank,  held  June  4.  1907.  a  dividend  f  ir 
the  half  year  ending  June  30.  1907,  was 
declared  at  the  rate  of  S  per  cent  per  an- 
num, payable  on  and  after  July  3,  1907.  The 
transfer  books  to  be  closed  from  June  24 
1907,   to   July   3,    1907,  inclusive. 

l>'ranli  B.  King,  Cashier. 

San  Francisco,  June  20,  1907'. 


POWDER 

Absolutely"  Pure 

A  Cream  of  Tartar  Powder, 
free  from  alum  or  phos^ 
phatic  acid 

Makes  Home  Baking  Ecsy 


ALL  grocers  should 
carry  a  full  Stock  of 
Royal  Baking  Powder. 

It  al'ways  gives  the 
greatest  satisfaction  to 
customers,  and  in  the 
end  yields  the  larger 
profit  to  the  grocer. 


Bumham&  Morrill 
Company's 

QUALITY  FOODS 


Paris  Sugar  Corn 

For  30  Years  the  Standard  of  American 
Quality. 

Grown  only  in  Maine,  from  the 
choicest  selected  seed,  harvested 
when  the  kernels  are  full,  tender  and 
creamy;  canned  immediately  by  tijc 
most  approved  modern  methods — ab- 
solutely free  from  chemicals  or  adul- 
teration of  any  kind. 

You  serve  your  customers  and  your 
own  interest  best  by  recommending 
Paris  Sugar  Corn.  Its  quality  is  ab- 
solute— purity  perfect. 


Scarboro  Beach  Clam  Chowder 
A  Surpassing  Maine  Chowder 

Made  from  the  succulent,  white 
shell  clam  and  other  delicious  ingre- 
dients— and  pi'epared  by  the  best 
cooks  on  the  Eastern  coast — ready  in 
a  minute — healthful  and  welcome  at 
any  repast  and  every  meal.  It  has 
no  superior  as  a  trade  winner. 

The  safeguard  of  good,  old  New 
England  quality,  backed  by  modern 
canning  methods,  is  assured  your  cus- 
tomers in  every  can  of  Burnham  & 
Morill  Co.'s  products.  This  recom- 
mendation to  your  customers  brings 
its  own  reward. 

Wm.  Cluff  &  Co. 

Distributors 

San  Franei$ce«  <  Californi* 
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Moncyback  kills  distrust. 
Schilling's  Best  makes  friends. 


ASSOCIATION  ROSTER 


C'uUfornia    Retail    6rooei<is    and  Mer- 
chants' Association. 

President,  A.  A.  Jost,  Sacramento- 
Vlce-Presidents--lst,  Georg-e  B.  Doyle, 
San  Francisco;  2nd,  F.  W.  Aubry,  Stock- 
ion;  3rd,  Chas.  A.  Mottaz,  Los  Angeles. 

Treasurer,  B.  B.  Pearson,  Stockton. 

Directors — F.  B.  Connolly,  San  Fran- 
cisco; John  W.  King,  San  Francisco;  H. 
K.  Duncan,  Oakland;  L.  Warnke,  Ala- 
meda; F.  F.  Dustin,  Redding. 

Secretary,  F.  B.  Connolly,  San  Fran- 
cisfo. 


STATE  DIRECTORS  MEET. 


AoHOciateil  Retail  Grocers  of  San 
Francisco. 

President,  George  B.  Doyle. 

First  Vice-President,  James  S.  Irvine. 

Sn-<M»nd  Vice-President,  J.  W.  King. 

Treasurer,  C.  B.  Pearson,  Stockton. 

Secretary,  Prank  B.  Connolly. 

Directors:  Joseph  A.  Stulz,  Herbert 
S.  FlHott,  Gus  T.ehrke,  P.  A.  Buckley 
and  B.  A.  Schmidt 


PACIFIC  COAST. 
Retail  Grocers'  Association. 
President. 

P   n.  Fancher — Sacramento,  Cal 

First  Vice-President. 
J.  R.  Newberry — Los  Angeles,  Cal 

Second  Vice-President. 
Fred  Dresser — Portland,  Ora 

Secretary 
H.   Hauch,   Alameda,  Cal. 


ASSOCIATION  NOTES. 


Secretaries  of  associations  are  in- 
vited to  send  reports  of  iiieetiHRs  or 
items  of  news  of  their  organizations 
for  publication  nnder  tliis  heading. 
They  should  be  forwarded  as  early  as 
possible. 

 ♦  ■ 

The  withdrawal  of  the  labor  dele- 
gates from  the  conciliation  committee 
as  a  result  of  the  action  of  the  Labor 
Council  last  week  in  disapproving  the 
action  of  the  committee  in  trying  to 
arrange  for  an  indusiial  peace  confei- 
ence.  has  practically  brought  an  end 
to  the  committees  existence. 


Commend  Work  of    "Advocate"  and 
Transact  Necessary  Business. 


At  the  call  of  President  Jost  of  the 
California  Retail  Grocers'  and  Mer- 
chants' Association,  the  officers  and 
directors  of  that  organization  met  in 
Stockton  on  the  evening  of  June  28th. 

President  Jost,  First  Vice-President 
Doyle,  Second  Vice-President  Aubry, 
Treasurer  Pearson  and  Secretary  Con- 
nolly, together  with  Directors  J.  W. 
King  and  F.  F.  Dustin  were  present, 
the  officers  named  being  directors  also. 

The  minutes  of  the  previous  meeting 
were  read  and  approved. 

Various  bills  for  necessary  expenses 
were  brought  up  and  passed  for  pay- 
ment. 

Considerable  discussion  relative  to 
the  question  of  "weight,  count,  meas- 
ure and  gauge  everything  you  buy," 
was  had  and  it  was  determined  to  have 
the  Advocat*  continue  this  campaign 
all  along  the  line. 

The  question  of  full  weight  butter 
was  brought  up  and  the  work  being 
done  along  this  line  approved. 

The  matter  of  a  program  for  the 
State  Convention  to  be  held  at  Sacra- 
mento this  September  was  gone  into 
inexhaustively  and  a  committee  to  take 
care  of  this  important  detail  was  ap- 
pointed by  President  Jost,  the  commit- 
tee consisting  of  Director  Duncan  of 
Oakland,  Treasurer  Pearson  of  Stock- 
ton and  Secretary  Connolly  of  San 
Francisco.  They  were  to  report  baci\ 
at  the  next  meeting  of  the  State  Direc- 
at  the  next  meeting  of  the  State  direc- 
of  July. 

In  behalf  of  Sacramento,  President 
Jost  stated  that  the  Association  there 
was  working  hard  to  make  the  con- 
vention a  success  and  that  all  dele- 
gates attending  could  be  assured  that 
they  would  have  the  time  of  their  lives. 

After  the  directors  had  been  in  se.s- 
sion  for  an  hour  and  a  half,  a  recess 
was  declared  so  that  they  might  at- 


tend the  sixth  annual  banquet  given 
by  the  Stockton  Grocers'  Protective 
Association. 

After  this  was  over  the  directors 
discussed  matters  of  interest  and 
importance  to  the  trade. 


The  importation  of  coffee  in  the 
calendar  year  1896,  less  the  quantity 
exported,  aggregated  801,692. 27.'j  tbs, 
as  compared  with  S4:'.,6r)2,918  pounds 
in  1906.  The  quantity  consumed  was 
greater  in  1906,  but  the  value  was  less 
than  in  1896  to  the  extent  of  $4,.=j74,273 
There  was  10,270,376  pounds  less  of 
tea  imported  iu  1906  than  in  1896, 
I  hough  the  value  of  the  imports  was 
$601,966  greater  in  1906.  The  im- 
portation of  cacao  has  greatly  in- 
creased and  also  of  chocolate.  But 
the  large  increase  in  the  consumption 
of  cacao  has  been  almost  wholly  due 
to  its  use  in  the  manufacture  of  con- 
fectionery. Its  price  has  remained 
nearly  stationary  during  the  last  ten 
years.  For  the  five  years  ended  with 
1901  the  average  annual  imports  of 
coffee  amounted  to  S16.r>70.OS2  pounds, 
and  for  the  five  yeirs  ended  with  1906 
the  average  was  956.817,166  pounds, 
showing  a  steady  increase  in  the  con- 
sumption of  coffee  in  the  United  States 
while  the  contrary  is  true  of  tea. 


Every  now  and  then  we  run  across 
a  merchant  who  has  thrown  up  both 
hands,  so  to  speak.  He  is  i)essiinis- 
tic.  Everything  seems  to  go  wrong 
with  him.  The  sui>ply  houses  are 
cettio.!?  all  the  business.  Nothing 
seems  to  satisfy  his  customers.  Bro. 
merchant,  if  you  are  in  this  condition, 
you  have  gotten  into  a  rut.  and  it  de- 
pends on  how  long  you  have  been  in 
the  rut  and  how  deep  you  are  sunk 
iu  it  as  to  whether  it  would  be  ad- 
visable to  i)ull  up  stakes  and  seek  a 
new  location. 


The  Western  Ruildin.g  .Material  Co. 
has  announced  a  substantial  cut  in 
the  price  of  cement. 
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ICE  SAVING 


Just  a  word.  Remember, 
it  isn't  the  first  cost  of  your 
refrigerator  that  counts  so 
much  as  what  it  costs  you 
to  run  it  afterwards. 

Remember  that  while  the 

McCRAY  SYSTEM 

is  not  exactly  cheap  at  first, 
it  is  the  cheapest  you  could 
possibly  buy,  because  it  will 
save  its  first  cost  in  saving 
l^.e  and  at  the  same  time 
give  you  best  results. 

Remember,  you  don't  have'''^ 
to  take  our  word  for  this 
Cm  satisfied  customers  will 
tell  you  the  same  thing,  in 
even  stronger  language. 

MURRAY  AND  WADSWO 


ROLL 
TOPS 


We  carry  in  stock  three 
different  styles  of  roll  top 
McCray  Refrigerators,  one 
very  elegant  indeed,  finished 
in  quarter  oak;  another 
just  as  good,  but  not  quite 
so  ornate,  and  another 
which  compares  favorably 
with  other  roll  tops  on  the 
market,  at  a  low  price. 

If.  interested,  write  for 
catalogue  No.  64.  Better 
still,  call  on  us. 

4-33  PolK  Street,  S.  F. 


What 


obart 


99 


omg 


Has  won  in  the  race  for  preferment 
because  it  embodies  all  the  merit 
possible  in  electric  coffee  mill  con- 
struction. It's  distinctive  features 
are  a  revelation  to  its  competitors. 

nvestigate  Us  and  We  Will  Make  It  Worth 
While 


.  F.  WEAR 


King  of  Efectric  Coffee  Mills 


Branch  Office:       H.   B.   DIBBLE,  Manager 
10  Marshall  Square.  0pp.  8lli  St.  and  Market 

Phone  Market  461  San  Francisco 


Dist  Sales  Aeient  Pacific  Coast 

Headquarters,  137-139  Telegraph  Ave.,  Cor.  18th  St. 

Phone  Vernon  255  Oakland,  Cai. 
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GROCERY  MARKETS. 


Review  of  Conditions  as  Re- 
ported by  Experts  in  Vari- 
ous Centers* 


PIOSTS  TO  WATCH. 


BICE.—  / 

Coast  stocks  must  supply  require- 
,  ments  until  October.    Prices  will 

continue  adTsncing  until  new  crop 

is  available. 
TEA.— 

New  crop  opens  Ic.  to  3c.  higher. 
Further  advances  said  to  be  prob- 
able. 
CHOCOLATE— 
Local  brands  have  advanced  2c..  per 
lb. 

PRCJiES.— 
The  situation  grows  stronger  daily: 
both  new  and  old  crop  fruit. 

CAMMED  PEAS.— 

Another  year  of  high 'prices  now 

certain.  Market  will  continue  ad' 

vanciug. 

•   ^  

FREE  DEALS. 
Snider's  Catsup  —  With  each  five 
cases  of  Snider's  Catsup,  pints,  one 
case  of  Snider's  Catsup,  pints,  free. 
With  each  three  cases  of  Snider's 
Catsup,  pints,  and  two  cases  of  Snid- 
er's Catsup,  half-pints,  one  case  of 
Snider's  Catsup,  half-pints,  free.  With 
each  ten  cases  of  Snider's  Catsup, 
half-pints,  one  case  of  Snider's  Cat-  j 
sup,  half-pints,  free.  With  each  five 
and  half  cases  of  Snider's  Catsup, 
half-pints,  Tialf  case  of  Snider's  Cat- 
sup, half-pints,  free.  With  each  ten 
cases  of  Snider's  Catsup,  quarts,  one 
case  of  Snider's  Catsup,  quarts,  free. 
With  each  five  and  half/cases  of  Snid- 
er's Catsup,  quarts,  half  case  of  Snid- 
er's 6atsup,  quarts,  free.  Deliveries  on 
above  deal  to  be  made  after  Septem- 
ber 1st,  1907,  and  before  sJaouary  1st, 
1908. 

Mnr4och's  Starch— 10  case  lots  as- 
sorted or  straight  at  list,  one  case 
corn  starch  free.  Crates  of  sixes 
count  for  two  cases. 

Bamford  baking  Powder — Five  per 
cent  discount  in  five  case  lots;  one 
case  free  in  ten  case  lots. 

X.Eay  Stove  Po'ish— 5c  size,  3  doz. 
$1.50  with  6  free;  10c  size,  3  doz., 
?2.50  with  6  free. 

Towle  Syrup  Company  Products — 

With  every  order  for  10  cases  of 
Log  Cabin  products  the  following  free 
goods  will  be  given  on  shipments  dur- 
ing September  and  October  of  this 
year:  Due  case  of  6  gallons  or  1  case 
of  12  half  gallons  or  1  case  of  24 
quarter  gallons  Towle's  Log  Cabin 
cane  and  maple  syrup.  Two  cases 
free  with  every  order  for  20  cases  Log 
Cabin  products.  Five  cases  free  with 
every  50  cases  of  Log  Cabin  products. 
All  orders  sold  on  this  deal  must  be 


shipped  not  later  than  October  olst 
Regular  quantity  discounts  apply. 

Broniangelon — One  dozen  free  with 
each  gross  ordered.  No  free  gooJs 
with  orders  for  less  than  one  gross. 

Fraaier'a  Asia  Grease. — One  case 
frsft  with  tep 
Fairbanks  Gold  Dust, 

With  five  and  a  half  boxes  at  4.65 
one-half  box  free.  Size  24x72.  With 
ten  boxes  at  4.60  one  box  free.  With 
25^  boxes  at  4.65  two  aud  one-half 
boxes  free.  With  fifty  boxes  at  4.55 
flv  boxes  free.  Above  deal  Is  good 
for  but  a  short  period. 

Kingsford's  Oswego  Starch: — BfTec- 
tive  -July  1st.  and  until  .July  15th.  in- 
clusive, there  will  be  given  absolutely 
free — one  pound  of  Kingsford's  Oswe- 
go Corn  Starch  with  each  ten  box  pur- 
chase of  Kingsford's  Osewego  Package 
Starch.  Gloss  or  Corn:  or,  one-half 
box  of  Kingsford's  Oswego  Corn 
Starch  with  each  oV^  box  purchase 
of  Kingsford's  Oswego  Package 
Starch,  Gloss  or  Corn.  For  gratuity 
purposes  a  crate  of  Kingsford's  Silver 


I 


Gloss,  containing  twelve  six-pound 
packages,  will  bo  computed  as  two 
boxes. 


8CGAB. 

The  situation  here  has  shown  change 
during  the  week.  Wc  still  think  that 
an  advance  Is  the  most  probable  move- 
ment in  this  line  and  that  it  is  apt  to 
occur  at  any  time. 

>'ew  York,  June  27. — Willett  and 
Gray  report: 

"The  Week,— Raws:  .Vdvanccd  l.C.'tc 
Refined:  unchanged.  Net  cash  quo- 
tations this  date  are:  Molasses  3.125c. 
Centrifugals,  .'>.87c.  Granulated,  4.85c. 

">et  Cash  Prices  Refined.— It  is 
generally  understood  that  the  lowest 
price  named  for  refined  here  Is  basis 
of  Granulated,  in  barrels  at  4.85ci  net 
cash,  quotations  by  all  refiners. 
"  Statistics  By  Special  Cables — 
"This  week's  summary  of  the  statisti- 
cal position  shows  stocks  in  the  Unit- 
ed States  and  Cuba  together  of ^ 677,- 
878  tons,  against  689,246  tons  last 
week  and  585,167  tons  last  year,  au 
increase  of  92.711  tons  from  last  year 


Golden  Gate  Leaf  Lard* 
Eastern  Star  Hams  and  Bacon* 
Soundt  Wholesome  Food  Products 


Prepared  under  strictly  hygienic  conditions 
and 

United  States  Government  Inspection. 


Western  Meat  Co. 

Mall  Address : 

South  San  Francisco 

San  Mateo  Coun 
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PHCENIX 

The  Whitest  - 


The  Best 


'JJJt.  Mi,.} 


Made  in  Sacpamento,  Cal. 

Up-to-date  Machinery 

Modern  Ideas  Coupled  with  the  Thirty  Years  Experience  at  the 
same  Location  Has  Taught  Us  Wha;  Kind  Of  Wheat  To  Blend, 

RESULT:  -  PERFECTION 


Agencies  at  Oakland,  Eureka,  Placerville,  Red  Bluff 

and  ,  Reno.  ,  rco  .^^'-i-a.. 


Phoenix  Milling  Co 

Sacramento,  Cal. 


B.  E.  BRYAN,  Oakland  Agent,  17tb  and  Wood  St§, 

Phone  Oakland  8254 


i 
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*'Raws. — Ab  indicated  at  the  close  of 
last  week's  report  the  downward  re- 
action came  to  an  end  and  was  suc- 
ceeded during  the  present  week  un- 
der review  by  a  firmer  and  advancing 
tendency,  closing  with  sales  at  the 
highest  point  of  recovery  and  show- 
ing improvement  for  the  week  of  .01; 
65c  per  lb.  In  spot  and  nearby  sugars, 
and  .06c.  per  lb.  In  futures  for  Ju'v 
shipment. 

"Now  that  Cuba  crop  manufactui-e 
is  over  and.  will  not  be  resumed  until 
ihe  next  campaign  in  December,  the 
combined  stocks  as  above  will  con- 
tinue to  decrease  from  week  to  week, 
and  a  corresponding  increase  of  value 
result  up  to  the  parity  of  beet  sugars 

"At  the  close  holders  are  offering 
very  sparingly  and  the  general  con- 
ditions throughout  the  sugar  world 
indicate  a  continued  strong  tone  and 
tendency. 

"Refined. — We  have  to  report  an- 
other week  of  quietness  in  the  re- 
fined sugar  market. 

"Weather  conditions  favor  increased 
consumption  and  it  will  soon  be  time 
to  engage  fresh  supplies  in  quantity. 

"All  the  refiners  continue  to  quote 
basis  of  4.90c.  per  cent,  cash  for  Gran- 
ulated. At  the  close  the  tone  be- 
came firmer,  .with  indication  that  the 
next  general  change  will  be  an  ad- 
vance." 

COFFE*;. 
New  York,  Jnne  27.— Willett  &  Gray 
report: 

"When  a  staple  article  undergoes 
a  decline  in  prices,  this  is  sometimes 
attributable  to  speculation — some- 
times to  a  natural  overproduction  and 
on  other  occasions,  may-  be  owing  to 
a  general  decline  in  all  other  com- 
modities or  because  of  conditions  in 
the  commercial  world.  The  decline 
in  Coffee  has  been  principally  due  to 
the  heavy  production  during  the  crop 
season  now  finishing,  but  this  decline 
has  been  accelerated  by  the  ,  attitude 
of  the  trade  and  the  public  press, 
both  doing  their  utmost  to  help  along 
the  depression  and  to  bring  prices  as 
low  as  circumstances  would  permit. 

"Now,  seeing  that  more  than  the 
surplus  of  this  crop  is  held  •  by  the 
Government  of  San  Paulo  entirely  out 
of  the  market,  the  available  supplies 
in  the  world's  Visible  are  not  large 
enough  to  justify  any  lower  range  of 
values,  unless  It  should  be  that  the 
next  two  crops  in  Brazil  turn  out 
larger  than  consumption  requires. 
Fcr  the  immediate  future,  however, 
the  trade  must  remember    that  the 


merchandise  offering  for  the  next  six 
months  will  hardly  be  sufficient  to 
satisfy  the  active  trade  demand,  which 
Is  unavoidable  when  considering  the 
small  stocks  existing  everywhere  out- 
side of  the  seaports.  There  has  al- 
ways been  good  active  business  in 
Coffee  between  July  and  October  and 
with  this  in  view  and  because  there 
has  been  heavy  pressure  fiom  all  sides 
duiing  the  past  six  months  to  depress 
the  Coffee  market,  it  is  not  likely  that 
prices  will  recede  from  this  level.  On 
the  contrary,  legitimate  trade  buying 
for  absolute  requirements  should 
bring  about  much  Improved  con- 
ditions." 

Visible  supply  of  world,  in  bags 
June  ],  1907,  16,551,708;  May  1,  1907, 
16,009,449;   June  1,  1906  10,171,979; 

Stock  U.  S..,  all  kinds  in  bags  June 
1,  1907,  3,987,476;  May  1,  1907,  3,991,- 
296;  June  1,  1906.  3,833,941. 

TE.4. 

Local  importers  have  received  the 
first  shipment  of  new  crop  Japan  teas. 
Prices  are  uniformly  very  high  being 
from  1  to  3c.  above  the  quotations  at 
the  beginning  of  last  year.    We  are 


advised  that  the  crop  Is  ehort  in  quan- 
tity, 

CHOCOLATE. 

Mo.st  of  the  brands  of  local  manu- 
facture were  advanced  2c  per  lb.  on 
July  1st. 

RICE. 

M.  Phillips  Si  Co.,  report  under  duiv 
of  July  2nd: 

The  market  on  all  grades  of  Rice  is 
very  strong  because.  i)raciica!ly 
speakluK.  there  is  not  u  liUK 
01  Hicc  In  the  .South  today, 
that  can  be  bought  for  any  i)rice.  es- 
pecially in  the  Domestic  Japans.  The 
stocks  on  this  coast  at  the  present 
time  will  have  to  carrv  the  trade  till 
Oct.  1st. 

>e>v  York,  .Juno  2.'>th.— Dan  Tal- 
mage's  Son's  Co.,  report: 

While  the  demand  for  the  week  can- 
not be  called  active,  yet  it  is  of  sea- 
sonable proportions  and  if  anythinir. 
trifle  in  excess  of  previous  records. 
Prices  are  firm  as  the  movement  each 
day  makes  iierceptible  inroads  on 
stock  in  hand,  and  there  being  no  re- 
supply  the  ffect  on  the  market  does 
not  need  extended  elaboration. 


eakfast  Gem 


36  2lb.  packages  to  Case. 

MANUFACTURED  BY 

American  Milling  Co, 

SAN  FRANCISCO. 


BANKING  INSTITUTIONS. 


LOCABNO 


P.\BIS 


NEW  YORK 


Swiss  American  Bank 


R.\X  FR.4NCISCO 


San  Francisco,  Main  Office 
1452   Fillmore  St. 


Of  Locnrno,  Switzerland 

CAPITAL  $->0C,00O 
SURPLUS  AND  UNDIVIDED  PROFITS,  $190,000 
TOTAL  ASSETS,  $5,330,000 

San  Frdnrisco  AKpnts  and  Offlrerx 


Agents 
HEKRY  BRUXN'ER. 
T.  C.  TOGNAZZINI. 
CHAS.  MARTIN  CO., 
B.  G.  TOGNAZZI, 


Offlcer.«!, 

CH.VS.    MAGGIXI.  President. 
A.  A.  MICHELETTI.  Cashier. 
OTTO  OTTESEN,  AsKt.  Cashier. 
C.  C.  PEINI.  .\8St.  Cashier. 


ACCOUNTS  OF  B.\NKS.  FlKMii  .\ND    INDIVIDUALS    RESPECTFUI.r.Y  SOLICITED. 


RICE 


Buy  Ri^ht  Direct  from  the  Mills 

Save  Jobbers  Profits 
Largest  ExclusiveRice  Dealers  on  the  Coast. 

NS-Vir  ORLEANS  RICE  MILLING  CO..  104  Front  St.,  5an  Francisco 

Samples  Mailed  on  R.ecc\ie^t 


Advices  from  the  South  note  quiet 
market  ou  the  Atlantic  Coast,  princi- 
pally because  of  limited  offerings.  On 
account  of  the  backward  spring,  the 
groM'ing  crops  are  late  and  harvest 
will  be  delayed  from  two  to  three 
weeks,  and  therefore,  subject  to  aut- 
umnal storms  incident  to  this  section. 
At  New  Orleans,  market  is  quiet,  but 
little  offering  and  prices  on  such  held 
tlrmly  at  full  figures.  In  (ho  Interior 
i^outhwesr.  Loui.siaua  and  Texas  crop 
conditions  are  improving  and  planters 
are  much  encouraged.  The  general 
crop  will  ))e  late  and  from  now  until 
close  of  harvest,  will  be  an  anxioiis 
period  Tor  all  interested  in  the  cul- 
ture. 

Cables  and  correspondence  from 
abroad  not  firm  and  advancing  mar- 
kets on  all  styles. 

DKIED  FRUIT. 

There  has  not  been  very  much  do- 
ing in  this  line  during  the  past  week, 
interested  parties  being  inclined  to 
lay  back  and  await  further  develop- 
ments. Such  a  course  of  procedure 
will  not  profit  the  trade,  however,  be- 
cause the  statistical  position  of 
cured  fruit  is  such  that  nothing  but 
advances  can  be  expected. 

RAISIXS. 

Nothing  particularly  interesting  has 
transpired  in  this  line  during  the 
week. 

Demonstrating  the  fact  that  the  spot 
seeded  raisin  situation  is  extremely 
strong,  400  cases  fancy  seeded  one 
pound  cartons  was  sold  at  New  York 
a  few  days  a,go  at  11%  c.  f.o.b.  Fresno, 
This  is  probably  the  highest  price 
ever  paid  for  seeded  California  rais- 
ins since  they  were  first  put  on  the 
market  in  meichantable  quantities. 
We  are  further  informed  that  this 
sale  has  virtually  cleared  the  Coast 
market  of  spot  goods  so  far  as  first 
hands  are  concerned. 

Prices  on  raisins  have  been  made  in 
Spain  for  shipment  out  of  new  crop 
but  are  the  lowest  that  have  been 
quoted  at  the  beginning  of  the  sea- 
son for  a  number  of  years.  The  bulk 
of  the  raisins  raised  in  Spain  are  dis- 
l)osed  of  in  England  and  therefQre 
have  -no  riiaterial  effect  upon  the  Cal- 
ifornia crop. 

Private  advices  from  Fresno  say 
that  some  growers  report  that  their 
laisin  crop  prospects  have  been  re- 
duced 1.^1  per  cent  owing  to  extremely 
hot  weather  during  the  week.  In  some 
sections  the  vines  are  said  to  be 
burned  badly,  though  these  are  ex- 
treme cases,  nevertheless  there  has 
Tieen  a  good  deal  of  damage  done,  and 
the  enormous  crop  that  has  been 
talked  of  Mill  not  materialize. 

T.  B.  Thompson,  of  the  North  On- 
tario Packing  Company,  is  quoted  as 
saying  that  the  only  way  he  can  ac- 
count for  the  increased  price  is  that 
the  increase  in  the  number  of  seed- 
ing plants  has  had  a  tendency  to 
create  a  greater  demand  for  raisins. 
He  seems  to  think  that  the  price  will 
remain  pretty  well  np,  but  does  not 
indicate  that  it  will  mount  any  higher 
than  it  already  is. 


California  raisin  grapes  are  now  local  trade  is  sending  few  inquiries 
said  to  be  threatened  by  a  new  pest,  i  out  for  future  prunes  at  present  and 
which  in  appearance,    is    somethingj  conflues  its  purchases  of  old  crop  to 


like  the  tobacco  worm.  It  strips  the 
vine  ot  leaves,  and  has  hitherto  de- 
fied every  effort. to  exterminate  it. 
The  removal  of  the  worm  from  the 
vines  by  hand  is  being  tried,  but  prove 
to  be  highly  expensive,  as  the  pest  is 
most  in-olific. 

PRCNES. 

The   prune,  situation   shows   little  ite 
change  from  last  week.    If  an.vthing.  ■ 
the  mai'ket  is  somewhtit  stronger.  ! 

The  ,growei-s  and  packers  are 
placed  in  an  unusual  sti-ong  positioti 
this  season  because  of  the  European 
demand  and  it  makes  little  difference 
to  them  whether  the  buyers  from  east- 
ern States  purchase  a  lb.  ^or  not. 
Several  interests  have  expressed  the 
belief  that  prunes  will  advance  to  a 
6c.  f.o.b.  basis. 

The  underlying  conditions  are  un- 
doubtedly good  and  the  niarket  is 
certain  to  develop  increasesd  strength 
as  the  season  progresses.  Prunes 
purchased  at  present  quotations  may 
be  considered  a  very  safe  buy  and  are 
certain  to  pay  the  grocer  an  excellent 
profit  on  his  foresight. 

It  is  estimated  by  the  best  authori- 
ties of  the  Santa  Clara  Valley,  accord- 
ing to  a  San  .Jose  report,  that  from  65 
to  75  per  cent  of  the  1907  prune  crop 
of  the  valley  has  been  disposed  of, 
and  that  75  per  cent  of  this  fruit  has 
gone  to.  50  per  cent  of  the  packers  of 
the  valley,  the  remainder  getting  ))Ut 
a  small  slice  of  the  valley's  product. 
"A  final  survey  of  the  crop  of  the  val- 
ley," the  report  continues,  "brings 
forth  the  fact  that,  while  the  crop  will 
be  a  trifle  heavier  than  expected  by 
some,  it  will  not  in  any  event  exceed 
40  per  cent  of  the  output  of  last  year. 
A  rise  in  the  value  of  last  year's 
prunes  is  marked,  spot  prunes  now 


commanding  3%c.  with  a  premium  of 
Mc.  on  30s.  and  40s..  European  de- 
mands are  not  so  frequent  as  they 
were  a  week  ago,  although  the  de- 
mand for  fruit  in  the  large  California 
sizes  is  still  steady." 

A  private  letter  from  Portland  states 
that  some  of  the  packers  of  Oregon 
Italian  prunes  intend  to  increase  the 
charge  for  packing  to  five-eights  of 
a  cent  in  25-tb  boxes,  faced,  instead 
of  half  a  cent  as  heretofore,  and  three 
eights  of  a  cent  in  50-lb  boxes,  un- 
faced,  instead  of  a  quarter  of  a  cent. 

Private  advices  from  Salem,  Ore., 
repirt  a  stron.g  market  for  1907  Ore- 
gon Italian  prunes  with  a  probability 
of  an  advance  in  the  near  future. 

\e-»v   York,  Juiu-  25. — ".lournal  of 
Commerce"  says : 

It  is  reported  that  opening  prices 
just  made  ou  the  new  French  crop  o!' 
PRUNES  are  above  a  pkrity  with  the  !  the  honey  crop  shorter  than  for  sev- 
quotations  on  the  1907  California  fruit  i  eral  seasons,  esinecially  on  fancy 
and,  accordin,u  to  telegrams  from  the  '  brands,  as  the  cool,  damp  weather. 
Coast  received  here  yesterday.  Euro-  '<  has  prevented  the  bees  from  working 
peau  buyers  for  this  reason  are-  show-  i  while  the  black  sage  has  been  bloom 


small  lots  on  the  spot  needed  to  keep 
up  .assortments.  It  was  also  reported 
from  California  yesterday  that  Eng- 
land is  inquiring  there  for  old  fruit, 
but  that  as  there  is  no  stock  left  there 
in  the  sizes  wanted  the  intending  buy- 
ers have  had  their  attention  directed 
to  the  New  York  market.  Which  is  bet- 
ec(uipped  to  supply  their  demands. 
CAXXKB  FRUITS. 
A  letter  received  from  one  of  the 
most  prominent  operators  on  the  Pa- 
cific Coast  states:  "This  is  the  worst 
year  California  has  ever  seen  foK 
canned  fruits.  Canners  are  paying  as 
high  as  $100  a  ton  for  apricots,  which 
will  make  standards  cost  $1.75  to 
$lt85,  and  the  better  grades  in  pro- 
portion. 

It  is  estimated  the  total  gross  re- 
turns to  California  orchardists  by  the 
end  of  the  season  should  exceed  $10,- 
000,000,  the  possible  falling  off  in  the 
nunjher  of  carloads  as  compared  with 
last  year  being  more  than  made  np  hy 
increased  prices. 

The  California  Fruit  Canner's  As- 
sociation has  not  yet  issued  openin.g 
prices  on  the  .general  line  of  canned 
fruits  of  1907  packing,  but  has  made 
a  uniform  price  of  $4.50  per  dozen  on 
all  varieties  in  glass,  except  cherries 
The  latter  thev  do  not  offer  at  all. 
APRICOTS. 
Concerning  apricots,  a  San  Fran- 
cisco writer  says:  "Cots  are  cots"  this 
year,  and  the  grower  with  a  fair  stand 
will  be  on  easy  street  when  the  bell 
rings.  On  account  of  the  high  prices 
asked,  the  Eastern  trade  has  appar- 
ently forgotten  that  there  is  such  a 
thing  as  an  apricot  and  are  not  get- 
ting into  the  deal  very  strong.  The 
demand  from  canners  is  heavy,  how- 
ever, and  growers  will  dry  but  very 
few-  apricots  this  year.  When  grow- 
ers can  get  from  $65  to  $75  for  cots  as 
they  run  they  are  not  going  to  dry 
very  many." 

CHERRIES.  '  " 

San  Jose  mail  advices  say  that  ow- 
ing to  the  cloudy  weather  and  the 
heavy  wind  which  followed  immedia- 
tely after  the  rain  it  is  probable  that 
the  loss  in  cherries  will  not  be  as 
serious  as  might  be  expected.  After 
the  first  shower  it  was  thought  that 
the  dama.ge  to  the  crop  probably 
amounted  to  one-tenth  of  its  value. 
It  is  not  believed  now  that  the  cher- 
ries will  be  spoiled  to  any  extent  ex- 
cept for  long  shinments. 

HOXEY. 

.John  Leffler,  who  owns  the  larger 
per  cent  of  the  apiaries  near  Red- 
lands,  Cal.,  is  quoted  as  saying  that 
the  cold  weather  of  June  will  make 


ing  renewed  interest  in  the  latter 
The  revival  of  export  demajid  im- 
parts additional  strength  to  the  feel- 
i.i^,  among  sellers  on  the  Coast.  The 


ing  now,  but  the.  honey.  The  white 
sage  is  blooming  now.  but  the  honey 
from  it  is  not  of  such  fine  character. 
So  far  the  bees  have  been  unable  to 
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get  in  much  work.  There  has  been 
plenty  of  flowers,  but  the  cool  weath- 
er and  rains  have  prevented  work. 
CANNED  PEAS. 
So  far  as  Maryland  is  concerned  the 
pea  packing  season  is  practically 
over.  The  season  there  has  been  a 
great  disappointment  to  packers  and 
jobbers. 

There  is  no  reason  to  look  forward 
to  anything  but  high  prices  through 
out  the  year. 

Reports  from  other  sections,  such 
as  Wisconsin  and  New  York  are  not 
particularly  encouraging  and  there  is 
no  question  but  what  canned  peas 
are  the  strongest  article  in  the  can- 
ned tegetable  market  to-day.  Present 
quotations  on  futures  or  spots  are 
lower  than  they  will  be  90  days  or  6 
months  hence.  This  vegetabJe  is  a 
safe  buy  and  no  grocer  will  make  a 
mistake  in  purchasing  a  year's  re- 
quirements at  this  writing. 

CORN. 

New  York,  June  28. — One  of  tlie  New 
York  State  packers  of  corn,  repres- 
ented here  by  Wood  &  Stevens,  writes 
to  them  as  follows:  "We  would  not 
take  on  another  case  of  futures  at  any 
prices,  as  it  is  going  to  bother  us  con- 
siderably, from  present  outlook,  to 
fill  the  orders  we  have  already 
booked.  There  is  no  question  but 
that  next  year  sweet  corn  will  be  the 
best  article  on  the  list,  as  the  acre- 
age all  over  the  country  is  very  short, 
and  this  fact.  In  connection  with  the 
backward  spring,  has  in  almost  all 
cases  necessitated  corn  being  planted 
twice  and  even  three  times.  Very  lit- 
tle of  our  corn  is  at  present  out  of 
the  ground,  while  at  this  time  it  ought 
to  have  at  least  a  six-inch  stand,  so 
you  can  easily  understand  what  the 
conditions  are  that  we  are  facing  at 
present." 

CANNED  TOMATOES. 

The  market  in  this  line  has  shown 
(iuite  a  little  intej'est  during  the  past 
week  or  ten  days  and  quite  a  few 
large  transactions  are  said  to  have 
taken  ixlace.  .Jobbers  are  paying  in 
the  neighborhood  of  80  to  82V^c  for 
2V2  tb.  standards. 

The  market  in  ihe  east  continues  to 
maintain  a  strong  position  both  in 
spot  goods  and  in  futures.  Packers 
are  not  showing  any  anxiety  as  to 
their  ability  to  dispose  of  their  pro- 


ducts at  their  own  figures. 

Advices  from  Indiana  are  to  the  ef- 
fect that  only  85  per  cent  of  the  to- 
mato acreage  contracted  will  be  set 
out,  because  farmers  became  dis- 
couraged by  the  recent  weather  con- 
ditions and  are  putting  their  ground 
into  coi  n. 

Aberdeen,  Md.,  June  28. — Strasbaugh 
Silver  Co.,  report: 

The  market  for  futures,  is  dull  and 
draggy.  After  the  activity  which  pre- 
vailed there  is  little  wonder.  Buyers 
who  have  not  filled  all  their  require- 
ments for  Futures,  are  consoling 
themselves  with  the  fact  that  we  are 
having  quite  favorable  Tomato  grow- 
ing weather.  Packers  feel  that  since 
the  thermometer  has  reached  the 
nineties  that  it  is  more  probable  now 
than  it  was  ten  days  ago,  that  we  may 
have  at  least  something  like  an  ord- 
inary summer.  Even  though  we  have 
not  had  ten  days  of  genuine  summer 
weather,  there  seems  to  be  no  inclin- 
ation on  the  part  of  packers  to  force 
sales  upon  unwilling  buyers. 

There  have  been "  recent  opportuni- 
ties for  them  to  sell  Futures  at  fairly 
lucrative  prices  (i.  e.  providing  they 
pack  them)  and  as  more  or  less  busi- 
ness was  taken  on  the  basis  of  each 
advanced  point,  their  prospects  were 
fully  covered  with  orders,  from  day 
to  day,  and  at  each  suceeding  point, 
and  as  result,  there  are  no  anxious 
sellers  and  the  packer  who  is  willing 
to  shade  90  cents  is  the  exception 
rather  than  the  rule." 

SALAD  OIL. 

New  York,  June  27,  1907. — Aspegren 
&  Co.,  report: 

In  the  early  part  of  the  week  mar- 
ket showed  considerable  weakness, 
and  the  foreign  demand  which  we 
spoke  of  in  our  last  weeks  letter  was 
entirely  scared  off  and  all  deliveries 
both  off  and  new  crop  have  declined 
from  Ic.  to  IV2C.  per  gallon  below 
last  weeks  quotation.  This  decline 
did  no  stimulate  any  business,  but  on 
the  contrary  market  has  remained 
very  dull  with  absolutely  no  inclin- 
ation to  buy  or  sell  on  the  part  of 
traders.  The  market  is  very  narrow 
and  one  that  can  easily  be  manipul- 
ated one  way  or  another.  Crude  oil 
has  been  offered  very  sparingly  dur- 
ing the  past  week  and  no  disposition 
to  trade  is  shown. 


LOBSTERS. 

A  prominent  Canadian  lobster  pack- 
er, writing  to  his  New  York  agent, 
says:  "We  have  never  seen  the  fishing 
so  bad.  There  is  going  to  be  a  great 
big  shortage,  and  we  are  sure  we  will 
be  short  in  our  deliveries  unless  there 
is  a  very  decided  improvement  in  the 
catch." 

AMERICAN  SARDINES 

Eastport  advices  are  to  the  effect 
that  the  run  of  sardine  fish  on  tlu 
Maine  coast  has  increased  to  a  con- 
siderable extent,  but  that  the  supply 
is  not  yet  sufficient  to  keep  the  fac- 
tories in  full  operation. 

HAY. 

Somers  &  Co.,  report  undei'  dale  of 
July  2.: 

The  past  week  has  shown  a  still 
further  continuance  in  increased  Hay 
shipments.  This  is  the  heaviest  rec- 
ord for  a  long  time  past  and  our  fac- 
ilities here  have  been  utterly  inade- 
quate for  handling  such  a  quantity. 

Under  the  pressure  of  such  heavy 
arrivals  the  market  has  naturally 
weakened  considerably,  although  this 
weakness  is  chiefly  with  Volunteer 
Hay,  which  is  constituting  the  major 
portion  of  our  present  arrivals.  Af- 
ter the  market  is  settled  from  this 
present  disturbance  we  look  for  con- 
ditions to  continue  on  a  much  "njore 
intelligent  basis  than  has  been  noted 
for  some  time  past. 

Although  choice  Wheat  Hay  is  none 
tooo  plentiful  here  on  the  market  or 
in  the  country,  yet  at  the  moment  it 
shows  some  little  weakening  in  sym- 
pathy with  other  grades.  We  incline 
to  the  idea  that  during  the  winter 
this  particular  grade  of  Hay  will  be 
commanding  high  prices.  Alfalfa  is 
coming  to  market  but  sparingly,  but 
as  the  demand  for  same  is  light  as 
yet  we  do  not  find  much  of  interest 
to  report  in  this  line.  For  to-day  wo 
give  the  market  as  follows: 
Choice  Wheat  Hay   ... $18.00  to  20.00 

Good  Wheat  Hay   K>.00  to  17..".(i 

[Other  grades  same   9.00  to  n..'.(» 

Wheat  and  Oat    9.0i>  V  lG..'.i> 

Tame  Oat   9.'»f>  to  HI.OO 

!Old  Wild  Oat   8.00  to  11...0 

New   Wild   Oat   9.00  to  12..)(i 

Stock  Hay   7.:i0  to  0.00 

Alfalfa    to  13.^0 

Straw,  per  l)ak!   10  to  .S'l 


BAY  CITY  MILLS 


GROCERS! 

TRY  OUR  PATENT  (Extra  FamiJy)  ROLLER  FLOUR 
VOUR  CUSTOMERS  WILL  THANK  YOU. 


Patent,/:;^  '  Ro'-'-^R 


t_JXTOA  F»MiL/_ 


Bay  City  Flour 


First  and  Clay  Sts., 


Oakland 
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THOSE  COLLECTION  LETTERS. 


A  Syst^iD  Tbat  Eimbles  Dealers  To 
Got  Money  aud  Save  Cpmmissfon. 


Each  member  of  the  State  Grocers 
Association  Is  entitled  to  a  set  of  Col- 
lection Letters  that  are  certainly 
wonders. 

There  are  three  letters. 

The  dealer  fills  the  letters  out  him- 
self. At  the  bottom  of  each  letter  is 
a  ),ine  that  says  "In  order  to  avoid  you 
publicity,  we  enclose  this  letter  in  a 
plain  envelope.  Always  pay  to  the 
Creditor  Direct." 

So  the  dealer  puts  the  letter  in  a 
plain  envelope  and  the  debtor  thinks 
he  is  getting  a,  letter  from  the  lawyer 
of  the  State  Grocers  Association. 

Letter  No.  1. — Is  a  friendly  letter. 
The  State  .  Association  reminds  the 
debtor  that  the  grocer  did  him  a  great 
favor  when  he  let  him  have  the  credit 
The  debtor  is  told  what  a  .good  fel- 
low they  think  he  is  and  non-pajmeni 
is  charged  up  to  carelessness  or  over- 
sight and  he  is  advised  to  go  to  tht 
dealer  and  square  himself  and  the 
amount. 

Eesult. — This  letter  in  most  cases 
brings  a  nice  friendly  response.'  Ir 
some  instances  that  debtors  write: 
"We  realize  that  you  have  been  verj 
tenient.  "Sometimes  they  get  sore  bui 
Usuallyjhoy  begin  to  pay.   


Letter  No.  2.— This  letter  tells  the 
debtor  that  the  State  Asa'n  is  afraid 
that  after  all  he  Is  trying  to  get  out 
of  paying  an  honest  debt,  but  that  they 
won't  let  Tiim.  They  remind  him  that 
legal  action  is  expensive  and  that 
costs  and  lawyer's  fees  will  make  his 
bill  very  heavy.  They  state  definitely 
that  if  he  doesn't  go  to  his  debtor  at 
once  and  settle,  they  will  be  forced  to 
begin  this  expense-breding  legal  action. 

Results. — Slow  debtors  who  have 
been  putting  the  payment  off  and 
some  of  the  bad  pay  who  want  to 
avoid  expense  go  around  to  the  gro- 
wer and  settle. 

Letter  No.  S. — This  letter  looks  like 
a  legal  form. 

Results. — When  the  debtor  gets  this 
etter  he  is  most  likely  to  ejaculate: 
'Good  Lord,  I'm  sued. "Those  who  can 
)e  scared,  get  amove  on.  It  biings 
c-esults -from  any  debtor  that  a  Iwayer 
;ould  collect  from  without  suit. 

And  the  Grocer  saves  the  20  per 
:"eut. 

The  dues  to  the  State  Grocers  As- 
lociation  are  per  year.  The  let- 
ters alone  are  worth  more  than  this, 
f  you  want  to  be  '"counted  in,"  send 
I  check  to  California  Retail  Ctrocers 
md  Merchants  Association;  1714  >Vc)>- 
;tcr  St.,  S.  F.  > 

You  ought  to  do  this  anyhow,  it;  you 
laven't  for  the  good  the  State  As- 
sociation has  done  and  the  good  it 


still  can  accomplishe. 
Ad  Letter  story  avir. .  raoffi.ffiffl.  .tls. . 
Crockett^Bootli  Brest— W&  are  en- 
closing 33  for  membership  In  the  State 
Asscfciatlon.  This  is  Bomethlng  wo 
should  have  done  before  as  we  have 
received  a  great  deal  of  benefit  from 
the  Association  work. 

We  have  been  subscribers  for  the 
Advocate  for  some  time  aud  find  it 
very  valuable.  We  we^gh,  etc'  and 
find  shortages.  In  one  day  we  fouhd 
13-Ibs  shortage  in  3  Iialf  cases  of  but- 
ter. The  shortage  was  claimed  and 
alloM'ed  and  we  now  get  no  more 
short  weight  butter.  We  will  try  to 
get  the  State  Convention  this  yeatv* 

Olen  Ellen. — Cha.s.  J.  Toppe: — "We 
sometimes  check  up  the  goods  as  we 
receive  them  but  recall  no  shortages. 
The  Advocate  is  all  right. 

Ft.  Smith  Rcfriger<ators---€'oW,  .aj»S 
dry. 

■   .  4^  

F'rank  J.  Brandon,  trustee  of  the  iii- 
solvent  estate  of  Graessler  &  Reich'J 
wald,  restaurant  keepers,  who  former- 
ly conducted  the  Savoy  Creamery,  sit 
72  Geai^'  St.,  has  filed  suit  in  the  U.  S: 
Circuit  Court  against  R.  Consani  foi' 
$.5,000.  ,  He  claims  that  preference  was 
given  to  a  certain  creditor. 



Ft.  Smith  Refrigerators — Cold  and 
dry. 


IT  WILL  BE  YOUR  BEST  CUSTOMERS, 

or  some  slow  dealer's 
best  ones,  that  call  for 


Always  supply  it  and  you 
will  keep  their  good  wilL 


HAND  SAPOLIO  is  a  special  toilet  soap— superior  to  any  other  !n  countless  ways-MleHeat» 
enough  for  the-  baby's  skin,  and  capable  of  removing  any  stain. 

Costs  the  dealer  the  same  as  regular  SAPOLIO,  but  ahould  be  sold  at  10  cents  per  c«ke. 


THE    RETAIL   GROCERS'  ADVOCATE 


Wholesale  Price  List. 

EACH  DEPART3rE>'T  OF  OUB  PRICE  LIST  18  CHECKED  UP  A>T>  COBBECTED  EVEBT  WEUNESDAT  BT  M.  J.  BRANDEN- 
STEIN  &  CO.,  A.  SCHIXLING  &  CO.,  J.  A,  FOLGER  &  CO.,  SISSM.H-TlX.  \VOuKAIS£R  &  CO.,  J.  H.  NtWBALKK  CO.,  GtGOtMU.ME 
&  CO.,  TLLOIANN  &  BEXDEL,  WELLMAX,  PECK  &  CO.,  HAAS  BROS.,  Ct'DAHY  &  CO.,  ARMOLR  &  CO.,  WIEL.VM)  BROS., 
K0E1HLI8BEEGEB  &  GRASSOFF,  GOLDEN  GATE  CKACKEE  CO.,  WILLIA3I  CLrFF  CO.,  WHITTIER-COBCRN  CO.,  W.  V.  FLL- 
LER  &'  CO.,  STANDARD  OIL  CO.,  HOOPER  &  JENNINGS,  M.  PHILLIPS*  &  CO.,  PACIFIC  COAST  BISCLTT  CO.,  PACIFIC  VINEGAR 
&  PICKLE  WORKS,  HEYJSAN-^TEILL  CO.;  ANT)  SCHWABACHEK-FBE\  CO.,  EACH  FIRM  TAKINXJ  THE  DEPARTMENTS  ASSIGN- 
ED, AS  LIST  INDICATES, 

No  claim  is  made  that  this  Price  I4Bt  contains  an  ironclad  schedule  ot  rates— good  (or  a  week.  No  raoh  scbednle  conld  h* 
obtained,  even  on  actnal  cash  sales.  These  prices  are  solicited  for  publication,  and  represent,  at  the  time  of  go\ng  to  press,  the 
average  prices  demanded  by  the  general  run  ot  jobbing  houses  for  average  amounts  of  goods  on  arerage  csndltlons  of  purchase 
Persons  with  cash,  or  undoubted  credit,  always  get  special  low  rates. 

HubscriberJ)  will  confer  n  favor  by  pointing  out  to  us  any  partlcularerror  or  omission.   


•   ^  COL. 

Akialones  ...t.  18 

Ammonia,  Laundry   26 

Anchovies  l"" 

.ilisparagus  .10 

Ax.  Handles  .48 

Axle  .Grease   43 

Bacon  .  ■  ■  •  .11 

Bar  Sugar   3 

Barrels    .  .■  --51 

Barrel  Covers  ..........51 

BaBitas  51 

Balled  Beans  10 

Baking  Powder   20 

Bags    (paper)   4:- 

Barley,  Pearl   23-2C 

Baskets   4* 

Bat*  Brick    4a 

Beans,   Canned  It 

Beef,  Barreled.  .  ...1- 

Beef   Extracts  ...33 

Benzine   i  21) 

Binder  Twine   4'; 

Blacking,   Shoe   4C 

Bloaters   16 

BJuestone   43 

Bluing   35 

Borax  25 

Boullon  Capsules   33 

Bowls   48 

Brooms   48 

Breakfast  Foods  ....31-33 

Brushes   4^ 

Butter  Ladles   51 

Candies   30 

Candles  43 

Canned  Fish   1" 

Canned  Fruits  .  .9-10-11-t 

Canned   Meats   13-14 

Canned  Soups  .  . . .  >  38 

Canned  Vegetables   10 

ran   Openers   4? 

C.  oers   33 

-Ca  ds.  Playing   5S 

Cais»et  Sweepers   4!! 

Cast.  *e  Soap  ; ;  S*. 

»Hsto--  OU  21' 

<  v  ie\n.i>    ,   .41 

Ca.  Tips  <bulk)  ;39-40-41-4V 

Oavvrr,  K-IHSiun;   l-'i 

Cerca    Coff.'^e  .  .i.  

Cereal  Lai^'iro-  4t 

CereaLs   .21-33-23-3^ 

Cherse,  t'>r.  A  dom  11 

Cherries,   I'lara^chino . . . .  S.'^ 

Chero«»^s   '.'  5.' 

tAeesft  Safw,*   'ff 

fjigaretf^  Pai>«r8   5^ 

Chewiiift  Gum   . . :  33 

Chicory   ,.  ....1 

Chimneys   ....S! 

Chloride  «!<  Lint*  2. 

Chocolate   3 


J 


 COL. 

Chutney  ...33 

Cider  33] 

igarettes   Ha 

itron   .38 

lam  &  'Clam  >Tuice. . .  .18 

lam  Chowder  ,  18 

lothes  Lines   48 

Clothes  Lino  Pulleys. . .  .48 

Jlothes  Pins  48 

oal  Oil   39 

?ocoa   .33 

Cocoanut   34 

odilsh     15; 

offees   1 

offee  Extracts    1 

Coffee  Mills  

-'ondenscd  3Iilk   34 

ondimeuts   41-43; 

orks   49 

.'ordago  44 1 

'om.  Canned  10 1 

om   .Starch   38 

Cottolene   34  j 

Crackers  31] 

ranberry  .Sauce:...'  8' 

ream  of  Tartar   30 

Currants   5 

urry  Powder   

"uttle  Bone  .  . ;   .44 

Oemijohn   49 

)ishe8,  Wooden  . .  .i  .11 

)oor  Mats  49 1 

)ried  Fruits   .'3 

>rops  and  Lumps   30 

)Ty  Paints  291 

>nst  Pans   48' 

>usters   49 

;els   17 

Cgg  F'ood   441 

;gg  Beaters   51 

:nvelope8   52 

iSvaporated  Milk   .34| 

'.■ctracts.  Beef   . .  3.- 

extracts.  Flavoring  .  ;  19-30 1 
^xtractd,  S.vrups   .......  J 

arin;  Oood.s    .  .21-23-23-3.J 

igs  .  . .  t] 

"ine  Cut  Tobacco   5.S  , 

^sh  and  Cheese  ....... l.^ 

"ish   (canned)   1" 

moked  V 

1sh  Potteil  1-. : 

navorlug  Extracts  ...19-2(| 

lour  31 

"ly  Paper  iA  ' 

"rench  Mustard  ,(biilk) .  .1'  ' 
mits,  canned.  .'  9-10-11-1' 

"mils,  dried   f 

mlt  Wax  &  Strings  4*; 

'ruit  -Jars   V.  . .  .I^? ' 

'aucets   4!  i 

'"'ruit  Jar  Caps   4- 


COL. 


COL. 


COL. 


Fruit  Jar  Rubbers   44 

Gasolene   .39i 

GelatiAe  35 

Ginger,  Preserved   -.19' 

Glue   ...44: 

Gum,  Chewing  .   31 

Ham    11 

Herring  :  16  , 

High  Grade  .Smoking  To- 
bacco 53 

Honey    .   .  6 

Hops  *.So 

Horseradish   ^41 

Ink   .52: 

Insect  Powder   144 

Ironing  Boards   ........  49 

Jams    ,   7-8; 

Jars   ,..^..44 

JeUies  7-81 

Lanterns   .31] 

Lamp  Burners  .49 

Lamp   Chinineys   ...lO 

Lamp    Wicks   51 

Lantern  Globes   51 

Lard   12  j 

Laiuidry  Materials   2.') 

Laiwdry  Starch   2S 

Lard  Oil   2f 

Lead  Pencils   52 

Lemon  Squeezers   30 

Lemon  Sugar   35 

Lemon  Juice  35 ' 

Linseed  OU   .  38 

Liquid   Bluing   35 

Lobsters,  Canned   l^ 

Lozenges   3." 

Lubricating  Oil   21 

Lye   3£ 

Macaroni  3': 

Mackerel   (salt)   It 

Mackerel,  tins   1'. 

Maple  Sugar    : 

Maple  Syrup    f 

Marmalade    i 

Marischtno  Cherries  ...  .3: 

Matches   45 1 

MeSls   31-22-33-3  ; 

bleats  (canned)   13-11! 

Mebio  Books   5". 

Jlilk  (condensed)   S-V 

yVmce  Meat   f 

Mixed  Candy   30 

.Molasiies   3-;  j 

Mops  and  Handles   3'' 

Mouse  Traps   51 

Mucilage   3'  ; 

Mushes   ?l-22-23-2J; 

Mushrooms   3f  i 

Mustard  (dry)   If: 

Mustard   (bulk)   4f  ' 

Neatsfoot  Oil   2(  ' 

Nest  Eggs   51; 


Nuts   ,  6 

Oil  Cans  6. 

Oils  2! 

Olives  3: 

Olive  Oil   ...3lj 

Oysters  .1; 

Pails   .5. 

Paints,  Dry  .8« 

Paper  Bags   4. 

Paper,  shelf   4, 

Paper,   Toilet   4f 

Paper,  Wrapping   4; 

Paprika   1: 

Parafiine  Candles   4; 

Pastes   2 

Peauut  Butter  3< 

Pea.*  (canned)  .......  1< 

Peels  3' 

Pens,  Steel   , . i". . '. . ;V . .  .6: 

Pencils   .6'. 

Pepper   .1; 

Pepper  .Sauce  *.  . .  .4 

Pickles   119-40-41-4: 

Pigs'  Feet   1 

Pineapples    (canned) ....  ( 

Playing  Cards   8'- 

Plug  Tobacco  6-. 

Plum  Pudding   3". 

Polish,  Metal   4 

Polish,  Shoe   4 

Polish,  Stove   4< 

Pork  and  Beans   1. 

Pork,-  Barreled   1 

Potato  -Mashers   6! 

Potted  Fish   .2 

Preserves   7- 

Provlsions   I 

Primes    ' 

Raising   6 

Kelishes   4 

Bice   23-2 

Rolling  Pins  S 

Rope   J  4 

.Sago   2: 

.Salad  OH  3 

Salad  Dressing   S 

Saleratns   2 

Salmon  (salt)   1 

Salmon  (canned)   1 

SalKoda   -...2 

Salt    S 

Sardines   J 

.Sail  Fish   ..,.1 

Salt    Steals  .1 

Saratoga  Chips   ? 

Sauces   4 

Sauces   (bulk)   4- 

Sauerkraut   4 

Seeds   4 

Steel  Pens  B 

Sheep  Dip   4 

Shelf  Paper  5 


Shell  Fish   U 

shoe  Oresslnc   47 

tbue  Brusbes  .....48 

shrimps   ,  18 

Smoked  Fish  15 

:  -inioked  Tobacco  63 

:Snaff   S6 

1  uuu  and  Saleratns   £0 

Itoup   28 

I  H>ap,  ticourinc   27 

I  joups   9g 

I  pices     19-t« 

;  '•pittoons   31 

ipoons.  Wood  SI 

prats   .....  17 

tarch  28 

stationery   62 

•  tick  Candy     30 

>toglea   34 

•tove  Polish   48 

j  Sugar   5 

I  lUgar,  Maple  S 

•*rnp   S 

I  'ymp.  Extracts   4 

[lacks   51 

•'apers.  Gas   SI 

,'aploca   ; ...  .83 

I  I'eus    1 

I  Tobacco   63 

■'obacco  Cntters   

i>bn8co  Sauce   41 

Toilet  Paper   4ft 

iiiuatoes   10 

omato  X;at8ap(bulk)  39-12 

Tooth  Picks   51 

raps   81 

rmffles   38 

'"ubs   50 

urpentlne   28 

« ine   47 

wine  Holders   51 

."'wist  Tobacco   M 

^■getables    (canned)  10 

ermlcelli   ft 

inegar   S«-40 

Cashboards   61 

Vusbing  Powder  57 

Vax   47 

ynx  Strings   47 

Vhips   51 

Vhlte  Lead   28 

Vhitlng   

V'icking   51 

Tlllow  Ware,  etc  48 

Vindow  Screen  51 

Vrittgers   51 

W  riting  Paper  58 

Vooden  Ware,  et«  48 
t'east  Cakes   38 


Department  1 
COFFEE,  CHICORY,  ETC. 

This  Dent,  ist  corrected  by 
31.  J.  BrsB<*sA««<SB  m  «.o. ;  A.  Schil- 
ling Ss  Co.;  J.  A.  Folger&Co. 
Green  Coffee. 

In  bags  In  drums 
Mocha,  Gi-n.  Arabian  .'23    i  25 

No.  2  .  .21  23 

No!  3   ,  

Mocha  '  Livei-ato   ...  .'23    '      . . . . 

Ad.ni    ....  21   

Kona  (Hawaiian)  12  16 

Mexican   13  18 

Java,  Common   15  IS 

.lava,  bron-n  pln'tlon.20  25 
.Tava    Mandheling. . .  .2fi  .... 

"       Kroe   17  .  . . . 

Caracol,  prime  w'shd.l3  16 
Caracol.  ordinary.  ..  .12  13 
OuatemaU  Prime.... IS 


"       Cliolce   14V4 

"       Good   12 '.^ 

Costa  Rica  Prime  13 

"    Choice(La  G'nd)13  ' 

"    Good   11% 

Salvador   '\\'ashed. . . .  13 

Unwashed  .11',^ 
Caracola  Guatemala. .  15 
Salvador  ..13U 
Koast  Coffee. 

Salvador   ..15  20 

Java   2  1  ni 

j  Mocha  Aden   27  31 

iFrme  w'shd,  C.A.blndslO  24 
IGood  C.  A.  Blends... IS  20 

jOrdinary  Blends  12  1.1 

Java  Fncy  Mndheling33Vi  '  33^^; 

I    "    Kroe   25%       26  Vi 

'Mocha  Liverato  31 U  .''1^ 

I      "      J.    S  25^4  31^; 

.Java  &  Mocha  Fancy. 32'.4  32>4 

!  •'  No.   2  25^i  26 

jQuateroala  No.  l....lf.  18% 


"      No.  2  \a% 

Costa  Rica  Ko.  1....17H 
No.  2 
No.  2 
No.  3 
Kona  Fancy  . . 
"     No.  1  .. 


1614 
18«4 

isy 

17H 
16 
20% 
16ii 


17 
.  .17 

..1.SM, 

..20'4 
..16'4 
PrlTate  Brnndn. 

Lion,  loe-lb   

Hills  Bros,  .\rabian  Roast  .26 

Arbuckle'.s  100-lb  17.37^ 

-M.  J.  B." 
"M.J.B.,"  60  I's  in  ca^e..  .28 

"M.J.K.,"  80  I's  in  casta  27 

"M.J.B.."  21  3's  in  case  2a 

ScbiUinK's  Best  CofTee. 
In   1-tb   cartons,   in  2',,   .'',0  or 
100-Ib  cases.    Can  be  assorted  as 
required. 

5-star  ..  .3614'1-star  ...  .IS*; 
4-star  ..  .2Si.4|2-star  ...  .22>.« 
2-3tar-  ..    .25  8^1 


Folger's  Golden  Gale  Coffee. 

:oo  or  SO.  i-m  Un«  31 

>0  or  30  2-tb  tins  38 

0  or  30.  2ii.tt>  tins  JO 

0  or  12.  S-tb  tins    30 

Never  sold  In  bulk 

Chicory. 

'■::alIfornla    OSH 

Belgian  No.  2  07 

'Belgian,    No.    1  07% 

I  Coffee  ExtractB. 

Bulk,  per  lb  07 

Vienna,  >4'8,  lO-lb.  bx.«..Sa 
Vienna,  I's.  10-lb.  bx...;..25 
Ackermann's,  Vs-sros3bxs, 
gross   4.0^ 


THE    RETAIL    GROCERS'  ADVOCATE 


Department  2 


This  Dept.  Is  corrected  by 
lU.  J.  Brandenstein  &  Co.,  A.  Schill- 
ing &  Co.,  .1.  A.  Folger  4  Co. 


Japan. 
TEAS. 

(Panfirpd,  Siintlrled  or  Baslcet- 
flred.) 

lOxtra  Fanoy  56  74 

Fanuv   44  55 

Choicest   39  4:; 

Choice   34  :!S 

Fine   24  33 

Fair   22  24 

Grera  Chloa 

(Gunpowder  Imperial  orYoiing 
Hyson) 

Fxtra  Fancy  56  76 

Fiincy   38  46 

Clioicest    35  37 

Kxtra  Choice  32  34 

Fine   25  31 

Kuir  20  25 

English  Breakfast. 

Extra  Fancy  67  80 

Fancy   51  66 

Choicest                          35  50 

Choice  24  30 

Fine   20  22 

Fair   15  20 

Oolongr. 

Extra  Fancy  58    $1  50 

Fancy   50  57 

Choicest   3S  48 

Extra  Choice   33  35 

Fine   27  32 

Fair   22  26 

Ceylon  and  India. 

Broken  Orange  Pekoe.. 36  65 

Broken  Pekoe  ...33  56 

Orange  Pekoe  31  53 

Pekoe    27  46 

Pekoe  Souchong  24  39 

Scliilline's  Best  Teas. 


(Packed  only  in  16,  12,  g  and 
G-oz,  Cartoons.    Never  in  bulk) 

Japan,  per  lb  ^'''i^ 

do.   1  crown   90 

do.  2  crown    1-80 

English  Breakfast  45 

do.  1'  crown  90 

do.  2  crown    1-80 

Ceylon   « 

do.  1  crown  y" 

do.  2  crown    1'80 

Oolong  45 

do,  1  crown  gO 

do,  2  crown    l-oO 


TRBS  TEA.  I 

(Full  weights  only.) 
Packed  in  1  lb.  and  lb. 
cartons. 

Japan   37 %E.  B  Congou. 37 ',V 

Ooolong   ....no    Gunpowder  .45 
Ceylon   37  VaOr'ntal  Bind .  37 '/a 

Folger's  Golden  Gate  Tea. 


Japan   143  42  41  ¥2 

English  Breakfast. |43  42  41 

Ceylon   146|45|4'/2 

Oolong   |48|47|46V2 

<;uifpowder   |46|4r)|44  % 

Black  and  Oreen.  .  |43|42|41 '/L- 


|41  41 


j  Do    25-rb    tins,  10  In  case.. 8. 40 

1  Do.  10-rb.  tine,  lu  In  case.. 9. 06 

j  Do.  8-lb.  tins,  8  in  case.... M. 05 

I  .   Do.  30-rb.  boxes  .....■...'..7.70 

•  For  Bakers'  and  Confections'  Use. 
i  Barrels   Jti.Sfi 

•  Half   bbls    COO 

Eoxe.<i,   ::u   lbs.   each   7.10 

Department  S. 

ThI.s  Dept.  Is  corrected  by 
Sassmun,   Wurmser  It  Co.,  .1.  H. 
Nowbaaer  &  Cu. 

SUGAR  AND  SYRUPS. 

The  Western  Sugar  Eeflning 
Company  quotes  net  cash 
prices  as  follows.  Bariels  are 
an  advance  of  lOc;  half  bar- 
rels, 25e;  boxes,  50c;  50-lb. 
bags,  10c. 

Fruit  Granulated   .''..40 

Dry  Granulated.  100-Ib  sack.. r,. 35 

Bet"t    Granulated   .''lLT) 

t\uifectloners'  A  5.35 

Cube   5.«0 

Crushed   5.60 

Candy  Granulated   5.45 

Magncilia  A  4.95 

Kxtra    C   4.85 

Golden  C   4.75 

"D  "  Sugar  '.  4.65 

H.  &  E.  Crystal  Dominos  S.75 

Bar.  bbls   6.S5 

California  &  Hawaiian  Sugar  Re- 
fining Co.  Additional  per  100  lbs: 
In  bbls.  and  50-!b  bags.  10c  more; 


8   oz,   doz..  9  75|GalB.   eaoh..ll  00 

CriBScent  Oil  of  AlaiUeine. 
1-oz  ,  doz...  2.702-oz,  doz  ..  4  76 

8-oz  15.004-oz.,  doz  ..  8.25 

Ifi  6z,  doz.  .  27.00|32  oz,  doz.. 48. 00 
Gals,  each. .  15.00| 

Hardesty's.  I\faple  Extnict. 

1  oz,  doz.  .  .$1.10|2  oz,  doz..  1.75 
half  bbls.  25c  more;  boxes  50c 
more;  for  all  grades: 

Granulated    Basis   5.35 

powdered   5.45 

(A)  Crushed   5.60 

Berry   5.40 

Kxtra  Fine.  Dry  Granulated  ..  5.35 

Coarse  Dry  Granulated   5.3S 

Confecitioiiers'    (A)....  5.35 

Confectioners"  Crystal   5.4  5 

Cubes   5.60 

Bricks   5, GO 

Beet  Gran.,   100-Ib.  bags  only5.25 

Excelsior  (A^   4.95 

Extra  (B)   4.85 

Golden  (C>   4.75 

Yellow  (D)   .4.65 

C.  and  H.  "Higrade"  Bar. 

In    100-lb.    sacks  ...$5.45 

30-tb.  boxes    5.95 

10-lb.    lin.s,  10   in    case....  7.80 

.35-lb.    tins   7.15 

40-n).    tins    7.15 

Barrels    5.55 

Half   barrels    5.70 

T.ODg'w  Peerless  XXXXXX 

Do.    bbls   6.85 

I      Do.   V2    bbls  7.10 

!      Do.  4-lb.  tins,  cases  .8.40 


MOLASSES. 


1  JACKETS 


CASES 


Fancy  Open  Kettle 

PIckaniny   

Belmont  Plantation   

St.  Clair  Plantation  

Centrifugal 

Oak  Grove   

St.  Mary's   

Baking  Molasses 
Hawaiian  Island,  Genuine, 
Cane 

Black  Strap   


Bbl. 
54  G 

.52 
.47 
.41 

.37 

.82 
.19 


%  • 
bbl. 
34  G 

.54 
.49 
.43 


17  .19 


bbl. 
17  6 

.57 
.52 
.46 

.42 

.37 
.24 


5  G 

2.98 
2.73 
2.43 

2.23 

1.98 
1.33 


.22  1.23 


G  

2.72 
2.50 
2.22 

2.85 

1.82 
1.24 

1.15 


14  G     10  G 

6.90 
6.40 
6.80 

1.82 


7.10  4.98 

C.50  4.62 

6.10  4.38j 

5.60  4.08 


MAPLE  STBCP. 

I       Log  Cabin  Maple  .  Syrap 

'GalloB.'i.  per  doz...  7  ^IS 

Cans 

j  Half-gals,  per  doz  

i Quarts,  per  doz,  

Pints,    per  doz  

I  Bottles 

Quart^,  per  doz   4 

I'ints.  per  doz    3 

j  Jackets,   per  gal  

j  "Old  Manse." 

iGal.  tin.s,  %  dz  tn  case,  Az,  .%\{  ^ 
j  Gal  tins.  1  dz  to  case,  dz  igjff 
■Quart  tins,  2  dz  to  case,  dz 
i  Pint  tins.  4  dz  to  case,  dz.  . 
Jacket  Cans,  bulk,  per  gal 
IGlass  Qts,  1  dz  to  case,  dz 
I  Glass  Pts,  2  dz  to  case,  dz.  . 

Log  Cabia  Pen-O-Che  Syrup  lb 

Cans 

Gallons,   per  doz  '.  $12. 

Half-Gals.,   per   doz   0; 

Quarts,    per  '  doz 

Pints,  per  doz  '. .  .  .  2 

Bottles 

Quarts,  per  doz   

Pints,    per   doz  i .  . 

Jackets,    per  gal   

MAPLE  SUGAR, 

Toboggan  Brand  Maple  SuKar.Jk 

30  1-Ib   blocks   (oases)  \ 

60  %-Ib  blocks  (cases)   4. 

Maltese  Cross  Brand  Maple  Sug^  |> 
Ass't'd  ViS.  Vis.  Is.  per  case.$3.i 
Scalloped  Cakes,  100  to  case.  2. 
Syrup  Extracts. 


2  oz,  doz..  3.001  16  oz,  doz.. 18.1 
4   oz,   doz..  5.25132  oz,  doz.  .36; 


TABLE  SYRUPS. 


JACKETS 


Bbl.  I  bbl 
^'  -  ^4  G 


bbt' 
17  G 


Saratoga  Orips,  made  from  pure 
granulated   sugar,   packed:  12- 

..I's,    ?6.28  ;. 

High  Grade  Sugar  Syrups. 

(Pure  White) 

White   Sugar  Drips  

(Delicious  Flavor) 

Perfecto   

Sugar  Syrups 

New  Butter  Scotch   

Victor   

Golden  Gate  

Cooking  Syrups 

Carnation  Drips   

Golden  Drips   

Special  Table  Syrup 
Heliotrope   


.52 

.47 
.44 
.45 


.64 

.49 
.46 
.47 


4  G 


.57]  2.98 


I 


2.73 
2.58 
2.63 


.40{     .42|    .451  2.38 


.38 


.38 


.40.1  .43 


.36| 
.271 


.401  .43 


2.2s 


2.08 
1.63 


2.97 

2.50 

2.36 

2.41 
2.18 
2.09 

1.91 
1.51 

2.09 


I 
I 

2.421  1.86 

l 
I 

2.22j 

2.IOI 
I 

2.141 
1.941 
1.861 
I 

1.76 
1.34 


1.71 

1.62 

1.65 
1.50, 
1.44 

1.32 
1.05 


KITTS 


CASKS 


2  G 


1.28 


1  G 


12  G 


.7211.34 


1.181  .6711.24  1.12 


1.14 
1.04 
1.00 


1.21 


1.01 


6.40 


7.1014.01 
1.12  10  1-gal.  Jackets,  cr'td. 


20 
1-G 


20 


1.08  6.90  7.60  6.2t 


i 


.65|1.20|1.09 
.60|1.10|1.01 
.5811.061  .97 


per  Crate,  $6.40(  l> 


.9816.20 


5.70 
5.60 


6.9014.86 
6.4014.66 

6.20 


.92    .541  .981  .90    .81  5.10  5.80| 
.74    .461  .sol  -73    .68  4.20|4.90| 
1        I        I  CASES 
1.00 1  .58IRonnd  Friction  Top  Palll 

6  10-lb  Tins,  per  case  $3.18! 

24  3-!b  Tins,  per  case   3.84 

12  5-lb  tins,  per  cse   3.48 


MAPLE  SYRUPS. 


I    JACKETS.  I 


CASBS. 


Woodlnwn,  made  from  pure  maple     sap     in  the, 
groves  at  Beauce,  Canada, and  I's  also  packed: 
Ca.ses:  12-1's  ,$13.44;  6-1's,  $6.72;    12-%'s  ,$T.14; 

24-V4's,  $S.10;  24-%'s,  $5.10.  t 
Bottles:  1»  qts,  $4.60;  24  pts,  $4.90. 

Deer  Lodge-  ,  

New  England  

Canada  Sap   ,  .  '.  


Bbl. 

54  G 


.95 


bbl. 
34  G 


.97 


bbl. 
ITG 

J.OO 


6  G 
5.13 


4.6S 


.90  4.63  4.21  3.74 
.82  4.23  3.86  3.42 
.72|373|-3.41|3.07| 


4  Q 
4.14 


10 
1  Q 


11.20 


10.20 
9.40 


20 


%G 


24 


11.9.018.10 


10.90 
10.30 


7.2« 
7.02 
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Department  4. 
DRIED  FRUITS,  NUTS  AND 

This  Dept.  is  corrected  by 
GxigKenbime  &  Co..    XUlmann  Se 
Beodel. 

(Add  >4c  for  GO-lb.  boxes  and 
i/^c  tor  25-tb  boxes). 

.Sundried,  sacks  .   6 

Kvap.  Fancy,  50rlb  boxes....  TVi 
E%ap.  ex.  choice,  50-tb  box.  .  7  • 

Evap.  choice,  oO-lb  box   6%  . 

Attrlcots. 

1906  Crop 

Choice  Sacks   IS 

Fancy  Sacks    19 

Fancy,  25-lb  boxes  20 

Blackberries. 

Jn  boxes,  per  lb  none 

OherrlcB. 

Pittedr  In  boxes,  per  lb  35 

Unpitted,  in  boxes,  per  lb.  12% 
Currants. 

.  .091'2 
.  .lO'-b 
.  .1114 
.  .11 


S0-90S    4%  4.3^ 

90-lOOs  '.  .  .  3%  4% 

in  cases  of  125-lb  tins  

in  cases  o£  12  5-lb  tins  

KalstitR. 
Box   %s   %s  501b. 

6  Cr.  Layers..  3.50  2.75   

5  Cr.   Layers..  3.00  3.25  3.50   

4  Cr.  Loose ....   9  '4 

3  Cr.   Loose   9 

2  Cr.   Loose   .S'vi 

4  Cr.  Loose   9 

3  Cr.  Loose   8% 

2  Cr.  Loose     S  H 

Fancy  Clusters,  1-rb  cart 

per  doz  

Fancy  Clusters,  5-lb  cart 

per  case   

Unblchd    Sultanas,    50-11)   8 

Thompson's  bleached  Suit. 

seedless,   5Q-rb  11 

Bleached  Suit.,  sdlss   9 

Seedless  Muscatels,  50-Ib 

cases    7% 

n.  R.,  36  16s  10% 


,  8 

Department  5. 

This  Dept.  Is'  corrected  by   TVellma.n  Peck  *  Co.;  Haan  Bros. 

JELLIES,  JAMS  AND  PRESERVES.^^^  

lUIHlll 

telly 
4.iii  Cast 


Rose 


Grjfton  EuttKg 
16-02.  Jars  16  oz.  Jars  No.  2  Ti*s. 


Rose 
PiCRic  Tins 


« 

13 

u 
3 

!^^ 

a 

3 

a 

n 

1-3 

>. 

» 

•■>  a 


3-3 1 2 
351. 


In  bbls 
Kecleaned, 
Becleaned, 
Recleaned, 
Recleaned, 
Re61eaned, 


in  bbls  

23-tt)  boxes. . 
50-Ib  boxes.  . 

1-tt)   carts  11% 

12^02  carts   10% 

Dates. 

Fard,   14-rb.   per   lb   Jl 

Persian,  65-tb  case  07 

PICS  (California) 

Black,    sack-s   04 '4 

Black,  2S-lb  boxes,  per  box.. 1.25 

White,  bags   

White,  10  l-lb.  brks.,  pr 

box   ....65  90 

White.  50-Vis    2.06 

FIGS  (Imp.  Smyrna.) 

box  90 

Choice,  5-tb.  bx.,  per  lb.... 16 
Nectarines. 

White   13 

Red     13 

Peaches. 
Choice,    sks.  .Ill  Fancy.  sk3..12% 
Bx   Ch'ce.sksllV.'  •  . 

Pears. 

Choice.  %3,  in  sacks   9 

Bx.  choice,  %s,  in  sacks   9>^ 

r'ancy,   %s,  in  tsacks. ......  .12 

Plums. 

tTnpittcd    ...  ritted.black.il 
Pitted,   blchdUVillOO.s-llO's  .. 
Priinea. 

Sks.  bx, 


Blue  Bell,  50  Is  (seeded)... 

Seeded,  1-lb  cart.  .  

Seeded,   12   oz  cart  

Seeded  bullv,  lb   . . . 


•  10% 
.10% 
.  9 
.10% 


.18' 


Apple   I  |2  35;. 

Apricot   |2  35|2  33|2 

.\prlcot  Marmalade  ....|2  33|....i. 

Blackberry   |2  35 

Currant  12  35 

Fig-   |2  35 

Gooseberry  ...|....|2  35 

Lemon  |  |2  35 

Loganberry   |2  35|2  35 

Orang*   |2  35|2  35 

Orange  Marmalade  ....12  35| 


30-403 
4  0-503 
■5O-6OS 
tiO-iOs 


Almonds,  Fancy,  I.  X.  L. ... 
Almonds,  choice  soft  shell' 

Drake   ,....,16 

Almonds,  shelled.  No.  1......45 

Almonds,  shelled.  No.  2  35 

Almonds,    shelled,  Jordan 

Imported    ■ 

Almonds,  Jordan.  Dom.... 

Brazils,  160-Ib  sacks  18 

Chestnuts,  Italian   20 

i  Cocoanuts.  per  100  4.50  5.00 

Filberts,  175-tb  sack  14 

Peanuts,  California   06 

I  Peanuts.  Japanese   OS 

!  Peanuts,  Eastern, hnd  pickd..6  6% 

Peanuts,  roasted   8  9 

Pecan,  polished   18-20 

j  Pine  

I  Walnuts,  soft  shell,  bleached.  15% 

HONEY. 

Pure  -w-hite  sage,  2  5-gal 

tin,-!,   per   tb    7% 

Light  Amber,  3  a-gal  tins  .... 

per   lb    7 

White  Clover  (stained.) 

E-gal.  tin,  per  lb  07% 

2  dz  2-n)  jars,  per  case....  S.OO  . 
2  dz  l-n>  jars,  per  case....  4.25 

24-qt.  cans,  per  case  ,  7.00 

12  %rgal.  cans   6.60 

6  1-gaI.  cans   6.00 

Glass. 

Per  Doz 

Tumbler.  S  oz..  4  doz  in  case  1.25 


Peach 

pium,  Damson 

Plum,  Green  Gage  |2  35| 

'ftuince     ..  .12  35| 

Raspberry   |2  35 


, .  .|2  00|  II  601  |92% 

00|2  00|1  8511  60|97%|92% 
...I....U  S5I....1... .].... 
00|2  00|1  85|1  «0|97>4I92% 

. .  .|2  001  |1  60197% t92% 

m  ll  851  9I%|  

..  .|2  00|  11  60L..  .192% 

. .  .12  00|  |1  60  #  .  .192% 

00|1  S5U  60i97%|  

0011  S5|l  00|»7%192% 
i5|....[9--  • 


001 


00! 


.11  85 


90 
90 


90 
90 


Strawberry 


\i  3d|2  S5|2  00|2  OOU  SSfl  60|97U|92% 

|2  35|2  35|2  00j2  OOU  S5|l  60|97%|92%| 

35|2  0e|2  OOjl  8511  69197%  92%| 

35|2  00|2  OOjl  86|1  60t»7%|S2«.| 

3512  00|2  OOU  8511  60|97%|92%l 


Assorted  Regular   |2 

Assorted  Berries  . 


.|2  35|2  35|2  00|2  00|1  S5|l  60|97%|92% 


35 


00|2  0011,8511  60|97%l92% 
.|2  00|2,  00|1  85|1  60!97%|92%| 


90 
90 
90 
90 

90 
•10 
!>0 
90 
90 
90 
BO 
90 


-    ■        -3  ;       ■5)     ,       «  , 

C  CO  1 
.  UO  1 

1  SO  1 

•-  1 

1  65  1  1  50 

2  00  I  1  65 

1  .-,0 

1  so 

1  15  1  1  15 
1  00  \ 

 1  \  1  



 1  1.  (   . 

3  00  i  2  15 

;  1 

"  n.';  1  1  7.-, 

1  65 

 1 

 1  1  

...... 

\ 

)  60 


1 10 



95 
1  10 

...... 

90  1 

90: 





2  XO 
:!  00 

3  00 



::::::! 

1  40 





2  SO 
■i  50 
2  50- 
2  50 
2  50 
2  50 

1  5G 

1  no 



2  50 
J.  *5' 
1  -f."! 
1  45 

i  '  - 



2  25 

1  ,1& 
95 

■  95 
95 

1  05 



1  25 

1  1-,; 

1  15 
1  15 
1  15 

1-  20 
I  20 
1  20 
1  25 

1  10 
1  10 
1  10 
1  15 

90 
90 

SrO 
95 

1 

Oval  pints,  4  doz  in  case....  1,25 
1-Ib  glass  jars,  2  doz  in  case  2.25 
'.-lb  glass  Jars  (with  comb.  .  Z  RO 

DEPABTS1ENT~7." 
.  This  Di^pt.  Is  corrected  by      Haas  Bros 
■      ■  Canoed  Fruits 


KIND 


COMB 

Water  White,  24  1-tb  frames.. 16 

Light  Amber,  24  1-Ib  frames.. 14 

Water  White,  24  l-lb  frames.. 15 

BEESWAX. 

Pure   -.  30-31 

ILione's  Preserres. 

Guaranteed  absolutely  pure. 
(Packed  2  doz.  in  case) 

Per  Doz. 
Stra-n-berry,  Log-an  Berry. 
Blaclcbeery,  Raspberry, 
Pineapple     ,Pear,  Fig 

Cherry   $3.59 

P^£h.    Apricot    Plum  , 

■Quince,  Orange   .^.2* 

Assorted    ■''.■"I) 

Spiced  Figs    3.70 

%  gal.  jars.  6to  cs,  pr  cs  7.50 
30- lb    pails,   ppr  pail   6.00 

15-  n>  palls,  per  pail   3.80 

16 -  oz.  glass  jars,  'I      .to  cs, 
per  doz   2.25 

lione's  Jams. 

30-lb  pails,  per  pail   3.75 

"  15-Ib  pails,  per  pail   2.00 


Standard  Jams. 

Tumblers.  4  doz  to  .case,  doz.  1. 10 
Tumblers,  2  doz  to  case.  duz.  l.ln 

SOrlbKits,  per  kit   ^.I'l 

tone's  Jellies. 

In  Crystal  Top  Gla.ss  Tumblf'r.s 
Gnnrnntced  Ahnoliitely  Pure 
(Packed  2  Doz.  in  Case) 
All  Varieties,  per  doz....}2  00 

30- tb  pails,  per  pall   3  20 

15-Ib  pails,  per  pail   1.80 

Standard  Jelly. 
Tumblers.  4  doz  to  case,  doz. 
Tumblers.  2  doz  to  case.  doz. 
.TO-lt)    Kitts,   per  Kitt... 

15-lb  Kitts.  per  Kitt   7 

Cranberry  Saace. 
Long's  Peerless  Brnnil. 

Bbls.     lb....  9    "0-th  Kitts. IM I' 
%   bhi..    lb..  »m5-m  Km*       V  ' 
U    bbl.,   lb..  9!-:: 

SUnce  Men(. 
Long's  Peerless  Brand. 


1  r.-, 

1  u.". 
1  1" 


Bbls..  lb... 
bbl.,  lb. 


no-Ill  pails  mil  \ 

i:-lb  I'.-iHs  tbl.' 


Wellraan,  Peck  &  Co. 


."3 


Apples 
Apricols 
Apricots. 
Apricots. 


lieelPd 
sliced  . 


6  50. 

7  50 


6  00 
6  50 


Blackberries  .  .  , 
("berries  (Royal 

Cherries  (Wliile)  

Cherries  (BlHok)  

Grapes  CPThite  Muscat)  

Nectarines   

Peaches  (Yellow)    .  ;  

Peaches  (L«mon  Clings  

Peaches  "(Lemon  Cling  Sliced.. 

Poaches  (While  llealh)  

Peaches  (Whito  Heath  Sliced). 

Pears  (Bartlctl)  

Plums  (Green  Gage)  

PItim.S  (13gg>  

Plums    (Gold    Drop)  ,  . 

Plums  (Damson)  

Raspberries   

Strawberries   


-I  1 


a  z 

Coo 


3  60  i  I  3 


Adrc)   I  t- 


.1. 


f.  -25 
3  50 


in 


V  75  I  F  25  I  4  60  i  4 


I  7 


5  78 
a  25 


no 

00 


.7  00  I  6  26  I  t  7S  I  4  76 


00 

00. 

00 


3  50  I 
.1  50  I 
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ium  Ham 


The  superior  Quality  of  Swift's  Premium  Ham 
is  due  to  the  careful  selection,  scientific  pick- 
ling and  careful  smoking.  They  please  cus- 
toimers.  Every  Ham  U.  S.  Inspected  and  Passed. 

Swift  &:  Company,  U.  S.  A. 


9 

Pine  Apples. 

Per  Doz 
Johnson's  Columbia 

2's  sliced,  2  doz.  in  case..  .2,-30 
2's  grated,  2  doz.  in  casc.i!  39 
I's  sliced,  4  doz.  in  case..l  15 
t's  grated,  4  doz.  in  case..l  15 
Gal.  coreless,  4l^  It)  to  tin, 

^4  doz.  in  case,  per  tb . .  16 
Gal.,  grated,  7Vb  .to  tins, 

%  doz.  in  case  ,per  lt> . .  16 
2's  sliced,  Baltimore,  2  doz 

case   2  25 

I's    cocktail,  Baltimore 

ovals,  4  doz.  case  1  25 

Hawaiian. 
Extra  sliced,   2  doz,   2Vz....  2.50 

"  "       4  doz.  Is  none 

"       grated,   2  doz,   2s....  2.25 

"  "       4  doz.  Is   1.40 

Per  doz 

Standard,  sliced,  2%s,  2  doz  2.00 
"  "    2s,  4  doz.  ...none 

"  "    Is.  4  doz.  ...  1.S5 

Chunks,    2s   2.25 

Whole.  2%s,  2  doz   2.00 

Grated,  2s,  2  doz   1.75 

"       Is.  4  doz   1.25 

"       gals,   Va  doz   6.26 

Singapore. 
2  tt)  sliced..  1.7522-oz..  doz.  .48.00 
1-Ib  sliced..    .952%    whole..  2.25 


Department  7. 

This  Dept.  is  corrected  by 
Sussman,  Wormser  &  Co.,  Well- 
man,  Peck  &  Co. 
CANNED  VEGETABLES 
AspAragrus. 

Mammoth    6.50 

Large  "White    5.00 

Medium    White    4.75 

White  Tips   4.50 

Beans 

Stringless  Extras   

Blue  Lalce,  none   

Blue  Lake,  gal.,  none  

String,   2   lb.  Standard   1.10 

String,  gal..  Standard   5.00 

Lima,  soaked    1.00 

Baked  Beans 

Fancy  Eastern  $ 

1-  m  Tall  tins   50 

2-  n>  Tall  Tins    80 

2\i-lh  Tall  tins   1  00 

S  ib  Tall  tins   1  10 

Corn 

"3  Maine,  per  doz  ifl.S5 

Gallon,  cut,  Maine,  per  doz. .  5.50 
Oallon,  cob,  Maine,  per  doj.  .  6.50 
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Iowa,    per   doz   90 

5    case    lots,    Iowa  85 

2s  Extra  Fine  Sifted   1.65 

Succotash. 

Standard  Maine   1.3S 

Feas 

Petit  Pois   

23  Extra  Fine  Sifted  

2s  Extra  Sifted  

2s,  Soaks   90 

Tomatoes 

3s,  Solid  Pack    J. 40 

3s  with  peppers    1.4S 

2%s,  Solid  Pack    1.25 

21/2's,    Solid    Pack  -with 

peppers    1.35 

2 '/4  s,   Standard    1.15 

Gallon   Standard    3.50 

Gallon.  Solid  Pack   4.00 

Gallon   Puree    3.25 

nilscellaneous 

Artichoke  2 '/4  a  V  .. 

Carrots,  2s   1, 

Cabbage,  2s    1.1 

Turnips  ,gal   4.00 

Spinach,  2s    1.35 

Spinac^i,  gal   4  00 

Beets.  28    1.05 

Hominy,  Great  Western,  3s...  1.15 
Pumpkin  and  Squash,  gal....  2.60 


Ion  Help 
BETTEB  TRADE 

CONDITIONS 
When  You 
PLACE    AN  AD 

J 

iQ  the 
ADVOCATE. 
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Department  8. 
PROVISIONS. 

HAMS. 

Eastern  Standard,  17-18...  .17 

15-16  17 

12-14  17li 

Picnic  Hams   10  Vi 

Boiled  Hams 

Skin  on   24 

Skin  on   25'/4 

Breakfast  Bacon 

Eastern    Standard,    6-8  21% 

8-10  19^3 

"  10-12  19 

English  Cured  Bacon 

Eastern  Cure,  8-10  18  ! 

Eastern  x:;ure,  8-10.  38'/5' 

Dry  Salt  Bacon 

Clear  Medium  Bacon  :.  .15% 

Clear  Light   Medium......  .i5',.i 

Light  Belly   16 '/i 

Extra   Light    Belly  17','s 

Bacon   Backs   15'4 

Bacon  Bellies   15«i4 

Dry  SaK  Heats 

Sides   14 

Bellies   14  5i 

Backs   13 

Fat  Backs   None 

Barreled  Pork 

Bbls.  %-bbls 

Spare    Ribs  $ 

Family    Pork   21.50  11.26 

Clear  Pork...   24.00  12.50 

Big   Pofk   26.50  13.75 

Barreled  Beef 

Mess  Beef  10.00  6.50 

Family  Bee;, ..  i. .  S0.50  5.75 

Ex.  Family  Beef . .  11.00  6.00 

Beef  Tongues  2S.00  12.00 

PtgB  feet 

Tierces,  about  .TOO   tb  JIS.OO 

Barrels,   about   200   lbs....  13.50 

',i   bbls,   about  SO   lbs   5.50 

Kegs,  about  25  lbs   2.50 

Kits,  a  bout  15  lbs   1.2D 
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Pare  Ijeaf  I/ard 

Tierces,  about  350  lbs  net.  .12 

Ml  bbls,  about  100  lbs  13^ 

80-rt)  Wood  Tub,  80-lbs,  net. 12^4. 
60-tb  Wood  Tub,  60  lbs,  net.l2'/4 

20-Ib   Wood  Tubs  12% 

50-Ib  Cans,  one  to  a  case....l2'4 

20-Ib  Cans,  4  to  case  12% 

10-tb  Cans,  6  to  a  case  12% 

5-tt)  Cans,  6  to  a  case.  . . . .  .12% 

3-rb  Cans,  20  to  a  case. . .  . .  .  13 

Golden  Gat«  I;ard. 


Tierces,    about    370    lb    net.  .12 

%  bbls,  about  160  lb  net  12«4 

50-lb  cans,  2  to  case  ,....12 '4. 

20-lb  cans,  4  to  case. ...... .12H 

lO-Iblblb  cans,  6  to  case.  ...12% 

6-lb  cans,  12  to  case  12% 

3-tb   cans,   20   to  case. , . .. .  .13 

20-lb   wood  bkts   12% 

60-rb    tubs   12H 

80- lb    tjlbs   12% 

Compound  JLard 

Tierces,  about  360  lbs,  net  09% 

BO-lb  Cans,  1  to  a  caes  lo 

10-Ib  Cans,  6  to  a  case  10% 

5-Ib  Cans,  12  to  a  case  lOH 

3- lb  Cans,  20  to  a  case...  .10% 

"Arrow"  Compound. 

Tierces,  about  370  lb  net  9« 

50-rb  tins,  2  to  case  

%  bbls,  about  150  lb  net..,.  10 H 
50-rb   tins,   1   to  case. ...... .lOVi 

20-rb  tins,  4  to  case  lo% 

10-tb   tins,  6  to  case  10«i 

5-rb  tins,  12  to  case  n  ' 

3-tb  tins,   20  to  case.  11 

20-tb  wood  bkts,  20  lb  net.. 1094 
60- lb  wood  bkts,  60  tb  netlO% 
SO-lb  woo«»  MaiA,  M  Ik  net..lO>/4 

SneteDe. 


bO-tb  C'ano 


Beechant  Packing  Co. 

Beeclinut  Sliced  Bacon  and  Beci 
in  Glass. 

1  doz  No.  1  Jars  $5.25 

Brie  Brand  Chipped  Beef  in 

Glass,  1  doz  No.  1  Jars   2.60 

5  case  lots,  less  5  pef  cent. 


THE    RETAIU    GROCERS'  ADVOCATE 


18 


14 


Department  9.  CANNED  HEATS. 

TblB  Dept.  Is  corrected  by  Cadahy  A  Co.  


No.  H  I  No.  H 


BrlsKSTBeef  

Roast  Ribs  of  Beef  (boneless)  

Roast  Mutton  

Chipped  Beef   

Sliced  Smokpd  Beef  (Uorsashoe  tins) 

Beef  (glass)   

Dried    Beef  (tlrus)  

■■      Dried  Beef  (glass)   

Brawn   

Compressed  Ham   

launch  Tongue   

Oalves  Tongue  

Skinned  Lambs  Tongue  

Sliced  Bacon   ^  

Sliced    Bacon  (glass).....  

Deviled  Ham  or  Tongue  

Potted  Ham  or  Tongue  ;  

Potted  Meats.  Ham  Flavor  

Potted  Meats,  Tongue  Flavor...... 

Deviled  Meats,  Tongue  Flavor  

Deviled  Meats,  Ham  Flavor...;,.,. 

Potted;  Beet  .  

Pi'tte^  Chicken        Tur){ey . . . ;  

Devllew  Chicken  or  Turl^ey. . 

Bohelpss  Chlck<?iiVi  .  j;i  

Boiieless  Turkey  ■'...y. . ......  i'^  

Ve^l  iiO'Sk):  .>  ......... 

Ham  Lioa'f "  ; . . . .  .-.^ 

Beef  l(,oaf-'  •  •  •• 

Chicken  Loaf  ;.. 

(;hiU  con  Carne  .......  iv  . ... . 

Chicken.'  Tamales  .  -, . . . 

Beefsteak  and  OnloiWi . . .  ^. .... 

Beef  ajid  •'Vagetables  '.   . 

Iri^h  Stew  . ...... .  .-.^  

Hamburgei:  ^eak  auad.Onlomj 
"  MlTicerl  St^aK  ".".'v, 

Corned  Beefr'.dash  

Pigs  Feet  •. . . 

Ox  Tails  I  .  

Ox  Marrow   

Boneless  Pigs  Head  

Beef  Suet   

Minced  CoUops.  

Tripe   

Stewed  Kidneys   

Cambridge  Sausage   

Pork  Sausage   

Vienna  Sausage   „  . . 


Vienna  Sausage  (with  kraut). 


1  25 
1  25 
4  2  V.' 

42  Mi 
45 

1  65 
1  66 
1  75 


1-  60 


1   No.  1    1  No.  2 

1  SO 
1  40 

1  75 

1  90 
'>  90 

2  75 
*>  90 

2  85 
1  20 
1  60 

3  15 
1  

2  90 
2  60 
2  70 

2  55 
2  80 
6  40 

1     2  80 

1    2  60 
1  



1  1 

1  

1  

1  85 

95 
.1  <5 

1  75 

1  50 

2  25 
2  25 
80' J 
80 
90 
80  U 

so<  ' 

2  90* 
8  SO, 

3  SSf 
3  25 

2  00  ' 
'  .2  00 
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Department  10. 
I      FISH  AKD  CHEESE. 

This  Dept.  In  corrected  by 

Wleland  Bro». ;  RoethlUberKer  A 

GrasHoff. 

!  Raanlan  Caviar. 

I  Per  doz 

jl-Ib  cans.  2  doz  in  case.  . .  .  Sl.s.CC 
'ri-lb  cans.  2  doz  in  case....  10. OO 
jSi-lb  cans.  G  doz  in  case..  ."i.20 
;',i-Ib  cans.  C  doz  In  c«!io.  .  L'.'i. 
iSvhite    Label    Brand  mint- 


CHBBSR 
Foreign  and  Domratlo. 


I  .00 

't  US  ■ 

95 
1  25 


5  50 


r  CO 

1  35 


new 

"  New  York  State  Factory 

Cheddars      June      make  19 

'Twins,    June    make   19 

jOolober  make,  Cheddadr's.  .  19V2! 

"lOctober  make,  Twins   19  V4! 

ICal.  State  factorj-  flats.  ...  H-IS'A  i^'o 
■jGal.  State  fctr.v.  Young^  Am, .  17-li  I '^'o 
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EMBleni  Codilah 

G^n.  Qeorgej,  8  flah  tu  c«|ll  00 
Qen.  Qeorgea.  IS  Osh  to  c*.  .  10  bo 

Geo.  Cur.  Ood,  ca«e   J  5i> 

Geo.  Cur.  Cod  .40  fiah  to  cs  8.00 

Qen.  Geo.  Mlddlea.  60  flah...  li 
Gen.  Geo.  Tablei8,3e  fl.sh  IIH; 
(Sen.  Geo.  Blocks,  40  flsh  Uv, 

Shredded  Codflah 
Beardsley's   .shredded.  2 

doz.   Ilk  case   1.00 

NorweKlan  Mackerel 

Bloater,  U'U-120  flsh  55  Ot 

Bloater,  \-i  bbl  .  Co-65  llxh  28  !14 

>u.  1,  150-160  flsh  45  00 

So.  1,  75-80  nsh  23  5» 

.o.  2.  220-240  Ush  ]7  00 

No.  2.  110-l  JO  flsh  19  5» 

No.  3,  300-350  flsh  24  0» 

.No.  3,  150-175  flsh  15  00 

So.  4,  400-440  flsh.   bbl  25.0* 

.\'o.    4,    200-220   flsh  1 3  5» 

Irinh  .Mackerel 
1,   200-220   flsh.  I  none 


so. 


1  00 


1  00 
95 


till- 
2  45 

'-pko" 

1  65 

2  80 

1  40 

3.  45 

2  45 

2  05  ' 

3  30 

1  90 

2  05 

3  30 

1  50 

1  25 

1  40 

1  75 

1  55 

2  60 

2  60 



1  60 

2  70 

1  60 

2  70 

No.  Ihi 

No.  1 

1  15 

2  60 

Jack   or  Monterey... 

 j  Brick  Cream   

■  ■  |'*(fJroburger,  Eastern,  tti 

■^Swlss,  Imported,  rb  

.V-jrf'TDompstie    Twins,  old...';.^ 

'v*"' "  ■  i  Roquefort,    lb  .".  '. 

"iGouda,  per  n>.  .-.  ..l . 
|5ap  Sago  .....  . . .  -. . . 

I  Pineapples,  Eastrn,  6  in  cs.  cs. 
Pineapples.  Gastn.  6  in  cs.  smi 

Holalnd,  Edam,me#  plain,  dz  9  50;  Extra  No.  1.  50-65  flsh 
Holland,   Edam,    medium   in         '-"«o.  1,  140-ir,0  flsh..! 

bladders, 


},  ttp-90  flsh  nun* 

2,  S2G-350  flsh  nun« 

2,  130-140  flsh.  none 

2,   i7C-500  flsh  none 

2,    180-190   flsh..  none 

1.  10-Ib  kits,  la-lG  

S,    20-22    flsh.  ..[   1  30 

Jimerlcan  Bloatera 

22H'^*'°'"''^'<"^'"^"'  11^-1-0  flsh 
3  sc'Shore  Bloaters.  45-50  flsh 
2  orlExtra  No.  1,   120-130  flsh.. 


.14-irl-^o. 
.  19  I'^'o. 
.ils"-19!-'*0- 
.30^4  "i^o- 
23 
42 
27 


,1X0. 

:  N  o. 


per  doz  9.50  10  OC 

P'ffr'd  Edam,  small   34-35  pd£i;J" 

'per  case  of  12   ".  9.00    ;  ^° 

P'ffr  d   Edam,    med  38-40  f  9.7E  i„ 

Do    Edam,    large  44-45  10.50|"^.°' 

Fancy  '  ■>^to' 

Camembert.  Brie,  Roquefort  >jo' 
and  Gorgonzola,  jars. .  .none ;j,-o' 
Parmesan  C  &  B,  sml  bot  ' 

doz    3  00  _.     „  . 

Parmesan  C  &•  B,  Ige  bot,  E"""*  Mess.  7  to  8  flsh  each 

doz    5 


1 

INo.H 

No.  1 

1  No.  2 

1  No,  3 

"No.  4 

No.  6 

No.14 

1 

1  35 

2  40 

4  95 

8  00 

18  OC 

1  30 

2  40 

8  00 

1  1 

2  70 

16  00 

1  40 

2  45 

8  00 

IS  70 

55  i 

90 

1  45 

1  85 

5  35 

Perk  and  Beans  (tomato  sauce).. 

65  1 

95 

1  60 

1  95 

5  CO 

none 
none 

. . . none 
. . . nun* 
. . . none 

1,  60-65   flsh  non* 

2.  130-140  llsU  28  50 

2.  55-60  nsTtr.  .11.00 

2,    140-160   flsh  non« 

2.  60-65  ash  nona 

2,   160-lSt  flsh  none 

2,   70-80   fish  non« 

2,  180-200  fish  none 

2,   80-90   fish  none 

In  KIta 

ts.t* 

00  No.  1,  kits,  8-9  fish  or  15- 

17  flsh    149 

No.  2, 
flsh 

Salmon 

King,    bbls  nona 


kits,  8-9  or  20-22 


13* 


Bayle^a 

Small  14-n)  1-tb.  2',S-tt)  5-tt) 
'Deviled  Cheese: 

S1.«0.  $2.25,  $4.00,  $5.00,  $9.0f 
i  .'\-f  tcr  Di  n  n  GT*  C  hSGSc  * 

$100  $' 4tj  $4  00  $4  50  iTsrlOregon  Silversides,  bbls.  13  uo 
*       •  *-  "•'"lAlaska  Red,  bbls  13  0« 


18  OCi|  Roquefort  Cheese 

$1.00  ,$2.40,  $4.00  .$4.50.  $7.5f 


.Alaska  Red,    >4-bbl.s,  100 

Hyg    7  25 

MacLaren  Imperial  Cheese  Cc.Ltd.^jjLsjjj^' "j^gjj  "  j^'jig  _'_'.'.*.*.*.  .  1.00 


No.  l|No.l%|No.  2lNo.2>41No.  J(No.3\4| 
Ox  Tongue  (whole)....  6  00  |  6  60  |  7  50  |  .9  60  |12  00  |13  00 


Every  Dealer 


IS  70; Imperial  Cheese — 

jCIub  size.  2  doz  jars,  doz.  . 
Vo.  1,  size,  1  doz  Jars,  doz 
i  N'o.  2  size.  H  doz  jars,  doz 
.Vo.  3  size.  H  doz  jars,  doz 
Individuals,  5  doz  jars,  doz 
Roquefort  Cheese — 
Small  size,  2  doz  jars,  doz 
Large  size.  1  doz  -jars,  doz 
Individuals,  5  doz  jars,  doz 
I  SALT  FISH 

I  Btacific  Codflah 


.>»1S 


WfK5  Cbhsults  this  De^rtment 

SELLS  CANNED  MEAT 

It  Would  Help  Your  Goods 
If  He  Read  About  Them 

HERE 


Bellies,  bbls   15.00-18. 09 

.$l.2Fll'ongues  and  Sounds,  kits 
■  2  8<'|    lo-m    1  4* 

•  5.25ixongues   and  Sounds, 
.10.60     >4-bbls.   80-Ib  11  &f 

•  -85:      New  HerrinK.  Pack  1906 
I  HoUand. 

•  1-75, Bz  SIctd  Mixed,  bbls  lO.OI 

.  3.25  4  bbls  10. S« 

.     .85!    "        "       "    Keg    1.20 

.  {Cheaper  gTad«,  mixed,  bbl.. 16. 00 
'       "  ■•       '•    H   bbl  .. 

j       "  "  -     Keg  <»• 

: Bundles,,  per  n>   4%Ie:z  Selected.  Mllchner,   bbl..22  0t 

Case,  selected,  per  lb   5V>    "  "  "    H  bbl  11. St 

I  Boneless,  30-T»  boxes.  It)....     6    j  •'  "  "    Keg   I.IS 

iBoneless,  40-n>  boxes,  lb   6% ((^leaper,  Mllchner,  bbl  1«.0« 

I  Boneless  Stripes,  per  Jt>   6  "  "'       H  h*>l   $.5» 

Boneless  Blocks,  per  lb   7    '       "  "       kefcs    l  ot 

Boneless  Tablets,  per  !b   8  H  j  Labrador,  round.   1«0  ft»h...  6.5« 

(Boneless  Middles,  per  tb   7H'f>atrador  Spilt,  per  H   bbl-  -  «  SO 

'  Boneless  Middles,  extra, per  tb  .lOH  '^vaiflc;    K-bkl   S.(4 


WIELAND  BROS. 

309-311  D.WIS  STRKET,  SAX  FR-INCISCO. 

Importers  and  Commission 
I  Merchants 

I  SPECI.\I.TtES — Imported  and  domestic   Swiss   Cheese.  I.lmhurgfr. 
(         Brick  Cheese,  Edam,  Roquefort,  etc.;  Mackerel.  Codflah.  Holland 
Herrings.  Ollvo  Oil.  Spanish  and  California  Olives,  all  kinds  cf 
I        Sausages  and  other  dellcacles- 

I  SOLE  AGENTS  for  Sierra  Cheese.  Qermon  Breakfast  CV^s**.  Brle^ 

Camenbert,  Schlo?s.  Kronen  and  Neufchatel  Cheeie 


i 
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Smoked  Flah 

Jleptun©,  Brand,   1083  ...J2.SB 

Jlepiune,  Brand  60s   1.60 

itelnty   Brand,    50s   2.25 

Sloaters,  Grim.,  100  box....?3.00 
dualei's,   Urira.,   90   In   box.  1.75 

Bloaters,  Cromarty    3.00 

Yarmouth,  lOu  in  box.... 

Halibut,  chunks   .15 

Herring,  boxes,  Eastern  .  ..  .25 
Herring,  boxes,  Washington  .20 
Herrings,    Neptune,  boneless, 

boxes  of  10s,  net   1.35 

Morr  s  Selected  Red  Her- 
rings, lUU's   .  .  1.90 

Moir's  Selected  Red  Herr 

ring's,  50'.s   .  .-  1.25 

Salmon  ,per  tb  10  20 

Beardsley's. 
Uerring:,  boneless,  tins,  doz..  1.50 
Herring,  boneless,  small,  doz  1;00 
Herring,     boneless,  vacuum 

tumblers,  2  doz  in  case.   1.95 

Finnan  Haddies,  30- lb  boxes, 

P«f        -r  ■  ,13%: 

Fotted  Fish. 

Per  doz 

Potted  Ci-ab   .$1.S5 

Kipper  Paste   1.00 

Anchavy  Bloater  Paste   2  , '50 

Ditto;  fancy  pots  .......  4.75 

Tarmcuth  Bloater  Paste  .75 

Ditto,  fancy  pots  4.75 

Kippered  Herrings  ......  1.90 

Kippered  Herrings,  Melr3.l-.90 

Departmeut  11. 

CANNED  FISH. 
This  Dept.  is  corrected  by 
Snssmao,  VVorinser  &  Co.;  Tillman 
&  Bendel. 

Doz. 

Anchovies,  in  oil,  2  doz 

li  pts.,  In  glass,  doz   5.00 

Anchovies,  2  doz,  H  pts,  dz.  3.00 
Bloaters,  Yarmouth  C.  & 

B.  doz  4.50 

Codfish    Balls,    2-tt)  tins 

per.  doz  2.25 

Eels,   Hamburg,   in  jelly, 

l-tb    tins   -. ..  2.35 

Eels,  smoked,   l-tb,  per  dz.  .  2.85 
Finnan  Haddies,  2-lb  ovl.  2.25  - 
Finnan   Hdddie-s,  l-tb. 

round,   per  doz   1.80 

Sardelles.  imp..'::-Ib  tins....  2.50 
Sardelles,  imp.  in  glass.  3.00 
Sardelles,  dom.  1-lb,  glss  2  25 
Sardelles,  Ankers.  Vg  keg  3.00 

Sprats   7.50  S.OO 

Mackerel 
1-lb  tins,  50  in  a  case 
2-rb  tins  .2  doz.  in  a  case 
Gold  Label  ,1-Ib  tins....  1.50 

P.  &.  W.,  2-lb  soused  2.75 

P.  &  W.,  2-  tbmustard.  . . .  2.75 

P.  &  W.,  2-tb  tomato   2.75 

Underwood,  2-tb  soused..  2.85 
Underwood,  2-rb  tomato.  2.85 
Underwood,  2-tb  mustard.  2.85 
Los  Angeles,  2-tb  soused.  2.55 
Los  Angeles  ,2-Yb  tomato. 2. 55 
Los  Angeles,  2-rb  mustrd.2.55 
Mt.  Desert,  2-lb  soused..  2.25 
Mt.  Desert,  2-lb  tomato ... 
Mt.  Desert,  1-rb  soused.  .  1.35 

Eiueback,  l-tb.  fresh   1.10 

■1  doz.,  is,  nat,  oval   1.80 

4  doz.,  flat,  square   1.40 

Crescent  Mackerel 

Roused.  18-oz  tins,  doz  $1.80 

Tomato,  IS-oz  tins,  doz....  1.80 
Mustard,   18-oz  tins,   doz....  1.80 

Mackerel  In  Oil. 

Bezler's    3.00  4.00 

Lemarchand   5.00  7.00 

Salmon 

.Alaska  Red,  1-lb  tins,  doz.  .$1.15 

Alaska  Red,  2-lb   none 

Alaska  Pink  ,1-lb.  tins  95 

Ala.oka  Flats,  1  lb  none 

Oregon  Red,  1  lb  none 

Oregon  Red   2  lb  none 

Oregon  Pink,  1  lb  none 

Oregon  Pink,  2  lb. .... .  .none 

c*ma-r\n  jriot«,  1  lb   none 

Columbia  Riv,  lib  tls.  ..none 
Columbia  Riv,  lib  flats.. none 


IS 

Par  case 

Frencii,  his,  18  m.m   9.50 

Hs,   22  m.m   12.50 

Portuffueee,  his,  18  m.m....  9  00 

•;       ^48,    22   m.m   9.50 

•\       Hs,   30  m.m   16.00 

Norwegian,  %3,  22  m.m.,...  9.50 
Sprats. 

French,  %s,  IS  m.m   8.50 

22  m.m   9.50 

American  Sardines 

(ViS  pkd  100  to  C8,   %8  50  to  G9.) 

V4,  In  oil,  without  key  .3.80 

ViS  in  oil  with  key   1.00 

'As  In  oil,  per  doz  CO 

'is  in  mustard,  per  doz  60 

■43  in  mustard,  case  .3.75 

?4s  in  mustard,  per  doz   .95 

%s  in  mustard,  case  ....3.25 


SHKLL.  FISH. 
Abalonea 

4  doz  in  cs  ,wlth  shells,  cs 
Clama  and  Clam  Jnicw 


Doxseo  Clams,   1-Jb  tins.... 

Doxsee  Clams  ,2-Ib  tins, 
i  Doxsee  Clam  Juice  ,1-lb.. 
I  Doxsee  Clam  Juice  ,2-115..! 
[  B&M  Lunch  Clams,  flat  1'^. 

Underwood  Claras,  l-tt>.... 

Underwood  Clams,  2-Jb...  . 
I  P.  &  W.  Clams;  l-tb  tins.. 

P.  &  W.  Clams,  2-rb  tins.. 
I  Oxford  Clams,  1-Ib  tins.... 

Oa^ford   Clams,   2-tb   tins.  . 
I  P.  &  W.  Clam  Chowder   a. 25 

Burnham's  Clam  Bullion,  qts.  ... 

Burnham's  Clam  Bullion, pts.  4.50 

Burnham's  Cl'm  Bullion,  ^2  pts  2.40 

Crabs. 

Via  flat,  4  doz,  per  doz......  2.25 

Minced,   lis  flat,  4  do^S. . .  1.26 

Picnic,  Is,  4  doz   1.15 

"       2s,  2  doz   1.7C 


Iiobsters 


Doz 

Picnic  tails,  4  doz,  per  doz.  .  3.00 
Picnic  Hats.  4  doz,  per  doz..  2.5.0 
Va-tb.  flats.  4  doz,  per  doz..  2.60 
Vi-tb  flats,  4  doz,  per  doz....  1.40 

Oysters 

Oysters,  Selects,  12  oz.  . .  . . .  $3.2«i 

Oysters,   Selects.   6   oz   1.7  5 

Oysters.   Standard,   10  oz....  2.35 

Oysters,  Standard.  5  oz   1.3.') 

Oysters,   Standard,   8  oz   2.10 

Oyster,  Standard,  4  oz   1.15 

Shrimps. 

Shrimpc  pickled,  l-lb  $1.25 

Dunbar's  Picnics,  l-tb,  doz.  .  1.25 
Pride  of  the  Gulf,  1-lb,  doz.  .  1.25 

Punbar's    l»4-rb,    doz  ;  2.25 

Pride  of  the  Gulf,  IH  tb.,  dz  2.2.". 
Pickled  Shrimp,  1-rb,  doz....  1.30 


The  AdToeate 


has  the 
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6.00 

doz 

ii.sr. 
2.75 
.90 
1.60 

1.05 
1.65 
1,35 
1.65 
.95 
1.50 


Department  12. 
SPICES  Am  FLAVOKIAG  EXTRACTS, 

ScblUinir'B   Best    Spice«  —  Nature's  Best. 

Square  Tins.    Never  Sold  in  Bulk.  ' 
Seaall  medium,  large  size  have  Bitting  tops  except  Muscard. 


Pepper  

Mustard  

Ginger   

Allspice   

Cinnamon   

Clove«  

Nutmegs   

Mace   

Cayenne  

W  hite  Pepper  ..... 

Sage   . .  .75 

Thyme  

Marjoram   .95 

Savory  ,  .85 

Caaes  cuDtiiln  6  doz. 

Gros»  Wetj^t  ;  .  21  Iba. 


Small 
.  size 
per  doz. 
.75 
.SO 
.75 
.75 
1.35 
.85 
1.60 
1.75 
.90 
1.00 


Medium  Large  Ex.Larg'e  Hotel 


size 
pr  doz 
1.20 
1.35 
1.25 
1.10 
2.30 
1.40 
2.75 
3.00 
1.50 
1.S5 
1.25 
>  1.40 
1.75 
1.40 
4  doz. 
24  lbs. 


Size 
per  doz 
2.20 

2.40 

2.25 
2.00 

4.35 
2.60 
5.25 
5.75 
,2.75 
3.50 
2.25 
2.60  . 
3:25 
2.60- 
2  doz. 
23  lbs. 


size 
pr  doz 
3.75 
4.00 
3.S0 
3.50 
7.75 
4.75 
10.00 
11.50 
5.00 
6.00 
3.90 
'  4.75 
B.73 
4.75 
2  dok. 
3S  lbs. 


size 
pr  tin 
.78 

.85 
.81 
.73 
'  2.00 
.87 
2.00 
2.15 
.93 
1.20 
.81 
.87 
1.2« 
■  .87 
1  Ho*. 
54  lbs. 


Fulger's  Golden  Gate  Ground  Spice^.. 
High  Grade — High  Price. 


Net  Weight 


per  dz 
4  doz 

to  C3 

.75 
.75 

.75  ' 
.70 
l.SO 
.90 


Pepper 

Mustard  ......... 

Ginger 

Allspice  ......... 

Cinnamon   

Cloves  ........... 

Cayenne   90 

■White  Pepper  95 

Nutmegs    1.60 

Mace    1.75 

Sage   fi.'^ 

Thyme   70 

Marjoram   85 

Savory   .70 


per  dz 
4  doz 
to  cs 

1.15 

1.15 

1.15 

1.10 

2.25 

1.50 

1.50 

1.55 

2.65 

2.90 

1.05 

1.25 

1.40 

1.25 


14  -th    :      l-Tlb  <J 

per  dz  per  .dz 
;  doz      2  doz 

to  ts-  - 


per  dz    per  <iz 


to  cs 
2.15 
2.15 
2.16  • 
2.05 
4.25 
2.75  ■ 
2.75 
2.85 
5.15 
■  5.40 
1.95 
2.35 
2.60 
2.35 


3.65 
3.65 

.  S-.S6 
3.S0 
S.15 

:  '4:95 

*  4.95 
5.10 
9.75 

10.25 
3.35 
4.35 
4.80 
4.35 


2  doz 
to  ea 
.29 

..2a 

.  v39 
.88- 
.65 
.4fl- 
.40 
.41 
.71 
.75 
.21 

.32 


l-.doz 
to  cs 
.38  • 
.28 

. '  :,28. 

.  .27 
.64 
.33 
.39 
.40 
.70 
.74 
.20 
.31 
.36 
.31 


This  Dept.  is  corrected  by 
A.  Schillingr  &  Co. ;  Xillmann  &  Ben- 
del. 

In  Original  Packases. 


1  Ginger,  G 
I  Cinnamon, 
i  Cassia 
Cassia    . . 


14 

18 

25 

30 

13 

19 

15 

21 

26 

16 

24 

16 

64 

20 

36 

10 

17 

30 

65 

,80 

-  .  90 

es. 

^..07 

!  Allspice  »  

I  Nutmegs   

1  Mace   :  .  .N  , . 

Laurel  Leaves,  In 
1  Lali'el  Leaves,  in  small  lots,  10 
'  Paprika. 

1.00116  oz,  doz.  .  7.75 
1.50iH»-tb  tins. 
2.75|5-m  tins.  ., . 
4.50l3ulk.  lb..-.. 

lis,  per  lb....  .52 

yos  ,per  lb   ,48 

Colman's  is.  per  lb   .48 


1  oz,  doz.  . 

2  oz,  doz.  . 

4  oz,  doz.  . 

5  oz,  doz. . 

Colman's, 
Colman's, 


Colman's  5s.  per  lb  .  . 
Durkees  Vgs,  per  doz... 


.43. 
.65 


Folger's  Golden  QAte. 

High  Grade — High  Prjce. 
Vanilla      v  .Lemon 
and  and 
Rose  Others 

1  oz   1.601  1    oz   1.25 

2  oz   2.50    2   OZ   1.85 

4    OZ   4.75]  4  oz   3.45 

6    oz   6.75   6   oz   4.75 

8    oz   9.00|16  oz  12.00 

16    oz  16.50|32   oz  23.00 

32    OZ  32.00]   8    oz.  6.50 

Department  13. 
BAKIJTG  POWDER,  ETC. 

This  Dept.  is  corrected  by 
iBooper  &  Jennings;  Xillmann  ft 
BendeL  .         .  . 
K«.val 
1  cs       5  cs 
*4  lbs  .cans. $1.38  $  1.36 
6  oz.  cana. .    1.92  1.89 
%   lb.  cans    2.67  2:52 
12  oz  cans.   '3.82  3.75 
I  lb  cans.  .    4.95  ^  4.85 
lbs  cans  .11.65  11.40 


Durkees  Ms.  -per  doz   1.30 

Schilling's   Best,    small   75 

Schilling's  Best,   medium....  1.20 
Prepared. 

Louit   Freres,    per   doz   2.25 

Imitation  Freres,  per  doz.  .  .70 
Dusseldorfer.  1  doz  pts,  case  1.60 

Eddy's  Salad,  small  90 

Eddv's  salad  .medium......  1.35 

Eddv's  large    2.00 

Webbs,  2  doz.  cs  135 

Heinz.   2  doz.   cs   1.25 

FliAVOBINO  EXTRACTS. 
SchiUins'ii  Best. 

Triple  Strength,  Pure  and  Un- 

coloced,  Sprinkllner  Tops. 
Full  Measure.    Never  sold  in  bulk 
Lemon  Vanilla 
and  and 
Others  Rose 

1  oz  1.30  l.SO'S    oz..  7.25  11.00 

2  or  2.00  3.00  16  OZ..14.00  21.50 

4  oz  3.75  5.75  52  OZ..27.00  42.00 

6  02.  .  .  .6.50  8.501 


IOCS 
1.34 
1.87 
2.50 
3.72 
4.80 
11.28 
13.20 
21.68 
%  It 


3  lb  cans. .  13.60  13.34 
5  lb  cans..  22.35  21.90 

An   extra  .discount  of  1 
packed  in  barrels. 

Troph.r 

4  oz.,  doz..  1.10'2%  lb,  doz.  9.00 
8  oz.,  doz..  2.00  6  tbs.,  doz.  .18.00 
16  oz.,  doz.  3.50|10  lbs,  doz, 31.50 

Sun  BiikinK  I'owder 
16   oz,   doz.  $3.9014    oz,    doz..  1.20 
8   oz,   doz..  2.20] 

Schilltns's  Best. 


4  oz, 

6  oz, 
8  oz, 


Never  .sold  in  bulk, 
gr  16.501  M  tb.,  doz. 


10.50 
12.00 
16.00 
20.00 
39.00 


gr  22.6013  lbs,  doz. 

gr. . .  .28.00  4''  lbs,  doz. 
12  oz,  gr.  ..41.00|5  tbs,  doz. 
16  oz,  gr..  .53.00110  tbs,  doz. 
Folgpr'8  Golden  Gate. 
Guaranteed  Pure. 
4  oz.  gr.  . .  .16.nn'2V4  Pat,  dz. 10.00 

6  oz,  gr  22.50|3  pat,  dz...l2.50 

8  oz,  gr. . ,  .28.00i4  pat,  dz...l6.00 

12  oz,  gr. .  .4i.'00'5  paf,  dz..:20!oo 

16  oz,  gr.  ..53  00110  pat,  dz.  .39.00 
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Cta&SCENT. 

Per  doz 

%.lt)  tins..  .65!3-lt>  tins...  5.B0 
%-lt)  tins..  1.25  e-Ib  tias. ..  9.00 
l-tb  tins...  2.001 

Rumford  Baking:  Powder. 

Case  2  dz.No.  Vz  cans  dz,22  ttis  ?l-40 
Case  1  dz.No.l  cans,  dz.  20  lbs  2.80 
Case  dz.No.3  cans,dz,26  lbs  7.50 
Case  H  dz.No.S  cans,dz,42  tbs  12.50 

Less  6  per  cent  in  5  case  lots. 

1  case  Vi'S  or  I's  free  with  10  case 
lots. 

K.  C. 

10  02.,  dz..  .-ftOISO  oz.,  dz..  4.25 
15  oz.,  dz..  1.351/*"  oz.,.  dz..  6.50 
26  oz.,  dz..  2.15| 

Pare  '^reum  Tartar. 
100-tb  bbls      .27|6-Ib    tlns.dz  2.65 
50,    25-Ib  bK    .28il-Ib    tins,  dz  5.50 
u-lb  tins.tb.     AO]  :  : 

SODA. 

Churohee  ,A.  &  H.,  30.  or  - 

V  W  I's    V..;;. .  .0514 

Same,  60  %8  , . . ,.       .  ,  .05% 

DWlght'a  Cow  Brand,'  6.4- 

Is     .05% 

Same,  60  %s  .05%- 

(12-oz.  pkg:.  %c  more;  8-oz; 
package  ^^c  more;  5  cs  lots, 
%c  less.)' ,    '         '  - 

Department  14^ 
FARINACEOUS  GOODS. 

This  t)epi.  Is  corrected  by. 
Hooper  &  Jennings;  Wni.>Clutf  Co. 

Mlflcellaneous  Fluurs 

California  Family..  14.40  $4 

Cal.   Baker's  Extra         4.80  4 

Rye    Flour    5. 

Rye  Meal   4. 

Graham   4. 

Whole  'Wheat   4. 

Colonial    5. 

Sperry'3    6 

Gluten   5 

Quaker  Oats  Co. 

Quaker   Oats,    36    2s  $3 

Scotch  Oats,   36  2s   3 

Banner  Oats,  30  5s   5. 

Saxon  Oats,  20  5s   4 

Zest,  20s    4. 

Apetizo,    24s   3. 

EGO-O-SEE  CEREAL  CO. 
Bgg-O-See,  36  Is,  per  case..  2 
B-C  Corn  Flakes,  36  Is,  case  2 
B  case  lots  either   2 
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OBL  MOKTIS  MILLING  CO. 

Del  Monte  Rolled  Oats,  wood,  7.26 
Del  Monte  Rolled  Oats,,  sacks, 

2  90-tb    6.75 

AUa  Mills  Rolled  Oats,  wood.  6.75 
Alta  Mills  Rolled  Oats,  sacks, 

2  90-Ib    6.25 

Del  Monte  Rolled  Wheat, wood  4.30 
Del   Monte  Rolled  Wheat,  2 

7S-Ib  sacks    3.80 

Case  Goods. 

Per  case 
Selif-raislng  Buckwheat  Flour 

20  cartons,  3 ',4   lbs  J4.00 

24  cartons,  3  tbs   4.00 

40  cartons,  1?4  tbs   4.00 

Cal.  Flapjack  Flour,  3G  ia:.  4.00 
Semola  or  Nutty  Grains,  20 

cartons,  4  tbs   —  .  3.60 

Cal.  Cream  Flake  Oats,  36  2s  ^3. 60 
Primrose  Wheat,  36  2%s...»  S.S5 
Farina,  24  cartans,  1-Ib   -LSO 

American  MiUine  eo.'B*'C&Ka.i3, 


Bbl. 

$7.25 
6.75 
6.00 


■•-■-■,0'.-,  Per 

Colonial  Ex.    Cream  Rolled 
Oats,  180  lbs.,  (wood)  

180   lbs.,  90-lb  sacks...  

150  lbs.,  wood  

Pacific  Brand  Rolled  Oats,18a 
lbs.   (wood)   .6,75 

180  lbs.,  90-tb  sacks  .6.2'> 

Bohemian  Rolled  Oats,     ISO  ' 
lbs.   (wood)    6.00 

180  lbs.,  90-tb  sacks   6.50 

Colonial  Pearl  Rolled  Wheat, 

150  tbs.   (75-tb  sacks)   3.80 

Colonial  Granulated  Hominy, 

200    tbs    (wood)   7.75 

Colonial  Steel  Cut  Oat  Meal, 

200   lbs.    (wocd)   S.25 

Brewster's  Pat.  V.  Y.  Buck- 
Wheat  Flour,20e   rbs(wood)  8.25 

Colonial  Pearled  Hominy,  200 
tbs.   (wood)    7.75 

Colonial  New  Process  Buck- 
wheat Flour.200    tbsCwood)  8.25 
Case  Goods. 

Cdonial  Ex.    Cream^  Rolled 

Oats,   36  2-lb  pkgs  $3.75 

Colonial  Self-Raising  Buck- 
wheat Flour,  24  3-tb  pkgs  3.80 

Pettijohn's  Breakfast  Gem, 

2-Ib  pkgs.   to  case   3.25 

(All  prices  net.) 


STERlLIZEiD  MEALS  IN  CARTONS  PCT  LP  BY 
,   ^     -  ,     L^C.VL  MILLS. 


AtL  NET  > 


\  ".j.V,-;,-l;,'4!artoii  i 


Buckwheat    Flouc  136-2  tbs. 

Buckwheat   Elour^   l'.20-5  tbs. 

Corn  Mealj -WTiite  or  Yellow.  ....  .  136-2  tbs 


20-5  lbs. 
36-2  tbs 
20-5  tt>s 

Flour   ,       ..  .'.|36-2  tbs 

Flour  20-5  tbs. 

Largre    36-2  tbs. 

Large    20-3  lbs. 

St^all  .136-2  tbs. 

Small   »  . . .  .  120-5  tbs. 


Corn  Meal,  Wliite  or  Yellow. 

Cracked   Wheat   . . . . 

Cracked  Wheat 
Graham 
Graham 
Hominy, 
Hominy, 
Hominy, 
Hominy, 


Rt'l 
Pr 

Pkg. 


Oat  Meal,  Granulated  . 
Oat  Meal,  Granulated 
Steel  Cut  Oatmeal,  A. 
Steel  Cut  Oatmeal,  A. 
Pearl  Parley,  1,  2.  3.  . 
Pearl  Barley,  1,  2,  3.  . 

Rice  Flour   

Rice  Flour  '  120-5  lbs 

Rye   Flour   136-2  tbs 


36-2  tbs 
20-5  lbs. 
36-2  lbs. 
20-5  tbs. 
36-2  lbs. 
20-5  tbs, 
36-2  tbs. 


Rve  Flour   

Rye  Meal   

Rye  Meal   

Split  Peas,  Yellow  or  Green... 
."Split  Peas,   Yellow  or  Green... 

Whole  Wheat  Flour......  

Whole  Wheat  Flour   

Gluten  Flour   

Gluten  Flour   

J'arina   

Farina  

Lightning  Tapioca  .... 
Cardinal  Crushed  Oats, 


20-5  tbs. 
36-2  tbs. 
20-5  lbs. 
36-2  lbs. 
20-5  tbs. 
36-2  tbs, 
20-5  tbs, 
36-2  tbs, 
20-5  tbs 
36-2  tbs, 
20-5  tbs 
.  .  .  .  -124-1  tb. 
Preniium!20-5  tbs 


$3.65ll5c 
4.85I30O 
2.35110O 
3.20|25c 
3.60|15c 
4.«0!30c 
S.SojlOo 
3.90125c 
3. 60113c 
4.60i30o 
S.60H5C 
4.60130c 
3.65|15o 
4.6OI3O0' 
3.75|15c 
4.85130O 
4.75I20O 
6.2OMO0 
6.00125c 
I  8.00|55c 
I  S.60ll3c 
I  4.60130c 
I  3.50115c 
I  4.50130c 
I  4.45115c 
5.70140c 
3.00I10O' 
I  3.S5|25c 
I  4.30ll5c 
I  6.00|40c 
I  3.95UGC 
I  5.35I3OC 
2.00|15c 
4.151  > 
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MISCELLANEOUS  PACKAGE 
Cli;ii£:.\L8. 

Capital  Mills  Rlld  Oat8,36  23  3.60 

36   2s    a.bli 

Grape  Nuts,  1  &  2  doz,  per  dz  1.35 

doz    .}   1.36 

Breakfast  Gem,  case  3  doz...  3.25 
Wheatine,  S6  2s,  per  case....  3.30 
Gerniea,  20  4- lb.  pkgs,  per 

case    4.10 

Germea,  2.0  2- It),  pkgs  per 

case   3.20 

Flaked  Rice,  24  I's   3.00 

Dr.  Price's  Wheat  Flake 

Celery  Pood  per  case....  2.86 
Becker's  Farina,  24  2s,  case  2.00 
Pillsbury's  Best  Cereal  Vitos, 

36   2s   5.10 

Cream  of  Wheat.  36  2's..  5.25 

Crespo,  ae  2's    2.76 

Snow  Flake,  36  2's   2.80 

Malta  Vita,  36  I's   4.00 

Our  Mother's  Mush,  36  2s   2.80 

Twin  Bros.  Mush,  36  2b......  2.80 

H.  H  Robbins,  Cr'mry  Bkfst 

36  2s    2.80 

Carnation  Wheat  Flakes- 

20   5s   4.70 

A  B  G  Breakfast  Wheal 

72  2'8    5.00 

A  BjC  Breakfast  Wheat. 

36  2's   2.60 

Nutro,.  9s   .  2.80 

Wheatonl,»&s   5.20 

Morning  Meal,  per  case.,.,,,  2.80 
Pancake  Flours. 

Uncle  , Sam,  36  2s   ...  3.25 

Encore,   3S   2s...   3.75 

Grape  Nuts,  No.  22,  per  doz  1.35 

H.  O.  Cereals. 

Case 

H-O  Buckwheat,  2  doz.  S-ltJ 

pkgs,  per  case   3.75 

H-O  Pan  Cake  Flour,  cse.  3.9(i 
H-O  Oats  ,24  2's,  per  c.5.  3.15 

Korn  Kinks,  36  2s    3.00 

Force    4.30 

1  set  dishes  free  with  5  cases 
Force. 

Freight  paid  on  country  ship- 
ments of  H.  O.  goods  up  to  25c 
pjr  cent  on  5  case  lots. 


RALSTON  MILLS. 


Breakfast  Food 

  4.50 

Barley  Fo'd,  36  23  4.25 
Health  Oats.  36  23  4.50 
Hominy  Grits,  36 

425 

Health  Crisp' 36' 

  2.75 

Select  Bran.  24  3s  2.50 
Pan  Cake  Flour 

  3.75 

Whole  Wheat  Fir 
,   5.50 

Capitol  Mills. 

Per  Bbl. 

Ex  Cream  Rid  Oats.  180  tb3.$7.2.-. 
Ex    Cream  R'lld  Oats.  180  tbs. 

(90-tb.    sacks    6.76 

Rolled  Oats.   ISO   tbs   6.75 

Rid    Oats,  (90-tb.  sks),  180  lbs  6.23 

Rolled  Oats.   ISO-Ib.  bbls   6.00 

Rolled   O^ts,   90-tb.   sacks...  5.50 
Pearled   Rid  Wheat. 150  tb  ..  s  4.30 
Pearled  Rid   Wheat  (75-tb. 
sacks),  150  tbs   .t.SO 


Ralston 

3.)    2  s 
Ralston 
RalRtan 
Ralston 

2s  . . . 
Ralston 

2s  .  .  . 
Ralston 
Ralston 

36  2's 
Ralston 

4 


bbls. 


7.76 
7.25 


S.26 


8.25 
8.25 


Granulated  Hominy, 

pparled  Hominy,  bbls  

New      Process  Buckwheat 

Flour,  bbls   

Steel-Cut  Oitmeal.  "A"  (fine) 

"B"(medium),  "C"  (coarse) 

bbls   

Brewster's  Pat.  New  Process 

Buckwheat  Flour,  bbls.... 

Per  Case 
Self-Raislng  P«kwheat  Flour 

2ft-3H-lb.  pkgs.  In  cases..  3.88 
Self-Ralsing  Bckwheat  Flour 

24-3  lb.  pkss,  in  case.s.  .  .  .  J. SO 
-F?rlna.  24  l-tb.  pkgs  In  cases  l.SO' 
Mills  Ex.  Cream  Rid  Oats.  36 

2-tb.   pkETs  in  cases   3.60 

Pan-Cake  Flour,31  2-0).  pkgs 

in  cases  t.'."  .V.Vi .-. .  3.  SO 
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Fariaaceoas  Goods  in  Sacks 

Manufactured  by  Local 
JUills. 

Per  100  lbs.  In  10-tb.  sacks. 
Buckwheat   Flour,    Plain.  ...  H. 00 
i..uukwhe<it    Flour,    ijxiia....  4.30 
Bckwheat  Flour, New  frocesa  4.30 
Bckwheat  Flour,  Self-HuisinB  6.40 

iiuck\\he.'it  Uroals    9.00 

Corn  Meal,    Yellow   2.75 

Corn  Meal,   White   2.76 

Corn  MoaT,  Ex  Cream  Yellow  3.40 
Corn  Meal,  Ex  Cream  White  S.40 

iJorn  Flour    2.7; 

Cracked   Wheat    3.60 

iintlre  Wheat  Flour   3.20 

Farina    4.20 

Klaked  Pearl  Wht,7-it>ftlO-n>  3.20 

Llraham   Flour   3.00 

Hominy,    large    8.40 

Hominy,  small   8.80 

Granulated  Hominy     8.80 

Oatmeal,  plain   4.10 

Oatmeal,  extra    4.80 

Oatmeal,    steel-cut    4.30 

Oat  Groats    4.30 

Pearl  Grits   3.85 

Peart  Barley,  No.  1   S.40 

Pearl  Barley,  No.  2   6.40 

Pearl  Barley,  No,  3.........  8,40 

cJplit  Peas,  Yell..o....w   5.P0 

Split  Peas,   Green  ,   5.00. 

Rice    Flour   7.20 

Rolled  Oats,  7-tt)  &  10  tb   4.30 

Rye  FloUr    3.40 

Hye  Meal    3.20 

Wheat    Meal    3.40 

Pearl  Barley.  No.  1,  25  and 

50-lb.  boxes    5.40 

Split  Peas,  Yellow,  25  and  50- 

tb.  boxes    E.OO 

Split  Peas,  Green,  25  and  60- 

tb.    boxes    6.00 

23- rb.  sacks  deduct  10  cents  per 
cwt.  from  price  of  10s. 

50-Tb.  .s?cks  deduct  20  cents  per 
cwt.   from  price  of  lis. 

PASTE.S 
Imported. 

Crown  Macaroni, 25  Is,  pr  pkg  .12 
"  Spaghetti.  25  Is.  pr  pkg  .12 
"  Vermicelli.  25  Is.  pr  pkg  .12 
Imported  8tyl<>. 

Bellac  Macaroni,  23  Is,  pr  pkg  .10 
■•  Spaghetti.  25  Is.  per  pkg  .10 
"  Vermicelli,  23  Is,  pr  pkg  .10 
"    Alphabet.  25  la.  pr  pkg.  .  .12 

Wash.  Macaroni.  25  Is,  pr  cse  1.90 
"  Spaghetil.  26  Is.  per  cse  1.90 
"    Vermicelli.  25  la.  pr  case  1.90 

Golden  Ecr. 

Macaroni,  4s   i^s,  per  case.  .  1.80 

Alphabets    1.80 

:>paghettl.  48  1^8,  per  case.  .  1.80 
Vermicelli,  48  4s,  per  case  l.SO 
Noodles,  48  small,  per  case.  .  1.80 
Noodles,  21  largo,  per  case..  1.50 

Slarwelli. 
Macaroni,  cs  4  dz.No.  1  car.  dz  1.20 
.'!paghetli.,cs  4  dz.No.  1  car.  dz  1.20 
Vermicelli,  ca  4  dz.  No.  1  car.dt  1.20 
Alphabets.es  4  dz.  No.  1  car,  dz  1.20 
Straight  or  assorted  on  above. 

So.   '2.  Extra,  per  box  20 

No.   1,   Extra,   per  box  33 

No.  1,  Extra,  23  tbs   l.io 

No.   1,   Extra.   .'.0   tbs   I.l« 

No.  1,  Extra,  100  lbs   6.00 

Royal.   2»    1.73 

Queen's  Taste.  12  3i   2.20 

Hago  and  TnplocM. 

Pearl  Sago   O"; 

Pearl    Taploco   0<s 

Flake  Taploco   Oft 

Minute.     36- %l   2.7.1 

Instantaneous.    60-18   S.RO 

Instantaneous.    3<>-\    ' 

Department  15. 
RICE. 

M.  J.  Brandeosteln  t  Co. 

Japan,  Tycoon,  Fancy  TablefS.SO 
V       Rubicon,  extra  fancv  J.OO 
"          J.  B.,Double  Dia- 
mond   8.25 

Fancy  Head.  Carolina.  .8.30  7.00 
LoulaiAna,  Japan  4.S5.6.33 
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bOVWUM    T«Mn«..   6.12>6 

Baazaf  .........  B.30 

ItAwaUtia  ............  .,175  5,00 

China,  STo.  1,  p«r 

dbl  mt.  ....  6.37%  6.60 

China,  Mxd,  dbl  mt  4.60  4.76 

Patna  Head    7.00 

Caro  Head.MJB  40  2s  r  SO  6s  7.00 
Imp.  Japan  MJB  40  2%-tb...  6.5Q 

Imp.  Japan  MJB  10  6-tt>   6.60 

Japan  Table  Queen,  S3  3-rb  5.62% 
Japan  Tble  Qucen,40  iyi-Xb  5.62>/. 

VI.  PbillipB  &  Co. 
Hermoaa,  Ex  fncy,  2 '/.  &  6  !b  7.10 

W^Bta,  2%  and  5  lb   6.75 

Ex  Fancy  earollna;    7.00 

Fancy    Carolina   6.00  to  6.50 

Hawaiian   5.40  to  5.75 

"Satsuma"  No.  1  Imp.  Japan.  .  6.00 

"Toyokome"  .  . .   5.65 

"Togo,"   Japan    5.50 

"Hlgo,"  Japan   5.25 

"idlJtado,"  Japan   5.10 

Texas  Japans  ,  >  .  4.50  to  5.5U 

China  No.   1 5,85  to  6.9u 

China-  No.,  2   4. 25  to  5.15 

W.  T.  Wellsch  «  f}o. 

Samurai,    La.    Japah.  $4.70 

Fuji,  laa.  japan....   5.10 

Fuji  Tama,  La  Japan     5.30 

W"  (circl^).  La  Japan   5.50 

Snow  White,  Caro.  Head. . . . ,  6.65 

Mardl  G(ras,    "-     '•    6.40 

Paragon,  "    6.15 

Vlrglp,  ,  ■  ."  "  :  2Vi  &  5  7.10 
H6h%ym«on" -  "-    2V»«:5  6.115 

•Natural  •       ' "     3'a. . . .  6.40 

Masoot;      '      "       •    5.65 

Beat  Yet,  Japa<  3's...   6.90 

Bic^  Speotalties. 
Xiuaker  Puffed,  .3  doz  to  case;  3.00 

Department  16. 
LAmOBY  MATiSBIALS. 

This  Dept.  la  corrected  by 
J.  H.  Newbaner  &  Co.  ;  XUlmanm  St 
Bendel. 

6Teec'«  "IViuiIitns  Anunonla 
First  grade  absolutely  p»re. 

180  Beaume  Strength.' 
Pints,  2  doz  to  cs, -per  doz..  $1.65 
Qts,  1  doz  to  case,  per  doz. .  2.70 
%  Qal.,  Vi  doz  to  cs,  per  doz.  4,60 
Greer's  TOIliet  AmmoBla 
Ijavenaer  and  Violet 
Pijits  (2  doz  .to  OS). $2.50  prdz 
Parsoo'*  Household  Ammonia 
(Neutral.) 
Pts.,  2  doz  to  case,  per  doz.  .$  1.75 
Qts.,  1  doz  to  case,  per  doz. .  2.65 
J6  gals,  1  doz  to  case,  per  doz  4,60 
WanfalnB  Ammonia 
Standard  Grade 
Pts,  2  doz  to  case,  per  doz..$  .80 
Qts,  2  doz  to  case,  per- doz. .  1.10 

BluluK,  Ball 
Nuremberg,  A,  %s,  per  lb.  .35 

Do  A.  D.,  %B,  per  lb  27% 

Do  A  e.  R.,  %s,  per  lb..  .22% 
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Orotra 

0«rmaQ  ^3'  par  tb...l2%  13 

D»    %    'a,    p«r    n»  14%  15 

Desehamp'a  French,  I'a 

P«r  lb   27% 

Do   .        %'a,  per  lb..,. 28% 
Blalnff,  Liquid 
Common,  pts,  3  dz  to  case..  .85 
"       qt,  2  doz  to  case.  .  1.25 
•  -  "       %  gal,  1  doz  to  case  2.50 
Borax 

20-MuJe  Team,  I's  cs  of  2 

doz   '   $2.25 

20-Mule   Team,    12-oz  cs 

of    4    doz   3,46 

20-MuIe  Team,  %'s  cs  of 

8  doz   3.84 

(Less  5  per  cent  in  5  case  lots; 

Lump,  25  tbB  In  box   .09 

Powdered,  25  lbs  in  box  09 

Ciklorlde  of  Lime 
Brookman's,  I'a  per  lb  ....  7  % 

jDo     Vz'Sj  per   lb...... .9. 

Blue  Sell,  50  la,  'per  lb  

,Owl.  5p  Is  7 

Potash. 

.,  Per  cai^'; 

Babbitt's  4  doz  In  case  ,.  3.0^', 

American,  4  doz  in-  case. . . . 3.09;; 

Tomson's  Red  SfeSl,-  4  dZ 

to  case  4  0,0 

Tomson's  5-lb  12  to  cs.y  4  50: 
American,  Is,  4  di  ih- case...  3.05 
Babbit's  Lye,  4  doz  in  case  3  10 
Metropolitan  4  dz  to  cs..  3'00, 
5-caie   lots. .  .  2  90. 

Banner,  1  case,  4  doz     3.6,0 

Blue  Bell,  48  Is  ,  2  85 

Jumbo,  48  Is  .".  1  90 

Golden  Star,  4  doz  to  case.':.  2.90 
Merry  Nlclcel,  -case  '  , .'. . . . . .  1.7F 

Meir^y  War,  case  .   2.86 

Sal  Soda 

California,  sacks   1  40 

California,  bbls   1  60 

Pei>artiiient  17. 
SOAPS. 

'rhl.s  I">fpt.  Is  corrected  by 
\>  m.  Cliiil  Co.;  'IlUman  Sc  Bendel. 

I'ect  Bros. 

.SilU    Soap   $3  35 

A.    B,    Naptha    4.30 

Crystal  White    4.00 

Fern   3.30 

Lily  White  (Floating)    3.90 

Mechanics,  36  cakes  in  box. .  2.05 
Mechanics,  50  In  box  (5c  size)  1.90 
Swansdown,  60  bars  in  box. .  2.00 
Pint:  Tar,  100  cakes  in  box.  .  3.75 
Olive  Castile,  bx  doz,  pr  gr. .  4,80 
Mottled  Castlle.bx  1  dz  cakes  4.80 
Pure  White  Castile,  12,  15  or 

20,  bars  to  box   3.10 

Spring  BlosBoms.bx  3,wrpd,sr  4.80 
Beau  Ideal,  '  bx  3,  wrpd,  gr. .  6.20 
Attar  .  of  Roses,  bx  3,  wrpd,  gr  5.20 
20th  Century  Buttermilk,  box 

3  cakes,  wrapped,  pr  gross  5.00 
Elder  Flower,  bx  1  dz  cakes  4.80 
Turkish  Elder  Flower,  bx  3, gr  5.20 
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Turkish  Oatmeal, bx  3, wrpd,  er  6.20 
Oatmeal,  bx  1  dz  cakes, pr  gr.  4  26 
Wltchazel,  bx  1  dz  cakes  pr  gr  5.00 
Eart'nia  Bouquet,bx  3  wrpd,gr24.00 
Sweet  Narclssus.bx  3,wrpd,gr.l7.50 
La  Rosa,  bx  3  wrpd,  pr  gr.  . . .  9.00 
MaJ'tle  Series  Heliotrope  Jasi- 

mlne,JckyCIb,Rosebx3.wrp  9,00 
Japan  Bouquet,  bx  3,  wrpd.fer  9.00 
Barbers'  Cream,  6  lb  bxs,  pr  lb  .20 

Standard  Soap  Co. 

Gasene,  100    4  25 

Top  Notch,  100  10  oz   3.25 

Yellowstone,  100  14  oz   4  00 

Marigold,  100  16  oz   4  20 

Radio,  LOO  10  oz    3.00 

Magno,  100  10  oz   6  00 

Gold  Medal  Borax   6  50 

Purity,    "Floating,"  5c 

size   3  90 

Do.  lOc  size.   6  25 

Do.    lOc   Blze,    20.   1  20 

Electric  ivilneral,'  100  16 

oz   ... .  ;J . . .  -  . .  -  5  50 
Electric,  Mineral; 'so,-  16  oz...'l  15 
Peerlesa'Kitchen,  109  10  oz. ..  2  85 
Peerless  iCjtcheh,: 20  10 
oz  .    ...  .65 

Sw'ltt  &  Co; 

Witch  Hazel  (Swift  «i  ' Co.).,. 5,00 

Oat  Meal  (Swift  &  <Jo.)   5.00 

White  Ribbdii-    3.65 

Swift's  Pride'....,,-,,,   3.35 

:Svi£t's,..^aptha,-   4.00. 

Elko             .   3.55 

Cream  Laundry  ....  ^>  ;   4.25 

Snap,  60,  -16  -oz. .  >. .  2.65 

Snap,  100,  8  02........  ..  2,25 

Special,  Grocers'-  Assmt  (setls 

Jpr  $9.00,  .  80%  profit)   6.00 

MlaceUaneoaa. 

Mascot   $2.65 

Wool,  lOOs,  10-oz,....   7,00 

100s,  6-oz   4,00 

Miller's  Naphta,  100  14-oz   4,35 

Mikado,  20  14  oz   4,25 

Mikado,   20   14   oz   1,05 

Lenox,   1.00   .   3,20 

Lenox,    20  70 

Ivory,  100  10  oz   7,00 

Ivory,  loe  6  oz   4.00 

Pairbank's  Clalrette,   100   3.35 

Falrbank's  Santa  Claus,  100,.  3.35 

Falrbank's  Copco,  100  4.00 

Fairbanks'  Fal-.y  Ovl,  5c  4.00 

Fairy  Oval,  lOe   7.00 

Sunny   Monday,    100s   4. 75 


e.  .  3.60 
^iO'tf  i^alf  ?.75 
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Lifebuoy,  Indry  slze,60  ^Akes. $ 
Indry  size,  30  cakea.  , 
•'     toilet  size,  100  cakes., 
toilet  size,  60  cakes.. 

Sunlight,  Indry  shape,  1 00  cka 

WelcDilie,  Borax  Indry  soap. 

Cheerful,    high  grd  Indry  soap 

Monkey  Brand,  100  cakes.  . , . 

Monkey  Brand,  60  cakes  

Babbitt's.  100   

Strker's  Kitchen,  lOOs,  8  oz,  . 

Strker's  Kitchen,  20s,  8  oz.. 

Star  of  Kitchen  Sand  Soap.  . 

Gem  of  Kitchen  Sand  Soap. 

Yacht  Club  Borax,  200s...... 

"  lOOs   

"       "       "  20s   

Nun  Nicer  Borax,  10  bz  

Blue  Ribbon  Borax,  7  oz.... 
The  Genuine. 


.  Price;  -per  .  case. .  ..j  ,  

Packed  109  bar"  la  Casa. 
;  :^':  iCa«tIIe  Soap 
Notre    Dama    .  ,^  . 

Whi  te  Tli'gln, '  Xp::.  .  1 1  

White,  ConlT  ; . . . . .  ;.  

Mottled,  Itnported  -.  


Clover  Leaf  White  J. 

SAVON. 

Gilt  Edge,  100.  16  oz  

20s  ,,  

Rcyal,  100,  14-oz  

100  12-oz   

100  10-oz   

Vermont,  25  4s   

16   oz.,  100s  

14    oz.,     100s   ! 

12   oz.,   100s  r 

Scouring  Soap 
Bon  Ami,  3  dz  to  cs,  per  cs.Ji 
Sapollo,  %  gross  box,  per  bx  ' 
Sapoilo,  hand,%  grs  bx,  pr  bx  ■ 

WASHING  POWDERS 

(Jold  Dust  ,24  3's,  per  cs.$4 

Gold:  Dust,  ,100  10  oz   4 

Swift's  Pride,  100  Is..   i 

Swiff?  Pride,.  ■  2.4'-  4  s., .   

Lavarine,  3'^  ;1  lb,"  pr.  cs 
Lavarlne,  1,00  5?  .pkgs. .  . 
Corn,  50  lbs.  (bulk).-.  .... 
Pearline,  100'  6  . oz' "pTcgs . 

-Babbltt'^-lTTfe,^  6  oz  

Kleeno,  '73  Isi  v. . ;  

:■  Kleeno; J StI  -Bs.  .  .is;  . .  i :  

Kleeno,   100  .%»-..',;  


B.  T.  Babbitt's 
Concentrated  Lye, 


The  ready  soap  maker— a  powerful  disenfectant — 
an  excellent  fertilizer,  for  dipping  prunes,  spraying 
trees,  etc. 


Manufactured  by  — 


B.  T.  BABBITTi  (Inc.)  NEW  YOUK  CITY. 


The  C.  B.  JENNINGS  CO.,  Agents,    41    CLAY  STREET^  E 
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Seafo«,m,  ;4  3s   3.TJ 

"       100  i;  tiZ   3. 10 

dranama's  BoraLX,  powder- 

"      60    %'B    2.40 

Department  18. 
8TABCHES. 

This:  X>ept.  is  coi  rected  by 
J.  H.  Newhaner  *  Co,;  Wm  Cluflt 
Co. 

KlBg»«ord*»  Oswego. 

Silver  Gloss  12  6-rb  bxs..9 

"  ^       .  40  l-tt>  pkgrs.8% 

Corn,   40-t>  boxes  

NATIONAL  8TABCH  CO. 
l.Uy,  Sioux  and  Niagra  Brands. 

Corn.  40  Is   -  •  f 

atosa,    48    Is  S  * 

Gloss.  12  6Ib.  ' 

liauudrv-  (bulk>.  BOs  o 

None  Snch  Brand. 

Co*n,  40  Is   6 

Gloss,    48  18...  o 

Gloss.    12   6s....  ' 

Gloss,    BO-tb    box  *vt 

IA)g  Cabin. 

Corn.   40  Is,  per  lb  

GIo&s,  40  Is,  per  lb  o/a 

"       12  6s,  per  lb  6 

Murdoch's  Oswego. 

Osweso  Corn,  40  Is  

Velvet  Gloss.  40  Is   7% 

"    12   6b   8% 

Blue  Bibbon. 

Gloss,  48  Is   

Gloss,    12  C3.  

Corn.    40  12s  

MiscellaneooB 
Celluloid,  60  %-tb  pkgs.prbx  5  00 

Elastic,  same,  per  box   B  00 

Fop  Corn  Starch,  40  Is   6  50 

China,  80s  ••  »•''>' 

Department  19. 
OILS*  PAIIfTS,  ETC. 

This  Dept.  is  corrected  by 
.Wliittier-Coburn  Co.;  \V.  F.  Fuller 
Ss  Co. 

Coal  on 

■Water  White,  bulk  10% 

Water  White,  150  deg  bulk..  11% 
Special  Water  White,  bulk... 12% 

Pearl,  oases,  2  5s  1T% 

Astral,  cases,  2  5s  1T% 

Star,  cases,  2  5's   17i/4 

Ex.  Star,  cases,  2  5's  20'/^ 

Argo,  bulk  20 

"       case   27 

Elaine,  cases.  2  6s  <...26% 

Eocene,  cases,  2  5s  20% 

Gasoline  and  Benzine 

86  deg.  Gasoline,  bulk  30 

86    deg.    Gasoline,    cases... .37% 

Bensin*,  bulk  12 

Benzine,  cases  19 

Stove  Gasoline,  bulk..  IS 

"  "       ease  .  . .  . .  .  25 

Gasoline,  86  deg.,  bulk  ..30 

Same,  cases,  2  5s....  36% 

Red  Crown  Gasoline,  in  bulk. 18 
Red  Crown  Gasoline,  in  cases, 

:    2  5s  25 

Motor  Gasoline,  bulk  IS 

Motor  Gasoline,  in  cases,  2,Bs.2o 
Ko.  1  Eng.- Dist.  Iron  Bbls.  or 

2  Drums  0S% 

Tvo  1  Eng.  Dist.,  cases,  2  is..  15% 
No.  2  Eng.  Dist.  Iron  Bbls  or 

Drums.  07 

No  2  Eng.  Dist.,  cases,  2  5s.;14 
V.  M.  &  P.  Naptha,  in  bulk.. 92 
v.  M.  &  P.  Naptha,cases,2  Bs.19% 

Turpentine. 
Strictly  Pure,  cases.  2  5s.... S3 

drums  of  iron  bbls.  .TB'i; 

l,inseed  Oil 

Pure,  ra.y,:  bbls  55 

boiled,  in  bbls  57 

"       raw,  case,  2  Ss  61 

"       boiled,  case.  2  5s  63 

Castor  Oil 

Baker's  AA,  cases,  2  53   1  30 

No.  1,  cases  ,2  5'3  70 

2  oz   >  65 

4  oz    90 

8  OS    2.00 

2  b-gaJ  tins,  per  gal   130 


SO 

Lard  OU 

Bbl.  Cass 

Strictly  pure  90  96 

Sup.  Win.,  str  83  $1 

No..  1    73  81 

1   oz  45 

*  oz  55 

4  oz  .85 

Keatsfoot  OU 

Cooper's   80  85 

Extra   70  75 

No.  1    63  70 

Lubrlcatlns  Oils 

star  Cylinder  Oil  60  65 

Columbia  Cylinder  40  65 

Gem  Cylinder  Oil  

Rubv  Cvlinder  Oil  

Star  Machine  Oil..  30  Sd 

Star  Dynamo  Oil.  5o  85 

Star  Spindle  OU  50  bS 

Star  Sep'tor  Oil  50  55 

Red  Engine  Oil  27  32 

800  M  Cylinder  45  .50 

FFV    Cylinder  80  ^85 

Med.  Ruby  Eng.                   30  35 

Castor  Machine   23  28 

Auto-Cylinder   60  63 

Gas  Engine   30  35 

Mtscellaneoiui  Oils 

Union  Salad  Oil   70  76 

rure  Sperm  Oil  70  75 

No.    1    Polar  40  45 

China  Nut  Oil,  ordinarj-.  . —  85 
China  Nut  Oil,  No.  1  —  90 

White  Lead 

Whittier,  in  kegs  7%  8% 

Pioneer,       "    "   7  V4  8% 

Dry  Paints 
English   Paris  White,   bbls.. $1.60 

Whiting,  barrels    1.20 

Prince's  Min'l  B'wn,  bbls.  1.65 

Yellow  Ochre   3.50  1.63 

Eng.   Ven.   Red,   bbls  1.50  1.75 

Department  20. 

This  Dept.  is  corected  by 
Fac.  Coast  Biscuit  Co. 

CiJSDIES. 

Loaen^^H 

5-tb.  boxes) 
XXX  Peppermint,  pals.  13  .18 

Thin    Peppermint   .1*5 

TT  Peppermint  16 

Musk,    fluted,   pails  22 

Cinnamon,  Lemon,  Sassa- 

fras.   Rose   .18 

Midget  fruit  20 

Conversation  and  hrta.  .15 
Lillput  Gonv.  &  herts..  .17 
Midg-et  donv.  Lozenges.  .18 
Crown  T.  T.  Loz,  24  5c  pkgs  .SO 
Aurora  Lozenges,  24  5c  pkgs  .?0 
Cough  Troaches,  o-tb  bx  .25 
Eagle  Wafers,  Pepper- 
mints ,  .Wintergrecn. .  .25 
Mixed  Candy 

(30-lb  pails) 

Plain   Mi>:ed    9 

Koyal  Mixed  1 2  V4 

Grotets"  Mixed  10^ 

Yankee  Mixed   13 

American    Mixed  13 

Fancy  A  Mixed   15 

Fancy  C.  Mixed  14 '/4 

French  S.  Mixed   16 

Frenclv  No  .1  Mixed  18 

French  Extra  Mixed  20 

Lady  Mixed   15 

Broken   Mixed   9 

Steam  Fanwork 

Anise  3eed   2J 

Aromatic  Cachous  18 

Assorted    Berries  16 

Assorted    Dragee  14 

Assorted  Imperials  16 

Assorted  Small  Seeds.... 2 2 

Bird's   Eggs   17 

Boston  Baked  Beans  17 

Burnt  Peanuts  18 

Burnt  ,  Almonds  25 

Caraway  Seed  .smooth ...  .22 
Caraway  Seed,  pearled. .  .22 
Celery   Seed  22 


n 

Cinnamon  Beans  large  redlS 
Cinnamon  Beans,  imi^tiall" 
Coriander  Seed,  pearled.. 22 
Jelly  Beans,  pails.  .12%  14 

Jelly  Bird's  Bggs  17 

Jelly   Cranberries  17 

Jelly  Limes  17 

Jelly   Raspberries  17 

Jordon  Almonds,  flne....45 
Jordon  Almonds  .imitationlS 

Licorice  Beans   15 

Red    Hots  25 

Ringed  Marbles  16 

Sugar  Coated  Hcorico  Tab- 
lets  20 

Sugar  Almonds  

Sugar  Plums  16 

Cream  Goods. 

(5-lb  boxes) 

Fondans   Creams  14 

Hand  Dipped  20 

Hand  Dipped,  with  nuts  on.... 22 

Fruit  and   nut   Ices  18 

Cream    Peppermint  20 

Crushed  Fruit  Bonbons.. 32 

Chocolates. 

(o-lb  boxes) 


Chocolate,    plain  14 

Chocolate  .Hand  Made  20 

Chocolate  Dipped  Bonbons.. 20 
Chocolate  Dipped  Bonbons 

with    nuts   ,.  2i 

Chocolate   .Climax  ,30-tt) 

pails   19 

Chocolate   Chips   25 

Chocolate  Nonpareil  Drops. 20 

Chocolate   Wafers  22 

Chocolate   Cream  Tablets 

30  In  box   1.10 

jHarshmaUoTVB,  Noneats,  Bte. 
Occidental  Marshmallows,  5 

lb  tins  28 

Occidental  Marshmallows,  3 

tb  tins  30 

t  Dipping  Marshmallows,  5- 

1      fb  boxes   25 

Angel  Food,  5-rb  boxes..  .20 
:  French  Nougat,  SO  5c  slices 

I      in  box    1.00 

Walnut,   Apricot  .Spanish 
!      Nougat,  5-lb  boxes  ,1b... .25 
Sundries. 

I  Opera  Carmels   10 

I  Rock  Candy  .white  &  red  .1.^ 

!  Rock  Candy,  brown  16 

i  Licorice  Drops   20 

I  Licorice  Sticks,  16  to  Tb..  .28 
:  Licorice  Tablets,  5-Tb  box....  1.25 
i  Licorice  Tablets.  24  5c  bx  .80 
I  Licorice  Penny  Sticks.  100 

I     In  box  63 

I  Buttercups,  5-Tb  tins  25 

Gum  Goods 

fa- lb  boxes) 
j  A.  B.  Gum  Drops,  asstd.  .  .  .f> 
A.  B.  Giirh  Drops  licorice  9 
'  A.  B.  Gum  Drops,  cryst'zdll 
A.  B.  Bonbons,  plain  inbls  7 
A  .E.  Bonbons,  fancy,  inbl  7% 
A.  B.  Bonobns  .fancy,  crys 

talized.  o-lb  boxes  15 

A.   B.   Fruits  .18 

Royal  Gum  Drops  15 

Genuine  Gum  Drops,  hard  25 
Jelly  Squares  .assorted. .  .14 

Bijou  Sticks   18 

Spiced  Jelly  Drops  20 

New  Turkish  Figs  16 

Fig  Paste  .plain  17 

,  Fig  Paste,  tricolor  18 


Cheirtac  Gun. 

Single  Box 

Sweet  Heart,  per  box  6o 

Sen-Sen.  2<)  places  60 

Sweet  Heart.  2f>  pieces..  .60 
Blood  Orange.  20  pieces.  .  .60 

Chiclets.  40  he  pkgs  1.^.'. 

Chiclets,  10  lOo  pkgs  SO 

Kc«  tori's  Pepsin.  20  pkss  •  •  ■ 
Pearlo.  10  5c  package...   lot 


92 

P«irartn)eai  ?1. 


CEACEEB8. 


Animals   ISVi 

Animals  Iced   IS 

Assorted   12 

Assorted  Extra  14 

Aasorted  IB 

Assorted  Extra  1« 

Automobllce   12 

Assorted  Fingers   15 

Boston   00 

Butlers.  Templar  09 

Champions   09 

Chocolate  Wafer   18 

Coco  Tafty   ir, 

Cocoanut  15 

Currant  Cakes  liVS 

Cornhills   11 

Cherry  Marshmallow  IS 

Cracker  Meal   OS 

Cracknel,  plain   JJ 

Creole  Belle   16 

Dainty  Chip  H 

Dainty  Marshmallow  IS 

Dlgestlveo   09 

Egg  Jumble   14 

Fig  "Bar   .14 

Fruit,  Iced   IS 

Fruit    Biscuit   1* 

Fine  and  Dandy   18 

Fruit  Sultanas   14 

Golden  Cream   16 

Graham   Gems   00 

Ginger  Cake  10 

Ginger  Nut   11 

Graham   10 

High  Tea   15 

Honey  Comb.  Iced  14 

Honey,  Frtsttd  14 

Iced  Sw«et8   14 

Iced  Bquares   14 

Jennie  LInd   IJ 

Liomon  Snap   II 

La  Grand   11 

Lemon  Biscuit   .14 

Lemon  Wafer  14 

Little  Egypt   14 

Lunch  Bannuet  14 

Lunch,  Oakland  .........  i.(t9 

Lunch,   Coast   Oi) 

Monitor   09 

Marshmallow,   Walnut    . .  .l« 

NIcuacs   12  H 

Nicuacs,   No.   1....J  11 

Orange  'Wafer   14 

Oysteretts   08 

Pilot  Bread  04 

Pretzel   10 

Popular,  Mixed  12% 

Picnics   07"., 

Pilot.  Extra   05 

Pretzelletts   11 

t'ineappio  Delight   IS 

Red  Cross  Oyster  0» 

Salien  Snowllake  14 

Snowflake   '4 

Seed   Cake   12 

Salted  Fingers  10 

Snowball   16 

Saloon    Pilot   97 

Sugar  Cookies   12 

Coda   06  ^ 

Soda.  Extra   07 

Soda,  Saloon   07 

Soda  No.  1  (5c  seller^  dos  .50 
Soda  No.  2  (10c  seller)  ..  .08 
Soda  No.  Z  (2Sc  seller)..  .20 

Soda   06% 

Soda  Extra   07 

Btrawberr>-  Wafer  II 

Star  Butter   09 

Vanilla  Biscuit   14 

Va^lUa   Snap   12 

Wafers.  Assorted   16 

Walnuts.  Marshmallow  . .  .16 

'Tour  Sweets  16 

Zcphj-r    Pilot    .09 

Big  Four  Snaps,  doz  56 

Railroad  Lunrft.  doz   l.oo 

Ginfterette-I.,«monelts.  doz  .50 
ChocoIett3-Str'wb'ry»tt».ds  .60 
Ban<iuet  Lunch  (Cartons).  .ir> 
Banquet  Lun'-h.  2-1b  tins  .JO 
Saline  Sno«»flake.  2- lb  tins  .3* 
Grahiima,  J -lb  cartons,  doz  I.OO 
Pe!  Mont4  Tea  <carton>  d»  75 
Water    .    1  '4 
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Department  22. 

I,         VANGVr  OltOCERlES. 

This  Dept.  is  corectcd  by 
WeUman,  Feck  &  Co. 
Wellman,  Peck  &  Co.;  Haas  Bros. 

BoniUion  Capsules. 
jV,n.)if»r's,    10   capsules   In  box 
SaAr  doz  boxes    3.00 

BEEF  EXTBACX 

"Rex,"  2  oz  per  doz   4.40 

4  oz    ■'    ■■    8.00 

5  oz    "    "   14.75 

•'16    oz        "    "     .  .  .  .  ,  27.50 

Marshall's  2  oz,  per  doz....  2.65 

4  oz.,  per  doz   4.75 

Liebis's  2  oz.  32  12s  to  es,  dz  4.50 
4  oz,16  12s  to  OS    "  8.40 
S  oz,  S  12s  to  cs,    "  15.90 
16  oz,  4  03  to  cs.    "  29.75 

I^ibby's,  2  oz,  per  doz   4.45 

4    oz,    "    "    8.00 

"      S   oz,    "    "   14.00 

"    16    OZ,     "    "   .26.00 

Caperts.  . 

Capotos.   1   d   ill  case.... 1.00  1.50 

Ximpareil,    sm.Tll    1.50 

Nonpareil,  large    2.25 

Nonijarefl,  Ifflperial  qts.  10.00 
,  2    litre.  . .     .  20.00 
,    4    "    ...  37.50 
CHOCOI-ATES. 
Baker's. 
Gonnan  Sweot,  6-rb  boxes  %s 

MUd    1.4 -s   2  5 

];aglR,    12    Is  25 

Premium,   12    Is   33 

\'ai)llla,  12   44 

Powdered,    ^is.    ^.;S,  Is  12  lb 

boxes   2  9 

Subject  to  quantity  discounnt. 

Ghiradelli's.    In  paper. 

R^iKle,  1   

EaKlc.   12  1-Ib  

KuKk'.  12   Vi-iu  2r, 

Eayrle    12  Vi-Hj  

<."rc.scent.  6.   ."i  to   rb  -1 

Crescent.   12.   6   to   lb  l^''^ 

Gal.  .Sweet,  C.  0  to  lb  J-'^ 

Cal.  .Sweet.  12,   0  to  lb  -i 

•Monarcli.   12  and   

M'liiarcb,   12,   1-tb  27 

Jtrmarch.    12.   2  7 

Star.   2  4  ]-!b   21 

Star.    12    1-lb.:  21'2 

Ground.    In  tins. 

ChiruiacUi's.    12    1-Ib  .28% 

21    L-lb    tins   28 

CO    1-tb    tins   2714 

20  3-lb  tins   2C 

1;  :;-n>  tins  20  ■ 

1;    1 II- tb    tins    ....  25  ',2 
1    :::,-]]>    tins    ....  25 
Til  delivery  cases, 
I  ;iiirar(lelli's.   tin  tins.. ..26 

■\;rnard's,  24  1-lb  tins  21 

\>nard's,  20  3- lb  tins  20 

Miner's,  12  1-tb  tins  2.'i>,4 

Miner's,    24    J-m    tins  23 

aiiners,    20   3-Ib    tins..  '^2 

COCO.\S. 

B!>icer'.s  Blifsf,  %K,  Is  and  55.42 
Van    Ilouten's,    '.is  and   '/is.. S3 

■"■<*»  Houten's,  is  SO 

noj-al    Dutch,    12    Vis  77 

Knjal  Dutch,  13  Is  60 

Kpp'.s,  14   38 

Fry's,    12    ',is  39 

'fvebb'.'J,  6  VjS  23 

l.Hftioy'B,  6  VjS  •■7 

I  Ihir.irdclli's  Bkfst,   6    >,L>s- •  •  •  10 

nkfst.    12    >/zS  40 

linprii -  0  &  12  .lis. 52 
•Atnii-c-a  BMat,  6  Ms  STVi 

•«lBei'>.    Bkfst,   6   l-5s...  39 

Van  riinaoiy  n  DotCn.  .T-Tb .  .  .  .  m.i 
Van  Kmn»'i'»  OmIcU,  1  <; -.tl*  •  •  ■  • 
\         Iflinclr-H'i^    Dutch. .  '/•  •tl>  .  .75 

Cereal  Cwff'-"*'- 
I'QSluiii,  24   Vs's,  PT  d>vi.  . .  .  ?t.35 

«oiituiu,  36  I'ai.  per  doi   -.35 

Chutney. 

Bonitay,  assorted  qts  $6.2rp 

assorted  pts   4.00 

"       iMvijor  Orcy?  <\\^.  .  .  .  7. no 
.Major- Grey,  pi^;  ...  1.50 


S4 

CIDEiS. 

Mott'a   boiled,    doz  qts  

Monroe's,    chanipagjie,    doz.  . 

boiled,  doz  

Bidwell's.    "  ■  "  

COCOANt'T. 
Baker's. 

leaker's  Drifted  Snow,  pails. 

Bbls.    126  Tbs  

Brazil  shr'ded  or  Table  Talk, 
long  thread,  20-113  pails  lb. 

150-rb   bbls,   per  lb. 
Table  Talk  in  parchment  bgs. 
cases  of  30's,  eo^i's  or  StJ',; 

and  15  I's  

Schepp'8. 
Shredded  1-Ib  pkgs,  per  lt> .  . 

%  -tb  pail,  per  lb  .  . 
"         M-tb  pail,  per  lb.. 

"       1 2   5e  pkgs  

Uoisham'g. 
Shredded,  1-lb  ppr,  per  Tb .  .  . 

',i-tb  ppr,  per  lb .  . 
"         Vi-tb  pk-sg,  per  rb . 
COFFEE  SCBSTlit TES. 
I'osfiun  Cereal. 
No.  1.  2  dz.  sml  pkgs,  per  dz 
No.   3.  3  dz.  Irg  jjkgs,  per  dz 
No.  0,  1  dz.  Irg  pkgs.  per  dz 
CONDENSED  MIEKS. 


3.25 
2.50 
2.7  5 
2.50 


23 
24 

25 

471,^ 

27  - 

38 

29 


BORDEN'S 


CONDENSED  MII>K  CO. 
AH  Bul-deii's  Brands  Guaranteed. 


Eagle  Brand — 

Condensed  Milk,  i  doz   G.80 

Pioneer  Brund — 

Evaporated  Milk  (Unsweetened) 

Tall  Cans,  4  doz   4.25 

Small  Size,  4  doz   2.00 

Challenge    4.65 

Floral    4.50 

Rose    4.75 

Borden's  Malted  Milk. 

Trial  size,  pe  rdoz  90 

Small  Size    4.00 

Large  izc    S.OO 


Hospital 

20-oz,  1  to 

20-oz,  T>  to 

20-oz,  10  li 

20-oz,  25  ti 
2U-0Z. 
•S-uZ, 


Size  

Alpine  Milk. 

>  ca.-'e  

)  10  ease  

ayes   ur  inori 


.  .33.00 


.15 

.03 


to  case. 


Caruafiou  Milk. 


1 


to 


2  0-oz,  to  to  24  ca.se  

20-oz,  25:  to  49  casei  

Gal.,  6  to  case,  10c  lexs. 
Miscellaneous. 
St.  f'hiir^".^,  4  '1'^'-'       '.'?_«o.  . . 

,Sl.  I'harlr;-,       case  lots  

.Tc-.rsi  > ,    1  dnz.  per  case  

I.,ily   

Ulclilaiid 
Pel.  Fatn. 
Paby  Pel, 


Bnia  1 1 
Lari^'R 

(.sir: 

j  Oranyi. 


4  doz  to  case .  . . 

6  doz  to  case .... 
Coltolene. 

cs.  5  cs.  10  cs. 

7  7.1c  T.IO 
,•2.-,  7.1 

.7.2.'.  7.1 


7.10 
7  10 


lirDiiiaugolon. 


.  S5 

Large,   2  doz,  p«a"  doz   1.20 

Small,  3  doz,  straight  or  as- 
sorted, per  doz  9'j 

Sliver  White  Keystone,  per  dz  l.OO 

Minute,  per  doz    1.00 

iCnox's,  per  doz  $  1.30 

Knox's  per  gro.ss  15.00 

Knox,   Acidulated,   per   doz.  .  1.20 

Cox's,  per  doz   1.15 

Keek's,  per,  doz   1.10 

Plymouth  Rock  90 

Plymouth-  Rock    1.20 

(1  doz.  free  with  3  doz.) 

Sheet  35 

Ginger  Confections. 
China,  per  case  of  6  stone 

jars    2.50 

China,     Chyloong  small 

stone  pots,  per  d6z.  . . .  ;  .... 
Crystallized  glace,  ^-Ib. 

tin,  per  doz   2.50 

Hops. 

No.  1,  Vi  lb,  30-lb  box,  lb  30 

No.  1;  1  lb,  30- tb  box,  Jb   -.30 

Ii,ess  than  30-tb  boxes  -.v^l 

Junket   Talilets.         %  • 
^'■80' 


1 doz  in  container,  per  dzj 
Eemon  Sugraf.  , 
Gilt  Edge,  24MS',  per  doz..  1.37% 
Gilt  Edge,  24  I'R,  per  doz.  .  1.85 

IJnie  Jnice. 
Tahlta,  24  8  oz.  per  doz. ... $1.25 
Tahita,  short  measure,  IG-oz.  .1.50 
Tahita,   full   measure,  32-oz..2.50 

Tahita- ''buljf,    gal   l-.OO 

Olives. 

Bottled. 
Queen  Olives,  10  oz,  oval, pts, 

2  doz   .  3.00 

Fluted  Stuffed  (Jlives,   5  oz., 

6  doz   1,10 

10  oz.,  oval  olives,  pts,  2  dz  2.50 
ilaby  Pimola.s,  10  oz.,  2  doz..  3.65 

iiaby  Pjmolas.  24  ISs   6.25 

Manzanllla,  S  oz,  4  doz.  .  .  .  1.25 
Manzanilla,  5  oz,  4  doz....  1.10 
American  Ripe,  pts,  tin,  2  dz  2.25 
American  Ripe,  qts,  2  doz...  3.75 
Old  Mission  Ripe,  pts,  4  doz.  1.80 
Old  Mission  Ripe,  qts.  2  doz.  3.25 
White  JLabel,  5-oz,,  Manzanillas. 

Per  doz 

5-oz.,    Manzanilla   1.30 

8-oz.,  Queen    1.85 

10  oz.,  Queen   2.35 

14  oz..  Queen    3.75 

22  oz..  Queen   5.75 

i2  oz..  Queen    9  00 

64  oz..  Queen  16.00 

5   0Z.,<  Stufted    1.30 

10  oz..  Stuffed   2-65 

OlivB  Oil.  . 

1  doz  qts  (California!  per  dz  jS.OO 

2  doz  pts,  (California)'  uer  dz  4.25 
4  doz  \i  ptsCCalifoi'riiat  pr  dz  2.25 


2.50 
1.50 

,^i.'6'6' 

^.50 
t»,00 

s,.oo 


(-lieii-; 


I'd  llavors 
SI  rawberr; 

-olatc). 


G^allon  tins,  "  each 
'A  gal.  (California)  each 

Nicello  Braa^i 
4  doz  ','2  pts,  case...... 

2  doz  pl.s,  ca,se  ..; 

}  doz  22  oz.,  case. 
1  doz  qts,  case.  .  .1  . 

.  Old  Mission. 

1  doz  qls.,  case.,"....   8-00 

2  doz  pts..  case   9.00 

2  doz  14  pts   4.80 

Grogran-'s  I'lirily  Olive  Oil. 
Qts.,  6  to  gal,  12  to  cs,  pr  cs.  7.50 
J'ls.,  12  to  gal,  24  to  cs,  pr  cs.  .  S.OO 
!i  pts..  24  to  gal,  48  to  cs,  pr  cs  S.50 
Ctal.  Can,  S  to  case,  per  can.  2.40 
',i  Gal  Can,  12  to  case,  pr  can  1.30 
Musfaroonis. 

doz, . 

l,e  Courl.  100  to  case  ?3.25 

I..a  Forrest,  100  to  cs   3.00 

Hotel,    1 00   to  case.   2.40 

Fancy  Stuffed,   pis   .  4.00 

reauut  Buller. 
Heron's  2  doz  to  cs,  pe:r  doz  2.  in 
Imporlal,  2  dz,  No.  Vi, glass, dz  1.10 
"   '     2  dz,    No.^/i,fflass,  dz  2.10 
"'       1    dz.  No.  1,  glass,  dz  3,25 
Peels. 

curon.  25rib  bo.\-   .  .aB  ■ 

mtroti,  10- lb  box  23^ 

Ijemon,  25-lb  box  15 

Lemon,   10- tb   box  15% 

vlrarigo.  2  5- lb  bo.v  14 

(ji-ango,  10- lb   box  14'/^ 


M 

Pliun  Paddlnff. 

Curtice,   Individual,  doz  $1.10 

"       No.   1,  doz   2.50 

No.  2,  doz   ; .  .  .  4.50 

"       No.  3.  doz   6.50 

U.  &  D.,  Is,  2  do^  to  cs,  dz..  2.&0 
■  2s,  12  to  cs,  doz.  .  4.50 
3's,  6  to  case,  doz.  .  fi.GO 
4's.  8  to  case.  doz.  .  8.50 

K.  &  R..  Individual,  doz   1.00 

I's,    per   doz   2.'65 

"       2's,    per   doz   4.6u 

"       S's,  per  doz   7.10 

Salad'  Dressing. 
Durkee,  small,  2  dz.  per  doz.  .  2.50 
J  "       large,   1  doz,   pr  doz  4.25 
"     picnic  size.  4  dz,  pr  dz  1.00 
My  Wife's.  1  doz,  16-oz.  case  3.25 

Sal.id  Oil. 
Tierces,  about  50  gal.,  gal..$  75 
1  gall  tins,  10  to  ease,  gal!'...  1.00 

5  gal.  tins,  1  to  case,  gal  95 

gal.  tins,  20  to  ea."!*.  gal.  .  1.10 
Quart  bottles.  12  to  case,  doz  2.75 
j  Pt.  Bottles,  24  to  case,  doz..  1.50 
j       pt.  bot.,  36  case,  doz  

I        .       Saratoga  Chips. 

(Less  5  per  cent.) 

I  Bulk.  15-!b  box  .  : . .  .  3.60 

I  Cartons,  6-oz.,  24  in  case,  doz  1.30 

SALT. 

Cal  Table  &  Dah-y,  75  2's.  60 
,       2 "i's,  00  O  S,  30  5'H,  15  lO's 

r  .   and  S  20s,  per  bale   1.75 

j  Do  50-tb  bags,  ton  ".1100 

Leslie's  Sterilized,   76  2'* 
S's,  40  4's,   39  6's.  15  lO's, 

and  8  20s,  l)er  bale   2.25 

Do.  50-tb  bags,  ton  11.50 

Leslie's.  50s   20.00 

Imptd  Liverpool,  50s.  ton.  ..  .20.50 
100s,   ton.... 19. 50 

200s,   ton  19.00 

Genuine  Werrington,60s,pr  ton20.00 

H,  B.  H.  I/ivenH)ol. 

Bales  of  75,  2's  per  bifle  $1.75 

Bales  of  50  3's,  40  4's,  30-5's, 

15  lO's  8  20's  per  bale...  1.75 

Bags,  DO'S,  per  ton  11.00 

Worcester. 
Worcester  Dairy,bbl  320  lbs  (5 

bbls    5.25)   5.00 

Worcester  Dairy,  bbl  320  lbs, 

10    bbls    4.50 

Worcester  Table,  140  2s,  100 

1  bbl  5  bbl 

3s  and  60   53  '. . .  5.60  5.26 

Worcester  Tabte;30  10s.. 0.25  5.00 
Worcester  Table.  SiOtb  sacks, 

Irislf  Linen    90  .85 

Rock  Salt. 
Half-Ground,  100-tb.  sks,  ton  9.50 

50s.   ton  10.00 

■  St'6oK,"100-ib  sacK  per  ton,..  9.00 

"    ■   S'-Os,  ton   . .  .     . .  .  9.50 

<  •  H  Package  Salt. 

-.Leslie's  Sterlized,  48  2's, . 
"  ••      .24  3's... 


30  C-ai  .    .  i . 
f.O  2's,  ....... 

.K.  K.  V.  P.,  2,s,  .24  to  case,  .  . 
It  S.  V.  p.,  Ss,  24  to  c-.-).  pr  cs. 
R.  S. .  V.  P..  5s.  20  to  cs,  tjr  cs. 

Lvig  Cabin.  2  1  2s  

Cplery  SSalt. 
Durltec's,  1  doz  in  box  

Bocrs. 

Andl'rson's  20  varjetio.<;  

,Campbeirs,  21  varieties  

'snidcr'B,    Tomato.    3  s  

Van  Camp's,  21  yairictics.  . .  . 
Libby's,  2  s,  assorted  

■•      l',s,  "   

'■     conceni  rated.  I's  

V  ranco  -  <\nieri(':>n . 

MocU-Turtl9.  Ox-Tall,  < '•on- 
somme.  Boulllon,JuU-;nn?>, 
Vegetable,  Beet,  Pen.  .3  1.'. 

Chicken   3,60 

"      Gumbo   3.30 

Grcou  Turtle,  thick  7.uO 

clear   9. 50 

MuUIgatawney   3.60 

Tomato   3.10 

Assorted   ,  3.2G 


2.75 
2.00 
2.50 
3.60 
2.S0 
2.011 
2.50 
1.70 

1.25 


.90 
.'JO 
2.60 
1.S5 
.95 

1.411 
1  00 


1 

2.U0 
2.00 
3.60 

2.00 
1  .SO 
1.85 
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Irofflea. 

1-16  glass,  par  do2   3.60 

1-16  tins,  per  do«   2.75 

%  tins,  per  doz  ,  5.25 

V4  tins,  per  doz  10.45 

%  tins,  par  doz  20.35 

I'east  Cakes. 

Magic  Teast,  case   1.20 

Jeast  Gem,  ca.se   1.15 

Great  Western   1.00 

Glllefs  Magic    1.20 

Teast  Foam   1.20 

This  Dept.  is  corrected  by 
Flllmana  &  Bendel ;  Pac.  Vinegar  & 
Pickle  Works. 

CATSUPS. 

fnlder'a,  qts.  doz   3.75 

pts  "    2.40 

IV2   pts.         "    1.40 

Griffon's. 

12% 
1.85 
3.25 


1.15 


s.«t 

2.  SB 
1.40 

4.75 
5.75 
1.60 


2.40 
2.75 
5.00 
8.26 

4.00 
3.50  I 

.85 
1.25 
2.00 
.90 
1.50 

1.20 


-pints,,  per  doz  1 

Pints,  per  doz  

Quarts,  per  doz  

Miscellaneous. 

Campbell's,  %  pts,  doz  

Heinz,  10-Oz   

12-oz   

"  li-oz   

Blue  Label,   25   V^-pta.  to  M 
Blue  Label,  25  pts  to  cs.  . . 
Blue  Label,  12  qts  to  CB... 
Golden  Star,  gal  jugs.  do«.  . .  . 

"    qt.  jugs,  doz.  .  . 
"         "    pt  jugs,  doz.   .  . 
"        ■"    \i  pt  jug.s,  doz. 
Irene's  Fruit  Catsup. 

Pts,  24  t  o  ca,  e«M  

%-Pts,  48  to  eft  "   

2,  5  and  *     #  IIh,  It) 

Holbrook's,    %  ;pts  

Lea  &  Perrin's,  small  

Lea  &  Perrin's,  medium  

Lea  &  Perrin's,  large  

5  cases,  5c  per  doz  less. 

Tobasco,  Mcllheny  

Tobasco,   New  Iberia  

Bengal  Worcester,  %  pt 

Bengal  Worcester,  pt  

Popper,  sprinl'la  top,  %  pt.  . 

>'.m>erior  Pepper,  small  

Buperior  Pepper,  large  

Llbby'8  Manchester  Sauce,  24% 

pints,  per  doz  

HORSE  RADISH. 

Picnic  Gems,  doz   .95 

Pints,  doz....  95 

Medium,    doz   1.30 

Quarts,  doz   2-50 

10-Gal.  Kegs,  gal  78 

5-Gal.  Kegs,  gal  80 

2-Gal.  Pails,  gal  85 

1-  GaI  Pails,  gal  90 

Standard  Kegs,  10s,  keg, . . .  6.50 

"    5s,  keg   3.25 

"  "       33,  keg   2.00 

FRENCH  MUSTARD. 
(In  bulk.) 

Cal. 
Home  Stan- 
Brand  dard 

Bbl,  per  gal  35  .30 

%   bbl,  per  gal  37  .32 

Vi  bbl,  per  gal  40  .34 

10-Gal   Keg  42  .36 

5-  Gal.  Keg  45  .38 

2-  Gal.   Pail   50  .45 

1-Gal.    Pail   60  .55 

Standard  Keg,  lOs   3.50  3.00 

"    5s   1.75  1.50 

"    33.   1.50  1.25 

In  Glass,  Cat.   Home  Brand. 

8  oz,  2  dz  to  case,  per  doz  95 

14-oz,  2  doz  to  case,  per  doz  1.75 
fitandard. 

6-  oz,  small  bbl  jfO' 

8-oz,  Dusseldorf    '.go 

IG-oz,  "    1.40 

SAUERKRArT. 
Cal.  Home  Brand — Dry  Pack 

Bbl.,    50-gal  15.00 

%-bbl.,    32   gal  10.50 

%-bbl.,   15  gal   5.50 

10-OaI  Keg.s   3.25 

^•Oal  Kegs   1.7S 

t-Gal  Pail.i  85 

1-Gal  Palls   .60 

Standard  Kegs,  10s   2.50 


8S 

Department  24. 
GEOCEBT  SUNDRIES. 

This  Dept.  is  corrected  by 
Haas  Bros.;  Wm.  n  .uff  Co. 
Axle  Urease, 
per  case.  .  $1.60 
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40 


&  L. 
&  S., 


2-duz  case,  per  case  2.00 

6  case  lots   1.95 

10    case    lots   1.85 

2  Uoz  tins,  per  case  2.25 

4  doz  \vd.  per  case.  3.60 

l.'i-lb  pails   1.00 

2.c;0 


2.00  16-U)    9 

2.50  20-lb    10 


Frazrr'8, 
Frazer's, 
Frazers, 

Mica,  ."i  doz  tins,*  per  case.  , 

Castor  Oil,  2  doz  Is   2.U0 

Universal,  2%.  light   2.00 

Universal,  2%,  dark    1.75 

Paper  Bags. 
Automatic,    Self-Opening,    500  in 
pkg.,  List. 

'4-Ib   $1.00  S-m    ,  .   4.80 

i/o-lb    .  .     .  1.20  10-Tb  5.20 

1-  lb    l.fiO  12-lb    6.30 

1%-rb    1.70  14-Ib    8.30 

2-  lb  . 

3-  n>  . 

4-  Ib    2.»0  2r.-lb   11.00 

5-  Ib    .1.40  30-rb   13.00 

6-  lb    4.00  35-lb   15.00 

7-  lb    4.40 

Sizes  S  to  ?,:>  lbs. 

Sugar  Bags,  broad  bottom,  lb  .06 
Discounts  from  arbove  list: 
Cheapest,  50%. 
Eagjo  or  Equal.  50%. 
White  bags,  50%. 
Lion,  40%. 

Mikado  (stripped)  40%. 
Blues^ne. 

Barrels,  per  lb...  12 

5  bbl  lots,  per  lb  

BATH  BRICK 

Bristol,  2  doz,  per  case  95 

Powdered,  20  Is,  per  case.... 1.15 
Powdered,  40  %s,  per  case...  1.26 
CANDLES. 
Admantine. 

Adam,   14-oz.,   20s  11% 

"       12-oz.,  20s  10% 

10-oz..  20s  10 

Hotel,  40s,  12-oz  10% 

(Wrapped  '4c  higher.) 

Chippewa,  1  oz   ,  .07% 

Torchlight 

Stearic  Acid,  12  oz,  20s  10% 

"14  oz,  20s  11% 

"       (wrap)  10  oz  20s  .13',4 

Stearic. 

Schneider's    14-oz.,    20s  14 

.'lehneider's    14-oz..    40s  13% 

Schneider's    16-oz.,    20s  15% 

^  Paraflne,  Etc. 

Per  !t), 

4»,  6s,  In  caVtons  of  36-Ib  bxs  11 
123,  in  cartons  of  36-rb  bxs..  11% 
%-lb,  in  cartoons  of  25-tb  bxs  11 
1-Ib  cartons  of  25-ib  bxs....  11 

Colored,  Ic  higher. 
Beeswax,  pure  for  churches  .35 

Do      No.  2  27% 

Do      No.  3  22% 

Christmas,    all   sizes  09 

Do      holders,  per  gross  85 

Wax  Tapers,  per  doz  pkgs.  .  .80 

Do       Per   gross  8.00 

Night  Lights,German,on  pap 

&  wd.  per  doz  40 

Do  French,  on  tin, doz  85,  l.is 
Werks 

16  oz,  S.  A.,  40s,   (wrap)..  .16% 

16  oz,  S.  A.,  20s  15-^ 

14  oz.,  S.  A.,  40s,  (wrap)..  .14 

14  oz,  S.  A.,  20s  13% 

14  oz.  Adam,  20s  lt% 

12  oz,  Adam,  20s  10% 

10  oz.   Adam   20s  09 

Standard  Oil  Company. 
Electric  Light. 

Per  Set 

6»,  16  oz.,  20  sets  12% 

6s,  14  oz.,  20  sets  11% 

6a,  12  oz.,  20  sets  10% 

6s.  10  oz..  20  sets  09% 

123,  12  oz.,  40  sets  (hotel)..  .10% 
Granite  Mining. 

Per  Set 

Ea,  16  oz.,  40  sets  12% 

6?,  16  oz.,  20  sets.  13 


D«partment  28.  t-i 
PICKLES,  YINEGAB,    RELISHES,  EtC. 

Tnit  J>«partn)eot  Is  rorrected  each  wsek  by  the  Parlfl«  Vinegar  it 

PIckJu  Works. 
PICai.E.S  IN  BULK 
Caiirornia  Hume  Brand 
  _  Soar  Iwett 

UnifoiJnIy  Assorted  by  Hand  and  Cou^t    |%  bbl'|%  bblj'.'J  L>bl,>;  bM 

Guaranteed.   |32  gal.jlK  gal.|32  gul  ;lti  gal. 

SpelTaT  SniiTlT  Gherkins  ,  j  |  2J.O0~  12. 5i 

%  bbl.  6UUU.   %  bbl  3000  I  I 

Special  .Small  Mixed  j  24.00  12.50 

.Same  count  |  | 

Gherkins  j  j  21.00  11.00 

',<^  btl    4000,  %  bbl.  2000 
Mixed  I  21.00  11.00 

Same  count  | 
.Special  Small  Medium  PIcJiles  |  13.00       7.00     18.00  9.00 

\:,   bbl.-!.   :!0UO,   %    bbls.  1500 
Special  Small  Medium   Mixed  13.00      7.00     18.00  9.5« 

.Same  count 

Smni.  Medium  Pickles  '     12.00       6.60     K.OO  8.50 

%  bbls.  2000,  Vi  bbls.  1000 
Small  Medium  Ml.xed  12.00      C.60     16.00  8.50 

i^ame  size 

Chow  Chow  I  16. C 


Bbl    I  %  bbl  I  %  bbl  I  %  bbl 


8.00 
bbl 


Package]  Bbl 

Count]    1800    j   1500    I    1200  |    600    |    1000  |  COO 

T  15.00  I  '  14.00^  1     10.00  I    G.OO  |    9.50    |  6.50 


DILLS  

Jumbo^Uls.— bbl.;  $12.00:  %  bbl.,  $8.50;  %  bbl.,  $4.50. 

California  Home  Brand. 
Sour  and  C^et,  (Plain  or  Mixed),  German  Dill,  Chow  Chow  and 

Oionns 


Barrels,  60  Ga 
%  Barerls,  32 
%  Barrels,  16 
Kegs, 
Kegs, 
Pails, 
Pails, 
Pails, 


gals, 
gals. 


5  gals. 
5  gals. 
2  gals. 
1  gal.  . 


j  NoiIno2 
1  Smli  Mdn 

NoS 
Lrg 

Dills 

Swl  Sweet 
Mid  Gher- 
gets  kins 

'*l 

5l 

t.  o 

|$0.36|$0.33|$0.28|$0.28 

$0.60 

$0.65 

$0.40 

$0.81 

1     .381  .35 

.30 

.30 

.62% 

.57% 

.42 

.82 

1    .401  .37 

.32 

.32 

.67% 

.82% 

.44 

.84 

1    .42  .391 

.34 

.67% 

.62% 

.46 

.86 

1    .441  .41 



.36 

.70 

.65 

.48 

.88 

1    .441  .41 



.36 

.70 

.65 

.48 

.88 

1    .551  .50 



.38 

.75 

.70 

.60 

1.00 

1    .651  .60|.,.. 

.50 

.85 

.80 

.70 

1.10 

1  3.50|  3.25|  2.00 

2.75 

5  50 

5.00 

3.75 

7.25 

1  1.751  1.651  1.00 

1,50 

3.00 

2.75 

2.00 

3.75 

1  1.251  1.15 

.85 

I'OO 

1.76 

1.60 

1.60 

2.26 

Sd  kegs,  10s,  8  gals. 
Sd  kegs,  5^  4  gals. 


"CENTAUR  BRAND" 
Sons  (Plain  or  Mixed),  German  Dili,  Chow  Chow  and  OoIob* 

Midgets  Small  Medium  Select'd  Dills  Chow  Onions 


Barrels,  50  gals   

%  Barrels,  32  gals  

%  Barrels,  16  gals  ,  

Kegs,  10  gals   

K'egs,  5  gals   

Pails,   2  gals   

Pails,   1  gal   

Stand  Kegs,  10s,  8  gals  

Stand  Kegs,  5s,  4  gals  

Stand  Kegs,  3s,  2%  gals  , 

Stand  Pail,  5s,  4  gals  - 

PICKLES  IN  GLASS 
California  Home  Brand 


1 

NoS  Ger 

.  a 
^  o 

Nol 

No2 

lrg    '  man 

0  o 

sml 

Mdn 

sict^Dlis 

o  o 

$0.33 

$0.30 

$0.2^|$0.2E 

$0.32 

$0.25 

.35 

.32 

.271  .27 

.34 

.27 

.37 

.34 

.291  .29 

.36 

.28 

.39 

.36 

.311  .31 

.38 

.21 

.41 

.38 

.331  .33 

.40 

.33 

.51 

.47 

  .35 

.50 

.40 

.61 

.57 

 i  .45 

.60 

.60 

3.251  3.00 

l.eOj  2.50 

3.20 

2.50 

1.65 

1.50 

.801  1.25 

1.60 

1.25 

1.15 

1.00 

.70  .90 

1.10 

1.00 

Pat.  Top — English  or  Octagon 


I  10   oz  I  %  Pt. 


Qt. 


Gehrkins  Sour  .  . . . 

Mi.xed  Pickles  

Chow  Chow   

Pearl  Onions  

Sweet  Gherkins  .  . . 
Sweet  Mxd  Pickles. 
Seref  Gurken   


1.35 

1.60 

2.30 

4.50 

1.35 

1.60 

2  30 

4  50 

1.25 

1.60 

2.30 

4.50 

1.75 

2.00 

3.26 

1.75 

1.90 

2.75 

t.OO 

1.75 

1.90 

2.75 

6  00 

2.75 

6.00 

CENTAUR  BRAND 
American  Style — Square  BotflEog.  style,  Boand  Bot. 


1  Pts. 

Qts. 

1%  Gall 

Gal. 

1%  Pis 

Pt. 

1  Qt. 

 1  1-20 

1.75 

3.00  1 

6.00 

'  1.20  1 

1.75 

3  00 

 11.20 

1.75 

3.00 

6.00 

1.20  1 

1.7.S 

S  00 

 11.20 

1.75 

3.00  1 

5.00 

1.20  1 

1.75 

nn 

.....'..11.20 

1.75 

3.00  1 

6.00 

1.20  1 

1.75 

:  ■  "t 

 11.20 

1.-5 

3.00  1 

6.00 

1.20  1 

1.75 

 11.20 

1.75 

3.00  1 

6.00 

1.20  1 

1.76 

TOMATO  CATSUP. 


|In  Glass,  per  doz.  II     Jugs,  per  Jug     ||1  Oal.   .  iH* 

 1%  Pt.[    Pt.  1  Qt.  11%  Ql.jl  Oal.i?  Qalj^Scr.tp  Ftjp 

CaX.  Home  Brand.!  1.35  |»2.25  |  3.25  n'  .70  I  1.00  |  i  SO  'i    .80  T  75 

Si^-lse   I  I  I  II    .50  I    .86  |  l.CO  ll    .65  | 

Suast^.   I    .90  1  1.S5  \  2.75  II    .36  |    .60  j  1.20  M    .55  I  M 

*C."t  case  free  with  0\e. 
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Tomato  CatsBp^in  BoUl- 

Bbl.    %  libl.  H  Sbi.    JOGl.  6G1..  St'ndard  kegs 
50. Gl.     32  Ql.    16  Gl,    Keg    Keg    10  s      S's  3's 


Cal.  Home  Brand.  .|    .55  1    .60  |    .66  j  .98 

Punrlse   |    .45  |    ..50      .55  j  .5S 

sunset  .  .  ,  ■     .       -  I    .S5  1    .40  1    .46  .45 
T.ABi.B  SArCE. 
In  Glas^. 

1    .70  1  5.50  1  2.76  1  2.00 
.SO  I  4.60  1  2.50  1  1.75 

1    .£0  [  S  75  !  3  OC  I  1  .'9 

In  Juga  Gal, 

i        PCS|    PtS.    1  qt9, 

CSl.   Home  Ei-an3 .  , ,         r:  00  |  3.00  1  4.00  || 

Worcestershiva  |  1  00  |  2.00    '3,00  ( 

Chestersiliire   ...  .  .  I    .li  |  1.50  1  ^2.25  | 

Tsblp  Smice  in  Bulk 

Gall  1  Gall  2  qal||  tins 

.W  1  1  Wl  ?".?S'iT  .85 

■    TBbl.s  IliUblsUl  hblt  10  Q 

"  '      ^  ""y""T;iio,;(:rii!^a7"iGii  f^Keg^ii 

r,  G  I]  standard  Keg's 
^KeK^i  " iiya~\    ri'.s " !  'a'a 

(■hI.   Home  Band..j          i    ■  | 
V^'o^ce^<te^sh!re            .SO  j    .Si:  I    .84  .80 
Cheatershiro   |         !    ,r.7  |.  .r.9  1  .(il 

'■'11  ■ 
I  I'.OO  1  :','!")0  1  uu 

Copnmertlid  Wine,  Cider,  Malt  or  Spirit  Viiur$r:tr 

".  I  46'Or7f  50  Of!T«0"Gr.  ffO  GrTTsb'GrrniO'ur 


Barrels   .' .  . 

.t:  :  :r'M .  \ 

1    .i?       .i.s  ■ 

,  .  .20  1 

'.J  Barrel.'? 

 1  .IS:,! 

.IS 

.2-1 

\i  UarreKe:   

.  ...:|     ,.1S"  i 

.'JO 

j   -I'l   [  -ri 

.  2  6 

10  Gal.  Kef^j   

 1     .-JO  1 

.2S; 

.S  Gal.  Kegs  .  ,  

 1  1 

.  2  0  i  1 

r,  Gol.  Kegs   .  .  

H  ' 

.2%  ' 

\         !  .''j.'i 

.2S  1 

,:in 

4  Gal.  Keg«  

,2,';  ,{ 

.20 

e  Oal.  K«gj   

:::;■.!  .'A  \ 

.■Jf, 

1     .27-    r  '.2S  " 

.20  "1 

.32  .  ' 

IflOH  GBADK  VINEO.^KS 


CalUoml^  W!)lte  Wine  Ylnesrar    

California  Red  Winfi  ^Vinegar  

Apple  Juice  Vinegar  

California  Home  Brand  P(ire  I'icklinK  Vinegar., 
Cases  of  one  do^en  uart,^.  


Barrels  ,      Bbl  a 


.00 
.•;o 


.20 

.30 
2.60 


RELISHES,  AND  CONDIJlEKTS. 
Mi84.-eUaneong. 


1  «  oz 

I'i.Pt. 

Pt. 

10  oz 

 r  1,25 

1.75" 

2.50 

1.2  5 

Chili   Sauce   . 

1.75 

2.50 

1.25 

Salad  DreBslng  

'.y.'.'.y.'.'.'.'.'.'.'.'.'.:'.'.'.'.:\  1:25 

1;75 

CaliTorniit  Home  Brand 

;                 1  s  oz 

"14  oz 

Sweet  .Reli.sh.  

"2.0"^0 

2.75 

;::;::::;;:.;:::;;;::::.!  :95 

2.00 

2.75 

Red  Hot   

 1  .95 

2.00 

2.75 

6s,  14  oz.,  40  sets  I... 

Ca,  14  oz..  20  sets.  .........  .1.1 -ri- 

Os.  12  oz.,  20  sets.  . .  .  -lOH 

lis,  10  oz,,  20  sets   .1 0' 

12  oz  ,  40  sets  (hotel)..     .11  • 
rardflflne  Uii.v. 

I  Per  ^  ,t;e'f 

1^,   II  oz.,:'.'i  SP1S-.  nliite.i.  .ll'i.i 

II  0-2.,   25  '  seiis,  wlifte.  .  ■  :  ( 1 
•1.'-    U  oz.,  ri6  sets,  vv^ilte..  .UVi 
11  oz.,  Sfi,  sets,  white,.  .llVi 
12.'.  H  oz, ,  ;((•>  set.-),  white.  .  .H»; 
(.v>lored.  1  cent  lilgiiev. 

KadlHDt  r.-^rafltlue  ^Vax.  ] 


Per  Slit 
.  .    .10  ii 


4p,  1  I  oz,,  ,';o  sets.  ,  .  , 

I'S,  11  oz.,  .'16  setis  ;  .11 

lis,  14  oz.,  20  sets.   .11  ' 

flK,  lO  oz.,  20  sets  .J.  .09 

Ebs  Food. 
Pratt's.  ;g-o2.  2  doz  In  os...$4.r.O 
Wellington's,  1-lb,  2  doz  boz.  4.00 

Fly  Pnoxr. 


Sticky   (holders  grati.s)  $  2.5* 

Tantriefoot,  per  case   2,&0 

Tanglefoot  Uolder.s.  per  case 

.•f  BO   .35 

.Siiberfs.  40  5s,  paper  iiii  box  .00 

Fruit  3at».  , 

(Net  cash— no  discount) 
Mason's,   pt!<,   per   grosis.....  7.:(5 

Mason'a,  qts,  per  gross   ».£6 

Maeon'B,  Vz  ga's  10,00 


Fruit  .Ijir  Caps. 

PorcPl.nin,  6  doz.io  box,  pr  bs  i?. 

 I'VuJt .  Jar.  Rubbers. 

No.  .1  .White,,  per  lb  

'.'Gold.  Seal,"  cartons,  per  gr 
','Ba.dKers."  cartons,  per  gr.  . 

Bed  Ribl)on  

  Glue. 

to  Page's,  1  oz  per  doz   .. 

Le  Page's.  2  ob.,  per  doz....  1, 
Lo  Page's  Vi-gill  tins,  per  doz  1. 
t-,e  rnge's.  1-glll  tin,  p«r  doz  2. 
"    "    Tuhe.!;,._  .'iinallj  gr....l2, 
"    •'        "    j»ig,   per  gr.  .  .  .IS', 
Cordage. 

B;isie  price — M;inila  15  Stglal 
m-i.  (5,000  lbs.  i,;c  and  10,000 
Ih.';,  Vjc  les.s. )  All  kinds  ad- 
vance on  base  price  per  pound 
u   gi\"cu  underneath: 

Hie.  ivran. 

Rope,  1 -in,,(7-lC  diam 
«  and  9  thr,  (\i 
and  upwards)   .  .  Basis  basts. 
12      tbrtad  (% 

Aia.m\    %  % 

and  5-16  dlam) .  .    J  I 
"     Bale,    3    and  4, 

strand  '  ......... '^'t  less  basis 

'"    2,  fi,  S  st'nd    ',2       M  . 

Lath   Tarn   basis  basis 

Hop   Twine,    tarred....     1  1 

Orape  Vine  Twine   1  1 

Spring    Twine    2V2 

Paper  Twine,  unoiled.  .     I..      2 '-i 
Wbale  Line  artd  B<Mt .  .  I 
Hawear  laid  ro()e  for 

well-boring   .  .  1 

Transmission   of  Powir    .  .  0 

Lanyard  and  Tarred   ba.=!l3  ^ 

Lariat  Kope,  hd  tw,  un- 
oiled, 3  &.  4  st'd.  .     1  1 


30 


1.75 
4,50 

8.eo 

1,15 
2,15 
3.75 
6  30 
,fiO 

1.05 
.12 

,i;5 

.fiO 
.50 

1.70 ' 

4.00  ' 

4.50 
5.00 
£.75 

<4.;5 

2.25 
Mis 


gr  4,75 


Bifds-',  il)-  • 

Xnseot  Powder. 

Eureka,  lOo  el2e,' per  dox 
Eureka,  2Sc  size,  per  doz  -  , 
Eureka.   60c   size,   pet  doz' 
Eureka,  ^1.00  size;  per  doz'. 
BiihiiCh.   2-oz, ,  per  dot  . 

4-oz ,  pe'r  doz,  . 
8-oz.,  pit  doz  .  ,  - 
ie-o«.,  per  dctf..  ... 

tj-n»  .  per  •  iti ;  

Atat«be8. 

,   

Bo>>:^   doz  boxt'S .  

Swedish  Kafoty,  l«;r.  gross.  . . 
SwediKir  Wind,  1  grofi^ .'-.":  . 
Vul.,-an  Paral'fine,  '  G5!<  p>'r''"  p 
Do   50   grs  lots .  . .  .  .' .' . . 

Anchor,  2008.  .  J ." , . 

!>.),   OO^s-.     . „. .  ... .'  .■ . . 

Bird's  Bye, ,  SOfls.  gr.  .  

C  Noes  Safety.  lOOsi'   .  . 

Bee-s  "\V9x,  ]  OOS .   

Globe,  lOOs  

Domino,  ca.se   

iced  'fop  f^afety  ........  .  .. , 

fi.  &.  C.  Eastern  Parlor  80's. 

s:  <Si  C,  200s   .  . 

S     &  C,    300«  ,  .  -.9. 

«  V'  .  50Os.  .  .   

I'resa,  lOOs.  S-gt-oss  oaae.., 
Llille  Star,  p»*r"f:.ase,  .v 
Seiirch  Light.  JOO.s,  iacsC'l- 

,      l"s«lKT,  WralipHig.  ■' 

Butter.  White,  per  ream..  .20 
l>o    Wa.\ed,  per  ream.  .  .  .25 
i  Manilla,  No.  2,  roll.uny  Klze  lb  .1% 
M.a.nilia,  t<0.  1.  rolls  or  .  Hut  .05: 

Straw,  per  ream  9  5 

Do    colls,  any  size,  per  Ih  ,03^4 

Dra b,  per  ream   ,00' 

Do  ,  roil.s,  .any  siz^,  per  lb  .02^4 
Paper,  Toilet. 
Royal,  100  rolls  of  BOO  shts.  .  -(.OO 
i  O  Keyed,  5-oz  rolls,  per  case  2.50 
;  Royal,  8-oz  rolls,  per  case,.  4.35 
I  O  Keyed,  tablets,  per  caes. .  3..75 
Pastime,  tablets,  per  case\.,  4.50 

Union,   per  case  , , ,  .  7.00 

Lulu,  pkgs,  4000  shts,  per"  cs  3.75 
Astoria.  pRgs  .4 50  shts,  per  cs  3.90 
Windsor,  pkgs  500  .sht.s.  per  cs  4,00 
I''ni\  er.sal,  pk,5s  70O  shts.  pr  cs  6.00 
OreHt   JJastern.pk^'s   liiOO  .-.Iits, 

;       ]K-r   easr   7,50 

;   Popular  Hulls,    r,   <r/..    1  11(1  n.l.s, 

]      per  case  ,.   .2. 00' 

'  Daisy    Kols,    '■<    uz.    Um  r.jlls, 

]      per  case   1.50 

i  Kxliress  Rolls, 111  uz.  ,]  mf  i', ,  I  Is, 

per   casi.-  ,  ,   r., OO  , 

Asbestos    Uolls,     I  1     ,>■/.,       I  I'll 

rolls,    per   eas,'    r,,'j5 

'  Mutnmoth    Hells,    1 1;  "z,  lOn 

i       r.ills,  per  r;usi.   7..'0 

P.sraiiiiflMl.    2110"     sheels,  50 

I    ■  r.ill^    in    CISC. :    7.50 

"Xo-.'»teds" 

1    _  (Cereal  Laxa-tive. ), 

48  carton.s' to  case,  per  tfa.se .  $1 2.fi0 
Less  30  %  discount    id  trade, 
j  Varying  cash  discount  depending 
I  on  quantlt}''  pufcllTised'. 

roUsKw.  Shoe. 
Day  &  Mfti'tiii's. 
Lat-ge,  6  dz  to  case,  doz....  3.00 
Medium,  6  dz  to  case,  doz..  2.25 
Sniall.  10  dz  to  case,  doz....  1.00 
Stason's  Kusset  Folisli. 

Doz.       '4  Or.  Gr. 

No.'  2   .  .  :  to',     ■  1.20  \.ilO 

i  xo.'  3   70      ,    2.0,0'  8.00 

Coinb  Black  Dressinfir.  'v 
!  ■  Doz.        ','1   111*.  Gr. 

I.argp    1.50     ,  4i50  IS, 00 

Small    .....   .SO        3,30  9.20 

Combination  Kassei. 

Doz.       ■  ti,   Or.  Gr. 
Large    1.50        4.50  18.00 

small   80     T-i.an   4. so 

iMasnn's  Stove  Polish. 

 Doz.  ■     -Vi'  Gr.  nr.  . 

 4.5    ,    1  20    4,  so 
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Shoe  Biflckiog. 

Dot.       H  Or.  Or 

No    1                 ,  .26  .       .75  2. So 

No.   2                      .30         .85  3.25 

NO.  ,3                   ,  .35.       1,00  3,'85 

No,  ,  4                  ,       45        1,40  5.45 

Polisb,  Stofre.  ^ 

Rising  Sun,,  large  pS-rg  ;  per  gr  6..2i 

Do    E-g-rcsB  lots   6.00 

Do    Small  p4is.,  perstoss,^  3.84 
Sun  Paste.irg,  >4  gr  bs. pergr  5.^0 
Enameline.  No   4  tins,  per  ff  5.0& 
Do    .No    6  tins,"  per  gr.  . .  .  8.2^. 
l>f>    Llq-uld-,  pt-tlns,  bx  3  (iz  2.55 
X-Ray  StflVe  PoUsh. 


Small,      doz.  to  ca.se,  per  cs  1.50 
Large.  ;i  doz  10  case,  j)er  ,c«  ",50 
<Vi  doz.  free  With  each  case.) 
Politth,  ifotal. 
Electro  Rili(5on,  t  ffT'  Jn  case 

per    doz  >>0 

Bfjlllantsblnie,  • pt«, 'per  dor  ,9Ti 
Biiniiantshlne,  Jitf.  ■  per  do^.  .  1.80 
BrilUantshine,  tjts,  per  dbz.  .  3.l!r 

1)0.       gal.,  per  doz.  . .'   C:'00 

Do  5  gal  tins,  per  flh....'  .tiS 
f*.  S.  M«tal  PoliisH,  qts.  : . .  3.87 

"  ,    ptfi    2:  00 

••        >-i    pt&-   1,2& 

D.   a.   Metallic  Polish  S^Kt«, 

lb.  padkagt-,  doz   3.3S 

?/i-lb;  papkage^  doz   1.C7 

3-oz  i>ackage,  doz.  nO 

Barkeeper's    Friend,  pwdr,  gr.23;60 
8«Midit. 

Ants   .15% 

Canary    ...  :   .07 

Caraway  I6. 

Celery   17% 

Coriander    ;11  ■. 

Cumin     .18  ^ 

^^jax,    ground    .06 

Flax,    whole   06% 

Hemp,  sacks   06}A 

Millet     i«6^i- 

Mustard   10:' 

Poppy  15 

Rape,    Cal  OB 

Bird  gravel,  2s,  per  doz. . ...  .83 

Bird  Seed  Mixed,  48  Is,  doz  .  .SO 
Red.  Ribbon,  60  la.  . .  i". 

.  Original  sacks  %c  less. 
Sheep  Dip. 

Lfttlo',  lO-gal  litis,  per  gal..  1.56 
Little's,  5-gal  druine,  per  gal  1.&* 
Smith's;  10  '.^-gal  tins,  gal  ,95 
Smith's,  5-gal  drum.s,  per  gal  ,  .95^ 

Shoe  Dressing;.  >  . 

Boss,  3  At  to  'Cs,  per  gr.  . .  . . S.OD 
Bustslan.  3  dz' to  cs,  per' ,gr. .  12.00'' 
Sbinola;    per  fc'r(is.s  ..10.00 

'  It)  .Shinoia  outllts  of  brush  and 
daiiber,  no  charge; 
Shlnola  paste,  case' of  3  doz  2.50 

■  3  solid  brags'  scoops,  no  charge. 
Bi.xby's  Polishes. 


::  i'.Pikiiiil  I,   cA.^  • 

vtci  KiD.  ; 


I  Jet  Oil.  doz  sr, 

!  Jet  Oil,  3  dz  b\,  5  BlX'il.T  free  2.. '".5 
.  ,Royal   Polish.    I   doz  in   liox  ,  .85 
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B*J>a.i  P'Il8l3,3  fli!  bs.ham'f  free  2.53 
aho«.  Satin,  1  Az  (eral  comb'n)  .76 
No.  «  Shoo  Satin  Psi^,  I  dog  .SO 
No.  6  Bh08  Satlt^  Pftsts,  1  doa  .46 
No.  10  ealinola  Paste,  1  dor  .SO 
No.  10  Satinola  Paste.  1  dor 

In  box   80 

.Salhiola.  combination,  sml,  dr  .76 
Katlnola.  combination,  Irgc.  dz  1.25 
Shoe  White  Cream,  per  doz  .85 
Ermlno  White  Paste,  per  dor  .80 

■BBB."  ala<3  M.,  Vi  gT.  box..  1.25 
•  BBB."  size  B,  per       S*-  box  2.50 

Twine. 

Cotton,  d-ply,  100- lb  bales,  lb  .25 
o-j>l>-  100-lb     bales..  .25 
2-lb   cones,   per   lb..  .25 
Hemp,  S-oz  balls.pr  3-Ib  pkg-  .25 
Do.    l-oz  balls.pr  J-Ib  pkff  .25 
Sack.   ■1-pIy,   12-lb  pkgs,   lb..  24 

Binder  Twloe. 
Pure  Manila,650  tt  to  tti.pr  lb 
Manila,  600  ft  to  tb,  per  .lb .  .13% 
.Standard,  ,390  ft  to  tb.  pi-' lb  ll'fe 
tilsal.  600  tt  to  m.  per  lt»v.  .11 

".    Wax.        ■*  * 
Fruit,  25jl-lb  pkg.s,  per  box  .90 

t\f\ti\  Wax,  per'ljox.  . .    1.50 

,1&p^n,  per  tb...;   .20 

Beeswax   .9V' 

Pnro  Ttcf.  l»araf.,  4U  Isf  lb  -fS'Jh'z 
"  '••    .  ••    20  Is,  lb.  . . .  .eoH 
.  Wax  Strings. 
Urtn.,  Iff  pkg,  100  stss  cacIi.lsSO' 
14-in.,  10  pkg,  100  stt'.s '  jeacli  1-75. 

SeparUueut  25. 

WOOD    AND    WlI.tOW  WAlfK 
AXjG  HANDLES. 

This  Dept.  Is  correcte'd  by 
Thfl  Movman-WeilU  Co. 

Sx,  36-iD.,  doz   .  .$2.51 

No.  1,  So-Ill.,  doz  

No.    2,   3G-In.,   doz   1.35 

Baikets. 

'  Per  doz. 

Cal.,  Open,  Spruce,  No.  3  S5 

•'al..  Open,  Spruce,  No.  4....  .90 
Cal..  Open,  Spruce,  No.  5.  .  1.25 
Cal.,  Satchel,  Spruce,  nest. 0-5  1.35 
Cal.,  Satchel.  Spruce,  nest, 1-5  1.00 
(;al., Satchel,  Spruce,nest,  1-41  .71 
'ierman  Market,  nest  of  4..  1.40 
Clothes.  Oval,  Wil.,  No.  2..  7.75 
f.lotli«s.  Oval.  Wil..  No.  3.  .  9.00 
.lapanese  Teleacopue,  nest  of 

5.  size  lSsl2x7   1.2E 

Halne,  size  20x13  Vax7   1.75 

.Saioc.  size  24x15x10   2.26 

Boirls,  Wooden. 

Per  ff5z' 

.Mapie.  No.  1,  11-Inch.  .  .  .75 

t)6  N-0--2,  43-inch..;......  l.B* 

Do  No.  3,  lo-irioh .)  2-. 75 
t>o  Np.  4,  17-inch.  ..... '.-V  4.25 

Do  No.  5.  13-jnch  6.00 

,.,  t>p  NVj  .6,  2l-inch.  .-   6  75 

■  '  .--5 ■  Broom*. 

Per  doi 

No.  7  Slpeclal. . . ...  ...  . . .  . .  4.00 

bittle  Lady  '.  :   3.6B 

Dandy  ..i^i-;:   S.IO 

Cooks'  Choice   S-^K 

ladles'   Pride.  No.  l..v.        .  {i.flS 

Toy,  string   ._. ......  l.pit 

Common  Whisk  ..j  i.iis 

oo  Whisk  , . .',  :,n 

Brushes.       ■  , 

Per  doz 

Dust     2.JB  32.00 

Hcrubblng   65  3.00 

Dandy    1.50  5.75 

Shoe  Brashes. 
S'j.  415,,  black  tampico  No.  5*  .95 
?<o.  35  'Mixed  Center.  ........  1.75 

No.  602,  all  black   2.00 

No.  335,  black  and  wljite.  . . . .  S.SO 
No.    7.   bristles   3.30 

Store  Brushes. 

Per  doz 

tSl  tampico.  handles  90 

No.  41.  5;ack  Bristle   1.90 

No.   411,  Black  Bristle.  .....  2.25 

Oi  Fibre  Brashes. 

Per  doz 

Scrub  Cat,  10Hi2'.i  in  face,.  1.60 
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Do  hat.  SHltSH  in  ftice..  1.2? 
Do    Mous*.  6'HxaVj  in  faw  1.0« 

C^n  Op«ne». 

Kill?,   doz  .... ;  Tb 

Spraffue,  doz  .... ,  4ii 

Carpet  Sweepers. 

Bls<!eirs.  per  doz.   20.00  to  27.00 

Standard,  per  doz   23.00 

Cheese  Snfvs. 

Round,  22-iti.  each   2.211 

Square  each  ."   4.00 

Clothes  Lines. 

Hemp,  40-foot,  per  doz.  ......  t.O') 

Hemp,  co-foot,  per  do-s.  . .  .\  .  .  1.60 

Cotton.  40-toot,  per  doz  80 

Cotton.  60-foot,  per  doz....  1.20 
Sash  Cord,  60-foot,  per  doz..  1.7J 
Bash  Cord,  90-foot,  per  doz. . 
Wire  Cord.  50-foot,  per  doz..  l.Ct 
Wire  Cord,  7o-fi>ot,  per  dnz.  .  1.60 
Wire  Cord,  100-foot,  per  do*.  ,  2.10 

Clothes  Lin«  Pulleys. 

Qalv.  Iron,  with  eye  15.60 

"    with  hook  . .,   -.«0 

CLOTHBSPINS.: '-'J 
Gominon.  per  b'>.x  of  5-  gross. "''.65. 
U.  a  Piituut  Sprlne.  per  rr. .  .feO 
COKK8.  .  H 


Wine,  pt  size,  per  M. 


.;W.2fr 


Demijohns. 

(DIsoonnt  of  40%  aii  tO^p)  - , 
1  <4-  pal  .  . ...............  .$6.73 

i  In  gal   ; .... .  .  . : . . .  .■   7.50 

:  2    e*l   .  .  13.50 

'  3   eral   .16.0t) 

'o   sal   .-  ......  .  .24,O0i 

Dust  .  Pap*. 
:  No.    1   J*pan;  doz..; .  . ;.,75~ 

J  Covered,   do^   ......  ,       ... .  1.36 

;  Janitor,  doz  2.50 
Dtt8t«n. 

Per  doz 

I  china,   fancy  colored   .90 

•  Standard  Turkey.  |."o.  10.....  2.15 

:••  •■        No.    12   2.90 

No.   li   s.e.i 

No.    16   4.60 

  .No.    IS   0.30 

OOOB  MATS,  COCOA. 

Per  doz 

'   tight.  No.  1,  14.\24   4.00 

Do    So.    y.    16x27   6.50 

Do    No.   S,   ISsSO..-'.   7.25 

Do    No.  4.   20xS3   9.00 

Medium,  No.  1,   14x2,t   5.25 

.  Medium,    No.    2.    16x37   6.70 

Medium,  No.  3,  18x30   S.SO 

'   Medium.  No.  4,  20x33  10.20 

E.-vtra.  No.  2.  16x27   9.50 

Extra.  No.  3.  1,'\30  12.00 

Efxtra,   No.   4,   20x3!!...   15.00 

I    Extra,  No.   5.  22x36...'  15.00 

j  Ceystone  Utasl  Uats,  eq.  ft..  .30 
I'aucets. 

j  Per  doz 

3orlt  Lined,  No.  0  45 

•■       tio.    2  43 

Cork  lined.  No.  3,  doz  99 

"•'  .>'o.    4  ,■  60 

'    ,,!-"v      "       Ko.    6.  75 

\      ••        "        No.    8.  30 

Ironhig  Boards, 

l-rt..    per   doz  ,   1.40 

tVi-ft.,   per'  doz   0.00 

5-£t.,   per  doz   f..oo 

EK-ft.,  per  doz   7.20 

.  ■      LA31P  Bt'BNEBS. 

Opposition. 

'  0  or  B.  per  doz.  JO  "•0 

1  or  A.  pi»r  do/.  60 

2  or  B.  per  doz.  .4  TO 

LAMP  CHLHNTIV.S. 
Blectrlo— In  Carton*. 

No   2.  6  doz  Ic  cas».  per  doz  1  10 

Lantern  Olobes. 
Packed  a  doz  In  <-jik9  70 

Aiuora  Esjcheste*. 

Per  doa 

Ko.  1,  6  doz  in  case  76 

Ko.  ?.  6  doz  in  case  90 

VNo.   3,  6  doz  in  case   2.00 
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.Macbeath  Peart  Top. 
?io    1  or  A,  6  doz  In  cafcS. .  .85 
'  No.  £  or  &.  6  doB  In  ca«e. .  1.05 
La  Baslle. 

Per  doz 

i  .No.  A.  plain  bulk,  6  doz  In  cs  1.22 
;  No.  B,  plain  bulk.  6  doz  in  cn  1.03 
No.  A.  crimp  bulk,  6  dz  In  cs  1.32 
'  No.  B,  crimp  bulk.  6  dz  In  ca  1.63 
Common  Chlnmey. 

Per  doz 

No.  0  or  E.  6  doz  In  case..  .40 
No.  1  or  .\,  6  doz  iu  case..  .45 
No.  2  or  B.  6  doz  in  cas^.  .  .60 
LEMON  SQUBEZEIttt. 

Ball,   per  doz  |0;85 

Olaes.  No  .1,   per  doz  50 

'•  Class,  No.  3  (for  oranges)  dz  1.26 
MOPS  AND  U.\NDLES. 

Per  doe 

9-lb.  Mops   1.35-1.65 

12-lb.    Mops   I..S0-2.20 

Patent  Mop  Handles   1.00 

Plain  Mop  Handles  90 

PAILS. 

Per  doz 

'  Wood,  painted,  3  hoops   2.40. 

1  Wood,  varnished,  3  hoo-^a...  2.35 
,  White  Cedar,  3  galv.  hoops..  4.25 

I  Fibre   ■  -   3.60 

Galvanized,  S  quarts,   2.05 

10  quarts.  . ;  '2.30 

12  quarts    2.55 

14  quarts    2.90 

SHELF  PAPEB. 

Per  gro»3 

Narrow,   assorted  'olors.  .  .:.  .12 

Laca  paper,  per  bos  '  30 

TUBS. 

While  Cedar— No  .0.  13.00;  No. 
;  1,  10.50;  No.  2;  9.00:  No.  3,  8.00. 
:      Fiber— No.    0,    JIS-OO;     No.  1. 
1  $15.75:    No.    I',    ?1S.75;      No.  3. 
'  f  12.25. 

Galvanized — No.  0.  S5..S5:  .No.  1. 
$6.90:  No.  2.  $7.95:  No.  3,  .-SS.SO.  ^ 
WASUBOAJiUb. 

Per  doz 

i  California,  regular  size   2.25 

Little  Lady,  glass   1.85 

I  LHtle  Lady,  zinc.  ■  110 

'  Peerless,  double   '.  3.50 

I  North  Star    3.85 

Cr>-atal  Glass    4.40 

Washing;  Muchln«« 
Majeetlc  family  size,  each  ....  5.00 
Snowball,  family  size.  eacli..6  7R 
Leader,  family  size,  each ...  .7.00 
Shelby,  family  size,  eech....7.75 
WICKING.  • 

Or?. 

Lapip,  0  or  B,   H-ln  t0.40 

Latnp. :  I' or  iV,   .45 

L.Tiiip,  :J  or  B,  1-in.  .  70 

I  Lamp,  3  or  D,  I'/fc-in..  1.10 

No.  1  Rocliester.  .  2.25 

;  No.  2  Jlochestcr.   3.23 

j  No.  3,  Mammoth  ....10.50 

'  Juionr  Rochester  ,   2.00 

Stovps,    3-in   2.00- 

i  diovis.  3 "--in   2  50 

,  .'Jtovcjt.    4-in.   2.:>0 

Slovwi.    4  ^0  ^i"  3  50 

WKrNt.EBS. 
Wood  Frame, 
Two  lop  screws:  iron  tub  clamps. 
i  Per  doz 

I  Boyal.  l6xt%  inches  ..37.50 

i  CtuillenRO.        "   21.00 

Kinsr  .Special      "   22.50 

Empire         "   36.'00 

Century,    10  .inches  ,....28.50 

••       11  Inches   3). 50 

12  luchns  3S.00 

Iron  Froine. 

buperior.   10  inches  "25.60 

11  inches   33.00 

12  inches  37.00 

^ascent  27.00 

Ball  Bearing. 

Hitchcock    .3J.00 

)  mSCELLANlMCS. 
I  Barrel  Covers,   IJ-ln.  (flour 

'      barrel  size),  per  doz   l.?0 

'  Barrel  Covers.   21 -In.  (sugar 

barrel  size),  per  doz   2.70 


4S 

Bro't-'nles.  per  aoe..,.7r.  l.OO  I  2S 
Butter  I.Bdlte,  plain,  do«....  .46 

BuKer  Ladle*,  cisys.  doz  5S 

Butter  Spades,  ioi   .U) 

DI3I1C9,  oval,  '^;•Ib,  per  M  . .  .  1  Jo 
l-rt),  per  M.  1.7S 
•       "  ••       2-Ib,  per  M.  >■  -•• 

Dishes,  wlro  end,  v-ltr.  per  U  1  w 
"  l-n>,  Pit  M.  1.J5 
•'    2-rri,  per  M.  2.JS 

Egg    Be^1ters.    Dover   1.00 

Meamirea,  fiber.   4   plecen....  1.25 
(.Set  pt  ,  qt  ,    'v  rhI  and  funiw  '  . 
Lanterns,  O  Tubular,  doz.  .  .  . 
Lantern  jrlobe.s.  In  bblii....7" 
Mouse   traps,    1    to   5  holo:< 

doz   K' 

Mouse  traps,  "Sure  Catch,  dz 
Traps,  rat,  "Blizzard"  dot.. 

Nest   E^KS.   per  doz  20 

Oil  cans,  einsd.  wlro  cover. 

1  gal,  per  doz   I 

Oil  Cons,  gal,  givnzd  Iron.. 
Oil  Can.s,  5  gal..  Klvnzd  Iron 
Potato  Mashers,  per  d"  :  ' 
P.olling  I'Ins,   per  doz.  ' 

Spoons,  wooden  30' 

Step   Ladder.*,  i  jieh  per  f'  .  ,  • 
'Tacks,  steel,  asstd.  2-ot.  doi  .26 
Tacks,  Common,  p  oz.,  doz..  .11 
Tapers,  gas;  30  17-ln,  ■  tgs.dz  CU 

Toothpiekx.  lif>.\   :'.5n. 

Twine  Holders,  hanging,  doz  'l.OO 

.Spillons.    nbcr.    13-lneh   6.25 

Hpitlons.    Illii-r.    12-Inch   5.00 

Spilion.f.  liber,  9-ineh...'   1.15 

Whips,  pe'r  dor.  from  90c  to  I  -  ^" 
Window  Screens,  ll-lnch,  dor 
"  "       IS-lnch,  <loz 

"  ■■        24-lnch.  dii 

Department  -0. 

8TATIONEKY. 

Corrected  by  the 
gchtt-abaoher-Frer  Slallooeo  *.o. 
42-44  Sutter  St.,  Suu.  I'rancliKv. 
Blank  B4M>ki<. 
Counter.  72  leaf,  per  gr^  ...•f.  <»• 
Counter.  90  leaf,  per  Rra.    ..  6  wO 

Dar  and  Ledger. 
Cap, 'canvas.  200  pp.,  each..  .10 
Cap.  canva»,  500  pp.,  enuli..  1.00 
Crown  Cloth,  100  pi»..  each.  .  .75 
Crown  Cloth.  300  pp  .  eaeh.  .  1 
Cap,  lin.  Leather  Bnd,  COO  vv  ' 
Writinc  Paper. 
Tanglewood.  Rea^n 

G-rmmercial    Note.    5!^    CO 

Commercial   Note.   •'•H'  72 

Letter.  10- Jb  ex   1:0 

Cap,    12-Tl)   ex   1  «« 

Envelope*. 

Per  M 

X.X.  5-ln   I  00<a  I  0 

XX.  'e-in   Lio«  :  •  ■ 

X.\X,  10-ln  

XX. l-iii.. Baronial  vream 

or  white    1.10  31  !<0 

XX. 5-ln. .Baronial  cream 

or  white    1. 60820* 

Ink»— Carter's  or  Diamond. 

Blaclt.  2  oz  cylinder,  p  gr.  .  4  ."O 
Red.  2  oz.  r.  dz  to  be.x.  pr  bx     -  • 

Black.   4  oz.   per  gr  

or  Blue  Bik.       pt.di  . 
<^r  Blue  Blk.  pf.  dr  .  .1  .'0 

or  Blue  -Blkj  ql   6  »• 

Lead  PeoclU.  . 

f. 

Cedar,  rubber  tip  

I  Ked  pishd,  mtl  rbbr  tlp,T  X-L 

Matchless  .   

,  Yellow,  pshd.  rbr  lip.  round. 

plshd,  rbr  tip.hexagon  l  "  / 
Black,  plshd.  rbr,  tip.  Not.  1, 

2.   2.   4.    'OBlcc  "  Hex  4  :•«> 

Carpenters.  .1  d»  to  bx,  pr  bx  1  OO 
Bte«l  Pens. 

Qross 

Railroad.  1  gross  In  .♦u.4i' 
Stub,  ex  One.  sml,  mdn  Irg  .4«» 

Falcon   *f' 

Bank   4« 

f^chool.  One   4" 

Spencerlan  Ko».  1,  2  or  3  

&  ''otv  ...  No.  404  

Olllott's.  No.  JOS  

Paciec  M«IT    cinkle  p'a'- 
Tuxedo 
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If  THE  "ADVOCATE"  GAUGING  1 1 
RODS  HAVE  ARRIVED ! !  II 
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Send  Your  Order  In  At  Once! 

Now  Do  Yo\i  Want  Any  Further  Proof? 

Ill  the  evidence  given  in  the  proceedings  to  oust  the  Standard  Oil  Company 
from  Missouri,  a  former  agent  of  that  company  testified  that  salesmen  were  instructed 
to  carry  gauge  rods  (which  the  agent  intimated  were  false)  and  when  the  argument 
failed  to  get  orders  given  to  independent  competition  countermanded  he  was  told  to 
use  the  gauge  rod  and  show  where  the  oil  was  over-gauged  four  or  five  gallons. 

This  testimony  ought  to  convince  any  merchant  of  the  absolute  necessity  of  hav- 
ing his  own  measuring  instruments  on  which  he  can  rely  for  protection.  Oil  and 
vinegar  are  frequently  overgauged  and  unless  a  merchant  has  a  set  of  gauging  instru- 
ments he  cannot  tell  whether  he  is  paying  for  oil  or  vinegar  that  is  charged  to  him  at, 
say  52  gallons,  when  as  a  matter  of  fact  the  barrel  will  only  hold  48  gallons.  This  is 
a  trick  frequently  practiced  as  these  concerns  know  that  few  dealers  have  measuring 
instruments. 

The  long  stick  is  used  to  determine  the  actual  capacity  of  the  barrel ,  while  the 
small  one  shows  the  amount  that  is  lacking  in  the  barrel.  Protect  yourself  as  many 
readers  of  this  paper  have,  by  buying  a  set  of  the  Advocate  gauging  instruments  which 
are  sold  at  a  nominal  figure.  It  is  advisabe  to  have  two  sets,  one  for  vinegar,  molasses 
and  syrup  and  another  for  oil  if  it  is  bought  in  barrels  as  one  set  should  not  be  used  to 
gauge  both  oil'  and  vinegar  or  molasses. 

We  will  deliver  the  gauge  rods  to  you  at  your  store  at 

these    prices,    cash  iu  advance    

1  GAUGE  and  1  WANTAGE  ROD  $1.45 

2  "        "2        "  "        2  80 

3  «        "    3        "  «  4.20 

Cuts  iu  this  advertisement  show  both  the  gauge  and  wantage  rods  while  the  cut  of 
the  barrel  shows  how  the  gauging  is  done.  Complete  directions  for  using  will  be 
mailed  free  with  each  set. 
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Get  a  set  of  gauge  and  wantage  sticks,  then  you'll  know  to  a  certainty  when  you 
what  you  get  for  your  money. 
Kciuit  by  postal  or  express  order,  draft  or  check.  , 

SEND  OIIDERS  TO 

Retail  Grocers'  Advocate 

San  Franclseo,  Cal. 
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THE  RETAIL  GROCERS'  ADVOCATE 


Attracting  Trade. 

TRADE  GETIIXG  AND  YOTJR  ASSO- 
CIATION. 


While  tlie  Besnlts  May  Not  bo  Quick 
They  Are  Snre  and  Profitable. 


;  ideal  association  is  a  long  way  off,  but 
we  get  nearer  to  it.  The  members  are 
!  learning  loyalty,  wliicb  is  one  of  the 
j  main  necesisties.  Every  victory  von 
brings  us  a  step  nearer  the  goal.  Let 
ns  all  strive  for  the  ideal,  even  though 
we  never  reacli  it.  The  effort  will 
bring  forth  big  results. 


What  constitutes  an  ideal  associa- 
tion? Is  it  numbers?  We  think  not. 
A  large  association  does  not  always 
possess  strength.  Sometimes  an  or- 
ganization consisting  of  only  a  handful 
of  men  accomplishes  more  good  than 
its  larger  brother.  Is  it  financial 
strength?  Not  always.  We  know  of 
an  association  that  has  over  one  hun- 
dred thousand  dollars  in  its  treasury 
and  it  is  far  from  being  an  ideal  as- 
sociation. Numerical  strength  .  and 
financial  resources  are  two  elements 
that  go  toward  assisting  to  ideal  con- 
ditions, but. more  is  required. 

The  ideal' association  is  an  organi- 
zation of  power;  of  accomplishment; 
of  unity;  progressive  activity  on  the 
part  of  the '  members  and-  ability  on 
the  part  of  the  officers;  A  big  army 
without  careful  generaj&hip  would 
soon  meet  disaster  where  a  small 
army  weU  officered  would  be  success- 
ful. ^ 

The  ideal  association  will  be  one 
that  will  stamp  itself  indelibly  on  the 
community  in  which  it  lives;  it  will 
be  impressive  and  powerful.  To  make 
the  ideal  condition  possible  we  repeat 
there  must  be  unity.  This  begets, 
strength.  Every  side  of  the  organiza- 
tion field  must  be  carefully  tilled.  The 
members  must  be  educated  and  culti- 
vated. The  lessons  of  organization 
must  be  patiently  taught.  Too  much 
must  not  be  expected  at  the  outset. 
Time  must  be  given  for  the  seed  to 
grow. 

Things  worth  having  are  worth 
woi-king  for.  Officers  and  members 
must  learn  to  work  together.  There 
must  be  a  spirit  of  give  and  take. 
Ideal  members  will  bring  forth  ideal 
offi'cers.  Ideal  officers  and  members 
produce  ideal  orgairization.  The  so- 
cial, educational  and  business  side  of 
the  members  must  be  cultivated;  this 
will  causfe  a  natural  development  of 
strength  and  fitness  for  work  along 
ideal  lines.  The  ideal  association  will 
not  be  produced  without  cost  of  time 
and  money.  Too  often  we  look  for 
ideal  conditions  and  are  unwilling  to 
produce  the  means  to  brina,'  them 
forth.  Art  ideal  association  should  be 
liberally  supported.  There  is  such 
a  thing  as  being  "penny  wise  and 
pound  foolish."  The  ideal  assoication 
will  not  only  attempt,  but  it  will  pro- 
duce results.  Hiding  the  association 
in  a  back  alley  or  up  seven  flights  of 
stairs  will  not  assist  in  producing 
ideal  results.  Get  in  the  foreground 
so  far  as  location  is  concerned.  Spend 
some  money  on  rent  and  office  fix- 
tures. Make  the  meeting  room  com- 
fortable; make  the  meetings  interest- 
ing. Here  are  some  of  the  things 
that  will  help  toward  the  ideal.  The 


I^atost  advvices  by  mail  from  Hono- 
lulu say  that  (he  Wahiawa  Consolid- 
ated Pineai)ple  Company  was  pre- 
paring for  a  big  season's  work  at  Wa- 
liiawa,  and  the  canning  plant  is  beiuf; 
increased  to  many  times  the  capacity 
which  it  was  last  year.  The  output 
of  the  cannery  this  year  will  not  be 
a^!  heavy  as  might  be  expected  on  ac- 
count of  .the  fact  that  the  Hawaiian 
Fruit  and  Planting  Company,  .which 
iconsofldated  with  the  Tropic  Fruit 
Company  to  form  the*i)resent  concei-n, 
had  a  contract  by  which  its  copr  for 
two  years  was  to  be  turned  over  to 
the  Dole  cannery.  For  this  reason 
the  Consolidated  cannery  will  put  out 
only  aliout  12,000  cases  of  pines  this 
year.  A  conservative  estimate  of  the 
out-put  for  1908  is  50,000  cases  and 
from  then  forwai-d  there  will  be  a 
steady  increase  in  the  production. 


purchased  by  the  Western  Pacific.  .V 
track-laying  machine  is  being;  used 
with  good  results.  Ii,  handles  the  ties- 
at  a  fast  rate  where  there  are  no  ob- 
structions. Construction  trains  have 
heen  made  up  and  busy  scenes  will  Ih- 
enacted  north  of  Stockton  for  days  to 
come.  It  is  expected  that  trains  will 
be  in  operation  between  Stockton  and 
Oroville  before  Ihc  f-nd  of  the?  prf-.'^fiii 
year. 


.nKIM  HANT  |{()HI{FI). 


Salida    Grocery    More    Entered  by 
'I'lilevos  Recently. 


With  the  '  new  prune  Crop  starting 
in  on  a  basis  of  at  least  from  4%c.  to 
5c.  peaches  from  $60  to  .$70  a  ton, 
Bartlett  pears  at'.$(iO  or  better,  cher- 
ries at  9c.  and  10c.  and  cots  simply 
out  of  sight,  it  is  evident,  the  San  ,Iose 
"Mercury"  tliinks  that  there  will  he 
"something  doing"  in  the  fruit  line 
in  California  this  year,  in  spite  of  the 
fact  that  there  will  be  pi'obahly  not 
over  a  quarter  of  a  crop  on  the  gen- 
eral average,  taking  the  State  as  a 
whole. 


The  Western  Pacific  Railroad  has 
finished  tracklaying  inside  the  city 
limits  of  Stockton,  and  will  now  put 
down  the  tracks  northward  toward 
Sacramento.    The  work  through  that 
city  was  slow  owing  to  a  portion  of 
I  the  streets  having  to  be  torn  uj).  but 
put  in  the  country  the  rails  will  be 
'  placed  in  position  at  a  much  faster 
i  i-ate.   The  grading  has  been  completed 
I  and  .sufficient  material  to  build  the 
line  to  the  Capital  City  is  stored  on 
the  Urie  of  the  Tesla  road,  which  was 


.SaliiUi.  Cal. — Thieves  entered  ibi- 
grocery  and  general  merchandise  sloi-e 
ownejd  by  T.  H.  Kewiu  here  a  lew  days 
ago  and  rifled  the  cash  register} ,  of 
56.30,  stole  a  pair  of  shoes  and  secured 
a  quantity  of  canned  goods,  and  es- 
caped without  leaving  the  slightest 
clue. 

The  thieves  entered  through  the 
postoffice.  which  is  run  by  Mr.  Kei- 
win,  in  connection  with  the '  store 
They  molested  nothin.g  the  iiosiofTico. 
although  $2i)  in  an  unlocked  draper 
might  easily  have  beS'n  secured.  The 
robbers  were  evidently  nf>t  anxious  to 
have  the  United  States  authorities  put 
on  their  track,  and  judiciously  left  thr- 
government's  property  alone.  Sheriff 
Dingley  was  notified  of  the  robbery, 
but  was  unable  to  find  a  clue  to  the 
perpetrators  of  the  crime. 


The  allied  merchants'  committees 
are  to  take  up  the  matter  of  charter 
amendments  this  week,  and  among  the 
changes  which,  are  to  be  proposed  will 
be  the  incorporation  of  the  principle 
of  the  recall  in  the  charter,  so  that 
the  present  situation  in  the  municipal 
government,  if  it  were  to  occur  again, 
would  not  be  without  remedy. 


Qharles  C.  Nichols,  formerly  ma^ia- 
ger  of  the  Firemen's  Fund  Insurance 
Co.,  and  Philip  .1.  Fay  announce  that 
they  have  entered  into  iiartenership. 
at  627  jMerchants'  Exchange,  as  gen- 
eral underwriters  in  all  classes  of  in- 
surance— fire,  liability,  bonds,  eleva- 
tors, plate  glass,  automobiles,  marin-- 
land  accident. 


179; 
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The  Eureka  Insect  Exterminatoi 

is  a  preparation  of  eight  different 
drugs  and  is  so  well  compounded  that 
it  actually  destroys  insects,  yet  it  is 
harmless  to  the  human. 

It  kills  Fleas,  Flies,  Ants,  Moths, 
Bedbugs,  Roaches,  Lice,  Mosquitos, 
Etc. 

Price  list,  page  28. 

For  Sale  by  the  Wliolesale  Drug  and  firocery  Trade 
JOSEPH  FUSCH,  Mannfactnrer. 

'  Bray  Ave. 

itvalo,  Cal.  Phono  Morrilt  29Cr^ 
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Clerk's  Corner, 


What  Marshal  Field  Ha»  to  Say  to 
Young  Clerks. 


News  Notes. 


It  has  been  our  wont  whenever  op- 
portunity offered  to  quote  some  fa- 
mous business  man  on  the  subject  of 
striving  young  men.  This  we  have 
believed  to  be  a  line  of  action  that 
would  carry  much  •weight  and  convic- 
tion. In  this  vein  we  have  quoted  Mr. 
John  Wanamaker  of  Philadelphia,  Mr. 
H.  H.  Rogers  of  Standard  Oil  fame 
and  many  other  unusually  successful 
business  men.  This  week  we  submit 
to  our  readers  an  excerpt  of  letter 
of  Mr.  Mar.shall  Field.  The  similarity 
of  opinion  and  sentiment  in  this  re- 
gard between  these  now  famous  men 
is  truly  remarkable.  This,  however, 
only  emphasizes  the  truth  of  the  state- 
ments and  proves  that  they  are  facts 
and  not  theories.  Mr.  Field's  letter 
herewith : 

"Pursue  work  in  hand  with  dili- 
gence and  determination  to  know  it 
thoroughly,  which  can  only  be  done 
by  close  and  enthusiastic  application 
of  the  powers  at  command.  The  trouble 
with  most  young  men  Is  that  they  do 
not  know  anything  tnoroughly  and  are 
apt  to  do  the  work  conimitted  to  them 
in  a  careless  manner." 

"The  average  young  man  of  today 
when  he  begins  to  earn  is  soon  inclin- 
ed to  habits  of  extravagance  and 
wastefulness;  gets  somewhat  imbued 
with  the  idea  that  irrespective  of  what 
he  earns  he  must  indulge  in  habits 
corresponding  to  those  of  sq/axe  other 
young  men,  simply  because  he  im- 
agines he  cannot  be  manly  without. 

"The  five,  ten  or  fifteen  cents  a  day 
that  is  squandered',  while  a  mere  trifle 
apparently,  if  saved  would  in  a  few 
years  amount  to  thousands  of  dollars 
and  go  far  toward  establishing  the 
foundations  of  a  future  career. 

"As  a  rule  people  do  not  know  how 
to  save.  I  deem  it  of  the  highest  im- 
portance therefore  to  impress  upon 
every  young  man  the  duty  of  begin- 
ing  to  save  from  the  moment  he  be- 
gins to  earn,  be  it  ever  so  little." 

He  never  departed  from  that  stand- 
ard— be  thrifty  and  preserve  your 
character.  It  was  his  message  from 
the  new  West  to  the  old  East.  He  hon- 
estly, valiantly  lived  to  this  ideal  ev- 
ery day  of  his  life. 

Southern  Pacific  Freight  Agent  J. 
W.  Dickinson  of  Oakland,  says:  "The 
average  freight  shipments  from  the 
Kirkham  St.  depot  now  are  35  car- 
loads per  day.  This  about  equals  the 
busy  times  last  year.  It  is  surprising 
when  one  considers  that  a  number  of 
firms  have  returned  to  San  Francisco. 
But  others  have  taken  their  places 
and  new  wholesalers  continue  to  settle 
in  Oakland.  Thirty-five  carloads  of 
freight  out  of  Oakland  each  day  shows 
that  this  city  is  doing  business.  There 
are  wholesalers  here  who  ship  mer- 
chandise all  over  the  1'  u.lted  State.3. 


R.  A.  Holcombe  of  R.  A.  Holcombe 
&  Co.,  Is  due  to  arrive  in  New  York 
soijae  time  next  week.  ^ 

Wm.  C.  Ralston  is  mentioned  for  the 
office  of  sub-treasurer  here  to  succeed 
the  late  Julius  Jacobs. 

E.  C.  Johnson  has  discontinued  his 
grocery  store  at  Haight  and  Shrader 
streets  and  has  opened  a  new  place  at 
Vista  Grande  neai'  Ocean  View. 

J.  J.  McCarthy,  formerly  located  at 
corner  of  Webster  and  Filbert  Sts., 
San  Francisco,  has  opened  a  grocery 
in  Milbrae,  Sah  Mateo  county,  Cal. 

Lumber  has  been  officially  lowered 
$10  a  thousand  from  the  last  published 
list,  making  the  price  from  $.20  to  $S2 
Some  dealers  are  cutting  these  rates. 

The  Imperial  Salt  Co.  will  hold  a 
special  meeting  of  stockholders  at  2 
p.  m.,  July  11th,  101  Sansonde  St.,  San 
Francisco.  V.  S.  Hardy  Is  the  siecre- 
tary. 

S.  N.  Wood  &  Ccr.  have  leased  the 
entire  ground  and  mezzanine  floors 
of  the  new  Pacific  building.  Market 
and  Fourth  Sts.  The  building  has  a 
frontage  of  275  feet  on  Market  St.  and 
145  on  Fourth  St. 

The  executive  committee  of  the  re- 
lief corporation  has  been  directed  to 
clear  the  refugee  camps  by  Aug.  17th, 
as  a  result  of  the  firm  stand  taken  by 
the  Park  Commission. 

East  Oakland  Creamery  Co.  has  been 
Incorporated  at  Fruitvale.  Directors, 
Frank  Loretz,  president;  Soren  Niel- 
sen, vice-president  and  treasurer;  M. 
Taylor  and  J.  Kaufmann. 

Ocean  Shore  Creamery  Co.  has  been 
incorporated  with  a  capital  stock  of 
$10,000.  Shares  $10  each;  subscribed 
$30,  by  Carl,  Joe  and  Frank  Reich- 
muth,  one  share  each;  place  of  busi- 
ness, San  Francisco. 

The  Ocean  Shore  Railroad  began 
train  operations  recently,  by  running 
a  turreted  fiat  car  over  a  winding 
course,  extending  from  12th  arid  How- 
ard Sts.  to  the  Islais  Creek  district,  a 
stretch  of  2i^  miles. 

Capt.  A.  W.  Starr,  founder  of  the. 
Starr  Mills,  died  a  few  days  ago  in 
Napa  Asylum.  He  was  one  of  the 
prominent  men  of  the  State  during 
the  wheat  excitement  and  lost  heavily 
in  the  financial  panic. 

Over  in  Berkeley  advocates  of  pro- 
hibition are  circulating  pledges  which 
church  people  are  signing,  agreeing 
not  to  patronize  grocery  stores  which 
also  sell  liquor.  W.  W.  Clark  is  one 
of  the' leaders  in  the  movement. 

The  following  trade-marks  have 
been  issued  by  the  patent  office:  For 
tea — Jones-Paddock  Company,  San 
Francisco,  the  word  "Summit."  For 
coffee — Jones-Paddock  Company,  San 
Francisco,  the  word  "Alta,"  also  the 
word  "Farallon." 

The  Montello  Salt  Company  has 
been  ii\corporated  at  Ogden,  Utah  to 


evaporate,  refine  and  ship  salt,,  its 
capital  being  placed  at  $1,000,000.  The 
officers  a,T9  Alexander  Wright,  presi- 
dent; D.  S.  Clark,  secretary,  and  Wes- 
ley Jensen,  treasurer. 

A  convention  of  the  Northern  Cali- 
fornia Beekeeper's  Association  was 
held  at  Sacramento  on  June  24. 
Arnong  the  subjects  on  which  papers 
were  read,  followed  by  a  discussion, 
were:  "The  Saving  of  Wax,"  "The  Care 
of  Surplus  Combs,"  "The  Value  of  Or- 
gapization,"  "The  Value  of  Good 
Queens"  and  "The  Protection  of  the 
Home  Markets."  '         '  > 


Greer^s  Washing  Ammonia 

It  has  eome  to  our  knowledge  that 
there  is  an  attempt  to  Introduce  on  tiys 
market  a  WASHING  AMMONIA  made 
from  Bonea  and  Animal  Refuac.  We 
trust  that  the  trade  will  take  time  to 
investle-ate  the  character  of  this 
STUFF,  which.  If  sold  to  the  consumer, 
will  only  tend  to  discourage  the  use  of 
Ammonia  as  a  household  article. 

Pacific  Ammonia  Bottling  Co. 

310  Sacramento  St.,  San  Francisco 
Telephone  Temporary  3898 

SoI«  Mannfactarera  of  Ammonia  froin 
Mineral  Producta  on  tlie  Paclflo  CNtaat. 
SAN  FRANCISCO,  CAL. 

CAUTION — As  there  are  numerou.<i 
brands  of  Impure  and  weak  washing 
timmonia  offered  to  the  trade  imitating 
the  stvie  of  our  label,  be  careful  to  se« 
that  our  signature  Trade  Mark  Ih  on 
pach  bottle— Rol»t.  I*.  Gre«r,  Trade 
Hark. 


Mothers!  Motliers!!  Mothers!!! 


Mrs.  Winslow's  Soothing  Syrup 

has  been  used  for  over  SIXTY  TEARS 
by  MILi-.ONS  of  MOTHERS  for  their 
CHILDREN  while  TEETHING,  with 
PERFECT  SUCCESS.  It  SOOTHES  the 
CHILD,  SOFTENS  the  GUMS,  ALLAYS 
ell  PAIN;  CURES  WIND  COLIC,  and  is 
the  best  remedy  for  DIARRHOEA.  Sold 
by  Druggists  Ir)  every  part  of  the 
world.  Be  sure  and  ask  for  "Mrs.  Win- 
slow's Soothinar  Syrup,"  and  take  no  ' 
oth*r  kind.    Twenty-flve  cents  a  bottle. 

YOUR  ETEKY  WANT  IN 

PAPER 

Can  Be  Sappllcd  by 

Zellerbach  &'Sons 

421  JACKSON  STREET 
San  Franrldfo  Cal. 


Uf%  POLISH. 
5^       Qts  13.09  per  doz 
•                  pts   2.00  por  doz 

'A  Pts  90  per  doz 

M 01*1)  I    1  tt)  JS.'oO  per  doz 
1^   0)   1.75  per  d(5z 

S  oz   .60  per  doz 

mm      I      Barkeeper's  Priend  Pow- 

I^OIISn  eross  ...$18.00 

I  METALLIC  POLISn 

FASTB 

Is  put  up  by  a  Practical  Chemist;  also  In 
Liquid  Form.  Free  from  Acid  or  Grit. 
Twenty  years  In  the  Markets  of  the  World. 
For  sale  by  all  dealers.  Also  the  Savoy 
Alkali  Floor  Powder,  containinK  no  frreasa. 

J.  T.  WILSON. 
Pacific  Coast  Agt.,  2871  16th  St..  S.  F. 
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Manufacturers'  List. 


Selliugr  Prices  of  Goods  That  Guarantee  a 
Profit  to  the  Dealer. 

NOTE — The  selling  prices  of  the  goods 
listed  below  have  been  guaranteed  by  the 
various  manufacturers.  When  a  eraeer 
knows  of  a  cut  being  made,  he  should  at 
once  notify  FRANK  B.  CONNOLLY,  Secre- 
tary Associated  Retail  Grocers  of  San  Fran- 
cisco, 901  Stanyan,  cor.  Frederick,  Phone 
Fell  6161.  Mr.  Connolly  will  immediately 
lake  up  the  matter  with  the  manufacturer, 
who  will  see  that  the  cutter  is  called  to 
task. 

Grocers  should  report  all  cuts  as  promptly 
as  possible  and  thus  make  It  easier  to  cor- 
rect the  evil  before  prices  be<confe  demoralr 
ized.  . . 

BAKING  *OWM!R  : 

Schilling's.'  ,  •:  :'.':'-Lfi\, 

Schillings  Best,  U  -fb.-  cansi . , .vit  .15 
Schillings  Besi;  % -llj.  cana. . . . . ; . .  J(5 
Sshlllings  Beftj  I.'-lb'.c^nS.v'ti.a^ii.i 4^;L<|$ 
Btimford. 

Rumrord,  %  'lbi..  pa.m-ii  ;,jki  .Sj,««sa«TflS 
Rumford,  l-lln.  cans,-,  ,.,^,=5-.  .30 
Rumford.  S-lb' cans.'.\  .  :.  .v;?;-  'XTS 
RumfoB€U  S-lb' *a.ns:  ^ . . . ; . ; . . . .  i  1.26 
'  Cifeiscent.'' ■-,  ', 
.  To.  Family  Trade  fo  RWtr.',  Etc. 
3-Yb    tins-..;.        .70  each  6. 75  per  do z' 

.U-tt>  tills.-,, .y.^.i-q each  ,  ihio.pep.eojzi 
',2-n>    tinsv: : ..  .  ..IS.each  •  1.60 petf  dfJz 

l-Tb    tlns-.C  ..2?  each  .        !' 2.65  per  dSa 

5-lb    tins.  .  .\  .  .  '.1,00  each  10.50  per  doz 

Sun  Baking  Powder. 

1    tt>   4511,4    lb   15 

%    lb   231 

Cal.    Flapjack   Flour    (Del  Monte 

Milling  Co.)  2  lb.  package  15 

Cream    Flaked    Oats    (Del  Mtonte 

Milling  Co.)  15c,  two  for  25 

I'Jxcelsior  Flaked  Oats 

Excelsior  Oats  (Del  Monte  Milling 

Co.)  straight  10 

Peacock    BiVnd    Buckwheat  (Del 

Monte  Milling  Co.)  3  1-2  lb.  pkge  .25 
Peacock    Brand    Buckwheat  (Del 

Monte  Milling  Co.)  3  lb.  package  .20 
Feaoock    Brand    Buckwheat  (Del 

Monte  Milling  Co)  1  1-2  lb.  pkge  .15 
Shredded   Wheat  Bisciuts,   15c  or 

two  25 

Triscyit,  .atyaigbt   10 

TEA. 

Tree,   (M.   J.  Brandensteiti  &'  iS>.yii'iZ  KSD 
COFFEE. 

Golden  Gate  (r  '^alg^&*o.at"*i 

1  lb.  cans  . .  ZS^-: . .  Z::  ^  T^d  .  **J*&o 
M.  J.  B.,  (M.  J.  SrancWhstei?  S  Co.)  • 

1  lb  ,    .40 

M.  J.  B.,  (M.  J.  Branderiistm  fk^OoiV 

jS.lbs  I*'** 

.•^mall  size  pails.,   .  ..t  JSO 

Medium  size  palls. .  i  f.  .<t'.iJj!^'l  :  Jv  J  vtO 
Large  ;Bize  pails  w.vi  .iJS? 

Globe  mills.— A-1,  51.55.;  Banquet,  $4.45; 
tiilver  Star.  $1.40. 

Del  Monte. — Delmonte,  $1.55:  Waldo,  $1.40. 

Port  Costa. — Port  Costa,  $1.55 ;  Starr's  Ex- 
tra, Choice,  $1.45;  Mayflawer,  $1.40. 

Stockton  Mills. — Crown  $1.55;  White  Navv, 
T1.40;  Triumph,  $1.40;  Bear,  $1.35. 

Sperry  Mills. — Horace  Davis,  Patent  Rol. 
Irr,  $l.liO:  Golden  Gate.  $1.50;  Drifted  Snow. 
M.55;    Sperry,    $1.55;    Royal,    $1.45;  Eagle. 

1.40:  First  Grade  Flour,  1-Sth,  S5c;  10-Ib. 
•jck  45c. 

.American  Milling  Co,— Colonial,  $1.50. 
Bay  City  Mills  (1st  and  Clay  Sts..  Oak- 
land)— "Bay  City,"  $1.50;     "White  Foam." 

SJ..-0. 

Diamond  Milling  Co.— Diamond  Patent.  49- 
fb.  sacks,  $1.50;  Diamond  Family,  49- lb. 
backs,  $1.40:  Sky  High,  49-1*.  sacks,  $1.35. 

Phoenix   Milling    C«.,    Sacramento. —  (Bay 
Territory  office,  17th  &  Weed  St..  Oakland. 
B.  E.  Bryan,  Agent.) — "Phoenix,"  $1.55. 
Maplein«. 

3  oz  SB 

*  P8  CO 

16    2,^8 


32  OS  .'  4.00 

Gallons  16.00 

ot,rvE  oil,. 

Purity  (Chas.P.Grogan),  Half  Pt3.$  .25 

Puritv  (Chas.P.Grogan)    Ptn*s  50 

Purity    (Chas.P.Grogan)    Quarts..  .90 

Purity   (Chas.  P.  Grogan)  Half  Gal  1.75 

Purity  (Chas  P.  Grogan)  Gallon   3.00 

SAUCES. 

Catsup,    Bishop's     (Bishop  &  0©) 
1-2  pints  15 

(Catsup.  Bishop's  (Bishop&Co.)  pts  .25 

Chili  Sauce,  Bishop's  (Bishop&Co.) 
1-2  pints  15 

Chili  Sauce,  Bishop's  (Bishop&Co.) 

pints   25 

SOAPS  

Sapollo  10c.  S  for  2Bc 

iDDJiiESSES  WANtEi). 


Parlies  Whose  Whereabouts  Are  Dc- 
'  sired  bj-  Yai^ious  Merchants  of 
Csiffornia. 


Every;  rea/ier  of  the  Adyocate  is  re- 
questei -fo,  glance  qyer  this  list.  If 
:you  find  any  one  tt^ir^  you  kqoiw,.  send 
W'-'his  address.  ..  ,  -  . 

If  ydu  are  seeking  the  address  of 
sorn^'  customer,  send  his  name,  occu- 
paticii  and  la$t-kpown  address.^  and 
we  will  s<i6  i^  we  can  help  locate  him 
for  you. 

Note — ^Only  employes  of  the  Advo- 
cate will  know  who  is  inquiring  for 
these  various  parties. 

Note — We  give  only  the  last  known 
address. 

(1)  Austin.  H.  v.,  Reno  (waiter.) 

(1)  Brennen,  Will,  Goldlleld,  Ncvad.i 
(miner.) 

(2)  Beujoln,  JH.,  Redding. 

(3)  BoTTden,  H.,  Sacramento. 

(1)  Barton,  Cbas  E.,  San  Francisco, 
(carpenter.) 

(2)  Commings,  W.  M.,  Redding. 

(2)  Chase,  Frank,  Redding. 

(1)  Collins,  Fred  W.,  Stockton,  (car- 
penter.) 

(3)  Colllngrs,  J.  B..  Sacramento. 
(3>  Eabanks,  B.  F.,  Sacramento. 

(1)  Edwards,  Josepht  San  Francisco, 
(miner.) 

(3)  GoTTell,  Sacraniento. 

(2)  Harvey,  J.  D,,  Redding. 

(3)  Loekridse,  Sacramento. 
(2>  McGee.  Jas.,  Redding. 

(2)  Pasco,  Tony,  Redding. 

(2)  P»eOey,  W.  L.,  Redding. 
(1)  Ptdtaaa.  J.,  Redding. 

(»)  Siqilth,  J.  W.,Sacramento(labbrer.) 
„,»3f3[  Stepp,  C.  A.,  Sacramento. 

(3)  Stephens,  O.  li.,  Sacramento. 
(3)  AVatcsoner,  A.  H.,  Sacramento. 
(t>  Ward,  AV.  H.,  Stockton,  (miner.) 

iilfP  ■ 
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{1)  Williams,  W.  H.,  Iteddln^  (^miner.) 

<2)  Welch,  V.  G.,  Redding. 

(2)  White,  H.  D.,  Redding. 

(2)  Wlielihan,  F.  P.,  Redding. 

(2)  Wertz,  J.  L.,  Redding. 

(4)     Colford.  Geo.   W..  Stockton. 

(4)  Baker,  Lewis,  O'Farrell  &.  Juneh. 
San  Franoi.sco. 

(4)    Cannon,  Wm.,  Stockton. 

(4)  Dowen,  Clarence  J.,  West  Oak- 
land. 


PERSO>ALITY  IN  SALESMANSHIP. 

Perhaps  the  strongest  factor  in- 
-alesmanship  is  personality. 

The  Diamond  Match  Company  makes 
matches;  millions,  billions,  trillions  of 
them.  They  are  good  matches.  The 
heads  don't  fly  off.  You  can  strike 
them  almost  anywhere. 

As  a  result,  the  Diamond  Match 
Compai^y  sella  more  than  sevenly^flve 
per  cent  of  the  matches  in  the  TJirfted 
States.  >  •  ■■■  • 

How  did  they  get  the  business? 
Here's  how.  Trust?  Yes,  but  that 
didn't  get  them  trade;  it  rather  drove 
it  away. 

Way  up  in  Minnesota  there  "w^s  a 
man  named  Mason: '  His  real  Wirftp 
was  Frederick  Mason,  but  nol>ody  sus- 
pected it.  He  was  Fred  to  everybody. 
He  was  big  in  body  and  in  mind.  He 
was  the  national  organizer  of  the  Re- 
tail Grocers'  Association.  He  made 
that  organization  one  of  the  most  pow- 
erful in  America. 

He  had  that  mysterious  something 
called  personality. 

He  has  it  yet. 

The  Diamond  Match  Company  heard 
about  him.  They  went  after  him  in  the 
way  large  corporations  have.  They 
got  him.  but  not  until  he  had  satisfied 
himself  that  their  matches  were  as 
above  described. 

We  heard  him  address  several  hun- 
dred wholesale  grocers  a  while  back. 
These  wise  boys  had  received  stacks 
of  letters  extolling  the  merits  of  the 
Diamond  Match.  They  had  been  visit- 
ed by  scores  of  salemen.  but  when 
Fred  Mason  stood  up  before  them, 
looked  them  squarely  in  the  eye  and 
told  them  the  same  old  story,  they  be- 
lieved and  signed  his  order  blanks. 
Why?  Because  Fred  Mason  believed 
in  his  matches  and  talked  with  con- 
viction. 

Personality  counts  92  per  cent  every 
time. — Graphonotes. 
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Cable  Address  "Cluffeck.*' 


Tel.  Temporary  2860 


William  Cluff  Company,  inc. 

WHOLESALE  GROCERS 

Importers  and  Exporters  of  Cigars  and  Tobacco 
Spear  and  Mission  Sts. 


San  Francisco,  Cal 
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OFFICKKS  AND  DlllECTOaS. 


RETAIL,  GROCERS  AND  MKRCHANT> 
AHHOi-lutlon  ef  Aluiueda  Co. 
President,  John  Mitchell. 
iBt  Vice-l'resident,  J.  L.  Woodworth. 
2d  Vice-President,  O.  B.  Palmer. 
8d  Vice-President,  F.  C.  Koerber. 
4th  Vice-President,  A.  J.  Nor. 
6th  Vice-President,  J.  E.  Frazier. 
Secretary,  Geo.  MacDonald. 
Treasurer,  H.  D.  Cushlng. 

Directors. 

H.  Hauch,  A.  J.  Nor,  H.  D.  Cushiag,  Q. 
Hoffman,  J.  Hopkins. 

Manager  Collection  Dept. 
M.  K.  Webster. 

Association  meets  the  1st  and  3d 
Monday  of  each  month  at  8  o'clock 
p.  m.,  at  419  12th  St.,  Oakland. 


NOTICE. 

Whenever  any  prices  In  the  Manufac- 
turers' List,  printed  on  Page  13  of  the 
"Advocate."  are  cut,  members  should  not- 
ify Hecretary  MacDonald  as  promptly  a» 
possible.  (His  telephone  is  Oakland  151.) 
Mr.  MavDonald  will  at  onjce  take  steps  to 
have  the  cutting  stopped. 


OAKLAND  MEETINGS. 


The  Alameda  County  Grocers'  Asso- 
ciation will  hold  its  meetings  on  the 
second  Monday  of  each  mouth. 


•FOR  INSUEANCE  KEPORT. 

National  Association  of  Credit  Men 
Pass  on  Various  Companies  Who 
Suffered  Loss  in  Great  Fire. 


Chicago,  June  14.— At  today's  ses- 
sion of  the  Credit  Men's  Convention 
the  report  of  the  committee  on  San 
Francisco  insurance  settlements  was 
read.  This  report  says,  in  part:  "In 
judging  the  actions  of  some  companies 
in  adjusting  their  losses,  consideration 
should  be  given  to  the  fact  that  care- 
ful experts  have  estimated  the  earth- 
quake damage  in  San  Francisco  as 
not  exceeding  3  per  cent  of  the  total 
damage.  Further,  the  fact  should  be 
considered  that  while  the  people  of 
San  Francisco  did  not  object  to  a  small 
discount  for  immediate  cash  payment, 
in  many  cases  the  companies  them- 
selves caused  great  delay  in  making 
the  adjustments  and  then  demanded 
deductions,  proper  only  in  the  case  of 
immediate  payments.  It  should  be 
noted  again  that  deductions  made  by 
the  companies  were  not  from  the  face 
of  the  policy,  but  were  from  the  ad- 
justed loss.  Small  deductions  for  cash 
were  considered  justified,  as  in  many 
instances  this  meant  to  the  insurance 
company  a  sacrifice  of  its  assets  in 
order  to  procure  the  ready  m.oney. 
The  following  six  companies  paid  their 
losses  promptly  upon  adjustment  with- 
out asking  cash  discount:  Aetna  of 
Hartford.  California  of  San  Francisco, 
Continental  of  New  York,  Liverpool 


and  London  and  Globe  of  Liverpool, 
Eng«,  Queen  of  Aemerica  of  New  York, 
and  Royal  of  LlverpooL 

"It  is  due  to  the  insurance  companies 
which  paid  in  full  their  vast  losses  In 
San  Francisco  to  give  them  the  finan- 
cial aid  and  encouragement  of  our 
business  as  a  recognition  of  the  up- 
rightness of  their  dealings  and  as  an 
appreciation  of  the  sacrifices  they 
have  made.  We  have  gone  to  the 
greatest  pains  in  our  investigation  of 
the  payments  made  by  the  large 
number  of  companies  paying  losses  in 
San  Francisco.  We  have  endeavored 
with  great  care  to  do  no  injustice  to 
any  company  interested.  There  are 
numerous  companies  having  small 
losses  that  we  have  not  mentioned  in 
our  report  for  the  reason  that  we  did 
not  consider  a  company  entitled  to  ^y 
great  praise  which  paid  a  small  loss 
in  full.  We  trust  that  this  will  be 
treated  as  a  practical  guilde  for  many 
years  to  come  in  the  placing  of  in- 
surance by  the  members  of  the  Nation- 
T,l  Association  of  Credit  Men.  The  fol- 
lowing is  a  list  «of  companies  that,  in 
the  opinion  of  the  Committee  should  be 
placed  on  the  roll  of  Tionor. 

"Aetna  of  Hartford,  Alliance  of  Phil- 
adelphia, Atlas  of  London,  California 
of  San  Fj'ancisGO,  Citizens  of  St.  Louis, 
Connecticut  of  Hartford,  Continental 
nt  New  York,  German  Alliance  of  New 
York.  German-American  of  New  York, 
Hartford  of  Hartford,  Home  of  New 
York,  Insurance  Co.  of  North  Ameri- 
ca of  Philadelphia,  Law  Union  and 
Crown  of  London,  London  and  Liver- 
nool  and  Globe  of  Liverpool,  Lon- 
don Assurance  of  London.  Manchester 
Assurance  of  London,  Michigan  Fire 
and  Marine  of  Detroit,  New  Hampshire 
of  Manchester,  New  York  Underwrit- 
er's Agency  of  New  York,  Niagara  of 
New  York,  North  British  and  Mercan- 
tile of  London,  Northern  Assurance  of 
Tvondon.  Pelican  Assurance  of  New 
York.  Phoenix  Assurance  of  London, 
Queen  of  America  of  New  York,  Royal 
of  Liverpool  Scottish  Union  aud  Nat- 
ional of  Edinburgh,  Snringfield  Fire 
•vrid  Marine  of  Soringfleld.  Sun  of  Lon- 
don, Union  Assurance  Society  of  Lon- 
don, Washington  of  Seattle. 

"The  following  companies  while  not 
included  in  the  roll  of  honor,  main- 
tained a  high  average  of  payments  and 
settled  their  losses  to  the  satisfaction 
of  their  policy-holders:  Agricultural 
of  M''atertown,  American  Central  of  St. 
Louis,  American  of  Newark,  G'en  Falls 
of  Glens  Falls,  Mercantile  Fire  and 
Marine  of  Boston,  New  Zealand  of 
Auckland,  Pennsylvania  of  Philadel- 
nhia,  Phoetiix  of  Hartford,  Protector 
Underwriters  of  San  Francisco,  Pro- 
vidence-Washington of  Providence, 
Security  of  New  Haven,  St.  Paul  Fire 
and  Marine  of  St.  Paul.  State  of  Liv- 
ernnol,  and  Teutonia  of  New  Orleans. 
.  ."The  A(lTO''ate  has  the  fnll  renort 
'>f  the  Credit  Men's  Comtnittee  on  each 
Coninany  on  file,  and  will  answer  all 
'Tiqniries  in  accordance,  with  same. 
If  yon  have  policies  in  douhtfnl  Com- 
panies's  (not  on  the  roll  of  honor)  — 


write  us  for  a  report  on  same.  Yon 
can  not  afford  to  take  chances. 


Preparatlonis  for  the  industrial  peace 
conference  which  is  to  be  held  in  San 
Francisco  during  the  coming  visit  of 
three  of  President  Roosevelt's  Cabinet 
are  to  be  in  charge  of  the  following 
committee  of  arraiigements,  appointed 
by  George  A.  Tracy,  chairman  of  the 
conciliation  committee,  yesterday:  la- 
idor  Jacobs,  chairman;  Benjamin  Ide 
Wheeler,  Walter  Macarthur,  Rev.  Geo. 
W.  White,  Michael  Casey,  A.  W.  Scott 
Jr„  William  P.  McCabe,  Dr.  F.  W;  Gale 
A.  C.  Holmes,  Norton  C.  Wells.  B.  L. 
Cadwallader  and  George  A.  Tracy. 

KELLEY- 

CLARKE 
CO. 

23  Market  St.,  San  Francisco 

NEW  CORN 

lYORY  SOAP 

LENOX  SOAP 

P.  &  G.  NAPTHA  SOAP 

SCOTCH  OATS 

QUAKER  OATS 

AFITEZO 

QUAKER  PUFFED  RICE 
K.  C.  BAKING  POWDER 
PROCtOR  &  GAMBLE  CANDLES 
ORANGE  CITY  RUSKS 
PEARLC  GUM 
HONEYSUCKLE  MILK 


Back  to  the  Old  Stand 

HAAS  BROS. 

WHOLESALE  GROCERS 
Importers  and  Commission  Merchants 
iOO  California  St. 

(Corner  Davie) 
San  Francisco  California 


An  Auto?  No! 

Peanat  and  Popcorn  Seller. 
Catalog  show'em  18.90  to 
fSSO.OO.  On  easy  terms. 

KIN6ERY  MFG.  CO. 
106  E.  Pearl  St.,  Cincinnati 
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2  "  Jtist  a  Shade  on  Others  " 


♦ 
♦ 
♦ 


Weinhard 


THE  PEER  OF 
BOTTLE  BEER 


California  Bottling  Co. 

SOLE  BOTTLERS 

1*^55  Harrison  Street 

Weinhard  is  the  delicious  beer  served  at  the   Cafe  San 
The  Louvre — Tait's — and  many  other  Cafes 


♦ 
♦ 
♦ 

t 


PKone  MarKet  Q77 

Francisco- 


♦ 
♦ 
♦ 

♦ 
♦ 

♦« 

•  4 

♦ 
♦ 
♦ 

♦ 
♦ 


Johu  T.  Kelly 
W.  H.  Kelly 


18-20  Clcinentiua  St. 


Teli  Temp'y  136i 


KELLY  BROS. 

WAGOIV  COVERS  &  BOAT  SAILS 
TE]VTS,  ATITMXGS,  HAMMOCKS 

Bet.  First  and  Second  Sts. 


Sau  Francisco 


GROCERS    GIVE    THEIR  VIEWS. 


(Continued  from  page  5.) 
1)1p"s  for  the  convention.    These  plans 
will  be  thoroughly  practical. 

The  Sacramento  grocers  are  al- 
ready planning  the  entertainment. 

Every  reader  of  the  Advocate  who 
can  do  so  should  plan  to  meet  with 
the  other  grocers  of  the  State  at  Sac- 
ramento. It  will  he  an  experience  of 
of  great  value  as  well  as  great  int- 
erest. 

The  State  Association  has  got  many 
valuable  laws  for  the  the  grocers. 

Grocers  are  getting  better  profits 
on  many  things  because  of  their  action 

The  "short  delivery"  cheat  is  being 
cleaned  up. 

Grocers  are  getting  much  money 
through  the  Associations  collection 
letters. 

The  dues  are  $3  per  year. 

What  some  of  the  grocers  think 
about  the  work  being  done  by  the  As- 
sociation and  by  its  paper,  can  be 
best  understood  from  the  following 
excerpts  from  letters  received  this 
week: 

Vncaville,  Vaearille  Mercantile  Co.: 

— "We  check  all  goods  carefully  and 
usually  find  them  right.  We  are  us- 
ing the  State  Collection  letters  and 
they  are  getting  in  a  lot  of  money  for 
us.  We  think  there  is  no  better  way 
for  old  bills.  We  are  very  well  satis- 
fied with  the  Advocate  also." 

Ydalponi,  P.  H.  Fisk: — "We  now 
weigh,  count,  etc,  most  of  our  goods 
I  have  found  shortages  in  bloaters, 
cakes,  chocolate,  and  potatoes,  all  of 
which  were  allowed  for.  I  think  the 
.Vdvocate  the  best  trade  paper  in  the 
State  for  many  reasons. 
Boulder  Creek:— S.  H.  Ranibo  Co: 
"  We  weigh  and  measure  goods  we 
receive  when  practicable  and  seldom 
find  shortages  except  such  as  result 
from  theft  in  transit.    We  arc  well 


pleased  with  the  flour  situation.  We 
make  a  point  of  reading  each  issue  of 
the  Advocate  as  soon  as  it  arrives  and 
find  that  it  pays  us." 

Hoplaiid,  W.  Vi.  Thatcher:— "We 
find  few  shortages  although  we  are 
careful  in  checking  up  invoices.  The 
Advocate  is  a  very  good  paper." 

Winters,  Parker  &  Wertner:— "We 
do  not  check  up  goods  received  as  we 
should.  We  find  shortages  from 
time  to  time  which  are  usually  al- 
lowed. We  think  the  .Advocate  a  very 
good  paper  for  the  grocer." 

Pctalunia,  H.  C.  Newman,  proprietor 
311  Grocery) : — "We  check  up  goods 
carefully  where  we  have  any  doubt 
but  seldom  find  shortages.  We  us- 
ually weigh  barrel  goods.  The  Ad- 
vocate is  a  valuable  factor  in  improv- 
ing grocery  dealers  since  it  is  an  Ed- 
ucator and  states  what  we  recognize 
as  facts." 

Tracy,  Koeliler  Bros: —  We  read 
every  word  of  the  Advocate  each  week 
and  find  nothing  but  what  is  a  help 
in  our  business." 

San  Franciso. — T.  Salomon,  168S 
Eddy: — "A  shortage  of  21  pounds  on 
two  sacks  of  potatoes  (which  was  al- 
lowed) shows  the  necessity  of  weigh- 
ing, etc.,  all  goods.  The  Advocate  is 
a  very  valuable  paper  for  the  grocery 
trade." 

Oakland.— Royal  Grocery  Com  410S 
-4110  Piedmont  .4ve:— "The  Advocate 
is  an  A  No.  1  paper  for  grocers  be- 
cause its  is  first  last  and  all  the  time 
for  the  grocers  and  too  many  other 
reasons  to  mention." 

J.  W.  McClellan,  Martinez.  Cal.:  — 
"We  weigh  and  measure  almost  every- 
thing we  buy  and  as  a  result  have 
found  shortages  in  potatoes,  crackers, 
and  coal  oil  when  in  barrels.  We  also 
find  that  egg  cases  shipped  to  the  city 
are  robbed.  I  am  convinced  that  the 
.\dvocate  is  the  best  paper  of  its  kind 
for  the  grocers  of  the  State." 


THE  E.VST  ON  SA\  FKAX  ISCO. 
>ew  York. — The  "Wall  Street  .Jour- 
nal" says:  Shirley  E.  .Johnson  re- 
turning from  a  trip  to  the  Pacific 
Coast,  describes  conditions  in  San 
Francisco  as  suffering  from  the  unset- 
tled conditions  of  labor  and  capital, 
and  the  consequent  backwardness  in 
restoring  the  city  from  the  disastrous 
effects  of  the  earth^iake.  He  says: 
"While  there  have  been  some  large 
structures  erected,  as  evidence  of  the 
enterprise  and  confidence  of  peoi)le 
who  have  abundant  resources,  the 
great  mass  of  work  remains  to  be 
done,  the  resources  are  inadequate, 
and  in  the  present  deadlock  it  is  not 
easy  to  see  how  much  progress  can 
be  made.  There  are  now  40.000  un- 
employed in  the  city  and  the  labor 
situation  is  ruled  by  from  lo  to  20 
unions.  .\s  a  result  of  the  co-oper  i- 
tion  of  influential  business  men  to 
bring  this  state  of  things  to  a  close, 
it  is  difficult  for  merchants  and  manu- 
facturers to  get  credit  from  the  banks 
where  employers  make  concession  to 
demands  for  higher  wages,  in  order  to 
meet  contracts.  Instances  are  known 
in  which  banks  have  withdrawn  credit 
and  called  their  loan,  thus  forcing  the 
employer  to  ally  himself  with  the  or- 
ganized effort  to  withstand  labor  un- 
ions. A  large  number  of  large  estal>- 
lishments  have  been  closed  because 
of  the  inipossiblity  of  making  any 
profit  under  existing  scale  of  wages 
and  with  limitations  uiion  their  capac- 
ity to  command  working  capital.  To 
add  still  further  complications  the 
street  car  strike  has  been  prolonced, 
in  the  midst  of  idleness,  by  the  slriko- 

j  breakers.  Under  such  circumstances 
the  financial,  commercial  and  indus- 
trial interests  of  the  city  are  all  work- 
ing at  disadvantage.    The  situation  is 

:  not,  however,  without  its  brighter  a.s- 
pects,  as  seen  in  the  determination  of 

■  the  better  element  to  work  out  their 

;  own  salvation  with  the  help  of  time. 

!  Business  conditions  on  the  way  east 

j  from  San  Francisco,  at  such  points 
as  Salt  Lake  City.  Kansas  City  ^nd 
elsewhere,  indicate  a  disposition  to 
make  few.  if  any.  commitments  beyond 
those  already  assumed.  While  general 
prosperity  stil  prevails  there  is  a 
much  more  conservative  attitude  than 

j  a  year  ago." 
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Seasonable  Suggestions 

Ideas  from  Many  Sources  That  Will 
Be  of  Talne  and  Interest  to 
Retail  Grocers. 


PUSH  THE  GOODS 

PROTECTED  BY  AGREEMENTS 

CUT  OUT 

AS  FAR  AS  POSSIBLE 

ALL  GOODS 

DEMORALIZED 

BT  PRICE  CUTTERS 

Cocoanut  is  usually  a  good  seller  in 
July. 

Never  forget  the  scrub  brushes. 
They  always  sell. 

A  widow  and  her  insurance  money 
are  soon  married. 

There  are  many  good  things  in  pre- 
pared mustard  which  fit  into  the  lunch 
basket. 

Cleanliness!  To  estimate  the  advan- 
tage of  this  excellent  virtue  is  a  pro- 
degous  task. 

Justice  probably  had  her  eyes  blind- 
ed by  some  people  with  a  pull  who 
got  into  trouble. 

Milwaukee  captured  General  Kuroki. 
The  place  was  strewn  with  dead  sold- 
iers when  he  left. 

"The  building  up  of  a  sterling  char- 
acter is  one  of  the  fundamental  prin- 
ciples of  true  success. 

A  neat,  and  reasonable  lunch  bas- 
ket ought  to  sell  nicely  during  this 
period.    It  is  picnic  time. 

The  principal  of  to-day  seem  to  be 
governed  by  the  saying"Somehting  for 
nothing  and  where  to  get." 

While  Castor  Oil  is  made  exten- 
sively in  Mexico  and  India  the  chief 
source  of  supply  is  in  California. 

The  weather  always  has  been  a 
popular  theme  of  conversation.  Now 
the  people  are  all  talking  at  once. 

The  "Advocate"  is  furnishing  more 
information  in  regards  to  the  Utility 
of  Gauging  Rods.  It  will  be  found  on 
page  30. 

The  announcement  that  there  are  a 
number  of  Hearsts  among  the  Jap- 
anese shows  what  a,  wonderful  people 
they  are. 

The  picnic  season  in  on  in  full 
blast.  A  shelf  or  counter  with  ap- 
propriate goods,  attractively  displayed 
will  prove  a  big  trade-winner  for  you. 

The  new  punch  bowl  of  the  battle- 
ship Kansas  was  filled  with  lemonade 
for  a  starter.  Perhaps  it  is  custo- 
mary in  that  State  to  stir  up  the 
fighting  spirit  by  handing  out  a  few 
lemons. 


Brooklyn  man  awarded  $12,000  as 
the  price  of  his  wife's  love.  Real 
estate,  car  fare  and  affection  all 
showing  an  upward  tendency  in 
Brooklyn. 

People  will  believe  almost  anything, 
but  it  strains  credulity  when  a  Wash- 
ington newspaper  prints  a  picture  of 
a  baseball  umpire  and  calls  him  a 
"public  favorite." 

Now  is  the  time  for  some  enter- 
prising manufacturing  concern  to 
furnish  the  small  boy  with  a  Teddy 
gun  to  kill  off  the  Teddy  bears  which 
his  sister  lugs  around. 

Consul  James  A.  Worman  of  Three 
Rivers,  Quebec,  gives  the  world  out 
put  of  aluminum  at  about  1.5,000  tons, 
of  which  say  20  per  cent  is  supplied 
by  one  American  concern. 

The  slot  machine  is  likely    to  be 
doomed  in  Omaha.    The  board  of  po 
lice  and  fire  commissioners  has  ord- 
ered that  all  machines  be  taken  fron, 
cigar,  drug  stores  and  saloons. 

An  exchange  has  wisely  sa,id  that  a 
good  many  grocery  stores  need  a 
more  liberal  stock  of  ginger — not  the 
spice  kind,  but  the  kind  that  puts  life 
into  a  man's  business  abilities. 

Do  not  buy  more  goods  than  you 
can  successfully  turn  in  a  comparat- 
ively short  time.    The  telegraph,  the 


telephone  and  the  express  train  ought 
to  keep  you  from  being  overstocked. 

A  Laramie  paper  insinuates  that  a 
man  who  lived  in  Cheyenne  all  his 
life  smiled  for  the  first  time  when  told 
that  death  was  nigh,  St.  Louis  never 
said  anything  about  Chicago  as  bitter 
as  that. 

,  Lovers  of  beans  are  innumerable. 
It  does  not  matter  whether  kidney, 
marrow,  pea,  white  or  colored,  pole 
or  bush  grown;  kidney.,  avax,  lima, 
green  pod,  either  bush  or  pole,  all  are 
in  favor. 

A  receiver  has  been  appointed  for 
a  railroad  in  Abyssinia.  The  dai-k 
continent  is  catching  on,  and  will 
soon  be  discussing  rebates,  watered 
stock  and  terminal  jobs  with  the  rest 
of  the  world. 

"Next  in  importance  to  the  selec- 
tion of  an  occupation  is  the  choice  of 
companions.  Particularly  is  this  true 
in  the  case  of  young  men  having  em- 
ployment in  strange  cities  far  from 
home .  influences. 

Much  is  to  be  gained  and  nothing 
is  lost  l>y  the  business  men  of  a  com- 
munity working  together.  The  whole 
trouble  will  found  in  getting  a  start. 
It  is  up  to  some  one  man  in  the  town 
to  start  the  ball  rolling. 

When  you  advertise  a  bargain,  be 
sure  that  it  is  a  real  bargain.  Noth- 


Have  You  Stocked? 


A  dainty  sweetmeat  dipped  in  fine  chocolate,  having  a  combination  of 
flavors  that  is  just  right,  gives  it  that  delicacy  and  sweet  aroma  so  delight- 
ful to  lovers  of  good  confections,  so  delicious  that 

One  Purchase  Insures  Another 
"One  Taste   invites  Another." 
Hunky  Dory,  the  biggest  repeater  and  wijiner  that  ever  issued  from  the 
House  of  Relialile  Confections,  always,  put  up  in  Triple-proof  packages  of- 
pleasing  and   attractive  design — keeps  the  contents  in  perfect  condition. 
In  two  sizes,  10c  and  25c  pacJjag^cs. 

Cases  of  50  10c  packages 
"      "   20  25c 


Packed  for  shipping  in 


DODQE,  SWEENEY  &  CO.,  Agents 

SPEAR  &  HARRISON  STS..  SAN  FRANCISCO 
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ing  makes  a  woman  madder  than  to 
find  that  what  she  has  bought  as  a 
bargain  can  be  purchased  anywhere 
at  what  you  charge  her. 

Careless  sweeping  and  the  accu- 
mulation of  dust  are  one  of  the  big 
elements  in  the  deterioration  of  the 
stock.  No  day  should  be  allowed  to 
pass  without  this  feature  of  the  store 
work  being  carefully  inspected. 

If  the  mind  is  burdened  with  care 
— is  carrying  a  load  which  is  made 
a  bother  to  others,  the  only  way  to 
get  peace  is  to  enlist  thought  and  ef- 
fort in  some  other  direction,  so  that 
the  old  is  displaced  with  the  new. 

'The  young  man  possessing  a  con- 
science that  cannot  brook  the  slighest 
suspicion  of  wrong-doing,  and  which 
insists  on  steadfast  and  undeviating 
truthfulness,  sturdy  honesty  and  strict 
devotion  to  duty  under  all  circum- 
stances has  a  fortune  to  begin  with. 

The  great  value  of  appearance  is  too 
often  over-looked  by  the  average 
merchant.  A  clean,  bright  store, 
with  neatly  arranged  stocks,  always 
catches  the  eye  quickly,  and  there  is 
no  question  but  what  it  is  an  incen- 
tive to  trade. 

Have  you  noticed  that  people  are 
getting  a  great  deal  more  particular 
about  what  is  inside  the  wrapper  of 
package  goods?  Keep  yourself  posted 
on  what  goods  you  are  selling,  so 
that  you  will  not  be  caught  napping 
when  questions  are  asked  of  you. 

The  British  board  of  trade  corres- 
pondent at  Adelaide  states  that  the 
annual  production  of  olive  oil  in  the 
State  of  South  Australia  is  20,000  gal- 
lons, all  of  which  is  at  present  con- 
sumed in  the  country,  the  supply  so 
far  not  being  equal  to  the  demand. 

Do  not  use  the  feather  duster.  It 
kicks  up  dust  only  to  settle  again  in 
the  same  spots  later  on.  Use  pieces 
of  cheese  cloth.  Have  the  clerks  take 
these  cloths  to  the  rear  door  and 
shake.  Then  you  are  sure  that  the 
dust  has  gone  to  the  outside  where  it 
belongs. 

Blowing  soap  bubbles  may  afford 
considerable  amusement,  but  it  hardly 
ever  proves  profitable.  The  day- 
dreamer  whose  chief  business  is  build- 
ing air  castles  and  who  does  not  hustle 
with  the  aim  of  seeing  his  dreams  re- 
alized, is  likely  to  have  numerous  re- 
grets. 

Collections  have  all  seasons  for  their 
own.  Do  not  put  them  off.  If  you 
have  a  disagreeable  one  that  should 
be  looked  after  today,  look  after  it. 
The  customer  who  gets  offended  when 
you  ask  him  for  past  due  money  is  not 
a  first-class  customer.  Let  your  back- 
bone assert  itself. 

DeWolf  Hopper  had  a  slight  cold 
one  night,  and  in  a  curtain  speech  r 
ferred  to  it  in  this  fashion:"!  went  to 
my  doctor."  he  declared,  "  and  the 
doctor  said  I  had  been  eating  too 
mndlr  nitrogenous  food  and  must  stop 


it  and  eat  farinaceous  food.  Since 
that  I  haven't  been  able  to  eat  at  all, 
for  I  don't  know  what  other  word 
means." 

Strikes  in  Butte  some  time  ago 
brought  about  a  suspension  of  all  pub- 
lications for  a  time.  Almost  at  once 
business  stagnated.  Panics  occured 
on  the  streets,  and  rumor  went  about 
white-faced  and  terrifying — all  be- 
cause the  papers  were  not  issued. 
There  has  never  been  a  more  success- 
ful object  lesson  of  the  importance  of 
the  press. 

Sir  Wilfrid  Laurier  was  once  on  an 
electioneering  tour  in  Ontario,  and  as 
the  elections  were  bitterly  contested 
every  etTort  was  made  to  stir  up  race 
and  religious  prejudice.  One  day  a 
Quebec  Liberal  sent  this  telegram  to 
Sir  Wilfrid:  "Report  in  circulation  in 
this  country  that  your  children  have 
not  been  baptized.  Telegraph  denial. 
To  this  the  premier  replied.  "Sori-y 
to  say  report  is  correct.  I  have  no 
childen." 

It  is  estimated  by  the  National  Board 
of  Fire  Underwriters  that  total  prop- 
erty loss  in  San  Francisco  by  earth- 
quake and  fire  was  about  $350,000,000 
The  loss  to  the  243  Insurance  com- 
panies in  which  the  property  was  in- 
sured was  approximately  $176,000,000, 
represented  by  150,000  claims.  Many 
foreign  companies  carried  isurance  in 
San  Francisco  and  the  total  loss  of  all 
the  insurance  companies  on  account 
of  the  calamity  is  about  $225,000,000. 

There  is  a  drudgery  about  business, 
and  work  of  the  same  kind  day  after 
day  and  week  after  week  becomes 
monotonous.  Merchants  need  va- 
cations. The  vacation  time  is  now  at 
hand.  A  few  days  spent  in  the  moun- 
tains, at  the  sea  side,  or  in  the  country 
will  have  a  charm  for  the  over-worked 
tradesman  and  will  give  him  renewed 
energy  that  he  can  utilize  to  advant- 
age upon  his  return.  The  money  and 
time  spent  in  taking  a  vacation  is 
very  apt  to  bring  splendid  returns. 

Milwaukee  might  well  be  made  fam- 
ous in  grocerdom  as  a  city  where  the 
grocers  showed  their  independence  to 
the  extent  of  refusing  to  handle  a  five 
cent  breakfast  food,  thereby  keeping 
goods  of  that  size  out  of  the  market. 

Secretary  Wilson  shows  that  he  is 
abreast  of  the  times  when  he  say? 
that  the  .\merican  people  are  de- 
mandins  better  goods  and  more  every 
day.  While  he  said  that  in  connection 
with  meat,  it  also  applies  to  groceries 
and  the  man  who  pushes  quality  to 
the  front  will  be  the  winner. 


I)IVIDEXT>  NOTICE. 
The   SavlnjfS   and   iMan  Soeiet.v, 

Irtl  Montgonier.v  St..  corner  Sutter, 
has  declared  a  dividend  for  the  term  end- 
ing; .lune  30^  1907.  at  the  rate  of  three  and 
three-quarters  (3%)  per  cent  per  annum 
on  all  deposits,  free  of  taxes,  and  payable 
on  and  after  Monday.  July  1.  1907  divi- 
dends not  called  for  are  added  to  and  bear 
the  same  rate  of  Interest  as  principal, 

EDWIN  BOXXBt;t,  Caabier. 


Dividend  Notice — San.  Francisco  Snvlnriti 
Union.  NW.  corner  CallUrnla  and  MonL«fl(h/ 

ery  Sts. — For  tha  half#ear  endintr  .Iiin.-  M. 
1907,  a  dlvideiAl  has  Jneen  declurert,  •fk  mi- 
rates  per  annui^- of /four  M)  pcriPufi  on 
term  dpposlts^ffd  jfiree  and  %ix-(^nllis  <?. 
6-10)  "pei^  cear  on  ofdlBary  dc|>osit.s.  free  of 
taxes,  nift'able  on  rfh^Sfter  Monday.  .luly  1. 
1907.  ^leBpsltors  are  entitled  to  draw  their 
dividond^^t  any  time  during  the  succcdlnK 
half  ytm.  Dividends  not  drawn  will  bi- 
added  to  the  deposit  account,  become  a  pan 
thereof  and  earn  dividend  from  .July  1. 

LOVBLL,  WHITK,  CiiHhler. 


Dividend  Notice — Central  Trust  fnin|ian\ 
of  California.  42  Monlf?omery  .><t^^  cormr 
Sutter. — For  half  year  endinp  Jundpo.  1  907. 
a  dividend  has  been  declared  on'acjiosits  in 
the  savings  depa^fTftent  of  this  banlL,^*  f-il 
lows:  On  term  den#sits  at  I  liji^Nffir  |  f„ur 
(4)  per  cent  per^MQntim.  anti  on  ordinary  de- 
posits at  the  rate  Jf  three  and  three-quar- 
ters (3%;)  pet  cejy  per  annum,  payable  on 
and  after  Monerax  .luly  l.  1907.  Dividr-nd-; 
not  called  for  for  are  added  to  and  boar  tlio 
same  rate  of  Interest  as  the  principal  from 
July  1.  1907. 

B.  G.  TOGNAZZI.  MannRcr. 


Dividend  Notice — Banlc  of  Italy.  632  Mont- 
gomery St..  San  Francisco,  Cal. — For  thi- 
half  year  ending  June  30.  1907.  a  dividend 
has  been  declared  at  the  rate  of  three  ami 
eight-tenths  (3  S-IQJ  per  cent  per  annum 
on  all  savings  deposl^free  of  taxes,  pa.vable 
on  and  after  July  1,  1907. 

Dividends  not  called  for  are  added  to  and 
bear  the  same  rate  of  Interest  as  the  prin- 
cipal from  July  1.  1907. 

I,.  SCATENA.  PreHidenl. 

GEORGE  G.  CAGLIERI,  CaRlilor. 


Dividend  Nolire — Mutual  SjyiWlfs  Bank  of 
San  Francisco.  706  Marl^^^l^i)pp,  Third. 
For  the  half  year  eoflfirg  ,Iiiiie  ^  J1907.  .n 
dividend  has  been  ^^larod  at  l^/rate  of 
three  and  three-qi^lers  f3<  )  per  cent  per 
annum  on  all  depOsifs.  free  oru|f||i^|yavah|r- 
on  and  after  Monda^.  Jul,v<^^n907,  Divi- 
dends not  called,JJ^'are  added  to  and  bear 
the  same  rate  of  interest  as  the  principal 
from  July  1.  1907, 

GEORGE  A.  STORT,  Canhier. 


Dividend  Notice — The  Mission  Savings 
Bank.  Xo,  2631  Mission  St..  (between  22d 
and  23d.) — For  the  half  year  ending  June 
30.  1907.  interest  will  be  paid  on  all  deposits, 
free  from  taxes,  at  the  rate  of  four  ()i  per 
cent  per  annum,  payable  on  an<l  aft.T  Mon- 
day. July  1.  1907.  Interest  not  drawn  will 
be  added  to  the  principal 

DE  WITT  C.  TREAT,  CaHhirr. 


Dividend  Notice — Home  Mutual  Deposit - 
Loan  Company.  Saint  Mungo  building.  1300 
Golden  Gate  Ave. — Dividend  of  five  r.'>>  per 
cent  per  annum  declared  for  six  month.'! 
ending  June  30.  1907, 

ALBERT  R.  KNOI.I,.  Se<rel!irv. 

GEORGE  M.  MITfHELI,.  PreKldenl. 


Dividend  Notice — Serurit\  .'savings  Banlv. 
316  Montgomery  ."?t, — For  th'>  half  year  end- 
ing .Tune  29.  1907.  dividends  upon  all  de- 
posits at  the  rate  of  four  (4)  per  cent  per 
annum,  free  of  taxes,  will  be  pavable  on  .Tnd 
after  July  1.  1907,        FRED  W.  RAY.  Sec. 


THE  BANK  OF  S.4N  FR.ANflSrO. 


Dividend  Notice. 
Successor  to  the  Citizens'  National  Banlc. 
Poll{  and  Sutter  Sis,,  has  decl.Tred  a  dividend 
on  savings  accounts  for  the  half  year  end- 
ing .Tune  30.  1907.  at  the  rate  of  four  '4) 
per  cent  per  annum,  payable  on  and  after 
July  1. 


DrV  IDEND  NOTICE. 

The  Continental  Building  and  T,»an  A.-wo- 
ciation.  Market  and  Churcit  StM.  Man  Fran- 
cisco. Cal..  has  declare!  for  th«.#ix  month,« 
ending  .Tune  30th.  194/.  alflividend  of  4  per 
cent  per  annum  gV^ordinarj|^g||(VM>tr«  and 
6  per  cent  on  term  de(\slts-  Interest  on  de- 
posits payable  ontAn^Rfter  July  1st,  Inter- 
est on  ordinary  (rBtTOsits  not  railed  for  will 
be  added  to  the  principal  and  thereafter 
bear  Interest  at   the  same  rate 

Wnshin^ton  DodKe.  Pre*. 

William  Corbln,  Becretarr. 
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Coast  News. 


CALIFORNIA. 

Los  Angeles: — Mr.  J.  H.  Thaxter,  a 
Los  Angeles  grocer,  published  a  notice 
of  the  sale  of  his  business  on  July  2d. 
The  reason  for  the  sale  was  left  un- 
divulged.  Constantine  Wilkins  is  now 
the  proprietor. 

A  meeting  of  the  creditors  of  J.  A. 
Papot,  a  grocer,  was  held  in  the  latter 
part  of  last  week. 

Mr.  I.  D.  Williamson,  the  Los  An- 
geles grocer,  has  just  taken  a  mort- 
gage of  $301. 

The  store  of  Mr.  E.  W.  Grannis  has 
been  mortgaged  to  the  extent  of  $2,- 
000.  Mr.  Grannis  has  been  prominent 
in  the  grocery  business  for  many 
years. 

Oakland: — In  this  city  the  following 
remarkable  occurances  have  been  re- 
ported. The  Palo  Alto  and  the  Old 
Mission  grocery  companies  have  been 
closed.  Both  stores  were  not  incor- 
porated. Mr.  J.  H.  Johnson's  grocery 
business  was  also  closed  down. 

Fairfield:— The     Fairfield  Grocery 

Palo  Alto,  Cal. — Robert  Compton, 
proprietor  of  the  grocery  and  tea  and 
coffee  store  at  821-323  University  Ave., 
has  had  the  interior  of  his  building  re- 
modeled, giving  larger  floor  space  and 
providing  for  a  better  display  of  goods. 
The  store  is  particularly  attractive. 
Mr.  Compton  has  also  materially  in- 
creased his  stock  of  goods  and  en- 
larged his  force  of  clerks. 
Co  published  the  notification  of  the 
sale  of  the  business  some  time  ago. 
The  new  proprietors  will  assume  act- 
ive managership  beginning  today. 

National  City:— The  grocery  firm  of 
G.  B.  Lott  &  Co.  have  been  succeeded 
by  M.  A.  G.  Williams,  who  has  long 
been  a  resident  of  this  place. 

Santa  Clara,  Cal. — H.  S.  Berry's  gro- 
cery business  has  been  purchased  by 
Wm.  M.  Jacobsou. 

Santa  Cruz,  Cal. — The  corner  store 


in  the  Anthony  block,  formerly  occu- 
pied by  Kelly  Bros.'  dry  goods,  store, 
has  been  rented  by  Nicholas  Damas- 
cus, who  will  conduct  therein  a  gro- 
cery store. 

Sultana,  Cal. — A  fire  recently  de- 
stroyed the  merchandise  store  of  L. 
G.  Uniacke.  The  stock  of  merchandise 
belonging  to  Mr.  Uniacke  was  valued 
at  $4,000,  on  which  it  is  said  there  was 
no  insurance. 

San  Diego:— Mr.  P.  N.  Hamilton  of 
the  grocery  firm  of  Hamilton  Bros, 
has  sold  his  interest  to  his  brother, 
Thos.  H.  Hamilton. 

Willits:— Mr..  B.  F.  Stradley,  a  gro- 
cery in  this  place  has  been  reported 
to  be  attached. 

Uliiali,  Cal. — Dan  Gibson  of  this  city 
and  Frank  Grant  of  Hopland  have  pur- 
chased the  grocery  store  from  the 
Lucas  Bros.'  Co.  and  will  take  charge 
next  week. 

OREGON. 

Portland: — E.  Sabin  Grocery  Co. 
have  received  a  mortgage  for  $125. 

Joseph: — While  the  firm  name  of 
Conley  and  McCully  Grocery  Co.  will 
Iremain  the|  same,  it  is  generally  un- 
derstood that  Mr.  G.  F.  Conley  has 
'sold  h|is  interest  to  Mr.  McCully. 

Bend: — Mr.  W.  S.  Mehoes,  the  prom- 
inent Bend  grocer,  has  sold  his  busi- 
ness to  Messrs.  Scofield  and  Turley. 

Ontario: — D.  H.  Burnard  has  dis- 
continued his  grocery  business  at  this 
place. 

UTAH. 

Salt  Lake  City,  Utah. — "No  pay,  no 
goods"  is  expected  to  be  the  motto 
which  the  members  of  the  Buthers' 
and  Grocers'  Association  will  adopt  at 
a  meeting  to  be  held  this  evening.  Ic 
is  planned  that  in  the  future  the  gro- 
cers shall  refuse  to  extend  credit  to 
customers  who  do  not  pay  their  bills 
at  the  end  of  each  week. 

The  matter  was  forcibly  brought  to 
I  the  attention  of  the  dealers  a  few  days  i 
ago  by  a  notice  from  the  wholesale 
dealers  that  beginning  with  Jiily  1  all 
bills  contracted  during  the  week  will 
be  payable  the  following  Monday. 


New 
Sauerkraut 

^  Orders 
*  Promptly 
Delivered 

REED  PICKLE  WORKS 

1507  Folsom  St. 

Bet.  11th  and  12th 
Phone  Market  228. 


LASH'S 

Kidney  and  Liver 

BITTERS 

CURES  DYSPEPSIA 

1731  Mission  St.,  S.  F>  Co' 


Royal  Electric  Mills 

Only  Absolutely  Self-Cleaning;  Mil'  in  the  World. 

Have  PULVERIZERS  that 

do  not  BURN  the  coffee 
and  CUTTERS  that 
do  not  CRUSH  the  coffee 

BecK  Hardware  Co. 


73-75  Clementina  St., 


'  Near  2nd  arid  Folsom  Sts 


San  FranciscOt 


<»UR  COFFEE  MILLS 

Phone  Temporar.v  918. 


I  CUT  THE  COFFEE 
1  \0T  GRIND  IT, 
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CALIFORNIA'S 
BEST  ADVERTISED 
PRODUCT 

QHIRARDELLrS 

CHOCOLATES 
and 
COCOA 
Satisfies  Everybody 


THE  de:a.l£r 

Because  it  Cannot  be  Sold 
for  Less  than  a  Fair  Price: 


THE  CONSUMER 

Because  it  is  always  Pure, 
Fresh  and  of  Full  Strength. 


In  order  to  protect  our  Trade  MarK  and  Also  Protect 
tHe  Dealers  wHo  Distribute  our  Goods,  we  Have  fixed 
tbe  following  as  tKe  minimum  prices  of  tbe  goods 
listed  below  : 

'  GliirardeUi's  Gronnd  Chocolate,  tins.... 30c 

"         Ground  Chocolate,  -S-Ih.  tins  80c 

"         Cocoa,  H-lb.  tins  25c 

"         Eagle  Chocolate,  1-lb.  tins  25c 

(More  may  be  charged  when  the  dealer  find.s  it  necessary.) 

We  Sincerely  trust  that  the  Retail  Trade  will 
Appreciate  our  Good  Will  and  will  lend 
their  aid  in  our  efforts  to  main= 
tain  the  above  prices. 

D.  GHIRARDELLI  CO. 


^♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦^ 
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THE  HBffAIL  GROCERe  ADVOCATE 


Stockton  Grocers  Meet 


mekchajVTS  of  valley  gather 
'round  the  festive  board. 

Dii-fctois  of  Stote  Grocers'  Associa- 
tion Among:  Those  Present, 


Some  of  the  Addresses. 


Necessity  of  Co-Operation  Ainoug  Gro- 
cers Shown  With  Telliiier  Emphasis. 

On  Thursday  evening,  June  27,  the 
Stockton  Grocers'  Protective  Associa- 
tion held  it's  sixth  annual  banquet 
Jn  tlie  neigliborhood  of  seventy-five 
grocers  and  their  guests,  among  whom 
were  tlie  president  and  other  officers 
and  directors  of  tlie  California  Retail 
Grocers'  and  Merchants  Association, 
together  with  the  Advocate's  editor. 

After  |)artalving  of  a  most  excellent 
banciuet  as  arranged  by  Billy  Madden, 
the  well-lvuown  Stockton  caterer, 
those  present  were  treated  to  a  series 
of  remarks  whicli  would  make  the 
State  Grocers'  Association  an  organi- 
zation of  thrice  it's  present  power, 
could  all  conceined  liave  been  pres- 
ent. 

The  Stockton  Grocers'  Protective 
Association  was  formed  some  six  or 
seven  years  ago  and  from  the  day 
of  its  organization  it  has  been  one 
of  the  strongest  associations  in  the 
State.  The  present  officers  are:  W. 
R.  Seuter,  president;  S.  Rossi,  vice- 
president;  W.  E.  O'Connor,  secretary; 
Directors:  C.  B.  Pears,  president;  J. 
D.  Campbell,  F.  W.  Aubry,  T.  F.  Knut- 
zen  and  R.  J.  Wheeler. 

The  banquet  was  presided  over  by 
W.  R.  Senter,  with  C.  B.  Pearson  as 
toastmaster.  In  his  introductory  re- 
marks Mr.  Pearson  struck  the  keynote 
when  lie  propounded  the  question  to 
those  present:  "Can  you  go  It  alone?" 
He  showed  the  absolute  need  of  union 
because  of  increasing  and  high  cost  of 
labor  as  well  as  goods,  rents  etc. 

Following  Mr.  Pearson  the  grocers 
were  favored  witli  an  excellently  well 
rendered  solo  by  J.  L.  Whittmore  of 
.\ubry  &  Whittniore. 

The  toastmaster  tlien  introduced 
Mr.  A.  A  Jost,  president  of  the  State 
Grocers'  Association,  who  spoke  to  the 
toast.  "Our  State  Organization."  He 
said,  in  part: 

"Sometliiiii;  '"^•'is  than  two  years  ago  at 
the  invitation  of  the  Stockton  Groceia'  As- 
sociation. I  with  many  otheis  liacl  the 
pleasure  of  attending  the  State  Convention 
in  your  city.  I  had  a  most  enjoyable  time 
and  tlie  Stocliton  Association  certainly  did 
themselves  proud.  The  way  they  entertain- 
ed us  will  always  remain  in  my  memory 
as  one  of  the  pleasant  events  which  goes  to 
make  the  life  of  a  retail  grocer.  Here 
again  tonight  I  have  the  pleasure  of  ac- 
cepting the  hospitality  and  I  assure  you  I 
appreciate  the  honor  and  enjoy  the  oppor- 
tunity of  being  with  you.  All  of  this  has 
been  brought  about  by  the  fact  of  Qur 
State  Association  and  this  brings  me  to  the 
subject   assigned  for  this  evening. 


"What    liave   we   accomplisTied  ? 

"What   are   we   now  doing? 

"What   are   our   future  possiblities? 

"I  wish  I  had  the  command  of  language 

f  to  express  my  admiration  for  the  president 

I  and  directors  who  have  preceded  me.  for  b.v 
their  untiring  efforts  they  have  kept  the 
Association  in  line  through  some  of  the 
dark  days  and  discouraging  circumstances 
and  have  succeeded  in  establishing  the 
State  Association  upon  a  firm  foundation  and 
its  individual  members  see  many  improve- 
ments in  conditions. 

".A.  better  and  more  harmonious  and  unit- 
ed feeling,  better  collections,  better  hours 
of  labor,  better  recognition  at  the  hands 
of  the  manufacturer  and  jobber,  and  an 
effort  on  the  part  of  the  mills  and  whole- 
salers to  see  that  we  get  a  better  profit 
and  surel.v  realize  the  need  o£  the  same. 
We  have  a  larger  membership  than  ever 
before  and  have  accomplished  many  things 
we  thought  impossible. 

"We  have  succeeded  in  securing  a  number 

;  of  laws  which  will  be  for  the  betterment  of 
trade  conditions,  and  we  have  the  respect 
of  the  merchant  and  public. 

"Your  deelgates  to  the  National  Conven- 

'  tlon  of  retail  grocers  at  Dallas  made  a 
gallant  but  unsuccessful  fight  on   the  reso- 

■  lution  bearing  on  the  question  of  the  manu- 
facturer, making  and  maintaining  a  mini- 
mum selling  price  on  the  goods  he  placed 
before  the  public,  but  the  agitation  is  surely 
doing  good,  as  it  has  set  the  merchants 
to  thinking  and  acting  as  they  have  never 

:  done  before  and  the  time  is  not  far  distant 
when  this  viU  be  a  fact  rather  than  a  fancy 
of    Paulding.    Connolly    and    others.  This 

,  Association    by   its   united    efforts    has  just 

;  persuaded  one  of  the  largest  manufacturers 
of  a  popular  comodity  to  name  the  retail 
prices  on  his  goods  and  forbid  the  depart- 
ment stores  and  cutters  to  sell  the  same 
unlMI  at  a  profit. 

"Also,  by  a  systematic  campaign,  forcing 

!  dishonest    commission    men    and    others  to 

'  give  us  honest  weights  and  measures. 

■•.\lthough  we  have  accomplished  much, 
we  do  not  realize  what  we  can  achieve  if 

;  we  only  stand  united  and  Insist  on  what  Is 
right  and  just. 

"^any  lines  of  goods  have  advanced  and 

;  to   the    detriment    of    the   retailer,    for  his 

j  profits  are  less  and  his  expenses  more;  so 
we  must  co-operate  and  with  confidence  in 

[  each  other  and  in  justice  to  ourselves.  We 
must  advance  prices  and  profits  to  corre- 
spond  with   additional   cost   and  selling  of 

j  goods.  " 

I     "Within    the    confines    of    our    State  so 

!  grand,  extending  as  It  does  from  the  snow- 
capped peaks  of  our  SIskiyous,  from  the 
base  of  whose  rugged  bluffs  the  sturdy 
miner  continues  his  search   for   the  yellow 

;  gold,   to   the  ever-blooming  gardens   of  the 

'  south  land,  where  the  boomer  never  tires 
of    magnifying    his    resources    and  helping 

:  the  large  crop  of  tourists  to  separate'  them- 
selves from  their  money;  from  the  beautiful 
lakes  and  grand  Sierras,  where  the  weary 
and  tired  retail  grocer  might,  should,  or 
would  (If  he  had  the  price)  spend  in  restful 
quietude  some  of  the  days  of  his  needed 
vacation;  to  the  sun-kissed  hills  of  Marin, 
where  <he  studious  artist  and  poet  looks  in 
wonder  and  admiration  as  the  king  of  day 
sinks  beyond  the  a2ure  blue  of  our  grand 
and    majestic    Pacific,    bidding    farewell  to 

,  the  departing  day.  Surely  there  are  oppor- 
tunities and  possibilities  which  we  must  not 
overlook  to  be  up  and  doing,  never  tiring  of 
doing  good  for  the  sake  of  the  dear  public. 

"Our  next  convention,  which  meets  in 
Sacramento    on    September    10th,    11th  and 

,  12th.  promises  to  be  one  of  the  best  we 
have  ever  held  and  I  hope  most  helpful,  and 
I,  on  behalf  of  our  local  association,  extend 
to  you  a  hearty  in\itation  to  be  present,  and 
I  assure  you  a  warm  welcome." 

Then  came  Mr.  Joy  D.  Campbell, 
who  answered  to  the  toast,  "Points  to 
Watch."  Among  others  he  dwelt  on 
the  Advocate's  slogan,  "Weigh.  Count, 
Measure  and  Gauge  Everything  You 
Buy,"  the  Pure  Food  Law  and  the 
"little  leaks."  One  abuse  referred  to 
was  "the  failure  of  customers  to  re- 
turn empty  jugs,  cases,  cans,  etc." 
"The  adranclng  cost  of  goods  must 


also  be  watched."  "Watch  credits — 
you  cannot  pay  debts  with  the  money 
on  the  books."  "Cut  out  petty  ac- 
counts— they  don't  pay — they  are  a 
loss."  "Goods  well  bought  are  half 
I  sold."  "Watch  the  little  things,  watch 
'  the  big  things — eternal  watchfulness 
spells  the  groceryman's  success." 

"The  Wisdom  of  Conservatism"  was 
the  toast  selected  for  Secretary  W.  E. 
O'Connor.  Mr.  O'Connor  made  a  most 
telling  argument,  his  remarks  being  in 
part,  as  follows: 

"That  the  policy  of  the  .Association  has 
been  one  of  conservatism,  is  shown  by  the 
1  disposition  to  maintain  and  adhere  to  our 
established  order  of  business,  our  opposi- 
tion to  innovation  and  change  is  also  a  true 
manifestation    of  conservatism. 

"The  preservation  and  upbuilding  of  insti- 
I  tutions  into  a  state  of  permanency  must  be 
!  backed   by   a    conservative  policy. 

-  "The  story  of  the  work  of  our  Association 
its  organization  and  its  growth  are  but 
the  fruits  of  a'  conservative  mind. 

'There  can  be  no  co-operation  among  the 
members  of  an  organization  unless  the  busi- 
,  ness  affairs  are  held  in  line  by  the  master 
'  hand  of  conservatism. 

"In  putting  together   the  threads  of  my 
:  thoughts    I    see    the    outlines    of   a  picture 
i  of  a  great   commercial  community  wherein 
I  are  located  a  number  of  merchants  follow- 
!  ing  one  particular  line  of  business, 
j      "Competition  and  business  strife  has  ex- 
1  isted  -between  these  merchants  for  so  many 
!  years    that    each    has    been    led    to  believe 
i  that  his  competitor  is  his  arch  enemy.  The.v 
:  are   scarcely   acquainted   with    their  closest 
j  business  competitor.     They  believe  that  ev- 
'  ery  customer  who   tells   them  that   he  can 
I  buy  5  per  cent  cheaper  from  their  neighbor. 
I  is   telling  the   truth.     They  feel   that  they 
,  must  meet  any  old  price  quoted  by  a  custo- 
mer and  must  open  an  account  w  ith  almost 
I  anyone  who  asks  credit,  because  if  they  re- 
;  fuse  to  do  so  their  neighbor  will  take  ad- 
j  vantage  and  secure  the  customer.     The  end 
of  the  year  rolls  around  and  stock  taking 
commences,    the   balances   of   the   book  ac- 
counts are  struck  and  what  does  it  reveal? 
It   is   found   that   the   excess   of  the  assets 
over   those    of   a   year   previous   are  repre- 
sented in   long-winded   book  accounts,  and, 
summing  up  the  whole  year's  transactions 
the  business  has  been  conducted  at  a  loss. 

"One  afternoon  as  one  of  these  discour- 
aged merchants  sat  in  his  dingy  little  office 
pondering  over  his  bad  debts,  and  wonder- 
I  Ing  where  he  was  going  to  get  the  money 
to  meet  the  stock  Invoices  now  due.  a 
thought  struck  him  and  he  asked  himself 
this  question,  'I  wonder  If  my  fellow  mer- 
chants will  be  willing  to  join  hands  with 
me  and  make  our  competition  a  little  more 
I  harmonious?' 

"With  this  question  pressing  him  for  an 
answer  he  called  on  his  nearest  competitor 
and  invited  him  to  call  at  his  place  of 
business  the  following  evening  for  the  pur- 
pose of  talking  over  a  little  business  matter. 
I  He  then  proceeded  on  to  the  next  one  and 
so  on  until  he  had  seen  several,  and  when 
the  meeting  time  arrived  he  found  that  he 
had  brought  together  more  merchants  in 
his  line  of  trade  than  he  had  ever  seen  to- 
gether before. 

"They  chatted  and  exchanged   ideas  and 
had  a  sort  of  heart  to  heart  talk,  and  all 
present  seemed  to  receive  a  new  inspiration, 
and  for  the  first  time  came  to  realize  that 
their    so    long    hated    competitor    was  not 
such   a   bad   fellow   after  all.   and.    like  all 
other  sinners  they  were  on  the  wrong  road 
and  of  necessity  must  call  a  halt  and  begin 
anew  in   order  to   meet   the   changed  mer- 
cantile conditions.     How  was  this  new  con- 
dition  to   be   brought   about?     The  answer 
came,  from  an  association  composed  of  all 
the  bonifide  and  legitimate  dealers  in  this 
respective   line   of   trade.     The   neuclous  of 
I  this  new  Association  was  here  formed  and  it 
gradually    grew    until    at    the    end    of  one 
year  it  is  found  that  the  following  results 
had    been  accomplished: 
\     "First.    Each    merchant    had   become  ac- 
j  quainted  with  his  competitors. 
I     "Second,   They  have   established  a  credit 
rating   or   delinquent   list   and   have  placed 
1  thereon  the  names  of  all  persons  who  fail. 
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neglect  or  refuse  to  pay  their  just  debts 
to  any  member  of  this  Association. 

"Third.  They  have  weeded  from  their 
stock  all  chea]i,  tiashy  goods  which  it  be- 
came necessary  for  tliem  to  carry  in  order 
to  meet  the  competitions  brought  about  b.y 
the  former  disorganized  state,  and  have 
substituted  in  their  stead,  wares  of  good 
manufacture  and  of  merit  and  have  quit 
robbing  their  customers  by  baiting  them, 
and    selling    them    worthless  goods. 

"As  a  further  result  we  find  each  co-op- 
erating with  his  fellow  man  in  an  effort 
to  build  up  the  standing  and  dignity  of  his 
\'Ocation  and  the  community  in  which  he 
lives,  where  all  that  is  sweet  and  valuable 
in  the  theory  or  reciprocity  is  to  be  foupd, 
and  where  the  radical  ideas  of  the  past 
have  been  misplaced  and  the  wisdom  of  th'e 
past  errors  has  brought  full-fledged  thai 
new  and  lasting  policy  of  conservatism, 
and  out  of  the  chaotic  state  of  radicalism 
that  so  long  had  full  sway  the  peaceful 
wings  of  harmony  and  conservatism  were 
now  fanning  the  breezes  of  success. 

"Going  back  some  ten  years  and  making 
an  anal.vsis  of  the  grocery  business  and  the 
conditions  that  have  surrounded  it  during 
that  period.  I  And  many  facts  worthy  of 
note: 

"During  the  prosperous  financial  years  of 
1S98-99-00-01.  the  grocers  made  little  or  no 
progress,  and  very  few  Stockton  grocers 
paid  their  bills  when  due.  This  may  seem 
like  a  broad  assertion,  but  those  of  you 
who  met  your  obligation  had  very  little 
company;  a  great  change  has  taken  place. 
Today  we  find  that  nearly  all  Stockton  gro- 
cers are  in  the  very  best  of  standing  with 
the  wholesalers.  I  also  find  that  this  period 
of  good  standing  goes  back  not  more  than 
five  or  six  years.  The  question  that  nat- 
urally arises  is:  'What  has  brought  about 
this  change?'  A  review  of  the  facts  as  they 
stand  out  shows  that  during  1898-99-00  and 
part  of  1901  the  grocers  were  unorganized 
and  were  like  a  flock  of  sheep  without  the 
bell  wether,  or  a  swarm  of  bees  without  the 
queen  bee,  and  instead  of  fighting  a  com- 
mon enemy  they  were  only  fighting  them- 
selves. In  the  spring  of  1901  the  grocers 
formed  a  mutual  organization  for  the  pur- 
pose of  protecting  each  other,  and  elevating 
their  chosen  vocation  frorh  the  depths  to 
which  it  had  sunken  during  the  many  years 
of  misuse  and  abuse,  with  the  result  that 
now,  just  six  years  later,  we  find  nearly 
every  member  of  this  organization,  taking 
advantage  of  all  available  discounts  and 
working  along  teh  lines  of  harmony  and 
conservatism. 

"Public  opinion  and  public  sentiment  is  on 
the  side  of  the  grocers  of  this  city,  a  fact 
which  has  been  proven  on  more  than  one 
occasion.  And  why?  Simply  because  every 
act  of  this  Association  has  been  a  ■  mere 
carrying  out  of  the  matured  thought  and 
act  of  a  body  of  conservative  men." 

At  the  conclusion  of  Mr.  O'Connor's 
remarks  prolonged  applause  greeted 
him.  His  address  was  highly  appre- 
ciated and  should  be  read  by  every 
subscriber  to  this  paper. 

Mr.  Pearson  then  introduced  Mr. 
Senter,  president  of  the  Stockton  As- 
sociation, who  spoke  of  the  harmony 
and  mutual  confidence  promoted  by 
the  association  movement.  He  dwelt 
upon  the  necessity  of  team  work 
among  the  grocery  trade.  He  paid 
Mr.  O'Connor  a  high  compliment  for 
his  efficiency  as  secretary  and  for  his 
remarks. 

After  Mr.  Senter  had  seated  himself, 
Mr.  Frank  B.  Connolly,  director  of  the 
National  Association  of  Retail  Gro- 
cers and  secretary  of  the  State  Asso- 
ciation, addressed  those  present.  He 
dwelt  upon  the  advantages  of  organi- 
zation as  shown  by  the  laws  passed 
at  the  last  session  of  the  State  Legis- 
lature. "The  National  Legislature  at 
Washington  is  the  next  point  of  at- 
tack," said  Mr.   Connolly,   "and  the 


Federal  lawmakers  can  be  won  over 
in  exactly  the  same  way  as  our  recent 
friends  at  Sacramento."  His  remarks 
were  heartily  applauded. 

 ♦  

CANjVERS  favor  LAW. 
Secretary  of 
National  Caiiner's 
Association  Official!}' 
Expresses  Attitude  of 
That  Org'anization 
The  crocodile  tears  that  have  been 
shed  and  the  pigmy  thrusts  of  attack 
which  have  been  made  upon  the  pure 
food  law  by  certain  trade  journals,, 
which  deluded  themselves  into  a  be- 
lief that  they  were  serving  the  great 
packing  and  canning  industries  of  the 
of  the  country,  are  evidently  in  vain. 
Here  is  Secretary  Frank  E.  Gorrell,  of 
the  National  Canner's  Association,  who 
has  been  with  the  executive  committee 
to  see  Dr.  Wiley  about  the  law  and 
all-  the  terrible    consequences  which 
might  come  from  it,  expressing  of- 
ficially in  a  circular  to  the  trade,  un- 
der date  of  June  10,  the  utmost  con- 
fidence in  the  law  and    its  admini- 
stration.   He  says: 

"The  committee  believes  that  the 
policy  of  the  Department  will  be  lib- 
eral and  its  officers  appreciate  that  if 
the  law  was  strictly  enforced  it  would 


mean  the  loss  of  millions  of  dollars  to 
the  canning  trade.  It  is  thouglit  that 
if  all  new  labels  are  printed  to  con- 
form with  the  law,  jjrosecutions  will 
probably  not  be  forced  on  those  who 
use  old  labels,  so  long  as  the  goods 
contained  under  the  labels  are  in  strict 
conformity  with  the  Food  and  Drug 
Act. 

The  committee  desires  to  express  its 
appreciation  of  the  courtesy,  consid- 
eration and  fairness  which  were  shown 
its  members  by  every  officer  connected 
with  the  Department  of  Agriculture. 
The  members  wish  to  impress  upon  the 
trade  the  importance  of  as  early  as 
possible  making  their  labels  conform 
to  the  spirit  as  well  as  to  the  letter  of 
the  law,  the  main  import  of  which  is 
to  prevent  falsification  or  misrepre- 
sentation of  any  kind.  If  tomatoes  are 
packed  in  New  Jersey,  label  the  can 
"packed  in  New  Jersey."  if  in  Iowa, 
have  the  can  say  the  truth.  As  to 
quality,  if  marked  "fancy"  see  that 
they  fully  come  up  to  this  high  require 
ment.  If  of  standard  quality  do  not 
hesitate  to  say  "seconds."  Consump- 
tion of  canned  goods  in  this  country 
will  soon  quadruple  if  every  i)erson 
engaged  in  the  business  will  do  his 
part  toward  seeing  that  the  provisions 
of  this  law  are  literally  carired  out." 


Wichman,  Lutgen  &  Co. 

INCORPORATED 

Importers  and  Wholesale  Liquor  Dealers 

Sole  Proprietors 

GILT  EDGE 
WHISKIES 

RYE  AND  BOURBON 

Temporary  Office  and  Warehouse 

Cor.  Everett  nd  Harrison  Avenue,  Alameda 

Near  Park  St.,  Draw-bridge. 

Ready  to  Fill  all  Orders. 
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THE  RETAIL  GROCERS'  ADVOCATE 


AMUSEMENTS 

NOVELTY  THEATRE. 

Everybody  laughs  at  the  Novelty 
Theatre  this  week.  The  offering  is 
"Tlie  I'rivate  Seci-etary"  and  Manager 
Frawley  presents  it  with  an  unusually 
strong  cast.  The  play  is  a  classic 
among  the  comedies  and  is  given  for 
its  full  value  by  these  clever  people. 
The,  Frawley  company  is  one  of  the 
cleverest  and  best  balanced  stock 
a.ggregations  San  Francisco  has  even 
known. 


,  THE  AMERICAN  THEATRE. 

If  you  want  to  spend  an  evening 
where  your  eyes  are  pleased,  your 
ears  are  pleased  and  your  sense  of 
humor  set  to  working  over  time  with- 
out too  great  a  strain  upon  your  in- 
tellect, then  go  to  see  "The  Broadway 
Review."  It  is  now  in  its  second 
week  and  the  pretty  music,  dainty 
dancers  and  rollicky  frothy  form 
have  made  it  very  popular.  ''Mam's- 
selle'Awktns"  is  to  follow. 


THE  ALCAZAR. 
"A  Fool  aiul  His  Money"  is  the  of- 
fering at  this  theatre  .  The  story  is 
full  of  incident  and  is  full  of  interest 
both  for  itself  and  the  splendid  way 
it  is  presented.  Herbert  Kelcey  and 
Effie  Shannon  are  to  appear  with  the 
Alcazar  next  week  in  "Her  Lord  and 
Master." 


DAVIS  THEARTRE. 

"WiiK'hester,"  a  stirring  war  drama 
is  being  played  at  the  Davis  this 
week.  It  is  a  beautiful  romance  of 
Viiginia,  the  time  of  which  is  fixed 
during  the  rebellion.  Love  and  pat- 
riotism are  beautifully  portrayed  by 
a  very  capable  company,  special  sum- 
mer prices  of  10c.  20  and  30c.  areno'jv 
bein'g  charged. 


CENTRAL  THEATRE. 
•  Herschell  Mayall  was  "The  Boy  Be- 
lils'-d  the  (i\m"  this  week  at  the  Cen- 


ral.  It  is  a  war  drama,  full  of  thrills 
and  patriotism  and  tended  to  make  a 
better  American  of  every  man  and 
boy  who  sees  it.  The  company  is 
well  cast.  Next  week  "The  Great  Ex- 
press Robbery. 

THE  CHUTES. 
Once  more,  this  big  pleasure  ground 
is  open  for  visitors  and  entertaining 
all  corners. 


WASHINGTON. 

Seattle :— Hutchinson  &  Carr,  the 
grocers,  have  been  succeeded  after 
many  years  of  prosperity  by  Hutchin- 
son and  Probstfeld. 

Mr.  L.  G.  Howe  is  making  extensive 
preparations  for  the  event  of  his  tak- 
ing over  the  grocery  business  hereto- 
fore known  as  Whittington  Bros. 

Spokane: — Mrs.  T.  Schon,  who  has 
conducted  a  successful  grocery  for  a 
long  period  is  now  about  to  retire  and 
has  announced  the  sale  of  the  busi- 
ness to  M.  H.  Hill. 

Creston: — Mr.  C.  B.  Syria,  a  grocer, 
has  been  assigned. 

Milao: — J.  T.  Congtelon's  grocery 
has  been  sold  to  A.  T.  Kiblan. 

Chesaw: — J.  A.  Caravin,  the  propri- 
etor of  the  Family  Grocery  Store,  has 
been  sued  for  $608.  A  judgment  was 
rendered  against  him  for  $38. 

Albion; — Mr.  J.  H.  Wallace  an- 
noTinced  the  sale  of  his  business  on 
June  27.  The  same  has  now  been  con- 
summated and  Mr.  C.  E.  Hoag  is  now 
the  proprietor. 

North  Yakima: — John  Ditter  &  Co., 
the  grocers,  are  incorporating. 

Silver  Beach: — David  L.  Gisham 
the  grocer,  has  mortgaged  his  busi- 
ness for  $469. 


National-Wunder  Breweries  Consoli- 
dated has  been  incorporated  with  a 
capital  stock  of  $2,000,000;  shares,  $50 
each;  subscription  $350,  by  F.  S.  Hol- 
land, M.  F.  Manuel,  F.  T.  Finch,  G.  B. 
Keane,  W.  E.  Stevens,  L.  S.  Melsted 
and  A.  T.  Pannell,  one  share  each: 
place  of  business.  San  Francisco. 


THE  LEGIONS  OF 

CAESAR 

WERE  NOT  NEARLY  SO  NUMER- 
OUS AS  THE  VAST  MULTITUDE 
WHO  DAILY  FOMTiFY  AND  COM- 
FORT THE  "  INNER  MAN  "  WITH  A 
•■WEENlPPlE"OF 


AMERICAN  GENTLEMAN'S 
WHISKEY 


OHARI.ES  M.  RETi'JOLDS  CO., 

Apt'ai-  >■■■  (^aliro;''!'  '  Neva 'a, 
»Ii-»U  FoUom  St..  Kuu  I  I  1  al 


n 
♦ 

♦ 

n 
♦ 

n 


REMOVAL 


n 

93-99  ♦ 
tt 

I 

This  is  a  iiioderu  building,  up-to-date  in  every  particular,  and  tt 
we  are  ouee  more  fully  prepared  to  haudle  your  business  to  the  best  2 


We  have   removed  to  our  new  permanent  building', 
HiaHIM  STKEET,  corner  Sacramento. 


a  hantage. 


Martin,  Dangers  &  Camm 

93-99  DRUMM  ST.,    Cor.  Sacramento 

Phone  Temporary  4796 


SAN  FRANCISCO,  CAL.  $ 
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A  FAVORITE 


WITH  THE 


Housewife 


The  Delicate 
Maple  Flavor 
Tickles  the 
Palate. 


®  Rice! 


We  Sell 


HOW  IS  YOUR  STOCK  OF  MAPLEINE? 

Don't  let  it  run  too  low.  Lf  your  stock 
runs  entirely  out  or  you  do  not  carry 
Maplelne,  you  are  sure  to  disappoint  a  cus- 
tomer, meaning  a  money  loss  to  you. 


JOHN  H.  SPOHN  CO.,  Agents 

50-52  Clay  St.,  San  Francisco 

Cresceut  Mfg.  Co.,  Mfgrs.,  Seattle. 


I  From  MILLS 

I         Direct  to  YOU 

'  Send  for  Samples 

W.  T.  Welisch  &  Co. 

RICE  FACTORS 
'  Monadnock  BIdg.  S.  F- 


SELL 

CARNATION 

MILK 

And  be 

The  Modern  Milkman" 

Carnation  Quality  makes  it  sell. 

Pacific  Coast  Condensed  Milk  Co. 
Seattle,  Wash. 

.1(111  >  II.  SPOHN  CO., 

.4greiits.  San  Francisco,  Cal. 


It  Is  Reliable !  It  is  Profitable ! 


It  Always  Gives   Entire  Satisfaction. 

IT  IS  A  SELF-SELLER 

Golden  Gate  Compressed  Yeast 

Write  today  for  a  free  sarriple  and  prices. 

FILLMORE  AND  WASHINGTON  STS..  SAN  FRANCISCO. 
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You  Well  Stocked  With 
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THE 


If  not  Wli}'  not?  Are  we  not  Advertising  iu  a  way  | 
that  will  move  the  Goods  for  you  ?  And  are  our  X 
Goods  not  backed  up  with  quality  as  well  ? 


Push  I 
♦ 

the  goods  of   the  manufacturer  who    helps  you 
to  sell  them. 


FLAKES 


Egg-O-Sce  and  E-C-Corn  $2.85  single  case,  $2.755-casc  lots 

Every  Jobber  in  the  United  States  carries 'our  Goods 

E^g-O-Scc  Cereal  Co. 

133  Hansford  BIdg.,    S.  F.,  Cal. 


n«»0«0«C«0»0»0»0»0«0«0»OSO»0»0«0»OiO»0»0»0«0«0*0«0»0«C»0»U«0»i^«C»0»^'eu»0«0»C«0«U»G«0«0«0«0*0»0«0«i^«0«0«OaO«U»L, 
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We're  Compelled  to  Use  the  Best  Nuts. 


TaWe-TaJk 

CO€«)ANUT 

1  lb.  Paetag? 


■"^i  FRANKLIN  hJm 


om 


There  is  as  much  difference  in  cocoanuts  as  there  is  in  apples.  We 
could  make  a  good  bit  more  iponey — for  a  while — if  we  would  put  a  lower 
grade  of  nuts  into 

Baker  s  Cocoanut. 

But  if  we  did  that  we  couldn't  guarantee  Baker's  Cocoanut  to  keep  its 
sweetness  and  color..  So  we  have  to  use  the  best  grade  of  nuts  to  protect 
our  guarantee,  even  if  there  were  no  other  reasons. 

BUY  BAKEBS'  TABLE  TALK  BRAND 

In  Oil-proof  bags,  packed  in  18-lb.  Pails  and  30-lb.  Cases 
Sold  at  Bulk  Prices. 

No  loss  in  breaking  up  of  the  Shred. 

No  loss  in  over  weig'hing. 

]Vo  loss  in  evaporation. 

No  loss  of  time  in  handling. 


Always  clean,  moist  and  fresh,  and  profits  sui-e!  ?» 

,  om 

mo 

Zm  m* 

1  The  Franklin  Baker  Connpany,  Philadelphia.  | 

I      JoKnson-LocKe  Merc.  Co.,  Agents,     -    San  Francisco.  | 

•o  o* 
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E.  D.  Eddy,  Editor. 


SAN  FRANCISCO,  CAUFORNIA,  JULY  12,  1907. 
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THE  "ADVOCATE"  GUAGING  RODS  HAVE  ARRIVED!! 


Send  Your  Order  In  At  Once. 

There  is  no  question  but  what  everj'  merchant  should  have  his  own  measuring  instruments  on  which  he  can  rely 
for  protiction.  Oil  an<l  vinegar  are  frequently  overgauged  and  unless  a  merchant  has  a  set  ot  gauging  instruments  he  can- 
not tell  whether  he  is  paying  for  oil  or  vinegar  that  is  charged  to  him  at,  say  25  gallons,  when  as  a  matter  of  fact  the  bar- 
rel will  only  hold  48  gallons.  This  is  a  trick  frequently  practiced  as  these  concerns  know  that  few  dealers  have  measuring 
instruments. 

The  long  stick  is  used  to  determine  the  actual  capacity  of  the  barrel  while  the  s-nall  one  shows  the  amount  that  is 
lacking  in  the  barrel.     Protect  yourself  as  man^-  readers  of  ihis  paper  have,  by  buj-ing  a  set  of  the  Advocate  gauging  in- 
struments which  are  sold  at  a  normal  figure.    It  is  advisable  to  have  two  sets,  one  for  vinegar,  molasses  and  syrup  and 
another  for  oil  if  it  is  bought  in  barrels  as  one  set  should  not  be  used  to  gauge  both  oil  and  vinegar  or  molasses. 
We  will  deliver  the  gauge  rods  to  you  at  your  store  at  these  prices,  cash  in  advance:    1  Quage  and  1  Wantage 
Rod  $1.45;  2  Quages  and  2  Wantage  Rods,  $2.80;  3  Quages  and  3  Wantage  Rods,  $4.20. 
Cuts  in  this  advertisement  show  both  the  gauge  and  wantage  rods.    Complete  directions  for  using  will  be  mailed 
free  with  each  set. 


Gaueingf^od 


E 


HE 


Wantage  R.od 

Get  a  set  of  gauge  and  M'antage  sticks,  then  you'll  know  to  a  certainty  when  you  buy  what  you  get  for  your 
:ioney.  Remit  by  postal  or  express  order,  draft  or  check.     SEND  ORDERS  TO 

Retail  Grocers'  Advocate,         1714  Webster  St.,  San  Francisco,  Cal. 


McCASKEY  MULTIPLEX 
ORDER  BOOKS! 


Tlie  FiVMOUS  MULTIPLEX  DUFLK  ATING  (01  NTER  PADS  and 
OKDER  BOOKS  are  the  QUICKEST  and  most  CONVEMEXT  Books  oier 
made. 

Every  otber  Sheet  has  a  Carbon  Back. 
No  Loose  Carl>ons  to  bother  with. 
Every  Copy  a  Good  0>E. 


DUPLICATES  or  TRIPLIACTES. 
TWO  Copies  o  rTHREE  Copies.  " 


If  you  want  good  Pads,  get  the  MULTIPLEX. 

If  you  want  a  COMPLETE  UP-TO-DATE  System  for  baiidlliiff  vour  Accounts,  the 
REGISTER  SYSTEM  is  I-T. 

Write  us  for  Free  Samples  and  Catalog:. 


McCASKEY  ACCOUNT 


WE   CAN   snow  YOU 

How  Oar  Regrister  Qnickly  Pays  for  Itself,  and  Quickly  Earns  Yoq  a  Profit. 

W.  A.  HAWLEY,  Sole  Agent  Pacific  Coast, 

714  TENTH  STREET  OAKLAND.  CAL. 

BR.4XCH  AGEXCIES:    1-os  Angeles.  Cal.;  Sacramento,  Cal.;  Spokane,  Wash.;  Forthind,  Ore,;  .Seattle,  \Vn»li,:  Snn  ,Ji.«e.  C.tI. 

THE  McCASKEY  DEGISTER  CO.,  34  Rush  St.,  Alliance,  Ohio,  Manufacturers  of  the  Celebrated  Multiplex  Dnjili- 
catiug  Carbon  Back  Counter  Pads,  also  Sinsle  Carbon  and  Foldius  Pads. 


The  Advocate  Endorses  the  McCaskey  Account  Register. 
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You  take  no  risk  in 
Selling 

RUMFORD 

"The  Wholesome" 

Baking  Powder 

A  guaranty  of  its  purity  is  on  file 
with  the  Secretary  of  Agriculture, 

Washington,  D.  C. 

Best  of  the  high-grade  powders 
at  a  reasonable  price. 


Mm 


We  Sell 


®  Rice! 


From  MILLS 

Direct  to  YOU 

Send  for  Samples 

W.  T.  Welisch  &  Co. 

RICE  FACTORS 
Monadnock  BIdg.  S.  F. 


It  wUl  pay  you  to  push  it. 


SELL 

CARNATION 

MILK 

And  be 

"  The  Modern  Milkman" 

Carnation  Quality  makes  it  sell. 

Pacific  Coast  Condensed  Milk  Co. 
Seattle,  Wash. 

JOHN  H.  SPOHN  CO., 

Agents.  San  Francisco.  Cal. 


It  is  Reliable!  It  is  Profitable! 


It  Always  Gives   Entire  Satisfaction. 

IT  IS  A  SELF-SELLER 

Golden  Gate  Compressed  Yeast 

Write  today  for  a  free  sample  and  prices. 

FILLMORE  AND  WASHINGTON  STS..  SAN  FRANCISCO. 
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RETAIL  GROCERS  ADVOCATE 

I'libliMlieil  Cwry  Fridiiy  tty  (!■> 


PETA5L  GROCEI^S 

AND 

.mei^chaNts 

ASSOCIATION 


INDEX  TO  ADVERTISERS 


Tile  liriii!)  listed  belon  are  umIu^;  liie 
ooluiiiUM  ol"  The  Ailvuciite  iu  Hie  euiiHe 
of  |)ul>Iicitjr.  We  urge  our  friends  and  mem- 
bers to  remember  them  in  placiog  orders. 


EARL  I>.  EDDY.    Editor  and  Manager. 
Paul    A.    Carcw,  Assistant. 
•Tames  G.  Cassid.y,  Traveling  Representative. 


TEMPORARY  OFFICE 
S-.n   l-'rancisco — 1714     Webster  Street. 
Phone:  West  3067 


SUBSCRIPTION  PRICE! 

One    Year  $2.00 

Six  Months   1.00 

^inerie  Copies  10  cts. 


Entered  as  Second  Class  Matter  in 
*<e  Post  Office  at  San  Franci.<5C0. 


Table  of  Contents. 


Honest  Butter  Possible   5 

State  Members  Pleased   5 

The  Groceryman's  Turn   7 

Market  EcTiew   11 

Price  List   ;.  12-30 

Attracting  Trade   31 

Clerk's  Corner    32 

Coast  News    38 

Package  Grocers  Hace  Come  to 

Stay    39 

Manufacturers'  List   33 

Oakland  Roster    84 

Seasonable  Suggestions  36-37 

Amusements    42 


Mull l^uiiiui y.  i'liuiic,   Ii:>iivuiui>  it/a., 
ijlubc    Ui'ulli    iN:    i^illlllici    \^  J.  v^iiealitb 
a.iiii  .\iuiil3uiiier> .     iH  iii:     i\  i<>i 
Bay    Ciiy    Mills,    J.    C.     >vt;»li)lial    &  Huua, 

I'loj)  s ,  Isl  and  Clay  c>l..  UaKiuiid. 
.\nieri^'aii  Milliiii;  Co.,   Evlc  Hi. 
Phuenix  Milling  Co.,  SuLrainenio. 

UlNUKK  AL,E. 
U.  Steiiulve  ij;^  Co.,  L'niun  and  Ucta\ia. 
INSKCT  POWUKK. 

"Eureka." 

MAPLKINE. 

John  li.  Spuhn  Co.,  Agls  ,  o2  Clay  SI. 

AleCAaivKi    ACCui>  .i-   Rii.!  I  .i  l  l::!! 
\V.  A.  Hawley,  Agl.,  J  Jul  Cough  .St. 

OIL.  I'AiMvS, 
liiecli  IJaiUwurt!  Co.    0u4  .Missiun  rii. 

Chas.   i'.  Urugaa,   1744   AlUiuii  St.,  i-k 
Angeles. 

PAIATS,  01l..i>  t!^  OI..\Ms. 
W.  f.  Fuller  &  Co.,  Mission  and  Heal- 

Hlione.   Teniporary  U4u. 
Whlttier,  Coburn  &  Co.,  Sansome  St. 

PAPER. 

A.  Zellerbacil  &  Sons.  421  Jackson  Si 
PASTE. 

Cleveland  Macaroni  Co..  Golden  Egg  Brands 

PEAiVtT  »EI.I.1';U.>. 
Kingery  Mfg.,  Co.,  lOU  10  I'eiirl  St..  L'li 
cinnati.  Ohio. 

PICKLES,  ETC. 
Pacific  Vineerar  and  Pickle  Works. 
161  Sacramento  St. 
j  Reed  Pickle  Works.  1507  Folsom 
!  POLISHES. 
|X-Ray  Stove  Polish.  R.  A.  Holcombe  > 
I     Co..  Agts.,  50  Clay  St. 
;  U.  S.  Metal  Polish,  J.  T.  Wilson,  A^L 
;     2S71  16th  St 

PROVISIONS. 
I  Cudahy  Packing  Co.,  45  Clay  St. 
■  Western  Meat  Co.,  17th  and  Harrison..  . 
i  PRUNES. 
I  Los  Gatos  Cnred   Fruit  Co.,   r.,os  Gafns 
'  ROOT  BEER. 

&  I     fhas  H.  Hires  Co..  Philadelphia. 
I  RICE. 


.\<JEI^TS,  .>1JNFR!>. 

K.  A.  Holuonilje  &  Co.,  50  Clay  St. 
W.  A.  Hawley,  1201  Gough. 
Lieck   Haiuwuie  Co..   tiu4  Miiisioii 
Kelly-Ciurice  Co.,  ;i3  Market. 
Joliii  11.  tipolin  Co..  Ou-oz  Cluv  .-ji 
Fred  F.  Hobbs  Co.,  Hansford  Bldg. 
riie  C.  P>.  Jennings  Co.,  41  Clay  Si. 
.lohiison-]>ock  Mercantile  Co.,  213  Sansome  St. 
P.  E.  Lenfesty.  49  Hartford  St. 
Castle  Bros.,  1444  O  Farrell  St. 

\.>l.'»IOi\l.\. 
Pacific  Ammonia  Bottling  Co. 

A  L'l'O.M.VI  lC  \\  EIGilElt.s 
Bond  Scale  Co..  43  Hartford  St..  S.  F..  1G40 
San  Fernando  St.,  Lcs  Angeles. 

ltAKli\4ji  I'OWOEK. 
l:oy:i.l,    Johnson-L,ocke  Mercantile  Co.. 
.V.?ts..  213  Sansoine  St. 
\.  ScliiUing  &  Co..  2i3  and  Folsom 
'Rumford."    Rumford   Chem.    Wks..  Provi- 
dence. U.  I. 
Crescent     "Effsr-Phosphp  te.  '     John  H. 
Spohn  Co.,  Agts. 

BANKS. 
Swiss-American  Bank. 

UREAKKA.ST  FOODS. 
Egg-O-See.  135  Hansford  Block. 
E.  C.  Corn  Flakes,  135  Hansford  Block. 
Malta  V'ita. 

.Viitrito.  PrankliM.  Oakland 

Petti.iohn.   -American  Milling  Co. 
Sanitas  Toasted  Corn  F'lakes. 

BiriE !».«.. 
'.^a.sh's  Bitters  Co..  1721  Missiori 
CANNED  GOODS. 
Burt  Oney  Canning  Co.,   Dodge  Sweeney 
Co..  Distributors. 

(•.■\TSITPS.  I  W.    T.    Welisch    &    Co..    Monadnock  Bldg. 

ui  tii  e  Bros.  Blue  Label,  Fred  P.  Hobbs    Xew  Orleans  Rice  Co  .  104  Front  St. 
Co.,  Xevada  and  California  Repre.«en-  i  REFRIGERATORS, 
tatives,  26  Steuart  St.  I     Murray  &  Wadsworth.  Agts.,  i3\-i33  Polk 

f'acific  Vinegar  &  Pickle  Work^  I  Ft.  Smith  Refrigerator  Works.  Bock  Hard- 

161  Sacramento  St.  1     ware  Co  ,   73  Clementina  St. 

•Sniders."  John  H.  Spohn  Co..  A^tt-         j  SAFES. 
■Griffon's."  California  Fruit  Canners"  Asso-  i  Parcell's  Safe  Co.,  523  Market 
ciation.  |  Richardson  Bros.^  131  Fifth 

CEREAL  FOODS.  SCALES. 
Cereal     Co.,    Kelley-Clarke  ■  "Money  Weight,"  John  J    Duffle.  Agt  .  li^> 


DEPARTMENTS  (Price  List.) 

Dept.  Page 

1  Coffee,   Chicory,   etc  17 

2  Teas   18 

3  Sugar  and  Syrups  24 

4  Dried  Fruits,  Nuts  and  Raisins.  19 

5  Jellies,  Jars  and  Preserves  25 

C  Canned    Vegetables  20 

7  Canned    Fruits  20 

8  Provisions   20 

9  Canned  Meats   21 

10  Fish  and  Cheese  21 

11  Canned   Fish   22 

12  Spices  and  Flavoring  Extracts.. 22 

13  Baking  Powders   22 

14  Farinaceous    Goods  23 

15  Rice   23 

16  Laundry  Materials   24 

17  Soaps   24 

18  Starches   24 

19  Oils  and  Paints   25 

20  Candies   25 

21  Crackers  and  Cakes   25 

22  Fancy  Groceries   26 

23  Pickles,  Vinegar,  Relishes,  etc. 27-28 

24  Grocery    Sundries  28 

25  Wood  and  Willow  Ware  29-30 

28  Stationery   30 

27  Tobacco   .11 


American 
Co..  Agts.,  23  Market  St 
COCOANUT. 

Franklin    Baker     Co.,     Johnson-Locke  Co., 

Agents. 

COFFEE,  TEA,  ETC. 
J.  A.  Folger  &  Co.,  Spear  &  Howard  Sts. 
M.  J.  Brandenstein  &  Co.,  Mission  near 

Spear. 

A  Schilling  &  Co..  2d  and  Folsom 
COFFEE  MILLS. 

P.  F.  Wear.  D.  S.  A..  Pac.  Coast. 
Hobart  Mills.  137-139  Telegraph  Ave., Oak- 
land. 

COH.MISSIOX  .MERCHANTS. 

Dodge-Sweenev      &      Co..  H.athaway 
Wharf.  S.  F. 

Scatena.    L.    &    Co..     104     Washington    Schwabacher-Frey  Co.  i2  Sutter  St 

Phone.   Temporary    243.  i  TE*  AND  COFFEE  B \GS  (  Air  Tlirln  i 

^ch^eer.^Movehou^se  &^Grandi.  Hathaway  |  j^^^g  Hermann.  2975  Parinc  Ave 

TOn  ACt  O. 

American   Tobacco   Co..   J     M.  Gaml>l< 
representative.   23  Market  St 

VINEGAR  WORKS. 
Pacific  Vlnee-ar  Xr  Pickle  Work.> 
l.fl  Sacramento  St. 


Market. 

'  James  Geddes  &  Co..  431  Larkin  St. 
I  "Toledo."  1032  Golden  Gate  Ave. 
I  S0.4PS. 
1  '"Sapolio."  J.  P.  Giliespie,  Agi 
Babbitt's  Brands.   C.    B.   Jenni'ieN  Co. 

Asts..   41   Clay  Rt 
Cudahy  Packing  Co..  45  Clay  St  . 
Fels  Xaptha. 
,  Grandpa's  Wonder. 

SOD.4  WATER- 
D.  Steimke  &  Co..  Union  and  OfUivl.-i 

SYRUPS.  ETC. 
Long    Syrup    Refining    Co..    ■'th  'in<' 
Brannan. 

STATIONERY. 


Agts 


Wharf  and  33  Clav  St 

CONFECTIOX.*RY. 
"Hunky  Dory."  Dodge  Sweenev  &  Co 

CRACKERS. 
Golden  Gate  Cracker  Co..  60  Pine  St. 
Crystal  Cracker  Co.,  311-323  Bay  St. 

DELICACIES. 
Rathjens,  P.  F.,  1315-1319  Pacific. 
Wieland  Bros..   309-311  Davis  St. 

DENTISTS 
Van  Vroom,  1501  Fillmore  St. 

ELECTRIC   MILLS.  ETC. 
'Roval."  Beck  Hardware  Co..  Agts 
Mission  St 

EV.\POR.\TED  .MH-K. 
Carnation.    John    H.    Spohn    Co..  Agts, 

50-52  Clay  St 
.\lplne,  F 
Bldg. 

Borden  Condensed  Milk  Co..  Johnson-Locke 
Co.,  Agts.,  213  Sansome  St. 

EXTRACTS. 
Mutual  Extract  Co..  Alameda. 

FLOUR. 
Crown  Mill.s.  416  Jackson  St 
Del    Monle   Milling   Co..    Lombard  nnd 


I  Western  Yeast  &  Vinegar  Works  t"^ 
I     11th.    Phone.  Specl.Tl  271 
I  WHISKEY 
,  The  Rothenber?  Co..  7th  .nnd  Frnnki'' 
Sts..  Oakland. 
604  i  Wichman.  Liitgen  A   Co.,   Rv«>ret»  .nnd 
j     Harrison  Ave..  Alnmedn, 
I  wooDENW  ^  n  v.. 

Hyman.  Well  &  Co  .  4fi  Kan.i.i.i  ^t 

WHOT.FSAiE  nnnch... 

F.    Hobbs   Co..    Agts..    Hansford  1  Hons  Bros  .  100  California  St 

!  L<»nnnn.    John     v..  Eddv  r").^.,* 

Kmergencv  in, 
Morris   Bros    A-   Co     215-217  r>r.,"- 
T    TT    VowbniiAr  Xr   Cn     t^n.^^t  ^tv. 
Wm,  Cluff  Co  ,  Spear  and  Mission  Pts 
Y'E  \  ST. 

Golden    Onte    Compre'ised    Tonoi  r*o 
■WaKhlncton    und    Flllmoro  Sf» 
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SPERRY  FLOUR 

and  make  a  good 
PROFIT ! 

The  most  popular  brand  on  the  Market. 
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Advertisement  for  Malta- Vita. 


FtirtHer  Redtiction  in  Price  of  Malta- Vita.       LISTEN  I 

No  change  in  size  of  package  or  qualiij'  of  goods. 

Biggest  and  best. 

Per  case  of  36  packages  $2.85. 

One  case  free  with  five. 

This  makes  the  six  cases  cost  you  per  case  $2.37/4,  total  $J4.25 
Sold  at  10c  per  package  you  realize  $21.60. 
It  will  easily  out  sell  all  other  breakfast  cereals  at  lOc. 
Figure  your  profit. 

We  are  going  to  keep  Malta- Vita  a  lOc  package,  but  we  are  not  always  going  to  give 
you  50  per  cent,  profit. 

Send  orders  to  your  jobbers  at  once. 

The  Malta-Vita  Pure  Food  Co.,  Battle  Creek,  Michigan. 


Castle  Bros.,  Brokers, 

Pacific  Coast  Agents.,  S.  F. 


Earl  D.  Eddy,  Editor. 


SAN  FRANCISCO,  CAL.,  JULY  12    1907,      Vol.  12.    No.  27. 


State  Members  Pleased. 


Interior  Grocers  Tell  of  Good  AVork  of 
State  Collection  Letters, 


Honest  Butter  Possible. 


KIND   WORDS   FOR  "ADVOCATE. 


Many  Dealers  Will  Attend  the  State 
Convention  at  Sacremeuto. 


Last  week  we  printed  a  number  of 
letters  from  members  of  the  State  Gro- 
cers' Association. 

Several  of  these  gentlemen  said  they 
proposed  to  attend  the  meeting  at  Sac- 
ramento that  is  to  be  held  on  Sept.  10, 
11  and  12,  when  grocers  will  come  to- 
gether from  all  parts  of  the  State  to 
decide  how  they  can  best  work  togeth- 
er and  what  can  best  be  done  towards 
bettering  trade  conditions. 

Every  Grocers'  Association  in  the 
State  is  expected  to  send  delegates  to 
tell  what  that  community  wants  and 
what  it  is  willing  to  do  to  help.  Every 
grocer  in  the  State  is  invited  to  be 
there. 

The  Sacramento  grocers  are  arrang- 
ing an  elaborate  program  of  enter- 
tainment for  the  visitors. 

We  give  herewith  statements  from 
some  of  our  friends  in  the  interior: 

FRAjVKLIIV— H.  J.  Luttiug:  "Re- 
sults from  the  State  Colection  Letters 
are  far  better  than  we  expected.  I 
think  the  Advocate  is  the  ideal  gro- 
cer's friend  because  it  is  continually 
striving  for  the  betterment  of  the  con- 
ditions and  profits  of  the  retail  grocer. 
We  always  check  up  goods  we  buy 
Sometimes  we  find  shortages  and  they 
are  always  allowed." 

SAN  RAFAEL— F.  J.  Ward:  "We 

check  up  goods  as  they  come  to  us 
and  have  found  shortages  in  macaroni, 
crackers  and  lard.  These  shortages 
were  not  allowed.  We  have  got  good 
results  from  the  State  Collection  let- 
ters. The  Advocate  is  a  hustler,  all 
right." 

HAT  FORK— Co  D.  Morton,  Mgr.  Val- 
ley Produce  Co.:  "If  I  possibly  can,  I 
will  attend  the  convention  at  Sacra- 
mento. I  have  only  sent  out  two  of  the 
State  Collection  Letters.  I  received 
prompt  returns  from  both  of  them. 
They  are  better  than  an  attorney." 

GLEN  ELLEN— Chas.  J,  Poppe:  We 

weigh  hand  measure  the  gods  we  re- 
ceive when  the  opportunity  offers.  I 


can  recall  no  shortage  of  any  import- 
ance.  The  Advocate  is  all  right." 

CROCKETT— Booth  Bros.:  We  have 
received  a  great  deal  of  benefit  from 
the  association  work.  We  have  been 
subscribers  to  the  Advocate  for  some 
time  and  have  found  it  a  very  valuable 
trade  paper.  We  weigh  and  find  short- 
ages. We  found  a  shortage  of  13 
pounds  in  three  half  cases  of  butter 
on  one  day.  The  shortage  was  al- 
lowed and  we  get  no  more  short- 
weight  butter.  We  will  try  to  get  to 
the  convention  at  Sacramento." 


LAWS  WON 

The  following  laws  have  been  se- 
cnred  by  the  efforts  of  the  California 
Retail  Grocers'  and  Merchants'  Asso- 
ciation : 

1.  Permitting  the  Attachment  of 
the  wages  of  public  officials. 

2.  Making  a  Wife's  Separate  Prop- 
erty responsible  for  family  bills  for 
the  necessaries  of  life. 

3.  Mutual  Fire  Insurance. 

4.  Extending  life  of  open  book  ac- 
count to  four  years  instead  of  two. 

5.  Making  the  drawing  of  a  worth- 
less check  "with  intent  to  defraud"  a 
state's  prison  offense. 

6.  A  fair  guaranty  clause  in  the 
pure  food  law. 


Commission  Houses  Want    to  Know 
Grocers'  Desires. 


WILL  DO   WHAT  IS  ASKED. 


POINTS  TO  WATCH. 

SEE  PAGE  ELEVEN 


Retail  Dealers  Must  Be  Consistent  and 
Uphold  Those  Who  Back  Them  Up. 

Honest  butter  weights  interest  ev- 
ery grocer  in  the  country. 

Individual  commission  men,  almost 
as  a  unit,  state  that  the  grocers  can 
have  what  they  want. 

If  the  State  Grocers'  Asoclation  and 
the  Associated  Retail  Grocers  will  unite 
in  asking  that  butter  be  put  up  in  cer- 
tain forms,  it  will  be  done.  We  MUST 
know  that  the  grocers  want  a  change 
and  what  they  want. 

This  is  the  general  statement  of  the 
butter  men. 

There  is  a  price  for  everything. 

The  grocers  must  pay  for  the  con- 
sideration, if  they  want  butter  put  up 
in  certain  forms. 

First — They  must  themselves  handle 
only  butter  put  up  in  the  prescribed 
form. 

Second— They  must  REWARD  the 
firms  that  protect  them  by  buying  their 
butter  from  the  firms  that  comply  with 
their  request.  (This  would  include 
punishment  through  loss  of  trade  for 
firms  that  did  not  comply). 

The  butter  men  will  not  have  to  be 
whiped  into  line. 

They  will  be  glad  to  do  what  they 
feel  is  for  the  best  interests  of  the 
trade  and  in  compliance  with  the 
wishes  of  the  grocers. 

It  must  be  remembered  that  the  gro- 
cers themselves  are  to  blame  largely, 
for  dishonest  butter. 

Some  grocers  ask  for  short  weight 
butter  and  pay  accordingly.  They  do 
this  intending  to  deceive  (this  means 
"rob")  their  customers  and  also  to 
steal  some  of  their  competitors  trade 
by  making  the  customers  think  they 
are  being  overcharged  for  butter. 

If  the  majority  of  grocers  want  hon- 
est weighted  butter  and  want  it  badly 
enough  to  demand  it  and  to  Give  Pref- 
erence of  the  Butter  Men  Who  Turn 
Down  Crooked  Business,  then  the  com- 
mission houses  will  gladly  do  their 
share. 

The  Advocate's  advice  to  the  gro- 
cers is,  "Get  Together!  Act  Toireth- 
er!! 
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The 


STYLE  No.  7680 

Well=Knowh   GROCERS   are   Using   the   Above   Style  Refrigerator 


Following 

I        E.  Broderick   715  Fillmore  St.,   S.  F. 

♦         Eathjen  Co  Lombard  and  Fillmore  S.  F. 

II.  Hellberg   Ninth  and  Bryant   S.  F. 

McCarthy  Bros  Bush  and  Baker   S.  F. 

Kohn  Bros   1201  Tnrk  St  S.  F. 

F.  Stuermer   18th  and  Dan  vers  St  S.  F. 

C.  Stelling   29th  and  Church   S.  F. 

J.  M.  Hauley   2300  Sutter  S.  F. 

Maxwell  &  Streckenbach   1302  18th  St  S.  F. 

Fred  Pielhop   249  Courtland  Ave  S.  F. 

Fay  Gro.  Co  3rd  Ave.  and  B  St  S  F. 

J.  Vennekohl   1839  Eddy  St  S.  F. 

Southern  Heights  Gro.  Co  ...1471  18th  St  S.  F. 

W.  A.  Rogers   900  I  St.,  corner  10th  Ave  S.  F. 

H.  Heitman   2248  Misison  St.   S.  F. 

H.  Dinslage   3375  Sacramento  St  S.  F. 

Miller  &  Lawlor   Guerrero  &  Clinton  Park   S.  F. 

C.  F.  W.  Miller  239  Brighton  Ave.,  Ingleside  S.  F. 

J.  Straub   :  101  De  Montford  Ave.,  Ingleside,  S.  F. 

J.  Soltaro   Park  and  Central  Ave  ..Alameda 

Martin  Eggers   Fruitvale  Av.  &  Boulevard,  E.  Oakland 

W.  Zeller   Palo  Alto 

Sonoma  Co.  Fruit  and  Produce  Co  Santa  Rosa 

C.  D.  Fontana   Copperopolis 

Rossi  Bros   Stockton 

Drury  &  Bartholomew   Stockton 

J.  Rohrer   Stockton 

Hall  Bros   Stockton 

♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦^'♦♦♦^♦♦'»»«<»»»»»»»»»»»»»»»»-»»»»»»»»»»» 

We  make  all  Styles  and  Sizes  for  the  Grocery  Trade. 
REMEMBER   .   .   .    if  We  Make  It  It's  Made  Right 

BECK  HARDWARE  CO. 


SAN  FRANCISCO  Temporary  978 

73=75  Clementina  St. Near  2d  and  Folsom 


LOS  ANGELES 
247  Central  Avenue. 
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32  CARLOADS  OF 


HIRES 


ROOTBEER  SOLD 


on  the  Pacific  Coast  the  first  six  mouths  of  this  year;  more  ti.an  was  sold  all  of  last  year,  or  in  any  one  year  be- 
fore. HIRE'S  is  growing  more  popular  each  year.  This  certainly  is  a  HIRE'S  TEAR.  (HIRE'S  has  been  a  suc- 
cess for  thirty-two  years). 


JOHN  H.  SPOHN  CO. 


Pacific  Coast  Agents 


San  Francisco,  Cal. 


THE  GROCERTMAN'S  TURN. 


"Yes,"  said  the  groceryman  to  the 
"News"  reporter  as  the  latter  care- 
fully helped  himself  to  the  best  apple 
in  sight,  "men  in  our  line  need  a  va 
cation,  I  reckon,  as  much  as  anybody 
and  possibly  more  than  some,  but  it 
isn't  always  our  fault  when  we  stay 
home.  You  said  a  minute  ago  that  I 
was  looking  used  up  and  that  the 
heat  was  telling  on  me.  Maybe  you're 
right.  But  just  now,''  he  went  on, 
smiling,  "I'm  suffering  more  from 
shock  than  heat  prostration." 

"Suffering  from  shock?"  questioned 
the  reporter,  scenting  a  storv.  "How's 
that?" 

"Well,"  said  the  groceryman,  as  he 
deftly  wrapped  up  a  half-pound  cf 
butter  and  a  yeasi;  cake  and  labtltd 
the  package  with  the  purchaser's 
name,  "it  was  like  this.  As  you  pos 
sibly  know,  I  carry  a  good  many  ac 
counts  on  my  books;  but,  as  you  maj 
not  know,  some  of  them  sometimes 
run  to  pretty  high  figures  before  they 
get  collected.  Of  course,"  he  went  on 
confidentially,  "I  want  to  keep  the 
balances  as  low  as  possible  and  try 
every  means  that  occurs  to  a  tired 
brain  to  get  them  in  without  driving 
the  customers  away.  If  he's  good  I 
want  his  business,  but  if  he  ain't  I 
don't;  and  it  is  a  troublesome  prob- 
lem to  guess  whether  it  would  not  be 
better  to  cut  him  off  than  to  keep 
sending  good  vegetables  after  bad 
money.  Well,  two  days  ago,  one  of 
these  doubtfuls  came  in  and  ordered 
a  nice  lot  of  things  for  Sunday.  I  took 
the  order  down  myself,  wondering  all 
the  time  if  I  should  send  the  stuff 
after  all.  When  he  got  through  he 
said,  'By  the  way,  Mr.  Jones,  how 
does  my  account  stand?' 

The  regular  bluff(  thought  I,  but  I 
carefully  counted  up  the  long  line.  He 
usually  asked  that  question,  then 
would  say.  Must  give  me  credit  for 
this,'  and  hand  over  a  five  spot. 

"  'Sixty-nine  eighty-three,'  said  I 
finally,  after  I  had  gone  over  it  twice 
to  see  if  it  was  all  o.  k.,  and  was  .iust 
about  to  add,  'and  I  would  be  very 
much  obliged,  etc.,"  when  he  said,  'and 
today's  order?'  'Four  thirty-one,'  says 
I,  consulting  the  slip.  "Seventy-four, 


fourteen  altogether,'  I  added,  to  save 
him  the  calculation.  He  took  the  slips 
I  handed  him  and  went  over  them 
thoughtfully.  I  was  waiting  for  the 
five,  and  then  I  was  going  to  tell  him 
a  thing  or  two,  when  he  looked  up 
and  said,  'Seventy-four  fourteen  is 
correct,'  and  handed  back  the  memos 
with  four  twenty-dollar  bills." 

"Gee!"  said  the  reporter,  "that  must 
have  been  a  shock;  did  you  faint?" 

"No-o,"  answered  the  groceryman 
slowly,  "but  I  was  knocked  speechless. 
I  got  out  his  change,  muttering  some 
thing  about  being  very  much  obliged, 
when   he  broke  in   with:    'I'm  glad 
that's  paid,  and  I  guess  you  would  be 
too  if  you  knew  how  near  you  missed 
getting  it.    I  had  five  of  those  twen- 
ties.' he  went  on;  'my  vacation  begins 
Monday,   and    all   my  arrangements 
to  go  were  made.    It  was  a  toss-up 
whether  I  would  take  my  wife  and 
the  kids  to  the  shore  and  stand  you 
off  another  month  or  two  or  settle  u]) 
and  stay  home.    You've  been  pretty 
square   with   me,   if  you  remember. 
T.ast  spring  when  our  boy  Billy  got 
hurt  and  had  to  have  that  operation 
'.nd  quarters  got  to  be  as  scarce  a? 
lollars  in  a  church  collection  I  cam,-^ 
around  to  stand  you  off.    Instead  of 
'naking  a  fuss  you  said.  'Why,  cer- 
tainly,  that  v/ill   be   all   right.  Mr. 
Blank;  let  the  account  stand.'  Then 
caine  my  vacation.    I  went  and  you 
stay=d  home.   Well,  coming  out  on  tht? 
train  I  sot  to  thinking  it  all  over.  I 
had  made  up  a  yarn  to  give  you  in- 
stead  of  the   cash,   but   somehow  i 
'wouldn't  be  such  a  hog.     I  thought 
it's  only  fair  to  divide  with  you:  you 
go  this  year  and  I  will  stay  home. 
"The  kids  will  be  disappointed,  I  reck- 
on, and  so  will  the  wife.'  he  added, 
after   a   pause.     'Everybody   on  our 
street   is  .going  or  has  gone  some- 
where, but  we'll  have  to  stand  it.  I 
onldn't   stand   your   reading  in  th° 
"News,"  Mr.  and  Mrs.  Blank,  of  Blank 
avenu?.  will  leave  Monday  for  a  two 
weeks'   sojourn   at  the   seaside,  and 
then  mentally  add  to  yourself,  while 
Mr.  .Tones,  the  grocer  to  whom  they 
owe    s?venty-five    dollars,    will  stay 
home.'    "Do  you  knov,-."  went  on  the 
groceryman,  "that  man  had  my  nervp. 
I  started  to  say  something  about  half 


the  bill  would  do,  but  he  wouldn't 
hear  me.  'Don't  tempt  me,'  he  broke 
in;  'I  feel  better  already.'  And  then, 
as  he  turned  to  go.  he  added,  with  a 
whimsical  smile,  'It's  your  turn  this 
time,  but  next  year  look  out,'  and  with 
that  he  was  gone." 

"Are  you  going?"  said  the  reporter 
at  length,  as  the  groceryman  paused 
to  get  breath. 

"Get  your  pencil  out,"  answered 
the  other,  "and  I'll  give  you  a  news 
item." 

"Mr.  .lones.  the  well-known  grocer, 
will  leave  Monday  with  his  family  for 
a  two  weeks'  outing  at  Santa  Cruz." 
"I  think."  he  added,  "I'll  have  to  go 
away  to  recover  from  that  shock,  and 
besides  I  think  my  friends  would  like- 
to  see  that  item  in  print." — S.  P.  Levis, 
in  the  Lansdowne  News. 


"ONE  TEAK  AFTER." 


Connolly  Bros.  Issue  Post  Card  Tell- 
\ne  of  .Veconiplishments  of  Year 
Since  Fire. 


Connolly  Bros,  have  issued  the  fol- 
lowing post  card,  sending  same  to 
their  customers  and  friends: 

We  were  burned  out  April  18, 
1906.  We  opened  temporary  quarters 
and  supplied  what  regular  customers 
vvc  could  find  with  country  produce, 
received  by  express,  at  roeiilar  jtrlccs. 
within  a  week  after  the  fire. 

"We  opened  a  permanent  store  at 
Frederick  and  Stanyan  streets  on 
.lune  1,  1906.  We  are  now  enlargin.4 
our  store  to  twice  its  original  size. 
We  are  erowing!  We  thank  .vou  for 
your  trade  and  assure  you-  that  no 
pains  will  be  spared  to  retain  your 
good  will. 

"We  do  not  offer  special  sales,  he- 
cause  they  are  generally  inferior 
iroods.  Our  policy  is  to  handle  kooiI 
soods  only.  They  make  longer  friend^-. 
Call  and  see  us  hustle! 

Connolly  Bros, 
Frederick  iuul  Stunyan  Sts. 
Formerlv   of  .">72-.')74   G'^arv   St.  and 

316-318  Fourth  St. 


Ft.  Smith  Refriirerators— Cold  and 
dry. 
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Dividend  Notice — Humboldt  Savings  Bank, 
646  Market  St. — For  the  half  year  ending 
June  30,  1907,  a  dividend  on  all  savings  de- 
posits has  been  declared  at  the  rate  of  three 
and  eight-tenths  (3  S-10)  per  cent  per  an- 
num, free  of  taxes,  payable  on  and  after 
Monday,  July  1,  1907.  Dividends  not  called 
for  are  added  to  and  bear  the  same  rate 
of  interest  as  the  principal  from  July  1, 
1907.  W.  E.   Palmer,  Cashier, 

Dividend  Notice — The  Italian  American 
Bank,  518  Montgomery  St.,  corner  Commer- 
cial, has  declared  a  dividend  for  the  term 
ending  June  30,  1907,  at  the  rate  of  four 
(4)  per  cent  per  annum  on  all  savings  de- 
posits, free  from  taxes,  and  payable  on  and 
after  Monday,  July  1,  1907.  Dividends  not 
called  for  are  added  to  and  bear  the  same 
rate  of  interest  as  principal. 

A.    Sliarboro,  President. 

A.  E.  Sliarboro,  Cashier. 


Dividend  Notice — Pacific  States  Savings 
and  Loan  Company,  569  California  St. — A 
dividend  for  the  term  ending  June  30,  1907. 
has  been  declared  at  the  rate  of  five  (5)  per 
cent  per  annum  on  all  deposits,  free  from 
taxes,  payable  on  and  after  July  1,  1907. 
Dividends  not  called  for  are  added  to  and 
bear  the  same  rate  of  interest  as  principal. 

Wni.   Pardy,  Secretary. 

Dividend  Notice — California  Safe  Deposit 
and  Trust  Company,  corner  California  and 
Montgomery  Sts. — For  the  six  months  ending 
June  30,  1907,  a  dividend  has  been  declared 
on  all  deposits  in  the  savings  department 
of  this  company  at  the  rate  of  four  (4)  per 
cent  per  annum,  free  from  taxes,  and  pay- 
able on  and  after  Monday.  July  1.  1907.  The 
same  rate  of  interest  will  be  paid  by  our 
branch  offices,  located  at  1531  Devisadero 
St..  2572  Mission  St.,  1740  Fillmore  St.  and 
19th  and  Minnesota  Sts.  Dividends  not 
drawn  will  be  added  to  the  deposit  account, 
become  a  part  thereof  and  earn  dividend 
from  July  1,  1907. 

 J.  Dalzell  Brown,  Manager. 


OFFICE   OF  THE 
HIBERNIA    SAVINGS    &   LOAN  SOCIBTT, 
Cor.  Market,  McAllister  and  Jones  Sts. 

San  Francisco,  June  27,  1907. 
Dividend  Notice — At  a  meeting  of  the 
board  of  directors  of  this  society,  held  this 
day,  a  dividend  has  been  declared  at  the 
rate  of  three  and  three-quarters  (3%)  per 
cent  per  annum  on  al  deposits  for  the  six 
months  ending  June  30,  1907,  free  from  all 
t-ixes,  and  payable  on  July  1,  1907.  Divi- 
dends not  drawn  will  be  added  to  the  de- 
posit account,  become  a  part  thereof  and 
earn  dividend  from  July  1. 

R.   M.   Tobin,  Secretary. 

Dividend  Notice — The  Wells  Fargo  Nevada 
National  Bank  of  San  Francisco. — At  a  regu- 
lar meeting  of  the  Board  of  Directors  of 
this  Bank,  held  June  4,  1907,  a  dividend  f  ir 
the  half  year  ending  June  30,  1907,  was 
declared  at  the  rate  of  S  per  cent  per  an- 
num, payable  on  and  after  July  3,  1907.  The 
transfer  books  to  be  closed  from  June  24 
1907,  to  July  3,   1  907,  inclusive. 

Frank  B.  King,  Cashier. 

San  Francisco,  June  26,  1907. 


Dividend  Notice — The  German  Savings  and 
Loan  Society,  526  California  St. — For  the 
half  year  ending  June  30.  1907.  a  dividend 
has  been  declared  at  the  rate  of  three  and 
eight-tenths  (3  S-10)  per  cent  per  annum 
on  all  deposits,  frej  from  taxes,  payable  on 
and  after  Monday,  July  1,  1907.  Dividends 
not  called  for  are  added  to  arid  bear  the 
same  rate  of  interest  as  the  principal  from 
July  1,  1907.      Georg:e  Tourny,  Secretary.  j 

Dividend  Notice — French  Savings  Bank  of  j 
San  Francisco,  lOS  Sutter  St. — For  the  half 
year  ending  June  SO.  1907,  a  dividend  has 
been  declared  at  the  rate  of  four  (4)  per 
cent  per  annum  on  all  deposits,  free  from 
taxes,  payable  on  and  after  Monday,  July  1, 
1907.  Dividends  not  called  for  are  added 
to  and  bear  the  same  rate  of  interest  as  the 
principal   from  July   1,  1907. 

Chus.  Carpy,  President. 


Dividend  Notice— -The  Renters'  Loan  and 
Trust  Company  of  San  Francisco,  commer- 
cial and  savings  bank,  safe  deposit  vaults. 
No.  131-135  Hayes  St.,  east  of  Van  Ness  Ave. 
— For  the  half  year  ending  June  15,  1907,  a 
dividend  has  been  declared  at  the  rate  of 
four  (4)  per  cent  per  annum  on  savings 
deposits,  free  of  taxes,  payable  on  and  after 
Monday,  June  17,  1907.  Dividends  not  called 
for  are  added  to  and  bear  the  same  rate 
of  interest  as  the  principal  from  June  15, 
1907.  Also  two  (2)  per  cent  per  annum  paid 
on  commercial  deposits,  subject  to  check, 
credited  monthly.  INTE.REST  PAID  FROM 
THE  DAY  THAT  ALL  DEPOSITS  ARE 
MADE.  C.   S.  Scott, 

Vice-President    and  Cashier. 


Dividend  Notice — Mechanics'  Savings  Bank, 
143  Montgomery  St.,  corner  Bush. — For  the^ 
half  year  ending  June  30,  1907,  a  div  idend 
has  been  declared  on  all  savings  deposits, 
free  of  taxes,  at  the  rate  of  three  and  thre- 
fourths  (3%)  p^r  cent  per  annum,  payatile 
on  and  after  Monday,  July  1,  1907.  Divi- 
dends not  called  for  are  added  to  and  bear 
the  same  rate  of  interest  as  principal  from 
July  1,  1907. 

John  V.  Calkins,  Cashier 


The  trustees  of  the  Chamber  of  Com- 
merce voted  recently  to  locate  per- 
manently in  the  building  at  the  north- 
east corner  of  California  and  Drumm 
sts.  The  building  was  erected  by  E. 
W.  Hopkins  and  is  eight  stories  high. 
It  will  be  known  as  the  Chamber  of 
Commerce  building. 


POWDER 


ALL  grocers  should 
carry  a  full  Stock  of 
Royal  Baking  Powder. 

It  always  gives  the 
greatest  satisfaction  to 
customers,  and  in  the 
end  yields  the  larger 
profit  to  the  grocer. 


A  Cream  ©f  Tartar  Powder, 
free  from  alum  or  pjioc" 
phatic  acid 

Makis  lonse  Bakiiig  lg-s^ 


SNIDER'SCATSUR     Free  lea!.  New  1907  Pack 

Comes  Only  Once— -Order  from  your  Jobber  before  it  is  too  late. 

DELIVERIES  TO  BE  MADE  AFTER  SEPTEMBER  1ST,  1007,  AND  BEFORE  JANUARY  1ST,  190S. 

With  each  Five  Cases  of  Snider's  Catsup,  Pints,  one  case  of  Snider's  Catsup,  Pints,  FREE. 

With  each  Three  Cases  of  Snider'sCatsup,  Pints,  and  Two  Cases  of  Snider's  Catsup,  half-pints,  one  case  of 
Snider's  Catsup,  half-pints,  FREE. 

With  each  Teu  Cases  of  Snider's  Catsup,  Half-Pints,  one  case  of  Snider's  Catsup,   Half-Pints,  FREE. 

With  each  Five  and  Half  Cases  of  Snider's  Catsup,  Half-Pints,  Half  Case   of  Snider's  Catsup,  Half-Pints,  FREE 

With  each  Teu  Cases  of  Snider's  Catsup,  Quarts,  one  case  of  Snider's  Catsup,  Quarts,  FREE. 

With  each  Five  and  Half  Cases  of  Snider's  Catsup,  Quarts,  Half-Case  of  Snider's  Catsup,  Quarts,  FREE. 
THE  ABOVE  SPECIAL  DEAL  WILL  BE  DISCONTINUED  WITHOUT  NOTICE. 

It  behooves  every  merchant  to  place  his  order  immediately  so  as  to  be  sure  of  participating  in  this  splendid 
opportunity.    Take  no  chances— sell  SNIDER'S.    Its  purity  is  guaranteed  to  you  and  your  customers. 
JOHN  H.  SPOHN  COMPANY   (Agents)  SAN  FRANCISCO 
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Moncyback  kills  distrust. 
Schilling's  Best  makes  friends. 


ASSOCIATION  ROSTER 


California    Retail    Grocers    anil  Mer- 
cliants'  Association. 

President,  A.  A.  Jost,  Sacramento. 

Vice-Prcsidents--lst,  George  B.  Doyle, 
San  Francisco;  2nd,  F.  W.  Aubry,  Stock- 
ton; 3rcl,  Chas.  A.  Mottaz,  Los  Angeles. 

Treasurer,  E.  B.  Pearson,  Stockton. 

Directors — F.  B.  Connolly,  San  Fran- 
cisco; John  W.  King,  San  Francisco;  H. 
K.  Duncan,  Oakland;  L.  Warnke,  Ala- 
meda; F.  F.  Dustin,  Redding. 

Secretary,  F.  B.  Connolly,  San  Fran- 
cisco. 


A.ssoclated     Retail      Grocerit      of  .'^an 
Francisco. 
President,  George  B.  Doyle. 
First  Vice-President,  James  S.  Irvine. 
Second  Vice-President,  J.  W.  King. 

Treasnrer,  C.  B.  Pearson,  Stockton. 

Secretary,  Frank  B.  Connolly. 

Directors:  Joseph  A.  Stulz,  Herbert 
S.  Elliott.  Gus  Lehrke,  P.  A.  Buckley 
and  B.  A.  Schmidt 


PACIFIC  COAST. 
Retail  Grocers'  Association 
President. 

F.  B.  Fanoher — Sacramento,  Cal 

First  Vice-President. 
J.  R.  Newberry — Los  Angeles,  Cal 

Second  Vice-President. 
Fred  Dresser — Portland,  Ore. 

Secretary 
H.  Hauch,  Alameda,  Cal. 


ASSOCIATION  NOTES. 


Secretaries  of  associations  are  in- 
vited to  send  reports  of  meetings  or 
items  of  news  of  tlieir  organizations 
for  publication  under  this  heading. 
They  should  be  forwarded  as  early  as 
possible. 


A  FAVORITE 


WITH  THE 

Housewife 


The  Delicate 
Maple  Flavor 
Tickles  the 
Palate. 


Its  the  MAPLE  FLAVOR  and  the  sim- 
plicity of  making  the  syrup  that  makes 
jiapleinc  the  favorite  with  tlie  housewife. 

The  table  syrup  made  at  home  with  Ma- 
pleine  is  a  winner  and  a  profit  insurance  to 
the  dealer. 


JOHN  H.  SPOHN  CO.,  Agents 

50-52  Clay  St.,  San  Francisco 

Crescent  Mfa.  Co..  Mfirrs..  Seattle. 
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REMOVAL  NOTICE  1 


♦ 

We  have  remoTCd  to  our  new  permanent   building,   93-99  ^ 

DRUMM  STREET,  corner  Sacramento.  a 

XX 

This  is  a  modern  building,  up-to-date  in  every  particular,  and  ♦ 
we  are  once  more  fully  prepared  to  handle  your  business  to  the  best  $ 

I 

I 

♦ 

Xt 
♦ 


advantage. 


Martin,  Dangers  &  Camm 

93-99  DRUMM  ST..    Cor.  Sacramento 


Phone  Temporary  4796 


SAN  FRANCISCO,  CAL  $ 
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GROCERY  MARKETS. 


Review  of  G)nditions  as  Re- 
ported by  Experts  in  Vari- 
ous Centers* 


PIONTS  TO  WATCH. 


EICE<- 

An  adTance  of  50c,  per  bag  between 
now  and  October  15tb.  la  predicted 
by  reliable  Interests. 
DRIED  FBUIT^ 
The  dried  fmlt  Industry  of  tliis 
state  Is  threatened  with  anulhala- 
tion.  Every  grocer  should  act  at 
once  to  save  the  day.  Read  details, 
nnder  dried  fruit  review. 
CANNED  CORN. 
Corn  at  75c.  per  dozen  as  offered  by 
certain  San  Francisco  jobbers  is  a 
good  buy,   Reports  from  the  East 
are  firm  and  advancing. 
AMERICAN  SARDINES.— 
These  goods  are  costing  packers 
nearly  $1.00  ner  case  more  for  qnart- 
er<oils  than  it  did  one  year  ago. 
Price  are  likely  to  advance. 

 ♦  

FREE  DEALS. 
Snider's  Catsup  —  With  each  five 
cases  of  Snider's  Catsup,  pints,  one 
case  of  Snider's  Catsup,  pints,  free. 
With  each  three  cases  of  Snider's 
Catsup,  pints,  and  two  cases  of  Snid- 
er's Catsup,  half-pints,  one  case  of 
Snider's  Catsup,  half-pints,  free.  With 
each  ten  cases  of  Snider's  Catsup, 
half-pints,  one  case  of  Snider's  Cat- 
sup, half-pints,  free.  With  each  five 
and  half  cases  of  Snider's  Catsup, 
half-pints,  half  case  of  Snider's  Cat- 
sup, half-pints,  free.  With  each  ten 
cases  of  Snider's  Catsup,  quarts,  one 
case  of  Snider's  Catsup,  quarts,  free. 
With  each  five  and  half  cases  of  Snid- 
er's Catsup,  quarts,  half  case  of  Snid- 
er's Catsup,  quarts,  free.  Deliveries  on 
above  deal  to  be  made  after  Septem- 
ber 1st,  1907,  and  before  January  1st, 
1908, 

Murdoch's  Starch — 10  case  lots  as- 
sorted or  straight  at  list,  one  case 
corn  starch  free.  Crates  of  sixes 
count  for  two  cases. 

Rnmford  Baking  Powder — Five  per 
cent  discount  in  five  case  lots;  one 
case  free  in  ten  case  lots. 

X.Ray  Stove  PoMsh— 5c  size,  3  doz. 
$1.50  with  6  free;  lOc  size,  3  doz., 
$2.50  with  6  free. 

Towle  Symp  Company  Products — 

With  every  order  for  10  cases  of 
Log  Cabin  products  the  following  free 
goods  will  be  given  on  shipments  dur- 
ing September  and  October  of  this 
year:  One  case  of  6  gallons  or  1  case 
of  12  half  gallons  or  1  case  of  24 
quarter  gallons,  Towle's  Log  Cabin 
cane  and  maple  syrup.  Two  cases 
free  with  every  order  for  20  cases  Log 
Cabin  products.  Five  cases  free  with 
every  50  cases  of  Log  Cabin  products,  i 
All  orders  sold  on  this  deal  must  be 


shipped  not  later  than  October  3lBt. 
Regular  quantity  discounts  apply. 

Bromangelon — One  dozen  free  with 
each  gross  ordered.  No  free  gooJs 
with  orders  for  less  than  one  gross. 

Frazler*8  Axle  Grease. — One  case 
free  with  tep 

Fairbanks  Gold  Dust. 

With  five  and  a  half  boxes  at  4.65 
one-half  box  free.  Size  24x72.  With 
ten  boxes  at  4.60  one  box  free.  With 
2514  boxes  at  4.55  two  ana  one-balf 
boxes  free.  With  fifty  boxes  at  4.55 
flv  boxes  free.  Above  deal  is  good 
for  but  a  short  period. 

KIngsford's  Oswego  Starch:— Effec- 
tive July  1st.  and  until  July  ir.th.  in- 
clusive, (here  will  be  given  absolutely 
free — one  pound  of  Kingsford's  Oswe- 
go Corn  Starch  with  each  ten  box  pur- 
chase of  Kingsford's  Osewego  Package 
Starch,  Gloss  or  Corn;  or,  one-half 
box  of  Kingsford'.s  Oswego  Corn 
Starch  with  each  5%  box  purchase 
of  Kingsford's  Oswego  Pacliage 
Starch,  Gloss  or  Corn.  For  gratuity 
purposes  a  crate  of  Kiugsford's  Sliver 


I 

Gloss,  containing  twelve  tiix-pound 
packages,  will  be  computed    aa  two 

boxes. 


SUGAR. 

The  local  refineries  have  failed  to 
announce  any  move  In  either  direction 
with  respect  to  their  product,  the 
tendency  being  towards  advances 
sooner  or  later. 

New  York,  July  8— WlUelt  &  Gray 
repon: 

The  week — Raws:  Doclinod  .04c.  Re- 
fined: unchanged.  Net  casli  quotations 
this  date  are:  Molasses,  ;i.085c:  Cent- 
rifugals, 3.5835c.  Granulated  4.85c. 

Raws. — The  notable  feature  of  the 
week  under  review  Is  the  somewhat 
mysterious  weakness  of  the  European 
markets  for  beet  root  sugar.  After 
holding  unexpectedly  firm  and  steady 
during  the  long  selling  of  the  Cuba 
crop  at  prices  much  below  the  beet 
parity,  the  markets  abroad  have  sud- 
denly developed  a  declining  tendency 
without  giving  reasons  therefor,  which 
foreshadows  a    coming    together  of 


Prepared  under  strictly  hygienic  conditions 
and 

United  States  Government  Inspection. 

Western  Meat  Co. 

Mail  Address  x 

SoutH  San  Francisco 

San  Mateo  Court 


Golden  Gate  Leaf  Lard^ 
Eastern  Star  Hams  and  Bacon* 
Sound,  Wholesome  Food  Products 
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PHOENIX  FLOUR 

The  WKitest  TKe  Best 

Made  in  Sacramento,  Cal. 

Up=to=date  Machinery 

Modern  Ideas  Coupled  with  the  Thirty  Years  Experience  at  the 
same  Location  Has  Taught  Us  What  Kind  Of  Wheat  To  Blend. 

RESULT:  =  PERFECTION 

Agencies  at  Oakland,  Eureka,  Placerville,  Red  Bluff 

and  Reno. 

PHCENIX  MILLING  C6.  Sacramento,  Cal. 


n 
It 

1 


I 


4l> 
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B.  E.  BRYAN,  Oakland  Agent,  17th  and  Wood  Sts. 

Phone  Oakland  8254 

♦♦♦^^♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦»» 

Are  You  Well  Stocked  With 


THE 


FLAKES 


If  not  Why  not?  Are  we  not  Advertising  in  a  way 
that  will  move  the  Goods  for  you  ?  And  are  our 
Goods  not  backed  up  with  quality  as  well  ?  Push 
the  goods  of  the  manufacturer  who  helps  you 
to  sell  them. 

Egg-O-Scc  and  E-C-Corn  $2.85  single  case,  $2.75  5-case  lots 

Every  Jobber  in  the  United  States  carries" oor  Goods 

Egg-O-Scc  Cental  Cq. 

133  Hansford  BIdg.,    S.  F.,  Cal. 


♦♦♦♦♦♦♦♦♦♦♦♦♦»♦♦♦♦♦♦♦♦♦♦ 
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values  ccf  cane  and  beet  ^^ugar. 

Eoflned- — Surplus  stock  throughout 
the  couutry  are  being  rapidly  disposed 
of  and  a  renewal  of  activity  will  be 
due  in  a  week  or  two.  The  current 
quotations  remain  basis  of  Granulated 
at  4.90c.  less  1  per  cent,  cash,  with  the 
prospect  of  a  general  liui)rovement  in 
the  near  future  unless  an  important 
decline  in  raws  should  take  place. 
RICE. 

AI-  Pliillips  &  Co^  report  under  date 
of  July  8,  07:  « 

"The  market  is  very  stiff  on  all 
grades  showing  an  advance  of  Vs  over 
last  quotations.  "\Yo  look  for  prit'cs 
on  .Tapiiii  rlt'p  to  advance  50c.  per  ba^ 
before  tlic  new  crop  is  marketed. 
Cable  advices  from  Japan  note  an  ad- 
vance of  20  points." 

»w  York,  July  2d. — Dan  Talmage's 
Son's  Co.,  report: 

Demand  for  the  week  has  been 
good.  I 

Advices  from  the  South  note  quiet 
and  strong  market  on  the  Atlantic 
Coast.  Crop  conditions  are  favorable. 
At  New  Orleans,  market  is  very  strong 
almost  nothing  offering,  the  small  re- 
serve stock  being  heavily  drawn  upon 
to  supply  imperative  demands.  Crop 
conditions  in  the  Southwest  are  re- 
garded as  encouraging:  a  few  forward 
sections  report  normal  outlook,  but 
the  general  croji  will  be  late. 

Cables  and  correspondence  from 
abroad  note  flrna  markets,  particularly 
on  spot  deliveries. 

(OFFEE. 

V.  E.  BIckford,  reports  under  date 
July  3rd.: 

"The  arrivals  of  Canal  American  cof- 
fee in  this  n^arket  for  the  half  of  this 
year  are  in  excess  of  those  up  to  the 
same  ])eriod  of  any  previoiis  year  by 
about  40,000  bags.  The  deliveries  are 
also  above  the  average  of  foimer  sea- 
sons, although  June  l)usinos:^  has  been 
light.  Buyers  have-  only  Ijeen  interest- 
ed in  oflleriug  when  tempted  by  un- 
usual concessions  from  (piotat  ions,  and 
the  constant  pressure  on  the  part  of 
Importers  to  market  their  holdings, 
has  steadily  weakened  ))rices.  IDven 
\uuler  these  conditions  trading  has 
been  listless  and  dealers  buy  only  for 
temporary  requirements. 

"The  Hrazilian  crop  year  .iust  ended, 
June  llOth,  shows  unprecedented  re- 
ceipts, nearly  T!»<;.J  million  biigs,  com- 
ing down  to  the  shipping  ports,  with 
an  unknown  quantity  slill  left  in  the 
interior.  This  is  4'/i  million  bags  in 
excess  of  the  previous  record  crop  of 


1903-03  and  9^^  millions  larger  than 
last  year's. 

"The  purchases  for  account  of  the 
Brazilian  governmeut  under  the  "Va- 
lorization Plan"  to  some  8  million 
bags,  are  now  said  to  be  ended,  the 
purpose  of  caring  for  the  surplus  from 
tlie  enormous  crop  just  ended  having 
been  fully  and  sucessfully  completed 
to  that  extent  and  to  this  time. 

"This  stock  is  to  be  held  in  reserve 
until  the  needs  of  consumption  require 
its  use,  which  in  the  calculation  of  its 
holders  may  be  within  another  year, 
or  possibly  two,  since  in  their  opinion 
Virazil  is  now  entering  into  a  sucession 
of  crops  below  the  world's  require- 
ments. The  key  to  the  immediate 
future  thei-efore,  would  api)ear  to  be 
the  crop  just  beginnin.g,  estimates  of 
which  have  been  put  forth  as  low  as 
eight  and  as  high  as  fourteen  millions." 

DRIED  FHi  rr. 

The  Dried  Fruit  industry  of  Cali- 
fornia, stands  to-day  tl^reatened  with 
absolute  annihilitaion,  because  of  the 
possible  action  of  the  Secretary  of  Ag- 
riculture at  Washington,  by  which  the 
amount  of  sulphur  in  drying  fruit  is 


to  be  limited  to  33-1000  per  cent. 
Should  thl6  ruling  be  made,  it  would 
mean  the  practlciil  dlstructiou  of  the 
dried  fruit  industry  of  this  Slute,  w) 
far  as  peaches,  ai)ricots,  bleached 
Thompson's  and  bleached  Sultana  rai- 
sins, applies  iiears  and  ruby  inunes, 
all  of  which  fruits  are  sulphured.  Kv- 
cry  grocer  in  California  Is  dliectly  In- 
terested, because  the  making  <jf  such 
a  rule  would  make  it  illegal  to  even 
possess  fruit  containing  a  .greater 
quantity  of  sul|)hur  than  that  named. 
Mr.  Griffin  of  the  Grifhn-Skelly  Co.  Is 
now  in  Washington  making  a  fight  for 
the  whole  State  of  California  on  thin 
question.  It,  is  the  duty  of  every  gro- 
cer to  call  the  attention  of  every  fruit, 
grower  they  may  be  ac<iuainted  with, 
to  the  dan.gor  wliich  confronts  the  in- 
dustry. Telegrams  should  be  sent  to 
Secretiiry  Wilson  of  the  Department  of 
Agriculture  at  Washington. 

There  is  no  known  substitute  for 
suli)hur  and  there  is  no  known  in- 
stance where  any  of  the  medical  pro- 
fessors or  body  of  scientists  have  ever 
foimd  or  in  any  way  inliniated  that 
California    dried     fruits     were  not 
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healthy,  nutritious,  and  a  safe  article 
of  diet.    ACT  TO.DAY. 
Los  Gatos,  Cal^  July  9.— Los  Gatos 
Cured  Fruit  Co.,  report: 

The  Apricot  crop  is  as  near  a  fail- 
ure as  possible.  The  Canners  have 
bought  what  few  they  could  get  at 
about  $100  per  ton.  A  very  few  will 
be  cured  and  a  choice  grade  in  25  lb 
box  will  have  to  bring  about  26  to  27 
cents  per  lb  to  play  even  on  the  Can- 
ners price  for  green  fruit. 

"Peaches  have  been  much  sought 
after  by  the  canners  and  at  prices,  that 
a  grower  to  come  out  even  by  drying 
would  have  to  ask  at  least  12  to  14c 
for  his  cured  product.' 

PRUNES. 

Quotations  in  this  line  are  without 
change  since  our  last  report.  The 
situation  remains  extremely  firm  in 
all  Pacific  Coast  producing  districts, 
as  well  as  in  all  buying  centers  both 
in  Europe  and  in  the  U.  S. 

The  Santa  Clara  Co.  Fruit  Exchange 
estimates  the  crop  of  California  prunes; 
this  year  at  from  95,000,000  lbs  to  100,- 
000,000  lbs.  This  is  a  very  high  esti- 
mate and  very  few  think  it  will  be 
reached. 

Referring  to  prunes  in  a  recent  let- 
ter the  Griffith  Dumey  Company  say: 
"All  of  the  really  best  sizes,  that  is 
the  medium  sizes  of  prunes,  can  at  the 
present  writing  be  retailed  at  10  cents 
without  any  difficulty.  Prunes  at  even 
a  5-cent  bag  basis  of  price  would 
leave  many  of  the  medium  sizes  at  a 
point  where  they  could  still  be  re- 
tailed at  10  cents.  Experience  has 
demonstrated  that  the  article  of  food 
that  can  be  retailed  at  10  cents  per 
pound  is  the  one  that  moves  the  most 
freely,  and  where  there  is  but  one  that 
can  be  sold  on  this  basis  the  demand 
is  always  enormous.  There  is  no  pos- 
sibility of  either  peaches  or  apples 
getting  down  to  a  point  where  they 
can  be  l  etailed  at  10  cents  during  the 
season  of  1907  and  1908.  We  would 
not  be  at  all  surprised  before  the  sea- 
son is  closed,  in  the  light  of  conditions 
as  we  can  see  them  now,  if  prunes 
finally  reached  the  point  where  some 
of  the  medium  sizes  could  ^not  be  re- 
tailed at  10  cents.  We  cannot  help  but 
conclude,  in  the  light  of  these  con- 
ditions that  there  is  a  better  chance 
for  the  trade  to  make  a  profit  on 
prunes  bought  at  th§  present  basis  of 
price  than  on  either  peaches,  apples 
or  any  othei'  item  on  the  list." 
Griffin  &  Skelly  Co.,  report: 
"So  far  as  prunes  are  concerned, 
the  situation  could  not  very  well  be 
stronger.  As  we  have  already  ad- 
vised you,  it  is  very  apparent  that  the 
carryover  of  1906  goods  will  not  be 
any  more  than  enough  to  take  care 
of  the  trade  during  September  and 
October,  when  it  is  impossible  to  get 
new  goods  to  their  destination.  As  a 
natural  consequence,  when  new  goods 
reach  their  destination,  they  will  be 
in  strong  demand  and  i)0t  affected  in 
the  least  by  the  190G  goods  that  the 
trade  have  prciviously  received.  The 
crops  of  prunes  in  this  State  are  very 


much  below  normal.  It  is  difficult  to 
say  just  what  the  percentage  will  be. 
Of  course,  that  cannot  be  determined 
until  the  crop  has  been  harvested,  but 
30  far  as  Santa  Claras  are  concerned 
It  is  not  apt  to  be  over  30  per  cent 
of  what  it  was  last  year.  The  outside 
districts  will  all  run  short.  The  de- 
mand, both  foreign  and  domestic,  has 
been  very  large  and  not  in  the  least 
speculative  so  far  as  we  can  see  up  to 
date.  While  there  has  been  a  large 
amount  of  prunes  sold  to  the  domestic 
trade,  we  are  unable  to  see  that  they 
have  bought  more  than  their  early 
□ecessities,  which  leav«.  the  probabil- 
ities of  a  later  demand  very  strong. 
Prunes  at  the  present  basis  of  price 
are  the  cheapest  article  of  evaporated 
fruit  there  is  on  the  market." 

Los  Gatos,  July  9.— Los  Gatos  Cured 
Fruit  Co.,  report: 

"Prunes  to-day  are  higher  that  at 
any  time  since  1892  and  it  looks  as  if 
the  high  prices  have  come  to  stay  for 
this  season  at  least.  The  crop  of  the 
world  is  away  below  the  consumptive 
requirements.  Europe  is  already  in 
the  market  for  supplies  to  cover  the 
short  crop  in  her  territory.  The  crop 
here  is  one  of  the  lightest  in  many 
years.  Many  growei;s  reporting  that 
they  have  so  few  that  it  will  hardly 
pay  to  gather  them.  Of  course  this 
applies  only  to  certain  section,  but  it 
is  certain  that  the  harvest  will  be  of 
short  duration  in  all  producing  sec- 
tions. '  As  far  back  as  six  weeks  ago 
two  of  the  large  packers  became  con- 
vinced of  the  shortness  of  the 
crop  and  placed  their  agents  in 
the  field  with  instructions  to  buy 
everything  in  sight  and  they  did. 
This  actually  of  course  ran  the 
price  up  until  5c.  and  even  5%c. 
per  lb.  was  paid  the  growers  for  the 
our  sizes,  but  even  at  this  price  prunes 
are  about  the  cheapest  thing  in  the 
fruit  line  to-day.  It  is  reported  that 
parties  have  unloaded  freely  to  the 
jobbers  on  a  basis  of  the  prices  to  the 
growers  and  what  then  is  left  unsold 
bids  fair  to  bring  even  better  prices 
than  those  asked  to-day." 

RAISINS. 
California  Fruit  Growci*"  says: 
The  market  on  raisins  is  a  little 
firmer  in  some  lines  and  quotations  a 
bit  off  in  others.  To  be  specific,  seed- 
ed are  somewhat  firmer  in  that  prac- 
tically every  one  who  is  quoting  at  all 
now  is  doing  so  on  the  basis  of  max- 
imum quotations,  and  9c.  for  fancy 
16-oz.  is  about  the  only  figure  heard  of 
at  the  moment.  The  situation  is  that 
seeded  are  practically  sold  up  on  Oc- 
tober-November capacity,  and  the 
trade  has  put  in  liljeral  ordeis.  But 
little  new  business  is  or  can  be  done 
just  at  present.  Buying  values  in  the 
country  rule  as  firm  as  heretofore. 
Some  slackening  off,  however,  is  noted 
in  quotations  on  loose  goods,  apd  2- 
crown  Muscatels  and  seedless  in  most 
varieties  arc  not  quoted  at  quite  such 
high  values  as  si  week  or  two  ago.  al- 
though the  difference  is  but  slight. 
Quotations  on  bleached  Sultanas,  nor- 


thern goods,  are  announced  as  follows: 
8c,  8V2C  and  9c  for  standards,  choice 
and  extra  choice  respectivel^iT- 
DRIED  PEARS. 
It  is  now  becoming  evident  that  the 
coming  pack  will  be  very  light  owing 
to  the  short  crop.  The  rains  and 
floods  last  spring  prevented  the  prop- 
er attention  being  given  to  the  fruit 
in  many  'districts,  with  the  result  that 
blight  made  great  headway. 

]V»TS. 

There  have  been  no  developments 
in  this  line  for  some  weeks  with  the 
exception  of  continuel  strengthening 
of  the  market. 

CANNED  FRUIT. 

California  Fniit  Canners'  Associa- 
tion report  under  date  of  July  10th: 

"The  packing  season  has  thus  far 
verified  our  previous  advices  given 
you.  Cherries  and  apricots  of  the  raw 
products,  as  well  as  other  materials, 
has  no  particular  significance,  for 
comparatively  few  of  them  have  been 
packed  and,  of  course,  few  of  them 
can'  be  sold.  Peaches  and  pears  are 
costing  more  than  we  would  like  to 
see  them,  but  the  failure  of  Eastern 
crops  has  made  a  strong  demand  for 
green  fruit,  dried  fruit,  and  canned 
fruits  of  all  kinds,  and  there  is  every 
indications  of  another  clean-up,  such 
as  we  have  had  the  last  two  years. 

"Prices  have  been  named  on  toma- 
toes and  have  apparently  met  with  the 
approval  of  wholesalers  and  retailers. 
The  pi-ice  is  very  close  to  manufactur- 
ing cost  and  there  is  every  indication 
of  a  firm  advancing  market  through- 
out the  coming  year." 

In  the  absence  of  quotations  on  new 
pack  from  the  California  Fruit  Can- 
ners Association  there  are  no  changes 
of  moment  to  note.  There  seems  to 
be  a  strong  belief  that  the  Association 
will  name  prices  at  an  advance  of  10c. 
to  15c.  per  dozen  above  the  opening 
prices  so  far  made  in  canned  peaches 
and  apricots  of  all  grades,  including 
standards,  seconds  and  fruit  in  water. 
The  Association  ai)pears  determined  to 
wait  until  the  last  moment  before  quot- 
ing figures. 

California  Canneries  Co.,  report  un- 
der date  of  .July  8: 

It  is  very  difficult  to  give  the  out- 
look for  California  Canned  Fruits,  ex- 
cepting to  say  that  prices  will  be 
higher  than  they  have  been  for  many 
years.  It  is  not  a  question  this  year 
of  selling  the  goods,  but  rather  one 
of  supplying  the  demand,  hence  ev- 
erything in  the  line.  Tomatoes  includ- 
ed, will  rule  from  10  to  25  per  cent 
higher  than  last  year.  This  is  caused 
not  only  by  the  demand,  but  also  by 
the  high  prices  on  raw  materials,  and 
everything  else  that  goes  to  making 
up  the  canned  fruits." 

Griffin  &  SkcUy  Co.,  report: 

In  a  letter  to  their  Eastern  brokers  ' 
the  Griffin  &  Skelley  Company  of  San 
Francisco  say  that  the  season  of  1907 
will  go  down  into  history  as  about 
the  most  unsatisfactory  for  the  oper- 
ators in  California  products  that  has 
ever  been  known;  at  least,  if  the  bal- 
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f)I  lUe  season  is  as  uiiPuiiyiacifM  y 
^le  coudltions  prevailing  up  to  date 
been.  After  quotations  were 
e,  ^hile  the  prices  seemed  to  the 
ers  to  be  high,  mnch  to  their  sttr- 
e  tlic  jobl)ers  boushf  freely  and 
kep(  buying,  lorcins  the  packers 
the  oOunlry  lo  cover  their  sales 
lurehases,  and  finally  resullinj?  in 
Gunner  beooinins  absoluiely  un- 
ageabTe. 

(  AWED  PEAS, 
iporls  from  the  East  continue  to 
Jiscou.ragjng.  .The  latest  advices 
ot  make  a  very  promising  outlook 
a  pack  of  large  size  and  good 
itity.  Some  of  the  fields  are  re- 
ed to  be  turning  yellow.  The  sea- 
,is  very  late  and  the  season  is 
(JubioUs. 

CAMVED  CORN, 
le  situation  in  this  line  is  extreme- 
irm.  We  understand  that  som6 
ers  are  offering  future  Western 
5c.  Advices  from  the  East  war- 
ns in  strongly  advocating  the 
basing  of  goods  at  that  price, 
licagro,  July  3. — The  Western  can- 
corn  market,  according  to  the 
ago  '  Canner."  continues  to  a.ct  in 
i'dance  with  the  wishes  and  ex- 
ations  of  the  packers;  that  is,  it 
inues  to  stiffen.  The  market  is 
iv  than  a  week  ago.  particularly 
utures,  on  which  packers  take  a 
ig  view.  As  a  rule,  Western  can- 
are  no^  anxious  to  sell  more  fut- 
not  that  they,  in  general,  have 
racted  verj'  heavily  for  1907  corn 
•ather  because  the  situation  as  re- 
s  the  crop  is  not  flattering,  while 
icreage  for  the  county  is  less  than 
year.  A  good  many  packers  have 
drawn  offerings  of  futures. 
BEANS. 

lolf  Koshland,  report  under  date 
Illy  9,  1907: 

le  bean  market  is  at  present  in  a 

steady  position. 
Hiring  the  past  few  months  there 
:  been  advances  in  the  price  of 
),  Lady  Washington,    and  Pink 
s. 

'he  present  prices  are  being  well 
itained,  and  higher  quotations 
should  be  looked  for  in  view  of 
fact  that  we  shall  most  likely 
:  only  a  short  crop  of  beans  in 
State  of  the  colored  varieties, 
le  present  price  of  Lima  beans  is 


.M  very  high  one,  and  while  it  may  go 
still  higher,  J  cannot  consider  Lima 
beans  a  speculation  at  this  price.  ' 

"The  new  crop  of  Lima  beans  at  the 
preseJit  lime  certainly  iiromises  to  he 
a  record  breakei'.  The  a(;reage  is 
grtuit,  and  the  i)rcsent  conditions  of 
the  ))luut  are  very  .good. 

■"In  view  of  this,  lower  i)rices  for 
Lima  beans  will  rule  this  Fall. 

"The  acreage  in  Small  White  beans 
is  a  full  one,  and  if  nothing  unwonted 
happens,  we  should  have  a  full  aver- 
age croi)  of  this  variety.  The  prices 
may  rule  a  little  below  the  present 
figures. 

"In  view  of  the  fact  that  there  is  a 
good  demand  for  beans  right  along, 
the  consumption  of  this  article  hav- 
ing grown  in  the  last  few  years,  and 
realizing  that  beans  are  now  cheaper 
than  Potatoes,  and  that  Potatoes  will 
■)e  pretty  high  this  Fall,  dealers  in 
general  expect  that  the  price  of  beans 
for  the  coming  crop  will  rule  on  a 
somewhat  higher  basis  than  for  sev- 
ei-al  years  past." 

Los  Aiitfcles,  July. (!. — One  competent 
iuthorit.\  places  the  probable  output 
of  Lima  beans  in  California  this  sea- 
son at  750,000  ba.gs  providing  favor- 
able weather  conditions  rule  from  now 
on.  As  July  and  August  are  some- 
times trying  months  with  this  crOp,  it 
is  early  yet,  however,  to  predict. 
HONEY. 

Riverside. — Reports  from  bee  men 
throughout  this  section  indicate  that 
r.he  honey  crop  this  season  will  be  in 
axcess  of  that  of  last  year,  but  not 
nearly  as  large  as  it  should  be  for  a 
normal  season.  One  great  reason  for 
r,his  is  the  cool  spring,  which  has  kept 
many  of  the  flowering  shrubs  from 
blooming  at  the  usual  time.  Bees  as  a 
rule  are  in  excellent  shape,  however, 
and  the  bee  men  are  generally  quite 
encouraged  with  the  outlook  for  the 
balance  of  the  season.  Reports  from 
the  central  and  northern  parts  of  the 
State  as  to  the  crop  this  season  seem 
to  differ.  Some  reports  indicate  that 
the  crop  is  a  very  short  one,  while 
others  state  that  the  prospect  is  for  a 
large  output. 

ONIONS. 

A  new  record  price  was  set  for 
onions  in  this  State  a  few  days  ago 
when  $2.77  a  sack  was  paid  San  Joa- 
quin growers  on  a  wholesale  basis. 


It  is  predicted  by  souk;  conauissiou 
men  that  the  price  is  liablo  to  reach  |3 
before  the  second  crop  is  ready  for 
shiitnu-nt. 

PICKLES. 

Kecd  IMokh'S  Works,  report  under 
date  of  .hily  S.: 

"The  yeai-  just  past  has  been  a  most 
remarkably  successful  business  year 
foi-  lis.  The  output  of  our  lactory  has 
been  far  greater  than  the  capacity. 
At  this  time  the  market  is  practically 
bare  and  supplies  in  the  pickle  line  are 
^ilmost  exhausted.  It  has  been  quite 
a  difliciilt  task  to  get  .goods  enough 


10  supi)ly  the  demands  of  the  trade. 
With  the  advent  of  the  fall,  our  new 

goods  will  be  ready  and  we  will  be  in 
a  much  better  position:  Although  the 
cost  of  raw  material  this  season  is 
greater  than  ever.  The  outlook  for 
a  big  crop  is  good. 

We  are  making  preparations  to  in- 
crease our  factory  and  tankage,  and 
pack  a  much  larger  sui)ply  than  ever. 
A.MEKIC AN  SARDINES. 

New  York,  July  '2. — H.  O.  Bowers  Co., 
say : 

On  account  of  the  scarcity  of  fish 
and  high  j)rice  of  oil,  there  is  a  ])<)s- 
sibility  that  packers  may  advance 
prices.  Thg  market  is  firm  at  pres- 
ent. 

Last  year  the  packers  were  buying 

011  at  from  3.5c  to  ;i7c  per  gallon  de- 
livered at  packing  points.  This  sea- 
son they  are  paying  from  60c  to  62c 
per  gallon,  which  makes  an  increase 
in  the  cost  of  production  of  about  2.'>c 
per  case.  The  cost  of  cans  has  also 
advanced  about  10c  per  case,  and  fish 
are  costing  just  double  what  they  did 
one  year  ago. 

Taking  everything  into  consideration 
it  is  costing  the  packers  nearly  $1  per 
case  more  to  produce  a  case  of  one- 
quarter  oils  to-day  than  it  did  one 
year  ago  this  time.  Some  of  the  scar- 
city of  fish  for  the  past  ten  days. 

Now  York,  Jnly  '>• — .According  to  ad- 
vices received  from  East  port  the  suii- 
ply  of  sardines  fish  is  still  light,  the 
pack  to  date  amounting  lo  only  about 
1.jO,000  cases,  a  little  more  than  half 
of  which  has  been  shipped  on  con- 
tracts. '  . 

SALMON. 

The  situation  in  spot  red  .Maska 
salmon  is  exceedingly  strong  in  all 
parts  of  the  United  States.    The  short- 


BAY  CITY  MILLS 


ROGERS ! 

Y  OUR  PATENT  (Extra  Family)  ROLLER  FLOUR 
UR  CUSTOMERS  WILL  THANK  YOU. 


City  Flour 


First  and  Clay  Sts., 


J  C.WtSTPHW.  &  SONS' 


Oakland 
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age  has  become  m  greaX  in  eastoru 
marketB  tbat  eomethlng  like  16,000 
oases  were  purchased  in  Liverpool  for 
consumption  In  this  country,  last  week 
The  eastern  conditions  are  reflected 
by  the  markets  here  and  jobbers  are 
quotlDg  a  $1.25  per  dozen. 

SHRIMPS. 

Canned  shrimps  are  becoming  ex- 
tremely scarce. 

SALAD  OIL. 
New  York,  Julj  3,  1907.— Aspegren  & 
Co.,  report: 

Market  the  past  week  has  been  very 
dull  with  almost  nothing  doing,  be- 
ing up  a  little  one  day  and  down  the 
next.  We  expect  the  market  to  con- 
tinue dull  for  quite  sometime  to  come 
with  occassional  small  advances  or 
decline. 


DIPORTS  OF  LUXURIES. 


Over  100  million  dollars  was  sent 
out  of  the  United  States  in  the  fiscal 
year  1906  in  the  purchase  of  luxuries. 
This  total  of  100  million  dollars'  worth 
of  luxuries  imported  includes,  accoixl- 
iug  to  the  records  of  the  bureau  of 
statistics  of  the  department  of  com- 
merce and  labor,  over  40  million  dol- 
lars' worth  of  diamonds  and  other 
precious  stones;  about  40  million  dol- 
lars' worth  of  laces,  edgings,  em- 
broideries, and  ribbons;  about  7  mil- 
lion dollars'  worth  of  feathers,  natu- 


ral and  artificial;  over  6  million  dol- 
lars' worth  of  champagne;  and  the  re- 
mainder miscellaneous  articles,  such 
as  perfumes  and  toilet  articles,  smok- 
ers' articles,  and  opium  for  smoking. 
If  to  this  is  added  the  value  of  tobac- 
co, cigars  and  cigarettes  imported, 
the  total  will  reach  125  million  dol- 
lars. This  grand  total  of  125  millions 
dollars,  including  tobacco  and  cigars 
in  this  class,  is  more  than  double  the 
imports  of  similar  articles  a  decade 
ago,  the  total  for  1896,  for  the  articles 
above  named,  having  been  51  million 
dollars,  and  in  1906,  125  millions.  To- 
bacco and  cigars,  if  included  in  this 
category  of  luxuries  imported,  form 
one  of  the  large  items  In  volue,  ag- 
gregating nearly  27  millions  in  1906, 
against  about  19  millions  in  1896. 
Champagne  Imported  in  1906  aggre- 
gated over  6  million  dollars'  value, 
against  about  3%  millions  in  1896. 
 ♦  

TEMPERANCE  PEOPLE  HAVE  BOY- 
COTT  PLEDGE. 


Agree  Not  to  Patronize  the  Oroccrs 
Who  Sell  Into.xicantN. 


"We  pledge  ourselves,  each  to  the 
other,  that  with  the  help  of  God,  we 
will  buy  goods  and  merchandise  only 
from  those  who,  to  the  best  of  our 
knowledge,  do  not  sell  intoxicating 
drinks. 


"And.  while  wo  will  work  to  secur^ 
the  signatures  of  as  many  boneat  pep. 
sons  and  Christians  ap  poselble,  let  us 
free  ourselves  from  the  liquor  dealers, 
In  place  of  enriching  them." 

This  pledge  Is  being  freely  clrcu' 
lated  In  Berkeley  and  the  temperanc« 
people  say  that  they  expect  the  plan 
to  work  many  benefits.  The  purpose 
of  the  pledge  is  two-fold.  It  is  in- 
tended to  show  the  town  trustees  thai 
the  temperance  people  do  not  want 
any  change  in  the  present  liquor  la^ii 
and  that  they  are  ready  to  push  thi 
power  of  the  "boycott"  to  the  final  ex* 
treme  to  keep  liquor  selling  out  ojj 
Berkeley. 

The  pledges  are  being  circulated  III 
Oakland  and  other  parts  of  the  Stabj 
as  well  as  in  Berkeley.  W.  W.  Clarf 
is  one  of  the  leaders  in  the  "boycott, 
movement.  All  hotels,  grocery  stored 
drug  stores  and  similar  establishment! 
that  handle  liquor  in  any  way  are  tC 
be  tabooed  by  those  who  sign  thi 
pledge. 

 ♦  

Ft.  Smith  Refrig:eraloi'S — Cold  an( 
dr>'. 


There  is  a  great  deal  more  lA  propej 
display  than  some  grocer'.^  seem 
think. 


Ft.  Smith  Refrigerators— Cold  ani 
dry. 


YOU  ARE  ALWAYS  SURE  of  a  sale 
and  a  profit  if  you  stock  SAPOLIO. 
You  can  increase  your  trade  and  the 
comfort  of  your  customers  by  stocking 


at  once.    It  will  sell  and  satisfy. 


«« 

u 

h 

««( 
'm, 
hi, 
ft'i 


HAND  SAPOLIO  is  a  special  toilet  soap— superior  to  any  other  in  countless  ways — delicat^| 
enough  for  the  baby's  skin,  and  capable  of  removing  any  stain. 

Costs  the  dealer  the  same  as  regular  SAPOLIO,  but  should  be  sold  at  10  cents  per  cak< 
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Wholesale  Price  List. 

EACH  DEPABTMENT  OF  OUB  PRICE  LIST  IS  CHECKED  UP  AXD  COBBECTED  EVEBT  WED>-E8DAT  BT  M.  J.  BBANDEX- 
TEIN  &  CO..  A-  SCHILLIJiO  &  CO.,  J.  A.  FOLGKR  &  CO.,  SCSSMMAN.  \^  OBMSEB  &  CO..  .1.  H.  NKWBAIEB  &  CO.,  GCOOENHIME 
;  CO..  TILLMANN  &  BENDBL,  WELLMAX,  PECK  &  CO.,  HAAS  BROS.,  CCD/VHY  &  CO.,  ARMOfK  &  CO..  WIEI..VND  BROS., 
(OETHLISBEBOEB  &  ORASSOIT,  GOLDEN  GATE  CRACKEB  CO.,  WILLIAM  CLUFF  CO.,  WHITTIER-COBURN  CO.,  W.  P.  FCL- 
,EB  Si  CO..  STANDARD  OIL  CO.,  HOOPER  Sc  JENNINGS.  M.  PHILLIPS  &  CO.,  PACIFIC  COAST  BISCUIT  CO.,  PACH'IC  VINEOAR 
;  PICKLE  WOBKS.  HEYMAN- WEILL  CO.,  AND  8CHU'ABACHBE-FREY  CO..  EACH  FIRM  TAKING  THE  DBPABTMENTS  ASSIGN - 
;D,  as  list  INDICATES. 

No  daiin  is  made  that  this  Price  List  contains  an  ironclad  schedule  of  rates — good  for  a  week.    No  such  schedole  could  b« 
iitalned,  even  on  actual  cash  sales.    These  prices  are  solicited  for  publication,  and  represent,  at  the    time   of   Eolng    to   press,  the 
rersKe  prices  demanded  by  the  general  run  of  Jobbing  houses  for  average  amounts  of  goods  on  average     cendltions     of  porchiisfl. 
^enons  with  cash,  or  undoubted  credit..  alwa:c8  get  special  low  rate«. 

Subscribers  will  confer  a  favor  l)y  pointing  out  to  us  any  partlcularerror  or  omission.   


COL. 


COL. 


COL. 


COL. 


COE.. 


balones   18 

mmonla,  Laundry  . ... .  .25 

ncbovies   l" 

sparagus   10 

Handles   48 

le  Grease   43 

tacon   11 

ar  Sugar   2 

arrets   61 

larrel  Covers   51 

tasUis   31 

ahed  Beans   10 

taking  Powder   20 

tags    (paper)   43 

larley.  Pearl   23-26 

laskets   48 

tath  Brick   43 

teans.   Canned   IC 

leef.  Barreled   12 

»eef   Extracts   33 

iendne   28 

tinder  Twine   47 

Hacking,   Shoe   46 

Uoaters   16 

ilnestone   43 

tlning   25 

iorax   26 

tdntlon   Capsules   33 

lovrls   48 

Irooms   48 

breakfast  Foods   21-22 

(rushes   48 

latter  Ladles   61 

handles   30 

handles   43 

banned  Fish  11 

[banned  Fruits   5-6-7-8 

banned   Meats   13-14 

janned  Soups   38 

"anned  Vegetables   10 

■»n    Openers    •  •  •  •.  48 

.i-^ers   33 

ds.   Playing   52 

:at*et  Sweepers  48 

'asi'^e  Soap  27 

^^stOT  OH   29 

'at«up«   37 

Bw-ups  (bulk)  .39-40-41-42 

^av^»^^,  KMSsian   15 

erea    Colff e   33 

7-ereal  Laxative   45 

i:«r(»al8    21-22-23-24 

iTjeese.  ter.  A  dom  16 

Cherries,  ^viara*chino. . .  .33 

:'hero»t8   54' 

rheese  Saf«»   48 

Pigaretlm  Paf«r8   54 

fhewing   Gum   31' 

Chicory    '  ■   1 

fhimneys   Bf 

Chloride  »li  LioM  2E 

Chocolate   3? 


jhutney   33 

Cider   34 

:igarettes   55 

Jitron  36 

;lam  &  Clam  Juice....  18 

^lam  Chowder   18 

Clothes  Lines   48 

Clothes  Line  Pulleys  48 

Clothes  Pins   48 

:oal  Oil   29 

Cocoa   33 

Cocoanut   34 

Jodflsh   15 

JoiTees    1 

Coffee  Extracts    1 

Coffee  Mills   

Condensed  Milk   34 

Condiments   41-42 

Corks   49 

Cordago   44 

Com,  Canned   10 

:^oru   Starch   28 

Cottolene   34 

Crackers   31 

Cranberry  Sauce    8 

Cream  of  Tartar   30 

Currants    5 

Curry  Powder   

Cottle  Bone   44 

Demijohn   49 

Mshes.  Wooden   5t 

Ooor  Mats  49 

Oried  Fruits  5 

3rops  and  LumiKi   30 

)ry   Paints   29 

Oust  Pans   49 

>u8ters   49 

Cels   17 

Egg  Food   44 

3gg  Beaters   51 

Envelopes   52 

Evaporated  Milk   34 

Sxtracts,  Beef   33 

Jxtracts,  Flavoring  ..19-30 

ixtracts.  S.vrups    4 

"arin.  Goods   .  .21-33-23-24 

''igs   5 

?lne  Cut  Tobacco   .53 

J'ish  and  Cheese   IC 

Fish    (canned)   17 

imoked   17 

■'ish  Potted   17 

"lavoring  Extracts  .  .  18-20 

Hour  21 

:^ly  Paper   44 

French  Mustard  (bulk).. If 
•"mils,  canned..  9-IO-ll-l'J 

"ruits,  dried    i; 

''"mlt  Wax  &  Strings.  ..  .47 

?ruit  Jars   44 

''"ancets   41 

Fmit  Jar  Caps   44 


Fruit  Jar  Bubbers   44] 

Gasolene   29 

Gelatine   35 

Ginger,  Preserved   19 

Glue   44! 

Gum,  Chewing   31; 

Ham   Ill 

Herring   16; 

High  Grade  Smoking, To-  j 

bacco   ;  ...  53 

Honey    6! 

Hops   35 1 

Horseradish   41, 

Ink   521 

Insect  Powder   44 1 

Ironing  Boards   40| 

Jams   7-8  j 

Jars   44  j 

Jellies   7-8 

lanterns   31 

Lamp  Burners  49  j 

Lamp   Chimneys   50  j 

Lamp    Wicks   51 

Lantern  Globes   51  j 

Lard   121 

Laundry  Materials   251 

Laundry  Starch   28 

Lard  Oil   29: 

Lead  Pencils   52  j 

Lemon  Squeezers   50 

Lemon  Sugar   35 

Lemon  Juice  35: 

Lhiseed  Oil   29 1 

Liquid   Bluing   25 1 

Lobsters,  Canned   18; 

I/Ozenges   33, 

Lubricating  OU   29 

Lye  25; 

Macaroni   22 

MacJverel   (salt)   16 

Mackerel,  tins   17 

Maple  Sugar    3! 

Maple  Syrup    3| 

Marmalade    j 

Marlsrhino  Cherries  ....33; 

Matches   45, 

Meals   21-22-33-24! 

Meats  (canned)   13-14 

Memo  Books   52 

Milk  (condensed)   34. 

Minre  Meat    8; 

.Mixed  Candy   30 

Molasses   2-3 

Mops  and  Handles   50  > 

Mouse  Traps   51 ! 

.Mucilage   52 

Mushes   21-23-23-241 

Mushrooms   36' 

Mustard  (dry)   19 

Mustard   (bulk)   42 

Neatsfoot  Oil   29 1 

Nest  Eggs   51  i 


Nuts   6' 

Oil  Cans   61 

Oils   21 

Olives   35 

Ollv^  Oil    3« 

Oysters   It 

Pails   5t 

Paints,  Dry   2t 

Paper  Bags   4S 

Paper,  shelf   ii. 

Paper,   Toilet   45 

Paper,  %V  rapping  ...  ....4£ 

Paprika   It 

Parafflne  Candles   43 

Pastes   22 

Peanut  Butter   36 

Peas  (canned)   10 

Peels   36 

Pens,   Steel   52 

Pencils   62 

Pepper   It 

Pepper  Sauce   .41 

Pickles   39-40-41-42 

Pigs'  Feet   V. 

Pineapples    (canned) ....  9 

Playing  Cards   53 

Plug  Tobacco   51 

Plum   Pudding  31 

Polish,   Metal   4f 

Polish,  Shoe   4f 

Polish,  Stove   46 

Pork  and  Beans   10 

Pork.   Barreled   12 

Potato  Mashers   51 

Potted  Fish   22 

Preserves   7-f 

Provisions  11 

Prunes    S 

Raisins   6C 

Relishes  .  41 

Rice   23-24 

Rolling  Pins   61 

Rope   44 

Sago   23 

Salad  Oil    3f 

Salad  Dressing   S< 

•laleratns   20 

Salmon  (salt)   IF 

Salmon  (canned)   17 

Satsoda   2r 

Salt   36 

Sardines  ,  18 

Salt  Fish   IS 

Halt    Meats   11 

Saratoga    Chips   3t- 

Siiurcs   37 

Sauces   (bulk)   41 

Sauerkraut   37 

Seeds   47 

Steel   I'ens   S2 

.Sheep  Dip   47 

Shelf  Paper  50 


Shell  Fish   U 

Shoe  Dressing   47 

i  -ihoe  Bmsbes   48 

\  Shrimps   18 

I  Smoked  FUh   10 

I  Smoked  Tobacco  63 

Snnfif   56 

'  M>da  and  Hnleratus   26 

l^up   26 

'  4oap,  Scouring   27 

i-ioups   36 

jplces   19-20 

!  ^ittoons   ai 

'Spoons,  Wood  01 

I  *pral«   17 

starch   28 

j  stationery   OS 

nick  Candy   30 

Stogies   54 

Stove  Polish   46 

Sugar    2 

Sugar,  Maple    3 

.Syrup    3 

Symp,  Extracts   4 

racks   51 

Tapers,  Gas   51 

I  Dapioca   23 

I  Teas    I 

Tobacco   S3 

Tobacco  Cutters   

Tobasco  Sauce   41 

ToUet  Paper   45 

Tomatoes   10 

Tomato  Catsup(bulk)  39-42 

Tooth  Picks   51 

Traps   BI 

irrufUes   ;n 

ITubs   50 

[Turpentine   20 

Twine   47 

Twine  Holders   31 

I  Twist  Tobacco   «5 

,  Vegetables    (canned) ....  10 

V'ermicelli   22 

i  Vinegar   80-40 

Washboards   ;..5I 

n'ashing  Powder  27 

Wax   «7 

Wax  Strings   47 

Whips   SI 

White  Lead   29 

Whiting   

Wicklnp   Ot 

Willow  Ware,  etc  48 

I  Window  Screen  51 

Wringers   ot 

WrKing  Paper  63 

Wooden  Ware,  etc  48 
Teast  Cakei   31 


Department  1 
|:  COFFEB,  CHICORY,  ETC. 

.This  lieirt.  ia  corrected  by 
Bf.  J.  Bmrnammtm  m  tv. :  A.  Schil 
ling  &  Co. :  J.  A.  Folger  &  Co. 
Green  Coffee. 

In  bags  In  drumb 
Mocha,  Gen.  Arabian. i.T  25 
TCo.  2   21  23 

No;  3   ;  

Mocha   Livorato    ...  .23 

Aden  21   

Koiia    (Hawaiian) ...  .12  16 

Mexican   .12  18 

Ja^-a.  Common   15  IS 

Java;  bro^n  pln'tion.20  25 

Java    Mandheling. . . .  26  .... 

Kroe   17  .  .  ,  . 

Caracpl,  prime  w'shd.1.7  16 

f'ar^c"!.    orfinary.  . . .  1 2  13 
LSuatemats  rrtnie....ie 


"       Choice   14 

Good   12 

Costa  Rica  Prime.... 13 
"    Choice(Ija  G'nd)13 

"    Good   11 

Salvador  Washed....  12 
"  Unwaslicd  .11 
Caracola  Guatemala.  .  to 
"  Sail  ador  .  .  13 
Roast  Coffee, 

Salvador   15 

Java   . 24 

Mocha  Aden   27 

Prme  w'shd.  C.A.blndslD 
'^ood  C.  A.  Blends,.  .18 

Ordinary  Blends  12 

Ja-v-a  Kncy  Mndlieling33l 

I    ■'    Kroe   20  < 

Mocha  LiNxralo  31' 

J.    B  26.1 

Java  &  Mocha  Fancy. 32 

No.  2  16 

Guatemala  No.  1....1B 


,  20 

31 
31 
24 
20 
1:; 

33 ->i 
26% 
M% 

31  »i 

32  »i 
26 
18  Vi 


No.  2  

Costa  Rica  No.  l'. 

"       No.  2    .  . 

No.  2  .  . . 

"       No.  3  .  . . 

Kona  Fancy   

"     No.  1   


..:a%       IS  14 

18V. 

..IT  18Vi 
..17  171/; 

..ir.H  16 

..2014  20Si 
..16Vi  169i 
Private  Branrfn. 

Lion.  100-Ib   

Hilli?  Bros.  Arabian  Roast  .26 

Arbuckles  100-lb  17.37V4 

".M.  .J.  B." 
■M.J.B.,"  60  I  s  in  r.Tsc.  .'JS 

"M.J.B.."  30  L' H  in  (.-use  27 

"M.J.B.."  21  :!'.s  in  ca.se  ^5 

i>cfaUllng;*H  Best  Coffer. 
In    l-lt>    cartons,    in    23.    r>i)  or 
lUO-lb  cases.    Can  be  asuurtcd  as 
required. 

&-star    ..    .36*4  ll-Klar    ...  .is^ 
4  KiRT    ..    .20V,l3-slar  ... 
8-star    ..  .25%| 


Folger's  Golden  Gate  Coffee. 

1  100  or  60.  l-Tb  tins  

!  50  or  30  2-lb  tins  3« 

I  fO  or  20.  2  'i  -Tb  tins  50 

i  JO  or  1 2.  G-Tb  tins    39 

Never  sold  in  bulk 

CUcorr. 

ICallfornla    PS^ 

Belgian  No.  2  OT 

Belgian.    No.    1  01% 

Coffee  Kxiracris. 

Bulk,  per  lb  07 

Vienna.  U'e.  10-lb.  bx....:6 

Vienna^  I  s,  10-lb.  bx  26 

ArkTiTiann'n,  ^-groaabxa. 
gross   i.M 


Department  2 

This  Dept.  l3  corrected  by 
M.  .T.  Brandenfitein  St  Co..  A.  Schill- 
ing &  Co.,  J.  A.  Folger  &  Co. 


Japan. 
TEAS. 


(Pauflred,  Sundried 

or  Basket- 

 56 

74 

 44 

55 

39 

43 

.  ,  .34 

38 

Fine  

 24 

33 

Fair   

....t'l 

24 

Green  China 

(Gunpowder  Imperial  orYoung 
Hyson) 

Extra  Fancy  56  76 

Fancy   38  4  6 

Choicest   35  37 

Extra  Choice  32  34 

Fine   25  31 

Fair   20  25 

English  Brcakfaiit. 

Extra  Fancy  67  80 

Fancy   51  66 

Choicest   35  50 

Choice   24  30 

Fine   20  22 

Fair   .....15  20 

Oolong. 

Extra  Fancy  58    $1  50 

Fancy   50  57 

Choicest   ..36  48 

Extra  Choice   33  35 

Fine   2T  32 

Fair   ...22  26 

CVj'lon  and  India. 

Brolicn  Orange  Pekoe.  .36  65 

Broken  Eekoe  33  56 

Orange  Pekoet  31  53 

Pekoe   27  46 

Pekoe  Souchong  24  39 

iichiiUn{£'s  Bent  Teas.  , 


(Packed  only  in  16,  12,  8  and 
6-oz,  Cartoons.    Never  in  bulk) 

Japan,  per  lb  '^^  i^ 

do.  1  crown   90 

do.  2  crown   

Engli.'^li  Breakfast  45 

(jo,   1  I'lown  !^0 

(l'>.      <-n.)Wn    ^■''O 

Ceylon   

do,  1,  iTowu  

(So,  2  crown   

Oolong   ^j' 

do,  1  crown    ■■''■> 

do,  2  crown    1-80 


I'REE  TKA. 

(I'^ull  weights  onl.v.) 
Packed  in  1  lb.  and   V^  lb. 
cartons.  ,  „_,, 

.Tapau   37V.:F/.  B  ConBoij  ,  .,7  H 

Ooolong   r.i)  CimpowOor 

CJcyloii   ;i7>,>;Or')ital  Bind.:;?  ',4 

Volgrer's  <;»lden  <i;ile  Tea. 


Hpon~~rrr.  ■..n.ih-ih':, 

JsDgllsh  Breakfasl .  ]4,-!j  lJl  1 1  \z 

C^yhm   Mr.icM./, 

Dolong:   (is!<T|4(ii;.. 

•lUUP'JWdpr    li;j4G|44',-i 

)P!)acIc  and  Groon.  .  |43|4:;H  1  VG 


i 

T-l 

Ti 

11 

1 1 

•u 

4  1 

n 

46 

4(1 

44 

41 

41 

41 

THE    RETAIL    GROCERS'  ADVOCATB 


Do.  35-rb.  tins,  10  in  case.. 8. 40 
Do.  10-rb.  tins.  10  in  case.. 9,00 
Do.  8-irb.  tins.  S  in  case ....  9.05 

Do.  SO-tb.  boxes   7.70 

For  Bakers'  and  Confections'  Use. 

Barrels   $6  ''5 

Half  bbls   'i;.-,o 

Boxes.   30   lbs.   each  ,  7,10 

DePartmeut  &. 

This  Dept.  is  corrected  by 
SuSNiuan,  Woruiser  &  Co.,  J.  U. 
Neivbauer  &  Co. 

SUGAR  AND  SYRUPS. 

The  Western  Sugar  Refining 
Company  quotes  net  ca.sh 
prices  as  follows.  Barrels  are 
an  advance  of  10c;  half  bar- 
rels, 25c;  boxes,  50c;  50-lb. 
bag-.s,  10c. 

Fruit  Granulated   5.40 

Dr.v  Granulated,  lOO-lb  sack.. .t. 35 

Beet    Granulated   5.25 

Gonfertioiiers'   A  5.35 

Cube  5.()0 

Cru.shed   5. GO 

Cand.v  Granulated   5,15 

Magnolia  A   4.95 

Extra    C   4. So 

Golden  C   4.75 

"U"  .Sugar  4,65 

H.  &  K.  Crystal  Dominos  S,75 

Bar.  bbls   C.S5 

California  &  Hawaiian  .Sugar  Re- 
fining Co.  Additional  per  100  Ths: 
In  bbls.  and  50-Ib  bags,  10c  more; 


8  oz,  doz.  .  9.75|Cral3.  each.  .11.00 
Creiscent  Oil  of  Mapleine. 

1-oz.,  doz...  2.702-oz.,  doz  ..  4,75 
8-oz..    ......  .10. 004-oz.,  doz  ..  8.25 

16  oz.  doz.  .  27,00i32  oz,  doz.  .  48. 00 
Gals,  each.  .15,00] 

Hiirdesty's  Maple  Extract. 

1  oz.  doz.  ..  ?1. 1012  oz,  doz..  1,75 
half  bbls,  i;5c  more;  boxes  50c 
more;  for  all  grades: 

Granulated    Basis   .....5.35 

Powdered   5. .15 

(A)  Crushed   f,.GO 

Berrj-   5,40 

Extra   Fine   Dry   Granulated ..  5.35 

Coarse  Dry  Granulated   5.35 

Confecitioners'    (A)  5.35 

Confectioners'  Crystal   5.45 

Cubes    . '.  5.60 

Bi-icks   5.60 

Beet  Gran.,   100-Ib.  bags  only5.25 

Excelsior  (A)   4.95 

Extr^  (B)   4. 85 

Golden  (C)   ;4,75 

Yellow  (D)   4.63 

C.  and  H.  "Higrade"  B»r. 

In    100-tb,    sacks  $5.45 

30-lb.   boxes    5.95 

lO-rij.    tins,  10    in   case....  7,80 

35-nj.     tins   7,15 

40-th.    tins    7,15 

Barrels   5.. "5 

Half   barrels    5,7U 

Long's  Peerless  XXXXXX 

Do.    bbls  G,S5 

Do.    %    bbls   7.10 

Do.   4-tb.   tins,  cases  ^>.40 


MOI-ASSES. 


I  JACKETS 


CASES 


MAPLE  SYRl 

Log  Cabin  Maple  _ 

Gallons,  per  doz .  . .  j . . . 
Cans 

Halt-gals,  per  doz.... 

Quarts,   per  doz  

Pints,   per  doz  

Bottles 

Quarts,  per  doz  

I'ints,  per  doa  

Jackets,   per  gal  

"Old  Manse 

Gal,  tins.  dz  to  ca.se 
\->  Gal  tins,  1  dz  to  c; 
Quart  tins.  2  dz  to  ca. 
Pint  tins.  4  dz  to  case; 
Jacket  Cans,  bulk,  p* 
Glass  Qts,  1  dz  to  Ca! 
'Glass  Pts,  2  dz  to  casft 

Log  Cabin  P«n-0-CI 

I  Cans 

iGallons.   per  doz  

; Half-Gals.,   per  doz.., 

'Quarts,    per  doz   

Pints,  per  doz  

Bottles  , 
Quarts,  per  dpz  ..... 
Pints.   Pfsr  doz. 
I  Jackets,   per   gaL   •  .> . 

MAPLE  Sl'GJ 

Toboggan  Brand  Maq 

3U  l-rij  blocks  (cases); 
6(1  Vi-tb  blocks  (cases )j 
.Maltese  Cross  Brand  ^ 
Ass't'd  ViS.  '/is.  Is.  per 
Scalloped  Cakes,  100  tot 
Syrap  Extract 


Fancy  Open  Kettle  | 

Pickaniny   

Belmont  Plantation   '. 

St,  Clair  Plantation  ; 

Centrifugral 

Oak  Grove  , 

St.  Mary's   

Baking  Molasses 
Hawaiian  Island,  Genuine. 
Cane 

Black  Strap  


Bbl, 

bbl. 

bbl.i  ! 

54  G 

34  G 

1  7  G 1  5  G 

.54 

1 

.571  2.9S 

.47 

.49 

,521  2.73 

.41 

.43 

.4«|  2.43 

.37 

.33 

1  ■ 

,   .421  2.23 

.34 

1 

.371  1.9S 

.19 

.21 

'""l 

.17 

.19 

.221  1.23 

I      ;4G  irO_G|_^GlUG 

"""""  r"""  T  I  1 

2,72|  2,42]  6.90!  7.60|  5.28 

2.501  2.22!  •'■"Ol  7.10!  4.98 

2.22!  1-981  S.SOl  6.50!  4.62 

I         I         I  I 

2.051  1.S2!  5.401  6.101  4,3S 

I         I         I  I 


1.21!  110! 


2  OZ,  doz.  .  3.001  IC  oz, 
4   oz,   doz..  5.251 32  oz. 


Bbl.,  bbl  : 
54  G  34  G  I 


x.vm.K  jsvitips. 


KITTS 


bbl. 
17  G 


5  G 


414 

G    4  G 


3  G    2  G  11  G  12  G 


Saratoga  Drips,  made  from  pure 

1 

1 

granulated   sugar,    packed:  12- 

1 

1 

..I's.  J6.28  

.52 

.511  .57 

2,97] 

1 

2.42i 

1 

SO; 

High  Grade  Sugar  Syrups. 

1 

(Pure  White) 

1 

! 

.471 

.49 

.52 

2.73 

2.501 

2  2"l 

1 

(Delicious  Flavor) 

1 

'  "i 

.441 

.46!  ■'>" 

2.361 

2.101 

1 

62 

l!iugar  S.vrn|>8 

1 

1 

New  Butter  Scutcli   

.45 

.47 

,511 

•,.'.(■.:; 

-4  1! 

2.11' 

1 

65 

Aictor   

.401 

.42 

1 

1  '1  r 

1 

50 

Golden  Gate  

.38 

.4tl 

.1:: 

J  ( 1  n 

1 

4  1 

Cooking  Syrups 

.34 

.36 

.39 

2,0s 

i.n  1 : 

1  .  7 

1 

.2  6 

.30 

1,63 

1.51 

1 , 1 

1 

Special  Table  Syrup 

.40 

.431 

2. 28 

2.091 

I.S6I 

1 

44 

1 


1%11%  120 

G  !  G  .;i-( 


I 


l.l.SI  .67|1.24|1.12'1, 0116,1 


per,  Cc 
6.f 


1.14]  .65|1.20|1.09|  .98 

1.041  .60;i.]0|1.0li,  .9rt($. 

1.00,  .5Sil.06!  .971'. 87 
I        I        I  I 

,.121  .541  .9Sj  .floj  .Sl!5.1 

,74|  .451  -801  -73!  .6.'i!4.:ji 

1     I     I  -ca.sf;.s 
1.001  .5SIKoand  Frictton 
C  10-lb  Tins,  ]>er  case.  . 
24  3-lb  Tins,  per  tiase. 


11 


-lb  tins,  per  esc. 


\ 

M.VPLE  SVKCPS. 

1    JACKETS,  i 

CASl 

I  Bhl. 
'  54  G 


WoodlaTvn,  made  from  pure  tnaplr     sap     in  the 
groves  at  Beaiice.  C;iii-id.i,  ;iiid  1',''  al.so  packed: 
Cases:  T 2-1 's  .n;-!.44;  6  1s,  $(;.7;;;    12-M:'a  ,$2.14; 

i;4-',4's,  .i;s.10;  2  1-i.4's.  ,1;,..  10. 
T?ottleK:       <.\U}.  .f-l.b'O;  21  pt.s,   .$4. "JO. 

Ueer  Lodge  .  '.  

New  England  

(.Canada  Sap    .  -  


.G7 


bbl.  bhi.'  '  4%i  '10 
:t(  G  17  G!5  G      G  ^40  IG 


1,20. 


1.00 


.ir.M.GG!4. 14111. 


.90  4.63  4,:;l|.3,74llll.: 
.S2\i.i3  3.S6l.?.42|  'J. 
.72|37S|.3. 4113. 071 


1 
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6 

DBIED  FRUITS.  NUTS  AND 

HONEt. 
This  Dept.  is  corrected  by 
GuKKenbime  &  Co.,    'llllmann  & 

'  Bendel. 
(Add  %e  for  50 -lb.  boxes  and 
%c  tor  25-It>  boxes). 
Apples. 

•Sundriedj  sacks   v.   6 

Evap.  Fancy,  50 -Tb  boxes   7% 

Bvap.  ex.  choice,  00-Ib  box..  7 

Evap.  choice,  50-Ib  box   6% 

Apricots. 

1906  Crop 

Choice  Sacks    20 

Fancy   Sacks    -1 

Fancy,  25- lb  boxes  

Blackberries. 

In  boxes,  per  lb  none 

Cberrles. 

Pitted,  in  boxes,  per  lb  35 

UnpUted,  in  boxes,  per  lt>.12% 
Currants. 

In  bbla   09% 

Recleftned,  in  bbls  lOVa 

Becleaned,  25-Ib  boxes  11% 

liecleaned,  60-rb  boxes  11 

Recleaned,  l-lb   carts  11% 

Recleaned,  12-02  carts......  10% 

Dates. 

Fard,   14-tb,   per   lb  H 

Persian,  65- lb  case  07 

PIGS  (California) 

BlAck,   saclcs  0  4  % 

Black,  25- tb  boxes,  per  box..  1.2 5 

White,  bags   04% 

W4iite,  10  1-lb.  brks.,  pr 

box   65  90 

■White,  60-%s    2.00 

FIGS  (Imp.  Smyrna.) 

box  90 

Choice,  5-It).  bx.,  per  lb  16 

Nectarines. 

White   13 

Red  13 

Choice,  sks . .  1 1 1  Fancy,  sks  ..12% 
Ex  Ch'ce,slisliy3  .r  .  — «' 

Fears. 

Choice,  Mb,  in  sacks.....  9 

Ex.  cliolce,  %s,  in  sacks   9% 

Fancy,  VsB,  In  tsacks  12 

Plums. 

Unpitted    ...  Pitted.black.ll 
Pitted,  blchdll%100s-1103  .. 
Prunes. 

Sks. 


30-40S   S% 

40-50S  Hi 

50-60S   6 

S0-70S   5% 


bx. 

25-lb. 

91,4 
7% 
6% 
6 


S0-90.<!   5  5% 

90-lOUR   414  5 

In  cases  of  125-lb  tins  

In  cases  of  12   5-lb  tins  

Raisins. 
Box   V-3   143  501b. 

6  Cr.  Layers..  3.50  2.75   

5  Cr.  Layers..  2.00  .?.25  3.50   

4  Cr.  Loose   9% 

.1  Cr.   Loose ....    9 

2  Cr.  Loose   S% 

4  Cr.  Loose   9 

3  Cr.  Loose   8% 

2  Cr.  Loose  .•   SVl 

Fancy  Clusters,  1-Ib  cart 

per  doz  

Fancy  Cluster.s,  5-Ib  cart 

pel-  case   

Unblchd    Sultanas,    50-Tb   8 

Thompson's  bleached  Suit. 

seedless,  SO-tb   11 

Bleached  Suit.,  sdl.ss   9 

Seedless  Muscatels,  GO-Ib 

cases    7  ?4 

R.  R.,  36  IGs  10% 

Blue  Bell,  50  Is  (seeded)  10  H 

Seeded.  1-lb  cart  10% 

Seeded,   12  oz  cart   9 

Seeded  bulk,  lb  10  H 

NUTS. 

Almonds,  Fancy,  I.  X.  L  IS 

Almonds,  choice  soft  shell 

Drake   16 

Almonds,  shelled.  No.  1  45 

Almonds,  shelled,  No.  2  35 

Almonds,    shelled,  Jordan 

Imported   

Almonds,  Jordan,  Dom.... 

Brazils,  IGO-Ib  sacks  18 

Chestnuts,  Italian   20 

Cocoanuts,  per  100  4.50  5.00 

Filberts,  175-0)  sack  14 

Peanuts,  California   06 

Peanuts,  Japanese   .,  OS 

Peanuts,  Eastern, hnd  piekd..6  6% 

Peanuts,  roasted   8  9 

Pecan,  polished   18-20 

Pine  

Walnuts,  soft  shell,  bleached.  15% 

HONET. 

Pure  white  sage,  2  5 -gal 

tins,  per  lb    7% 

Light  Amber,  2  5-gal  tins  .... 

per   tb    7 

White  Clover  (stained.) 

5-gal.  tin,  pei-  tb  07% 

2  dz  2-Ib  jars,  per  case..,.  8.00 
2  dz  1-tb  jars,  per  case....  4.25 

24-qt.  cans,  per  case   7.00 

12   %-gal.  cans   6.60 

6  l-gal.  cans   6.00 

Glass. 

Per  Doz 

Tumbler,  8  oz.,  4  doz  in  case  1.25 
Oval  pints,  4  doz  in  case.  . .  .  1.25 
l-tb  glass  jars,  2  doz  in  case  2.25 


Department  5. 

This  Dept.  ts  corrected  by   Wellma.n  Peck  &  Co.;  flnn*  Broi. 

JELLIES.  JAMS  AND  PRESERVES.  

"SoTe  ilos 


Grillon 


Guttifit 


•ulir 


16-02.  Jars  18-02.  Jars  No.  2  Tias.  Pi»ic  Ink  4^||'^ 


I 


Apple   I  |2  35;  |2  00|  |1  60|  192% 

Apricot   |2  35|2  35|2  00|2  00|1  SSjl  60  97%|92% 

Apricot  Marmalade   |2  35|  1  |  |1  85|  |  |  

Blackberry   |2  35|2  35|2  00|2  00|1  S5|l  G0|»7',i|92% 

Currant    |2  35|2  35|  12  00|  |1  00  97%|»2% 

Fig   |2  35|  |2  001  |1  85|  97 %|  

Gooseberry   |  |2  35]  |2  00|  II  6B|  |92'.* 

Lemon   |  |2  35|  |2  00|  |1  C0|  |92% 

Loganberry   |2  3512  3n|2  00|2  00|1  Sa|l  CU|97y.|  

Orange'   |2  35|2  35|  [2  00|1  85|1  60|97V-|9214 

Orange  Marmalade   |2  35|  |2  00|  |1  85|  |97V.|  

Peach   |i  3512  3.^  00|2  00|1  85|1  G0|97%|92% 

Plum,   Damson   |2  35|2  3.5Tfc»0<)|2  00|1  S5|l  60|97     |92  y. 

Plum.  Green  Gage  |2  35|2  35|2  0012  OOjl  85|1  60197 |»2 

Quince   ;  |2  35|2  35|2  00|2  OOjl  8511  60|97H192% 

Raspberry   |2  35|2  35|2  00|2  OOjl  8j|1  60|97%|92V'. 

.Strawberry   |2  3»|2  35|2  00|2  00|l  S5|l  60|97%|92% 

Assorted  Regular   |2  35|  |2  00|2  00|1  85|1  60197V.|92%| 


90 
90 


90 


Assorted  Berries   |2 


90 
90 

90 
90 

90 
90 
90 
90 
90 
90 
90 

nn 


,  COMB 

Water  White,  24  1-tb  frames.. 16 

Light  Amber,   24  1-tb  frames.. 14 

Water  White,  24  1-lb  frames.. 15 

BEESWAX. 

Pure   30-31 

I^onsr's  Preserves. 

Guaranteed  absolutely  pure. 
(Packed  2  doz.  in  case) 

Per  Doz. 
Strawberry,  Logan  Berry, 
Blackbeery,  Raspberry, 
Pineapple     ,Pear,^  Fig 

Cherry   $3.50 

Peach,     Apricot    Plum  , 

Quince,  Orange   3.20 

Assorted    3.30 

Spiced  Figs    3.70 

%  gal.  jars,  6to  cs,  pr  cs  7.50 
30-tb    pails,   per  paii   6.00 

15-  tb  palls,  per  pail   3.80 

16-  oz.  glass  jars,  2  dz  .to  cs, 
per  doz   2.25 

liOne'a  Jams. 

ZO-Xb  pails,  per  pail   3.75 

15-tt)  pails,  per  pail  2.00 


1-lb  glass  jars  (with  comb.  .  2.50   

_  DEPABXAIEIirr  1-  '        „  „       *  r„ 

This  Dept.  Is  eorrected  by      Haas  Bios.;  Wellman,  redt  s  i-o. 
Canned  Fruits 


.  .|2  O0|2  OOjl  S.-.jl  60|97>;:|92%| 

Standard  Jams. 

Tumblers.  I  doz  to  case.  <l<ir..  n.'. 
Tumblers,  2  doz  to  case.  doz.  1.10 

30-1bkits,  per  kit   I'.L'o 

Long's  Jellies. 

In  Crystal  Top  Glass  Tumblers 
Guaranteed  Absolutely  Pare 

(Packed  2  Doz.  in  Ca.«!p) 
All  ^■a^ietie.s,  per  doz....$J  On 

oO-lbpails,  per  pail   :l  2'» 

15-Tb  pail^,  per  pail   l.xn 

Standard  Jelly. 
Tumblers,  4  doz  to  case.  doz.  .9'i 
Tumblers,  2  doe  to  case,  do2.  1  O.'i 
30-rb   Kitts,  per  Kitt...  1  10 

15-n)  Kitts,  per  Kitt   T.'i 

Cranberry  Sauce. 
LiOns'*  Peerless  Brand. 

Bbls.     Tb          9    30-tb  Kitts.tbin 

%  bbl.,  tb..  91415-tb  Kitts  tblO?i 
U    bbl.,   tb.  .  9% 

Mlnm  Meat. 
Long's  Peerless  Brand. 

Bbls.,    tb  11     30-tb  pails  tbll  %i 

%  bbl.,  lb.. ll>41«-Ib  pails  Ibl2 


i 

1 

fix  ■ 
«H 

.  1 

1  ^1 

'  «  to  ! 

i 
i 

i 

:  50  1 

«  00  j 

1  80 

1  1  65  1  1  50 
j  2  00  1  1  65 

1  1  30  1  1  16 
1  1  80  1  1  00 

1  15 

 1  

 1  1  

 1  

 f  1   

3  00 

2  15 

1  2  05 

1  

1  75 

1 

1  65 





 1  

...... "'i'... 

::::: 

t 

 1  

1  35 
1  60 



1  1  20 

1  

1  10 

1  25 

1  

1 

95 
1  10 



90 



90 



2  80 

3  00 
3  00 

1  

 1  1  1  

 1  1  1 

1  40 

 1  1  

2  80 

3  50 
2  50 
2  50 
2  50 
2  50 

1  

1  

1  1  55 
1  1  90 

1  

2  50 
1  45 
1  4; 
1  45 

1  1  50 

1  2  25 

1  35 
95 
95 
95 
1  05 




1  25 
1  15 
1  15 
1  15 
1  15 

1  1  20 
1  1  20 
1  1  20 
1  1  25 

.1  . 

1  10 
1  10 
1  10 

1  1  15 
1  



90 
90 

.  90 

95 

i  1  

1  

1  



1::;::: 

1  

I 


KIND 


M 


o  «  o 

oa. 


peeled 
sliced  . 


Apples 
Apricots 
Apricots, 
Apricots, 

Assorted   

Blackberries  

Cherries  (Royal  Anne)  

Cherries  (White)  

Cherries  (Black)  

Grapes  (White  Muscat)  

Nectarines   

Peaches  (Yellow)   

Peaches  (Lemon  Cling)  

Peaches  (Lemon  Cling  Sliced. 
Peaches  (White  Heath)  


 I  I  4  00 

6  50  I  6  00     4  SO 

7  50     6  60 


60 


.1  3  2: 


4  25  ^1  4  00 


3  75 


5  25 
3  50 


4  60 

3  10 


50 


4  50 
4  00 

2  75 


V  75 

V  75 
7  75 


Pears  (Bartlett)  

Plums  (Green  Gage). 

Plums  (Egg)   

Plums  (Gold  Drop). 
Plums   (Damson)  ... 

Raspberries   .  .  1  

Strawberries 


4  60  I  4  25  I  I  J  7R 


5  00 
5  00 
5  00 


4  25 
4  25 


5  00 

6  00 
4  75 

3  75 

5  75 
5  25 

»  75 



e  25 

3  56  i 
3  50 
3  50 

4  75 

3  25 
3  25 
3  25 

1  8  75 

2  53 
2  55 
2  So 

1  

3  on 
3  00 
3  00 

THE    RETAIU    GROCERS'  ADVOCATE 


The  superior  Quality  of  Swift's  Premium  Ham 
is  due  to  the  careful  selection,  scientific  pick- 
ling and  careful  smoking.  They  please  cus- 
tomers. Every  Ham  U.  S.  Inspected  and  Passed. 

Sl^ift  8z  Company,  U.  S.  A. 
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Pine  Apples. 

Per  Doz 
Jobnsoa's  Columbia 

2's  sliced,  2  doz.  in  case. .  .2  30 
2's  grated,  2  doz.  in  case.. 2  .39 
I's  sliced,  4  doz.  in  case.  .1  15 
I's  grated,  4  doz.  in  case..l  15 
Gal.  coreless,  lb  to  tin, 

%  doz.  in  case,  per  It)..  16 
Gal.,  grated,  Tib  .to  tins, 

%  doz.  in  case  ,per  lb .  .  16 
2's  sliced,  Baltimore,  2  doz 

case   2  25 

I's    cocktail,  Baltimore 

ovals,  4  doz.  case  1  25 

Hawaiian. 
Extra   sliced,   2   doz,   2Vz----  "-^'0 

"  "     *  4  doz.  Is  none 

"       grated,    2   doz,    2s....  2.2.') 

"  "       4  doz.  Is  .....  1.40 

Per  doz 

Standard,  sliced,  2%s,  2  doz  2.00 
"  "    2s,  4  doz. . .  .none 

"    Is,  4  doz   1.35 

Chunks,    2s   2.25 

Whole,  2%s,  2  doz   2.00 

Grated,   2s,   2   doz   1.75 

"       Is.  4  doz   1.25 

"       gals,   1/2  doz   6.25 

Singapore. 
2  n>  sliced..  1.7522-oz.,  doz.. 48. 00 
l-lb  sliced..     .95272    whole..  2.25 


Department  7. 
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Iowa,    per    doz   j  .90 

5    case    lot.<;,    Iowa  S.'i 

2s  Extra  Fine  Sifted   1.65 

Succotash. 

Standard  Maine   1.35 

Peas 

T'elil    roLs    2.00 

:j.s    l^xtra.   Fine   .Sitted   l.T.'j 

SLamhirds    l.-'IT. 

•Is,  Soaks   90 

Tomatoes 

3s,  Solid  Pack   ,.  1.40 

3s  with  peppers    1.45 

2i'2S,  Solid  Pack    1.25 

2%^,'   Solid     Pack  w'th 

peppers   1.35 

21,2s,  Standard    l.l.". 

Gallon   Standard    3..'')0 

Gallon,  Solid  Pack   4.00 

Gallon   Puree    3.25 

Miscellaneoua 

Artichoke  2%s  f  .. 

Carrots,  2s  •   1. 

Cabbage,  2s    1.1 

Turnips  ,gal   4.00 

Spinach,  2s    1.35 

Spinacli,  gal   4  00 

Beets,  2s   1.05 

Hominy,  Great  Western,  3s...  1.15 
Pumpkin  and  Squash,  gal. —  2.50 


by 

WeU- 


This  Dept.  is  corrected 
SuSBman,  Wormser  &  Co., 
man.  Peck  &  Co. 
CANNED  VEGETABIiES 
Asparagrus. 

Mammoth    5.50 

Large  White    5.00 

Medium    White    4,75 

White  Tips   ■   4,50 

Beans 

Stringless  Extras  

Blue  Lake,  none  

Blue  Lake,  gal.,  none  

String,    2    tb.   Standard   1.10 

String,  gal.,  Standard   5.00 

Lima,  soaked    100 

Baked  Beans 

Fancy  Eastern  $ 

3-Tb  Tall  tins   50 

i-m  Tall  Tins    SO 

2  '  . -tb  Tall  tins   1  00 

s  lh  Tall  tins    1  10 


Ton  Help 


BETTEE  TEADE 


CONDITIONS 


Cora 

2s  Maine,  per  doz  !fl.?.5 

Oallon,  cut,  Maine,  per  doz..  5. GO 
liallon,  cob,  Maine,  per  doz..  5.50 


When  You 


PLACE    AN  AD 


in  the 


ADYOCATE. 
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Department  8. 
PEOVISIONS, 

HAMS. 

Eastern  Standard,  17-18...  .17 

15-lG  17 

12-14  17H 

j  Picnic  Hams   10 

1 

Boiled  Hams 

Skin  on  24 

Skin  on   251/i 

1 

j'  Breakfast  Bncoa 

'   Eastorn    Standard,    G-S  22 

i  ■'  S-10..  ,20 
I  ■'  "  10-12  19 

English  Cured  Bacon 

Eastern- Cure,  S-10  18 

Eastern  Cure,  8-10  isy, 

Dry  Salt  Bacon 

Clear  Medium  Bacon  15% 

Clear   Light   Medium  15 ',4 

Light  Belly    .16% 

Extra    Light    Belly  17% 

Bacon    Backs   15  % 

Bacon  Bellies   15% 

Dry  SaK  Meats 


Sides  14 

Bellies   14% 

Backs  13 

Fat  Backs   None 

Barreled  Pork 

Bbls.  %-bbl3 
Spare  Ribs......$ 

Family    Pork   21.50  11.25 

Clear  Pork   24.00  12.50 

Bier   Pofk.   26.50  13.75 

Barreled  Beef 

Mess  Beef  10.00  5.50 

Family  Beer             iif.50  5.75 

Ex.  Family  Beef..  11.00  ,  0.00 

Beef  Tongues         23.00  12.00 

Pigs  I<'eet 

Tierces,   about   300   rb  $18.00 

Barrels,   about   200   lbs....  13.50 

1,2   bbls,   about   80   lbs   .''i.DO 

Keg.s,  about  25  lbs   2.50 

Kits,  a  bout  15  lbs   1.25 


12 

Pure  teaf  Lard 

Tierces,  about  350  Tbs  net.... 12 

%   bbls,  about  100  lbs  12 <4 

80-Tb  Wood  Tub,  SOrltis,  nct.l2Vi 
60-rb  Wood  Tub,  CO  lbs,  net.l2>.ii 

20- lb   Wood  Tubs....  12% 

50-nj  Cans,  one  to  a  case....  12 Vi 

20-tb  Cains,  4  to  case  12% 

10-Ib  Cans,  G  to  a  case  12% 

5-Ib   Cans,   S   to  a  case  12% 

3-Ib  Cans,  20  to  a  case  13 


Golden  Gate  Lard. 


Tierces,    about    370    rb    pet.. 12 
Vs  bbls,  about  150  tb  net,...  12^4 

50-lb  cans,  2  to  case  12 ii 

20-lb  cans,  4  to  pase  12% 

10-tbtl)Ih  cans,  6  to  case.... 12% 

5- lb  cans,  12  to  case  12% 

3-lb    cans,    20   to  case. ......  13 

20-Ib    wood   bkts   12% 

60-tb    tubs   12% 

80-Ib  tubs   


Compound  Lard 

Tierces,  about  300  tbs,  net  09% 

50-lb  Cans,  1  to  a  caes  io 

10-tb  Cans,  6  to  a  case  lOV" 

5-rb  Cans,  12  to  a  case  10% 

3-lb  Cans,  20  to  a  case...  .10% 

"Arrow"  Compound. 


Tierces,  about  370  tb  net   9% 

50-lb    tins,   2   to  case  10% 

%  bbls,  about  150  lb  net  10% 

50-rb   tins,   1  to  case  ...10% 

20-lb    tins,   4  to  case  lOV. 

10-tb   tins,   6   to  case  10% 

5-rt>   tins,   12   to   case  H 

3-tb   tins,    20  to  case..  H 

20-lb  wood  bkts,  20  lb  net.. 10% 
60- It)  wood  bkts,  60  !b  netlOU 
80-rb  woo<i  DM*,  M  lb  net.. 10^ 


Snetene. 


50-Ib  Cans 


Beechnut  Packing  Co. 

Beechnut  Sliced  Bacon  and  Beef 
in  Glass. 

1  doz  No.  1  Jars  $3.25 

Erifi  Brand  Chipped  Beef  in 

(llas.s.  1  doz  No.  1  .Tars....  2.60 
0  case  lots,  less  5  per  cent. 


THE    RETAIL    GROCERS'  ADVOCATE 
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Department  9.  CAIfNED  MEATS. 

This  Dept.  Is  corrected  by  Cudahy  &  Co.. 


No.  H  I  No.  %  I 


Brisket  Beef   -  

Roast  Ribs  of  Beef  (boneless)  

Roast  Mutton  

Chipped  Beef   

Sliced  Smoked  Beef  (horseshoe  tins). 

Beef  (glass)   

ibried    Beef  (tins)  

Dried  Beef  (gloss)   

Brawn   

Compressed  Ham  -  

Luneh  Tongue  ./  ~  

Calves  Tongue  

Skinned  Lambs  Tongue  -. . . 

Sliced  Bacon   

Sliced   Bacon  (glass)  

Deviled  Ham  or  Tongue  

Potted  Ham  or  Tongue  

Potted  Meats,  Ham  Flavor  

Potted  ^eats.  Tongue  Flavor-  

Deviled  Meats,  Tongue  Flavor  

Deviled  Meats,  Ham  Flavor  

Potted  Beef  

Petted  Chicken  or  Turkey  

Deviled  Chicken  or  Turkey  

Boneless  Chicken   •  

Boneless  Turkey   

Veal  Loaf  -  

Ham  Loaf   -  

Beef  Loaf   

Chltken  Loaf  -<  

Chill  con  Carne  

Chicken  Tamales   

Beefsteak  and  Onions  

Beet  and  Vegetables  

Irish  Stew   

Hamburger  Steak  and  Onions   

Minced  Steak  

Corned  Beef  Hash  

Pigs  Feet   

Ox  Tails   

Ox  Marrow   

Boneless  Pigs  Head  ;  

Beef  Suet   

Minced  Collops  

Tripe  

Stewed  Kidneys   

Cambridge  Sausage   

Pqrk  Sausage   

Vienna  Sausage   


1  15 


1  25 
1  25 
42 
42% 
4  21/2 
42  Vs 
45 

1  65 
1  65 

1  75 


1  S5 

95 
1  65 

1  50 

2  25 
2  25 
80% 
SO 
90 
80% 
85 

2  90 

2  30 

3  25 
3  25 
1  00 
1  00 
1  00 
1  55 


>io.  1  I  No.  a 

"180 

1  40 

1  75 

1  90 

2  90 
2  75 
2  90 

2  85 
1  30 
1  60 

3  15 


2  90 
2  CO 
2  70 


2  55 
2  SO 
6  40 


2  SO 
2  50 
2  60 


95 


Vienna  Sausage  (with  kraut). 


50 
50 
00 
00 
00 
60 
35 
75 


|... 


.1. 


1  00 
95 


1  55 

2  55 



2  60 



2  45 

1  75 

1  50 

'  '2  '46'  " 

1  55 

2  SO 

1  40 

1  45 

2  45 

2  05 

3  30 

1  90 

2  05 

3  30 

1  50 

1  25 

1  40 

1  75 

1  55 

2  50 

2  60 

1  60 

2-70 

1  50 

2  70 

No.  1% 

No.  1 

1  15 

2  60 

■I  2 


Corned  Beef  

Rcast  Beef  

Sliced  Smoked  Beef  (tins)  ... 

Brawn   

Pork  and  Beans  (plain)  

Perk  and  Beans  (tomato  sauce).. 


|No.  %|  No.  1  I  rj[o.  2  I  No'.  3  i  Xor4  |  No.  6'i.\'o;i4 


1  60 

55 


1  35 

40 

4  95 

8 

00 

IS 

00 

1  30 

40 

8 

00 

2  70 

16 

00 

1  40 

45 

8 

00 

18 

70 

no 

1 

45 

1  85 

5 

35 

95 

50 

1  95 

5 

60 

;  15 

Department  10. 
FISH  AND  CHEESE. 

'      This  Dept.  is  corrected  by 

jWioIaad  Broa. ;  RoethlisberKer  & 
I  OraHsoff. 

Ruaalaa  Caviar. 

Per  do 

l-lb  cans,  2  doz  in  case.  . .  .  |rt.5' 
.%-n>  cans,  2  doz  in  case....  10.0' 
iVi-Ib  cans,  5  doz  in  case..  5.2' 
H-Ib  cans,  6  doz  in  case..  2.7 
White    Labtl    Brand  non. 

Foreign  and  Domestic. 

nev 

?Jew  York  State  Factory 
Cheddars      Juno      make  19 

Twins,    June    make   19 

October  make,  Cheddadi's. .    19  V 

October  make.  Twins   19'/ 

Cal.  State  factory  flats  14-15i. 

Oal.  State  fctry.  Young  Am.. 17-1' 

•Tack    or    Monterey  14-1' 

Rrick  Cream    20 

'Limburger,  Elastern,  lb  18-1! 

Swiss,  imported,  lb  30V 

.Domestic    Twins,    old   23 

Roquefort,    rt)   42 

;>ouda,  per  It)   27 

■5ap  Sago    22V 

Pineapples,  Eastrn,  0  in  cs,  cs.  3  5 
T^lneapples.  Eastn,  6  in  cs,  sml  2  5 
Hoiainrt.  Eldam.med  plain,  dz  9  5i 
Holland,    Edam,   medium  In 

'    bladders,  per  doz  9.50  10  0 

iP'ffr'd  Edam,  small   34-35  pd; 

i    per  case  of  12    9.00 

P'ffr'd   Edam,    med.  . .  ..tS-4n  f  9.7: 

■  Do    Edam,    large ....  41-45  10. 5( 
!  Fancy 
|Camembert,  Brie,  Roquefort 
i    and  Gorgonzola,  jars...nont 
I  Parmesan  C  &  B,  sml  bot 

doz    3  0< 

■  Parmesan  C  &  B,  Ige  bot, 
j    doz    5  0( 

Bayle'a 

1  Small  '4-11)  l  it).  2<i-tt)  u-n 
•  Deviled  Chpese" 

Jl.OO.  $:'.25,  $4.00.  So. 00,  $9.0' 
A.fter  Dinner  Clieese: 

$1.00,  $2.4(1.  $4.00,  $4.50,  $7.5' 
Roquefort  ('heese: 

$1.00  ,$2.40,  $4.00  ,$4.50,  $7.5( 
MucLaren  Iniperiul  Cheese  Co-.l^tfl 
Imperial  Clieeso — 


No.  l|No.l%|No.  2|No.2%|No. 
Ox  Tongue   (whole)   6  00  |  6  50  1  7  50  |  9  50  |12 


31No.3>,4| 
00  |13  00  I 


Xo.  1,  size,  1  doz  jars,  doz. 
Vn.  2  size,  '/i  doz  .iar.i,  doz. 


2.8( 


Every  Dealer 

Who  G)nsults  this  Department 

SELLS  CANNED  MEAT 

It  Would,  Help  Your  Goods 
If  He  Read  About  Them 

HERE 


No.  3  size,  %  doz  .iars,  doz.  .10.6' 

■  j  Individuals,  5  doz  jars,  doz..  .Sf 
'  Roquefort  Cheese — 

5mall  size,  2  doz  jar.s,  doz..  1.7.' 

j  Large  size,  1  doz  jars,  doz..  3.2r 

Kndividuals.  5  doz  jars,  doz.  .  .85 
!                 SALT  FISH 
!              Bbclfic  Codfl-nh 

'Bundles.,  per  lb   4i/4 

Case,  selected,  per  lb   5'/S 

'  Soneless,  30-lb  boxes,  tb....  5 

Boneless,  40-lb  boxes,  lb....  5H 

:  Boneless  Stripes,  per  lb   6 

'Boneless  Blocks,  per  lb   7 

Boneless  Tablets,  per  Tb   ,SU 

i  Boneless  Middles,  per  tt)   7V^ 

Boi\cless  Middles,  extra,per  Ib.lO'.i 


16 

Eaatern  Codflah 

len.   Georges,   S   flsh   to  cslU  ") 

ien.  tIeorKei,  12  Ash  to  cm.  .  1>.  

Ico.  Cur.  Cod.  cage   ••  Uj 

Jeo.  Cur.  Cod  ,4U  fl.sb  to  ca  8. mi 
)en.  Geo.  Middlus,   CO  Ush...  1 

Jen.  Geo.  Tablets, :;•>  ilsli    11 '.•^ 

ien.  Geo.  Blocks,  40  llah  11'-., 
Shredded  CadOah 
'  Beardsley's   ebredded,  2 

doz.  In  case   I.'jij 

I  NomeKlan  Mackerel 

floater,  120-130  flsli  05  "I 

I  Bloater,  %  bbl.,  60-65  flsh....:K  ..<! 

'  .0.  1,  150-160  (l«h  4.".  o» 

;.^I0.  1,  75-80  flah  13  ..» 

j  :o.  2,  220-240  llsh  37  uO 

.-Jo.  2,  110-120  nsh  IS 

I<n'o.  3,  300-350  nsh  IS  0« 

I  \'o.  3,  150-175  flsh  15  00 

'  \o.  4,  400-440  flsh,  bbl  25  00 

;  N'o.   4,   200-220  flsh  13 

Irish  Mackerel 

.N'o.   1,    200-220   flsh  non« 

pN'o.  1,  SO-90  fish  none 

N'o.  2,  325-360  flsh  none 

vSo.  2.  130-140  flah  none 

{N'o.    2,   475-500   fish  none 

;.Vo.   2,   lSO-190  Osli  none 

i-N'o.  1,  10-rb  kits,  15-16  

>Io.   2,    20-22    flsh   1  20 

I  American  Bloatem 

'Shore  Bloaters,  115-120  flsh.  .non* 

ihore    Bloaters,    45-50    flsh.. none 

'iJxtra  No.  1,  120-130  fish .  . . .  110114? 

,  ilxtra  No.  1.  50-55  flsh  non» 

.S'o.  1,  140-150  flsh  nonn 

iVo.    1,   60-65   flsh  nonn 

is'o.    2,   130-140   fish  28. .'.0 

No.  2.  55-00  flsh  11.00 

i  N'o.   2,   140-160  fish  none 

Vo.  2,  60-65  fish  none 

'Vo.    2,   160-180   flsh  nono 

I  N'o.    2,   70-SO  fish  none 

I  N'o.  2,  lSO-200  fish  none 

I  No.   2,   SO-90   flsh  none 

In  Kits 

'Extra  Mess,  7  to  8  fish  each.  .$3.00 
No.  J,  kits,  8-9  fish  or  15- 

17  flsh    1  40 

(So.  2,  kits,  S-9  or  20-22 

flsh    1  30 

Salmon 

Ircing,    bbls  noiio 

Oregon  Silversides,  bbls.  13  'I'l 

Alaska  Bed,  bbls  13  <"i 

.\laska  Red,    ^-bbls,  100 

lbs    7 

•  Alaska  Red,  kits   l.oo 

Bellies,  bbls   IJ.OO-IS  "  1 

Tongues  and  Sounds,  kits 

io-n>    1 

Tongues   and  Sounds, 

,     H-bbls,    ?0-Tb  11 

'      yew  HerrlDK.  Pack  1906 
Hnlland. 

Ex  Slctd  Mixed,  bbls  2 

 'i  bbls  1 

"        "        "  KeK   

Cheaper  gnrade,  mixed,  hbl..l 
■•    'i   bbl  .. 

"  "  KoK   

,Sx  Selected,  Milohner.  bbl..: 

:  ••  ••  ••    >i  bbl  1 

 Ken  

■  Cheaper,  Mllchner,  bM  

'i  bbl   

Ke(?s   

.Labrador,  round,  160  flsh... 
',abrador  yplii,  per  'i  bbl.. 
>siac  tt-bM   


WIELAND  BROS. 


a09-:ui  UAVi.s  stri^ki. 


>  \\    I  R,\>C1S 


Importers  and  Commission 
Merchants 

SPJECI.^I.TUi.S— In\portea   .ind  dontcstio   Swiss   fliMsc,  I>hiib- 
BricU  Cheese,  l^dain,  R^xiuctort,  etc.;  Mackerel.  0»dfiiili,  Hoi 
Herrings,  Olive  Oil,  Spanish  and  California  Olives,  all  kir 
Sausages  and  other  delicacies. 

SOLE  .\OENTS  for  Sierra  Cheese.  fJerman  Breakfast  CV;os».  Br1«^ 
Canicubcrt,  Scliloss,  Kronco  and  Ncufcbatel  Cbecae 


S2 
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Smoked  Fish 

Keptune,   Brand,    loes  $2.86 

Septune,  Brand  503   1.60 

i)ainty  Brand,    60s   2.25 

Sloaters,  Grim.,  100  box.... $3. 00 
XSIoatera,   Grim.,    50   In   box.  1.75 

Bloaters,  Cromarty    3.00 

Yarmouth,  100  in  box.... 

Halibut,  chunks    .15 

Harrlng,  boxes.  Eastern  25 

Herring,    boxes,    Washington  .20 
JJerrlngs,    Neptune,  boneless, 

boxes  ot  10s,  net   l.oo 

Molr's  Selected  Red  Her- 
rings,  lOO's  1.90 

Moir's  Selected  Red  Her- 
rings, 50's    1.25 

Salmon  ,per  It)  10  20 

Beardsley's. 
lierring,  boneless,  tins,  doz.  .  1.50 
Herring,  boneless,  small,  doz  1.00 
Herring,     boneless,  vacuum 

tumblers,  2  doz  in  case....  1.95 
Finnan  Haddles,  30- tb  boxes, 

per  lb   13% 

Fotted  rieh. 

Per  doz 

Potted  Crab  $1.85 

Kipper  Paste    1.00 

Anchovy  Bloater  Paste   2.30 

Ditto,  fancy  pots    4.75 

Yarmouth  Bloater  Paste  .75 

Ditto,  fancy  pots  4.75 

Kippered  Herrings    1.90  | 

Kippered  Herrings,  Melrs.1.90  ; 

Department  11« 

CANNED  FISH. 

This  Dept.  Is  corrected  by 
S'us^man,  AVormser  &  Co. ;  TUlmnnn 
&  Bendel. 

Doz. 

Anchovies,  in  oil,  2  doz 

%  pts..  in  glass,  doz   5.00 

Anchovies,  2  doz,   '/i  pts.  dz.  3.00 
Bloaters,  Yarmouth  C.  & 

B.  doz  '.   4.50 

Codfish    Balls,    2-05  tins 

per.  doz  2.25 

Eels,   Hamburg,   in  jelly, 

l-rb    tins    2.35 

Eels,  smoked,  l-\h,  per  dz.  .  2.85 
Finnan  Haddies,  2-lb  ovl.  2.25 
Finnan   Haddies,  l-Ili. 

round,   per  doz   1-80 

Sardelles.  imp.,',<;-rb  tins....  I'.SO 
Sardelles,  imp.  in  glass.  3.00 
Sardelles,  dom.  1-lb,  glss  2  25 
Sardelles,  Ankers.  Va  keg  3.00 

Sprats   7.50  8.00 

Mackerel 
1-lb  tins,  50  in  a  case 
2-rb  tins  ,2  doz.  In  a  case 

Gold  Label  ,1-0)  tins   1.50 

P.  &.  W.,  2-lb  soused....  2.75 

P.  &  W.,  2-  Ibmustard   2.75 

P.  &  W.,  2-0)  tomato....  2.75 
I.Tnderwood,  2-tb  soused..  2.85 
Underwood,  2-lb  tomato.  2.85 
Underwood,  2-tb  mustard.  2.85 
Los  Angeles,  2-tb  soused.  2.55 
Los  Angeles  ,2-tb  tomato. 2.55 
Los  Angeles,  2-tb  mustrd.2.55 
Mt.  Desert,  2-lb  soused..  2.25 
Mt.  Desert,  2-lb  tomato ...  2,25 
Mt.  Desert,  1-tb  soused..  1.35 

Blueback,  1-tb,  fresh   110 

4  doz..  Is,  flat,  oval   1-80 

4  doz.,  flat,  square   I.IO 

Crescent  Mackerel 

.tJoused.   18-oz  tins,   doz  $1.80 

Tomato,    18-oz    tins,    doz....  1.80 
Mustard,    18-oz  tins,   doz....  1.80 
Mackerel  In  Oil. 

Bezler'3    3.00  4.00 

Lemarehand  5.00  7.00 

Salmon 

.Vlaska   K'-d.   1-lb   tins.  doz.. $1.25 

Alaska  Red,  2-lb   none 

Alaska  Pink  .t-lb.  Una  3.S 

Ala.«ka  Flats,  1  lb  none 

Oregon  Red,  1  lb  none 

Oregon  Red    2  lb  none 

Oregon  Pink,  1  lb  none 

Oregon  Pink,  2  lb  none 

nr^^nn  wif>tM,  i  lb   none 

•  •olumbia  Riv,  Ub  tl3.  ..none 
Columbia  Fiiv,  lib  {lata.. none 
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SarOlnea. 

Per  casd 

French,  Vts,  18  m.m   9. DO 

Hs,   22   m.m   12.50 

Portuguese,  %8,  18  m.m....  9.00 

"        %B,    22   m.m   9.50 

%3.   30  m.m   16.00 

Norwegian,  Hs,  22  m.m   9.50 

Sprats. 

French,   VtB,  18  m.m   8.50 

22  m.m   9.50 

American  Sardines 

(14s  pkd  100  to  cs,  ?4s  50  to  cs.) 

Vi  in  oil.  without  key  3. SO 

'4  s  in  oil  with  key   4.00 

Us  in  oil,  per  doz   .50 

ViS  in  mustard,  per  doz  60 

in  mustard,   case  3.75 

?4s  in  mustard,  per  doz   .95 

%s  in  mustard,  case  3.25 

SHELL.  FISH. 
Abalones 

4  doz  in  cs  ,wlth  shells,  cs  6.00 
Clams  and  Clam  Juice 

doz 

Doxsee  Clams,  1-lb  tins.  . .  . ?1.85 
Doxsee  Clams  ,2-tb  tins.  2.75 
Doxsee  Clam  Juice  ,1-lb..  .90 
Doxsee  Clam  Juice  ,2-lb..  1.60 
B&M  Lunch  Clams,  flat  1.37% 

Underwood  Clams,  1-lb   1.05 

Underwood  Clams,  2-rb   1.65 

P.  &  W.  Clams,  1-tb  tins   1.35 

P.  &  W.  Clams.  2-Ib  tins   1.65 

Oxford  Clams.  1-Ib  tins  95 

Oxford    Clams,    2-rb    tins....  1.50 

P.  &  W.  Clam  Chowder   2.35 

Burnham's  Clam  Bullion,  qts.  ... 
Burnham's  Clam  Bullion.pts.  4.50 
Burnham's  Cl'm  Bullion,  Vi  pts  2.40 

Crabs. 

</4s  flat,  4  doz,  per  doz   2.25 

Minced,   V2S  flat.  4  doz....  1.25 

Picnic,  Is,  4  doz   1.15 

2s,  2  doz   1.75 

Lobsters 

Doz 

Picnic  tails,  4  dor,  per  doz.  .  3.00 
Picnic  flats,  4  doz,  per  doz.  .  2.80 
'/:-rb.  flats,  4  doz,  per  doz..  2.60 
'/i-tb  flats,  4  doz,  per  doz....  1.40 

Oysters 

Oysters,   Selects,   12   oz  $3.2i< 

Oysters,   Selects,    6   oz   1.75 

Oysters,   Standard.   10  oz....  2.35 

Oysters,  Standard,  5  oz   1.35 

Oysters,   Standard,   8  oz.  . . . .  2.10 

Oyster,  Standard,  4  oz   1.15 

Shrimps, 

Shrimpfi.  pickled.  1-lb  ..$1.25 

Dunbar's  Picnics,  l-lb.  doz..  1-25 
Pride  of  the  Gulf,  1-tb,  doz..  1.25 

Dunbar's    1%-tb,    doz   2.2  5 

Pride  of  the  Gulf,  l',4  lb.,  dz  2.25 
Pickled  Shrimp,  l-Ib,  doz....  130 


The  AdTOcatc 


has  the 


Largest  Circulation 


of 


Any  Tra^e  Paper  on  the 


Faelfic  Coast. 


19 


80 


Department  12. 
SPICES  AJfB  FLAT0K1N6  EXTEACT8. 

SchUllnK's    Best    Spices  —  Nature's  Beat. 

Square  Tins.    Never  Sold  In  Bulk. 
Small  medium,  large  size  have  sifting  tops  except  Mustard. 


Pepper   

Mustard   

Ginger   

Allspice  .  . . . 
Cinnamon 

Cloves   

Nutmegs  . . . . 

Mace   

Cayenne  .  . . . 
White  Pepper 

Sage   

Thyme   

Marjoram  ... 

Savory   

Cases  cuntaln 
Gros»  Welghi 


Small 

Medium  Large  Ex-Large  Hotel 

si^e 

size 

size 

size 

size 

per  doz. 

pr  doz 

per  doz 

pr  doB 

pr 

tlD 

.75 

1.20 

2.20 

3.75 

.78 

.80 

1.35 

2.40 

4.00 

.85 

.75 

1.25 

2.25 

3.90 

.81 

.75 

1.10 

2.00 

3.50 

.73 

1.35 

2.30 

4.35 

7.75 

2.00 

.85 

1.40 

2.60 

4.75 

.87 

1.60 

2.75 

5.25 

10.00 

2.00 

1.75 

3.00 

5.75 

11.50 

2.15 

.90 

1.50 

2.75 

5.00 

.93 

1.00 

1.85 

3.50 

6.00 

1.20 

.75 

1.25 

2.25 

3.90 

.81 

.85 

1.40 

2.60 

4.75 

.87 

.95 

1.75 

3.25 

5.75 

1.26 

.85 

1.40 

2.60 

4.75 

.87 

.  4  doz 

2  doz. 

8  dOE, 

1 

doe. 

^^l  lbs. 

24  lbs.  23  lbs. 

38  lbs. 

54  lbs. 

%-Ib 
per  dz 
Net  Weight        4  doz 

to  cs 

Pepper  76 

Mustard   75 

Ginger   75 

Allspice   70 

Cinnamon    1.30 

Cloves   90 

Cayenne   90 

White  Pepper  95 

Nutmegs    1.60 


J^olger'H  Golden  Gate  Ground  Spices. 
High  Grade — High  Price 

Vi-n>  Vs-tb 

per  dz    per  dz 
4  doz    2  doz  i 
to  cs    to  cs 


Mace 

Sage   

Thyme  .  .  . 
Marjoram 
Savory   . . . 


1.75, 
.65 
.70 
.85 
.70 


1.15 
1.16 
1.15 
1.10 
2.25 
1.50 
1.50 
1.55 
2.65 
2.90 
1.05 
1.25 
1.40 
1.25 


2.15 
2.15 
2.15 
2.05 
4.25 
2.75 
2.75 
2.85 
G.15 
5.40 
1.95 
2.35 
2.60 
2.35 


l-Xb 
per  dr 
!  doz 
to  cs 
3.65 
3.65 
3.66 
3.50 
8.15 
4.95 
4.95 
B.IO 
9.75 
10.25 
3.35 
4.35 
4.80 
4.35 


2V4-n)  5-Tb 
per  dz    per  dz 

2  doz 

to  Cfl 

.29 
.29 
.29 


.40 
.40 
,41 
.71 
.75 
.21 
.32 
.38 
.32 


1  doz 
to  cs 
.28 
.28 
.28 
.27 
.64 
.39 
.39 
.40 
.70 
.74 
.20 
.31 
.36 
.31 


This  Dept.  is  corrected  by 
A.  S<!bUJinK  &  Co. ;  Tillraann  &  Ben- 
del. 

In  OrlKlnal  Pacbaees. 

1  Pepper,  Black  14  18 

Pepper,  "White  25  SO 

;  Ginger   13  19 

Ginger,  Gen  Jam  15  21 

1  Cinnamon,    Ceylon  22  25 

i  Cassia  .  .  16  24 

I  Cassia   16  64 

Cloves   20  36 

I  Allspice   10  17 

:  Nutmegs   30  6.5 

Mace   80  90 

Laurel  Leaves,  in  bales  07 

Lalrel  Leaves,  in  small  lota,  10 
Paprika. 

1  oz,  doz..  1.00|16  oz,  doz..  7.75 

2  oz,   doz..  1.5.0|:Vi-tb  tins. 

I  4   oz.   doz.  .  2.76|B-lb  tins  

I  8   oz,   doz..  4.50|3ulk,  tb.... 

MUSTARD. 

Colman's,  14s,  per  lb  52 

Colman's,  i^s  ,per  lb  48 

!  Colman's  Is,  per  lb  48 

j  Colman's  5s,  per  Tb  43 

I  Durkeea  %s,  per  doz  65 

I  Durkees  ',4s.  per  doz   1-30 


Fok^er's  Golden  Gat«. 

High  Grade— High  Prlc«. 


Vanilla 
and 

Rose 

2    oz   2.50 

Lemon 

and 
Others 

2  oz   1.85 

4    oz   4.75 

8    oz   9.00 

33    oz  32.00 

Schilling's   Best,    small  75 

Schilling's  Best,  medium....  1.20 
Prepared. 

Uouit   Freres.    per   doz   2.25 

Imitation  Freres,  per  doz.  .  .70 
Dusseldorter,  1  doz  pts,  case  1.60 

Eddy's  Salad,  small  90 

Eddv's    salad    , medium   135 

Eddy's  large    2.00 

Webbs,  'J  doz.  cs  135 

Heinz,   2  doz.  cs   1^25 

IXAVOBING  EXTRACTS. 
ScblUlnK's  Beat. 

Triple  Strength.  Pure  and  Un- 

colored.  Sprinkling  Tops. 
Full  Measure.    Never  sold  in  bulk 
Lemon  'Vanilla 
and  and 
Others  Rosa 

1  (.z....l.3n  1.8018    oz..  7.25  11.00 

2  oz....2.'00  3.00  )6  OZ..14.00  21.60 

4  OZ  3.75  B.75h2  OZ..27.00  42,00 

6  OZ.  ,  ,  .5.50  8.50| 


Department  13. 
BASING  POWDER,  ETC. 

This  Dept.  Is  corrected  by 
Hooper  &  Jennlncrs;  TiUmann  ft 
Bendel. 
Royal 

1  cs       6  cs  IOCS 

Vi  lbs  .cans.$1.3S  %  1.36  |  1.34 

6  oz.  cans. .    1.92      1.89  1.87 

%    lb.   cans    2.57      2.52  2.50 

12  oz  cans.    S.82      3.75  3.72 

1  lb  cans.  .    4.95      4.85  4.80 

2%  lbs  cans  ai.65    11.40  11.28 

3  lb  cans..  13.60  13.34  13.20 
5  lb  cans..  22.35    21.90  21.68 

An  extra  discount  of  1  %  If 
packed  in  barrels. 

Trophy 

4  oz.,  dor..  1.10I2V4  lb,  doz.  9.00 
3  oz.,  doz.  .  2.0015  lbs.,  doz.. 18.00 
16  oz.,  doz.  3.50jl0  lbs,  doz. 31. 50 

Sun  Baking  Powder 
16  oz,  doz.$3.S0l4   oz,    doz..  1.20 
8   oz,   doz.  .  2.20| 

SchlUinK*s  Best. 


Never  sold  in  bulk. 

4  oz,  gr.  ..  .16.50]  %  tt).,  doz. 
6  oz,  gr... .22.50  3  lbs,  doz. 
8  oz,  gr....28.00  4  tbs,  doz. 
i;  oz,  gr.  ..41.00  5  lbs,  doz. 
16  oz,  gr. .  .53.00(10  lbs,  doz. 
Folger's  Golden  Gate. 
Guarant*ed  Pure. 
4  oz,  gr.  . .  .16.00|2'.'i  pat,  dz 

6  oz,  gr  22.50  3  pat,  dz.  . 

8  oz.  gr  38.00|4  pat,  dz. . 

11'  oz,  gr...  41. 0015  pat,  dz.. 
18  oz,  gr.  .  ,  S3.00|10  pat,  dz. 


,10.60 
,12.00 
,16.00 
,20.00 
,39.00 


10.00 
12.50 
16.00 
20.00 
39.00 


THE    RETAIL    GROCERS'  ADVOCATE 


23 


ft 
ft 


21 

CBESCZTNT. 

Per  doa 

tins..    .66|3-ft    tins...  6.50 
tins..  l.Z5ie-ft    tins...  9.00 
tins...  2.001 
Bamford  Baklner  Powder. 

)2dz.No.  H  cans  dz,22  tbs  $1.40 
je  1  dz.Xo.l  cans.  dz.  20  tt)s    2. SO 
se  H-  dz.No.3  can3,dz,26  lbs  7.50 
dz.No.5  cans.dz,42  tbs  12.50 
j©»s  6  per  cent  in  5  case  lots, 
case  %'3  or  I's  free  witli  10  case 

3. 

K.  C. 

ot.,  da..  .90160  oz.,  dz.  .  4.25 
oz.,  dz.  .  l.ZBW"  oz.,  dz..  6. BO 
oz.,  dz..  2.16| 

Pure  iream  Tartar, 
-lb  bbl?      .27|6-lb    tlns.dz  2.65 
26-tb  bx    .28  l-lb    tins,  dz  5.60 
b  tins.tb.  aM 

SODA, 
urches  ,A.  &  H.,  30  or 

30   I's   05% 

Tie,  60  %s  05% 

eigrht's  Cow  Brand,  60 

 05% 

Tie,  «0  %s  05% 

(12-oz.  pkg.  %c  more;  8-oz. 
Gkage  Vic  more;  6  cs  lots, 
t  less.) 

Department  11. 
PAEINACEOUS  GOODS. 

This  Depi..  is  corrected  by 
Soper  &  Jenningrs;  Wm.  Claff  Co. 

Hlacellaneoos  Floara 

lifornia  Family    5.00 

1.  Baker's  Extra   5.00 

e    Flour    5.00 

e  Meal    5.00 

uham  4.50 

lole    Wheat    4. 50 

onlal    5.20 

erry'3    .  j   5.20 

iten    5.50 

Quaker  Oats  Co. 

akcr  Oats,  36  2s  ?3.90 

i>tch  Oats,  36  2s    3.^0 

nner  Oats,  30  5s  5  00 

icon  Oats,  20  5s   4.75 

St,   20s    4.50 

etlzo.    243   3.00 

eOO-0-8EE  CERKAI^  CO. 
:g-0-See,  36  Is,  per  case..  2.85 
C  Corn  Flakes,  36  Is,  case  3.85 
:ase  lots  either   2.75 


aa 

DEL  MOKTE  MUXING  CO. 

Del  Monte  Rolled  Oats,  wood,  7.26 
Del  Monte  Rolled  Oats,,  sacks, 

2  90-Ib    6.75 

Alta  Mills  Rolled  Oats,  wood.  6.76 
Alta  Mills  Rolled  Oats,  sacks, 

2  90-lb    6.26 

Del  Monte  Rolled  Wheat, wood  4.30 
Del   Monte   Rolled  Wheat,  2 

75-tb  sacks    3.80 

Case  Qoods. 

Per  case 
Self-raising  Buckwheat  Flour 

20  cartons,  3  Vi   lbs  $4.00 

24  cartons,  3  lbs   4.00 

40  cartons,  1%  tbs   4.00 

Cal.  Flapjack  Flour.  36  23.  .  4.00 
Semola  or  Nutty  Grains,  20. 

cartons,  4  lbs   3.60 

Cal.  Cream  Flake  Oats,  36  23  3.60 

Primrose  Wheat,  36  2  943  3.86 

Farina,  21  cartons,  l-n>   1.80 

American  MUUng  Co.'s  Cereals. 

Per  Bbl. 

Colonial  Ex.    Cream  Rolled 
Oats,   180  lbs.,   (wood)  $7.25 

180   lbs.,   90-tb   sacks   6.76 

150  lbs.,  wood   6.00 

Pacific  Brand  Rolled  Oats.lSO 
tbs.   (wood)    6.76 

180  tbs.,  90-lb  sacks   6.25 

Bohemian  Rolled  Oats,  ISO 
lbs.   (wood)    6.00 

180  tbs.,  90-tb  sacks   5.50 

Colonial  Pearl  Rolled  Wheat, 

150  tbs.   (75-tb  sacks)  3.80 

Colonial  Granulattd  Hominy, 

200    tbs    (wood)   7.76 

Colonial  Steel  Cut  Oat  Meal, 

200   tbs.   (wocd)   8.26 

Brewster's  Pat.  X.  T.  Buck- 
wheat Flour,200   Ibs(wood)  8.25 

Colonial  Pearled  Hominy,  200 

tbs.    (wood)    7.75 

Colonial  New  Process  Buck- 
wheat Flour.200   lb<!(wood)  8.J5 
Case  Goods. 

Ct.lonial  Ex.    Cream  Rolled 

Oats,   36  2-tb  pkgs  $3.76 

Colonial  Self-Raising  Buck- 
wheat Flour,   24  3-tb  pkgs  3.80 

Pettljohn's  Breakfast  Gem, 

2-tb  pkgs.  to  case   3.25 

(All  prices  net.) 


EBU.1ZKU  MEALS  IN  CARTONS  PUT  VV  BY 
LOCAL  MILLS. 

RfT 
Pr 

ng. 


ALL  NET 


Catttn 


Nit 

CiM 


ickwheai    Flour   |36-2  tbs. 

ickwheat   Flour   |20-5  tbs. 

rn  Meal.  White  or  Yellow  136-2  tbs 

m  Meal,  'White  or  Yellow  20-5  tbs 

acked   Wheat   36-2  tbs 

acked  Wheat   20-5  tbs 

aham   Flour   136-2  tbs. 

aham  Flour  |20-5  tbs. 

jminy.  Large   36-2  tbs. 

>mtny.  Large   120-5  tbs. 

jminy.    Small   136-2  tbs.l 

5miny,    Small   120-5  Ibs.l 

It  Meat,  Granulated   136-2  tbs.l 

It  Meal,  Granulated   20-5  lbs. 

eel  Cut  Oatmeal,  A.  B.   C  36-2  tbs. 

eel  Cut  Oatmeal,  A.  B.  C  20-5  lbs. 

jarl  Barley,  1,  2,  3  36-2  tbs. 

l>arl  Barley,  1,  2,  3..  20-5  lbs. 

I.oc  Flour   136-2 

ce  Flour   20-5  tbs. 

Vo    Flour   36-2  lbs. 

ye  Flour  -  20-5  tbs. 

ye  Meal   -  36-2  lbs. 

ye    Meal  20-5  tbs. 

)Ilt  Peas,  'Yellow  or  Green.  ...  36-2  tbs. 
>lit  Peas.  Yellow  or  Green....  20-5  tbs. 

Tiole  Wheat  Flour  36-2  tbs. 

'hole  Wheat  Flour   20-5  tbs. 

luten  Flour   36-2  tbs. 

luten    Flour   120-5  t1>s. 

arina   36-2  tbs. 

arina  120-5  tbs. 

Ightning   Tapioca   124-1  tb. 

ordinal  Crushed  Oats,  Prcmlum|20-.5  tbs. 


.65|15c 


4.85 
2.35 
3.20 
3.60 
4.60 
12.85 
3.90 
3.60 
4.60 


30c 
lOc 
25a 
15c 
30c 
10c 
25c 
15c 
30c 


3.60115c 
4.60|30c 
3.65|15c 
4.60130O 


3.75 
4. 85 
4.75 
6.20 


15c 
30c 
20c 
40c 
25c 


Tbe  Advocate 
i8  the 

I 

I  LARGEST 
!  E  X  C  L  U  8T\'E 


1 


B-MIRSe 

3.60115c 
4.60l30c 


3.50 
4.50 
4.45 
5.70 


3.00  10c 
3.85  2hc 


4.30 
6.00 
3.95 
5.35 
2.00 
4.15 


1,5c 
30c 
15c 
40c 


Befall  Grocery 
JOLTINAL 

west  ot 

caicAuo. 


15c 
40c 
15c 
30c 
15c 
V 


as 

MISCELLANEOVS  PACKAGE 
CEREALS. 

Capital  Mills  Rlld  Oats,36  23  3  60 

36  28    3.60 

Grape  Nuts,  1  &  2  doz,  per  dz  1.36 

doz    1.35 

Breakfast  Gem,  case  3  doz...  3.26 
Wheatine,  36  2s,  per  case....  3.30 
Qermea,  20  4-tt).  pkg-s,  per 

case    4.10 

Qermea,  20  2-Vb.  pkgs  per 

case   3.20 

Flaked  Rice,  24  I's   3.00 

Dr.  Price's  Wheat  Flake 

Celery  Food  per  case....  2.86 
Hecker's  Farina,  24  23,  case  2.00 
Pillsbury's  Best  Cereal  Vitos, 

36   23   5.10 

Cream  of  Wheat.  36  2'a..  5.25 

Crespo,  36  2'3    2.75 

Snow  Flake,  36  2'8   2.80 

Malta  Vita,  36  I's    4.00 

Our  Mother's  Mush,  36  2s....  2.80 

Twin  Bros.  Mush.  36  2s   2.80 

H.  H  Robbins,  Cr'mry  Bkfst 

36  2s    2.80 

Carnation  Wheat  Flakes 

20    5s    4.70 

ABC  Breakfast  Wheat 

72   2'8    5.00 

ABC  Breakfast  Wheat 

36  2's    2.60 

Nutro,  9s    2.80 

Wheaton,  9s   5.20 

Morning  Meal,  per  case   2.80 

Pancake  Floars. 

Uncle  Sam,  36  23   3.25 

Encore.    36    2s   3.75 

Grape  Nuts,  No.   22,  per  doz  1.35 
Olympic  WTieat  Hearts,  20  Ss  4.75 
Olympic  Wheat  Hearts.  36  2s  4.75 
"        Pancake    Flour, 20  5s  4.75 
'■       Cako  Pastry  Fir,    20  5s.  4.75 
U.  O.  Cereals. 

Cose 

H-O  Buck-wheat,  2  doz.  3-lt> 

pkgs,  per  case   3.75 

H-O  Pan  Cake  Flour,  cse.  3.90 
H-O  Oats  ,24  2's,  per  C3.  3.15 

Korn  Kinks,  36  2s    3.00 

Force    4.50 

1  set  dishes  free  with  5  cases 
Force. 

Fieight  paid  on  country  ship- 
ments of  H.   O.   goods  up  to  25c 
I   p3r  cent  on  5  case  lots. 
I  B.4LSTON  MILLS. 

I  Ralston  Breakfast  Food 

I       3".    2s    4.50 

j  Ralston  Barley  Fo'd,  36  2s  4.25 
I   Ralston  Health  Oats,  36  2s  4.50 
Ralston  Hominy  Grits,  36 

2s   4.25 

!  Ralston  Health  Crisp  36 

i       2s   2.75 

Ralston  Select  Bran,  24  3s  2.50 
Ralston  Pan  Cake  Flour 

36  2'3   3.75 

Ralston  Whole  Wheat  Fir 

4    %8   5.50 

CapKol  Mills. 

Per  Bbl. 

Ex  Cream  Rid  Oats,  180  lbs. $7.2 j 
Ex    Cream  R'lld  Oats,  160  fts. 

(90-tb.    sacks    6.75 

Rolled  Oats.   ISO   lbs   6.75 

Rid    Oats,  (90-lb.  sks).  180  lbs  6.25 

Rolled  Oats.   ISO-tb.  bbls  6.00 

Rolled  Oats.  90-tb.  sacks...  6.50 
Pearled  Rid  Wheat, 150  lb  .  .3  4.30 
Pearled   Rid  Wheat  (75-lb. 

sacks),  150  tbs   3.80 

Granulated  Hominy,   bbls....  7.75 

Pearled  Hominy,  bbls   7.25 

New       Process  Euoitwsaat 

Flour,    bbls    8.25 

Steel-Cut  Oatmeal.  "A"  (ttnet 

"B"(medium),  "C"  (coarse) 

bbls    8.25 

Brewstor'.'i  Pat.  New  Process 

Buckwheat  Flour,  bbls....  S.26 
Per  Case 
Self-Raising  Bvkwlieat  Flour 

30-3V:-tb.  pkgs,  in  cases..  3.80 
Self-Raising  Bckwheat  Flour 

24-3  tb.  pkgs,  in  cases....  5. SO 
Farina,  24  1-tb.  pkg.3  in  cases  1.60 
Mills  Ex.  Cream  Rid  Oats.  36 

2- lb.   pkgs  in  rases   3.60 

Pan-Cake  Flour.36  2-Ib.  pkgs 

in  cases    3.50 


u 

Farlnaceoas  Goods  in  Sacks 

Mannfactnred  by  Local 
Mills. 

Per  100  tbs.  in  10-tb.  sacks. 
Buckwheat    Flour,    Plata. ...  $4.00 
JJucKwheat    Flour,    Extra....  4.36 
Bckwheat  Fiour.New  Process  4.30 
Bckwheat  Flour.  aeif-RalsIng  5.40 

Buckwheat  Groats    9.00 

Corn   Meal,    Yellow   2.76 

Corn  Meal,   White   2.76 

Corn  Mea7,  Bx  Cream  Yellow  $.40 
Corn  Meal,  Bx  Cream  White  S.40 

Corn  Flour    2.7; 

Cracked   Wheat    3.59 

Entire  Wheat  Flour   3.20 

Farina    4.20 

Flaked  Pearl  Wht,T-Ib410-ft  3.10 

Graham  Flour    j.oo 

Hominy,   large    }.4o 

Hominy,  small    3.60 

Granulated  Hominy   3.go 

Oatmeal,  plain    4.10 

Oatmeal,  extra    4.J0 

Oatmeal,    steel-cut    4.30 

Oat  Groats    4.30 

Pearl  Grits    3.85 

Pearl  Barley,  No.  1   G.40 

Pearl  Barley,  No.  2   6.40 

Pearl  Barley,  No.  3   6. 40 

Split  Peas,  Yell..o....w   6.00 

Split   Peas.   Green   5.00 

Rice   Flour   7.20 

Rolled  Oats,  7-ft  &  10  ft  4.30 

Rye  Flour    3.40 

Rye  Meal    3. JO 

Wheat    Meal    3.40 

Pearl  Barley,  No.  1,  26  and 

50-lb.  boxes    5.40 

Split  Peaa,  Yellow,  26  and  50- 

tb.  boxes    6.00 

Spilt  Peas,  Green,  25  and  50- 

tb.    boxes    S.OO 

25-tb.  sacks  deduct  10  cents  per 
cwt.  from  price  of  10s. 

50-tb.  sacks  deduct  20  cents  per 
cwt.  from  price  of  los. 

PASTES 
imported. 

Crown  Macaroni, 25  Is,  pr  pkg  .12 
"  Spaghetti.  25  Is.  pr  pkg  .12 
"  Vermicelli.  25  Is.  pr  pkg  .11 
Imported  Style. 

Bellac  Macaroni,  25  Is.  pr  pkg  .10 
■'  Spaghetti,  25  Is,  per  pkg  .10 
'•  Vermicelli,  25  Is,  pr  pkg  .10 
"    Alphabet,  25  Is,  pr  pkg.  .  .12 

Wash.  Macaroni.  25  Is,  press  1.90 
•'  Spaghetti,  25  Is,  i>ercae  1.90 
"    Vermicelli,  25  Is,  pr  case  1.(0 

Golden  En. 

Macaroni,  48   V:a,  per  case..  1.80 

Alphabets    i.go 

Spaghetti,  48  Hs,  per  case..  1.80 
Vermicelli.  48  Vis.  per  rase  1.80 
Noodles,  48  small,  per  case.  .  1.80 
Noodles.  21  large,  per  case.  .  l.SO 

MarweUI. 
Macaroni,  cs  4  dz.No.  1  car,  rtz  1.20 
Spaghetti. .cs  4  dz.No.  1  car.  dr  1.20 
Vermicelli,  cs  4  dz.  No.  1  car.dz  1.20 
Alphabets.es  4  dz.  No.  1  car,  dz  1.20 
Straight  or  assorted  on  above. 

No.         Extra,  per  box  20 

No.    1,   Extra,    per  box  35 

No.  1,  Extra,   25   tbs   1.10 

No.   1.   Extra.   50   Tbs   2.10 

No.  1.  Extra,  100  lbs   S.OO 

Ro.val,    2s    l.ii, 

Queen's  Taste.  12  3s   3.20 

Shko  aad  Tnpioca. 

Pearl  Sago   o<; 

Pearl    Taploco   flR 

Flake  Tapioco   08 

Minute.     36-^4   2.75 

Instantaneous,    50-ls   6.60 

Instantaneous,    36- H    2. 75 

Department  15. 

BICE. 
M.  J.  Brandenateia  A  C«. 

Japan,  Tycoon.  Fancy  Table$.i..'.o 
"       Rubicon,  extra  fancv  6.00 
"    M.  J.  B..Double  Dia- 
mond   R.:5 

Fancy  Head.  Carolina.  .6.50  7.00 
Louisiana,  Japan  i.ti  t.Ji 
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Louisiana    Tetigue   5.12'^ 

tiotiislaftai  Japan 

Banzai    5.30 

HaTvailan   4.75  5.00 

CMJia,  Ko.  1,  per 

dbl  mt  6.37%  6.50 

China,  Mxd,  dbl  mt  4:60  4.75 

pEitha  Head    7.00 

Cairo  Head.MJB  40  2s  r  £0  5s  7.00 
Imp.  Japan  MJB  40  2'^-It)...  6.50 
Imp.  Japan  MJB  10  i-Xb .  . .  .  6.50 
.lapan  Table  Queen,  33  3-It>  5.62'/!; 
J<H>axv  Tble  Queen. 40  0.62',i 

M.  PhlUlps  &  Co. 
Hsrmoaa,   Ex  incy,  2M,  &  5  tb  7.10 

J'^jeata.  2%  and  0  n.>   (>.7o 

13x  Fancy  Cai'oUila   7.iiu 

Fanc^*■  Carolina   6.00  to  6.50 

Hawaiian   5.40  to  5.7.'") 

"Satsuma"  No.  1  Imi).  Japan.  .  6.00 

"Toyokome"    5.65 

"T.oso,"   .Tapau    5.50 

■'Hlgo,"  Japaji   5.25 

"Mikado,"  Japan    5.10 

Texas  Japans   4.50  to  5.50 

China  No.   1  5.85  to  6.90 

China   No.    2   -1.25  to  5.15 

W.  T.  Wellsch  &  Co. 

iiainui'al.  La.   .Tapan.  ^i5.00 

Fuji,  La.   Jaiian   5.:iv 

Fuji  Tama,   La.  Japan   .'..."jri 

W   (circle^.  La.  Japan   .'..7.. 

Snow  White,  Caro.  Head   6.65 

Mardi  Gras,    "      "    6.40 

Paragon,         "     "    6.15 

Virgin,  "  ,    "      2>/2  &  5  7.10 

Honeymoon  "  '  "  2  ••2  &  5  0.li5 
>?S.tural,  "      ■'      3's.  . .  .  6.  10 

Mascot.  "       '    5.65 

TUfln,  Caro.  Head   5.40 

Best  Yet,  .Japan  33....'   6.10 

Bice  8p«(;ialtleB. 
Quaker  Puffed, '3  dQz  to  case.  3.00 

Department  16.  ; 
LAimDEI  MATERIALS. 

This  Dept.  is  corrected  by 
H.  H.  Newbaner  &  Co. ;  Xillniaun  Si 
Bendel. 
AMMONIA 
Greer's  Wnshlng  Amn^onla 
First   gra.de  absolutely  pure. 

180  Beaume  Streng-th. 
Pints,  2  doz  to  cs,  per  doz..5ll.n5 
QtB,  1  doz  to  case,  per  doz.  .  2.70 
1/4  Gal.,  1/4  doz  to  cs,  per  doz.  4.50 
Gtcct's  T61Iet  Aniinonla 
X..avenaer  and  Violet  i 
Pints  (2  doz  .to  cs).$2.50  pr  dz 
Parsou^s  Household  Ammoniu. 
(Neutral.) 
J'ts.,  2  doz  to  case,  per  doz.  1.75 
Qts..  1  doz  to  case,  per  doz.  .  2.65 
sals,  1  doz  to  case,  per  doz  4.50 
Washing  Ammonia 
Standard  Grade 
Pts,  2  doe  to  case,  per  doz..$  .SO 
Qts,  2  dox  to  case,  per  doz.  .  1.10 

Billing,  Ball 
Nuremberg-,  A,  ',^s,  per  lb.  .35 

Do  A.  D.,  'Ap,  per  It)  ,  .27V<!  ; 

Do  A-  'C  E..  %s,  per  It)..,  .22>*! 


Crown 

German  %b'  per  lb...  12%  13 

Do    %    'a,    per    lb  14%  15 

Deschamp's  French,  I's 

per  It)  27  V4 

Do  %'s,   per   It.....  28% 

Blulnft,  Liquid 
Common,  pts,  3  dz  to  case. .  .S5 
qt,   2  doz  to  case..  1.25 
"       %  gal,  1  doz  to  cElse  2.50 
Borax 

20-Mule  Team,  I's  cs  of  2 

doz   -   $2.25 

:20-Mule    Teaifi,    12-oz  cs 

of    4    doz   3.45 

"0-Mule  Team,  %'s  cs  of 

8  doz    3.84 

(Less  5  per  cent  In  &  case  lots; 

Lump,  25  lbs  in  box...  09 

I'owdered.  25  lbs  in  box  09 

Chloride  of  Lime 
Brookman's,  I's  per  tt>.,..7M 

Do      %'s,   per    lb  9 

Blue  Bell,  50  Is,  per  lb  6% 

Owl,  50  Is  7 


Potash. 


Per 


case 
3.00 
3.00 


4  00 
4  50 
3.05 
3  10 
3  00 
2  00 
3.60 
2  85 
1  90 
2.90 
1.75 
2.85 

1  40 

1  50 


nabbltt's  4  doz  In  case. 
American,  4  doz  in  case. 
Lye. 

Tomson's  Red  Seal,  4  dz 

to  case   

Tomson''s  5-lb  12  to  cs.. 
American,  Is,  4  dz  In  case.  . 
r.iabblt'8  Lye,  4  doz  In  case 
Metropolitan  4  dz  to  cs.. 
"  5-caii.e   lots. . . 

Banner,  1  case,  4  doz  

35!ue  Bell,  48  Is  

Dumbo,  48  Is  

ClDlflr-n  Slar.  4  doz  to  case.. 

I.Ifi-i.'-   Nick;;!,  case   

Mcrr.v  War.  case   

Sut  Soda 

Cfi li r"ViTM..  sfioka  

Ci.lilHrjii:!.  bb).s,  

I)ci»;ulni(;ut  17. 


'I'l.'s  ii.'pt.  is  corrected  by 
^\in.  (  lull'  to.;  TiUmaim  &  BendeL 

Pect  Bros. 

Silk   Soap   $3  35 

A.   B.   Napiha   4.20 

t  rystal  White    4.00 

Fern    3.30 

Lily  White  (Floating)    3.30 

Jlechanics,  36  cakes  in  box.  .  2.05 
Jtechanics,  50  In  box  (5c  size)  1.90 
!S\yansdown,  50  bai's  in  box.  .  2.00 
I'ine  Tar,  100  cakes  in  box. .  3.75 
Olive  Castile,  bx  doz,  pr  gr.  .  4.80 
Mottled  Castile,bx  1  dz  cakes  4.80 
Pure  White  Castile,  12,  15  or 

20  bars  to  box    3. id 

Spring-  Blossoms.bx  3,wrpd,gr  4. SO 
lieau  Ideal,  b.x  3,  wrpd,  sr.  .  5.20 
Attar  oC  P.oses,  bx  3,  wrpd.  gr  5.20 
20tli  Century  Buttermilk,  box 

3  cakes,  -wrapped,  pr  g-ross  B.OO 
Elder  Flowci",  bx  1  dz  cakps  4,80 
Turkish  Elder  Flower,  bx  3,gr  5.20 
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Turkish  Oatmeal, bx  3,wrpd,  gr  5.20  ; 

Oatmeal,    bx  1  dz  cakes.pr  gr.  4.25  • 

Witchazel,  bx  1  dz  cakes  pr  gr  6.00  , 
Bart'nla  Bouquet.bx  3  wrpd,gr24.00 
Sweet  NarcissuB,bx  3,wrpd,gr.l7.50 
La.  Rosa,  bx  3  wrpd,  pr  gr.  . .  .  9.00 

Maj'tic  Series  Heliotrope  Jasi-  ! 

mine.Jcky  Clb.Rose  bx  3,-svrp  9.00 

Japan    Bouquet,  bx  3,  wrpd.gr  9.00  ! 

Barbers'  Cream,  6  lb  bxs,  pr  lb    .20  j 

Standard  Soap  Co. 

Gaseno,  100    4  25  | 

Top  Notch,  100  10  oz   3.25  i 

Yellowstone,  100  14  oz   4  00  ' 

Marigold.  100  16  oz   4  20  i 

Radio,  100  10  oz    3.00  : 

Magno,  100  10  oz   6  00  | 

Gold  Miedal  Borax   6  50 

Purity,    "Floating,"  5c 

size    3  90 

Do.  10c  size   6  25 

Do.    10c  size,    20   1  30 

Eletftric  Mineral,  100  16 

oz    5  50  I 

Electric  Mineral,  20,  16  oz. .  1  15  j 

Peerless  Kitchen,  100  10  oz.  .  2  85  ' 
Peerless  Kitchen,  20  10 

oz   65  ; 

Swift  &  Co.  ' 

I 

W"Ol  .-^i  ap,  10  oz.,'*100s.   7.00  | 

6  oz.,  lOUs   4.00  1 

Witch  Hazel  tswlft  &  Co.)..  5.00  I 

Oat  Meal  (Swift  &  Co.)   5.00  ! 

White  Ribbon    3.65  r 

Swift's  Pride    3.35  i 

Swift's    Naptha    4.00 

Elko    3.55 

Cream  Laundry   4.25 

Snap,  00,  IG  oz   2.65  I 

Snap,  100,  S  oz   2.25  | 

Special,  Grocers'  Assmt  (sells  | 

for  $9.00,  80%  profit)   5.00  j 

I 

MiBcellaneooK.  \ 

Mascot   12.65  ' 

Miller's  Naphta,  100  14-oz   4.35 

Mikado,  20  14  oz   4.25  \ 

Mikado,   20   14   oz   1.06  | 

Lenox,    too  -.   3.35  j 

i.onox,  20   7  5  ] 

Ivory,  100  10  oz   7.00  ! 

Ivory.  100  6  oz   4.00  I 

Fairbaiik's   Clalrette,    100....  3.35  | 

Fairbank's  Santa  Claus.  100. .  3.35  | 

Fairbank's  Copco,  100          4.00  j 

Fairbanks'  Fairy  OvI,  5c  4.00 

Fairy  Oval,   10c   7.00  ! 

Sunny   Monday,    100s  .4.75  j 


50  large.  .  3.50 
100  small    4.00  I 
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Lifebuoy,  Indry  size.GO 
"     Indry  size,  30  6 

tailet  size,  100 
"  toilet  size,  50  < 
.Sunlight,  Indry  shape, 
Welcome,  Borax  Indr^ 
Cheerful,  high  grd  Indl 
Monkey  Brand,  100  cal 
Monkey  Brand,  60  caki 

Babbitt's,  100  

Strker's  Kitchen,  lOOs,; 
Strker's  Kitchen,  20s, 
Star,  ot  Kitchen  Sand 
G&m  ot  Kitchen  Sand 
Yacht  Club  Borax,  200i 
"    lOOs  ... 
"    20s  .... 
Nun  Nicer  Borax.  10  li 
Blue  Ribbon  Bora.x,  7 
The  Genahul 


SOAP 


Price,   per   case. . . 
Packed  100  bars  In 
Castile  Soil 

Notre  Dame   

White  Virgin,  lb  

White,  Contl   

Mottled,   Imported   . . 

Clover  Leaf  White  . . , 
SAVON. 

Gilt  Edge,  100,  16  oz. .  J 
20k     .  . 

Royal,  100,  14-oz.  . . . 

"         100  12-oz 
100  10-oz  . . 
Vermont  Long  Bar  Laj 
lOO-tb  casf.>j  ....... 

Packed  ■  Pithor  100, 
bars  to  case. 

Scouring;  -S 
Bon  Ami,  3  dz  to  cs, 
Sapollo,  %  gross  box, 
Sapolio,  hand,'.i  grs  b: 

WASHING  PO 

Gold  Dust  ,24  3's,  pi 
Gold  Dust,  100  10 
.Swift's  Pride,  100  l.s.  . 
Swift's  Pride.  24  is.... 
Lavarine,  36  1  lb,  iS 
Lavarine,  100  5c  pkg 
Corn,  50  lbs.  (bulk)" 
Pearline,  lon  G  oz  pi 
Babbitt's  1776,  6  oz 

Kleeno,  72  Is  

Kleeno,  24  3s. ........ 

Kleeno,   100  ',is  


-r 


IXX'3 


AXj'WA.-STS  THE!  BBSt 


's 

Concentrated  Lye, 


Tlie  ready  soap  maker— a  powerful  disenfectadt— 
an  escelleut  fertilizer,  for  dipping  prunes,  spraying 
trees,  etc. 


—  Maiiuf.ictured  by  »-  ■ 

B.  T.  BABBITT,  (Inc.)  NEW  YORE  CITY. 


B,I.BiBIRrS 
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Mark. 

1 

SOAP  POWDER. 

A  VEW  ARTtCLS. 

IDrsaTjiijlalior&apensc 

a  ■'Htsmsmf  st. 

■  CW  TORI. 

m 

The  O.  B.  JENNINGS  CO.,  Agents,    41    CLAY  STREET.  S,  F. 
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Pe«f9  EeftfOdmy  24  33  3.76 

••  !!•  ■«  ■  .100   1-2   oz   3.76- 

Grandmai'^  i^oraX,-  powder-!  ■  . 

Departm^it  is. 
■  STABCHES.  , .  ; 

TUl^  Dept.  la  iCJ3iieit;ed  W  < ^; 
J,  H.  Newhauer  &  Co.;  VV«i  riMff 
Ca.  . 

Klii«"f«rd'B  Oswego.  . 

Silver  fl^ss  12  ti-IT)  hxa.  -S 

'V  •  i  SO  pkgs.8'/^ 

rori*.    40-lto,  boses. . . . . '.  

J«A«aNAI.-SIARCH  XOj 
Uly,  Slo"S  nnd  Niagra  Bmod*. 

Corn.  40  Is  .  .  .-  •  ■  ■.  ■  -j-.^ 

Gloss.    48  .  Is.  . . 

Oloss.  12  6JU,  .•• -i-^ 

T..in udry  , < iJulk ) . .  OAi- •> v i •^■ 

rom.  4tt J- 

(Jlos."!,    4.<.  Vfl.,.  . .-. .  -.  -'  •  • 

tJloss,    3  2.   tl.-i  '  ,  . 

Closs,    .'.ft-Uv    tjox-  .  ■  ' 

'  '  I,OK  Oobin. 
Torn.   4fl-  -Is.  '  pfT   1t>.'. .  . .  . .  . .  ■  T. 

«: loss,  40 •!>«<•:   

12         P«'''  f '  ■  

jiliirdorh's  OBVr«»KO. 

Oewego  Corn,   40  Is  

Velve'.  GlojiS.  40   •  •  • ' 

,  ".   12  .  68  .   

Ulue  Rlbl>oD. 

Gloss,  4S  'is  ...  '. .  ■  •  •  •  • 

Gloss,    12    6s  ...  ■  •  • 

Corn,    40  l2s  

'  Mlscellauebos 
Celluloid.  60  %-n)  pkg-s.prbx  5  00 

Kla.stic.  same,  per  box   S,  00 

Pop  Corn  Starch,  40  Is   o  50 

China,  80s    e  *" 

Department  19. 
OILS,  PAINTS,  ETC. 

This  Dept.  is  corrected  by 
Whittier-Coburn  Co.;  \S.  V.  Fuller 
&  Co. 
Coal  on 

Water  White,  bulk  IOV2 

Water  WHitb.  ISO  deg  bulk..llH! 
Special  Wdter  White,  bulk...l2'/i 

I'eari,  ca^s;  "2  ."is  17  Si 

Astral,  casta,  .2  5s  17  V> 

Star,  cases,  2  5's   17 

Ex.  Star,  CfiSes,  2  5's  20% 

Ar^o,  bulk   20  • 

••       case'  ;   27 

Elaine,  cases,  2  5s  20% 

Eocene,  cases,   2   5s  20^; 

Gaaqltnc  and  Benziae 

S6  deff.  Gasoline,  bulk....  30 

SO    deg.    Gasoline,    cases.  ..  .37  Vi 

Benzine,  bulk   12. 

Benzine,  cases  .  ;19- 

Stove  Gasoline,  .bulk.-.  |18 

"  •'       case  ......  .I25 

Gasoline,  86  deg.,  bulk  30 

Same,  cases,  2  6s..  36% 

Ited  Croyvn.  Gasoline,  in  .bulk. 18 
r.ed  Crown  .GasoliTio,  in  ca"ses,j 

2  Cs  25 

Motor  Gasoline,  ,  bulk.  ..  .■  18 

Motor  Gasoline,  io  cases.  2  5s. 25 
Ko.  1  Eng.  Dist.  Iron  Bbls.  or^ 

Drums   .08% 

No  1  EngJ  Djst:,  cases,  2  os.  .10% 
Ko.  8  Eng.  Dist.  Iron  Bbls  or 

Drums  07 

No  2  Eng.  Dist.,  cases.  3  iis.  .14 
V.  M.  &  P.  Naptlia,  In  bulk.  .|92 
V.  M.  &  P.  Napt|ia,cases,2  5s. 19% 

Turpentiae.  t 
Strictly  Pure,  cases,  2  .1s....iS3 

drums  of  iron  bbls.'. 176% 

Wasecd  Oil  >       j.  .[ 

Pure,  raw,  bbls   .-, .     .'.  .65 

boiled,  in  bbl?  '.  .5,7 

raw,  case,  i  us  •.  .$1 

"        boikHl.  case,   2  Os.... '..<>? 
Castor  Oil 

Baker's  AA,  cases.  2  5s  l."0 

No.  1,  case.s      .'i's.  70 

2   oz  Ii5 

4   oz   90 

8   oz   ^  Oi) 

2  5-gal  tltis,  per  eal   1.30 


Lard  OU 


Sti'lPtly  piire"  . '. 
■Sup';  WlTi','  Mr 

■  K'-a  ■  1 

■  1 '  »z 

•20^.:   

4 '  'aar  ■ . ; . :  


"Bbl. 
..  .90 

.  ■  !i  f. 


Case 
X6 
91 


^?ooppj;:< 


:iV«atsf Aot  Oil 

 so 

. .  , ... . .  .Th 

... .,  CO 

J..ubrl('.atlne  Olla 


I>l>ls 

I?a{te 

.St.ar  Cylinder  OU  

. .  .00 

«5 

;   Colunvbia  Cylinder  

. .  .  40* 

6S 

.  Gem  Cylinder  Oil  

'    PvUby  Cylindei:  Oil  

;   fttpr  MaqlUjie  Oil  

'  '.  30 

Star  Dynamo  Oll...,^. 

...  BO 

9S 

1    Slar  Spindle  OH  

.  .  .£0 

oA 

1    filar  Sep'tor  Oil  

.  .  .50 

tf. 

'  Red  Engine,  Oil  

,32 

■fiOii  M  Cyllndf  1'.'  

...4f, 

50 

FFV    Cylinder  ;  . . . 

. .  .80., 

Rf. 

Jl>''d.  Ruby  Eiih'  

.  .  .  30- 

35 

'    Ca-slor'  Machine  

28 

'  Aufo-Cylinder   

...  CO 

«5 

i.;a.s  Engine   

.  .  .  .10 

3S 

Olln 

:i;ninn  Salad  fUl   .  .  .  .  . 

7  0 

71; 

T'ure  Sperm  Oil  

70 

7  T> 

10 

4  5 

China  N'ut  Oil.  ordhLiry.  . — ■ 

riiina  .N'lit  Oil,  No.  1  .  . 

90 

White  Lend 

Whlttler,  in  kegs  

.7% 

8% 

Pioneer,       "  "   

■7% 

8% 

Dry  Patnts 

English    Pari.s   Wlilte,    bbls.. $1.60 

Wh'iting,  barrels    1.20 

■Prince'.'^  Min'l  B'wn,  bbls.  1.05 

TelVow  Ochre   ...1.60  1.65 

EfiK.   Ven.   Red.   bbls  1.50  1.75 

Department  20.  | 

This  Dept.  Is  corected  by 
Pac.  Coast  Biscuit  Co. 

CANDIES. 

I^ozeagen 

  5-tb.  boxes) 

X'XX  Peppermint,  pa  1.^.1 3  .IS 

'Tliin    Peppermint   AH 

TT  Peppermint    .16 

Musk,    Uuted,   pails:...  .22 
Cinnamon,  Lemon,  Sassa- 
fras, .  Rose   .18 

Midget  fruit    .20 

Conversation  and  hrts.  .ITi 
'Liliput  Gonv.  &  herts.  .  .17 
Midgret  Conv.  Lozenges.  .18 
■  Crown  T.  T.  Loz,  24  Sc  pkgs  ..SO 
■Aurora  Jjozenges,  24  r.c  pkgs  -SO 
Coush  Troaches,  5-lt)  bx  .  .25 
•Eagle  Wafers,  Pepper- 
••  ■mints  -.Wintergreen . .  .25 

Mixed  Caody 
' ,'         (30-lt)  rails) 

j;l,airi  Miiied   3 

B.oyai.  Mixed  12^ 

Gro.tiers'  Mixed  .....10^ 

■T.ankee  Mixed   13 

American    Mixed   13 

Fancy  A  Mixed  15 

Fancy  C.  Mixed  14% 

J'rench  S.  Mixed   16 

French  No  .1  Mixed  IS 

French  Extra  Mixed  20  • 

Lady  Mixed   i..l5 

Broken   Mixed  »^  . , .  ^ 

Steam  Paa'work   i  '  r 

Anise  Seed   J  .39 

Aromatic  Cachous  18 

A.:?s6rted   Berries  Ifi 

Assorted   Dragee  ;14 

Assorted   Imperials  IG 

Assorted  Small  Seeds.... 2 3 

Bird's    Eggs   17 

Boston  Baked  Beans  17 

Burnt  ■  Peanuts  IS 

Burnt,  Almonds  ITy 

Caraway  Seed  .smooth.  . .  .22 
Cira-way  Seed,  pearled  ...  22 
Celory    Seed  22 
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Ci^tiaitijop  Beans  large  redl5 
Clhjiamon  Beans,  imp'erlall? 
Coriafid«r.  S^ed,  pearled.. 22 
Jelly' Beans,  palls.. l'2.%.  14 

Jelly  Bud'.g  Eggs  17 

JeiJy   Cranberries.'.  17, 

Jelly    Lime.9  It 

JeJly    Raspberrie,-! ......  i .  i1 

Jordori  A.lmoiids,  f)ii^...'.46 
.iordua  AlmoriO-s  .InUtatlonlS 

Lleorlce  Beans  .  

Red    HotH.  25 

Ringed   Marblt'S...  16 

Sugar  Coated  l^leorlce  Tab- 

,let.s.;....  20 

Siigar   Almonds  25 

Sifgar  Plums  16 

Cream  Gooda. 


(5-11)  boxcsi) 


.14 


Fondans  Crcam.s;... 

Hand  Dipped,....'  ..20 

I  Hond  Dipped.  With  nuts  on...  .22 

Fruit  and  nut  ice.s  l8 

■  Cre^m    Peppermint  20 

1  Crushed  Fruit   Bonbon.s .  . 3iJ^ 

!  Choeolatrfi.  ! 

f.l-Jb  bosc?) 


!  Chocolate,    plain  14 

'\  CHocolato  .Hand  M-ado  20 

j  Chocolate  Dipped  Bonbons.. 20 

Chocolate  Dipped  Bonbons  i 
I      ■•ifith    nuts   22  j 

Chpcolate   .Climax  ,30-tb 

pails  19  i 

I  Chocolate   Chips   55  : 

;  Chocolate  Nonpareil  Drops. 20  i 
i  Chocolate    Waters  22 

Cliocolate  Cream   Tablets  : 

30  in  box   1.10 

i  Mar<ihmalIows,   NonRuts,   EJtc.  \ 

Occidental  Marshmallo'ws,  5 
lb  tins  28  I 

Occidental  Marshmallo'ws,  3  ; 
lb  tins  30  I 

Dipping  Marshmallows,  5-  t 
lb  boxes   23  j 

Angel  Food,  5 -lb  boxes..  .20 

French  Nougat,  30  5c  slices 

in  box    1.00 

,  Walnut,   A^ricot  , Spanish 

i      Nougat,  Ti-lb  boxes  ,1b... .25 

I Snndrles. 

Opera  Carmels   19  j 

'Rock  Candy  , 'white  &  red    .15  : 

j  Rock  Candy,  brown  16  1 

I  Licorice  Drops   20  | 

Licorice  Sticks.  16jto  It)..    .28  I 

I  Licorice  Tablets.  5-n>  box          1.25  1 

I  Licorice  Tablets,  24  5c  bx  .80  i 
1  Licorice  Penny  Sticks,  100 

!      in  box  65  | 

I  ButXercups.  5-lb  tins  25  I 

  Gum  Ooodii 

. ' .        (5-lt)  bo.\es) 
.  A,  .B.  Qum  Drops,  asstd.  .  .  .9 
A.  B.  (i.um  Drops  licorice  0 

A,  B.  0um  Drops,  crysfzdll  ; 

A.  ti.  Bonbons,  plain  inbls  7  j 

A  .B.  Bonbf>ns,  fancy,  inbl  7%  I 

A.  B;  Bonobns  .fancy,  crys  i 

talized,  5-lb  boxes  15  I 

A:  B.   Fruits  18 

Royal  Gum  Drops  15  | 

Genuine  Gum  Drops,  hard  25  i 

^  Jelly  Squares  .assorted ...  14  ' 

BI.I0U  Sticks   18  j 

'  Spiced  Jelly  Drops  20 

.  New  Turkish  Figs  16  1 

'■  Fig  Pa!?te  .plain  17  i 

j  Fig  Paste,  tricolor  IS  | 

CbeMiag  Gam.  ^ 

Single  Box  , 

Sweet  Heart,  per  box  60  ! 

.Sen-Sen.  20  pieces  00 

Sweet  Heart,  20  pieces..  .60  ; 
Blood  Orange.  20  pieces..  .60 

Chiclets,  40   5c  pkgs  1.25 

Chiclets.  10  10c  pkgs  80 

Newton's  Pepsin.  20  pkff!»....  no 
Pearlo,  40  5o  package   l.oa  , 


Department  31. 
(  KAOKERM. 


Anluuils    :   • , 

.\tlltnAU  'IcrtlL  .  . 

Assorted    1 ' 

Asiiorled  Ectrft    .i« 

'  Aasorled  ..    .IZ 

■.Vssorltd  Extra  M 

"AUlomObllea   .'  12 

' Assort M  Kingera    '.IS 

'  ■  Boston   03 

Butters.  Templar    .09 

Champions    . . .  ,  09 

Chocolate  Wafer   18 

■Coco  Taffy   15 

Cocoahut   .  . '.  15 

'  Ciirrant  Cake,s  12*-j 

•  Cornhllls   .11 

Cherry  Marshmallow   ....  ;I8 

'  Cracker  Meal   .0<i 

Cracknel,  plain   .......22 

Creole  Belle   >« 

■  IKilhly  Chip   14 

""Da'lhty  Marshmallow  16 

■  niaeatlvea   M 

Jumble  -4  14 

Fig  Bur   14 

Fr»ll.   Iced  ».  ..15 

Fruit   Biscuit    .14 

J-'lne  and  Dandy   18 

Fruit  Sultanas    .11 

Golden  Cream   15 

Graham  Gems   Ott 

Grnger  Cake  10 

Ginger  .S'ut   11 

Graham   lO' 

High  Tea.   IS 

Honey  Comb.  Iced  14 

Honey.  FrMted  14 

Iced  SwBets   14 

Iced  Uquarcs   14 

Jennie  LInd   13 

Lemon  Snap   1} 

La  Grand   11 

Lemon  Biscuit   '. .  .14 

Lemon  Wafer  14 

Little  Egypt   14 

Lunch  Banquet  14 

Lunch.  Oakland   09 

Lunch,   Coast  09 

Monitor   09 

Marshmallow.    Walnut    . .  .Ifi 

■Nlcuacs  12% 

Nlcuacs.   No.   1  11 

Orange  Wafer   14 

b'.vsteretts   08 

Pilot  Bread  04 

Pretzel   lo 

Popular,  Mixed  12% 

Picnics  07% 

I'llot,  Extra    .05 

'  t>'retzellett»   11 

Pineapple  Delight   IS 

'  hed  Cj-oss  Oyster  H8 

Sallen  Snowflake  14 

Snow Hake   '4 

Seed   Cake   VI 

Salted  Fingers  10 

Snowball   18 

Saloon    Pilot   07 

Sugar  Cookies  12 

t!oda   0S% 

Soda.  Extra   07 

Soda,  Saloon   07 

Soda  No.  1  (5c  seller)  doz  .60 
Soda  No.  2  (10c  seller)  ..  .ng 
Soda  No.  3  CSc  seller).,  .tt 

Soda   6«% 

Soda  Extra  07 

Ftrawberry  Wafer  14 

Star  Butter   09 

A'anllla  Biscuit   14 

'V'anllla    Snap    .12 

Wafers.  Assorted    .1* 

Walnuts.   Marshmallow   .  .  .IS 

'Tour  Sweets  16 

Zephyr    Pilot   09 

Big  Four  Snaps,  rto«  RO 

Railroad  Lunch,  doz   1.01) 

Qingerette-Lemonetts.  doz  .50 
Chocoletts-Str"wh'ryett».dt  .50 
Banquet  Lunch  (rarton.s).  .15 
Banquet  Lunch.  2-0)  tins  ..10 
inline  SnOTiflake.  2-n>  tins  .30 
Grahams,  7-Tb  cartons,  dox  l.fiO 
Del  Monl#  Tea  (CJWton)  dz  .75 

SV-Met  12  H 
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;         Department  22, 

I  FANCY  GROCERIES. 

This  Dept.  Is  oorected  by 
Wellman,  Perk  &  Co. 
TVellman,  Peck  &  Co.;  Haas  Bro3. 

Boullllon  Capsules. 
AaHlt's,    10    oapsiiles    In  box 
9»r  do2  boxes    3.00 

BEEF  EXTRACT 

*'Rex,"  2  oz  per  doz   4140 

4    oz    ••    "    8.00 

8    oz    "    •'   14.75 

••  IG    oz        "    "   27.50 

Marshall's  2  oz,  per  doz....  2.66 

4  oz.,  per  doz   4.75 

Lieblg's  2  oz,  32  12s  to  cs,  dz  4.50 
4  oz.lti  12s  to  cs    "  S.40 
S  oz.  S  12s  to  cs,     "  15.90 
"      16  oz,  4  Cs  to  cs.     "  29.75 

Libby's,  2  oz,  per  doz   4.45 

4    oz,     ■•    •'    8.00 

8   oi,     "    "   14.00 

•'    16   oz,     "    •*   26.00 

Capers. 

Capote.s,   1   d   in  case....  1.00  1.50 

Nonpareil,   small    150 

Nonpareil.  large    2.25 

Nonpareil,  Imperial  qts.  10.00 
,  2  litre.  . .  20.00 
,    4    ••    ...  37.50 

H  CHOCOLATES. 

Baker's. 
German  Sweet,  6 -lb  boxes  %s 

and    ViS   25 

Eagle.  12  Is  25 

Premium,   12   Is   33 

Vanilla,  12   '^s  ,  44 

Powdered,   ^.is.   %3,  Is  12  lb 

boxes   29 

Subject  to  quantity  discounnt. 

GbiradeUi'8.    In  paper. 

Eagle.    24    l-tb  23\ 

Eagle,   12   1-Ib  23V2 

Eagle,   12    '/i-Ib   .25 

Eagle    12     H-lb  26 

Crescent.  6,  5  to  tb  21 

Crescent,   12.   G  to   tb  19 '/2 

Cal.  Sweet,  6,  0  to  Hi  251/2 

Cal.  Sweet,   12,  6  to  m  24 

Monarch,   12  and   Vi    Hi  28 

Monarch,  12,  l-tli  27 

Monarch,   12,    '.i    lb  27 

Star,   24  1-lb   21 

Star.  .12    l-tb  211/2 

Ground.    In  tins. 

Ghirardelll's.    12    1-Ib  28% 

24    l-TI)    tins   28 

60    l-tb    tins   27% 

20  3-lb  tins   26 

•'  6    3-rb    tins  26 

6    10-tb    tins   25% 

1    35-tb    tins  ....25 
In  delivery  cases. 

Ghirardelli's.  60  3-!b  tins  26 

Venard's,  24  1-lb  tins  21 

Venard's,  20  3-rb  tins  20 

Miner's,  12  l-tb  tins  23% 

Miner's,    24   l-Ib    tins  23 

Miner's,    20   3-lb    tins  22 

COCOAS. 
Baker's  Bkfst,  %s.  Is  and  5s. 42 
Van  Houten's,   Hs  and  %s..83 

"van  Houten's,  Is.....  80 

novftl    Dutch,    12    ViS  77 

Koyal  Dutch,   12  Is  60 

Bpps,  14  %s....  38 

Fry's,  12  %s  

Tv'ebb's.  6  %s  23 

l.bwney'B,  6  %s  37 

Ghirardelli's  Bkfst,   6   %s  401/2 

Bkfst,    12    1/2  s  4  0 

Impri,    6  &  12  %s.rj2 

-MUKer'a  Bkfst,  6  %s   37^3 

••iner'fc  Bkfst,   6  l-5s  39 

V»n  >imaon'B  I>utcn.  l-ro....oo 
Van  Emc*nn  Uutch,  %-Ib....70 
Van   Emden's   Dutch,  %-Ib..75 
Cereal  Coffee. 

Postum,  24  %"s,  per  doz  J1.35 

*08tum.  36  I's.  par  dgz   2.25 

Chutney. 

Bombay,  assorted  qts  $fi.25 

assorted  pts   4.00 

Maior  Grey,  qts....  7.00 
Major  Grey,  pts   4.50 
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CIDER. 

Mott's  boiled,   doz  qts......  3.25 

Monroe's,    champagne,    doz. .  2.50 

botled,   doz   2.75 

Bidwell's.     "        "   2.50 

COCO.'VNIJT. 
Baker's. 

Raker's  Drifted  Snow,  palls  14 

Bhls,   126   lbs  13 

Brazil  shr'ded  or  Table  Talk, 
long  thread,  20- tb  pails  Tb.l4 
ir.O-tb   bbls,  per  lb.  13 
Table  Talk  in  parchment  bgs, 
cases  of  30's,  60%'s  or  30i/4's 

and  15  I's  14% 

Schepp's. 
Shredded  1-Tb  pkgs,  per  tb..23 
"    "         %-lb  pail,  per  tb..24 
"         i/4-lb  pail,  per  lb.  .25 

"       12   5c  pkgs  47% 

Dunham's. 
Shredded,  1-Tb  ppr,  per  lb.,. 27 
%-tb  ppr.  per  lb.. 28 
"         U-lb  pksg,  per  lb. 29 
COFFEE  .SUBSTITFTES. 
Postum  Cereal. 
No.  1.  2  rtz.  snil  pkgs,  per  dz  1.3."> 
No.  3,  3  dz.  Irg  pkgs,  per  dz  2.25 
No.  0,  1  dz,  Irg  pkgs,  per  dz  2.25 
CONDENSED  MILKS. 

BORDEN'S 

CONDENSED  MILK  CO. 
All  Borden's  Brands  Guaranteed. 


Eag;le  Brand — 

Condensed  Mitk,  4  doz  6.80 

Pioneer  Brand — 
Evaporated  ftfilk  (Unsweetened) 

Tall  Cans,  4  doz  4.25 

Small  Size,  4  doz .  /  3.00 

Challenge   4.65 

Floral    4.50 

Rose    4.75 

Borden's  Malted  Milk. 

Trial  size,  pe  rdoz  90 

Small  Size     4.00 

Large  ize    8.00 

Hospital    Size  33.00 

Alpine  Milk. 

20-oz,  1  to  5  case   4.15 

20-oz,  5  to  10  case   4.06 

20-oz,  10  to  25  case  

20-oz,  25  to  50  case  

20-oz,   50   cases  or  more.... 

8-oz,  96  to  case  

Gal.,  6  to  case  

Carnation  Milk. 

20-oz,  1  to  4  case   4.05 

20-oz,  5  to  9  case   4.00 

20-oz,  10  to  24  case   3.95 

20-oz,  25  to  49  case  

Gal.,  6  to  case,  10c  less. 
Miscellaneous. 
St.  Charles,  4  doa  in  case. ...  $4,60 

St!  Charles,  5  case  lots'.   4.50 

.Tersey,  4  doz,  per  case   4.00 

Lily    ^-25 

Highland    4.25 

Pet,  Fam.,  4  doz  to  case....  3.35 

Baby  Pet,  6  doz  to  cap   3.00 

Cottolene. 
Single  cs.  5  cs.  10  cs.  25  cs 

flhnall   7.25        7.15    7.10  7.00 

laedlum  ...7.25        7.15    7.10  7.00 

targe   7.25        7.15    7.10  7.00 

Bromangelon. 
(.^straight  and   assorted  flavors: 
Raspberry.     Lemon,  Strawberry, 
Orange,   Cherry,  Chocolate). 
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Large,   2  doz,  per  doz   1.20 

Small,  3  doz,  straight  or  as- 
sorted, per  doz  99 

I  Silver  While  Keystone,  per  l.UO 

;  Minute,  per  doz    1.00 

Xnox's,   per  doz  J  1.30 

Knox's  per  gros.s  15.00 

Knox,    Acidulated,   per  doz..  1.20 

j  Cox's,  per  doz   1.15 

I  Keek's,  per  doz   1.10 

■  Plymouth  Rock  90 

'  Plymouth    Hock    1.20 

(1  doz.  free  with  3  doz.) 

Sheet   35 

I  Glneer  Confections. 

China,  per  case  of  6  stone 

jars    2.50 

China,    Chyloang'  small 

stone  pots,  per  doz  

Crystallized  glace,  ^-Ib. 

.  tin,  per  doz   2.50 

^  Hops. 

No.  1.  Vi  lb,  30-tb  box,  lb  Sa 

No,  1,  1  lb,  30-tb  box,  lb  30 

Less   than   JO-Tb   boxes  31 

.Tunket  TabletK. 
II2   doz  in  container,  per  dz  .SO 

Lemon  Sugar. 
Gilt  Edge.  241/2S.  per  doz..  1.37% 
Gilt  Edge,  24  I's,  per  doz..  1.85 

Lime  Juice. 
Tahita.  24  8  oz,  per  doz.... $1.25 
Tahita,  short  measure,  16-oz.  1.50 
Tahita,   full  measure,   32-oz.  .2.50 

Tahita,   bulk,    gal   1.00 

Olives. 

Bottled. 
Queen  Olives,  10  oz,  oval.pta, 

2  doz    3.00 

Fluted  Stuffed  Olives,  6  oz., 

6  doz    1.10 

10  oz.,  oval  olives,  pts,  2  dz  2.50 
ilaby  Pimolas,  10  oz.,  2  doz. .  3.05 

Baby  Pimolas.  24  ISs   6.25 

Manzanilla,  8  oz,  4  doz....  1.25 
Manzanilla,  5  oz,  4  doz....  1.10 
American  Ripe,  pts,  tin,  2  dz  2.25 
American  Ripe,  qts,  2  doz...  3.75 
Old  Mission  Ripe,  pts,  4  doz.  1.80 
Old  Mission  Ripe,  qts,  2  doz,  3.25 
White  Label,  5-oz.,  Manzanillas. 

Per  doz 

5-oz.,   Manzanilla   1.30 

8-oz.,  Queen    1.85 

10  oz..  Queen  2.35 

14  oz..  Queen    3.75 

22  oz..  Queen   5.75 

Z2  oz..  Queen   9.00 

64  oz..  Queen  16.00 

5   oa..   Stuffed    1.30 

10  oz..  Stuffed   2.65 

Olive  Oil. 

1  doz  qts  (California)  per  dz  8.00 

2  doz  pts,  (California)  per  dz  4.25 
4  doz  %  pts  (California)  pr  dz  2.25 

Gallon  tins,       "       each   2.50 

%  gal.  (California)  each   1.50 

Nicelle  Brand.  ' 

4  doz  %  pts,  case   9.00 

2  doz  pts,  case   8.50 

1  doz  22  oz.,  case   9.00 

1  doz  qts,  case   S.OO 

Old  Mission. 

1  doz  qts.,  case  

2  doz  pts.,  case  

2  doz  14  pts  

Grogan's  Purity  Olive  Oil. 
Qts.,  6  to  gal,  12  to  C8,  pr  cs. 
Pts.,  12  to  gal,  24  to  cs,  pr  cs. . 
%  pts.,  24  to  gal,  48  to  cs,  pr  cs  8.50 
Gal.  Can,  8  to  case,  per  can.  2.40 
%  Gal  Can,  12  to  case,  pr  can  1.30 
Mushrooms. 

doz. 

Le  Court,  100  to  case  $3.25 

La  Forrest,  100  to  cs   3.00 

Hotel,   100   to   case   2.40 

Fancy  Stuffed,  pts   4.00 

Peanut  Butter. 
Heron's  2  doz  to  cs,  per  doz  2.40 
Imperial,  2  dz.  No.  H.Slass.dz  1.10 
"       2  dz,    No.  %, glass,  dz  2.10 
"       1    dz.  No.  1,  glass,  dz  3.25 
Peels. 

Citron.  25-11)  box   .23 

Citron.  lO-m  box  23% 

Lemon,  25-rb  box  15 

Lemon,   lO-lb   box  15% 

Orange.  25-rb  box  14 

1  Grange,  10-tb  box  14% 


8.00 
9.00 
4.80 

'7.50 
8.00 
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Pimn  Faddlii«. 

Curtice,  Individual,  doz  $j 

"      No.  1,  doz  i 

"       No.  2,  doz  , .  . .  j 

"       No.  3.  doz   ( 

d.  &  T>.,  Is,  2  doz  to  cs,  dz.  .  1 
"  2s.  12  to  cs,  doZ.  .  > 
"  Vs.  6  to  case,  doz.  .  I 
"       4's.  6  to  cage.  di)Z..  ] 

R.  ft  R.,  Individual,  doz....  : 

"       I's,    per   doz   1 

"       2's,    per   doz   ■ 

"       2's.  per  doz  ' 

Salad  Dressinar. 

Durkee,  small,  2  dz,  per  doz. .  1 
"  large,  1  doz,  pr  doz  ■ 
"     picnic  size.  4  dz,  pr  dz  '. 

My  Wife's,  1  doz,  IG-oz.  case  1 
Saind  Oil. 

Tierces,  about  50  gal.,  gal..$ 

1  gal.  tins,  10  to  case.  gal....  ; 

5  gal.  tins,  1  to  case,  gal.... 

%  gal.  tins,  20  to  case,  gal.. 

Quart  bottles,  12  to  case,  doz  1 

Pt-  Bottles,  24  to  case.  doz..  ; 

%  pt.  bot..  3G  case,  doz.  

SaratoKa  Chips. 

(Less  5  per  cent.) 

Bulk.  15-tb  box  ! 

Cartons,  6-oz.,  24  in  case,  doz  : 

SALT. 

Cal  '.Table  &  Dairy.  75  2's,  60 
2%'s,  50  3's,  30  5'8,  16  lO's 

and  8  20s,  per  bale  

Do  &0-n>  bags,  ton  1 

Leslie's  Sterilized,  7t  2'a,  SO 
3's,  40  4's,  3«  t'a.  15  lO's. 

and  8  20s,  per  bale  ; 

Do.  50-tb  bags,  ton  1> 

Leslie's,  50s  ...2 

Imptd  Liverpool,  50s,  ton.... 2 
100s.  ton....l 
"       200s.  ton....l 
Genuine  WerrinBton,50s,pr  ton? 

H.  B.  H.  Liverpool. 

Bales  of  75,  2's  per  bale....$! 
Bales  of  50  3's,  4()  4'8,  30  6's, 

15  lO's  8  20's  p6r  bale..!  1. 

Bags,  50's,  per  ton  1 

Worcester. 
Worcester  Dairy.bbi  320  lbs  (5 

bbls  5.25)  

Worcester  Dairy,  bbl  320  lbs, 

10   bbls    « 

Worcester  Table,  140  2s.  100  1 
Ibbl  ^ 

38  and  60  Ss   5.50 

Worcester  Table,30  10s.. 5. 25 
Worcester  Table,  50Ib  sacks, 

Irish  Linen   '.90 

Koek  Salt. 
Half-Ground,  100-tb.  sks,  ton 

50s,   ton  11 

Stock,  100-tb  sack,  per  ton.. 

"       50s.  ton   

Fack^KC  Salt. 

Leslie's  Sterlized,  48  2's  

24  3'a  

20  5's  

50  2's  

R,  S.  V.  P.,  2s,  24  to  case. . 
R   S.  V.  P.,  3s,  24  to  cs,  pr  cs.  i 
R.  S.  V.  P.,  5s,  20  to  cs,  pr  cs 

Ljg  Cabin,  24  2s  

Celery  Salt.  ^ 
Durkee's,  1  doz  in  box  i 

80CP8. 

Anderson's  20  varieties  

Campbell's,  21  varieties  

Snider'8,    Tomato,  3's  

2's  

Van  Camp's,  21  varieties.  . . 

Libby's,  2  s,  assorted  

I's,  "   

■'     concentrated,   I's. . . . 


Franco-American. 

Qts, 

Moek-Turtle,  Ox-Tail,  Con- 
somme, Bouillon. Jultenne, 
Vegetable,  Beef,  Pea.. 3. 16 

Chicken   3.60 

Gumbo   3.30 

Green  Turtle,  thick  7.00 

clear   9.60 

Mulllgatawney   S.60 

Tomato   S  I  6 

Assorted   3.25 
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I 

Truffles.  ! 

]-lG  glass,  per  daz   3.60  j 

1-  IU  tins,  per  doz   L'.75'j 

%  tins,  per  doz   i  2S  i 

H  tins,  per  doz  :o.45  | 

tins,  per  doz,  20.35.  i 

¥^8t  CakeR.  .i 

Magic  Te<>st,  case   1.20  i 

Veast  Gem.  case   1.15  | 

Cireat  Western  ,   1.00 

Glllcfs  Magic   1.20 

Yeast, Foam    1.20, 

Tliis  Dept.  is  corrected  by 
[iUmann  ifc  Brnil«l  ';  Pile.  Vinecur  &  i 
.  ■  Pii'kle  Works. 

CATiSUPS. 

tnider's,  qts.  doz   3.75  ■ 

pts  '■    2.40 

IH-  pts.         "    1.40  ; 

Griffon's. 

-pints,  per  doz  1.1214  , 

Pints,  per  doz   l.So  , 

Quarts,  per  doz   3.25 

MiMCpllaneous.  i 

Campbell's.        pts,  doz   1.15  i 

Meinz,  10-Oz   ' 

12-oz  llf  i 

17-oz   f  \l 

BJue  l^bel,  20   Vj-pts.  to  W 
Blue  Label,  25  pts  to  c».  . . 
Blue  I>abel.  12  qts  to  cs.  . .  «.»«- 
Golden  Star,  gal  Jugs,  doc...  .BOM 
"    qt.  Jugs,  doe.  .  .  t.M 
"    j>t  jugs,  doz.   .  .  2.M 
"         ■'        pt  Jugs,  dos,  1.4« 
T/ong's  Fruit  Catsup. 

Pts.  24  t  o  c»,  CMra  4.75 

Vi-Pls.   48  to  Mt  "         .....  5.75 
"      2.  5  iMld  *      •  Vtmt,  Ih  l.GO 

Holbrook's,    'A   pts   2.40  : 

Lea  &  Perrin"s,  small   2.75 

Lea  &  Perrin's,  medium   5.00 

Lea  &  Perrin's.  large   8.25 

n  cases.-  Gc  per  doz  less. 

Tobasco,  McIlheii.N-  

Toljasco.  New  Iberia  

Bengal  Worce.<:ter.  'j  pt... 

-Hengal  Worcester,  pt  

Popper,  sprin|-!2  top.   Vi  pt 

Hnoerlor  Pepper,  small  

Superior  Pepper,  large   1.50 

1/ibby's  Manchester  Sauce,  24 

pints,  jfer  doz   1.20 

HORSE  UAUISU. 

Picnic  Gems,  doz  95 

Pints,  uoz  »5 

Medium,    doz   1.30 

QuajHs,  do.-:   2  50 

10-Gal.  Kegs,  gal  78 

5-<Jal.  Kegs,  gal  SO 

2-  Gal.  Palla,  gal  S5 


■1.(10 
3.00 
.  S  5 
l!25 
2.00 
90 
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Department  21. 
GBOCEBT  SUNDBIES. 

This  Dept.  is  corrected  by 
Haas  Bros.;  \Vm.  ^.aS  Co. 
Axle  Clrease. 

H.  &  L.,  per  case  J1.7.'> 

<J.  St.  a.,  :i-duz  case,  per  case  2.0U 

5  case  lots   1.35 

10   case   lots   1.85 

Frazcr's,  2  doz  tins,  per  case  2.25 
Frazer  s,  4  doz  wd,  i)er  case.  3. CO 

Frazers,  lOrlb  pails   l.UO 

Mica,  3  doz  tins,  per  case...,  2.60 

Castor  Oil,  2  doz  Is.  . . ;  ,I.GO 

Universal,  ^Vj.  light...   2.00 

Universal,  dark  .  . .  .  ^  .  .  .  1.75 

Faper  Bags. 
Automatic,    .Self-Gpening,    500  in 
pkg..  List. 

Vi-\b   $1.00  S-rb    4.80 

Vi-lb    .  .     .  1.20  10-tb    5.20 

1-  lb    1.60  12-tb    6.30 

IVi-tt)    1.70  14-m    S.30 

2-  rb    2.00  16-tb    9.00 

3-  tb    2.50  20-Ib    10.00 

4-  rb    2.90  25-Tb   ;;il.00 

5-  Ib    3.40  30- tb   13.00 

6-  lb    ......  4.00  35-Ib   15.00 

7-  rb    4.40 

Sizes  8  to  35  lbs. 

Sugar  Bags,  broad  bottom,  lb  .06 
Discounts  from  above  list: 
Cheapest,  50%. 
Bagla  or  Equal,  50%. 
White  bags,  50%. 
Lion.  40%. 

Mikado  (stripped)  40%. 
Bluestooo. 

Bai-rels,  per  lb  12 

5  bbl  lots,  per  lb  

B.\TH  BRICK 

Bristol.  2  doz,  per  case  96 

Pcwdered,  20  Is,  per  case.. ..1.15 
Powdered,  40  Vis,  per  case. 
CAXDLISS. 
Adniaatlne. 

.\dam.    1  (-OZ.,  20s  

13-OZ.,  20s  

id-oz..  20s   

Hotel,   40s,  12-oz  

(Wi-apped   '/ic  higher.) 

Chippewa,  1  oz  .'  

Torchlight 
S-tearic  Acid,  12  oz,  20s.... 

14  oz.  20s.... 
"        (ivrap)  IG  oz  20s 


18 


40 


l-Gal  Palls,  gal.. 
Standard  Kegs.  lOs,  keg. . . 

"    53.  keg  

"  "       3s.  keg  

FRE>CH  MUSTARD. 
(In  bulk.) 

Cal. 


.90 

.50 


2.00 


Home 

stan- 

jlbl, per  gal  

Bran(l 

dard 

.  .  .35 

.30 

•i   bbl.  per  gal  

.  .  .37 

.34 

.36 

5-Gal.  Kec  

.  .  Aa 

.38 

U-(.;;tl.  Pall   

.45, 

1-Grtl.  Pail 

.  .  .00 

.55 

Standard  .K-fg.!  IDs. 

..  :;..-.o 

3..00 

.    V.    5s,  .  . .  . 

..  1,75 

1.50 

,  3.H.,,.. 

..  i.:,o 

1.25 

In  Glass,  Cul..  UnWf  Urand. 

5  ')Z,  2  ^\Z  tat  nase.  per  d"Z.  ..  .  .95 
14-oz,  a  doz  ;to  oasc.  jjcr  doz  1.75 

.<<(andarcl. 

6  oz.  small » i)M,  .1 ... ,  so 

.^■oz.  •pusaelilin  f-   .nn 

16-oz,       •,      >•    MO 

:  SAIKKKRAIT. 
€at«,(lo|ne  firand — I>r,v  Turk 

.Hbl..  ijO)U-Ral  15.00, 

10..'".0- 
5.50 
3.25 
1.75 
.8.1 
.60 
2,50 


-i>i<j„  S;;  Kill  

-libt..   U  gal  

10 -a*!  Keps  

6-0«l  Ko2.>;  

•-Gal  Pails  

l-Gal  I'ails  

Standard  L^cgs-,  iOs. . 


,1.25 


.lH'. 
.10". 
.10 
.10  ?i 

.07  "i 

.lOU 

.11 'i 

.  1 3  '1 


Stearic. 

SclineJder's    14-oz..    20s  14 

Sclinclder's    1  l-oa.,    40s  13".Cj 

Schneider's    IG-oz..    20s  13vi 

Faruflne,  £tc. 

Per  :b. 

4t.  Gs.  in  cartons  of  36- tb  bxs  11 
12o.  in  cartons  of  o6-tb  bxs..  1 1  VI 
Vi-tb,  in  cartoons  of  iTi-lb  bKs  11 
1-lb  cartons  of  25-Ib  bxs....  11 

Colored,  Ic  higher. 
Beeswax,  pure  for  churches  .3.'> 

Do      No.  2  2ZM 

Do      No.  3,  22'^ 

Christmas,   nil   sizes  08 

Do  holder."!*  per  gross.,.. .R5 
Wax  Tapers,  per  doz  pkgs.  .  .80 

Do       Per   gross  S.OO 

Night  T/ights.t^crman.on  pap 

&  wd,  per  doz....  40 

Do  French,  on  tin. doz  So,  l.JS 
Werks 

IG  oz,  S.  A.,  40s,   (wrap)..  .1G>', 

16  oz.  S.  A.,   L'Os  l.t% 

M  oz..  S.  A,,  40s,  (wrap)..  .14 

14  oz,  S.  A.,  20s  l,3T^ 

14  «z,  Adam,.  20s  1 1 -1^ 

12  oz,  Adam,   2rts  10"i 

10  oz.    .^d,■lnl    20.'^  03 

t$lunri»rd  Oil  ('(iinimn;-, 
tleelric  MgUt. 

Per  S<-t 

G»,  m  oz.,  20  sets  1J^ 

6.5,  H  oz.,  20  sets  U  I,; 

63.  12  oz..  20  <!»>tn  lyi; 

6;=.  10  oz..  20  sets  ti»  i; 

IJs,  12  oz..  40  sets  ili.iivi)..  .n;^', 
OrauUe  iUiuinK. 

Per  Set 

fr.,  16  oz  .  in  .<Jel3  12";i 

6?,  10  oz,,  JO  seta  13 


|'/-i  bt>l|Vt   bbl  t.^  bbl 
132  cal-llti  Kal  . :<2  tat  l> 


Department  S8.  ^  J 

PICKLES,  VIJfEGAB,    RELISHES,  ETC. 

TbU  Oepartnient  is  corrected  vaoh  n-eek  by  the  raclOe  Vlavinr 
Pickle  Works. 
FICUXK^  IN  BULK 
Calilorniit  Home  Brand 

Sunt  ■wmI 

Unitoi  lily  Assorted  by  Hand  and  Count 

Guaranteed. 
Special   Small  tiberkina 

H  bbl.  6600.  H  bbl  3000 
Special  Small  Mixed 

Same  count 

GheriUns 

y-  bt)    4000,  \i  bbl.  2000 

MUed 

Same  count 
Special  Small  .Medium  Pickles 

bbls.  3000,   >.,  bbls.  1500 
Special  Small  Alodium  >IL\ed 

Same  count 
Snial'.  Medium  Pickles 

%  bbls.  2000,  V4  bbls.  1000 
Small  Medium  MUed 

Same  size 

Chow  Choiv 

Packagel    Bbl   1    Bbl    |  Vj  bbl  |  U  bbl  |  \k  bbl  '  , 
'    CountI   1800    f   1500    |    1200  |    600    |  100'.' 

ii>iUL.Ls ~  _^'i'^i5.bo  j~  14.00  r  10.00  I  e.oo  i  s.so 

JlTObo  DiiU^bbl.y  $12.00:  '.i:  bbl.,  .*!i.0<>;' >,   MA..  *5,ob.^_  _ 

California  Home  Brand. 
Soar  and  C^eet,  (Plain  or  .Mixed),  German  Dill,  Chow  Chow  an 

Oionns 


24' 

0(>  1 

24 

00 

21 

00 

21 

00 

13 

00 

7 

00 

IS 

00 

13 

00 

7 

00 

18 

00 

12 

00 

6 

so 

16 

00 

12 

00 

6 

so 

1« 

00 

IB 

00  1 

Swl 

Sw»et 

it 

Nol'No2 

No3 

Mid 

Gher- 

r: . 
V  ; 

J  SmlJ  Mdn 

Lre 

Dills 

gets 

kins 

^  C 

Barrels,  50  Gals  

.;t0.36i$0.33|«e.28ite.38 

$0.60 

♦0.55  ' 

I0.4U 

to  s 

i-i  Barerls,  32  gals.  . 

.1    .381    .351     .30;  .30 

.62  V: 

.67  4 

.4J 

.  s 

Vt  Barrels.  16  gals. . 

.1     .401  .37 

.32 

.32 

.67V2 

.62  V, 

.44 

,i 

■1     .421  .391  

.34 

.67Vs 

.62  Vi 

.4f. 

.  s 

•1    .441  .411  

.36 

.70 

.65 

.4I> 

,  ^ 

.1     .441  .41 



.36 

.70 

.65 

.4> 

X 

.38 

.75 

.70 

.60 

1  ".p 

.1    .051  .601.,,, 

.50 

.85 

.80 

.7i> 

1  1 

8d  kegs,  lOe,  S  gals.  . 

.1  3.50)  3.25 

2.00 

2.75 

5  50 

5.00 

3.7r. 

Sd  kegs,  Ua,  4  gals... 

.    1.751  1.65 

1.00 

1.50 

3.00 

2.75 

2  00 

Sd  kesM,  33.  2\i  gals. 

}  1.25)1.15 

.55 

1.00 

1.7S 

1.60 

l.Jf 

"CKNT.ll  R  BRAND" 
Sou*  {Plain  or  Mi\ed).  German  Dill.  Chow  Chow  and  Oniona 

Midgcis  Small  Medium  Selecl'd  Dills  Chow  <>ri  .mi 


Barrels,  50  gals   |»0.33||0.3e 

Vi  Barrels,  32  gals  

Vi  Barrels,  16  gals  

Kegs,  10  gala   

Kegs,  5  gals  411    -3*     -331  .33, 

i^alls,   2  gals   51|    .47,'  |    .351  .5ft 

Pails.  1  gal   

Stand  Kegs,  10s,  8  gals  

Stand  Kegs,  5s,  4  gals  

Stand  Kegs.  3s.  2'4  gals  ,. 

Stand  Pall,  Ss.  4  gals  

~     PJCKLES  IN  GL.ASS" 
Calirornia  Home  Bmnd 


-1 

No3,aer 

Nol 

No2 

Irn  'mar 

sml  iMdn 

sict  Dila 

'|»0.33H0.3e 

»0.25|»0.:- 

35 

.32 

.271  .:: 

.37 

.34 

.2»l 

.39 

.36 

.3l|  .31 

.41  .38 

.331  .33 

.51 

.47 

 1  .3-' 

.61 

.57 

 1    .4  5 

3.25!  3.00 

1.60:  '.So 

1.66 

1. 50 

.801  11 

I.IX, 

1.00 

.781  .9<' 

.SOI  

Pat.  Top — English  or  Octagon 

10  oz 

'.5  Pt. 

1    Pt.  1 

1.1,-.  1 

I  60 

1.3(1 

Ml.\ed  Pickles  

1.35  1 

l.RO 

l.J.-.  1 

1  «ft 

1.76  1 

2.00 

3  : 

1.75  1 

190 

Lis 

^  »« 

Z.75 

CK>T.\I'R  BRAXn 
American  Style — Sqanra  II«»t!<B»t.  sl^U,  llotind  ii, 

I'l 


T  Pts.  1 

Qts 

*  1-.. 

Oal,  <:b1.  1  ',1  pts 

Gherkins    .  .  .  . 

 "..  ...1  1.20  1 

I.7.". 

00  1  il.OO  1  1  . 

Ml.xeJ  Pickles 

 11.20  1 

1.7.-. 

';  3 

00  1  D.OO  1  : 

Chow  Chow  . 

 '1.20  I 

1.7.-. 

>  .1  An  1  r.  no  ;  i 

PicalilU  

  I.'20  1 

17.-. 

Mexican  H.  t  . 

I  26  I 

1.7.-. 

Cal.  Onions.  .  . 

!,20  1 

1.7.-. 

TO.MATO  C 

\T.si  i: 

'In  (:;ia.<<s.  p«'r 

doz. 

.liiKB.  per  Jue  |jl 

Pt.l  Pt. 

'ii 

2  lii..'!          Oil  >■ 

t:al.  Home  Brand.l  J.J5  |»2.25  1 

3.:'5 

'11 

".70  y  1 

Hmffted  .... 

.11 

.so  j 

Su^»*r.    .  .  . 

!l".;>o  1  i.fl's  } 

:.76  II 

.35  1    .(.u  . 

*  C.*  ^  case 

freo  with  fit*. 
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ii 


Tomato  Catans — la  Bulfe. 


Bbl 

50  Ql. 


%  Bbl. 

33  Gl.    1«  Ol. 


10  Ol.  6  Gl..  St'ndard  ke«a 
Keg    Kftg    lO's      6*3  rs 


M  ) 

.60  1 

.65 

j    .68  1 

.70 

eTso 

2.7S 

U.OO 

.4C  1 

.60  1 

,53 

1    -58  1 

.60 

4.60 

2.80 

1.75 

.35  1 

.40 

.45 

1     .a  i 

.ill 

3.75 

2.0^0 

l.M 

TASUS  SAt 

JCB. 

I  V>  Pts|  Pta, 


Cal  Home  Brand  |  2.00  |  3.00 

Worcestafshiro  I  1.00  2.00 

CheatershiM   I    .75  I  1.50 


tn  6Uu«. 

_^   J5._^^^_ 

Qts.  iflilJall  1  Qail  2  Galj 
1. 


4.00 
3.00 

able  (iaoce  iin  Bulk. 


.75 
.55 
.8.6 


1.00 
.60 


2.25 
2.00 
1.2fl 


Tins 
.85 


.45 


I  Bbls  IVjbblslH  bbl|  10  O  |  5  G  ||  Standard  Kega 


i56  G"  i 

'32  b'i 

I  'e  G 1 

Iteg  II 

Keg 

lO's 

5'a 

T 

3's 

Cal.  Home  Band. , 

1 

1 

t 

Worcestershire 

j  .80 

1  .82 

|.  .84 

1  .86 

.88 

7.00 

S.frO 

1 
1 

3.00 

1  .55 

1  .57 

1  .59 

1  .61 

.63 

5.00 

2.60 

2.00 

VIK£OAS 

Commercial  Wine,  Cider,  AlaK  or  Spirit  Viitesrar 


Barrels   

Barrels  . . 
*4  Barrels  .  . 
10  Oal.  Kegs 
S  Qal.  }i.esa  .  ■ 
5  Gfll.  Keffa  . 
4  Gal.  Kees  . 
t  Gal.  K«| !  . 


•I 


Qr.  1  50  Gr.  | 

60  Gr. 

70  Gr.  1 

80  Gr.  1 

1)0  Gr. 

.14 

1  .16 

~i7" 

1  .18 

.20 

.22 

.16 

.19 

1  .20 

.22 

!24 

.18 

■I  fo 

.21 

.22 

!24 

.26 

.20 

1  .22 

.23 

1  .24 

.26 

.28 

.20 

1  -22 

.23 

1  .24 

.26 

.28 

.22 

1  .24 

1  .26 

.28 

.30 

.22 

I    -24  . 

!35 

1  .26 

.28 

.30 

!24 

1  .26 

.27 

1  .28 

.30 

.32 

HIGH  OBADE  YIKEGARS 

Barrels    %  Bbls 

California  White  Wine  Vinegar  30  .35 

California  Red  Wlqe  ,  Vinegar  30  .35 

Apple  Juice  Vinegari  25  .30 

Califoraia  Home  Bralid  Pupb  Pickling  Vinegar.^  25  .30 

Cases  of  one  do2^en  uarts   2. SO 

R£tISHES  AND  CONDIMENTS. 
Mi»e^lan«ous. 


Tomato  Chut^iey. 
Cbili  Sauce.  . . . . . 

Balad  Dressing... 


[6  oz 
5 


1. 
1. 

1.25  i  1.75 


Pt 
1.75 
1.76 


Pt.  jlO  oz 


2.50  I  1.85 
2.50  I  1.35; 
2.50  I 


California  Home  Brand 


I  8  oz  I  14  02|  Pts  I 


Sweet  riellsli  

Bast  India  Relish. 
Red  Hot   


.95  I  2.00 
.95  I  2.00 
.95  2.00 


2.75 
2.75 
2.75 


6s,  1 4  OZ..  40  sets  

S-s,  14  oz.,  30  sets  

r  6s.  12  oz.,  20  sets  

6s.  10  or,.  20  sets  

12»,  12  oz.,  40  seta  (hotel). 

Tarafflne  Wax. 


Per 


.11% 
.11% 
.10 

.10 

.11 

Set 
It 

n',i 

11 '4 
UH 
11% 


p:l».  14  OZ.,  25  sets,  white. 
Tt2s.  14  oz.,  25  set?,  wliite.. 

14  oz.,  3(i  spts,  white.. 
'  Oh,  14  oz..  3Ci  ,setf.  white.. 
f„l2s.  14  oz.,        spls.  ■white.. 
Colorpd,  t  cent  bisjher. 
Radiant  ParaSflne  Wax. 


Per  Set 

4p,  M  oz.,  36  sets  lOVi 

63,  14  oz.,  36  sets  11 

6s,  14  oz,,  20  aete..  11 

6s,  10  oz.,  20  sets  00 

BtK  Food. 
Pratt's.  26-02.  2  doz  in  cs,..$4.50 
Wellington's,  1-Ib,  2  doz  boz.  4.00 


n.r  Falter. 


Sticky  (holder?  gratia) .....  J  2.50 

Ifangtcfoot,  per  case   2.60 

T»nglefoot  Holders,  per  case 
•f  BO   .55 

6ubcrfK.  40  Ok.  paper  in  box  -fO 

Vruit  Jars. 

(Ket  cash— no  discount) 

Maci>n'f>.   pji!,   per   gTO!>a   7.1!5 

Mmfon'.",  a.itt;  Pfr  groop.   8.i;5 

Mason's,       galu  ...loon 


41 

_    Cnttl«  Boa*. 

Birds',  per  lb  


Fmlt  Jar  Caps. 

Porcelain,  6  doz  t6  box.  pr  bi  2.80 
Frnit  Jar  Rubbers. 

No.  1  ■\rhite,  per  Ife  60 

"Gold  Seal,"  cartons,  per  gr  .75 
"Badgers,"  cartons,  per  gr, .  .60 

Red  Ribbon   70 

Glue. 

Le  Page's,  1  oz  per  doz   -.SO 

Le  Page's,  2  ob.,  per  doz....  l.SO 
Le  Page's  %-fflll  tins,  per  doz  1.50 
Le  Page's,  1-gill  tin,  per  doz  2.00 
"    "    Tubes,  small,  gr... .12.00 
"    "       "    big,  per  sr.... 18. 00 
Cordage. 

Baste  pric« — Manila  15%,  Sisal 
10%,  (5,000  lbs.  ViC  an4  10,000 
lbs.  ^4c  less.)  All  kihds  ad- 
vance on  base  price  per  pound 
M  given  underneath: 

Sis.  Blan. 

nope,  1 '4 -in., (7-16  diam 

6  and  9  thr.  (% 
and  upwards)  ,  .basis  basis. 
"     13     thread  (54 

<liam>      H  % 

and  6-16  diam)..    %  % 
"     Bale,    3    and  4, 

strand   Vt  less  basis 

"    2,  6,  8  st'nd    %  ^4 

t,ath   Tarn    .  basis  basis 

Hop  Twine,  tarred....    1  1 

Orape  Vine  Twinoi   1  1 

BpWng    Twine   'ZVs 

Piip«r  Twine,  unollcd..    %  2% 
Wbale  Line  and  iBolt.  -    ..  1 
Rttir««r   laid  rope  tor 

weli-borirtfe  ,   x 

Transmission  6t  Power    .  .  5 
LiABVard  and  Tarred...     ..  basis 
t/«n«t  flopo,  hd  L^< .  ,un- 

"H'd.  3  t  4  i't'U,  .1  1 


.SO 


.73 
1. 75 
4.30 
8.60 
l.i,-, 
2.15 
3.75 
6.80 

.60 

1.65 
.12 
.65 
.90 

'.lo 

1.70 
4.00 

3.75 
7.75 
4.50 
5.00 
2.75 
2.75 
i.i5 
2.25 
3.25 
4.25 
4.75 
2.20 
4,75 


Insect  Fon'der. 

Eureka,  10c  size,  per  doz.... 
Euretca,  2^c  size,  per  doz.  . .  . 
EJureka,  60c  size,  per  doz.  . 
Eurelta,  51.00  sli*.  per  doz. . 

Bubach,  2-oz.,  per  doz  

4-02.,  per  doz  

"       8-oz.,  per  doz  

"       16-oz.,  per  doz  

"       6-lt).  per  lb. . .    . . . 

Matches. 

Tins  '.  

Hoi's,  doz  boxes  

Swedish  Safety,  per  gross.... 

Swedish  Wind.  1  gross  

Vulcan  Paraffine,  65s  per  gr 

DO  50  grs  lots.  .  

Uiamond  Matcli  Co.'s. 

Anchor.  200s. ........  

Do,   500s   .  .'  

Bird's  Bye,  6003,  gr  .■■ 

3  Noes  Safety,  lOOs  

Bees  Wax,  lOOs.  

Globe,  lOOs   

Domino,  case   

Red  Top  Safety  

S.  &  C.  Eastern  Parlor  SO's.  . 

s.  &  c,  2003    

S    &  C,  300s  

S.  &  C,  5003  

Press,  lOOs,  5-gro3S  case,... 

Little  Star,  per  case  

Search  Light,  lOOs,  targe,l  gr 
Paper,  Wrapping. 

Butter,  "White,  per  ream,.  .20 

Do    Waxe<3,  per  ream...    .25 1 
Manilla.  No.  2,  roll.an.v  size  Tb    .4  54 
Manilla,  No.  1,  rolls  or  flat  .05 
Straw,  per  ream  05 

I>o  rolls,  any  size,  per  lb  .0314 
Drab,  per  ream   .60 

Do  rolls,  any  size,  per  lb  .02% 
Paper,  Toilet. 
Royal.  100  rolls  of  500  shts. .  4,00 
O  Keyed,  5-oz  rolls,  per  case  2.50 
Royal.  8-oz  rolls,  per  case..  4.25 
O  Keyed,  tablets,  per  caes.  .  3.75 
Pastime,  tablets,  per  case.,.  4.50 

Union,  per  case   7.00 

Lulu,  pkgs,  4000  shts,  poi:  C3  3.75 
A.itoria,  pkgs  4  50  shts,  per  cs  3.90 
Winclsor.pkgK  GOO  ahts,  per  cs  4.00 
Universal,  pkgs  700  shts.  pr  cs  6.00 
Great  Eastern, pkgs  1000  shts, 

per  case    7.50 

Popular  Rolls.  5  oz,  100  rols, 

per  case    3.00 

i  Daih-y   Rols,    9    oz.    100  rolls, 

per  case    4.50 

Express  Rolls,IO  oz,  lOU  rolls, 

per   case    5.00 

Asbpstos    Rolls.    11    oz,  '  100 

rolls,   per  case    5.25 

Mammoth    Rolls,    16   oz,  100 

rolls,  per  case  ,   7.50 

Pyramidal,   2000     sheets,  5U 

rolls   in   case   7.50 

"No-Bleds" 
(Cereal  Laxative.) 
48  cartons  to  case,  per  case. $12.00 

Less  30  %  discount    to  trade. 
Varying  cash  discount  dfepcnding 
on  quantity  purchased. 
Polishes.  Sboi. 
Day  &  Martin's. 
l.,arge.  6  dz  to  case,  doz....  300 
Medium.  6  dz  to  case,  doz..  2.25 

Small.  10  dz  to  case,  doz   100 

l!^aSon*B  Russet  Polish. 

Doz.       H  Or.  Gr. 

NO.   2    140  1.20  4.80 

No.  .3   .'70  2.00  8.00 

Comb  Black  Dtessing. 

I>oz.       M  Or.  Gr 

Large   .1.50       4.60  18.00 

Small   80        2.30  9.20 

Combination  Kusset. 

Doz.       %  Gr.  Gr. 

Large  1  50        4.50  18.00 

Small   80        2  30  4.80 

Mason's  8(ov«  PoUsta. 


u 

Polish^  Storre. 

Rising  San.  large  pltg.,  per  gr  6,25 

Do    5-gross  lota   6.00 

Do   Smairp]{g.,  per  gross. .  8.85 
Sun  Pastclrg.  ^  gr  bs  per  gr  COO 
Bnamellne,  No.  4  tias,  per  gr  6.0O 
Do    No.  6  tins,  per  gr....  8.6.5 
Do    Liquid,  pt-tljis.  bx  8  dz  £.Eo 
X-Bar  Store  Polish. 


Doz. 
,  .  .45 


M  Gr.  Gr. 
1.2U    4  80 


Small.  3  . doz.  to  case,  per  cs  1.50 
Large,  3  doz  to  case,  per  cs  2.50 
doz.  free  with  each  case  ) 
Polish,  Hetat. 
Electro  Silicon,  1  gr  In  case 

per   doz   80 

Brilliantshine,  ^  pts,  per  doa  .96 
Erllliantshlne,  pts   per  doz. .  1.80 
Brilliantshine,  qts,  per  doz..  3.15 
Do,  Vj  gal.,  per  doz.  .......  6.00 

Do    1  gal  tins,  per  tin,...  ,s& 

U.  S.  Metal  Polish,  qts   3,67 

pts    2.00 

V-    pts   1.25 

U,   S,  Metallic  Polish  !>«•««. 

ti).  package,  doz...   3.35 

Vj-lb.  package,  doz   1.67 

'3-oz  package,  doz.  50 

Barkeeper's  Friend,  pwdr,  gr. 21.60 
Seeds. 

Anis   16  H 

Canary   07 

Caraway  15 

Celery  17% 

Coriander  11 

Cumin  18 

Flax,    ground  06 

Flax,    whole   OKSi 

Hemp,  sacks   *6Vi 

Millet'   06^ 

Mustard   10 

Poppy  15 

Rape,    Cal  06 

Bird  gravel,  2s,  per  doz  85 

Bird  Seed  Mixed,  48  Is,  doz  .80 
Red  Ribbon,  60  Is  6V3 

Original  sacks  %c  less. 

Sheep  Dip. 

Little',  10-gaI  tins,  per  gal..  1.20 
Little's,  6-gal  drums,  per  gul  1.20 
Smith's,  10  ^i-gal  tins,  gal  .9S 
Smith's,  6-Ral  drums,  per  gal  .95 
Shoe  Blacking. 

Doz.        Yt  Gr.  Gr. 

No.   1   25         .75  2.80 

No.    2   30  .85  3.25 

No.   3   35        1.00  .-ISS 

No.   4   15        1.40  5.45 

Shoe  Dressing. 

Boss,  3  dz  to  cs,  per  gr.   9.00 

Russian,  3  dz  to  cs.  per  gr.. 12.00 
Sbinola,    per   gross  10.00 

16  Shinola  outfits  of  brush  and 
dauber,  no  charge. 
Shinola  paste,  case  of  3  do«  2.60 

3  solid  brass  scoops,  no  charge. 
BLxby's  Polishes. 


jiTOh. 

■  'Oil 

■;i 

VICIKID, 

BOX  CM  F- 

Jet   Oil.  doe   RS 

•let  Oil,  3  dz  bx.  '.,  BiVnls  f  rpp ,  2.  ri,*-. 
Royal  Polish,  1  doz  in  box.,  .83 


THE   RETAIL   GROCERS'  ADVOCATE 


Boyal  i*'ll8h,3  dz  bs.ham'r  fre«  2.6S 

Shoe,  Satin,  1  dz  <sml  oomb'n)  .76 

No.  5  Shoe  Satin  Pate,  1  do®  .80 

No.  5  Shoe  Satlp  Paste.  1  doa  .40 

No.  10  Satlnolft  Paste,  1  doa  .80 
iNo.  10  SatlDola  Paste,  1  doz 

In  box   80 

Satlnola,   combination,  sml,  da  .75 

Si^tinola.  combination,  Irge,  dz  1.2S 

Sho«  WhJta,  cream.  p«r.doz  !$5 

Eroilno  White  Paste,  per  doz  .80 

"BBB,"  sJzfl  M.,  Vi  gr.  box.  .  1.25 
"BBB."  .size  B,  per  Vj  gr.  box  li.OO 

Twin*. 

Cotton,  4-ply,  100- m  baleji,  lb  .25 
3-ply,  100-rb     bdles.  .  .25 
2-Ib   conea,   per   Xt> .  .  .25 
Hemp,  8-oz  balls,pp  3-lb  pkg:  .25 
,  Do.  4-oz  balls,pr  3-Ib  pltg  .25 
Sack.  4-ply,  12-Ib  pkgs,  lb..  24 

Binder  Twine. 
Pure  Manlla.650  ft  to  Tb.pr  lb  14H 
Manila.  600  ft  to  lb,  per  tb.  .13H 
Standard,  600  ft  to  tb,  pr  Jb  IIH 
Bisal.  500  ft  to  Tb.  per  tb . .  .11% 
Wax. 

Fruit,  25  1-tb  pkgs,  per  box  .50 

Mint  Wax,  per  l>ox   1.50 

Jepan,  per  tb  20 

Beeswax   .38 

Pure  Rei.  Paraf..  40  Is,  lb  .09% 

 20   Is,   lb  09% 

Wax  Strln««. 
12-In.,  10  pkg,  100  stgs  each  1.00 
14-in.,  10  pkg,  100  slgs  each  1.75 

Department  2o. 

WOOD    AND    WTLI.OW  WABK 
AX£  HAKDUSS. 

This  Dept.  is  corrected  by 
The  Heyman-WeiUl  Co. 

Bx,  36-io.,  doz  }2.6I 

^io.  1,  ;ju-iti.,  doz  

No.   2,   36-ln.,   doz   1.36 

Baskets. 

Per  doa. 

Cel..  Open,  Spruce,  No.  3  85 

Ca)  ,  Open.  Spruce,  No.  4  90 

Cal..  Open,  Spruce,  No.  5..  1.25 
Cal.,  Satchel,  Spruce,  nest,0-C  1.3S 
Cal..  Satchel,  Spruce,  nest, 1-5  1.00 
Cal. .Satchel,  Spruce.nest,  1-41  .71 
German  Market,  nest  of  4..  1.41 
Clothes.  Oval,  Wll.,  No.  2..  7.75 
Clothes,  Oval,  Wll.,  No.  3..  9.00 
Japanese  Telescopee,  nest  of 

B.  size  18iJ2x'?.   1,28 

Same,  .size  20xl3^jx7   1.50 

Same,  size  24.'Cl5xl0   1.90 

BofTis,  Wooden. 

Per  doz 

IJapIe,  No.  1,  11-Inch  76 

Do  No.  2,  13-lnch   1.66 

Do  No.  3,  15-inch   2.76 

Do  No.  4,  17-inch...   4.25 

Do  No.  5,  19-lnch   6.08 

Do  No.  6.  21-inch   6.75 

Brooms. 

Per  do« 

No.  7  Special   4.06 

Little  I>ady    3.6( 

Dandy   "  S.IO 

Cooks'  Choice    2.36 

Ladles'  Pride.  No.  1   2.86 

Toy,  String  .    l.OO 

Common  Whisk   1.00 

OO  Whisk  l.N 

Bmshea. 

Per  doa 

Dust   2.J6  J2.00 

Scrubbing   65  3.00 

Dandy    1.50  6.75 

Shoe  BrnUies. 
.N'o.  41G,  black  tampico  No.  61  .95 

No.  25  Mixed  Center  1.75 

No.  602.  all  black   2.00 

No.  335.  black  and  white   3.60 

No.   7.   bristles   3.90 

•»  Stove  Bmsbet. 

*  ■  Per  dot 

C61  tampico.  handles  90 

No.  41.  Black  Bristle   1.90 

No.  411.  Black  Bristle  2.25 

Ox  Fibre  Brushes. 

Per  doa 

Scrub  Cat,  10'/2x2Vi  In  face..  1.50 


4d 

rvp  Bat,  8M«2H  fa<>a.,  12? 
I>o    Mouse,  6<:ix3ii  in  face  1  M 

Can  Opemera. 

King,  doa   74 

Spragua,  doz   ij 

Carpet  ^weepers. 

BlsaeJi's,  per  doz.   25.00  to  27  00 

tjtanaard.  per  doz...  

Cbeeaa  SaXes. 

Bcund.  22-ln.  each   2.ai 

Square  each   4.o0 

Clothes  IJnn. 

Hemp,  40-foot,  per  doz  

Hemp.  60-foot,  per  doz  

C."otton,  40-foot,  per  doz  

Cotton,  60-foot,  per  doz.  . . 
>Sa;9h  Cord.  60-foot,  per  doz. 
Sash  Cord.  90-foot,  per  doz. 
Wire  Cord,  50-foot,  per  doz. 
Wire  Cord,  75-foot,  per  doz. 
Wire  Cord,  100-foot,  par  doa. 


.  1.01 
.  1.56 
.80 
.  1.20 
.  J. 75 
.  SLt* 
.  I.M 

.  1.60 
.  2.10 


t  Clothe*  liae  Paliera. 

I  Oalv.  Iron,  with  eye  |».60 

"       "    with  hook  60 

j  CLOTHESPINS. 

I  Common,  per  box  of  5  gross  .65 
I  U.  8.  Patent  Spring,  per  gr. .  .60 
CORKS. 

Wine,  pt  size,  per  M  14.20 

DemliotiBS. 

(Discount  of  40%  and  10%> 
W   eal  $5.75 

1  gal    7.50 

2  gal   13.60 

3  sal   ..IS.OO 

5   gal   24.00 

Dnst  Pom. 

No.   1  Japan,  doz  75 

Covered,  doz    1.30 

Janitor,  doz    2.0O 

Do«t«rt. 

Per  doz 

China,  fancy  colored  SO 

Standard  Turkey.  No.  10   2.15 

No.    12   2.90 

.No.    14   3.60 

No.  16.  

No.    18   5.30 

DOOR  MATS.  COCOA. 

Per  doz 

Light,  No.  1,  14x24   4.UU 

th>    No.    2,    16x27   5.60 

Do    No,  8.  18x30   7.25 

Do    No.  4.  20x33...   9.00 

Me<llum.  No.  1,  14x25   0.26 

Medium,    No.    2,    16x27  6.75 

Medium.  No.  3.  18x30   8.50 

Medium,  No.  4.  20x33  10.25 

Bxtra,  No.  2.  16x27   9.50 

E^Xtra.  No.  3,  18x30  12.50 

Extra,  No.   4,   20x33   15.00 

Extra,  No.  5,  22.t36  18.00 

Keystone  Steel  Mats,  sq.  ft..  .30 
Faacets. 

Per  doz 

3ork  Lined.  ■  No.  0  45 

No.   2  45 

Cork  lined.  No.  3.  .doz  90 

No.    4  60 

"       "       No.    6  75 

"       "       No.    8  90 

Ironlnc  Boarda. 

l-ft..  per  doz   4.40 

4H-ft.,   per  doz   5,00 

5-fl.,  per  doz   6.00 

5%-tt..   per  doz   7.30 

LAJUP  B17BNERS. 


Oppositlo*. 


0  or  E,  per  doz  

1  or  A,  per  doz. . . . 

2  or  B,  per  doz, .4. 


.$0.60 
.  .SO 
.  .76 


LAMP  CHKDfBJTS. 
.Electrle— In  Carton*. 

No.  2,  6  doz  Id  case,  per  doz  1.10 
I.antem  Globe*. 

Packed  6  doe  in  cane  70 

Anrom  Bechettcr. 

Per  da2 

No.  1.  6  doe  tn  case........  .76 

No.  2,  6  doz  in  c&se  90 

,No.  8,  6  doz  In  case   2.00 


i3 

lOaclMttth  Peari  luft. 

No   1  or  A,  «  doa  ID  cajM.  .  .85 
N«.  2  or  B.  6  doz  in  tuse..  IM 
La  Bafttifi. 

Per  doz 

No.  A,  plain  bulk,  6  doz  In  ca  1.22 
No.  B.  plain,  bulk,  6  <iaz  in  cs  1.53 
No.  A,  crimp  bulK,  «i  Uz  in  cj»  i.n 
Nu.  B.  cilmp  balli,  t,  dz  lit  en  i.Ci 
CVuumoa  Cblnuiey. 

Per  4*12 

No,  0  or  E,  C  doa  In  ca*«. .  .40 
No.  1  or  .\,  G  doz  Ui  c-iut«.  .  .45 
No.  2  or  6.  6  doz  In  ca«e..  .U5 
LEUON  BQCBf.ZEBJl. 

Ball,  per  doz  %0.ii 

Ola^,  No  .1,  per  d02  SO 

CUlso,  No.  3  ((or  orangem)  dz  1  'd5 
MOPS  AND  HA?<iULK8. 

Per  doz 

9-lb.  Mope   1.35-165 

12-lb.    Mops   1.80-2.20 

Patent  Mop  Handles  w  100 

Plain  Mop  Handles  90 

PAILS. 

Per  dot 

Wood,  painted,  3  hoops   2.40 

Woo<l,  varnished,  3  hoof-s. .  .  2.35 
Wlilte  Cedar,  3  galk'.  hoops.  .  2.26 

Fibre   ,   3.60 

Calvanized.  8  quarts   2.05 

10  quarts   3.30 

"  12  quarts!    2.55 

14  quarts    2.90 

SUKLK  PAPBK. 

Per  grow 

Narrow,  a&Mrted  <*lora  12 

Lace  paper,  per  box  30 

TUBS. 

White  Cedaj — imj  .0,  13.00;  No. 
1.  10.50;  No.  2,  9.00:  No.  B.  8.00. 

Fiber— No.  0,  119.00;  -N'o.  1. 
Hp. 75;  .N'o.  2,  $13.75;  .No.  3, 
$12.25. 

Galvanized — No.  0,  $5.85;  No.  1, 
$0.95:  No.  2.  $7.96:  .No.  3.  $8.»5. 
WAaUUOAiUKt. 

Per  doz 

California,  regular  size   2.25 

Little  Lady,  glass   186 

LUtle  Lady,  zinc   110 

Peerless,  double    3.50 

North  Star    3.66 

Crystal  Olas*    4.40 

Washbic  Ma«bloea 

Waverly    6.76 

Matchless    5.85 

Western    3.75 

Majestic,  family  size,  each ....  6.00 
Snowball,  family  alr.e.  encb..6.76 
Leader,  family  size.  each....?.r0 
Shelby,  family  size,  each.... 7.' • 
WICKINO. 

Or«. 

Lamp.  0  or  E.  H-ln  $0.40 

Lamp,  1  or  A,   %-in  ^45 

Lamp.  2  or  B,  1-ln  70 

I  Lamp,  3  or  D,  114-lu  1.10 

I  N'o.  1  Rochester   2.25 

No.  2  Rochester   3.26 

■  No.  3,  Mammoth  10.60 

Juionr   Rorhester   2.00 

Stoves,    3-ln   2.00 

Stoves,  SMj-ln   2.50 

Stoves,    4-ln.   2.90 

Stoves,    4Vii-ln   3  60 

WBtKOBRS, 
Wood  Frame. 
Two  top  screws;  Iron  tub  clamps. 

Per  doz 

Royal,  10x1%  Inches  37  60 

Challenge,       "   21.00 

King  Special     "   22.40 

Empire       •  "   3ii.00 

Century,  10  inches  28.50 

11  inches   31.50 

"       12  InchPK   35.00 

Iron '  Frame. 

Superior,  lu  Inches  29.60 

11  Inches  33.00 

"        12  Inches  .17.00 

Crescent   27.00 

BaD  B««innc. 

Hitchcock   3J  00 

MISCRLLANEOCS. 
Barrel  Covers.  17 -In.   .  (Oour 

barrel  8lze>.  p<>r  doz   1.80 

Barrel  Covers.   21 -In.  rmgar 

barrel  size),  per  doz......  2  70  1 


48 

Bro-w*»*«,  per  daz.  .  75  1.00  i^'i 
Butter  Ladles,  pUiln,  dox.  .  .  .4j 
Duttrr  l,a4l«is.  lia/s.  iWa  ...  .%J 

Butler  9va4ea,  dca  to 

DU>b<^  ovaL  \i,-n>.  per  M  ...  1  io 
l  ib,  p«-r  M.  I  75 
2-Ib.  pw  M     ■  "'• 
Diah^.v,  wlr«?  »nd,       lb  f/*t  M  >  »o 
l  ib,  tnr  M-  1  7i 

 i-ib,  4»«r  t4'  ■•■  -  j 

Bgg    Btatvre,    Ihjvrr   l  uu 

Meacuiea.  Utter,  4  plev««....  I  -5 
(Biit  pu.  qt .  gaj  aiid  funnrJ) 
Lanti-rns.  O  TubuUi,  doz  ...  (.  i,i> 
Litntern  globes.  In  btls.  . .  704/ :o 
Mouse   traps.    1    to   5  holes. 

doa   45  0«Kl 

Mouse  traps,  "Sure  Catch,  dx 
Trapci.  rut,  "BlltzurU"  doa. . 

.N'Mt    RggH.    pfl  doz  

OU  cuTin,  gloHM,  wire  rover, 

I  gal,  per  doz  

Oil  Cans,  gai  ,  glvnzd  iron.. 
Oil  Cans.  5  gal  ,  glvnzd  iron.  }; 
Potato    Mashers,    per   doz  iti 
Rolling  Pins,   per  doz.. 135^1 

SjKHjns.  wooden  30c,  37c 

.Step   l.udilerM.  >-acli  i>»-r  ft  .  14-22-$ 
Tacks,  steel,  asstd,  2-ox.  doz  .2S 
Tacks,  Common,  2  oz.,  doz..  .11 
Tapers,  gas.  30  17-ln.  <  tga.dt  U5 

Toothpicks,  box   2.5o.  2.7i 

Twine  Holders,  hanging,  doe  'j.OO 

Spitton.^),    nb.-r.    U-lnch   6.25 

Splttons,   nber.    l:-lni-.h   i.ftO 

Splttons,  liber,  !i-lnch   4.1', 

.Whips,  per  doz,  from  $0c  to  in  oO 
Window  S^TPt-ai,  l.'-lnch.  doz  2  30 
IS-lnch.    doa  2  90, 
•*  "         24-lncb.  3  3S' 

Depurtmtnt  84. 

etTATlONEBY. 
Corrected  by  the 
Schwabarher-frey  tttaltotaery  C*. 
42-44  Sutter  St.,  San  Francisco. 
Ulaok  Books. 
Conntar.  72  leaf,  per  grs....  ILO# 
Counter.  »0  leaf,  per  grs....  (.00 

Day  and  ledger. 
Cap,  canvas.  200  pp ,  eaob..  .39* 
Cap,  canvas,  COO  pp.,  each..  I.O* 
Crown  floth,  15u  pp..  each..  .78 
Crown  Cloth.  300  pp.  each..  1.04 
Cap,  Im.  Leather  Bad.  HOit  pp 

Wrltinc  Pap«r. 
Tanglewood.  Ream 

Commercial    .Note,    6tb  *• 

Commercial  Note,  fin«  7t 

I,«tter,  10-rb  ex   I 

Cap.   12-Ib   ex   1  44 

BnTelopM. 

Per  M 

XX.  5-ln   1.00O1.6* 

XX,  C  ln   l.lOt^t.t* 

XXX,  10-ln   t.t9 

XX. 4-ln. .Baronial  cream 

or  white    I.40  91.f«. 

XX, 5-III., Baronial  cream 

or  white    1  60»  ?  00 

Inks— Carter's  or  Diamond. 

i  Black.  2  oz  cylinder,  p.  gr.  .  4  60 
Red,  2  oz.  3  dz  to  box.  pr  bx  l.ti 

Bliu^    4   oz.    per  gr   7  20 

;  "  or  Blue  BIk.  S  pt.dz  1.17 
I       "       or  Blue  BIk.  pt.  dz..  3  (« 

I        "       or  Blue  BIk.  qt   C.0« 

Lead  FencUa. 

Oroa*. 

Cedar,  rubl>er  tip   1.25 

•  Ived  plahd,  mtl  rbbr  tlp,I.X.L  l.t>5 

'         MatcbleM    :  'O 

Yellow,  pshd,  rbr  tip,  round.  4  00 
plahd,  rbr  tip.hexagon  4.M 
■  Black,  pisbd,  rbr,  tip,  Nos.  1. 

i      2.  3.  4.   ■•OtHce"   Hex   *  :•'» 

.  Carpenters.  ^  dz  to  bz.  pr  bz  1  vj 
Steet  Pena. 

IOrosa 
Railroad,    1    gross   In  Voz..«u.«tf 
Stub,  ex  One,  ami,  mdn  Irg  .40 
Falcon   44 
,  Bank   40 

'  I^hool.  flne   .40 

Bpencorlan  Noa.  1,  2  or  I  

:  G"".oli  .V  No.  404  51 

;  OUIott  s.  No.  303   JO 

Pacinc  Mall,  cinkle  plate          1  0« 

Tuxedo    1  Of 


r 
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UIEBICAN  TOBACCO  CO. 
Smukius  Tobacco. 


Tp  Caitons 


i'..n .  ...  us 

  01 

.  . .  .  r.x 


1 


cllilh  liK 

or  N,  C.  ■■••h  oz  ell  h  prha 

.Uc.lie.f    OS 

Ot  .\'.  C.   ir,  oz  clt-lolMl.Ml 

canlsLera    Iq 

■png.  Curve  Cut.   1  i'i   oz  ' 

verl    tins    74 ',i  | 

Knp.    Curve   Cut,    3J   oz  ! 

rved  tins    74%  ; 

Eng.  Curve  Cut,   S  oz.  .  7:i  '. 
Eng.  Curve  Cut.   HI  oz.  .  Oil 
nental  Cubes.l%-uz  tins  CBJ  j 
,e  Crltso  Slabs,  3i  oz  tins  74Vj  | 
Bibber,  sled  pig,  1%  oz  I 

It)    cartons   70 

e  Feathers,   1%   oz,  1%  j 

cartons,    net   5S%  i 

t,   2V2   oz  foil   4714 

2M:    oz    pouch   50%  ' 

2\<>   OZ  assorted   49 

16    oz    decorated  tin 

isters    49  Vi 

B  Queen,  1%  oz  toil   3S^4 

S   03   tins   i'i'/a  I 

IG  oz  decorated  tin 
lister."!.    0    tl)    cartons,  30 

In  oases   4  3  ' 

e's  Mi-xture.  i%  oz  sacks  4  0 

ngton,  1?3  oz  foil   6:!V4  j 

e's  Cameo,    1%-ox   4 1 '-j 

e's  Cameo.   2'/.   oz  foil..  47 '4 

ose,    I---0Z    foil   G«'"i 

■ant  Vanity  Fair,  1  oz 

I  . ;   n3 

Indian  Plug  Cut.  17;',  oz 

31  oz  foil   39 

ion,   1%    oz    S&% 

IB  oz  canisters.  ...  42 'A 

ion    Pail    4i!'a 

Durham,  1  oz   62 

1%    oz   C2 

3J  oz    59 

S  oz    57 

16   oz   53 

Cake,  gran,  1-tb  bags, 

-TT)  cases,  per  lb   24 

o  Plug  Cut.  oz(16-oz, 

)    47% 

Bell,  1%  oz   401/8 

16-oz  pails   41% 

.ell   Mixture,    31-oz   tin..  S3',4 
intal  Mixture,        oz  tin..  93 
sy  Dip  Twist,  10  to  \))..,4SVs 
fzly,  16  oz,  24-Ib  cases..  5i% 
3    Bros.    Pipe  Smoking, 
ng  cut, paper  pkgs,  31  oz, 
lb  cartons,  30,  50  &  100 

case,"?    S7 

;e  of  Virginia,  1%-Oz,  3J- 
and    8-oz    (ins.  2',4-lb 
■xes,  10  &  25-Ib  cases...  75 
en 'Cupid.  1%  oz  foil.  25, 
&    lOO-H)    cases....:...  GOVs 

Shot,    2s   33 

n  Leader.  1%-oz  foil....  37 '4 
3-oz  pouch ....  39  % 
8     and     16  oz 

ister    39% 

in  Leader.  Ki-oz  milk  can  39% 

Iri-oz  cliilh,  Ti-lb  car- 
Ins,  case  of  2U  TbK,  net..  87  V| 
Fine  Cut  ChewinK. 
■atha,  2  oz,  b'ght  or  d'k, 
cart,  10- lb  cs,  per  11)  59 
watha,  r,-rb  cs,  1-ltj  carts  59 
watha.  in  oz.  b'gt  or  d'k, 

111    pails.    lb   59 

watha.  b'gt  or  dark,  10- 

>  pails,  per  lb   56 

^et  Cuba,  b'ght  or  d'k,  1- 

)   tins.   5-lb   palls   44 

e  I,eaf,  10  to  lb,  bright  or 
irk,  l-th  cart,  5-ni  drvims  67 
sr,  1 73  parafflne  bags,  5- 
)    moLsteners    41 

roots  and  AU  Tobacco  Cigar- 
ettes. 

Vlr.Cheroots,3  in  bundle.  11.73 
J12  in  less  than  IM  lots. 

Vlr. Cheroots, 5  in  bundle.  13. 95 
.   the  Acts  Little  Cigars, 
03    tin   8.25 


f.4 

Bengal  little  cigars,  10s,  (10 

per  cent  in  free  goods)..  7.30 
Royal  Bengal,  10  IH  pkg,  100 

in    carton  11.56 

\'tMi  Bibber  Lillle  Clg.,  bnn- 

ille,s  of  10.  bo.xes  of  KiO.  .  .  .16,20 
Sub   Ro.-i:i   f.-itiirtus,    Ills,  .iif- 

(un.s  nl'i.i,On.   per   .M   4.00 

I.f-ss  2%  fur  <^-ish.' 
.Star  Pittsburgli  stogies  1-lOs, 

5    for    10c...  15.00 

Florodora  little  cij.'uis,  1-lOs, 

3  •  for    5c.  . .  12.25 

R«d  Top  Stag'ies,  1-1  Os,  3  for 

5c   12.50 

P>cd  Label  .StogicsC Jenkinson)  1 1.65 

Clgarcll*  Taper. 
Vanity  Fair,  50  pkg  in  box  .97 
Whetxt  .Straw,50  pkg  in  bx,netl.30 
"Wheat  Straw,  100  pkg  in  bx 

net   2.55 

Wheat    Straw,    Interlock,  50 

pkg   in    box  1.15 

Wild  Oats,  40  pkg  in  box.  .  .90 

Rfed  Seal,  50  in  box  2o 

Zig-Zag,   100  in  box  2.50 

Kiz  la  croix  1.95 

ring  ToUat'CO. 

fSub.iect  to  discount  2%) 
Battle  'Ax,  16  oz,  5  cuts,  12  and 

24    lb   bts.   net   39 

Big  <iun,   16   oz!    3x12  smooth, 

bright,  0  sp,  16  n.  bulls....  44 
Boot  .lack.  3x12,  R  &  ii.  5J  oz, 

5  HI),   ],   4   S  and  12-lb  and 
2-11)  fancy  wooden  bxs,  net.  87 

Bullion,   1x6,  D  T  Nines,  6  to 

lb,    20-t1)    cad's   50 

Climax.  2x12,  R  *:  R,  16  oz.  6 

sp,    6,   12   &   30   lt)S   (7   oz  7, 

10',.^,  &  21   Tbs  48)   45 

Climax,  3x12,  thin,  7  oz,  7  and 

14    lb   '   48 

Cross  Bow,   3x12,   14  oz,   4  sp, 

14   m   butts.   38 

Drummond's  Natural  Leaf.  51 

oz.  5,  8  and  12-tb  butts....  63 
Gold  Rope,   7   to  Ih,   3,   6  and 

12-lb  boxes    56 

Gold  Hope,  14  to  Ih,  4  and  S- 

Ib  boxes    58 

Horse  Shoe,   16  oz.   Smooth,  6 

sp.  8,  12  and  24-rb  butts....  43 
J.   T.,   2x6.   7  oz,   R  &  R  and 

Smooth,  2  sp,  10%  and  21  lb 

butts   and    caddies   39 

J.   T.,   3x12,   14  oz.   Smooth,  4 

sp,  lOVj  and  21-Ib  butts....  39 
Newsboy,  P.  P.  br  or  bulk,  5s 

8,  16  &  24  lb   40 

Nobby  Spun  Roll,  7  to  lb.  3,  5 

and  12   lb   boxes   57 

Old  Honesty,  3x12,  Smth,  15  oz, 

6  sp^^^,  15  and  30  lb   44 

Old  Pesrch  and  Honey,  6  to  lb, 

8  lb  boxes   43 

Piper  Heidsieck,    51   oz  plugs, 

2~)X8  Pony  Panel,  3-lOc  cuts, 

4,  7,  14  Ih   69 

Red  Cross,  12  and  24-rb  butts, 

16  oz,  3x12,  embrossed  4  sp.  33 
Sax/  Log,  2x12,  R  &  R,  16  oz 

6    sp.    24    lb   46 

Saw  Log,  3x12,  R  &  R,  32  oz, 

12  sp,  32  &  48  lb   46 

Sledge,  IG  oz,  4  sp,  3,  6,  12  and 

24    31 

Something  Good,  foil  wrapped, 

R  &  R,   5'/2   to  lb.  9.  13  lb 

butts   45 

Spear  Head,  16  oz,  6  sp,  6,  18 

and  SO  (7  oz,  4S)   45 

Standard  Navy,  3x12,  emboss- 
ed, 4  oz,  4  sp,  14  and  28  lb  38 
6  for  10,  10%  oz,  24  lb  butts.  t,5 
Star.   16  oz,   12,  24  and  53  lb 

butts    4  5 

Tinsley's   Nat.    Leaf,    3x12,  .  16 

oz,   6  &  12  lb   54 

Twist  Tobacco. 

Granger  Twist, hand  made  light 
pressed,  12  to  lb,  12-rb  half 
biiBhels  and  15-tb  grained 
pails    45 

Red  Ribbon  Twist,  10  to  lb,  16 
lb        bushels  and  S  lb  pecks  4  0 

Honey  dip  Twist,  11  to  lb, 
packed    5    lb   44 


55 

Smoking  Tobacco. 
Master  Workman  plug,  3x6,  10 

oz.   10   lb   cad   43 

Finzer's  Mixed   Plug,     16  oz, 

3x12,  t  sp.  5  and  10  lb....  32 
Olfe   Varglny.    3    oz   phigs  2x4 

bright.    10',:.    lb    boxes   42 

aicklH   i.iluB,    15   oz'  i!xl2.    5  sii 

7>.;i.    15   iijul   30  'n>    butt.s....  40 

JOHN  nOI.LMAN  *  CO. 
ViieufeltfK. 

Xfl  ra.sll. 

Fragnraiit  ^';lrlily  Fair   3,90 

nuke's   Cam.-o   3.90 

.Sweet  Caiioral   3.90 

Virginia  Ijrights.   3.90 

Pets  (toil  packages)   6.12 

Richmond  Straight  Cuts,  10s 

tin    and    paper   6.13 

Cairo,  No.  27  and  27a,   (cork  •■ 

tip    7.50)    6.'5fl 

Casino  Gold  Tip   9.80 

Imperiales.  10s,  20s,  50a,  100s, 

v.ith  or  without  mouthpcs.  7.35 
Sultans,    10s,    20s,    50s,  100s, 

Mais  and  Rice  paper  with 

mouthpieces    9  25 

Abdallah,  No.  3  gold  tip   7.75 

No.    2   9.00 

No.    1  13.00 

Princess  Lillian,  Cork  tips... 17. 65 

Turkish  Trophies    7.7.1 

ICgyi>tlan  Deities,  No.  1,  10s. 25.50 
No.  3,  lOs. 

plain  tips  17. CO 

'Egyptian  Deities,  cork  tips.. 18. 15 
Mogul, '  cork  tip  10.25 

High  Grade  Smoking  Tobacco. 

Less  2%  for  cash. 


Imperial    Mixture.  2%- 

oz  tin 

1.10 

Plum,  1%-OZ  foil.  net.. 

01  Vi 

Three   Kings   Mixture, 3 

\-oz 

tins    .  .  .  .(  

1 

30 

Yale  Mixture,  1-oz  tin, 

I'/i 

and  2%  lb  cartons.. 

1 

35 

1%-oz  tin, 

2% 

lb  cartons   

1 

60 

Tale  Mixture,  31-oz  tin, 

2Vj 

1 

CO 

Lone  Jack,  31-oz  bags. 

net 

1 

17 

Wills'  English  Smokhig. 

Capr,tan,  mild,med.  or  strong, 

31-oz,    per    11)   l.GO 

Capstan,  mild,  med  or  strong, 

1%  oz,  per  lb   175 

Latakia,  31  oz,  per  lb   2.10 

Sundry  English  Smoking. 

Pioneer,  31  oz,  per  lb   1.4  5 

8  oz,  per  lb   1.43 

16  oz,  per  lb.   1.40 

Lambert  &  Butler's  Log  Cab- 
in. 31  oz,  per  lb   1.30 

Smith's  Glasgow  Mixture,  31 
oz.,  per  lb    1-70 

J.  B.  PACE  TOBACCO  COJITANY 

Scroll    Tag,    twist.    6    to  lb 

(oth^r  sizes,   67)   eS'^ 

light  pressed,  all 

styles    73^2 

Scroll  Tag,  cable  coil,  3  and 

4  oz  .   76 

Corduroy  Spun  Roll,  G-lb  bxs  ZtiVs 
Mastiff  Plug  Cut,  1%  oz  pchs 

or  tin  foil  pkgs   68 

Mastiff  Plug  Cut,  31  oz  pchs 

or  tin  foil  pkgs.  .■   63 

Mastiff  Plug  Cut. 16  oz  decor- 
ated tin    52»/4 

Boston  Smoke,  12s  (24s,  48).  49  . 
SURBRUG  CO. 

Grain,  1%  oz  patent  can  70 

Golden   Sceptre,     1-oz,  1-lb 

cart,  per  lb   1.20 

Golden  Sceptre,  I76-OZ,  2%-tb 

cart,  per  lb   1.20 

Golden  Sceptre,  ol-oz,  2%-!* 

cart,  per  lb   l.tS 

Golden  Sceptre, 8-oz, S-lb  cart, 

per  n>    1.00 

Gelden   Sceptre,    IG-oz,  6-tt) 

cart,  per  lb  '.  95 

Arcadia.  31  oz,  2V2-lb  eta  (1 

l-lb  cts  1.60)   1.66 

1%-OZ,   21/2-Tb   carts  1.60 
8  oz.  decorated  tin.  1.B6 
"        16  oz,  decorated  tin.  1.60 
Cuescent  Club  Mixture,  31  oz  .90 


-r:r-  .  ..   ,   ^ 

Cigarettes. 

Milo   Cork   Tips   18.60 

•■    Plain    •■   XS.OO 

"    La-dles'  mouthpieces,  20s 
oval    box   9.09 

Egyptian  Aratjs  No.  3  Cork 
Tips   

King  William.  Keyptlan,  netlil,0» 

TiH|ti,sh  Df-iight.  sanitary  tip  7.W 
.1x0.  .1.  B.AOI.EV  S  Co. 

Net  cash. 

Cold   Shore.   2',i-oa-   4614 

Lime  Kiln  i-ut  plug.;  2  oz....  OOji 

3.1   ov.  59% 

8  oz  tins.  «6?4 
"16  oz  tins  64>,t 

Sun  cured  2%  oz  foil   49 

'•  2%   oz  pouch....  51 

WEYMAN  BROS.  ^ 
,  Less  2%. 
Cut  and  Dry,  31  oz  papers..  iS% 

H.  BOHL8  &  CO. 
Fancy  Mixtures. 
White  Navy  Mixture,  1%  oz 

foil   ■  66 

White  Navy,   oj-oz  foil,  5-lb 

cartons   63 

White  Navy,  16-oz  foil  60 

London  Dock,  31-oz  foil,  5-Ib 

cartons  SO 

CloUlen   Gate,    3i-oz   tin,  5-1'h 

<uirtons   85 

Bright  A'irginia  Pickings,  3',- 

oz  tin,  6-tb  cartons   .80 

Gold  Bar,  3i-o!l  tin. 5-lb  cait,  .90 
Great  Blend,  16-oz  box.  mild, 

mediuna   and    special......  1.15 

Great  Blend.  8-oz  box.  mild, 

medium  and  special   1.20 

Great  Blend,  31-oz  box,  mild. 

^ledium  and  special  ,  1.25 

Cut  ring. 
Seal  Rock,  1%-oz  tins,  2V-;-rb 

.cartons    25-tb   .74 

Seal  Rock,  3i-oz  tins,  2',!.-ll) 

cartons    25-lb   74 

Seal  Rock,  8-oz  tins.  74 

Peanut.  1%-oz  foil,  5-tb  cart  .38 

Old  Chief.  8-oz  and  16-oz  ,48 

SSven   Up.    16-oz   pail,  briar 

i)ipe  with  each  tin  54 

Seven  Up,  IG-oz  pail,^  without 

briar   pipe   .  .'45 

Seven  Up,  2'2-oz  foil,5-lb  cart  '*.43 
Seven  Up,   2 ',i -oz  pouch,  5-!b 

cartons   :  49 

I>«ng  Cut. 

case,  per  doz   -■•  l-SO 

B.  A.  PATTERSON  TOBACCO 

COMPANY. 

Less  2%. 
Honest  Labcr,  pch  and  tins, 

2V!:-oz  50 

Lucky  Strike,  1%  oz  tins  76 

31   oz   tins  7B 

Patterson's  Seal,  1%  oz  foil.  .37, 
SJ  oz  pch.  .  .38 
16  oz  tin.  . .41 

SNUFF. 
America    Snuff  Co  

French,  Rappee,  1  %  oz  bot- 
tles,   per   3   doz   2.90 

French,  Rappee,  31  oz  bot- 
tles,  per.  doz   1.80 

French,  Rappee,  16  oz  jars, 
per    lb  66 

Tiaccaboy,  IS-oz  jars,  per  lb  .60 

Irish  High  Toast,  16-oz  self- 
sealing  fruit  jars.  12-lb  bxs  .57 

Scotch  Lllienthal's,  in  blad- 
ders, per  lb...  -.  -60 

Scotch  Lllienthal's,  in  weas- 
ands,  per  lb   .62 

Horse  Shoe,  16  oz  glass  Jar», 
ib    .'.   .60 

Horse  Shoe,  2»/2  oz  fibre  Can*  .61 

Horse  Shoe,  8  and  16  oz  can«  .48 

Horse  Shoe,  1  bz  and  16  oz 
cans   .66 

Weyman  BroB. 

Copenhagen;  16-oz  stone  jars  .66 

of  2  doz,  per  gross   6.6i 

1-02  tin,  oartu 
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Strictly  Cash. 

Succt'ssfiil  "Xo  Credit"  "Xo  Delivery'' 
Grocery  Firm  Tells  How  It 
AVas  Done, 


My  brother  and  I  worked  for  a 
man  in  our  home  town  in  lowar  I  as  a 
clerk  and  he  as  delivery  man  in  a 
grocery  and  market.  Our  employer 
had  made  a  success  of  his  business  in 
this  town  ot  about  12,000  and  was 
comfortably  well  off. 

But  in  spite  of  his  success  he  al- 
ways was  complaining  of  two  draw- 
backs to  his  business — the  credit  sys- 
tem of  selling  and  the  custom  of  de- 
livering goods. 

In  this  age  of  telephones,  when  the 
housewife  can  order  her  groceries  and 
meats,  it  would  seem  that  it  were  im- 
possible for  a  market  of  this  kind  to 
succeed  without  delivering  the  goods, 
but  there  are  fully  as  many  people 
ready  to  declare  that  it  is  as'  impos- 
I  sible  to  conduct  a  store  of  this  kind  on 
I  a  strictly  cash  basis. 
{    And  yet  it  has  been  done  and  with 
j  most  satisfactory  results.   At  the  time 
i  our  old   employer   decided   to  retire 
I  from  business  my  brother  and  I,  being 
I  out  of  work  and  having  saved  about 
.  $2,-500,  decided  to  embark  in  a  busi- 
ness of  our  own,  but  as  we  were  go- 
ing to  try  new  methods  and  conduct 
the  bvjsiness  along  original  lines,  hop- 
i  ing   to  profit  by  some  of  our  em- 
ployer's experiences,  we  did  not  wish 
:  to  take  his  old  business  nor  even  his 
old  stand. 

We  decided  that  we  would  risk  our 
little  capital  in  an  effort  to  conduct  a 
business  from  which  the  two  elements 
of  loss  of  which  we  had  heard  so  much 
complaint  should  be  eliminated.  In 
other  words,  we  would  deliver  no' 
goods  and  would  sell  for  cash  only  or 
keep  the  goods  on  our  shelves. 

We  came  to  this  decision  after  ma- 
ture deliberation  and  after  many  con- 
sultations with  our  old  employer,  who 
was  much  interested  in  our  experi- 
ment and  who  gave  us  much  advice. 

We   went  into   this   bus^iness  and 
adopted  these  methods,  fully  realizing 
that  in  doing  so  we  would  have  to  lose 
a  certain  class  of  trade,  which  wej 
could   otherwise  hold — and   some  ofi 
this  was  desirable  trade,  too — but  we  | 
reasoned  that  we  could  hold  out  in- 1 
ducemeijts  that  would  bring  and  hold 
other  trade  which  would  more  than ! 
offset  this  loss.  I 
The  loss  by  bad  accounts,  ihe  ex- 1 
peuse  of  books,  bookkeepers,  collect-! 
ors,  horses,  wagons,  delivery  men,  etc.. 
were,  of  course,  esamated  from  our 
own  observation  and  the  experience  i 
of  our  former  employer,  and  with  his  ■ 
help  we  figured  about  as  follows: 

Bad  debts   $1.2nn 

Bookkeeper  and  collector   800  I 

Saved  on  books,  bills  and  other  I 

.stationery  and  "printing   ino  ! 

Deliveryniau  at  $40  per  mouth.,  480; 
Interest  on  cost,  wear  and  tear       .  J 


on  horses,  wagon  and  harness  125 
Feeding  and  shoeing  horses,  re- 
pairs on  wagon  and  harness..  250 
Barn  rent   30 


Total   $2,985 

We  secured  a  room  which  had  never 
been  thought  of  as  a  location  for  a 
grocery  by  any  one  but  ourselves.  We 
considered  the  location  good.  The 
room  was  convenient  and  light,  the 
rental  reasonable,  but  not  .as  low  as 
we  could  have  rented  al  large  rooms 
for  in  other  locations. 

We  put  $2,000  into  the  business  at 
the  start,  holding  a  reserve  of  $500  in 
the  bank.] 

As  before  stated,  we  had  deter- 
mined to  give  our  customers  the  ad- 
vantage of  at  least  a  large  part  of 
what  we  were  saving  by  our  elimina- 
tion from  our  business  of  these  two 
i  elements  of  loss,  and  so  we  stated  in 
j  all  our  advertisements,  both  in  the 
newspapers  and  on  cards  placed  con- 
spicuously in  the  store  and  some- 
times in  the  store  windows  so  as  to 
show  on  the  outside. 

We  aimed  to  put  this  reduction  on 
all  of  our  goods,  but  we  were  careful 
to  show  a  leader  every  day,  in  staple 
lines,  which  we  brought  to  the  notice 
of  every  one  who  came  into  the  store 
and  most  of  those  who  passed  and 
even  to  the  readers  of  the  daily  papers, 
employing  methods  which  are  well 
known  to  all  progressive  dealers. 

The  business  was  a  success  from  the 
start,  even  more  of  a  success  than  we 
had  ourselves  anticipated.  We  had 
been  told  by  nearly  all  of  our  friends 
that  it  could  not  be  made  to  pay. 
Even  the  wholesale  house  of  wliic'n 
we  bought  our  goods  was  doubtful. 
But  as  oirr  bills  always  were  dis- 
counted and  increasing  in  size  and 
nuniliers,  this  house  was  converted  to 
our  way  of  thinking  before  the  year 
was  out. 

We  realized  in  attempting  to  do  a 
strictly  cash  business  that  most  of 
those  who  had  tried  it  l>efore  us  and 
failed — and  most  of  them  did  fail — did 
so  because  they  could  not  refuse  an 
old  friend  or  a  mem|jer  of  a  prominent 
and  wealthy  family  credit  when  asked 
for. 

Knowing  this,  my  brother  and  I  de- 


termined that  we  would  show  no 
friendship,  no  rich,  no  poor  in  this 
connection  and  had  spent  considerable 
time  in  discussing  methods  and  in 
formulating  arguments  with  which  to 
refuse  requests  for  credit  and  yet 
hold  the  customer. 

One  incident  in  our  experience  is 
interesting  in  this  connection,  also  in 
its  relation  to  our  moving  to  a  larger 
city  at  the  time  we  did. 
^  Dr.  B.  was  a  prominent  and  well 
I  connected  citizen  of  our  town,  an  old 
friend  of  ours,  and  had  bought  goods 
of  us  for  years  when  we  were  clerk- 
ing. He  had  patronized  us  some  in 
our  new  store,  always  paying  the 
cash  and  taking  with  him.  purchases. 

But  one  fatal  day  he  came  in,  or- 
dered a  few  groceries  put  up,  then, 
as  if  he  were  in  the  habit  of  buying 
that  way  every  day,  he  started  to  leave 
the  store  and  said,  "Just  make  a  ticket 
of  that." 

Seeming,  however,  to  remember  the 
conditions,  he  hesitatea  at  the  door, 
and  it  became  my  duty  to  talk  with 
him  and  to  finally  refuse  him  the  goods 
on  those  terms,  which  I  did  with  the 
best  front  I  could  put  up. 

After  listening  attentively  to  all  I 
had  to  say  Dr.  B.  sat  in  sober  thought 
for  several  minutes,  got  up.  and,  ex- 
tending his  hand,  said:  "You  are 
right  about  it:  the  credit  business  is  a 
curse  wherever  you  find  it.  It  is  a 
curse  to  him  who  gives  and  to  him 
who  receives.  Hereafter  I  will  pay 
the  cash  for  what  I  buy.  and  if  I  were 
a  young  man  starting  in  my  profession 
again,  I  would  break  away  from  the 
ethics  of  the  profession  and  select  a 
specialty,  advertise,  and  collect  my 
fees  in  advance. " 

At  the  end  of  our  two  years'  expert^ 
ment  we  closed  out  our  stock  in  Iowa 
and  opened  up  on  a  much  larger  scale 
in  Colorado  Springs,  conducting  our 
business  along  the  same  lines  of  our 
first  venture,  and  we  still  are  of  the 
opinion  that  this  is  the  only  way  to  ilo 
business  after  one  year  of  success  in 
our  new  Iwation. — W.  S.  Longshore  in 
Chicago  Tribune. 

 ♦  

If  you  give  a  sale  be  sure  and  give  a 
notice  of  it  a  long  time  before  it 
comes. 


The  Eureka  Insect  Exterminatoi 

is  a  preparation  of  eight  differrut 
drugs  and  is  so  well  compounded  that 
it  actually  destroys  insects,  yet  it  la 
harmless  to  the  human. 

It  kills  Fleas,  Flics,  Ants.  Moths, 
Bedbugs,  Roaches,  Lice,  Mosquitos, 
Etc. 

Price   list,  page  28. 

For  Sale  by  tbt>  lVh«lpsalr  Drue  and  f^'rocerj  Trade 
JOSEPH  FLSCH,  MaBufacturer. 

1797  Bray  Vtp. 

FrultTale,  Cal.  Phone  Mrrrift  2^2 
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Clerk's  Corner. 


A  kindly,  encourag^iug  word  to  the 
clerk  now  and  then  goes  a  long  way 
toward  helping  naake  the  business  pay. 
It  makes  the  clerk  a  better  workman, 
gives  him  more  enthusiasm  and  more 
desire  to  so  employ  his  time  and  tal- 
ents as  to  make  them  of  the  most  value 
to  his  employer.  An  employer  who 
treats  his  clerks  kindly  and  encourages 
them  now  and  then  will  have  willing, 
ambitious  clerks.  The  employer  who 
is  constantly  grouchy  and  never  has  a 
kind  word  for  his  clerks  will  knock 
their  employer,  behind  his  back  and 
they  will  knock  each  other.  They  will 
not  have  the  interest  of  the  store  at 
hea'jt,  and,  no  matter  how  good  a  busi- 
ness man  the  head  of  the  concern  may 
be,  this  condition  of  affairs  amongst 
the  clerks  is  bound  to  make  itself  ad- 
versely felt  in  computing  the  earning 
power  of  the  store. 

In  this  connection  we  do  not  advo- 
cate free  and  easy  relationship  be- 
tween the  bead  of  the  concern  and 
the'  clerks,  although  this  condition  of 
affairs  is  bound  to  obtain  to  a  greater 
or  less  extent  in  the  smaller  store  of 
the  country  town.  "While  the  employ- 
er should  always  be  just  and  kind  and 
deal  courteously  with  his  clerks  he 
should  always  be  able  to  maintain  his 
position  in  such  a  way  that  familiarity 
cannot  be  too  easily  bred.  There  is  a 
wide  difference  between  friendliness 
and  familiarity.  The  employer  should 
make  his  clerks  feel  that  he  is  their 
friend,  but,  at  the  same  time,  he  should 
so  carry  himself  as  to  always  main- 
tain the  exact  status  of  employer  and 
employe. 

The  man  who  is  cranky  and  grouchy 
with  his  employes  usually  adopts  the 
plan  with  a  view  to  getting  more  work 
out  of  them  and  of  keeping  them  in 
tear  of  him.  It  i.n  possible  that  he  m;iy 
succeed  in  installing  a  fear,  of  the  loss 
of  their  positions  in  the  breasts  of  their 
employes,  but  that  is  all.  He  loses 
their  respect  and  he  loses  their  best 
earning  ability.  The  just  man  who 
treats  his  clerks  fairly  and  kindly  is 
the  ruau  who  will  get  the  best  return 
for  the  amount  expended  in  wages,  be 
it  large  or  sma.ll. 

Have  you  evei-  rvaViKcc]  how  mufh 
till!  success  of  your  store  depends  on 
your  clerks?  They  foil  your  goods — or 
not.  They  boom  your  reputation^ — ov 
turn  it  ;)w;iy.  They  swell  your  profit 
sheet— or  bccoiue  a  tax  on  you.  T!ii>y 
aro  elth<!r  an  integral  part  of  your  suc- 
cess— or  thorns  in  your  business  flesh. 
What  can  you  do  to  iniprove  your 
clerks? 

A  great  deal.  You  know  that,  after 
oil.  they  arc  human  plants  who  will 
surely  hnpi'ov(>  under  wise  cultivation. 
Won't  it  p.ny  better  to  devcloi"  thrni 
ihnn  be  forever  scolding  or  ehaugiug. 
or  'Tiring"  them? 

There  is  a  way  ou'  of  ihe  dlflieulty— 
a,  difficult  way  for  botlj  einjiloyec  mid 
nniplo>'e,  tiul,  it  is  llie  surest,  \\";iy  l<i 


success  for  both.  Create  in  your 
clerks  the  desire  to  kiiow  not  only  the 
price,  but  also  the  merits  and  practi- 
cal value  of  every  article  in  your  store. 
Knowledge  of  this  kind  is  power.  It 
fits  him  to  sell  goods  intelligently,  eas- 
ily and  profitably.  Such  Intimate 
knowledge  of  everything  in  j'our  .store 
from  cellar  to  garret  gives  him  a  bear- 
ing that  makes  friends  of  all  your  ))at- 
rous  who  naturally  will  turn  to  him 
because  "he  knows  his  business." 

Such  Intimate  knowledge  of  your 
store  and  its  contents  makes  him  a 
sure  business  getter  and  business 
builder,  as  well  as  a  cheerful  worker, 
and  not  only  a  comfort  to  all  with 
whom  he  deals,  but  a  strong  factor  in 
the  prosperity  of  your  business.  Such 
knowledge  makes  him  conscious  of  tlie 
power  it  gives  him  over  every  pur- 
chaser, will  develop  in  him  the  spirit 
of  trust,  energy,  order  and  high  pur- 
pose, and  his  service  to  you  will  grow 
in  value  every  day.  He  will  become 
indispensable  to  your  customers  and 
your  business  . — The  Southern  Mer- 
chant. 


people,  the  question  of  obtaining  ad- 
vertising Is  practically  settled.  If  the 
paper  is  rea<l  thoroughly  for  Us  prac- 
tical value,  its  advertisements  cannot 
help  being  read;  for  they  generally 
contain  exactly  the  information  which 
wide-awake,  go-ahead  merchants  need 
in  order  to  keep  posted  on  the  mar- 
ket and  what  is  offered,  and  therefore 
what  they  can  buy  to  advantage  to  sell 
to  their  customers." 


Ft  Smith  KefriecnUors- 
dry. 


-Cold  and 


THE  TRADE  JOURNAL'S  PLACE. 


Here  is  what  William  L.  Terhune 
says  of  the  trade  journal's  place: 

"I  have  been  asked  how  the  trade 
paper  stands  between  the  manufac- 
turers and  buyer:  and  if  I  were  to 
answer  the  question  in  a  single  line 
would  say:  "It  is  ths  best  salesman 
the  manufacturer  has." 

"There  are  many  salesmen  who,  if 
they  are  not  ready  to  agree  with  me 
that  the  trade  paper  is  the  best  sales- 
man, are  perfectly  willing  to  concede 
that  it  is  the  best  assistant  salesman. 
I  have  known  of  many  cases  where  a 
salesman  representing  a  shoe  manu- 
facturer who  was  advertising  in  my 
journal  has  been  able  to  approach  the 
retailei-,  who  was  already  acquainted 
with  the  goods  through  these  adver- 
tisanients,  and  these  salesmen  have 
but  little  trouble  in  showing  goods 
and  taking  orders;  for  it  depends  only 
ui)on  the  salesman  in  such  cases 
where  his  line  is  a  well  advertised 
one,  and  is  well  known  to  the  man 
whom  he  is  approaching  as  a  custo- 
mer. 

"Tlio  trad(^  journal  is  the  direct  me- 
djuiii  of  conimimicalion  between  pro- 
dneer  .iiid  lui.ver.  Tn  order  to  bo  ho, 
it  must  have  a,  circulation  anaong  the 
class  of  p<^opls  it  is  desirable  to 
reacli;  and  the  way  to  do  l,his  is  hy 
publishing  a  journal  whif^h  is  of  so 
great  a  value  to  these'  buyers  that 
they  cannot  afford  to  do  without  it. 
Articles  of  a  teclinicnl  nature,  full  pf 
iuformation  and  in.^truclion,  the  news 
of  the  trade,  a  certain  amount  of  per- 
sonal gossi)),  and  able  editorials  on 
the  iironiinent  business  ((uestious  as 
relating  to  the  i)aiticular  trade,  are 
anions  the  main  tilings  which  will 
make  a  trade  journal  valuable  to  Us 
cHeutele;  and  wlii-n  once  the  right 
kind  of  ma.tter  has  given  a  p.-iper  .1 

i  circulation  among  the  right  cI.isk  <ir 

I 


Greer's  Washing  Ammonia 

It  has  eome  to  our  knowledge  that 
there  is  an  attempt  to  introduce  on  the 
market  a  WASfllNG  AMMONIA  ma(Jo 
from  BoneH  and  Animal  Refuae.  We 
trust  that  the  trade  will  take  time  to 
investis'ate  the  character  of  this 
STUFF,  which,  if  sold  to  the  consumer, 
will  only  tend  to  discourage- the  use  of 
Ammonia  as  a  liousehold  article. 

Pacific  Amnionia  Bottling  Co. 

310  Sacramento  St.,  San  Francisco 
Telephone  Temporary  3898 

Sole  Manufactorern  of  Ammonia  from 
MiBeral  Products  on  the  I'acilio  Coattl. 
SAN  FRANCISCO.  CAI.. 

CAUTION — As  there  are  numerous 
brands  of  impure  and  weak  washing 
ammonia  offered  to  the  trade  imitating' 
the  atvle  t>(  our  label,  be  careful  to  see 
that  our  signature  Trade  Mark  is  on 
pach  bottle — Robt.  1'.  Greer,  Tj'ade 
Mark. 


Motliers!  Mothers!!  Mothers!!! 

Mrs.  Winslow's  Soothing  Syrup 

has  been  used  lor  over  SIXTY  YE.\RS 
by  MILi^.ONS  of  MOTHERS  lor  their 
I  CHILDREN    while    TEETHING,  with 
PERI<^ECT  SUCCESS.    It  SOOTHES  the 
CHILI),  SOFTENS  the  GUMS,  ALL.WS 
all  PAJNi-CURES  WIST)  COLIC,  and  is 
the  best  remedy  for  DIARRHOEA.  Sold 
by    Dnutre-ists    in    every    part    of  1I10 
!  worlil.    Re  sure  and  ask  for  "Mrs.  Win- 
i  slow's   SootninT  Synip,"   and   lake  no 
i  other  kind.    Twenty-five  cents  11  bottle. 


YOUR  EVERY  WANT  IN 

PAPER 

Can  Be  SuppUed  by 

A.  Zellerbach  &  Sons 

421  ,t.\(;ks()n  street 

San  FmnriHro  Tal. 


Ql.'»  ri.no  prr  ilaz 

"  •      I'ts    2, on  ppr  ifciz 

%   Ptg  90  per  Aoz 

Ivlg't.dl    1   f'  .''.js'oo  per  doz 

•  Wi  ^,   , 

3  oi  f>0  per  fjoz 

I  -       ■     Barkeeper's  Friend  Tow- 
r^Ollfin      <^'"'''    I?'""?"  JIS.OO 

PASTE 

is  put  up  hy  a  Pr3€ti'-ql  Chemist;  alsu  tii 
fjiqulil  F^nn.  free  from  Arid  or  (Jrlt. 
TTiedt.v  jears  Ifi  the  Markets  "f  the  World. 
For  pale  by  all  d'alera.  Also  the  Sa\oy 
Alkali  Floor  Powder,  containing  no  greaas 
J.  T.  WII.SO^, 
KaclRr.  Coael  Agl.,  2871  ISt.h  Sf  ,  3,  F. 
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Manufacturers*  List. 


Uiuj;  frJces  of  Goods  That  Guarantee  a 
Profit  to  the  Dealer. 


VOTE — The  selling  prices  of  the  gfOods 
ted  below  have  been  guaranteed  by  the 
rious  manufacturers.'  When  a  grocer 
ows  of  a  cut  being  made,  ha  should  at 
ce  notify  PRANK  B.  CONNOLLY,  Secre- 
ry  Associated  Retail  Grocers  of  San  Fran- 
ico,  001  Stanyan.  cor.  Frederick,  Phone 
11  6161.  Mr.  Connolly  will  immediately 
•ce  up  the  matter  with  the  manufacturer, 
o  will  see  that  the  cutter  Is  called  to 
k. 

Clrooers  should  report  all  cuts  as  promptlj' 
po8.slble  and  thus  make  it  easier  to  cor- 
;t  the  evil  before  prices  become  demoral- 
d. 

BAKING  POmiER 

Schilling's. 

hillings  Best,  %,-ib.  cans  $  .15 

hillings  Best,  %-lt>.  cans  25 


|t> 

lb 
lb 

tb 
lb 

lb 

n> 


.46 


hillings  Best,  1-lb  .cans 
Bumford. 

%-lb.  cans  15 

Limford,  1-lb  cans  30 

amford,  3-lb  cans  75 

amford,  5-lb  cans   1.25 

Crescent. 
To  Family  Trade  To  Restr.,  Etc. 

tins  70  each  C.75  per  doz 

tins  10  each  Jl.lOperdoz 

tins  15  each  1.60  per  doz 

tins  25  each  2.66  per  doz 

tins  1.00-each  10.50  per  doi 

Sun  Baking  Powder. 
461^4  !b 
25 


.15 


Ll.   Flapjack   Flour    (Del  Monte 

Milling  Co.)  2  lb.  package  15 

•earn    Flaked    Oats    (Del  Mtonte 

Milling  Co.)  15c,  two  for  25 

icelsior  Flaked  Oats 

vcelsior  Oats  (Del  Monte  Milling 

Co.)   straight  10 

Sacock    Bi%nd    Buckwheat  (Del 
pMonte  Milling  Co.)  3  1-2  lb.  pkge  .25 
sacock    Brand    Buckwheat  (Del 
Monte  Milling  Co.)  3  lb.  package  .20 
saoock    Brand    Buckwheat  (Del 
Monte  Milling  Co)  1  1-2  lb.  pkge  .15 
iredded   Wheat  Bisciiits,   15c  or 

two  25 

Trlscult,  straight   10 

TEA. 

ee,   (M.   J.  Brandenstein  &  Co.)  50 

COFFEE. 
)lden  Gate  (J.  A.  Folger  &  Co.) 

1  lb.  cans  40 

J.  B.,  (M.  J.  Brandenstein  &  Co.) 

1  lb  40 

J.  B.,  (M.  J.  Brandenstein  &  Co.) 

3  lbs   1.00 


COTTOLENE. 

nail  size  pails  $  .30 

edium  size  pails  60 

irge  size  pails   1.3B 

FLOUR 

Globe  Mills. — A-1,  Jl.SB.;  Banquet,  $1.45; 
ver  Star,  $1.40. 

Del  Monte. — Delmonte,  $1.55:  "VTaldo.  .$1.40. 
Port  Costa. — Port  Costa,  $1.55;  Starr's  Ex- 
i  Choice,  $1.45;  Mayflawer,  $1.40. 
Stockton  Mills.— Crown  $1.55;  White  Navy, 
40;  Triumph,  $1.40;  Bear,  $1.33. 
Sperry  Mills. — Horace  Davis,  Patent  Rol- 
Sl.fiO;  Golden  Gate,  $1.50;  Drifted  Snow, 
.55;  Sperry,  $1.55;  Royal,  $1.45;  Eagle, 
.40;  First  Grade  Flour,  1-Sth,  85c;  lO-Ib. 
ck  45c. 

American  3IiUing  Co. — Colonial,  $1.50. 
Bay  City  Mills  (1st  and  Clay  Sts.,  dk- 
nd)— "Bay  City,"  $1.50;      "White  Foam." 
n. 

Diamond  Milling  Co. — Diamond  Patent,  49- 
sacks.  $1.50;  Diamond  Family,  49-Ib. 
cks,  $1.40;  Sky  High,  49-tb.  sacks,  $1.35. 
Phoenix  Milling  Co.,  Sacramento. — (Bay 
jrritory  office.  17th  &  Weed  St..  Oakland. 
E.  Bryan,  Agent.) — "Phoeni.^,"  $1.55. 
Maplelne. 

oz  ,  .36 

oz  60 

oz   ,   2.00 


.^2  oz    4.00 

Gallons  15.00 

OtiVE  on.. 
Purity  (Chas.P.Grogan),  Half  Pts.$  .25 

Puritv  (Chas.P.Grogan)    Pints  50 

Purity    (Chas.P.Grogan)    Quarts..  .90 

Purity   (Chas.  P.   Grogan)   Half  Gal  1.75 

Purily   (Cha,s  P.  Grogan)   Gallon   ,i.00 

SAUCES. 

Catsup,     Bishop's     (Bishop  &  Co) 
1-2  pints   15 

Catsup,  Bishop's  (Bishop&Co.)  pts  .25 

Chili  Sauce,  Bishop's  (Bishop&(5o.) 
1-2  pints  15 

Chili  Sauce,  Bishop's  (Bishop&Co.) 

pints  25 

SOAPS  

Sapolfo  10c,  3  for  25c 

SXAKES  ly  I\DI.V. 


Snake  bites  occur  frequently  in  In- 
dia, and  they  are  generally  inflicted 
by  venomous  snakes,  like  the  cobra. 
Last  year  there  were  reported  21,797 
deaths  from  snake  bites,  and  it  is  be- 
lieved by  well-informed  persons  that 
the  deaths  reported  from  this  cause 
rail  .50  per  cent  below  the  actual  num- 
ber. The  official  report  covering  thirty 
.v-ears  averages  about  the  number  of 
deaths  from  snake  pojsoning  annu- 
ally as  that  reported  for  1906.  The 
report  says  that  "the  returns  are 
probably  not  very  accurate."  Re- 
wards are  offered  in  most  provinces 
in  India  for  the  destruction  of  snakes, 
but  experience  has  shown  that  this 
measure  does  not  have  any  appreci- 
able effect  on  the  mortality  from 
snake  bites,  and  the' total  amounts  so 
paid  are  small. 

The  medical  officers  employed  at 
the  research  laboratories  in  India  are 
engaged  in  investigating  and  testing 
the  ahtivenomous  sera  and  other  cur- 
ative agents  which  have  been  sug- 
gested, and  a  system  of  treatment  of 
affected  persons  by  permanganate  of 
potash,  suggested  by  Sir  Lauder 
Brunton,  is  being  tried  in  some  prov- 
inces. The  use  of  permanganate  of 
potash  is  that  employed  in  connection 
with  the  lancet.  A  sufficient  quantity 
of  the  crystals  for  several  treatments 
is  carried  in  the  handle  of  the  instru- 
ment and  is  always  on  hand  in  case 
of  a  bite,  and  the  person  bitten  is  pre- 
pared on  the  instant  to  cut  open  the 
part  affected  and  to  introduce  the  re- 
quired amount  of  the  potash. 


1 
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WHEN  YOU  ORDER  WHISKEY, 
ORDER  THE  BEST.    THE  BEST  IS 

pUNTER 

j  BALTIMORE 

RYE 


IT  IS  PURE.  RIPE,  MELLOW  AND 
WHOLESOME.    THE  AMERICAN 
GENTLEMAN'S  WHISKEY 


IS 

f 

•  ; 

"t.-if 

CHAIttKS  M.  -RETSOLDa.CO., 
AfiTHaiti  lor  Cuiiloriila  AUd  N'evaili, 
VZJIli  Folcom  St..  !S«ii  t'rancijoo,  L'al. 


^1rir^TTy^T1^♦t■(rT^^1ry^^rtTTTTyT't 


I  Cable  Ac^<^ress  "Cluffecfc."  '        Tel.  Temporary  2560  j2 

I    William  Cluff  Company,  inc.  | 

I  WHOLESALE  GROCERS 


Importers  and  Exporters  of  Cigars  and  Tobacco 


San  Francisco,  Cal 


,<  Spear  aftd  Mission  Sts. 
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OFFICERS  AND  OIRGCTORS. 


RKTAIL.  GROCERS  AND  MKRCHANT 
ANsocia4ton  ef  Alameda  Co, 
President,  John  Mitchell. 
Ist  Vice-FreBident,  J.  L.  Woodworth. 
8d  Vice-President,  O.  B.  Palmer. 
3d  Vice-President,  F.  C.  Kosrber. 
4th  Vice-President,  A.  J.  Nor. 
6th  Vice-President,  J.  E.  Prazier. 
Secretary,  Qeo.  MacDonald. 
Treasurer,  H.  D.  Cushln^. 

Director*. 

H.  Hauch,  A.  J.  Nor,  H.  D.  Gushing,  G 
Hoffman,  J.  Hopkins. 

Manager  Collection  Dept. 
M.  K.  Webster. 

Association  meets  the  1st  and  3' 
Monday  of  eao.li  month  at  8  o'clocV 
p.  m.,  at  419  12th  St.,  Oalcland. 


notice:. 

Whenever  any  prices  in  the  Manufar 
turers'  List,  printed  on  Page  18  of  tli 
"Advocate,"  are  cut,  members  should  not 
Uj  Secretary  MacDonald  as  promptly  » 
possible.  (His  telephone  is  Oakland  151. 
Mr.  MacDonald  will  at  once  take  steps  t' 
have  the  cutting  stopped. 


OAKLAND  MEETINGS. 


The  Alameda  County  Grocers'  Asb< 
elation  will  hold  Its  meetings  on  th 
second  Monday  of  each  month. 


FOOD  SHOW  FOR  SPOKANE. 


Manufacturers  of  pure  food  produc' 
all  over  the  United  States  will  be  invi 
ed  to  make  displays  and  demonstr 
tions  at  the  mammoth  show  planne 
by  the  Spokane  Retail  Grocers'  Asse 
elation  and  the  150,000  Club  of  Spc 
kane  in  Spokane  the  second  and  thir 
weeks  in  November. 

The  associations  embrace  a  territor 
of  150,000  square  miles  in  Easter 
Washington  and  Oregon,  Norther 
Idaho,  Western  Montana  and  Sout' 
eastern  British  Columbia,  and  it  Is  prf 
dieted  that  the  show  will  be  the  bigge 
success  of  any  of  its  kind  ever  pr' 
esnted  In  the  Pacific  Northwest. 

The  grocers  have  entered  into 
contract  with  J.  W.  Dean  of  Detroit,  t 
put  on  the  show,  and  in  addition  to  h' 
presentation  there  will  be  displa* 
by  Spokane  manufacturers,  as  well  ? 
those  in  various  parts  of  the  Inlar 
Empire. 

The  grocers  will  be  represented  o 
the  joint  committee  by  E.  N.  Cor' 
Thos.  A.  Gallangher  and  B.  A.  SmltV 
the  150,000  Club  by  F.  W.  King,  pres' 
dent,  and  Fred  H.  Gaston,  secretary 
while  the  retail  dealers  will  have  c 
H.  Hinke,  chairman,  Secretary  Carbar 
and  several  other  members.  It  is  like^ 
the  show  will  take  place  in  Spokane 
state  armorv  rfcently  complted  at 
cost  of  $100,000, 

Spokane,  Wash. — Spokane  Reta' 
Grocers'  Association  entertained  i* 
members  and  fri:nds  in  royal  style  ai 


its  ninth  annual  excursion  and  picnic, 
June  19,  In  Blackwell's  Park,  Coeur 
TAlene,  Idaho,  thirty-four  miles  east 
of  Spokane,  where  more  than  5,000 
persons  were  asembled.  The  trip  was 
Tiade  in  express  coaches  over  the  Spo- 
kane &  Inland  Electric  Railway  Com- 
pany's lines  and  there  was  not  a  mis- 
lap  to  mar  the  pleasures  of  the  day. 
One  of  the  big  things  on  the  card  was 
a  baseball  game  between  teams  rep- 
resenting the  Spokane  Flour  Mill  and 
■he  Powell-Sanders  Co.,  the  latter  wln- 
liug  in  seven  innings  by  a  score  of  4 
to  3.  Following  this  were  games  and 
iports.  The  executive  committee  were 
composed  of  C.  Anderson,  E._E.  Parme- 
er,  J.  E.  Silbaugh,  S.  B.  Crandall.  E. 
^.  K.  Allen  and  E.  N.  Cory,  the  judges 
f  the  contests  being  A.  W.  Bower, 
'ohn  McGonigle  and  L.  C.  Brown. 

Spokane,  Wash. — The  Benham  & 
Iriffith  Company,  wholesale  grocers, 
'or  20  years  on  Railroad  Ave,,  has 
loved  to  new  quarters  on  Washington 
-t.,  where  a  two-story  brick  building 
vas  been  erected,  covering  a  floor 
pace  of  over  52,000  feet,  at  a  cost  ex- 
eeding  $50,000.  The  structure  was  to 
'ave  been  completed  May  15,  but  ow- 
->.g  to  delays  has  not  yet  been  finished, 
'he  move  is  necessary,  as  large  con- 
'gnments  of  goods  now  in  transit  may 
e  handled  there,  the  old  place  being 
adequate.  The  warehouses  are  situ- 
ted  conveniently  to  the  railroads,  and 
ave  been  arranged  to  handle  large 
uantities  of  goods  with  a  minimum 
f  labor. 

SITING  FOR  SANTA  FE  TRAINS. 

ould  I  cash  the  time  that  Is  lost,  by 
Gee, 

A  waitin'  on  trains  on  the  Santa  Fe. 
lis  state  wouldn't  see  any  more  of 
me 

For  about  a  fourth  of  a  centuree. 
i  take  a  trip  across  the  sea, 
And  I'd  own  for  a '  year,  gay  old 
Paree. 

ould  I  cash  the  time  that  is  lost,  by 
Gee, 

A  waitin'  on  trains  on  the  Santa  Fe. 

'he  agent'll  say,  "I'm  sorry  to  state. 
That  number  six  is  four  hours  late." 
3  need  not  mind,  for  their  regular 
gait 

Is  bein'  behind,  I'm  here  to  state, 
he  traveling  men  as  they  wait  and 
wait 

For  the  passenger  for  the  local 
freight, 

row  old,  and  gray,  and  more  sedate. 
There's  much  more  I  could  enum- 
erate. 

"lost  every  station  along  the  way 
Gets  out  the  band  and  makes  'em 
play, 

'7hen  a  train  goes  through  as  the 
timecards  say. 
The  little  children  cease  their  play, 
he  cattle  low,  and  the  horses  neigh, 
The  pigs  all  squeal,  and  the  don- 
keys bray, 
7hen  a  train's  on  time  on  the  Santa 
Fe. 


One  day  last  week,  old  farmer  Bain 
Rushed  in  from  the  field,  {ind  s&ld, 

"Hey,  Jane, 
It's  a  dead  sure  cinch  It's  going  to 

rain, 

For  here  comes  that  old  two-ten 
train, 

And,  be  gohr,  the  thing's  on  time 
again ; 

That's  twice  this  week,  or  I'm  In- 
sane." 

But  his  wife  replied,  "You  give  me  a 
pain ; 

That  thing  you  see  is  last  week's 

train.  — L.  G.  Dooley. 

lola,  Kan. 


KELLEY- 
CLARKE 
CO. 

23  Market  St.,  San  Francisco 

NEW  CORN 

IVORI  SOAP 

LENOX  SOAP 

P.  &  G.  NAPTHA  SOAP 

SCOTCH  OATS 

QUAKER  OATS 

APITEZO 

QUAKER  PUFFED  KICE 
K.  C.  BAKING  POWDER 
PROCTOR  &  GAJttBLE  CANDLES 
ORANGE  CITY  RUSKS 
PEARLt  GUM 
HONEYSUCKLE  MILK  | 


Back  to  the  Old  Stand 

HAAS  BROS. 

WHOLESALE  GROCERS 
Importers  and  Commisslou  Merchants 
lOU  Callfornfa  St. 
(Corner  Davis) 
San  Francisco  California 


An  Auto?  No! 

Peanut  and  Popcorn  Seller. 
Catalog  sbow'era  $tM  to 
$850.00.  On  easy  terms. 

KINGERY  MFG.  CO. 
106  E.  Pearl  St.,  Cincinnati 
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Jvist  a  iSKade  on  OtHers" 
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Weinhard 


THE  PEER  OF 
BOTTLE  BEER 


California  Bottling  Co. 


SOLE  BOTTLERS 


t    1*^55  Harrison  Street 


♦ 


Weinhard  is  the  delicious  beer  served  at  the  Cafe  San 
The  Louvre — Tait's — and  many  other  Caff3s 
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John  T.  Kelly 
W.  H,  Kelly 


18-20  Clenieiitiiia  St. 


Tel.  Temp'y  13(>2 


KELLY  BROS. 

WAGON  COVEKS  k  BOAT  SAILS 
TENTS,  AWNINGS,  HAMMOCKS 

Bet.  First  and  Second  Sts. 


San  Fraiu'isco 


JUNE  PKOSPEIJITY. 


t'aliforjiia  Promotion  Coiiiiiiittee  Give 
Out  Verj  Encouragiaig  Statement. 


Progress  in  California  has  been 
specially  marked  during  the  month  of 
June.  Reports  received  by  The  Cali- 
fornia Promotion  Committee  from  all 
parts  of  the  Stats  indicate  steady 
growth  from-  which  is  eliminated  all 
bocm  aspects.  The  fifty  thousand 
ho-ne-makers  v,-ho  came  to  the  State 
daring  the  Spring  season  have  lo- 
cated themselves,  and  this  enormous 
influx  of  people  has  had  material  ef- 
fect on  general  prosperity.  From  all 
interior  and  coast  cities  reports  show 
greatly  increased  building  operations. 

With  the  coming  of  fruiting  season 
demand  for  farm  labor  has  vastly  in- 
creased, and  from  sixteen  to  twenty 
thousand  men  and  women  can  find 
immediate  employment  throughout  the 
State.  In  all  cities  v/hers  are  located 
canneries,  -  packing  houses  and  other 
factories,  female  help  is  in  great  de- 
maud.  Farm  help  can  find  steady  em- 
ployment in  California  during  the  en- 
tire year  at  greatly  advanced  wages 
over  those  paid  in  the  East  and  Middle 
West. 

Crop  conditions  throughout  the 
State  continue  good,  with  high  prices 
for  products  prevailing  and  Eastern 
demand  greater  than  heretofore  noted. 

In  San  Francisco  industiral  condi- 
tions are  rapidly  improving.  The  set- 
tlsment  of  labor  disputes  is  gradual- 
ly coming  about. 

With  the  closing  of  the  month  busi- 
ness in  San  Francisco  showed  great 
improvement,  bank  clearings  being 
specially  strong,  and  showing  heavy 
increase  over  similar  weeks  of  the  two 
preceding  years. 

The  following  summary  for  June 
shows  California  conditions: 


San  Francisco  building  permits, 
916.4.50. 

San  Francisco  building  peruiits, 
916,4.50. 

San  Francisco  building  permits 
since  the  fire,  .$7:^,497,842. 

Los  Angeles  building  permits,  $1,- 
493,279. 

Oakland  building  permits.  $44X,.570. 
San  Diego  liuilding  permits.  $1,1M6,- 
850. 

San  Francisco  real  estate  salc^-,  62.5; 
value,  $1,922,346. 

San  Francisco  Ijank  cleariu?;s,  $177.- 
307,227.96. 

San  Francisco  bank  clearings,  .iuiie, 

1905,  $148,312,795.94. 

San  Francisco  bank' clearings.  June. 

1906,  $132,149,341.46. 

Los  Angeles  ijank  cleariugs.  $51,- 
457,221. 

Oakland  I'ank  clearings.  $11,495,- 
511.75. 

San  Jose  bank  clearings,  $2,395,- 
935.52. 

San  Francisco  Customs  receipts, 
$668,176.17. 

BrSI>ESS  (  ll.VNGE, 


NStoekton,  (  ah.  June  30. — The  interest 
of  R.  L.  Quisenherry  in  the  .grocery 
firm  of  C.  V.  Thompson  &  Co.  has  been 
purchased  by  A.  E.  Gordon,  who  has 
been  in  the  emi)loy  of  Hammond  & 
Yaidley.  Quisenherry  has  purchased 
the  interest  of  G.  H.  Snell  in  the  East 
St.  Foundry,  which  is  soon  to  be  re- 
moved to  N.  Sacramento  St. 

Notice  is  hereby  given  that  the  gro- 
cery business  of  M.  1j.  Bearce.  located 
PT  1432  IDth  St..  has  been  sold  to  Hort- 
man  &  Busch. 

Dated.  June  28  1907. 

J.  Blumline  of  Sussman.  Wormer  & 
Co  .  returned  to  his  desk  a  day  or  so 
ago.  after  several  weeks'  absence  in 
the  East. 

Getz  Bros.  &  Co.  have  embarked  in 


the  wholesale  grocery  business  and 
have  joined  the  Wholesale  Grocers' 
Association. 

Haas  Bros,  are  reported  to  have  de- 
terraiued  on  the  corner  of  Sacramento 
and  Davis  streets  as  their  site  for  a 
permanent  building. 

Miss  Mae  Preece,  the  charming 
young  stenographer  of  S.  &  W.,  i.s  en- 
joying a  vacation  at  Petaluma.  No 
doubt  she  rises  with  the  chicks.  We 
all  wish  her  a  happy  time,  but  might 
add,  as  a  word  of  caution,  "  beware  of 
summer  flirtations." 

Never  explain,  you)'  friends  do  not 
need  it  and  your  enemies  will  not  be- 
lieve you  anyway. — Fra  Blbertus. 

The  man  who  is  worthy  of  being  a 
leader  of  men  will  never  comiilain  nf 
the  stupidity  of  his  heljiers.  of  the  in- 
gratitude of  mankind  nor  of  the  iuap- 
preciation  of  the  public.  These  things 
are  all  part  of  the  great  game  of  life, 
and  to  meet  l.hem  and  not  go  down  be- 
fore them  in  discouragement  and  de- 
feat is  the  final  proof  of  power.— El- 
bert Hubbard. 

Anyone  can  sympathize  with  people 
in  trouble,  but  to  fake  joy  in  their  suc- 
cess requires  some  one  bigger  than  I. 
--Elbert  Hubbard. 

Those  who  do  most  in  the  world  aro 
those  who  love  most  — Elbert  Hubbard. 

Estimating  four  persons  for  each 
child  in  San  Francisco  up  to  the  age 
of  17  years,  the  compilation  of  School 
Supt  S  W.  Beckett  gives  this  city  a 
populaticm  of  363.828.  The  final  fig- 
ures show  that  there  are  76.589  whitP 
children  of  school  age.  In  1906  the 
school  census  showed  a  school  attend- 
ance of  10L000.  The  total  of  all  chil- 
dren in  San  Francisco  up  to  the  age  of 
17  years  is  90,957.  Last  year  there 
were  120.000.  On  the  census  figures 
the  city  this  year  will  receive  as  _it^ 
apportionment  from  the  State  $.523.7r.O 
for  the  sui)port  of  the  schools,  whereas 
last  year  it  was  about  $75o.ooo. 

TO  OKUN0rFr>T  SrBS(  HIBKKS. 

One  delitmuent  said:  I  will  pav 
von  Saturday,  if  T  live."    He's  dead. 

Another  said:     "T  will  see  yon  to- 
morrow."   He's  blind. 
..Another  profane  said:     "I  hope  to 
pay  you  this  week  or  go  to  hell."  He's 
gone. 

Then,  too.  there  is  always  the  pos- 
sibility of  another  earthquake. 
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THE  RETAIL  GROCERS'  ADVOCATE 


Seasonable  Suggestions 

Ideas  from  Many  Sources  That  Will 
Be  of  Value  and  Interest  to 
Retail  Grocers. 


PUSH  THE  GOODS 

PROTECTED  BY  AGREEMENTS 

CUT  OUT 

AS  FAR  AS  POSSIBLE 

ALL  GOODS 

DEMORALIZED 

BY  PRICE  CUTTERS 

Success  is  getting  up  after  one  has 
fallen. 

Those  who  have  none  worry  with- 
out it. 

Silence  often  shows  more  character 
than  speech. 

Many  a  man's  nervousness  is  due  to 
his  lack  of  nerve. 

What's  the  use?  Those  who  have 
money  worry  about  it. 

There  is  nothing  in  this  world  more 
industrious  than  a  lie. 

The  doors  of  business  can  not  be 
closed  upon  reliability. 

Speak  evil  of  no  one,  and  leave 
wicked  names  to  the  wicked. 

Besides  taking  a  wise  man  to  make 
money  it  takes  a  one  to  keep  it. 

If  you  would  expect  promotion  make 
your  work  attract  favorable  attention. 

This  is  an  absolute  fact— You  must 
advertise  or  go  under.  Which  would 
you? 

It  is  not  the  part  of  wisdom  to  stand 
on  an  unfriendly  footing  with  other 
men. 

Make  your  employers  interest  your 
own  and  you  will  never  have  occasion 
to  complain. 

Give  the  good  goods  the  floor  and 
the  center  of  the  stage  and  then  turn 
on  the  light  strong;^ 

Success  is  planting  a  new  tree  in 
the  place  of  the  one  destroyed  by  the 
tempest  of  yesterday. 

Success  is  bracing  uj)  the  shattered 
mast  and  patching  the  torn  sails  and 
keeping  on  toward  the  harbor. 

Success  is  beginning  the  construc- 
tion of  a  newhouse  while  yet  Ihe  ashes 
of  the  old  one  are  smouldering. 

Get  after  the  profit.  Make  some- 
thing on  every  article  you  sell,  and 
push  hardest  on  the  goods  that  pay 
best. 

Success  is  planting  a  new  crop  of 
corn  the  next  morning  after  the  first 
had  been  cut  by  the  frost  of  spring- 
time. 


Success  is  putting  up  the  fence 
thrown  down  by  the  wind  of  last  night 
before  the  stock  has  done  damage  to 
the  growing  crops. 

Vacation  time  is  at  hand.  A  vaca- 
tion is  not  a  luxury  to  be  onjoyed  only 
by  the  rich,  but  is  a  profitable  invest- 
ment for  anyone. 

Whenever  you  find  a  quality  grocer, 
one  who  preaches  ouality  rather  than 
prices,  you  can  make  up  your  mind 
that  man  is  a  merchant. 

Don't  try  to  reform  the  clerk  who 
kicks  and  gets  sore  when  asked  to  do 
something  "he  wasn't  hired  to  do.  ' 
Your  efforts  in  that  direction  will  be 
wasted.    Just  "can"  him. 

"It  is  the  unfailing  law  of  trade  and 
of  nature  that  nothing  is  ever  given 
away.  You  pay  for  everything  you 
get,  and  when  you  borrow  you  pay 
big  for  the  privilege,  not  only  in  peace 
of  mind  but  in  money." 

Pay  good  wages  to  your  clerks.  Re- 
member that  you  do  not  give  some- 
thing for  nothing  and  you  cannot  ex- 
pect other  people  to  do  differently. 
It  is  poor  economy  to  pay  ten  dollars 
to  a  six-dollar  assistant. 

There  is  greater  need  of  absolute 
cleanliness  in  the  grocery  store  now- 
adays than  ever  before,  for  the  people 
are  Ijetter  educated  in  regard  to  san- 
itation and  hygiene    and    know  the 


dangers  of  eating  either  unclean  food 
or  products  coming  from  a  dirty  store. 

Gold  is  a  wonderful  clearer  of  the 
understanding.  It  dissipates  every 
doubt  and  scruple  in  an  Instant,  ac- 
commodates itself  to  the  meanest  cap- 
acities, silences  the  loud  and  clamor- 
ous and  brings  over  the  most  obstin- 
ate and  inflexible. 

Success  is  ever  to  be  found  close  to 
the  line  which  divides  loss  from  gain. 
Sitting  down  on  the  wrong  side  of 
this  line  makes  men  failures.  Bravely 
looking  over  to  the  other  side  and 
bending  the  last  remmant  of  strength 
to  get  there  changes  the  word  failure 
into  success. 

It  is  moral  courage  that  character- 
izes the  highest  order  of  manhood  and 
womanhood — the  courage  to  seek  and 
to  speak  the  truth;  the  courage  to  he 
just;  the  courage  to  be  honest,  the 
courage  to  do  one's  duty.  If  men  and 
women  do  not  possess  this  virtue,  they 
have  no  security  whatever  for  the 
preservation  of  any  other. 

Are  you  patronizing  our  advertisers? 

Display  counts  for  more  in  the  store 
than  the  average  retailer  give  it  credit 
for.  Foodstuffs  sell  much  better  when 
they  are  shown.  Modei-n  store  fixtures 
are  designed  by  men  who  thoroughly 
understand  how  important  it  is  that 
goods  in  cans,  bottles,  .iars,  and  even 
in  bulk,  be  properly  displayed. 


ave  You  Stocked? 


A  dainty  sweetmeat  dipped  in  fine  chocolate,  having  a  combination  of 
flavors  that  is  just  right,  gives  it  that  delicacy  and  sweet  aroma  so  delight- 
ful to  lovers  of  good  confections,  so  delicious  that 

One  Purchase  Insures  Another 
"One  Taste   invites  Another." 
Huuky  Dory,  the  biggest  repeater  and  winner  that  ever  issued  from  the 
House  of  Reliable  Confections,  always  put  up  in  Triple-proof  packages  of 
pleasing  and  attractive  design — keeps  the  contents  in  perfect  condition. 
In  two  sizes,  lOc  and  25c  packages. 


Packed  for  shipping  in 


Cases  of  50  10c  packages 

"     "  20  25c 


DODGE,  SWEENEY  &  CO.,  A^^ents 

SPEAR  &  HARRISON  STS.,  SAN  FRANCISCO 


THB  RETAIL  GRCX!BRS'  ADVOCATE 
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The  California  Fruit  Canner's  As 
sociation  has  just  closed  a  quarter  of 
a  million  deal  in  Tulare  county  buy- 
ing the  Kuhn  orchard  of  1,060  acres 
near  Farmersville.  The  -purchase 
price  includes  this  year's  crop,  which 
will  run  close  to  $100,000.  The  orch- 
ard consists  almost  entirely  of  peach 
trees  and  with  peaches  ranging  from 
$50  to  $65  a  ton  for  canning  and  12c. 
a  pound  dried,  the  product  very  quick- 
ly runs  into  money.  This  is  one  of 
the  biggest  transactions  recorded  and 
is  in  line  with  the  present  tendency  of 


I 

■  the  packing  companies  in  acquiring 

I  producing  propertv. 

I   ♦  

[  The.  Retail  Grocery  Clerk's  Union 
i  has  been  organized  with  fifty  charter 
[members  and  the  following  officers: 
President,  Frank  M.  Burke;  vice  pres- 
ident, Charles  L.  Brown;  recording 
secretary,  Philip  J.  Walcott;  financial 
secretary,  Harry  Fredericks;  treasurer 
George  Cheney;  sentinel,  P.  J.  Dono- 
van. First  Vice  President,  Max  JO, 
Licht  of  the  Retail  Clerk's  Internation- 
al Union,  installed  the  new  organi- 


zation as  a  branch  of 
body. 


the  national 


One  Portland  grocer  made  $30,000 
net  in  eight  years  in  a  small  neighbor- 
hood store.  He  takes  his  family  for  a 
tour  of  Europe  this  summer.  We  asked 
him  to  tell  us  how  he  had  made  such 
a  success.  The  answer  was,  "I  sold 
everything  at  a  profit.  Looked  up  ev- 
ery man's  credit  before  I  opened  an 
account  for.  him  and  sold  every  one  of 
my  customers  their  tea  and  coffee." 
There's  food  for  reflection. 


I  By  Merit  and  Integrity  BORDEN'S  Milk  Products  Have  Continued  | 
I  in  Popularity  with  Dealer  and  Consunnerfor  ^ 


EAGLE 
BRAND 
CONDENSED 
MILK 


50 
Years 


PIONEt:R 
BRAND 
EVAPORATED 
MILK 

f  Unsweetened) 


X        BORDEN'S  CONDENSED  MILK  CO.,    Originators  of  Cendensed  Milk  and  "Leaders  of  Quality" 
♦♦♦♦♦^♦^♦❖♦♦•♦♦♦♦♦^♦♦♦^  »»e  ♦♦♦♦♦♦♦♦♦♦♦ 


The  Machine  and  Its  Work 


Here's  what  the  P«'rf«'cti«n  CSieesc 
Cutter,  which  costs  but  a  small  sum 
will  do  for  you : 

It  will  cut  any  size  cheese  in  auy 
size  piece  you  want  from  a  nickel  s 
worth  up. 

Or  it  will  cut  it  Iti  money's  worth  or 
pounds  or  ounces. 

It  will  cut  the  chsese  clean  and 
sQuare — in  pieces  eloquent  of  a  well- 
kept  store. 

The  last  point  is  big  enough  to  go 
in  larj2;er  type — the  Perfection  Cheese 
Cutter  will  do  all  or  any  of  the  abovo 
things  >vitliout  Hiiy  iiuriiriiitr. 


AMERICAN   COMPUTING  CO. 
701  Indiana  Aveiwie  INDIANAPOLIS,  IND. 

Levenson  &  Co.,  San  Francisco,  Distributors 
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Coast  News. 


CALIFORNIA. 

Los  Aiig'cles: — Mr.  Jos.  Wickson  has 
purchased  the  grocery  belongings  to 
Cuculits  &  Co.  The  official  notice  was 
published  on  July  8th. 

Mr.  T.  S.  Cox,  the  grocer  has  had 
an  attachment  put  on  his  store  for  $122 

T.  S.  Fox  &  Co.  have  published  not- 
ice of  the  sale  of  their  business  to  L. 
G.  Brucker  on  July  6th.  The  reason 
for  the  sale  was  withheld. 

Long  Beach: — P.  H.  McDermott  a 
grocer  has  recently  sold  his  business 
to  Mr.  H.  S.  Munson,  Mr.  McDermott  is 
well  known  here  and  is  very  popular. 

Riverside: — The  grocery  firm  of 
Vaughan  and  Preston  has  been  dis- 
solved. The  business  will  hereafter 
be  conducted  solely  by  Mr.  W.  E. 
Vaughan. 

San  Diego :— Weitz  &  Bros,  have  dis- 
solved partnership  and  will  be  suc- 
ceeded by  H.  K.  Weitzel. 

San  Diego: — Jas.  Howard  published 
on  July  10th.  the  notification  of  the 
sale  of  his  grocery  business'  to  Jos. 
Huffert. 

Santa  Paula: — The  Walker  Grocery 
Co.,  of  this  place  have  changed  hands 
and  will  be  conducted  as  Mayhew  &  Co. 

Perkins: — Perkins  &  Co.  the  grocei 
have  just  been  burnt  out.  The  loss 
sustained  was  very  considerable. 

Sacramento: — Calderon  &  Azzara 
the  grocers  have  sold  all  their  interests 
to  Mrs.  O.  Henning. 

Wrights: — R.  P.  Edgecomb  has  sold 
his  grocery  to  Mr.  H.  D.  Qugraham. 

Sultana: — L.  G.  Uniacke  &  Co.  the 
grocers  were  burned  out  completely. 

Long  Beach: — The  grocery  belong- 
ing to  Mr.  W.  H.  Parker  was  sold  on 
July  6th.  to  Mr.  J.  W.  Clark. 


Ft^  Smith  Refrigerators — Cold  tvul 
dry. 


WASHIIVGTON. 

Spokane: — The  Globe  Grocery  Co. 
which  is  not  incorporated  has  sold  out 
to  A.  H.  Powell  C. 

Mr.  W.  H.  Gillerman  the  grocer  has 
sold  out  to  Gunnie  <&  McLennon. 

M.  C.  Kapp  also  engaged  in  a  gro- 
cery line  is  taking  on  a  mortgage  of 
$500. 

Mathieson  &  Co.  the  grocers  have 
decided  going  out  of  business  after  an 
extended  business  career. 

Mrs.  P.  C.  Tucker  is  also  reported 
as  retiring  from  the  grocery  business. 

Davenport: — Mr.  Peter  Selde  Jr.  the 
grocer  has  taken  a  mortgage  of  $4000. 

Pasco: — Riggo  and  White  business 
modern  grocery  was  completely  gut- 
ted by  fire.  The  loss  however  is  said 
to  be  fully  covered  by  insurance. 

Elbeton : — Leavitt  &  Elveleth  are  re- 
moving their  grocery  to  Garfield. 

OREGON. 

Portland: — Felix  Rutich  who  has 
hereto  for  conducted  a  saloon  in  con- 
junction with  his  grocery  has  sold  his 
license  to  Paul  Schmidt. 

The  Violet  and  Ben  Hillmer  Gro- 
cery Co.  have  been  mortgaged  for  $1000 

Roschurg': — J.  O.  Newland  will  be 
succeeded  in  his  .grocery  business  by 
Stauf¥  &  Co.,  of  this  place. 

Grant's  Pass: — Mr.  J.  R.  Hyde  the 
-locer  has  voluntarily  jietitioned  in 
br.nkrupcy. 

Medford:— Mr.  F.  Liudley  of  the 
Roberts  &  Reyan  Grocery  Co.  has  sold 
his  interest  to  M.  A.  Allen. 


The  American  Alcohol  &  Sugar 
company,  composed  of  Oxnard  capita- 
lists, has  just  been  found,  and  will 
erect  a  factory  for  the  manufacture  of 
denatured  alcohol  from  sugar  beets 
and  other  vegetables.  The  company 
is  capitalized  at  $1,000,000,  of  which 
S  10,000  in  preferred  stock  has  already 
been  subscribed.  The  site  of  the  fact- 
ory has  not  yet  been  determined  upon, 
but  it  will  probably  be  in  tfie  immedi- 
ate vicinity  of  Oxnard. 


aucrkraut 


Orders 

Promptly 

Delivered 


ICKLE  WORKS 


1507  Folsom  St. 

Bet.  11th  and  12th 
Phone  Market  228. 


LASH'S 

Kidney  and  Liver 

jrrxERS 

CURES  DYSPEPSIA 

Mission  St.,  S.  l\  ti>' 


Royal  Electric  Mills 

Onfy  Absolutely  Self-Cleaning:  MiH  in  the  World. 

DOUBLE  MILLS 
SINGLE  MILLS 
PEDESTAL  MILLS 

Hquipjied  wit'i  Cutters  that  make  Steel-Cut  Coffee  and  Pulverizers  that 
Do  Not  Burn  the  Coffee. 

Beck  Hardware  Co, 

73-75  Clementina  St,  Near  2nd  and  Folscm  Sts  San  Francisco^ 

Steel-Cut  Coffee  obtained  by  using-  Royai.  Et.kc'i  rtc  Mtt.l. 
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PACKAGE  GROCERIES  HAVE  COME 
TO  STAT. 


Tlie  Grocery  Business  Is  In  a  State 
of  Evolution  and  Has  Keen 
for  Some  Time. 


The  grocery  business  is  in  a  state 
of  evolution  and  has  been  for  soine 
time.  The  tin  can,  glass  jar  and  oiled 
paper  are  the  overturning  influences 
acting  upon  the  old-time  grocery 
trade.  The  customer  at  retail  wants 
his  goods  delivered  to  him  in  a  pack- 
age. The  manufacturer  and  jobber 
in  "straight"  goods  encourage  the 
idea.  The  retail  grocer  finds  a  sim- 
plified business,  a  cleaner,  surer 
profit,  and  the  minimum  of  time  and 
labor  in  dispensing  these  package 
goods  to  his  customers.  It  is  the  age 
of  the  illustrated,  printed  package  in 
the  grocery  business,  and,  with  the  in- 
troduction of  one  package  to  a  new 
line  of  commodity,  the  grocer  feels 
the  pressure  of  demand  for  packages 
for  half  a  dozen  other  lines  that  have 
not  been  adapted  to  box,  jar  or  carton. 

Seriously,  as  well  as  in  the  comic 
papers,  prunes  always  have  been  as- 
sociated with  the  grocery  store.  Fif- 
teen years  ago,  when  a  grocer  in  a 
big  city  bought  his  prunes,  he  got 
them  in  a  tremeiadous  packing  case 
weighing  many  hundred  pounds,  and 
stamped  with  the  hieroglyphics  of  the 
Turkish  growers  and  custom  ports. 


With  the  coming  of  the  American 

prune  and  raisin  the  handy  packing  J  arly,  systematic  man. 


box  is  coming  assuring  the  custcmier 
cleanliness,  freedom  fi-om  insect  rav- 
ages and  the  undertoriorated  flavor  of 
the  fruit. 

Sanitary  Era  in  Groceries. 
Without  doubt  cleanliness  and  sani- 
tation have  been  the  greatest  forcei 
leading  to  this  evolution  of  the  pack- 
age grocery  store.  The  consumer, 
with  his  knowledge  of  germs  and 
their  menace,  his  disposition  to  fear 
adulterants,  and  always  his  repug- 
nance against  the  unnecessary  han- 
dling of  the  things  he  has  to  eat, 
caused  him  to  lead,  rather  than  fol- 
low, the  idea  of  the  package,  witli  the 
name  of  the  packer  stamped  upon  tlie 
outer  covering.  This  acknowledged 
source  of  a  packed  conmiodity  carried 
an  assurance  with  it  which  no  grocer's 
parcel  in  brown  paper  ever  had  given 
the  customer.  Then,  in  the  same 
measure,  this  same  package  relieved 
the  dispensing  grocer  of  the  author- 
ity for  its  excellence.  With  only 
these  things  in  favor  of  the  package 
the  evolution  of  the  grocery  business 
was  made  plain. 

But  in  a  hundred  other  ways  the 
old-time  grocer,  locking  on  at  the 
package  business  in  the  modern  gro- 
cery store,  may  see  where  his  old 
methods  were  more  than  archaic  by 
comparison. 

The  grocer  selling  in  packages,  first 
against  the  inaccuracies  of  the  aver- 
age clerk  who  handles  weights  and 
measures.    This  clerk  is  not  a  schol- 

He  may  be , 


tired  out  late  in  a  lonpr  day.  If  he 
makes  u  mistake  on  the  scales  and 
gives  out  too  much  he  cheats  (he 
house  of  profits;  if  he  weighs  too  lit- 
tle he  is  almost  as  likely  to  antag- 
onize the  customer  and  lose  the  trade 
for  his  house.  At  the  best,  and  at 
all  times,  the  customer,  looking  on, 
expects  to  see  the  scale  register  the 
proverbial  "down  weight,"  and  this 
nuiy  mean  one  pennyweight  or  two 
ounces— all  depends  upon  the  clerk 
or  u|)on  the  clerk's  mood  and  atten- 
lion. 

Treed  From  tlie  Errors  of  Clerks. 

Thus  in  weighing  alone  the  propri- 
etor in  a  grocery  store  dealing  along 
the  lines  of  case  goods,  never  was 
certain  that  even  the  law  of  averages 
would  keep  him  on  the  right  side  of 
reasonable  profit.  The  eleven  eggs 
in  a  bag  which  should  have  held  a 
dozen;  a  pound  of  crackeds,  full 
weight,  but  with  half  the  squaies 
broken,  and  dog-eared;  a  parcel  im- 
properly wrapped,  which  on  the  way 
to  a  customer  would  burst  open,  spill- 
ing half  the  contents — these  condi- 
tions in  the  business  of  the  old-time 
grocer  left  him  especially  open  to  the 
suggestion  of  the  package  trade. 
Heavy  Loss  on  Bnlk  Goods. 

Considering  the  old-time  grocery 
store,  it  might  be  said  that  three- 
fourths  of  all  the  goods  he  handled  in 
bulk  were  subject  to  a  ligitimate  loss 
in  weight,  and  to  this  extent  a  de- 
terioration in  quality  and  flavor.  Bui 
this  illegitamate  loss  that  came  first 
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California's  Best  Advertised  Product  | 

QHIRARDELLI'S 

Chccolates  and  Cocoa  Satisfies  Everybody 


THE  DEALER 

Because  it  Cannot  be  Sold 
for  Less  than  a  Fair  Price: 


THE  CONSUMER. 

Because  it  is  always  Pure, 
Fresh  and  of  Full  Strength, 


In  order  to  protect  our  Trade  Marie  and  Also  Protect  the  Dealers  who  Distriltute  our  <>oods, 
we  have  fixed  the  following  as  the  niinimuni  prices  of  the  ^oods  listed  below  : 

Ghirardelli's  Ground  Chocolate,  l-H).  tins....30o 

"         Ground  Chocolate,  S-IT).  tins  80c 

"         Cocoa,  Yz-m.  tins  25c 

"         Eagle  Chocolate,  l-!t>.  tins  2.ic 

(More  may  be  char.oed  when  the  dealer  finds  it  neces.sary.) 

We  sincerely  trust  that  the  Retail  Trade  will  appreciate  our  (iood  Will  and  will  lend  tlieir 
aid  in  our  efforts  to  maintain  the  above  prices. 

D.  GHIRARDELLI  CO. 


♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦^ 
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through  a  short  count  from  the  jobber 
and  later  through  th'e  petty  shoplift- 
ing of  the  loafing  .inquiring,  but  non- 
purchasing  "customer,"  was  a  terror 
to  the  average  small  grocer.  These 
losses  made  his  business  as  much  a 
guess  as  the  package  trade  makes  it 
a  certainty. 

It  may  be  set  down  as  certain  that 
if  ever  the  package  grocery  ceases 
for  any  reason  to  exist,  it  will  be 
against  the  strenuous,  hard  fighting  of 
the  package  grocery  keeper.  When 
package  groceries  have  evolved  to  in- 
clude every  line  handled  by  the  gro- 
package  grocer  will  have  the  simplest, 
cer  —  if  that  shall  be  possible —  the 
surest  business  in  the  world.  It  will 
be  possible  then  for  him  to  make  an 
almost  absolute  statement  of  his  con- 
dition of  business  every  night  in  the 
week.    How  shall  this  be  possible? 

In  the  first  place,  he  will  know  al- 
most at  a  glance  what  his  sales  for 
the  day  have  been.  He  will  know 
tliat  neither  more  nor  less  has  been 
handed  out  to  a  customer  than  the 
package  paid  for  has  guaranteed.  He 
will  have  got  the  packed  commodity 
at  a  certain  fixed  price,  and  it  will 
have  been  sold  at  the  fixed  retail  fig- 
ure beyond  any  reasonable  chance  of 
mistake.  And  with  all  of  this  in  favor 
of  the  packed  commodity,  the  whole 
business  of  receiving  the  goods  into 
the  house,  the  displaying  of  it,  the 
handling  of  it  to  the  delivery  wagon, 
and  the  final  dumping  of  it  on  the 
kitchen  table  of  the  customer  will 
have  saved  the  grocer  at  least  one- 
third  of  the  time  of  his  working 
f  orcGS. 

Chance  for  Progressive  Grocer. 

Under  the  present  conditions  of  the 
grocery  trade  there  is  opportunity  for 
the  wide-awake,  active  grocer  to  an- 


ticipate some  of  the  coming  certain-  j 
Jties   in   package   development.      He  ! 
may  have  a  certain  bulk  goods  which  j 
he  knows  are  up  to  his  standard  of 
quality.    He  is  assured  that  his  cus- 
tomers will  be  glad  to  have  the  com-  \ 
modify  in  a  staple  package,  if  even 
he  have  to  put  his  own  name  and  ad- 
dress upon  the  wrapper  in  identifica- 
tion.   For   instance,   bulk   prunes  of 
good  quality  may  be  sold  to  the  con- 
sumer for  14  cents,  giving  a  clean, 
sure  profit  of  .0  cents  on  every  pack- 
age handled. 

Naturally  as  the  neatness  and  gen- 
eral appearance  of  a  grocery  package 
mean  much  in  the  sale  of  its  contents, 
the  general  tendency  of  the  package 
commodity  will  be  to  enforce  tidiness 
and  display  of  goods  to  every  advan- 
tage on  the  part  of  the  grocer.  Goods 
that  a  few  years  ago  were  in  boxes 
barrels  and  bales  which  served  to  lit- 
ter up  the  best  kept  store  now  are 
placed  on  shelves  down  the  side  of  a 
store-room  and  in  the  front  windows, 
dressing  the  room  attractively  and  at 
the  same  time  doing  as  much  as  the 
salesman  can  do  in  suggesting  pur- 
chases for  the  customer  who  ha  his 
eyes  about  him. 

Name  Must  Tarry  Guarantee. 

Package  goods  carrying  the  name 
of  the  producer  or  jobber  or  retailer 
are  the  goods  par  excellence  of  the 
present  and  of  the  future.  The  guar- 
antee of  the  packer  must  go  with  ev- 
ery package.  This  is  an  implied  con- 
dition upon  which  the  customer  will 
insist.  A  man  may  go  to  John 
Smith's  grocery  store  and  buy  a  com- 
modity from  a  bulk  case,  taking  it 
home  to  find  it  distinctly  second-class. 
Yet  he  may  use  this  commodity  to  the 
end  of  its  common  brown  bag,  unmark- 
ed, while  if  the  stuff  had  been  in  a 


cardboard  carton  bearing  the  name  of 
John  Smith,  the  goods  would  have 
been  reurned  with  indignant  protest. 

It  is  in  handling  the  package  goods 
that  the  grocer  finds  his  protection 
against  the  operation  of  the  food  laws. 
Goods  coming  in  an  original  package 
from  the  manufacturer  or  his  agents, 
and  sold  in  that  package  by  the  retail 
grocer  leaves  the  grocer  free  of  legal 
entanglements  if  th  egoods  shall  have 
been  ndulterated.  If  goods  are  bought 
in  bulk  and  weighed  and  sold  by  the 
grocer  at  retail,  the  customer  finding 
short  weight  or  adulteration,  has  re- 
course against  the  grocer. 

Spice  Trade  Proves  Point. 

No  plainer  showing  of  the  respon- 
sibility of  the  firms  packing  groceries 
can  be  shown  than  has  been  marked 
in  the  spice  trade  in  the  last  fifteen 
years.  In  1890  at  least  65  per  cent  of 
all  spices  were  sold  in  bulk,  much  of 
it  was  ground,  and  even  more  of  it 
adulterated.  Today  virtually  all 
spices  are  in  packages,  ground,  ami 
in  the  grinding  and  packing  and  la- 
beling of  these  spices  the  public  has 
its  chief  assurance  that  it  is  getting 
the  best  that  the  market  affords.  Few 
people  today  would  buy  ground  spices 
from  a  bulk  can,  and  nobody  who 
buys  his  whole  spices  with  the  intent 
CO  grind  them  himself  can  ffeel  that  he 
is  getting  any  better  commodity  than 
is  served  in  packgaes  by  a  responsible 
manufacturer  of  spices  who  expects  to 
remain  successfully  in  business. 
Packages  Come  to  Stay. 

Package  groceries  have  come  to 
stay.  Cleanliness,  sanitary  precaution, 
and  celerity  in  the  retail  business 
will  insist  upon  the  retention  of  the 
package.  And  because  of  this  de- 
mand for  package  groceries  the  pro- 


ICE  SAVING 


Just  a  word.  Remember, 
it  isn't  the  first  cost  of  your 
refrigerator  that  counts  so 
much  as  what  it  costs  you 
to  run  it  afterwards. 

Remember  that  while  the 

McCRAY  SYSTEM 

is  not  exactly  cheap  at  first, 
it  is  the  cheapest  you  could 
possibly  buy,  because  it  will 
save  its  first  cost  in  saving 
Ifie  and  at  the  same  time 
give  you  best  results. 

Remember,  you  don't  have 
to  take  our  word  for  this. 
Oui  satisfied  customers  will 
tell  you  the  same  thing,  in 
even  stronger  language. 


ROLL 
TOPS 


We  carry  in  stock  three 
different  styles  of  roll  top 
McCray  Refrigerators,  one 
very  elegant  indeed,  finished 
in  quarter  oak;  -another 
just  as  good,  but  not  quite 
so  ornate,  and  another 
which  compares  favorably 
with  other  roll  tops  on  the 
market,  at  a  low  price. 

If  interested,  write  for 
catalogue  No.  64.  Better 
still,  call  on  us. 


MURRAY  AND  WADSWORTH.  431-433  PolK  Street,  S.  F. 
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ducer  and  jobber  are  to  be  held  to  the 
chalk  line  of  honest  weights,  values 
and  flavors. — R.  C.  Brandon,  in  The 
Interstate  Grocer. 


ADDRESSES  WANTED. 


Parties  Whose  WliereaLouts  Are  De- 
sired by  Various  Mercliaiits  of 
California. 


Every  reader  of  the  Advocate  is  re- 
quested to  glance  over  this  list.  If 
you  find  any  one  there  you  know,  send 
us  his  address. 

If  you  are  seeking  the  address  of 
some  customer,  send  his  name,  occu- 
pation and  last-known  address,  and 
we  will  see  if  we  can  help  locate  him 
for  you. 

Note— Only  employes  of  the  Advo- 
cate will  know  who  is  inquiring  for 
these  various  parties. 

Note — We  give  only  the  last  known 
address. 

(1)  Austin,  H.  v.,  Reno  (waiter.) 

(1)  Bi-ennen,  WiU,  Goldfield,  Nevada 
(miner.) 

(2)  Benjoin,  M.,  Redding. 
(S)  Bowden,  H.,  Sacramento. 

(1)  Burton,  Chas  E.,  San  Francisco, 
(carpenter.) 

(2)  Cummings,  W.  M.,  Redding. 

(2)  Chase,  Frank,  Redding. 

(1)  Collins,  Fred  W.,  Stockton,  (car- 
penter.) 

(3)  CoIIlngs,  J.  B.,  Sacramento. 
(3)  Eubanks,  B.  F.,  Sacramento. 

(1)  Edwards,  Joseph,  San  Francisco, 
(miner.) 

(3)  Gowell,  Sacramento. 

(2)  Harvey,  J.  D.,  Redding. 

(3)  Loeferldge,  J.,  Sacramento. 
(2)  McGce,  Jas.,  Redding. 

(2)  Pasco,  Tony,  Redding. 

(2)  Pefley,  W.  L..,  Redding. 
(1)  Paltana,  J.,  Redding. 

(1)  smith,  J.  W.,Sacramento (laborer.) 

(3)  Stepp,  C.  A.,  Sacramento. 
(3)  Stephens,  O.  L.,  Sacramento. 

(3)  Waggoner,  A.  H.,  Sacramento. 
(1)  Ward,  W.  H.,  Stockton,  (miner.) 

(1)  Williams,  W.  H.,  Redding  (miner.) 

(2)  Welch,  V.'G.,  Redding. 
(2)  White,  H.  D.,  Redding. 
(2)  Whelihan,  F.  P.,  Redding. 
(2)  WertsB,  J.  L.,  Redding. 

(4)  Colford,  Geo.  W.,  Stockton. 

(4)  Baker,  Lewis,  O'Farrell  &  Jones, 
San  Francisco. 

(4)     Cannon,  Wm.,  Stockton. 

(4)  Dowen,  Clarence  J.,  "West  Oak- 
land. 

Mrs.  M.  Meyer. 
Josiah  S.  Corbett. 


A  QUESTION! 


Did  it  ever  occur  to  joii,  as  a  retail 
firoccrj  reader,  that  tlie  advertisers  in 
tile  "A<!vocate"  are  Iielping  to  make 
J  our  business  less  liazardous  ! 

Well,  they  are! 

How  J 

Well,  you  see  the  "Advocate"  be- 
longs to  the  California  Retail  Grocers' 
and  Merchants'  Association,  and  every 
dollar  the  yajier  clears  above  exi»enses 
goes  to  assist  in  the  unquestionc^d  good 
work  that  that  org'anization  is  doing 
for  your  business. 

Therefore,  advertisers  in  this  i)aj>er 
arc  placed  in  the  position  of  indirect 
supporters  of  the  g'rocery  associatioii 
movement  which  is  growing  with  such 
rapid  strides  all  over  the  United  States. 

Is  it  not  your  boundeu  duty  to  sup- 
port wJth  all  the  purchasing  power 
you  have  at  your  command,  every  ad- 
vertiser in  the  "Advocate" J  If  you 
want  to  help  your  business  to  s'uc- 
ced,  buy  your  goods  of  those  firms 
who  are  proven  friends — the  evidence 
you  can  find  in  our  columns. 


McCarthy  Brothers,  wholesale  deal- 
ers in  coffee  and  tea,  are  preparing  to 
erect  a  large  four-story  business  block 
on  their  property  on  Front  Street.  At 
present  the  company  occupies  a  tem- 
porary shack,  which  was  the  first  to 
be  erected  after  the  fire  along  that 
street.  On  another  part  of  the  ground 
is  the  wooden  building  occupied  by 
Chas.  P.  Thierbach  &  Co.,  also  dealers 
in  tea  and  coffee.  In  August  the  lat- 
ter will  change  location  to  a  perman- 
ent building,  and  McCarthy  Bros,  will 
commence  the  erection  of  their  per- 
manent structure.  At  first  only  half 
will  be  built,  on  the  place  now  oc- 
cujjied  by  Thierbach,  and  as  soon  as 
that  is  habitable  the  McCarthy  people 
will  move  in  and  start  work  on  the 
rest  of  the  building.  In  this  way  they 
will  save  moving  twice  and  renting 
other  property.  The  new  building  will 
be  of  brick  with  a  steel  front,  and  is 
expected  to  be  the  finest  structure  on 
the  street.  Half  of  it  will  be  leased  to 
other  parties,  the  coffee  men  occupying 
the  rest. 


r;  Always  20^^ 
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We  are  now  booking:  orders  for  1907  PRUNES. 


Have  you  ordered  yours  yet?     They  are  pretty  scarce  this  year.    It  looks 
like  prices  would  be  HIGHER.     We  cau  make  it  to  yoi'r  .advaxtagk  to 
plan  your  order  NOW.    Write  for  prices.      Your  euquiry  w  ill  receive  prompt  % 
attentiou.    Remember  we  put  up  the 
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BEST  PRUNES 

Los  Gatos  Cured  Fruit  Co. 


Los  Gatos 


California 


♦ 

♦ 
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AMUSEMENTS. 

THE  AMERICAN. 

Musical  comedy  and  burlesciue  are 
drawing  Ing  crowds  to  the  Market 
street  show  house  where  "Maii'sclle 
'Awkins"  is  holding  sway.  The  per- 
formance is  full  of  fun  and  ginger  and 
the  catchy  songs  and  pretty  girls  make 
it  thoroughly  worth  while.  Summer 
prices,  'lUc.  HOc  and  75c  prevail. 

THE  NEW  ALCAZAK. 

Herbert  Kelcy  and  Effle  Shannan, 
splendidly  supported  Ijy  the  Alcazar 
ians  are  making  a  decided  hit  with 
"Her  Lonl  and  Master."  Tlie  play  is 
a  satire  on  modern  society'  that  is  of 
great  interest  in  itself  and  tells  a  very 
interesting  story.  Next  week  "Molli 
and  tlic  Flaiue.'' 


CENTRAL  THEATRE. 

Herschell  Mayall  indulges  in  anothei- 
marvelous  series  of  hair  breath  es- 
capes this  week  in  the  "Great  Express 
Robbery."  "There  is  a  long  series  of 
thrilling  episodes  that  give  no  time  for 
lassitude.  Next  week,  "The  James 
Boys  in  Missouri"  is  the  offerin.g. 

DAVIS  THEATRE. 
"A  Mother's  Sacrifice,"  a  melodrama 
dealing  with  material  devotion  and 
telling  a  story  of  cruel  wrongs  cor- 
rected and  virtue  rewarded,  is  being 
produced  at  the  Davis.  Next  week 
Darrell  Vinton  will  once  more  appear 


in  San  Francisco  where  he  was  a  great 
favorite  some  years  ago.  His  initial 
appearance  will  be  in  a  revival  of 
"Francisca  di'  Rimimi." 


A  CLEAN  STORE. 

"One  thing  about  Mr.  Stone's  store 
is  that  it's  clean.  Go  in  when  you 
please,  and  you'll  find  it  clean.  You'll 
find  his  stock  clean  and  his  clerks 
clean."  This  was  remarked  of 
a  somewhat  old-fashioned  grocer,  who 
is  successfully  competing  with  several 
modern  i-ivals.  And  this  remark  was 
true.  He  had  no  modern  fixtures,  no 
new  ideas,  but  just  a  clean,  old-fash- 
ioned grocery.  The  cleanliness  of  the 
store  was  his  chief  trade-getter.  It 
was  his  only  aid  to  a  successful  com- 
lietition  with  his  more  modern  breth- 
ren. His  shelves  were  clean  and  his 
stock  was  clean,  and  that's  all  there 
was  to  it.  It  was  the  secret  of  his 
success. 

While  we  realize  that  it  is  the  ex- 
ception and  not  the  rule  in  these  days 
to  find  a  store  that  is  not  kept  up  in 
pretty  passable-  shape,  still  we  know 
that  there  is  considerable  room  for 
improvemeut  along  the  line  of  system, 
order  and  cleanliness  in  many  stores. 

If  your  store  floor  is  not  scrubbed 
out  at  least  once  or  twice  a  month 
you  are  not  as  cleanly  as  you  should 
be — once  a  week  would  be  better;  al- 
though I  have  seen  pretty  respectable 
storekeepers  who  did  not  think  it  nec- 
essary to  scrub  the  floor  ofteuer  than 


once  or  twice  a  year.  If  your  entire 
stock  and  the  shelving  is  not  dusted  at 
least  twice  a  month  you  are  not  as 
cleanly  as  you  should  be — once  a  week 
would  be  better  and  many  stocks  are 
dusted  once  a  week.  By  this  dusting 
I  mean  taking  the  goods  from  the 
shelves  and  thoroughly  brushing  or 
wiping  and  wiping  the  shelves  before 
replacing  the  goods;  of  course  a  store 
and  stock  is  dusted  in  a  general  way 
every  day. 

I  have  seen  a  neat,  refined  lady 
come  come  into  a  store  and  ask  for 
some  kind  of  package  goods,  and  when 
the  clerk  took  the  package  from  the 
shelf  It  was  so  dusty  that  his  finger 
marks  showed  plainly.  He  wiped  the 
dust  from  the  package  with  his  hands 
and  then  wiped  his  hands  on  his  coat 
or  pants.  The  lady  next  wanted  &3mo 
dried  fruit,  and  the  clerk,  without 
taking  time  to  wash,  and  instead  of 
using  a  scoo)),  clawed  right  into  a  box 
of  evaporated  applies  with  his  grimy 
hands.  I  wondered  if  that  lady  would 
ever  patronize  that  store  again  in  the 
.grocery  line. 


NOTICE. 

Owing'  to  the  siiiitting  off  of  electric 
power  for  sonse  I'.onrs  on  day  of  pub- 
lieatioH,  tlse  "Advocate"  reaches  snh- 
scribers  unavoidably  late. 

Ft,  Smith  Refrigerators — Cold  and 
dry. 
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BAKER'S 


There  is  as  much  difference  in  cocoanuts  as  there  is  in  apples.  'We 
could  make  a  good  bit  more  money — for  a  while — if  we  would  put  a  lower 
grade  of  nuts  into 

akcr's  Cocoanut 

But  if  we  did  that  we  couldn't  guarantee  Baker's  Cocoanut  to  keep  its 
sweetness  and  color..  So  we  have  to  use  the  best  grade  of  nuts  to  protect 
our  guarantee,  even  if  there  were  no  other  reasons. 

BUY  BAKERS'  TABLE  TALK  BRAND 

In  Oil-proof  bags,  packed  in  18-lb.  Pails  and  30-lb.  Cases 
Sold   at  Bulk  Prices. 

No  loss  in  breaking  up  of  the  Shred. 

No  loss  in  over  weighiug. 

No  loss  in  evaporation. 

No  loss  of  time  in  handling. 


Always  clean,  moist  and  fresh,  and  jirofits  sure! 

The  Franklin  Baker  Confipany,  Philadelphia. 

JoHnson-IvOcRe  Merc.  Co.,  Agents,     -    San  Francisco. 
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RED  SEAL  LYE. 

Disinfectant,      Water  Softener,      Cleanser.       The  Sifting  top  Can. 

p.  C.  TOMSON  &i  CO.,  Makers,  PHiiadelpKia,  Pa. 


Folg'e 
Golden  Gate  S 


Good  Spices  help  win  tlie  favor  of  Lady  customers.  Folgcr's 
Golden  Gate  Spices  will  aid  an}-  high  grade  grocer  in  building 
up  his  Spice  trade  among  housewives  who  demand  the  best. 
Summer  or  winter  they  are  always  the  same.  Ask  \'our  sales- 
man the  next  time  he  calls  or  write  us  for  quantity  discounts. 

J.  A.  FOLGER.        CO.,  San  Francisco. 

Specialists  in  High  Orade  Goods. 
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Do  you  see  any 
Green  in  her  eye? 


V 


\  NOME  QOWK  wmtaUT  THQ  SKNATUK 

TCWtfns  COMI  PI^WS  CO* 


Kot  much — Mr.  Grocer. 

She's  the  up-to-date  housewife. 

Nile's  the  woman  who  does  the  huyiug'. 

She  knows  what  she  wants,  and 

She  despises  an  imitation. 

She  knows  that  every  other  so-called  "corn  flakes"  is  an  imitation  of 


Kellogg's— the  ORIGINAL 

TOASTED  CORN  FLAKES 


Our  extensive  advertising  campaign  is  educating  her  to  ask  for  Kellogg's;  to  look  for  the  signature 
OH  tlie  package,  to  refuse  a  substitute.  AlVD  SHE  WILL.  Then  the  quality — the  delicious  flavor; 
the  quantity — tlie  new  large  package,  is  bound  to  hold  her  to  Kellogg's.  Isn't  this  the  person  you 
want  to  cater  to?  Under  the  circumstances  do  you  see  how  you  can  profitably  handle  anything  but 
Kellogg's  Toasted  Corn  Flakes?  It  will  only  be  a  matter  of  a  very  short  time  until  there  will  be 
but  one  corn  flakes — that  will  be  Kellogg's.  And  the  dealer  who  loaded  up  on  imitations  will  liave 
more  worthless  stock  left  on  his  shelves,  as  he  did  in  the  days  of  that  wlieat  flake  deluge. 
A  glance  at  the  situation  should  make  clear  why  you  should  stick  to  the  genuine  Toasted  Com 
Flakes.   When  you  order  oe  sure  and  specify  Kellogg's. 


This  signature  is  placed  on  each 
pa  fcage  for  your  protection  for  the 
trades  protection  and  for  ours. 

TOASTED  CORN  FLAKE  CO. 
BATTLE  CREEK,  MICH. 


E.  D.  Eddv.  ICi)iTf)K. 
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Further  Reduction  in  Price 


OF: 


ALTA-VITA 


No  change  In  size  of  Package  or  quality  of  good5. 

Biggest  and  Best. 

Per  case  of  36  Packages,  $2.85. 

One  case  FREE  with  five. 

This  makes  the  six  cases  cost  you  per  case  $2.37^, 

total  $14.25. 
Sold  at  lOc  Per  Package  you  realize  $21,60. 


LISTEN 


It  will  easily  out  sell  all  other  breakfast  cereals 

at  lOc. 
Figure  your  profit. 

We  are  going  to  keep  Malta-Vita  at  lOc  a  package, 
but  we  are  not  always  going  to  give  you  50 
per  cent  profit. 

Send  orders  to  your  jobber  at  once. 


MALTA-VITA  PURE  FOOD  CO. 


Battle  Creek,  Michigan. 

CAS'^LE  BROS..  BroKers,  San  Francisco,  Cal. 


Pacific  Coast  Agents. 


How  Would 

300  Per  Cent 

Suit  You? 

Miiuy  Mereliauts  say  that  the  McCASKEY  ACCOrNT  REGISTER  has  PAID  for  itself  in  the  FIRST  THREE 
or  FOUR  MONTHS  it  was  in  use. 

It  coutiuiies  to  SAYE  its  Cost  several  Times  a  Year  by  Stoppiusr  LEAKS  siicli  as  ERRORS  and  Fortrottrn 
CHARGES. 

It  DOES  AWAY  with  ALL  Copyinsr  and  Posting. 

Saies  TIME,  LABOR  and  WORRY  and  is  the  Greatest  COLLECTOR  ever  invented. 

If  you  are  looking  for  SYSTEM,  write  for  our  FREE  Catalog  descrihinir  tiie  McCASKEY  ACCOl'XT 
REGISTER  and 

The  Famous  MULTIPLEX  Duplii'ate  and  Triplieate  Pads. 


WE   CAN    .SHOW  YOU 

liow  Our  Kesihter  Quiokl.v  P:i.vs  for  Ilself,  ;ind  Qiiirkl.v  Enrns  Voii  n  ProHt. 

W.  A.  HAWLEY,  Sole  Agent  Pacific  Coast. 

714  TENTH  STREET  '  OAKL  V.M».  (  A  I  . 

UKANCIl  ACiENClES:     hos  Angeles.  C:il.:  Sacnimenfo,  CmI.;  Spnkiine.  :  rnrlliind.  Ore.:  Senllle.  VVn»h.:  Sun  .Io«e.  CM. 

THE  McCASKEY  REGISTER  CO..  34  Rush  St..  Alliance.  Ohio.  Manufacturers  of  the  Celebrated  Multiplex  Dujili- 
cating  Carbon  Back  Counter  Pads,  also  Single  Carbon  and  Foldini.'  Pads. 


The  Advocate  Endorses  the  McCaskey  Account  Reg-ister. 
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J.A.FOLGER&C??  2 


Hl5H  GRADE 

sPICE! 


Good  Spices  help  win  the  favor  of  Lady  customers.  Folgcr's 
Golden  Gate  Spices  Avill  aid  any  high  grade  grocer  in  building 
up  his  Spice  trade  among  housewives  who  demand  the  best. 
Summer  or  winter  they  are  always  the  same.  Ask  your  sales- 
man the  next  time  he  calls  or  write  us  for  quantit}^  discounts. 

J.  A.  FOLGER  (SL  CO.,  San  Francisco. 

Specialists  in  HigH  Grade  Goods. 
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RETAIL  GROCERS 

AND 

.MERCHANTS 

ASSOCIATION 


EARI.  I).  EDDY.    Editor  and  Manager 
Paul    A.    Carew,  Assistant. 
James  G.  Cassidy,  Traveling  Representative. 


I'KMPOHAIIY  OFFICl? 
S-m   l<Vniipl.*ieo — 1714     Web.ster  Street, 
rhone:  West  3067 


.SUnSCRfPTIOIV  PRirR; 

Our     Vear  $2.00 

Six   Months   1.00 

'^ing-'.e  Copies  10  cts. 


Entered  a.s  Second  Class  Matter  In 
■->e  Post  Oflfioe  at  San  Francist^o 


Table  of  Contents. 


Laws  Won    5 

Will  Attend  Convention    5 

Do   You   Weig'L,   Connt,  Measure 
and  Gange  Everj-tliing  Ton  Buy? 
^rational  Association  Progress  .... 

Swindler  Foiled   9 

Market  RcTiew   11 

Price  List   12-30 

Attracting  Trade    SI 

Clerk's  Corner    32 

Egg-O-See  Success  Explained   35 

Manufacturers'  List   33 

Oakland  Roster-    S4 

Seasonable  Suggestions   36-37 

Coast  News   41 

Addresses  Wanted   41 

Items  of  Interest   40 


DEPARTMENTS  (Price  List.) 

Dept.  Page 

1  Coffee,    Chicory,   etc  17 

2  Teas   18 

3  Sugar  and  Syrups  24 

4  Dried  Fruits,  Nuts  and  Raisins.  19 

5  Jellies.  Jars  and  Preserves  25 

6  Canned   Veg-etables  20 

7  Canned    Fruits  20 

8  Provisions   20 

9  Canned  Meats   21 

10  Fish  and  Cheese  21 

11  Canned   Fish   22 

12  Spices  and  Flavoring  Extracts.. 22 

13  Baking  Powders   22 

It  Farinaceous    Goods  23 

ir,  Rice   23 

K,  Ijaundry  Materials   24 

17  Soaps   24 

18  Starches   24 

19  Oils  and  Paints   25 

20  Candies   25 

21  Crackers  and  Cakes   25 

22  Fancy  Groceries   ■  26 

23  Pickles,  Vinegar,  Relishes,  etc. 27-28 

24  Grocery    Sundries  28 

25  Wood  and  "Willow  Ware  29-30 

28  Stationery   30 

27  Tobacco   81 


INDEX  TO  ADVERTISERS 


Tlie  liriii.N  li.tted  I>i'1o\t  jir«.-  u.MiiiK  Hie 
coluitiuN  «>f  'I'lio  A<U<»c'a<e  iu  «hc  eaii.se 
of  publicity.  AVe  urife  our  friends  and  mem- 
l)ers  to  remember  them  in  plaeiuer  orders. 


AGENTS,  MNFKS. 

K.  A.  Holcombe  &  Co.,  50  Clay  St. 
A.  Hawley,  1201  Gough. 


W. 


Beck  Hardware  Co..  6U4  Mission 

Kelly-Clarke  Co.,  2  3  Market. 

John  H.  Spohn  Co.,  .50-52  Clay  Si. 

Fred  F.  Hobbs  Co.,  Hansford  Cldg. 

The  C.  B.  Jennings  Co.,  41  Clay  St. 

Johnson-Lock  Mercantile  Co.,  213  Sansome  St. 

P.  E.  Lenfesty,  49  Hartford  St. 

Castle  Bros.,  1444  O'Farrell  St. 

AMMONIA. 

Pacific  Ammonia  Bottling  Co. 

AUTOMATIC  WEIGHERS. 

Bond  Scale  Co.,  49  Hartford  St.,  S.  F.,  1640 
San  Fernando  St.,  L,os  Angeles. 

BAKING  POWUER. 

'Royal,"  Johnson-Tiocke  Mercantile  Co., 
Agts.,  21.3  Sansome  St. 

A.  Schilling  &  Co.,  2d  and  Folsom 

"Rumford,"  Rumford  Chem.  Wks.,  Provi- 
dence. R.  I. 

Crescent  "Egg-Phosphate,"  John  H. 
Spohn  Co.,  Agts. 

BANKS. 

Swiss-American  Bank. 

BRKAKFAST  FOODS. 

Egg-O-See,  135  Hansford  Block. 

E.   C.  Corn  Flakes,  135  Hansford  Block. 

Malta  Vita. 

Nutrito,  S59  Franklin.  Oakland. 
Pettijohn.  American  Milling  Co. 
Sanitas  Toasted  Corn  Flakes. 

BiTTER>. 
Lash's  Bitters  Co..  1721  Mission 
CANNED  GOODS. 
Burt  Oney  Canning  Co..   Dodge  Sweeney 
Co.,  Distributors. 

CATSUPS. 

Curtice  Bros.  Blue  Label,  Fred  F.  Hobbs 
Co.,  Nevada  and  California  Represen- 
tatives, 26  Steuart  St. 

P.acific  Vinegar  &  Pickle  Works. 
161  Sacramento  St. 

"Sniders."  John  H.  Spohn  Co.,  Agts 

'Griffon's."  California  Fruit  Canners'  Asso- 
ciation. 

CEREAL  FOODS. 

A,merican  Cereal  Co.,  Kelley-Clarke 
Co.,  Agts.,  23  Market  St. 

COCOANUT. 
Franklin    Baker     Co.,     Johnson-Locke  Co.. 
Agents. 

COFFEE,  TEA,  ETC. 
J.  .A..  Folger  &  Co.,  Spear  &  Howard  Sis. 
.M.  J.  Brandenstein  &  Co.,  Mission  near 
Spear. 

A.  Schilling  &  Co..  2d  and  Folsom. 
COFFEE  MII.I.S. 

P.  F.  Wear,  D.  S.  A.  Pac.  Coast. 
Hobart  Mills,  137-139  Telegraph  Ave. .Oak- 
land. 

COMMISSION  MERCHANTS. 

Dodge-Sweeney      &      Co..  Hathaway 

Wharf,  S.  F. 
Scatena,    L.    &    Co.,    104  Washington. 

Phone,   Temporary  243. 
Scheer,  Morehouse  &  Grandi.  Hathaway 
Wharf  and  33  Clay  St. 

CONFECTIONARY. 
"Hunky  Dory."  Dodge  Sweenev  &  Co..  Agts 

CRACKERS. 
Golden  Gate  Cracker  Co.,  60  Pine  St. 
Crystal  Cracker  Co.,  311-323  Bay  St.  I 

DELICACIES. 
Rathjens,  P.  F.,  1315-1319  Pacific. 
WielanJ  Bros.,   309-311  Davis  St. 

DENTISTS 
Van  V'room.   1501  Fillmore  St. 

BI-ECTRIC  MII,I,S.  ETC.  ! 
Royal."  Beck  Hardware  Co..  Agts..  604  1 
Mission  St 

EV.\POR.4.TED   MILK.  | 
Carnation.   John   H.   Spohn   Co..    Agts.,  : 
50-52  Clay  St.  I 
Alpine.    F.    F.    Hobbs   Co..    Agts..    Hansford  j 
BIdg.  I 
Borden  Condensed  Milk  Co..  Johnson-Locke  . 
Co.,  Agts..  213  Sanso-.-ne  St.  j 
EXTRACTS. 
Mutual  Extract  Co..  Alamedii. 

FLOUR- 
Crown  Mills.  416  Jackson  St. 

Monte  Milling  Co..   T.omhard  nnd 


Mualtfuiuery.  I'liuui;.  luiiipuiuiy  lu&.<. 
Globe    cri'uili    >y.    lUllliii^       <.  ciiebiiiu 

anil  Aiuiiiguiuery.     I'miu  :     it  eat  lui 
L.ay    <Jiiy    Mills,    J.    C.     tVuxlplial    &  Suns, 

I'rup       lal  and  (Jluy  Si.,  UuKliimi. 
-Vmeriuan   Milling  Co.,    Erie  Si. 
Phuenix  Milling  Co.,  Suciainuiii.' 

GINGER  AI.K. 
I'.  Steimke  &  Co.,  Liiiiun  uiid  Ociuwu. 
INftiUCX  1'U\VUI::R. 

"Eureka." 

.MAPLEINE. 

John  il.  Spuhu  Co.,  .\gis.,        Clay  Si. 

MvCA!SiVi!;t    ACCOti.iJ.    lliL..  .it'tUit 
W.   A.   Hawley,  Agt.,   l:;ol  Guugli  Si. 

OIL  'I'.lNIvs,  lyn  . 
Beck  Harilwar*;  Uo.    UU4  Alis^luii  ai. 

ULlVluS  ANLI  ULI\1^  Oil.. 
Clias.   I'.   GroKun,    IV  44   Albiuii  Si.,  i.» 
Angeles. 

PAIN'l'S,  OILS  GL.\.>». 
VV.  p.  Fuller  i>c  Co.,  Mission  ami  Beal> 

Phone.   Temporary  Hiu. 
Whitlier.  Coburn  &  Co.,  Sansome  St. 

I'Al'Ett. 

A.  Zellert>ach  &  Sons.  421  Jackson  Si 
PASTE. 

I'leveland  Macaroni  Co.,  Golden  Egg  Brands 

I'EANl'i'  .<«i<:i>li';r.>. 

ICingery  Mfg.,  Co..  106  K  I'eurl  St.,  Cii 
cinnati.  Ohio. 

PICKLES.  ETC. 
Pacific  Vinegar  and  Pickle  Works. 

161  Sacramento  St. 
Reed  Pickle  Works.   1507  Folsom 

POLISHE.S. 
X-Hay  Stove  Polish.  R.  A.  Holcombe  ^ 

Co..  Agts.,  50  Clay  St. 
U.  S.  iMetal  Polish,  .T.  T.  Wilson.  Aet. 
2S73  16th  St. 

0  PROA'ISIONS. 
Cudahy  Packing  Co.,  45  Clav  St. 
Western  Meat  Co..  17th  and  Harrison.. 
PRUNES. 

l>os  Gatos  Cured   Fruit  Co..  r>o.o  Gatoe 
ROOT  BEER. 
Chas  H.  Hires  Co..  Philadelphia. 

RICE. 

W.  T.  Wellsch  *  Co  .  Monadnock  Bld(f . 
New  Orleans  Rice  Co..  104  Front  St. 

REFRIGERATORS. 
Murray  &  Wadsworth.  Agts..  431-4.13  Polk 
Ft.  Smith  Refrigerator  Works.  Bock  H.nrrt- 
w.ire  Co.,   73  Clementina  St. 

S.4FES. 

Parcell's  Safe  Co.,  523  Market. 
Richardson  Bros.,  131  Fifth. 

SCALES. 

"Money  Weight,"  John  J.  Duffle.  Agt..  14.s: 
Market. 

.Tanie.-J  Geddea  &  Co..  431  Larkin  St. 
"Till. do."  1032  Golden  Gate  Ave 
SOAPS.. 

"'SapoUo,"  J.  P.  Gillespie.  .A.ki 
Babbitt's  Brands,  C.    B.   Jennl-igs  ("n. 

Agts.,  41   Clav  St 
Cudahy  Packing  Co..  45  Clay  St  . 
Fels  Naptha. 
Grandpa'.s  Wonder. 

SOD.4  W.ATEU- 
D.  Steimke  it  Co.,  Union  nnd  Ori;ivl:i 

SVRUPS.  I-.TC. 
Long    Syrup    Refining    Co..    *th  ^inr" 

Bran  nan. 

ST.4TIONERT. 

Schwabacher-Frey  Co..  42  Sutter  .''t. 
TE.\  AND  COFFEE  B.\GS  (Air  TIelit  > 
James  Hermann.  2975  Pacific  Ave 
TOB*C<  O. 

American   Tobacco  Co..   J.    M.  Gamhl. 
representative.  23  Market  St. 

VINEG.\R  WORKS. 
Pacific  Vinegar  ,t  Pickle  W.irk> 

Ifil  Sacramento  St. 
Western  Yeast  &  Vinr-g.-ir   Works.  4ii'- 
lUh.    Phone.  Spe'-ial  274 
WHISKEY 
The  Rothenberg  Co..  7th  and  Frankllr 

Sts.  Oakland. 
Wichman,  T.ntgen        Co..   Fverptt  nri-' 
Harrison   .Ave..  Alameda 

WOODEN  W  *  RE. 
Hyman.  Weil  K-  Cn  .        Kansn.o  '^l. 
WHOfFS*IF  OROn-,. 
H-Jfls  Bros,  ion  r,Tiif,-,rnIii  S» 
T.ennon.    John     \..    '>1<    Kddv  Tfio-.*. 

Fmercencv  in. 
Morris  Rros.   *  Co..   Zl.-;.?!"  rtniin 
T    ■FT    V^T-Knn'^r        Cn     A^n.tfn  -,th 
Wm.  Cluff  Co..  Spe.ir  nnr}  MI.<!s|on  ."t.i. 
YKXST. 

Golden    Gate    Compressod    Tpnst  Co. 
Washington  and  Flllmorp  St» 
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HANDLE 

SPERRY  FLOUR 

and  make  a  good 
PROFIT ! 

The  most  popular  brand  on  the  Market, 
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AND  NO  FIGURING" 


This  is  the  neatest,  cleanest  little 
cheese  cutter  made — the  Perfection 
Cheese  Cutter. 

No  cheese  cutter  on  the  market  com- 
I  pares  in  simplicity  with  this.  It  cuts 
I  any  size  cheese  into  all  size  pieces 
I  from  5  cents'  worth  up.  It  cuts 
I  money's  worth  or  pounds  or  ounces, 
I  just  as  you  like. 

! Perfect,    clean    slices,    the  exact 
weight  or  size  you  want,  and  no  figur- 
I  ing — think  of  that! 


AMERICAN   COMPUTING  CO. 
701  Indiana  Aventie  INDIANAPOLIS,  IND. 

Levenson  &  Co.,  San  Francisco,  Distributors 

^   ^    . — ✓ 


Earl  D.  Eddy,  Editor. 


SAN  FRANCISCO,  CAL.,   JULY  19   1907.      Vol.  12.    No.  28. 


Will  Attend  Oonvention  Do  f ou  Weigh,  Count,  Measure 

and  Gauge  Everything  You  Buy? 


RETAIL  GROCERS  SAY  THAT  THEY 
WILL  HELP  THE  WORK  ALONG. 

Members  Praise  the  "Advocate"  aud 
Ten  of  Its  Splendid  Values. 


It  was  because  the  grocer.^,  by  yett- 
ing together  in  a  convention  ouce  a 
year,  learned  how  to  work  togethe  •, 
that  they  got  the  laws  needed  by  tne 
trade   through  the  legislature. 

It  was  when  the  grocers  got  Lo- 
gether  in  a  convention  that  thev 
learned  how  they  could  pull  togethe" 
to  help  the  man  who  helped  them  get 
a  profit.  It  was  this  movement  Lha: 
is  giving  several  thousand  of  them 
a  profit  such  as  they  aever  got  befure. 
got  before. 

It  was  by  getting  together  in  con- 
vention that  the  grocers  of  the  smal- 
ler communities  learned  that  they 
would  get  the  help  of  the  rest  of  the 
grocers  of  the  State  to  stop  any  whole- 
saler or  manufacturer  from  selling  to 
people  who  would  otherwise  buy  from 
h  retailer. 

Of  course,  the  Advocate  helped  in 
these  things.  It  also  helped  make  the 
Associations. 

Another  convention  is  to  be  held  at 
Sacramento  on  Sept.  10,  11  and  12. 
The  grocers  of  that  city  are  going  to 
give  the  delegates  the  time  of  their 
lives.  The  convention  will  enable 
grocers  to  discuss  many  problems  and 
decide  on  many  additional  things  they 
can  do. 

With  almost  no  funds,  the  State 
Association,  has  worked  wonders. 
With  funds,  they  can  do  much  more. 

Every  grocer  is  invited  to  attend. 

Every  grocers  association  is  en- 
titled to  send  delegates.  Where  there 
is  no  association  the  grocers  can  at- 
tend as  individual  members. 

Can  YOU  come?. 

If  you  can,  write  and  tell  us  about 

it. 

Here  is  about  what  some  of  the  Ad- 
vocate readers  say: 
Placerville,  J.  W.  Linipinsel:— "I  ex- 

vect  to  be  with  you  in  Sacramento  in 
September.  I  have  been  affiliated 
with  the  State  Ass'n  now  for  about  4 
years  and  it  was  through  the  knowl- 
edge I  received  in  this  way  of  the 
value  of  organized  effort,  that  I  helped  ! 


in  organizing  our  local  association. 
Your  collector  has  got  bad  accounts 
for  me  several  times.  I  have  been  on 
the  subscription  list  of  the  Advocate 
almost  from  its  infancy.  We  feel  that 
it  has  made  it  possible  for  us  to  work 
together  to  make  our  influence  felt  at 
the  legislature  and  with  the  trade. 
The  Advocate  is  the  best  grocery 
paper.  I  have  seen  and  I  have  read 
several.  It  suits  me.  I  sometimes 
check  up  goods  and  have  found  short- 
ages which  were  always  made  good. 

Bloonifield,  B.  Colburn: — 'I  would 
like  very  much  to  attend  the  State 
Convention  at  Sacramento.  If  I  can 
possibly  get  away,  I  will  be  there. 
I  have  not  had  occasion  to  use  the  col- 
lection letters  as  yet.  While  I  gener- 
ally check  up  everything  I  buy,  I  find 
few  shortages  except  in  re-packed 
goods  (groceries  and  hardware)  these 
shortages  have  always  been  made 
good.  The  Advocate  is  one  of  the  fix- 
tures of  my  business.    It  is  the  means 

(Continued  to  page  42.) 


Read    Below    the    Results    of  Four 
Months'  InvesticatioH. 


OVER  THREE  Hl  .XDRED  GRO(  ERS 
HAVE  REPORTED  SHORTAGES. 


LAWS  WON 


The  foUoiving  laws  have  been  se- 
cured by  the  efforts  of  the  California 
Retail  Grocers'  and  3Ierchants'  Asso- 
ciation : 

1.  Permitting:  the  Attachment  of 
the  waires  of  public  officials. 

2.  Making  a  Wife's  Separate  Prop- 
erty responsible  for  family  bills  for 
the  necessaries  of  life. 

3.  Mutual  Fire  Insnrance. 

4.  ExtendiuET  life  of  open  book  ac- 
count to  four  years  instead  of  two. 

5.  Making  the  drawing  of  a  worth- 
less  check  "with  intent  to  defraud"  a 
state's  prison  offense. 

6.  A  fair  guaranty  clause  in  the 
pure  food  law. 


POINTS  TO  WATCH. 

SEE  PAGE  ELEVEN 


Forty    Different    Commodities  Sold 
"Short"  to  the  Poor  Grocer. 


When  we  opened  the  columns  of  the 
Advocate  to  the  statements  of  gro- 
cers who  had  checked  their  deliveries, 
we  did  not  anticipate  that  the  number 
or  magnitude  of  such  reports  would 
aggregate  the  number  stated  above. 

It  appears  that  eternal  vigilance  is 
the  price  the  grocer  must  pay  if  he 
would  stop  the  proven  leak  which  ex- 
ists. 

It  seems  incredible  that  jobbers  and 
first  hands  generally  are  leagued  to- 
gether in  an  attempt  to  defraud  the 
grocer. 

The  grocery  wholesalers,  as  a  class, 
are  the  friends  of  the  retailer.  Yet. 
regardless  of  this  fact,  shortages  re- 
cur with  never-ending  regularity. 

Who  Is  In  fault? 

The  retailer  should  not  be  forced  to 
feel  that  imless  he  weighs,  counts, 
measures  and  gauges  everything  he 
buvs,  he  will  lose  money. 

The  various  local  associations,  as 
weil  as  the  State  Grocers"  Asociatlon. 
stand  ready  to  do  their  part  In  cor- 
recting the  evil. 

What  will  the  jobber  do! 

If  the  manufacturer  from  whom  the 
jobber  buys  his  goods  is  the  culprit, 
cannot  he  not  be  punished  by  loss  of 
business  and  by  other  means  even 
more  drastic? 

>'nte:— On  March  l.'.th  ti.«  "\(Iv«- 
catp"  ))nblishod  it<i  initial  ar(ii'l»  ad- 
visiuir  the  retail  irroccry  trade  oi'  (  al- 
ifornia  to  "Weitrh.  Count,  .Measure  and 
Gauze  Everythine  Yon  Buy.".  The  re- 
sult of  four  month's  work  ij  gi' e.i 
space  below. 

Four  months'  investigations  shows. 

Butter  —  Frequently  two  ounces 
short  per  square.  Over  l.>0  grocers 
have  complained  about  this  evil  in  the 
columns  of  the  "Advocate." 

Boneless  Herring  —  Supposed  to 
contain  ten  pounds  net  to  case,  fre- 
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Fort  Smith  Refrigerators 


style:  No.  7686 

The   Following   Well=Known   GROCERS   are   Using   the   Above  Style  Refrigerator 

♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦ 

1  E.  Broderick   715  Fillmore  St.,   S.  F.  t 

♦  Ratlijen  Co  Lombard  and  Fillmore  S.  F.  ♦ 

X  H.  Hellberg   jVinth  and  Bryant   S.  F.  J 

♦  McCarthy  Bros  Bush  and  Baker   S.  F.  ♦ 

t  Kohn  Bros   1201  Turk  St  S.  F.  ♦ 

2  F.  Stuermer   18th  and  Dan  vers  St  S.  F.  2 

♦  C.  Stelling   29th  and  Church   S.  F.  ♦ 

t        J.  M.  Hanley   2300  Sutter  S.  F.  t 

^        Maxwell  &  Streckenbach   1302  18th  St  S.  F.  I 

♦  Fred  Pielhop  249  Courtland  Ave  S.  F.  ♦ 

Fay  Gro.  Co  3rd  Ave.  and  B  St  S  F.  J 

J.  Vennekohl   1839  Eddy  St.  S.  F.  4 

.  Soutliern  Heights  Gro.  Co  1471  18th  St.   S.  F.  t 

2  W.  A.  Rogers   900  I  St.,  corner  10th  Ave  S.  F.  X 

♦  H.  Heitman   2248  Misison  St  S.  F. 

f  H.  Dinslage  3375  Sacramento  St  S.  F. 

«  Miller  &  Lawlor   Guerrero  &  Clinton  Park   S.  F. 

2  C.  F.  W.  Miller  239  Brighton  Ave.,  Ingleside  S.  F. 

2  J.  Stranb   101  De  Montford  Ave.,  Ingleside,  S.  F. 

♦  J.  Soltaro   Park  and  Central  Ave  Alameda 

2  Martin  Eggers   Fruitvale  Av.  &  Boulevard,  E.  Oakland 

W.  Zeller   Palo  Alto 

Sonoma  Co.  Fruit  and  Produce  Co  Santa  Rosa 

fC.  D.  Fontana    Copperopolis 
Rossi  Bros   Stockton 

Drury  &  Bartholomew   Stockton 

J.  Rohrer    Stockton 

Hall  Bros   Stockton 

We  make  all  Styles  and  Sizes  for  the  Grocery  Trade. 
REMEMBER     ---------    If  We  Make  It  It's  Made  Right 

BECK  HARDWARE  CO. 


SAN  FRANCISCO  Temporary  978 

73=75  Clementina  St.Near  2d  and  Folsom 


LOS  ANGELES 
247  Central  Avenue. 
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32  CARLOADS  OF 


HIRES 


ROOTBEER  SOLD 


on  the  Pacific  Coast  the  first  six  months  of  this  year;  more  ti.J.u  was  sold  all  of  last  year,  or  in  any  one  year  be- 
fore. HIRE'S  is  growing  more  popular  each  year.  This  certainly  is  a  HIRE'S  YEAR.  (HIRE'S  has  been  a  suc- 
cess for  thirty-two  years). 


JOHN  H.  SPOHN  CO. 


Pacific  Coast  Agents 


San  Francisco,  Cal 


quently  weigh  out  nine  pounds  only. 

Birdseed  —  Sack  containing  sup  • 
posedly  191  pounds,  weighed  out  180 
pounds  only. 

Coffee — Fifty-pound  bags  and  drums 
found  to  be  four  to  six  pounds  short. 

Candy — Found  from  2%  to  6  pounds 
short  per  pail  in  5  pail  shipment. 

Canned  Corn — Short,  broached  in 
transit. 

Currants — Nearly  always  short  in 
weight. 

Dates — Case  marked  68  lbs.  net,  8 
lbs  short. 

Figs — Box  found  to  be  three  pounds 
short. 

Honey — Cases  short  in  quantity  and 
weight. 

Kerosene — Bulk  packages  will  al- 
most always  gauge  three  to  five  gal- 
lons short. 

Lard — ^  Sixty-lb.  tins  frequently 
weigh  only  56  pounds. 

Molasses  and  Syrups — Frequently  3 
to  5  gallons  short  per  barrel. 

Macaroni — Short  weight  much  oft- 
ener  than  otherwise. 

Mackerel — 40  fish  kit  contained  36. 
150  fish  (half  ban-el)  contained  137. 
350  fish  (barrel),  guaranteed  count, 
contained  285. 

New  York  Factory  Cheese — Usually 
3  pounds  short. 

Olives — 5  gallon  keg  (Queen  B)  % 
gallon  short. 

Oysters — Short;  broached  en  route. 

Oranges — Box  of  80  count;  8  short. 

Pickles — 6  dozen  stuffed  pickles;  11 
short,  1,800  count  (barrel)  actually 
contained  1,280. 

Potatoes — Almost  invariably  short 
weight. 

Prunes — Occasionally  found  short 
packed. 

Rolled  Oats — Frequently  5-lbs  short 
to  barrel. 

Saluion — Thirteen  short  in  barrel  of 
130  count. 

Salmon  Trout  —  One-half  barrel, 
guaranteed  72  count,  showed  actually 
but  56  fish. 

Salmon  Bellies — Will  repay  all  of 
the  unpleasantness  of  counting  and 
checking. 

Sal  Soda — Frequently  3  to  5  pounds 
short  to  sack. 
Sausage — Frequently  short  weight. 


Saratoga  Chips — Very  often  short 
weight. 

Sardines — Frequently  2  or  3  cans 
short  to  case. 

Small  White  Beans — Usually  3  or  4 
pounds  short  per  cwt. 

Spices — Bulk  goods  are  short  suf- 
ficiently often  to  pay  for  trouble  of 
weighing. 

Yinegar — Frequently  found  from  2 
to  6  gallons  short  per  barrel. 

Yermicelli — Short  weight  repeated- 
ly. 

Yirgin  Castile  Soap — Always  short 
through  shrinkage. 

Wine — Gauging  rods  will  show 
shortages  in  three  out  of  five  barrels. 

Among  the  grocers  who  have  com- 
plained about  various  shortages,  we 
name  the  following: 

C.  S<-hliotnian,  Bethany. 
Held  &  Kelly,  Oakalnd. 

Magerstadl,  Oakland. 
\V.  H.  Heidorn,  Knlghtsen. 
H.   J.   I.uttin^,  Frsmklin. 
1".   .1.    Ward,    San  Rafael. 
Chas.   J.   Poppe,   Glen  Ellen. 

C.  .A.  Mottaz,  Los  Angeles. 
L.  Warnke,  Alameda. 

H.  1).  Cushini;.  Oakland. 
A.  Jackson,  San  Francisco. 

D.  V.  Keefe,  San  Francisco. 

M.  F.  C.  Schmidt,  San  Francisco. 

A.   Hubert,  San  Francisco. 

H.  Warnke,  San  Francisco. 

H.  S.  Elliott,  San  Francisco. 

Do.vie  Ai  Mc(ionn,  San  Fr-ancisco. 

Connoll.v  Bros.,  San  Francisco. 

Stuiz,  Bros.,  San  Francisco. 

H.  X.   Ediin,  San  Fr:incisco. 

John  Bulotti  &  Co.,  SaSn  Francisco. 

\\.   Fredrichs,  San  Francisco. 

tiohl   &  Nels<m,  .San  Farncisco. 

J.  C'arstensen  &  .Sons,  San  Francisco. 

.A.  Trefz,  San  Francisco. 

VV.  A.  Kodgers,  San  Francisco. 

W.  S.   \'oy,  San  Francisco. 

<'.  B.  Young,  San  Francisco. 

A.   B.   Knox,   San  Francisco. 

J.  Von  Borstel,  San  Francisco. 

H.  Bruninier,  San  Francisco. 

E.  Ploeger,   San  Francisco. 
Johnson  Bros.,  San  Francis(.o. 
Von  Isendorf  Bros.,  San  Francisco 
Stager   Bros.,  San  Francisco. 

E.  I.  Fleiger.  San  Frjincisco. 
King  Bros..   San  Francisco. 

H.   Ij.   I'eternian,  San  Francisco. 
K.  .A.  Alobbs,  San  Francisco. 
Jas  Xeshitt,  San  Fnincisco. 
Heinecke  Bros.,  San  Francisco. 
Courtne.v  &  f'orrell,  San  Francisco. 
J.  H.  Teitzen  &  Co.,  San  Francisco. 

F.  Kerslen.  San  Francisco. 
Kosenstein  A:  Schoenholtz,  .San  Francisco. 
Irvine  Bros.,  San  Francisco. 

J.  A.  Victor.  San  Francisco. 
Claus   Wreden,   San  Francisco. 
P.  A.  Buckler.  San  Frandaco. 


A.  Zeitich,  San  Francisco. 

K.  Keimers,  .San  Francisco. 

T.  .Schoniaker,  .San  Francisco. 

O.  Fladmark,  San  Francisco. 

Wm.  .Me.ver  &  Co.,  San  Francisco. 

A.  Schenkberg.  San  Francisco. 

J.  yi.  .Me.ver  Jt  Co.,  .San  Francisco. 

1).  StelTens,  .San  Fmncisco. 

.>IcCarth.v  Bros.,  San  Francisco. 

N.    Fick,   San  Francisco. 

Backnian  &  .Andrew,  San  Francisco. 

(ieo.   .Slack,   San  Francisco. 

I..  ^lackroder,  San  Francisco. 

H.  Wreden  &  Co.,  San  Francisco. 

JlcCart.v  Bros.,  .San  Francisco. 

John  T.  Meinert.  San  Francisco. 

Conrad  &  Brad.v,  San  Francisco. 

H.  B.  Kassenbrook,  San  Francisco. 

T.   Schomal.   San  Francisco. 


NEWS  NOTES. 

Office  Purchasing  Commissary,  U.  S. 
Army,  1006  North  Point  St.,  San  Fran- 
cisco, Cal.,  .July  12.  1907.— Sealed  pro- 
Ijosals,  in  duplicate,  for  furnishing  and 
delivering  on  or  about  August  20,  1907. 
subsistence  stores  in  accordance  with 
specifications  and  conditions  set  forth 
in  Circular  No.  3,  War  Departine 
Office  Commissary  General,  Washing- 
ton, D.  C,  February  12,  1907,  will  be 
received  at  this  office  until  11  o'clock 
.\.  M.,  July  22,  1907,  and  then  opened. 
Information  furnished  on  ai)plication. 
C.  R.  KRAUTHOFF,  Major,  Commis- 
sary. 

Members  of  the  .Jobbers'  Association 
and  the  Potrero  Improvement  Associa- 
tion having  learned  that  the  Inter- 
state Commerce  Commission  had  abol- 
ished the  toll  of  5  cents  a  ton  on 
freight  brought  into  this  city  over  the 
coast  line,  will  prei)are  another  con- 
test against  the  railroad  company  to 
have  discontinued  by  the  Interstate 
Commerce  Commission  a  char.ge  of  20 
cents  a  ton  on  freight  unloaded  into 
the  company's  freight  sheds.  The  de- 
cision of  the  commission  means  a  sav- 
ing of  $100,000  a  year  to  the  shippers, 
while  the  unloading  and  loadin.^ 
charge  amounts  to  $500,000  annually. 
Tames  McNab  and  the  J.  K.  Armsby 
Company  have  been  the  most  active 
opponents  of  the  latter  charge. 

Eugene  O'Neill,  the  popular  buyer 
for  Haas  Bros.,  has  been  sick  for  sev- 
eral weeks.  He  is  said  to  he  on  the 
road  to  recovery  at  this  writing. 


Ft  Smith 
dry. 


Refrigerators — Cold  iin4 
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Dividend  Notice — Humboldt  Savings  Bank, 
646  Market  St. — For  the  half  year  ending 
June  30.  1907.  a  dividend  on  all  savings  de- 
posits has  been  declared  at  the  rate  of  three 
and  eight-tenths  (3  S-10)  per  cent  per  an- 
num, free  of  taxes,  payable  on  and  after 
Monday,  July  1,  1907.  Dividends  not  called 
for  are  added  to  and  bear  the  same  rate 
of  interest  as  the  principal  from  July  1. 
1907.  W.  E.   Palmer,  Cashier, 


Dividend  Notice — The  Italian  American 
Bank,  518  Montgomery  St.,  corner  Commer- 
cial, has  declared  a  dividend  for  the  term 
ending  June  30,  1907,  at  the  rate  of  four 
(4)  per  cent  per  annum  on  all  savings  de- 
posits, free  from  taxes,  and  payable  on  and 
after  Monday,  July  1,  1907.  Dividends  not 
called  for  are  added  to  and  bear  the  same 
rate  of  interest  as  principal. 

A.    Sharboro,  President. 

A.  E.  Sharboro,  Cashier. 


Dividend  Notice — Pacific  States  Savings 
and  Loan  Company,  569  California  St. — A 
dividend  for  the  term  ending  June  30,  1907. 
has  been  declared  at  the  rate  of  five  (5)  per 
cent  per  annum  on  all  deposits,  free  from 
taxes,  payable  on  and  after  July  1,  1907. 
Dividends  not  called  for  are  added  to  and 
bear  the  same  rate  of  interest  as  principal. 

Wm.  Pardy,  Secretary. 

Dividend  Notice — California  Safe  Deposit 
and  Trust  Company,  corner  California  and 
Montgomery  Sts. — For  the  six  months  ending 
June  30.  1907,  a  dividend  has  been  declared 
on  all  deposits  in  the  savings  department 
of  this  company  at  the  rate  of  four  (4)  per 
cent  ner  annum,  free  from  taxes,  and  pay- 
able on  and  after  Monday.  July  1.  1907.  The 
same  rate  of  interest  will  be  paid  by  our 
branch  offices,  located  at  1531  Devisadero 
St..  2572  Mission  St.,  1740  Fillmore  St.  and 
19th  and  Minnesota  Sts.  Dividends  not 
drawn  will  be  added  to  the  deposit  account, 
become  a  part  thereof  and  earn  dividend 
from  July  1,  1907. 

    J.  Dalzell  Brown,  Manager. 

OFFICE   OF  THE 
HIBERNIA    SAVINGS    &    LOAN  SOCIETY. 
Cor.  Market.  McAllister  and  Jones  Sts. 

San  Francisco,  June  27.  1907. 
Dividend  Notice — At  a  meeting  of  the 
board  of  directors  of  this  society,  held  this 
day,  a  dividend  has  been  declared  at  the 
rate  of  three  and  three-quarters  (3%)  per 
cent  per  annum  on  al  deposits  for  the  six 
months  ending  June  30,  1907.  free  from  all 
taxes,  and  payable  on  July  1,  1907.  Divi- 
dends not  drawn  will  be  added  to  the  de- 
posit account,  become  a  part  thereof  and 
earn  dividend  from  July  1. 

K.   M.   Tobin,  Secretary 


Dividend  Notice — The  German  Savings  and 
Loan  Society,  526  California  St. — For  the 
half  year  ending  June  30,  1907,  a  dividend 
has  been  declared  at  the  rate  of  three  and 
eight-tenths  (3  S-10)  per  cent  per  annum 
on  all  deposits,  free  from  taxes,  payable  on 
and  after  Monday,  July  1,  1907.  Dividends 
not  called  for  are  added  to  and  bear  the 
same  rate  of  interest  as  the  principal  from 
July  1,   1907.      George  Tourny,  Secretary. 

Dividend  Notice — French  Savings  Bank  of 
San  Francisco.  lOS  Sutter  St. — For  the  half 
year  ending  June  30,  1907,  a  dividend  has 
been  declared  at  the  rate  of  four  (4)  per 
cent  per  annum  on  all  deposits,  free  from 
taxes,  payable  on  and  after  Monday,  July  1, 
1907.  Dividends  not  called  for  are  added 
to  and  bear  the  same  rate  of  interest  as  the 
principal   from  July   1,  1907. 

Chas.  Carpy,  President. 


Dividend  Notice — Mechanics'  Savings  Bank, 
143  Montgomery  St.,  corner  Bush. — For  the 
half  year  ending  June  30,  1907,  a  dividend 
has  been  declared  on  all  savings  deposits, 
free  of  taxes,  at  the  rate  of  three  and  thre- 
fourths  (3%)  per  cent  per  annum,  payable 
on  and  after  Monday,   July  1,   1907.  Divi- 


Dividend  Notice — The  Renters'  Loan  and 
Trust  Company  of  San  Francisco,  commer- 
cial and  savings  bank,  safe  deposit  vaults. 
No.  131-135  Hayes  St.,  east  of  Van  Ness  Ave, 
— For  the  half  year  ending  June  15,  1907,  a 
dividend  has  been  declared  at  the  rate  of 
four  (4)  per  cent  per  annum  on  savings 
deposits,  free  of  taxes,  payable  on  and  after 
Monday,  June  17,  1907.  Dividends  not  called 
for  are  added  to  and  bear  the  same  rate 
of  interest  as  the  principal  from  June  15, 
1907.  Also  two  (2)  per  cent  per  annum  paid 
on  commercial  deposits,  subject  to  check, 
credited  monthly.  INTEREST  PAID  FROM 
THE  DAY  THAT  ALL  DEPOSITS  ARB 
MADE.  C.    S.  Scott, 

Vice-President    and  Cashier. 


Over  100  saloons  in  San  Francisco 
have  failed  from  May  15th  to  June 
15th.  Only  one-half  of  that  number 
are  right  failures,  while  the  rest  are 
in  the  hands  of  receivers.  The  saloon 
-keepers,  proprietors  of  breweries  and 


dends  not  called  for  are  added  to  and  bear  wholesale  linuor  merchants  aSSert 

Tu'y'Tnli'"  °'  principal  from  ^^^^         failures  are  directly  due  to 

John  u.  Calkins,  Cashier.    |  the  Strikes  and  industrial  disturbances. 


Dividend  Nolice — The  Wells  Fargo  Nevada 
National  Bank  of  San  Francisco. — At  a  regu- 
lar meeting  of  the  Board  of  Directors  of 
this  Bank,  held  June  4.  1907.  a  dividend  f  ir 
the  half  year  ending  June  30,  1907,  was 
declared  at  the  rate  of  S  per  cent  per  an- 
num, payable  on  and  after  July  3,  1907.  Th  " 
transfer  books  to  be  closed  from  June  2  4 
1907,   to   July   3,    1907,  inclusive. 

Frank  B.  King,  Cashier. 

San  Francisco,  June  20,  1907. 


POWDER 

Absolutely^  Pure 

A  Cream  of  Tartar  Powder, 
free  from  alum  or  phos- 
phatic  acid 

Makes  Home  Baking  E^sy 


ALL  grocers  should 
carry  a  full  Stock  of 
Royal  Baking  Powder. 

It  always  gives  the 
greatest  satisfaction  to 
customers,  and  in  the 
end  yields  the  larger 
profit  to  the  grocer. 


SNIDER'S  CATSUP.     Free  Oeal.  New  1907  Pack 

Comes  Only  Once— -Order  from  your  Jobber  before  it  is  too  late. 

DELIVERIES  TO  BE  MADE  AFTER  SEPTEMBER  1ST,  1007,  AND  BEFORE  JANUARY  1ST,  1908. 

With  each  Five  Cases  of  Snider's  Catsup,  Pints,  one  case  of  Snider's  Catsup,  Pints,  FREE. 

With  each  Three  Cases  of  Snider'sCatsup,  Pints,  and  Two  Cases  of  Snider's  Catsup,  half-pints,  one  case  of 
Snider's  Catsup,  half-pints,  FREE. 

With  each  Ten  Cases  of  Snider's  Catsup,  Half-Pints,  one  case  of  Snider's  Catsup,   Half-Pints,  FREE. 

With  each  Five  and  Half  Cases  of  Snider's  Catsup,  Half-Pints,  Half  Case   of  Snider's  Catsup,  Half-Pints,  FREE 

With  each  Ten  Cases  of  Snider's  Catsup,  Quarts,  one  case  of  Snider's  Catsup,  Quarts,  FREE. 

With  each  Five  and  Half  Cases  of  Snider's  Catsup,  Quarts,  Half-Case  of  Snider's  Catsup,  Quarts,  FREE. 
THE  ABOVE  SPECIAL  DEAL  WILL  BE  DISCONTINUED  WITHOUT  NOTICE. 

It  behooves  every  merchant  to  place  his  order  immediately  so  as  to  be  sure  of  participating  in  this  splendid 
opportunity.    Take  no  chances — sell  SNIDER'S.    Its  purity  is  guaranteed  to  you  and  your  customers. 
JOHN  H.  SPOHN  COMPANY  (Agents)  SAN  FRANCISCO 
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Moneyback  kills  distrust. 
Schilling's  Best  makes  friends. 


ASSOCIATION  ROSTER 


California    Retail    Grooeps    and  Mer- 
chants' AMsociation. 

President,  A.  A.  Jost,  Sacramento. 

Vlce-Presidents--lst,  George  B.  Doyle, 
San  Francisco;  2nd,  F.  W.  Aubry,  Stock- 
ton; 3rci,  Chas.  A.  Mottaz,  Los  Angeles. 

Treasurer,  C.  B.  Pearson,  Stockton. 

Directors — F.  B.  Connolly,  San  Fran- 
cisco; John  W.  King,  San  Francisco;  H. 
K.  Duncan,  Oakland;  L.  Warnke,  Ala- 
meda; F.  F.  Dustin,  Redding. 

Secretary,  F.  B.  Connolly,  San  Fran- 
cisco. 


NATIONAL  ASSOCIATION 
PROGRESS. 


MeetiuiS'  of  tlie  National  Board  at  Chi- 
cago Brings  Out  Reports  of 
Progress. 


Associated  Retail  Grocers  uf  San 
Francisco. 

PrcMldent,  George  B.  Doyle. 

fi'lrst  Vice-President,  James  S.  Irvine. 

Second  Vice-President,  J.  W.  King. 

Secretary,  Frank  B.  Connolly. 

Directors:  Joseph  A.  Stulz,  Herbert 
S.  Elliott,  Gus  Lehrke,  P.  A.  Buckley 
and  B.  A.  Schmidt 


PACIFIC  COAST- 
Retail  Grocers'  Association 
President. 

P.  B.  Fancher — Sacramento,  Cal 

First  Vice-President. 
J.  R.  Newberry — Los  Angeles,  Cal 

Second  Vice-President. 
Fred  Dresser — Portland,  Ore. 

Secretary 
H.  Hauch,   Alameda,  Cal 


ASSOCIATION  NOTES. 


Secretaries  of  associations  are  in- 
vited to  send  reports  of  meetings  or 
items  of  news  of  their  organizations 
for  publication  under  this  heading. 
They  sliould  be  forwarded  as  early  as 
possible. 


Wednesday,  .June  26,  the  members  of 
the  National  Association  held  a  meet- 
ing in  President  Kramer's  room  in  the 
Great  Northern  Hotel,  Chicago,  at 
which  time  the  matter  of  changing  the 
date  of  the  National  Convention  was 
taken  up,  and  after  reviewing  the  cor- 
respondence and  the  general  attitude 
of  the  membership  in  regard  to  the 
change  of  date,  of  holding  the  next 
National  Cnovention  at  Boston,  to  May 
11,  12,  13  and  14. 

The  question  of  finance  was  taken 
up  by  the  board,  and  Secretary  Green 
was  instructed  to  send  a  bill  for  per 
capita  to  the  several  associations  bas- 
ed on  the  membership  of  last  year. 

Other  matters  of  importance  to  the 
trade  were  thoroughly  discussed.  Pres- 
ident Kramer  reijorted  Mr.  Schillcutt 
organizing  in  Arkansas;  E.  R.  Moore 
organizing  in  Georgia  and  Alabama. 
The  secretary  reported  North  Carolina 
doing  effective  work  through  the  at- 
torney general  of  the  association,  N. 
H.  .Johnson.  The  State  of  Iowa  keeps 
a  man  continually  in  the  field;  effec- 
tive work  is  being  done  in  Minnesota 
j  by  ,T.  J.  Ryan,  secretary  of  the  State 
Association,  and  Secretary  .J.  A.  Green 
in  the  last  ten  weeks,  covered  seven 
States,  three  of  which  were  newly  or- 
ganized, and  one  of  which  it  is  hoped 
to  organize  in  the  near  future. 

Other  States  are  doing  effective 
work,  and  the  outlook  as  rejiorted  at 
the  meeting  is  of  the  most  encourag- 
ing character.  J.  A.  Green, 

Secretary. 


The  angriest  woman  I've  seen  in  a 
Innc  time  is  the  woman  who  bought  at 
a  sale  and  then  went  to  another  part 
of  town  and  saw  the  same  thin.g  for 
the  same  money.  If  you  give  a  sale 
be  sure  it  is  a  sale. 


SWINDLER  FOILEB. 


Woman's  Wit  Saves  Oakland  Grocer 
From  Loss. 


Oakhuid,  July  11.— Mr.  and  Mrs.  J. 

Ferrari,  proprietors  of  the  grocery 
and  fruit  store  at  509  San  Pablo  Ave., 
were  selected  as  victims  of  a  bunko 
man  Tuesday,  but  his  plan  failed. 

Early  in  the  afternoon  a  man  called 
at  the  store  and  purchased  some  fruit 
and  potatoes,  saying  he  would  go  with 
Ferrari  to  show  him  the  house  where 
the  goods  were  to  be  delivered.  After 
riding  a  few  blocks,  he  made  an  ex- 
cuse to  leave  the  wagon  and  return 
down  town,  asking  Ferrari  as  he  left 
to  write  down  his  name  on  a  piece  of 
paper,  as  he  might  want  to  |)urchase 
some  more  goods  later,  at  the  same 
time  giving  him  a  bogus  address  for 
the  delivery  of  the  goods. 

Ferrari  wrote  his  name  as  request- 
ed, and  a  little  later  the  man  appeared 
at  the  store  and  told  Mrs.  Ferrari  her 
husband  wanted  $•'),  showing  her  the 
signature,  with  "$5"  written  above  it. 
Mrs.  Ferrari,  however,  refused  to  take 
bait,  saying  she  had  only  $4  there,  and 
if  her  husband  wanted  money  he  could 
come  after  it. 

The  man  left  and  the  police  were 
notified,  but  too  late  to  catch  the  fel- 
low. A  description  was  given,  how- 
ever, and  the  authorities  are  keeping 
a  lookout  for  him. 


There  are  hundreds  of  merchants 
who  have  a  large  portion  of  their  cap- 
ital on  their  books  and  are  afraid  they 
will  offend  those  who  owe  the  money 
if  they  ask  for  it  as  if  they  really 
wanted  it.  Timidity  of  this  sort  is  a 
mighty  bad  quality  in  the  make-up  of 
a  retailer:  but  it  is  a  mistake  to  let 
too  nmch  of  your  caiiital  get  on  your 
books,  or  stay  there  if  already  on.  You 
need  your  capital  in  your  business; 
therefore,  make  the  delinquents  square 
their  accounts. 
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%  We  are  now  booking:  orders  for  1907  PRUNES.  i 

i  .  .  ^ 

♦  Have  yoii  ordered  yours  yet?     They  are  pretty  scarce  tliis  year.    It  looks  n 

♦  like  prices  would  be  HIGHER.  We  cau  make  it  to  your  advantage  to  « 
^  place  your  order  now.  Write  for  prices.  Your  enquiry  Avill  receive  prompt  ^ 
^  attention.    Remember  WE  PUT  UP  THE  $ 

1  BEST  PRUNES  i 

n  Los  Gatos  Cured  Fruit  Co.  ♦ 

$  Los  Gatos  California  $ 

♦  » 


n 
h 

♦♦ 

«♦ 

If 


Ideal  Tea  Company,  17-19  Easr  Santa  Clara  Street, 

San  Jose,  Cal..  Mar.  14.  1!)07. 

Frank  F.  Wear,  Oakland. 

D?ar  Sir:  Have  been  using  coffee  mills  for  over  20  years 
iKwl  ('xtuM-ience  with  ncar]>  all  of  them.  Always  want- 
ed (MIC  ii  "litlle  belter"  for  the  mill  is  a  great  factor  in 
in;i  intainin.g  ccjftee  triide.  Our  last  pui'chas^  was  one  of 
\iiur  Xo.  L'li'l  Hobart's  and  we  do  not  hesitate  to  pro- 
imuiii  e  it  the  Ijcst  we  have  seen.  Are  particularly  pleas- 
ed with  till'  riein  sharp  cu(  of  the  granulating  burrs, 
~     .  snmething    \\f    hii\<-     always  wanted  and  never  found  so 

Nai  -Eating    Features  near  perte,  li       us  m  our  Hobart. 

We  ■'iircss  the  button."  the  Mill  does  the  rest — and  does 
it  right,  and  its  nail  eating  qualities  stand  alone.  Would 
mil  consider  ourselves  up-to-date  witlicmt  it. 

Respectf ull.y  yours, 

C.  M.  SHELBOURX, 

for  Ideal  Tea  Co.,  San  Jose. 
■Hohiirt"  Than  lo  Wish  You  Hud. 


Clean,  Sharp-Cut 
and 


It  Is  Better  to  Bu.v 
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A  Word 

To  the  Wise  is 


♦  ♦  ♦ 

Sometimes  they 

have  to  be 

SHOWN. 

l'"ull  Car-T,oa(l  of  assortcil  .si/.cs, 
U)t)7  Model  Mills  to  select 
froiii  1 -eft  re  advance  prices  go 
into  effect  Get  your  order  in 
ettily  as  a  car-load  will  not  last 
long. 

22  Styles  and  Sizes  to  Sslect  from. 


Hygienic  Drip  Pot  tt 

I'pon    api)Hcation  we  will  tt 

furnish     information     re-  tt 

.t^ardint;  our  product  that  tt 
will  assist  you  in  beconiin.t^' 

a  reco.t;ni/,ed  coffee  tt 

LEADER.  If 


write:  for  catalog.; 


King:  of  Electric  Coffee  Mills 

Branch  Office:       H.   B.  DIBBLE,  Manager 

10  Marshall  Square,  0pp.  8th  St.  and  Market 

Phone  MarSiet  461  San  Francisco 


F.  F.  WEAR 

Dist  iSales  A^ent  Pacific  Coast 

Headquarters,  137-139  Telegraph  Ave.,  Cor.  18th  St. 


Phone  Vernon  255 


Oakland,  Cal. 


tttttmtmttttttttttttmmttttittttitttttttt 
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GROCERY  MARKETS. 


Review  of  Conditions  as  Re- 
ported by  Experts  in  Vari- 
ous Centers. 


PIOXTS  TO  T>  ATCH. 


POIMS  TO  WATCH. 

lUCE.— 

Very  strougr  market;  adYuiicos  will 
continue.  Pant  week  shows  14c.  in 
Japans  and  %c.  in  Carolina  styles. 

DRIED  FRl  IT.— 
Present  lull  makes  it  a  good  tlra^  to 
secure  requirements. 

CA\AED  FRUIT.— 
Loner  delayed  prices  of  California 
Fruit  Canners  Association  presented 
in  this  issue  toeether  with  iiualysis 
of  prices  showing"  advances  over 
those  of  last  season.  Same  should 
be  read  carefully. 

CA»FD  CORy— 
Eastern  market  on  futures  growing 
stronsrer  daily. 

EVAPORATED  MILK  

Prominent  brands  are  growing  low 
in  suuply.  , 

CAVIAR.— 

^Present  local  nrice  is  below  actual 
value — should  be  bought  before  ad- 
vance. 

VINEGAR.— 
Viuearnr  is  slated  for  an  advance  be- 
cause of  increased  cost  of  produc- 
tion. 

PICKLES.- 

This  line  will  advance  witbiu  30 
dnvs — Durchase's  made  now  insure 

nrofit  o>i  Tnnrket. 

SA  lEU  KRAUT.— 
Prominent  nackers  state  s-»uerkraul 
will  advauce  in  price  shortly. 


Suider's  Catsup,  half-piuts,  free.  With 
'  each  ten  cases  of  Snider's  Catsup, 
•  half-pints,  one  case  of  Snider's  Cat- 
sup, half-pints,  free.   With  each  five 
and  half  cases  of  Snider's  Catsup, 
half-pints,  half  case  of  Snider's  Cat- 
1  sup,  half-pints,  free.   With  each  ten 
1  cases  of  Snider's  Catsup,  quarts,  one 
;  case  of  Snider's  Catsup,  quarts,  free, 
i  With  each  five  and  half  cases  of  Snld- 
I  er's  Catsup,  quarts,  half  case  of  Snid- 
^  er's. Catsup,  quarts,  free.  Deliveries  on 
above  deal  to  he  maiie  after  Septem- 
ber 1st,  1907,  and  before  January  1st, 
1908. 

Murdoch's  Starch — 10  case  lots  as- 
I  sorted  or  straight  at  list,  one  case 
J  corn  starch  free.  Crates  of  sixes 
count  for  two  cases. 

Bumford  Baking  Powder — Five  per 
cent  discount  in  five  case  lots;  one 
case  free  in  ten  case  lots. 

X-Raj'  Stove  PoMsh — 5c  size,  3  doz. 
$1.50  with  6  free;  10c  size,  3  doz., 
$2.50  with  6  free. 

Towle  Syrup  Company  Products — 

With  every  order  for  10  cases  of] 


I 


Lrog  Cabin  products  the  following  free 
goods  will  be  givfen  on  Bhlpments  dur- 
ing September  and  October  of  this 
year:  One  case  of  6  gallons  or  1  case 
of  12  half  gallons  or  1  case  of  24 
quarter  gallons  Town's  Log  Cabin 
cane  and  maple  syn.p.  Two  cases 
free  wiih  every  order  for  20  cases  I^og 
Cabin  i)roducts.  Five  cases  free  with 
every  50  cases  of  Log  Cabin  products. 
All  orders  sold  on  this  deal  must  be 
shipped  not  later  than  October  31st. 
Regular  quantity  discounts  apply. 

Broniangclon — One  dozen  free  with 
each  gross  ordered.  No  free  gooJs 
with  orders  for  loss  than  one  gross. 

Frazier's  A.\le  Grease. — One  case 
free  with  tep 

Fairbanks  Gold  Dust. 

With  five  and  a  half  boxes  at  4.0.') 
one-half  box  free.  Size  24x72.  With 
ten  boxes  at  4.60  one  box  free.  Willi» 
25 J/2  boxes  at  4.55  twu  ana  one-half 
boxes  free.  With  fifty  boxes  at  4. .'.5 
fiv  boxes  free.  Above  deal  is  good 
for  but  a  short  period. 


Golden  Gate  Leaf  Lard* 
Eastern  Star  Hams  and  Bacon* 
Sound,  Wholesome  Food  Products 


FREE  DEALS. 
3Ialta  Vita — One  case  free  with  five. 
Rex  Lye — One  case  free  with  five 
cases.  ■         •   ■  ' 

Tobaceo---Drop shipment  100  lbs.  or 
more  of  an  assortment 'of  any  of  the 
following  brands:  TTnion  Leader,  Ped- 
ro, Dixie  Queen.  Fashion  Seusatiou, 
Seal  of  North  Carolina,  Plaza  Cube 
Cut,  Three  Feathers,  Monte  Crist  o 
Slabs,  Continental  Cubes.  Old  Enelisli 
Curve  Cut,  Van  Bibber  Sliced  Plug. 
Not  less  than  10  lbs.  Pedro  or  more 
than  55  lbs.  Union  Leader  normitted 
to  each  100  pounds.  Gratis  with  each 
100  lbs.,  5  pounds  Union  Leader  or 
Pedro  as  retailer  may  elect. 

JeUo — One  case  free  with  each  12 
cases.    Deal  limited  to  48  cases.  Ice 
cream  powder  made  by  the  same  com 
pauy  may  be  assorted  with  Jello  in 
making  up  orders. 

Snider's  Catsup  —  With  each  five 
cases  of  Snider's  Catsup,  pints,  one 
case  of  Snider's  Catsup,  pints,  free. 
With  each  three  cases  of  Snider'.^ 
Catsup,  pints,  and  two  cases  of  Snid- 
er's 'Catsup,  hult-piuls,  one  case  of  1 


Prepared  under  strictly  hygienic  conditions 
and 

United  States  Government  Inspection. 


Western  Meat  Co. 


Mail  Address : 


South   San  Francisco 

San  Mateo  Coun 
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Kingsford's  Oswego  Starch :— Effec- 
tive July  1st.  and  until  July  15th.  in- 
clusive, there  will  be  given  absolutely 
free — one  pound  of  Kingsford's  Oswe- 
go Corn  Starch  with  each  ten  box  pur- 
chase of  Kingsford's  Osewego  Package 
Starch,  Gloss  or  Corn;  or,  one-half 
box  of  Kingsford's  Oswego  Corn 
Starch  with  each  5%  box  purchase 
of  Kingsford's  Oswego  Package 
Starch,  Gloss  or  Corn.  For  gratuity 
purposes  a  crate  of  Kingsford's  Silver 
Gloss,  containing  twelve  six-pound 
packages,  will  be  computed  as  two 
boxes. 


ADVANCES.— 

Sugar,  Rice,  Clieese  (California 
.   Flats,  Martins  Cheddars,  Twins  and 

Triplets  New  June  Stock.) 
AGAIN  IN  STOCK.— 

Rojfll  Baking  Powder;  A.  aud  II. 
Soda  (both  sizes.) 


SUGAR. 

As  predicted  in  our  "Points  to 
Watch"  column  for  some  weeks,  the 
refineries  advanced  their  quotations 
10c.  on  the  13th  inst.  We  think  that 
further  advances  are  apt  to  be  made 
within  a  short  time.  The  demand  is 
becoming  very  heavy.  The  New  York 
situation  is  daily  becoming  stronger. 
TEAS. 

Cables  received  from  the  Orient  are 
uniform  in  reporting  a  firm  market 
and  high  prices  in  all  sections.  Cables 
were  received  during  the  week  from 
China  and  Japan  and  Formosa  and  it 
appears  that  a  large  business  is  be- 
ing done  at  very  high  figures.  This 


state  of  affairs  will  make  itself  felt  in 
this  market  in  due  time. 

RICE. 

As  predicted  in  our  "Points  to 
Watch"  column  during  the  past  60 
days,  the  market  in  this  line  con- 
tinues to  advance,  the  past  week 
showing  an  upward  movement  of  %c. 
in  Japan  rice  and  %c.  in  Carolina 
styles. 

M.  Phillips  &  Co.,  report  under  date 
of  July  18: 

"The  market  has  again  advanced 
%  on  all  grades  of  Japan  Rice  since 
our  last  quotations.  Stocks  are  thin- 
ning out  and  with  no  available  supply 
before  new  crop  next  October  Nve 
look  for  a  further  advance  shortly. 
If  the  railroads  do  not  make  any  bet- 
ter time  in  bringing  freight  through 
this  season  than  they  did  last,  it  will 
be  the  end  of  Oct.  and  probably  Nov. 
before  new  crop  is  offered  on  this 
Coast.     ,      '  .  ^ 

"All  grades  of  Carolina  rice  are  firm 
and  show  an  advance  of 

"There  were  a  few  small  shipments 
of  New  Crop  Island  rice  which  ar- 
rived on  the  last  steamer.  These 
goods  are  attractive  and  should  find 
ready  sale." 

New  York,  Jnly  9th.— Dan  Tal- 
mage's  Son's  report: 

Demand  for  the  week  has  been  act- 
ive, covering  all  grades  and  coming 
from  widely  distributed  territory.  As- 
sortments are  light,  both  of  Honduras 
and  Japan,  hence  full  figures  are  be- 
ing obtained.  Present  conditions  may 
be  emphasized     by    comparison  of 


stocks  past  few  years:  Carried  over 
into  New  York  Crop: 

Aug.  1st.  1903  50,000  pockets;  1904, 
1,200,000  pockets;  1905,  750,000  pock- 
ets; 1906  400,000  pockets,  1907  practi- 
cally nothing. 

In  1903  (the  year  when  supply  was 
similar  to  that  of  to-day)  prices,  it 
will  be  remembered;  were  as  full  and 
on  Japan  sorts,  higher  than  at  pres- 
ent. 

Advices  from  the  South  note  quiet 
market  on  the  Atlantic  Coast.  Of- 
ferings almost  nil  and  general  at- 
tention is  attracted  forward  to  the 
growing  crop,  which,  unless  untoward 
weather  intervenes,  promises  an  en- 
larged yield  as  compared  with  last 
year.  At  New  Orleans  the  market  is 
strong:  offerings  light  and  held  at 
full  prices.  In  the  Interior  Southwest 
Louisiana  and  Texas,  but  little  is 
doing  except  watching  the  growth  of 
present  season's  planting,  reports  from 
which,  are,  in  the  main,  favorable. 

Cables  and  correspondence  from  a- 
broad  note  active  market  with  harden- 
ing features.   

DRIED  FRUITS. 

The  local  dried  fruit  market  is  quiet 
at  this  writing,  these  conditions  hav- 
ing been  brought  about  by  the  hot 
weather  now  existing  in  the  Eastern 
states.  Buyers  are  away  on  their  va- 
cations and  little  business  is  being 
done.  As  soon  as  the  market  again 
grows  active,  there  is  no  question  but 
what  advances  over  all  present  quo- 
tations will  be  noted.  It  would  be 
well  to  purchase  during  the  present 
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lull  so  fts  to  ial£€  advantage  of  any 
profits  which  may  accrue  through 
foresight  in  purchasing  early. 

Sacramento. — In  a  telegram  to  Gov- 
ernor Gillett,  Secretary  Wilson  says 
that  he  does  not  believe  that  the  Cal- 
ifornia fruit  drying  process  will  be 
affected  by  the  new  rule  forbidding 
the  use  of  sulphur,  the  intimation  be- 
ing that  the  new  order  applies  only 
to  the  entrance  of  sulphur  directly  in- 
to the  make-up  of  food  i)roducts.  The 
secretary  adds  that  the  rule  has  not 
yet  been  signed  by  all  of  the  depart- 
ments by  which  It  must  be  before  it 
goes  into  effect,  and  that  he  will  be 
glad  to  receive  Mr.  Griffin  as  a  rep- 
lesentative  of  California  and  con- 
duct a  hearing.' 

CANNED  FRUIT. 

We  publish  herewith  the  1907  list 
of  the  California  Fruit  Growers  As- 
sociation. 

We  have  made  analysis  of  the  prices 
named  in  the  table  printed  herewith 
as  compared  with  thosfe  of  last  sea- 
son. By  studying  same  the  reader 
will  observe  that  every  variety  of 
fruit  as  well  as  every  size  shows  a 
material  advance  in  price.  The  fig- 
ures in  this  analysis  represent  the  in- 
crease in  cost  of  each  item  as  com- 
pared with  the  prices  quoted  last 
year.  There  is  every  reason  to  an- 
ticipate further  advances  and  we  can- 
not urge  grocers  too  strongly  to  book 
their  orders  at  once. 

This  analysis  should  be  carefully 
read  and  stocks  in  hand  at  the  present 
time,  of  last  seasons  pack,  should  be 
advanced  in  price  accordingly. 

Apples. — No.  2V2  special  5c.  Extra  10 
c.  Extra  standards  10c. ,  standards  10c. 
Seconds  10c.,;  Water  5c;  Pie  5  c;  No. 
8.  Extra  standards  50c.;  Standards  50c 
Water  25c;  Pie  25c. 

Apricots. — No.  3  Extras  50c;  No.  2% 
special  50c;  PJxtras  65c.;  Extra  stand- 
ards 50c. ;  Standards  35c.:  Seconds 
25c.;  Water  25c.;  Pie  15c.;  No.  8,  Ex- 
tras Number  3  Grade  $2.00;  Extras 
Number  2^4  Grade  $1.50;  Extra  stand- 
ard $1.75:  Standard  $1.75.;  Water 
$1.75.;  Pie  $1.75. 

Same. — (Peeled)  No.  3  Extras  50c.; 
No.  2%  special  50c.:  Extras  55c.;  Ex- 
tra standard  60c.;  No.  8  Extras  Num- 
ber 3  Grade  $2.50.;  Extras  Number  21/2 
Grade  $2.00:  Extra  standards  $2.25. 

Same. — (Sliced)  No  difference  from 
peeled  see  preceeding  paragraph. 

Blackberries. — No.  3  Extras  25c. ;  No. 
special  25c.;  Extras  15c.;  Extra 
standards  30c.;  Standards  30c.;  Sec- 


onds 80c.;  Water  25c.;  Pie  2Cc.;  No. 
8.,  Extra  standards  $1.00;  Standards 
$1.00;  Water  $1.00;  Pie  $1.00; 

Cherries. — (Royal  Anne)  No.  3  Ex- 
tras 50c.;  No.  21/4  special  $1.50;  Ex- 
tras 50c.;  Extra  standards  85c.; 
Standards  65c.;  Seconds  35c.;  Water 
40c.;  I^ie  20c.;  No.  8  Extras  Number 
3  Grade  $3.00;  Extras  Number  2V2 
Grade  $2.50;  Extra  standard  $2.00; 
Standards  $1.50 ;  Water  $1.00;  Pie  $1.00 

Cherries. —  (White)  .",'0.  .3  .Extras 
50c.:  No.  214  special-  50c.;  Extras  50c. 
Extra  standards  S5c;  Standards  65c.; 
No.  8  Pie  $1.00. 

Peaches. — Yellow  Free  No.  3  Extras 
10c. :  No.  2V2  special  25c;  Extras  30c'; 
Extra  standards  30c.;  standards  30c; 
Seconds  25c.;  Water  15c.;  Pie  (un- 
peeled)  10c ;  (peeled)  10c;  No.  8 
Extra  Number  3  Grade  75c.;  Number 
2V2  Grade  50c.:  Extra  standards  75c. 
Standards  $1.00.;  Water  75c:  Pie  75c. 

Peaches. —  (Lemon  Cling)  No.  3  Ex- 
tras 50c.:  No.  special  35c.:  Extras 
40c.:  Extra  standards  35c.;  Stand- 
ards 30c.;  Seconds  25c.:  V/ater  20c.: 
Pie  (unpeeled)  lOc;  (peeled)  15c.:  No. 
8  Extras  Number  3  Grade  50c. ;  Extras 
Number  214  Grade  $1.00;  Extras  stand- 


ards 50c.;  Standards  $1.00;  Water  7oc.; 
Pie  (unpeeled)  85c:  (peeled)  $1.00. 

Same.— (Sliced)  No.  3  Extras  r.Oc.; 
No.  2V^  special  :!5c. ;  Extras  40c.;  Ex- 
tra standards  35c.;  Standards  30c,:  No 
8  Extras  Nunibi'r  3  Grade  50c.;  Num- 
ber 2M:  Grade  $1.00;  Extra  standards 
50c.:  S'tandards  $1.00. 

Peaches.— (White  Heath)  Same  dif- 
ference as  Lemon  CIIuks  except  No.  S 
Water  cost  $1.10  more  than  last  year. 

Same. —  (Sliced)  Same  difference  as 
Lemon  Cling  sliced  except  No.  2V^ 
seconds.  Water  or  Pie  nor  any  No.  S 
goods. 

Tears.— ( Bartlott)  No.  3  Extras 
50c.;  No.  2V2  special  35c.:  Extras  40c. 
Extra  standards  45fc;  Standards  35c. 
Seconds  40c.;  Water  25c.;  Pie  (un- 
peeled) 15c.;  (peeled)  25c.:  No.  8  Ex- 
tra Number  3  Grade  $1.00:  Number 
2V2  Grade  $1.50;  Extra  standards  $1.50. 
Standards  $1.00.;  Water  $1.50.:  Pie 
(peeled)   $1.15.;    (unpeeled)  $1.00. 

Plums. —  (Green  Gage);  (Egg); 
(Gold  Drop)  No.  3  Extras  25c.;  No. 
2V.  special  25c.:  Extras  15c.;  Extra 
standards  20c.:  Standards  20c.:  Sec- 
onds 20c.:  Water  25c.:  Pie  20c.:  No. 


ettijohn's  Breakfast  Gem 

36  2lb.  packages  to  Case. 

MANUFACTURED  BY 

American  Milling  Co. 


SAN  FRANCISCO. 


BANKING  INSTITUTIONS. 


LOCARNO 


PARIS 


NEW  YORK 


Swiss  American  Bank 


SAN  FRANCISCO 


0(  Locarno,  .Su  itzerland 
San  Francisco.  Main  Office  a  nT-r- »  t     ^■^/^/^/^/^^v  Branch 

145'.i  Fillmore  St.  CAPITAL    $oOu,OCO  R2;  Montgomery  St 

SURPLUS  AND  UNDIVIDED  PROFITS.  $190,000 
TOTAL  ASSETS,  $5,330,000 
San  FrancUco  Agents  and  Offlcera 

Agents  Officers. 
HENRY  BRU.VXER,  CHAS.    MAGGINI.  President. 

A.  A.  MICHEt^ETTI.  Casliicr. 
OTTO  OTTESE.V.  .\sst.  Cashier. 
C.  C.  PEIM.  Asst.  Cashier. 


T.  C.  TOGNAZZIXI. 
CHAS.   MARTIX  CO., 
B.   G.  TOGNAZZI. 


ACCOUNTS  OF  BANKS,  FIRMS  AND   INDIVIDLAi.S   RESPECTFILLY  SOLICII'ED. 


RICE 


Buy  Ri^ht  Direct  from  the  Mills 

Save  Jobbers  Profits 
Largest  ExclusiveRice  Dealers  on  the  Coast. 

N£W  ORLEANS  R.ICE  MII^LING  CO..  IO4  Front  St..  S&n  Francisco 

(Samples  Mailed  on  R,ect\iest 
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S  Ext  i  n  Number  3  Ci'iide  500.;  Nurn- 
bor  Grade  5()c. ;  Extra,  standard? 
75c.;  Standards  75c.;  Water  $1.00; 
Pie  85c.; 

Haine. — (Damson)  No.  3  Extras  25c.: 
No.  2%  special  25c.;  Extras  10c. ;  Ex- 
tra standards  15c.;  Standards  15c.; 
Seconds  15c.;  Water  20c.;  l^ie  15c  *' 
No;  8  Extras  Number  3  Grade  50c.; 
Numl)er  2V2  Grade  50c.;  Standards  75c. 

Rjisphorrics. — No.  2V2  Extras  25c.: 
Extra  standards  25c.;  Standards  35c.; 
Seconds  35c.; 

Strawberries.— No.  3  Extras  25c.; 
No.  21/0  Extras  10c. ;  Extra  standards 
25c.;  Standards  25c.;  Seconds  35c. 

That  Eastern  buyers  are  not  taking 
Icindly  to  the  price  named  by  our 
Canners  is  evidenced  by  what  The 
Chicago  correspondent  of  "The  Trade" 
of  Baltimore,  says  about  handlers  of 
canned  goods  in  that  market.  "They 
were  astonished  and  somewhat  dis- 
gusted by  the  enormous  advance  in 
prices  by  canned  fruit  packers,  and 
though  many  of  them  confirmed  their 
contracts  made  sub.iect  to  approval  of 
lirice,  some  did  not,  and  a  guerrilla 
warfare  will  be  waged  by  several 
strong  houses  that  are  generally  in 
line.  These  houses  hold  that  con- 
sumers cannot  and  will  not  pay  the 
prices  for  canned  fruits  made  essen- 
tial by  the  advance  of  about  33  1-3  per 
cent  on  the  average  over  1906  and 
1905,  and  state  that  they  do  not  pro- 
pose to  carry  their  usual  stock  at 
such  prices.  A  determined  warfare 
will  be  waged  against  these  firms  by 
several  strong  houses.,  which  claim 
that  packers  have  exceeded  the  bounds 
of  reason  and  good  sense  in  their  fool- 
ish competition  among  themselves,  re- 
sulting in  heavy  advances  in  green 
fruits." 

FIGS. 

In  quoting  prices  on  new  crop  Cali- 
forI*ia  figs,  one  of  the  larger  packers 
stated  that  the  scarcity  and  high  price 
of  labor  have  made  it  necessary  to 
curtail  the  large  variety  of  styles  in 
which  figs  have  been  put  out  in  the 
past.  The  list  in  this  line  has  be- 
come very  comnlicated  of  late,  each 
jobber  having  his  own  ideas  as  to 
styles  of  package,  and  the  present 
tendency  is  toward  a  curtailment  in 
this  line  and  a  standardization. 

Advices  received  advance  quotations 
5c.  a  nound  all  around  on  1907  crop 
figs.  Choice  or  bricks  is  now  held  at 
70c.  and  fancy  at  75c.  f.  o.  h.  Fresno. 
Tjayers  are  quoted  f.  o.  b.  Fresno  at 
70c.  for  4s.  and  80c.  for  3s.  in  lO-lb 
boxes,  while  the  f.  o.  b.  prunes  or 
bulk  figs  are  414c.  for  standard  5c. 
for  choice,  5%c.  for  fancy  and  4%c. 
orchard  run,  in  50-pound  boxes. 

HONEY. 

A  report  from  southern  California 
says  that  the  exceedingly  hot  weather 
of  the  past  few  days  has  made  serious 
inroads  upon  the  honey  crop.  The 
sudden  change  in  the  weather  has 
killed  manv  bees  and  induced  others 
to  keep  indoors,  with  the  result  that 
honey  making  is  at  a  standstill  at 
the  very  time  when  it  should  be  at 


its  height.  As  a  whole  the  crop  for  There  may  bo  something  in  this  arg- 
rhe  season  is  a  disappointment  and  it  ument,  and  if  such  goods  are  landed 
now  looks  as  though  the  crop  would  \  in  New  York  and  Philadelphia  at  the 
not  turn  more  than  half  a  yield.  One  prices  they  claim  they  can  be,  there 
estimator  puts  the  production  for  is  apt  to  be^  slumiJ  in  the  high  values 
;;outhern  California  at  3,000  tons.        j  now  ruling. 

Conflagrations  which  swept  the  j  It  is  claimed  that  every  pound  of 
country  around  Elsinore  last  week  raisins  that  can  be  seeded  in  October 
worked  great  dama.ge  lo  the  bee-keep-  \  has  lieen  sold.  The  same  condition 
ers  of  that  section  by  destroyin.::;  the  i  ap])lieK  to  quite  a  i)er  centage  of  the 
bee  feed.  Hard  fights  alone  saved  the  November  seeding  capacity.  There  is 
apiaries  from  wholesale  destruction.  I  a  report  of  a  break  of  i^c.  in  sweat- 
although  about  fifty  stands  were  de- '  box  valuations,  which  it    is  claimed 


stroyed.  Most  of  the  bee  men  lost 
some  material. 

Ventura. — The  season's  honey  crop 
is  harvested.  Bee  men  had  hoped  to 
continue  the  havest  for  several  weeks 
vet,  but  the  weather  of  the  past  week 
has  settled  the  honey  question  for 
this  season.  The  flowers  have  dried 
'ip  and  the  bees  will  not  be  able  to 
gather  any  more  of  the  nectar.  Mc- 
Tntyre  reports  his  season's  work  done. 
He  has  harvested  about  500  cases  of 
strained  honed,  which  will  net  him 
ibout  $3500  for  his  month's  work. 
This  is  about  one-half  of  the  crop  of 
two  years  ago.  Other  honey  men  re- 
Dort  about  one-half  crop. 

PRliVES. 


will  eventually  cause  a  decline  in  the 
packed  and  seeded  fruit. 

It  looks  as  though  the  growers  and 
packers  had  better  go  a  little  slow  in- 
stead of  trying  to  gobble  up  every- 
thing in  sight.  There  is  a  limit  to  the 
price  that  the  trade  will  pay  for  any 
piece  of  goods. 

CANNED  CORN. 
Packers  in  all  parts  of  the  East  and 
Middle  West  are  withdrawing  quo- 
tations on  futures  and  are  not  at  all 
anxious  to  book  further  business.  It 
is  claimed  that  everywhere  the  out 
look  is  for  a  short  pack;  1st,  on  ac- 
count of  greatly  reduced  acreage,  and 
2nd,  because  of  the  cold,  wet  spring 
and  the  resultant  delaying  of  the  crop 


In  our  last  issue,  we  published  a  re- j  causing  danger  of  early  frost  in  the 
view  of  the  situation  in  this  line  as  j^ll  destroying  a  large  part  of  it  be- 
sent  us  by  the  Los  Gatos  Cured  Fruit  ^^^.^      niatures  sufficiently  to  can. 
Co.    It  appears  that  our  compositor      Jobbers  here  are  naturally  being  in- 
failed  to  correctly  internret  their  re- '  fluenced  bv  these  strong  reports  from 
nort,  and  we  are  re-publishing  same 
below  with    proper    changes  made 
therein.  ; 

Los  Gatos,  July  9. — Los  Gatos  Cured 
Fruit  Co.,  report' 

"Prunes  to-day  are  higher  that  at 
any  time  since  1892  and  it  looks  as  if 
the  high  prices  have  come  to  stay  for 
this  season  at  least.  The  crop  of  the 
world  is  away  below  the  consumptive 
requirements.  Europe  is  already  in 
the  market  for  supnlies  to  cover  the 
short  crop  in  her  territory.  The  crop 
here  is  one  of  the  lighest  in  many 
vears.  Many  growers  reporting  that 
they  have  so  few  that  it  will  hardly 
pay  to  gather  them.  Of  course  this 
applies  only  to  certain  sections  but  it 
is  certain  that  the  harvest  will  be  of 
short  duration  in  all  producing  sec- 
tions. As  far  back  as  six  weeks  ago 
two  of  the  large  packers  became  con- 
vinced of  the  shortness  of  the  cron 
and  placed  their  agents  in  the  field 


the  East  and  are  inclined  to  advance 
quotations. 

CANNED  TOMATOES. 
The  California  Fruit  Canners  As- 
sociation recently  made  prices  on  their 
1907  pack  and  jobbers  are  now  selling 
on  the  basis  of  87 V2  to  90c.  for  2*4  lb. 
standards  and  $2.75  for  gallons.  There 
is  every  indication  of  advances  in 
these  quotations  and  readers  will  do 
well  to  secure  their  requirements  at 
the  figures  quoted  above.  ■  - 
BEANS. 

There  are  no  startling  developments 
in  this  line,  although  the  Lima  bean 
market  has  shown  some  strengthening 
ia  the  last  few  days. 
!        EVAPORATED  MILK. 

We  are  informed  that  the  situation 
in  this  line  is  again  tightening  up  and 
stocks  are  becoming  short  once  more. 
We  have  been  advised  to  warn  the 
trade  of  the  conditions  so  that  they 


with  instructions  to  buv  everything  in  i  may  protect  themselves  accordingly. 


sight  and  they  did.  This  activity  of 
course  ran  the  nrice  up  until  5c.  and 
even  5%c.  per  lb.  was  paid  the  grow- 
ers for  the  four  sizes,  but  even  at  this 
price  prunes  are  about  the  cheapest 
thing  in  the  fruit  line  to-day.  It  is  re- 
norted  that  packers    have  unloaded 


LINSEED  OIL. 

We  are  reliably  informed  that  lin- 
seed oil  will  advance  shortly. 

CAVIAR. 

^Veiland  Bros.,  report  under  date  of 
July  18th; 
Caviar  is  now  being  sold  in  our 


freely  to  the  jobbers  on  a  basis  of  the  1  market  at  a  lower  price  than  it  can, 
nrices  to  the  growers  and  what  there  |  be  landed  here  at  present.  Dealers 


is  left  unsold  bids  fair  to  bring  even 
better  prices  tbnn  those  asked  to-day." 
RAISINS. 
The  situation  in  this  line  is  un- 
settled .  Eastern  interests  are  try- 
ing to  sca.re  the  California  Growers 
and  packers  by  telling  how  cheaply 
they  can  import  the  Spanish  fruit. 


should  take  advantage  of  the  situation 
and  lay  in  stocks.  Prices  in  the  "Ad- 
vocate" are  based  on  present  actual 
values  but  we  are  still  selling  our  sup- 
plies in  this  line  at  loVer  prices. 
VINEGAR. 
Owing  to  the  higher  cost  of  manu- 
facture, vinegar  is  programmed  for  a 
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sharp  advance  within  the  next  30 
dsays. 

PICKLES. 

All  local  pickle  packers  advise  us 
that  prices  will  be  advanced  within 
the  next  few  weeks  on  their  line  of 
niianufacture,  owing  to  the  increased 
cost  of  every  article  which  goes  to 
toake  up  the  finished  article.  Labels, 
bottles,  cases,  labor,  barrels,  cucumb- 
ers etc.,  are  all  much  more  costly  than 
last  season. 

'SAUERKRAUT. 
Owing  to  the  high  cost  of  all  factors 
used  in  the  preparation  of  tliis  ar- 
ticle, the  price  on  same  will  suffer  an 
advance  shortly. 

SALMON. 

Local  jobbers  are  quoting  red  Alaska 
ones  at  $1.20,  Sockeye  halves  at  $1.20, 
ones  flat  $1.&0,  Alaska  Pink  95  c. 
DOMESTIC  SARDINES. 

New  York,  July  9, — B.  O.  Bowers  & 
Co.,  report: 

Factories  have  been  practically  idle 
for  the  past  week  on  account  of  sacr- 
city  of  fish.    No  change  in  prices. 

There  has  been  an  enormous  de- 
imand  for  roll  top  keys  owing  to  the 
scarcity  of  this  style  of  iiackage. 
FRENCH  SARDINES. 

New  York,  July  12. — Mail  advices 
are  to  the  affect  that  the  outlook  for 
the  French  sardines  fishery  was  more 
encouraging,  as  while  few  had  been 
caught  at  Les  Sables  and  Olonne  to 
date  of  writing,  the  fish  had  been 
'sighted  in  considerable  quantities  on 
ithe  Coast,  and  with  settled  summer 
weather  a  good  catch  was  expected. 
However,  it  was  added  the  movements 
of  the  fish  have  so  often  in  the  past 
falsified  the  most  confident  predictions 
that  it  could  only  be  hoped  that  the 
near  future  holds  a  pleasant  sur- 
prise for  those  who  have  waited  year 
after  year  for  the  good  time  that  has 
been  so  long  in  coming. 

SALAD  OIL. 

New  York,  July  11.— Aspegren  &  Co., 
report: 

The  market  continues  exceedingly 
narrow  so  that  any  little  circumstance 
may  easily  affect  the  prices  one  way 
or  another.  As  a  whole  market  con- 
tinues very  dull  and  uninteresting. 
HAY. 

Somers  &  Co.,  report  under  date  of 
July  16: 

The  market  has  shown  some  reaction 


during  the  past  few  days  on  account 
of  lighter  receipts,  and  some  grades 
have  advanced  .50  c.  per  ton.  As  was 
expected  right  along,  it  is  all  waiting 
at  many  sections  for  a  later  market. 
The  immediate  future  af  the  situation 
depends  entirely  on  whether  or  not 
transportation  facilities  will  keep  our 
market  over  or  under  supplied.  We 
give  present  prices  as  follows: 

Choice  Wheat  Hay  $17.50  to  19.00 

Good  Wheat  Hay  -..  14.00  to  17.00 

Other  grades  same   9.00  to  13.50 

Wheat  and  Oat    9.00  to  16.00 

Tame  Oat    9.00  to  16.00 

Old  Wild  Oat   8.00  to  11.00 

New   Wild    Oat   8.50  to  12.50 

Stock  Hay    7.50  to  9.00 

Alfalfa    8.50  to  13.50 

Straw,  per  bale  45  to  .85 

THOSE  COLLECTION  LETTERS. 


State   Letters   Help   Mercliants  Get 
Monoy  Without  Cost. 


A  very  clever  set  of  these  collec- 
tion letters  is  supplied  members  of 
the  State  Grocers'  Association.  Mem- 
bers who  have  used  them  all  say 
they  are  money  getters  and  money 
savers.  They  collect  the  money  and 
the  member  doesn't  have  to  pay  20 
per  cent. 

Here  is  what  a  few  members  say: 
..Frank  B.  Connolly: — "The  letters 
ire  great,  what  I  have  saved  in  col- 
lectors' commissions  will  have  paid 
my  dues  for  the  next  five  years  to 
come." 

Gus.  Lchrke: — "I  want  twenty  more 


No.  1  letters.  They  are  the  candy.  I 
have  not  found  it  necessary  to  use 
No.  2  and  No.  3  at  all." 

Geo.  B.  Doyle: — "The  colletclou 
letters  have  brought  me  a  lot  of 
money  and  have  left  a  nice  impression 
with  the  people  to  whom  they  were 
sent."  , 

Jos.  A.  Stnlz  Co.: — "We  sent  out  one 
letter  last  week.  The  man  came  in 
the  next  day  with  a  $20  piece  and 
thanked  us  for  reminding  him.  We 
will  use  the  letters  oftener." 

H.  Wredcn  k  Co.: — "We  have  sent 
out  Itters  to  seven  debtors.  All  are 
now  paying  or  have  paid  up.  Letter 
No.  1  brought  two  men.  Letter  No.  2 
brought  three  more.  We  sent  out 
Letter  No.  3  to  the  other  two  and  that 
brought  them  around." 

Samples  of  these  letters  will  be  sent 
on  application  to  any  grocer  who  con- 
templates joining  the  Grocers'  Asso- 
ciation. 

 ♦  

How  to  make  money  is  a  big  prob- 
lem. How  to  save  it  is  also  a  great 
one.  In  solving  both  the  retail  mer- 
chant must  get  down  to  a  big  assort- 
ment of  detail  work  around  his  store. 
It  is  irksome  at  times  but  it  must  be 

attended  to. 

 4  

The  young  man  who  would  be  suc- 
cessful has  to  acquire  many  virtues 
and  also  avoid  many  faults.  It  would- 
n't do  for  instance  to  be  prompt  and 
show  a  lack  of  courtesy,  or  be  neat 
and  clean  and  then  do  a  heap  of 
knocking. 

 ♦  

Griffon  Catsup— No  UchIs. 


The  Eureka  Insect  Exterminatoi 

is  a  preparation  of  eight  different 
drugs  and  is  so  well  compounded  that 
it  actually  destroys  insects,  yet  it  is 
harmless  to  the  human. 

It  kills  F'leas,  Flies,  Ants,  Moths, 
Bedbugs,  Roaches,  Lice,  Mosquitos, 
Etc. 

Price  list,  page  28. 


For  Sale  by  the  Wholesale  Drug  and  Grocery  Trade 
JOSEPH  FUSCH,  Manufactarer. 

1797  Bray  Atc. 

FruitTale,  CaL  Phone  McrrKi  -.'WJ 


BAY  CITY  MILLS 


GROCERS ! 

TRY  OUR  PATENT  (Extra  Family)  ROLLER  FLOUR 
YOUR  CUSTOMERS  WILL  THANK  YOU. 


Patent^  Rouer 

[Floor 


Bay  City  Flour 


First  and  Clay  Sts., 


Oakland 


IG 
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1^  AKKOTAKCE— ^OT  A  DISASTEli 


tlie  Toasted  Corn    Flake  Coiapaiij 
Docs  Kot  Mind  a  Little  Thing 
Like  Fire. 


HOW  T.  C.  F.  CLEBRATED  THE  4tli 


Toasted  Corn  Flakes  has  shown  it- 
self to  be  not  only  the  most  successful 
breakfast  food  America  has  ever 
known,  but  also  the  most  patriotic. 

On  t.lie  morning  of  the  Fourth,  one 
of  the  three  factories  which  have  been 
occupied  for  many  months  past,  twen- 
ty-four hours  in  the  day,  six  days  in 
the  week,  turning  out  the  popular 
breakfast  food,  became  overheated  in 
its  enthusiasm  and  burned  to  the 
ground. 

The  financial  damage  was  partly 
covered  by  insurance,  but  W.  K.  Kel- 
logg, the  President  of  the  Company, 
says  this  was  the  least  important  part 
of  the  misfortune.  The  annoyance 
caused  the  trade  by  a  temporary  les- 
sening of  the  product  worries  him 
more  than  the  damage  done  by  the 
fire. 

For  six  months,  Mr.  Kellogg  has 
been  devoting  his  attention  to  the  pro- 
ducing end  of  the  business,  endeavor- 
ing to  catch  up  with  the  ever  increas- 
demand  for  Toasted  Corn  Flakes.  Al- 
though at  the  time  of  the  fire  the  Com- 


pany was  many  carloads  behind  on 
orders,  arrangemente  have  be*n  made 
whereby  it  would  at  an  early  date  be 
in  a  position  to  promptly  fill  all  orders. 
This  date  has  now  been  temporarily 
postponed,  and  Mr.  Kellogg  asks  the 
indulgence  of  the  trade  until  the  dam- 
age has  been  repaired, x which  will  be 
in  a  very  short  time. 

Within  a  few  hours  after  the  fire 
started,  plans  had  been  made  to  erect 
a  largfe  addition  to  Factory  No.  2, 
which  is  located  in  anothei-  part  of 
Battle  Creek.  Factory  No.  2  is  a  hand- 
some brick  structure,  and  the  new  ad- 
dition will  be  similar  in  character,  fire 
proof  and  containing  every  modern  ap- 
pliance for  the  manufacture  of  Toast- 
ed Corn  Flakes. 

Mr.  Kellogg  will  not,  nowever,  wait 
for  the  completion  of  this  building, 
but  has  already  made  arrangements 
for  temiiorary  quarters  to  piovide  an 
output  while  the  new  building  is  being 
erected,  and  to  make  good  the  short- 
age which  the  loss  of  this  one  factory 
has  caused. 

Reports  have  already  been  circu- 
lated that  the  Toasted  Corn  Flakes 
Comi)any  is  seriously  hampered  by  the 
fire,  and  the  trade  has  been  urged  to 
put  in  imitation  Corn  Flakes  in  ])lace 
of  the  genuine  Kellogg's  Toasted  Corn 
Flakes. 

Don't  Ije  fooled  liy  these  reports. 


The  Toasted  Corn  Flakes  ComyaHi 
Still  have  two  i3ne  factories  ■worklQ 
night  and  day,  with  a  capacity  of  a) 
most  two  thousand  cases  per  day,  an 
this  output  has  probably  been  sut 
stantially  increased  by  the  time  yo 
read  this  notice. 

For  the  time,  overlook  any  little  df 
lay  in  getting  the  genuine  Toaste/ 
Corn  Flakes,  and  remember  that 
concern  who  urges  you  to  put  in  a: 
imitation  to  substitute  under  such  cir 
cumstances  as  these  is  not  entitled  t 
any  consideration  from  fair-mihde 
members  of  the  grocery  »trade.— -AdA 


We  wonder  if  the  time  will  eve 
come  when  retail  grocers  will  realiz 
that  the  vast  majority  of  failuies  i 
the  trade  are  directly  due  to  unco! 
lectable  accounts.  Entirely  toomani 
retailers  will  haggle  a  half  afternoi 
over  a  few  cents  a  dozen  on  the  pric 
of  something  they  are  buying,  p? 
themselves  on  khe  back  for  their  bus: 
ness  sagacity  and  then  sell  ten  time 
as  much  as  the  difference  he  wa 
haggling  about,  to  a  man  who  wi! 
never  pay  him. 


The  Babcock  Instate  Conii)an.v  aji 
plied  for  a  |)erniit  to  construct  a  two 
story  brick  Iniilding  at  the  northwe? 
cornel-  of  Califoi-nia  and  T!attery  StS 
to  cost  ,$102,000. 


P 


ROQRESSIVE  DEALERS  foresee  that 
certain  articles  can  be  depended 
on  as  sellers.  Fads  in  many  lines  may 
come  and  go,  but  SA POLIO  goes  on 
steadily.   That  is  why  you  should  stock 


HAND  SAPOLIO  is  a  special  toilet  soap—superior  to  any  other  in  countless  ways— tfelicate 
enough  for  the  baby's  skin,  and  capable  of  removing  any  .stain.  « 
Costs  the  dealer  the  same  as  regular  SAPOLIO,  but  should  be  sold  at  10  cents  per  cakCr 
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Wholesale  Price  List. 

EACH  DEPARTMENT  OF  OUB  PRICE  LIST  IS  CHECKED  UP  AXD  CORRECTED  EVERY  WEDXESDAI  BY  M.  J.  BBA>'DEN- 
JTEIX  &  CO..  A.  ^C^LLI>I^G  &  CO.,  J.  a.  FOLGEK  &  CO.,  SCSSM."MA>\  nOKMiiEK  &  CO.,  J.  H.  >KWB.\UEB  &  CO.,  Gl'OGENHlMB 
t  CO..  TU.I.MA:><X  &  BEXDEL,  Ti'ELLiMAN,  VBCll  &  CO.,  H.4A.S  BEOS.,  CCDAHY  &  CO.,  AKMOCK  &  CO.,  WIELAND  BROS.. 
ROEIHLISBERGER  &  GKASSOFF,  GOLDEN  GATE  CKACIiEK  CO.,  WIELL^M  CLUFF  CO.,  WHITTIER-COBCB-N  CO.,  W.  P.  FLL- 
UER  *  CO.,  8T-A>DA£D  OIL  CO.,  HOOPER  &  JENXIXGS,  -M.  PHILLIPS  &  CO.,  PACIFIC  COAST  BISCUIT  CO.,  PACIilC  VINEGAR 
C  PICKLE  WORKS,  HEY5IAN-WEILL  CO.,  AND  SCHWABACHER-FREY  <'0.,  EACH  FIRM  TAKING  THE  DEP.\RT.MENT9  ASSIGN- 
SD,  A.v  LIST  INDICATES. 

No  claim  Is  made  that  Ihi*  Piio«<  Lis(  oontnlns  an  ironclacl  scUedule  of  rates — good  for  »  week.  No  such  schedule  rciild  bo 
tbtalned,  t^ren  oa  actual  lanti  salea.  rhc»e  pi'i<'e>3  aie  solicited  tor  ixibllcutiuu,  and  reprerieiil,  iif  (lie  llmo  of  goiog  tu  preiin,  ttie 
tverage  prices  deaianded  by  the  geuerul  iiin  of  .jobbluK  bouses  lor  uverui^e  aniouiits  ul'  goods  o»  average  conditions  of  luircliuie. 
persons  ifitb  cash,  or  undoubted  credil.  aloays  get  special  low  rates. 

Subscribc'rn  will  confer  a  favor  l>y  pointing:  ont  to  us  aiiy  portlcillarerror  or  omission. 


COL. 


lbalone.B  18f 

Vmmnnia,  Laundry  S5 

Vnchovies   1* 

%8paragu8   10 

X  Handles   48 

%xle  Grease   43 

Bacon   11 

Bar  Sugar    ~ 

Bitrrels   51 

larrel  Covers   SI 

RasUis   51 

Baked  Beans   10 

Baking  Powder   20 

Bags    (paper)   43 

Barley,   Pearl   S.'J-SS 

Baskets   48 

Bath  Brick   43 

Beans,    Canned  10  i 

Beef,  Barreled   12 

Beet   Extracts   3S 

Benzine   29 

Binder  Twine   4* 

Blacking,   Shoe   46 

Bloaters   10 

Blnestone   43 

Bluing   25 

(Borax   25 

KBonlloit  Capsules  ...  J .  .33 
Bowls   48 
Brooms   48 
Breakfast  Foods   31-22 

Brushes   48 

Batter  Ladles   31 

Candies   30 

Candles   43 

Canned  Fish   11 

Canned  Fruits   5-6-7-^ 

Canned    Meats   13-14 

Canned  Soups   38 

Canned  Vegetables   10 

Ton    Openers   48 

C  oers   33 

Cu  ds.    Playing   52 

Caiv^t  Sweepers  48 

Casl/e  Soap   '  2'i 

.Ssto     Oil   .29 

Catsups   .  3"< 

Ca..-up8  <bulk)  .39-40-41-42 

Cavwr  r,  KMSsian   15 

Cerea    Coffee   33 

Cereal  Laxa'ive   45 

Cereals   21-22-23-24 

Cheese,  t~<r.  A  dom  15 

Chertfies,    ;*'Iara?chino.  . .  .38 

Cheroots    .   5J 

Cheese    9af«>  481 

Cigaretfei  Paj^rs   54; 

Chewing   Gutu   31 

Chicory    ■   1 

Chimneys   SC^ 

Chloride         Littr-5  2j"  , 

Chocolate    ,  3f 

; 


 col! 

!;hutney   33 

rider   34 

igarettes   55 

itron   .lU 

lam    At    Clam   .luice.  .  .  .  18 

lani  Chowder   18 

lo'bes  Lines   48 

Clothes  Line  Pulleys.  . .  .48 

Clotlies  Pins   48 

oal  Oil   2» 

Cocoa   33 

Cocoanut   34 

odtish   15 

'offees    1 

'ofl'ee   ExtiaclM    I 

Cotlce  .Mills   

Condensed  iMilU   .34 

.'ondimen  ts   1 1-4^ 

Jorks   49 

Cordago   44 

Corn,  Canned  10 

'orn    Starch   28 

Coltolene   34 

Craclcers   31 

'ranberry  Sauce    8 

Cream  of  Tartar   20 

"urrants    5 

^nrry  Powder   

'"utile  Bone   44 

Demijohn   49 

wishes.  Wooden   31 

)oor  Mats  49 

)ried  Fruits   5 

)rops  and  Lumps   30 

>Ty   Paints   29 

:>ust  Pans   49 

lusters   49 

Oels   17 

Cgg  Food   44 

'^gg  Beaters   51 

'ivelopes   52 

Evaporated  Milk   34 

Oxtract.s,  Beef   3." 

•extracts.  Flavoring  ..19-20 

extracts.  Syrups    4 

arin.   Goods    .  .31-33-33-34 

igs    5 

Vine  Cut  Tobacco   53 

Fish  and  Cheese   la 

Fish    (canned)   I'l 

imoked   1" 

nsh  Potted   i; 

flavoring  Extracts  ..19-20 

lour  ^,  81 

'^l.v  Paper   44 

French  Mustard  (bulli)..lf 
>uit8,   canned.  .  9-10-11-1? 

■^ruits,  dried    £ 

^ruit  Wax  &  Strings  4-. 

'■"ruit  Jars   44 

aucets   4! 

Fruit  Jar  Caps   44 


COL. 


COL. 


COI.^ 


Fruit  Jar  Rubbers   44 

Gasolene   20 

Gelatine  35 

tiiuger.  Preserved   19 

Ghie   44 

Gum,  Chewing   31 

Ham   11 

Herring   16 

High  Grade  Smoking  To- 

Ijacco   33 

Hone.v   6 

Hops   35 

Horseradisli   41 

Ink   52 

Insect   Powder   44 

Ironing  Boards   40 

,Tams   7-8 

.lars   44 

Jellies   7-8 

Lanterns   31 

Lamp  Burners   49 

Lamp   Chimneys   50 

Lamp    Wicks   51 

Lantern  Globes   51 

Lard   12 

Laundry  Materials   25 

Laundry  Starch   28 

Lard  Oil   2S 

Lead  Pencils   52 

Lemon  Squeezers   i»0 

Lemon  Sugar   35 

Lemon  Juice  35 

Linseed  Oil   28 

Liquid   Bluing   25 

Lobsters,  Canned   18 

Lozenges   35 

Lubricating  Oil   2'J 

Lye   25 

Macaroni   2; 

Mackerel   (salt)   1< 

Mackerel,  ^ins   1", 

Maple  Sugar    ." 

Maple  Syrup    f 

.Marmalade   

Mariscbino  Cherries  . .  .  .  3,? 

Matches   45 

Meals   21-32-33-24 

Meats  (canned)   13-14 

5Iemo  Books   5S 

."Milk  (condensed)   .^4 

Mince  Meat    8 

Mixed  Candy   .-..30 

Molasses   .3-;-; 

Mops  and  Handles   ijf 

Mouse  Traps   51 

.Mucilage    .  . .'  5'- 

.Mushes   31-22-33-3-' 

Mushrooms   3f 

.Mustard  (dry)   IP 

Mustard    (bulk)   45 

Neatsfoot  Oil   3f 

Nest  Eggs   51 


Nuts   c  Shell  Fish   18 

Oil  Cans  . . ;  51  Shoe  Dressing   47 

Oils   2!)  shoe  Brushes  48 

Olives   3£  Shrimps   18 

Olive  Oil   36  Smoked  Fish   16 

0.yster8   If  .Smoked  Tobacco  63 

Palls   50  Snuff   56 

Paints,  Dry   21j  ^oilu  and  Snleratus   80 

Paper-  Bags   4i  Soup   20 

Paper,  shelf   4;  Soap,  Scouring   27 

Paper,    Toilet   45  Soups   3U 

Paper,  Wrapping   4t  'Pices   19-80 

Paprika   It  .Spittoons   81 

Paruftine  Candles   43  spoons.  Wood  61 

Pastes   2L  jprats   17 

Peanut  Butter   3t  starch   28 

Peas  (canned)   1(  Stationery   53 

Peels   3(i  ■itick  Candy   30 

Pens,   Steel   52  Stogies   54 

Pencils  .52  Stove  Polish   46 

Pepper   It  Sugar    2 

Pepper  Sauce  '  4)  Sugar,  Mapio    3 

Pickles   39-40-41-42  .-vyrup    3 

Pigs'  Feet  :  1    Syrup,  Extracts   4 

Pineapples    (canned)  9  Tacks   51 

Playing  Cards   52  Tapers,  Gas   31 

Ping  Tobacco   34  I'apioca   23 

PUim   Pudding  3(    Teas    I 

Polish,   .Metal   tTTobacco   63 

Polish,  Shoe   4'  Tobacco  Cutters   

Polish,  Stove   46  i'obnsco  Sauce   4t 

Pork  and  Beans   lu  Toilet  Paper    46 

Pork,   Barreled   I'-'  Tomatoes   10 

Potato  Mashers   51  Tomato  Catsup(bulk)  39-48 

Potted  Fish  2::  Tooth  Picka   61 

Preserves   7->  ''aps   51 

Provisions   11  frufflcs   37 

Prunes    £  Tubs   60 

Raisins   6<  Turpentine   20 

Relishes   41  fwine   47 

Kice   23-2'  Twine  Holders   51 

Rolling  Pins   5!  Twist  Tobacco   55 

Rope   44  Vegetables    (canned) ....  10 

Sago   33,YermlcelU   28 

Salad  Oil   3(  Vinegar   39-40 

.Salad  Dressing   3<  Washboards   51 

Salcratus   2(  Washing  Powder  87 

Salmon  (salt)   H  Wax   47 

Salmon  (canned)   1'  Wax  Strings   47 

Salsoda   2;  Whips   51 

Salt   3»  White  Lead   29 

Sardines   If  Whiting   

Salt  Fish   1."  Wicking   51 

Salt    Jleats   11  Willow  Ware,  etc  48 

.Saratoga   Chips   3'  iWindow  .Screen   51 

.Sauces   3;  Wringers   5t 

Sauces  (bulk)   41  Writing  Paper   52 

Sauerkraut   3"  Wooden   Ware,  etc  48 

Seeds   :...4   Yeast  Cakes   38 

Steel  Pens   5-' 

Sheep  Dip   4'i( 

Shelf  Paper  50' 


Department  1 
COFFEE,  CHICORY,  ETC. 

This  Detsl.  >=  corrected  by 
H.  J,  BratMoo^koc:  5  vu. ;  A.  Schil. 
ling  &  Co.;  J.  A.  Folger  &  Co. 
Green  Coflfee. 

In  bags  In  drums 


Mocha,  Gen.  Arabian. 

Xo.  2   21 

No.  3   

Mocha  Liverato  ....2.? 

Aden   21 

Ktjna    (Hawaiian) ...  .12 

Mexican   12 

Java,  Common   15 

Java,  brown  pln'tion.20 
Java    Mandheling.  . .  . L'fi 

•    •'        Kroe   17 

''aracol,  prime  w'shd.lS 
Caracol,  oidinary. . .  .12 
Guatemalk   Prime....  15 


25 
23 


IS 
IS 
IS 
25 


IG 
13 


■         Choice   1414 

"       Good   12M  .. 

^osta  Rica  Prime....  13 
"    Choice(La  G'nd)13 

"    Good   11% 

Salvador    Washed....  13  .. 

Unwashed  .11% 
Caracola  Guatemala.  .  15 
"       Salvador  ..13V4 
Roast  Coflfee. 

Salvador   15  20 

Java   24  31 

Mocha  Aden   2  7  31 

Frme  w'shd,  C.A.blndslO  24 
C-ooa  C.  A.  Blends... IS  20 

Ordinary   Blends  12  1." 

Java  Fncy  Mndheling33'.4  33% 

■■    Kroe   25%  2S>,i 

Mocha  Liverato  31 14  31% 

J.    S  2514  31% 

Java  &  Mocha  Fancy.  32  Vi  32% 

No.   2  25  V4  26 

Guatemala  No.   1  18  1S% 


"       No,  2  la% 

Costa  Rica  No.  1....17% 

No.    2   17 

No.  2   17 

No.  3   15  \i 

Kona  Fancy   20^4 

No.    1   16  Vi 

Private  Brnnda. 

Lion,  100-lb   

Hills  Bros.  Arabian  Roast  .26 

Arbuckle's  100-lb  17.37  >/. 

"M.  J.  B." 
"M.J.B.,"  GO  I's  in  case. 

"M.J.B.,"  30  2's  in  case  

"M.J.B.."  24  3's  in  case  

Sctailltnfr'H  Best  CofTcc. 
In    1-rb    carrone,    in   2Ti,  5<) 
100-lb  cases.     Can  be  assorted 
required. 

5-stal-  ..  .36'411-star  ...  .IS 
4-star  ..  .29^-i  |2-star  ...  .22 
3-star    .,  .2o%\ 


16% 
1S% 
1S% 
17H 
16 
20% 
16% 


.2.<! 


Folger's  Golden  Gate  Coffee. 


too  or  60.  l-lt>  tins. 
■>0  or  30  2-m  tins  . 


.31 
.3* 


0  or  30,  2ii-lb  tins  30 

0  or  12,  5-lb  tins  30 

Never  sold  in  bulk 

Chicory 

California    0SV4 

Belgian  No.  2  07 

Belgian,    No.    1  0' % 

Coffee  Extrnda. 

Bulk,  per  lb  n? 

Vienna,  '^'s,  10-lb.  bx....::ti 

Vienna,  I'a,  10-Ib.  bx  25 

Ackermann's,  V'-srossbxs, 
gross   .',  4.00 
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Department  2 

This  Dept.  Is  corrected  by 
M.  J.  Brandensteln  &  Co.,  A.  Schill- 
ing &  Co..  J.  A.  Folger  {t  Co. 


Japaa. 
TEAS. 

(Panfired,  Sundried  or  Basket- 
fired.) 

Extra  Fancy  56  74 

Fancy   44  55 

Choicest   ;  39  43 

Choice  ...   34  38 

Fine  ]  24  33 

Fair   22  24 

Green  Ohtna 

(Gunpowder  Imperial  orYoung 

Hyson) 

Extra  Fancy  56  76 

Fancy   38  46 

Choicest   36  37 

Extra  Choice  32  34 

Fine  25  31 

Fair   ^  20  25 

Kngllsk  Breakfast. 

Extra  Fancy  67  80 

Fancy   51  66 

Choicest   35  50 

Choice   24  30 

Fine   20  22 

Pair   15  20 

Extra  Fancy  58    $1  50 

Fancy   50  57 

Choicest   3S  48 

Extra  Choice   33  ^5 

Pine  27  32 

Fair   22  26 

Ceylon  and  India. 

Broken  Orange  Pekoe.  .36  65 

Broken  Pekoe  33  56 

Orange  Pekoe  31  53 

Pekoe  ■-■•■■11  it 

Pekoe  Souchong  <S4  ^» 

ScbilHns'H  Best  Teas. 


(Packed  only  in  16.  12,  8  and 
S-oz,  Cartoons.  Never  In  bulk) 
Japan,  pef  lb. ..  J  $0.45 

do.  1  crown  . .   -J" 

do.  2  crown    I'^o 

English  Breakfast  45 

do.  1  crown    •»« 

do.  2  crown    i-8W 

Ceylon   45 

do.  1  crown   

do,  2  crown    l-o^ 

Oolong  1° 

do,  1  crown   

do,  2  crown    i-'*" 

TREE  TEA. 

(Full  weights  only.) 
Packed  in  1  lb.  and  %  lb. 
cartons.  ■  „,,, 

Japan   37 %B.  B  Congou. 37^4 

Ooolong   ....50    Gunpowder  .45 
Ceylon   sj'/aOr'ntal  Blnd.37% 

Folger's  Golden  Gate  Tea. 


N 

N 
O 

N 
O 

O 

O 

a 

CO 

00 

1-5 

43 

42 

41% 

41 

41 

43 

42 

41% 

41 

41 

14614 

514% 

44 

44 

48 

47|4G>4 

46 

46 

46 

45 

44% 

44 

44 

43 

42141% 

41 

41 

Department  S. 

This  Dept.  Is  corrected  by 
Sussnian,  Wormser  &  Co.,  J.  H. 
Newbauer  it  Co. 

SUGAR  AND  SYRUPS. 

The  Western  Sugar  Refining 
Company  quotes  net  casli 
prices  as  follows.  Barrels  are 
an  advance  of  10c;  half  bar- 
rels, 25c;  boxes,  50c;  50-lb. 
bags,  lOc. 

Fruit    Oranulatofl   5.45 

Granulated.   ino-Hi  sack.. 5. 45 

Rft-l  Granulated   5.3.') 

(\)nfectioner.s'    A,  5.15 

Ciihe   5,70 

Crushed   5.60 

t'and.v  Granulated   5.55 

Magnolia   A   5.05 

K.xtra    C   4.05 

Golden  C   4.S^ 

"D"  .Su.Efar   4.75 

H.   &   E.   Cr.vstal   Doniinns.  .  .  .  S.S5 

Bar,   Barrels   ;  6.05 

Calitornia  &  Hawaiian  Sugar  Re- 
fining Co,  Additional  per  100  lbs:  . 
In  bbls,  and  50-rb  bags,  10c  more; 
1  oz,  doz.  . .  $1.10|2  oz,  doz.  .  1.75 
half  bbls.  25c  more;  boxes  50c 
more;  for  all  grades: 

Granulated  Basis   5.45 

Powdered   5.55 

CA)    Crushed   5.70 

Berry   i;.50 

Extra  Fine  Granulated  5.45 


Coarse  Dry  Granulated  5.45 

Confectioners'    (A)  5.45 

Confectioners'   Crystal   5,55 

Cubes   5,70 

Bricks   5.70 

Beet  Gran,,   lOO-lb  bags  only ,,  5,^5 

E.'ccelsior    (A)   5,05 

K.tti-a  (B)   4,H5 

Golden    (C)   4, So 

Yellow    <D)   4.75 

C.  and  H.  "Hlgrade"  Bar. 

In  100-P,  sacks   $5.55 

.TO-lh,    boxes    6,05 

10-Ih,   tins,   10  in  ease   ,  ,  ,  ,  7,00 

35-ni,  tins   7,  '5 

40-III,    tins    7,25 

Barrel.s    ri,6'j 

Half  barrels   5., SO 

Long's  Peerless  XXXXXX 

Do.  bills  .  .  .  .  ;  6.95 

Do,   %   bbls  7,20 

Do,   4-lb,   tins,  cases  S.50 

Do.  35-n).  tins,  10  in  case.. 8. 40 
Do.  10-tb.  tins,  10  In  case.. 9. 05 
Do.  8-Ib,  tins,  8  in  case.... 9. 05 

Do.  .TO-Ib.  boxes   7.70 

For  Bakers'  and  Confections'  Use. 

Barrels   $6.25 

Half  bbls   ,   6.50 

Boxes,   30   n»s.   each   7.10 

"Old  Manse." 
Gal.  tins,  %  dz  to  case,  dz.  .  $14.00 
%  Gal  tins,  1  dz  to  case,  dz"  7.50 
Quart  tins,  2  dz  to  case,  dz  4.25 
Pint  tins,  4  dz  to  case,  dz.  .  2.50 
Jacket  Cans,  bulk,  per  gal  1.00 
Glass  Qts,  1  dz  to  case,  dz  4.50 
Glass  Pts,  2  dz  to  case.  dz.  .  2.75 


MAPU:  STBtlF. 

Log  Cabin  Staple  SyrO] 

jGallons,  per  doz  

I  Cans 

Halt-gals,  per  doz  

iQuartB,   per  doz  

I  Pints,    per  doz  

!  Bottles 

iQuarts,   per  doz  

jl'ints,  per  doz   

i.lackets,    per  eal  


Lost  Cabin  Pen-O-Obe  Sy» 

Cans 

Gallons,    per  doz  

Half-Gals.,    per  doz  

Quarts,    per  doz   

Pints,  per  doz  

Bottles 

Quarts,  per  doz   

Pints,    per  doz  

Jackets,    per  gal   

MAPLE  SCOAB. 

I    Tobosgan  Brand  Maple  S.m 

[30   1-tb    blocks  (cases) 


MOLASSK9. 


I    JACKETS  I  CASES 


60  %-rb  blocks  (cases)... 
Maltese  Cross  Brand  Maple  8 
Ass't'd  V4s,  Vis,  Is.  per  case 
Scalloped  Cakes,  100  to  caap 
Syrnp  Extract!. 


% 

%  1 

Bbl. 

bbl. 

bbl. 

20 

fZ 

54  G 

34  G 

17  G|5  G  1 

Q  1 

4  Q 

10  G 

39. 

Fancy  Open  Kettle 

.52 

.54 

.57 

2.98 

2.72 

2.42 

6.90 

7.60 

5.28 

.47 

.49 

.52 

2.73 

2.5« 

2.22 

6.40 

7;10 

4.98 

.41 

.43 

.46 

2.43 

2.22 

1.98 

5.80 

6.50 

4.62 

Centrifugal 

.37 

.39 

.42 

2.23 

2.05 

1.S2 

5.40 

6.10 

4.38 

Baking  Molasses 

.82 

.34 

.37 

1.98 

1.82 

1.62 

4.90 

5.60 

4.08 

Hawaiian  Island,  Genuine. 

.19 

.21 

.24 

1.33 

1.24 

1.10 

Cane 

.17 

.19 

.22 

1.23 

1.15 

1.06 

2  OZ,  doz. .  3.001 16  OZ,  doz. 
4  oz,  doz..  5.25132  oz,  doz. 
8   oz.   doz..  9.75|Gals.   each.. 11 

Crescent  Oil  of  Mapleine. 
1-oz.,  doz...  2.702-oz.,  doz  ..  4 

8-oz  15.004-oz..  doz  ..  8 

16  oz,  doz.  .27.00132  oz,  doz.  .41, 
Gals,  each.  ,  15.00|  ,  ' 

Hardesty's  Maple  Extia^lK 


TABLE  SYRUPS. 


Saratoga  Drips,  made  from  pure 
granulated   sugar,   packed:  12- 

..I's,  J6.28  

High  Grade  Sugar  Syrups. 

(Pure  White) 

White  Sugar  Drips  

(Delicious  Flavor) 

Perfecto   

Sngar  Syrups 

New  Butter  Scotch   

Victor  

Golden  Gate   

Cooking  Syrups 

Carnation  Drips   

Golden  Drips  

Special  Table  Symp 
Heliotrope  


JACKETS 


Bbl.]  bhi 
54  G  34  G 


.52  .54 


.47 

.44 

.45 
.40 
.38 

.34 

.25 

.38 


Vi  1 
bbl. 

17  al5  G 


4% 
G 


.49 

.46 

.47 

.421 
.40, 

.36 
.27 

.40 


.52 
.49 
.50 


2.98 

2.73 
2.58 
2.63 


.451  2.38 


.43 


.43 


2.28 


2.08 
1.63 


2.97 

2.50 

2.36 

2.41 
2.18 
2.09 

1.91 
1.51 

2.09 


2.42 


3  G 
1.86 


I 
I 

2.221  1.71 
I 

2.101  1.62 
I 

2.141 
1.941 
1.861 

] 

■1.761 
1.341 


1.66 
1.50 
1.44 

1.32 
1.05 


1.861  1.44 


KITTS 


2  Q    1  G 


2  G 


1%  1% 
G  G 


1.281  .7211.3411.21 


1.181  .6711.24(1.12 


I  I 


1.08 


20 
1-G 


6.90 


6.40 


20 


7.e( 


7.10 


liUI 

mi' 


JiCli 


1.12|10  1-gal.  Jackets,  crtd. 

per  Crate,  tt.V 


1.14 

.65 

1.20 

1.09 

.98 

6.29 

6.9014.8 

1.04 

.60- 

1.10 

1.01 

.90 

5.70 

6.40|4.e 

1.00 

.58 

1.06 

-.97 

.87 

5.50 

6.201 

.92 

.54 

.98 

.90 

.81 

5.10 

1 

5.801 

.74 

.45 

.80 

.73 

.08 

4.20 

4.90| 

III  CASES 
1.001  .58lRoand  Friction  Top  PaO 

6  10-lb  Tins,  per  case  (3.1 

24  3-lb  Tins,  per  caae   3,8 

12  5-lb  tins,  per  cse   3.4 


MAPLE  SYRUPS. 


I   JACKETS.  I 


CAS5SL 


Bbl. 
54  G 


Woodlawn,  made  from  pure  maple    sap    in  the 
groves  at  Beauce,  Canada, and  I's  also  packed: 
Cases:  12-1's  ,$13.44;  6-1's.  J6.72;    12-Vi's    , 17.14; 

2i-V*'s,  $.1.10;  24-%'s,  $5.10. 
Bottles:  13  qts,  $4.60;  24  pts,  $4.90. 

Deer  Lodge  

New  England  

Canada  Sap    . 


.95 


.85 
.77 
.67 


%  I  V* 
bbl.  bbl. 
34G17G 


97  1.00 


50 


|10 
4  G  II  O 


I 

5.13  4.66  4.14  11.20  11.90f8.10 


.90  4.63  4.21  3.74  10.20  10.90  7,26 
.82j4.23  3.86  3.42  9.40  10.30  7.02 
.72|373|-3.41|3.07|        j  j 


20 


%G 


24 
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Department  i, 
DRIED  FRUITS,  NUTS  AND 

HONBT. 
This  Dept.  is  corrected  by 
3uKsenhime  &  Co.,    TiUmann  & 
Bendel. 

[Add  %c  for  50 -lb.  boxes  and 
%c  for  25-lt)  boxes). 
Apples. 

unUrieJ,  sacks   

Svap.  Fancy.  50-m  boxes..., 
Svap.  ex.  choice,  50-rb  box. 
Svap.  choice,  50-tb.  box... 
Apricots. 

1907  Crop 

hoice   Sacks   •  22 

?ancy  Sacks    '-■^ 

"ancy,  25-rb.  boxes   2o 

Blackbcrrted. 

[n  boxes,  per  lb  none 

Cherries. 

Pitted,  In  boxes,  per  lb  35 

Unpltted.  in  boxes,  per  lb.  12% 
Currants. 

In  bbls   09 '/a 

Recleaned,  In  bbls  10 

Recleaned,  25- lb  boxes  11% 

Recleaned,  50-lb  boxes  11 

Recleaned.  l-Ib  carts  11% 

Recleaned,  12-oz  carts   10% 

Dates. 

Fard,   14-n),   per   lb  11 

Persian,  65- tb  case  07 

FIGS  (California) 

Blaclc,    sacks   04  % 

Black,  25- tb  boxes,  per  box..  1.2 5 

White,  bags   04i,i 

WWte,  10  1-lb.  brlts.,  pr 

box   65  90 

White,   50-%s    2.08 

FIGS  (Imp.  Smyrna.) 

box   90 

'Choice.  5-Ib.  bx.,  per  lb  16 

Nectarines, 
i  1907  Crop 

IVvhite   16 

(Red   .....16 

Peaches. 
Choice,    «ks.  .11| Fancy,  8lEB..12% 

Ex   Ch'ce.sksUVa        .  ^^^.^.L.^^ 

Pears. 

Clioice.    Ms.   in  sacks  lOU 

IDx.  choice,  ^As,  in  sacks  10 

Fancy,    Vis,    In   sacks  13 

Plums. 

Unpitted    ...  Pitted.black.il 
Pitted,  blchdll%a003-110s  .. 
Prunes. 


Sks. 

bx. 

2  5 -lb. 

SO-iOs   .  . 

 8% 

9 '.4 

 7% 

7 ',2 

GO-OOs    .  . 

.  ,  ,  .6 

OH 

5  ' 

6 

Sfl-90s   .   5  5V- 

90-lOOs   4H  5 

in  cases  of  125-lb  tins   t 

in  cases  of  IZ  5-lb  tins... 
Ralains. 
Box   %s   %s  501b. 
6  Cr.  Layers..  3.50  2.75   

5  Or.  Layers..  3.00  3.25  3.50  .... 
4  Cr.  Layers   1.90 

3  Cr.  Layers    2.00 

2  Cr.  Layers    2.25 

4  Cr.    Loose   10 '/s 

3  Cr.  Loose   10 

2  Cr.  Loose  09 '/j 

Fancy  Clusters,  1-Ib  cart 

per  doz   

Fancy  Clusters,  5 -lb  cart 

per  case   

Unblchd    Sultanas,    50-Ib....  8 
Thompson's  bleached  Suit. 

seedless,   50-nj   11 

Bleached  Suit.,  sdlss   9 

Seedless  Muscatels,  50-Ib 

cases    7% 

R.  R.,  36  16s  lO'/a 

Blue  Bell,  50  Is  (seeded)  lOH 

Seeded,   12  oz.  cartons  lOVi 

Seeded,   12   oz  cart   9 

Seeded,  bulk,  rb  11 

NUTS. 

Almonds,  Fancy,  I.  X.  L  IS 

Almonds,  choice  soft  shell 

Drake   16 

Almonds,  shelled,  No.  1  45 

Almonds,  shelled,  No.  2  35 

Almonds,    shelled,  Jordan 

Imported   

Almonds,  Jordan,  Dom.... 

Brazils,  160-tb  sacks  18 

Chestnuts.  Italian   .20 

Cocoanuts.  per  100  4.50  5.00 

Filberts,  175- Jb  sack  14 

Peanuts,  California   06 

Peanuts,  Japanese   OS 

Peanuts,  Eastern, hnd  pickd.. 6  61/4 

Peanuts,  roasted   8  9 

Pecan,  polished   18-20 

Pine   

Walnuts,  soft  shell,  bleached. 15% 

HONEY. 

Pure  white  sage,  2  5-gal 

tins,   per   tb  S 

Light  Amber,  2  5-g-al  tins  .... 

per  tb   7 ',3 

White  Clover  (stained.) 

5-gal.  tin,  per  tb  07>^ 

2  dz  2-tb  jars,  per  case....  8.00 
2  dz  1-tb  jars,  per  case....  4.25 

24-qt.  cans,  per  case   7.09 

12  %-ga].  cans   6.60 

6  1-gaI.  cans   6.00 

Glass. 

Per  Doz 

Tumbler,  S  oz.,  4  doz  in  case  1.25 
Oval  pints,  4  doz  in  case....  1.25 
1-Ib  grlAss  jars,  2  doz  In  case  2.25 
1-tb  glass  jars  (with  comb.  .  2.50 


7  8    ■  ^ 

Department  5. 

Thlfl  Dept.  \s  corrected  by  Wellioa.n  Pe«k  &  Co.;  Hans  Broi. 

JELLIES.  JAMS  AND  PRESERVES. 
EriT 


Ion     Cuttief  Rose 
16-oz.JarsllS  ez.  Jan^No.  2  Tins. 


Apple  . 
Apricot 

Apricot  Marmalade 


n 


•a 

■3 

4> 

e 

3 

■o 

s 

s 
« 

a! 

« 

n 

>, 

>, 

•-9  I 


92Vs 
92  >4 

92ii 
92H 


.|  13  35;  |2  00   H  60 

.|2  35|2  35|2  00|2  00  1  8511  60|97>A 
,  ,  -12  35|....|....|....|1  85|....|...: 

Blackberry   |2  35|2  35|2  00|2  0011  8511  60197"'. 

Currant   |2  3512  351.. ..12  00  ....|1  60|97>A 

^'^    ••  12  35|....|2  Ooi....  1  851....  97>;i 

Gooseberry   |....|2  351. ...|2  OOl....  1  60|....|92'4 

Lemon   |....|2  35|  12  OOl....  1  60|....  92"4 

Loganberry   |2  35|2  3512  e0|2  Oo|l  85|1  60J97K 

^'■^"Se     -  ■••  |2  35|2  35|....|2  00|1  85|1  60  97'i;|92'4 

Orange  Marmalade   |2  35|  |2  00|  |1  S5| .  . .  .  |97Vi| .  .  . 

3512  0012  OOU  S5|i'60|97U(92vi 
2  35(2  00|2  OOjl  85  1  60|97V.  92'/. 
S5|2  06|2  00|1  S5|l  6»|97y. 
35|2  00|2  OOjl  S5U  60|97'/. 


Peach   |Z  35 

Plum,   Damson   |2  3 

Plum,  Green  Gage  |2  35 

Quince   2  35 


Raspberry 
Strawberr: 

Assorted  Regular   (2  35 

Assorted  Berries   |2  35 


92  It 
9214 


|2  35|2  35|2  0012  0011  S5|l  60|97%I92H 
35|2  35|2  00(2  00|1  85U  60|97V4|92^ 
|2  0012  OOU  85U  60|97',4|92H 
|2  00|2  00|1  85|1  60|S7>^|92V4 


90 
90 


90 
90 


90 
90 
90 
90 


90 
SO 
90 
90 
99 
90 
90 
90 


COiMB 

Water  White,  24  1-tb 
Light  Amber,  24  l-lb 
Water  White,  24  1-lb 


frames.  .16 
frames.  .14 
frames.  .15 


BEESWAX. 

Pure   30-31 

liOne's  Preserves. 

Guaranteed  absolutely  pure. 
(Packed  2  doz.  in  case) 

Per  Doz. 
Strawberry,  Logan  Berry, 
Blackbeery,  Raspberry, 
Pineapple     ,Pear,  Fig 

Cherry   $3.50 

Poaph,    Apricot    Plum  , 

Qiiince,  Orange   3.20 

Assorted    3.30 

Spiced  Figs    3.70' 

lU  gal.  jars,  6to  cs,  pr  cs  7.50 
30-tb    pails,   per   pail   C.OO 

15-  tb  pails,  per  pail   3.80 

16-  oz.  glass  jars,  2  dz  .to  cs. 
per  doz   2.25 

lione's  Jams. 

30-Tb  pails,  per  pail   3.75 

15-lt)  pails,  per  pail   2.00 


Standard  Jams. 

Tuml)Iers.  1  Uoz  to  casi-,  doz. 
Tumblers,  2  doz  to  case,  doz.  1.10 

30-lbkits,  per  kit   2.2« 

JLone's  Jellies. 

In  Crystal  Top  Glass  Tumblers 
Guaranteed  Ahsolutely  Pure 
(Packed  2  Doz.  in  Cane) 
All  Varieties,  per  doz.... $2  00 

30-n)palls.  per  pail   3  20 

15-n>  pails,  per  pail   1.80 

Standard  Jelly. 
Tumbler.s.  1  doz  to  case,  doz.  .90 
Tumblers.  2  doz  to  case.  doz.  1  05 
SO-tb   Kitts,  per  KItt...  1  10 

10-n>  Kitts,  per  Kitt   75 

Cranberry  Sauce. 
LonK's  Peerless  Brand. 

Bbls.     tb   9    30-tb  Ivilts.lbio 

V.  bbl..  Jb..  Omi-H)  Kitts  tblO% 
!4  bbl.,  lb..  9V4 

SUnce  Meat. 
Long's  Peerless  Brand. 

Bbls..    tb  11     .TO -lb  palls  lb  1  Hi 

bbl..   tb.  .11 U  15-Ib  palls  tbl2 


DBPABTMENT  7.  ,    ^  „ 

This  Dept.  Is  corrected  by      Haas  Bros.;  Wellman,  PCCK  &  Co. 
Canned  Fruits 


y.  2 

n  W  03 


1 

^•a   I  i. 

CI  CI  !Ct 


1 


KIND 


,"0 

C  CO 


tag* 


a  i 


cff  oiSu 


2  50  1  1  so  I  1  C5  1  1  50 

»  UO  1  1  2  00  1  1  65 

-....1  1  i  

1  .^0 
1  SO 

1  15 
1  00 

1  15 

...... 

3  00  1  2  16  1  2  05  1  1  75 

 1  1  1  

1  65 

 1  1  1  

...... 

 1  1  1  





 1  1  60  1  1  1  25 



9  5 
1  10 




90 

90 

2  SO  1  1  1  



3  00  1  1  1  





3  00  1  1  1  

1  40 



 1  1  1  

:::::: 

2  SO  1  1  1  1  55 





3  50  1  2  r.O  1  2  25  1  1  90 
2  50  1   I  45  1  1  20  1  1  10 
2  60  1  1   45      1  20  i  1  le 
2  r,0  1  1  45     1  20  1  1  10 
2  GO  1  1  50  1  1  25  1  1  15 
 1  1  1  

1  35 
95 
95 
95 

J  05 



30 
90 
90 
95 

\n 
1  15 
1  15 
1  15 

 1  



 1  1  

1  

 1  1  1  

1  

I  



1  

1  

peeled 
sliced  . 


Apples  . 
Apricots 
Apxicots, 
Apricots, 

Assorted   

Blackberries   

Cherries  (Royal  Anno).. 

Cherries  (White)  

Cherries  (Black)  

Grapes  (White  Muscat). 
Nectarines   


 I  4  OU  I  3  50  I 

6  50  I  U  00  I  4  50  I  

7  50     6  60  I   


2S 


.|  4  26  I  4  00 

I  I  


5  25 
3  60 


4  60  I  

3  10  I  2  50 


4  50 
4  00 
2  75 


Peaches  (I..omon  Cling)  

Peaches  (Lemon  Cling  Sliced.  . 

PcBches  (While  Heath)  

Peaches  (White  Heath  Sliced). 

Pears  (Bartlctl)  

Plums  (Green  Cago)  

Plums  (Bgg)   

Plums    (Gold  Drop)  

Plums  (Damson)   

Raspberries   

Strawberries   


7  75  I  F  25  i  4  60  I  4  25  I  |  3  75 

V  75  I  7  00  1  1.  5  00   1  3  7J 

7  75  j  7  00     5  75     5  00 

 I  6  25  I  4  75 

 1  1  1  

7  00  I  6  25  I  5  25  I  4  75  I  3  75  |. 

I         I         I  ! 

00  4  25  I  3  80  I  3  2.".  I  2  55  I  3  00 
01)  4  25  I  3  50  I  :;  25  I  2  55  |  3  «I0 
00     4  25  I  3  50  I  3  25  I  2  55  I  3  «• 


.1. 
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Swift's  Premium 
Hams  and  Bacon 

Swift's  Premium  Hams  and  Bacon  can  always 
be  depended  upon.  They  are  carefully  selected 
and  sell  readily  with  a  good  profit.  Every  Ham 
and  Bacon  U.  S.  Inspected  and  Passed. 


Swift  &  Company,  U.  S.  A. 


Pine  Apiiles. 

Per  Doz 
Johnson's  Oolnmbia 

2's  sliced,  2  doz.  In  case. .  .2  30 
2's  grated,  2  doz.  in  case.. 2  36 
I'a  sliced.  4  doz.  in  case..l  15 
I's  grated,  4  doz.  in  case..l  15 
Gal.  coreless,  ii/^  Tb  to  tin, 

%  doz.  in  case,  per  It) . .  16 
Gal.,  grated,  7 lb  .to  tins, 

%  doz.  in  case  .per  tb .  .  16 
2's  sliced,  Baltimore,  2  doz 

case   2  25 

1'b    cocktail,  Baltimore 

ovals,  4  doz.  case  1  25 

Hawaiian. 
Extra   sliced,   2   doz,   2%^...  2.50 

"  "       4  doz.  Is  none 

grated,   2  doz,  2s   2.25 

"  "       4  doz.  Is   1.40 

Per  doz 

Standard,  sliced,  2%s,  2  doz  2.00 
"  "    2s,  4  doz.  . .  .none 

"  "    Is,  4  doz.  ...  1.35 

Chunks,    2s   2.25 

Whole,  2%  8,  2  doz   2.00 

Grated,   2s,   2   doz   1.75 

Is.  4  doz   1.26 

"       gals,  %  doz..  6.25 

Singapore. 
2  tb  diced..  1.7522-oz.,  doz.. 48. 00 
l-lb  sliced..    .952V4    whole..  2.25 


Department  7. 

This  Dept.  is  corrected  by 
SusBman,  Wormser  &  Co.,  Well- 
man,  Feck  &  Co. 
CANNKD  VSGETABIiKS 
Asparagns. 

Mammoth    5. JO 

Large  White    5,00 

Medium    White    I.TS 

White  Tips    4.50 

Beans 

Stringless   Extras   .'• 

I?lue  Lake,  none   

Blue  Lake,  gal.,  none  

String,   2   lb.  Standard  1.10 

String,  gal..  Standard   5.00 

Lima,  soaked    1-00 

Baked  Beans 

Fancy  Eastern  $ 

1-  tb  Tall  tins   50 

2-  lb  Tall  Tins    80 

2%-Ib  Tall  tins   1  00 

5- lb  Tall  tins   1  10 

Corn 

J3  Maine,  l>cr  doz  $1.^5 

Oallori.  cut.  Maine,  per  doz.  .  5.50 
(jolIoD,  cob,  Maine,  per  doz..  B.60 


10 

Iowa,    per   doz   90 

5    case    lots,    Iowa  S5 

2s  Extra  Fine  Sifted   1.65 

Succotash. 

Standard  Maine   1.35 

Peas 

Petit  Pois    2.00 

2s  Extra  Fine  Sifted   1.75 

Standards    l..?5 

2s,  Soaks   30 

Tomatoes 

3s,  Solid  Pack    1.40 

3s  with  peppers    1:45 

2%s,  Solid  Pack    1.26 

2y2's,     Solid    Pack  -wUb 

peppers    1.35 

2%s,  Standard    1.15 

Gallon   Standard    3.50 

Gallon,  Solid  Pack   4.00 

Gallon   Puree    3.25 

1^  Misccllaneons 

Artichoke  2%s  .%  .. 

Carrots,  23   1. 

Cabbage,  2s    1.1 

Turnips  ,gal   4.00 

Spinach,  2s    1.35 

Spinach,  gal   4  00 

Beets.  2s    1.05 

Hominy,  Great  Western,  3s...  1.15 
Pumpkin  and  Squash,  gal....  2.50 


Ton  Help 
BETTEE  TBADE 

CONDITIONS 
When  You 
PLACE    AN  AD 

iu  the 
  ADYOCAXE. 


11 

Department  8. 
PEOVISIONS. 

HAMS. 

Eastern  Standard,  17-18.. 

15-16... 
"          "  12-14... 
Picnic  Hams   


.17 
.17 

.11% 


Bollcii  Hams 

Skin  on   24% 

Skin  on   25 

Breakfast  Bacon 

Eastern    Standard,    6-8  22 

8-10..  .-iO 
10-12  19 

EnKlish  Cured  Bacon 

Eastern  Cure,   8-10  18 

Eastern  Cure,  8-10  >  .JS'/i 

Dry  Salt  Bacon 

Clear  Medium  Bacon  15  V4 

Clear   Light   Medium  15Vi 

Light  Belly   16 ',4 

Extra    Light    Belly  nVz' 

Bacon    Backs   15H 

Bacon  Bellies   15% 

Dry  SaK  Meats 

Sides   ......^i^.P^ii 

Bellies   14% 

Backs   13 

Fat  Backs   None 

Barreled  Pork 

Bbls.  Vz-bbls 

Spare    Ribs  $ 

Family    Pork   21.50  11.25 

Clear  Pork   24.00  12.50 

Big   Pofk   26.50  13.75 

Barreled  Beet 

Mess  Beef  10.00  5.50 

Family  Bee;  16.50  5.75 

Ex.  Family  Beef..  11.00  6.00 

Beef  Tongues         23.00  12.00 

PCgs  Ii'cct 

Tierces,   about  300    tb  $18.00 

Barrels,   about   200   lbs   13.50 

Vs    bbls.   about   80   lbs   5. 50 

Kega.  about  25  lbs   2.50 

Kits,  a  bout  IB  lbs   1.25 


12 

Pare  I/cnt  L^rd 

Tierces,  about  350  tbs  net  12 

%   bbls,  about  100  Tbs  12^4 

80-tb  Wood  Tub,  80-Ibs,  net.l2H 
60-Ib  Wood  Tub,  60  Tba,  net.l2i4 

20-Ib   Wood  Tubs  1254, 

50-Ib  Cans,  one  to  a  case.  ..  .12%' 

20-Tb  Cans,  4  to  case.  t2% 

10-lb  Cans,  6  to  a  case  12% 

5-lb  Cans,  6  to  a  case  12%, 

3-lb  Cans,  20  to  a  case...... 13 

Golden  Gate  I,ard. 


Tierces,   about   370   lb    net.. 12 
%  bbls,  about  150  tb  net. ...12^1 

50-tb  cans,  2  to  case  12% 

20-tb  cans,  4  to  case  12% 

lO-tbtbIb  cans,  6  to  case.  ...12« 

6-tb  cans,  12  to  case  -^-ISTt 

3-tb   cans,   20   to  case  13 

20-rb   wood  bkta   .....12 

60-tb    tubs    1'% 

80-lb    tubs   12% 

Compound  Lard 

Tierces,  about  360  tbs,  net  09?i 

60-tb  Cans,  1  to  a  caes  10 

ip-tb  Cans,  6  to  a  case. . . , .  .10% 

6-Tb  Cans,  12  to  a  case  10% 

3-rb  Cans,  20  to  a  case...  .10% 

"Arrow"  Compoand. 

Tierces,  about  370  lb  net  9% 

50-tb   tins.  2  to  case  10% 

bbls,  about  150  lb  net  10% 

50-tb   tins,    1   to  case  10% 

20-tb    tins,   4   to  case  10% 

lOitb   tins,  6  to  case...  10%. 

5-Ib  tins,   12  to  case  .11 

3-lb   tins.   20   to  case...  !ll 

20-tb  wood  bkts,  20  tb  net.. 10% 
60-tb  wood  bkts,  60  tb  netlO% 
80-lb  wood  UStm.  M  »  net..lO«^ 


Sneteae. 


50-lb  Cans 


Beec'hnnt  Fackin^  Co. 

Beechnut  Sliced  Bacon  and  Beef 
in  Glass. 

1  doz  No.  1  .Tars  ^3.25 

Erie  Brand  Chipped   Beef  in 
Glass,  1  doz  No    J  Jars....  2.60 
6  case  lots,  less  5  per  cent. 


V. 
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18 


14 


Department  9.  CAIJNEID  MEATS. 

Thl8  Dept.  la  corrected^by  Cndaby  &  C«. 


ALL  PRICES  ARE  PER  DOZEN  .5 


u 

Department  10. 
FISH  AND  CHEESE. 

This  Dept.   Is  corrected  by 

Wleland  Bros.;  Roetiilisberger 
UraHKuff. 


RuaMlan  Caviar. 


16 

Baatern  Codflah 

Qen.  OeorKes,  8  fish  t»  caMI  00 
jOen.  Qeorgev.  I'i  flnti  to  ca.  .  10.01) 

Geo.  Cur.  0«d,  case   9  50 

g,  Geo.  Cur.  Cod  ,40  fish  to  ca  8.00 
'*^.Qen.  Geo.   MldJIoH.  CO  dsh...  IS 
IGsri.  Geo.  Tablet3,36  fiaU  HVi 
Xieii.  Geo.  Hluck.s.  40  lish    11  Mi 


Per  doz 


Corned  Beet   

Roast  Beef   

Roast  Mutton   

Brisket  Beef   •  •  

Boiled    Beef  .  

Chipped  Beef  (in  tins)   

Sliced  Beef  (in  glass)   

Sliced  Beef  (in  tins)  

Sliced  Beet  (in  glass)   

Chip  Beet  (in  Tins)  

Brawn   

Pigs'  Feet   ^    

Corned  Pork   

Lunch  Tongue   

Sheep  Tongue  

Lambs'  Tongue   

Luncheon  Tongue  

Sliced  Bacon  (in  tins)   

Sliced  Bacon  (in  glass)   

Deviled  Ham  (Gelnuine)   

Potted  Ham  (Genuine)   

Potted  Tongue  (Genuine)  

Potted  Meat  (Ham  Flavor)  

Deviled  Meat  (Ham  Flavor)  

Potted  Meat  (Tongue  Flavor):.. 

Boneless  Chicken  

Veal  Loaf   ■  

Sandwich  Loaf  .   

Picnic  Loaf  

Chili  Con  Carne   

Beafsteak  and  Onions   

Hamburger  Steak   

Frankfurter  Bratwurst   

Minced  Collops   


Tripe 

Sweetbreads   

Tlenna  Sausage   

Pork  Sausage   . 

Oxford  Sausage   

Bologna  Sausage   

Sausage  and  Kraut  .  .  .'. 
i  Stewed  Kidneys  

Corned-Beef    Hash  ... 

Lunch  Sausage   

;  German  Lunch  Sausage 

Ox  Marrow   


Ox  Tongue  (whole) 


Chorizos 


 1  1  40 

 1  1  25 

1  6.5  J  2  75 
1  45      2,  35 
.. .  .1  1  45  I  2  35 

'.'.'.']'l55'\^'.i'.'. 

85  I  1  50  I  

85  I  1  50  I  

85  I  1  50  I  

40  I    7o  I:  

40  I     75  f  

40  1     75  I  

 I  2  60  I  


Sbrvdded  Codflah 

1-Ib  cans.  2  doz  in  case. . . . ?1  s.r.o  Beardsley-g    shredded.  2 
\i-tt-)  cans,  2  doz  In  case.  ..  .  10.00     ^lu^.    iu  case... 
%-Ib  cans.  5  doz  in  ease..  5.20 
i^-Ib   cans,  (i  doz  in  case..  2.70 
White  Label 

CHBESB 


1.00 


NorweK^lon  Hncfcerel 

III  case..        n/|Bloater,  12U-i;!0  tlsh  55.01 

Brand      "   "   no„e  iBloater,  %  bbl..  CO-65  llsh .  . .  . 211  6J 

-'o.  1,  150-1GO  nsh  45  00 

No.  1,  75-SO  nsh  23. 5» 


Forelen  and  Domeatlc. 

New  York  State  Factory 
Cheddars   June  niaki'.... 

Twins.  June  make   

October  make,  Cheddadr's.. 

October  make.  Twins  

Cal.  State  factory  Hats....  IE 


new 

i.s 

IS 

19V4 

19'/.: 


lo.  2,  220-240  fish   37  00 

No.  2.  110-120  flsh  19. 5» 

N'o.  3,  300-350  nsh  28. 0» 

No.  3,  100-175  flsh  15.00 

No.  4,  400-440  flsh,  bbl  25.00 

No.   4,   200-220   flsh  r. 13.60 

Irtah  Mackerel 


y.-lt;'.No.   1,   200-220  flsh  none 

C;al.  State  fctry.  Young  Am ..  17-18  INo.  1,  80-90  flsh  none 


No.lVal. 
5  50*1 . 


Jack  or  Monterey 

Brick  Cream   

Llmburger,  Eastern,  lb .  . . 

Swis.*.  imported,  lb  

Domestic    Twins,  old.... 

Roquefort,  lb  

Gouda,  per  It)  

3ap  Sago   

Pineapples,  Eastrn,  6  In  cs,  cs. 


lfi.l7lNo.  2,  325-350  flsh  none 

.  20    '>'0-  2.  130-140  fish  none 

IS-lsljNo.    2,   475-500  flsh  none 

3.1     «Mo.    2,   180-190   flsh  nuna 

-..T     \{<o.  1,  10-tb  kits.  13-16  

42    iNo.    2,    20-22    flsh   1  30 

27    I  American   Blontera  ~ 

22%|3hore  Bloaters,  115-120  flsh.  .none 
I.  3  5C  Shore    Bloaters,  45-50 


-50    flsh. .none 


•  I 


Vo.% 
95 


95 
95 
95 
80 
90 
90 


1  SO 
1  80 
1  SO 
1  30 
1  65 
1  65 
1  80 


2  50 

1  35 

2  35  I 
2  10 

1  10 


No.  3 
Tins 
1  or  2 
Dz.  in 
Case 
1  80 
1  80 
1  SO 


2  20 
1  65 


...1. 


2  35 


.1     90     I  1  55 

■1     85  I  

.1  1  00  I  |...  ...| 

.1  I  I  2  90  I  I  |... 

.|N0.1%|  No.  2  |N0.2%|  No.  3  |  No.  C  | .  .  . 
.    6  25  I  7  50  I  9  25  111  25  120  5j)  |.  .  . 

I            I            I            I            I  l,NO- 
.1  I  I  I  10  OO 


Pineapples.  Eastn,  6  In  cs,  sml  2  5; -Extra  No.  1,  120-130  flsh.... none 

Holalnd,    Edam, med  plain,  dz  9  5(  ' Extra  No.  1.  50-55  flsh  none 

Holland,    Edam,    medium   In         |N'o.  1,  140-150  fish  none 

No.    1,   60-G5   fish.,  none 

P'ffr'd  Edam,  small  o.i  ■>=       i N'o.  2 

per  case  of  12  , 
P'ffr'd   Edam,    med  38-40  f  9. 7E 


bladders,  per  doz  9.50  10  0( '  .      „  ...   _  .  o.  c« 

•! 5  T\ri c  I    °-    2,    130-140   flsh  28.50 

0  00  2.  55-60  flsh  11.00 

So.   2.   140-160   flsh  none 

No.  2,  60-65  flsh  nona 

No.    2,   160-180   flsh  nona 

S'o.   2,   70-SO   fish  nona 

.Vo.  2,  180-200  flsh  nona 


Do    Edam,    large  44-45  10.50 

Fancy 

Camembert,  Brie,  Roquefort 

and  Gorg-onzola,  jars.  .  .nom  "o  Yo"- g'o" flsh. '.i!'.!  [none 
Parmesan  C  &  B,  sml  bot       |  |^  KUa 

Pal-meskW  C  &-b;  Vge  bot.  ^      '  ^''*'^"fff '  ^''^k*'"^ 
 ..7......  5  OC'No._  1,  kits,  8-9  fish  or  15- 


Bayle'a 

Small  %-tb  l-Ib.  5-tt) 
Deviled  Cheese 

$1.00.  $2.25.  $4.00,  $5.00.  $9.00 
A.fter  Dinner  Cheese: 


17  fish    1.40 

No.  2,  kits,  8-9  or  20-22 

flsh    1.30 

Salmon 

King:,    bbls  nona 


U60  t2^4h  $4  00  $4  50  $7  5 f  Oregon  Silversldes.  bbls.  13  00 

Roauefort  Cheese-  '^"^  'Alaska  Red.  bbls  13  00 

$1.00  ,$2.40,  $4.00  .$4.50.  $7.50  -Alaska   Red,    %-bbls,  100^ 
tfacl,aren  Imperial  Cheese  Ccl-tdi^jg^gj^^* '^g^" '  jj'jig  "  '.'.'.'.'.  .  I.OO 


Every  Dealer 

Who  Gjnsults  this  Department 

SELLS  CANNED  MEAT 

It  Would  Help  Your  Goods 
If  He  Read  About  Them 

HERE 


Imperial  Chees 
Club  size,  2  doz  jars,  doz.  . 
N'o.  1,  size,  1  doz  jars,  doz 
>\o.  2  size,  ',4  doz  jars,  doz 
N'o.  3  size,  %  doz  jars,  doz 
Individuals,  5  doz  jars,  doz 
Roquefort  Cheese — 
Small  size,  2  doz  jars,  doz 
Large  size,  1  doz  jars,  doz 
Individuals,  5  doz  jars,  doz 
SALT  FISH 
Baclflc  Codflah 


2.SC 


iBellles,  bbls   15.00-18.00 

^  Tong-ues  and  Sounds,  kits 

lO-lb    1  40 


"..i'X"  iTongues    and  Sounds, 

.10. 6f     14. bbls.   SO-lb  11  50 

•    -Sfi      New  HcrrlnK.  Pack.  1908 


Holland. 

1''-SEx  SIctd  Mixed,  bbls  20.00 

3.251    •'        ■■  'Vi  bbls  10.50 

•  8-  ,    ■'        "        "    Keg    1.20 

|Cheaper  grads.  mixed,  bbl..  16. 00 
I        "  ■'        •'     H   bbl   ..  8.50 

Keg  90 

Bundles,,  per  lb   4%!Ex  Selected.  Mllchner.  bbl.. 22.00 

Case,  selected,  per  lb   "  "  "    14  bbl  ....11. SO 

Boneless,  30-lb  boxes,  lb....     6    |  "  "  "    Keg    1.35 

Boneless,  40-rb  boxes,  lb....  |Cheaper,  Milchner,  bbl  18.00 

Boneless  Stripes,  per  lb   6  "  "        ',4  bbl    9  60 

Boneless  Blocks,  per  lb   7  "  "       Kegs    1.00 

Boneless  Tablets,  per  lb   814  Labrador,  round.   160  fish...  5. SO 

Boneless  Middles,  per  Tb   714  Labrador  Spilt,  per   S  bbl..  6  50 

Boneless  Middles,  extra.per  lb  .  10<4  ['*««lflc   4-00 


WIELAND  BROS. 

.109-311  D.WIS  STREEr,  S.\>'  FRAXCISCO. 

Importers  and  Commission 
Merchants 

SPECIALTIES— Imported   and  domestic   .SwI.is   Chee.ie.  Mmhurger. 

Brick  Cheese,  Edam.  Roquefort,  etc.;  Mackerel.  Codfish.  Holland 

Herrings,  Olire  Oil.  Spanish  and  California  Olives,  all  kindj  o( 

Sausages  and  other  delicacies. 
SOLE  AGENTS  for  Sierra  Cheese.  German  Breakfast  CV  jese.  Brie, 

Camenbert,  Schloss,  Kronen  and  Neufchatel  Cheese. 


92 


17 

Smoisea  Fish 

Septune,    Brand,    106s  $2.85 

Sei>tune,   Brand   50s   1.60 

Vlainty    Brand,    50s   2.25 

floaters,  Grim..  lOU  box....?3.00 
Bloatere,    Grim.,    50    in    box.  1.75 

Bloaters,  Cromarty    3,00 

Tarinouth,  lUu  in  box.... 

Halibut,  chunks   15 

Herring',   bo.\f-.s,   ija.'^i  ,-1  n  L'l. 

Herring,  boxe.s,  W'a.sliinglun  .:;o 
Herring.?,    NepUinp,  l.one.le.s.s, 

hoxp.a  of  3  0s,  net   I.;i5 

Miiii'.s   SPleotecl   Red  Her- 

ring.s,  lOO'.s  1.90 

Moir'.s  Selected  Red  Her- 
ring's, 50's    1.25 

Salmon  ,pei-  Tb  10  20 

Beardsley's. 
Herring',  boneless,  tins,  doz.  .  1.50 
Herring,   boneless,  small,  doz  1.00 
Herring,     boneless,  vacuum 

tumblers,  2  doz  in  case....  1.95 
Finnan  Haddies,  30-11)  boxes, 
per  lb   13Vs 

Potted  risU. 

Per  doz 

Potted  Crab  4  %X.S5 

Kipper  Paste    1.00 

Anchovy  Bloater  Paste   2.30 

Ditto,  fancy  pot.s    4.75 

Yarmouth  Bloater  Paste  .7.'> 

Ditto,  fancy  pots  4.75 

Kippered  Herrings    1.90 

Kippered  Herrings,  Meirs.1.90 

Department  11. 

CANNED  FISH.  ^ 

This  Dept.  is  corrected  by 
Sussman,  Wormser,&  Co.;  TiUmann 
&  Bendel. 

Doz. 

Anchovies,   in  oil,   2  doz 

'/4  pts.,  in  glass,  doz   5.00 

Anchovies,  2  dO'f,  %  pts,  dz  3.00 
Bloaters,   Yarmoutti   C.  & 

B.  doz  4.50 

Codfish    Balls,    2-rb  tins 

per.  doz  2.25 

Eels,    Hamburg,   in.  Jelly, 

1-rb    tins   2.35 

Bels,  smoked,  l-Ib,  per  dz.  .  2.S5 
Firnan  Haddies,  2-lb  ovl.  2.25 
Finnan   Haddies,  1-IT>. 

round,   per  doz   l.SO 

&ardelles.  imp., -tt>  tins....  2..';0 
Sardelles,  imp.  in  glass.  3.00 
Sardelles,  dom.  1-lb,  glss  2  25 
Sardelles,  Ankers.  Vs  keg  3.00 

Sprats   7.50  8.00 

Mackerel 
1-lb  tins,  50  in  a  case 
2-lt)  tins  ,3  doz.  in  a  case 

Gold  Label  .l-lb  tins   1.50 

P.  &.  W.,  2-lb  soused   2.75 

P.  &  W.,  2-  Ibmustard.  . . .  2.75 

P.  &  W.,  2-Ib  tomato   2.75 

Underwood,  2-rb  soused..  2.85 
Underwood,  2-rb  tomato.  2.85 
Underwood,  2-Ib  mustard.  2.85 
Los  Angeles,  2-lb  soused.  2.55 
Los  Angeles  ,2-rb  tomato. 2. 55 
Los  Angeles,  2-rb  mustrd.2.55 
Mt.  Desert,  2-lb  soused..  2.25 
Mt.  Desert,  2-lb  tomato ...  2, S.^; 
Mt.  Desert,  1-rb  soused..  1.35 
Blueback,  l-lb.  fresh....  1.10 

4  dt)z..  Is,  flat,  oval   1.80 

4  doz.,  flat,  square   1.40 

Crescent  Mackerel 

.Soused,   18-oz  tins,   doz  :$1.80 

Tomato.    IS-oz    tins,    doz....  l.SO 
Mustard,    18-oz   tins,   doz....  1.80 
mackerel  in  Oil. 

Bezler's    3.00  4.00 

Lemarchand   5.00  7.00 

Salmon 

.Vlnskii  Rpd.  tins,   doz.. $1.23 

Alaska  Red,  2-lb   none 

Aloska  Pink  ,1-lb.  tins  95 

Ala.-^ka  Flats,  1  lb  none 

Oregon  Red,  1  lb  none 

Oregon  Red    2  lb  none 

Oregon  Pink,  1  lb  none 

Oregon  Pink.  2  lb ...... . none 

r>>-»<rr>n  viattj.  J  lb   none 

Columbia  Riv,  lib  tls.  ..none 
Columbia  Riv,  lib  flats.. none 


18 

SiAdlnes. 


19 


20 


French,  Ms,  18  m.m.... 

\9,    22    m.m.  . 
Portuguese,  %b,  IS  m.m 
14s,    22  m.m.. 
•."       Vas.    30   m.m.  . 
Norwegian,  '/4t    22  m.m. 

.Sprats. 
Frenrh,    '.j ta   ni,  in  .  .  . 

1.'2  HI. la   


Per  case 
9.60 
12.50 
S.OO 
9.50 
IG.OO 

9.r;o 

.'<.F,0 

•j.r.i) . 


The  Advocate 


has  the 


Largest  Circnlatlon 


of 


Any  Trade  Paper  on  the 


Pacific  Coast. 


Department  12. 
SPICES  AND  FLA  YOKING  EXTBACTS. 

Scblllins's    Bent    Spices  —  Nature's  Best. 

Square  Tins.    Never  Sold  in  Bulk. 
Small  medium,  large  size  have  sifting  tops  except  Mustard. 

Small     Medium  Large  Ex.'LarKe  Hotel 


American  Sardines 

!  ('4s  pkd  100  to  OS,   "Is  DO  to  cs.) 

.  Vi    in  oil,   without  key  :!.SU 

'  Vis  in  oil  with  kpy   1.00 

i  ViS  in  oil,  per  doz  50 

i  ',4  s  tn  mustard,  per  doz  60 

i  ^4s  in  mustard,   case.   3.75 

i  %s  in  mustard,  per  doz  95 

j  4is  in  mustard,  case  3.25 

I  SHE^IiL  FISH. 

Abalones 

j  4  doz  in  cs  ,with  shells,  cs  6.00 
Clums  and  Clam  Juice 

I  doz 
:  Doxsee  'Clams,    l-lb    tins.  .;  .$1.85 
I  Doxsee  Clams  ,2-lb  tins.  2.75 
Doxsee  Clam  Juice  ,1-lb..  .90 
Doxsee  Clam  Juice  ,2-lb..  1.60 
B&M  Lunch  Clams,  flat  1.37% 

:  Underwood  Clams,  l-lb   1.05 

Underwood  Clams,  2-!b   1.65 

i  P.  &  W.  Clams,  l-lb  tins....  1.35 
j  P.  &  W.  Clams,  2-m  tins....  1.65 

Oxford  Clams,  l-lb  tins  95 

Oxford    Clams,    2-rb    tins....  1.50 

i  P.  &  W.  Clam  Chowder   2.25 

;  Burnham's  Clam  Bullion,  qts.  ... 
'  Burnham's  Clam  Bullion.pts.  4.50 
Burnham's  Cl'm  Bullion,  V*!  Pts  2.40 

I  Crabs. 

'/^.s  flat,  4  doz,  per  doz   2.25 

,  Mincedr,    V^s  flat,  4  doz....  1.25 

Picnic,  Is,  4  doz   1.15 

2s,^  2  doz   1.75 

liobsters 

i  Doz 

I  Picnic  talis,  4  doz,  per  doz.  .  3.00 

1  Picnic  flats,  4  doz,  per  doz.  .  2. SO 

I  Vi-lh.  flats,  4  doz.  per  doz.  .  2.60 

i  '4-tb  flats,  4  doz,  per  doz....  1.40 

Oysters 

j  Oysters,   Selects,   12   oz  $3.2!i 

I  Oysters,   Selects,    6   oz   1.75 

Oysters.   Standard.   10  oz....  2.35 

Oysters,  Standara.  5  oz   1.35 

Oysters,   Standard,   S  oz   2.10 

Oyster,  Standard,   4  oz   1.15 


Pepper   

Mustard   

Ginger   

AlLspice    .  .  .  , 

Cinnaintin     .  .  . 

Cloves   

Nutmegs  ... 

Mace  

Cayenne    . . . , 

White  Pepper 

Sage   , 

Thyme   

Marjoram  .  . , 
Savory   


size 

size 

size 

size 

size 

ppr 

doz. 

pr  doz 

per  doz 

pr  doz 

pr  tin 

.-75 

1.20 

2.20 

.78 

..so 

1.35 

2.40 

4!ort 

.85 

.75 

1.25 

2.25 

3.S0 

.81 

.75 

1.10 

2.00 

3.50 

.73 

1.35 

2.30 

4.35 

7.75 

2.00 

.85 

1.40 

2.60 

4.75 

.87 

1.60 

2.75 

5.25 

10.00 

2.00 

1.75 

3.00 

5.75 

11.50 

2.15 

.90 

1.50 

2.75 

5.00 

.93 

1.00 

1.85 

3.50 

6.00 

1.20 

.75 

1.25 

2.25 

3.90 

.81 

.85 

1.40 

2.60 

4.75 

.87 

.95 

1,75 

3.25 

5.75 

1.26 

.85 

1.40 

2.60 

4.75 

.87 

doz. 

4  doz. 

2  doz. 

2  doz. 

1  doa. 

21 

lbs. 

24  lbs.  23  ibs. 

38  lbs. 

541ba. 

Shrimps. 

Shrimps,   pickled,  l-tb  $1.25 

Dunbar's  Picnics,   l-lb.  doz.  .  1.25 

Pride  of  the  Gulf,  1-Ib,  doz.  .  1.25 

Dunbar's    l>4-tb.    doz   2.25 

Pride  of  the  Gulf,  IV2  tb.,  dz  2.2  5 

Pickled  Shrimp,  1-tb,  doz   1.30 


.    Net  'Weight 

Pepper   75 

Mustard   

Ginger   

Allspice   

Cinnamon    1.30 

Cloves   90 

Cayenne   90 

"White  Pepper  . .  . 

Nutmegs    1.60 

Mace   

Sage   65 

Thyme   70 

Marjoram   

Savory   


Folger's-  Golden  Gate  Ground  Spices. 

High  Grade — High  Price. 


%-n> 

.  l-lb 

2V4-«> 

5-tb 

per  dz 

per  dz 

per  dz 

per  dz 

per  dz 

per  d 

4  doz 

4  doz 

2  doz 

2  doz 

2  doz 

1  doz 

to  cs 

to  cs 

to  cs 

to  cs 

to  cs 

to  C3 

.  .75 

1.15 

2.15 

3.65 

.29 

.28 

.  .75 

1.15 

2.15 

3.65 

.29 

.28 

1.15 

2.15 

S.65 

.29 

.28 

.70 

1.10 

2.05 

3.50 

.28 

.27 

1.30 

2.25 

4.25 

S.15 

.65 

.64 

.90 

1.50 

2.75 

4.95  , 

.40 

.39 

90 

1.50 

2.75 

4.95 

.40 

.39 

.95 

1.55 

2.85 

5,10 

.41 

.40 

1.60 

2.65 

5.15 

9.75 

.71 

.70 

1.75 

2.90 

5.40 

10.25 

.75 

.74 

.  .65 

1.05 

1.95 

3.36 

.21 

.20 

.70 

1.25 

2.35 

4.35 

.32 

.31 

.85 

1.40 

2.60 

4. SO 

.38 

.36 

.  .70 

1.25 

2.35 

4.35 

.32 

.31 

This  Dept.  is  corrected  by 
A.  Schilling  &  Co. ;  Xillmann  &  Ben- 
del. 

In  Original  Packages. 

Pepper,  Black  14 

Pepper,  White  25 

Ginger   13 

Ginger,  Gen  Jam  15 

Cinnamon,    Ceylon  22 

Cassia      ,         .  .  16 

Cassia   16 

Cloves   20 

Allspice   10 

Nutmegs   30 

Mace   SO 

Laurel  Leaves,  in  bales  07 

Lalrel  Leaves,  in  small  lots,  10 
Paprika. 

1  oz,   doz..  1.00116  oz,  doz.. 

2  oz,  doz..  1.50|2%-tb  tins. 
4  oz,  doz..  2.75|5-rb  tins.... 
8   oz,   doz..  4.50l3ulk,  lb.... 

MUSTARD. 
Colman's,  %s,  per  lb.... 

Colman's,  %s  ,per  lb  

Colman's  Is.  per  lb  

Colman's  5s,  per  lb  < 

Durkees  %s,  per  doz  66 

Durkees   >,4s,  per  doz   1.30 

Schilling's   Best,    small   75 

Schilling's  Best.   medlu.m   1.20 

Prepared. 

Ijouit    Freres,    per    doz   2.25 

Imitation  Freres,  per  doz.  .  .70 
Dusseldorfer,  1  doz  pts,  case  1.60 

Eddy's  Salad,  small  90 

Eddy's    salad    , medium   1.35 

Eddy's  large    2.00 

Webbs,  2  doz.  cs  135 

Heinz.    2   doz.   cs   1.26 

FLAVORING  EXTRACTS. 
Schilling's  Best. 

Triple  Strength,  Pure  and  Un- 

colored,  Sprinkling  Tops. 
Full  Measure.    Never  sold  in  bulk 
Lemon  'Vanifia 
and  and 
Others  Hose 

1  oz  1.30  l.S0|8    oz..  7.25  11.00 

2  oz  2.00  3.OOIIC  OZ..14.00  21.50 

4  oz  3.75  B.75i?2  oz.. 27.00  42,00 

B  oz  5.50  8.5»1 


Folger'g  Golden  Gate. 

High  Grade— High  Price. 


18 

30 
19 
21 
25 
24 
64 
36 
17 
65 
90 


7.75 


.52 
.48 
.48 
.43 


1 

2 
4 
6 
S 
16 
32 


oz.  . 

oz. . 
oz. . 


Vanilla 
and 
Rose 
1.601 
2..50 
4.75 
6.75' 


oz   9.00116 

oz  16.50|32 

oz  32.001  8 


Lemon 

and 
Others 
...  1.25 
...  1.85 
.  . .  3.46 
.  . .  4.75 

oz  12.00 

oz  23.00 

oz  6.50 


oz.  . 
oz.  . . 
oz.  . . 


Pepartment  13. 
BAKIJIG  POWDER,  ETC. 

This  Dept.  is  corrected  by 
Hooper  &  JennittKS;  TUlmann  Ss 
Bendel, 
Bo.val'.. 

1  C3       B  CS  iocs 

%  lbs  .cans. $1.38  $  1.36  $  1.34 

6  oz.  cans..     1.92      l.ao  1.87 

Vz    lb.   cans    2.57      2.52  2.50 

12  oz  cans.    3.82      3.75  3.72 

1  lb  cang.  .     4.95      4.85  4.80 

■iV2  lbs  cans  .11.65    11.40  11.28 

3  lb  cans..  13.60  13.34  13.20. 
5  lb  cans..  22.35    21.90  21.68 

An  extra  discount  of  1  %  If 
pac'ked  in  barrels. 

Troph.v 

4  oz.,  doz..  1.1012%  lb,  doz.  9.00 
8  oz.,  doz..  2.001 5  tbs.,  doz.  .18.00 
16  oz.,  doz.  3.50|10   lbs,  doz. ^1. 60 

Sun  BiikinK  Powder 
16   oz,   doz.$3.90|4    oz,    doz..  1.20 
8   oz,   doz..  2.201 

Scbillins's  Best. 

Never  sold  in  btilk. 

gr  16.50]  H  lb.,  doz. 

Ibs, 


4  oz.  „  .  _  . 

6  oz,  gr....22.50  3  Ibs.  doz. 
8  oz,  gr....28.00  4  lbs,  doz. 
12  oz,  gr...41.00  5  tbs,  doz. 
16  oz,  gr... 53. 00  10  lbs,  doz. 
Folger's  Golden  Gate. 
Guaranteed  Pure. 
4  oz.  gr.  . .  .16.no'2'/4  pat,  dz 
G  oz,  gr. ..  .22.5013  pat,  dz.  . 
8.  oz,  gr.  28.0014  pat,  dz. . 
12  oz,  gr... 41. 0015  pat,  dz. . 
IG  oz,  gr. .  .53.00|l0  pat,  dz. 


10.50 
12.00 
16.06 
20.00 
39.00 


10.00 
12.50 
16.00 
20.00 
39.00 
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eSESCEKT. 


Per  doz 
tins...  5.50 
tins.  . .  9.00 


tins..  .65|3-n) 
%-n>  tins.  .  1.2515-nj 
l-n>   tins. .  .  2.001 

Rnmford  Baking  Fowder. 

Case  2  dz.No. cans  dz, 22  It)S  $1.40 
Case  1  dz.No.l  cans.  dz.  20  lbs  -2. SO 
Case  ^:  dz.Xo.3  cans. dz. 26  Tbs  7.50 
Oase      dz.Xo.5  cans. dz, 42  rijs  12.50 

Less  T>  p«r  cent  in  5  case  lots. 

1'  ca.se  >i's'  or  I's  free  with  10  case 
lota. 

'K.  C. 

iff  oz.,  dz..  .-SOK'iO  07,.,  dr..  4.25 
15  oz.,  dz.  .  1.351/""  oz.,  dz.  .  6.50 
25  oz.,  dz..  2.161 

Pure  ^^ream  Tartar. 
lOO-tb  bblj      .27|6-rb    tina,dz  2.65 
50.    25-m  bx    .2S11-It>    tlnsrdz  5.50 
6-tbtlns.n>.  .40| 

SODA. 
Churches  ,A.  &  «.,  30  or 

60  I's    .OS^ 

Same.  60  He  05 >4 

Dwight's  Cow  Brand,  60 

Is   05% 

Same,  60  %s  05 H 

(12-oz.  pkg.  %c  more;  8-oz. 
packag^e  %c  more;  5  ts  lots, 
%c  less.) 

])epartiu«ut  14. 
FARINACEOUS  GOODS. 

This  Depi.  is  corrected  by 
Hooper  &  Jennings;  \Vm.  Cluff  Co. 

SliscellaneoiM  Flunrii 

California  Family   5.00 

Cal.  Baker's  Extra   5.00 

JRye    Flour    5.00 

Rye  Meal    5.00 

Graham  4.50 

Whole    Wheat    ^  aO 

Colonial    5.20 

Sperry's    5-20 

Gluten    5.50 

Qoalier  Oats  Co. 

Quaker  Oats,  36  2s  -$3.90 

.'Scotch  Oats.  36  2s    3.JU 

Banner  Oats,  30  5s   5. 

Saxon  Oats,  20  5s   4 

Zest,    20s    4- 

Apelizo.    24s   3 

KGG-O-SEE  CEREAL.  CO. 
Egg-O-See,  36  Is,  per  case..  2 
E-C  Corn  Flakes,  36  Is,  case  2 
5  case  lots  either   2 
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DEL  MO^TB  SULtlNG  CO. 

Del  Monte  Rolled  Oats,  wood,  7.25 
Del  Monte  Rolled  Oats,,  sacks, 

2  90-lb    6.75 

Alta  Mills  Rolled  Oats,  wood.  6.75 
Alta  Mills  Rolled  Oats,  sacks, 

2  90-lb    6.25 

Del  Monte  Rolled  Wheat, wood  4.30 
Del   Monte   Rolled   Wheat,  2 

75-nj  sacks    3.80 

Case  Goods. 

Per  case 
Self-raising  Buckwheat  Flour 

20  cartons,  SVa   lbs  $4.00 

24  cartons,  3  lbs   4.00 

40  cartons,  1%  lbs   4.00 

Cal.  Flapjack  Flour,  36  23.  .  4.00 
Semola   or   Nutty   Grains,  20 

cartons.  4  lbs   3.60 

Cal.  Cream  Flake  Oats,  36  2s  3.60 
Primrose  Wheat,  36  2»i3....  3.85 
Farina,  24  cartans,  1-Ib   ....  1.80 


j    American  MUIins  Co.'s  Cereals. 

j                                           Per  Bbl. 
!  Colonial  Ex.    Cream  Rolled 
I      Oats,   ISO   lbs.,    (wood) ...  .$7.25 
;  ISO   lbs.,   90-rb   sacks   6.75 

150  lbs.,  wood   6.00 

Pacific  Brand  Rolled  Oats,lS0 

lbs.    (wood)    6.75 

ISO  lbs.,  go-tb  sacks   6.21 

Bohemian  Rolled  Oats,  180 

lbs.    (wood)    6.00 

ISO  lbs.,  90-lb  sacks.   5.50 

Colonial  Pearl  Rolled  Wheat, 

150  tbs.   (75-Ib  sacks>   3.80 

Colonial  Granulated  Hominy, 

200    tbs    (wood^   7.75 

Colonial  Steel  Cut  Oat  Meal, 

200   tbs.    (wotd)   8.25 

Brewster's  Pat.   V.  Y.  Buck- 
wheat Flour,20e   tbs(wood)  8.25 

Colonial  Pearled  Hominy,  200 

lbs.    (wood)    7.75 

Colonial  New  Process  Buck- 
wheat Flour.200   rbK(w^ood)  8.25 
Case  Gcods. 

Cilonial  Ex.     Cream  Rolled 

Oats,   36  2-rb  pkgs  $3.75 

Colonial  Self-Raising  Buck- 
wheat Flour,   24  S-tb   pkgs  3. SO 

Pettijohn's   Breakfast  Gem, 

2-tb   pkgs.  to  case   3.25 

(All  prices  net.) 


STERILIZED  ME.4LS  IN  CARTONS  PUT  CP  BY 
LOCAL  MILLS. 


MALL  NET 


Cartos 


Biicltwheai    Flotir  36-2  r 

Buck\vheat   Flour   !20-d  t 

Corn  Meal,  White  or  Yellow. .....  |36-2 

Corn  Meal.  White  or  Yellow  f20-5  t 

Cracked   Wheat    .   [36- 


Cracked  Wheat 
Graham  Flour 
Graham 
Hominy, 
Hominy, 
Hominy. 
Hominy, 


20-5 
136-2 
20-5 
36-2 
20-5 
36-2 
20-5 
36-2 
20-5 
36-2 
20-5 
36-2 
20-5 


Flour   .i-.j  .  .->3  J -J 

Large   ........ ..fvr. » .  li: 

Large   -. . . .  . 

Small  

Small   

Oat  Meal,  Granulated   

Oat  Meal,  Granulated   

Steel  Cut  Oatmeal,  -V.  B.  C  . . 
Steel  Cut  Oatmeal,   A.   B.  C... 

Pearl  Barley,  1,  2.  3  

Pearl  Barley,  1,  2,  3  

Rice  Flour   ISS-a  1 

Rice   Flour   120-5  ' 

Rye   Flour   136-2 

Rye  Flour   |20-5 

Rye  Meal   36-2 

Rye    Meal   20-5 

Split  Peas,  Yellow  or  Green.  ...  36-2 
Split   Peas,    Yellow   or  Green ....  |20-5 

Whole  Wheat  Flour  136-2 

Whole  Wheat  Flour   |20-5 

Gluten   Flour   136-2 

Gluten    Flour   120-5 

?'arina   136-2 

Farina   120-5 

Lightning  Tapioca  124-11 

Cardinal  Crushed  Oats,  Premiuml20-5 


The  Advocate 

Is  the 

LARGEST 

E  X  C  L  U  SIVE 

Retail  Grocery 
JOlTJX.iL 

west  of 

CmCAGO. 
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MISCELLANEOUS  PACKAGE 
CEKEALS. 

Capital  Mills  RUd  Oat3,36  2s  3.60 

36  2s    3.6U 

Grape  Nuts,  1  &  2  doz,  per  dz  1  35 

doz    .   1.35 

Breakfast  Oem,  case  3  doz.,.  .  3  25 
Wheatine.  36  2s,  per  case....  3.30 
Germea,  20  4-rb.  pkgs,  per 

case    4.10 

Germea,  20  2- It),  pkgs  per 

case    3.20 

Flaked  Rice,  24  I's   3.00 

Dr.  Price's  Wheat  Flake 

Celery  Food  per  case....  2.85 
Hecker  s  Farina,  24  2s,  case  2.00 
Plllsbury's  Best  Cereal  Vitos, 

36  2s   5.10 

Cream  of  Wheat.  36  2's..  5.25 

(irespo,  36  2's    2.75 

Snow  Flake,  36  2's   2.80 

Malta  Vita,  36  I's   4.00 

Our  Mothers  Mush,  36  2s....  2. .SO 

Twin  Bros.  Mush,  36  2s   2.80 

H.   H  Robbins,  Cr  mry  Bkfst 

S6  2s    2.80 

Carnation  Wheat  Flakes 

20    5s   .*..  .  4.70 

ABC  Breakfast  Wheat 

72    2's    5.00 

ABC  Breakfast  Wheat 

36  2's    2.60 

Nutro,  9s    2.80 

Wheaton,  9s    5.20 

Morning  Meal,  per  case   2.80 

Pancnice  Flours. 

Uncle  Sam.  36  2s,   3.25 

Encore,    36    2s...  I   3.75 

Grape  Nuts,  No.   22,  per  doz  1.35 
Olympic  Wheat  Hearts,  20  5s  4.75 
Olympic  Wlieat  Hearts,  36  2s  4.75 
Pancake    Flour, 20  5s  4.75 
"        Cake  Pastry  Fir,    20  5s.  4.75 
H.  O.  Cereals. 

Case 

H-O  Buckwheat,  2  doz.  Z-tb 

pkgs,  per  ca.'^e   3.75 

H-O  Pan  Cake  Flour,  cse.  3.90 
H-O  Oats  ,24  2's,  per  cs.  3.15 

Kovii  Kiiiks,  36  2s    3.UI' 

Force    4.50 

1  set  dishes  free  with  5  cases 
Force. 

Fi eight  paid  on  country  ship- 
ments of  H.  O.  goods  up  to  2.".c 
p^r  cent  on  5  case  lots. 

RALSTON  .MILL!». 

Ralston   Br«?akfast  Food 

3,1    2s    4.50 

Ralston  Barley  Fo'd,  3C  2s  4.2') 
Ralston  Health  Oats.  36  2s  4.50 
Ralston  Hominy  Grits,  36 

2s   4.25 

Ralston  Health  Crisp  36 

2s   2.75 

Ralston  Select  Bran,  24  3s  2.50 
Ralston  Pan  Cake  Flour 

36  2's    3.75 

Ralston  Whole  W'heat  Fir 

4    1,4s..   5.50 

'Capitol  Mills. 

Per  Bbl. 

Ex  Cream  Rid  Oats.  ISO  tbs. $7.2.'. 
Ex    Cream  R'Ud  Oats,  ISO  lbs. 

(90-tb.    sacks    €.75 

Rolled  Oats,   ISO   lbs   6.7.'> 

Rid  Oats.  (90-rh.  sks),  ISO  lbs  6.25 
Rolled  Oats,  ISO-tb.  bbls....  6.00 
Rolled  Oats.  PO-tb.  sacks..-.  5.50 
Pearled  Rid  Wheat, 150  lb ..  s  4.30 
Pearled   Rid   Wheat  (75-rb. 

sacks),  150   tbs   ."i.SO 

Granulated  Hominy,  bbls.  . .  .  7.75 

Pearled  Hominy,  bbls   7.25 

New       Process  ISui;am«b«< 

Flour,    bbls    8.25 

Steel-fut  Oatmeal.  "A"  (line) 

"B" (medium),  "C"  (coarse) 

bbls   ...1   8.25 

Brewster's  Pat.  New  Process 

Buckwheat  Flour,   bbls   S.25 

Per'  Case 
Self-Raising  Bckwheal  Flour 

20-3',2-tb.- J)l<cs.  In  cases..  3. SO 
S?lf-Raising  Bckwheat  Flour 

24-3  tb.  pkc:s,  in  cases.  .  .  .  3.80 
F.irina.  24  1-tb.  pkgs  in  cases  1.60 
Mills  Ex.  Cream  Rid  Oats.  36 

2-tb.    pkgs  in   cases   3. CO 

Pan-Cake  Flour,36  2-Ib.  pkgs 

in  cases    3. SO 
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Farinaceous  Goods  in  Sacks 

Msuinfac-tured  by  Local 
Jiulis. 

Per  100  tbs.  in  lO-tb.  sacks. 
Buckwheat    Flour,    Plain.  ..  .$4.00 
AiLU'iwrt'iu'at    Flour,    Exira....  4.30 
lickwheat  Flour,.\ew   P^ocau  4.30 
Bckwheat  Flour,  Self-Uiilaing  5.40 

Buckwheat  Groats    y.uo 

Corn   Meal,    Yellow   2.75 

Corn  Meal,   White   2.76 

Corn  MeaT,  Bx  Cream  Yellow  3.40 
Corn  Meal.  Ex  Cream  White  3.40 

Corn  Flour    2.75 

1  Cracked    Wheat     3.50 

I  Entire  Wheat  Flour   3.20 

Farina   

Fluked  Pearl  Wht,7-lb&10-n)  3.2« 

I  Graham    Flour    3.00 

[  llo.iiiriy,    large    3.40 

I  Hominy,   small    S.6U 

.  v-iraiiulated  Hominy   3.»0 

Oatmeal,   plain    4.10 

Oatmeal,  extra    4.30 

Oatmeal,    steel-cut    4.30 

I  O.it  Groats    4.:!.. 

\  fearl  Grits    a.-c 

I  r'eirl  Barley,  No.  1   ,"..4 

:  Pearl  Barley,  No.   2   5  (■ 

Hearl  Barley,   No.   3   5.|i. 

Split  Peas,  Yell..o....w   5.u 

Split   Peas.    Green   5.00 

Itice    Flour   7.20 

Rolled  Oats,  7-tb  &  10  it....  •j.30 

1  Rye  Flour    i.io' 

I  Hye   Meal   3.i<l 

\  Wheat    Meal    3.40 

I  Pearl  Barley,  No.  1,   25  and 

I      50-lb.  boxes   .'   6.40 

^plit  Peas.  Yellow,  25  and  50- 

I      lb.  boxes    5.00 

I  Split  Peas,  Qreen,  25  and  50- 
lb.    boxes    5.00 

25-Tb.  sacks  deduct  10  cents  per 
'  cwl.  from  price  of  lOs. 
I      50-ni.  sacks  deduct  20  cents  per 
cwt.  from  price  of  10s. 

^  PASTE.S 

Imported.  , 

Crown  Macaroni. I'o  Is.  pr  pkg  I: 

"    Spagheiri.    L'.i  Is.  pr   pkg  Ij 

"  Vermi<-elll.  25  Is.  pr  pk«r  12 
Imported  Style.  , 

Bellac    Mucaronl.  2."^  Is.  pr  pkg  .10 

■•    Spaghetti.  25  1<  p«r  pkg  .10 

"    Vermicelli,     25  Is,  pr  pkjf  ^10 

"    Alphabet.  25  Is.  pr  pkg.  .  .12  . 

Wash.    Macaroni,  25  Is,  prcse  1.90 

■'    Spaghetti,  25     Is.  per  cse  190 

"    Vermicelli,  25  Is.  pr  case  l.SO 

Golden  'EkK- 

Macaroni,  4S   I'js.  per  case..  ' 

;  Alphabets    I. V  I 

Spaghetti.  48   %s,  per  case.,  l.v' 
Vermicelli.    48    >iS,    per  jcase  l.^v 
!  Noodles,  4S  small,  per  ca.«e.  .  l.v'> 
'  Noodles.  24  large,  por  case..  1.-" 
.MarAvelii. 

.   Macaroni,  cs  1  dz.No.  1  car.  Az  l.^  i 
Spaghetti. ,C3  4  dz.No.  1  car.  dz  1  V" 
I  Vermicelli,  cs  4  dz.  No.  1  car  •!  ■ 
I  Alphabets.es  4  dz.  No.  1  car.  ■ 
',      Straight  or  assorted  on 

No.         Extra,  y>or  box  ■ 

I      No.   1.   Extra,  per  hix  ."  ■ 

!      No.  1.   Extra,   25  lbs   1.1 'I 

'      No.  1,   Extra.   ."0   11)8   2.1') 

1      No.  1,  Extra,  100  lbs   S.o.p 

I  Royal,    2s    1.7.". 

■  Queen's  Taste.  12  "»   J.IO 

I  Saeo  and  T)>oinca. 

Pearl  Sago   0^ 

I  Pearl    Tapioco   06 

'  Flake  Tapioco   Of 

I  Minute.    36- H   !."3 

I   Instantaneous.  .  50-18   S.50 

Instantaneous.    36-%    2.7S 

Department  1'>. 
RICE. 

'   M.  J.  Bmndensteln  A  Co. 

Japan.  Tycoon.  Fancy  Tablel  i  .'.ft 
\      "        Rubicon,  extra  fancv  6."0 
"    XI.  J.  B..Double  Dia- 
mond   6  2; 

I  Fanc.v  Head.  Carolina,  .ft. 50  T  ' 
Louisiana,  Japan  4.15  I  ?,i 
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Louisiana    Tengue   B.12% 

Loalsiana  Japan 

Banzai    5.30 

Hawaiian   4.75  6.00 

China,  No.  1,  per 

dbl  mt  6.37%  6.50 

China,  Mxd,  dbl  mt  4.60  4.75 

Patna  Bead    7.00 

Caro  Head.MJB  40  i!s  -r  20  Es  7.00 
imp.  Japan  MJB  40  a^-Ib...  6.50 

Imp.  Japan  MJB  10  5-lt)   6.50 

Japan  Table  Queen.  33  3-lt)  5.62  y. 
J?ipan  Tbie  Queen, 40  2H-n)  5.62m] 

M.  PhlUips  &  Co. 
Mermosa,  Ex.  Fanc.Y2Vfe  &  G-th  7.10 

Fiesta,   2'/4   and   5-nj   (i.7r> 

Ex.    Fancy   Carolina   7.U(i 

Fancy  Carolina  G.OO  to  6.50 

Hawaiian   5.40  to  5.7.") 

.Satsunia  No,  1  Imp.  .lapan..  G.2.'i 

Toyoltome    G.OO 

Togo   n.,Sr, 

Higo    5. GO 

IMikado   ^i.xr, 

Texas  Japans   4.S5  to  5.S5 

China  No.   1   5.85  to  6.90 

China  No.  2  4.35  to  5.15 

W.  T.  WeUsch  &  Co. 

Samurai,    La.    Japan  $5.10 

Fuji,  La.  Japan.   n..nu 

Fuji  Yama,  La,   .Tapan   5.fi.'i 

W  (circle),  La.   Japan   5.75 

Snow  White,  Caro.  Head   6.65 

Mardl  Gras,    "     "    6.40 

Paragon,  "  "  6.15 
Virgin,  "      "      2Vz  &5  7.10 

Honeymoon  "  "  2''/z  &5  6.95 
Natural   •         "      "      3's....  6.40 

Mascot,  "       ■    5.65 

Tiffin,  Caro,  Head   5,40 

Best  Xet,  Japan  3s   6.20 

Bice  SpeolaltleB.  , 
Quaker  Pufted,  3  doz  to  easel  3.00 

Department  16. 

lahnbrt  materials. 

This  Dept.  Is  corrected  by 
J.  H.  Newbauer  &  Co. ;  TiUmann  & 
Bendel. 
AAIMOXIA 
Greer's  Washlne  Ammioiila 
First  si'ade  absolutely  pure. 

180  Beaume  Strength. 
Pints,  2  doz  to  cs,  per  doz.. $1.65 
Qt8,  1  doz  to  case,  per  doz.  .  2.70 
%  Gal.,  %  doz  to  cs,  per  doz.  4.50 
Gv«er's  ToIIiet  Ammonia 
Lavender  and  Violet 
Pints  (2  doz  .to  cs:).$2.50  pr  dz 
Parson's  Household  Ammonia 
(Neutral.) 
Pts.,  2  doz  to  case,  per  doz.  .$  1.75 
Qts.,  1  doz  to  case,  per  doz.  .  2,65 
%  gals,  1  doz  to  ease,  per  doz  4.50 
Wasbins  AQunonla 
Standard  (irade 
Pts,  2  doz  to  case,  per  doz.. $  .80 
Qts,  2  doz  to  case,  per  doz..  1.10 

Blnlne,  Ball 
Nuremberg,  A,  %s,  per  rb.  .35 

Do  A.  D.,  %s,  per  tb  27 V" 

Do  A.  C.  R.,  per  lb..  .22 
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Crown 

German  %s'  per  ID...  12%  13 
Do    44    's,    per    lb....  14  V4  15 
Defschianip's  French,  I's 

per  Tb    27% 

Do  %'s,   per   lb.  . .  .28% 

BInlns,  L.l4uia 
Common,  pts,  3  dz  to  case..  .85 
'    "       qt,   2  doz  to  case.  .  1.25, 
"       %  gal,  1  doz  to  case  2.50 
Borax 

20-Mule  Team,  I's  cs  of  2 

doz    $2.25 

20-Mule    Team,    12-oz  cs 

of    4    doz   3.45 

20-Mule  Team,   %'s  cs  of 

8  doz    3.84 

(Less  5  per  cent  in  5  case  lots; 

Lump.  25  lbs  in  box  09 

Powdered,  25  lbs  in  box  09 

Chloride  of  Lime 
Brookman's,  I's  per  rb  7^ 

Do      %'s,    per    lb  9 

Blue  Bell,  50  Is,  per  lb  6% 

Owl.  50  Is  7 

Potash. 

Per  case 

Babbitt's  4  doz  in  case   3.00 

American,  4  doz  in  case   3.00 

Lye. 

Tomson's  Red  Seal,  4  dz 

to  case    4  00 

Tomson's  5-lb  12  to  cs..  4  50 
American,  Is,  4  dz  in  case.  .  3.05 
Z'.abblt's  Lye,  4  doz  in  case  3  10 
Metropolitan  4  dz  to  cs..  3  00 
B-cas,e   lots. . .  2  90 

Banner,  1  case,  4  doz   3.60 

Blue  Bell,  48  Is   2  85 

Jumbo,  48  Is   1  90, 

Golden  Star,  4  doz  to  case..  2.90 

Morry   Nickel,    case   1.75 

Merry  War,  case    2.85  ■ 

Sal  Soda  I 

California,  sacks   1  40  I 

California,  blils   1  50  j 

lieimrimeut  17.  | 
SOAPS.  j 

This  r>epi.  is  corrected  by 
Wm.  Cliifl Co.;  TUImiinn  &  Bendel.  ! 

Peet   Bros.  j 

Silk    Soap   $3  35  I 

A.   B.  Naptha   4.20 

Crystal  White    4.00 

Fern   3.30 

Lily  White  (Floating)    3.90 

Mechanics,  36  cakes  in  box.  .  2.05 
Mechanics,  50  in  box  (5c  size)  1.90 
Swansdown,  50  bars  in  box..  2.00 
Pine  Tar,  100  cakes  in  box. .  3.75 
Olive  Castile,  bx  doz,  pr  gr. .  4.80 
Mottled  Castile.bx  1  dz  cakes  4.80 
Pure  White  Castile,  12,  15  or 

20  bars  to   box   3.10 

Spring  Blossoms.bx  3,wrpd,gr  4.80 
Beau  Ideal,  bx  3,  wrpd,  gr.  .  5.20 
Attar  of  Roses,  bx  3,  wrpd,  gr  5.20 
20th  Century  Buttermilk,  box 

3  cakes,  wrapped,  pr  gross  5.00 
Elder  Flower,  bx  1  dz  cakes  4.80 
Turkish  Elder  Flower,  bx  3.gr  5.20 
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Turkish  Oatmeal,bx  3, wrpd,  gr  5.20 
Oatmeal,  bx  1  dz  cakes,pr  gr.  4.25 
Witchazel/  bx  1  dz  cakes  pr  gr  5.00 
Bart'nia  Bouquet.bx  3  wrpd,gr24.00 
Sweet  Narcissus.bx  3,wrpd.gr.l7,50 
La  Rosa,  bx  3  wrpd,  pr  gr.  . .  .  9,00 
Maj'tic  Series  Heliotrope  Jasi- 

mine.Joky  Clb.Rose  bx  3,wrp  9,00 
Japan  Bauqitet,  bx  3,  wrpd.gr  9.00 
Barbers'  Cream,  6  lb  bxs,  pr  lb  .20 

Standard  Soap  Co. 

Gasene,  100    4  25 

Top  Notch,  100  10  oz   3.25 

Yellowstone,  100  14  oz   4  00 

Marigold,  100  16  oz   4  20 

Radio,  100  10  .  pz    3.00 

Magno,  100  10  oz   6  00 

Gold  Medai  Borax   6  50 

Purity,    "Floating,"  5c 

size    3  90 

Do,  10c  size   6  25 

Do.    10c  size,    20   1  30 

E;iectric  Mineral,  100  16 

oz   5  50 

Electric  Mineral,  20,  16  oz.  .  1  15 
Peerless  Kitchen,  100  10  oz. .  2  85 
Peerless  Kitchen,  20  10 

oz  65 

Swift  St  Co. 

Wool  Scapj  10  oz.,  100s   7.00 

"       6  oz.,  100s   4.00 

Witch  Hazel  (Swift  &  Co.)..  5.00 

Oat  >Meal  (Swift  &  Co.)   5.00 

White  Ribbon   . . ;   3.65 

Swift's  Pride   3.35 

Swift's   Naptha    4.00 

Elkp   ..  i  .   3.55 

Cream  Laundry   4.25 

Snap,  .60,  16  oz.........   2.65 

Snap,  100,  8  oz.   2.25 

Special,  Grocers'  Assmt  (sells 
for  $9.00,  80%  profit)   5.00 

Miscellaneoas. 

Mascot  $2.65 

Miller's  Naphta,  100  14-oz   4.35 

Mikado,  20  14  oz   4.25 

Mikado,   20   14   oz   1.05 

Lenox,    100   3.35 

Lenox,   20   75 

Ivory,  100  10  oz   7.00 

Ivory,  100  6  oz   4.00 

Fairbank's  Clalrette,  100....  3.36 
Falrbank's  Santa  Glaus,  100.  .  3.35 

Fairbank's  Copco,  100  4.00 

Fairbanks'  Fairy  Ovl,  5c....  4.00 

Fairy  Oval,   10c   7.00 

Sunny   Monday,    100s   4.75 
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Lifebuoy,  Indry  size,  60  c^kea.l 
"  Indry  size,  30  cakea. . 
"  taiiet  size,  100  cakes.. 
"      toilet  size,  60  cakes.. 

Sunlight,   indry  shape, 100  ckB 

Welcome,  Borax  Indry  soap. 

Cheerful,    high  grd  indry  soap 

Monkey  Brand.  100  cakes.... 

Monkey  Brand,  50  cakes  

Babbitt's,  100   

.SIrker's  KIti-hen,  100s,  S  oz.  . 

Strker's  Kitchen,  20s,  8  oz. . 

Star  of  Kitchen  Sand  Soap.. 

Gem  of  Kitchen  Sand  Soap., 

Tacht  Club  BoI"ax,  200s  

  100s   

 20s   ' 

Nun  Nicer  Boiax.  10  oz  ■ 

Blue  Ribbon  Borax,  7  oz.... 
Ibe  Genuine. 


aw 


5»  lafge-V  3.50 
100  small  4.00 


Price,    per    case  $4 

Packed  100  bars  in  Ca9«. 

Castile  Soap 

Notre   Dame   t 

White   Virgin,    lb   9 

White,  Conti    15 

Mottled,   imported    ^ 

Clover  Leaf  White  15 

SAVON. 

Gilt  Edge,  100,  16  oz  $3 

.  20s   

Rcyal,  100,  14-oz   3 

100   12-oz    3 

"       100  10-oz    2 

Vermont  Long  Bar  Laundry, 

lOO-lb  cases    3 

Packed  either  100,  80,  40  or 
bars  to  case. 

Scourlne  Soap 
Bon  Ami,  3  dz  to  cs,  per  cs. 
Sapolio,  %  gross  box,  per  bx 
Sapolio,  hand,  %  grs  bx,  pr  bx'j 

WASHING  POWDEH* 

Gold  Dust  ,24  3's,  per  cs.S 

Gold  Dust,  100  ,10  oz  i 

Swift's  Pride,  12  oz....  1 

Swift's  Pride.  2f4  4s  J 

Lavarine,  36  1  Tb,  pr.  cs.  ! 

Lavarine.  100  tc  pkgs  

Pearline,  100.  t>  oz  pkgs.. 

Babbitt's  1776,  6  oz  i 

;]5Cleeno,  72  Is  1 

..  jtjeeno,  24  3s   ( 

"Kleeho,   100  %s  ' 


ITT 


AXjWAYS  RF1T.TAT=IT  .TT!I 
AI-.'WAYS  THE  BEST  I 


B.  T.  Babbitt's 
Concentrated  Lye, 


The  ready  soap  maker— a  powerful  disenfectant — 
an  excellent  fertilizer,  for  dipping  prunes,  spraying 
trees,  etc. 


Manufactured  by  — 


B.  T.  BABBITT,  (Inc.)  HEW  70EK  CIT7. 


B.!. 


1776 

MAKK. 

WFFOWBEH. 

Aiaw  tisstas. 


The  O.  A.  JENNINGS  CO.,  Agents,    41    CLAY  STREET.  S.  R 
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Peet'B  Seafoam,  S4  Ss  3.T3 

lOd  12  oz  3.76 

Oranama'3  Borax,  powder- 

ed  24  as   

"      60    ?i'a    2.40 

STABCOES. 

This  Dept.  13  corrected  bV 
J,  H.  Newbauer  A  Co.;  Wm  Cluli 
Co. 

KInestord's  Osweso. 

Silver  Gloss  12  6-tt)  bxs--9 
.■  "    .      40  l-tb  pkS3.8% 

Corn.   40-n)  boxes  

NAUONAl,  STAKCH  CO. 
l^Uy,  Sioux  and  Klagra  Brands. 

Corn,  40  Is   

'Gloss,   48  Is  

Qloss,  12  61b  

l^nudrv  <bulk),  503  -> 

None  Such  Brand. 

Corn,  40  Is  6 

Gloss,    48  Is  » 

Gloss.   12   63  ; 

Gloss,    60-rt>  box  

■      I.og  Cabin. 

Corn.   40  Is,   per  tb  5 

Gloss,  40  Is,  per  lb  

"       12  6s,  per  lb  6 

Murdoch's  Osweso. 

Gewego  Corn,  40  Is  7^ 

Velvet  Gloss,  40  Is   

"  12  6s   8y* 

Blue  Ribbon. 

Gloss,  4S  Is   

Gloss,   12   6s   I 

Corn,    40  12s  

SUscellaneous  .„ 

Celluloid,  60  %-tb  pkgs.prbx  5  00 

Blastic,  same,  per  box   6  00  | 

Pop  Corn  Starch,  40  Is   6  50 

China,  80s    600 

Department  19. 
OILS,  PAINTS,  ETC. 

This  Dept.  l3  corrected  by 
Whittier-Cobum  Co.;  W.  P.  Fuller 
&  Co. 

Coal  on 

Water  White,  bulk  10% 

Water  White,  150  deg  bulk.. 11% 
Special  Water  White,  bulk...  12% 

Pearl,  cases,  2  5s  17% 

Astral,  cases,  2  5s  17% 

Star,  cases,  2  6's   17% 

Ex.  Star,  cases,  2  5's  20% 

Argo.  b^ilk  19 

case   '  26 

Blaine,  cases,  2  5s  26% 

Eocene,  cases,   2   5s  20% 

Gasoline  and  Benzine 

86  deg.  Gasoline,  bulk  30 

86    deg.    Gasoline,    cases.  ...  37  Vi 

Benzine,  bulk   12 

Benzine,  cases  ■.  19 

Stove  Gasoline,  bulk....  18 

"  "       case   25 

Gasoline,  86  deg.,  bulk  30 

Samcj  cases.  2  5s  36% 

Hcd  Crown  Gasoline,  in  bulk.  18 
Red  Crown  Gasoline,  in  cases, 

2  OS   25  ■ 

Motor  GasoIine,«  bulk. .......  .,18  , 

Motor  Gasoline,  in  cases,  .2  5s. 25 
No.  1  Eng.  Dist.  Iron  Bbls.  or 

Drums   : .  08  % 

No  1  Eng.  Dist.,  cases,  2  5s.. 15% 
Ko.  2  Eng.  Dist.  Iron  Bbls  or 

Drums   .07 

No  2  Eng.  Dist.,  cases,  2  5s.. 14 
V.  M.  &  P.  Naptha,  in  bulk.. 02 
^V.  M.  &  P.  J<aptha,cases,2  5s.  19% 
Turpentine. 
Strictly  Pure,  cases.  2  5s.  ...S.3 
"       drums  of  iron  bbl3..TG% 

X.inBecd  Oil 

Pure,  raw>  bbls  55 

••       boiled,  in  bbls  67 

■'       raw,  case,   2  5s  61 

"       boiled.  .  case.   2  5s...... C3 

Castor  Oil 

Baker's  AA,  cases,  2  53   1.30 

No.  1,  cases  ,2  5's.  70. 

2  oz  65 

4  oz   '  90 

C   oz  '.   2.00 

2  B-sal  tins,  per  gal   1.30 


SO 
Lard  on 

Bbl.  Case 

Strictly  pure   90  96 

Sup.   Win.,  8tr  83  91 

No.  1   75  81 

1  oz  45 

2  02   05 

4  02   .85 

KeMatoot  OU 

Cooper's   .80  85 

Extra  ■  70  75 

No.  1   65  70 

Labrlcatine  Oil' 

bbls  Case 

Star  Cylinder  Oil  60  6C 

Columbia  Cylinder  40  65 

Gem  Cylinder  Oil  

Ruby  Cylinder  Oil  

Star  Machine  Oil  30  3,5 

Star  Dynamo  Oil  Bu  85 

Star  Spindle  Oil  50  bS 

Slar  Sep'tor  Oil  50  55 

Red  Engine  Oil  27  32 

800  M  Cylinder  45  50 

PFV    Cylinder  80  85 

Med.  Ruby  Eng  30  35 

Castor  Machine   23  28 

Auto-Cylinder   60  66 

Gas  Engine   30  33 

Miscellaneoiui  OilM 

Union  Salad  Oil   70  76, 

r»ure  Sperm  Oil  70  7? 

No.    1    Polar  40  45 

China  Nut  Oil.  ordinary.  . —  85 

China  Nut  Oil,  No.  1  —  90 

White  Lead 

Whittier,  in  kegs,  7%  8% 

Pioneer,       "    "   7%  8% 

Dry  Paints 

English   Paris  White,   bbls.. $1.60 

Whiting,  barrels   1.20 

Prince's  Min'l  B'wn,  bbls.  1.65 

Yellow  Ochre   1.50  1.65 

Eng.  Ven.   Red.   bbls  1.50  1.T6 

Department  20. 

This  Dept.  is  corected  by 
Fac.  Coast  Biscuit  Co. 

CANDIES. 

Liozeneres 

5-tb.  boxes) 

XXX  Peppermint,  pals. 13  .16 

Thin    Peppermint   .lo 

TT  Peppermint    .16 

Musk,   fluted,   pails....  .22 
Cinnamon,  Lemon,  Sassa- 
fras,   Rose   .18 

Midget  fruit  20 

Conversation  and  hrts.  .15 
Liliput  Conv.  &  herts..  .17 
Midget  donv.  Lozenges.  .18 
Crown  T.  T.  I,oz,  24  5c  pkgs  .80 
Aurora  IjOzenges,  24  .So  pkgs  .SO 
Cough  Troaches.  5-rb  bx  .25 
Kagle  Wafers,  Pepper- 
mints .Wintergreen. .  .25 
Mixed  Candy 

(30- lb  pails) 

Plain  Mixed   .  i   9 

Eoyal   MixeJ...'  12% 

Grocers'  Mixed  10  Va 

'X'ankee  Mixed  13 

American  >Mixed  13 

Fancy  A  Mixed   15 

Fancy  C.  Mixed  14i^ 

French  S.  Mixed   16 

French  No  .1  Mixed  18 

French  Extra  Mixed  ZD 

Lady  Mixed   15 

Broken   Mixed   9 

Steam  PanTvork 

Anise  Seed   2J 

Aromatic  Cachons  18 

Assorted   Berries  16 

Assorted    Di-agee  14 

Assorted   Imperials  10 

Assorted  Small  Seeds  22 

Bird's    Kggs   17 

Boston  Baked  Beans  17 

Burnt  Peanut.^;  18 

Burnt    Almonds  23 

Carawa.v  Seed  .smooth. ..  .32 
Cai-away  Seed,  pearled... 23 
Celery  Seed  23 


SI 

Cinnamon  Beans  larg-*  r«dl5 
Cinnamon  Beans,  im^erlallT 
Coriander  Sead,  pearled.. 22 
Jelly  Beana,  palls.. 12^ 

Jelly  Bird's  Eg^s  17 

Jelly  Cranberrlefl  17 

Jelly  Limes  17 

Jelly   Raspberries  17 

Jordoo  Alxnonds,  finQ..,.4o 
Jordon  Almond.g  ,imitationl8 

Licorice  Beans   15 

Red    Hots  23 

Ringed  Marbles  16 

Sugar  Coated  Licorice  Tab- 
lets  20 

Sugar    Almonds  2r. 

Sugar  Plums  16 

Cream  Goods. 

(S-tb  boxes) 

Fondans   Creams  14 

Hand  Dipped  20 

Hand  Dipped,  with  nuts  on.... 22 

Fruit  and  nut  Ices  18 

Cream    Peppermint  20 

Crushed  Fruit  Bonbons.. 32 

CItoeolatea. 

(5-lb  boxes) 


Chocolate,    plain  14 

Chocolate  .Hand  Made  20 

Chocolate  Dipped  Bonbons.. 20 
Chocolate  Dipped  Bonbons 

with    nuts   22 

Chocolate    .Climax  ,30-tb 

pails   19 

Chocolate  Chips   25 

Chocolate  Nonpareil  Drops. 20 

Chocolate    Wafers  22 

Chocolate  Cream  Tablets 

30  in  box   1.10 

Harslimaliaws,  IVoueata,  Ktc. 
Occidental  MarshmaMows,  5 

lb  tins  28 

Occidental  Marshmallows,  3 

lb  tins  30 

Dipping  Marshmallows,  5- 

Ib  boxes   23 

Angel  Food.  5-lb  boxes.  .  .20 
French  Nougat,  30  5c  slices 

in  box    1.00 

Walnut,   Apricot  , Spanish 

Nougat,  5-lb  boxes  ,1b... .26 
Sundries. 

Opera  Carmels   19 

Rock  Candy  .white  &  red  .15 

Rock  Candy,  brown  16 

Licorice  Drops   20 

Licorice  Sticks,  16  to  lb..  .28 
Licorice  Tablets.  5-lb  box....  1.25 
Licorice  Tablets.  24  5c  bx  .80 
Licorice  Penny  Sticks,  100 

in  box  65 

Buttercups,  5-lb  tins  25 

Gam  Goods 

(5-lb  boxes) 
A.  B.  Gum  Drops,  asstd.  .  .  .9 
A.  B.  Gum  Drops  licorice  0 
A.  B.  Gum  Drops,  cryst'zdll 
A.  B.  Bonbons,  plain  inbls  7 
A  .B.  Bonbons,  fancy,  inbl  7Va 
A.  B.  Bonobns  .fancy,  crys 

talized.  5-lb  boxes  15 

A.   B.    Fruits  18 

Royal  Gum  Drops  15 

Genuine  Gum  Drops,  hard  25 
Jelly  Squares  , assorted ..  .1 4 

Bijou  Sticks   18 

Spiced  Jelly  Drops  20 

New  Turkish  Figs  IS 

Fig  Paste  .plain  17 

Fig  Paste,  tricolor  18 


ChcTTing  Gum. 

Single  Box 

Sweet  Heart,  per  box  60 

Sen-Sen.  20  pieces  60 

Sweet  Heart.  20  pieces..  .60 
Blood  Orang-e.  20  pieces.  .  .60 

Chiclets.  40  5c  pkgs  1.25 

Chiclets.  10  lOc  pkgs  80 

Newton's  PepEln,  20  pkgs....  fiO 
Pearlo,  40  6c  package   1  09 


DeiMirtiueDt  21. 


CBACEEBfi, 


AOiZDAIs   12% 

Anlmaljt  Iced   16 

Assorted   12 

Assorted  Extra  14 

Aseorled  12 

.\a.sorted  Extra   14 

Automobiles   12 

Assorted  Fingers   15 

Boston   09 

EuUors.  Templar  09 

Champions   09 

Chocolate  Water   18 

Coco  Taffy   IS 

Cocoanut   15 

Currant  Cl^akes  12  \4 

Cornhllls   11 

Cherry  Marshmallow  18 

Cracker  Meal   08 

Cracknel,  plain  22 

Creole  Belle   16 

Dainty  Chip   14 

Dainty  Marshmallow  16 

Digestives   OS 

Egg  Jumble   14 

Fig  Bar   14 

Fruit.  Iced   15 

Fruit   Biscuit   14  . 

Fine  and  Dandy   18 

Fruit   Sultanas   14. 

Golden  Cream   IS 

Graham  Gems   09 

Ginger  Cake  10 

Ginger  Nut   11 

Graham   10 

High  Tea   16 

Honey  Comb.  Iced  14 

Honey.  Fruted  14 

Iced  Swaeta   14 

Iced  yqaares   14 

Jennie  Llnd   U  ♦ 

Ijemon  Snap   II 

La  Grand   11 

Lemon  Biscuit  14 

Lemon  Wafer  14 

Little  Bgjpt  14 

Lunch  Banquet  14 

Lunch,  Oakland   09 

Lunch,    Coast   09 

Monitor   09 

Marshmallow,    Walnut    ..  .16 

Nlcuacs   12  Si 

Klcuacs.  No.   1  11 

Orange  Wafer  14 

Oysteretts   0* 

Pilot  Bread  ^  04 

Pretzel   10 

Popular,  Mixed  t2H 

Picnics   07  H 

Pilot.  Extra   05 

Pretzelletts   11 

Pineapple  Delight   16 

Red  Cross  Oyster  OS 

Sallen  Snowflake  14 

Snowflake   14 

Seed  Cake   12 

Salted  Fingers  10 

Snowball   16 

Saloon    Pilot   07 

5?u(irar  Cookies  12 

Poda   OSH 

Soda.  Extra   07 

Soda.   Saloon   07 

Soda  No.  1  (5c  seller)  doz  .50 
Soda  No.  2  (10c  sellert  ..  .08 
Soda  No.  3  (2Sc  seller)..  .20 

Soda   OfiVi 

Soda  Extra   07 

Strawberry  Wafer  14 

Star  Butter   09 

Vanilla  Biscuit   14 

Vaailla    Snap   12 

Wafers.  Assorted   IS 

Walnuts.  Marshmallow   ..  .IS 

'Tour  Sweets  IS 

Zephyr    Pilot   09 

Big  Four  Snaps,  doz  50 

Railroad  Lunch.  d"z   1.90 

OinBercttf-Tyemonetts.  doz  .54 
Chocolctts-Sir'wb'ryetf  i.dz  .60 
Banqu«>t  Lunch  (cartorns).  .15 
Banquet  Lunch.  2-Tb  tins  .80 
Saline  Snorrflak^.  --lb  tins  .SO 
Grahams.  }-lb  carton!>.  doz  1.00 
D"!  \ronM  Tea  (rarton)  dz  .76 
Water  l-'H 
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Department  23. 

FANCY  GROCERIES. 

This  Dept.  is  corected  by 
Wellman,  Feck  &  Co. 
Welijnan,  Peck  &  Co. ;  Haas  Eros. 

Bouillion  Capsales. 
Anirer's.    10    capsules   in  box 
Vat  doz  boxes    3.00 

BEEF  EXTRACT 

"Eex,"  2  oz  per  doz   4.40 

4  oz    "    "    S.OO 

5  oz    •■    "   14.75 

•'  16    oz        "    •■   27.50 

Marshall's  2  oz,  per  doz....  2.65 

4  oz..  per  doz   4.75 

Liebig"s  2  oz,  32  12s  to  cs,  dz  4.50 
4  oz,16  12s  to  cs    "  S.40 
8  oz,  8  12s  to  cs.    "  15.90 
16  oz,  4  6s  to  cs.    "  29.75 

Libby's,  2  oz,  per  doz   4.45 

4    oz,     "    "    S.OO 

8   oz,    "    "   14.00 

"    16   oz,     "    "   26.00 

Capers. 

Capotes,   1  d  in  case.. ..1.00  1.59 

Nonpareil,    small    1.50 

Nonpareil,  large    2.25 

Nonpareil,  Imperial  qts.  10.00 
,  2    litre.  . .  20.00 
,   4    "    ...  37.50 
CHOCOLATES. 
Baker's. 
German  Sweet,  6-Ib  boxes  %a 

and    'As    .  25 

Kagle.   12  Is  25 

Premium,   12   Is   33 

Vanilla,  12   i/js  44 

Powdered,   i,is,   i.is.  Is  12  tb 

boxes   29 

Subject  to  quantity  discouunt. 

Ghiradelli's.    In  paper. 

Eagle,   24   l-Ilj  22% 

Eagle.   12   1-tb  23 

Eagle,   l:;   i^-lb  ...24 

Eaglf.   1-    \i--n>  25 

Crescent,   ll.   .0  to  lb  ISY2 

Crescent,   12.   6  to   Xb  19\<, 

Cal.  Sweet.  C.  C  to  tlj  25',2 

Cal.  .Sweet,  12.   G  to  lb  24 

Monarch,  12  and         lb  27 

Monarch.  12,  1-tb  26 

Monarch,   12.    V2    lb  27 

Star,    2-1    1-rb  13'-2 

Star.    12    1-lb  20 

Ground.    In  tins. 

Gliiraraelli's.    12    l-lb  2^V2 

24    1-tb    tins  ....2S 

CO    a-!b    tins   27'^ 

60    .'i-n)    tins  21; 

30  3-lb  tins   21; 

GO  :0-tb  tins  25 ',i 

1  tins  ....25 

In  delivery  cases. 

Ghiranlelli's.   GO  3-lb  tins  26 

Venard's.  24  1-Tb  tins  21 

Venard's.   20  3-Ib  tins  20 

Miner's,  12  1-tb  tins  231,4 

Miner's,    24   1-lb    tins  23 

Miner's,    20    3-Ib    tins  22 

COCOAS. 

Baker's  Blcfst,  U-s,  Is  and  5s. 42 
"Van   Houten's,    'js  and  ',-;S..S3 

'tun  Houten's,  3s  SO 

Woi-al    I5ulch.    12    'iS  77 

Koyal   Dut'h,    12   Is  00 

JilyP's,  14  lis  38 

Fly's,    12    ',::S  30 

TV"«(&b's.  6   i;s  23 

T.owftev'B,  6  Vis  ^.37 

GhiravdcUi-s  Bktsl.   6    VjS  40'.i 

Bkfst,    12    VaS  40 

Impri,    6&12  %s.52 

»*»lier'B  Bkfst.  6  '/jS   37 ',i 

•"iiser's  Bkfst,   6  l-Ss.  33 

Vko  r#inueu'a  Duicji.  l-iu....".> 
Van  Emnonn  Dutch,  y;-n)....70 
Van  Emden'K   Dutch,  %-lb..*r5 

Cereal  Coff'^*'. 
roslum.  24    i/b'a,  per  d.;z.  . .  . $1 .35 

*ogluni,  30  I's,  per  dwa   11.25 

ehutnpy. 

15iini*>ay,  nn.^orted  atB  $6.25 

assorted   pts   'I  00 

Ma.ior  Gre.v,  ul.'?.  .  .  .  7.00 
Major  Grey,  pts....  4.50 


I  81 

j  CIDER. 

Mott's   boiled,    doz   qts   3.25 

i  Monroe's,    champagne,    doz.  .  2.50 

I        "         boiled,   doz   2.75 

I  BidwcU's.    "        "   2.50 

I  COCOANCT. 

I  Baker's. 

I  Baker's  Drifted  Snow,  pails  14 

'  Bbls,   12G    tbs  13 

j  Brazil  shr'ded  or  Table  Tallc. 
I      long  tliread,  20-tb  pails  tb.l4 
I  "        150-tb   bbls,   per  lb. 13 

'  Table  Talk  in  parchment  bgs, 
cases  of  30's,  60>,4's  or  30%'s 

j      and  15  I's  .14  H 

:  Schepp's. 

Shredded  1-tb  pkgs,  per  lb.. 2 3 
I  "  %-lb  pall,  per  lb.  .24 
j         "         Vi-tb  pail,  per  lb.. 25 

j  "       12   5c  pkgs  47>4 

j  Dunham's, 

Shredded,  1-Tb  ppr,  per  lb...  27 
I  "  %-Ib  ppr,  per  lb.. 28 
'  "  H-n>  pksg,  per  tb.29 
;  COFFEE  SIESTITUTES. 

j  Postum  Cereal. 

1  No.  1.  2  dz,  sml  pkgs,  per  dz  1.35 
'  No.   3.  3  dz,  Irg  pkgs.  per  dz  2.25 

No.  0,  1  dz.  Irg  pkgs,  per  dz  2.25 
CONDENSED  MILKS. 

BORDEN'S 

CONDENSED  MILK  CO. 
All  Borden's  Brands  Guaranteed. 


6.80 


Eiigle  Brand — 
I      Condensed  Milk,  4  doz. 

Pioneer  Brand — 
I     Evaporated  Milic  (Unsweetened) 

Tall  Cans,  4  doz  4.25 

Small  Size,  4  doz  2.00 

Challenge    4.65 

I  Floral    4.50 

I  Rose    4.75 

j  Borden's  Malted  Milk. 

I  Trial  size,  pe  rdoz  90 

j  Small  Size    4.00 

:  Large  ize    S.OO 

I  Hospital    Size  33.00 

^  Alpine  Milk. 

'  20-oz.  1  to  0  case  

'  20-oz,  5  to  10  case  

20-oz,  10  to  25  case  

i  20-oz,  25  to  50  case  

;  20-oz,    50   cases  or  more.... 

!  S-oz,  96  to  case  

;  Gal.,  C  to  case  

i  Carnation  Milk. 

I  20-oz,  1  to  4  case  

'  20-oz,  5  to  9  case  

:   2  0-oz,  10  to  2  1  cast-  

I  20-oz,   25  to  49  case......... 

■      Gal.,  6  to  case,  10c  legs. 
I  Miscellaneous. 
I  St.  CharJe",  *  flor.  'p  ca^e.... 

i  St.  Charles.  5  case  lots  

.Jersey,  4  doz,  per  case  

l.ily   

Hi  (fh  land 
1  Pet,  Earn., 
Baby  I'et, 


4  doz  to  case. . . 
G  doz  to  case. ... 
Collolene. 
Single  cs.  5  cs.  10  cs. 

Small   7.25        7.15  7.10 

JiicdlMin  .  .  .7.25        7.15  7.10 

Luriie   7.25        7.15  7.10 

ItruiiiRUKclon. 
(SI  i-iii;jlit   and   ji.ssorled  11^ 
Ilas))lnM-r,N%     Lemon,  Straw 
Orausjc,    Cherry,    Chocolate  1. 


4.15 
4.0j 


1.03 
4. 00 
3.95 


s4.eo 

4.50 

4.00 
4.25 
4.25 
3.35 
3.00 


2tj  cs 
7.00 
7.00 
7.00 


S5 

i  Large,  2  doz.  per  doz   1.20 

Small,  3  doz,  straight  or  as- 
sorted, per  doz  99 

Silver  White  Keystone,  per  dz  1.00 

Minute,  per  doz    I.OO 

Xnox's,  per  doz  $  1.30 

Knox's  per  gross  15.00 

Knox,   Acidulated,  per  doz.  .  1.20 

Cox's,  per  doz   1.15 

Keek's,  per  doz   1.10 

Plymouth  Rock  90 

Plymouth  Rock    1.20 

(1  doz.  free  with  3  doz.) 

Sheet   35 

Giuger  ConfectioiM. 
China,  per  case  of  6  stone 

jars    2.50 

China,     Chyloong-  small 

stone  pots,"  per  doz  

Crystallized  glace,  ^,^-lb. 

tin,  per  doz   2.50 

Hops. 

No.  1,  %  lb,  SO-Vb  box,  lb  30 

No.  1,  1  lb,  30-lb  box,  lb  30 

Less  than  30-Ib  boxes  31 

Junket  Tablets. 
1%   doz  in  container,  per  dz  .80 

Lemon  Sngrar. 
Gilt  Edge.  24U'S,  per  doz..  1.37% 
Gilt  Edge,  24  I's,  per  doz. .  1.85 

Lime  Juice. 
Tahita,  24  8  oz,  per  doz.... $1.25 
Tahita,  short  measure,  16-oz.  1.50 
Tahita,  full   measure,  32-oz..2.50 

Tahita,   bulk,    gal   1.00 

Olives. 

Bottled. 
Queen  Olives,  10  oz,  oval,pts, 

2  doz    3.00 

Fluted  Stuffed  Olives,   5  oz., 

6  doz    1.10 

10  oz.,  oval  olives,  pts,  2  dz  2.50 
iJaby  Pimolas,  10  oz.,  2  doz.  .  3.65 

Iteby  Pimolas.  24  18s   6.25 

Manzanilla,  8  oz,  4  doz....  1.25 
Manzanilla,  5  oz.  4  doz.  .  .  .  1.10 
American  Ripe,  pts,  tin,  2  dz  2.25 
American  Ripe,  qts,  2  doz...  3.75 
Old  Mission  Ripe,  pts,  4  doz.  1.80 
Old  Mission  Ripe,  qts,  2  doz.  3.25 
White  Label,  5-oz.,  Manzanillas. 

Per  doz 

5-oz.,    Manzanilla   1.30 

S-oz.,  Queen    1.85 

10  oz.,  Queen  2.35 

14  oz.,  Queen   3.75 

22  oz.,  Queen   5.75 

32  oz.,  Queen   9.00 

64  oz..  Queen  16.00 

5   oz.,   Stuffed    1.30 

10  oz..  Stuffed   2.65 

Olive  Oil. 

1  doz  qts  (California)  per  dz  8.00 

2  doz  pts,  (California)  per  dz  4.25 
4  doz      pts(Calilornia)  pr  dz  2.25 

Gallon  tins,       "      each   2.50 

V2  gal.  (California)  each   1.50 

Nicelle  Brand. 

4  doz  V2  pts.  case   9.00 

2  doz  pts,  case   S.50 

1  doz  2  2  oz.,  case   9; 00 

1  doz  qts,  case.   S.OO 

Old  Mission. 

1  doz  qts  ,  case   8.00 

2  doz  pis.,  case   fl.()0 

2  doz  >.'i  pts  4.80 

Grogan's  Purity  Olive  Oil. 
Qts.,  6  to  gal,  12  to  cs,  pr  cs.  7.50 
Pts.,  12  to  gal.  24  toes,  prj.cs.  .■  S.OO 
U-  pts.,  2  !  to  c:al,  48  to  cs,  pr  cs,  8.50 
Gal.  Can.  s  10  case,  per  can.  2.40 
Gal  Can,  12  to  case,  pr  can  1.30 
Mushrooms. 

doz. 

Le  Court,  100  to  case  $3.25 

La  Forrest,  100  to  cs   3.00 

Hotel,'  100   to   case   2.10 

Fancy  fluffed,   pis.....   4.00 

Peanut  Bulter. 
Heron's  2  doz  to  cs,  per  doz  2.40 
Imperial,  2  dz.  No.  '  i  .glas.%dz  1.10 
2  dz,    Xo.  H-.KlMss,  dz  2.10 
"        1    dz.  .\o.  1,  glass,  dz  3.25 
I'eels. 


Cilnin, 

25-lb 

box  

Citron, 

HI  lb 

box  

.23  '/. 

IjeliKiii, 

25-lb 

box  

,"  '.  '.  .15 

Lemon, 

10- tb 

box  

...  .isya 

Orange, 

25-t1> 

.  .14 

Orange, 

10-lb 

box  

...       .11  '/s 

Curtice, 


G.  &  D.. 


R.  & 


00 


Plain  Paddiaff. 

Individual,   doz  $1 

No.   1,  doz   2 

No.  2,  doz   4 

No.  3,  doz   6 

Is,  2  doz  to  cs,  dz. .  2 
2s,  12  to  cs,  doz. . 
3's,  6  to  case.  doz.  . 
4's,  6  to  case,  doz.  . 
R.,  Individual,  doz.... 

"       I's,   per  doz  

"       2's,    per  doz  

"       3's,  per  doz  

Salad  Dressing-. 
Durkee,  small,  2  dz.  per  doz. . 
"       large,  1  doz,  pr  doz 
"     picnic  size,  4  dz,  pr  dz 
I  My  Wife's,  1  doz,  IG-oz.  case 
Salad  Oil. 
Tierces,  about  50  gal.,  gai..$ 
1  gal.  tins,  10  to  case,  gal....  1. 
5  gal.  tins,  1  to  case,  gal.. 
14  gal.  tins,  20  to  case,  gal..  1. 
Quart  bottles.  12  to  case,  doz  2 
Pt.  Bottles,  24  to  ease.  doz..  1 
%  pt.  bot.,  36  case,  doz...... 

Saratoga  Chips. 

(Less  5  per  cent.) 

Bulk,  15-tb  box   3.60 

Cartons,  6-oz.,  24  in  case,  doz  1.30 

SALT. 

Cal  .Table  &  Dairy,  75  2's,  60 
2%'s,  50  3's.  30  5's,  15  lO's 

and  8  20s,  per  bale   1.75 

Do  50- tb  bags,  ton  il.OO 

Leslie's  Sterilized.   76  SO 
3's.  40  4's,   3a  6'a.  16  lO's, 

and  S  20s,  per  bale   2.25 

Do.  50-tb  bags,  ton  11.50 

Leslie's,  50s   20.00 

Imptd  Liverpool,  50s,  ton.. ..20.50 

100s,   ton  19.50y 

"       200s,   ton.... 19. 00 
Genuine  Werrington,50s,pr  ton20.00 

H.  R.  It.  Liverpool. 

Bales  of  75,  2's  per  bale. ..  .$1.75 
Bales  of  50  3's,  40  4's,  30  5's, 

15  lO's  8  20's  per  bale...  1.75 

Bags,  50's,  per  ton  .,.11.00 

Worcester. 
Worcester  Dairy.bbl  320  lbs  (5 

bbls    5.25)  ,   5.00 

Worcester  Dairy,  bbl  320  lbs, 

10   bbls    4.60 

Worcester  Table,  140  2a,  100 

1  bbl  S  bbl 

33  and  60  5s   5.50  5.25 

Worcester  Table,30  10s.  .6,25 
Worcester  Table,  50  lb  saclcs, 

Irish  Linen   90 

Kock  Salt. 
Half-Ground,  100- lb.  sks,  ton  9.50 

50s.   ton  10.00 

Stock,  100-ib  sack,  per  ton...  900 

50s,  ton    9.50 

Package  Salt. 

Leslie's  Sterlized,  48  2's  

24  3's  

20  5's  

60  2's  

K.  S.  V.  P.,  2s,  24  to  case... 
n  S.  V.  P.,  3s.  24  to  cs,  pr  cs. 
,R.  S.  V.  P.,  5s,  20  to  cs,  pr  cs. 

L..g  Cabin.  24  2s  

'  Celery  Salt. 

Durkee's,  1  doz  in  box, 


6.00 
.85 


2.75 
2.00 
2.50 
3.80 
2.80 
2.00 
2.B0 
1.70 

1.35 


SOUPS. 

Anderson's  20  varieties  

Campbell's,  21  varieties..... 

Snlder'8,    Tomato.  3's  

"  2'B  

Van  Camp's.  21  varieties.  .  . 
Libby's,   2's.  assorted  

"      I's,  ••   

•■«     concentrated,  I's.... 


Fra  nco- Auiericaa. 

Qts. 

Mock-Turtle,  Ox-Tail.  Con- 
I  somme.  Bouillon, ,IuIi.uDne, 
Vegetable.  Beef,  Pea.  . 3.15 

ChiekcTi   3.50 

Gutnljo   3.30 

Green  Turtle,  thick  7.0(} 

clear   ».50 

MulHgatawney   3.60 

Tomato  3.16 

Assorted  ,  .-3.25 


l.SO 
2.00 
2.00 
3.60 

2.06 
l.RO 
1.85 
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Department  28.  f 
PICKLES,  VINEGAB,    RELISHES,  EfC. 

TttH  Departmeat  te  corrected  each  week  by  the  Paclflo  Tlnegar  0 
Pickle  Works. 
riCEI.ES  Vi  BXTLK 


CalUomta  Home  Brand 

Sour 


Sweet 


Unlfui  nly  Assorted  by  Hand  and  Count 
Guaranteed. 


|H  bbll'A  t>bl|M:  bUlWt  bU 
|32  gal.JlU  gal. {32  gal. [16  gal. 


Package!  Bbl 
Countl  1800 


Bbl 
1500 


UIULH 


I    15.00  I 


I  %  bbl  I  ^4  bbl  I  Vz  bbl  |  %  bbl 

|_1200  J  _600_|  1000  I   ^00  _ 

14iOO"r'l6T6o  I    6.00  I  9.50   1  s.b'o 
$9^00; 


Jonabo  mils.— bbl.,  $12.00;  %  bbl.,  $9.00;  H  bbl..  $5.00^  

~  California  Home  Brand. 

Sour  aad  C*"«et,  (Plain  or  Mixed),  German  Dill,  Chow  Chow  and 

Olonna 


Barrels,  50  Gals.  . .  . 
%  Barrels,  32  Gals. 
H   Barrels  16  Gals. 

Kegs.  10  Gals  

Kegs,  5  Gals  

rails,   5  Gals  | 

Pails,  z  gals  j 

Palls,  1  gal  I 

Sd  kegs,  10a,  S  gals...| 

Sd  kegs,  5a,  4  gals  | 

Bd  kega,  Ba,  Z%  gals..| 


Nol 
Snil 
$6.36 
.38 
.40 
.42 
.44 
.44 
.65 
.65 


No2 
Mdn 
$0.33 
.35 
.37 
.39 
.41 
.41 
.50 
.60 


■50|  3.25 
75|  1.65 
25|  1.15 


No3 

Lrg 

Dills 

$6.28 

$0^ 

.30 

.30 

.32 

.32 

.34 

.36 

.36 

.38 

.50 

2.00 

2.75 

1.00 

1.50 

.85 

1.00 

Swt 
Mid 
gets 

S0.60 


.62 '/o  I 

.67% 

.67  y2 

.70 

.70 

.75 

.85 
5  50 
3.06 
1.75 


Sweet 

Qher-1 
kins  I 
$0.55  I 


^1 


,5 

.62  y.  I 

.62',*  I 
.65  I 
.65  I 
.70 
.80 

5.00 

2.75 

1.60 


«  a 
«  a 
O 

|$0^80 
.82 
.84 


.60 
.70 
3.75 
2.00 
1.50 


1.00 
1.10 

7.25 
3.75 
2.25 


"CENTAUB  BBANB" 
Sooa  (Plain  or  Mixed),  German  Dill,  Chow  Chow  and  Oniona 

Midgets  Small  Medium  Select'd  Dills  Chow  Oniona 


Barrels,  50  gala   

%  ffarrels,  32  gals  

Barrels,  16  gals  

Kegs,  10  gals   

Kegs,  5  gals   

Palls,  2  gals'  

Palls,  1  gal   

Stand  Kegs,  10s,  8  gals.. 
Stand  Kegs,  5s,  4  gals... 
Stand  Kegs,  3b,  2%  gals. 


Nol 
sml 

No2 
Mdn 

No3jGer 
Irg  man 
slctlDlls 

uo 

Calif. 
Onlonaj 

$0.33 

$0.30 

$0.25 

$0.26 

$0.32 

$0.25 

.35 

.32 

.27 

.27 

.34 

.27 

.37 

.34 

.29 

.29 

.36 

.29 

.39 

.36 

.31 

.31 

.38 

.31 

.41 

.38 

.33 

.33 

.40 

.33 

.51 

.47 

.35 

.50 

.40 

.61 

.57 

.45 

.60 

.50 

3.25 

3.00 

1.60 

2.50 

3.20 

2.50 

1.65 

1.50 

.80 

1.35 

1.60 

1.26 

1.15 

1.00 

.70 

.90 

1.10 

1.00 

PICKLES  IJ?  GLASS 
California  Home  Brand 


Pat.  Top — Bngllah  or  Octagon 

10  oz 

1  %  Pt. 

1  Pt. 

Qt. 

1.35 

1.60 

2.30 

4.50 

1.35 

1.60 

2.30 

4.50 

1.35 

1.60 

2.30 

4.50 

1.75 

2.00 

3.25 

1.75 

1.90 

2.75 

5.00 

1.75 

1.90 

2.75 

5.00 

2.76 

5.00 

CENTACR  BRAND 
American  Style — Square  Bot||Eng.  style.  Bound  Bot. 


ijpeciat  SmaU  Gherklnii 

24 

00 

12 

50 

H  bbl.  6000.  Vi  bbl  3000 

Special  SmaU  Mixed 

24 

00 

12 

50 

Same  count 

Oberldna 

21 

00 

11 

00 

V4  bbl    4000,  Vi  bbl.  2000 

Mixed 

21 

00 

11 

00 

Same  count 

Special  S^all  Medium  Plcklea 

13 

00 

7 

00 

18 

00 

9 

50 

H  bbla.  3000,   Vi  bbU.  l500 

Special  Small  Medium  Mixed 

13 

00 

7 

00 

18 

00 

9 

6« 

Same  count 

Smal'.  Medium  Pickles 

12 

00 

6 

50 

16 

00 

8 

50 

1^  bbls.  2000,  Vi  bbls.  1000 

Small  Medium  Mixed 

12 

00 

6 

50 

16 

00 

8 

50 

Same  size 

Chow  Chow 

15 

00 

» 

00 

1 

Pts. 

Qts. 

\Vi  Gall  Gal. 

Pts 

Pt. 

1  Qt. 

1.20 

1.75 

3.00 

6.00 

1.20  1 

1.75 

3.00 

1.20 

1.75 

I  3.00 

5.00 

1.20 

1.75 

3.00 

1.20 

1.75 

3.00 

5.00 

1.20  1 

1.75 

3.00 

1.20 

1.75 

3.00 

5.00 

1.20  1 

1.75 

3.00 

1.20 

1.75 

1  3.00 

5.60 

1.20  1 

1.75 

3.00 

1.20 

1.75 

3.00 

5.00 

1.20  1 

1.75 

3.00 

TOMATO  CATSUP. 


|In  Glass,  per  doz.  |{ 
1%  Pt.|    Pt.  I  Qt. 


3.25 


Cal.  Home  Brand.  |  1.35  |«2.25 

»<»»-lse   I  I  |. .... . 

SuM»«   t    -90  I  1.65  I  2.75 

•<«  1  case  free  with  Ovc. 


Jugs,  per  Jug      111  Oal.  Tina 
1%  Ql.|l  Gal.|2  Qal.llScr.tplFt.tp 
1.00  I  1.90  II    .SoT  ".76 
.85  I  1.60  II    .65  I  .6» 
.60  I  1.20  II    .55  I  .C« 


.70 
.60 
.35 


Tomato  Catanp— Id  Balk. 


Bbl 

60  ai. 


H  Bbl.  M  Bbl.    10  Gl.  6  Ql..  Bfndard  kecs 


32  Ol. 


Cal.  Home  Brand. 

Su,nrlae   

Sunset   


lajGl. 
.66 


 _f^fie 

'55  I    ^60  I  "  .66  I    .68  I 
46  I     .50  I    .Lr,  I    .58  I 
35  I     .40  I     .45  I  .48 
TABLE  SAt'CE. 
In  Olaaa. 


Keg    lO'a     6'a  S'a 


.70 

1 

5U 

2  76 

2  U« 

.60 

4 

50 

2  60 

1  75 

.50 

3 

75 

2.00 

1  5U 

In 


 1%  Ptaj  Pta. 

Cal.    Home  Brand  |  "2.o'o  |  sroo 

Worcestershire   |  1.00  |  2.00 


Juga 

Qts.  II H  Gall  1  Gall  : 


 Oal 

OaHl  Tins 


Chestershire 


1.50 


_  Table  Hauoe  in  Bulk. 
j'Bbls  I bbl8|  >4  bbl|  10  G 


ISO  G  I  32  Q 


4.00  II    .75  ,  1.26  I  2.25  ||  .X& 

3.00  II    .65  I  1.00  I  2.00  ||  

2.25  II    .3i  I    .80  I  1.20  ||  .46 


Cal.  Home  Band. . 

1 

Worcestershire  ..^ 

.80  1 

.82 

.84  1 

.S6 

.88 

7.00 

.65  1 

.57 

.59  1 

.61 

.63 

6.00 

VINEGAR 

6  a  II  Standard  Kegs 
ib'a  I    6'a  1    3  a 


3.60  SCO 


Commercial  Wine,  Cider,  Malt  or  Spirit  Vinegar 


1  40  Gr.  1  50  Gr.  |  60  Or. 

70  Gr.  1  !(0  Gr.  1 

90  Gr 

 1  .14 

1  1 

.17 

1  .18 

,20 

.22 

 1  .16 

.18  1 

.19 

1  .20 

.22 

.24 

 1  18 

1  -20 

.21 

j  09 

!24 

.26 

10  Gal.  ICegs 

 1  .20 

1     .22  1 

.23 

1  ^24 

.26 

.28 

 1  .20 

1    -22  1 

.23 

1  .24 

.26 

.28 

5  Gal.  Kegs 

 1  .22 

1    .24  j 

.25 

1  .26 

.28 

.30 

4  Gal.   Kegs  . 

 1  .22 

1    .24  1 

.25 

.26 

.28 

.30 

t  Gal.  Ktis  . 

 1 

1    .26  1 

.27 

1  .28 

.30 

.32 

HIGH  GRADB  VINEGARS 

Barrels    U  Bbla 

California  White  Wine  Vinegar  30  .JS 

California  Red  Wine  Vinegar  20  .iS 

Apple  Juice  Vinegar   2B  30 

California  Home  Brand  Pure  Pickling  Vinegar  26  ^30 

Cases  of  one  dozen  uarts   2.B0 

RELISHES  AND  CONDIMENTS. 
Mlscellaneoua. 


Tomato  Chutney. 

Chill  Sauce  

Salad  Dressing. . . 


I  6  oz  IH  Pt.|   Pt.  110  oz 


1.25 

1.75 

2.50  1 

1.26 

1.76 

2.50  1 

1.25 

1.75 

2.50  1 

1.S5 
1.36 


California  Home  Brand 


Sweet  Relish  

East  India  ReUsh. 
Red  Hot   


I  8  oz  I  14  oz|  PU  I 


.96 
.95 
.95 


2.00  I  2.76  I 
2.00  I  2.75  i 
2.00  I  2.7S 


Truffles. 

1-16  glass,  per  doz   3.60 

1-16  tins,  per  doz   2.75 

%  tins,  per  doz   5.25 

Vi  tins,  per  doz  10.45 

Vi  tins,  per  doz  20.35 

Yeast  Cokes. 

Magic  Yeast,  case   1.20 

Yeast  Gem,  case   1.16 

Great  Western   1.00 

Glllet's  Magic    1.20 

Yeast  Foam    1.20 

This  Dept.  is  corrected  by 
riUmann  &  Bendel ;  Pnc.  Vinegar  ft 
Pickle  Works. 

CATSUPS. 

Inider's,  qts.  doz   3.75 

pts  ••    2.40 

1%   pts.  "   1.40 

Griffon's. 

',4 -pints,  per  doz  1.12^4 

Pints,  per  doz   1.85 

Quarts,  per  doz   3.25 

Mlacellnneous. 

Campbell's.  Vi  pts,  doz  

Heinz,  10-O2   

"  12-oz   

17-oz   

Blue  Label.  25  H-pts.  to  as 
Blue  Label,  25  pts  to  cm.  . . 
Blue  Label.  12  qts  to  cs... 
Golden  Star,  gal  .lugs.  dos.  .. 

"  qt.  jugs.  doz.  .   .  t.M 

"         "    pt  jugs.  doz.  .  .  S.IB 
'•         pt  jugs.  doz.  l.M 
Long's  Fruit  Caf»np. 

Pts.  24  t  o  cs,  CM*  4.76 

ii-Pts.   48  tA  «  "    5.76 

2,  5  aad  *      •  Sm,  tb  1.60 
SACOM. 
Holbrook's,    Vi    pta   2.40 


1.15 

if 


Lea  &  Perrln's,  amall   2.75 

Lea  &  Perrln's,  medium   s'.oa 

Lea  &  Perrln's,  large   g[js 

5  cases.  5c  per  doz  less. 

Tobasc.>.  .Mcllheny    4  OO 

Tobasco.   New   Iberia   3  50 

Bengal  Worcester,  >4  pt  85 

Ijengal  Worcester,  pt   1  25 

Pepper,  sprinl-le  top.  >4  pt..  2  00 

Snoerior  Pepper,  small  90 

Superior  Pepper,  large   1.60 

LIbby's  Manchester  Sauce,  24 % 

pints,  per  doz   i.jg 

HORSE  R.VDISH. 

Picnic  Gems,  doz  9S 

Pints,   doz  95 

Medium,    doz   i.jo 

Quarts,  doz   250 

10-Gal.  Kegs,  gal  78 

5 -Gal.  Kegs,  gal  go 

2-Gal.  Palls,  gal  gs 

1-Oal  Pails,  gal  90 

Standard  Kegs.   10s.   keg....  C.SO 

"    6s.  keg   J.2S 

38.  keg   2  00 

FRENCH  .Mr.STARD. 
(In  bulk  ) 

Cat. 
Home  Stan- 
Brand  dard 


Bbl,  per  gal  35 

4    bbl,  per  gal. 
Vi  bbl.  per  gal 


.37 
.40 

10-Oal   Keg  43 

.45 
.50 
.(0 
3.S0 
1.7S 
1  SO 


5-Gal  Keg 

2-Gal.  Pall   

1-Gal  Pall   

Standard  K»g.  10s.. 

'•  Bs,.... 

••  3»  

In  Giass,  Cnl.   Home  Brand. 

8  oz.  2  dz  to  rose,  per  doz  9$ 

14-oz,  2  doz  to  case,  per  doz  l.Tf 


30 
.33 
.34 
.t« 

.3* 
.45 

.66 
S  00 

1.50 
1  25 


2S 
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Iitaa4a;a. 

6-oz,  small  hdl   ,S0 

8-oz.  Dusseldorf   .SO 

16-02,  ■••         ■   i.4<y 

SArERKBAlT. 
Cal.  Hum«  Brund— Vy  Pack  C 

Bbl  .    co-gal  13:<»0 

-bbl  .         gill  lOs.U 

-bbl .  I.'.  K-u   o;50 

ig-iial  Ke.^s    :!  i9 

(i-Qal  Kf-.i-,.-.   J.7i 

J-Gal   f\uLt.  ,  ,  S5 

ICal   i-alls  »;0 

tilrmdaia  Kcks.  lOs   2.f,0 

Department  24. 
GROCERY  SUNDRIES. 

T)ii3  Dept.  is  corrected  by  . 
Uaas  Bros.;  Win.  v.-uff  Co. 
Axle  <irea8e. 

IT.  &  1,.,  per  case   $1.75 

C.  &  S.,  :;-do2  case,  per  c.-ise  2.00 

U  case  lots   1.9.3 

10    oa.se    lotH   .  1.85 

doz  tins,  per  case  '2.25 
4  doz  wd,  per  case. 

ir.-Ib  palls   1.00 

dnz  tins,  per  case....  2.60 

  :.fiO 

....  L'.OO 
  ].7£. 


Frazcr'B 
ICrazer's, 
Frazers, 
Mica 

Castor  Oil,  -  doz  Is 
Univer.'ial.  Ilaht 
Unlvi-rsul,  2Vj,  dark 


Automatic, 


%-ib  . 

1-  lb  . 
1%-Ib 

2-  tb  . 

3-  lb  . 

4-  lt)  . 

5-  n>  . 
C-lb  . 
7-ni  . 

Sizes  S  to  33  lbs. 
Sugar  Bags,  broad  bottom,  Xh  .06 
Discounts  from  above  list: 
Cheapest,  50%. 
Eaglo  or  Equal,  58%. 
White  bags,  50%. 
Lion,  40%. 

Mikado  (stripped)  40%. 

Bliiestone. 

Barrels,  per  11?  12 

5  bbl  lots,  per  Tb  


BATH  BRICK 

doz,  per  case.  . .  . 
20  Is,  per  case.  . 
40  %s,  per  case. 
CANDLES. 
Adman  tine. 

Adam,    H-oz.,  20s  

"        12-oz.,  20s  

10-oz..  20s   

Hotel.   40s.  12-oz  

(Wrapped   'ic  higher.) 

Chippewa,  1  oz  

Torchlight 
Stearic  .\cid,  12  oz,  20s.... 
"  14  oz.   203.  . .  . 

"        (wrap)  IC  oz  20s 


Bristol,  2 
Powdered, 
Powdered 


Stearic. 

Schneider's  14-oz.,  20s.... 
Schneider's  1-1-oz.,  40s.... 
Schneider's    IG-oz.,  20s  


.  .95 
.1.15 
.1.25 


AW. 
.10'/» 
.10 
.10% 

.07% 

.10 '.4 

.11  V4 
.13  V4 


.14 

.13% 

.15% 


Paper  Bhss. 

,  Selt-Opetilnff, 

500  in 

pkfi-..  Li.«. 

4.80 

.  1,20  10-Ib    .  . . 

G.20 

,   1.60  12-Ib    .  .  . 

..  6.30 

.   1.70  14-rb    .  .  . 

..  S.30 

.   2.50  20-rb    .  .  . 

.  ici.eo 

.  3.40  SO-Tb    .  .  . 

13.00 

15:00 

.■440 

.  42 

1.4  oz,  A.danb,  ids  ,  ,  .  ..  .11% 

IS  oz,  Adam.  20s...,,..,.,  .i;03i 
10  oz:   Adatti   203.  .  .  .-.       ,  .  ,09 
Standard  Oil  Compuay. 
iHettrfr  J.tgijl. 

Pry  ;>-t 

Cf-.  19  u?,.,       .iej;;}  li"., 

6b,  14  oa.,        Bei-i  1 1  ^r* 

6.-*,  1 2  o*  ,  ;'.u  rtf irt.  10 

fo'. '  1ft  02.,  2(»  a.-l.i  i>:ii-j 

12»,  12  az  .  40  Sei.s  (}i,ilf.li..  .luVi 
Graalte  MtblD'^. 

P«r  fitit 

Cs,  Ifi  ojL.  40  Bets  12% 

C!>,  IC  or,  20  seUs  13 

&s,  14  oz.,  40  sets  II V2 

«3,  14  oz.,  20  sets  11% 

68,  12  oz.,  20  sets  10 

69,  to  oz.,  20  sets  10 

123,  l2  oz.,  40  sets  (hotel)..  .11 

Pammne  Wax. 

Per  .t^et 

Is,  14  oz.,,25  set.s,  white..  .11 '4 
2.<i,  14  oz.,  25  sets,  .white..  .11 '•i 
-ts  14  oz., .  oB.  sets,,  while..  .11  Mr 
6r<,  14  02.,  3G  eels,  whlta. .  .11'.4 
12s.^l4  oz.,  3G  ..s,ets„  while..  .11% 
Colored,  1  cent  Ijigher. 
Kadlaut  Paralflne  Wax. 

Per  Set 

4s,  14  oz.,  20  sets   .10'/^ 

Cs,  14  oz.,  :)(;  .srts  u 

Cs.  14  oz.,  20  sets  11 

63,  10  oz.,  20  sets  00 

lEffg  Food. 
Pratt's,  26-oz,  2  doz  in  cs...$4.50 
Wellington's,  l-lb,  2  doz  boz.  4.00 

Fl.v  Paper. 


Faraflne,  Et«. 

Per 

4>»,  6s,  in  cartons  of  36-tb  bxs  11 
12s,  in  cartons  of  36-tb  bxs..  IIH 
Va-lb,  in  cartoons  of  2rj-lb  bxs  11 
l-lb  cartons  of  25-Ib  bxs....  11 

Colored,  Ic  higher. 
Beeswax,  pure  for  churches  .35 

Do      No.  2  27% 

Do      No.  3  22 Va 

Christmas,   all   sizes  09 

Do      holders,  per  gross  85 

Wax  Tapers,  per  doz  pltgs..  .80 

Do       Per   gross  S.OO 

Night  l,iRhts,German,on  pap 

&  wd,  per  doz  40 

Do  French,  on  tin.doz  85,  l.tS 
Werbs 

16  oz,  S.  A.,  40s,  (wrap)..  .IG',4 

16  oz,  a  A.,,'<.'Os  151,^ 

14  oz..  S.  A.,   lOs,  (wrap)..  .14, 
14  oz,  S.  A.,  20s  13;4 


20 
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_       Cuttje  Sang. 

B.lrds',   per  Vb  

Ii)8«ct  Powder. 

F.ureli.a,  luo  .»lze,  per  doz. 

Buirica,  i'ic  slz*,  pfi-  doz. 

Eureka.    6Uc   size,    per  du. 

Kurexa.  $1.00  Size,  pr-r 

Bu)uLi-lj.  2  uz.,  p<'j'  doz,., 
4  -02  ,  per  dox.  .  , 
s  -oz..   pf  r  doz .  . . 

1  IVOZ..   pe-J-  di)?.  .  . . 

C-Di,   pej-  Di  

iMatcJies. 

Tins  .,  

Boys,  doz  boxes  

Swedish  Sal'ely,  per  Rros.s. 
.Swedish  AA'ind,  1  gross.... 
Vulcan  Purat'line,  i;."s  i>fr 

Do  r,0   HIS  loLs  

Ulamonil  Alnlch  Co. 

Anchor.  2O0s  

1)0,  fiOos  

Bird's  ICye.  500s.  gr  

3  Noes  .Safely,  lOOs  

Bees  Wax-,  lOOs  

Globe,  100s   

Domino,    case    ,  . ,  

iced  U'op  Safety  

a.  &  C.  F.astorn  P;irlor  SO' 

S.  &  C.,  200s   

S    &  C,  3C0S  

s.  &  ('...  r,oos  

Pret^s.    lOOs,    5-gross  case. 

Little  Star,  per  caso  

S-earch  Light,  100s,  large,  1 
Pap^r,  Wrapping. 

Butter,  White,  per  ream.  .  .20 

Do    Waxed,  per  ream.,.  .25 

Manilla,  No.  2,  roll, any  size  tb  .4Vi 

Manilla,  No.  1,  rolls  or  flat  .05 

Straw,  per  ream  .'  .95 


1  7:. 
•1  .-.u 


6,sn 

.liU 

l.i;.'-. 
.12 

.65 
.MO 

.r^o 

1.70 

4.00 
2.75 


4.r,o 

5.00 
2.75 
2.75 
4,25 


3.25 
4.25 
4.75 
2.20 
4,7G 


Sticky   (holders  gratis)  %  2.50 

Tfcnglefoot,   per  case   2.50 

Tanglefoot  Holders,  per  case 
ef  50     .36 

Subert's,  40  5s,  paper  in  box  .90 

Fruit  Jars. 

(Net  cash — ho  discount) 

Mason's,  pts,   per  gross  7.35 

I  Mason's,  qts,  per  gross   8.25 

j  Mason's,  %  gals.  10. (K) 

I  '  Fruit  Jar  Caps. 

Porcelain,  6  dcz  ,to  box,  pr  bx  2.80 
Fruit  Jar  Rubbers. 

j  No.  1  White,  per  lb  60 

I  "Gold  Seal,  "  cartons,  per  gr  ,75 
j  "Badgers,"  cartons,  per  gr. .  .60 

Red  Ribbon  70 

^  Glue. 

t.6  Piige's.  1  oz  per  doz  80 

Lie  Page's,  2  ob.,  per  doz. . .  .  1.30 
Le  Page's  ^.j-gill  tins,  per  doz  1.50 
'  l.e  Page's,  1-gill  tin,  per  doz  2.00 
j  "  "  Tube.s,  small,  gr. ..  .12.00 
!  "  •<  "  big,  per  gr....l8.00 
I  Cordage. 

i  Basic  price — Manila  15%,  Slsat 
10%.  (5,000  lbs.  He  and  10,000 
lbs.  %c  less.')  All  kinds  ad- 
vance on  base  price  per  i)ound 
•■  given  underneath: 

Sia.  Man. 

Rope,  l>4-in.,(7-16  diam 

e  and  9  thr.  (Vi 
and  upwards)   .  .basis  basis. 
"     12      thread  (% 

<Jlam>    ..........     %  % 

and  5-16  dlara). .    1  \ 
"      Bale,     3    and  4. 

strand   ^  less  basis 

•'    2,  6,  8  st'nd    %  Vz 

Lath   Tarn   basis  basis 

Hop   Twine,   tarred..,.    1  1 

Grape  Vine  Twine   1  1 

Spring    Twine   2% 

Paper  Twine,  unolled..     %  2% 
Whale  Line  and  Bolt.  ...  1 
Httwesr   laid  rope  for 

well-boring   1 

Transmission   of  Power    .  .  5 

Lanyard  and  Tarred  basis 

LATlat  Hope,  hd  tw,  un- 

oiled,  3  &  4  sfd.  .     1  1 
Bash  Cer£,  ta  csUa. J 


.03% 
.CO 
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PoUsh,  stove. 

Rising  Sun,  large  pkg  ,  per  gr 

Do    6-sros3  lots  

Do    Email  pk£.,  per  gross.. 
Sun  Ppjte.lrg,  V*  gr  tiX  per  gr 
En-arneline.  Xo,  4  tins,  per  gr 
Do    No,  6  tins,  per  gr.  . .  . 
f'..    Liquid,  pl-tins  hx  2  dz 
X-Ray  Stove  Polish. 
Sift. 


e..'>5 
e.oo 

2  85 
5.00 
5  Oil 

8,2;. 


Do  rolls,  any  size,  per  lb 
Drab,  per  ream  

Do  rolls,  any  size,  per  lb  .02% 
Pai»er,  Toilet. 
Royal,  100  rolls  of  500  shts.  .  4.00 
O  Keyed,  5-oz  rolls,  per  case  2.60 
Royal,  8-oz  rolls,  per  case..  4.25 
O  Keyed,  tablets,  per  caea. .  3.75 
Pastime,  tablets,  per  case...  4.50 

Union,   per  case   7.00 

Lulu,  pkgs,  4000  shts,  per  cs  3.75 
Astoria,  pkgs  450  shts,  per  cs  3.90 
Windsor.pkgs  500  shts,  per  cs  4.00 
X'niveisal,  pkgs  700  shts,  pr  cs  6.00 
Great  Eastern. pkgs  1000  shts, 

per   case    7.50 

Popular  Rolls,  5  oz,  100  rols, 

per  case    3.00 

Daisy   Rols,    9    oz,    100  rolls, 

per  case    4.50 

Express  Rolls,10  oz,  100  rolls, 

per   case   5.00 

Asbestos    Rolls,    U    oz.  IftO 

rolls,   per  case   .'i,2.''> 

Slanimoth    Rolls,    16    oz.  HiO 

rolls,  per  case    7.,,0 

Pyramidal.    2000     slieets.  .",0 

rolls   in   case  .  .  .  .  7.50 

"No-Meds" 
(Cereal  Laxative.) 
48  cartons  to  case,  per  case, $12.00 

Less  30  %  discount     to  trade. 
Varying  cash  discount  depending 
on  quantity  purchased. 
Folishes,  Shoe. 
Day  &  Martin's. 
Large,  6  dz  to  case,  doz....  3.00 
Medium.  6  dz  to  case,  doz..  2.25 
Small.  10  dz  to  case,  do:*".  .  .  .  1.00 
Mason's  Busset  Polish. 

Doz.       %  (Jr.  Gr. 

No.  2   40  1.20  4.80 

Ko.  3   70  2.00  8.00 

Comb  Black  Dressing. 

Doz.       Vi  Gr.  Gr. 

Large   1-50        4.50  IS. 00 

.Small   SO        2.30  9.20 

Combination  Russet. 

Doz.        U  Gr.  Gr. 

Large    1.50        4.50  18.00 

small   SO        2.30  4.80 

Blnson's  Stove  Polish. 

Doz.        Va.  Or.  Or. 

y  -15      1,20  4. so 


SiViall,  3  doz.  to  case,  per  cs  1.50 
Large,  .'!  doz  to  case,  per  fs  2.50 
( y.  doz.  free  with  e.ach  case.) 
Polish,  Mstal. 
Electro  Silicon,  1  gr  In  case 

per    doz    ,S0 

Brllllantshlne,        Pt«,  per  doz  .05 
Erilliantshine,  pts    per  doz..  l.SO 
I  BrllliantBhine,  qts,  per  doz.  .  3.15 

j      Do,       gal.,  per  doz   G.OO 

Do    1  gal  tins,  per  tin  nS 

n.  S.  Metal  Polish,  qts   3.G7 

pts    2,00 

\--     pts   1.25 

i  U.   S.   Metallic  Polisli  ran«, 

Tb.  package,  doz   3.35 

VL--Ib.  package,  doz   1.67 

■  S-oz  package,  doz  50 

Barkeeper's  Friend,  pwdr,  gr.  21.60 
,  Seeds. 

I  Anis   15</2 

■  Canary   07 

!  Caraway  15 

I  Celery    .17% 

I  Coriander   .11 

I  Cumin   18 

!  Flax,    ground   OG 

Flax,    whole   06i,i 

Hemp,  sacks   06  V2 

Millet   061/3. 

Mustard   10 

]  Poppy   .15 

;  Rape,    Cal  06 

>  Bird  gravel,  2s,  per  doz  85 

,  Bird  Seed  Mixed,  48  Is,  doz  ,S0 
i  Red  Ribbon.  60  Is  6V2 

'  Original  saclts  %c  less. 

j  Sheep  Dip. 

!  Little',  10-gal  tins,  per  ga!.. 
!  Little's,  5-gal  drums,  per  gal 
j  Smith's.  10  V,;-gal  tins,  gal 
:  Smith's,  o-gal  drums,  per  gal 
Shoe  Blacliing. 

Doz.        V4  Gr. 


No.  1 

Xo.  2 

Xo.  3 

No.  4 


."0 


.85 
1.00 
1.40 


1.20 
1.20 
.95 
.95 

Gr. 

2.80 
0.25 
3.85 
5.45 


Shoe  Dressing. 


Boss,  3  dz  to  cs,  per  gr   9.00 

Russian,  3  dz  to  cs,  per  gr..l2.00 
.Sfcinola.    per    gross  id.OO 

16  Shinola  outfits  of  brush  and 
dauber,  no  charge. 
Shinola  paste,  case  of  3  doz  2.50 

3  solid  brass  scoops,  no  charge. 
Blxby's  Polishes. 


:||i,i:ii)8ii(M^"! 
■  vici  kio:^ 

iBOXCALRt 

TiwiflilESAMalED;. 


.Tet  Oil,  doz  85 

.let  Oil.  3  dz  bx,  5  Bixola  free  2.55 
Royal  Polish,  1  doz  in  box,  .  .85 
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R'«5*aJ  y'lish.S  az  l8s,'Ei*TSi'V  ft*e»  t.oi 
Shoe,  Satin.  1  (8ml  comb"n)  .75 
No.  G  Shoe  Satin  Pate,  1  doz  .SO 
No.  5  Shoe  Satin  Paste,  1  doz  .40 
No.  10  Satinola  Paste,  1  doK  .SO 
No.  10  Satinola  Paste.   1  doz 

in   box  SO 

Satinola.  combination,  smi.  dz  .75 
Satinola,  combination,  Irge,  dz  1.25 
Sboe  White  Cream,  per  doz  .SS 
Ermino  White  Paste,  per  doa  .S8 

Bisbj'e. 

"BBB."  size  M.,  VI  gr.  box.  .  1.25 
"BBB,"  size  B.  per  ^  gr.  box  2.00 

Twin«. 

Cotton,  l-pl3-,  lOO-rij  bales,  lb  .25 
3-ply,  lOO-lb     bales..  .;5 
^-Ib   cones,    per   lb..  .25 
Hemp,  S-oz  balls.pr  3-rb  pkg  .25 
Do.   4-oz  balls.pr  .')-Ib  pkg.  .25 
Sack,  -l-ply,  12-n3  pkgs,   tb .  .  2i 

Binder  Twine. 
Pure  Manlla,G50  ft  to  tb.pr  Tb  H\i 
Manila.  600  ft  to  tb,  per  Tb .  .13^ 
Standard,  500  ft  to  lb,  pr  lb 
Sisal,  300  ft  to  lb.  per  tb . .  .ll^it 
Wax. 

Fruit,  25  l-Ib  i)kgs.  per  box  .90 

Mint  Wax,  per  box   1.50 

Jepan,  per  !t>  20 

Beeswax   3S 

Pure  Ref.  Paraf.,  40  Is.  lb  .O'i^ 

 •    20    Is,    lb  09 

Wax  StriDgs. 
12-In.,  10  pkg,  100  stgs  eacb  l.fiO 
H-in.,  10  pkg,  100  stgs  each  1.76 

Department  25. 

WOOD    AND    WITXOW  WABE 
AXE  HANDLES. 

This  Dept.  is  corrected  by 
Tiie  Heyman-Weilil  Co. 

Kx,  3G-in.,  doz  

No.  1,  Su-iu.,  doz    ■  •. 

No.    2,   36-in..   doz   1.35 

Basliets. 

Per  doz. 

Cal.,  Open,  Spruce,  No.  3  So 

Cat..  Open,  Spruce,  No.  4  90 

Cal.,  Open,  Spruce,  No.  5..  1.'25 
Cal.,  Satchel,  Spruce,  nest,0-5  1.36 
Cal.,  Satchel,  Spruce,  nest, 1-5  1.00 
Cal. .Satchel,  Spruce. nest,  1-41  .71 
German  Market,  nest  of  4..  1.40 
Clothes.  Oval,  Wil.,  No.  2..  7.75 
Clothes.  Oval,  Wil.,  No.  3..  9.00 
Japanese  Telescopce.   nest  of 

5.  size  lSxl2x'   1.25 

Same,  size  20x13 ';xT   l.,so 

Same,  size  21x15x10   1.90 

Bowls,  Wooden. 

Per  doz 

Maple,  No.  1,  11-inch  75 

Do  No.  2.  13-inch   1:60 

Do  No.  3.  15-inch  ."  2.75 

Do  No.   4,   17-ineh   4.25 

I>o  No.  5,  19-inch   6.08 

Do  No.  6,  21-inch..   6.75 

Bropmi.  -    .      ,  . 

Per  do» 

Nt).  7  Specfal.  . . . . .  '4jOa 

J. idle  Lady   . . '  ^.r.E 

Dandy   S.10 

Conks'  Choice   2. 35 

Tjadies'   Pride,  No.   1   2.K5 

Toy.  string   i-.   1.00 

Commnn  Whisk  "■  ■   1.00 

OO  Whisk   l.« 

Brushes. 

Per  doz 

Dust    S.SB  12.00 

Scrubbing   55  3.00 

Dandy    1.50  5.75 

Siloe  Brushes. 
NV..  (15.  black  tampico  .Xo.  5S  .95 

No.  25  Mixed  Center   J.T5 

No.  R02.  all  black   2.00 

No.  335,  black  and  white   3.50 

No.    i,    bristles   3.90 

Stove  Brushes. 

Per  di>E 

EBt  tau-.pirri.  handles  SO 

No.  41.  Black  Bristle   1.90 

r3o.    411.   Black  Bristle   2.25 

Ox  Fibre  Brushes. 
^  Per  doz 

"»ub  Cal,  10>2x2ls  in  face..  1.59 
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Do    Mouse.  6\iX2\4  in  faoe  l.»0 

Can  Opener*. 

King,  doz   Tl) 

'  Sprague,  doz   4ii 

Carpet  Sweepers. 

I  BIsseirs.   per  doz.    25  00   to  27.00 

-  Standard,  per  doz   23.06 

Cheese  SnCes. 

Round,  22-in.  each   2.25 

Squaie  each    4.«0 

Clothes  IJbss. 

Hemp.  40-foot,  per  doz   1.0? 

Hemp.  60-foot,  per  do;;   1.56 

Cotton,  40-foot,  per  doz  SO 

'  Cotton,    60-foot,    per   doz.  .  .  .  1.26 
,  Sash  Cord,  60-Coot,  per  doz.  .  1.75 
Sash  Cord,  90-foot,  pur  doz.  .  a.64 
Wire  Cord,  50-foot,  per  doz.  .  1.6* 
!  Wire  Cord,  75-foot,  per  doz.  .  i.KO 
Wire  Cord.  100-foet,  pir  doa. .  2.10 

Clothes  Ltoe  Pullers. 

GalT.  Iron,  with  eye...  IS.50 

"        "    with  hook  60 

i  CLOTHESPINS. 

Common.  i>er  bo.x  of  5  gi-oss  .65 
U.  S  Patent  Sorins.  per  gr.  .  .60 
COKU8. 

Wine,  pt  size.  i>er  M  $4.20 

DemliohBS. 

(Discount  of  40%  and  10%) 

 ?.".73 

1  gal   7.58 

2  gal   .  ..  ,  13.50 

i  3   pal  Ifi.Oe 

0   gal  24.00 

Da«t  PauB. 

N'o.    1   Japan,   doz  75 

Covered,  doz    1.30 

Janitor,  doz    2.50 

Dust«r«. 

Per  doz 

China,   fancy  colored  90 

Standard  Turkey,  y.o.  10   2.1.' 

No.    12   2.90 

No.    14   3.60 

No.    16  ..  4.60 

No.    IS   5.30 

DOOR  MATS,  COCOA. 

Per  doz 

Light.  No.  1.  3  4x24    4.4.1 

n.T  No.  2.  16x27   "'..Oil 

Do  No.  3,  ISxSO   7.7.:- 

;       Xo  No.   4.   20x33   9.50 

Meilium.  Xo.  1.  14x25   5.5,i 

Medium.  No.  2.  16x27   7.00 

Medium.  Xo.  3.  lSx30   S.'iii 

.  Medium.    No.    4.    20x33  10.50 

'  ^xtra.  No.  ?.  16x27  JO.i'O 

Extra,  No.  3.  lSx30  ./.  ..13.09 

tlxiia,  .\o.  4.  20x33   15.50 

Extra.    Xo.    5,   22x36  19. OO 

Keystone  Steel  Mats.  aq.  ft.  .  .30 
Faucets. 

I  Per  doz 

.Cork  Lined.  No.   0   .45 

No.    2  .\  .45 

Cork  lined.  No.   3.  doz  90 

No.    4  60 

No.    6  75 

"        "  ■     No.    s  90 

IroninE  Boards. 

l-ft..    per   doz   4.40 

4% -ft.,   per  doz   5.00 

5-ft..   per  d    n.nri 

EVj-ft.,    l>er  doz   7.20 

LAMP  BCBNEBS. 

OpposltioB. 

0  or  E.  per  doz  JO. 50 

1  or  A.  per  doz  SO 

a-or  B,  per  doz.. 4  75 

LAStP  CHIMXETS. 
Electric — In  Carlooa. 

Xo   2.  6  doz  in  c33<".  prr  doz  1  10 
Lantern  Globe*. 

Packed  5  doz  In  '•Attn  70 

Aurora  Bochestcrr. 

I  Per  doz 
•  No    1.  6  doz  In  case  7.> 

No.    ?..    fi   rlt^T,   In    039".   ?>0 

\No.  3,  6  doz  In  case.  .'.   2.U0 
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,  Haefoeath  Pearl  To{>. 

No.  1  or  A,  6  doB  in  cusa. .  .&» 
'   No.  2  or  B,  .6  doz  In  casa..  1.06 

JLa  Bastie. 
*  Per  doz 

,  No.  A.  plain  bulk,  6  doz  in  ca  1.22 
.  No.  B.  plain  bulk,  6  doz  In  ce  1.53 
'  No.  A,  crimp  bulk,  6.dz  in  ca  1.32 
Nu.  U,  crimp  bulk,  6  dz  in  cd  l.bil 
tkxnmon  Chimney. 

Per  doE 

No.  e  or  E.  0  doz  In  case..  .40 
No.  1  or  A,  6  doz  in  case.  .  .45 
No.   :j  or  B,  6  doz  in  case..  .03 

LEMON  SgtEEZEBS. 

BalL   per  doz  10.85 

Glass,   No  .1,  per  doz  50 

Class.  No.  3  (for  oranges)  dz  1.25 

MOPS  A>D  UA>UL£S. 

Per  doz 

9-lb.  Mops   1.35-1.65 

J2-lh.    Mops   l.SO-2.20 

Patent  Mop  Handles   1.00 

Plain  Mop  Handles  90 

PAILS. 

Per  doi 

Wood,  painted.  3  hoops   ".'j' 

Wood,  ^'arnishoj.  3  hoojis.  . .  .  2..'0 
'  White  Cedar,  3  galv.  hoops.  .  3.25 

Flhra.    3.60 

Galvanized,  8  quarts   2.05 

10  quarts   2.30 

12  quarts    2.65 

"  14  quarts"   2.90 

SUELl-  I'AI'EU. 

Per  gross 

I  Narrow,   assorted  '.olors  12 

Lace  paper,  per  box  30 

TCBS. 

White  Cedar— .\o  .0.  13.00:  No. 
1,  10.50;  No.  2,  9. 00:  No.  3.  S.OO. 

Fiber— No.  0,  $19.00;  No.  1, 
*I5.7:.;  No.  2.  $13.75;  No.  3. 
?12.25. 

Galvanized — No.  0.  $5.83;  No.  1, 
?6.95;  No.  3.  $7.95;  No.  3.  JS.S5. 
tVASHUOAUUS. 

Per  doz 

California,  regular  size   2.26 

i  Little  Lad;-,  glass   1.S5 

j  Little  Lady,  zinc   1.10 

Peerless,  double    3.50 

!  North  Star    3.65 

I  Crystal  rila^o   4.40 

Waghhig  Machines 

!  Waverly    6.75 

'  Matchless    5.S5 

;  Western    3.75 

Majestic  family  size.  each. — 6.00 
Snowball,   family  size,  ench..^ 
Loader,   famil.v  size.  cach...."fO 
:  Sticlby,   family  size.   each.  . .  .7.'", 
WICIUNO. 

Or.s. 

Lamp.  0  or  E.   ?i-in  $0.40 

Lamp,  1  or  A,   %-in  45 

Lamp,  2  or  B,  1-in  70 

Lamp,  3  or  D.  l',i->n  1.10 

Vo.   1   Rochester   2.25 

No.  2  Rochester   3.25 

No.  3.  itamniolh  10.50 

Julonr   Itochestsr   2.00 

Stoves,    3-in   2.00 

Stoves,  3'.; -in   2.50 

Stoves,    4-in   2.90 

Stoves,    4Vr-ln   3  58 

WBINT.EKS. 

Wood  Frame. 
Two  top  screws;  Iron  tub  rlam|>s. 

Per  doz 

no;  al.  10x1      inches  37 /".O 

Challenge,        "   21. "0 

ICing  Special      "   23.50 

Empire         "   Jil.oo 

Centurj',   10   Inches  JK.i.O 

H  inches  31.50 

"        12  inch""   35.00 

Iron  I'ramo. 

Superior.  10  inches  2.'>  5n 

11  inche.i  3.-..  no 

"        12  inches  -7. no 

Crescent  27.00 

Ball  Bearing- 

Uilchcock   33  no 

MISCELLAKEOrS. 
Barrel  Covers,   17-ln.  (flour 

barrel  sire),  per  dol   1  so 

Fiirr"!   r-m-ors.    2!  in  isiigijr 

barrel  sizci,   pi-r  doz    2  70  , 


IS 

Br<ntbi»K  par  doa  ... 7a  1.00  1.2.1 

Butter  Ladles,  plain,  doz  4u 

Butter  Ladles,  cloys,  doz  *; 

Butter  ^adva,  dos  49 

Dishes,  oval.  S-Ib,  par  il....  I. in 
l-ITj,  p^-r  M.  1.75 
3-tt>.  per  M.  ' 
Dishes,  -wire  end,  Vj-ib  per  M  i  <<u 
••    l  ib.  per  M.  1.7-. 
'■        "    i-tb,  per  M.  2.2'. 

Egg    Beaters,    Dover   l.Ou 

Measuree,  fiber.  4  pieces....  1  25 
(Set  pi.,  qt..  4  gal  and  tu:-.'..-:  > 
LanterD.i.  O  Tubular,  dox...  ' 
I.antrrn  glolMrj.  In  bbis .  . .  .  7  j  .,- .• .:, 
Mou.<>e   traps.    1    to   5  hole«. 

doz   459C0 

iTouse  traps.  "Sura  Catch,  dx  .25 
Traps,  rot.   "Blizzard"  do«.  .  .76 

.Vest   Eggs,   per  doz  

Oil  cans,   glass,  wire    cover.  1 

1  gal.  per  doz   4.y 

Oil  Cans,  gal.,  givnzd  iron.  .  i.l 
OH  Cans.  5  gal.,  glvnzd  iron.  7.S 
Potato  Mashers,  per  doi  439* 
P.olling  Pins,   per  doa.  .  1.35^ l.S 

Spoons,  wooden  30c,  J7c 

Step  Ladders,  each  p«t  ft..  H-2I-4 
Tacks,  steel,  assld.  2-ox.  doz 
Tacks,  Commnn,  2  oz.,  doa.  . 
Tapers,  gas.  30  17-ln.  tgs.ds 

Toothpicks,  boK   2.50. 

Twine  Holders,  hanging,  doa  1. 

Splltons.    liber.    13-Inch   6. 

Splttons.    fiber.    12-inch   5. 

Spittons.  fiber.  9-lnoh   4.13 

Whips,  per  dm.  from.  90c  to  li<.00 
Window  Screens,  ll-lnch,  doz  2.30 
IS-lnch.    doz  2.90 
"  "        24-inch,    doi  3.15 

Departmrnt  26. 

STATION  KKV. 

Corrected  by  the 
SchwabHcher-l'rey   hialiooery  C«. 
42-44  tiutter  .St  ,  San  I'ranclsco. 
Blank  Book*. 
Counter.  "2  leaf,  r«T  grs  ...  5  08 
Counter.  JO  leaf.  P'-r  grs....  S.OO 

Day  and  ledger. 
Cap,  canvas,   200  pp.,  each..  .3" 
Call,  canvas.  600  pp..  each..  1." 
Crown  Cloth,  150  pp..  each.. 
Crown  Cloth,  SOO  pp..  each..  1. 
Cup,  Im.  Leather  Bnd.  600  pp  3.. 

Writinc  Paper. 

Tanglewnod.  Ream! 

Crmmerclal    Nme,     jIb  6 

Conimeroial  Note.  61b  

l.,citer.  10-lb  ex   1 

Cap,   12-lb   cx   1.4 

Enrelopea. 

Per 

XX.  iiTin    1  OOq  1. 

XN.  ttin   l.lOtfL 

XXX.sJo-in   2. 

XX.4-in.. Baronial  cream 

or  white    1.4091.1 

XX. 5-in.. Baronial  cream 

or  while    1  606  2. 

Inks — Carter's  or  Diamond. 

Black.  2  oz  cylinder,  p.  gr.  .  4. 

Red.  2  oz.  5  dz  to  box.  pr  bx  I. 

Black,   4   oz.   per  gr   7. 

or  Blue  P.Ik,  pl.d*  J.l 
nr  Blux  nik.  pf.  da. .  z: 

or  Blue  Blk.  qt  C. 

Lead  rendls. 

<;ro! 

Cedar,   rubber  lip   1. 

Kcd  plshd.  mtl  r¥br  lit>.l  X  L  1 

MatchlcTS    3. 

Tellow,  pshd,  rbr  tip,  round.  4. 

plsbd.  rbr  ttp.hezagon  4. 
Black,  plshd.  rbr,  lip.  Nos.  1. 

2.  3.  4.   "OfBcc  ■   Hex   4  S 

Carpenters.  3  dz  lo  hx.  pr  bx  1. 
SleelJ'ooa.  . 

O 

n^jilrosd,    1    gross   in  %ri  .»v 
Stub,  cs  line.  sml.  ntda  Irs 

Kalcr>n  

Bank   ,. 

.''chool.  tlDC  , 

hl^encerlan  No*.  I.  -  or  >. . . . 

C."'!»t\     No.  4fll  

Olllott  s.  No  snj  

PaclHc  Mall,  rlnklo  plai"  ...  1 
Tuxedo    1 


so 
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Department  27. 

AMERICAN  TOBACCO  CO. 
Smokine  Tobacco. 

(B-Ib  Cartons,  2Z  and  30-lb  Cases) 

Seal  of  N.  C.  1%  oz  foil   68 

"  3 J       ••    61% 

S         "    58  y 

IC  "      ....  ,56  y, 

1,6      oz      cloth  68 

Seal  of  N.  C,  3J  oz  clth  pchs  63% 

pouches    68 

Peal  of  N.  C.  16  oz  decorated 

tin  canisters    68% 

Old  Eng.   Curve  Cut,  1%  oz 

curved    tins    74% 

Old   Eng.    Curve   Cut,    35  oz 

curved  tins    74% 

Old  Eng.  Curve  Cut.  8  oz.  .  72 

Old  Eng.  Curve  Cut.  16  oz.  .  69 

Continental  Cubes.l%-oz  tins  69J 

Monte  Critso  Slabs,  3J  oz  tins  74% 
Van  Bibber,  sled  pig,  1%  oz 

tins,   2%    It)   cartons   70 

Three  Feathers,  1%   oz,  1% 

lb    cartons,    net   58% 

Pedro,   2%    oz  foil   47% 

2%    oz    pouch   50% 

"      2%   oz  assorted   49 

"      16    oz    decorated  tin 

canisters    49% 

Dixie  Queen,  1%  oz  foil   38% 

8   oz  tins   42% 

16  oz  decorated  tin 
canisters,   6   lb   cartons,  30 

lb   in  cases   42 

Duke's  Mixture,  j.%  oz  sacks  40 

Arlington,  1%  oz  foil   63% 

Duke's  Cameo,   l^-oz   41% 

Duke's  Cameo,  2%   oz  foil..  47 '4 

Melrose,    1%-oz    foil   66% 

Prarrant  Vanity  Fair,  1%  oz 

foil    93 

Red  Indian  Plug  Cut,  1%  oz 

and  3 J  oz  foil   39 

Fashion,    1%    oz    38% 

"         16  oz  canisters....  42% 

Fashion   Pail    4'-'% 

Bull  Durham,  1  oz   62 

1%    oz   62 

"  3i  oz    59 

8  oz    67 

"  16   oz   53 

Corn  Cake,  gran,  l-th  bags, 

25-tb  cases,  per  th   24 

Echo  Plug  Cut,  1%  oz(16-oz, 

49)    47% 

Red  Eell,  1%  oz   40% 

"      16-oz  pails   41% 

Cornell   Mixture.    SJ-oz   tin..  83V4 

Oriental  Mixture,  3J  oz  tin..  93 

Hone.v  Dip  Twist,  10  to  Mb,..  43% 

Grizzly,  16  oz,   24-rb  casMj.  •  64% 
Five    Bros.    Pipe  Smoking, 
long  cut. paper  pkgs.  3J  oz. 
5  lb  cartons,  30.  50  &  100 

lb   cases    37 

Pride  of  Virginia,  1%-oz,  3h- 
oz    and    8-oz    tins,    2% -lb 

boxes,  10  &  25-Ib  cases.  .  .  75 
Golden  Cupid.  1      oz  foil,  25, 

50   &   lOO-m    cases   60% 

Sure  Shot,   2s   33 

Union  Leader.  1%-oz  foil  ...  37%. 

"  3-oz    pouch ....  39  % 

"  S     and     16  oz 

canister     .  .  -.   39  % 

Union  Ijeader.  16-oz  milk  can  39% 
Plaza.  1%-oz  cloth,  6- lb  car- 
tons, case  of  25  lbs.  net..  37 '4 
Fine  Cut  Chen^idgr. 
Hiawatha,  2  oz,  b'ght  or  d'k, 

1-tb  cart.   10-lb  cs.  per  lb  59 

Hiawatha,  5-lb  cs.  1-lb  carts  59 
Hiawatha.  16  oz,  b'gt  or  d'k, 

5-lb    pails,    lb   59 

Hiawatha,  b'gt  or  dark,  10- 

Ib  pails,  per  lb   56 

Sweet  Cuba,  b'ght  or  d'k,  1- 

!b   tins.   5-lb   pails   44 

Rose  Ijeaf.  10  to  lb,  bright  or 

dark.  1  tb  cart,  5-lb  drums  67 
Tiger,  1       parafflnc  bags.  5- 

tb    moistcners    41 

Cberood  and  All  Tobacco  Cigar- 
ettes. 

Old  Vir  Cheroots..!  la  bundle.  11.75 

$rj  in  less  than  1  M  lotB, 
Old  Vir  Cheroot.'j.fi  in  bundle. 13,95 
Bet    the  Acts  Lilttla  Cigars, 

103    tin    S.2S 
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Bengal  little  cigars,  lOa,  (10 
per   cent  in   ffee  goods)..  7.3fl< 

Royal  Bengal,  10  In  pkg,  100 
in    carton  11.50 

Van  Bibber  Little  Cig.,  bun- 
dles of  10,  boxes  of  180  16.20 

Sub  Resa  ciearros,  10s,  car- 
tons of  500.  per  M   4.09 

Stogies,  Et«., 

Less  2%  for  cash. 
Star  Pittsburgh  stogies  1-lOs, 

5   for   10c  15.00 

Florodora  little  cigars,  1-lOs, 

3    for    6c  12.25 

Red  Top  Stogies,  1-lOs,  3  for 

5c   12.50 

Red  Label  Stogies(Jenkinson)  11.65 

Ciearette  Paper. 
Vanity  Fair,  50  pkg  In  box  .97% 
Wheat  Straw,50  pkg  in  bx,netl.30 
Wheat  Straw,  100  pkg  in  bx 

net   2.55 

Wheat   Straw,    Interlock,  50 

pkg   in   box  1 

Wild  Oats,  40  pkg  in  box.  . 

Red  Seal,  50  in  box  

Zig-Zag,  100  in  box  2 

Riz  la  croix  1 


15 
.90 
25 
50 
95 


Plug  Tobacco. 

(Subject  to  discount  2%) 
Battle  Ax,  10  oz,  5  cuts,  13  and 

24   lb   bts,  net  

Big  Gun,   16  oz.   3x12  smooth, 

bright.  6  sp,  16  lb  butts.... 
Boot  Jack,  3x12,  R  &  R,  5i  oz, 

8  sp,   1,   4  8  and  12-tb  and 

2-!b  fancy  wooden  bxs,  net. 
Bullion,   1x6,  D  T  Nines,   6  to 

lb,    20-Ib  cad's  

Climax,  2x12,  R  4:  R,  16  oz,  6 

sp.    6,   12   &  30   lbs   (7   oz  7, 

10%,  &  21  lbs  48)  

Climax,  3x12,  thin,  7  oz,  7  and 

14  tb   

Cross  Bow,   3x12,   14  oz,   4  sp, 

14   Tb  butts  

Drummond's  Natural   Leaf,  5S 

oz,  5,  8  and  12-tb  butts.  .  .  . 
Gold  Rope.   7   to   tb,   3,   6  and 

12-tb  boxes   

Gold  Rope,  14  to  lb,  4  and  8- 

tb  boxes   

Horse  Shoe.   16  oz,   Smooth,  6 

sp.  8.  12  and  24-tb  butts.... 
J.   T.,   2x6,   7  oz,   R  &   R  and 

Smooth,  2  sp,  10%  and  21  tb 

butts   and  Caddies  

J.   T.,   3x12.   14   oz.   Smooth,  4 

sp,  10%  and  21-tb  butts  

Newsboy,  P.  P.  br  or  bulk,  5s 

8.  16  &  24  tb  

Nobby  Spun  Roll,  7  to  tb.  3,  6 

and  12   tb  boxes  

Old  Honesty,  3x12.  Smth,  15  oz, 

6  sp,  7%,  15  and  30  lb  

Old  Peach  and  Honey,  6  to  lb, 

8  tb  boxes  

Piper  Heidsieok,    5J   oz  plugs, 

2-/sXS  Pony  Panel,  3-lOc  cuts, 

4,  7,  14  tb  

Red  Cross.  12  and  24-tb  butts, 

1<  oz,  3x12,  embrossed  4  sp. 
Sa^r  Log,  2x12,  R  &  R,  16  oz 

6   sp,    24  lb  

Saw  Log,  3x12,  R  &  R,  32  oz, 

12  sp,  32  &  48  tb  

Sledge.  16  oz,  4  sp,  3,  6,  12  and 

24   

Something  Good,  foil  wrapped, 

R  &  R,   5%   to  tb,   9.   13  tb 

butts   

Spear  Head,  16  oz,  6  sp,  6,  IS 

and  SO  (7  oz,  48)  

Standard  Navy.  3x12.  emboss- 
ed, 4  oz,  4  sp,  14  and  28  lb 
6  for  10,  10%  oz,  24  lb  butts. 
Star.   16  oz,   12,  24  and  52  tb 

butts   

Tinsley's    Nat.    Leaf,    3x12,  16 

oz.   6  &  12  tb  

/ 

Twist  Tobacco. 


39 
44 

87  j 
50  j 

45  I 

48 

3S 

63 

66 

58 

43 

89 
39 
40 
57 
44 
43 

69 
33 
46 
46 
31 

43 

45 

38 
36 

45  I 

64  I 


Granger  Twist, hand  made  light  I 
pressed,  12  to  tb.  12-tb  half  | 
bushels  and  15- lb  grained  I 
pails  :   45  | 

Red  Ribbon  Twist.  10  lo  lb,  16 

th  Vi  buuhela  and  8  lb  peeks  40  | 

Honc-y  dip  Twist.  11  to  lb,  j 
packed    6    lb   ii  ' 
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Smoking  Tobaceo. 

Master  Workman  plug,  3x6,  10 

oz,   10   tb   oad   45 

Finzer's  Mixed  Plug,     18  oz, 

3x12.   5  sp,  5  and  10  tb   32 

Ole  Vajginy.   3   oz  plugs  2x4 

bright,    10%    tb    boxes   42 

Sickle  plug,   15   oz  3x12,   5  sp 

7%,  15  and  30  lb  butts   4-« 

JOHN  BOLLMAN  &  CO.  . 
Cigarettes. 

Net  cash. 

Fragnrant  Vanity  Pair   3.9(V 

Duke's  Cameo   3.90 

Sweet  Caporal   3.90 

Virginia  Brights   3.90 

Pets  (foil  packages)   6.12 

Richmond  Straight  Cuts,  10s 

tin   and   paper  '   6.12 

Cairo,  No.  27  and  27a,  (cork 

tip    7.60)   6.60 

Casino  Gold  Tip   9.06 

Imperiales,  10s,  20s,  50s,  100s, 

v.ith  or  without  mouthpcs.  7.35 
Sultans,    10s,    20s,    SOs,  lOOs. 

Mais  and  Rice  paper  wltll 

mouthpieces    9  25 

Abdallah,  No.  3  gold  tip   7.75 

No.    2   9.00 

No,    X  13.09 

Princess  Lillian,  Cork  tips... 17. 65 

Turkish  Trophies    7.75 

Egyptian  Deities,  No.  1,  10s.  25.60 
No.  3,  1»3, 

plain  tips  17.60 

Egyptian  Deities,  cork  tips.. 18. 15 
Mogul,   cork  tip  10.25 

High  Grade  Smol^ing  Tobacco. 

Less  2%  for  Cash. 
Imperial    Mixture,    2%-oztin  1.16 

Plum,  1%-oz  foil,  net  64% 

Three   Kings  Mixture,3 J-oz 

tins    1.30 

Yale  Mixture,  1-oz  tin,  1% 

and  2%  lb  cartons   1.35 

1%-oz  tin,  2% 

tb  cartons    1.60 

Yale  Mixture,  3J-oz  tin,  2% 

lb  cartons    1.60 

Lone  Jack,  3i-oz  bags,  net  1.17% 

Wills'  English  Smoking. 
Capstan,  mild,med.  or  strong, 

3J-OZ,    per    tb   1.60 

Capstan,  mild,  med  or  strong, 

1%  oz,  per  lb   1.75 

Latakia,  3i  oz,  per  lb   2.10 

Sandry  English  Smoking. 

Pioneer,  3i  oz,  per  lb   1.45 

"        8  oz,  per  lb   1.43 

"       16  oz,  per  lb   1.40 

Lambert  &  Butler's  Log  Cab- 
in, 3J  oz,  per  tb  '1.30 

Smith's  Glasgow  Mixture,  3J 
oz.,  per  lb    170 

J.  B.  PACE  TOBACCO  COMPANY' 

Scroll    Tag.    twist,    6    to  tb 

(other  sizes,   67)  ^6% 

light  pressed,  all,-.  ^ 

styles   '73% 

Scroll  Tag,  cable  coil,  3  and 

4  oz    76 

Corduroy  Spun  Roll.  6-tb  bxs  56%  I 
MastifC  Plug  Cut,  1%  oz  pchs  1 

or  tin  foil  pkgs   68  \ 

Mastiff  Plug  Cut,  3J  oz  pchs  } 

or  tin  foil  pkgs   63  \ 

Mastiff  Plug  Cut. 16  oz  decor- 
ated tin    52%  i 

Boston  Smoke.  12s  (243,  48).  49  [ 
SVBBRUG  CO. 

Grain.  1%  oz  patent  can  70  ; 

Golden   Sceptre,     1-oz,  1-tb 

cart,  per  tb   1.20  ' 

Golden  Sceptre,  1%-oz,  aVa-tb  : 

cart,  per  tb   1.20 

Golden  Sceptre,  3J-oz,  2%-lb 

cart,  per  tb  ^  1.01 

Golden  Sceptre, S-oz,5-tb  cart, 

per  lb    1.00  [ 

Geldcn  Sceptre,   16-oz.     6-tb  | 

cart,  per  tb  95 

Arcadia.  35  oz,  2%-lb  cts  (1  ] 

1-tb  cts  1  60)   l.B«  I 

l  ;S-oz.  2i.L.-tb  carta  l.BO  ! 
S  oz.  decorated  tin.  1.B6 
"        IS  oz.  decorated  tin.  l.BO  ' 
Crescent  Club  MiJituie,  3|  os    .90  I 


 ;  -   

56 

CfgarettcR. 

Milo   Cork   Tips   1«.B0 

•'    Plain    "   18.00 

"    Ladies'  mouthpiec«s,  20s 
oval    box   9.00 

Eg.vptian  Arabs  No.  3  Corlc 
Tips   ,  7.40 

King  William,  Egyptian.  n»tl8.00 

Turkish  DeJieht,  eanltary  tip  7.6* 
JNO.  J.  BAOtEY  A  CO. 

Net  cash. 

Gold  Shore,  2%-oz  -. .  46% 

Lime  Kiln  cut  plug,  2  oz....  B95^ 

34  oz  B9K 

8  oz  tins.  tt% 

IS  oz  tins  64% 

Sun  cured  3%  ez  foil   4* 

"  2  %  oz  pouch. ...  61 

WEVMAN  BBOS. 
Lees  2%. 

Cut  and  Dry,  3S  oz  papers..  3!^ 

H.  BOHL8  ft  CO. 
Fancy  Mixtnres. 
White  Navy  Mixture,  1%  oz 

foil   61 

White  Navy,   3J-oz  foil,  5-tb 

cartons   63 

White  Navy,  16-oz  foil  60 

London  Dock,  3J-oz  foil,  6-tb 

cartons   80 

Golden  Gate.   3J-oz  tin,  5-tb 

cartons   85 

Bright  Virginia  Pickings,  3i- 

oz  tin,  5-tb  cartons  SO 

Gold  Bar,  3i-oz  tin, 5-lb  cart.  .90 
Great  Blend,  16-oz  box,  mild, 

medium    and    special   1.15 

Great  Blend,  8-oz  box,  mild, 

medium  and  special   1.20 

Great  Blend,  3i-oz  box,  mild, 

medium  and  special   .  1.25 

Cut  Plug. 
Seal  Rock,  1%-oz  tins,  2%-tb 

cartons   25-tb    ....i  74 

Seal  Rock,  3i-oz  tins,  2%-tb 

cartons    25-1b   74 

Seal  Rock.  8-oz  tins  74 

Peanut.  1%-oz  foil.  5-tb  cart  .38 

Old  Chief,  8-oz  and  16-oz  46 

Seven   Up,    16-oz   pail,  briar 

pipe  with  each  tin  54 

Seven  Up,  IG-oz  pail,  without 

briar    pipe   45 

Seven  Up,  2%-oz  foil, 5-tb  cart  .43 
Seven  Up,   2%-oz  pouch,  5-lb 

cartons   49 

Long  Cut. 

case,  per  doz    1.80 

R.  A.  PATTERSON  TOBACCO 

COMPANY. 

Less  2%. 
Honest  Labcr,  pch  and  tins, 

2%-oz   .60 

Lucky  Strike,  1%  oz  tins  7S 

3J    oz    tins  76 

Patterson's  Seal,  1%  oz  foil.  .S7 
-»!-.>  *•  J*  "  .  3J  oz  pch..  .31 
>H    *  f    'V'l  -     16  oz  tin...  .41 

8NCFF. 
America    Snuff  Co  

French,  Rappee,  1%  oz  bot- 
tles,  per  3  doa   2.^0 

French,  Rappee,  3J  oz  bot- 
tles,  per  doz   1.80 

French,  Rappee.  IS  oz  jars, 
per    tb  *S 

Maccaboy.  16-oz  jars,  per  tb  .60 

Irish  High  Toast.  16-oz  self- 
sealing  fruit  Jars,  12-tb  bxs  .57 

Scotch  Lilienthal's.  in  blad- 
ders, per  lb  00 

Scotch  Lilienthal's,  in  weas- 
ands,  per  lb    .02 

Horse  Shoe,  16  oz  glass  jars, 
lb   59 

Horse  Shoe,  3%  oz  fibre  cans  .51 

Horse  Shoe,  S  and  16  oz  catw  .48 

Horse  Shoe,  1  oz  and  16  oz 
cans   68 

Weyman  Bros.  __ 

Copenhagen,  lO-oi  stone  jMs  .^K 

ot  3  doz,  ^sr  gross   t.«4 

"         1-oz  tin,  asrtii 


THE  RETAIL  GROCERS'  ADVOCATE 


Attracting  Trade. 


,  In, window  dretising,  loo,  it  is  con- 
ceded tlmt  Ameiicans  are  more  com- 
potent  than  (heir  ]<]nropean  brothers. 

An  exchange,  whilst  sivins  the  i)aln 
■to  America  lor  well  dressed  wirnlows, 
says  that  France  and  Germany  can  lay 
claim  to  having  beautiful  show  win- 
dows.   The  article  says: 

"To  the  window  trammer  tliere  is 
occasion  for  thought  in  what  is  said  | 
about  the  arrangement  of  goods  in 
the  show  cases  and  windows.  English 
windows  are  not  favored,  as  you  will  i 
see.  j 

"There  is  another,  too,  why  Ameri- 
cans spend  so  much  in  Paris.  How; 
many  times  have  we  heard  a  fair  trav-  \ 
eler  from  across  the  seas  exclaim: 
'I  didn't  mean  to  buy  a  thing  in  Paris,] 
but  the  shop  windows  were  so  tempt- 
ing I  could  not  resist!'  / 

"In  London,  the  casual  arrangement 
of  the  show  cases  is  a  tacit  sugges-  i 
tion  to  the  purchaser  that  if  he  wants  i 
anything,  he  can  find  it  for  himself,  j 

"If  you  do  window  trimming  at  all,  i 
in  the  vernacular,  do  it  up  'brown ' 
Don't  half  do  the  work  and  then  trust  i 
that  an  indiscniminating  public  will ' 
either  overlook  your  sloppy  little  at- ! 
tempt  at  right  results  or  kindly  ex-  j 
cuse  the  miserable  makeshift  of  a ; 
trim.  I 

"In  many  a  San  Francisco  window  i 


[  have  noticed  a  lamentable  alisonco  iu 
care  of  details,  and  that,  too,  iu  storea 
which  claim  to  be — and  are  considered 
— model  establishments.  They  seen; 
to  think  that  window  dressing  is  a 
subject  of  such  minor  importance  that 
mailers  may  be  slighted  therein.  13ut, 
lei  me  I  ell  you,  Mr.  Heedless  Win- 
(iovvnuni,  you  are  lowering  the  tone 
of  your  store,  commercially,  when  you 
neglecl  the  nice  points  that  show  per- 
fection in  your  art. 

"In  the  very  first  place,  attention  is 
not  given  to  the  conditions  of  the 
glass.  This,  one  would  think,  would 
engage  a  window  dresser's  thought  be- 
fore anything  else  entered  his  mind, 
for  if  the  front  be  not  shining  with 
cleanliness  how  can  a  proper  inspec- 
tion of  goods  be  made?" 

The  same  dirty  appearance  is  also 
to  be  seen  upon  the  articles  behind 
the  glass.  I  have  seen  many  an  at- 
tractive design — a  design  that  was  re- 
marked time  and  again — tabooed  by 
the  simple  but  slovenly  fact  of  sev- 
eral dead  flies  being  allowed  to  accu- 
mulate at  the  base  of  the  window- 
pane.  Other  times  the  writer  has 
known  such  mistakes  to  be  made  as 
would  repel  the  least  exacting  in  the 
matter  of  taste.  He  has  seen  a  high- 
class  window  ararngement  actuall.v 
mutilated  by  the  fact  of  some  chean 
article  tossed  carelessly  in  to  fill  out 
an  awkward  corner  instead  of  the 
dresser  using  a  little  more  time  and 
patience.    Such  things  as  dirty  paper 


or  itnmodern  stands  iif  an  np-lo-dato 
window  are  are  certainly  foolish. 

Of  course  we  know  the  grocei  s  have 
heaird  this  tnne  sung  before,  but  at 
tlie  s;ime  time  we  also  remember  Ilia*; 
very  apt  saying  that  (he  advertising 
men  are  using,  that  to  repeat  and  re 
peat  an  honest  jircjposition  is  (he  only 
way  (o  .get  resuKs.  So  to  the  grocer 
who  is  enterprising  and  who  would 
make  the  best  of  Iris  assets  we  repf)ni- 
mend  a  tasteful,  modern-looking  win- 
dow. 


During  the  year  1906  more  than 
.31,000  commercial  travelers  secured 
license  to  solict  trade  in  Switzerland. 
Of  the  total  number  of  traveling  sales- 
men seeking  Swiss  trade,  Germany 
furnished  4,700;  France,  1,300;  Italy', 
390;  Austria-Hungary,  2r)0;  Belgium, 

!85;  England,  67;  Holland,  28;  Spain, 
6;  while  only  1  was  registered  from 
the  United  States.  Switzerland's  to- 
tal imports  for  1906  amounted  to  $283,- 
528,483  United  States  currency.  Dur- 

'  ing  the  same  period  the  exports 
amounting  to  $207,449,623.  Of  the  im- 
|)ort  trade,  the  United  States  furnished 
less  than  5  per  cent.  The  fact  that 
so  small  a  portion  of  the  trade  came 
from  the  United  States  is  not  surpris- 
ing when  the  records  show  that  only 
one  American  commercial  traveler  se- 
cured license  in  Switzerland  last  year. 


Quality  in  lieu  of  free  goods — tlint*s 
Grifi'on's. 


Do  YOUR  Share 


Every  Dealer  in  Groceries  Shofld  Join  the  California  Retail  Grocers  and  Merchants 
Association.  HE  OWES  THIS  TO  HIMSELF.  The  Same  Influence  that  made  the 
Legislature  of  1907  willing  to  give  us  FOUR  LAWS  would  make  the  Wholesalers  and 
Manufac1;urers  Willing  to  Grant  any  Fair  Request, 


Here  Is  Whaf  Vou  Can  Do 


I.    Get  Better  Laws.     2.    Collect  Bad  Bills-     3.    Induce  Manufacturers  to  Protect 
Profits.      4.    Make  Wholesalers,  Etc.,  Stop  Selling  to  Your  Customers. 

REMEMBER:  The  State  Grocers  Association  Does  Not  Do  These  Things  For  Vou. 
It  Helps  You  Do  Them  For  Yourself  With  the  Help  of  Other  Grocers.  If  You  Are 
Willing  Help,  Send  Us  Word.    (The  Dues  are  $3  per  Year). 

California  Retail  Grocers  and  Merchants  Association 

A.  A.  JOST,  Sacramento,  Pres.  FRANK  B.  CONNOLLY,  San  Francisco,  Sec'y. 

AARON  H.  POWERS,    Field  Manager 

1714  Webster  St.  San    Francisco,  Cal. 

♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦^ 
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THE   RETAIL   GROCERS'  ADVOCATE 


Clerk's  Cori^r. 


AN  OCCASIONAL  WOBD  OF  COM- 
MENDATION WILL  HELP  MUCH. 

A  Good  Clerk  is  Worthy  oi  His  Salary 

It  is  not  always  wise  to  do  business 
on  a  credit  basis,  but  tlie  merchant 
wiio  recoRuizes  good  work  by  hlscler- 
lical  force  and  is  not  too  small  to  ad- 
mit it  will  find  that  the  clerks  will  put 
more  energy  and  effort  into  their  sales- 
manship, into  their  efforts  toward  mak- 
ing good  all  the  way  around  than  the 
clerk  will  who  is  roasted  to  a  turn 
for  little  mistakes  and  passed  without 
menfJon  when  something  commendable 
lis  accomplished. 

Nat  that  it  is  wisdom  to  be  always 
throwing  bouquets  at  your  employes — 
a  foolish  and  useless  plan  resulting, 
as  a  rule  in  spoiled,  useless  clerkf', 
who  hold  an  insane  idea  that  they 
are  running  the  establishment  and  are 
indespensable. 

Clerks  are  as  a  rule  young  people. 
And  young  people  are  not  supposed  to 
be  grounded  in  sense  and  steadiness 
as  the  more  mature,  and  it  is  nothing 
more  nor  less  than  a  square  deal  that 
the  employer  should  pay  a  little  at- 
tention to  coaching  the  clerks  in  hi.i 
ways,  in  his  methods  and  in  his  way 
of  doing  business. 

It  is  not  enough  that  you  tell  a 
clerk  your  way  once  and  then  roast 
him  if  it  is  not  done  as  you  directed — 
repeat  your  advice  and  explain  the 
reason  why  for  everything  and  the 
knowledge  of  the  object  desired  and 
the  way  to  accomplish  it  is  the  surest 
training. 

Clerks  are  apprentices  and  the  em- 
ployer the  master  mechanic  of  the 
mercantile  establishment.  It  is  vastlv 
better  that  they  learn  your  way — i*:' 
you  are  an  up-to-date  lively  merchant 
— or  that  they  seek  employment  else- 
where if  you  ai-e  not. 

A  good  clerk  is  worth  his  or  her 
hire.  The  clerk  who  Is  competent  to 
itake  charge  of  the  store  while  yon 
are  absent,  who  is  able  to  meet  your 
customers  with  a  smile  and  call  them 
as  they  enter  by  name,  who  knows 
their  buying  power  and  the  things  that 
suit  them,  their  crediit  lines  and  their 
families  is  too  valuable  a  clerk  to  lose 

Your  clerks  should'  be  just  what  yon 
make  them,  The  merchant  should 
mould  them  him  way,  should  en- 
courage, train  and  work  with  them 
until  he  has  a  force  that  he  is  not 
only  proud  of  but  that  will  make  busi- 
ness for  him,  and  run  the  store  in  his 
absence. 

To  mould  a  force  to  suit  one's  ideals 
may  seem  a  difficult  undertaking,  but 
it  can  be  accomplished.  To  raise  a 
clerk's  salary  without  his  asking  may 
no  doubt  seem  extravagant,  but  the 
policy  is  sound  and  money-saving.  It 
may  be  hard  to  praise  a  clerk,  but  a 
word  of  encouragement  goes  an  un- 
usual long  way. 


The  clet^k  you  kaow  id  just,  as  ap' 
pr«rcl&iive  m  the  o«xt  on»— In  fact 
they  are  more  appreciative  than  the 
next  one. 


N.  T.  STATE  RETAIL  GROCERS. 


Elaboratf!  Plans  In  Progress  for  Tbelr 
State  CoMTontlon. 


The  committee  in  charge  of  the 
plans  for  the  annual  convention  of  the 
New  York  State  Retail  Grocers'  Asso- 
ciation, at  Elmira,  August  5-8,  reports 
encouragement  for  anticipating  one  of 
the  largest  conventions  of  the  asso- 
ciation's history.  It  is  expected  that 
fully  a  hundred  accredited  delegates 
will  sit  in  the  executive  sessions  and 
probably  tour  times  that  number  of 
grocers  and  their  guests  will  partici- 
pate in  the  social  features  of  the  gath- 
ering. At  a  meeting  of  the  Brooklyn 
association  Tuesday  evening  20  official 
delegates  were  selected  to  attend.  It 
is  expected  that  from  Greater  New 
York  over  a  hundred  will  be  in  attend- 
ance. 

The  plans  contemplate  a  very  de- 
sirable mixture  of  business  and  pleas- 
ure. The  Monday  morning  session 
will  be  largely  routine,  with  the  or- 
ganization of  the  convention  occupy- 
ing the  bulk  of  the  session.  There 
will  be  business  sessions  on  Tuesday, 
Wednesday  and  Thursday,  at  which 
questions  of  interest  to  the  State  trade 
will  be  discussed.  The  committee  on 
resolutions,  which  will  comprise  the 
presidents  of  the  various  associations, 
will  be  chosen  in  advance  of  the  con- 
vention in  order  that  it  may  be  ready 
to  report  its  findings  and  recommen- 
dations throughout  the  week,  rather 
than  all  at  one  time,  when  hast:^  ac- 
tion is  likely  to  result.  # 

The  program  of  speakers  is  not  yet 
complete,  but  among  those  expected 
to  address  the  convention  are  L.  J. 
Callanan,  on  "Sixty  Years  a  Grocer;" 
Fred  Mason,  on  "Factors  of  Trade;" 
Secretary  John  A.  Greene,  of  the  Na- 
tional Association;  President  B.  Bis- 
choff,  of  the  Brooklyn  association; 
President  Fred  H.  Often,  of  the  Man- 
hattan association;  ex-President  Henry 
Lohman,  of  Brooklyn,  on  "The  Wife's 
Liability  Bill  "  ex-President  Charles 
Lamy,  of  Buffalo,  on  "The  Garnishee 
Law;"  Thomas  Larkin,  of  Ithaca,  on 
"The  Modern  Grocer:"  Assemblyman 
Moreland,  on  "Business  Legislation;" 
A.  E.  Landon.  on  "The  Retailer  Is 
King:"  H.  O.  Wilkey,  of  Amsterdam, 
on  "The  Grocer;"  A.  B.  Garrison,  of 
Peekskill,  and  Joseph  A.  Weis,  of 
Rochester.  In  addition  to  these  every 
association  will  render  a  full  report 
of  its  condition  and  work  during  the 
past  year. 

The  Elmira  Association  has  made 
elaborate  plans  for  entertaining  the 
visitors.  On  Tuesday  afternoon  there 
will  be  a  visit  to  Watkins'  Glen  and  in 
the  evening  a  theater  narty  at  the 
open-air  performance  at  ROrick's  Glen. 
There  will  be  special  times  assigned 
for  visiting  the  Elmira  Reformatory 


and  tiie  big  t'ootl  show,  wlxioh  ts  to 
conducted  as  a  part  ot  the  oonventlou 
enterprise.   Over  forty  exhibitors  have 
already  been  assigned  space  in  the 
rink,  where  the  show  Is  to  be  held. 


Quality  lu  lieu  of  free  goods — that's 
Griffon's. 


Ft.  Smith  Refrig-erators — Cold  and 
dry. 


Greer's  Washing  Ammonia 

It  has  eome  to  our  knowledge  that 
there  is  an  attempt  to  Introduce  on  the 
market  a  WASHING  AMMONIA  made 
from  Bones  nnil  Aulinal  UrfuHC.  We 
trust  that  the  trade  will  take  time  to 
investleate  the  character  of  this 
STUFF,  which,  if  sold  to  the  consumer, 
will  only  tend  to  discourage  the  use  of 
Ammonia  as  a  household  article, 

Pacific  Ammonia  Bottling  Co. 

310  Sacramento  St.,  San  Francisco 
Telephone  Temporary  3898 
Sole  ManufactnFera  of  Ammonia  ttom 
Miaeral  Products  on  tbe  PacIUo  Cuust. 
SAN  FRANCISCO,  CAL. 

CAUTION — As  there  are  numerous 
ht-ands  of  impure  and  weak  washing 
ammonia  offered  to  the  trade  Imitatine: 
the  atvle  of  our  label,  be  careful  to  see 
that  our  signature  Trade  Mark  Is  on 
each  bottle — Robt.  P.  Greer,  .Trade 
Mark. 


Mothers!  Mothers!!  Mothers!!! 


Mrs.  Winslow's  Soothing  Syrup 

has  been  used  for  over  SIXTY  TEARS 
by  MILi^.ONS  of  MOTHERS  for  their 
CHILDREN  while  TEETHING,  with 
PERFECT  SUCCESS.  It  SOOTHES  the 
CHILD,  SOFTENS  the  GUMS,  ALL.VYS 
all  PAIN;  CQRES  WIND  COLIC,  and  is 
the  best  remedy  for  DIARRHOEA.  Sold 
by  DruRgists  in  every  part  of  the 
world.  Be  sure  and  ask  for  "Mrs.  Win- 
slow's Soothin<r  Syrup,"  and  take  no 
other  kind.    Twenty-five  cents  a  bottle. 


YOUR  ETERY  WANT  IN 

PAPER 

Can  Be  Supplied  by 

A»  Zellerbach  &  Sons 

421  JACKSON  STREET 
San  FraurJsro  Vml. 


POLISH. 

Qts  $3.00  per  doz 

•  pts   2.00  per  doz 

%  Pts  90  per  doz 

M 6^*9  I  1  lb  $3.00  per  doz 
w*iV«l    ^   n>   1.75  per  do? 

3  oz  50  per  dot ' 

I  •      ■     Barkeeper's  Friend  Pow- 

r^OII**rl     der,    gross  $18.00 

■     W  I  I  Ti9  I  I  ^    g    aiETAIXIC  POLISH 
PASTE 

Is  put  up  by  a  Practical  Chemist;  also  In 
Liquid  Form.  Free  from  Acid  or  Grit. 
Twenty  years  In  the  Markets  of  the  World. 
For  sale  by  all  dealers.  Also  the  Savoy 
Alkali  Floor  Powder,  contatnlng  no  grease. 

J.  X.  WILSON. 
Pacific  Coast  Agt.,  2S71  16th  St..  S.  F. 
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Manufacturers'  List. 


Belllttg  Prices  of.  Goods  That  Guarantee  a 
Profit  to  the  Dealer. 


NOTE — The  selling  prices  of  the  goods 
listed  below  have  been  guaranteed  by  the 
various  manufacturers.  "When  a  grocer 
knows  of  a  cut  being  made,  he  should  at 
once  notify  FRANK  B.  CONNOLLY,  Secre- 
tary Associated  Retail  Grocers  of  San  Fran- 
cisco, 901  Stanyan,  cor.  Frederick,  Phone 
Fell  6161.  Mr.  Connolly  will  immediately 
take  up  the  matter  with  the  manufacturer, 
who  will  see  that  the  cutter  is  called  to 
task. 

Grocers  shonid  report  all  cats  as  promptly 
as  possible  and  thas  make  it  easier  to  cor- 
rect the  evil  before  prices  become  demoral- 
ized. 

BAKIJVG  FOWDEiR 
Schilling's. 

Schillings  Best, -lb,  cans  $  .15 

Schinings  Best,  %-\b.  cans..   .25 

Sshillings  Best,  1-lb  .cans   .45 

Rumford. 

Kumrord,  %-lb,  cans   .15 

Rumford,  1-lb  cans  30 

Rumford,  3-lb  cans   .75 

Rumford,  5-lb  cans   1,25 

Crescent. 

To  Family  Trade  To  Restr.  Etc. 

3-rb    tins  ,  .70  each  6.75  per, doz 

'A-Tb    tins.  .10  each  $1.10  per  doz 

Vs-n    tins  15  each    '         1.60  per  doz 

1-lt)    tins  25  each  2.65  per  doz 

B-lb    tins  1.00  each  10.50  per  doz 

Sun  Baking  Powder. 

1    lb   451%   m    .15 

%    lb   251 


CEREALS 
Cal.    Flapjack    Flour    (Del  Monte 

Milling-  Co.)  2  lb.  package  15 

Cream    Flaked    Oats    (Del  Mto'nte 

Milling  Co.)  15c,  two  for  25 

Excelsior  Flaked  Oats 

Excelsior  Oats  (Del  Monte  Milling 

Co.)  straight  10 

Peacock    Bi%.nd    Buckwheat  (Del 

Monte  Milling  Co.)  3  1-2  lb.  pkge  .25 
Peacock    Brand    Buckwheat  (Del 

Mont«  Milling  Co.)  3  Ih.  package  .20 
Peaoock    Brand    Buckwheat  (Del 

Monte  Milling  Co)  1  1-2  lb,  pkge  .15 
Shredded   Wheat  Bisciy.ts,   15c  or 

two   25 

Triscuit,  straight   10 

TEA. 

Tree,   (M.  J.  Brandenstein  &  Ca)..'^.  .50 

COFFEE.  • 
Golden  Gate  (J.  A.  Folger  &  Co.) 

1  lb.,. cans   .40 

M.  J.  B.,  (M.  J.  Brandenstein  &  Co.) 

1  lb..,.  .....  .40 

M.  J.  B.,  (M.  J.  Brandenstein  &  G6.> 

3  lbs  ,  .  .-vkA  l-OO 


ails.  \  .......  ,Tt 


30 


Small  size  pai 

Medium  size  t>alls....rt,,, >,..<»  .  .60 
Large  size  paFs.t'.^';5?C^!^.H^M^.^Jl.35 

Globe  H Mills.— A-1,  niSSi-'Baflqll*? 
Silver  Star,  $1.40. 

Del  Monte.^Delmbnte;-if}v55;  "Waldo.  $1.40. 

Port  Costa. — Port  Costa,  $1.55;  Starr's  Kx- 
tra  Choice,  $1.45;  Mayflawer,  $1.40. 

Stockton  Mills.— Crown  $1.55;  Wliite  Navy, 
$1.40;  Triumph,  $1.40;  Bear,  $1.35. 

Sperry  Mills. — Horace  Davis,  Patent  Rol- 
ler. $1.60;  Golden  Gate,  $1.50;  Drifted  Snow. 
$1.55;  Sperry.  $1.55;  Royal,  $1.45;  Eagle, 
$1.40;  First  Grade  Flour,  1-Sth,  S5c;  lO-tb. 
sack  45c. 

American  Milling  Co. — Colonial,  $1.50. 

Bay  City  Mills  (1st  and  Clay  Sts.,  Oak- 
land)—"Bay  City,"  $1.50;  '-White  Foam." 
$1.50. 

Diamond  Milling  Co.— Diamond  Patent,  49- 
Ib.  sacks.  $1.50;  Diamond  Family,  43-!b. 
sacks,  $1.40;  Sky  High,  49-tb.  sacks.  $1.35. 

Phoenix   Milling    Co.,    Sacramento. — (Bay 
Territory  office,  17th  &  Wood  St.,  Oakland, 
B.  E.  Bryan,  Agent.) — "Phoenix,"  $1.55. 
Mapl^lne. 

2  oz  •  ?5 

4  OB  «0 

16  «B  ...5.   2.00 


33  oz    4.00 

Gallons   15.00 

OLIVE  OIL. 

Purity  (Chas.P.Grogan),  Half  Pts.$  .25 

Purltv  (Chas.P.Grogan)    Pints  50 

Purity    (Chas.P.Grogan)    Quarta..  .90 

Purity   (Chas.   P.  Grogan)   Half  Gal  1.75 

Purity  (Chas  P.  Grogan)  Gallon   3.00 

SAVCBS. 

Catsup,    Btehop's     (Bishop  &  Co) 
1-2  pints   15 

Catsup,  Bishop's  (BIshop&Co.)  pts  .25 

Ohili  Sauce,  Bishop's  (Bishop&Co.) 
1-2  pints  15 

Chili  Sauce,  Bishop's  (Bishop&Co.) 

pints   25 

SOAPS  

SajoHo  ^  10c,  3  for  25c 

■  A  TIMELY  BOOK. 

We  are  this  week  in  receipt  of  a  very 
timely  book  on  the  Pun  Food  Law, 
"The  Food  and  Drugs  Act,  June  30, 
1906."  It  consists  of  a  careful  study 
of  the  law,  with  the  text  of  the  act 
annotated,  the  rules  and  regulations, 
food  inspection  .decisions  and  official 
food  standards. 

The  volume  is  by  Arthur  Greeley, 
who  is  a  membe^r  of  the  bar  of  the  Su- 
prerne  (?ourt,  mfember  commission  to 
revise  patent  and  trademark  laws.  For- 
merly assistant  commissioner  of  pat- 
ents. ...  .. 

The  book  inay  be  regarded  as  a  criti- 
cal study  of  tlie  Federal  Food  and 
Drugs  Act  written  from  the  standpoint 
of  a  lawyer.  Chapters  on  purpose  and 
scope  of  the  act,  procedure  under  the 
act,  articles  to  which  the  act  applies, 
adulteration,  misbranding,  guaranty, 
etc.  A  practical  guide  for  the  manu- 
facturer, packer,  wholesale  dealer,  .job- 
ber and  retailer  of  foods,  drugs,  medi- 
cines or  liquors,  giving  the  best  avail- 
able information  on  all  of  the  many 
qnestions  arising  niider  the  act.  8  vo. 
Cloth;  $1.50  net,  delivered.  John 
Byrne  &  Company,  law  booksellers, 
Washington,  D.  C.  ^  

Griffon  Catsnp  lias  captured  the 
trade.  In  the  short  period  of  thirty 
d^iys  over  600  San  Francisco  grocery 
stores  hare  stocked  these  poods.  In 
excessi  of  300  repeat  orders  hare  l>een 
)»ooked  by  the  California  Fniit  Can- 
uers''  Association  since  the  first  named 
sales  tyere  made.  ^  

Griffon  Catsnp— No  deals. 


A  wonderful  yield  of  apricots  is  re- 
ported from  seventy-six  trees  which 
are  growing  on  land  owned  by  the 
Southern  Pacific  Company  near  the 
Sacramento  river  at  Corning.  The 
seventy-six  trees  yielded  a  fraction 
over  ten  tons  of  splendid  apricots. 
The  apricots  will,  according  to  figures 
of  fruit  men,  amount  to  4,.^>00  pounds 
of  dried  fruit,  and  the  fruit  has  al- 
ready been  sold  at  22  cents  per  pound 
delivered  at  the  Corning  depot,  which 
means  that  these  particular  seventy- 
six  trees  yield  the  grower  a  gross  pro- 
fit of  $990.  As  it  takes  ninety  trees  to 
make  an  acre  of  fruit,  it  is  safe  to 
say  that  this  acre  of  ground  was  worth 
this  season  fuly  $1,000. 


Los  Angeles. — The  walnut  growers 
of  California  were  given  a  body  blow 
Tuesday  in  a  federal  court  decision 
by  Judge  Wellborn.  They  are  for- 
ever barred  from  using  the  patented 
cleaning  process  of  the  Anderson-Bar- 
grove  Manufacturing  Company  of 
SSan  Jose,  aYid  the  Fullerton  Walntit 
Grower's  Association  must  pay  the 
concern  $2.3,000  damages  for  Infring- 
ement, The  growers  are  vially  af- 
fected and  will  appeal  to  the  United 
States  Supreme  Court,  it  is  announced 
They  claim  the  process  they  have 
been  using  is  not  that  of  the  San'  .lose 
company,  though  similar.  They  as- 
sert they  will  be  almost  ruined  if 
thrown  upon  the  mercy  of  any  com- 
paifiy  controlling  a  patent  for  handling 
their  crop. 

 ♦  

Griffon  Catsuj) — >'o  deals. 


Fresno. — The  California  .Canner's 
Association  has  just  closed  a  quarter 
of  a  million  deal  in  Tulare  county, 
buying  the  Kuhn  orchard  of  1060  acres 
near  Farmersville.  The  purchase 
price  includes  this  year's  crop,  which 
will  run  close  to  $100,000.  The  orch- 
ard consists  almost  entirely  of  peach 
trees,  and  with  peaches  ranging  from 
$.')0  to  $6.5  a  ton  for  canning  and  12 
cents  a  pound  dried,  the  product  very 
quickly  runs  into  money. 

 ♦  

Griffon's. 

Qnalitj  in  lion  of  free  goods— that's 


Cable  AdcJress  "Cloffecfc.**  Tel.  Temporary  2S60 

William  Ciuff  Company,  inc. 

WHOLESALE  GROCERS 

Importers  and  Exporters  of  Cigars  and  Tobacco 
I  Spear  and  Mission  Sts.  San  Francisco,  Cal 
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OFFICERS  AMD  DIRECTORS. 


RETAIL  GROCERS  AND  MERCHANTS 
ABSociatlon  of  Alameda  Co. 

President,  John  Mitchell. 
1st  Vice-President,  J.  L.  Woodv^orth. 
2d  Vice-President,  O.  B.  Palmer. 
3d  Vice-President,  F.  C.  Koerber. 
4th  Vice-President,  A.  J.  Nor. 
5th  Vice-President,  J.  E.  Frazier. 
Secretary,  Geo.  MacDonald. 
Treasurer,  H.  D.  Gushing. 

Directors.  , 
H.  Hauch,  A.  J.  Nor,  H.   D.  Gushing,  G. 
Hoffman,  J.  Hopkins. 

Managrer  Collection  Dept. 
M.  K.  Webster. 

Association  meets  the  1st  and  3d 
Monday  of  each  month  at  8  o'clock, 
p.  ni.,  at  419  12th  St.,  Oakland. 


FEED  3LVS0>— MATCHES. 


NOTICE. 

Whenever  any  prices  In-  the  Manufac- 
turers' List,  printed  on  Page  13  of  the 
"Advocate,"  are  cut,  members  should  not- 
ify Secretary  MacDonald  as  promptly  as 
possible.  (His  telephone  is  Oakland  151.) 
Mr.  MacDonald  will  at  once  take  steps  to 
have  the  cutting:  stoi>ped. 


OAKLAND  MEETINGS.  , 


The  Alameda  County  Grocers'  Asso- 
ciation will  hold  its  meetings  on  the 
second  Monday  of  each  month. 


WEBSTER'S 


DICTIONARY 

A  LIBKABY  IN  ONE  BOOK. 
Besides  an  accurate,  practical,  and 
scholarly  vocabulary  of  English,  en- 
larged with  25,000  NEW  "WORDS,  the 
International  contains  a  History  of  the 
English  Language,  Guide  to  pronuncia- 
tion. Dictionary  of  Fiction,  New  G.Tzet- 
teer  of  the  World,  New  Kiographical 
Dictionary,  Vocabulary  of  Scripture 
Names,  Greek  and  Latin  Names,  and 
English  Christian  Names, Foreign  Quo- 
tations, Abbreviations,  Metric  System. 

2380  Pages.    .5000  Illustrations. 

■SHOULD  YOU  WOT  OWN  SUCH  A  DOOK.» 

WEBSTER'S  COLLEGIATE  DICTIONARY. 
Largestof  oure-bridenionts.  Regularan^  ThinPa- 
per  Editions.    It  10  Pagos  and  UOO  lUustvations. 

Write  f  or "  The  Story  of  a  Book  "—Free. 
G.  &  C.  MERRIAM  00.,  Springfield,  Mass. 


HoTV  A  Clever  Mau  Achieved  Success 
lu  His  Liue. 


One  of  the  New  York  party  (N.  Y. 
jobbers'  delegation  to  Chicago)  was 
Fred  Mason.  Fred  is  not  a  grocer  at  all 
and  yet,  in  many  respects,  he  was  one 
of  the  most  interesting  figures  in  the 
convention.  His  friends  are  just  now 
congratulating  hira  on  his  recent  ele- 
vation to  the  post  of  assistant  general 
sales  manager  of  the  big  Diamond 
Match  Company. 

Matches  aren't  very  big  things  in 
themselves,  but  they  nevertheless  in- 
volve the  investment  of  $16,000,000  in 
this  one  company  and  keep  busy 
thirty-six  factories,  with  38,000  em- 
l?loyes.  And' Fred  sells  all  the  matches 
ihey  put.  out.  The  way  he  does  it  is 
one  jf  the  things  which  have  made  the 
company  and  the  man  so  much  talked 
about  in  grocer's  circles,  because 
Fred  has  exemplified  the  merchandis- 
ing system  toward  which  all  the  talk 
and  all  the  theories  of  the  convention 
were  directed  and  has  thus  far  made 
it  a  glowing  success. 

Fred  Mason  had  been  in  the  grocery 
association  business  most  of  his  life 
and  knew  all  about  the  troubles  and 
trials  of  the  trade.  That's  why  the 
management  of  the  company  saw  that 
he  was  the  man  needed  for  the  hour. 

When  he  took  hold  a  grocer  could 
buy  matches  at  almost  any  old  price, 
and  it  naturally  followed  that  thev 
were  usually  of  almost  any  old  quality 
^fter  he  got  them  he  had  no  certainty 
that  the  same  maker  would  not  turn 
about  and  sell  his  competitor  at  lower 
rates.  If  he  did'nt  the  rival  manu- 
facturer would.  Every  grocer  carried 
half  a  dozen  lines  of  matches  and  then 
moaned  liecause  they  took  uu  more 
room  than  they  were  worth.  The  job- 
ber grumbled  because  the  manufact- 
urer who  sold  him  also  sold  the  re- 
tailer, who  was  his  .natural  customer. 
The  retailer  grumbled  because  he 
never  knew  where  he  was  at.  The 
public  gr*mbled  because  the  matches 
were  trash. 

Fred  studied  the  question  a  year. 
Then  he  put  his  plan  into  operation 
To-day  not  a  retailer  can  buy  a 
match  from  the  Diamond  Company 
unless  he  agrees  to  take  them  through 
the  jobber.  He  must  also  agree  to 
sell  them  at  a  certain  price  and  nev- 
er to  cut  rates.  Both  the  jobber  and 
the  retailer  agree  that  in  consider- 
ation of  protection  in  price  and  in  a 
fair  profit,  they  will  handle  only 
Diamond  matches,  in  the  capacity  of 
recognized  agenis  or  distributers. 
Instead  of  making  nothing  whatever 
they  arc  all  making  more  money  in 
i)ro)iortion  mi  niHtches  than  anything 
in  slock.  The  price  cutter  is  no  more 
heard  of.  The  company  sells  95  per 
cent  of  Ihe  matcli(~s  nuide  in  tlie 
country.  Everybody  is  hapuy  and  the 
consumer  is  buying  the  best  match 
made  at  the  rale  of  500  for  five  cents. 


The  Diamond  Match  Company  may 
require  exclusive  contracts  with  its 
agents  and  thereby  lay  itself  open  to 
criticism.  But  it  certainly  shares  ita 
profits  with  its  allies  all  along  the 
line.  Above  all,  it  has  eliminated  an 
intolerable  condition  in  the  match 
business  and  has  put  into  practical 
operation  the  very  things  for  which 
the  jobbers  contend — a  trade  from  the 
manufacturer  through  the  jobber,  to 
the  retailer,  and  by  no  other  channel. 
And  because  Fred  Mason  is  the  father 
of  the  plan,  he  always  gets  a  glad 
hand  from  grocers  wherever  he  goes. 
Grocers  are  disposed  to  keep  their 
eyes  on  Fred  and  on  the  "Diamond 
Match  plan"  of  merchandising. 

N.  B.— The  California  Retail  Gro- 
cers and  Merchants  Association  expect 
to  have  Mr.  Mason  with  them  at  the 
convention  in  Sacramento  in  Septem- 
ber. 
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COMPETITORS  BESTED  BY  APPLY- 
I>G  >'EW  SELLING  IDEAS. 


Saiesiueu's  Use  of  Adrertisemeuts. 
By  J.  E.  Linehau.  General  Msr.  Egj!- 
0-See  Co. 


CHAPTER  ONE. 
Salesman  and  sales  managers  alike 
will  be  interested  in  an  inside  state- 
ment of  the  methods  by  which  the 
sale  department  of  the  Egg-o-See  Com- 
pany has  marketed  its  produce,  since 
these  principles  throw  light  upon  the 
possibilities  of  co-operation  for  sales 
between  all  the  different  sales  depart- 
ments of  a  business. 

The  company  has  adhered  to  three 
principles: 

The  first  of  the  three  principles  is  a 
matter  for  the  head  of  a  manufactur- 
ing and  of  a  business  and  the  head  of 
the  sales  department  to  decide  bet- 
ween them.  It  concerns  the  quality 
of  a  product  in  relation  to  its  price. 

The  second  principle  relates  to  ad- 
vertising policy. 

The  third  to  personal  salesmanship. 
In  regard  to  the  first  it  may  be  taken 
as  an  axiom  in  salesmanship  that  any 
article  in  which  the  highest  degree  of 
quality  is  combined  with  the  lowest 
possible  retail  price  offers  the  greatest 
inducement  to  the  trade  that  any  deal- 
er can  possibly  ask. 

When  the  dealer  awakens  to  the 
fact  that  the  article  is  one  which  is 
bound  to  create  a  steadily  increasing 
demand    from    consumers,    on  the 
strength   of  its   intrinsic   merit,  and 
that  he  is  able  to  offer  it  at  low  a 
price  as  any  of  its  inferior  competing 
products,  he  becomes  enthusiastic  in 
regard  to  it.    He  is  not  only  willing 
to  buy,  and  steadily  increase  the  size 
of  his  orders,  but  he  is  willing,  even 
eager,  to  do  everything  in  his  power 
to  force  the  article  upon  the  attention 
of  his  customers  and  spread  its  fame, 
i    He  becomes  a  co-operator  with  sales- 
I  men  and  advertisers  in  booming  trade 
I  qn  the  specialty.    And  the  enormous 
I  volume  of  trade  secured  by  virtue  of 
such  co-operation  more  than  conipen- 
i  sate  the  manufacturer  for  any  excess 
I  costs  incurred  in  perfecting  the  arti- 
I  cle  to  the  highest  possible  degree  of 
\  excellence. 

j     Whin  Egg-o-See  was  put  upon  the 
I  market  there  were   some  thirty-two 
}  other  varieties  of  breakfast  foods  al- 
ready there.    Most  of  them  were  al- 
ready "petering  out"  at  that  time,  and 
I  since  then  all  but  seven  have  faded 
'  out  of  existence  altogether.  Although 
the  market  was  overcrowded  and  deal- 
;  ers  shelves  were  overstocked  with  in- 
'  numerable  varieties  of  unsalable  break- 
fast foods,  the  projectors  of  Egg-o-See 
felt  no  anxiety  for  their  success  in  in- 
troducing a  new  variety.    They  knew 
;  that  the  experiencing  was  not  due  to 
,'  ft  lack  of.  interest  on  the  part  of  the 


public  in  cereals  or  to  the  absence  of 
a  demand,  but  was  owing  to  the  plan 
of  action  which  the  various  manu- 
facturers had  adopted  in  trying  to 
market  their  wares. 

The  majority  of  them  had  entered 
the  field  with  a  product  whose  initial 
cost  had  been  reduced  to  a  minimum. 
All  expensive  processes  in  its  manu- 
facture had  been  eliminated.  The  one 
thought  had  been:  "How  to  boom 
trade  and  load  up  dealers:  how  to  get 
initial  orders  and  make  big  money  at 
the  start."  The  salableness  of  the  pro- 
duct itself,  from  the  dealers  point  of 
view,  seemed  to  be  a  negligible  con- 
sideration. 

Their  idea  was  to  reduce  the  cost  of 
production  and  raise  the  wholesale 
price.  Rut  this  system  could  not  be 
made  to  "go"  with  dealers,  unless 
some  special  inducement  was  held  out; 
there  was  obviously  a  need  of  an  at- 
traction before  even  jobbers  and  re- 


P.  C.  ROSSI,  President 


tailers  could  be  expected  to  fall  in 
line,  to  say  nothing  of  consumers. 
The  realizalion  of  this  need  gave  rise 
to  the  iiremium  idea. 

"We  will  give  away  a  Ixix  of  paints, 
a  china  dish,  or  a  child's  toy  with 
every  package  of  breakfast  food." 
agreed  the  manufacturers,  "and  no 
dealer  will  be  able  to  resist  the  temp- 
tation to  stock  up  with  an  article 
which  gives  him  so  strong  a  talking 
point   to  use  on  consumers,  as  that." 

Th,'  i)lan,  of  course,  pi-esupposed  a 
still  more  vigorous  economy  in  the 
cost  of  prf)duction,  in  order  to  offset 
the  cost  of  the  premiums. 

And  this  plan  was  expected  to  boom 
trade!  Its  incongruities  seem  never  t" 
have  occured  to  the  projectors. 
CHAPTER  TWO. 

In  the  first  place,  the  premium  plan 
put  the  manufacturers  in  direct  com- 
petition with  the  very  dealers  whose 
(Continued  on  page  :5S.) 
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TUB  flBTAlL  GROCERS'  ADVOCATE 


Seasonable  Suggestions 

Ideas  from  Many  Sources  That  Will 
Be  of  Value  aud  Interest  to 
Retail  Grocers. 


PUSH  THE  GOODS 

PROTECTED  BY  AGREEMENTS 

CUT  OUT 

AS  FAR  AS  POSSIBLE 

ALL  GOODS 

DEMORALIZED 

BY  PRICE  CUTTERS 

Do  a  little  advertising  every  wee^i. 

One  of  the  stepping-stones  to  suc- 
cess is  attention  to  details. 

To  know  what  not  to  do  knows  half 
th  secret  of  successful  clerkship. 

We  pain  ourselves  greatly  to  find  at 
the  last  we  have  pleased  nobody. 

Talk  quality  to  your  clerks.  The 
grocer  who  talks  quality  gets  business. 

In  dealing  with  men  if  you  leave 
out  their  heart,  you  will  lose  your 
own. 

What's  the  use  of  seeing  "openings" 
unless  one  has  the  courage  to  close 
them. 

As  food  is  to  the  body  so,  it  is  said, 
is  a  word  of  encouragement  to  the 
heart. 

A  midsummer  dull  season  need  not 
be  if  you  go  after  the  trade  with  right 
methods. 

Every  man  at  length  passes  for  what 
he  is  worth,  even  though  he  may  not 
think  so. 

A  dirty  fixture  is  just  a  bad  as  as  a 
dirty  window  glass,  so  if  needs  be  t'j 
get  busy! 

There  is  nothing  but  failure  ahead 
for  the  man  who  measures  himself  by 
his  inferior. 

When  you  have  finished  a  job  com- 
pletely is  the  time  to  be  satisfied,  but 
not  till  then. 

Suggest  good  old  corn-meal  mush 
to  the  woman  who  wants  something 
different  for  breakfast. 

There  are  generally  many  ins  and 
outs  to  lies,  but  a  truth  is  generally 
clean  cut  and  forward. 

Men  and  women  crave  the  assur- 
ance that  their  work  and  effort  is 
meeting  with  approval. 

Industry  is  the  price  of  success.  The 
man  does  not  live  who  can  be  success- 
ful and  unindustrious. 

An  enterprising  grocer  is  the  man 
who  goes  after  the  trade  instead  of 
letting  it  come  after  him. 

Only  the  weak  and  "ne'er-do-well's" 


complain  of  hard  luck  and  a  lack  of 
opportunity  and  hard  times. 

Teach  your  clerks  to  be  patient, 
since  patience  is  a  quality  which  wins 
many  a  customer  for  the  store. 

The  last  census  year — 1900 — showed 
the  production  of  eggs  in  the  United 
States  to  be  1,293,662,433  dozen. 

Some  think  that  happiness  is  to  pos- 
sess one  part  of  life;  joy  without  sor- 
row, the  sweet  without  the  bitter. 

There  is  no  real  life  without  toil — 
to  idle  away  time  is  very  laborious, 
but  to  do  good  works  is  a  pleasure. 

Nobody  can  expect  to  accomplish 
anything  much  in  the  world  unless  he 
is  really  into  it  with  heart  and  soul. 

The  forceful  and  effective  men  are 
those  who  execute  their  ideas  while 
they  are  full  of  enthusiasm  and  vein. 

It  is  not  the  man  who  simply  does 
things,  but  the  man  who  does  things 
better,  for  whom  the  world  is  seek- 
ing. 

Nothing  is  so  careless  looking  as  a 
clerk  who  has  to  shout  out  for  infor- 
mation as  to  price  every  now  and 
then. 

It  has  been  said  that  genius  con- 
sists in  an  immense  capacity  for  hard 
work  and  a  real  conviction  of  its  ne- 
cessity. 


Some  men  are  born  great,  but  the 
vast  majority  of  men  are  constrained 
to  work  hard  for  any  greatness  they 
acquire. 

To  win  people  to  his  views  the  mer- 
chant must  be  a  strong  believer  in 
himself  and  his  values.  Faith  moves 
mountains. 

A  man  ought  to  look  upon  his  career 
in  the  same  light  as  a  great  artist 
does  his  work — he  should  consider  it 
part  of  him. 

Some  people  have  neither  the  force 
nor  the  courage  to  remove  the  ob- 
stacles that  stand  between  them  and 
their  ambition. 

Cheerfulness  of  manner  and  a  little 
determination  are  the   essentials  of 
salemanship.    To  convince  cheerfully 
!  means  evervthing. 

! 

Don't  only  do  what  you  are  told  to 
do,  but  get  busy — clean  up  those  desk 
corners  or  straighten  up  the  stock — 
never  stand  around. 

After  all  of  the  returns  are  in  you 
I  know  that  quality  and  good  value  are 
j  the  two  foundation  stones  on  which 
I  permanent  trade  is  built. 

i  A  clerk  who  is  apt  in  avoiding  the 
faults  in  a  grocer's  stock  and  profi- 

;  cient  in  exploiting  their  good  qualities 
is  an  asset  to  any  house. 

As  stores  multiply  and  competition 


Have  You  Stocked? 


A  dainty  sweetmeat  dipped  in  fine  chocolate,  having  a  combination  of 
flavors  that  is  just  right,  gives  it  that  delicacy  and  sweet  aroma  so  delight- 
ful to  lovers  of  good  confections,  so  delicious  that 

One  Purcliase  lusurcs  Another 
"One  Taste    invites  Another." 
Huaky  Dory,  the  biggest  repeater  and  winner  that  ever  issued  from  the 
House  of  Reliable  Confections,  always  put  up  in  Triple-proof  packages  of 
pleasing  and  attractive  design — keeps  the  contents  in  perfect  condition. 
In  two  sizes,  10c  and  25c  i»ackages. 


Packed  for  shipping  in 


Cases  of  50  10c  packages 

"   20  25c 


DODGE,  SWEENEY  &  CO.,  Agents 

SPEAR  &  HARRISON  STS.,  SAN  FRANCISCO 
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increases  he  successful  merchant  will 
more  and  more  become  one  who  works 
his  field  most  intensively. 

No  sensible  clerk  will  imagine  him- 
self of  more  value  to  the  firm  than 
he  really  is — he  will  not  think  more 
about  himself  than  his  business. 

A  good  many  retail  stores  fail,  be- 
cause the  proprietors  and  the  clerks 
have  but  an  insufficient  knowledge  of 
the  real  value  of  the  merchandise. 

Your  personality  is  a  valuable  as- 
set. Get  to  know  your  customers 
personally  and  intimately.  Put  your 
name  on  everything  you  send  out. 

The  business  world  demands  inter- 
est on  past  due  bills.  The  retail  mer- 
chant who  collects  it  from  his  custo- 
mers must  stand  firmly  on  his  heel. 

Nothing  is  so  annoying  to  an  em- 
ployer as  to  have  a  clerk  show  up  late 
every  now  and  then,  but  to  see  a  man 
make  a  practice  of  it  is  unbearable. 

The  man  who  is  continually  looking 
forward  to  quitting  time  is  never 
pushed  ahead,  and  why  should  he? 
Never  be  afraid  of  doing  too  much. 

Every  secret  is  laid  open,  every 
crime  is  punished,  every  virtue  re- 
warded, every  wrong  redressed,  in 
silence  and  certainly  some  way,  some 
day. 

Remember  that  the  success  of  the 
firm  with  which  you  are  connected 
means  you  success.  This  thought  will 
stimulate  you  in  your  duty  to  the 
house. 

Pleasure  is  taken  from  pleasant 
things,  and  power  from  strong  things, 
as  soon  as  we  seek  to  separate  them 
from  that  which  makes  them  pleasant 
and  strong. 

It  is  undoubtedly  preferable  to  say 
too  little  than  to  say  to  much  and  we 
have  even  heard  it  said,  that  to  keep 
one's  mouth  shut  should  be  a  clerk's 
first  lesson. 

The  cereal  department  of  the  gro- 
cery store  is  getting  bigger.  But  it 
is  the  fault  of  the  people.  They  want 
cereal  foods  and  they  want  a  big  var- 
iety of  them. 

A  good  salesman  is  not  a  creature 
whose  business  it  is  to  misrepresent 
things.  On  the  contrary — he  will  sell 
an  article  for  just  what  it  is  worth 
and  nothing  more. 

Don't  you  feel  favorably  impressed 
when  you  see  a  neatly  attired  mer- 
chant and  a  clean,  well-kept  stock? 
Don't  you  like  to  trade  at  such  a 
store?  So  do  others. 

Always  remember  that  outside  our- 
self  there  are  several  intelligent 
people.  Don't  try  to  suggest  the  real 
utility  of  some  thing  that  is  obviously 
useless  and  valueless. 

If  you  don't  like  unprofitable  goods 
don't  educate  your  trade  to  call  for 
them  by  carrying  them  in  stock.  You 
know  when  you  buy  goods  how  much 
you  are  going  to  make  on  them.  That's 
the  time  to  get  your  pencil  out. 


Have  you  ever  stopped  to  think  how 
the  rest  of  the  community  regards 


you : 


Do   they   consider   yoii  public 


spirited?  Public  opinion  is  worth  cul- 
tivating.   There's  dollars  in  it. 

Be  sure  not  to  save  all  your  Irowns 
for  your  customer  and  tlinn  dislrihute 
your  smile  among  your  acciiuiintances 
and  friends.  For  who  is  a  better 
friend  to  you  tha  na  good  customer. 

Watch  the  stock.  Instruct  the  clerks 
carefully  in  the  use  of  the  want  book. 
Always  have  enough  stock  Init  not 
much  too  much.  Live  money  is  the 
merchant's  strength.  Slow  stock  is 
his  weakness. 

Paper  bags  are  absolutely  necessary 
in  certain  lines  of  business,  and  con- 
sidering that  there  in  no  cash  return, 
constitute  probably  one  of  the  large 
items  of  expense  to  stores  and  market 
stalls.    The  expenditure  for  ordinary 


I)aper  bags,  such  as  are  used  in  gro- 
cci  y  stotos,  during  lltfii;  reached  near- 
ly i'.).2m,im).  The  outlay  for  all  bags 
of  various  kinds  anu)untod  to  $2r.,00l>,- 
000  Nearly  $24,000,000  passed  into  the 
coHers  of  the  men  who  make  the  or- 
nate, l)eliowpied,  fancy  l)oxes  fcjr 
candy,  gifts  and  flowers. 

The  rules  of  any  house  wer(^  iif)t 
made  to  grumble  at.  If  sonifthing  has 
really  become  anti(|nated  why  a  gentle- 
manly suggestion  may  improve  things 
but  an  antagonistic  dispostion  will 
only  make  matters  worse  than  they 
are. 

During  the  year  190G  the  world's 
Ijroductifjii  of  aluminum  was  1  t.-'iOO 
metric  tons,  an  increaso  of  2.')  per  cent 
over  the  jn-oduction  of  (he  year  prcv- 
ius.  The  I'nitod  States  leads  all  other 
countries  in  the  production  of  alumin- 
um, France  being  second  Germany 
tliird  and  England  fourth. 


FREE 


Trial 
At  Our 
Expense 


"  GEM  " 
MACHINE  ADDING 


FREE 
10  Da/s 
Trial 
At  Our 
Expense 


The  Machine  Voti  Hear  So  Much  About 

Over  5000  In  Use 

in   the    Grocery.     Hardware   and  General  Store  Trade 


Doe.s  the  work  ot  hitrh  i)riced  machines,  carries  aiitottiati- 
cally,  has  aiitoin.ilic  njsettiii.u  device,  totals  visible, 
operation  natural,  foklin<^  holder,  machine  it.self  compact. 


Addres.s: 


X.  GANCHER, 

AUTOMATIC  ADDING  MACHINE  CO. 
332  Broadway  New  York 
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EGG-O-SEE'S  CAMPAIGN. 


(Continued  from  page  35). 
trade  they  were  after.  Most  of  the 
dealers  were  as  anxious  to  sell  china 
dishes  and  children's  toys  to  consum- 
ers, as  the  manufacturers  were  to  give 
these  articles  away.  Every  time  the 
proprietor  of  a  general  store  handed 
out  a  premium  to  a  purchaser  of 
breakfast  food,  he  felt  that  in  doing 
so  he  forfeited  a  possible  sale.  He 
reasoned:  "If  my  customer  wants  this 
toy  or  dish  bad  enough  to  buy  a  pack- 
age of  breakfast  food,  which  he  has 
no  use  for,  in  order  to  obtain  it,  he 
probably  could  easily  have  been  in- 
duced to  spend  a  little  more  money 
and  purchase  a  better  toy  or  a  better 
dish  from  my  regular  stock.  I  have 
not  only  assumed  an  obligation  to 
pay  for  a  lot  of  breakfast  food  which 
nobody  wants  and  which  is  likely  to 
be  a  dead  loss  to  me;  but  I  can't  even 
make  an  occasional  sale  of  the  stuff 
without  losing  trade  on  some  other 
and  more  profitable  line!" 

There  was  still  another  disadvantage 
of  the  premium  plan  from  the  dealer's 
point  of  view.  Some  people  will  buy 
a  second  or  third  package  of  an  article 
which  they  don't  want,  in  order  to  ob- 
tain a  premium;  but  they  won't  keep 
on  buying  indefinitely  for  the  same 
reason.  Their  interest  in  collecting 
premiums  soon  dies  when  they  realize 
that  they  could  duplicate  the  premium 
for  a  fraction  of  the  sum  spent  in  ob- 
taining it. 

But  they  will  keep  on  indefinitely 
buying  an  article  which  is  offered 
them  on  its  merits  as  a  household  nec- 
essity, and  which  by  its  exceptional 
quality  proves  to  them  that  they  are 
getting  more  than  their  money's  worth. 

Dealers  naturally  favor  the  article 
which  the  consumers  will  keep  on 
buying  indefinitely,  rather  than  an 
article  which  no  purchaser  is  likely 
to  isk  for  more  than  two  or  three 
times.  And  in  "favoring"  an  article 
dealers  assist  its  sales. 

It  was  therefore  a  principle  in  sales- 


manship on  which  the  Egg-O-See  Com- 
pany based  its  policy  of  cutting  out 
premiums  and  spending  its  money  in- 
stead in  heightening  the  excellence 
of  its  product. 

The  Egg-O-See  Company  put  a  mini- 
mum price  on  its  goods  and  offered  ex- 
ceptionally advantageous  terms  to 
dealers,- not  so  much  with  a  view  of 
inducing  dealers  to  buy,  as  with  a  view 
of  making  it  easier  and  more  profitable 
for  them  to  handle  the  goods,  the  main 
point  being  to  get  at,  thi'ough  the  deal- 
ers, as  many  consumers  as  possible. 

Egg-O-See's  advertising  policy  has 
been  framed  up  along  practically  the 
same  lines.  Its  object  is  to  help  the 
dealer  make  sales.  The  salesman's  as- 
sistance is  important  in  accomplishing 
this. 

On  entering  a  town  a  salesman  is 
prepared  with  tables  of  figures  from 
which  he  can  deduct  approximately 
the  number  of  inquiries  for  Egg-O- 
See  which  each  dealer  in  that  town 
may  reasonably  expect  as  a  result  of 
the  company's  local  and  national  ad- 
vertising. These  tables  are  compiled 
with  reference  to  advertisements  ai)- 
pearing  in  monthly  or  weekly  period- 
icals, trade  papers  and  the  local  dail- 
ies— the  circulation  of  each  medium 
among  the  people  in  the  locality  in 
question  being  made  the  basis  of  the 
computation.  For  example,  if  our  ad- 
vertisement is  to  appear  in  next 
month's  number  of  the  Delineator,  the 
salesman  is  furnished  with  figures 
showing  how  many  copies  of  that  mag- 
azine be  distributed  in  each  of 
the  various  towns  or  cities  on  his 
route,  and  it  can  be  reasonably  esti- 
mated what  proportion  of  these  copies 
will  reach  the  neighborhood  tributary 
to  each  dealer's  store.  Taking  into 
consideration  the  class  of  people  resid- 
ing in  the  neighborhood,  the  situation 
of  the  store,  and  the  extent  of  the 
dealer's  business  operations,  it  is  com- 
paratively easy  to  estimate  the  aver- 
H.ge  number  of  inquiries  for  Egg-O-See 
which  that  dealer  will  receive  on  the 
publication  of  the  ad.    This  estimate 


is  not  altogether  a  matter  of  guess- 
work; it  is  based  on  reports  of  other 
dealers  similarly  situated,  as  to  the 
inquiries  received  by  them  in  the  past 
from  ads.  of -a  like  character  and  equal 
circulation. 

The  exactness  of  these  figures  is 
never  assumed  by  any  salesman,  how- 
ever. No  one  will  presume  to  say  that 
he  could  estimate  accurately  the  num- 
ber of  inquiries  which  each  dealer  may 
expect;  but  the  figures  are  effective 
none  the  less  in  influencing  dealers. 
Since  the  they  are  conservative  figures 
he  is  bound  to  admit  the  reasonable- 
ness of  the  salesman's  estimate,  and 
this  gives  him  a  feeling  of  security  in 
placing  a  large  order,  when  otherwise 
he  might  feel  he  was  taking  unwar- 
rantable chances. 

(Continued  next  week.) 


The  Chamber  of  Commerce,  upon 
learning  that  the  Commissioner  of 
Indian  Affairs  intends  to  discriminate 
against  San  Francisco  merchants  in 
the  matter  of  furnishing  supples  for 
the  local  Indian  warehouse,  has  sent 
a  letter  to  its  members,  advising  them 
of  the  proposed  action  of  the  Com- 
missioner. 


Wellman,  Peck  &  Co.  will  occupy 
their  entire  building  about  Monday  of 
next  week.  They  will  then  have  the 
largest  wholesale  grocery  in  town. 


I.  ASH'S 

Ki(dney  and  Liver 

BITTERS 

CURES  DYSPEPSIA 

i'M  Mission  SU  S.  t\.  Vo' 


Royal  Electric  Mills 

Only  Absolutely  Self-Cleaning  Mill  in  the  World. 

DOUBLE  MILLS 
SINGLE  MILLS 
PEDESTAL  MILLS 

Equipped  wit'i  Ciitter.s  that  make  Steel-Cut  Coffee  and  Pulverizers  that 
Do  Not  Burn  the  Coffee. 

BecK  Hardware  Co. 


73-75  Clementina  St., 


Near  2nd  and  Folsom  Sts 


San  Francisco, 


Steel-Cut  Coffee  obtaitied  by  u.sing  RoYAi.  Electkic  Mill. 

PIxme  Temporary  978. 
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HALF  TEAR'S  FIRE  LOSS. 


The  fire  loss  of  the  United  States 
and  Canada  for  the  month  of  June, 
as  compiled  froin  the  carefully  kept 
records  of  The  Journal  of  Commerce 
and  Commercial  Bulletin,  shows  a 
total  of  .$14,765,000.  This  makes  the 
aggregate  for  the  half-year  $117,477,- 
500.  The  following  table  gives  a  com- 
parison by  months  of  the  losses  this 
year  with  1905  and  1906: 
1905 

January   $16,378,100 

February    25,591,000 

March    14,751,400 

April    11,901,350 

May    12,736,250 

June    11,789,800 


than  291  fires  where  the  loss  reached 
I  or  exceeded  $10,000  in  each  instance 
I  A  detailed  list  of  these  fires  appear.; 
i  on  the  insurance  page,  this  issue,  but 
1  for  the  sake  of  comparison  they  may 
j  be  classified  as  below  : 

'$10,000  to  $20,000    1  14 

20.000  to    30,000    .51 

30,000  to    50,000    34 

50,000  to    75,000    39 

75,000  to  100,000    22 

I  100,000  to  200,000    22 

200,000  and  over    d 


shows  over  $24,000,000  more  loss  than 
did  the  same  perif)d  in  1906.  In  addi- 
tion to  the  abnoimal  drain  from  fire 
loss  claims  the  fire  insurance  com- 
panies suffer  severely  from  the  de- 
preciation in  security  values,  so  that 
1907  promises,  even  without  any  im- 
portant conflagration,  to  go  on  record 
as  a  memorably  bad  year. 


Total  6  mos 

July   

August    11,435,600 

September    . .  13,715,250 

October    12,267,000 

November    .  .  .  16,178,200 

December    . . .  15,276,600 


T'l 


12  mos..$175,193,800  $459,710,000 
1907 

January   .$24,064,000 

February    19,876,600 

March    20,559,700 

April   21,925,900 

May    16,286,300 

Jnue    14,765,000 


1906 
$24,064,0,00  j 

18,249,350 1     Total    291 

18,727,750  I  The  more  important  fires  during  the 
292,501,150  I  month  under  review  were  these: 

16,512,850,  Tacoma,  Wash.,  saw  mill  $350,000 

13,950,650 1  San   Francisco,   Cal.,  school, 

flour  mill  and  other    200,000 

Altoona,  Pa.,  dry  goods  store 

and  theatre    220,000 

Utica,  N.  Y.,  tool  works   230,000 

Pine  Beach,  Va.,  hotel  &  other  411,000 
Birmingham,  Ala.,  dry  goods 

store  and  other    300,000 

Coal    Creek,    Col.,  business 

portion  of  town   200,000 

Newark,  N.  J..  color  works   300,000 

The  fire  underwriters  have  had  a 
bad  half  year.  As  will  be  seen  from 
the  first  of  the  foregoing  tables  the 
losses  for  January,  February,  March 
and  June,  1907,  have  exceded  those  for 
the  same  months  in  1906.  The  San 
Francisco  conflagration  was  in  April, 


93,147,900  $377,665,550 
13,173,250  12,428,050 
9,641,600 
10,85:2,550 
13,872,450 
16,248,350 
19,001,450 


Total  6  mos..:  $117,477,500 

There  were   during   June   no  less 


WHALE  LEATHER. 

The  British  consul  at  Chicago  has 
made  a  report  to  his  (Jovernment  con- 
cerning the  whaling  idustry  carried 
on  by  Newfoundland  fishermen.  They 
have  been  atleiu|jting  to  make  whale 
leathei-  a  commercial  product,  and  are 
said  to  be  meeting  with  some  succes.5. 
The  average  whale  hide  covers  a  sur- 
face of  about  1,500  square  feet.  A 
square  foot  of  the  hide  weighs  from 
2  to  5  ounces,  and  is  priced  as  high 
as  50  cents.  The  leather  is  very  tough, 
and  is  said  to  have  great  wearing 
qualities,  and  may  therefore  be  adapt- 
ed to  the  covering  of  furniture,  buggy 
tops  and  seats,  and  also  automobile 
uses.  It  is  also  claimed  that  it  can 
be  used  for  bots  and  shoes.  Leather 
made  from  the  intestines  of  the  whale 
resembles  kid,  and  is  very  thin  and 
tough.  It  will  take  color  readily,  and 
is  to  be  offered  to  .glove  manufacturers 
for  making  the  long-sleeved  gloves 
now  warned  by  women. 


W.  B.  Wellman,  of  Wellman, 


1906,  and  the  May,  1907,  losses  are 

within  $250,000  of  those  of  the  same  |  Co.,  left  yesterday  for  a  thirty 
month  in  1906.    The  first  half  of  1907  I  stay  in  the  Yosemite  Valley. 


Peck  & 
dav 


California's  Best  Advertised  Product 

QHIRARDELU'S 

Chocolates  and  Cocoa  Satisfies  Everybody 


♦ 

: 

♦ 


♦ 
♦ 
♦ 
♦ 
♦ 

♦ 

♦ 

♦ 
♦ 
♦ 
♦ 
♦ 
♦ 

♦ 


THE  DEALER. 

Because  it  Cannot  be  Sold 
for  Less  than  a  Fair  Price: 


THE  CONSUMER 

Because  it  is  always  Pure, 
Fresh  and  of  Full  Strength. 


In  order  to  protect  our  Trade  Mark  and  Also  Protect  the  Dealers  wlio  Distribute  our  Goods, 
we  hare  fixed  the  following  as  the  miuimuni  prices  of  the  goods  listed  below: 

Ghirardelli's  Ground  Chocolate,  1-Ib.  tins.... 30c 

"         Ground  Chocolate,  3-lb.  tins  80c 

"         Cocoa,  ^i-Ui.  tins  25c 

"         Eagle  Chocolate,  1-lb.  tins  2oc 

(More  may  be  charged  when  the  dealer  finds  it  neces.sary.) 

We  sincerely  trust  tliat  the  Retail  Trade  will  appreciate  our  Good  Will  and  will  lend  their 
aid  in  our  efforts  to  maintain  the  above  prices 

D.  GHIRARDELLI  CO. 


♦ 
♦ 
♦ 
♦ 
♦ 
♦ 
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ITEMS  OF  INTEREST. 


California  Asparagus  Company — 
Captital  stock  $50,000;  shares  $50 
each;  subscription,  $150;  directors, 
Winfleld  Dorn,  L.  M.  Sheeper  and  Al- 
len L.  Chickering,  one  share  each; 
place  of  business,  San  Francisco. 

irkiali— Westport  Mercantile  Co. ; 
capital  stock  $20,000;  shares,  $100 
each;  subscription  in  full,  by  T.  C. 
Hunter,  C.  E.  Gordon,  A.  J.  Lowell; 
place  of  business,  Westport. 

Monterey — The  Pa.iaro  Packing  Co. 
has  been  incorporated  for  $75,000,  of 
which  $20,000  has  actually  been  paid 
in.  The  princiiial  place  of  business 
will  )je  Watsonville,  and  the  puri)ose 
of  the  concern  is  to  conduct  a  .genei  al 
canning,  preserving  and  avaporating 
business  in  fruits  and  vegetables. 

Cordelia. — The  California  Wine  As- 
sociation is  planning  to  make  large 
experiments  in  manufacturing  unfer- 
mented  grape  juice  this  summer  in 
Fresno.  This  industry  is  very  exten- 
sive in  the  East,  but  very  little  unfer- 
mented  wine  is  made  on  the  Pacific 
Coast. 

Albany,  Ore.,  is  to  have  a  milk-con- 
densing plant  to  cost  at  least  $40,000. 
The  industry  has  been  promoted  by 
H.  H.  Olmstead,  who  represents  East- 
ern manufacturing  interests.  The  plant 
will  utilize  80,000  pounds  of  milk  daily. 
It  will  be  erected  this  summer. 


Eallou,  jVev.— C,  W.  Kinney,  a  well- 
known  mining  promotor  of  this  dis- 
trict, has  returned  from  Boston  and 
New  York,  where  he  has  succeeded 
in  organizing  a  company  to  erect  a 
large  salt  mill  on  the  desert  near  Sand 
Springs.  This  mill  will  have  a  capac- 
ity of  100  toils  per  day  a.nd  the  ma- 
chinei-y  will  be  the  most  improved 
make.  The  mill  cost  thousands  of 
dollars,  but  Kinney  states  that  the 
company  has  plenty  of  money  and  will 
enter  upon  the  business  on  a  large 
scale.  It  is  stated  that  there  are  hun- 
dieds  of  acres  of  good  salt  beds  in 
this  district  and  that  the  company  will 
))e  able  to  manufacture  thousands  of 
tons  of  salt  for  years  to  come. 

Sacramento. — It  is  announced  that 
Attorney-General  Webb,  at  the  insti- 
gation of'the  State  Bank  Commission- 
ers, has  .given  an  opinion  that  nearly 
every  bank  in  the  State  is  violating 
the  State  banking  corporation  law, 
which  allows  banks  to  do  either  a 
saviii.g  bank  or  a  straight  commercial 
business,  as  with  but  a  single  fran- 
chise, nearly  every  banking  house  is 
doing  both  a  commercial  and  saving 
Imnk  Inisiness.  It  is  ex])ected  that 
this  decision  will  have  a  wide  and  sig- 
nificant effect  on  all  of  the  banks  of 
the  .State. 


Do  you  carry  a  broom  that  has 
real  merit?  Well,  why  don't  you  say 
more  about  it.  Why  not  suggest  it 
to  every  woman  who  enters  your  store. 


CLEVERNESS  DISPLAYED. 

Advantage  Taken  of  Accident  to  Ad- 
vertise Escondido  Merchant's  Sale. 

Escondido,  Cal. — A  mule  team  be- 
longing to  a  Bonsall  farmer  ran  away 
on  the  streets  _jast  Monday  morning 
and  brought  up  in  Steiner  &  Co.'s  big 
corner  show  window,  breaking  two 
immense  plate  glass,  and  causing  sev- 
eral hundred  dollars  in  damage.  One 
of  the  mules  was  badly  cut  by  the 
heavy  plate  glass  falling  on  him.  Mr. 
Steiner,  with  his  usual  enterprise,  used 
the  incident  by  advertising  the  great 
rush  to  the  "Skidoo  Sale  now  on." 

In  the  next  day's  advertisement  the 
following  appeared: 

Notice!  Prices  Sniaslied! 

The  "Skidoo"  Sale  has  such  attrac- 
tive inducements  that  people  are  com- 
ing on  the  rush.  A  large  team  with 
buyers  were  in  such  a  hurry  to  get 
into  the  store  they  went  through  the 
large  8-foot  plate  glass  show  window. 
We  have  still  have  several  good  things 
to  offer  jn  this  sale. 

 ♦  

A  German  authority  has  compiled 
statistics  as  to  the  production  of  India 
rubber.  In  1900  there  were  produced 
53,348  tons.  In  1906  the  production 
had  increased  to  67,999  tons.  The 
consumption  has  advanced  in  the  mean 
time  from  48,352  tons  to  62,574  tons. 


THE  "ADVOCATE"  GAUGING  RODS  HAVE  ARRIVED!! 

Send  Yo\ir  Order  In  At  Once. 


There  is  no  question  but  what  every  merchant  should  have  his  own  measuring  instruments  on  which  he  can  rely 
for  protiction.  Oil  and  vinegar  are  frequently  overgauged  and  unless  a  merchant  has  a  set  of  gauging  instruments  he  can- 
not tell  whether  he  is  paying  for  oil  or  vinegar  that  is  cliarged  to  him  at,  say  25  gallons,  when  as  a  matter  of  fact  the  bar- 
rel will  only  hold  48  gallons.  This  is  a  t  ick  frequ-nlly  practiced  as  these  concerns  know  that  few  dealers  have  measuring 
instruments. 

The  long  stick  is  used  to  determine  the  actual  capacity  of  the  b  irrel  while  the  small  one  shows  the  amount  that  is 
lacking  in  the  barrel.  Protect  yourself  as  niai.y  readers  of  this  paper  have,  by  buying  a  set  of  the  Advocate  gaugins^  in- 
struments which  are  sold  at  a  normal  figure.  It  is  advisable  to  have  two  sets,  one  for  vinegar,  molasses  and  syrup  and 
another  for  oil  if  it  is  bought  in  barrels  as  one  set  should  not  be  used  to  gauge  both  oil  and  vinegar  or  molasses. 

We  will  deliver  the  gauge  rods  to  you  at  your  store  at  these  prices,  cash  in  advance:    1  Quage  and  I  Wantage 
Rod  $1.45;  2  Quages  and^2  Wantage  Rods,  $2.80;  3  Quages  and  3  Wantage  Rods,  $4.20. 

Cuts  in  this  advertisement  show  both  the  .gauge  and  wantage  rods.  Complete  directions  for  using  will  be  mailed 
free  with  each  set. 


Wantage  R.od 

Get  a  set  of  gauge  and  wantage  sticks,  then  you'll  know  to  a  certainty  when  you  buy  what  you  get  for  your 
■  ney.  Remit  by  postal  or  express  order,  draft  or  check.     SEND  ORDERS  TO 


Retail  Grocers'  Advocate, 


1714  Webster  St.,  San  Francisco.  Cal. 
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ADDRESSES  WANTED. 


Parties  Whose  Whereabouts  Are  De- 
sired by  Various  Merchauts  of 
California. 


Every  reader  of  the  Advocate  is  re- 
quested to  glance  over  this  list.  If 
you  find  any  one  there  you  know,  send 
us  his  address. 

If  you  are  seeking  the  address  of 
some  customer,  send  his  name,  occu- 
pation and  last-known  address,  and 
we  will  see  if  we  can  help  locate  him 
for  you. 

Note — Only  employes  of  the  Advo- 
cate will  know  who  is  inquiring  for 
these  various  parties. 

Note — We  give  only  the  last  known 
address. 

(1)  Austin,  H.  v.,  Reno  (waiter.) 

(1)  Brennen,  Will,  Goldfleld,  Nevada 
(miner.) 

(2)  Benjoin,  M.,  Redding. 

(3)  BoTvden,  H.,  Sacramento. 

(1)  Burton,  Chas  E.,  San  Francisco, 
(carpenter.) 

(3)  Cunmiings,  \V.  M.,  Redding. 

(2)  Chase,  Frank,  Redding. 

(1)  Collins,  Fred  W".,  Stockton,  (car- 
penter.) 

(3)  Collings,  J.  B.,  Sacramento. 
(3)  Enbanks,  B.  F.,  Sacramento. 

(1)  Edwards,  Joseph,  San  Francisco, 
(miner.) 

(3)  GoTvell,  Sacramento. 

(2)  Hart-ey,  J.  D.,  Redding. 

(3)  lioekridge,  J.,  Sacramento. 
(2)  McGec,  Jas.,  Redding. 

(2)  Pasco,  Tony,  Redding. 

(2)  Pefley,  W.  L.,  Redding. 

(1)  Paltana,  J.,  Redding. 

(1)  Smith,  J.  VV.,Sacramento (laborer.) 

<3)  Stepp,  C.  A.,  Sacramento. 

<3)  Stephens,  O.  L.,  Sacramento. 

<3)  Waggoner,  A.  H.,  Sacramento. 

(1)  Ward,  W.  H.,  Stockton,  (miner.) 
<1)  Williams,  W.  H.,  Redding  (miner.) 
<2)  Welch,  V.  G.,  Redding. 

(2)  White,  H.  D.,  Redding. 
(2)  Whelihan,  F.  P.,  Redding. 
<2)  Wertz,  J.  L,.,  Redding. 

(4)  Colford,  Geo.  W.,  Stockton. 

(4)  Baker,  Levris,  O'Farrell  &  Jones, 
San  Francisco. 

(4)    Cannon,  Wm.,  Stockton. 
(4)     Doiren,  Clarence  J.,  West  Oak- 
land. 

Mrs.  M.  Meyer. 
Josiah  S.  Corbett. 


third  interest  in  his  business  to  Mr. 
J.  P.  Cooper. 

Aurella  B.  Sparks,  also  a  grocer, 
has  sold  out  his  business  to  P.  A.  Puf- 
fer 

Mr.  W.  R.  Dunmire  has  i)urchased 
from  the  Board  of  Trade  a  stock  of 
groceries  at  Thirty-eighth  and  Maple 
Ave.  He  has  also  replenished  the 
stock. 

W.  H.  Epling  and  M.  M.  Mark  open- 
ed up  a  grocery  store  at  37th  and 
Maple  Ave.  They  have  a  complete 
line  of  staple  and  fancy  groceries  and 
also  quite  a  stock  of  meats. 

San  Francisco — On  July  10,  Louise 
Browning  of  Sunnyvale  filed  petition 
of  insolvency  in  the  United  States  Dis- 
trict Court.  Debts,  $3,285;  assets,  $2,- 
050. 

Santa  Cruz,  Cal. — At  Mount  Hernion 
a  grocery  store  has  been  established 
for  the  accommodation  of  campers 
and  cottagers. 

Eureka — A.  M.  Nessler,  of  Xessler's 
Emporium,  has  sold  his  branch  store 
in  the  Bishop  building.  Mrytle  avenue, 
to  L.  Larsen  and  Mrs.  Christiana  Nel- 
son, who  will  continue  the  business 
under  the  firm  name  of  L.  Larsen  & 
Co.  Mr.  Nessler  still  continues  his 
grocery  and  general  merchandising 
business  and  California  St. 

Oakland,  Cal. — Notice  is  hereby  giv- 
en that  the  grocery  business  of  M.  L. 
Bearce,  located  at  1432  10th  St.,  has 
been  sold  to  Hortman  &  Busch. 

Long  Beach. — Mr.  P.  H.  Hand,  a 
grocer,  has  sold  his  interest  to  Mr.  C. 
F.  Bixby. 

Stockton — Vincent  H.  Gazzalo  of  the 
firm  of  De  JIartini  &  Co.  was  serious- 
ly hurt  in  a  runaway  a  few  days  ago. 

Escondido. — The  grocery  firm  of 
Stevenson  Bros.  Co.  have  decided  to 
discontinue  their  business  at  this 
place. 


Entreue. — Mr.  D.  E.  Kelliher's  gro- 
cery business  was  burned  out  on  July 
12th. 

Oakland. — Olson  Market  (Inc.)  have 
sold  out  their  business  at  3603-0.5  Sau 
Pablo  Ave.,  to  Mr.  B.  Hauxinson. 

Ilollister.— H.  W.  Clark  Grocery  Co. 
(not  incorporated)  has  been  assigned. 
OREGON. 

Portland.— Theo.  A.  Godel  &  Co.,  the 
grocers,  have  just  mortgaged  their 
business  for  $2,500. 

Tunialo. — The  grocery  firm  of  High- 
tower  &  Smith  Co.  have  dissolved  part- 
nership and  will  discontinue  in  the 
grocery  business. 

Stajton. — The  partnership  of  Ker- 
ber  Co.,  grocers,  have  dissolved.  Mr. 
W.  F.  Klecker  is  to  continue  alone  in 
the  business. 

Entreno — The  general  merchandise 
store  of  D.  E.  Kelliher  was  destroyed 
by  fire  not  long  since.  The  loss  was 
$1,500.  The  entire  settlement  was 
burned. 

WASHINGTON. 
Chehalis. — Lewis  Rochdale  Co.  have 
sold  their  branch  store  at  Salkum. 


To  accomplish  anything  don't  start 
in  fussing  and  knocking.  Don't  let 
the  dark  hours  get  away  with  you. 
Put  on  a  smile  even  when  you  don't 
feel  equal  to  a  smile  and  be  sure  it's 
the  kind  that  doesn't  come  off. 


Lay  for  the  trade  on  picnic  special- 
ties. During  the  summer  the  trade 
on  such  as  canned  and  potted  meats, 
mustard  in  bottles,  pickles,  sardines, 
olives,  etc.,  is  best.  When  you  hear 
that  a  certain  club,  society  or  church 
organization  is  going  to  give  a  picnic 
or  outing  you  can  easily  find  out  the 
names  of  many  of  the  i)eople  who  are 
going.  A  special  effort  to  sell  them 
■picnic  groceries"  will  show  profi- 
able  results. 


Coast  News. 


CALIFORNIA. 

Los  Angeles. — J.  A.  Lampman  has 
has  officially  published  the  notice  of 
the  sale  of  his  grocery  business  to 
Mrs.  Lottie  Szmanski.  The  transfei'^ 
took  place  on  July  16th. 

E.  Petrucelli,  the  grocer,  has  sold 
a  one-half  interesi,  in  his  business  to 
Mr.  D.  Calve.  This  sale  took  place  on 
July  15th. 

Crosb5^  Bros,  have  also  sold  their 
grocery  interests.  The  buyer  in  this 
case  was  Rufus  J.  Williams. 

An  attachment  was  placed  on  Mr.  J. 
A.  Papot,  a  grocer,  here  on  July  11. 
The  amount  was  $719. 

The  attachment  connections  of  Mr 
I.  D.  Williams,  the  grocer,  have  beeu 
settled. 

A.  W.  Cooley,  grocer,  has  sold  a  one- 
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I  ('(iiitlnufd   from   page  5.) 

that  helps  me  to  decide  wtiat  is  com- 
ing next. 

Palo  Alto,  a.  W.  La  Piero  &  Son:— 

"We  check  up  everything  as  we  re- 
ceive it.  We  have  found  some  butter 
shortages  which  were  not  allowed. 
The  Advocate  is  all  right.  It  keeps 
up  posted  on  ail  necessary  points." 

jVewark,  Sihcj -Miiiiyaii  Co.: — "I 
want  to  unite  with  the  other  mer- 
chants of  California  to  help  better 
trade  conditions.  I  therefore  enclose 
check  f(n-  $3.00  and  request  that  I  be 
enrolled  among  the  members  of  the 
Califoinia  Retail  Grocers  and  Mer- 
chants Association." 

PepptTvvood,  (xco.  R.  Yoiuig": — "I  am 
going  to  try  to  get  to  Sacramento  on 
September  10th.  It  is  too  far  away  to 
be  able  to  tell  for  certain  yet  whether 
I  can  go  or  not.  The  Association  let- 
tei-s  have  made  several  collections  for 
me.  Give  my  best  regards  to  the  Ala- 
meda County  members." 


STATE  ASSOC  IATIOjV. 


Dnty  of  Every  Dealer  to  Unite  with 
Fellows   to  Better  Conditions. 


If  the  grocers  had  secured  nothing 
more  than  the  extension  of  the  Statute 
of  Limitations  on  open  book  accounts, 
they  would  have  been  amply  repaid 
for  their  work  in  getting  together.  But 
this  is  only  one  little  result. 

Let  us  see  what  they  have  done. 

First — They  have  helped  the  gro- 


cers organize  in  many  communities. 

Second — Their  activity  has  resulted 
in  a  profit  of  25c  per  sack  on  flour  in 
many  communities  where  the  grocers 
got  only  5  to  7i^c  per  sack  before. 

Third — They  have  convinced  the  D. 
Ghirardelli  Co.  that  it  will  be  profit- 
able to  force  cutters  to  maintain  fair 
prices. 

Fourth — They  have  secured  numer- 
ous laws. 

Fifth — They  supply  members  with 
a  set  of  collection  letters  that  enables 
the  dealer  himself  to  get  in  mucli 
money  that  he  would  otherwise  have 
to  pay  a  lawyer  to  collect  for  hiiB. 

Sixth — When  a  memljer  suffers  from 
any  abuse,  the  entire  grocery  trade  of 
the  Coast  can  be  notified  and  the  of- 
fending firm  made  to  see  the  folly  and 
danger  of  continuing  its  evil  ways. 

Seventh — The  grocers  are  made  bet- 
ter acquainted. 

Eighth — By  discussion,  they  learn 
better  methods  of  doing  business. 

Nintli — The  tone  of  the  trade  is  ele- 
vated and  the  members  take  more 
pride  in  it. 

.  .Membeis  secure  an  additional  ad- 
vantage that  broadens  their  lives  and 
makes  them  better  men. 

Every  grocer  should  do  his  share. 
It  costs  $3  per  year. 

The  grocer,  who,  through  careless- 
ness or  meanness,  is  unwilling  to  pay 
this  sum,  does  not  deserve  better  laws 
nor  better  trade  conditions. 


Grocers  to  Gather. 

Grocers  will  convene  at  Sacramen- 
to on  September  10,  11  and  12th. 

Every  Association  is  entitled  to  send 
delegates. 

Every  individual  member  who  pays 
$3  a  year  dues  is  entitled  to  attend. 

There  will  be  a  very  valuable  ses- 1 
sion. 

Every  grocer  who  can  possibly  i 
manage  it  should  attend. 


The  City  Hall  dome  has  been  tested 
by  President  Duffey  of  the  Board  of 
Public  Works,  who  yesterday  reported 
that  this  third  largest  dome  in  the 
world   went  through   the  disater  ofj 
April  1906,  virtually  uninjured.    It  is  ; 
not  one  inch  of  plumb,  and  its  steel  i 
structure  is  intact.    For  $100,000  Duf- 
fey says  he  could  restore  the  whole] 
edifice  supporting  the  dome. 

 ♦  

The  following  paper    houses  willj 
close  their  places  of  business  on  Sat- 
urday afternoons  at  1  o'clock  during] 
the  months  of  .luly,  August  and  Sep- 
tember: Blake,  Moffitt  &  Towne,  Bone- 
stell,  Richardson  &  Co.,  Zellerbach  Pa-| 
|)er  Company.  Pacific  Coast  Paper  Co.,j 
A.  Fleshacker  &  Co. 


The  postal  receipts  during  Junej 
were  $145,630,  against  $100,228  during! 
,Iune  of  last  year,  an  increase  of  44.43] 
per  cent.  This  rei^resents  a  big  in-^ 
crease  of  business  independent  of  the 
recovery  of  business  temporai'ily  lost' 
in  1906  after  the  disater. 


•0«0»0»U»U»0»0»0«0»UOU«e«^-..»u»U»o«0»0«0»0»0«0»0»0«0«0«0»0<^«0»0 
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We're  Compelled  to  Use  the  Best  Nuts. 


ss 


ss 
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There  is  as  much  diiTerence  in  cocoanuts  as  there  is  in  apples.  We 
could  make  a  good  bit  more  money — for  a  while — if  we  would  put  a  lower 
grade  of  nuts  into 

Baker's  Cocoanut. 

But  if  we  did  that  we  couldn't  guarantee  Baker's  Cocoanut  to  keep  its 
sweetness  and  color..  So  we  have  to  use  the  best  grade  of  nuts  to  protect 
our  guarantee,  even  if  there  were  no  other  reasons. 

BUY  BAKERS'  TABLE  TALK  BRAND 

In  Oil-proof  bags,  packed  in  18-lb.  Pails  and  30-lb.  Cases 
Sold   at  Bulk  Prices. 

jVo  loss  in  breaking  up  of  tlie  Slired. 

No  loss  in  over  weighing.  _ 
No  loss  in  evaporation.  SS 
No  loss  of  time  in  handling. 

•c 
o» 
•o 

j9 
•O 

Always  clean,  moist  and  fresh,  and  profits  sure!  g 

o« 
•o 
o« 
mo 

The  Franklin  Baker  Company,  Philadelphia.  | 

o« 

JoKnson-Locke  Merc.  Co.,  Agents,     -    San  Francisco.  | 
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A  FAVORIT 


WITH  THE 


Housewife 


The  Delicate 
Maple  Flavor 
Tickles  the 
Palate. 


Its  the  MAPLE  FLAYOK  and  the  sim- 
plicity of  making  the  syrup  that  makes 
Mapleiiie  the  favorite  with  the  housewife. 

The  table  syrup  made  at  home  with  Ma- 
pleiue  is  a  winner  and  a  profit  insurance  to 
the  dealer. 


JOHN  H.  SPOHN  CO.,  Agents 

50-52  Clay  St.,  San  Francisco 
Crescent  Mfg.  Co.,  Mfgrs.,  Seattle. 


Do  You  Sell  Our 


©  Rice! 


We  Sell 


From  MILLS 

Direct  to  YOU 

Send  for  Samples 

W.  T.  Welisch  &  Co. 

RICE  FACTORS 
Monadnock  BIdg.  S.  F. 

New 
Sauerkraut 


Orders 
Promptly 
Delivered 

REED  PICKLE  WORKS 

1507  Folsom  St. 

Bet.  nth  and  12th 
Phone  Market  228. 


Y-L-A-5-T 


Qolden  Gate  Compressed  Yeast  Co. 

Washington  and  Fillmore  Sts. 
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PHOENIX  FLOUR 

THe  WKitest  THe  Best 

Made  in  Sacramento,  Cal. 

Up=to=date  Machinery 

Modern  Ideas  Coupled  with  the  Thirty  Years  Experience  at  the 
.same  Location  Has  Taught  Us  What  Kind  Of  Wheat  To  Blend. 

RESULT:  =  PERFECTION 

Agencies  at  Oakland,  Eureka,  Placerville,  Red  Bluff 

and  Reno. 

PfiGCNIX  MILLING  CO.  Sacramento,  CaL 


I* 

I 


B.  E.  BRYAN,  Oakland  Agent,  17th  and  Wood  Sts. 

Phone  Oakland  8254 


I 
n 


♦ 

♦ 

♦ 
♦ 


♦ 
♦ 


♦ 


t 
♦ 
♦ 


Are  You  Well  Stocked  With 


To 


FLAKES 


t 
t 
t 

X 
X 

♦ 
♦ 

If  not  Why  not?  Are  we  not  Advertising  in  a  way  ♦ 
that  will  move  the  Goods  for  you  ?  And  are  our  ^ 
Goods  not  backed  up  with  qualit}'  as  well  ?  Push  j 
the  goods  of  the  raanufactiirer  who  helps  3'^ou  t 
to  sell  them.  ^ 

Egg-O-Scc  and  E-C-Corn  $2.85  single  case,  $2.75  5-case  lots  X 

Every  Jobber  in'  the  United  States  carries 'our  Goods  1 


Egg-O-See  Cereal  Co.j 


133  Hansford  BIdg.,    S.  F.,  Cal. 


E.  D.  Eddy,  ICditor. 


SAN  FRANCISCO,  CALIFORNIA,  JULY  26,  1907. 
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SPE 


HANDLE 

RRY  FLOUR 

and  make  a  good 
PROFIT ! 


The  most  popular  brand  on  the  Market. 


m 


1  Do  It  Now! 


Delays  are 

Dangerous! 


Fortfettiug  to  CHARGE  GOODS  causes  Merchauts  to  Lose  Thoiisaitds  of  Dollars  Yearly- 
The  MeCASKEY  REGISTER  SYSTEM  absolutely  Compels  Clerks  to  Complete  EVERY  TRANSACTION  at 
the  time  it  is  made. 

(  ASH  Sales— CREDIT  Sales— C.  0.  D.  Sales— PRODUCE  or  EXCHANGjE  Sales  or  CASH  ou  ACCOUNT 
are  all  handled  with  but  ONE  WRITING  and  Completed  Ready  for  SETTLEMEENT  at  any  Minute  without 
inakinu  aiiotlier  tiaure, 

CREDIT  SALES  handled  as  Fast  as  CASH  Sale.*;, 

Complete  Information  reaardiug  Every  Detail  of  voiir  Business. 

It's  SYSTEM.   A  64-page  Catalog  FREE  for  the  Asking. 


ST.  REGIS  BUILDING 


WE   CAN    SHOW  YOU 

lidw  Oui-  Kejjrister  Quickly  Pnys  for  Itself,  smd  Quickly  Earns  Von  u  ProHt. 

W.  A.  HAWLEY,  Sole  Agent  Pacific  Coast, 

25th  and  GROVE  STHEETS. 


OAKLAND.  (  AL 


BRANCH  AGENCIES:     Los  Ansceles.  Cal.;  Sacramento,  Cal. ;  Spokane.  Wash.:  I'ortlanil.  Ore.:  .«<ealtl<>.  W":isli.:  San  .lose.  Cal. 

THE  MeCASKEY  REGISTER  CO.,  34  Rush  St.,  Alliance,  Ohio,  Manufacturers  of  the  Celebrated  Multiplex  Dnpli- 
eating  Carbon  Back  Counter  Pads,  also  Single  Carbon  and  Folding  Pads. 


The  Advocate  Endorses  the  McCaskey  Account  Register. 
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RUMFORD 

The  Wholesome 

Baking  Powder 

It  satisfies  the  grocer's 
most  particular  customers. 

It  enables  him  to  sell  the 
Best  of  the  High-Grade  bak- 
ing powders  at  a  reasonable 
price. 

He  is  sure  at  its  Quicli 
Sale  and  a  Good  Profit. 


We  Sell 


®  Rice  I 


From  MILLS 

Direct  to  YOU 

Send  for  Samples 

W.  T.  Welisch  &  Co. 

RICE  FACTORS 
Monadnocfc  Bldg.  S. 


New 
Sauerkraut 


Orders 
Promptly 
Delivered 

REED  PICKLE  WORKS 

1507  Folsom  St. 

Bet.  11th  and  12th 
Phone  Market  228. 


Do  You  vSell  Our 


Y-L-A-S-T 


Golden  Gate  Compressed  Yeast  Co. 

Washington  and  Fillmore  Sts 
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AGENTS,  MNFKS. 

R.  A.  Holcombe  &  Co.,  50  Clay  St. 

W.  A.  Hawley,  1201  Gough. 

Beck  Haiaware  Co..  604  Mission 

ICelly-Clarke  Co.,  23  Market. 

John  H.  ripohn  Co.,  5u-u2  Clav  St 

Fred  F.  Hobbs  Co.,  Hansford  Bldg-. 

The  C.  B.  Jennings  Co.,  41  Clay  til. 

Johnson-Lock  Mercantile  Co.,  213  Sansonie  St 

P.   E.  I.enfesty,  4  9  Hartford  St. 

Castle  Bros.,  1444  O'Farrell  St. 

.AM3ION1A. 

Pacific  Ammonia  Bottling  Co, 

AUTOMATIC  WEIGHICttS. 
Bond  Scale  Co.,  49  Hartford  St..  S.  P..  1640 
San  Fernando  St.,  Los  Angeles. 

BAKING  POWDER. 

■Royal,"  Johnson-Liocke  Mercantile  Co.. 

Agts.,  213  Sansome  St. 
A.  Schilling  &  Co.,  2d  and  Folsom 
"Rumford."   Rumford   Chem.    Wks.,  Provi- 
dence, R.  1. 
Crescent     "Egg-Phosphate,"     John  H 
Spohn  Co.,  Agts. 

BANKS. 
Swiss-American  Bank. 

BREAKFAST  FOODS. 

Egg-O-See,  135  Hansford  Block. 

E.   C.  Corn  Flakes,  135  Hansford  Block. 

Malta  Vita. 

Nutiito,  859  Franldin.  Oakland 
Pettijohn,  American  Milling  Co. 

BITTERS. 
Lash's  Bitters  Co..  1721  Mission 
CANNED  GOODS. 
Burt  Oney  Canning  Co.,   Dodge  Sweeney  & 
Co.,  Distributors. 

CATSUPS. 

Pacific  Vinegar  &  Pickle  Works. 

161  Sacramento  St. 
"Sniders,"  John  H.  Spohn  Co..  Agts 
'Griffon's,"   California  Fruit  Canners'  Asso- 
ciation. 

CEREAL  FOODS. 

American  Cereal  Co..  23  Market  St. 

CHEESE  CUTTERS. 

"Perfection."  Levenson  Co.,  Agts. 

COCOANUT. 

Franklin   Baker     Co.,     Johnson-Locke  Co., 

Agents. 

COFFEE,  TEA,  ETC. 
J.  A.  Folger  &  Co.,  Spear  &  Howard  Sts. 
M.  J.  Brandenstein  &  Co.,  Mission  near 

Spear. 

A.  Schilling  &  Co.,  2d  and  Folsom 
COFFEE  MIIXS. 

F.  F.  Wear,  D.  S.  A.  Pac.  Coast. 
Hobart  Mills,  137-139  Telegraph  Ave., Oak- 
land. 

Hoyal."  Beck  Hardware  Co.,  Agts.,  604 
Mission  St. 

COMMISSION  MERCH.ANTS. 

Oodge-Sweeney      &      Co..  Hathaway 

Wharf,  S.  F. 
Scatena,    L.    &    Co..    104  Washington. 

Phone,   Temporary  243. 
Scheer,  Morehouse  &  Grandi  Hathaway 

Wharf  and  33  Clay  St. 

CONFECTIONARY. 

"Hunky  Dory."  Dodge  Sweeney  &  Co  ,  Agts. 

DELICACIES. 
Rathjens,  P.  F.,  1315-1319  Paciflc. 
Wleland  Bros..  309-311  Davis  St. 

EVAPOR.ATED  MILK. 
Carnation.   John   H.   Spohn   Co.,  Agts., 

50-52  Clay  St. 
-Vlpine,   F.   F.    Hobbs  Co..   Agts..  Hansford 
Bldg. 

Borden  Condensed  Milk  Co..  Johnson-Locke 
Co.,  Agts.,  213  Sansome  St. 

FLOITR. 


iiay    Cuy    Mills,    J.    C.    Westptiul    &  Saus. 

fi  Kii)  a..  Isi  und  Clu,y  St.,  UaKlaiiU. 
.\iiierii.aM   Milling  Co.,   Krie  SI. 
Phuenl.K  Mlllini;  Co.,  Sucruiii<:niu. 
Sperry  Flour  Co.,   112  .-^pear  -Si. 

GINGER  ALE. 
U.  Steliiike  iMc  Co.,  Uaioa  ana  OclaMa. 
INSECT  POWDEit. 

'  liiuieka. 

LYE. 

"Red  Seal." 

.UAl'LEI-NE. 

Joliii  U.  Spoliu  Co.,  Ajjls..        Cliiy  St. 

.llvrOAaivJj^  1     .^CCV.  I.    I.     llJ.    I     I  t  >..tt 
U.  A.   Hawley,  Atft.,   12U1  GuUijh  SI. 

utL  I'AiVivS,  luiL. 
lieiK  Huia.»ur<.-  co.    oo4  Aiib.iiun  oi 
F.  F.  Wear,  ".National."  l.^i?  Telesraph 
Oakland. 

Ui.,l\l!;&  AND  ULiVL^  UIL. 
Chas.   f.  Grosuii,    L'lii   Albiuu  sii..  !,■> 
Augeleft 

P.VlNTS,  OILS  A:  Gt..V».>. 
VV.  p.  Fuller  iSi  Co..  Alissiuii  uml  i;e;ii. 

I'lioiie.    Teinpurary  ajii 
Whittier,  Coburn  &  Co.,  Sansome  St. 

I'Al'lJU. 

A.  ^.el lerUach  &  Sons.  4JJ  Jack^uii 
PASTE. 

Cleveland  Macaroni  Co.,  Golden  Egg  Brands 

»•  »U  A  N  L  i'  SELLER!). 
ICingery  Mfg.,  Co.,  106  li.  I'earl  St..  Cii 
cinnati,  Ohio. 

PICKLES.  ETC. 
I'aciftc  Vinegar  and  Pickle  Works, 

161  Sacramento  St. 
Reed  Pickle  Works.  1507  Folsom 

POLISHES. 
X-Kay  Stove  Polish.  R.  A.  Holcombe 

Co.,  Agts.,  50  Clay  St. 
U.  S.  Metal  Polish.  J.  T.  Wilson.  As; 
2S7-I  16th  St 

PROVISIONS. 
Cudahy  Packing  Co.,  45  Clay  St. 
Wp«tprn  Meat  Co..  17th  and  Harri.'snn.  . 
Swift  &  Co.,  5th  and  Townsend. 

PIH'\E>. 

I.o«  Gatns  Cured   Fruit  Cn     I.,ns  Oatns 
ROOT  BEER. 
Chas  H.  Hires  Co..  Philadelphia. 

BICE. 

W.  T.  Wellsch  &  Co..  Monadnock  Bldg  , 
Xew  Orleans  Rice  Co.,  104  Front  St. 

REFRIGERATORS. 

Murray  &  Wadsworth,  Agts..  "McCray."  431- 
433  Polk. 

Ft.  Smith  Refrigerator  Works.  Beck  Hard- 
ware Co.,   73  Clementina  St. 

S.VFES. 

Parcell  s  Safe  Co.,  523  Market 
Richardson  Bros.,  131  Fifth. 

SOAPS. 

'"Sapolio,"  J.  P.  Gillespie,  Agi. 
Babbitt's  Brands,   C.   B.   Jenni-ig's  Cc 

Agfts.,   41  Clay  St. 
Cudahy  Packing  Co..  45  Clay  St  . 
Fels  Xaptha. 
Grandpa's  Wonder. 

SODA  W  .VTER- 
D.  Steimke  &  Co.,  Union  ami  OctaviM 

SIHUPS.  F.TC. 
Long    Syrup    Refining    Co.,    ^th  an>' 

Brannan. 

STATIONERY. 

Schwabacher-Frey  Co.,  42  Sutter  .<3t 

TEA  .AND  COFFEE  BAGS  <Alr  TIkIiI  . 

James  Hermann.  2975  Pacific  Ave 

TOB.ACCO. 
American  Tobacco  Co..  J.   M.  Gambl< 
representative.  23  Market  St. 

VINEG.AR  WORKS. 
Paciflc  Vinegar  ^L-  Pickle  Work.> 

Ifil  Sacramento  St. 
We.«>tern  Yeast  &  Vinegar  Works.  *n<- 
llth.    Phone.  Special  274. 

WHISKEY 
The  Rothenberg  Co..  7th  and  Frankllr 

Sts..  Oakland. 
WIchman,  Liitgen   &  Co.,   Everett  an'l 
Harrison  .\ve..  Alameda. 

WOODENW  ^  RE. 
Hyman.  Well  &  Co  .  4B  Kansas  Rt 
WHOLESALE  GROCI-;.- 
Ht.ts  Brns  .  ion  California  St 
T-ennon.    .Tohn    .\..    91 S    Eddv  Phon«> 

Kmergency  10. 
Morris  Bros.  &  Co..  215-217  Onim 
T    H    Nowhauer  <t  Co.    4.?n-43?  Rth. 


Crown  Mills,  416  Jackson  St. 

Pel   Monte   Milling  Co..   Lombard   and  i  wm' "  Cluff  Co  .  Spear  and  Mission' Sts 

Montgomery.  Phone.  Temporary  1089.1  YTAST 
Globe  Grain  &   Milling  Co. _ Chestnu"  i  Golden    Gate    Compressed  Yeast 

Washlngrton  and  Fillmore  3t«- 


and  Montgomery.    Phone,  West  161' 


Co 
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THE  RETAIL  GROCERS'  ADVOCATE 


We're  Compelled  to  Use  the  Best  Nuts. 


S2 
S2 


there  is  in  apples.  We 
-if  we  would  put  a  lower 


There  is  as  much   difference   in   cocoanuts  as 
could  make  a  good  bit  more  money — for  a  while- 
grade  of  nuts  into 

Baker's  Cocoanut 

But  if  we  did  that  we  couldn't  guarantee  Baker's  Cocoanut  to  keep  its 
sweetness  and  color..  So  we  have  to  use  the  best  grade  of  nuts  to  protect 
our  guarantee,  even  if  there  were  no  other  reasons. 

BUY  BAKERS'  TABLE  TALK  BRAND 

In  Oil-proof  bags,  packed  in  18-lb.  Pails  and  30-lb.  Cases 
Sold   at  Bulk  Prices. 

No  loss  ill  breaking  up  of  the  Slired. 

No  loss  in  over  weighing'. 

No  loss  in  evaporation. 

No  loss  of  time  in  handling. 


Always  clean,  moist  and  fresh,  and  profits  sure! 


;2 


om 

S2 

•O 

om 

S2 


I  The  Franklin  Baker  Company,  Philadelphia. 

om 

I      JoKnson-IvOcRe  Merc.  Co.,  Agents,     -    San  Francisco. 
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The  "Perfection"  Cheese  Cutter 


THE 

"  Perfection" 


IS  THE  BEST. 


Because  it  combines  simplicity  of  operation 

with  perfect  accuracy. 
No  necessity  for  figuring  and  consequent 

mistakes. 

Place  the  cheese  in  position  and  the  CutttT 
does  the  rest. 


Sole  Manufacturers 


AMERICAN   COMPUTING  CO. 
701  Indiana  Aventie  INDIANAPOLIS.  IND, 

Levenson  &  Co.,  San  Francisco,  Distributors 


Earl  D.  Eddy,  Editor. 


Fixed  Prices  Can  Stand. 


Los  Augeles  District  Attorney  Admits  | 
Constitutional  Right  of  Manufac- 
turer to  Name  Retail  Selling' 
Price. 


Want  Beer  Protected. 


A   CAHTWKIOHT   LAW  DECISION. 

Most  Active  Opponent  of  Fixed  Price 
Proposition  Confesses  His  Posi- 
tion Untenable. 


The  District  Attorney  of  Los  Ange- 
les County,  after  making  announce- 
ment tliat  fixed  prices  would  have  to 
go,  regardless  of  the  means  adopted 
to  enforce  them,  has  thrown  up  his 
hands  and  acknowldged  defeat. 

The  grocers  have  A.  Schilling  &  Co. 
of  this  city  and  Bishop  &  Co.  of  Los 
Angeles  to  thank  for  this  result. 

The  attorneys  for  these  firms  suc- 
ceded  in  arranging  with  the  District 
Attorney  of  Los  Anegles  county  for  a 
hearing  prior  to  the  commencemenL 
of  legal  proceedings. 

A  careful  study  was  made  of  all 
previous  decisions  covering  fixed 
prices  in  California  and  several  East- 
ern States  and  also  various  Federal 
decisions,  especially  that  decision  re- 
cently made  in  Indiana  dissolving  the 
drug  trust. 

Individual  Manufacturers  Kot 
Affected. 

The  final  result  was  the  announce- 
ment made  last  week  by  Attorney 
Blair  for  the  District  Attorney,  that 
prices  fixed  by  individual  manufactur- 
ers are  not  illegal  under  the  Cart- 
wright  law  or  any  Federal  law. 

In  an  interviev/  with  our  esteemed 
contemporary,  the  "Commercial  Bul- 
letin," he  said:  "We  are  convinced 
that  any  attempt  to  prosecute  individ- 
ual manufacturers  for  fixing  a  retail 
price  on  their  goods  would  not  be 
successful.  It  is  doubtful  if  under  a 
court's  construction  of  the  Cartwright 
law  such  prosecution  would  hold  and 
even  if  it  did  M'e  are  convinced  that 
the  law  under  such  construction 
would  be  unconstitutional.  But  if  one 
or  more  manufacturers  should  agree 
on  a  fixed  price  on  a  certain  commod- 
ity or  similar  commodities  then  the 
law  would  be  violated  and  prosecu- 
tions would  follow.  In  every  other  re- 


spect we  think  the  Cartwright  law 
will  hold  and  are  ready  to  prosecute 
any  violations  whom  we  can  appre- 
hend." 

Other  Mauufacy..urers  Interested. 

In  addition  to  the  two  houses  noted 
above,  following  is  a  partial  list  of 
the  manufacturers  who  fixed  the  price 
on  their  goods  before  the  Cartwright 
law  became  effective  and  probably  will 
return  to  the  fixed  price  plan:  N.  K. 
Fairbanks  Co.;  Enoch  Morgan  &  Sons 
Co.,  Royal  Baking  Powder  Co.,  and  all 
local  flour  mills  as  well  as  Rumford 
Chemical  Co.,  Ciescent  Manufacturing 
Co.,  J.  A.  Folger  &  Co.,  M.  J.  Branden- 
stein  &  Co.  and  Chas.  P.  Grogan. 

The  attorneys  for  Bishop  &  Co.  and 
A.  Schilling  &  Co.  contended  that  an 
agreement  between  a  manufacture, 
concerning-  his  own  goods  and  a  re- 
tailer was  NOT  collusion  or  restraint 
of  trade,  but  was  simply  the  carrying 
out  of  a  manufacturer's  constitutional 
right  to  regulate  the  sale  of  his  own 
goods  as  he  sees  fit. 


Retail   Dealers   Williiiti-  fo   On  Their 
Share. 


ACTION  »Y    1{0TT[,KUS  NKEDED. 


Sheniioiis   Com])etition    Forces  Siilcs 
at  Loss  I'nless  Restrained. 


The  following  laws  have  been  se- 
cured by  the  efforts  of  the  California 
Retail  Grocers'  and  Merchants'  Asso- 
ciation : 

1.  Permitting  the  Attachment  of 
the  wages  of  public  officials. 

2.  Making  a  Wife's  Separate  Prop- 
erty responsible  for  family  bills  for 
the  necessaries  of  life. 

3.  Mutual  Fire  lusurauce. 

4.  Extending  life  of  open  book  ac- 
count to  four  years  instead  of  two. 

5.  Making  the  drawing  of  a  wortli- 
less  check  "witli  intent  to  defraud"  a 
state's  prison  offense. 

6.  A  fair  guaranty  chiuse  in  the 
pure  food  law. 


POINTS  TO  WATCH 

SEE  PAGE  ELEVEN 


Grocers  realize  now  how  necessary 
it  is  to  have  the  manufacturer  help 
if  profits  are  to  be  secured. 

There  was  no  profit  on  flour  pos- 
sible till  the  individual  mills  were 
induced  by  the  Associated  Retail  Gro- 
cers to  refuse  to  sell  to  cutters. 

The  bottlers  of  beer  were  afraid  to 
do  this  for  fear  that  if  they  should 
insist  that  their  beer  must  be  sold 
two  for  25c  and  the  bottles  be  charg- 
ed for,  that  the  grocers  would  push 
unknown  brands  of  beer  for  10c. 

The  Asociated  Retail  Grocers  insist- 
ed that  this  was  not  so  and  that  the 
grocers  would  refuse  to  sell  any  beer 
that  could  be  sold  by  others  at  net 
prices. 

Bottlers  Want  Protection. 

This  is  all  the  bottlers  want  to 
know. 

If  the  grocers  want  protection  on 
beer  as  well  as  flour,  they  will  gladly 
give  it  to  them. 

To  show  that  the  bottlers  that  this 
is  so,  a  meeting  has  been  arranged  o: 
the  grocers  to  which  the  bottlers  have 
been  invited. 

\  uieetiny  between  the  bottlers  ami 
the  grocers  lias  been  arranged  fo.' 
^Vttliiesday  evenini:.  July  .'51.  at  s-.Si 
o'clock  at  Veteran's  Hall.  Oubore 
It  is  obviously  to  the  intere>t 
of  EVERY  iirocer  to  be  jiresent.  Let 
no  (inestiou  of  axxiciatioii  aftillation 
deter  yon..  Your  iiocket-lmok  ii>soci.i- 
tion  is  the  affiliation  yon  shonid  think 
of  first. 

The  "Rainier  Beer"  people,  desir- 
ing to  hel|)  the  grocers  get  a  profit, 
issued  cards  giving  the  retail  selling 
price  of  beer.  They  did  not  notify  the 
trade  that  these  prices  had  to  be  lived 
up  to,  however,  and  as  a  result,  many 
prices  rule  in  every  part  of  the  city. 
This  firm,  however,  we  are  informed 
by  a  retail  grocer,  refused  to  sell  to 
(Continued  on  page  16.) 
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THE  RETAIL  GROCEiRS'  ADVOCATE 


Fort  Smith  Refrigerators 


STYLE  No.  7686 

The   Following   Well=Known   GROCERS   are   Using  the  Above  Style  Refrigerator 


E.  Broderick   715  Fillmore  St.,   S.  F. 

Ratlijen  Co   Lombard  and  Fillmore  S.  F. 

H.  Hellberg   Ninth  and  Bryant   S.  F. 

McCarthy  Bros  Bush  and  Baker   S.  F. 

Kohn  Bros   1201  Turk  St  S.  F. 

F.  Stuermer   18th  and  Danvers  St  S.  F. 

C.  Stelling   29th  and  Church   S.  F. 

J.  M.  Hanley   2300  Sutter  S.  F. 

Maxwell  &  Streckenbach   1302  18th  St.  S.  F. 

Fred  Pielhop   249  Courtland  Atc  S.  F. 

Fay  Gtro.  Co  3rd  Ave.  and  B  St  S  F. 

J.  Vennekohl   1839  Eddy  St  S.  F. 

Southern  Heights  Gro.  Co  1471  18th  St  S.  F. 

W.  A.  Rogers   900  I  St.,  corner  10th  Ave  S.  F. 

H.  Heitman   2248  Misison  St  S.  F. 

H.  Dinslage   3375  Sacramento  St  S.  F. 

Miller  &  Lawlor   Guerrero  &  Clinton  Park   S.  F. 

C.  F.  W.  Miller  239  Brighton  Atc,  Ingleside  S.  F. 

J.  Straub  101  De  Montford  Ave.,  Ingleside,  S.  F. 

J.  Soltaro   Park  and  Central  Ave  Alameda 

Martin  Eggers   Fruitvale  Av.  &  Boulevard,  E.  Oakland 

W.  Zeller   Palo  Alto 

Sonoma  Co.  Fruit  and  Produce  Co  Santa  Rosa 

C.  D.  Fontana    Copperopolis 

Rossi  Bros   Stockton 

Drury  &  Bartholomew   Stockton 

J.  Rohrer    Stockton 

Hall  Bros   Stockton 


We  make  all  Styles  and  Sizes  for  the  Grocery  Trade. 
REMEMBER     ---------    If  We  Make  It  It's  Made  Right 

BECK  HARDWARE  CO. 


SAN  FRANCISCO  Phone  Temporary  978 

73=75  Clementina  St. Near  2d  and  Folsom 


LOS  ANGELES 
247  Central  Avenue. 


THE  RETAIL  OROCBRB'  AOVOOATS 
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32  CARLOADS  OF 


HIRES 


ROOTBEER  SOLD 


ou  the  Pacific  Coast  the  first  six  mouths  of  this  year;  more  tlian  was  sold  all  of  last  year,  or  iu  any  one  year  be- 
fore. HIRE'S  is  growing  more  popular  each  year.  This  certainly  is  a  HIRE'S  TEAR.  (HIRE'S  has  been  a  suc- 
cess for  thirty-two  years). 

JOHN  H.  SPOHN  CO. 

Pacific  Coast  Agents  San  Francisco,  Cal. 


Egg-o-Sce's  Giant 
Growth  Explained 


COMPETITORS  BESTED  BY  APPLY- 
ING NEW  SELLING  IDEAS. 


Salesmen's  Use  of  Advertisements. 
By  J.  E.  Linehan,  General  Mgr.  Egg- 
0-See  Co. 


(Continued  from  last  week.) 
CHAPTER  III. 

Another  potent  influence  is  brought 
to  bear  upon  the  dealer.  In  addition 
to  the  arguments  respecting  the  circu- 
lation of  our  ads.  in  each  dealer's  lo- 
cality, the  salesman  is  equipped  with 
advance  press  proofs  of  the  ads.  them- 
selves. He  is  able  to  show  the  dealer 
exactly  how  our  ad.  will  appear  in  the 
forthcoming  number  of  this  magazine 
or  that,  or  in  next  week's  edition  of 
the  local  newspapers. 

As  an  example,  we  recently  con- 
tracted for  the  entire  back  cover  of  the 
Delineator  for  one  month.  Several 
weeks  in  advance  of  publication  date, 
our  salesmen  were  furnished  with 
press  proofs  of  the  cover  of  the  maga- 
zine, printed  in  three  colors  and  em- 
bellished with  half-tone  cuts.  Both 
front  and  back  covers  had  been  print- 
ed on  one  card  and  Bgg-O-See's  ad. 
occupied  half  the  space,  the  actual 
front  cover  design  and  publisher's  an- 
nouncement occupying  the  other  half. 
Egg-0-See"s  advertisement  on  the 
back  cover  was  certainly  no  less  artis- 
tic and  attractive  than  the  front  cover 
poster.  The  ad.  presented  a  half-tone 
reproduction,  in  colors,  of  the  paint- 
ing entitled.  "Dere  ain't  go'n'er  be  no 
leavins'."  a  picture  familiar,  it  is  safe 
to  say,  to  every  merchant  of  food  prod- 
ucts and  to  every  housekeeper  through- 
out the  United  States — a  picture  which 
strikes  a  responsive  cord  in  the  hearts 
of  all  lovers  of  small  boys  and  good 
dogs. 

There  is  a  singular  magnetism  in 
striking  pictures.  The  dealer  who  is 
shown  these  press  proofs  cant  resist 
being  attracted  and  interested.  He 
gauges  the  effect  which  the  ad.  will 
produce  upon  the  general  public  by 


the  charm  which  the  picture  has  for 
him.  When  he  is  made  to  understand 
that,  on  date  of  publication,  the  same 
picture  will  be  circulated  all  over  the 
United  States — when  he  is  told  ap- 
proximately how  many  copies  will  be 
distributed  in  the  neighborhood  from 
which  he  draws  his  trade — he  is  bound 
to  feel  a  much  livelier  interest  than  he 
would  feel  in  the  bare  announcement 
that  Egg-O-See's  ad.  would  occupy  the 
back  cover  of  such  and  such  a  maga- 
zine for  the  following  month. 

It  is  one  thing  to  tell  a  dealer  that 
you  are  going  to  do  extensive  adver- 
tising; to  name  the  periodicals  in 
which  the  ad.  will  appear;  to  state  in 
general  terms  how  much  advertising 
you  are  going  to  do  and  why  he  may 
expect  to  come  in  for  a  share  of  the 
benefits.  It  is  another  thing,  and  a  far 
more  effective  thing  in  making  sales, 
to  show  the  dealer  such  evidence  as 
these  press  proofs  from  which  he  can 
drawn  his  own  conclusions.  "Seeing 
is  believing" — and  when  a  dealer  actu- 
ally sees  a  proof  of  a  striking  ad.,  he 
feels  a  keener  interest  than  he  would 
be  likely  to  feel  in  any  assertion  wita 
regard  to  the  extent  and  costliness  ol 
any  advertising  project. 

"The  same  policy  is  used  with  re- 
gard to  display  ads.  in  local  newspa- 
pers. Wherever  a  campaign  of  local 
advertising  is  under  way,  the  sales- 
man in  that  territory  provides  him- 
self with  specimens  of  the  ads.  that 
are  to  be  run  and  presents  these  tt: 
his  dealers,  together  with  a  statement 
of  just  how  large  a  circulation  the  ad. 
will  have  among  the  people  from 
whom  each  dealer  draws  his  trade. 

If  a  salesman  were  to  use.  as  a  talk- 
ing point,  the  fact  that  doctors  and 
nurses  are  unanimous  in  indorsing 
Egg-O-See  as  being  the  most  nutri- 
tious and  easily  digested  food  for  in- 
valids, he  would  no  doubt  make  a  cer- 
tain impression.  But  he  makes  ten 
times  as  strong  an  impression  when 
he  tells  the  dealer  that  Egg-O-See's 
ad.  appears  in  35  trade  papers  read  by 
nurses  and  doctors;  that  so  many 
copies  of  each  paper  are  circulated 
among  the  physicians  and  hospital  at- 
tendants in  the  dealer's  own  ciry:  and 
when  hg  displays  specimens  of  this 
advertising,  together  with  the  actual 


testimonials  of  well  known  physicians. 
When  you  tell  a  dealer  that  "nurses 
and  doctors  are  unanimous  in  indors- 
ing this  article"  you  give  him  a  rea- 
son to  think  that  the  article  is  a  good 
one;  when  you  tell  him  exactly  how 
many  physicians  and  nurses  doing 
business  right  in  his  own  neighbor- 
hood are  bound  to  see  this  advertise- 
ment and  have  its  significance  forced 
upon  them,  you  give  him  reason  to 
believe  that  the  merit  of  the  article  is 
something  that  particularly  concerns 
him.  He  pictures  to  himself  not  only 
a  "good  articl  e,"but  a  lively  demand 
for  it  as  well — he  runs  over  in  his 
mind  the  names  of  physicians  in  his 
own  neighborhood  and  of  hospitals 
which  he  might  reasonably  expect  to 
buy  their  supplies  of  him;  and  every 
name  suggests  a  probable  customer. 
This  line  of  thought  is  likelier  to 
make  him  want  to  buy  than  any  con- 
viction which  the  salesman  might  in- 
culcate as  to  the  intrinsic  merit  of  the 
goods. 

Virtually,  the  salesman  is  not  of- 
fering him  goods,  but  is  otTering  him 
prospects  of  sales. 


Fresno. — E.  R.  Smith,  the  contractor 
in  the  employ  of  Guggenheim  &  Co.. 
arrived  here  from  San  Francisco  with 
much  enlar,ged  plans  for  the  refitting 
of  the  Guggenheim  plant  on  Santa  Fe 
avenue,  and  the  conversion  of  the  old 
Scropian  place  into  a  plant  to  be  op- 
erated co-operatively  with  the  present 
house.  It  is  now  proposed  to  make 
of  the  old  Guggenheim  house  a  raisin 
plant  exclusively,  which  shall  have 
twice  the  output  of  the  former  plant. 
The  seeded  and  loose  fruit  will  be 
handled  in  the  main  building,  and  the 
layers  in  the  house  called  the  "fig" 
house,  at  the  south  end  of  the  whole 
line  of  buildings.  The  new  establish- 
ment will  i)ut  one  ten  cars  of  seeded 
raisins  a  day.  which  is  double  the 
former  capacity. 


Chas.  W.  Haas  left  this  week  for 
Euroiie.  where  he  will  join  his  father. 
William  Haas. 


San  Francisco  can  give  first-class 
accommodations  to  16.000  people  at 

present. 
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NEWS  NOTES. 


The  lot  on  the  northwest  corner  of 
California  and  Battery  Sts.  is  being- 
cleared  preparatory  to  the  erection  of 
a  $100,000  building  by  the  Babcock 
estate. 

The  Quaker  Oats  Co.  of  Chicago 
have  opened  a  branch  office  in  this 
city  (23  Market  St.)  under  the  man- 
agement of  a  Chicago  man.  Kelley- 
Clarke  Co.,  no  longer  represent  the 
account. 

Application  was  made  a  few  days 
ago  by  D.  O.  Mills  for  a  permit  to 
erect  a  10-story  office  building  of  steel 
and  concrete  construction  adjoining 
the  Mills  building  in  Bush  street  near 
Montgomery   at   a   cost    of  $340,000. 

The  registration  of  voters  since  the 
new  primary  law,  which  demands  that 
a  voter  to  participate  in  the  primaries 
should  declare  his  political  allegiance 
at  the  time  of  registering,  has  amount- 
ed to  5564  names.  The  total  regis- 
tration up  to  date  is  55,183. 

Jones  Bros.,  the  big  vinegar  people 
of  Louisville,  Ky.,  have  purchased  a 
site  for  a  big  Coast  factory  at  Watson- 
ville,  where  they  will  soon  commence 
the  construction  of  the  most  up-to- 
date  vinegar  factory  on  the  Coast. 

The  Lovera  Baseball  Team  (Wall- 
raan.  Peck  &  Co.)  are  certainly  mak- 
ing a  record.  On  Sunday  last  they 
defeated  the  Petaluma  aggrsc,ation 
after  a  11  inning  engagement — score, 
4-2.  They  recently  defeaied  Haywards 
twice  in  succession  as  well  as  Santa 
Rosa. 

W.  H.  St.  Johnson  of  the  Vv'm.  Cluff 
Co.,  has  just  returned  from  a  two 
weeks'  vacation  which  he  spent  at 
Camp  Taylor.  In  view  of  the  fact  that 
there  were  a  bevy  of  fair  damsels 
there  and  St.  Johnson  the  only  man 
(except  on  Sundays),  he  surely  must 
have  had  a  joyous  time. 

James  J.  Flood,  the  owner  of  the  loL 
which  the  old  Grand  Oiiera  House 
ttood  will  be  the  home  of  d  wholesale 
woodenware  store,  on  which  there  is 
now  being  a  massive  foundation  sunk 
in  the  sand  at  that  place.    A  contract 


has  been  let  for  the  building  of  the 
structure.  Hyman  Weill  Co.,  whole- 
sale dealers  in  woodenware  will  oc- 
cupy the  building.  The  building  will 
be  five  stories  in  height  and  will  cost 
about  $300,000. 

C.  W.  Colby,  for  the  past  twelve 
years  Pacific  Coast  agent  of  the  Erie 
Despatch  and  recently  appointed  gen- 
eral agent  here  of  the  Erie  Railroad, 
has  been  summoned  to  Chicago  to  be 
promoted  to  the  position  of  commer- 
cial agent  of  the  Erie  Railroad  at 
Chicago.  He  will  be  succeeded  in  San 
Francisco  by  Lawrence  Harkness, 
agent  of  the  Erie  Despatch  at  Los 
Angeles  for  the  past  ten  year. 

Thirty  to  forty  millions  of  dollars 
may  be  expended  to  make  the  harbor 
of  San  Francisco  the  most  modern 
and  finest  in  the  world,  which  may  be 
the  recommendation  of  the  joint  legis- 
lative commission  that  is  conducting 


a  thorough  investigation  into  the  va 
rious  ports  of  the  State. 

Henry  Cowell  has  sold  to  the  Gov- 
ernment the  land  at  the  northeast  cor- 
ner of  Clay  and  Sansome  streets,  122 
feet  on  Sansome,  with  a  depth  of  37% 
feet  and  two  frontages.  The  consid- 
eration was  $200,000.  The  Govern- 
ment will  build  the  new  sub-treasury 
on  the  land.  This  sale  will  help  to 
build  up  that  quarter  of  the  city  as  the 
new  sub-treasury  will  be  near  the  ap- 
praiser's building,  and  it  is  regarded 
as  a  good  move  on  the  part  of  the 
Government  to  keep  all  its  buildings 
as  close  to  each  other  as  is  possible. 

The  wholesale  looting  of  the  South- 
ern Pacific  freight  boats  and  yards  by 
employes  of  the  company  has  entailed 
a  loss  in  merchandise  during  the  past 
year  that  is  estimated  at  $100,000. 

Geo.  T.  Knox,  the  pioneer  notary, 
died  last  week  at  the  age  of  81  years. 


POWDER 

Absolutely^  Pure 

A  Cream  of  Tartar  Powder, 
free  from  alum  or  phos= 
phatic  acid 

Makes  Home  Bakisig  E^^ 


ALL  grocers  should 
carry  a  full  Stock  of 
Royal  Baking  Powder, 

It  always  gives  the 
greatest  satisfaction  to 
customers,  and  in  the 
end  yields  the  larger 
profit  to  the  grocer. 


SNIDER'S  CATSUP.     Free  Deal.  New  1907  Pack 

•Comes  Only  Once— -Order  from  your  Jobber  before  it  is  too  late. 

DELIVERIES  TO  BE  MADE  AFTER  SEPTEMBER  1ST,  1907,  AND  BEFORE  .lAIVUART  1ST,  1908. 

With  each  Five  Cases  of  Snider's  Catsup,  Pints,  one  case  of  Snider's  Catsup,  Pints,  FREE. 

With  each  Three  Cases  of  Snider'sCatsup,  Pints,  and  Two  Cases  of  Snider's  Catsup,  half-pints,  one  case  of 
Snider's  Catsup,  half-pints,  FREE. 

With  each  Ten  Cases  of  Snider's  Catsup.  Half-Pints,  one  case  of  Snider's  Catsup.   Half-Pints.  FREE. 

With  each  Five  and  Half  Cases  of  Snider's  Catsup,  Half-Pints,  Half  Case   of  Snider's  Catsup,  Half-Pints,  FREE 

With  each  Ten  Cases  of  Snider's  Catsup,  Quarts,  one  case  of  Snider's  Catsup,  Quarts,  FREE. 

With  each  Five  and  Half  Cases  of  Snider's  Catsup,  Quarts.  Half-Case  of  Snider's  Catsup.  Quarts.  FREE. 
THE  ABOYE  SPECIAL  DEAL  WILL  BE  DISCONTINUED  WITHOUT  NOTICE. 

It  behooves  every  merchant  to  place  his  order  immediately  so  as  to  be  sure  of  participating  in  this  splendid 
opportunity.    Take  no  chances — sell  SNIDER'S,    Its  purity  is  guaranteed  to  you  and  your  customers. 
JOHN  H.  SPOHN  COMPANY   (Agents)  SAN  FRANCISCO 
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Moncyback  kills  distrust. 
Schilling's  Best  makes  friends. 


ASSOCIATION  ROSTER 


California    Retail    Gtoocps    and  Mer- 
chants' Association. 

President,  A.  A.  Jost,  Sacramento. 

Vice-Presldents--lst,  George  B.  Doyle, 
San  Francisco;  2nd,  F.  W.  Aubry,  Stock- 
ton; 3rd,  Chas.  A.  Mottaz,  Los  Angeles. 

Treasurer,  C.  B.  Pearson,  Stockton. 

Uirectors — F.  B.  Connolly,  San  Fran- 
cisco; John  W.  King,  San  Francisco;  H. 
K.  Duncan,  Oakland;  L.  Warnke,  Ala- 
meda; F.  F.  Dustin,  Redding. 

Secretary,  F.  B.  Connolly,  San  Fran- 
cisco. 


Associated  Retail  Grocers  of  San 
Francisco. 

President,  George  B.  Doyle. 

t'lrst  Vice-President,  James  S.  Irvine. 

Second  Vice-President,  J.  W.  King. 

Secretary,  Frank  B.  Connolly. 

Directors:  Joseph  A.  Stulz,  Herbert 
S.  Elliott,  Gus  Lehrke,  P.  A.  Buckley 
and  B.  A.  Schmidt 


PACIFIC  COAST. 
Retail  Grocers'  Association- 
President. 

F.  B.  Fancher — Sacramento,  Cal 

First  Vice-President. 
J.  R.  Newberry — Los  Angeles,  Cal. 

Second  Vice-President. 
Fred  Dresser — Portland,  Ore. 

Secretary 
H.  Hauch,   Alameda,  Cal. 


>'ATIO]VAL  RETAIL  GROCEKS'  AS- 
SOCIATIOIV  OF  THE  UNITED 
STATES. 


President,  Charles  J.  Kramer,  Little 
Rock,  Ark. 

Vice-President,  Simon  Clark,  Du- 
luth,  Minn. 

Secretary,  John  A.  Green,  Cleveland, 
Ohio. 

Treasurer,  Henry  W.  Schwab,  Mil- 
waukee, Wis. 

Director,  for  three  years,  F.  B.  Con- 
nolly, California. 

Director,  for  one  year,  A.  W.  Far- 
linger,  Georgia. 

Senior  Director,  L.  F.  Padberg,  St. 
Louis,  Mo. 


A  FAVORITE 


WITH  THE 

Housewife 


The  Delicate 
Maple  Flavor 
Tickles  the 
Palate. 


The  time  to  order  M.VrLEIXE  is  NOW, 

when  the  housewife  is  calling  for  it  all  over 
the  country.  Each  case  contains  attractive 
display  cards  and  a  few  "telling"  words  to 
the  customer  makes  a  sale  and  each  sale 
means  repeaters. 


JOHN  H.  SPOHN  CO.,  Agents 

50-52  Clay  St.,  San  Francisco 

Crescent  Mfg.  Co.,  .>Ifg;rs„  Seattle. 
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♦  _    ♦ 

♦ 

♦ 


i  We  are  now  booking*  orders  for  1907  PRUNES. 


♦ 

^  Have  you  ordered  yours  yet?     They  are  pretty  scarce  this  year.    It  looks  « 

♦  like  prices  would  be  HIGHER.  We  can  make  it  to  your  advantage  to  « 
t  place  your  order  now.  Write  for  prices.-  Your  enquiry  will  receive  prompt  ^ 
t  attention.    Remember  WE  PUT  UP  THE  *i 

I  BEST  PRUNES  1 

*i  t 

n  Los  Gatos  Cured  Fruit  Co.  ♦ 

ft  Los  Gatos  California  % 

♦  :: 


II 

4* 


ll 
It 


Ideal  Tea  Company,  17-19  Eas:  Santa  Clara  Street, 

San  Jose,  Cal.,  Mar.  14,  1907. 

Frank  F.  Wear,  Oakland. 

Dear  Sir:  Have  been  using  coffee  mills  for  over  20  years 
and  had  experience  with  nearly  all  of  them.  Always  want- 
ed one  a  "little  better"  for  the  mill  is  a  great  factor  in 
maintaining  coffee  trade.  Our  last  purchase  was  one  of 
jour  Xo.  2121  Hobart's  and  w-e  do  not  hesitate  to  pro- 
liinince  it  the  best  we  have  seen.  Are  particularly  pleas- 
ed with  the  cleiin  shiirp  cut  of  the  granulating  burrs, 
-     ,  something   we   have     always  wanted  and  never  found  so 

N2il-t3tin£    r83tUr6S  near  perfection  as  in  our  Hobart. 

\\'e  "jiress  the  button,"  the  Mill  does  the  rest — and  does 
it  right,  and  its  nail  eating  qualities  stand  alone.  Would 
not  c'in.si.Ur  ourselves  up-to-date  without  it. 

Respectfully  yours, 

C.  M.  SHBl.BOURN, 

for  Ideal  Tea  Co.,  San  Jose. 
It  Is  Better  to  Buy  ii  "Hobari"  'ih:n  to  Wish  You  Had. 


Clean,  Sharp-Cut 
and 


A 

0  ie  Wise  is 


♦  ♦  ♦ 

Sometimes  they 

have  to  be 

SHOWN. 

I'nli  Car-Tvoad  of  assorted  sizes, 
I'.ku  'iiodel  Mill.s  to  select 
froin  l-efLre  atlvance  pric'S  po 
into  effect  Get  your  order  in 
eavly  as  a  c^r-load  will  not  last 
long. 

22  Styles  and  Sizes  to  S2l8ct  from. 

.writs:  for  catalog,: 


tt 
II 

ll 
p 
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Hygienic   Drip  Pot 

upon  application  we  will' 
fiirir'.sli  infornintion  re- 
garding otir  product  that 
•will  assist  you  in  becoming 
a  recognized  coffee    :    :  : 


King  of  Electric  Coffee  Mills 


%%  Branch  Office: 


ll  Phone  Market  461 


H.   B.  DIBBLE,  Manager 
10  Marshalt  Square,  0pp.  8fh  St.  and  Market 

San  Francisco 


Dist  Sales  Ai^ent  Pacific  Coast 
Headquarters,  137-139  Telegraph  Ave.,  Cor.  13th  St. 

Phone  Vernon  255  Oakland,  Cal. 
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GROCERY  MARKETS. 


Review  of  Gwiditions  as  Re- 
ported by  Experts  in  Vari- 
ous Centers, 


PIOMS  TO  WATCU. 


SUGA  It- 
Conservative  buying  counselled  by 
Interested  parties. 

BICE— 

Domestic  Japans  scheduled  for  a 
price  to  $6,000  by  August  1st. 

DRIED  FRUIT— 
Department  of  AgrieuUnrc  will  al- 
low snlphnring  during  current  sea* 
son.   Question    hence  apparently 
settled  for  this  season. 

ALMONDS— 

Despite  the  fact  that  Califoruiu  al- 
mond crop  Is  very  short  price  will 
be  lower  than  last  year,  account  low 
foreign  market 

LIMBURGER  CHEESE— 

Hand  to  mouth  purchasers  of  New 
stock  advised  because  of  poor  keep- 
ing quality. 

SALMON— 
Read  Seattle  report  on  situation  in 
this  Issue. 


I  FREE  DEALS. 

I  Malta  Vita — One  case  free  with  five. 
I  Rex  Lyo — One  case  free  with  'five 
:  cases. 

!    Tobacco— Drop  shipment  100  lbs.  or 
\  more  of  an  assortment  of  any  of  the 
I  following  brands:  Union  Leader,  Ped- 
ro, Dixie  Queen,  Fashion  Sensation, 
,  Seal  of  North  Carolina,  Plaza  Cube 
I  Cut,   Three    Feathers,   Monte  Cristo 
,  Slabs,  Continental  Cubes,  Old  English 
:  Curve  Cut,  Van  Bibber  Sliced  Plug. 
Not  less  than  10  lbs.  Pedro  or  more 
than  fiS  lt)s.  Union  I..eader  i)ermitted 
'  to  each  100  pounds.    Gratis  with  each 
I  100  lbs.,  5  pounds  Union  Leader  or 
Pedro  as  retailer  may  elect. 

I    Jello — One  case  free  with  each  12 
I  cases.    Deal  limited  lo  48  cases.  Ice 
i  cream  powder  made  by  the  same  com 
j  pany  may  be  assorted  with  Jello  in 
;  making  up  orders. 

j  Snider's  Catsup  —  With  each  five 
;  cases  of  Snider's  Catsup,  pints,  one 
:  case  of  Snider's  Catsup,  pints,  free, 
j  With  each  three  cases  of  Snider's 
[  Catsup,  pints,  and  two  cases  of  Snid- 


ADVANCES— 
Dried  Apples. 
Canned  Fruits. 
String  Beans. 
Norwegian  Sardines. 
Shrimps. 

Plain  ajid  Broken  Mixed  Candy. 

Baker's  Chocolates  and  Cocoas. 

Major  Grey's  Chutney. 

Worcester  Salt 

Rock  Salt 

Peari  Tapioca. 

Rice 

ECLtNES— 

Malta  Vita. 
Knox's  Gelatine. 
Fruit  Jars. 


OCT  OF  STOCK— 

5c.  Milks. 

AGAIN  IN  STOCK— 

J<'IIo.all  flavors. 
All  brands  milk. 
A.  and  U.  Soda. 


er's  Catsup,  half-plDts,  one  case  of 
Snider's  Catsup,  half-pints,  free.  With 
each  ten  cases  of  Snider's  Catsup, 
half-pints,  one  case  of  Snider's  Cat- 
su]),  half-pints,  free.  With  each  five 
and  half  cases  of  Snider's  Catsuii. 
half-pints,  half  case  of  Snider's  Cat- 
sui),  half-pints,  free.  With  each  ten 
cases  of  Snider's  Catsup,  (|uarts,  om- 
case  of  Snider's  Catsup,  quarts,  free. 
With  each  five  and  half  cases  of  Snid- 
er's Catsup,  quarts,  Half  case  of  Snid- 
er's Catsup,  quarts,  free.  Deliveries  on 
above  deal  to  be  made  after  Septem- 
ber 1st,  ia07,  and  before  January  1st, 
1908. 

Murdoch's  Starcli — 10  case  lots  as- 
sorted or  straight  at  list,  ono  case 
corn  starch  free.      Crates    of  sixes 

count  for  two  cases. 

Itumford  Baking  Powder — Five  per 
cent  discount  in  five  case  lots;  one 
case  free  in  ten  case  lots. 

X-Ray  Stove  PoMsh— Oc  size,  3  doz. 
$]..'.0  with  G  free;  10c  size,  3  doz., 
$2.50  with  C  free. 


Golden  Gate  Leaf  Lard* 
Eastern  Star  Hams  and  Bacon. 
Soundt  Wholesome  Food  Products 


*  Prepared  under  strictly  hygienic  conditions 
and 

United  States  Government  Inspection. 


Western  Meat  Co. 

Mail  Address: 

Sotith    San  Francisco 

San  Mateo  Coun 
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Bromangclou — One  dozen  free  with 
each  gross  ordered.  No  free  gooJs 
with  orders  for  less  than  one  gross. 

Fraiier's  Axle  Grease. — One  case 
free  witli  tep^ 

Fairbanks  Gold  Dust. 

With  five  and  a  half  boxes  at  4.65 
one-half  box  free.  Size  24x72.  With 
ten  boxes  at  4.60  one  box  free.  With 
25%  boxes  at  4.55  two  and  one-half 
boxes  free.  With  fifty  boxes  at  4.55 
fiv  boxes  free.  Above  deal  is  good 
for  but  a  short  period. 


SUGAK. 

The  week  which  has  elapsed  since 
our  last  report  has  shown  no  change 
in  the  situation.  The  market  con- 
tinues very  firm  and  some  interests 
are  inclined  to  the  belief  that  further 
advances  will  take  place.  We  tliink 
tliat  a  policy  of  conservatism  had  best 
be  followed  with  respect  to  the  pur- 
chase of  this  commodity. 

TEA. 

Reports  from  .Japan  are  to  the  ef- 
fect that  strong  holders  in  that  count- 
ry have  pooled  their  interests  with  the 
result  that  new  crop  teas  are  in  strong 
hands  and  advances  are  predicted. 
RICE. 

M.  IMiilliits  &  Co.,  report  under  date 
of  .July  22,  1907: 

The  market  shows  no  marked  change 
since  our  last  report.  Demand  has 
been  active  and  full  prices  paid. 

We  lool?  for  prices  on  Best  Grades 
of  Imported  Japan  to  reach  $6.50  and 
expect  to  see  the  better  grades  of  Do- 
mestic Japans  bring  $6.00  by  August 
1st. 

IVew  York,  July  IGth.— Dan  Tal- 
mage's  Son's  Co.,  report: 

"There  has  been  good  enquiry  during 
the  week,  both  from  local  and  nearby 
trade.  Orders  are  rather  larger  in 
volume  than  iisual  for  the  seasdn, 
and  prices  are  firm  account  of  some- 
what scanty  assortment.  This  is  be- 
ing reduced  daily  with  but  trifling  ac- 
cessions in  way  of  fresh  arrivals  to 
.illustrate: 

R(!ccii>t,s  at  iVew  York. 

July  1st.  to  16th,  1906,  22,681  pock- 
ets; July  1st,  to  16th,  1907  2,330  pock- 
ets. Comment  is  unnecessary  as  to  ef- 
fect upon  the  market. 

"Advices  from  the  'South  noteestrong 
but  quiet  market  on  the  Atlantic 
Coast  nearly  everything  disposed  of 
and  stocks  in  distributor's  hands,  light 
At  New  Orleans,  market*  is  strong, 
good  demand  but  transactions  limited 
account  of  scanty  supplies  and  al- 
most nothing  offering.  The  advent  of 
the  "scissors  crop  of  Now"  may  bo 
expected  any  d;iy.  although  receipts 
of  practical  moment  are  not  looked 
for  quitf  as  farb'  as  usual.  Bountiful 
rains  havo  Xiv.v.n  vpi->-  liciieficia.l  to  the 
.throwing  aiMl  if  nature  will  kind- 

ly give  sunshino  for  harvest  during 
August  and  September,  finer  (pialities 
than  usual  may  be  expected.  The  vi- 
cissitudes of  weatlier  at  ibis  Juncture, 
play  a  most  important  part  and  con- 


tribute not  a  little  to  the  anxiety  of 
planters. 

"Cables  and  correspondence  from 
abroad  not  firm  market." 
DRIED  FRUIT. 

According  to  a  letter  from  W.  M. 
GrifHn,  who  is  now  in  th^  east,  the 
rilling  of  the  Department  6f  Agricult- 
ure preventing  the  use  of  sulphur  in 
the  drying  of  fruits  will  not  be  so  rig- 
idly enforced  as  was  at  first  supposed. 
Mr.  Griffin  says  that  the  department 
will  allow  sulphuring  during  the  cur- 
rent season,  so  the  question  is  ap- 
parently settled  for  this  year.  This  is 
good  news  to  the  orchardists  of  the 
state,  as  it  means  that  there  will  be 
no  great  slump  in  values  as  a  result 
of  the  elimination  of  sulphur  in  the 
process  of  fruit  drying,  and  applies 
particularly  to  peaches  at  the  moment 
Since  the  opening  of  the  season  the 
canners  have,  been  paying  from  $40  to 
$70  a  ton  throughout  the  state  for 
peaches,  but  when  it  became  apparent 
that  dryers  would  be  forced  out  of 
the  field  on  account  of  the  sulphur 
question  they  were  quick  to  take  ad- 
vantage of  the  situation  and  reduce 
their  bids.  It  is  reported  that  the 
canner's  agents  have  cut  their  prices 
in  the  Vacaville  region  to  $25@30  per 
ton,  but  with  the  drying  industry  still 
a  factor  growers  will  not  be  obliged 
to  accept  these  low  prices  and  can 
again  expect  the  remunerative  returns 
which  the  light  crops  warrant. 

PRUNES. 

The  slight  weakening  of  10  days 
ago  has  given  w.ay  to  a  sharp  upward 
tendency,  which  is  attributed  to  the 
heavy  drop  of  the  partially  developed 
fruit  in  the  San  Joaquin  valley.  An- 
other factor  in  the  situation  lies  in  the 
fact  that  a  considerable  percentage  of 
the  Santa  Clara  Valley  crop  is  within 
the  control  of  one  or  two  firms  and 
they  are  inclined  to  force  the  market 
up  a  notch. 

Sau-  Jose.  Cal.,  July  28 — The  returns 
from  growers  as  to  their  estimates  of 
the  crop  of  dried  prunes  for  the  cur- 
rent year  are  noxv  all  in  and  the,  es^ 
timate  for  1907  can  very  safely  be 
placed  at  36,000,000  pounds  of  dried 
prunes.  The  yield  for  1906,  accord- 
ing to  our  information  and  the  aver- 
age estimate  of  the  packers,  can  be 
fairly  said  to  be  110,000,000  pounds, 
and  of  the  yep,r  previous  1905,  as  -45,- 
000,000  pounds. 

RVISIIVS. 

The  market  in  this  line  shows  a  lit- 
tle softening  due  to  the  slackening  of 
the  eastern  demand.  The  jobbers 
east  of  the  Rockies  are  in  many  in- 
stances imbued  with  the  fear  of  a 
lower  ma,rket.  This  feeling  is  un- 
questionably induced  'by  the  reports 
from  Valencia,  Spain,  which  are  to 
tlie  effect  that  unless  something  out 
of  the  ordinary  should  happen,  the 
Valencia  crop  will  be  the  largest  in 
years,  with  conseriuont  low  prices. 

Fresno,  Cal.,  July  22 — There  is  prac- 
tically nothing  doing  in  raisins  in 
the  FresiK)  district  at  present.  The 
packers  seem  to  have  all    the  goods 


necessary  to  supply  their  demands  and 
are  not  readiing  out  for  any  more. 
Ask  them  what  they  are  offering  and 
they  will  say  5%c  to  5%c.  But  few  if 
any  growers  are  selling.  It  i^  esti- 
mated that  three-quarters  of  the  crop 
has  passed  out  of  the  hands  of  the 
growers.  The  general  opinion  is  that 
the  prices  will  not  again  reach  high 
water  mark  until  late  in  the  season. 

IVew  York,  July  20. — Latest  advices 
received  in  the  trade  are  to  the  ef- 
fect that  the  Malaga  raisin  crop  In 
Spain  is  progressing  favorably,  and 
with  no  setbacks  between  now  and 
September  the  crop  will  be  a  fine  one. 

California  raisins  Were  offered  late 
yesterday  at  8%c.  for  fancy  seeded  f. 
o.  b.  Coast  for  October-November 
shipment,  showing  a  slight  easing  up 
in  the  market. 

DATES. 

New  York,  July  20 — The  Hills  Bros. 
Go's  agent  at  Muscat  advises  them 
that  the  crop  of  Fard  dates  will  be 
an  abundant  one  and  of  good  quality. 
Regarding  the  Persian  crop,  advices 
from  Bussorah  point  to  a  good  crop 
of  both  Sayers  and  Khadrawis,  with 
Hallowis  not  so  plentiful  as  last  sea- 
son. 

HONEY. 

Los  Angeles. — A  hundred  tons  of 
honey  is  the  output  of  Orange  County 
apairies  this  year.  The  yield  in  this 
county  as  in  all  Southern  California 
is  only  about  half  a  crop.  Practically 
the  whole  output  in  this  county  has 
been  bought  up  by  Guggenhime  &  Co. 
and  C.  C.  Collins  &  Son  at  prices  rang- 
ing from  5c.  to  6c  per  pound.  The 
output  in  this  county  is  nearly  all  ex- 
tracted honey.  There  is  very  little 
comb  honey  put  on  the  market.  The 
price  paid  this  year  to  the  apiariets 
has  been  between  5c.  and  6c. 

Riverside. — Some  honey  buyers  are 
in  the  market  here,  to  buy  comb  honey 
at  11  %c.  While  some  bee  men  may 
sell  at  that  price,  others  will  hold  for 
12y2C.  and  13c.  The  crop  would 
have  been  very  short  here  had  there 
been  no  fire,  and  the  fire  cuts  it  off  a 
third  or  more  in  addition. 

WALNUTS. 

Fullerton. — G.  W.  Sherwood  says  the 
walnut  crop  on  his  place  will  be  25 
per  cent  larger  than  that  of  last  year. 
Many  other  leading  growers  also  say 
that  the  crop  of  Fullerton  and  Plea- 
centia  will  be  much  heavier  than  it 
was  last  season. 

Los  Angeles. — Unless  something  un- 
foresseen  occurs  this  year's  walnut 
croi)  in  Southern  California  will  be 
fully  as  large,  if  not  larger,  than  that 
of  last  season. 

ALMONDS. 

None  of  the  almond  growers  As- 
sociations have  come  out  with  prices 
on  rievf  crop  up  to  this  writing.  It  is 
believed  that  prices  will  be  in  sym- 
pathy with  foreign  grown  nuts,  such 
goods  being  lower  in  price  this  sea- 
son than  last.  The  crop  is  very  short. 
CORN. 

Future  Corn  is  about  as  last  re- 
ported, with  few  packers  willing  to 
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accept  business  of  any  consequence  on 
account  of  tho  uncertainty  prevailing 
as  to  wluit  tlie  yielrt  may  brius  forth. 
TTnfavorable  coiKlitiniis  which  liave 
been  reported  liorn  wt-ek  to  \veel(, 
must  bo  lori^otton  uiid  pOHsibililies 
cannot  be  reported  any  more  favor- 
able fit  tliis  writins;,  than  heretofore. 
BEANS. 

The  market  in  this  line  continues 
firm  with  a  natural  advancing  tend- 
ency. 

It  is  reported  from  Stoclvton,  Cal... 
that  the  San  Joaquin  County  bean 
output  this  season  will  be  but  one- 
fourth  of  that  of  last  yeai-.  Owing  to 
the  many  flooded  tracts  the  acreage 
has  been  greatly  reduced  and  on 
Staten  Island  alone  fully  150,000  bags 
will  have  been  lost  to  the  general 
yield  of  the  section. 

PICKLES. 

Chicaaro,  .Inly  17.— The  acreage 
planted  for  cucumbers  foi'  commercial 
pickling  is  so  much  smaller  than  last 
year's  acreage  that  the  selling  agents 
lor  the  Western  Pickling  Association 
have  issued-^  statement  to  the  effect 
that  on  account  of  the  reduction  in 
the  acreage  regardless  of  the  yield 
from  that  planted  there  will  be  a 
shorta.ge  in  the  crop.  This  statement 
continues: 

"The  blight  which  last  season  rav- 
aged all  the  Western  States  and  which 
seems  to  have  come  to  stay  in  some 
of  the  old  pickle-growing  sections,  is 
causing  much  tineasiness-  and  alarm 
in  the  minds  of  packers  who  are  ac- 
customed to  selling  futures.  The  fall 
trade  has  started  in  a  month  ahead  of 
the  usual  time  and  the  crop  being  late 
there  is  likely  to  be  an  exhaustion  of 
1906  crop  before  new  crop  is  cured  fit 
to  use. 

"Some  wise  jobbers  are  ordering 
now  for  fall  trade,  as  prices  will,  no 
doubt,  be  higher,  even  i  with  a  full 
crop.  If  xinfavorable  weather  Or  dis- 
ease hits  the  crop  the  prediction  of 
$S  per.  barrel  for  30-gallon  barrels 
1200-size  mediums  may  be  realized, 
and  the  salter  who  is  asking  two  dol- 
lars per  bushel  for  his  1907  crop  vat- 
run  pickles  will  find  customers." 
LIMBURGER  CHEESE. 
Wieland  Brbs.,  rei)ort  under  date 
.of  July  25: 

Limburger  cheese  \ow  Stock — W'e 
idvise  dealers  to  buy  from  hand 
to  month  as  this  New  Stock  is  not 
|of  a  good  keeping  quality. 

SALMON. 
Seattle,  July  20.— Uncertainty  still 
pharacterizes  the  salmon  canning  in- 
iustry  of  the  Northwest.    The  sock- 


eye  run  is  not  yet  on  and  so  uncertain 
are  the  prospects  that  calculations  as 
to  the  final  pack  cannot  be  made. 
Packers  up  tlie  coast  have  in  many 
cases  flatly  rofnscd  to  quote  i)rice.-i 
on  their  outi)ut.  They  have  taken  all 
the  orders  for  cheap  fish  that  they 
can  safely  take  at  i)resent  without 
jeopardizing  their  business."  Some  re- 
fuse to  contract  at  any  price  until 
xhey  know  what  the  pack  will  be.'  A 
few  have  closed  contracts,  price  and 
quantity  sitliject  to  the  i)ack  and  to 
the  prevailing  quotation  at  the  time  of 
delivery.  Ordinarily  the  i)ackers  con- 
tract their  fish  long  before  it  is  put 
up,  but  the  fact  that  the  market  is 
different  this  season  and  that  the 
pack  of  recent  years  becoming  more 
and  more  problematical, 'is  this  year 
causing  the  cannerymen  to  be  more 
cautious.  In  previous  years  i)ackers 
have  sold  futures  ahead  and  then  been 
compelled  to  make  short  deliveries, 
and  in  many  cases  selling  at  an  act- 
ual loss.  This  .vear  they  have  de- 
termined to  wait.  Speaking  of  the 
situation,  Andrew  Weber,  a  well 
known  salmon  broker  says: 

"The  cannerymen  cannot  be  blamed 
for  refusing  to  sell  in  the  i)resent 
condition  of  the  market.  Conditions 


I  are  much  diffeient  this  year  froni 
I  what  they  have  bcou  in  liio  past. 
'I'he  market  is  bare  of  salmon  of  any 
kifid.  The  (letuarid  is  enin'iinms.  We 
do  no!  know  what  iIk;  iwick  will  bf, 
bnl  the  |)resent  inilications  are  tliat 
it  will  be  woefully  liglit  and  not  cciual 
to  the  demand.  If  by  waiting  until 
the  extent  of  the  pack  is  definitely 
known,  the  ))acker  will  be  able  to 
realize  more  for  his  fish,  he  is  wise  in 
refusing  to  sell  even  at  the  present 
high  cpiotatlons.  There  is  little  sal- 
mon changing  hands.  I  expect,  how- 
ever, that  the  maikct  on  the  Sound 
will  open  about  the  same  as  the  Co- 
lumbia River  salmon.  In  the  entiie 
history  of  the  salmon  industry  on  the 
Sound.  I  have  never  seen  the  sal- 
mon market  in  as  healthy  condition  as 
now.  But  little  salmon  still  remains 
on  the  market. 

Philip  J.  Brady  says  "The  salmon 
market  is  remarkably  firm,  l)nt  this 
:  was  to  be  expected.    While  the  sf)ck- 
I  eyes  should  now  be  runnin.g  there  will 
;  still  be  time  tor  a  good    pack.  The 
I  market,  however,  will  be  influenced 
most  by  the  output  of  the  canneries  in 
Southeastei-n   Alaska.    If  the  output 
I  there  is  heayy,  the  in-esent  firmness 
[  may  be  eased  off  somewhat,  but  it  is 
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si  ill  too  early  to  tell  what  will  liapijen 
U|i  ilier(\  The  hmkiMs  have  boen 
auxions  (o  buy  s(Hke.\e  salmon  even 
at  a  substantial  advance  over  last 
year's  quotations,  but  with  a  few  ex- 
cei)tions,  we  hnve  lioen  al)le  to  secui-e 
but  little  lisli.  Wduld  the  packers 
sell,  there  \\o)ild  he  no  ditfieuliv'  in 
closini;  out  the  bulk  of  the  out  pur  in 
the  next  few  \\eeks." 

IMPOlJTEl)  SARDINES. 
Private  letters  from  Louis  Schwiers, 
of  Newman  &  Schwiers,  dated  .luh-  5, 
at  Nantes.  France,  give  an  especiull\- 
pessimistic  tone  to  the  buying-  market 
in  France.  Mr.  Schwiers  writes  that 
lie  was  unable  to  buy  a  single  tin  of 
French  sardines  there,  the  ])ackers 
being  absolutely  bare  of  goods  and  un- 
willing to  make  prices  or  take  orders 
at  any  figure.  They  expect  no  catch 
of  the  fish  before  September.  An- 
other cause  of  disturbance  in  the 
American  trade  is  the  new  require- 
ment as  to  tins  and  labels,  which 
means  the  abandonment  of  thousands 
of  tins  already  on  hand.  In  mush- 
rooms the  situation  is' no  belter,  all 
the  big  manufactureis  having  can- 
celled orders  and  withdiawn  prices. 
He  says  that  Portuguese  sardines  are 
as  scarce  as  the  French,  especially 
diye  to  the  closing  of  the  big  factories 
for  a  month  past  by  a  strike  of  the 
workmen. 

-        AUERICAX  i^RPI^ES;;  

"NeM-  York.'-Iuly  1(5— Jed^Frye  &  Co.. 
report : 

"The  catch  of  fish  at  the  Maine  can- 
ireries  continues  very  light  and  irreg- 
ular. Packer's  shipments  are,  as  a 
laile,  in  excess  of  their  pack,  and  the 
small  surplus  accumulated  durin,g 
June  is  rapidly  being  reduced.  Indi- 
cations all  point  to  an  advance  on 
spot  deliveries. 

SALAD  OIL. 

>'ew  York,  July  18. — Aspegren  &  Co., 
re])ort :  ' 

Since  our  last  report  market  has 
had  quite  a  decline.  At  the  close  to- 
day, market  looked  as  though  bottom 
has  been  reached  for  new  crop  de- 
liveries. 

HAT. 

Soniers  &  Co.,  report  under  date  of 
.Tuly  23,: 

No  appreciable  change  can  be  noted 
in  prices,  yet  some  concessions  are  be- 
ing made  in  order  to  effect  sales  read- 
ily. 

There  seems  to  be  but  little  feeling 
that  the  Winter  will  show  any  marked 
advance  over  present  prices  except 
to  cover  carrying  charges. 

Alfalfa  under  increased  shipments 
shows  some  little  weakening,  and 
Straw  continues  rather  scarce  but 
also  in  veiy  light  demand.  We  give 
))resent  prices  as  follows: 
Choice  Wheat    Hay ...  .$18.00  to  20.00 

Good  Wheat  Hay   15.00  to  17.50 

Other  grades  same   9.00  to  14.00 

Wheat  &  Oat...   9.00  to  Ki.OO 

Tame  Oat   8.00  to  IH.OO 

Old  Wild  Oat   8.00.  to  11.00 

New   Wild   Oat   8.50  to  12.50 


Slock  Hay    7.50  to  9.00 

Alfalfa    8.50  to  13.50 

Straw,  per  bale  45  to  .85 


TIJADE  IN  l-  RI'ITS  AND  M  TS. 


RajHM  Stiidos  MiuU'  \\y  I'liitcrt  States 
in  Sii]»|)lyin^-  IIoiik'  DoiiiaiMl. 


Wasliiiisioii,  D.  ('..  .Inly  155. — Fruits 
and  nuts  of  domestic  iiroducriou  are 
supplying  a  rapidly  increasing  sliai-e 
of  American  consumption  of  those 
classes  of  commodities,  and  in  ceitain 
articles,  notably  raisins,  prunes  and 
oranges,  the  home  iiroduct  has  practi- 
cally excluded  that  of  foreign  origin. 
A  compilation  recently  made  by  the 
Bureau  of  Statistics  of  the  Depart- 
ment of  Commerce  and  Lahor  strik- 
ingly illustrates  the  improved  position 
of  the  United  States  during  the  past 
twenty  years  with  reference  to  its 
ability  to  supi)ly  home    demand  for 


fruits  and  nuts. 

Twenty  ycai  s  ago  iho.  imiwrtation  of 
fruits  and  nuts  amounted  in  value  lo 
20  2-3  million  dollars,  while  domestic 
exjiortal ions  (hereof  weie  but  2  2-:! 
millions,  purchases  of  the  foreign  pro- 
duct being  thus  over  seven  limes,  as 
much  as  sales  to  foieign  countries. 
In  the  fiscal  year  just  ended  imj)ort- 
atious  were  about  :!5  millions  and  ex-  . 
pprtations  17V4  inillicnis,  .American 
sales  abioad  of  home-produced  fruits 
and  nuts  l)eing  thus  practically  one- 
half  as  much  as  purchases  of  the  for- 
eign product.  In  the  i)eriod  from 
1887  to  1907  imports  of  fruits  and  nuts 
have  increased  but  80  per  cent,  wliile 
exports  of  the  domestic  i)roduct  have 
increased  about  540  per  cent. 

Closer  analysis  of  the  figures  undei' 
consideration  develops  the  fact  that 
the  growth  in  impoi'tations  of  fruits 
and  nuts  has  lieen  confined  to  a  few 
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"GEM  " 
MACHINE    ADDING  { 


FREE 

10  Days 
Trial 
At  Our 
Expense 


FREE 
10  Days 
Trial 
At  Our 
Expense 


The  Machine  You  Hear  So  Much  About 

Over  5000  In  Use 

in   the    Grocery,     Hardware   and  Genera)  Store  Trade 


Does  the  work  of  high  priced  machines,  carries  automati- 
cally, has  automatic  resetting  device,  totals  visible, 
operation  natural,  folding  holder,  machine  itself  compact. 


Address: 


X.  QANCHER,  S 

AUTOMATIC  ADDING  MACHINE  CO.  S 
332  Broadway  New  York  |j 
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lines  in  which  local  production  has 
not  been  sufficient  to  meet  home  con- 
sumption, such  as  bananas,  figs  and 
other  preserved  fruits,  walnuts,  co- 
coanuts  and  almonds.  Nearlj'  all  other 
articles  show  decreased  importations 
during  the  period  under  review.  Ba- 
nanas have  advanced  •,  from  2  2-3  mil- 
lion dollars  in  1887  to  approximately 
12  million  dollars  in  1907,  figs  and 
'preserved  fruits,  fi'om  I14  millions  to 
learly  4  millions;  cocoauuts  from  819 
thousand  dollars  to  1  1-3  millions;  al- 
nonds,  from  less  than  600  thousand 
Jollars  to  about  2  1-3  millions;  and 
ill  other  nuts  (chieflly  walnuts)  from 
;i  little  less  than  700  thousand  dollars 
iO  practically  6  million  dollars,  of 
vhich  latter  sum  fully  3  million  dol- 
ars  represented  the  value  of  walnuts 
mported.  On  the  other  hand,  im- 
portations of  oranges  have  decreased 
|rom  a  little  less  than  2%  million  dol- 
lars in  1887  to  400  thousand  in  1907; 
aisins,  from  2%  million  dollars  to 
jess  than  /400  thousand  dollars;  and 
Tunes,  from  practically  3  million  dol- 
lars to  less  than  50  thousand  dollars; 
/hile  lemcfns  have  remained  prac- 
;ically  stationary  at  4  million  dollars; 
uring  the  tvi^enty-year  period,  the 
gures  indicating  in  each  case  that 
jlie  grea,tly  enlarged  consumption 
ince  1887  has  been  fully  met  by  do- 
lestic  production. 

The  growth  in  exports  of  domestic 
.'uits  extends  to  practically  every 
ilass  enumerated  in  -the  schedules  of 
ur  foreign  trade.  In  1887  apples  v/as 
[16  only  item  whose  exports  exceeded 

million  dollars,  the  value  of  this 
ommodity  ($1,382,872)  contributing 
Dnsiderably  more  than  one-half  of 
ie  annual  sales  abroad.  In  th§  year 
list  ended  the  items  whose  exports 
iceeeded  each  1  million  dollars  in- 
uded  dried  apples,  apples  green  or 
p^,  preserved  fruits,  branges,  prunes 
iid  other  fruits,  included  in  whiaii 
:ay  be  mentioned  peaches  and  pears 
■  the  value  of  900  thousand  dollars, 
isins  600  thousand  and  miscellaneous 
uits  over  2  million  dollars,  Mean- 
ne  nuts  have  made  their  appearance 

the  liijt  of  exported  articles,  and  for 
e  fiscal  year  1907  their  total,  was 
lout  $400,000,  three-fourths  of  which 
|3s  peanuts.  Exports  of  dried  apples 
,ew,from  $413,363  in  1887  to  about 
',100,000  in  1907;  apples,  green  or 


ripe,  from  $1,382,872  to  $4,700,000; 
preserved  fruits,  from  $536,283  to  $1,- 
700,000;  and  all  other  fruits,  not  sep- 
arately classified  in  1887,  from  $33,447 
in  thJtt  year  to  $7,300,000  in  1907. 

Th'  changed  p.osition  of  the  United 
States  in  relation  to  its  dependence 
upon  foreign  countries  for  fruits  is 
clearly  illustrated  by  a  comparison  of 
the  imports  and  exports  of  certain 
representative  commodities.  Of  for- 
eign-grown fruits  consumed  in  the 
United  States,  bananas  supply  fully 
one-third  of  the  total.  Of  the  year's 
importations  of  bananas,  aggregating 
nearly  12  million  dollars.  Central 
America  (chiefly  Costa  Rica,  Honduras 
and  Panama)  supplied  about  6  million 
dollars,  the  British  West  Indies  about 
41/4  millions,  and  Cuba  considerably 
over  1  million  dollars.  Italy  is  the 
most  exclusive  source  of  supply  for 
the  lemons  imported  into  the  United 
States  from  year  to  year.  Imported 
currents  are  chiefly  of  the  Xante  var- 
iety, produced  in  Greece,  Twenty  years 
ago  the  United  States  was  importing 
over  2  million  dollar's  worth  of  rais- 
ins annually,  chiefly  from  Spain,  but 
the  entire  importations  in  1907  were 
less  than  a  half  million  dollars.  In 
1887  Italy  contributed  nearly  2  million 
dollar's  worth  of  oranges  to  the  mar- 
kets of  the  United  States,  the  British 
West  Indies,  Spain  and  Cuba  together, 
supplying  an  additional  half  million 
dollar's  worth;  but  in  the  year  just 
ended  the  entire  imports  were  but  400 
thousand  dollars,  of  which  Italy  sup- 
plied about  one-third. 


THOUGHTS   0>  ADVEKTISI.NG 


Some    Oriffiua!    Thiiikiu?  by 
Little  Sehool-JIaster" 


"The 


Good  value,  it  is  true,  is  the  very 
best  advertisement  ever  issued,  but 
there  is  nothing  like  printer's  Ink  to 
let  people  know  where  they  can  get  It. 

Advertising  without  quoting  prices 
shows  your  confidence  in  yovir  sales- 
men. Advertising  the  prices  also 
shows  your  confidence  in  your  goods 
and  prices. 

A  good  many  retailers  give  such  lib- 
eral window  and  poster  display  to  a 
few  of  the  proprietary  articles  they 
handle  that  all  the  individuality  of 
their  own  store  is  buried  out  of  sight. 

The  fact,  if  it  is  one,  that  your  com- 
petitors misrepresent  is  not  a  good 
excuse  for  following  in  their  lead. 
You  are  on  the  watch  for  some  dis- 
tinguishing feature  peculiar  to  your 
own  business,  for  advertising  pur- 
poses. If  you  have  discovered  their 
weak  point,  misrepresentation,  make 
it  your  strong  one,  and  don't  mis-/ 
represent. 

Appearance  counts  for  much  and 
one  of  the  first  requisites  of  success 
is  to  appear  successful.  The  man  who 
fails  to  keep  his  windows  up  to  date; 
who  sends  out  circulars  printed  upon 
the  cheapest  kind  of  paper  that  will 
hold  together  to  be  printed;  who  uses 
only  half  enough  newspaper  si)ace  to 
proijerly  tell  his  story,  is  rather  forc- 
ibly advertising  the  fact  that  he  is  not 
upon  the  road  that  men  call  pros- 
perity.— Printers  Ink. 


The  Eureka  Insect  Exterminatoi 

is  a  preparation  of  eight  different 
drugs  and  is  so  well  compounded  that 
it  actually  destroys  insects,  yet  it  is 
harmless  to  the  human. 

It  kills  Fleas,  Flies,  Ants,  Moths, 
Bedbugs,  Roaches,  Lice,  Mosquftos, 
Et!c. 

Price  list,  page  28. 

For  Sale  by  the  Wholesale  Drug  and  Grocery  Trade 
JOSEPH  rUSCH,  Manufacturer. 


1797  Bray  Ave. 
Fruitvale,  Cal. 


rhouc  Merritt  '2%i 


BAY  CITY  MILLS 


OCERS! 

OUR  PATENT  (Extra  Family)  ROLLER^  FLOUR 
OUR  CUSTOMERS  WILL  THANK  YOU. 

lay  City  Flour  Mills,       First  and  Clay  Sts., 


Oakland 
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WAM  BEEli  rROTECTED. 


(Continued  from  page  5.) 

one  of  the  largest  dealers  in  the  city 
and  used  influence  to  have  tliese  deal- 
ers stop  cutting. 

In  the  next  column  will  be  seen  the 
evidence  that  the  bottler  has  the  right 
to  refuse  to  sell  to  a  cutter  if  lie  acts 
;)S  au  Individual. 

The  grocers,  too,  acting'  as  individ- 
uals, have  the  right  to  refuse  to  han- 
dle any  beer  that  the  bottler  allows 
to  be  sold  by  cutters. 

The  Associated  Retail  Grocers  want- 
ed to  bring  about  an  exchange  of 
ideas  between  these  men  of  mutual' in- 
terests. They  therefore  arranged  a 
meeting  and,  in  order  that  they  might 
voice  the  opinion  of  a  large  majority 
of  the  grocery  trade,  send  to  400  gro- 
cers letters  asking  them  to  answer  a 
number  of  questions.  Inside  of  24 
hours,  more  than  fifty  answers  came 
back.    Eacli  said : 

"AVe  won't  handle  beers  that  are  not 
protected.    We  will  attend  a  meeting." 

Tlie  questions  asked  of  the  grocers 
were  as  follows; 

1.  Do  you  want  the  beer  bottlers  to 
do  as  the  flour  mills — fix  a  fair  price 
OH  tliefr  product  and  refuse  to  sell  to 
cutters  J 

2.  If  the  leading  bottlers  do  this 
will  j  ou  agree  not  to  handle  the  beers 


of  the  bottlers  who  sell  to  cutters  J 

3.  Win  yon  attend  a  meeting:  to  be 
called  within  the  next  ten  days  to 
meet  the  bottlers  ? 

Among  the  grocers  who  answered 
YES,  very  emphatically,  are: 

E.  Rohde  &  Co.,  1003  McAllister. 

W.  &  H.  Hohn,  90  Sanchez. 

.Tos.   Donovan,   196  Page. 

\Vm.  Wagner,  798  Hayes. 

Topp  Bros.,  601  Haight. 

E.  F.  Harning.  1701  Octavia. 

W  .H.  Garretson.  1315  Golden  Gate 
Ave. 

E.  Broderick,  71.')  Fillmore. 

H.  Lehrke  &  Sons,  G27  Tennessee. 

F.  Ehlers,  Oak  and  Gough. 
Martin  Golobie,  702  Vermont. 
Doyle  &  McGowan,  Haight  and  Cole. 
J.  S.  Irvine,  Bush  and  Franklin. 

.1.-  W.  King,  22d  and  Valencia. 
Frank  B.  Connolly,  901  Stanyan. 
J.  A.  Stulz,  Fillmore  and  Pine. 
H.  S.  Elliott.  1318  Valencia. 
P.  A.  Buckley,  1899  Union. 
B.  A.  Schmidt,  339  Devisadero. 
John  Bulotti  &  Co.,  2201  Steiner  St. 
Rosenstein  &  Schoenholz,  1425  Oc- 
tavia St. 

Thomas  Carroll,  1698  Hayes  St. 
J.  Corsiglia  &  Co.,  4000  California  St. 
Henry  C.  Buck.  698  Haight  St.* 
Girtone  &  Miller,  7th  Ave.  and  H  St. 
Mahler  &  Ahrens,  16th  and  Folsom. 
Dannemark  Bros..  798  Haight  St. 
Fred  Stuermer,  18th  and  Denver  Sts. 


J.  M.  Meyer,  Turk  and  Franklin  Sts. 
Wm.  Spreen,  343  Clement. 
Von  Issendorf  Bros..  Page  and  Lyon. 
Frank  IMagothey,  796  McAllister  SV 
Fred  W.  INIeyer,  Geary  and  Devisa- 
dero Sts.  . . 
Courtney  &  Correli,  4051  18th  St. 
John  H.  Teitjen,  2361  Fillmore  St.  '* 

C.  E.  Ritter,  2901  Baker  St. 
Cochran  &  Brady,  701  Clement  St. 
H.  Schacht,  21st  and  Folsom  Sts. 
F.  Hoist,  1205  Pt.  Lobos  Ave.  .  . 
Brandt  &  Robohm,  1898  Ellis  Sts. 
R.  Wolf,  1897  Lombard  St. 

T.  Schonmaker,  601  Broderick  St. 

D.  W.  Kennedy,  6100  California  St. 
J.  W,  German.  731  Clement  St. 

E.  Goldmann,  5015  California  St. 
Otto  Lander,  845  Webster  St. 

H.  N.  Edlin,  1266  Devisadero  St. 
H.  H.  Dieckman  &  Son,  15th  and 
Railroad  Aves. 

Ai-nold  Bros.,  21st  and  Valencia  St^i 
h.  M.  Walter,  2799  California  St. 
J.  M.  Sullivan,  17  Oak  St. 
J.  Kainemann.  2403  Bush  St. 

F.  A.  Rashcen,  1263  Laguua  St. 
0.  Fladmark,  601  Baker  St. 
M.  Frereichs,  438  Valencia  St. 

P.  H.  Corcoran,  1203  Valencia  St. 
S.  F.  Rochdale  Co.,  2750  24th. St. 
Kohn  Bros.,  Turk  &  Buchanan  Sts,, 
Bockman  &  Rogers,  1586  O'Farre 


tiiriffon's. 

Quality  in  lieu  of  free  goods — tl 


IF  A  CUSTOMER 


asks  for 


and  you  can  not  supply  it,  will  he 
not  consider  you  behind  the  times? 


HAND  SAPOLIO  is  a  special  toilet  soap— superior  to  any  other  in  countless  way*— dclica 
enough  for  the  baby's  skin,  and  capable  of  removing  any  stain. 

Costs  the  d«;aier  the  same  as  regular  SAPOLIO,  but  should  be  sold  at  10  cents  per  eak 
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Wholesale  Price  List. 

EACH  DEPAKTStENT  OF  OTTt  PRICE  T.IST  IS  CHECKED  VP  AND  CORKECTED  EVERT  TTEDNBSDAr  BY  »I.  .1.  BEANDF.V- 
STEIN  &  CO..  A.  »CHUJA\(i  *  CO..  J.  A.  FOLGEB  &  (  O.,  SU8S»f!VIAN.  ^1'ORMSEK  &  CO..  J.  H.  NKUBACEB  &  CO.,  <iUOOENHlMK 
X  CO..  TILI.MANN  &  BKNOEI..  UKI-LMAN,  PIOCK  &  CO..  CI  DAIIV   ,V   CO.,  WIFLAMJ   BKOS..  ROKTIII.IHBKRGEK  *  fiRASSOI  T. 
WILLIAM   CLl  i  r  CO.,    WlllTTlKR-COBCRN   CO.,   W.  V.    rULlJiU  &   CO..  ST.VNDARI)  Oil,  C<»..  HOOPER  &  .lENMNiiS,  M.  I'll  II, 
HPS  *  CO.,  PACiriC  COAST  BISI  I  IT  CO.,  rACll  IC  VINE(;All  .V  I'iCKLIO  U  OUK.S,  III;Y.MAN-\VEI1,I.  (  O..  .and  SCIIW  \KA(  I(I:|( 
I  RI-Ti'  CO..  EACH  riRM  TAKIN<;  TIIK  OKI' A  ItTMENTS   ASSKJM'.I),  AS  LIST  IN'OICVTES. 

S'n  claim  ii  made  tUnl  Oiiit  I'l  iic  l.i»t  i  untnln*  an  in>ncla)l  KrheiUiIe  of  ratea — good  for  u  neok.  .\i>  *ucli  Nctieilule  coulil  bp 
oMulai'il.  fveo  OH  actual  <'a»li  Biil<*N.     I'tx:-'*'  liiici'H  tire  Hulitilfd  for  iiiibltiiitioii.  xitit  rt-|>t'i-seul .  ol  liiiio    of    K^'UK  |if<*4«,  llic 

iM'«iraBe  prU'OK  <l»<uiau(Ir»1  by  llie  Kfiienil  run  of  .j<ililiiii|(  lioiiipn  lor  :iv<^r;iKr  iiiiioiiitin  of  kooiIh  on  :ivi-rafi>^  conilitiooK  of  iHirrliHir. 
IvVsuiiK  with  <-H»li,  or  uiidoablcil  iTe<li(,  uIwu.vn  b<'I  Kpecial  low  ri»li'(i. 

Miliscrihc'i'ti  will  ronlri*  si  fuvor  h,v  puinliiis  out  lu  us  :iii.v  .jKirliriiliir  error  or  oniiNsion. 


Al>alonfs   IS 

.Ammonia,    Laiinflr.v    .  .  .  .  '•> 

!  .\ncliovles   1  < 

-Asparagus    0 

.\x  Handles   4."> 

Ailfi  (irease   41 

I  Bacon   II 

Bar  Sugar   

Barrel    Covers   4  T 

Baked   Beans   :  .  .  .  .  !) 

BakiuK  I'owder   20 

Bnss   (paper)   II 

Barle.y,  Pearl   •i.i-H 

BaNkeiN   45 

Butli   Brlek  41 

Beans,  Canned   .  . .'  10 

;B«ef,  Barreled  ^11 

Beef.  Kxlraels   

Benzine  'JO 

Binder  Twine   4.'> 

BlaekinK:.  Shoe   4  1 

Bloaters   I(i 

Blueslone   41 

Bluing   3.") 

Borax   2(> 

Boullon  Capsules   S.S 

Bowls   l.l 

Brooms   4.-) 

Breakfast  I'oods   'Jl-'M 

nrushes   4.3 

Butler  Ladles  .  . .'.  48 

'  'Candles   :?0 

Candles    .'  41 

Canned  Pish   17 

Canned  Fruits    .  .  5-6-7-K-!) 

Canned  Meats   13-14 

Canned   Souiis   36 

Canned  Vepetables    9 

Can  Openers   46 

Copers   ^ .  .  3;! 

Castle  Soap   3fi 

Catttor  Oil   29 

Catsups   ,39 

Catsups    (hulk)   39-40 

Caviar,    Russian   !.■> 

Cereal   CoU'ee   .34 

Cereal  Laxative   43 

Cereals   21-22-23-24 

Cheese,  for.  &  dom  15 

.    Cheroots   ,40 

f   Cheese  Sates   46 

I    Cigarette  Papers   .50 

>  Chewins;  Gum   31 

Chleory    1 

I    Chlmne.vs   46 

'    Chloride  of  Lime  26 

Chocolate  33 

<  hulne.v   33 

flder   ,34 

CiRaretles   51 


COL.  COL. 

Cilron   35 

Clam  &  Clain  Juice       ,  ,  IH 

(Mam  <'howder   18 

Clothes  Lines   46 

Clothes  Line  Pulle.vs  .  ,  ,  ,46 

Clothes  Pins   4(> 

Coal   Oil   29 

Cocoa   33 

Coeoanut   34 

Coilllsh   16 

Conees    1 

Coffee    Fx  tracts    1 

("on<lense(l   ,Milk   34 

Condiiueiits   37-40 

Corks   46 

('ordajro   c  42 

Corn,   ('aimed   0 

(oni  Slaich   29 

CoKoleiie   34 

Crackerh   32 

Cream  o!  Tartar   21 

Curr.ants    5 

Cuttle    Bone   43 

Denii.john   46 

Dishes.  Wooden   48 

Door  ^Mats   46 

Dried    Fruils    5 

Drops  and  Lumps   31 

l)r.\    Paints   30 

Oust    Pans    /  46 

i>us(ers      ,  .  J  46 

Kels   17 

Keg    Food   42 

Ears;  Beiiters   48 

Envelopes   48 

Evaporated  .Milk   34 

Extracts.  Beef  33 

"-"vtrai'ts,  Flavorinff  ..19-20 

Extracts.  S.rrups   4 

''■iirin.   Goods    .  .21-32-33-24 

Figs  5 

Fine  Cut  Tobacco   49 

1'ish  and  Cheese   \A 

Fish  (canned)   17 

Fish,  Smoked   17 

Pish,  I'otted   17 

I'lavoring  Extracts  ,.19-20 

IMoui-   21 

'  l.v  Paper   42 

French  .Alustard  (l)nlk)-.  ,19 
Fruits,    canned    ,  ,5-6-7-8-9 

Fruits,    dried    .5 

Fruit  Wax  &  Strings,  .  ,  ,4.'>| 

Fniit  Jars   42 

Foucefs      .1  46 

Fruit  Jar  Caps   42 

Fruit    Jar    Rubbers  ,,,,4'J 

(i-'solene   29 

tielatinc   34 

Ginger,  Preserved   35 


COL. 


COL. 


COL. 


(;lue   42 

Gum,   Ghewiug   31 

Ham   11 

Herring     16 

High  tirade  Smoking  To- 
bacco  19 

Ilone.v    6 

Hops   35 

Horseradish   40 

Ink   48 

lus<'<'l    l*ou'dcr   43 

Ironiii.g    Boards   4  6 

Jiims   7-8 

Jars   42 

.fellies   7-8 

Lanterns   46^ 

Lamp   Burners   46 

Lamp    Chimne.vs   46 

Lamp  Wicks   46 

Lauterii  <ilol>es   46 

Lard   13 

Lauudr.v  .Materials   2i> 

I.auudr.v  Starch   29 

Lard  Oil   30 

Lead  Pencils   ,  4» 

Lemon  Squeezers   47 

Lemon   Sugar   S.'i 

Lime  .luice   3.'» 

Linseed   Oil  38 

Li(|ui<)  Bluing   26 

Lobsters,  canned   18 

Lozenges     30 

Lubricating  Oil   ,.30 

Lye   26; 

Ma<'-aroni   34. 

.Ma<lierel    (,sal()   16 

Mackerel,  tins   17 

Maple  Sugar    4 

,MapIe  S.yrup    4 

Mutches  4; 

.Meals   31-22-33-24 

Meats  (canned)   13-14 

-Milk    (condensed)   34 

.Mince  Meat    s' 

Mixed   Candy   30 

Jlolasses   3-3 

-Mops  and  Handles   4«' 

.Mouse  Traps   48 

Alushes   21-23-33-34 

.Mushrooms   3.5 

.Alustard  (dr?)   If 

-Mustard    (bulk)   40! 

N'eatsfoot   Oil    .  . ."  30 

Xest   Eggs   48 

Nuts    CI 

Oil    Cans   if 

Oils   ',  .  .39 

Olives   35, 

Olive  Oil     35! 

Oysters  18 


Pails    ;  

Paints,  Dry'  

Pai>er  Bags   

Paper,  Shelf   

Paper,  Toilet   

Paper,  Wrapping   

Paprika   

Paraftine  Candles   

Pastes   

I'eanut  Igniter   

Teas  (canhe>d)   

Peels   

Pens,  Steel   

Pencils   

J'eppcr   

Pepper  Sauce   

Pickles   37-3S-39 

Pigs'  IVet   

Pineapples  (canned)  ... 

Plug  Tobacco   

Plum  Pudding   

Polish.  5letal   

Polish,  Shoe  

I'olisli.  Stove   

I'ork  .and  Beans   

Pork,  Barrelcfl  

Potato  Mathers   

Potted  Fish  .  

Preserves  • 

Provisions   

Prunes   

Roibins   

RelisheK  ,39- 

Riw   24- 

Rolilng  Pins   

Rope   

■^ago  

Salad   OU  .1  

Salad  Dressing   

.Saleratus   

S»lmon  (salt)   

inlmon  (canned)   

Salsoda   

Salt     

Snrdines  

Salt  Fish   

Salt  .■Meats  .   

Saratoga  Chips   

Sauces   

Sauces  (bulk)   S9- 

s.iu"rkraut   

Seeds   

Ktepl  I>ens   

Sheep  Dip   

,><helf  P-iper   , 

»ihell  Fish   

Shoe  Dressing   

slion  Brushes   

Shrimps   

Smoked  Fish   


Smoking  Tobacc*   40 

Snutr   62 

Soda  and  Saleratiis  ,  :,  ,  .30 

Soap,  scouring   38 

cSoups   

'Spiees   19-80 

SpiltiKins   41* 

Spoons,  Wood  48 

Sprjils   IH 

Starch   3!» 

Stationery   .  . .'  1  48 

Stick   Candy   30 

Stogies   •  50 

Stove   Polis|i   41 

.Sugar    2 

.Sugar,   .Maple    4 

S.vrup    3 

Syrup,  E.xlritrts    I 

Tacks   48 

Tapers,  tias  ,48 
Tapioca      ,  ,34 

Teas    t 

Tobiicco   4« 

robase  Sauce   40 

Tobasco  .Sauce   10 

Tomatoes   10 

Tomato  Cat*U|>  (bulk)  37-40 

Tooth  PicU»   48 

Traps   48 

Truffle*   39 

Tubs   47 

Turi>entlDe   2B 

Twine   45 

Twine  Holder*   48 

Twist  Tobacco   .jO 

Vegetables  (canned)  ....  9 

Vermicelli   34 

Vinegar   37-38 

Vashboards   47 

Washing    Powder   ■28 

■Vax   45 

Wax  Strings   45 

Whips   48 

White  Lead   30 

Wicking   47 

Willow  Ware,  etc   45 

Window  Screen   48 

Wringcri   47 

Wrillug    Paper   48 

Wooden  Ware,  etc  15 

VeasI  Cake*  ,  39 


Deiiartment  1 
COFFEE,  CHICfORT,  ETC. 

This  DoDl.  it  corrected  by 
M.  3.  BfBK*>j«i»mm  a  <!o. ;  A.  i^'hil- 
llng  &  Co.;  J.  A.  Folger&Co. 
Greeu  Coffee. 

In  bajrs  In  drums 
Miicha,  Gen.  Arabian.  23 


.No.  2   

No.  S   

M'lcha  Liverato    .  . 

Aden   

>n.i  (Hawaiian)., 

xican   

'  ^  a.  (Common  .... 
iva,  brown  pln'tion.20 
i  iva    Manilhelint .  - .  .  2B 

Kroe    ...f  17 

"aracol.  prima  w".3hd.l3 
i  Hcol,    or;'lii.Try . , .  .  1 3 
-atemal»  Prime.... 16 


.21 

!23 
.21 
.12 
.12 
.  1,") 


23 


16 
IS 
13 
25 


Ifi 
13 


Choice  ...  ..14'4 

!       "       Good   ..12 ',4 

Costa  Rica  Prime.... 13 
•*    Choice(La  G'nd)13 

"  Good   

Salvador    Washed.  . .  .13 

Unwashed  .llVa 
Caracola  Guatemala. .  15 

Salvador  ..13>4 
i      ,        Rons't  Coffee. 

iSalVador   15  20 

[Java   24  31 

Mocha  Ad-en   27  31 

Prme  w'shd.  C.A.blndslO  24 
[Good  C.  A,  Blends...  IS  20 

Ordinar.v   Blend.s  13  13 

Ijava  Fnc,.v  MndhelingJiS ' 'i  G.T^i 

I    ••    Kroe   2534        21;  14 

Mocha  I,iv,.erato  SlVi  "1% 

J,    25%  ?,\\ 

;.Tava  &  Mocha  Fancy .  3 2  "4       32  •■)4 
I         "         Ko.  2..'.  ..25Vi  2C 
Guatemala  No.  iSVi 


No,  2 

if;v4 

Rica  No,   1 .  . 

..n% 

ISVi 

Xo.    2    ..  . 

.  .17 

IS  14 

No.  2 

.  ,17 

IV  14 

.  .15% 

Ifi 

.   20 1,4 

20% 

16% 

Folder's  Golden  Gate  Coffee. 


Privnte  Rrnniln. 

Lion.  lftr)-ib   

TtilLs  Bros.  Arabian  Roast  .26 

.\rbuoklc'-';  100-lb  17.37 

".M.  .1.  B." 
"M.J.P.,"  60  1-s  in  case..  .2a 

"M.J.B.."  30  2  s  in  rase  27 

"M.J.B.."  24  3's  in  c.Tse  2.^ 

Sfliilllns*M  BoHt  Coffee. 
In    1-11}    carlouH,    in    2  5,    50  or 
100- lb  case.s.    Can  be  assorted  as 
required. 

5-.<!tar    ..    .3(i'i  !1-.slar  ... 

•I  star    ..     .2!)  "1  !2-star    ...  .22'i 

3-star    ..  .20%l 


100  or  fiO,  1-rt)  tins  31 

'.0  or  30  2-m  tins  3* 

{iO  or  30,  S's-Jb  tins  3* 

|-'0  or  12.  5-th  tins  30 

Never  sold  in  bulk 

Chicory. 

California    0S% 

Belgian  Xo.  2  07 

Belgian,   No.    1  07  li 

Coffee  Kx<rac(a. 

Bulk,  per  lb  07 

Vienna,  14 "s,  lO-lb.  bx  26 

Vienna,  I  s,  10-lb.  bx  25 

.\c-kerniann's,  i^-irro»3  bxa, 
gross   4. 40 


4- 


Department  2 

This  Dept.  Is  corrected  by 
M.  J.  Brandenstein  &  Co..  A.  Schttl- 
ing  &  Co.,  J.  A.  rolger  &  Co. 


Japaa. 
TEAS. 

(Pa.nfired,  Sunilried  or  Basket- 
fired.) 

Extra  Fancy  56  74 

Fancy   44  .^>r> 

Choicest   39  43 

Choice   34  38 

Fine   ...24  3.3 

Fair  22  24 

Green  Cblna 

(Gunpowder  Imperial  orYoung 
Hyson) 

Extra  Fancy  56  76 

Fancy   38  46 

Choicest   35  37 

Extra  Choice  32  34 

Fine  (  25  31 

Fair  20  2o 

Sngltsh  Breakfast. 

Extra  Fancy  67  80 

Fancy   -51  66 

Choicest   35  50 

Choice  24  30 

Fine   20  22 

Fair   l» 

Oolong. 

Extra  Fancy  58    $1  50 

Fancy  50  57 

Choicest   

Extra  Choice   Si  6a 

Fair   22  26 

Ceylon  and  India. 

Broken  Orange  Pekoe.  .36  65 

Broken  Pekoe  33  5b 

Orange  PeTioe  31  5d 

Pekoe   ■■••■II  it 

Pekoe  Souchong   oi) 

Schilling's  Best  Teas. 


(Packed  only  in  16,  12,  8  and 
6-oz,  Cartoons.  Never  in  bulk) 
Japan,  per  lb  •^'''an 

do.  1  crown    -JO 

do.  2  crown    i-^o 

English  Breakfast  45 

do.  1  crown    -so 

do.  2  crown   

Ceylon   *5 

do.  1  crown   

do,  2  crown    -i-o" 

Oolong   *^ 

do,  1  crown   

do,  2  crown   

TREE  TEA. 

(Full  weights  only.) 
Packed  in  l  lb.  and  %  lb. 
cartons.  „  „  ^ 

Japan   37%E.  B  Congou . 37 H 

Qoolong   ..;.50    Gunpowder  .45 
Ceylon   37%Or'ntal  Bind . 37 % 

Folser'B  Golden  Gate  Tea. 


j„pan    43  42  41  41! 

English  Breakfast.  43  42  41%  41 

Ceylon   |46|45  4  y.|44 

OoTong  |48|47|46y.|4G 

Gunpowder   4G|45|44yi.  44 

Black  and  Green.  .  |43|42|41  y.  |41|41 


Department  S. 

This  Dept.  is  corrected  by 
Sassman,  Wormser  &  Co.,  J.  H, 
Newbauer  Sc  Co. 

SUGAR  A]VD  SYRUPS. 


The  Western  Sugar  Refining  ! 

Company     quotes     net     cash  I 

prices  as  follows.  Barrels  are  [ 
an  advance  of  lOo;  half  bar- 

rel.9,    2r.c;    boxes,    50c;    50-lb.  i 

bags,  lUc.  •  i 


.45 


Fruit  Oranulatcil   

Dry  Gi-anulated.  inn-Tti  sad- 
Beet  Granulated   n.ZTi 

Confectiiinor.^'    .\   5.15 

Pube   5.70 

Crushed   5.i;0 

Candy  Granulated   .  .5.55 

Magnolia  A   .   r,.i]r, 

Extra    C   I.:i5 

Golden.  C   t.S.", 

"D"    Su.gar   4.75 

H.   &   E.   Crystal   Dominos.  .  .  .  X.K5 

Bar.   Barrels   0.95 

California  &  Hawaiian  Sugar  Re- 
fining Co.  Additional  per  100  lbs: 
In  bbls.  and  BO.-fb  bags,  10c  more; 
half  bbls.  25c  more;  buxes^  50c 
more;  for  all  grades: 

Granulated  Basis   5.45 

Powdered   5.55 

(A)    Crushed  5.70 

Berry   5.50  ! 

Extra  Fine  Granulated  5.45 


Coarse  Dry  Granulated  5.45 

Confectioners'    (A)  5.45 

Confectioners"   Crystal   5.55 

Cubes   B.70 

Bricks   5.70 

Beet  Gran.,   100- fli  bn ss  only ..  5.35 

ICxoelsior    i  .\  )   5.05 

Extra  (B)   4.05 

fiolden    (C)   4..S5 

Yellow    (D)   4.75 

C.  and  H.  "Higrnde"  Bar. 

In  100- ri)  sac^ks   ^5.55 

:'.0-ll.i.    I.uxe.'^    0.05 

10-11).   liMS.   10  in  ca.ie   ....  7.00 

35- lb.  tins   7.-5 

40-11).    (ins    7.25 

Barrel.-.    r,.i;;> 

Hali  barrels    5.80 

T.ong's  Peerless  XXXXXX 

Do.  bhl."!   f,.,').j 

Do.    lo   bbls   7.20 

Dn.    1-n,.   tin.s.  faso.<i  S.50 

Do.  35-lb.  tins,  10  in  case.. S. 40 
Do.  10-lb.  tins,  10  in  case.. 3. 05 
Do.  8-rb.  tins.  S  in  case.... 9. 05 

Do.  30-!^.  boxes   7.70 

For  Bakers'  and  Confections'  Use. 

Barrels   $6.25 

Half  bbls    6.50 

Boxes,   30   lbs.   each   7.10 

MAL'LE  SIKCP. 
"Old  Manse." 
Gal.  tins,  V2  dz  to  case,  dz...$14.00 
%  Gal  tins,  1  dz  to  case,  dz  7.50 
Quart  tins.  2  dz  to  case',  dz  4.25 
Pint  tins.  4  dz  to  case.  dz.  .  2.50 
Jacket  Cans,  bulk,  per  sal-  1.00 
Glass  Qts.  1  dz  to  case,  dz  4.50 
Glass^Pts,  2  dz  to  case.  dz.  .  2.75 


Log  Cabin  Maple  Sj^ 

Gallons,  per  doz...  

Cans 

|Halt-gal9,  per  doz  

iQuarts,   per  doz  

Pints,    per  doz  

Bottles 

Quarts,  per  doz...;..... 

Pints,  per  doz   

I  Jackets,    per  gal  

I     I.og  Cabin  Pen-O-Che 

I  Cans 

IGallDUs,    per  doz  

i  Half-Gals.,    per  doz  

I  Quarts,    per  doz   

I  Pints,  per  doz  

'  Bottles 

I  Quarts,  per  doz   

I  Pints,    per  doz  

Jackets,    per  gal   


MOLASSES. 


I  .JACKETS 


CASES 


Fancy  Open  Settle 

Pickaniny   

Belmont  Plantation   

St.  Clair  Plantation  

Centrifugal  • 

Oak  Grove   . 

St.  Mary's   

Baking  Molasses 
Hawaiian  Island,  Genuine. 
Cane 

Bla£k  Strap   


Bbl. 
54_G 

.52 
.47 
.41 

.37 


.19 
.17 


% 

bbl. 
34  G 

.54 
.49 
.43 

.39 

.34 
.21 


bbl.  I 
17  G;5  G 

.57  2.9S 
"  2.73 


|4  G 


.42 


2.23 


1.9S 
1.33 


19      .22    1.23  1.15 


2.72 
2.50 
2.22 

2.65 

1.82 
1.24 


2.42 
2.22 
1.9S 

1.82 

1.62 
l.lOl 
I 

1.061 


10  G 


2   osft.,  doz,  .  3.001  16  OZ, 
4   oz,   doz..  5.25132  oz, 
6.90    7.601  5.23!  8   oz.   doz..  9.75|Gals. 

"  ■         of  Map! 


5.80 
5.40 


20  I 
V2G 


%G 


MAPLE  SUGAR; 

Toboggan  Bran)l  Maple 

30   l-Tb   blocks  (cases)... 
GO  i/i-lb  blocks  (cases). 
.Maltese  Cross  Brand  Mapl 

Ass't'd  ViS,-  y^s,  Is,  per  ci 
Scalloped  CaJ<es,  100  to  el 

Syrup  ExtraetB. 


resce 


6.40    7.101  4.98 
6.50  4.62 


6.10 
5.60 


4.08 


Crescent  Oil 

1-oz.,  doz...  2.702-oz.,  di| 

8-oz  15.004-oz.,  di| 

16  oz,  doz.  .27.00132  oz, 
Gals,  each.  .15.00] 

Hardesty's  Maple  Ex| 
1  oz,  doz.' . .  |1.10|  2  oz. 


TABLE  SYRUPS. 


Saratoga  Drips,  made  from  pure 
granulated   sugar,    packed:  12- 

..I's,  J6.28  

High  Grade  Sugar  Syrups. 

(Pure  White) 

White  Sugar  Drips  

(Delicious  Flavpr) 

Perfecto  

Sugar  Syrups 

New  Butter  Scotch   

Victor   

Golden  Gate  

Cooking  Syrups 

Carnation  Drips   

Golden  Drips  

Special  Table  Syrup  ' 
Heliotrope   


JACKETS 


1  % 

% 

Bbl.l  bbl 

bbl. 

4-y2 

54  G  34  G 

17  G 

5   G  1     G  14  G 

3  e 

.52 

.47 

.44 

.45 
.401 
.38 

.34 

.25 


.54 

.49 

.46 

.47 
,  -421 
.40 

.36 
.27 


.57    2.9SI  2.971  2.421  1.86 
I         I  I 

1         I         I  . 

.52    2.73    2.501  2.22|  1.7] 
I  1 

2.101  1.62 
I 

2.141  1.65 

2.1s    1.94|  1.50 

2.09    1.S6I  1.44 
I 

1.91    1.761  1.32 

1.51    1.341  1.05 

I  ■ 

2.09    1.861  1.44 


KITTS 


2  G 


1  G 


2  G 


1.08 


I 

.49]  2.58  2.36 
2.41 


1.01 


6.101 


.50]  2.63 
.45] 


.43 


2.2s 


.39  2.0s 
.30  1.6 

.43 


1.2S]  .72]1.34]1.21 

I       I  I 
1.181  .67]1.24|1.12  : 

III 
1.12]10  1-gaI.  Jackets, 

per  Cral 

1.14  .65]1.20]1.09 
1.04  .6011.1011.01 
1.00    .58]1.06]  .97 


20 

1-Gl 


6.90 1 


.98  6.20I 
5.70I 
5.50I 


.92    .541  .98]  .90    .81  o.lOl 
.74    .45]  .80]  .73  ..68  4.20| 
I        I       I  CASES 
1.00]  .58IRound  Friction  " 
6  10-lb  Tins,  per  case.. 
24  3-lb  Tins,  per  case. . 
12  5-Ib  tins,  per  cse.... 


MAPLE  SYBUPS. 


VVoodluTvn,  made  from  pure  maple     sap     in  the 
groves  at  Beauce,  Canada,  and  I's  also  packed: 
Cases:  12-1's  ,$13.44;  6-1's,  $6.72;    12-%'s  ,$7.14; 

24-14 's*$S.10;  24-y8's,  $5.10. 
Bottles:  13  qts,  $4.60;  24  pts,  $4.90. 

Deer  Lodge  

New  England  

Canada  Sap   , . . . . 


.95 


.85 
.77 
.67 


.87 
.79 
.69 


1.00j5.13 


.90]4.63 
.82|4.23 


4.21 

■  72'|373]i'41| 


I  V  . 

4.6614.14  II.20III.9 


3.74 
3.42 
J. 071 


10.20 
9.40 


10.9 
10.3 


THE    RETAIL    GROCERS'  ADVOCATE 
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Dcpartiuent  4. 
DKIED  FEUITS,  NUTS  AM) 

HONEY. 

This  Dept.  is  corrected  by 
GuKS«nliinie  &  Co.,    Tiltiuana  & 
Uende.l. 

(Add  %c  for  50-lb.  boxes  and 
VaC  lor  boxes). 

.Suiidi'ied.    sacks    T 

Evap.   Fancy,   50-Ib    boxes...  a 
E\ap.  ex.  choice,  jO-lb   box.,  .s'- 

K\ap.  choice.  .'lO-lb  box   s 

Aiiricots. 

laOT  Crop 

Choice   Sacks    .  '.   23 

Fanc.v  Sacks    -3 

Fancy,  i-'j-Tb.  bqxes   2o 

Blackberries. 

In  boxes,  per  lb  none 

y  Cherries. 

Pitted,  in  boxes,  per  lb  35 

Unpitted,  in  boxes,  per  tb  .12V2 
Currants. 

In  bbls   09 '2 

Recloaned,  in  bbls  lO'i 

Pecleaned,  25-tb  boxes  

.Recleaned,  50-nj  boxes  11 

Uecleaned,   l-rb   carts  11% 

Recleaned,  12-oz  carts   10% 

Dates. 

Fard,   H-tb,   per   lb  11 

Persian,  G5-lb  case  .....07 

FIGS  (California) 

Black,    sacks   .^-01 U 

Blaciv,  25-Ib   boxes,  per  box.. 1.25 

White,  bags   01 '.i; 

White,  10  1-lb.  brlcs.,  pr 

box   65  90 

■Vlliite,   50-y2S    2.00 

FIGS  (luip.  Smyrna.) 

box   90 

Choice,  5-Ib.  bx.,  per  lb.... 16 


Vv'.lii 
lied 


Nectarines. 

1907  Crop 

 U. 

 Id 

Peaclies. 
Choice,    sks.  .  11]  Fancy,  sks..l2',s 

Ex  Ch'ce.sksll  >/2      <  .,   i 

Pears. 

Choice.    \is.   in   sacks  iO'- 

Ex.  choice,  ',4s,  in  sacks  lu 

Fanc,\',    i^s,    in   sacks  la 

I'liiuis. 

Unpitted    ...        Pitted, black. 11 
Pitted,   blchdliyailOOs-llOs  .. 
FrunvM. 

Sks. 


n.  U.,  3G  lOs   10' 

Blue  Boll,  50  Is  (seeded)  10". 

Seeded,   12  oz.  cartons  10' 

Seeded,    12    oz   cart   9 

S^ieded,  bulk,  .0  11 

NUTS. 

Almonds,  Fancy,  I.  X.  L  18 

Almoncl.s,  choice  soft  shell 


8 

Drake   IS 

Almonds,  shelled,  Nu.  1  4S 

AlmondH.  shelled.  No.  -  35 

Almond.'!,    shelled,  Jordan 

Imported   

Almonds,  Jordan,  Dom.... 

Brazils.   IGO-Ib  sacks  IS 

Chestnuts,  Italian   20 

Cocoanuta.  pfr  100  4.50  5.00 


Department  5. 


This  Dept.  Is  corrected  by   AVellnia.u  Peek  &  Co.;  Iliiiis  Broi. 

JELLIES.  JAMS  AND  PRESERVES. 


bx. 
25-lb. 


Griffon  Cuttiig 


Rose 


Rose 


Tuntler 

lcll« 


16-oz.  Jars  16  oz.  Jars  No.  2  Tins.  Picnic  Tins  ^ 


r 


30-40S   

40-3U.S   

.".O-fiOs   

GO-VUs   

S0-90S   

90-lOUs   lli  5 

in  cases  of  12.3-lb  tins  ■« 

in  cases  of  12  5-lb  tins.  .  . 
Italslns. 
Box    %s    14  s  501b. 

6  Cr,' I.ayers.  .  3.r>0  2.75   

5  Cr.    Layers..  3.00  3.25  3.50  .... 

1  <'r.   I,ayi.'i-s    I.IMJ 

3  Cr.    La.\ers    2.UU 

2  Cr.    lja,\"ers    2. 2.1 

4  Ci'.    1, oo.se  .... 

3  Cr.  I^oose   

2  Cr.  J.ooso   

Fancy  Cluster.'s,   l-tlj  cart 

per  doz   

Fancy  Clusters,  5-Ib  cart 

per  case   

Uiiblchd    .Sultanas.    .jO-lb....  8 
Tliompson's  bleached  Suit. 

seedless,  50-Ib   II 

Bleached  Suit.,  sdiss   9 

Seedless  Muscatels,  SO-Ib 

cases    7 


•a 

&.  I  Si 

6 
m 


92 '4 
92 


.10' 
.10 

.Ull  ' 


Apple   I  |2  35;  12  OOi  |1  60|  192 ',i 

Apricot   |2  35|2  35|2  OOja  OOjl  8511  60137 ',S  |92  52 

Apricot  Marmalade  ....|2  35| .  . .  .  | .  . .  .  1 .  . .  .  U  85| .  . .  .  | .  . .  . ' 

Blackberry   |2  35|2  35|2  00|2  00|1  S5|l  60197 ',i 

Currant   12  35|2  35|  12  00|  |1  60|97',<. 

Fig   |2  35|  |2  00|  |1  S5|  |97',2 

Gooseberiy   I-...|2  351  12  OOj  |1  60|  |92'4 

l^emon   |  j2  35]  |2  001  |1  60|  |92',4 

Loganberry   |2  3512  35|2  00|2  OOjl  S5|l  80|»7',*|  

Orange   |2  3512  351  12  0011  85(1  G0I97 'i  192  V4 

Orange  Marmalade   |2  35|  |2  001  11  851 .  . .  .  (97 '.s  1 

Peacli   \i  35|2 

Plum,   Damson   i2  35  2 

i^lum.  Green  Gage  |2  3512 

Quince  .  .  |2  35|2 

Raspberr.v   |2  35|2 

Strawberry   |2  35|2 

Assorted  Regular   12  35|. 

Assorted   Berries   |2  351. 


90 
90 


0* 


I>JSPAKXJlBN'r  I. 
This  Dept.  Is  corrected  by    "  Haas  Bros.;  Wellman,  Teck  &  Co. 
Canned  Fruits 


I  Api>les  I  ■<  50  i  4  25  1  3  75 

i  .Vl)ricots   '  S  00  i  7  00  I  li  50      6  00 

peeled   9  50  1      50  |  8  00  j  


5U 


sliced     3 

.  I  .\ssoi-ted   '.r. 

I  Blackberries   '.  '  

Cherries  1  Royal  Anne) .........  1 0  00 

Cherries   ^  White)   1.0  00 

Cherries  j  Black)   10  00 

Grapes  (White  Muscat)  


8  50  1  .S  00 


 I  5  00  I  4  75 

9-00  I  S  00  1  7  00 
9  00  I  8  00  r"  00 
9  00  I  S  DO  :  7  00 
 I  3  Ta  I  3  50 


3  00 
5  23 


4  25 

5  00 
5  00 
5  00 
3  00 


2  85 
5  00 


5  50 
G  30 


r>  50 
6  50 


I  G  00  )  4  2; 
I  I 
I  6  00  I  4  50 

.'  -4 

I  fi  00  I  ! 
I  6  00  I  I 


1  10  unplPeaches  ( Yelohv'Free)    7  no     0  00  | 

1  20  Did  !      •  ^1  I' 

1  10  unplPeaches  (Lemon  Cling)    ^  00  1  7  50  | 

1  25  pid  ; 

'caches  (Lemon  Clin);  Sliced  1..    s  00  |  7  50  I 

1  lu  u|id|  Peaches  (White  Heath  1    ^  00  |  7  50  | 

1  2.'.  pkl  !  . 

 I  Peaches  (Wliitc  Healli  SlU-ed)  

1  05  unpj  Pears  (Bartlett)    >i  01) 

1   20  pld  1  I  1 

I  00    I  Plums   (Green   Gage)...  "0  1.4  .">0  1  4  00 

1  00    I  Plums  (Effg)    .'.0  I  4  50  |  4  Oi) 

1  0(1    1  Plums  ((JoUl.  Droi>   50  i  4  .5J)  I  4  00 

1  IM)    [  Plums   (Damson)     .    5  50  I  4  50  I  4  00 

 ;  Kaspl)erries   .*.  I  ' 

2  25  I  2  15  1  1  , .  .  i.  Strawvberrie.s   

t'eiieljieH,  I5x.  !Si.~35l  Kx.  standard.  ^1.25. 
case,  jiffure  Gals.   -r-lOc  per  dozen  Iiieiier.  _ 

I'/t  runs,  i  doz  en  in  a  ruse:  No.  1  rauH  .4  dozen  In  a  ca9e:  galolp  cans.M  dozen  In  a  case. 


I  6  SO  I  6  30  J  1  T,(r 


I  3  75  1  3  25 
I  3  -5  1  .•!  25 
I  3  75  (  3  25 


90 
90 
DO 
90 


3512  0012  00|1  .S5U  C0|97 192  li  9Q 

3512  00|2  Oojl  S5|l  60197 ',s  |92 90 

3512  0012  0011  8511  60|97 ',i  |92  li  90 

35(2  0012  oojl  S5|l  60197  li  |92 'i  |  90 

35|2  0012  0011  S5|l  60197 '/..  |92  li  I  SO 

3512  0012  00|1  85  1  60197 '^  |92  li  (  90 

..|2  00|2  OOU  85|1  60I97li|92  Vjj  90 

..|2  00|2  00|1  S5U  GOI97'i!92',il  90 


4  25 
4  50 
4  50 
4  50 
3  00 

4  00  idd 

3  25  imp 
<  25  phi 


X  ■»  |>l<l  • 
3  25  tini> 

3  00 

3  no 

.1.00 

3  00 
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THE    RETAIL    GROCERS'  ADVOCATE 


Swift's  Premium 
Hams  and  Bacon 

Sell  hams  and  bacon  that  are  in  demand.  Swift's 
Premium  Brand  are  good  sellers.  People  enjoy 
them  and  send  repeat  orders  to  the  dealer  who 
carries  Swift's  Premium  Hams  and  Bacon.  Every 
Ham  and  Bacon  is  U.  S.  Inspected  and  Passed. 


Swift  &.  Company,  U.  S.  A. 


■ » 

Filberts.  175-10  sack  14 

Peanuts,  California   OG 

Peanuts,   Japanese   OS 

Peanuts,  Eastern, hud  pickd..CCV4 

Peanuts,  roasted   S  9 

Pecan,  polished   18-20 

Pine   

Walnuts,  soft  shell,  bleached .  15 

HONEY. 

Pure  white  sage,  2  5-ga.l 

tins,   per    rtj  ,S 

Light  Amber,  2  5-gal  tins   

per,   71,; 

White  Clover  (stained.) 

D-gal.  tin,  per  ttj  07% 

2  dz  2-n>  jars,  per  case....  S.OO 
2  dz  1-Ib  jars,  per  case....  4.25 

2'1-qt.  cans,  per  case   7.00 

12   %-gal.  cans    6.60 

6  1-gal.  cans   6.00 

Glass. 

Per  Doz 

Tumbler.  S  oz.,  4  doz  in  case  1.25 
Oval  pints,  4  doz  in  case....  1.25 
1-tb  glass  jars,  2  doz  in  case  2.25 
i-It)  glass  jars  (with  comb..  2.50 
COMB 

Water  White,  24  1-lb  frames.. 16 
I'ight  Amber,  24  1-lb  frames.. 14 
Water  White,  24  1-tb  frames.. 15 

BEESWAX. 
Pure   30-31 

Standard  Jams. 
Tumblers,  4  doz  to  case,  doz.  .95 
Tumblers,  2  doz  to  case,  doz.  1.10 
30-IbkitK,  per  kit   2.20 

Standard  Jelly. 
Tumtjlers.  4  doz  to  c;ise,  di)Z.  .90 
Tumblers.  2  doz  to  ca.se,  doz.  1  05 
30-rb    Kitts,   per   Ki-tt...  1  10 

10-lb  Kitts,  per  Kitt   75 

Pine  Apples. 

Per  Doz 
Jolin-^on's  Culuiiibia 

2's  sliced,  2  doz.  in  case... 2  30 
2's  grated,  2  doz.  in  ease.. 2  30 
I's  sliced,  4  doz.  in  cas^e..!  15 
r.<5  grated,  4  doz.  in  ca.se.  .1  15 
Gal.  corele.ss,  4i/,  II)  to  tin, 

V2  doz.  in  case,  per  lb..  16 
Ual.,  grated,  711)  .to  tins, 

Vz  doz.  in  case  ,per  lb..  IG 
2'k  sliced,  Baltimore,  2  doz 

case   2  25 

I's     t-ocklail,  Ballimore 

ovals,  4  doz.  ("h.sic  1  35 

Ha  waiiiin. 
Extra-  sliced,   2  do2.  ':.r,it 

"        ,      "         4   doz.    Is  "  ,  .  .  .  iM.n.- 

"       grn(od.    2  ill)/. 

"  "       i  iloz.  1,-,  I  10 

r.l'  rl.,/, 

iilanilard,  Eliccil,  2 '/is,   2  doz  2.00 


lU 


"  "    2s,  4  doz.  . . 

"  "    Is,  4  doz.  . . 

Chunks,  2s  

Whole,  2V^s,  2,  doz  

Grated,   2s,   2  doz  


Is. 


none 
1.35 
2.25 
2.00 
1.75 

4  doz   1.25 

6.25 


"        gals.         6oi.  .  . 
Hiogiipore. 

2  lb  sliced..  1.7522-oz.,  doz..  48. 00 
l-lb  sliced..     .952%    whole..  2.25 

Department  7. 

This  Dept.  is  corrected  by 
SasNuuin,  Worniser  &  Co.,  Well- 
luao.  Peck  &  Co. 
CANNED  VEGETABLES 
Asparagus. 

Mammoth   5.50 

Large  White    5.00 

Medium    AVhite   ,   4.75 

White  Tips    4.50 

Beans 

Stringless  E.xtras   

Blue  Lake,  none   

Blue  Lake,  gal.,  none  

String.    2    It).  Standard  

String,  gal.,  .Standard   4.-''.0 

Lima,  soaked   1.00 

Baked  Beans 

Fancy  Eastern  i.  ..$ 

1-  Ib   Tall  tins   50 

2-  lb  Tail  Tins    80 

2>/2-lb  Tall  tins   1  00 

3-  lb  Tall  tins    1  10. 

Corn  * 

?s  Maine,  per  doz....  .?1.35 

Gallon,  cut.  Maine.  \n-v  il(iz..iione 
'ta.tlon,  cob,  Maine,  per  doz..  6.50 

Iowa,'    per    doz   00 

5    case    lots.    Iowa  S5 

Succotash. 

Standard  Maine   1.35 

Peas 

I'llit     Pni.s   ,  2.00 

L's    Gxh-a    j.''iiM_'   Sitlfd   1.7.') 

Mamlai-ils    1.:;.-, 

2s,  Soaks   90 

Touiatucs 

3s,  Solid  Pack   1.10 

.'i.s  Willi    peppers    1.45 

2'i.«,  Solid  Pack    1.1!.5 

Solid     l^ack  With 
i"-|ip"is:   ■   t,:!r, 

2V--.    Slaiiilai-il    1.1:, 

<!;iii..ii.  ShMKl.iril    :; 

(iHllon,  Solid  I'ack    4  no 

(Jalloii    I'Ui'ec    3.25 

miscellaneous 

.)li.||„kc    2'/j3  {  .. 

<  ai  l  ))lK,   2a   1. 

(.'atibiiac,   2s    i.l 


11 


Turnips  ,gal  

Spinach,  2s   

Spinach,  gal  

Beets.  2s  

Ifoniiny,  Great  Western,  3s.. 
Pumpliin  and  Squaslr,  gal... 

Department  8. 
PKO  VISIONS. 

HAMS. 

Eastern  Standard,  1,7-l.S... 

15-16  

12-14  


Picnic  Hams 

Boiled  Hams 


4.00 

,  1.35 
4  00 
.  1.05 
1.15 
.  2.50 


.17 
.17 
.17 ',4 
•10% 


Skin  on 
Skin  on 


.24% 
.25% 


Breakfast  Bacon 

Eastern    Standard,    6-S'....  '.22 
"  ■          S-10..  .:;(! 
10-12  19 


English  Cured  Bacon 


Eastern  Cure,  S-10. 
Eastern  Cure,  S-10. 


.18 
.18% 


Dry  Salt  Bacon 


Clear  Medium  Bacon  

Clear   Light  Medium  

.15  U 
.15 '4 

Extra    Light  Belly  

Bacon  Backs   

Bacon  Bellies   j  

.17  Vi 
.1514 

•  15  54 

Dry  SaK  Slcata 

Sides   

.14 

■11% 
.13 

Barreled  Pork 

Bbls.  %-bbls 

•Sparc    Hib.s  $ 

Family    Pork                 21.50  11.25 

Clear  Pork                       24.00  12.50 

Big   Pofk                        as. 50  13.75 

Barreled  Beef 

Mes.g  Beef  Ki.liO  5  SO 

Family  Bee;              'iO.fiO  f).?.) 

Kx.  li'ymily  Beef..  1  l.ou 
Beef  Tongues.  .  ..  23. UU 


<;,iio 
12.00 

Pigs  fleet 

about  300    lb  $15  0(1 

about  200  lbs.  .  .  .  L!  fio 
about   80    11)5   f,  1,0 

■lui       11, f;   2 

l.'oi]!  j;.  lbs   1.25 


12 

Pure  Leaf  Lard 

Tierces,  about  350  lbs  net.... 12 

bbls.   about   100   lbs  im 

.SO-lb  Wood  Tub.  80-Ibs,  net.lffi 
no-Ill  AVood  Tub.  60  lbs,  net.lil 

20- lb   Wood   Tubs  rm 

50-lb  Cans,  one  to  a  case....fi|( 

20-lb  Cans,  4  to  case  18^ 

10-Ib  Cans,  6  to  a  case  12; 

5 --lb   Cans,   0  to  a  case  12^ 

3- lb  Cans,  20  to  a  case  1^ 

Gulden  Gate  Lard. 


Tierces,  about  370  tb  net. . 
%  bbls,  about  150  lb  net.... 

50-rb  cans,   2  to  case  

20-tb   cans,  4  to  case  

10-lbTbIb   cans,  6  to  ca3e....yi 

5 -lb  cans,   12  to  case  Ijl 

3- lb    cans,    20    to  case  -IJ 

20-1?)    wood  bkts   

60- Tb  tubs   

SO-lb    tubs   .'121 


Compound  Lard 

Tierces,  about  360  Hjs.  net  09' 

50-lb  Cans,  1  to  a  caes  10 

10-Ib  Cans,  6  to  a  case  IQi 

5-lb  Cans,  12  to  a  case  ij)i 

3-rb  Cans,  20  to  a  case  


"Arrow"  Compound.  'i^', 

Tierces,  about  370  lb  net... 

50-lb    tins,    ^^   to  case  

%  bbls,  about  150  Jb  net... 

50-lb    tins,    1   to  case  

20-lb    tins,    4   to  case  

10-Ib    tins,   0   to  case  

5-Ib   tins.   12  to  case...;... 

3-Ib    tins,    20   to  case  

20-lb  wood  bkts,  20  lb  net.  .# 
60-lt)  wood  blila,  60  lb  netp 
SO-lb   wood  M«A  M  m  net.. lb 


Snetene. 


iO-lb  Cans 


.Hoi 


Beerhout   Packing  Co. 

Beechnut  Slii  ed    Bacon  and  Be 
in  Glairs. 

1  doz  No.    1   .lais  $3, 

Eric   liraiid    ( •liippeil    Beef  in 

Gla:s.s.  J  doz  No.  1  .Jars.  ...  2.' 

['  ca.'a>  Io(s,  less  5  per  cent. 
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Department  9.  CAIJNED  MEATS. 

This  Dept.  is  corrected  by  Codaay  Co. 


Ox  Tongue  (whole) 
Chorizos   


ALL  PRICES  AHE  PER  DOZEN  S 


Ooi  nert    Beef    .  .  .  . 
Roast    Beef    .  .  ■  \ 
Reast  Mutton" 
Brisket  Beef 
Boiled  Beef 
Chipped  Beef  (in  tins) 
Sliced  Beef  (in  glass) 
Sliced  Beef  (in  tins) .  . 
Sliced  Beef  (in  glass) 
Chip  Beef  (in  Tins) .  . 

Brawn   

Pigs'  Feet   

Corned  Pork 
Lunch  Tortgue 
Sheep   Tongue    .  . 
Lambs'   Tongue  . 
Luncheon  Tongue 
Sliced  Bacon  (in  tins)  .  . 
Sliced  Bacon  (in  glass)  . 
Deviled  Ham  (Geinuine) 
Potted  Ham  (Genuine) 
Potted  Tongue  (Genuine) 
Potted  Meat   (Ham  Flavor) 
Deviled  Meat  (Ham  Flavor).. 
Potted  Metit  (Tongue  Flavor) 
Boneless  Chicken 

Veal  Loaf  ^  

Sandwich  Loaf 
Picnic  Loaf  .... 
Chili  Con  Carne 
Beafsteak  and  Onions 
Hamburger  Steak 
Frankfurter  Bratwurst 
Minced  Collops 

Tripe  .  

Sweetbreads  .  . . 
Vienna  Sausage 
Pork  Sausage 
Oxford  Sausage 
Bologna  Sausage 
Sausage  and  Kraut 
Stewed  Kidneys 
Corned-Beef    Hash  ^ 

Lunch"^  Sausage   

German  Lunch  Sausage 
Ox  Marrow   
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Department  10. 
FISH  AJO)  CHEESE. 

This  Dept.  is  corrected  by 

(Vleland  Bros.;  RoethlliiberKer 
Ura88<itr. 
RaMlan  Caviar. 

Per  tloz 
l-tb  cans.  2  doz  in  case... 
';4-Ib  cans,  2  doz  in  case'... 
ii4-rb  can.s,  6  duz  in  citse. 
%-nj  cans.  G  doz  In  case. 
White    Label  Brand  


Foreign  and  Douiestlc, 


New  Tork  State  Factory 
Cheddars   June  make.... 

rwitis.  June  make   .  .■  

October  make,  Cheddadr's.. 

October  make.  Twins   

?al.  .State  factory  tlals....lE 


16 

Raatem  Codllah 

'Gen.   Georges,   i   nsh   to  cfltll.OO 
'  Gen.  Georges,  12  flsb  to  ca. .  10.00 

Geo.  Cur.  Cod.  ca.ie   9  50 

^  Geo.  Cur.  Cod  ,40  fish  to  cs  8.00 
"Gen.  Ueu.   Middles,  Cu  tl.ih...  1!) 
Gen.  Geo.  Tablfct.s,3ti  fish    11  V.. 
Gen.  Geo.  Bluck.s,  4U  Itsh  llVj 
Codflah 

ij^  5u' Beardsley'.s    shredded,  2 

10  OOi    <loz.^  ill   case   l.ou 

u  'Norweslun  Mackerel 

Bloater,  lru-13u  Ilsh  it  0| 

Bloater,  V.  t)t.l..  6u  tS  tlsb....2SlC 

-'O.  1,  I5O-1G0  nsh  4S  00 

.Vo.  1,  ir.-HO  flsh  2  3  G» 

;o.  2.  ;l'o-24o  fish  a;  »o 

Ho.  2.  iio-i::o  iish  !»  r,# 

Ko.  3,  300-350  nsh  L'.s  «» 

No.  3,  I50-17S  flsh  JG  00 

No.  4,  400-44«  flsh,  bbl  25.00 

So.    4,   200-220   nsh  12.S» 

IrUh  Mackerel 
1,    200-220  flsh  


new 


IS  I 
19 

IC  No. 


Cal.  State  fctry.  Young  Am . .  17-lS  '""-'o-  1.  80-90  flsh  

Jack  or  Monterey   16-17jMo.  2,  323-350  flsh  

Brick  Cream    20  '^{O' 

Limburger,  Eastern,  lb  18-19 

30  'No. 
iNo. 
No. 


3wis--.  imported.  lb.... 
Domestic    Twin.s,  old. 

Roquefort,  lb  

Gouda,  per  lb 


42 
27 


.non« 

.  none 
.  none 

2,  130-140  flsh  none 

2,   475-500   flsh  none 

2,   180-190   ft»h  none 

1,  lO-Ib  kits.  15-16  

2.  20-22    flsh   1  30 

American  Bloater* 


Sap  Sago   ^   22',5.3hore  Bloafcrs.  115-120  flah..non( 

Pineapples,  Eastrn.  6  in  cs,  cs.  3  SO'iShore    Bloaters.    45-50    flsh.. none 

Pineapples,  Eastn,  6  in  cs.  sml  2  5£  Extra  No.  1,  120-130  flah  none 

Holalnd,    Edam, med  plain,  dz  9  50  Extra  No.  1.  50-55  flsh  none 

Holland,    Edam,    medium   In  -"^'o-  1.  140-150  flsh  nana 


bladders,  per  doz  9.50  10  OC 


N'o.  1, 


60-C5   fish  none 

P'ffr'd  Edam,  small   34-35  pd.,^°;  |;  ^'^8^^'^:  ] ; ;  ]  ]  ] ;  ]  ;  I»  j» 


•per  case  of  12    9.00 


P'flTr'd   Edam,    med  38-40  f  9.75 


\'o. 


140-160   fish  none 

DO    Edam,    large.. ..44-45  10.50  ;:^°:  I"  ^«61?l8r„«h  i ! ! ! !  l ! ! ! ! 

n  »,     X.    T?°*^''^T,  »     i      'No.   2,   70-80  flsh  none 

Camembert,  Bne,  Roquefort     ;.vo.  2,  lso-200  flsh  none 

and  Gorgonzola.  jars. .  .none:. vo.  ^   

Parmesan  C  &  B,  sml  bot  |^  Kit* 

Pal-meskW  C  S-'b;  Vge  bot.  ^      'Ft'^"''!  ^,^"'  7  to  »  ash  each.. $3.00 

Hoz  5  00  '^o-  1>  ^iis,  8-9  fish  or  lo- 

Bayl4'3 17  flsh    1.40 

""'^  No.  2,  kits,  8-9  or  20-22 


Small  1-Ib.  Z^-rt)  5-lt) 

Deviled  Cheese" 

$1.00.  $2.25,  $4.00,  $5.00,  $9.0( 

-4.fter  Dinner  Cheese: 


Every  Dealer 

Who  Gjnsults  this  Department 

SELLS  CANNED  MEAT 

It  Would  Help  Your  Goods 
If  He  Read  About  Them 

HERE 


fish    1.30 

Salmon 

Klngr,    bbls  none 

$1.00,  $2.40.  $4.00,  $4.50,  $7.50  I'jj^'ifh?^  ^'  ^^^^■]^-  ''^ 

Roquefort  Cheese:  ^^^A  ''SJ^Awi; ' 'ini^ 

$1.00  ,$2.40,  $4.00  ,$4.50,  $7.50  '^^^^^  ^-''^Is,    100^  ^_ 

\Ia«I.aren  Imperial  Cheese  Co.,L.td,  ^j^gj^^"  Red'  'kits.'.'.'.'.'.*.  .  1  00 

tmperial  Cheese—  Bellies,  bbls  .'  .' .'.'.'l'5!oo'-18.00 

Club  size,  2  doz  jars,  doz  $1.26  Tongues  and  Sounds,  kits 

2-80,    lO-Ib   ,   1  40 

^•25 1  Tongues   and  Sounds, 

10.6f     ^^-bbls.    80-Ib  11  50 

•85       New  HerrInK,  Pack  1906 
I  Holland. 

1-75:ex  Slctd  Mixed,  bbls  20  00 

3.25   u.  bbls  10  50 

.85  Keg    1.20 

ICheaper  srade,  mixed,  bbl.. 1$. 00 
I       •■  "       ••    H   bbl   ..  8  50 

Keg  90 

Bundles,,  per  Tb   4'A  Ex  Selected,  Mllchner.  bbl.. 22. 00 

Case,  selected,  per  tb   5^^!  "  "  "    V4  bbl  11.50 

Boneless,  SO-Ib  boxes.  lb....     5    (  "  "  "    Keg    1.35 

Boneless,  40-n>  boxes,  lb....     6%iCheaper,  Mllchner,  bbl  18  00 

Boneless  Stripes,  per  lb   6    !        "  "        H  bbl    9.50 

Boneless  Blocks,  per  tb   7    j       "  "       Kegs    VOO 

Boneless  Tablets,  per  lb   8 H i Labrador,  round,   160  flsh...  5  60 

Boneless  Middles,  per  lb   7 'i  Labrador  Split,  per   =i   bbl..  «  .^o 

Boneless  Middles,  extra.per  lb  .  10 "isolflc,    )4-bbl    $.t4 


So.  1,  size,  1  doz  jars,  doz 
No.  2  size,  %  doz  jars,  doz 
Xo.  3  size,  %  doz  jars,  doz 
Individuals,  5  doz  jars,  doz 
Roquefort  Cheese — 
Small  size,  2  doz  jars,  doz 
Large  size,  1  doz  jars,  doz 
Individuals,  5  doz  jars,  doz 

SAI^T  PISH 
EtoclBc  Codfish 


WIELAND  BROS. 

309-311  DAVIS  STRKET,  8.VN'  FB.\>C19CO. 

Importers  and  Commission 
Merchants 

SPECIALTIES— Imported  and   domestic   Swiss  Chee.<ie,  TJmburcer. 

Brick  Cheese,  Edam.  Roquefort,  etc.:  Mackrt-el.  Codfish.  Holland 

Herrings,  Olive  Oil.  Spanish  and  California  Olives,  all  kloda  of 

Sausages  and  other  delicacies. 
SOLE  AOEN'T.S  for  Sierra  Cheese.  Germati  Breakfbst  CV^ese.  Brla. 

Camenbert,  Schloss,  Kronen  and  Neufchatel  Cheese. 
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<;nnoked  FUh  ^ 

Weptune,   Brand,   lOOs  t?  ?5 

Veptune,  Brand  50s   1.6ft 

3>ainty  Brand,    BOs...,   2,25 

iloaters,  Grim,  lOD  .box.  .  .  $3-0ft 
Eloafers,   Grim,   60   In   bos.  175 

Bloaters.  Cromarty   :!  1)0 

Yarmouth,  Ifin  jn  box.... 

Ifallbut.  ihunlca  1  r, 

Herring',  t.oxe.s,  Kast^n   .-'.'i 

HclIiriK.  I>rixfs.  VV;ish  iriguui 
Bprrlngs.    Nppnii>f-,  l.'.nri.-ss, 

boxes  of  1  Os,  iii-i   1 

iMnii'.s   Sf-lf>ctO(l    Red  Hcr- 

lings,    lOlVs   1.00 

iMoir'.s  Selecteil   Red  >lcy- 

tiiig-s,  .")0's    1.25 

Salmon  ,per  tb  10    2  0 

Beardsle.v's. 
S/errinff, ,  boneless,  tins,  doz.  .  1.50 
lleiilng,   boneless,  small,  doz  1.00 
If  erring,     boneless,  vacuum 

lumbler.s,      doz  in  case....  1.05 
Finnan  Hadclie.s,  Zn-Tb  boxes. 

psr   Ih   1. ■!'/■,• 

roltert  Fish. 

Per  floz 

rotted  Crab   

Kipper  I'aste    1.00 

.\ndi()vy  Bloater  t'flste   :'..",0 

l)ltto,  fancy  pot.s   .  4.7:') 

\';irmoulh   l^loater  Paste  .7."r 

Uitlo,   fanny   pAts  '1.7."i 

ICippe.red  }lerrliig.s    1.00 

Kippered  Herrings,  iVleirs.1.00 

Department  11. 

C.VNNKO  FISH. 

This  Dept.   i.s  corrected  by 
.^intKiiHan,  U'omiser  &  Co.;  Tillmann 
'  &  Bendel. 

Doz. 

Anchovies,  in  oil,  2  doz 

',2  pts.,  in  Klas.s,  doz   5.00 

Anchovies,  2  doz,   Vi  Pis,  dz.  3.00 
IJloaters,  Yarmouth  C.  & 

B.  doz  4.50 

Codfish    Balls,  ■  2-lb  tins 

per.  doz  2.25 

Eel.s,   Hamburg',   in  Jelly, 

1-tb    tins   2.35 

Eels,  smolied,  l-tb,  j)er  dz.  .  2.85 
Finnan  Haddies,  2-lb  ovl.  2.25 
Finnan   Haddics,  l-lli. 

round,  per  doz   l.SO 

f^ai'delles.  imp., -Tb  tip.s....  2.50 
Sardelles,  imp.  in  glass.  o.OO 
Sardelle.s,  dom.  X-lh,  grlss  2  25 
Kardelles,  Ankers.  i,8  keg  3.00 

Hprals   7.50  8.00 

Mackerel 
1-lb  tins,  50  in  a  case 
2-Ib  tins  ,2  doz.  in  a  case 
Gold  Label  ,1-tb  tins....  1.50 
1'.  &,  W.,  2-lb  soused....  2.7.5 

P.  &  W.,  2-  mmustard  2.75 

1".  A:  AV.,  2-^3  tomato....  2.75 
Underwood,  2-th  soused..  2.S5 
Underwood,  2-lb  tomato.  2.85 
Underwood,  S-lb  mustard.  2.85 
ijos  Angeles,  2-Ib  soused.  2.55 
J.<os  Angeles  ,2-!b  tomato. 2. 55 
l>os  Angeles,  L'-lb  mustrd.2.55 
Mt.  Desert,  2-lb  soused..  2.25 
Mt.  Desert,  2-11)  tomato. 25 
Mt.  Desert,  1-tb  soused..  1.35 

Bluebaok,  1-Ib.  fresh   1.10 

4  doz..  Is,  Oat,  oval   1,80 

4  doz.,  flat,  square....   1.10 

Crencent  mackerel 

Poused,   18-oz  tins,  doz  $1.80 

Tomato,    18-oz   tins,    doz..'..  1.80 
Mustard,    .'. S-oz   tins,   doz....  l.SO 
Mackerel  in  Oil. 

Bezlcr's    3.00  4.00 

Lemarchand    . .  5.00  7.00 

Salmon 

Alaska  Red.  1-11)  tins,  doz..  $1.2.". 

Alaska  Red,  2-lb   none 

Alaska  Pink  tins  Or> 

Ala.vlca  Flats,  1  lb  none 

Oregon  Red,  1  lb  none 

Oregon  Red    2  lb  none 

Oregon  Pink,  1  lb  none 

Oregon  I'ink,  2  lb  none' 

f\'■^^'r4\n  K'littn,  J  lb   none 

Columbia  Vtiv.  lib  tls.  ..none 
Ciiliimbia  l;iv,  lib  f!a(s..none 


18 

rer  case 

Freneh,  Us,  18  mm   9.50 

Us,    23   m.m   12.50 

Portuguese,  .Us,  18  m  m.  . .  .  9  op 

•  Us,   ?2  m  m.  .....  9  50 

'  "       ^29,   30  m.m.  .....  It.  I'll 

Novweeian,   '„',  s,  IS  m.in  .   ..  '.i.ihi 
Sprals. 

Preneh.    Us.    is   in  lu   x  .',0 

22  m.m   :i,..ii 

Americnu  .Snnlluejt 

(U»  Plid  100  to  OS,   :jis  50  to  cs. ) 

U   ill  oil,  ultlioul  key  2, SO 

y,s  in  oil  Willi  key   t.OO 

Us  in  oil.  per  doz  50 

Us  in  mustard,  per  doz  GO 

Us  in  mustard,  case  3.75 

\is  in  mustard,  per  doz  95 

in  mustard,  case  3  25 

SHEL,!.!  FISH. 
Abalones 

4  doz  in  cs  .with  shells,  cs  G.OO 
Clnms  a'ncl  Clam  Juice 

doz 

Boxsce  Clam.s,  1-rb  f Ins .  . .  .  $1  ,s r. 
Doxse'e  Clams  ,2-lb  tins.  2.75 
r)oxsee  (;lam  Juice  ,1-lh..  .fiO 
l)o.s:aee  <.;;i;tm  .Tuii-e  ,2-ll>..  I.f.ii 
il&M  l.uncli  CIn.m.H,  ll.it  l.:;7',.> 

i;nili'i-«no.i  I'lams,  1-lh   I 

Lfii<U-i«  o,>.l  I'liinis,   2-lh   ,1  ti  . 

r.  \V.  ( ;ki  nis.  1-11,  liiiK.  .  .  .  1.:;.', 
I>.        W.  nianis.   2-llj   liiis....  I.fi5 

O.'^tord  flams,  1-th  tins  05 

O-xford    Cl.inis,    2-lb    (ins....  1.50 

r.  *  \V.  ('lam  Chowder   2.25 

Burnhain's  Cl.am  Bullion,  qts.  ... 
Burnliam's  Clam  Bullion. pt.<i .  4.50 
Burnhain's  Cl'm  Bullion, ',^  pts  2..10 

Crabs. 

\r;.s  flat.  4  doz,' per  doz   2.25 

Jlinced,    U.S  flat,  4  doz....  1.25 

rionic.  Is,  4  doz   1.15 

'•       2s,  2  doz   1.75 

Lobsters 

Doz 

Picnic  tails,  4  doz,  per  doz.  .  3.00 
Picnic  flats,  4  doz.  per  doz.  .  2.5»fl 
>L-lb.  Ilavs.  •(  doz.  per  doz..  2.f'.(l 
'/i-lb  flats.  4  doz,  per  doz....  I.-IO 

Oysters 

Oysters,  Selects,  12  oz  $o.2?i 

Oysters,   Selects,    fi   oz..... ..  1.75 

Oysters,   Standard.   10  oz.  .  ..  2.35 

Oysters.  Standard,  ."i  oz   1.35 

Oysters.   Standard,   S  oz   2.10 

Oyster,  Standard,  4  oz   1.15 

Shrimps. 
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I  Shrimps,    pickled.    1  -  lb  1 .3  5 

,  Dunbar's  Picnics.  1-Ib.  floz..  1.3.i 
,  Pride  of  the  Gulf,  l-tb.  doz.  .  1.30 

Dunbar'.s    I'i-tb,    doz   2.35 

Pridf  oi'  Ihe  Gulf.  l"::-lt,.  dz  2.:^0 
pici.-led  .Shrimp,  1-lb.  doz....   1  3  5 


The  A<lTOcatc 
lias  the 
Largest  Circnlatfon 


of 


Any  Trade  Paper  on  llic 


Taclflc  Coa.st. 


Department  12. 
SFICES  AND  FLATOEIJfG  EXTEACTS, 

SchtllUiB's   Best    Spices  —  Nature's  B«st, 

Square  Tins.    J^ever  Sold  in  Bulk. 

.'^rnall   medium.  large  size  have  sifting  tops. except  Mus-lard. 


Pepper   

.Musiard  .... 

(linger  .... 
-AUspiee    .  .  . 

(.'imiainon     .  . . 

Cloves   

Nutmegs  .  .  . 

Mace   

Cayenne    . . . 

White  Pepper 

Sage   

Thyme   

Marjoram  . . 
Savory  ..... 


Small 

Medium  Large  Ex.L.arife  Hotel 

size 

size 

size 

Flze 

SiZA 

per  do'^. 

pr  doz 

per  doz 
2.20 

pr  do« 

pr 

tin 

1.20 

.78 

.so 

1.35 

2.40 

Voo 

.85 

1.25 

2.25 

3.90 

.81 

1.10 

2.00 

;i.50 

.73 

1.35 

■  2.30 

4.35 

7.75 

2.00 

.85 

1.40 

2.64) 

4.75 

.87 

1.60 

2.7.''> 

5.25 

10.00 

2.00 

1.75 

3.00 

5.75 

11.50 

2.15 

.90 

1.50 

2.75 

5.00 

.93 

1.00 

1.85 

3.50 

6.00 

1.20 

.75 

1.25 

2.25 

3.90 

.81 

.85 

1.40 

2.60 

4.75 

.87 

.05 

1.75 

3.25 

5.75 

1.26 

.85 

1.40 

2.60 

4.75 

.87 

4  doz 

2  dOK. 

2  doB. 

1 

dOK. 

St  lbs. 

24  lbs.  2S  lbs. 

3S  lbs. 

54  lbs. 

l''(>leer'H  <ioliieD  Uate  tiround  Spicea. 
High  Grade — -High  Price. 


Net  Weight 


Pepper 
MuKlaid 
'  :iiii;'-r   .  .  . 
-Ml.spioe 
1  'innamon 
Cloves    . . . 


White  Pepper 
Xutincgs  .... 


Satte 


u-m 

',i-nj 

1-m 

2V=-tt) 

r,-n> 

per  dz 

per  dz 

per  dz 

per  dz 

per  dz 

per  dz 

4  doz 

4  doz 

2  doz 

2  AdZ 

2  doz 

1  doz 

to  es 

to  cs 

to  cs 

to  l\S 

to  OS 

to  08 

.75 

1,15 

2.15 

3.65 

.29 

.28 

.75 

1.15 

2.15 

3.65 

.29 

.38 

.70 

1.15 

2.15 

3.65 

.29 

.28 

.70 

1.10 

2.05 

3.50 

.28 

.27 

2.25 

4.25 

S.15 

.65 

.64 

.00 

1.50 

2.75 

4.£l5 

.40 

.39 

00 

1.50 

2.75 

4.05 

.40 

.39 

.95 

1.55 

2.85  . 

5.10 

.41 

.40 

1.00 

2.fi5 

5.15 

9.75 

.71 

.70 

1.75 

2,00 

5.40 

10.25 

.75 

.74 

.65 

1.05 

1.95 

3.35 

.21 

.20 

1.25 

2.35 

4.3S 

.32 

.31 

.85 

1.40 

2.60 

4. SO 

.38 

.38 

.70 

1.25 

2.35 

4.35 

.32 

.31 

This  Dept.  is  corrected  by 
A.  Schilling  &  Co. ;  Tillmann  &  Ben- 
del. 

In  Original  Packnses. 

Pepper,  Black  14  IS 

Pepper,  White  25  30 

Ginger   13  19 

Ginger,  Gen  Jam  15  21 

(.■■innamon,    Ceylon   23  25 

Cassia  ..  16  24 

Cassia   16  64 

Cloves   20  36 

Allspice   10  17 

Nutmegs   30  65 

Mace   SO  90 

Laurel  Leaves,  in  bales  07 

Lalrel  Leaves,  in  small  lots,  10 
Paprika. 

1  oz,  doz..  1.00110  oz,  doz..  7.75 

2  oz,  doz..  1.50i!',2-rb  tins. 
4  oz.  doz..  2.7515-n>  tins.... 
8   oz,   doz..  4.50|3ulk,  tb.... 

MUSTARD. 

Colman's,  Ms,  per  lb  53 

Colman's,  VzS  ,per  lb  48 

Colman's  Is,  per  lb  48 

Colman's  5s,  per  Iti  43 

Durkecs  Us,  per  doz  65 

Durkees  Us,  per  doz   1.30 

Schilling's   Best,   small  75 

Schilling's  Best,  medlu.fn....  1.20 

Prepared. 

Louit   Frercs,    per   doz   2.25 

Imitation  Freres,  per  doz.  .  .70 
Dusseldorfer,  1  doz  pts,  case  1.60 

Eddy's  Salad,  small  90 

Eddy's   salad   .medium   1.35 

Eddy's  large    2.00 

Webbs,  2  doz.  cs  ISH 

llelnz,   2  doz.  cs   1.25 

r^AVOBING  EXTRACTS. 
Schllllns's  Best. 

Triple  Strength,  Pure  and  Un- 

colored.  Sprinkling  Tops. 
Full  Measure.    Never  sold  in  bulk 
Lemon  Vanilla 
and  and 
Others  Rose 

1  oz  1.30  1.80|8    oz..  7.25  11.00 

2  nz  2.00  3.00116  oz.. 14.00  21.50 

4  nz  3.75  5.75112  02.  .27.00  42.00 

ti  oz.  .  .  .5.50  8.50 


Folger's  Golden  Gate. 

High  Grade— High  Price. 


oz.  . 
oz.  . 


Vanilla 
and 
Hose 
.  L60|  J 
.  2.50|  2 
.  4,751  4 
.  6.751  6 
.  9.00116 
.16.50)32 
.32.00  8 


oz. 


oz. .  .  , 
oz. . . 
oz. . . , 
oz.  . . 
oz. .  . 


Lemon 
and 

Others 
...  1.25 
. ..  1.83 
. ..  3.45 
.  .  .  4.75 
. .  .13.00 
.  .  .33.00 
 6.50 


Department  18. 
BAKING  rOWDER,  ETC. 

j        This  Dept.  Is  corrected  by 
>  Hooper  £  Jennings;  Tillmann  ts 
Bendel. 
Bo.vnl 

1  cs,       B  C3  »     1  Ocs 
V4,  lbs  .cans. $1.38  $  L36  $  1.34 
6  oz.  cans..     1.92      1.89  1.87 
V2   lb.  cans    2.57      2.52  2.50 
12  oz  cans.    3.82      3.75  3.73 
1  lb  cans. .    4.95      4.85  4.80 
I  2%  lbs  cans  ai.65    11.40  1L28 
!  3  lb  cans..  13.60    13.34  13.20 
'  5  lb  cans..  22.35    21.90  2L68 
An  extra  discount  of  1  %  it 
;  packed  In  barrels. 

Trophy 

I  4  oz.,  doz..  1.1012 ",4  m,  doz.  9.00 
I  S  oz.,  doz..  2.OOI5  Iha.,  doz.. 18. 00 
i  16  oz.,  doz.  3.50)10  Ihs,  doz. 31.60 

Sun  Baking:  Powder 
I  16  oz,  doz. $3.90)4   oz,    doz..  1.20 
I  8   oz,   doz.  .  2.20) 

Schilline's  Best. 

Never  sold  In  bulk. 
4  oz,  gr.  ...  16.50)  %  n>.,  do2. 


6  oz,  gr....22.50  3  lbs,  doz. 

5  oz,  gr.  ...28.00  4  lbs.,  doz. 
12  oz,  gr...41.00  5  lbs.  doz. 
16  oz,  gr. .  .53.00)10  lbs,  doz. 

Fol'eer's  Golden  Gate. 
Guaranteed  Pure. 
4  02.  gr.  . .  .  16.00'2%  pat,  dz 

6  oz,  gr.  . . .  22.50|3  pat,  dz. . 
R  oz.  gr. ..  .28.00)4  pat,  dz. . 
12  oz,  gr... 41. 0015  pat,  dz. , 
16  oz,  gr...  53. 00  10  pat,  dz. 


10.50 
12.00 
16.00 
20.00 
39.00 


10.00 
12.50 
16.00 
20.00 
39.00 


THE    RETAIL.  GROCERS'  ADVOCATE 


n 

CBBSCENT. 


Per  doz 
tins...  6.60 
tins...  9.00 


Ki-lb  tins..  .6B|3-Ib 
'i-Xb  tins..  1.25|5-tt) 
1-rt)  tins...  2.00] 

Romford  BakioK  Powder. 

Case  2  dz.Ko.  H  cans  dz,22  tba  II.-IO 
Case  1  dz.Xo.l  cans,  dz.  20  Has  2.80 
I'sse  H  clz.No.2  oans,fliz,2fl  rbs  7  50 
•  '3sn  dz.No.D  i-ans,dz,42  ttjs  12.50 
i,p.is  5  per  cent  In  ca.se  lots, 
case  \i's  or  I's  tr?e  with  10  case 

K.  C. 

oz„  da..    .90f60   oz.,   dz..  4.25 

nz.,  dz.  .  LSS',""  oz.,  dz..  6.50 
nz.,  dz. .  2.151 

Pure  f.ream  Tartar. 

lOO-m  bbl9      .27|5-lt>    tlns.dz  2.65 

50,   25-lb  bs    -CSll-Jt)    tins,  dz  5.50 

:,-mtins,m.  .40! 

SODA. 

Churches  ,A.  &  H.,  30  or 
60  I's   05% 

Same,  60  %8  05% 

Dwighfs  Cow  Brand,  60 
Is  0B<4 

Same,  SO  hia  05^3 

(IL'-oz.  pkg.  %c  more;  8-oz. 

pacKagre  Vie  more;  5  cs  lots, 
less.) 

Department  14. 
flBINACEOUS  GOODS. 

Tills  Depi.  la  corrected  by 
Hooper  ft  Jennings ;  Wm.  Clnff  Co. 
Btlacellaneoua  Flonrs 

Calitoi-nla  Family    5.00 

Cal.  Baker's  Extra   5.00 

nye    Plour    5.00 

Kye  Meal    5.00 

Graham   4.50 

AVhole   Wheat    4.50 

(Jolonial   5.2.'i 

Sperry'a    5.20 

Gluten    5.50 

Quaker  Oats  Co. 

Quaker  Oats,  36  2s  ?3.30 

.Scotch  Oats,  36  2s    3. JO 

Banner  Oats,  30  5s  5.00. 

Saxon  Oats,  20  5s   4.75 

Zest,  20s    4.50 

Apetizo,    24s   3.00 

Quaker  Wheat  Berries.  36  2s  3.00 
Quaker  Puffed  Rice,   36   2s..  3.00 

c^UU-O-SKK  Cl!.Ki!:AL  CO. 
Egg-O-See,  36  Is,  per  case.  .  2.S5 
B-C  Corn  Flakes.  36  Is,  case  2.S5 
5  case  lots  either   2.75 
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DEI,  MONTE  MttMXG 


CO. 

7.: 


Del  Monte  Rolled  Oats,  wood, 
Del  Monte  Rolled  Oats,,  sacks. 

2  90-IT)    6.76 

Alta  Mills  Rolled  Oats,  wood.  6.75 
Alta  Mills  Rolled  Oats,  sacks, 

2  90-Ib    f!.25 

Del  Monte  Rolled  Wheat, wood  4.30 
Del  Monte  Rolled  xV'lieat.  2 

75-n)  sacks    3.80 

Case  Goods. 

Per  case 
Self-raising  Buckwheat  Flour 

20  cartons,  Z'.i   lbs  $4.00 

24  cartons,  3  lbs   4.00 

40  cartons,  1%  lbs   4.00 

Cal.  Flapjack  Flour,  36  2s..  4.00 
Semola  or  Nutty  Grains,  20 

cartons,  4  tbs   .1.60 

Cal.  Cream  Flake  Oats,  36  23  3.60 
Primrose  Wheat,  36  2%,s....  3. 85 
Farina,  24  cartaps,  1-tt  1.80 

AmericnU  Millinsr  Co.'s  Cereals. 

Per  Bbl. 

Colonial  Ex.    Cream  Rolled 
Oats,  180  n>s.,   (wood)  $7.25 

ISO   lt>s.,   90-lb   sacks   6.75 

150  lbs.,  wood   6.00 

Pacific  Brand  Rolled  Onts,180 
lbs.   (wood)    0.75 

180  tbs.,  90-tb  sacks   6.2.'; 

Bohemian  Rolled  Oats,  ISO 
lbs.   (wood)    6.00 

ISO  lbs.,  90-lb  sacks   5.50 

Colonial  Pearl  Rolled  Wheat, 

150  lbs.   (75-tb  sacks)  3.80 

Colonial  Granulatid  Hominy, 

200    lbs    (wood)   7.75 

Colonial  Steel  Cut  Oat  Meal, 

200   lbs.    (wocd)   S.25 

Brewster's  Pat.  X.  Y.  Buck- 
wheat Flour,200  rbs(wood)  S.25 

Colonial  Pearled  Hominy,  200 

lbs.   (wood)    7.75 

Colonial  New  Process  Buck- 
wheat Flour.200   rbs(wood)  8.26 
Case  Gcods. 

Cilonlal  Ex.    Cream  Rolled 

Oats,  36  2-rb  pkgs  $3.75 

Colonial  Self. Raising  Buck- 
wheat Flour,   24  S-tb   pkgs  3.80 

Pettijohn's  Breakfast  Gem, 

2-Tb   pkgs.   to  case   3.25 

(All  prices  net.) 


StERULIZEO  MEALS  IN  CARTONS  PtT  CP  BV 
LOCAL  MILLS. 


ALL  NET 


Carton 


Buckwheai    Flour   136-2  tbs 

Buckwheat   Flour   |20-5  lbs 

Corn  Meal,  White  or  Yellow  ,.136-2  lbs 

Corn  Meal,  White  or  Yellow  120-5  tbs 

Cracked   Wheat   136-2  Xhs 

Cracked  Wheat   ..120-5  lbs 

Graham   Flour   136-2  Ibs.|2.85  10c 


N  t 
Case 


Rt'l 
Pr 

 fh. 

$3.65|15c 
4.85|30c 
2.35|10c 
3.20|25c 
3.60|15c 
4.60130c 


20-5  Ibs.l  3.90] 
36-2  Ibs.l  3.60|15c 
20-5  Ibs.l  4.60|30c 

Hominy,    SmaU   j36-2  Ibs.l  3.60|15c 

Hominy,    Small   120-5  Ibs.l  4.60130c 


Graham  Flour 
Hominy,  Large 
Hominy,  Large 


Oat  Meal,  Granulated   136-2  lbs. 


B. 
B. 


20-5  lbs, 
36-2  tbs, 
20-5  Tbs, 
36-2  tbs, 
20-r,  lbs, 
36-2  ! 


Oat  Meal,  Granulated 
Steel  Cut  Oatmeal,  A. 
Steel  Cut  Oatmeal,  A. 
Pearl  Barley,  1,  2,  3.  . 
Pearl  Barley,  1,  2,  3.. 
Rice  Flour   

Rice  Flour   130-5  Xha.] 

Rye   Flour   136-2  Ibs.l 

Rye  Flour   120-5  Ibs.l 

Rye  Meal   136-2  tlis.l 

Uye    Meal   !20-5  Ibs.l 

Split  Peas.  Yellow  or  Green.  ...  136-2  Ib.s.l 
Spilt  Peas.  YeHow  or  Green ....  120-5  Ibs.l 

Whole  Wheat  Flour  136-2  Ib.s.l 

Wiiole  Wheat  Flour   120-5  tlis.l 

Gluten  Flour   136-2  Tbs.l 

Gluten    Flour   I20.-5  lbs.] 

Carina   136-2  tbs.l 

Farina   120-5  ibs.l 

Lightning  Tapioca   124-1  tb.  I-  2.00115c 

Cardinal  Crushed  Oats,  Premlumj20-5  Tb."!  j  4  IS]  ^ 


3.65115c 
4.60130c 
3.75115c 
4.85  30c 
4.75|20c 
6,20|40c 
S,e'^l25c 

x.onissc 

S.fiOlli^c 
4.60|30c 
3.50115c 
4.50|30c 
4.43115c 
5.70140c 
3.00110c 
3.,S512r)C 
4. 30115c 
O.flOHOc 
3.95|15C 
5.35130c 


j  The  Advocate 

I  is  tlie 

'  I/ABGEST 
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Retail  Grocery 
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iMISCELLANEOVS  PACKAtiE 
CEREALS. 

Capital  Mills  Bua  Oats, 36  2s  3  60 

36  23    3.60 

Grape  Nuts,  1  &  2  doz,  per  dz  1  35 

doz    J. 35 

Breakfast  Gem.  case  3  doz...  3  25 
Wheatlne,  36  2s,  per  case....  ;;.20 
Germea,  20  4-rb.  pkg.s,  per 

case    4.10 

Germea,  20  2-rb.  pkgs  per 

case    3.20 

Flaked  Rico,  24  I's   3.00 

Dr.  Price's  Wheat  Flake 

Celery  Food  per  case....  2.85 
Hecker's  Farina,  24  2s,  case  2.00 
Pillsbury's  Best  Cereal  Vitos, 

36   2.S   5.10 

Cream  of  Wheat.  36  2's..  5.25 

Crespo,  36  2's    2.75 

Snow  Flake,  36  2's  2.«0 

Malta  Vita,  36  I's   4.00 

Our  Mother's  Mush,  36  23....  2.80 

Twin  Bros.  Mush,  36  2s   2.80 

H.  H  Robbins,  Cr'mry  Bkfst 

36  2s   2. SO 

Carnation  Wheat  Flakes 

20    58    4.70 

ABC  Breakfast  Wheat 

72   2;s   G.OO 

ABC  Breakfast  Wheat 

36  2's  . .  1   2.60 

Nutro,  93    2.80 

Wheaton,  9s    5.20 

Mo.»'nIng  Meal,  per  case   2.80 

Pancake  Flours. 

Uncle  Sam,  36  2s   3.25 

Encore,    36    2s   3.75 

Grape  Nuts.  Xo.  22.  per  doz 
Olympic  Wheat  Hearts,  20  5s  4.75 
Olympic  Wheat  Hearts.  36  2s  4.75 
Pancake    Flour.20  5s  4.75 
Cake  Pastry  Fir.    20  5s.  4.75 
U.  O.  Cereals, 

Case 

H-0  Buckwheat,  2  doz.  3-Ib 

pkgs,  per  case   3.75 

H-O  Pan  Cake  Flour,  cse.  3.90 
H-O  Oats  ,24  2's,  per  cs.  3.15 

Korn  Kinks,  36  2s    3.o6 

Force    4.50 

Fieight  paid  on  country  ship- 
ments of  H.  O.  goods  up  to  25c 
P'^r  cent  on  5  case  Jots. 

RAI^TON  .MILLS. 

Ralston   Breakfast  Food 

•  3.;    2s    4.50 

Ralston  Barley  Fo'd,  36  2s  4.25 
Ralston  Health  Oats.  36  2s  4.50 
Ralston  Hominy  Grits,  36 

2s   4.25 

Ralston  Health  Crisp  36 

2s   2.75 

Ralston  Select  Bran,  24  33  2.50 
Ralston  Pan  Cake  Flour 

36  2's    3.75 

Ralston  Whole  Wheat  Fir 

4    V*s   5.50 

Capitol  Mills. 

Per  Bbl. 

Ex  Cream  Rid  Oats,  180  lbs.  $7.25 
Ex    Cream  R'lld  Oats,  180  tbs. 

(90-lb.    sacks    6.75 

Rolled  Oats,  ISO   lbs   6.75 

nid    Oats.  (90-lb.  sk^).  ISO  lbs  fi.25  ' 

Rolled  Oats.  ISO-lb.  hbis  6.00 

Rolled  Oats,  90-rb.  sacks...  &.50 
Pearled  Rid  Wheat, 150  lb .  .s  4.30 
Pearled   Rid   Wheat  (75-n). 

sacks),  150  tbs   ."t.SO 

Granulated  Hominy,   bbls....  7.75 

Pearled  Hominy,  bbls   7.25 

New       Process  .uuvrnvBoat 

Flour,    bbls    S.2S 

Ptoel-C;it  Oatmeal.  ".V"  (fine) 

"B" (medium),  "C"  (coarse) 

bbls    8.25 

Brewster's  Pat.  New  Process 

Buckwheat  Flour,  bbls   S.J.I 

Per  Case 
.=!olf-Ralsing  Bckwheat  Flour 

20-3V>-lb.   pkgs.  In  cases..  .1.S0 
Self-Raising  Bckwheat  Flour 

24-3  tb.  pkg.s,  in  cases.  . .  .  3. SO 
Farina.  21  l-n>.  pkgs  in  rases  1.60 
Mills  Ex.  Cream  Rid  Oats,  36 

2-lb.    pkgs   in   oases   3.60 

Pan-Cake  Flour. 36  2-rtv  pkgs  , 

in  rase.t;  .  ,  3  SO 
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I  Fariuui'cous  Goods  In  Sacks 

Slaonfactared  hj  Local 
.Hills. 

Per  100  rbs   in  10- tb  su<k» 
I  Buckwheat    Flour,    Plain.  ..  .14.00 
Buckwheat    Flour,   Extra....  4. .10 
i  Uckwheat   Flour,.\ew  Process  4  30 
Bckwheai  Flour.  Self-Ralsing  S.40 

Biukwheal  Groats    D  00 

Corn    .M«al,    Yellow   2  75 

Cofn  MeaJ,   White   2.7i 

Corn  MeaT,  Ex  Cream  Yellow  .'1.40 
Corn  .Meal,  Ex  Cream  White  3.40 

■  Corn  Flour    1.75 

Cracked    Wheat   S.j'o 

Kniire  Wheat  Flour   3.20 

Farln.a    4.20 

Flaked  Pearl  Wht,7-n)&lO-lb  3.30 

I  Graham   Flour   •. ...  3. 00 

Hominy,    large   3^40 

:  Hominy,  small   ]  z.t,) 

.  Granulated  Hominy    3. go 

I  Oatmeal,  plain    4.10 

I  Oatmeal,  extra   .  4  30 

Oatmeal,    steel-cut   4.S0 

I  Oat  Groats    4  20 

I  Pearl  Grits    .■) 

Pearl  Barley,  Ho.  1   z.iO 

,  Pearl  Barley.  No.  2   5.40 

'  Pearl  Barley,  No.  3   5.40 

;  Split  Peas,  Yell..o....w   5.0U 

1  Split  Peas,  Green   5.00 

I  Rice    Flour   7.;o 

Rolled  Oats,  T-tb  &  10  Vo  4  30 

I  Rye  Flour.   .1.40 

I  Rye  Meal    3.;© 

I  Wheat    Meal    3.40 

;  Pearl  Barley,  No.  1,  25  and 

1      50- lb.  boxes    5.40 

I  Split  Peas,  Yellow,  25  and  50- 

Ib.  boxes    6.00 

.Split  Peas,  Green,  25  and  50- 

'      tb.    boxes    3.00 

25-!b.  sacks  deduct  10  cents  per 
cwt.  from  price  ot  10s. 

50-lb.  sacks  deduct  20  cents  per 
cwt.   from  price  of  lO.s. 

PASTES 
Imported. 

Crown  Macaroni. 2 5  la,  pr  pkg  .12 
■•  Spaghetti,  25  l.',  pr  pk»  .12 
"  Vermicelli.  23  Is.  pr  pkg  .11 
Imported  Style. 

BcUac  Macaroni,  25  Is.  pr  pkg  .10 
"  Spaghetti.  25  Is,  per  pkg  .10 
'•  Vermicelli,  25ts,  prpkK  .10 
"    Alphabet.  25  Is.  pr  pkg.  .  .12 

W.T.'-h.  Macaroni.  25  la.  pr  cse  1.S9 
■■  Spaghetti,  25  Ms.  pr  cse.  l.SO 
••    Vermicelli.  »5  Is,  pr  cse  1.80 

Golden  Egg. 

Macaroni,  48   Ijs,  per  case..  1.80 

-Mphabuts    1.80 

Spaghetti.  4S  Us,  per  case.,  l.so 
Vermicelli,  48  '-s,  per  case  I. SO 
Noodles,  4S  small,  per  caae.  .  l.SO 
Noodles.  24  '  ■■■t  case..  l.SO 

Marrelll. 

Macaroni,  cs  4  v...  1  car.  dx  1.20 
Spaghetti. .cs  4  dz.No.  1  car.  dz  1.20 
Vermicelli,  cs  4  dz.  No.  1  car.dz  1.20 
Alphabets.es  4  dz.  No.  1  car.  dz  1.20 
Straight  or  assorted  on  above. 

No.   '-i.  Extra,  per  box  20 

No.    1.    Extra,    per  box  3.1 

No.   1,   Extra,  25   tbs   1.10 

No.   1,   Extra,   50   lbs  2.10 

No.  1,  Extra.  100  th.i   5.00 

Royal.  28   nono 

Queen's  Taste.   12  3s  nono 

Sago  and  Tttploen. 

Pearl  Sago   ot 

Pearl    Taploco   OK 

Flake  Tapiocn   06 

Minute,    36- »4   2. 75 

Instantaneous,    50-ls   .'I  SO 

Instantaneous.  36-*4 

Department  l.'>. 
BICE. 

M.  J.  BraBdeostelD  4k  Co. 

■Tapan,  Tycoon,  Fancy  Tablet5.50 
Rubicon,  extra  fancy  6.00 
.  "    M.  J.  B..DoubIe  Dia- 
mond ...4   6.25 

Fancy  Head.  Carolina.  •".  10  7  nn 
I/onlslsna,  .lapan,..  > 
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Louisiana    Tengue   5.12 'A 

Louisiana  Japan  Banzai   ....  -i.fiO 

H^iwaiian   J^-OO  ■>■'■'(> 

China,  No.  1,  per 

dbl  mt  e.37%  6.50 

China,  Mxd,  dbl  mt  4. BO  4.75 

Patna  Head    7.00 

Caro  Head.M.IB,  40  2s. r  20  5s.  .  7. SO 
Imp.  Japan  MJB  40  2  M:  -  lb  .  .  0.7.'. 
Imp.  Japan  MJB.  10  n. .  .  .  .  (;.7.''i 
Japan  Table  Queen,  Uo  3-lb  .''■.vri 
Japan   Table  Queen.  4 ii  i; ' ■  rb  ;>.7.i 

M.  PhilUps  &  Cu. 
Hermosa.  Ex.  Fanc5'2'2  &  .'j-Hi  7.10 

Fiesta,  and    5-11)   (5.7  5 

Ex.    Fancy   Carolina   7.00 

Fancy   Carolina   6.00  to  0.50 

Hawaiian  5.40  to  5.75 

Satsuma  No.  1  Imp.  Japan.  .  0.25 

Toyokome    0.00 

Togo    5.8  5 

Higo    5.50 

Mikado    B.35 

Texas  Japans   4.85  to  5.85 

China  No.   1   5.85  to  6.90 

Cliina  No.  2   '  4.35  to  5.15 

VV.  T.  Wellscb  &  C«. 

Samurai,    La.    Japan  $5.10 

Fuji,  La.  Japan   5.50 

Fuji  Yama,  La.   Japan   5.65 

W   (circle)^  La.   Japan   5.75 

Snow  Whit^  Caro.  Head   6.6.5 

Mardi  GraS,     "      "    6.40 

Paragon,  "      "    6.15 

Virgin,  •   "      '•      2Vz  &  5  7.10 

Honeymoon      "      "      2%  &E  6.95 

Natural  "      "      3's   6.40 

Mascot.  "       '    5.65 

Tiffin,  Caro.  Head   5.40 

Best  Xet,  Japan  Ss   t.20 

Bice  Specialties. 
Quaker  PufEed,  3  doz  to  case.  3.00 

Department  16. 
LAUIVWKY  MATERIALS. 

This  Dept.  is  corrected  by 
J.  H.  Newbauer  &  Co. ;  Tillmann  & 
Bendel. 
AMMONIA 
Greer's  Washing  Ammonia 
First   grade   absolutely  pure. 

180  Beaume  Streng-th. 
Pints,  2  doz  to  cs,  per  doz..  $1.65 
Qts,  1  doz  to  case,  per  doz.  .  2.70 
Vz  Gal.,  %  dos  to  cs,  per  doz.  4.50 
Greer's  Toilet  Ammonia 
Lavender  and  Violet 
Pints  (2  doz  .to  cs).$2.50  pr  dz 
Parson's  Household  Ammoniu. 
(Neutral.) 
Ptg.,  2  doz  to  case,  per  doz.  .$  1.75 
Qts.,  1  doz  to  case,  per  doz.  .  2.65 
%  gals,  1  doz  to  case,  per  doz  4.50 
Wasliins  Ammonia 
Standard  Grade 
Pts,  2  doz  to  case,  per  doz..$  .80 
Qts,  2  doz  to  case,  per  doz. .  1.10 

Bluins>  Ball 
Nuremberg,  A.  %s,  per  lb.  .35 

Do  A.  D..  %s,  per  lb  271/2 

Do  A.  e.  R.,  VaS,  per  lb..  .221/2 
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Crown 

German  %s'  per  It)...  12%  13 

Do    14    'B,'  per    It)  14%  15 

Deschamp's  French,  I's 

per  n>   271,4 

Do  i/;:'s,   per   lb  281/2 

Bluing,  Liquid 
Common,  pts,  3  dz  to  case..  .85 
"       qt,   2  doz  to  case..  1.25 
"  ,     Vz  gal,  1  doz  to  case  2.50 
Borax 

20-Mule  Team,  I'.s  cs  of  2 

!       doz    $2.25 

I    20-Mule    Team,    12-oz  cs 

of    4    doz   3.45 

I    20-Mule  Team,  cs  of 

8  doz    3.84 

(Less  5  per  cent  in  5  case  lots; 

Lump,  25  lbs  in  box  09 

Powdered,  25   lbs  in  box  09 

Cliloride  of  Lime 
Brookman's,  I's  per  lt)....7>4 

Do      %'s,    per    lb  9 

Blue  Bell,  50  3s,  per  lb  6% 

Owl.  50  Is  7 

Potash. 

Per  case 

Babbitt'.s  4  doz  In  case   3.00 

American,  4  doz  in  case   3.00 

Lye. 

Tomson's  Red  Seal,  4  dz 

to   case    4  00 

Tomson's  5-lb  12  to  cs.  .  4  50 
American,  Is,  4  dz  in  case..  3.05 
Babbit's  Lye,  4  doz  in  case  3  10 
Metropolitan  4  dz  to  cs..  3  00 
5-caie    lots.  . .  2  90 

Banner,  1  case,  4  doz   3.60 

Blue  Bell,  48  Is   2  85 

Jumbo,  48  Is   1  90 

Golden  Star,  4  doz  to  case.  .  2.90 

Merry   Nickel,    case    1.75 

Merry  War,  case    2.85 

Sal  Soda 

PaliforTiia,  sacks   1  40 

Culifornia,  bbls    1  50 

Dcpiirtineiit  17. 
SOAPS. 

Tiiis  Pf^pt.   is  corrected  by 
Win.  (  luff  Co. ;  Tillmann  &  Bendel. 

Peet  Bros. 

Silk    Soap   $3  35 

A.    B.   Naptha.  .  .    4.20 

Crystal'  White    4.00 

Fern    3.30 

Lily  White  (Floating)    3.90 

Mechanics,  36  cakes  in  box.  .  2.05 
Mechanics,  50  in  box  (5c  size)  1.90 
Swansdown.  50  bars  in  box.  .  2.00 
Pine  Tar,  100  cakes  in  box. .  3.75 
Olive  Castile,  bx  doz,  pr  gr.  .  4.80 
Mottled  Castile.bx  1  dz  cakes  4.80 
Pure  White  Castile,  12,  15  or  . 

20  bars  to   box   •. . .  .  3.10 

Spring  Blossoms.bx  3,wrpd,gr  4.80 
Beau  Ideal,  bx  3.  wrpd,  gr.  .  5.20 
Attar  of  Roses,  bx  3,  wrpd,  gr  5.20 
20th  Century  Buttermilk,  box 

3  cakes,  wrapped,  pr  gross  5.00 
Elder  Flower,  bx  1  dz  cakes  4.80 
Turkish  Elder  Flower,  bx  3,gr  5.20 
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Turkish  Oatmeal, bx  3, wrpd,  gr  5 
Oatmeal,  bx  1  dz  cakes.pr  gr.  4 
Witchazel,  bx  1  dz  cakes  pr  gr  5. 
Bart'nia  Bouquet.bx  3  wrpd,gr24. 
Sweet  Narclssus,bx  3,wrpd,gr.l7. 
La  Rosa,  bx  3  wrpd,  pr  gr.  . .  .  9. 
Maj'tic-Series  Heliotrope  Jasl- 

mine.Jcky  Clb.Rose  bx  3,wrp  9. 
Japan  Bouquet,  bx  3,  wrpd,gr  9. 
Barbers'  Cream,  6  lb  bxs,  pr  tb  . 

Standard  Seap  Co. 

Oasene,  100    4 

Top  Notch,  -100  10  oz   3. 

Yellowstone.  100  14  oz   4 

Marigold,  100  16  oz   4 

Radio.  100  10  oz    3. 

Magno,  100  10  oz   6 

Gold  l^dal  Borax   6 

PurityT  "Floating,"  Sc 

size    3 

Do.  10c  size   6 

Do.   10c  size,    20   1 

Electric  Mineral,  100  16 

oz    5 

Electric  Mineral,  20,  16  oz.  .  1 
Peerless  Kitchen,  100  10  oz. .  2 
Peerless  Kitchen,  20  10 

oz  


Swift  &  Co. 

"Wool  Scap,  10  oz.,  100s   7.00 

G  oz.,   100s   4.00 

Witch  Hazel  (Swift  &  Co.)..  5.00 

Oat  Meal  (Swift  &  Co.)   5.00 

White  Ribbon    3. 65 

Swift's  'Pride   3.35 

Swift's    Naptha    4.00 

Elko    3.55 

Cream  Laundry   4.25 

Snap,  60,  16  oz   2.65 

Snap,  100,  8  oz   2.25 

Special,  Grocers'  Assmt  (sells 

for  $9.00,  80%  profit)   5.00 

Miscellaneous. 

Mascot   $2.65 

Miller's  Naphta,  100  14-oz   4.36 

Mikado,  20  14  oz   4.25 


Mikado,    20   14  oz  

Lenox,  100  

Lenox,  20   

Ivory,  100  10  oz  

Ivory,  100  6  oz  

Fairbank's  Clairette,  100... 
Fairbank's  Santa  Claus,  100. 
Fairbank's  Copco,  100... 
Fairbanks'  Fairy  Ovl,  5c... 

Fairy  Oval,  10c  

Sunny   Monday,  100s  


50  large.  .  3.50 
100   small  4.00 


00 

00 
50 

00  ] 
1- 

00  ! 
00  i 

20  ! 


1.05 

3.35 
.75 
7.00 
4.00 
3.35 
3.35 
4.00 
4.00 
7.00 
4.75 
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Lifebuoy.  Indry  size, 60 
"     Indry  size,  30 
"      toilet  size,  100  0 
"      toilet  size,  50  c 
Sunlight,  Ihdry  shape,] 
Welcome,  Borax  Indry 
Cheerful,    high  grd  Indr 
Monkey  Brand.  100  cak 
Monkey  Brand,  50  cajte 

Babbitt's,  100   

Strker's  Kitchen,  100s, 
Strker's  Kitchen,  208,  i 
Star  tot  Kitchen  Sand 
Gem  of  Kitchen  Sand 
yacht  Club  Borax,  200s 

  lOOs  . . . 

  2O3  ... 

Nun  Nicer  Boiax.  10  oz 
Blue  .Ribbon  Borax,  7 
The  Genuine, 


Price,    per  case  

Packed  100  bars  In  Ca 
Castile  Soap 

Notre  Dame  

White   Virgin,    lb ... . 

White,  Contl   

Mottled,  Imported   . . 


Clover  Leaf  White 


i 


SAVON. 

Gilt  Edge,  100.  16  oz. 

20s     ..  . 

Rcyal,  100,  14-oz  

100  12-oz 
100  10-oz  . . . 
Vermont  Long  Bar  Lau: 

100-Ib  cases   — 

Packed  either  100,  80, 
bars  to  case. 

Scouring  Soai 
Bon  Ami.  3  dz  to  cs,  pel 
Sapolio,  1/4  gross  box,  pe 
Sapolio,  hand,      grs  bx,  j 

WASHING   POWD  tS 

Gold  Dust  ,24  3's,  per 
Gold  Dust,  100  10  oz 

Swift's  Pride,   12  oz  

Swift's  Pride,  24  4s  

Lavarine,  36  1  lb,  pr. 
Lavarine.  100  5c  pkgs 
Pearline,  100  b  oz  pkg 
Babbitt's  1776,  6  oz. 

Kleeno,  72  Is  \  . 

Kleeno.  24  3s  

Kleeno.   100  Hs  


Aij'W.A.YS  R.ET  iTA'RT  .Tnil 


B.  T.  Babbitt's 
Concentrated  Lye, 

The  ready  soap  maker — a  powerful  disenfectant — 
an  excellent  fertilizer,  for  dipping  prunes,  spraying 
trees,  etc. 

—  Manufactured  by  — 

B.  T.  BABBITT,  anc.)  NEW  YOEK  CITY. 


The  C.  B.  JENNINGS  CO.,  Agents,    41    CLAY  STREET^  S.  R 
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Feet's  Seafoaro,  21  3s   3.75 

100   12   oz   3j75 

Grandma's  Borax,  powder- 

ed  24  3s    4-50 

CO    %  s    2.40 

Department  18. 
STARCHES. 

This  Dcpl.  is  conected  by 
J   11.  Newbauei-  &  Co.;  \Vm  Cluff 
Co. 

KlnK«ford's  Oswego. 

Silver  Gloss  12  G-Ib  bxs..9 

"  40  1-lb  pkss.&'/2 

Corn,    40-Ib    boxes.  8 

NATIONAL  STARCH  CO. 
Lily,  Siou.t  and  Niagra  Brands. 

Coin,  40  Is   •  -  6 

Gloss.    48    Is  5V1 

Uloss,  12  61b  ' 

Lanudry   (bulk),   50s  5 

None  Such  Brand. 

Corn,   40  Is  6 

Uloss,    48  Is  S 

(J loss,    12    Gs.  " 

(J  loss,    50- !b  box  

Log  Cabin. 

Corn,   40   Is,   per    lb  5 

CJloss,  40  Is.  per  lb  SVz 

"       12  Cs,   per  lb  6 

Murdoch's  Oswego. 

Oswego  Corn,    40   Is  TA 

Velvet  Gloss,   4  0  Is   7% 

"    12    6s   8 'A 

Blue  Kibbon. 

Gloss,  48  Is   

Gloss,    12  Cs  

Corn,    40  12s  

MiN<-cllaDPonN 
Celluloid.  60   ?4-tb  pkgs.prbx  -1.75 

Klastic,  sarfie,  per  box   5  00 

I'op  Corn  Starch,  40  Is   6  60 

China,  SOs    6.00 

Depurtnicut  19. 
OILS,  PAINTS,  ETC. 

This  Dept.  is  corrected  by 
VVhittier-Cobum  Co.;  W.  V.  Tulier 
&  Co. 

Coal  Oil 

Water  White,  bulk  10 

Water  White,  .ISO.deg  bulk.-ll'/a 
Special  Water  White,  bulk...l2'/2 

Pearl,  cases,  2  5s  n  Vi 

Astral,  cases,  2  5s  17 ',4 

Star,  cases,  2  5's   17% 

Kx.  Star,  cases,  2'[i's  20  V2 

Ar.^0,  bulk   If 

case   -'ij 

Elaine,  cases,  2  5s  26 ',4 

Eocene,  cases,   2   5s  2U',> 

Gasoline  and  Benzine 

deg.  Gasoline,  bulk  30 

S6    deg.    Oasoline,    cases.  ...  37 '/i 

Benzine,  bulk   12 

Benzine,  cases  19 

.Stove  Gasoline,   bulk  IS 

"  "       case  ■  25 

I'fasolinc,  SO  deg.,  bulk  30 

Same,  cases,  2  5s  06  Va 

Red  Crown  Gasoline,  in  bulk.  IS 
Ilcd  Crown  Gasoline,  in  cases, 

2  _5s   25 

Motor  Gasoline,  bulk  18 

Motor  Gasoline,  in  cases.  2  5s.  25 
No.  1  Eng.  Dist.  Iron  Bbls.  or 

Drums   OS'i 

.\'o  1  Kng.  Dist.,  cnscs.  -  ."jS.  .lo'.i 
No.  2  Kng.  Dist.  Iron  Bbls  or 

Drums   07 

No  2  Eng.  Dist.,  cases,  'J  5s..  11 
V.  M.  &  P.  Naptha,  in  bulk  . 92 
V.  M.  &  P.  Naptha, cases, 2  5s.l9t': 

I'lirpentinc. 
Htrictly  Pure,  cases.   2  5s.... 

drums  o£  iron  bbls.  .76'i 

Liinseed  Oil 

Pure.   raw.  bbls  .",.> 

boiled,   in   I'bis  ."i7 

"        l■a\^'.   c-ase.   "J   ."is  iil 

"        boiled,   case,   li   5s  63> 

tnslor  OH 

Baker's  AA,  cases,  2  5a   l.."0 

No.  1,  cases  ,2  5's  Td 

2  oz   6  5 

I     OK   90 

'     oz   2.00 

.  5-gal  fins,  per  gal   l.'3(l 


SO 

Lard  Oil 

Bbl.  Case 

Strictly  pure   90  96 

.Sup.   Win.,   sir  S5  91 

No.  1   75  SI 

1   oz   45 

-  oz  55 

4   oz   S5 

IVeatsfoot  Oil 

Cooper's   SO  85 

Extra   70  75 

No.   1   65  70 

Lubrieatiue  Oils 

bbls  Case 

Star  Cylinder  Oil  GO  65 

Columbia  Cylinder  40  65 

Gem  Cylinder  Oil  

Ruby  Cylinder  Oil  

Star  Machine  Oil  30  ?.'a 

Star   Dynamo   Oil.,  5«  S.'S 

Star  Spindle  Oil  50  00 

Star  Sep'tor  Oil  50  S5 

Ited  P^ngine  Oil  27  32 

SOO   M  Cylinder  45  50 

FFV    Cylinder  SO  85 

Med.  Ruby  Eng  30  35 

Castor  Machine   23,  28 

Auto-Cylinder   GO    .  GS 

Gas  Engine   30    ^  33 

nilseell-nneous  Oils 

Union  Salad  Oil   70  76 

Ture  Sperm  Oil  70  75 

No.    1    Polar  40  45 

China  Nut  Oil,  ordinary.  . —  .S5 

China  Nut  Oil,  No.  1  —  90 

'     Wliltc  Lead 

Whittier,  in  kegs  7%  SV-s 

Pioneer,       "    '■   7 '4  S'/t 

Dry  Paints 
English    Paris   White,    bbls.  .$1.60 

Whitin;;.   barrels    l.L'O 

Prince'.s  Miu'l  B'wn,  bbl.s.  \.i>'> 

A>llo\v  Ochre   1.50  1.65 

Eng.    Ven.    Red,    bbls  1.50  1.75 

Dcpartmcut  20. 

This  Dept.  1^  porected  by 
I'ac.  Coast  Biscuit  Co. 


81 

Cinnamon  Beans  large  redlfi 
1  Cinnamon  Beans,  imperiallT 
Coriander  Seed,  pearled.. 22 
1  Jelly  Beans,  pails..  12  V3  14 

i  Jelly  Bird's  Kggs  17 

'  Jelly    Cranberries  17 

I  Jelly  ]..imes  17 

Jell.v    Raspberries  17 

Jordon  Almonds,  fine.... 45 
,  Jordon  Almonds  ,iiT|itationl8 

Jjicorioe  Beans   .  . . '.  1 -"i 

Red    Hots  2.') 

Rinsed    Marbles  16 

Sugar  Coated  Licorice  Tal)- 

lets   20 

Sugry,r    Almonds  2.1 

Sugar  Plums  16 

Cream  Gdods. 


CAiNDIES. 

Lozengres 

5-rb.  boxes) 

XXX  Peppermint,  pals. 13  .16 

Thin    Peppermint'.   .In 

TT  Peppermint    .16 

Musk,    fluted,   pails....  .22 
Cinnamon,  Lemon,  Sassa- 
fras.   Rose   .18 

Widget  fruit  20 

Conversation  and  lirts.  .15 
Liliput  Conv.  &  herts.  .  .17 
Midget  Conv.  J.ozenges.  .18 
(.'ro«  n  T.  T.  Loz,  24  5c  pkgs  .SO 
Aurora  J.o^engus,  I't  5c  ]>kgs  .SO 
Cough  Tronchus.  5-lb  bx  .25 
Eaglu  Wafers,  Pepper- 
mints .Wint'.M-grccn .  .  .25 

Mixed  Candy 

(30-lb  pails) 

Plain  Mixed    !H., 

Royal    Mixed  12i/i 

Grocers'   Mixed  lOVi 

Yankee   Mixed   13 

American    Mixed  13 

Fancy  A  Mixed   15  ' 

Fancy  C.  Mixed   14  V4 

French  S.  Mixed   16 

French  No  .1  Mixed  IS 

French    Kxtra  Mixed  20 

Lady  Mixed   15 

Broken  Mixed   

Steam  Pauworls 

Anise  Seed   2'J 

Aromatic  Cachous  18 

Assorted    Berries  16 

Assorted    Dragee  H 

Assorted   Imperials  16 

Assorted  Small  Seeds.  ..  .32 

Bird'.s    lOggr.s  17 

Boston  Baked  Beans.. ...  17 

Burnt   Peanuts   18 

Burnt    Almonds  25 

Caraway  Seed  .suiootli .  . .  . 23 
Caraway  Seed,  pearled... 22 
Celery  tfeed..^  22 


(5-lb  boxes) 


14 


.20 


Fondans  Creams  

Hand  Dipped  

Hand  Dii)|>ed.  with  nuts  on. 

Fruit  and   nut   ices  , 

Cream  Peppermint  

Crushed  ^Fruit  Bonbons. 

Chocolates. 

(5-lb  boxes) 


Chocolate,    plain  14 

Chocolate  ,Hand  Made  20 

Chocolate  Dipped  Bonbons.. 20 
Chocolate  Dipped  Bonbons 

with    nuts   22 

Chocolate    ,Climax    , 30-lb 

pails   19 

Chocolate    Chips   25 

Chocolate  Nonpareil  Drops.  20 

Chocolate    AVafers  22 

Chocolate    Cream  Tablets 

30  in  box   1.10 

Marshmallon'n,  IMoueats,  Etc. 
Occidental  Marshmallows,  5 

lb  ^;ins  28 

Occidental  Marshmallows,  3 

lb  tins  30 

Dipping  Marshmallows,  5- 

Ib  boxes   2-5 

Angel  Food,  5-lb  boxes..  .20 
French  Nougat,  30  5c  slices 

in  box   .  .  1.00 

Walnut,    Apricot  .Spanish 

Nougat,  5-lb  boxes  ,1b... .25 
Sundries. 

Opera   Carmels   19 

Rock  Candy  .white  &  red  .l.'i 

Rock  Candy,  brown  16 

Licorice  Drops   20 

Licorice  Sticks,  16  to  lb..  .28 
Ijicorice  Tablets.  5-Ib  box....  1.25 
Licorice  Tablets.  21  5c  bx  .80 
Licorice  Penny  Sticks,  100 

in   box  65 

Buttercups,  5-tb  tins  25 

(.11  in  (ioods 

(5-rh  boxes) 
A.  B.  Guin  Drop.s.  a.sstd .  .  .  . !) 
A.  B.  Gum  Drops  licorici;  !) 
A.  B.  Gum  Drops,  crysfzdll 
A.  B.  Bonbons,  plain  inbl.<;  7 
A  .B.  Bonbons,  fanc.v,  inbl  1  Ys 
A.  B.  Bonobns  .fancy,  ci'ys 

tali  red,  .'.-lb  boxes  !."> 

A.    B.    Fruits  18 

Rox'hI  Giini  Droi)s  15 

Genuine  Gum  Drops,  hard  25 
Jell.v  Siiuart-s  .assorted ...  14 

Bi.jou  Sticks   18 

Spiced  Jolly  Drops  20 

New  Turkish  Figs  16 

Fig  Paslo  .)ilain  .,,...17 

Fig  Paste,   tricolor.  18 


C'lietilni;'  Gum. 

Single  Box 

Sweet  Heart,  per  box  

Sen-Sen.  20  pieces  60 

Sweet  Heart.  20  pieces..  .60 
Blond- <5rans>\  20  pieces..  .60 

Chiclets,  40  :,r  pkgs  l.J.i 

Chiclel.s,  10  10c  pkgs  SO 

Ncwhin^s  i'epsin.  20  pkss....  60 
I'earlo,  40  ic  package   l.o« 


S2 

Dcpartiucnt  21. 
lUAC'KEUS. 


Animals   12Vi 

Animals  Iced   li 

Assorted   12 

Assorted  Extr^  14 

Assorted   12 

Assorted  Extra   14 

Aulonioblica   12 

Assorted  Fingers   13 

Boston   09 

Butlers,  Tenjplar  09 

Chamiiions   01* 

Chocolate  Wafer   IX 

(;oco  Taffy   15 

(Jocoanut   15 

Currant  Cakes  .'.  12 ',4 

Cornhills   H 

Cherry  Marshmallow  IH 

Cracker  Meal   OB 

I'rackncl.  plain   22 

Creole  Belle   16 

Dainty  Chip   •< 

Dainty  Marshmallow  16 

Digestives   OU 

Ess  Jumble   14 

FIs  Bar   14 

Fruit.   Iced   15 

Fruit    Biscuit   M 

Fine  and  Dandy   IS 

Fruit   Sultanas   14 

Golden  Cream   13 

Graham   Gems   09 

Ginffer  Cake  10 

CJinser  Nut   II 

Graham   10 

High  Tea   15 

Honey  Comb.   Iced  14 

Honey.  Frtited  14 

Iced  Sweets   14 

Iced  Squares   .  14 

Jennie  I.ind   13 

Lemon  Snap   IJ 

La  Grand   tt 

Lemon  Biscuit  14 

Lemon  Wafer  II 

Little   Egypt   U 

Lunch  Banquet  1* 

Lunch,  Oakland   09 

Lunch,    Coast   09 

Monitor   09 

Marshmallow,    Walnut    .  .  .IS 

Niouacs   12 ',4 

Nicuacs,   No.    1  11 

Orange  Wafer   14 

Oysteretls   08 

Pilot  Bread  04 

Pretzel   10 

Popular,  Mixed   1 2  14 

Picnics   0i\4 

Pilot,  Extra   03 

Pretzellolts   11 

Pineapple  Delight   16 

I!eil  Cross  Oy.ster  OS 

Salien  SnowHakc   .11 

Snoudako   '4 

Seed   Cake   12 

«  Salted  Fingers  10 

Snowball   16 

Saloon    Pilot   07 

^ug»r  Cookies  \" 

f-oda   06  i4 

Soda,  Extra   07 

Soda,   Saloon   07 

Soda  .\n.  1  (5f  seller)  do»  .50 
Soda  No.  •.•  (lOc  seilpr)  ..  .OK 
Soda  No.  3   tL'5i:  seller)..  .'.'O 

Soda   O^li 

Soda   Extra   07 

Strawberry  Wafer  M 

Star  Butter   09 

Vanilla  Biscuit   II 

Vanilla    Snap    12 

fV'a  fers.   .\ssorted    16 

Witlnuis.   Marshmallow   .  .  IS 

'Your  Surrts  IS 

'Zephyr    Pilot   OS 

Big  Kour  Snaps,  duZ  SO 

Uallroad  Lunrh.  dos   1.00 

t;inE''rel  Ic- l,enion<rf  tji.  dos  .SO 
Choi  olcll3-Slr'»  b  ryeUi.di  .SO 
Bai<i|upt  Luneli  (carlonsi.  .IS 
Hangiii't  bunch.  tins  .30 
Saline  Siiufl  flak*"-  2-tb  tins  30 
'.Jrahams.  J-llj  citrtoiis.  dos  100 
li"!  MoiiM  Tea  (rarton)  ds  .TS 
Rater   1214 
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Department 

FANCY  GROCERIES. 

This  Dept.  is  corected  by 
Wcllniau,  Feck  &  Co. 
Wellmaii,  Peck  &  Co.;  Haas  Bros. 
•               Boiiillion  Cipsules. 
.An.tor's,    10    capsules  in  box 
ViAr  doz  boxes    3.00 

BEEF  EXTRACT 

"Rex,"  2  oz  per  doz   4.40 

4  oz    ■'    •'    S.OO 

5  oz    "    "   14.75 

"  IG    oz        "    "   27.50 

Marshall's  2  oz.  per  doz....  2. 05 

4  oz..  per  doz  |.  4.75 

Liebig:'s  2  oz.  32  12.s  to  cs.  ilz  4.50 
4  oz,16  12.S  to  cs    ••  S.40 
"        S  oz,  S  12s  to  cs,    "  15.90 
"      IG  oz,  4  Cs  to  cs.     "  29.75 

Libby's,  2  oz,  per  doz   4.45 

4    oz,     ••    '■    8.00 

"    ^8   oz,    "    ••   14.00 

"    10   oz,    •'    '•   20.00 

Capers. 

Capotes,   1   a  in  case....  1.00  1.50 

Xonjiarcil,    small    1.50 

Nonpareil,  large    2.25 

Nonpareil,  Imperial  qts.  10.00 
,  2    litre.  .  ^-  20.00 
,    4    •■    ...  37.50 
CHOCOLATES. 
Baker's. 
German  Sweet,  C-Ib  boxes  ',4s 

and    'is   25 

i;,,-^!...         Is  25 

|T..i;ii   1.'    Is   Zih 

■  \'ixtn\\:>.   12    VnS  44 

Pnwdered,    Us.    '/is.   Is   12  lb 

boxes   3  0 

Subject  to  quantity  discounnt. 

GhiraUelli's.    In  paper. 

IZa'-xW.    2  1    l-Il.i  221; 

lt:a^lf,    IL'    1-llj  23 

ICaiil.,.    1-    ',-11'  24 

J';a;;le.    12    n-ll.  25 

(  ■l-.'sci-iit,    C.        to    III  1^':; 

(•|-esi:cvilt,    12.    G    to    II.  t»'s 

Cal.  Sw.Ti.  i;    r,  1,1   11.  I'.". 

i.-ai,  Sv-.'i'i,   ij.      lo  Ml  :j4 

M()U:l  l-.-li.      IJ  K.     Ill  27 

:\i,,ii  1 1 .  ii ,  I  _',  I  -  ill  20 

MiiM.ilili.     12.     1,     lb  27 

Slur.    2  1     l-ll.  I'.'  '2 

.■^lar.     12     l-lli  2U 

Ground.     In  tins. 

UhirafiU'lirs.    ]2    l-ll.  2.ML- 

2  I     1  -  11.     tins     ....  2N 
1  -  II)     tins     ....  27  i^. 

r.ii    :mi,    tins  2f; 

::-II.  tins   2K 

r,(i  Ill-Ill   lins  25',i 

1         Ill    lins    ....  25 
In  d.jli\  ei  y  fasi.-s. 
GJiirardflli-s.   lin   :;-li.   ^ins.  .  .  .211 

Venard's,  2!  ]-lli  tins  21 

Vi-nard's,  20  3-lli  lins  20 

miner's,  12  1-lb  lins  23  "2 

Miner's,    24    1-lb    tins  23 

llinc'r's,    20    3-lb    tins  22' 

COCOA.S. 

liaVci-'s  r.T<fsl,  'Ok.  Ik  .Jiid  5s. 42 
\a.n    llrinl.ns,    ' . .-;   ami  ',0h..N3 

"■'•11  lloulcn's,  ]s  XO 

Woi-al    iJuteb,    12    ',is  77 

R.^vai   Uutcli,   13   Is   00 

ff|;p-.s,  1  1  >,2S  38 

Viys.    12   3y 

^Vflbbs,  G       s  23 

I.OWtl<:.\'K.   G    ':,.s  37 

Cllil-ardelli's    r.klsl.    i.    ' s  ,  .  .  .  1  u 

r.ursi.    12    ',s,  ...  Ill 

1  ni  I'll.    G       1  2     '    s   'i  2 

Miner'*  Bkfat,  6   :'|'j 

••isii-r's    BKI'.s;,    G   1  -  OS  

"Van  i**iritiftii'ii  T>iji.  ii  1  in  -  "■' 
Van  Kmc'""!'  Onlr.ii,  '.  n.  .70 
van    ^nidcn's    Dut.l..    'j  ll)..75 

Cerciil  t'ufl'.H'. 
1'..r.Mjin,   24    V/a,   per  tl.-z .  .  .  .  ? I -35 
••ostum,  3G  J'n,  per  doz  

Ijonibay.  nsHorled  uls  $8.25 

MKSorlfcl    111:".   4.00 

Mii.ior  Grey,  qts....  7.r,ii 
Maj'jr  Grey,  pis.  . .  .  1.50 


CIDER. 

Moll's   boiled,    doz   qts   3.25 

Monroe's,    clianipagne,    doz..  2..')0 

boiled,   doz   2.75 

Bidwell's,    "       "   3.50 

COCOANUT. 

Baker'.s. 

raker's  Drifted  Snow,  palls  14 

Bbls.   120    tbs  13 

Brazil  slir'.ded  or  Table  Talk, 
long  thread.  20-Ib  pails  lb. 14 
150-rb    bbls.   per   lb.  13 
Table  Talk  in  parchment  b.ijs, 
cases  of  30's,  GO'/j's  or  SOU'S 

and  15  I's  HVi 

Scliepp's. 
Shredded  1-lb  pkgs,  per  Tb..23 
"         %-Ib  pail,  per  lb.. 24 
"         %-tb  pail,  per  lb.. 25 

"       12   5c  pkgs  47 ',2 

Dunham'.?. 
I  Shredded,  l-Ib  ppr.  per  lb... 27 
%-Ib  ppr,  per  !!:>.. 2S 
"         W-lb  pksg,  per  lb.  29 
COFFEE  .StBSTlTUTES. 
I'osluni  Cereal. 
No.  1,  2  ilz.  snil  iikgs.  j.i'V  ilz  1.3.'. 

.3,        (Iz.   Ir^'  >»lvgs.   IJcr  ilz  2.2'. 
No.   U.   ]   dz.  Ii-g-  i-ikgs.  per  liz  2.2."j 
EV.VrOK.\TBU  .MILK.S. 

BORDEN'S 

MIl.K  CO.  / 
All  Borden's  Brands  Guuruuleed. 


Eagle  Brand — 

Conden-sed  Milk,  4  doz....  G.80 
riont-e'r  Brand — 

Evaporated  Milk  {Unswcclencd) 


Tall   Cans.   4  do/. 
Small   Size,   4  do/.  

Chall.ngu   

Floral   '  

Rose   

Borden's  Mailed  Blilk. 

Trial  size,  pc  rdoz  

Small  Size   

La  rge   ize  .  

Hospital  Size  

Alpine  Milk. 

20-i)Z.  1   to  ."■  case  

2II-OZ,  5  to  1(1  ./ase  

211-oz,  ]  0  to  25  case   .  . 

2(l-i)Z.   25   to  r.O  rasf  

20-oz.    .'ill    .  o-i  s    or    jjiort'.  .  . 

8-OZ,     OG     io    I  MSI;  

Gal.,    G   to  o.iso  

Caruatioii  Jlilk. 

2II-OZ,    1    1  o    I  .'asi-  


4  :>.: 
.  :i.m 

.  4.G5 
.  4.50 
.  4.7'5 

.  .90 

.  4.00 
.  S.OO 
.33.00 

4 .  I  .'. 

I .  IJ  J 


20-oZ. 


2II-OZ.    Ill  I 
2(l-oz.  25 
Gal.,  G 


2  I 


.."^t.  Chal 
,S1.  Cllal 

Lilv  ,  .  . 
HiKhl.iii 
Tfl,  I'o 
Baby  I'. 


Bmall 
liedluin 


to  caso,  J  He  less. 
.Miscellaneous. 


lolS. 

..  aS'.- . 


i  (li to  case .  .  .  . 
Col  liilene. 

;li-  I  S.  5  CS.  10  CR 
7  2'."".  7,15  7.  lU 
7  25         7.15     7  1  II 


1. 115 
I . III! 


I.  Ill 

1,1111 


7,  III! 
7.110 
7.00 


(;i;i,.\'i'iM;. 

Brr>iiiatij.:eU>M. 


83 

Large,    2   doz,   per  doz   1.20 

Small.  3  doz,  straight  or  as- 
sorted, per  doz  "DO 

Silver  White  Keystone,  per  dz  I.uo 

Minute,  per  doz   1.00 

Knox's.    ))er   doz   \ 

Knox's  per  gross  15.00 

Knox,   Acidulated,  per  doz..  1.20 

Cox's,  per  doz  f,,,  1.13 

Keek's,   per  doz  *.  .  1.10 

Plyinoutli   P.ock    1.20 

(1  doz.  free  with  3  doz.) 

Sheet    35 

Giug'cr  Confections. 
China,  per  case  of  6  stone 

jar.s    2.50 

China,     Cliyloong'  small 

stone  pots,  per  doz  

Crystallized  glace,  %-lb. 

tin,  per  doz   2.50 

Hops. 

No.  1,  U  lb,  30-Ib  box,  lb  30 

No.  1,  1  lb,  30-lb  box.  tb  30 

Less   than   30-tb    boxes  31 

.Tuuket  Tablets. 
I'j   doz  in  cont.ainer,  per  dz  .SO 

Leniou  Sugar. 
Gilt  Edge,  2ti,i.s.  per  doz..  1.37',2 
Gilt  Edgre,  24  is.  j)er  doz..  1.85 

Lime  .luice. 
Tahit^,  24  S  oz,  per  doz....  $1.25 
Tahita.  short  measure,  IG-oz.  1.50 
Tahita,   full    measure,    32-oz.  .2.50 

Tahita,    bulk,    gal   1.00 

Olives. 

I  Bottled.  ^ 

Queen  Oli'yes.  10  oz.  oval,pts, 

2  doz    3.00 

Fluted  Stuffed  Olives,   5  oz., 

6  doz    1.10 

10  oz.,  oval  olives,  pis,  2  dz  2.50 
liaby  Pimolas.  10  oz.,  2  doz.  .  3. 05 

Bab.v  Pimolas.  24  ISs   G.25 

Manzanilla,  8  oz,  4  doz....  1.25 
Manzanilla.  5  oz.  4  doz....  1.10 
Americaii  Ripe,  pts,  tin.  2  dz  2.25 
-American  Ripe,  qts,  2  doz...  3.75 
Old  Mission  Ripe,  pts,  4  doz.  1.80 
Old  Mission  Ripe,  qts,  2  doz.  3.25 
White  Eabel,  5-uz.,  jManzanillas. 

Per  doz 

5-oz.,    Manzanilla   1.30 

S-oz.,  Queen    1  85 

10  oz..  Queen  2.35 

14  oz. ,  Queen    3.7  5 

22  oz..  Queen   5.75 

,',2  oz..  tjneen    ;)-.00 

G  1  oz,,  (.jM.  i  n  16.00 

5    oz.,    StulTi  il    1.30 

le  oz.,  .Stullcil   2.65 

Olive  Oil. 

1  doz  fjls  ((."aliCornia)  per  dz  S.OO 

2  (III/,  jii  s,  M ';i  1  i fornia )  per  dz  4.25 
4    doz  '_■  I  II  s  M,'ali  fornia'j  i)r  dz  2.25 

l.lallon   tins.        "       each   2.50 

'.2  yal.  U.'alifornia)  each   1.50 

Niceilo  Brand. 

4   doz    'i    I'ts,   case  9.00 

2  doz  pts.  ease   .S,5f) 

I  iloz  22  oz..  case   It  iHj 

1   doz  qts.  case   8,00 

OI<l  .Mission. 

1  doz  cils  .  case   8*00 

2  .loz  Ills,,  .ase   9.00 

2  doz   I,    Ills   4.80 

(iroifan's  I'liril.v  Olive  Oil. 
i^ils.,  G  I.,  -al.  12  Io  cs.  pr  cs.  7,50 
ris  ,  12  Io  2  1  li>  I  S,  |,r  .'s.  .  ,s,iiO 
'/■J  Ills,.  2  1  I  ^a  i,  bStoi  s,  |ii-  i-s 
1  la  I,  Ca  n,  N  10  ..  ns.-.  pel-  l  a  11  ,  2  I II 
,  (lal  Call,  12  Io  case,  j.r  ran  1  'bi 
Muslirounis. 

di./ 

l.e  f'onrl,  imi  to  rase  $3,25 

I  I, a   l.i"oiresl.   1  ini  10  cs   3,lili 

Hold,    100    to    case   2,10 

l-i'ancy   SlulTed.    IjIs  4.00 

J'cannI  BuMer. 
lli-ron's   2   doz   to  rs,   |irr  ,b.z  2,10 
loi|i.  ;ia  I,   2  ilz    .Vo,    1  ,  ,    hi  s    ,J  z  1,10 
2  dz.      .Vo,    l,,,j;l.-|ss.  .Iz    2,  II) 

1     dz,  .\u,  1.  ylass.  dz  3,25 
I'eels. 

I'll  roll,    25   lb    liii\  23 


10 

Plum  Paddingr. 

Curtice,   IndividuEtl,  doz  $1-1*3 

No.    1,   doz   2.50' 

"       No.  2,  doz   4.50 

No.  3,  doz.   G.50 

G.  &  D.,  Is,  2  doz  to  cs,  dz.  .  2.50 

2s,  12  to  cs,  doz.  .  4.50. 

"        3's,   G  to  case,  doz.  .  6.50 

4's,  6  Io  case,,  doz.  .  8.50 

R.  &  R..  Individual,  doz....  l.«0 

I's,    per   doz   2. 05 

"        2's,    per    doz   4.60 

"        S's,  per  doz   7.10 

Salad  Dressing. 
Durkee,  small,  2  dz,  per  doz.  . 
"       large,  I  doz,  pr  doz 
"     picnic  size,  4  dz,  pr  dz 
My  Wife's.  1  doz,  IC-oz.  case 

Salad  Oil. 
Tierces,   about   50  gal.,  gal.. 

1  gal.  lins,  10  to  case,  gal....  1.00 

5  gal.  tins,  1  to  case,  gal  95 

\'z  gal.  tins.  20  to  case,  gal..  1.10 

Quart  bottles.  12  to  case,  doz  2.75. 

Pt.  Bottles,  24  to  case,  doz.  .  1.50 

Vz  pt.  bot.,  30  case,  doz  

Saratoga  Chips. 

(Less  5  per  cent.) 

Bulk.  15-tb  box   3.80 

Cartons,  G-oz.,  24  in  case,  doz  1.30 


2.50 
4, 
l.OOi 


Cal 


SAT-T. 

.Table  &  Dairy, 


s,  60 

50  3's,  30  5's,  15  lO's 

and  8  20s,  per  bale   1 

Do  50-Ib  bags,  ton  H 

Leslie's  Sterilized,   76  2's,  50 
3's.   40   4's,   39  6'»,   15  lO's, 

and  8  2  0s,  per  bale  

Do.  50- lb  bags,  ton  

I,eslie's.  5os   

Imptd  Liverpool,  50s,  ton. 

IftOs,  ton. 
200s.  ton. 


.50 
1.00 
.i>0 
.50 
.00 

Genuine  Werrington.50s,pr  ton20.0U 

H.  R.  If.  Liverpool. 

Bales  of  75,  2's  per  bale.... 
Bales  of  50  S's,  40  4's,  30  5's, 

15  lO's  8  20's  per  bale...  1 

Bags,  50's,  per  ton  

Worcester. 
Worcester  Dairy.bbl  320  lbs  (5 

bbls.     5.25)  •  

W.iicesrer  Dairy,  bbl  320  tbs, 

10  bbls  

Worcesirr  Table,   140   2s,  100 
1  bbl 


GO 


,,S  . 


.  ton . 


Wo,-,  rsi  i  i- Table.  30  los  5.50 
\\or,  (strr  'Pable,   501b  sacks, 

Irish  Linen   .90 

Rock  Salt. 
Hair-Ginund.   lOO-lb.  sks.  Imi 

"  "        50s.  ton 

Stock,  100-ttj  sack,^  pejv 

5i)s,  ton   

FiU'kuge  Salt. 

Leslie's  Stei  lized.  48  2's  

24  3's  

"      '20  5"s.,  

50  2's  

2  4  to .case. . 
2  1  to  cs,  pr  cs 
20  to  cs.  pr  cs 


I, 

\',  I 

It 

A'.  1' 

it. 

s. 

\',  P 

g  > 

.'abin 

,  21  2s. 
Celer.v 

Durlicc's,  1  doz  i 


Sail. 

11  box. 


(■Sl|-ai^;bl  ai 
I   Uasplivi  i  >•.  I 
Orange,  Chen 


2,1  lb 
10  11) 


.  I  5 
.15  b. 
.11 
.  1 1  '/i 


BOlil'S. 

.\niUrsoiis  20  varieties... 
Ca  iiipbrirs.  21  varieties... 
.SniiliT's,    Tom.ato.  3's.... 

\aii   i/ainii's,   2  1  varieties. 

Libb'.  's.   2 -s,  assorted  

I's.  "   

'      coiiconlratod,    I's.  . 

F  ranto  -  Aiii  c  I'i  cii  n . 

Ql.s, 

Mork  'rinlle,  0--c-Tail.  Con- 
so  mnuj.  Bouilloii,.liili.onjie, 
Vegetable,  Beef.  I'eu.  ..i.l5 

(Jliiekcn   3.50 

Gumbo   3.30 

Green  Turlle,   lliick  7.U0 

clear   9..2« 

Mulllgalawiiey   3.50 

Tomato   3.15 

Assorted  .  ..3.25 


$1.75 

.75 
11.00 

4.75 

5  bl>l 
5.50 
5,25 

.85 

.S.OO 
S.50 
S.OO 
7  50 

2.75 
2.00 
2.50 
3.60 
2. .SO 
2.00. 
2.50 
1.70 


.110 
.90 
2.60 
1.S5 
.95 
2.35 
l.-IO 
1.00 


1,80 
2,00 
2.00 
3.60 

2.00 
l.SO 
1.8S 


S7 
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Department  2S. 
PICKLES,  VINEGAR,    RELISHES,  ETC. 

Thlt  I>epartment  is  corrected  each  week  by  the  Paciflo  Vinegar  O 
Pickle  Works. 
P1CKL5S  IN  BCLK 
California  Uome  Brand 

Sour  Sweet 


Unifoi  nly  Assorted  by  Hand  and  Connt 

V4  bbl|',4 

bbll% 

bbl 

V* 

bbl 

Guaranteed. 

j32  gal. lis  gal.|32  gal.|lG  gal. 

Specbil  Small  Gherkins 

24 

UO 

12 

.00 

'/2  bill.  0000.  14  bbl  3000 

Special  Small  Mixed 

24 

00 

12 

.50 

Same  count 

Gherkins 

21 

Oft 

11 

.00 

V:  bfcl    4000,  %  bbl.  2000 

Mixed 

21 

Oft 

11 

.00 

Same  count 

Special  Smalt  Medium  Pickles 

1/2  bbls.  .•?000.   M  bbls.  1500 

IP. 

.00 

7 

00 

IS 

00 

9 

.50 

Special  Small  Medium  Mixed 

13 

.00 

7 

00 

IS 

00 

9 

.59 

Same  count 

Smal'.  Medium  Pickles 

12 

.00 

6. 

50 

16 

00 

8 

.50 

14  bbls.  2000,  1/4  bbls.  1000 

.50 

Small  Medium  Mixed  ^ 

12 

.00 

0. 

50 

16 

00 

8 

Same  size 

.00 

Chow  Chow  • 

15 

00 

8 

Package]    Bbl    |    5bl    |  %  bbl  |  V*  bbl  |  M  bbl  |  %  bbl 
CountI    1800    I   1500    [1200  |    600    |  1000  |  500 

wiECs"     ^  I   15.00  I  ~i4.o6  r^io.oo  I    6.00  I   9.50"  I     S.SO  ' 

Jumbo'^iUs;— bbrr|12.00;  1/2  bbl.,  ?9.00 ;        bbl..  .?5.6q^  •  

■  California  Home  Brand. 

Sour  and  C^et,  (Plain  or  Mixed),  German  Dill,  Cbow  Chow  and 

Oionns 


Noi|n'o2 

i 

Swt  [Sweet 

n 

S  ° 

Ko3 

Mid  ; 

Gher- 

a  n 

Smlj  Mdn 

Lrg 

Dills, 

gets  ikins 

1  ou 

p<  0 

Barrels,  50  Gals  

i$0. 361*0.33 

id. -IS 

$0.2S|$0.GO 

$0.55 



$0.80 

Barrels,  32  Gals.  . 

1     .3.S|  .35 

.301  .301 

.62  "> 

.82 

Va,   Barrels  16  Gals.  . 

.1     .401  .37 

.32 

.321 

.67i.L> 

^62 

.S4 

Kegs,  10  Gals  

.1     .421  .39 

 i  -341 

.671/2 

.621/2 

.86 

Kegs,   5  Gals  

1     .441  .41 

.361 

.70 

.65 

.88 

rails,   5  Gals  

1    .44|  .41 

.361 

.70 

.65 

.8S 

1     .551  .50 





.381 

.75 

.70 

.60 

1.00 

1     .651  .60 



.501 

.85 

.80 

.70 

1.10 

Sd  kegs,  10s,  8  gals.  . 

1  3.50    3.251  2.00 

2.751 

5  50 

5.00 

3.75 

7.25 

Sd  kegs,  5M,  i  gals... 

.1  1.751  1.65 

1.00 

1.501 

3.00 

2.75 

2.00 

3.75 

Sd  kegs,  3s,  2%  gals. 

1  1.251  1.15|  .85 

1.001 

1.75 

1.60 

1.50 

2.25 

"CENTAKB  BEAND" 
Sou*  (Plain  or  Mixed),  German  Dill,  Chow  Chow  and  Onions 

Midgets  Small  Medium  Select'd  Dills  Chow  Onions 


Nol 

Isml 


No2 
Mdn 


Barrels,  50  gals   $0.33|$0.30 

Vz  Barrels,  32  gals  351  .32 

%  Barrels,  16  gals  37|  .34 

Kegs,  10  gals  39|  .36 

Kegs,  5  gals'  i    .41|  .38 

Pails,   2  gals   I    .51  .47 

Pails,  1   gal   I    .6l|  .57 

Stand  Kegs,  10s,  8  gals                            3.25|  3.00 

Stand  Kegs,  5s,  4  gals  |  1.65|  1.50 

Stand  Kegs,  3s.  2y2  gals  |  1.15|  1.00 

PICKLES  IN  GLASS 
California  Homo  Brand 


?0. 


NoSiGer 
lrg  I  man 
^h^lDils 
$0^25 
.27 
.29 
.31 
.33 
.35 
.45 
2.50! 
1.351 
.901 


o  o 
00 


.601 
.801 
.701 


$0.32|$0 

.34 

.36 

.38 

.40 

.50 

.60 
3.20 
1.60 
1.10 


Pat.  Top — English  or  Octagon 

10   oz  1 

1/2  Pt. 

1  Ft. 

Qt. 

1.35  1 

1.60 

2.30 

4.50 

1.35  1 

1.60 

2.30 

4.50 

1.35  1 

1.60 

2.30 

4.50 

1.75  1 

/  2.00 

3.25 

1.75  1 

(  1.90 

2.75 

6.00 

1.75 

1.90 

2.75 

5.00 

2.75 

5.00 

CENTAUR  BRAND 
American  Style — Square  Bot||Engr.  style.  Bound  Bot. 


1  Pts.  1 

Qts. 

\V2  Gall 

Gal. 

Pts| 

Pt. 

1  Qt. 

 1  1-20  1 

T.iV 

1  3.00  1 

5.00 

1 

20 

1 

75 

3.00 

Mixea  Pickles   

 11-20  1 

1.75 

1  3.00  1 

5.00 

20 

1 

75 

3.00 

Chow  Chow   

 11.20  1 

1.75 

1  3.00  1 

5.00 

1 

20 

1 

75 

3.00 

 11-20  1 

1.75 

h  3.00  1 

5.00 

1 

20 

1 

75 

3.00 

 11.20  1 

1.75 

1  3.00  1 

5.00 

1 

20 

1 

75 

3.00 

 11-20  1 

1.75 

1  3.00  { 

5.00 

20 

1 

75 

3.00 

TOMATO  CATSDP. 


|In  Glass,  per  doz.  J|     Jugs,  per  Jug      ||1  Gal.  Tins 
\%  Pt.|    Pt.  I    Qt.  II Gl-ll  Gal.|2jGaI.||Scr.tp|Ft.tp 
3.25  T   .70  I  l.W\  1.90  II   TSO  T  -75 
II     .50  I     .85  I  T.60  II    .65  |  .69 
35  I    .60  I  1.20  II    .55  j  .GO 


»2.25 


Cal.  Home^rand.l  1.35 

Sim-T  Ise   1  

Suasf-;   ....|    .90  I  1.65  I  2.75  \\ 

■>  case  free  with  Dve. 


Tomato  Catsnp — In  Bulk. 


Cal.  Home  Brand..) 

Sunrise   j 

Sunset   I 


Bbl. 
BO  Gl. 
56" 
45 
35 


M  Bbl.  V«  Bbl.    lu  Gl.  S  ai..  St'ndard  k«ia 


32  Gl. 

I  .60  1 
I  -50  I 
I     .40  I 


16  Gl. 

65  ~ 
55 


TABLE  8ALCE. 
In  Glasa. 


Keg 

.58  I 
.48  1 


Keg  10'»   

.70  I  S'SO"")  2.76  I  2  60 

.60  I  4  50  I  2  50      1  76 

.50  I  3.76  I  2  00  I  1  60 


In  JuKa 


Cal.   Home  Brand.... 

Worcestershire   j  1.00  |  2.00  |  3  00  || 

Chestersbire   |    .75  |  1.50  |  2.25  || 

Tnhle  Saivce  in  Bulk. 


Qal. 

IV6  Ptaj  Pts.  IQta.  ||H  Gall  1  Gal|  :  Gall |  Tins' 

.1  2.60  fS.OO  j'4'ob  II     .75  1  1.2s  I  2.25  II  .06 


1.00  I  2.00  II . 
60  i  1.20  II 


.45 


[Bbls 

IVibbI 

bb 

1  100 

|50  0  1 

32  «  1 

16  G  1 

K«  II 

Cal.  Home  Band. 

1 

1 

Worcestershire  .. 

:{  .80 

1  .82 

1  .84 

.86 

1  .55 

1  .57 

1  .59 

1  .61 

5  G  II  Standard  KeK" 
Keg  I    lO's  I  6's  "j    3  » 

.88  j  7.00  I  3.60  I  3  no 

.63  I  6.00  I  2.50  I  2  00 


VINEGAR 

Commercial  Wine,  Cider,  Malt  or  Spirit  Vinegar 


Barrels   

U    Barrels    .  . 
14    Barrels    .  . 
10  Gal.  Kegs 
8  Gal.  Kegs  .  . 
5  Gal.  "Kegs  . 

4  Gal.  Kegs  . 

5  Gal.  K«aj  . 


■••I 


Gr. 

1  50  Gr. 

GO  Gr.  1 

70  Gr.  1  so  ar.  1 

90  Gr. 

.14 

1  .16 

1  .17 

.18 

.20 

.22 

.16 

L  .18 

1  .19 

.20 

.22 

.24 

.18 

1  .20 

1  -21 

.22 

.24 

.26 

.20 

1  .22 

1  .23 

.24 

.28 

.23 

.20 

1  .22 

1  .23 

.24 

.26 

.28 

.22 

1  .24 

1  .25 

.26 

.2« 

.30 

.22 

1  .24 

1  .25 

.26 

.28 

.30 

.24 

1  .26 

1  .27 

.28 

.30 

.32 

HIGH  GRADE  TINEOARS 

Barrels 

California  White  Wine  Vinegar  ,  .-  30 

California  Red  Wine  Vinegar  30 

Apple  Juice  Vinegar   25 

California  Home  Brand  Pure  Pickling  Vinegar   .26 

Cases  of  one  dozen  uarts  


K  Bbia 

.35 
.35 
.30 
.30 
2.50 


1 

RELISHES  AND  CONDI.AIENTS. 

Miscellaneous. 

1  6  oz 

1 14  Pt. 

1    Pt.  110  OS 

1.25 

1.75 

2.60 

i.35 

1.25 

1.75 

2.60 

1.35 

1.26 

1.76 

2.50 

1                                       C^^ftomla  Home  Brand 

J  8  oz 

14  ozj  Pta 

.95 

2.00 

2.75 

.93 

2.00 

2.75 

Red  Hot   

.95 

2.00 

2.7.T 

TruGDes. 

1-16  glass,  per  doz   3.60 

1-16  tins,  per  doz   2.75 

%  tins,  per  doz   5.25 

14  tins,  per  doz  10.45 

%  tins,  per  doz  20.35 

.Vc^st  Cakes. 

Magic  Yeast,  case   1.20 

Yeast  Gem,  case   1.15 

Great  Western  ,   1.00 

Gillefs  Magic    1.20 

Yeast  Foam    1.20 

This  Dept.  is  corrected  by 
rillmann  &  Bendel :  P:ic.  Tlneg.tr  ft 
Pickle  Works. 


CATSUPS. 

Bnider's,  qts.  doz  

"  pts 

"       1%  pts. 

Griffon's. 

% -pints,  per  doz  

Pints,  per  doz  

Quarts,  per  doz  

Miscellaneou.s, 
Campbell's,  %  pts,  doz 
Heinz,  10-Oz   

"  12-oz   

•'  17-oz   

Blue  Label, 
Blue  Label, 
Blue  Label. 
Golden  Star, 


3.75 
2.40 
1.40 


23   i/i-pta.  to  m 
25  pis  to  ca. . . 
12  qts  to  c».  .  . 
gal  .iugs.  doz.  .  . 
'•    qt.  .iugs.  doz.  .  . 
"    pt  jugs.  doz.   .  . 
"     i.i  pt  Jugs.  doz. 
Long's  t-'ruit  Catrup. 

Pts,  24  t  o  cs,  caa«  

H-Pts,  4S  to  ea,  " 

2,  5  and  *     9  Qoa,  lb 

Holbrook's,    M  pts  


.12H 
1.85 
3.25 


«.•« 
•OB4 
t.«l 

2.16 
1.40 

4.75 

S.75 
1.60 


2.40 


Lea  &  Perrln's,  small   2.75 

Lea  &  Perrln's,  medium   5.00 

Lea  &  Perrin's.  large   8.J6 

5  cases.  5c  per  doz  less. 

Tobasco,  Mcllheny    4.00 

Tobasco.   New   Iberia   J.5o 

Bengal  Worcester,   i.i  pt  S.'i 

'Jengal  Worcester,  pt   1.2.> 

Pepper,  sprlnl-lz  top.   V4  pt..  2. On 

►"noerior  Pepper,  small  90 

Superior  Pepper,  large   l.SO 

Libby's  Manchester  Sauce,  24 ',4 

pints,  per  doz   1  20 

HORSE  KADISil. 

Picnic  Gems,  doz  »5 

Pints,   doz  95 

Medium,    doz   l.3n 

Quarts,  doz   2  50 

10-Gal.  Kegs,  gal  7s 

5-Gal.  Kegs,  gal  80 

2-Gal.  Palls,  gal  85 


.10 
r.  r.0 

.r  25 

2  00 


1-Gal  Pails,  gal 
Standard  Kegs,   10s.  keg.. 

"    6s.  keg  

"  "       3b.  keg. . . . 

FRENCH  .ML'STABD, 
(In  bulk  ) 

Cal. 
Home  Stan- 
Brand  Jard 


Bbl.  per  gal  

. .  .35 

30 

■•;    bbl,  per  gal  

..  .17 

.  .  .40 

34 

10-Gal  Keg  

.  .  .42 

3« 

5-Gal.  Keg  

.  .  .43 

I« 

.  .  .60 

45 

.  .  .60 

'  3 

Standard  Keg.  10s... 

..  3..^fl 

.<1 

••  6«  

.  .   1  7.-  1 

"  33  

..  i  .-.o  1 

In   GlnM.   Cnl.   Home  Brand 

8  oz.  2  dz  to  r.-i-ite.  per 

d"r  

96 

14-oz,  2  doz  to  case. 

per  doz  1 

I 
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Stun<l«rd. 

•waTI  bbl.  

Dujw*l<loif   


911 

1  in 


fi-o«. 

1  C-fiZ, 

SAliERKttAVr. 
ral.  Hi>mti  Bfaiu'i — ^l>ry  T'luk 
Bbl  .    S'l-sW  ■  li  UO 

'<-r.i.i ,  3-;.  a'-jii-  •  ■'  

'i  -r,bi ,  If.  eni  I'   ■■■^•<> 

lii  QOl  Kir^s   a  -ri 

fc-Oal   ICfiM    I  .  .. 

»-«al    t'ailv  MS 

i-<ii,i   i;o 

Standnni  ICi'efi.  lo.i   2. .''.(• 

Depurtmcnt  'M.  ■ 
OROCEBY  SUNDKIES. 

'riil.s  Dppt.  is  rorreetfid  by 
llaus  Bro.s.;  \\m.  ^-iift'  Co. 
Axle  Greaoe. 

H.  &  I...  Pfi-  case  «1.75 

C.  &  S...  2-QOZ  case,  per  ea^e  2,o0 

f>  case  lot.s   ].nr> 

"       in    case   lols   l.SCi 

Fraz.:r's,  2  doz  tins,  per  ca.se  2.2.'i 
Prazer's,  f  doz  \vd,  por  onse. 
Frazers,  l.'.-H)  pails 
Mica.  "  do 
Castor  Oil, 
XJiiiverBal, 
UnlviuKiil, 


42 

1 4  iiz.  Ad;wii,  .  . 

Acl:irn,  2"!).  .  . 
Adam  20s. 


12'  oz, 
10 


HtaDdnrd  Oil  CiiiUfiiiuy 
F:le<-tri<--  l-tehJ. 

IV 

l«  u/.,   

J  4  ..z  'II   

12  oz  ,  'I   

Kl  oz  .    '.0  .■:   

.   1     oz  ,  -ill  .Xrl-i  I  h..l  .-I  I  .  . 


JO  oz., 
1G  oz  , 


4  0  H.-l.t, 
20  ^..'is. 


6s,  1 4  oz.,  40  sot.s .  .  .'  

U.f,  11  oz..  20  sets  

lis,  12  oz.,  20  seUi  

6s,  10  oz.,  20  sets  

12s,  12  oz,,  40  sels  (hotel). 

riirnttine  \\'uk. 


rvr  M.'l 

.  .12:-4 

.  .12, 

.  .3  1'/:! 

.  .11  vi 

.  .  1 0  '-i 

.  .10 

.  .11 


:;.(;o 
1 .00 


I.'!,  14  oz,, 
2s,  14  oz  , 
4s  14  oz., 
Gs,  14  oz., 
12s.  14  oz. 


2!)  seks, ■  white 
2.';  set.s,  while.  . 
..'IK  .sets,   white. . 
"B  sets,  xvliite. . 
.".i;  sets,  while.  . 


Per  Set 
.  .llVi 
.  .lUi 
1 1  i,.4 
IP.4 


■.  tin.s,  per  case. 

.  .  .  2.fi0 

Coloi'od,   1   cfiit  hialior. 

dbz  Is  

...   2.00  . 

Kailianl  Puratllne  Wax. 

2'.l.,  liKht  

.  .  .  2.00 

2',i.  dark   

.  .  .  1.7.''> 

Pel 

■  Set 

^.•s,   1  i  oz..   3*.  SOt.«!  

10  '2 

Self  .<  >[ieiiiii4,-. 

.'".00  in 

Os.  1-1  iiz,.  .Jri  sets  

1  I 

|lkO  ,  l,i.'l. 

llM.   J  I  oz,,  2  0  scl  s  

1  1 

Sl.OO  S-lb    .  .  .  . 

.  ,  4. SO 

<>s,  JO  oz.,  JO  sets  

on 

l.;0  10-lh    .  .  . 

.  .  5.20 

Esjf  Food. 

1.(;0  12- H)    .  .  . 

.  .  H.30 

r'ratt's.  2n-oz,  2  doz  in  cs... 

$■1,50 

1.70  11-  Ih    .  .  . 

.  .  S.:iO 

\Vollingloii's,  1-lb,  2  doz  boz. 

4,00 

.   2,00  1  i;-lh    ,  ,  . 

0  00 

.  2,.">0  20-  lt>    .  .  . 

.  10,00 

Fly  P.iiwr. 

2,(10  L'C.-ll) 

:;  -10  :ui-tti 

4,00  2.:l-lli 
4.10 

1  2.5  lbs. 


.11.00 
.  1  2.00 
.  .  15.00 


I^  .06 


M-lh  . 
',i-lb  . 

1-  lh  ., 
1     -  lb 

2-  lb  . 

3-  lb  . 
4.1b  . 
5-lb  . 
fi-Ib  . 
7-lb  . 

.Sizes 

Sugar  Rtttjs,  broad  bottom. 

Discounts  from  above  list: 
Cheapest.  D0%. 
Eaglo  or  Equal.  50%. 
White  bags,  50%. 
I..ion,  40%. 

Mikado  (stripped)  40%. 
Blnestone. 

Parrels,  per  lb  12 

.'.  bbl.  lots,  per  tli   11':: 


BATH  BRICK 

Bristol,  2  doz,  per  case.... 
Powdered,  20  Is,  per  case.. 
Powdered,  40  Vis,  per  case. 
CANDLKS. 
Ailniautine. 

Adam,    11-oz,.  20s  

12-oz.,  20s  

lo-oz..  20s   

Hotel,   40s,  12-oz  

(Wrapped   Vi  c  higher.) 

Chippewa,  1  nz  

Torch  light 
Stearic  Acid,  13  oz,  20s.... 
•'  11  oz.  20s.  .  .  . 

(wrap)  10  oz  20s 

SteHrJc. 

Schneider's  11-oz.,  203.... 
Schneider's  14-oz., 


Schneider's  16-oz., 


40s. 
20s, 


.  .95 
.1.15 
.1.25 


.11  V. 
.10 '/4 
.10 
.10% 

.07 -14 

.10  VI 

.11',; 
.  1 2  u 


.14 

.33Ti 
.15% 


.60 
.75 
.fiO 
.70 


ParaDoe,  Etc. 

Per  rb. 

4",  Bs,  Ln  cartons  of  3fi-n>  bxs  11 
12;-!,  in  cartons  ot  36-rb  bxs..  11 '4 
%-lb,  in  cartoons  of  25-lb  bxs  11 
l-!b  cartons  ot  25-lb  bxs....  11  , 

(Colored,  Ic  higher. 
Beeswax,  pure  for  churches  .35 

Do      No.  2  27i'j 

Do      No.  3  2  2  V!; 

Christmas,   all   sizes  OD 

Uo      holders,  per  gross  S5 

"WaK  Tapers,  per  doz  pkgs.  .  .80 

Do       Per   RTOss  S.OO 

Night  IJghts,(lerman,on  pat) 

/^  wd,  per  doz  40 

Do  Frciicb,  on  tin, doz  S5,  l.ti 
Werku 
40s,  (wrap) 


IG  oz.  S. 

1«  oz,  S. 

14  oz  , 

1  I     •  :- 


4  0s,  (wrap). 


.16  U 
.M 

■  1 2. 


Sticlcv  (holders  gratis)  $  2.50 

TanMbfoot,   per  case   2.50 

Tanglefoot  Holders,  per  case 
•f  BO   S5 

■SUbert's,  40  5s,  paper  in  box  .90 

Fruit  Jars. 

(Net  cash — no  discount) 

Mason's,  pts,  per  gross   6.3,'; 

-Mason's,   qts,   per  gross   7.10 

Pved   Ribbon   75 

Fruit  Jar  Caps. 
Porcelain,  6  doz  to  box,  pr  bx  2.80 
Fruit  Jar  Rubbers. 

No.  1  White,  pei^  lb  

"Gold  Seal,"  cartons,  per  gr 
"Badgers."  cartons,  per  gr.  . 

Red  Ribbon    

Glue. 

t,e  Page's,  1  oz  per  doz  80 

Le  Page's,  2  ob.,  per  doz....  1.30 
Tjg  Page's  v^i-gill  tins,  per  doz  1.50 
Le  Page's,  1-gill  tin,  per  doz  2.00 
••    "    Tubes,  small,  gr....l2.00 
"    "        "    big,   per  gr.  . .  .18.00 
Cordage. 

Basic  price — iVIanlla  15%,  Sisal 
iO-a,  (5,000  lbs.  Mc  and  10,000 
lbs.  VjC  less.)  All  kinds  ad- 
vance on  base  price  per  pound 
M   given  underneath: 

Sis.  Alan. 

Rope,  1 14 -in  ,  (7-16  diam 
••      6  and  0  thr.  (% 

and  upwards)   .  .basis  basis, 
"     12      thread  (% 

diam  )    ;   %  % 

and  5-16  diam) .  .    I  X 
"      Bale,     3    and  4. 

strand   '.^  less  basis 

"    2,  G,  S  st'nd     v.  Vi 

Lath    Torn  basis  basis 

Hop    Twine,  tarred.. 


Spring  Twine   

Paper  Tuino.  unoilcd.. 
Whale  I.,ine  and  Bolt.. 
Bawesr   laid    rope  for 

well-boring   

Transmission  of  power 
Lanyard  ami  Tarred... 
Lariat  K;ope.  hd  t  w,  nn- 

olleil.  3  H  4  sl'd  .  . 

Bath  Cord,  ia  c»Ua.... 


1 

1 

1 

1 

2 '/a 

Vi 

i  '■" 

1 

5 

basin 

1 

1 

48 

riitt!r.  none. 

BinlV.    p<rr    lb   20 

tbSiTI  P<Jt%fler. 

I'lil  l^fli  a ,  lOr  yJZr.  IJhl-  doz  ,  ,  .  7,'. 
[■.;ii,  :■...■   ;,r,..,    l.er   d../,    ,  ,  ,  I 

j:ui.-1.,i      1,11  ■  per    iliA/,    ,    -1  "■" 

l-;ui  .■k.i,    ^  I  "0   .■;i/..-,    IM'I-   d.i/.    ,    H  111! 

kiiliai-h.    ■'  ../.  ,    l"-r   del/.   II. 

-in/,,    p.'i-    .ii>:^   :',  1  , 

n/  ,    i'..T  di>^/  

1  i;  oy...  p.-i-  .'!..■/.   G  so 

G   lb.  II.  GO 

Mnl<l'e.i. 

Tin.s'    If.r, 

J{o.\H,   doz   boxe.s  12 

Swedisli  .Safely,  per  sr.i.ss  65 

.^wedi.s-h  Wind,  I  gross  00 

\'iilran  Paraffliie.  or.s  ikt 

Do   50   grs   lots  50 

UlainoDit  IVlHteh  Co.'^i. 
Anchor,  20os   1.70 

Do,    5O0s    '.   1.00 

Bird's  Eye.  500s.  gr   :;.75 

3  Noes  Safely,  100s   7.75 

Bees  Wax,  100s   4.50 

C.lobe,  lOOS    5.00 

Domino,    case    2.75 

Red  Top  .Safety   2,75 

.S.  ,t  ('.  l'>astern  Pai'lor  SO  s,  .  1,2.'. 

H,  .»C;    <\.    200s    2,2  5 

S        ('.,   300s   3.25 

S.  .V  ('.,   500s   4.25 

I'le.s.s.    lOOs,    5-gi-oss  case....  4.75 

I.  ilile  Slai,  (iiT   ca-se   2. 20 

.Si..:ifrb  lji:.;bt.   lOOs,  Uiige.l  gr  4,75 

I'aper,  'Wrappiiig. 

Butter,  White,   per  ream.  .  .20 

Uo     U'axi.'d,  i>|.r  ream...  .25 
.Manilla,  No.  2.  roll, any  sixe  lb  .4'i 
Manilla,  No.  1,  rolls  or  Hat  .05 
Slr.^.w,  per  leajn  05 

1><'>  rolls,  any  sizi,',  iier  lb  .03  Vi 
Dnib.  lY^r  r-ean^  GO 

Do  roll.s,  any  size,  pel'  lb  .02-;i 
l'ap*r,  Toilet. 
Royal,  100  rolls  of  500  shts.  .  4.00 
O  Keyed,  5-oz  rolls,  per  case  2.50 
Royal,  S-oz  rolls,  per  case.  .  4.25 
O  Keyed,  tablets*  per  caes.  .  3.75 
Pastime,  tablets,  per  case...  4.50 

Union,  per  case   7  ofl 

Lulu,  pkgs,  4000  shts,  per  es  3.75 
.\sloria,  pkgs  450  shts,  per  cs  3.90 
A\'indKor,pkgs  500  shts,  per  es  4.00 
t'ni\  ersal,  pkgs  700  shts,  pr  cs  C.OO 
Great  Kastern.pkgs   1000  shts, 

I>er   case    7.50 

Popular  Rolls,  5  oz,  100  rols, 

per  case    3.00 

Daisy    Rols,    9    oz,    100  rolls, 

per  case    4.50 

Express  Rolls, 10  oz,  100  rolls, 

per   case    5,00 

,\shestos    Rolls,    11    oz,  100 

rolls,    per  case    5.25 

.Mammoth    Rolls,    IG    oz,  100 

rolls,  per  c-ase    7.50 

I\\i-amidal.   2000     sheets.  50 

lolls   in    case   7.50 

"Xo-Meds" 
(Cereal  Laxative.) 
48  cartons  to  case,  per  case. $12.00 

Less  30  %  discount     to  trade. 
Varying  cash  discount  depending 
on  quanlity  purcliased. 
Polishes,  Shoe. 
Day  &  Martin's. 
Large,  6  dz  to  case,  doz....  3.00 
Medium,  6  dz  to  case.  doz.  .  2.25 
Small.  10  dz  to  case,  doz.,..  1.00 
Mason's  Russet  Polish. 

Doz.        %  nr.  Gr. 

No    2   40  1.20  4.80 

3    70  2.00  S.OO 

Comb  Black  nressing:. 

Doz.        1.1   Gr.  Gr. 

Large    1.50        4.50  is;. 00 

Small   80        2.30  9.20 

Combination  Russet. 

Doz.        '4   Gr.  Gr. 

Large     .  . .'   1  50        4.50  18.00 

Small   SO        2.30    4. SO 

Mason's  Store  Polish. 

Doz.        U  Gr.  Gr. 
 45        1  20    4  KO 
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Pollsli,  mn\». 

R-l-'Ine'  Run.  largs  r>ks  ,  P»r  gv  S  25 

X>o    5. grasp  lots  ; .  .  6  uo 

Do    Small  pice  ,  Per  gross.  ,  «.ltf. 
.Sun  f"si5te.lrg,  t^.  gr  b-i  per  gr  S  OO 
Rnamf line.  No,  4  tins,  per  er  5  0*' 
:Di.     No    G  tlnij,   pec  gr:,.  a 
1,'..    f.Kmld.  PI- lin.s.' bx  ::  :■ 
X  .Ray  Stove  Pollsti, 


Small,  3  doz.  to  case,  per  cs  1.50 
Large,  3  doz  to  case,^  per  cs  2.50 
( V4  doz.  free  with  each  case.) 
'    Polish.  i\re«a1. 
Electro  Silicon,  1  gr  In  case 

per    doz   ,  SO 

BrllUahtshlne,  ',i  pt».  per  doz  .!I5 
vjrilliantshine,  pis,  i'»fer  doz..  ^.ft) 
Brilliantshine,  qts,  p«r  doz..  3.15 

Do.  '.J  gal.,  j)er  doz   G.oo 

T).i    1  gal  tins,  per  tin  n5 

I'. .  S    M.'lal  Polish,  qts   :;.r.7 

pts    1'  00 

u    pis'.   1,25 

U.   S.   Metallic   PoiisJt.  VaK«. 

lb.  package,  doz   3,:15 

Vi-lb.  package,  doz   1.67 

3-oz  package,  doz  50 

Barkeeper's    Fr4end,  pwdr,  gr.21.G0 
.  See<1s. 

An  is   151/3 

Canary  07 

Caraway   .'  15 

Celei  y   17 

t"io-i:»nder  .  ..■.■..■...,  11 

Cumin   18 

Flax,    ground   06 

Flax,    uhol..     OfiV-i 

Hemp,   .sacks   06',.i 

Millet   OGVj 

Mustard    .10 

Poppy   15 

Rape,    Cal  06 

Bird  gravel,  2s,  per  doz  85 

Cird  Seed  Mixed.  48  Is,  doz  .80 
Red  Ribbon,  60  Is  6Vi 

Original  sacks  VnC  less. 

Sheep  Dip. 

Little',  10-gal  tins,  per  gal..  1.20 

Little's,  5-gal  drums,  per  gal  1.20 

Smith's,    10    Vi-gal    tins,    gal  ,95 

Smith's,  5-gaI  drums,  per  gal  .95 
Shoe  Blacking. 

Doz.        '4  Gr.  Gr. 

No.    1   25          .75  2.S0 

No.    2   30          .85  3.25 

.No.    3   35        1.00  3.85 

No.   4   45        1.40  5.45 

Shoe  Dressioff. 

Boss.  3  dz  to  cs.  per  gr   9. 00 

Russian,  3  dz  to  cs,  per  gr..l2.00 
Shinola,    per   gross  10.00 

16  Shinola  outfits  of  brush  and 
dauber,  no  charge, 
Shinola  paste,  case  of  3  doz  2.50 

3  solid  brass  scoops,  no  charge. 
Bliby's  Polishes. 


.Tet  Oil,  doz  8R 

,rer  on,  3  dz  bx,  5  Bixola  iinc  2.55 
l;o\al  I'olish,  1  doz  in  box.  .  .85 
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at)i>»»  Satin,  1  (.12  Csmi  cmnlj'tu 

>:o.  3  Shoe  Satin  Pste.  1  dox  .Sn 

Mo.  fl  8boe  Satin  Paste,  1  <Xoz  .<0 

.\"o.  Ifl  3atiiiola  pQ.me.  1  daz  .SO 
Xo.  10  Satlni>ia  Paste,  1  iU>z 

in   l.MJ.'i   30 

Satinola,    combinqjtian,  s.nil.  dz  .TTi 

8atir>.ol,a.   comliinalion,  Irse,  dz  1.25 

Shos  White  Cream,    per  <lo/.  .Si5 

EiDiino  Wliite  Paste,  pf.v  <loz  .SO 

BUbjr'B. 

■B&B."  size  ^r..  S'--  box..  ].2."i 
"BBB."  size  B.  per  Vi  S>'.  tjox  :;.50 

Tnrlne. 

Cuttoi).  l-pl.v.  100-tb   bali-s.   lb  .2.3 
3-I)l5'.  lOO-m     bal<s<;.  .  .-.".J 
2-It>    cones,    per    fb  .  .  .2a 
Hemp,  8-07.  balls.pr  3-rb  pkg-  .2-^ 
Do.  'l-oz  balLs.pr     I'b  pkff  .2j 
.Stick.   4-plr.   12-rb   pligrs,    Ib .  .  24 

Binder  Tn  ine. 
Pure  Manila. GGO  ft  to  rti.pr  tb  H 
Manila,  600  fl  to  lb.  vev  Tb .  .13  lb 
Standard.  500  fl  to  lb,  pr  rb  11  Vi 
Sisal,  500  tt  lo  Ib.  per  lb..  .Hi- 
Wax. 

Fruit,  25  1-Ib   pkss.  per  bos  .00 

Mint  Wax.  per  box   1. 00 

.Jv-.pan,  per  lb   ;20 

HeMwax   3S 

Pure  Ilcf.  I^oiraf.,  40  l.s,  lb  .Oiiv. 

"    "       ••    20   Is.   lb  OaVi 

V\'ux  StHngn. 
12-in.,   10  pks,   100  .slfffi  each  l.fiO 
H-iu.,   JO  pkg,  100  .stys  each  1.7j 

Dcpartineut  2o. 

WOOD    AAU    WI1,IX)W  WAKE 
AXK  HANDLES. 

This  Dept.   ts  correrttyl  by 
The  Hnrinan-Weilll  Co. 

Jix,  ^C-in.,  doz  $3.5| 

iNo.  J,  So-Ill.,  Uoz    ji.ia 

.\o.    I',   3G-in..   doz   1.33 

Baskets. 

Per  doz. 

Cal.,  Open,  Spruce,  Ko.  3  85 

(,'ol  ,  Open,  Spi  uoe.  No.  4  90 

Cal.,  Open.  Spruce,  No.  5.  .  1.25 
C.'il..  Ratchpl.  Spruce,  nest, 0-5  1.35 
Cul..  Salcliel,  Spruce,  nest. 1-5  1.00 
C:)I..S:»icliol.  .Spruce.nest,  1-41  .71 
Crnnan  Market,  nest  ot  4..  1.40 
'.■'■■tlies.  Oval.  WU.,  No.  2..  7.75 
ClulhBS.  Oval.  Wil.,  No.  3..  9.00 
.lap;inrse  Tflracopee.   nest  of 

u.   size   18.\12x-   1.23 

.'^ame.   size   20xi:j',.xT   t.oo 

.Same,  size  2  1x15x10   l.!)0 

fSt)\Yl»,  VViouden. 

Per  doz 

Maple.  No.  1.  11-ini-h  75 

Do  No.   2.    |:^-iMrh   l.fiO 

l.>o  No.  3.  Ifi-ineh   2.75 

Do  No.   1.   17-in(  h   4.25 

l>o  No.  5,  19-ineh   li.OO 

Do  No.  n.  21-inch.  . .  ./.   U.7o 

Bruoois. 

Per  doz 

Nn,  7  .Special   4.00 

l.illle    Lady    ;:.«5 

DoiiiJy    ;;.I0 

Cooks'  Choice    2.3S 

I,adles'   I'ridc.   No.    1   2.X5 

Toy.  strijiK    1.00 

Common  \\'hi.sk   1.00 

OO  Whisk   I.M 

Uruittios. 

I'cr  doz 

t'u.-il    2.J6  12.00 

Srnibbint;   55  3.00 

Dandy   1.50  5.75 

N'r,.  4  1,"..  bhu-lv- lainpieo  Xo.  5$  .iiTi 

No.  25  Mixed  (^cntcr   1  75 

-No.  60v'.  all  black   2  00 

.No.  335,  black  and  white   S  50 

.\o     7,    briKll«,s.   3.yu 

Hlove  BruvhcH. 

I 'or  doz 

r.5l  tainpi'.o.  hanillr.'?  00 

> 'f    41.  Olack  Bristle   I. HO 

411,    HIa.-k   Brl-illtf   2. 2,1 

<>i  ril>re  Urii8h<!!i. 

Per  doa 

■  '>ub  Cat,   lU';.. xJi.^  In  luce..  l.S* 
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XM  ftal,  SliitilVii  ill  fji.cfl.  .  J.2r- 
Do    Mouse,  (J'.4JiSAS  in  faee  l.OJ) 

Can  OiMDcra. 

Kinc  doz   7C' 

Spractie,  doz   4u 

Btaseirs.  per  doz.  25.00  to  27. QO 
:  Standard,  per  doz   23. Ot 

Round.  22-in,  each.   2.2!i 

Square  each    4.i)0 

Clolbfji  I.inn. 

Romp,  40~foot,  per  doz   1.09 

Herop.  QO-foot.  per  do.'.   1.5!j 

Cotton,  40-fool.  pcj-  doz  St) 

Cotton,    co-foot,    per   doz....  1.20 

Sash  Cord,  CO-foot,  ptv  doz..  1.75 
Bash  Cora.  90-foot,  per  doz.  . 

Wire  Cord,  50-Coot,  par  Co7..  .  l.fij 

Wire  Cord,  7ri-foot,  per  doz.  .  I  I'.O 

Wire  Cord.  lOO-toet,  psr  do*. ,  2.10 

Clothes  lAae  Pulleys. 

Galv.  Iron,  with  cyo  JI.50 

"■    with  hook  60 

CI,OTIIK9PINS. 
Common,  per  box  o£  5  gross  .63 
(J.  S.  Patent  Sprinsr.  per  rr..  .W 
t'UKHS. 

Wino,  pt  size,  per  M  {4.20 

1>emi.inhnfl. 

(Di.scouni  of  4  0%  and  10%1 

'i    pal   ?5.T5 

I  y-il    7.50 

3     sr.Tl   13.50 

;;  pal   V  in.o^ 

5   s-.il  24.00 

Duiit  rans. 

No.    1   .lapan.   doz  75 

Covoierl.    doz   1.30 

Janitor,  doz    2.50 

DiuteM. 

Per  doz 

'  China,  farioy  colored  90 

Staii'Tard  Turke>-.  >."o.  10   2.15 

No.  r:   2.90 

No.     II   3.fi^i 

No.    16   4.'-0 

No.    5.30 

DOOR  MATS,  COCOA. 

Per  doz 

l.imlu.   Xo.   I.   14x24   1.10 

.Xo.  2.  115x27   6.O0 

Do  No.  3.  lSx3u   7.75 

Xo  X'o.   4.   20x33   9.50 

.M-'iliiim.  No.   1.  11x25   h.hJ' 

.Mi  iliuni    Xo.  2.  16x27   7.00 

M.M'iuni,  .N'o.  3,  18x30   .S.i5 

.Medium.    .Xo.    4.    20x33   10.50 

'^vir;x,  Xo.  2.-  16x27  10.00 

.Extra,  Xo.  3.  ISxSO  13.00 

b'xira,  Xo.  4.  20x33   15.50 

'  ICxtva.    .Xo.    5.    22x36   i;i.O>i 

Keystone  St«el  Mats,  s<i.  ft..  .30 
l'"iiuret». 

Per  doz 

Cork  Lined.    Xo.    0  45 

No.    2  45 

Cork  lined,  No.   3.  doz  90 

No.    4  GO 

"        "        No.    t;  75 

No     S  90 

Ironing  Buardi. 

,   l-ft..    per   doz   4.10 

4Vi-ft-.    per   doz   5.00 

5-ftt,   per  doz   6.00 

o'/i-ft-.    per   doz   7.20 

LA.MP  Bt'KNKKij. 

OpiiuHiUun. 

0  or  IC.  per  doz  JO. 50 

1  or  A.  per  doz  (JO 

2  or  li.  per  doz.  .4  75 

LAMP  CHLHNEYS. 
Klectric — In  Cnrlnn*. 

No.  :;,  6  doz  irj  e;);fe,  per  doz  1  10 

r^ickrd      doz  in  capa   .70 

Aururit  Knvliesl<ir. 

I  ,  Per  doz 

No.  1,  6  doz  In  care  75 

1  No.  2,  6  jioz  in  case  90 

\No.  3,  G  doz  in  case   2.0U 
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MAelionUi  P«arl  Top, 
No.   1   or  A.   rt  doz  In  uhms.  .  .SI 
No.  2  or  iJ.  6  doa  m  case..  1.05 
La  Bustle. 

Per  doz 

No.  A.  plain  bulk.  6  doz  in  1.22 
No,  B,  plain  bulk.  0  doz  In  c«  1.53 
No.  A,  crimp  bulk,  S  dz  in  cS  1.32 
No.  B.  crimp  bulk,  6  dz  in  os  l.t>3 
Ci>Diuiun  Cblniue.T. 

Per  diiz 

No.  0  or  E,  6  doz  In  case.  .  .40 
No.  1  or  A.  6  doz  in  case.  .  .45 
No.   2|Or  B.  6  doz  in  caae..  .65 

I.EMON  SQCKKZEIW. 

Ball,   per  doz  $0.S6 

Glass,   No  .1,   per  doz  GO 

Claaa,  No.  3  (tor  oranpcs)  dz  1.25 

MOPS  A.NU  UA.NULK.i. 

Per  doz 

9-lb.   Mopfl   1.35-1. 65 

I2-lb.    Mops   :.l.S0-2.20 

Patent   Mop  Handles  1.00 

PlaJu  Mop  Handles  90 

I'AII^ 

Per  tlo7 

Wood,  painted.  3  hoop.s   2.65 

Wood,  varnished.  3  hoojis....  2.50 
White  Cedar,  3  galv.  hoops..  3.25 

Fibre    3.60 

Oalvanized,  S  quarts   2.05 

10  quarts   2.30 

12   quarts    2.55 

14  quarts    2.90 

SUJ^Ll:  P.VPtlS. 

Per  gross 

Xarn/R",  a.ssortcd  f.olors  12 

Lace  paper,  per  b'<x  39 

TLBS. 

White  C«dnr — No  .0.  13.00;  No. 
I,  10.50;  No.  2,  9.00;  .Xo.  S,  8. 00. 

Kibcr — No.  0,  .519.00;  No.  1. 
.SI5.75;  No.  2,  ?13.75;  No.  3. 
$12.25.  ' 

Galvanized — No.  0.  $5..S5;  No.  1, 
.$0.95;  No.  2,  $7.95;  No.  3,  $».b5. 
WAMIBUAliU:*. 

Per  doz 

California,  regular  size.......  2.25 

Mltle  lyady,  glass   1.S5 

  1.10 

  3.50 

  .-..Go 

  4.40 


Little  Lady,  zinc 

Peerleas.  double   

North  Star   

Crystal  'Jlas^   

WanbiuK  MacUiues 

Waverly   

Matchless   

Western  

Male-siic  family  size.  each.. 
Snowball,   famil.v  size,  e.nch 
Leader,   family  size,  each.. 
Shelby,   family  size,  cucli....7 
W'ICKINU. 


.■..S5 
3.75 
ii.UO 


.  .7  ro 


Crs. 
$0.  10 
.43 
.70 
,  1.10 


Lamp.  0  f*r  10.  %-in... 
I, amp.   1   or  A.  %-iu... 

Lamp.  2  or  }t,  l-in  

Lamp.  3  or  \>.  1  Vi -in.  . . 

Xo.    1    >t(»ch*»sl  er   V.25 

No.  2  Uochester   3.25 

No.  3.  Mammoth  V  .10.50 

.luionr  Itochebtir  ■  2.00 

.Stoves,    3-in   2.00 

Stoves,  3'i:-iu   2.00 

SlovTO,    4-ln   2  90 

Sloveg,    4'i-ln   3  50 

WKIMiKK.S. 

Wood  Frame. 
Tivo  lop  screws;  Iron  tub  riamps. 

Per  doz 

K.iyal.    10x1%    inches  37.40 

Challcnce.        ••   2LB0 

Kins  Special      "   22.50 

Empire         "   "rt.OO 

Century,    10   inches  2S.i,n 

11  Inches   31.50 

"        12  Inch'-."   35  00 

Iron  rraine. 

Superior,    1(1  (nrht^   29  5ii 

"        1  1  inrlies   :IT,  no 

12  inches   n"  oo 

Crescent   2  7  nr> 

Dull  BearioK. 

ItiU  licocV   33  00 

Mist  KLLANEOIIH. 

Barrel   Cover.'*,    17  In.     (Hour  . 

baiTel  filze>.  pnr  di>z   l.SO 

Barrel   Cover."!.    21 -in.  (sugar 

barrel  sizei.   per  doz  ' 


8l°oniu.«.s.  wvr  'iiiZ....2i  1  OO  1.21 

.Ptutcr  LadlM,  plain,  Ouz  it 

I4utii!sr  l,adle!<,  uUivk,  doz  |S 

Bui  LAI-  !H>ad»(i.  duz  40 

DlahdS.  u\al.  t^r  M   l.lO 

I         per  M.  1.75 
2-It).   per  M.  • 
Dl.ihes,  wire  tnd,  b-'t<  Utr  .M  i  »o 

 1  rt).  per  XI.  I  :  . 

 2- ID.  per  if.  i 

Eet;    Kaatern.    Dover   1  "j 

Measure.*!,  Jllitr.  4  plec/-.«....  1  2  5 
(.Afl  p(  .  qt..  ^-  gal  anil  funnel ) 
L:intern.s,  O  Tubular,  doz....  i.Ut 

.    Lantern  rIoLmni.  in  bbl.i.  . .  .  70U  95 

\  Mouse   trap!).    1    t))   u  holen, 

doz   430(0 

,  irou."!o  traps,  "Sura  Catch,  dz  .li 
Traps,   rat.   "Ulizzard  "   Uoz.  .  .71 

.Xe-tt   Btces,   p<-r  doz  21 

Oil  can.-!.  gla.'M.   ulr©  cover, 

1  pal.  per  doz   4  < 

Oil  CaD.4.  gal.,  xlvnzd  Iron..  2  \  t 
OH  Cans.  5  eal  .  glvuzd  Iron.  7.50 
Potato  Masherx.  per  Joz  iHtli 
P.olling   Plus,   per  doz.  .  l.ir.ul  .',0 

Spoons,  wooden  30o.  37c 

Step  Ladders,  each  |)cr  ft..  14-2. 
Tacks,  steel.  a.sHtd,  2-o«,  dos 
Tacks,  Common,  2  oz.,  Uoz.  .  .;i 
Taper.v  ««».  3'>  17-ln.  ■  Iva  d< 

Toothpicks,  box   2.10,  2  T, 

Twine  Holders,  hanRlns.  doz  K.OU 

Spiltons,    fiber.    I3-lneh   S.JS 

Hplttons,    fiber.    12-Inch   5.00 

.•?plttons.  fiber.  9-inoh   4.1."i 

Whips,  per  doz.  from  9ue  lo  1*.00 
Window  (screens,  12-in<'li.  <lo»!  Z.''0 
"  ■'       IX-lnch.    dor.  2  "  > 

"  "       24-lncb.  dux 

D('|>art  III  flit  'M, 

m.M  1«»NKU\. 

Corrected  t-y  iiie 
&cl»wn»>ai-lier-l  rey   t4t a t toner y  Co. 
42-44  Sutirr  Si  .  San  I'^rnnci* 
HlKuk  B^Hik*. 

Counter,  72  Inf.  per  crs  ...  ■' 
Counter.  90  leaf,  per  prs....  t.  •  . 

Ihijr  und  I,edir4-r. 
Cap.  canvas,   2"0  pp.  meh.  .  .39 
i  Cap,  canvas,   500  pp.  each..  LOO 
(brown  Cloth,  I'.O  pj'..  e«ch..  7' 
I  Crown  Cloth,  MO  pp.,  each  .  1  ■ 
Cup,  Im.  Leather  Itnd.  kUU  pp  "  > 
Writinu  Paper. 
TunKlewiHitl.  It--.' '  ■ 

Crmniereial  Note, 
Commercial    Nolo,  61' 

Letter.   10-lb  ex  

Cap,   12- tb   ex   ,  .( 

Enirelopea. 

T  -.  ■      ■  • 

X.K.  5-ln  

X.\.  G-ln  

.VX.\.  lO  iii  

XX.  t-ln  .liuronial  croaiii 

or  \\  hite    14001  ■  > 

X.\.5-in  llaronlal  rre«in 

or  while    1  COO  - 

IdUh — Carlcr'n  or  Diamond. 

nhTck.  2  i>z  r>  Under,  p.  Kt.  .  t 
Rril.  2  oz.      dr.  to  box.  pr  b«  l 

Black,    4   oz.    per   Kr   7 

or  Hlue  Itlk.  '..  pl.'U  -  ' 
or  Plii<-  Jtlk.  pi.  di. ,  .-. 

or  Blue  MIk.  <it   * 

L4!iid  I'enrlU. 

r;,   -  . 

Cedar,    rubber  li|>   

]  Ked  pljihd.  mil  r4>l>r  llp.l  >. 

Matchl'.ss   

Tellow.  pshd.  rbr  tip.  round,  t 
pNlid.  rbr  tlp.he\:ii^>n  t 
Black,  ptshd.  rbr.  ftp.  Nos  \. 

2.   3.   4.    -(im--..-    Mvx   1 

Carpcnlcra,  -       (»  h».  pr  bs  I 
til«el  Tea*. 

I Or-  • 
Ciilroad.    I    (niioi    In    fepx  .«v  ' 
Sliib.   ex   nil*",   "tnil.    m^lr    )'c  *^ 
pHb'on 
«ank   

^vhwl.  finn 

<<P*t)ceri«n  N<>a 

(j'*'ol<  .;.  .X«.  401 

(Jlllotf^  No  503 

T'ncifir  Mail,  cinlil*  plat* 

Tuxedo   
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AMERICAN  TOBACCO  CO. 

Smoking  Tobacco. 

t5-lb  Cartons,  25  and  30-Ib  Cases) 
Seal  of  N.  C.  1%  oz  foil....  68 

3  J        "    61 1/2 

8         "    581/4 

16  "    56  1/8 

"  1%      oz      cloth  68 

Seal  of  N.  C,  35  oz  clth  pchs  63% 

pouches    68 

Seal  of  N.  C.  16  oz  decorated 

tin  canisters   5&Vi 

Did  Eng.  Curve  Cut,   1%  oz 

curved    tins    "4% 

Did   Eng.   Curve  Cut,    3J  oz 

curved  tins    74  H 

Old  Eng.  Curve  Cut.   S  oz.  .  72 
Did  Eng.  Curve  Cut,  16  oz.  .  69 
Jontinental  Cubes,l?a-oz  tins  60 J 
Monte  Critso  Slabs,  3 J  oz  tins  74i,4 
Van  Bibber,  sled  pig,  1%  oz 

tins,    2V2    lb   cartons   70 

rhree  Feathers,   1%    oz,  1% 

lb    cartons,    net   58^4 

Pedro,    2V4    oz   foil   471/2 

2V2    oz    pouch   50% 

"      2V2   oz  assorted   49 

"      16    oz    decorated  tin 

canisters    49% 

Dixie  Queen,  1%  oz  foil   38% 

8   03  tins   42 '/a 

"  16  uz  decorated  tin 
canisters,    6    lb    cartons,  30 

lb   in  cases   .  4  2 

Duke's  Mixture,  j.%  oz  sacks  10 

\rIinRton.  1?J  oz  foil   6nVo 

Juke's  Cameo,  1%-oz   11 

Duke's  Cameo.  2Vo   oz  foil..  47i/V 

Melrose.     l-;.i-oz    foil   66% 

Fratrrant  Vanity  Fair,  ly^  oz 

foil    93 

Red  Indian  Plug  Cut,  1%  oz 

and  31  oz  foil   39 

fashion,   1%    oz    38 

16  oz  canisters....  42i/4 

•"ashion    Pail   42% 

Bull  Durham,   r  oz   62 

1%    oz   62 

3J  oz    59 

«  oz    57 

16   oz  153 

Jorn  Cake,  gran,  1-Ib  bags, 

2.''.-ll)  cases,  per  lb   24 

Echo  Plug  Cut,  1%  oz(16-oz. 

49)    47% 

Red  Bell,  1%  oz   40y8 

16-oz  pails   41V8 

Cornell   Mixture,    31-oz   tin..  SSH 
Driental  Mixture,  35  oz  tin.  .  93 
^one.v  Dii)  Twist,  10  to  lb..  43% 
jrizzly,  16  oz.  24-Ib  cases..  54'/s 
Five    Bros.    Pipe  Smoking, 

long  cut. paper  pkgs,  3*  oz, 

5  lb  cartons,  30,  50  &  100 

lb  cases    37 

Pride  of  Virginia,  1%-oz,  SJ- 

oz    and    S-oz    tins,  2%-ib 

boxes,  10  &  25-Ib  cases...  75 
Solden  Cupid.  1%  .iz  foil,  25, 

50   &    100-11)    cases   60% 

Sure  Shot,   2s   33 

Jnlon  I>eader,  1%-oz  foil....  37 '/4 
"  3-oz    pouch ....  39  % 

"  S    and    16  oz 

.  canister.    39  % 

^nlon  Leader,  16-oz  milk  can  39% 
Plaza,  1%-oz  cloth,  S-lb  car- 
tons, case  of  25  Sbs,  net..  37^4 
l''ino  Cut  Cliewing, 
Hiawatha.  2  oz,  b'glil  or  d'k, 

1-lb  cart.  10-lb  cs.  per  lb  59 
Hiawaiha,  5- lb  cs,  1-Ib  carts  59 
Hiawatha.  16  oz.  b'gt  or  d'lt, 

5- lb   pails,   lb   59 

Hiawatha,  b'gt  or  dark,  10- 

Ib  pails,  per  lb   66 

Bwoel  f^uba,  b'glit  or  d'k,  1- 

Ib   tins.   5-Ib   pails   44 

P.ose  Leaf.  10  to  lb.  hriglit  or 

dark,  1  lb  <'ar(.  6-Ib  drums  67 
riger,  1%  paraffine  bags,  5- 

Ib    molsteners    41 

Clipronis  and  All  Tobacco  C.gar- 
cttea. 

□Id  Vir  Chcronis.n  in  bundle.  11.75 

tl2  In  lens  than  I  M  lots. 
Old  VIr  Chmoota.5  In  bundle .  13,95 
Bet    thrt  Acts  Little  Cigars, 
lua    tla    8.25 
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Bengal  little  cigars,  lOs,  (10 
per   cent   in   free   goods)..  7.30 

Royal  Bengal,  10  in  pkg,  100 

in    carton  11.50 

Van  Bibber  Little  Cig.,  bun- 
dles of  10,  boxes  of  100.... in. 20 

Sub  Rosa  cigarros,  10s,  car- 
tons of  500,  per  M   4.00 

Stogies,  Etc., 

Less  2%  for  cash. 
Star  Pittsburgh  stogies  1-lOs, 

5  for    10c  15.00 

Florodora  little  cigars,  1-lOs, 

3     for    5c  12.25 

Red  Top  Stogies,  1-lOs,  3  for 

5c  12.50 

Red  Label  .Stogies(Jenkinson)  11.65 

Cigarette  Paper. 
Vanity  Fair,  50  pkg  in  box  .97'/^ 
VS^heat  Straw, 50  pkg  in  bx,netl.30 
Wheat  Straw,  100  pkg  in  bx 

net   2.55 

Wheat    Straw,    Interlock,  50 

pkg   in    box  1.15 

Wild  Oats,  40  pkg  in  box..  .90 

Red  Seal,  50  in  box  25 

Zig-Zag,  100  in  box  2.50 

Riz  la  croix  1.95 

riug  Tobacco. 

(Subject  to  discount  2%) 
Battle  Ax,  16  oz,  5  cuts,  13  and 

24   tb   bts,   net  |  39 

Big  Gun,   16  oz,   3x12  smooth, 

bright,  6  sp,  16  lb  butts....  44 
Boot  Jack,  3x12,  R  &  R,  5J  oz. 

8  sp,   1.   4   8  and   12-lb  and 

2-W  fancy  wooden  bxs.  net.  87 
Bullion,   1x6,  D  T  Nines,  6  to 

lb,    20-Ib    cad's   50 

Climax,  2x12,  R  &  R,  16  oz,  6 

sp,   6,   12   &  30    lbs   (7   oz  7, 

101/2,  &  21   tbs  48)   45 

Climax,  3x12,  thin,  7  oz,  7  and 

14    11)   48 

Cross  Bow,   3x12,   14  oz.   4  sp, 

14  tb   butts   38 

Drummond's  Natural  Leaf,  5J 

oz,  5,  8  and  12-lb  butts....  63 
Gold  Rope,   7  to   lb,   3,   6  and 

12- tb   boxes    56 

Gold  Rope,  14  to  lb,  4  and  8- 

tb  boxes    58 

Horse  Shoe.    16   oz.    Smooth,  6 

sp.  8,  12  and  24-lb  butts....  43 
J.    T.,    2x6,   7   oz.    R   &   R  and 

Smooth,  2  sp,  10%  and  21  lb 

butts   and   caddies   39 

J.   T.,   3x12,   14  oz,   Smooth,  4 

sp,  10%  and  21-lb  butts   39 

Newsboy,  P.  P.  br  or  bulk,  5s 

8,  16  &  24.  lb   40 

Nobby  Spun  Roll,  7  to  lb.  3,  C 

and  12  lb  boxes   57 

Old  Honesty,  3x12.  Smth,  15  oz, 

6  sp,  7%,  15  and  30  lb   44 

Old  Peach  and  Honey,  6  to  lb, 

8  tb  boxes   43 

Piper  Heidsieok,  5J  oz  plugs, 
2%x8  Pony  Panel,  3-lOc  cuts, 

4,  7,  14  lb   69 

Red  Cross,  12  and  24-tb  butts, 

15  oz,  3x12,  embrossed  4  sp.  33 
Sa-,;  iMg.  2x12,  R  &.  R,  16  oz' 

6    sp.    24    lb   46' 

Saw  Log,  3x12,  R  &  R,  32  oz, 
12  sp,  32  &  48  lb   46 

Sledge,  16  oz,  4  sp,  3.  6,  12  and 
24    31 

Sometliing  Good,  foil  wrapped, 
R  &  R,  5%  to  lb,  D,  13  lb 
butts    43 

Spear  Head,  16  oz.  6  sp,  6,  IS 
and  30  (7  oz.  48)   45 

Standard  Navy.  3x12.  emboss- 
ed, 4  oz,   4  sp,  14  and  28   lb  38 

6  for  10,  10%  oz,  24  lb  butts.  35 

Star.  16  oz,  12,  24  and  52  lb 
butts    45 

TinRley's  Nat,  Leaf,  3x12,  16 
oz,   6  &  12   lb   54 

Twiit  Tobacco. 

Granger  Twist, hand  made  light 
pressed,  12  to  lb,  12-lb  halt 
bushels  and     15- lb     grained  / 
palls   ,   45 

lied  Ribbon  Twist,  10  to  lb,  16 
til   %  buahels  and  S  tb  pecks  40 

Honey  dip  Twist,  11  to  lb, 
packed    S    lb   44 
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Smoking  Tobacco. 

Master  Workman  plug,  3x6,  10 

oz,    10    tb    cad   4-3 

Finzer's   Mixed  Plug,     16  oz, 

3x12,  5  sp,  5  and  10  lb....  32 
Ole   Varginy,    3    oz   plugs  2x4 

bright.    10%    tb    boxes   42 

Sickle  plug,   15  oz  3x12,   5  sp 

7%,   15  and  30   lb   butts   46 

JOHN  BOLLMAN  &  CO. 
Cigarettes. 

Not  cash. 

Fragnrant  Vanity  Fair   3.90 

Duke's  Cameo   3,90 

Sweet  Caporal   3.90 

Virginia  Brights   3.90- 

Pets  (foil  packages)   6.12 

Richmond  Straight  Cuts,  10s 

tin    and    paper   6,12 

Cairo,  No.  27  and  27a,  (cork 

tip    7.50)   6.50 

Casino  Gold  Tip  1  .  9.00 

Imperiales,  10s,  20s,  50s,  100s, 

v.-ith  or  without  mouthpcs.  7.35 
,  Sultans,    10s,    20s,    50s.  100s, 

Mais  and  Rice  paper  with 

mouthpieces    9  25 

Abdallah,  No.  3  gold  tip   7.75 

No.    2  9.00 

No.    1  13.00 

Princess  Lillian,  Cork  tips... 17. 65 

Turkish  Trophies    7.75 

Egyptian  Deities,  No.  1,  10s. 25.50 
No.  3,  10s, 

plain  tips  .  ./f  17.60 

Egyptian  Deities,  cork  tips.. 18. 15 
Mogul,   corlc  tip  10.25 

High  Grade  Smoliing  Tobacco. 

Less  2%  for  cash. 
Imperial    Mixture,    2%-oztin  1.10 

Plum,  1%-oz  foil,  net  64% 

Three   Kings  Mlxture,3i-oz 

tins    1.30 

Yale  Mixture,  1-oz  tin,  114 

and  2%   lb  cartons   1.35 

I73-OZ  tin,  2% 

tb  cartons    1  60 

Xale  Mixture,  3J-oz  tin,  2% 

lb  cartons   1,60 

Lone  Jack,  3J-oz  bags,  net  1,17% 

Wills'  English  Smoking. 
Capstan,  mild. mod.  or  strong, 

31-oz,    per    lb   1.60 

Capstan,  mild,  med  or  strong, 

1%  oz,  per  lb   1.73 

Latakia,  3i  oz,  per  lb   2.10 

Sundry  English  Smoking. 

Pioneer,  3J  oz,  per  lb   1.45 

"        8  oz,  per  lb   1.43 

16  oz,  per  lb   1.40 

Lambert  &  Butler's  Log  Cab- 
in, 3i  oz,  per  lb   1.30 

Smith's  Glasgow  Mixture,  3i 
oz.,  per   tb    1,70 

J.  B.  PACE  TOBACCO  COMPANY 

Scroll    Tag,    twist,    6    to  lb 

(otlier  sizes,   67)   66  % 

"        light  pressed,  all 

styles    73% 

Scroll  Tag,  cable  coil,  3  and 

4  oz  .   76 

Corduroy  .Spun  Roll,  6-lb  bxs  56% 
Mastiff  Plug  Cut,  1%  oz  pchs 

or  tin  foil  pkgs   68  • 

Mastiff  Plug  Cut.  3i  oz  pchs 

or  tin  foil  pkgs   63 

Mastiff  Plug  Cut, 16  oz  decor- 
ated  tin    52  V2 

Boston  Smoke.  12s  (24s,  48).  49 
SUBBRIJG  CO. 

Grain,  IH-^  oz  patent  can  70 

Golden   Sceptre,     1-oz,  1-lb 

cart,  per  lb   1.20 

Golden  Sceptre,  l^'^-oz,  2 ',2 -lb 

cart,  per  lb  ,  . ,   1.20 

Golden  Sceplrc,  3i-oz,  2%-tb 

cart,  per  lb  1,W 

Golden  Sceplre,S-oz,5-tb  cart, 

per  lb    1.00 

Gslden   Sceptre,    16-oz,  6-lb 

cart,  per  lb  95 

Arcadia.  3.1  oz,  2',.i-lb  cLs  (1 

1-lb  cts  1.60)   l.S« 

1  %  -oz,        '  .    11.     :_:<  I  I, -3  1,60 

."!  oz,  dci'ir^t-d   I  in,  1.B6 
"        ]6-«TZ,  dororsled  (in.  1,80 
Crescent  Club  Mixture,  H  os  .8fl 


^  52  -  , 

Cigarettes. 

Milo    Cork    Tips  .18.50 

"    Plain    "   18.00 

"    Ladies'  mouthpieces,  20a 
oval    box  ,1.   9.00 

Egyptian  Arabs  No.  3  Cork 
Tips   7.40 

King  William,  Egyptian,  netlS.OO 

Turkish  Delight,  sanitary  tip  7.00 
JNO.  J,  BAGLEY  &  CO. 

Net  cash. 

Gold  Shore,  2%-oz   46% 

Lime  Kiln  cut  plug,  2  oz....  59% 

3J  oz  59% 

8   oz  tins.  66% 
'\  "      16  oz  tins  64Vi 

Sun  cured  2%  oz  foil   49 

2%   oz  pouch....  51 
WEYMAN  BROS. 
Less  2%. 
Cut  and  Dry,  3J  oz  papers..  32% 

H.  BOHJLS  &  CO. 
Fancy  Mixtures. 
White  Navy  Mixture,   1%  oz 

foil  66 

White  Navy,   3J-0Z  foil,  5-tb 

cartons   63 

White  Navy,  16-oz  foil  60 

London  Dock,  3J-02  foil,  5- lb 

cartons   80 

Golden  Gate,   31-oz  tin,  5-lb 

cartons   85 

Bright  Virginia  Pickings,  31- 
oz  tin,  5-!b  cartons  SO 

Gold  Bar,  3J-oz  tin, 5-lb  cart.  .90 
Great  Blend,  16-oz  box,  mild, 

medium    and    special   1.15 

Great  Blend,  S-oz  box,  mild, 

medium  and  special   1.20 

Great  Blend.  35-oz  box,  mild, 

medium  and  special   1.25 

Cut  Plug. 
Seal  Rock,  1%-oz  tins,  2%-Ib 

cartons    25-tl)   74 

Seal  Rock,  31-oz  tins,  2%-lb 

cartons    25- tb   '  .74 

Sea!  Rock.  S-oz  tins  74 

Peanut.  I     -oz  foil,  5-lb  cart  .38 

Old  Chief,  8-oz  and  16-oz  46 

Seven    Up.    16-oz    pail,  briar, 

pipe  witli  each  tin  54 

Seven  Up.  16-oz  pail,  without 

briar    pipe   4  5 

.Seven  Up,  2%-oz  foil. 5-tb  cart  .43 
Seven  Up,   2%-oz  pouch,  5-lb 

cartons   49 

Long  Cut. 

case,  per  doz  . ,   1,80 

K.  A.  PATTERSON  TOBACCO 

COMPANY. 

,  Less  2%, 

Honest  Labor,  pch  and  tins, 

21/2-OZ   .50 

I^ucky  Strike,  1%  oz  tins  76 

31    oz   tins  75 

Patterson's  Seal,  1%  oz  foil.  .37 
"  31  oz  pch. .  .38 

16  oz  tin.  . .  .41 

SNUFF. 
America     Snuff  Co  

French,  Rappee,  1%  oz  bot- 
tles,   per   3   doz   2.90 

French,  Rappee,  31  oz  bot- 
tles,  per  doz   1.80 

French.    Rappee,   16   oz  jars, 

per    lb  65 

Maccaboy.   16-oz  jars,  per  tb  .60 

Irish  High  Toast.  16-oz  self- 
sealing  fruit  jars.  13-lb  bxs  .57 

Scotch  Lilienthal's,  in  blad- 
ders, per  lb  60 

Scotch  Lilienthal's,  in  weas- 
ands,  per  lb   .B2 

Horse  Slioe,  16  oz  glass  jars, 
lb   50 

Horse  Sh^e.  2%  oz  fibre  cans  .51 

Jtorse  Shoe.  8  and  16  oz  cani  .48 

Horse  Shoe,  1  oz  and  16  oz 
cans   56 

Weyman  Bros. 

Copenhagen.  16.oz  stone  JWfS  .6". 

ot  Z  doz,  per  gros.":   S,tA 

"         1-oz  tin,  cart* 
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Attracting  Trade. 

WILVT  RI:AL  lirSTLK  WILL  IK). 

■Don't  sit  down  in  I  ho  iiio;ido\v  and 
wail  lor  tlio  cow  to  hack  U))  to  he 
niiHicd.  (Jol  and  j;o  alter  tlie  cow" 
An  extract  I'loni  a  speech  at  the  Ad- 
voitisei-s  Exposition  at  Clucalfo. 

There  are  loo  many  lellows  in  (he 
t!-ade  whose  taiili  in  ilieir  money  and 
store  is  too  great  tor  their  own  sood. 
They  imagine  if  they  offer  a  fine  stocl<. 
in  a  liandsome  store,  patrons  will  come 
without  further  effort.  Ifs  a  mistake. 
"Get  up  and  go  after  the  cow." 

Don't  sit  down  by  the  front  door  and 
wait  for  buyers  to  come  in  to  be 
milked.  Go  out  and  hunt  the  custom- 
ers. 

A  grocer  opened  a  store  on  the  West 
Side  in  Chicago  and  for  a  day  or  two 
stood  in  the  doorway  waiting  for  "the 
cows  to  back  up  to  be  milked."  Three 
of  four  drifted  in  by  chance,  but  he 
had  to  have  more  milk,  so  he  resolved 
to  go  after  the  rest  of  the  herd,  and 
made  a  house-to-house  canvass  cover- 
ing a  radius  of  five  l)locks  of  his  store. 
He  made  the  visits  himself.  At  the 
end  of  the  second  day  the  one  clerk 
needed  an  assistant.  At  the  end  of 
the  third  day  both  chief  clerk  and 
helper  were  "up  to  their  ears"  in 
orders.  This  grocer  was  a  genial  fel- 
low and  a  good  talker  who  won  favor. 
In  less  than  a  month  he  built  up  a 
trade   bigger   than   that  enjoyed  by 


.^onie  of  llio  older  grocois  in  Ihi- 
neighborhood  who  never  had  con- 
sidered it  necessary  to  "go  after  tin' 

OOWK." 

Don't  sil  dov.'ii  behind  the  desk  and 
wait  for  delimiuent  customers  to  come 
in  to  settle,  (io  out  and  colled  a*-- 
oounts:  preserve  your  credit:  make 
good  your  opportunity  lo  pick  up  barg- 
ains foi-  cash. 

Don't  sit  down'  if  there  is  work  to, 
do.  Keep  everlastingly  al  it,  if  you 
want  to  foige  ahead.  Keep  that  mot- 
to— Do  it  now — ever  before  you.  Hustle 
On  rainy  or  dull  days  work  on  the 
shelf  stock,  re-arrange.  Give  the 
store  a  new  face  to  win  visitors. 

And  mind  you — you  don't  have  to  go 
to  Chicago's  West  Side  to  see 
enterprising  grocer  get  results.  Right 
here  in  San  Francisco  the  same  "cow" 
proiiosition  is  demonstrated  time  and 
again.  And  in  the  count ly  it  is  dem- 
onstrated again.  Examples  may  be 
found  ever.\where.  Only  the  other 
day  the  wiiter  was  brought  face  to 
face  with  a  remaikable  case  of  perso- 
nality. The  man  in  point  liappens  to 
be  a  butcher  but  will  neverthless  prove 
interesting  and  profital)le  in  view  of 
the  fact  that  we  want  a  little  evidence 
for  the  skeptical.  Going  into  the  West- 
ern Addition  of  this  city  with  compe- 
tition on  nearly  every  block  at  the 
end  of  five  years  he  controlled  the 
biggest  trade  in  the  locality.  After  a 
lapse  of  a  period  of  4  years  more  he 
owned  2  stores  and  a  huge  ranch  in 


till-  coiinirv.  'I'wo  yeai-V;  ago  ttiis.saiiif 
man  had  amassed  enongli  caitiiai  m 
tour  with  liis  family  his  ii  ativo,  (Jim - 
man\.  And  he  was  on  a  dull  street  at 
llial.  Xor  does  this  somewh'al  cxecp- 
lional  sloiy  end  hT>re.  His  Kiircessm 
has  been  in  this  line  of  liusiiii-ss  lur 
twenty  years  Inii  prcfsonied  llie  aclinil 
spectacle  of  Idling  llie  business  dwind- 
le and  pine  away  illl  at  length  ii  was 
reduced  lo  ihe  same  hand  lo  niotilh 
proposition  .rx  the  other  shop  in  the 
localil.v.  And  here  again  our  (!ei-- 
man  friend  rebuys  his  business  and 
is  rapidly  rebuilding  it.  The  writei- 
has  heard  several  coments  like  the 
following  passed  fioni  house  wife  to 
housewife  in  that  locality.    "Me  sure 

and  go  to  Mr.  ,  Jimniie."  The  same 

is  applicable  in  the  grocery  trade,  \ir 
the  country  there  is  no  excuse  for  a 
grocerjto  have  peo'ple  l)eing  supplied 
from  the  city.  Neither  is  there  any 
excuse  why  an  established  country 
merchant's  business  should  be  im- 
paired at  Ihe  Inroads  of  opposition. 
.-\ny  merchant  who  is  a  victim  of  Ihes" 
things  has  himself  to  thank.  He  Is 
one  of  those  ancients  ihal  insist  thai 
these  ■young"  fellows  can't  hurl  his 
old  "friends"  or  that  say,  if  i  cau'i 
get  trade  in  the  store  I  can't  get  it 
outside  the  store.  He  is  mistaken. 
He  is  modern.  He'll  have  to  get  busy 
or  he'll  be  a  dead  one.  If  you  want 
any  milk  you  have  to  get  it  yoniself. 
You'll  h^ve  to  hustle  and  hustle  the 
right  way. 
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Do  YOUR  Share 


Every  Dealer  in  Groceries  Shot' Id  Join  the  California  Retail  Grocers  and  Merchants 
Association.  HE  OWES  THiS  TO  HIMSELF.  The  Same  Influence  tliat  made  the 
Legislature  of  1907  willing  to  give  us  FOl'R  LAWS  would  make  the  Wliolesalers  and 
Manufacturers^' Willing  to  Grant  any  Fair  Request. 

Here  Is  What  You  Can  Do 

L    Get  Better  Laws.     2.    Collect  Bad  Bills.     3.    Induce  Manufacturers  to  Protect 
Profits.      4.    Make  Wholesalers,  Etc.,  Stop  Selling  to  Your  Customers. 

REMEMBER:  The  State  Grocers  Association-  Does  Not  Do  The.se  Things  For  Vou. 
It  Helps  You  Do  Them  For  Yourself  With  the  Help  of  Other  Grocers.  ii  You  Are 
Willing  Help,  Send  I's  Word.    (The  Dues  are  S3  per  Year). 

California  Retail  Grocers  and  Merchants  Association 


A.  A.  JOST,  Sacramento,  Pres. 

AARON  H. 

1714  Webster  St. 


FRANK  B.  CONNOLLY,  San  Francisco,  Sec  y. 
POWERS,    Field  Manager 

San    Francisco,  Cal. 
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Clerk's  Corner. 


Kiiul  Words  Make  Frlfiids. 

How  mfiny  of  us  evor  stop  to  con- 
sider how  little  it  costs  and  yet  how 
much  sood,  a  kind  word  of  approljat- 
ioii  or  eucouraKtMuout  means.  In  these 
days  of  hurry  and  rush  al'ter  the  al- 
mighty dollar,  we  all  are  prone  to  for- 
got that  the  other  fellow  is  human  as 
well  as  ourselves-  we  do  not  give  a 
sharp  reply  with  the  intent  of  hurting 
somel^ody,  but  rather  it  is  an  expres- 
sion of  our  own  particular  feelings  at 
the  time;  thus,  because  we  are  "feel- 
ing sore,"  we  unintentionally  hand  it 
to  tlie  other  fellow,  who  in  turn  pass- 
es it.  along,  making  a  sort  of  endless 
chain  of  bad  feeling. 

How  much  better  it  would  be  if  the 
first  sharp  answer  were  never  giVen. 
No  good  can  come  of  it,  and  yet  much 
good  might  have  come  if  the  answer 
had  been  of  a  kindly  nature.  An  in- 
stance of  the  harm  of  a  sharp  reply 
came  under  the  writers  observation 
recently.  A  lady  shopping  in  a  large 
grocery  store,  the  wooden  ware  de- 
partment. 

The  lady  was  met  by  the  floorwalker 
who  after  leai-ning  her  wants,  lead  her 
to  the  part  of  the  floor  in  which  tl 
article  she  desired  was  kept,  and  call- 
ing a  clerk,  he  told  the  lady's  wants. 
The  clerk,  who  was  a  new  one  in  that 
department  took  down  the  article  re- 
quested, but  could  not  give  the  selling 
price.  Therefore,  he  was  abliged  to 
go  to  the  head  of  the  store  for  this 
information.  The  head  was  "sore;" 
perhaps  somebody  had  given  him  a 
sharp  answer;  at  any  rate  he  turned 
on  the  clerk  and  "called  him  down" 
sharply  for  not  knowing  the  price. 

The  clerk  went  back  to  his  customer, 
and  with  the  un.iustified  and  surly  re- 
buke of  the  proprietor  rankling  with- 
in him,  he  was  in  turn  sharp,  insolent 
and  indifferent  to  the  lady.  The  cus- 
tomer soon  left  the  store,  indignant 
and  hurt,  and  resolved  never  again  to 
trade  there.  Thus  we  have  a  sequence 
of  events,  each  one  of  which  seared 
and  could  do  no  good,  and  which  in 
the  end  did  mischief. 

A  kind  word,  instead  of  a  sharji  or 
surly  one,  is  the  kind  to  utter.  Keep 
the  grouch  down.  Patience  may  cease 
to  be  a  virtue  at  times,  but  kindness 
never  ceases  to  be  iu  place  at  a 
times. Attracting  Trade  


BEALTY  AS  AN  AI) 


A  week  of  exceedingly  hot  weather 
in  southern  California  has  had  the  fe- 
fect  of  reducing  the  crop  of  sugar 
beets.  It  is  estimated  that  the  Los 
Alamitos  crop  will  be  more  than  a 
thousand  tons  short,  and  that  of  the 
Chino  district  will  puobably.  be  pro- 
portionately less.  The  Oxnard  dis- 
trict being  nearer  the  ocean,  was  not 
affected  to  the  same  degree  as  the 
others. 


Griffon  Catsin)— No  deals. 


A  Case  Proviug  Agaiu  That  '*A  Thing 
of  BfttUty  is  a  day  Forevtr." 

There  is  a  stoi  e  in  •  Boston  which 
deals  exclusively  in  dairy  products. 
The  mana.geraent  of  this  store  con- 
ceived the  idea  of  starting  a  milk 
counter  in  one  corner  of  the  store  for 
the  purpose  of  serving  to  the  thirsty 
passer-b.\'  a  goblet  of  milk  right  fresh 
from  the  cow  for  5  cents  per  glass. 

So  a  young  wholesome-lookin.g  man 
was  placed  in  charge  of  the  milk 
counter  and  the  proprietors  waited 
for  business.  But  business  didn't 
come.  The  milk  counter  was  a  fail- 
ure. Its  maintenance  really  repre- 
sented a  loss  in  money  to  the  store. 
Fresh  milk  was  comin.g  in  daily,  but 
none  was  going  out. 

A  member  of  the  fiim  thought  he 
saw  light,  so  he  advertised  for  a  pretty 
girl  to  run  the  milk  counter.  She 
came — she  came  in  bunches.  Theie 
were  several  dozens  of  her.  The  firm 
member  in  whose  hands  had  been 
placed  the  destiny  of  the  milk  counter 
was  a  good  .iudge  of  beauty.  From 
the  total  of  fair  ai)plicants  for  the 
place  he  chose  the  fairest  maid  of  all. 
She  was  a  comely,  buxom  lass  with 
brown  hair,  liquid  brown  eyes  and  a 
complexion  which  would  make  a  rii)e 
peach  want  to  hide  itself.  The  Arm 
furnished  her  a  tailor-made  outfit  and 
moved  the  milk  counter  over  in  front 
of  a  big  plate-glass  window  where  all 
who  passed  might  see  her.  There  she 
stood  in  all  the  I'adiant  beauty  of  the 
dairymaid  of  song  and  story.  The  lit- 
tle white  cap  and  white  apron  and  her 
sleeves  reefed  to  the  elbows  gave  a 
finishing  touch  to  the  picture. 

Men  who  hadn't  tasted  milk  since 
their  nurse-bottle  days  gravitated  to- 
ward that  milk  counter.  Clerks  who 
disliked  fresh  milk  to  such  an  extent 
that  it  choked  them  came  up  to  that 
counter,  laid  down  their  nickels  and 
took  their  medicine  like  sports.  Bus- 
iness grew  to  such  an  extent  that  the 
dairymaid  couldn't  take  care  of  it.  and 
another  pretty  assistant  was  added 
to  the  milk  counter. 

Beauty  may  be  only  skin  deep,  but 
it  sells  the  goods. 


The  canning  plant  of  the  Antioch 
Asparagus  Company  was  totally  de- 
stroyed by  fire  last  Sunday.  A  large 
quantity  of  box  material  was  stored 
iu  the  building  and  was  also  burned. 
The  loss  is  placed  at  .?4r.,000,  and  the 
plant  was  insured  for  about  one-third 
its  value. 


Fl, 
dry. 


Siiiilli  Kefrii4frat«rs— Cold  and 


Greer's  Washing  Ammonia 

It  has  eome  to  our  knowledge  that 
there  is  an  attempt  to  introduce  on  the 
I  market  a  WASHING  AMMONIA  made 
from  liouea  and  AuiiunI  RefUMr.  We 
trust  that  the  trade  will  take  time  to 
investleate  the  character  of  this 
STUFF,  which,  if  sold  to  the  consumer, 
will  only  tend  to  discourage  the  use  of 
Ammonia  as  a  household  article. 

Pacific  Ammonia  Bottling  Co. 

310  Sacramento  St.,  San  Francisco 
Telephone  Temporary  3898 
Sole  Manufacturers  of  Aiiinionla  from 
Mlaeral  I'rodtietti  un  the  Pueitio  CouMt. 
SA'S  FRANCISCO,  CAl,. 

CAUTION — As  there  are  numerous 
brands  of  impure  and  weak  washing 
ammonia  offered  to  the  trade  imitating 
the  stvie  of  our  label,  be  careful  to  see 
that  our  signature  Trade  Mark  Is  on 
each  bottle — Robt.  P.  Greer,  Trade 
Mark. 


Mothers!   Mothers!!  Mothers!!! 


Yuba  City.— Dr.  E.  V.  Jacobc  of  Mer- 
idian, who  owns  extensive  holdings  in 
that  vicinity,  has  planted  40  acres  to 
coffee  and  the  reports  from  the  new 
plants  are  that  they  are  in  a  thriving 
state  of  growth  and  promise  well  at 
harvest  time.  Should  the  coffee  grains 
thoroughly  mature  Sutter  will  boast 
of  the  only  coffee  plantation  on  the 
Pacific  Coast. 


VISALLV,  California.— The  best  sug- 
ar factory  at  this  place  began  opera- 
tions for  the  season  on  .Inly  6th.  The 
lieets  are  reported  to  be  of  better 
quality  than  those  of  last  year  and 
the  cro))  is  larger,  being  sufficient  to 
supply  this  3.^0-ton  plant  for  a  run  of 
4  months. 


Mrs.  Winslow's  Soothing  Syrup 

has  been  used  for  over  SIXTY  YEARS 
by  Mlbi-.ONS  of  MOTHl^RS  for  llieir 
CHILDRKN  while  TEETHING,  with 
PERFECT  SUCCESS.  It  SOOTHES  the 
CHIED.  SOFTENS  the  GUMS,  AL1..X.YS 
all  PAIN:  CURES  WIND  COLIC,  and  is 
the  best  remedy  for  DIARRHOEA.  Sold 
by  Drugerists  in  every  part  of  the 
world.  Be  sure  and  ask  for  "Mrs.  Win- 
slow's SootliinT  Syrup."  and  take  no 
other  kind.    Twenty-five  cents  a  bottle. 


YOUR  EVERY  WANT  IN 

PAPER 

Can  Be  Supplied  by 

A*  Zellerbach  &  Sons 

421  JACKSON  STREET 
San  FrM^clsro  Cal. 


POLISH. 

Qts  $3,00  per  doz 

■  pts   2.00  per  doz 

V2  Pts  90  per  doz 

IVlfi'tdl  1   5^  ""  P®*" 

■  W  I  W  AiM  ■     1^    J  -5  j^jj 

3  oz  50  per  doz 

I  ■      ■     Barkeeper's  Friend  Pow- 
r^OIIStl  g^ross  $18.00 

■  Wliwii|;    g    METALLIC  POLISH 

PASTE 

Is  put  up  by  a  Practical  Chemist;  also  In 
Liquid  Form.  Free  from  Acid  or  Grit. 
Twenty  years  in  the  Markets  of  the  World. 
For  sale  by  aU  dealers.  Also  the  Savoy 
Alkali  Floor  Powder,  containing  no  grease. 

J.  T.  WILSON. 
Pacific  Coast  Agt.,  2S71  ICth  St..  S.  P, 


THE  RETAIL  GROCERS'  ADVOCATE 


S3 


Manufacturers'  List 


SeUinK  Prices  of  Goods  That  Guarantee  a 
Proflt  to  the  Dealer. 


NOTE — The  selling  prices  of  the  goods 
listed  below  have  been  guaranteed  by  the 
various  manufacturers.  When  a  grocer 
knows  of  a  cut  being  made,  he  should  at 
once  notify  FRANK  B.  CONNOLLY,  Secre- 
tary Associated  Retail  Grocers  of  San  Fran- 
cisco, 901  Stanyan,  cor.  Frederick,  Phone 
Fell  6161.  Mr,  Connolly  will  immediately 
take  up  the  matter  with  the  manufacturer, 
who  will  see  that  the  cutter  is  called  to 
task. 

Grocers  should  report  all  cuts  as  promptly 
as  possible  and  thus  make  it  easier  to  cor- 
rect the  evil  before  prices  become  demoral- 
ized. 

BAKIIVG  POWDER 
Schlllins's. 

Schillings  Best,  %-ib.  cans  ..$  .15 

Schillings  Best,  %-lb.  cans  25 

Sshillings  Best,  1-lb  .cans  45 

Bumford. 

Rumrord,   %-lb.  cans  15 

KuiHford,  1-lb  cans  30 

Rumford,  3-lb  cans  75 

Rumford,  5-lb  cans   1.25 

Crescent. 
To  Family  Trade  To  Restr.,  Etc. 

5-  tb    tins  70  each  6.75  per  doz 

l4-tl)    tins  10  each  |1. 10  per  doz 

%-n)    tins  .15  each  1.60  per  doz 

1-lt)    tins  25  each  2.65  per  doz 

6-  lt)    tins  1.00  each  10.50  per  doz 

Sun  Baking  Powder. 

1    lb   461%    lb   15 

%    lb   251 


CEREALS 

Cal.   Flapjack   Flour    (Del  Monte 

Milling  Co.)  2  lb.  package  15 

Cream    Flaked    Oats    (Del  Mtonte 

Milling  Co.)  15c,  two  lor  25 

Excelsior  Flaked  Oats 

Excelsior  Oats  (Del  Monte  Milling 

Co.)  straight  10 

Peacock    Bi%,nd    Buckwheat  (Del 

Monte  Milling  Co.)  3  1-2  lb.  pkge  .25 
Peacock    Brand    Buckwheat  (Del 

Monte  Milling  Co.)  3  lb.  package  .20 
Peacock    Brand    Buckwheat  (Del 

Monte  Milling  Co)  1  1-2  lb.  pkge  .15 
Shredded   "Wheat  Biscuits,   15c  or 

two   25 

Triscuit,  straight   10 

TEA. 

Tree,    (M.   J.  Brandenstein  &  Co.)  50 

COFFEE. 
Golden  Gate  (J.  A.  Folgcr  &  Co.) 

1  lb.  cans  40 

M.  J.  B.,  (M.  J.  Brandenstein  &  Co.) 

1  lb  40 

M.  J.  B.,  (M.  J.  Brandenstein  &  Co.) 

3  lbs   1.00 


COTTOLENE. 

Small  size  pails  $  .30 

Medium  size  pails  60 

Large  size  pails   1.35 

FLOUR 

Globe  Mills.— A-1,  $1.55;  Banquet,  $1.45; 
Silver  Star,  $1.40. 

He!  Monte. — Delmonte,  $1.5.5;  Waldo,  $1.40. 

Port  Costa. — Port  Costa,  $1.53;  Starr's  Ex- 
'tra  Choice,  $1.4.5;  Mayflawer,  $1.40. 

Stockton  Mills. — Crown  $1.5.5:  White  Navy, 
$1.10;  Triumph.  $1.40;  Bear.  $l,:i5. 

Sperry  Mills. — Horace  Davis.  Patent  Rol- 
ler. $1.60;  Gfilden  Gate,  $l.nii;  Drifted  Snow. 
$1.65;  Sperry.  $1.55;  Royal,  $1.45;  Eagle, 
$1.40;  First  Grade  Flour,  1-Sth,  S5c;  10-tb. 
sack  45c. 

American  Milling  Co. — (Colonial,  $1.50. 
Buy  City  MUls   (1st  and  Clay  Sts..  Oak- 
land)— "Bay CUty,"  $1.50;      ••White  Foam.'^ 

$1  50, 

Diamond  Milling  Co.— Diamond  Patent.  49- 
tt>  sacks.  $1  .50;  Diamond  Family,  49-Tb. 
sacks,  $1.40:  Sky  High,  43-11).  sacks.  $l..-;.5. 

Phoenix    Milling;    Co.,    Sacramento. — (Bay 
Territory  oftice.  17th  &  Wood  St..  Oakland. 
B.  E.  Bryan,  Agent.)— •'Phoenix,"  $1.55. 
Maplelne. 

2  OZ  35 

i  nz  60 

16  k4  . . . . ,,.e>  u.no 


32  OZ   4.00 

Gallons   16.00 

OLIVE  OIL. 

Purity  (Chas.P.Grogan),  Half  Pts.$  .25 

Puritv  (Chas.P.Grogan)    Pints  50 

Purity    (Chas.P.Grogan)    Quarts..  .90 

Purity  (Chas.   P.   Grogan)   Half  Gal  1.75 

Purity   (Chas  P.   Grogan)   Gallon   3.00 

SAUCES. 

Catsup,     Bishop's     (Bishop  &  Co) 

1-2   pints   15 

Catsup,  Bishop's  (Bishop&Co.)  pts  .25 
Chill  Sauce,  Bishop's  (Bishop&Co.) 

1-2  pints  15 

Chili  Sauce,  Bishop's  (Bishop&Co.) 

pints  ^  25 

SOAPS  

Sapolio  10c,  3  for  25c 

 '  ♦  

FRUIT  GROWERS  PROTEST. 

The  Fruit-Grower's  Protective  As- 
sociation of  California  is  voicing  the 
indignation  of  the  fruit  packers  and 
shippers  of  the  State  against  the  action 
of  the  Washington  authorities  in  the 
Department  of  Agriculture  ignoring 
tile  requests  that  an  increased  amount 
of  sulphur  may  be  iwed  in  the  preser- 
vation of  dried  fruits  over  and  above 
the  amount  prescribed  b.v  the  recent 
pure  food  act.  Despite  indignant  com- 
plaints the  only  answer  obtainable 
from  Washington  is  that  Secretary 
Wilson  is  out  of  town  and  no  action 
can  be  taken. 

The  complaint  of  the  association, 
which  met  this  week  at  the  offices  of 
Henry  Cahen  at  209  California  st.  in 
this  city,  is  that  the  pure  food  act  al- 
lows the  use  of  but  .070  of  1  per  cent 
in  the  drying  and  preservation  of  fruit. 
The  growers  claim  that  .2.^0  are  nec- 
essary to  obtain  the  best  product,  and 
that  the  use  of  sulphur  fumes  have 
worked  no  injury  to  consumers  in  the 
past  and  would  not  in  the  future. 

One  week  ago  the  association  or- 
ganized in  the  offices  of  the  California 
Promotion  committee,  where  the  cam- 
paign to  have  a  reconsideration  of  the 
law  by  the  Wasliington  dejiartment  or- 
iginated. At  the  meeting  this  week  it 
was  suggested  that  the  association  in- 
vite every  grower  in  Califoniia  to  wire 
Washington  for  instructions  as  to  the 
suggestion  of  a  way  in  which  they 
may  dry  their  fruit  properly  and  yet 
conform  with  the  law.  There  are  more 
than  8000  fruit-growers  in  the  State 
interested  in  the  matter,  and  the  as- 
sociation considered  the  advisability 


of  asking  them  to  wire  Washington  as 
individuals  or  as  affiliated  associ- 
ations. 

The  most  serious  features  of  the  de- 
partmental ruling  is  that  it  comes 
upon  the  state  in  the  midst  of  the 
fruit  season,  when  there  is  no  time 
to  change  or  modify  present  methods, 
or  to  change  or  alter  labels  and  car- 
tons on  hand  in  time  to  meet  the  de- 
mands for  the  handling  of  the  1907 
crop.  The  governor,  senators  and 
congressmen  and  the  trustees  of  the 
Grower's  and  Packer's  association 
have  been  and  are  making  every  ef- 
fort to  obtain  a  suspension  of  this  de- 
cision for  a  sufficient  length  of  time 
to  permit  the  handling  of  this  year's 
product,  being  convinced  that  the  sit- 
uation can  be  met  to  the  satisfaction 
of  the  department  and  without  dist- 
ress to  the  industry  if  time  is  given 
in  which  to  meet  it.  If  in  the  midst 
of  handling  the  great  product,  this 
order  is  allowed  to  stand  in  force,  the 
entire  state  will  suffer  irreparable  in- 
jury. 

The  present  state  of  affairs  is  de- 
plorable, for  growers  throughout  the 
state  fear  to  sulphur  and  the  packers 
and  shippers  hesitate  to  accept  deliv- 
ery, fearing  inability  to  ship  to  east- 
ern buyers. 


A.  Schilling  &  Co.  report  that  the 
tea  business  as  they  find  it  is  good 
and  shows  an  increase.  I^cal  con- 
ditions do  not  seriously  affect  them. 
They  have  their  new  tea-firing  ma- 
chine installed  now  and  consider  it  a 
strong  point  of  their  plant.  The  con- 
struction is  original  and  is  kept  secret 
by  the  company.  Considerable  im- 
provements are  also  going  forward  in 
the  coffee  machinery. 


f'HIXO,  raliforiiia. — The  season  has 
been  backward  in  this  section  of  Cal- 
ifornia and  the  crop  of  beets  is  a  lit- 
tle below  the  average;  nevertheless, 
the  (ynidition  is  fair  and  there  is  prom- 
ise <n  an  outturn  of  12  tons  per  acre. 
It  is  expected  that  the  factories  at 
Chino  and  at  Oxnard  will  start  up  for 
the  season  about  the  middle  of  Aug- 
ust. 


Griffon  Catsup — \o  dealH. 


Cable  Address  "Cluffecfc." 


Tel.  Temporary  2860 


William  Cluff  Company,  inc. 

WHOLESALE  GROCERS 

Importers  and  Exporters  of  Cigars  and  Tobacco 


I  Spear  and  Mission  Sts. 


Sao  Francisco,  Cal 
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OFFICERS  AND  DIRECTORS. 


RETAIL  GROCERS  AND  MERCHANTS 
Association  ef  Alameda  Co. 
President,  John  Mitchell. 
l»t  Vice-President,  J.  L.  Woodworth. 
3d  Vice-President,  O.  B.  Palmer. 
3d  Vice-President,  F.  C.  Koerber.  , 
4th  Vice-l'resident,  A.  J.  Nor. 
0th  Vice-President,  J.  B.  Prazler. 
Secretary,  Geo.  MacDonalU. 
Treasurer,  H.  D.  Cushing. 

Directors. 

H.  Hauch,  A.  J.  Nor,  H.  D.  Cushine,  G. 
Hoffman,  J.  Hopkins. 

Manager  Collection  Dept. 
M.  K.  Webster. 

Association  meets  the  1st  and  3d 
Monday  of  each  month  at  8  o'clock, 

p*  m.,  at  4:9  12th  St.,  Oaliland. 


SCIENTIFIC   STORE  KEEPING. 


TIic  Part  Played  by  Labor-Saving  Store 
Equipments. 


NOTICE. 

Whenever  any  prices  in  the  Manufac- 
turers' List,  printed  on  Page  13  of  the 
"Adrocate,"  are  cut,  members  should  not- 
ify Secretary  MacDonald  as  promptly  as 
possible.  (His  telephone  is  Oakland  131.) 
Mr.  MacDonald  will  at  once  take  stops  to 
have  (he  cutting;  stopped. 


OAKLAND  MEETINGS. 


The  Alameda  County  Grocers'  Asso- 
ciation will  hold  its  meetings  on  the 
second  Monday  of  each  month. 


lINTERN^riONALl 

©ICTIOMARir 

THE  ONE  GREAT 
STANDARD  AUTHORITY. 

Can  it  truly  be  said  of  any  other  book  I 
than  WEBSTER'S  INTERNATIONAL 
DICTIONARY  that  it  is:—  • 
The  Standard ofthe  Federal andStatcCourlsf  1 
The  Standard  oi  the  Govt.  Printing  Office? 
The  Basis  oi  nearly  all  ihe  Schoolbooks?   In- 1 
dorscd  by  every  StateSchool  Supt.?    Univer- 1 
sally  recommended  by  College  Presidents  and  I 
Educators?    The  Standard  lor  over  99%  of  ' 
the  Newspapers? 

i;P  TO  DATE  and  RELIABLE. 
2380  Pages.  6000  Illustrations. 

Mhonl-l  ~V«a  Not  Owu  Such  n  T^onkr 


Webster's  CoHiFOIatb  Dictionabt. 
The  targeet  o£  our  Abrldgmontp.  Ke(fiil'ar 
a-nd  Thin  Paper  *>4i(IonB.  UuGurpaSBed  for 
elegance  ftnd  convonience. 

1116  TAUEe  AND  l«i,0  Il,t.rSTIl  ATION."!. 


Write  ior  "  The  .Story  oi  a  Book" — Free. 
O.  &  C.  MERRIAM  CO., 

SpKiNGriKLD,  Mass.,  U.  S.  A. 
GET  THE  BEST. 


I\Iost  np-to-date  merchants  now  rea- 
lize that  general  utility,  space  saving, 
labor  saving  and  handsome  store 
equipments  are  necessary  for  the 
scientific  retailing  of  foods,  and  as  a 
result  there  has  been  an  increasing 
demand  lor  flxtutes  of  this  character 
in  the  past  live  years. 

Previously  we  were  familiar  with 
the  old-style  open  cracker  and  sugar 
barrels,  the  open  bin  for  cereals,  dried 
j  fruits,  spices  and  other  foods  generally 
kept  In  drawers  in  bulk  quantities, 
where  they  were  like  to  deteriorate 
from  exposure  and  handling.  The 
consumers  have  been  in  favor  of  a 
more  sanitary  way  of  handling  goods, 
have  changes  from  their  old  routine 
way  of  doing  business  by  giving  them 
their  trade. 

Nowadays  every  grocer  is  stirring 
to  have  the  surroundings  of  his  store 
of  such  a  character  as  to  excite  fav(j»,r- 
able  comment  on  the  part  of  the  buye,r 
immediately  after  entering  his  place, 
and  by  having  the  goods  displayed  in 
such  a  tempting  manner  as  to  induce 
people  to  buy.  In  order  to  do  this 
the  appointments  in  the  store  must  be 
of  a  kind  that  facilitate  the  showing 
and  handling  of  goods,  as  well  as 
keeping  them  from  the  dust  and  dii't 
always  prevalent  in  a  store,  and  from 
mice,  insects  and  "tasters." 

A  grocer  with  modern,  up-to-date 
equipments,  where  such  goods  as 
crackers,  dried  fruits,  cereals  and  all 
farinaceous  goods  are  shown  in  bins, 
under  glass,  and  teas,  coffees  and 
spices  and  other  merchandise  pres- 
ented in  an  attractive  way  in  bins 
made  with  mirror  fronts,  and  other 
paraphernalia  to  beautify  the  store, 
making  the  surroundings  pleasant — is 
the  man  who  is  doing  the  most  bus- 
iness to-day,  while  the  old  "foggy" 
who  cannot  keep  abreast  with  the 
times,  and  is  satisDed  to  do  business 
under  conditions  that  have  been  in 
use  for  the  past  fifty  years,  is  gradual- 
ly losing  business  to  "the  other  fel- 
low." 

Fixtures  of  this  character  not  only 
beautify  the  store,  but  reduce  the 
store  help  to  a  minimum.  The  writer 
knows  of  an  instance  where  there  is  a 
store  doing  business  in  Philadelphia 
on  one  floor,  40  by  80,  and  handling 
from  800  to  1,200  people  daily  with 
eightlitecD  clerks.  This  could  never 
be  done  under  the  old  methods  of 
retailing.  There  are  experts  in  this 
store-equipment  business  to-day  who 
make  a  specialty  of  furnishing  mnv 
stores  and  remodeling  old  ones,  who 
have  studied  tlie  subject  completely 
and  are  able  to  advise  to  the  mer- 
chant's profit,  and  wlio  change  the  ap- 
pearance of  a  store  so  raucli  in  a  day 
that  Ihe  customeis  who  come  in  the 
next  day  to  buy  often  wonder  if  they 
are  not  in  the  wrong  place. 

Take  it  to  yourself.    If  two  stores, 


side  by  side,  were  doing  business,  one 
merchant  keeping  his  goods  clean  and 
free  of  contamination,  presenting  to 
the  purchaser  goods  in  the  best  pos- 
sible manner,  and  the  other  just  the 
reverse  —  prices  being  equal  where 
would  you  spend  your  money?  These 
are  points  well  worth  considering,  and 
the  sooner  the  grocer  begins  to  realize 
that  he  has  to  do  just  the  same  as  the 
druggist  started  to  do  twenty  years 
ago  to  retain  trade  and  make  new 
customers,  the  better  off  he  will  be. 

The  Walker  Patent  Pivoted  Bin 
Company  of  Philadelphia,  have  fitted 
many  stores  recently,  and  have  pro- 
bably fitted  as  many  individual  stores 
as  any  other  concern  that  we  know  of 
in  that  line  of  business.  We  under- 
stand that  they  issue  a  very  hand- 
some catalogue  showing  some  of  their 
many  stores  and  also  the  different 
styles  of  fixtures  that  they  manufact- 
ure, which  they  send  on  request  to 
possible  purchasers. 


KELLEY- 

CLARKE 

CO, 

23  Market  St.,  San  Francisco 

IVORY  SOAP 
LENOX  SOAr 
P.  Jc  a.  NAPTHA  SOAP 
K.  (\  BAKING  POWDEB 
PROCTOR  &  GAMBLE  CANDLES 
ORANGE  CITY  RUSKS 
PEARLO  GUM 
HONEYSUCKLE  MILK 


Back  to  the  Old  Stand 

HAAS  BROS. 

WHOLESALE  GROCERS 
Importers  aud  Commission  Merchants 
100  California  St. 

(Corner  Davis) 
San  Francisco  California 


An  Auto?  Nol 

Peanut  and  Popcorn  S«Uer, 
Catalog  show'era  I8.S0  to 
J85O.00.  On  epsy  terasf. 

KING^RY  MFG.  CO. 
106  S-Psarl  St..  Cincinnati 
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ITEMS  OF  IIVTEREST. 


It  is  learned  that  the  bill  passed 
by  the  last  Legislature  providing  for 
the  submission  to  the  people  at  the 
next  general  election  of  a  plan  for  the 
issuance  of  $1,000,000  of  bonds  for  the 
condemnation  of  land  at  that  point 
has  a  serious  defect  that  may  make 
the  bill  invalid.  It  was  recently  dis- 
covered that  one  whole  line  in  the 
body  of  the  bill  was  dropped  out 
during  its  sojourn  in  the  ofRce  of  the 
State  Printer,  and  the  purposes  of 
which  the  bill  was  intended,  may  be 
delayed  for  four  years  to  come. 

Sauta  Alia. — Another  lot  of  land  has 
been  added  to  the  holdings  of  the 
Union  Oil  Co.  between  Whittier  and 
Fullerton.  This  consists  o  f  700  acres 
of  the  Meyer's  ranch,  west  of  the 
Murphy  gusher  territory  and  near  La 
Mirada  Station.  This  land  has  not 
been  tested  for  oil,  but  its  location 
with  reference  to  other  leases  now 
producing  and  the  fact  that  in  drillign 
years  ago  a  strong  flow  of  gas  was 
encountered,  leads  to  the  belief  that 
the  territory  is  in  the  belt. 

Benicia.  The  Glen  Cove  Oil  Refin- 
ing Co.,  composed  of  Eastern  capital- 
ists and  represented  in  the  Coast 
by  Davis  Fleisher,  of  San  Francisco, 
has  sold  its  interest  to  the  Standard 
Oil  Co  Work  had  already  been 
started  on  putting  up  tanks  and  also 


a  large  hotel  for  the  accommodation 
of  workmen,  and  a  wharf  franhcise 
secreted  from  the  county.  All  work 
has  ceased  and  in  all  probability  this 
puts  an  end  to  the  future  of  the 
project.    It  was  ever  thus.. 

Gilroy.  The  cannery  has  been  com- 
pleted, ready  for  business  as  soon  as 
peaches  are  ripe,  at  which  time  the 
season  will  open,  to  run  continously 
until  the  frosts  set  in.  During  this 
time  all  kinds  of  fruits  and  vegetables 
will  be  canned.  The  proprietors  of 
the  cannery,  Biceglia  Bros.,  have 
leased  700  acres  of  land  lying  along 
the  Pacheco  creek  from  the  Malarin 
Ranch  Co.,  on  which  land  they  will 
raise  vegetables.  They  have  also  a 
large  tract  of  the  Bloomsfield  ranch 
leased  on  which  they  have  planted 
tomatoes. 

San  Diego. — San  Diego  has  been 
chosen  by  nothern  capitalists  as  the 
location  for  a  canning  factory,  to  ex- 
ceed the  size  in  any  similar  industry 


in  the  State.  A  number  of  Los  Angeles 
and  San  Pedro  capitalists  are  inter- 
ested in  the  enterprise  and  have  had 
representatives  in  this  city  for  some 
time  investigating  the  possibilities 
of  the  city  for  the  undertaking  such 
as  they  are  contemplating.  The  comi)- 
any  will  seek  concessions  from  the 
Mexican  government  relative  to  send- 
ing fishing  fleets  into  the  Gulf  of 
California,  and  a  vast  amuont  of  fiah 
will  be  brought  to  tnis  place  and  can- 
ned for  shipment  east. 

Vasllia.   The  Earl  Fruit  Co.,  has,  up 

to  last  week,  shipped  65  cars  of  plunm 
out  of  this  city  this  season.  Peaches 
are  now  being  commenced  on,  and  it 
is  expected  that  fully  7.5  cars  of  them 
will  be  sent  out  possibly  more. .Quite 
a  number  of  the  Crawford  a  nd  Foster 
variety  have  already  been  packed,  and 
the  Albertas  are  now  in  s  eason. 


Kunzite,  a  rose  pink  stone  of  rtt- 
markable  lustre,  is  a  new  California 
gem. 


John  T.  Kelly 
^Y.  H.  Kelly 


18-20  Clementina  St. 


T«l.  Tenip'y  1863 


KELLY  BROS. 

WAGON  COTEES  &  BOAT  SAILS 
TEIVTS,  AWMIVGS,  HAMMOCKS 

Bet.  First  and  Second  Sts. 


San  Francisco 


Telephone  ^ 


William  duff  Company,  inc. 
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HAAS  BROS. 

Wholesale 
Grocers— 


Importers    and  Commission 
Merchants. 

100  CALIFORNIA  STREET 

(Corner  Davis) 


t  San  Francisco 
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California  ♦ 
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Seasonable  Suggestions 

Ideas  from  Many  Sources  That  Will 
Be  of  Value  and  Interest  to 
Retail  Grocers. 


^  PUSH  THE  GOODS 

PROTECTED  BT  AGREEMENTS 

CUT  OUT 

AS  FAR  AS  POSSIBLE 

ALL  GOODS 

DEMORALIZED  i 

BT  PRICE  CUTTERS  \ 

■  Reading  maketh  a  full  man"— mer- 
chants are  no  exception, 

Grood  judgment  is  often  mistaken  for 
old  fogyism. 

Advertise  differently  from  all  the 
other  grocers. 

Kind  words  make  friends,  but  sharp 
and  surly  ones  none. 

Remember,  "Only  a  bad  workman 
quarrels  with  his  tools." 

In  advertising,  lies  many  a  success, 
but  not  in  advertising  lies. 

Many  a  man's  talent  lies  in  hiding 
the  fact  that- he  hasn't  any. 

Don't  "sleep"  on  your  ,iob— keep 
right  after  the  slow  payers. 

The  show  window,  like  food  prod- 
ucts, should  be  true  to  name. 

"Nothing  is  settled  till  it's  settled 
right" —  and  not  always  then. 

Now's  the  time  to  make  things  look 
busy  in  the  cheese  department. 

It's  hard  for  the  girl  who  throws 
herself  at  a  man's  head  to  make  a  hit. 

You've  heard  it  before,  but  all  the 
same  it  pays  to  keep  a  neat,  clean 
store. 

That  man  has  failed  who  has  not 
been  able  to  keep  a  good  opinion  of 
himself. 

Stick  to  your  work  as  the  shoemaker 
does  to  his  last  and  you  may  win  out 
at  last. 

Make  delinquents  come  to  time,  you 
are  sure  to  be  a  heavy  loser  in  the 
long  run. 

Have  the  order  clerk  ask  his  tiade 
about  scrub  brushes.  Thi?  is  their 
busy  time. 

The  Brazilian  government,  was  re- 
cently buying  at  the  rate  of  125,000 
bags  a  day.  j 

You  never  correctly  describe  what 
you  have  not  seen  and  seldom  what  | 
you  have  seen. 

Mistakes  will  happen,  but  see  to  it  j 
that  the  same  mistake  does  not  happen 
several  times. 


The  man  who  seems  the  busiest  is 
not  always  the  one  who  is  really  do- 
ing the  most. 

More  attention  will  be  paid  to  your 
circular  if  it  is  folded  in  an  envelope 
and  addressed. 

Less  hard  work  and  more  thought 
would  help  many  men  to  rise  above 
the  dead  level. 

There's  more  danger  of  trouble  from 
an  unreliable  delivery  boy  than  all  the 
clerks  combined. 

The  quantity  of  lemons  on  the  Chi- 
cago wharves  unsold  numbers  a  total 
I  of  298,000  boxes. 

I  A  fall  cleaning  in  the  store  is  every 
I  bit  as  good  as  the  time-honored 
■  "spring  cleaning." 

The  advertising  of  a  retail  business 
requires  much  thought  and  no  little 
expenditure  of  time. 

A  pretty  safe  road  to  success  is  the 
one  that  leads  to  the  nearest  savings 
bank  every  pay  day. 

Before  you  sit  down  to  write  a  gro- 
cery ad.  spend  five  minutes  in  thinking 
over  the  poposltion. 

Talk  to  your  customer  in  your  ad 
vertising  just  like  you  would  if  you 
had  her  face  to  face. 

People  who  grow  weary  of  them- 
selves think  they  are  weary  of  life 
and  of  the  whole  world. 


You  cannot  hide  from  the  example 
of  the  bad,  without  being  deprived  of 
the  counsel  of  the  good. 

It  is  said  we  are  a  "be-diamoned  " 
nation.  The  ladies,  it  seems,  are  un- 
reasonable in  the  diamond  habit. 

The  more  it  is  investigated  the  bet- 
ter does  the  food  supply  compare  in 
quality  with  oth  r  lines  of  goods. 

Courtesy,  cleanliness,  promptness 
and  profits  are  the  inseparable  com- 
panions that  spell  success  for  the 
grocer. 

In  salesmanship,  a  smile  is  a  little 
thing,  yet  it  has  brought  more  custom- 
ers, than  have  price  or  merit  in  mer- 
chandise. 

Latest  reports  of  the  Agricultural 
Department  shows  the  tobacco  crop  of 
the  United  States  to  be  worth  about 
$54,000,000. 

Act  like  a  winner.  Don't  go  around 
with  your  failures  written  all  over 
your  face.  Cut  out  the  hang-dog,  ap- 
ologetic air. 

Patronize  our  advertisers.  We  want 
them  to  get  results  for  money  ex- 
pended. They  favor  you;  why  not 
favor  them? 

"He  that  lendeth  loseth  double"  ap- 
plies to  the  merchant  who  gives  credit 
too  readily  and  loses  both  an  account 
and  customer. 


Have  You  Stocked? 


A  dainty  sweetmeat  dipped  in  fine  chocolate,  having  a  combination  of 
flavors  that  is  just  right,  g-ives  it  that  delicacy  and  sweet  aroma  so  delight- 
ful to  lovers  of  good  confections,  so  delicious  that 

One  Purchase  Insures  Another 
"One  Taste    Invites  Another." 
Huuky  Dory,  the  biggest  repeater  and  winner  that  ever  issued  from  the 
House  of  Reliable  Confections,  always  put  up  in  Triple-proof  packages  of 
pleasing  and  attractive  design — keeps  the  contents  in  perfect  condition. 
In  too  sizes,  10c  and  25c  packages. 

Packed  (or  shipping  In    '''f''  ^f'  "'^J^^" 

DODGE,  SWEENEY  &  CO.,  Agents 

SPEAR  &  HARRISOIvT  STS.,  §AN  FRANCISCO 


THB  RJBTAIL  GROCERS'  ADVOCATE 


S7 


Keep  alert  for  methods  to  improve 
your  conditions.  Invite  suggestions 
and  weigh  them  carefully  before  turn- 
ing them  down. 

There  was  never  in  the  history  of 
this  country  a  more  auspicious  time 
for  a  young  man  to  get  to  the  front 
than  right  now. 

Prosperity  of  a  speech,  like  that  of  a 
jest,  lies  in  the  ear  of  the  audience. 
Consider  whether  speaker  or  hearer 
most  enjoys  the  talk. 

Success  is  the  child  of  Audacity. 

Don't  worry.  Worry  has  turned 
more  hair  gray  in  one  year  than  hard 
work  will  do  in  ten  years. 

If  you  don't  like  your  job  get  out 
and  let  some  one  else  have  a  chance 
at  it.  That's  giving  both  yourself  and 
your  employer  a  square  deal. 

It  is  always  opportune  to  sell  a  lit- 
tle better  qaulity  if  possible,  and  not 
only  opportune  but  good  policy  be- 
cause there  is  profit  in  good  goods. 

Suggest  new  and  seasonable  goods 
for  customer's  consideration.  This 
will  bring  more  purchasers  than  mere- 
ly asking,  "Is  there  anything  else?" 

In  England  the  consumption  of  tea 
at  five  o'clock  each  day  is  four  times 
as  great  as  the  total  tea  consumption 
of  the  United  States  at  all  hours  of  the 
day. 

Sell  the  customer  what  he  wants. 
When  you  press  the  claims  of  "some- 
thing else"  when  you  actually  have 
the  thing  he  wants,  you  are  hazarding 
a  sale. 

They  are  saying,  jokingly,  in  the 
trade  now  that  unless  a  man's  a  mil- 
lionaire he  can't  afford  to  eat  canned 
asperagus.  Prices  are  the  highest  on 
record. 

On  the  Pacific  coast,  San  Francisco 
shows  an  increase  of  22  millions  in 
imports  and  a  decrease  of  6  millions  in 
exports,  imports  having  advanced 
from  .34  millions  in  1897  to  56  millions 
in  1907,  and  exports  having  receded 
■,from,  nearly  40  millions  in  1897  to 
about  33  millions  in  1907. 


 ,  1907. 

California  Retail  Grocers'  aud  Mer- 
chant's Association, 

1714  Webster  St.,  San  Francisco,  Gal 

Gentlemen:  Being  desirous  of  unit- 
ing with  the  other  merchants  of  Cali- 
fornia to  better  trade  conditions,  and 
being  willing  to  do  our  share,  we  here- 
by make  application  to  be  received  as 
a  member  of  the 

California  Retail  Grocers'  and  Mer- 
chant's Association. 

and  enclose  Three  ($3.00)  Dollars  to 

pay  our  dues  for  one  year  from  date. 

Address   

gignea   r  •  •  


Purposes  and  Accomplishments 

OF  THE 

California  Retail  Grocers'  &  Merchants'  Association 

OFFICIAL  PAPER— Retail  Grocers'  Advocate. 
Plan  of  Operation. 

Prior  to  1900,  different  associations  of  merchants  of  California  had 
asked  for  various  laws,  from  time  to  time,  and  had  always  failed  to  secur". 
results  through  lack  of  organization.  These  failures  caused  the  Retail 
Grocers'  Association  of  San  Francisco  to  invite  other  similar  association-s 
to  send  delegates  to  a  convention  in  September,  1900.  At  this  convention,  it 
was  decided  to  form  an  organization  to  be  known  as  the 

CALIFORNIA   RETAIL   GROCERS'   A\D    MERCHANTS'  ASSOCIATION. 

This  Association  was  organized  io  enable  the  grocers  of  California  and 
other  merchants  to  co-operate  in  order  to  accomplish  results  by  their  united 
action  that  they  could  not  secure  singly.  Each  Association  sends  delegati-^ 
to  an  annual  convention.  These  delegates  decide  the  i)olicy  to  be  followed 
and  elect  officers  to  carry  out  their  plans.  Every  individual  member  has 
the  right  to  attend  the  annual  convention  as  a  delegate. 

The  next  State  Convention  will  be  held  at  Sacramento,  on  September 
10th,  11th  and  12th,  1907. 

ACCOMPLISHMENTS. 

LAWS  SECURED. — Prior  to  the  I>eg-islative  Session  of  1907,  the  combined 
efforts  of  the  merchants  affiliated  with  the  California  Retail  Grocers'  and  Mer- 
chants' Association  secured  the  following  results: 

Permittlngr  the  Attachment  of  the  Wages  of  I'nbllo  OHiclnlx. 

Making  a  Wife's  Separate  Property    Responsible  for  Family  Bills  for  the 

Necessaries  of  L.ife.  Property  owned  before  marriage  or  received  hy  will, 
exempt. 

Making  a  Guarantee  of  Piiritv  a  Sufliclent  Defense  for  a  Denier  C'harKed 
with  Violating  the  Pure  Food  Law. 

We  also  secured  the  passage  of  the  following  laws  through  both  houses 
of  the  Legislature. 

AETOED    BY   GOVER>'OR  PARDEE. 
Making  an  Account  Date  from  the  Time  of  the  Last  Item  anil  ninkiuK  a 
Payment  Renew  an  Account.    Vetoed  by  Governor  Pardee. 

Allowing  Merchants  to  Form  Mutual    I'^ire    Insurance   Cnnipanles.  Vetoed 

by  Governor  Pardee. 

Declaring  Trading  Stamps  Illegal.  Declared  t'ncon.«titutional  by  the  Su- 
preme Court. 

SESSioiv  OF  i»or. 

At  the  Legislative  Session  of  llinT.  the  worK  at  Sacramento  was  particu- 
larly well  organized,  and.  although  we  were  very  short  of  funds,  we  secured 
the  passage  of  tlie  following  laws  ALL  OF  WHICH  were  approved  by  Gov- 
ernor Gillett  and   THEY  ARE  NOAV  r.AAVS. 

1.  xMaking  the  time  in  which  an  open  book  ao-ouiit  ontlawH  l"()l  K  jpiirn 
iu.stead  of  two. 

a.     Mlowing  the  formation  of  Mutual  Fire  lusurnnco  <  ompanies. 

3.  Making  the  passing  of  a  check  WITH  INTEN  T  TO  DEFRAl  D  a  S»a»e'« 
Prison  «»fltense. 

4.  Providing  (hat  the  dealer  shall  not  he  held  responsible  for  the  pnrKy 
of  goods  GUARA1VTE:ED  to  him  as  PI  RE. 

AVE  HAV  E  MORE  LAWS  TO  GET.     We  want  your  Influence. 

We  have,  by  united  action,  convinced  the  manufacturers  of  flour  in  sev- 
eral localities  that  the  trade  wanted  them  to  stop  senseless  cutting.  This 
has  added  many  dollars  to  the  profits  of  the  grocers. 

We  propose  to  unite,  where  it  is  considered  desirable,  so  that,  as  a  body. 

we  can: 

(a)  Protest  EFFECTIVELY  when  any  manufacturer  allows  his  goods  to 
be  cut.     We  want  your  influence. 

(b)  Protest  EFFECTIATJLY  when  a  wholesaler  or  manufacturer  sells  to 
a  party  who  w^ould  otherwise  buy  from  one  of  our  members.  We  want  your 
influence. 

(c)  Protest  EFFECTIVEIiY  when  a  wholesaler  or  manufacturer  sends 
out  "short"  packages  to  members.    We  want  yonr  influence. 

We  are  helping  members  collect  bad  bills  (and  saving  them  lawyer's  fees) 
by  a  set  of  collections  letters  which  always    produce    splendid    results  when 

properly  used. 

Our  paper.  The  Retail  Grocers'  Advo<'ntc,  which  we  own.  is  the  medium 
W'bich  makes  it  possible  for  us  to  secure  the  results  outlined  above.. 

ALL  THESE  THINGS  COST  MONEY — You  could  not  eret  them  for  $300 
a  year  alone.  We  think  you  ought  to  pay  your  share  ($3  a  year)  In  annual 
dues,    DON'T  YOU? 

Cnllforqln   Retail  Grocers'  and  ^Icrchnnts"  \«!.orlntlon. 


38 


THE  RETAIL  GROCERS'  ADVOCATH 


DENATURED  ALCOHOL  PLAINT. 


Oxnard  Factory  Will  Use  Huge  Quan- 
tities of  Beets  and  Other  Vegetables. 

OXNARD,  July  21— The  first  sub- 
scribed stock  was  paid  for  Saturday'  in 
what  is  to  be  the  first  industrial  alco- 
hol plant  in  the  west,  and,  so  far  as 
is  known,  the  first  in  the  United 
States  devoted  to  the  manufacture  of 
denatured  alcohol  as  an  exclusive  in- 
dustry. It  v/ill  be  established  in  the 
heart  of  one  of  the  richest  beet  sugar 
districts  in  the  United  States,  which 
feeds  the  Oxnard  sugar  factory  for  a 
number  of  months  each  year.  The 
new  industry,  it  is  thought,  will  do 
even  more  than  the  sugar  industry  has 
done  in  the  placing  of  the  agricultur- 
ist in  a  position  to  be  assured  a  more 
ready  market  and  a  better  price  for 
his  product,  besides  lessening  the 
price  to  him  of  many  manufactured 
articles.  It  will  enable  the  manufac- 
.turer  not  only  to  compete  in  the 
home  market  with  foreign  manufac- 
turers of  many  staple  articles  of  com- 
merce, but  will  open  new  fields  to 
exploit  which  have  been  exclusively 
monopolized  heretofore  by  countries 
enjoying  the  use  of  tax  free  alcohol. 

The  process  through  which  the  lo- 
cal manufacturers  hope  to  create  a 
great  furor  in  the  industrial  world 
has  been  patented  by  Robert  Grauer, 
who  has  the  right  of  manufacture  in 
the  United  States.  His  discovery  is 
so  simple  that  it  is  almost  startling. 
It  consists  of  making  a  mash  of  the 
lieet,  potato  or  other  vegetable  from 
which  the  alcohol  is  to  be  manufac- 
tured, adding  to  this  wet  wheat  bran, 
which  is  all  that  is  necessary  to  cause 
the   alcoholic  fermentation. 

Robert  Grauer  immediately  inter- 
ested capitalists  in  his  discovery  and 
a  company  to  be  known  as  the  Amer- 
ican alcohol  and  sugar  company  was 
organized  and  capitalized  with  a  cao- 
ital  stock  of  $1,000,000,  the  larger  part 
of  which  has  been  subscribed.  Grauer 


has  taken  the  p  osition  of  consulting 
chemist  for  the  company.  He  has 
written  recently  a  book  on  the  sub- 
ject of  alcohol  and  has  left  for  Ger- 
many to  procure  and  design  plans  for 
the  factory.  He  is  a  member  of  the 
famous  Wilhelm  Grauer  family,  which 
has  been  largely  instrumental  in  the 
introduction  of  the  alcohol  industry  in 
Germany,  Austria  and  France. 

Upon  his  return  the  plans  and  spec- 
'ifications  will  be  submitted  to  the 
board  of  directors  of  the  company  and 
the  work  of  construction  of  a  factory 
will  be  begun  within  the  sight  of  the 
American  beet  sugar  plant.  Alcohol 
will  be  manufactured  from  the  beets 
that  have  always  been  used  hitherto 
in  the  manufacture  of  beet  sugar. 

Many  of  the  stockholders  of  this  re- 
markable undertaking  are  farmers 
who  have  become  wealthy  raising 
sugar  beets  and  lima  beans  and  have 
a  sufficient  holding  of  the  beet  lands 
to  supply  a  large  alcohol  factory  in 
the  form  of  sugar  beets. 

The  plant  to  be  built  by  the  Ameri- 
can alcohol  and  sugar  company  will 
have  a  capacity  of  handling  100  tons 
of  sugar  beets  a  day,  basing  the  data 
upon  the  calculations  of  experienced 
European  distillers.  The  process  pat- 
ented by  Grauer  and  known  as  the 
Palmer  process  also  simplifies  the  dis- 
tillation many  per  cent. 

Alcohol  is  used  extensively  in  the 
manufacture  of  dyes  and  other  bypro- 
ducts from  coal  tar.  Its  use  in  the 
manufacture  of  smokeless  powder,  it 
is  said,  will  reduce  the  cost  of  manu- 
facturing that  product  more  than  one- 
half.  One  of  its  most  important  uses 
is  in  the  manufacture  of  varnishes 
and  lacquers,  M^here  the  gums  that  are 
employed  are  dissolved  in  alcohol. 

This  use  of  alcohol  is  very  impor- 
tant and  affects  many  industries.  The 
ether  of  commerce  is  manufacturer 
exclusively  from  alcohol  by  the  use  of 
sulphuric  acid  and  heat. 


WILL  PROTECT  PRICES. 

Manufacturers  of  New  Articles  Sends 
State  Grocers'  Association  Notice 
of  His  Desires. 


Ft.  Snntli  Refrigerators— Cold  and 
dry. 


Another  convert  to  the  argument  of 
hundreds  of  Calif oi'nia  retailers  that 
they  are  entitled  to  a  fair  profit  on  the 
goods  they  distribute  for  the  manufac- 
turer, made  himself  known  this  week. 

The  California  Retail  Grocers'  and 
Merchants'  Association  is  in  receipt 
of  the  following  notice: 

"I  wish  to  announce  that  I  guaran- 
tee to  protect  the  retail  selling  price 
of  FLY  STICKEM,  which  is  now  re- 
tailing in  all  stores  at  15  cents  each 
or  two  for  25  cents.  C.  A.  ARENTS, 
561  Lincoln  Ave.,  Alameda. 

All  manufacturers  who  take  this 
step  are  entitled  to  the  most  hearty 
co-operation  of  the  trade,  since,  by 
such  action,  the  desire  to  see  the  gro- 
cer succeed  and  profit  is  clearly  dem- 
onstrated. 

Mr.  Arents  has  also  been  consistent 
in  his  recognition  of  the  value  of  the 
Advocate's  advertising  columns  and 
we  hope  that  our  readers  will  show 
their  appreciation  of  this  fact  by  send- 
ing for  a  free  sample  of  this  new  sun- 
dry— it  is  a  practical  artjicle  and 
worthy  of  investigation. 


LASH'S 

Kidney  and  Liver 

BITTERS 

CURES  DYSPEPS8A 

173!  Mission  St.,  S.  V..  Ci»'  ' 


.oyal  Electric  Mills 

Enable  tlie  follovvins;  well-known  Grocer.s  to  give  Steel  Cut  Coffee  to  iheir  track 


Ell 

Go 

H 

.7. 

A. 

Ri 

1.: 

F. 

D. 

T. 
.T. 
A. 


Brntlerick,    Fillmore   near  Hayes 
Iden    Bros..    14th    and  Church 
Faber,   Sloiner   bet.    Ellis  and  O'Farrell 

IVIeinprt.    lib   Ave.  and  California 
.Johnson,    L'Lld.    and  Oapp 
idt         Srbivnrtnii,    24th   and  Castro 
"^l  einer    &  Herman 

and  Devisadero 
Haight   St.   bet.  Ashburv 


W.  (I 
.\-le  M<-!iuH- 
and  Clayton 
Salomon,  Eddy  and  Pierce 
C.  Owens.  Haight  and  Masonic 
H.  Boreke.  California  and  Lyon 


73-75  Clementma  St., 


H.    Uellburg.    9th   and  Bryant 

J.  Von  I€usen,  ISth  and  Tennessee 

Schleef  &  Creyer.  Powell  and  Jackson 

C.  H.  Venku,  Sacramento  and  Walnut 

Gobi    i^i   Nelson.    1.5th   and  Church 

C.  Stelling,   29th  and  Church 

H.    Heitmann.    Mission  St. 

Frobose  &  Tierney,   17th  and  Douglas 

.Jacobs  &  otto.   11th  Ave.  and  Church 

P.  A,  Boein,  Sth  Ave.,  and  Pt.  Lobos  Road 

Aug.    Krome,   Bush    and  Franklin 

McBride  &  Belinge,   1515  Polk  St. 


Co. 


Naar  2n!j  and  Folsom  Sts 


San  Francisco, 
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McCASKET'S  NEW  ADDRESS. 


W.  A. 


Hawley 
in 


Permanently 
Oakland. 


Located 


The  McCaskey  Register  Company  of 
Alliance,  Ohio,  through  their  coast 
agent,  Mr.  W.  A.  Hawley,  wish  to  an- 
nounce to  friends  and  patron'"  of  the 
McCaskey  Account  Register,  that  they 
are  now  permanently  located  in  their 
new  ofRces  in  the  St.  Regis  Building, 
corner  25th  and  Grove  Sts.,  Oakland, 
where  they  are  prepared  to  carefully 
and  promptly  attend  to  all  the  wants 
of  the  trade  in  way  of  orders  for  reg- 
isters and  supplies.  Owing  to  the  re- 
cent strike  troubles  which  have  so  se- 
riously crippled  car  service  in  the 
city  of  San  Francisco  and  in  order  to 
accommodates  county  merchants,  Mr. 
Hawley  decided  it  was  for  the  best  in- 
terests of  his  Company  to  locate  in 
Oakland  where  viisting  merchants  may 
find  no  inconvenience  in  calling  to 
have  their  wants  supplied. 

Mr.  Hawley  reports  register  sales 
for  the  month  of  June  amounting  to 
almost  $6,000  for  his  agency. 


1  CALIFORNIA  I 

1  WINE  ASSOCIATION  f 


Main  Offices, 

108  Townsend  St. 


Near  Third  St. 
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During  the  last  fiscal  year  our  trade 
■with  our  Latin-American  neighbors 
aggregated  nearly  $600  million  dol- 
lars. The  following  countries  com- 
prise Latin  America:  Mexico,  Central 
America,  all  of  South  America  except 
British  and  Dutch  Guiana,  and  all  the 
West  Indies,  save  those  under  Eng- 
lish, Dutch  or  Danish  control. 


All  products  guaranteed  under  the 
Act  of  June  30,  1906,  and  the  Laws  of 
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Food  and  Drugs  * 
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California's  Best  Advertised  Product 

QHIRARDELLFS 


Chocolates  and  Cocoa  Satisfies  Everybody 


THE.  DEALER 

Because  it  Cannot  be  Sold 
for  Less  than  a  Fair  Price: 


THE 


CONSUMER. 

Because  it  is  always  Pure, 
Fresh  and  of  Full  Strength. 
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In  order  to  protect  our  Trade  Mark  and  Also  Protect  the  Dealers  who  Distril)iite  our  Goods, 
we  hare  fixed  the  following  as  the  minimum  prices  of  the  goods  listed  below: 

Gihirardelli's  Ground  Chocolate,  tins. 
"         Ground  Chocolate,  3-lb.  tins... 

"         Cocoa,  i^-lh.  tins  

"         Eagle  Chocolate,  1-lb.  tins.... 


.30c 
.80c 
.25c 
.2oc 


(More  may  be  charged  when  the  dealer  finds  it  necessary.) 

We  sincerely  trust  that  the  Ketail  Trade  will  appreciate  our  Good  Will  and  will  lend  their 
aid  in  our  efforts  to  maintain  the  above  prices 

D.  GHIRARDELLI  CO. 
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AMUSEMENTS,  

AMERICAN  THEATRE. 

Richard  J.  Jose  is  the  feature  of 
the  American  Theatre  this  week.  He 
has,  without  doubt,  one  of  the  most 
remarkable  voices  the  world  has 
known,  and  the  audience  never  tires 
of  listening  to  his  silver  notes.  Jose 
is  one  of  the  features  of  the  "Isle  of 
Bamboo,"  the  Chinese  musical  suc- 
cess, which  is  receiving  its  first  pre- 
sentation in  San  Francissco.  The 
show  is  formed  of  catchy  music  and 
humorous  situations.  There  are  many 
pretty  stage  pictures  and  a  multitude 
of  pulchritudlnous  stage  girls,  who 
satisfy  the  desires  of  an  audience  look- 
ing for  musical  burlesque. 


large  audiences  to  the  Market  St.  Tbe- 
atr  ■  who  are  treaiod  to  even  more 
tlnn  the  usual  thiills  and  shudders. 
Mr  Mayall  is  strongly  supported  aui 
ihe  play  is  presented  wilh  carefdl  ;('- 
tention  in  detail. 


LARGEST  IJf  THE  WORLD. 


California  Fruit  Cauiiers  Association 
Start  Their  New  Plant  at  Foot  of 
MontgonieiT  Street. 


THE  DAVIS. 
"The    Taming    of    the    Shrew"  is 

drawing  good  houses  to  the  Davis. 
Darrell  Vinton  assumes  the  leading 
role  of  this  comedy  which  is  recog- 
nized as  one  of  the  most  effective  of 
Shakespearian  comedies.  The  play  is 
well  staged  and  Mr.  Vinton  is  assi3ted 
by  a  very  good  company.  Next  week 
"Monte  Cristo"  will  be  produced. 


NEW  ALCAZAR. 

Herbert  Kelcey  and  Effie  Shannon  ] 
are  repeating  last  week's  success  at 
the  New  Alcazar.  The  play  this  week 
is  "A  Coat  of  Many  Colors."  The  sLury 
is  one  of  considerable  interest  and 
each  part  is  placed  in  efficient  hands. 
The  staging  is  of  the  best  and  those 
various  minor  details  necessary  for  a 
finished  performance  are  carefully 
looked  for. 


NOVELTY. 

Melodrama  has  taken  possession  of 
the  Novelty  Theatre  on  O'Farrell  and 
Scott  -streets.  The  "Struggle  of  Lii*'*' 
is  the  iJroduction  of  this  week  and 
will  be  followed  next  week  by  "The 
Streets  of  New  York." 


CENTRAL  THEATRE. 

Herschell  Mayall  this  week  assumes 
the  dual  part  of  Dr.  Jekyll  and  Mr. 
Hyde  in  a  strong  dramatization  of 
Robert  Louis  Stevenson's  great  novel. 
I'his  rather  grewsome  play  seemb  to 
be  perennially  attractive  aiid  draws 


CHUTES. 

This  pleasure  ground  of  San  Fran- 
cisco is  once  more  running  in  full 
blast.  All  the  various  concessions  are 
operated  and  moving  pictures  are 
shown  in  the  theatre.  There  is  a  par- 
ticularly large  crowd  on  Sundays  in 
spite  of  the  car  strike. 


Quality  in  lieu  of  free  goods — that's 
Griffon's. 


The  new  cannery  of  this  company, 
the  largest  fruit  and  vegetable  es- 
tablisment  in  the  world  started 
operations  last  Friday  with  upward  of 
600  workers.  That  number  will  be 
increased  to  fully  1200  within  the  next 
three  weeks,  when  the  heavy  fruit 
shipments  arrive  in  this  city.  The 
plant  is  located  at  the  foot  of  Mont- 
gomery ave.  occupying  the  entire 
block,  four  50-varas,  bounded  by  Jef- 
ferson, Hyde,  Leavenworth  and  Beacii 
sts.  facing  the  bay,  and  commandin.e; 
a  water-front  of  415  feet,  and  a  depth 
of  275  feet,  with  a  5-story  building. 
It  has  a  capacity  for  the  season  of 
over  800,000  cases,  or  about  20,000,000 
cans.  The  prospect  for  a  heavy  pack 
this  season  is  quite  favorable,  as  much 
fruit  is  ripening  along  the  river,  which 
will  be  gathered  by  boats  plying  the 
bay  and  rivers,  and  delivered  on  the 
wharf  at  the  cannery,  saving  hauling 
across  town,  and  avoiding  much  dam- 
age to  the  fruit. 

HAMILTON,  California.— The  sugar 
campaign  at  Hamilton  is  expected  to 
begin  about  August  1st.  The  best 
crop  tributary  to  the  factory  at  this 
point  is  expected  to  be  larger  and  of 
higher  test  than  that  of  last  year. 


THE  "ADVOCATE"  GAUGING  RODS  HAVE  ARRIVED!! 


Send  Yovir  Order  In  At  Once. 


There  is  no  question  but  what  every  merchant  should  have  his  own  measuring  in.struments  on  which  he  can  rely 
for  protiction.  Oil  and  vinegar  are  frequently  overgauged  and  unless  a  merchant  has  a  set  ol  gauging  instruments  he  can- 
not tell  whether  he  is  paying  for  oil  or  vinegar  that  i.s  charged  to  him  at,  say  25  gallons,  when  as  a  matter  of  fact  tlie  bar- 
rel will  only  hold  48  gallons.  This  is  a  trick  frequently  practiced  as  these  concerns  know  that  few  dealers  have  measuring 
instruments. 

The  long  stick  is  used  to  determine  the  actual  capacity  of  the  barrel  while  the  saiall  one  shows  the  amount  that  is 
lacking  in  the  barrel.  Protect  yourself  as  many  readers  of  this  paper  have,  by  buying  a  set  of  the  Ad\ocate  gauging  in- 
struments which  are  sold  at  a  normal  figure.  It  is  advisable  to  have  two  sets,  one  for  vinegar,  molasses  and  syrup  and 
another  for  oil  if  it  is  bought  in  barrels  as  one  set  should  not  be  used  to  gauge  both  oil  and  vinegar  or  molasses. 

We  will  deliver  the  gauge  rods  to  you  at  your  store  at  these  prices,  cash  in  advance:    1  Quage  and  1  Wantage 
Rod  $1.45;  2  Quages  and  2  Wantage  Rods,  $2.80;  3  Guages  and  3  Wantage  Rods,  $4.20. 


Cuts  in  this  advertisement  show  both  the 
free  with  each  set. 


fauge  and  wantage  roils.    Complete  directions  for  using  will    be  mailed 


GauglnsRod 


Wantage  R.oa 

Get  a  set  of  gauge  and  wantage  sticks,  then  you'll  know  to  a  certainty  when  you  buy  what  you  get  for  your 
ioney.  Remit  by  postal  or  express  order,  draft  or  check.     SEND  ORDERS  TO 


Retail  Grocers'  Advocate, 


1714  Webster  St.,  San  Francisco,  Cat. 
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ADDRESSES  WAITTED. 


Parties  Whose  >Vlierealjoiits  Are  De- 
sired by  Yarious  Merchants  of 
California. 


Every  reader  of  the  Advocate  is  re- 
quested to  glance  over  this  list.  If 
you  find  any  one  there  you  know,  send 
us  bis  address. 

If  you  are  seeking  the  address  of 
some  customer,  send  his  name,  occu- 
pation and  last-known  address,  and 
we  will  see  if  we  can  help  locate  him 
for  you. 

Note — Only  employes  of  the  Advo- 
cate will  know  who  is  inquiring  for 
these  various  parties. 

Note — We  give  only  the  last  known 
address. 

(1)  Austin,  H.  v.,  Reno  (waiter.) 
<1)    Brenneu,    Will,      Goldfield,  Nevad.a 
(minei-.) 

(3)  Benjoin,  M.,  Redding-. 
(3)  Bowden,  H.,  Sacramento. 

(1)  Burton,  Chas  E.,  San  Francisco, 
( carpenter.) 

(2)  C'uniinings,  W.  M.,  Redding. 
(2>  Chase,  Frank,  Redding. 

(1)  Collins,  Fred  \V.,  Stockton,  (car- 
penter.) 

(3)  Collings,  J.  B.,  Sacramento. 
(3)  Eubanks,  B.  F.,  Sacramento. 

(1)  Fdwards,  Joseph,  San  Francisco, 
(miner.) 

(3)  Gowell,  Sacramento. 

(2)  Harvey,  J.  D.,  Redding. 

(3)  Lockrldge,  J.,  Sacramento. 
(2)  SIcGee,  Jas.,  Redding. 

(2)  Pasco,  Tony,  Redding. 

(2)  Fefley,  W.  L,.,  Redding. 
(1)  Paltana,  J.,  Redding. 

(1)  Smith,  J.  \V.,Sacramento (laborer.) 

(3)  Stepp,  C.  A.,  Sacramento. 
(3)  Stephens,  O.  L.,  Sacramento. 
(3)  Waggoner,  A.  H.,  Sacramento. 
(1)  Ward,  W.  H.,  Stockton,  (miner.) 

(1)  Williams,  W.  H.,  Redding  (miner.) 
(3)  Welch,  V.  G.,  Redding. 

(2)  AVhite,  H.  D.,  Redding. 

(3)  \\niellhan,  F.  P.,  Redding. 

(3)  WertsB,  J.  L.,  Redding. 

(4)  Colford,  Geo.  W.,  Stockton. 

(4)  Baker,  Lewis,  O'Farrell  &  Jones, 
San  Francisco. 

(4)    Cannon,  Wm.,  Stockton. 

(4)  Dowen,  Clarence  J.,  West  Oak- 
land. 

Mrs.  M.  Meyer. 
Josiah  S.  Corbett. 


in  the  western  section  of  the  state.  A 
consensus  of  estimates  by  the  pro- 
ducers and  dealers  indicates  that  pro- 
bably two-thirds  of  the  American 
champagnes  of  the  genuine,  or  fer- 
mented in  the  bottle  variety,  is  pro- 
duced in  New  York  state,  the  other 
one-third  being  produced  chieflly  in 
northern  Ohio,  Missouri  and  Califor- 
nia. The  area  in  which  conditions  are 
suited  to  the  production  of  cham- 
pagne is  estimated  as  sufficiently 
large  to  render  possible  an  enormous 
increase  in  production,  the  growth  be- 
ing at  present  limited  by  rhe  fact  that 
large  sums  of  capital  are  required  for 
its  successful  and  profitable  produc- 
tion.  (Cal.  Fruit  Grower.) 


SAN  FRANCISCO  GROCERS'  PICNIC 


A  nice,  orderly  crowd  went  over  to 
Schutzen  Park  on  Wednesday  to  at- 
tend the  picnic  of  the  San  Francisco 
Retail  Grocers.  The  day  was  perfect 
and  hundreds  of  people  who  have  at- 
tended grocers'  mid-week  picnics  an- 
nually during  the  past  twelve  years, 
were  present  and  had  a  good  time 
Although  not  many  grocers  attended 
the  picnic,  those  that  went  had  a  good 
time.  Among  those  present  were  C. 
Claussen,  John  Owens,  Tom  Corcoran, 
J.  J.  Hayes,  J.  H.  O'Brien,  Henry  Hol- 
mann,  Henry  Wreden,  H.  Raase,  C. 
Rawe,  J.  M.  Sullivan,  Dick  Frische, 
Julius  Berendsen,  J.  Salomon,  J.  T. 
Harley,  D.  Steffens  and  scores  of 
travelers.  The  affair  was  a  decided 
success  financially. 


A  Stockton  report  says  that  the 
onion  yield  throughout  the  section 
immediately  surrounding  that  city  has 
netted  the  growers  over  .$125,000.  It 
is  estimated  that  50,000  bags  have  been 
shipped.  Prices  paid  ranged  from 
$1.70  at  the  opening  of  the  season,  to 
$3.15  for  the  choicest  quality  as  the 
season  advanced. 
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THE  LEGIONS  OF 

CAESAR 

WERE  NOT  NE.-\I<LY  SO  NUMER- 
OUS  AS  THE  VAST  MULTITUDE 
WHO  D.A.ILY  FORTIFY  AND  COM- 
FORT THE  ••  INNER  MAN  "  WITH  A 
••WEENIPPIE"OF 


HUNTER 

BALTIMORE 


RYE 


THE 

AMERICAN  GENTLEMAN'S 
WHISKEY 


CHARMCS  IL  REYNOLDS  CO.. 

A^eiil?  l"i  l^'&Iiro.nia  nnil  Nerarla, 
tU-911  KuUom  St.,  :$an  truui'iscK,  I'al 


CHAMPAGNE  IN  THE  U.  S. 


The  falling  off  in  importations  of 
champagne  into  the  United  States,  re- 
cently noted  by  the  Bureau  of  Statis- 
tics of  the  Department  of  Commerce 
and  Labor,  appears  to  be  due,  in  part 
at  least,  to  the  fact  that  more  than 
two  million  bottles  of  genuine  "cham- 
pagne" wine  is  now  annually  pro- 
duced in  the  United  States.  The  im- 
portations of  champagne  in  the  cal- 
endar year  1906  fell  81,444  quarts  be- 
low the  imports  ^f  1905,  while  for  the 
nine  months  ending  with  March,  1907, 
the  falling  off  was  165,612  quarts  com- 
pared with  the  corresponding  months, 
of  the  preceding  year;  and  the  single 
month  of  March,  1907,  showed  a  de- 
crease of  31,920  quarts  compared  with 
March,  1906. 

New  York  state  is  by  far  the  largest 
producer  of  American  champagne,  the 
industry  in  that  state  being  chiefly  in 
Orange  county,  in  the  southeastern 
part  of  the  state  and  Steuben  county, 


r;  Always  20<j^ 


USE  IT 


FV    FROiT  CANNER5  •  ' 
ASSOCIATION 


42 


THE  MDTAIL  SeOCERS'  ADVOCATE 


GROCERS'  PICNIC. 


Los  Angeles  Purveyors  of  Life's  Ne- 
cessities Quit  for  a  Day. 


Our  Los  Angeles  friends  are  going 
to  liave  a  real  picnic  on  August  8th. 

We  received  an  invitation  a  few  days 
ago. 

It  reads: 

DER  GROCERS  PICNIC 
For  der  «th  Time 
Will  Be  Pulled  off  at  Der  Best  Beacli 
in  Southern  California— PLATA  DEL 
RET, 

THURSDAY,  AUG.  8tb. 
Get  Yourself  Ready  and  Go  Along 
The  Biggest  and  Best  Picnic  of  the 
Season.  More  Contests  with  Bigger 
Prizes..  A  Band  of  15  pieces  with  Rag- 
Time  Music.  A  Fine  Orchestra  for 
Free  Dancing  all  afternoon..  Boat 
Races,  Bathing,  Fishing,  Country 
Store — a  jolly  day  for  jolly  people. 

BALL  GAME. 

See  Wheeler's  unique  ball  team; 
every  player  will  represent  some  well 
known  brand  of  goods..  The  game 
will  be  accompanied  by  the  band  at 
the  ball  park. 

Get  your  ticket  at  4th  and  Hill 
streets  morning  of  picnic.  Only 
holders  of  grocers  tickets  can  be  ad- 
mitted to  the  dance,  ball  games,  and 
other  sports. 

Cars  Leave  Every  Five  Minutes  4th  & 
Hill  Street  Station 
Los  Angeles  Pacific  R.  R. 
Public  Invited.  Tickets  50  cts. 


It  has  been  discovered  that  turpen- 
tine has  wonderful  virtues.  Moths  will 
leave  if  it  is  sprinkled  about.  Turpen- 
tine and  soap  will  reomve  ink  stains 
from  linen.  Gilt  frames  can  be  clean- 
ed with  a  sponge  moistened  in  turpen- 
tine. It  will  exterminate  roaches  if 
sprinkled  in  their  haunts.  A  few 
drops  added  to  the  water  in  which 
clothes  are  boiled  will  whiten  them. 
An  equal  mixture  of  turpentine  and 
linseed  oil  will  remove  white  marks 
from  furniture  caused  by  water.  Ivory 
knife  handles  that  have  become  yel- 
low can  be  restored  to  their  former 
whiteness  by  rubbing  with  turpentine. 
Carpets  can  be  cleaned  and  colors  i-e- 
stored  by  going  over  occasionally  with 
a  broom  dipped  in  warm  water  in 
which  a  little  turi^entine  is  added. 


A  new  metal  last  week-  attracted 
considerable  attention  in  Germany, 
and  which  gives  promise  of  becoming 
of  no  little  importance  to  many 
branches  of  industry,  has  received  the 
name  of  "alzin,"  the  name  being  a 
compounding  of  the  first  letters  of  al- 
uminum and  zinc,  of  which  it  is  com- 
posed. It  is  claimed  that  it  equals 
cast  Iron  in  strength,  but  that  it  has 
a  great  superiority  over  iron  in  that 
it  does  not  rust  easily  and  takes  a 
very  high  polish. 


tt 


'NEVER  IN  THE  WAY. 

Every  Grocer 
Should  Handle 

Fly  Stickem 


If 


Because 

1 —  Profit  exceeding  100  per  cent  Protected 

2 —  Guaranteed  For  Twent.v  Years 
8 — SIoney-Back  Goods 

4 —  A   Proven  "Repeater" 

5 —  Out  of  The  Way 

6 —  Sanitary 

7 —  Clean 

8 —  Co-operation    Of  Manufatcurer 

'  The  Proof  of  the  Puddini(  is  in  the  Eatlut'." 
HOW  IT  V^OKKS. 


There  is  more  than  $36,000,000,000 
of  invested  corporate  capital  in  the 
United  States,  Canada  and  Mexico.  Of 
this  vast  amount  the  steam  railroads 
represent  nearly  $16,000,000,000,  pub- 
lic utilities  $8,000,000,000  and  mines 
and  industries  $13,000,000,000. 


Quality  in  lieu  of  free  goods — that's 
Griffon's. 


Send  Us 
.2 ..Your  Name 
*  And  Adress 

_On  A 
^  Postal  Card 

And  We  Will 
'.»*See  That  You 
Get  a  Sample 
Of  "Stickem" 
. '  SuH'iciently 

Ijarge  To  Try 
^    It   Out  For  Yourself 

C.  A.  AKENTS  &  CO 
J  561  Lincoln  Ave. 
ALAMEDA,  Cal., 


Further  Reductiori  in  Price 


OF 


MALTA-VITA 


No  change  in  size  of  Package  or  quality  of  goods. 

Biggest  and  Best. 

Per  case  of  36  Packages,  $2,85. 

One  case  FREE  with  five. 

This  makes  the  six  cases  cost  you  per  case  $2.37}^, 
total  $14.25. 

Sold  at  10c  Per  Package  you  realize  $21.60. 


LISTEN 


It  will  easily  out  sell  all  other  breakfast  cereals 

at  lOc. 
Figure  your  profit. 

We  arc  going  to  keep  Malta-Vita  at  lOc  a  package, 
but  we  are  not  always  going  to  give  you  5C 
per  cent  profit. 

Send  orders  to  your  jobber  at  once. 


MALTA- VITA  PURE  FOOD  CO. 


Battle  Creek,  Michigan. 

castle:  BROS..  BroKers,  San  Francisco.  Cal. 


Pacific  Coast  Agents 
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m    RED  SEAL  LYE. 

Disinfectant,    Water  Softener,  Cleanser.  The  Sifting  top  Can. 

p.  C.  TOMSON  ^  CO.,  Makers,  PHiladelpHia,  Pa. 


Gol 


Fol 


Good  Spices  help  win  tlie  favor  of  Lady  customers.  Folgcr's 
Golden  Gate  Spices  will  aid  any  high  grade  grocer  in  building 
up  his  Spice  trade  among  housewives  who  demand  the  best. 
Summer  or  winter  the\' are  always  the  same.  Ask  your  sales- 
man the  next  time  he  calls  or  write  us  for  quantity  discounts. 

J.  A.  FOLGER  (SL  CO.,  5an  Francisco. 

Specialists  in  Hig'H  Orade  Goods. 
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PHOENIX  FLOUR 

THe  Whitest  THe  Best 

Made  in  Sacramento,  Cai. 

Up=to=date  Machinery 

Modern  Ideas  Coupled  with  the  Thirty  Years  Experience  at  the 
same  Location  Has  Taught  Us  What  Kind  Of  Wheat  To  Blend. 

RESULT:  =  PERFECTION 

Agencies  at  Oakland,  Eureka,  Placerville,  Red  Bluff 

and  Reno. 

PHOENIX  MILLING  CO.  Sacramento,  CaL 


B.  E.  BRYAN,  Oakland  Agent,  17th  and  Wood  Sts 

Phone  Oakland  8254 


t 
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You  Well  Stocked  With 


> ♦♦♦4 ♦♦»♦♦»♦♦♦♦♦»♦♦♦♦♦♦♦♦♦♦ ♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦»»♦♦♦♦♦ 

♦ 
♦ 
♦ 
♦ 
♦ 
♦ 
♦ 

♦ 
♦ 
♦ 
♦ 
♦ 
♦ 
♦ 

If  not  Wh}^  not?    Are' we  not  x\dvertising  in  a  wa}^  t 

♦ 

And  are  our  4 
♦ 

Push  ♦ 
♦ 

you  ♦ 
♦ 

♦ 


that  will   move  the  Goods  for  you  ? 
Goods  not  backed  up  with  quality  as  well  ? 
the  goods  of    the  -manufacturer  who  helps 
to  sell  them. 


♦ 
♦ 
♦ 

♦ 
♦ 
♦ 
♦ 
♦ 


FLAKES 


Egg-O-Sce  and  E-C-Corn  $2.85  single  case,  $2.75  5-case  lots  ^ 

Every  Jobber  in  the  United  States  caffies'ouf  Goods  J 

Egg-O-Scc  Cereal  Co.j 


133  Hansford  BIdg.,    S.  F.,  Cal. 


♦  ♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦  »♦♦♦♦♦♦♦♦♦4♦♦♦♦♦♦♦♦♦♦♦<^♦♦4^444«^«^^^ 


E.  D.  EiiDY,  Editor. 


SAN  FRANCISCO,  CALIFORNIA,  AUGUST  2.  1907. 


VOL.  12,  NO.  30. 


HANDLE 

SPERRY  FLOUR 

and  make  a  good 
PROFIT ! 

The  most  popular  brand  on  the  Market* 

1 
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Which  Do  You  Have 
the  Most  Of? 


Did  yon  ever  ask  yourself  tlio  (juestion? 

The  CASH  you  Have  is  Easily  taken  care  of. 

The  ACCOUNTS  you  Have  .should  be  Cared  for  in  au  Equally  Careful  manner  as  they  represent  a  I.aree 
IJart  of  the  Cash  or  Profits  you  Expect  hut  have  not  Gotten  as  yet. 

When  you  cJiarge  Goods  to  your  Customers,  you  are  Loaninsr  them  .IIO.NEY  and  should  keep  your  Hecord'* 
as  Carefully  aud  Correctly  as  a  Banker. 

There  is  only  ONE  Complete  System  for  handling:  the  ACCOOTS  of  the  Hetail  Merchaut.  th:it  keeps  hi^ 
Records  in  an  Up-to-Date  manner. 

It  is  THE  McCASKEV  ACCOUNT  KEGISTEK  SYSTEJI. 

Thirty  Thousand  of  them  in  use.    Wake  up  and  Investiirat< . 

A  fiJl-patfe  Cataloar  FREE.    Write  today. 

WE   CAN   SHOW  YOU 

How  Our  Kegrister  Quirkly  Pnys  for  Itself.  :ind  Quickly  Kam<>  Von  a  I'rotlt. 

W.  A.  HAWLEY,  Sole  Agent  Pacific  Coast, 

ST.  REGIS  BUILDING  25th  and  GROVE  STREETS.  OAKLAND.  CAL. 

BR.'WC'll  .\(iEXf  IES:     I.os  Angeles.  C'al.;  Sacraniento.  C.tI.;  Spokane,  Wnsli.:  Portland.  Ore.;  .Se.attle.  Wadi.;  San  Jo«e.  Cal. 

THE  MeCASKEY  REGISTER  CO.,  34  Rush  St.,  Alliance,  Ohio,  Jlanufacturers  of  the  Celebrated  Multiplex  Dnpll- 
catin&r  Carbon  Back  Counter  Pads,  also  Sinarle  ( arlioii  and  Foldintr  Tads. 


The  Advocate  Endorses  the  McCaskey  Account  Reg-ister. 
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P.nOHSOHSCO  PHILS  P(V. 


RED  SEAL  LYE. 

Disinfectant,    Water  Softener,  Cleanser.  The  Sifting  top  Can. 

p.  C.  TOMSON  &i  CO.,  Makers,  PHiladelpHia,  Pa. 


Folg'er's  Golden  Gate 


leas 


The  choice  of  flavor 
is  a  matter  of  tnete 


Is  it  good  business  policy  to  push  the  sales  of  bulk 
teas  of  doubtful  origin  in  place  of  teas  of  known 
quality  and  purity? 

Folger's  Golden  Gate  Teas  please  consumers,  pay 
grocersagood  profitand  increase  tea  sales.  Six  flavors. 

Japan        Ceylon         English  Breakfast 
Oolong      Gunpowder  Black  and  Green 

Packed  flavor  tight,  in  dust=proof  sanitary  cartons. 

J.  A.  FOCGER  <a  CO.,  Sai\  Francisco. 

Importers  of  Pure  Teas. 


THE  RETAIL  GROCERS'  ADVOCATE 


RETAIL  GROCERS  ADVOCATE 

l'uliliNlie<l  livtTy  Krlilaj   i>»  ii<«- 


EARL  1).  KDDV.    Editor  and  Manager, 
rani    A.    Carew.  Assistant. 
Jnines  <J.  (assidy 


(K'orgc  E.  Place 


Trav.   rtppvntat  i  x  fs 


riOMPOKAUV  OFFICE 
>i  II   l'"r>inci.'«'<> — 1714     Webster  Street. 
Phone:  West  3067 


sunscuiPTsoN'  puic»^;  = 

one     Year  J2.00 

Six    MoTitlis   1.00 

^insrlp   Copies  in  rts. 

Entereil   as  Second   Class   iVlatter  in 
Pnsf  Office  at  San  Franci=fo. 
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DEPARTMEIVTS  (Price  List.) 

Dept.  Page 

1  Coffee.   Chicory,   etc  17 

2  Teas   18 

?.    Sug-ar  and  Syrups  24 

4  Dried  Fruits.  Nuts  and  Raisins.  19 

r.    .Tellies,  Jars  and  Preserves  25 

n    Canned    Vegetables  20 

7    Canned    Fruits  20 

5  Provisions   20 

9    Canned  Meats   21 

10  Fish  and  Cheese  21 

11  Canned   Fish   22 

13  Spices  and  Flavoring  Extracts.. 22 

13    Baking  Powders   22 

11    Farinaceous    Goods  23 

l-l    Rice   23 

10    Laundry  Materials   24 

17    Soaps   24 

IS    Starches   24 

19  Oils  and  Paints  25 

20  Candies   25 

21  Crackers  and  Cakes   25 

22  Fancy  Groceries  26 

2.3  Pickles,  Vinegar,  Relishes,  etc. 27-28 

24  Grocery    Sundries  28 

2r,    Wood  and  Willow  Ware  29-30 

25  Stationery   30 

27    Tobacco   II 


INDEX  TO  ADVERTISERS 


I'lie  tiriiiH  liNteil  tirliitv  arc  ii.siu;;  iho 
<-oluit.>u.s  or  'I'lie  .\ilv<><'.-iu-  ill  (III-  c'liiixe 
of  iiublioKy.  >V>  urgo  our  friencis  and  iiiein- 
hers  (o  reineiiilier  tliein  in  placing:  orders. 

AUEMTS,  .UM1<-KS<. 

K        Uolcombe  &  Co.,  50  Clay  St. 
W.  A.  Hawley,  1201  Gough. 
IV-i  k   Hai  Uuure   Co.     604  Mission 
Kelly-Clarko  Co.,  23  Miii'kel. 
John   M.  SpoliM  Co..  ."ii)-.')2  Clciv  Si 
Fred  F.  Hobbs  Co..  Hansford  Dldg. 
I'lie  C.  B.  Jennings  Co..  41  t;iay 
Johnson-l^ock  Mercantile  Co..  213  Sansome  St. 
P    E    r.enfesty.  4H   Hartford  St. 
Castle  Bros..  1444  O  Farrell  St. 

\.>IMOiVl.\. 
Pacific  Ammonia  Bottling  Co. 

A  iJ'ro.^i  V  l  ie  \vioi(;ni;».s. 

Bond  Scale  Co..  40  Hartford  St..  S.  F.,  1640 
San  Fornando  St.,   Los  Anseles 

ir\Kii\ij  row  i)i<:it. 

■H'>.\al,"  Johnson-Locke  Mi?rcantiii-  <.,"o.. 

.'vgt.^.,  IIZ  Sansome  St. 
\.  Scliilling      Co.,  2(1  and  Folsoni 
"Riimford."   Rumford   Chem.    Wks.,  Provi- 
dence. R.  I. 
Crescent     "Egg-Phosphate."     John  H 
Spohn  Co.,  Agt.s. 

BANK.S. 
.Swiss- American  Bank. 

:»l<K.M<KAS'r  l--ooi).s. 
Egg-O-See.  135  Hansford  Block. 
E.   C.  Corn  Flakes,  135  Hansford  Block. 
Malta  Vita. 

Viitiito.  sr,9   Franklin.  OnklHti<t 

Potti.iohn.    .\meric;in   T^Tilling  Co 

m'l' Tioi* 

Lash's  Bitters  Co..  1721  Mission 
CANXED  GOODS. 
Burt   Oney  Canning  Co..   Dodge  Sweeney  & 
Co..  Distributors. 

CATSUPS. 
Pacific  Vinegar  &  Pickle  Works. 

161  Sacramento  St. 
'Sniders.  '  John  H.  Spohn  Co..  Agt.o 
■Griffon's,"   California   Fruit   Canners"  Asso- 
ciation. 

CEIIE-A.1,  FOOIJ)*. 

.\merican  Cereal  Co..  23  Market  St. 

CHEESE  CUTTERS. 
"Perfection."  Lt-venson  Co..  Agt-s. 

COCOANUT. 
Franklin    Baker     Co..     Johnson-Locke  Co., 
Ag-ents. 

COFFEE,  TEA,  ETC. 
J.  A.  Folger  &  Co.,  Spear  &  Howard  Sts. 
M.  J.  Brandenstein  &  Co.,  Mission  near 
Spear. 

A.  Schilling  &  Co..  2d  and  Folsom. 
COFFEE  MILLS. 

F.  F.  Wear,  D.  S.  A.  Pac.  Coast. 

Hobart  Mills,  137-139  Telegraph  Ave., Oak- 
land. 

Koyal."  Beck  Hardware  Co.,  Agts..  fit)4 
Mission  St. 

CUMMLSSJON  MERCIl.^.XTS.. 

Dodge-Sweeney      &      Co.,  Hathaway 

Wharf,  S.  F. 
Scatena,    L.    &    Co..    104  Washington. 

Phone.   Temporary  243. 
Scheer.  Morehouse  &  Grandi  Hathaway 
Wharf  and  33  Clay  St. 

CONFECTIONARY. 
"Hunky  Dory."  Dodge  Sweeney  &  Co  .  Agts 

DELICACIES. 
Rathjens,  P.  F.,  131.-.-1319  Pacific. 
Wieland  Bros..   309-311   Davis  St. 

EVAPORATED  MILK. 
Carnation.   John   H.   Spohn   Co.,  Agts., 

50-52  Clay  St. 
Alpine.    F.    F.    Hobbs   Co..    Agts..  Hansford 
Bldg. 

Borden  Condensed  Milk  Co..  Johnson-Locke 

Co.,  Agts..  213  Sansome  St. 

KI.OUU. 
Crown  Mills,  416  Jackson  St. 
l"Vfl    Monte   Milling   Co     Lombard  and 

Montgomery.  Phone.  Temporarv  1089. 
Globe   Grain   &   Milling   C.n.  Chestnu' 

and  Montgomery.    Phone,  "West  16lf 


I'-ny    Ciiy    JlilU,    J.    C     \V«bl|.lial    It  Sum. 

l'ru(j  s.,  Isi  and  Clay  -St.,  UaKlaiid 
.Viiiencaii    .ttillinc   Co.,   iM'iu  .SI. 

Phoenix    AldMng    Co..    S.iCl  aMl<-tlLi' 

Sperry   Flour  Co.,    112   .Spear  .-^i 

L>.  Sleiiiilit:  St  Co.,   L'liioii  and  Ucla\ia. 
IN-SKCT  I'OW  i»j:.U. 

"Uurcka." 

LVE. 

■ll-id  .Seal.' 

.MAPLEI.Ni;. 

John  11.  .Spohn  Co.,  Abis.,  52  Clay  St. 

.Uc-CA»1\.1<J1    .^CCXiCUf    UlL.  .  .i'I'L:!! 
:  A'.  A.    Hawley,  Agl.,  12U1  <Jough  St. 
I  OIL  T.\AiK»,  tyii^. 

j  Lieck  Hard  wart:  Co.    (iu4   Mlssiuii  SI 
I  F.  F.  Wear.  ".National."  1:17  Telegraph  .\  \  • 
I  Oakland. 

UL.IVE!>  AMU  ULI\E  OIL. 
CUus>.   I'.  Grofjaii,    li44    .AlL>ii>ii  c>i.  i..> 
Angeles. 

IMLNT!*,  OILS  A,   »;  I. A. 
\V.   I'.   Fuller  iV;  Co.,  .ViltiM.^u  ^ii.l   I  i. 

Phr<ne.    'I'empur;iry  **4o 
VV'hittier.  Coburn  &  Co..  Sansome  St. 

r  \im;ii. 

A.  /,el  lerhach  \'  .Sdn.s.  42  1  Jai  k.-«i|i  .S| 
PASTE. 

Cli-veland  Macaroni  Co..  "jolden  Egg  Brands 

l'E.\.\t  r  »EI.I.IOIC». 
Kingery  Mfg.,  Co..  loti  !■:  I'earl  .St.  fii 
I'lnnati.  Ohio 

IMCKI,i;.S,  ETC. 
racine  Vineerar  and  Pickle  Worko. 

IGl  Sacramento  St. 
Fieed    Pickle   Works.   1.^07  Folsiim 

l>OI,ISHE>. 
X-liay  Stove  Polish.  R.  A.  floici.mlie  f 

Co..  Agts..  50  Clay  St. 
U.  S.  Metal  Polish.  J.  T.  Wils-.n.    \  'i 
2S71   16th  St 

PROVISIONS. 
Cudahy  Packing  Co..  45  Clay  Si 
VV'pQfern  Afeat  Co..  17th  and  Harrlfton 
Swift  &  Co..   5th  and  Townsend 

rinM> 

l,l>s    'T:;tns   Cnreii    Fruit    r-,,      |_,,o  i;;,i.,m 
ROOT  BEER, 
r-has  H.  Hires  Co..  Philadelphia. 
I  RICK. 
W     T.    Welisch    &    Co..    Monadnock    Bldg  . 
N'ew  Orleans  Rice  Co..  104  Front  St. 
I  REFRIGERATORS. 
I  Murray  &  Wadsworlh.  Agts  .  "McCrav."  4.11 
I     433  Polk. 

I  Ft.  Smith  Refrigerator  Works.  Bock  Il.inl 
1     ware  Co..   73  Clementina  St. 

SAFE3S. 

Parcell's  Safe  Co.,  523  Market 
Richardson  Bros..  131  Fifth. 

SOAPS* 

'"Sapolio,"  J.  P.  Gillespie,  Agt. 
Babbitt's  Brands,  C.   B.   Jennings  Co. 

Agts..  41  Clay  Rt. 
Cudahy  Packing  Co..  45  Cl.iy  St  . 
Fels  Naptha. 
Grandpa's  Wonder. 

SODA  WATEU- 
D.  Steimke  &  Co..  Union  and  Octavlji 

SYRUPS.  ETC. 
Long    Syrup    Refining    Co..    <ih  ■ini-' 
Brannan. 

STATIONERY. 
Schwabacher-Frey  Co.   42  .Gutter  St. 
TEA  AND  COFFEE  B.\C.S  (  Air  TIkIiI  > 
James  Hermann.  2975  Pacific  Ave 
TOB.ACCO. 

American  Tobacco  Co..   J    .M.  O.Tmt<1» 
representative.   23  Market  .=?t 

V1NEG.*R  WORKS. 
Pacific  Vinegar       Pickle  Work.N 

Ifil  Sacramento  St. 
Western  Yeast  &  Vinegar  Work.s.  tat 
nth.    Phone.  Special  274 
WHISKEY 
The  Rothenberg  Co..  7th  and  Frankll? 

Sts..  Oakland. 
Wichman.  T..utgen        Co..  F.verett  nnd 
Harrison  Ave..  Alamed.T. 

WOODEXAV  ^  RR. 
Hyman.  Well  &  Co  .  iH  Kansas  Ht 
WHOLESALE  GROClc.. 
H^as  Bros  .  100  California  St 
Lennon.    John  91 S    Eddv  Phon*' 

Kmergency  10. 
Morris  Bros.  &  Co..  21.=;-217  Dnim 
J    H.  Newhauer  Sr  Co.    4.^n-4S?  «;th 
Wm.  ClufT  Co..  Spear  and  Mission  Sts 
YEAST. 

Golden    Gate    Compressed    Teast  Co.. 
Washington  and   Fillmore  St» 
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36  Carloads  of 


Hires  Rootbeer 


SOLD 


Oil  the  Pacific  Coast  todiij ;  more  than  was  sold  all  of  last  year,  or  in  any 
one  year  before.  HIRES  is  growing'  more  popular  each  year.  This  certainly 
is  a  JSlliES  ¥EAI{.    (HIKES  has  heeii  a  success  for  thirty-two  years). 


JOHN  H.  SPOHN  CO. 


Pacific  Coast  Agents 


San  Francisco,  Caf. 


r 


The  "Perfection"  Cheese  Cutter 


IS  THE  BEST. 

^  ^ 


Because  it  combines  simplicity  of  operation 

with  perfect  accuracy. 
No  necessity  for  figuring  and  consequent 
mistakes. 

Place  the  cheese  in  position  and  the  Cutter 
does  the  rest. 


Sole  Manufacturers 


AMERICAN   COMPVTING  CO. 
701  Indiana  Avenue  INDIANAPOLIS,  IND. 

Levenson  &  Co.,  San  Francisco,  Distributors 


Earl  D.  Eddy.  Editor. 


SAX  FRA>:CISCO.  CAL.,     Al'GrST  1    1907,  12.  No. 


Plan  Bi^  Convention. 


state  Directors  Arrange  Outline  of  Iiii^i 
portiiiit  iTeetiiiii. 

WORK  A>D  PLAY  (OMBINEl). 
A  Fine  Coifee  Given  the  State 

Association  by  Frank  Wear, 


Hold  Important  Meetings. 


A  convention  o  f  more  than  ordinary 
interest  and  value  is  being  arranged 
by  ths  State  Grocers'  Asociation  for 
Sept.  10th,  11th  and  12th. 

The  Sacramento  grocers  are  bend- 
ing every  effort  to  assure  the  dele- 
gates who  attend  an  unusually  good 
time. 

At  the  regular  meeting  for  July  of 
the  State  Grocers'  Asociation.  there 
were  present  President  .Tost  of  Sacra- 
mento, F.  "VV.  Aubry  of  Stockton,  L. 
Warnke  of  Alameda  and  Messrs.  King, 
Doyle  and  Connolly  of  San  Francisco. 

Mr.  Connolly,  who  had  been  appoint- 
ed with  Mr.  Pearson  of  Stockton  and 
Mr.  Duncan  of  Oakland,  as  a  commit- 
tee to  prepare  an  outline  for  the  con- 
vention, submitted  a  program  that  met 
with  the  approval  of  all  the  delegates 
present. 

The  program  included  provision  for 
the  entertainment  of  the  ladies  of  the 
delegates  who  might  attend. 

While  certain  details  were  left  un- 
finished, a  general  outline  of  the  pro- 
gram can  be  given  as  follows: 
FIKST  DAY. 

The  delegates  will  be  welcomed  b;- 
the  leading  citizens  of  Sacramento. 
The  officers  will  report  the  work  that 
has  been  done  by  the  Association  and 
also  outline  plans  for  the  future.  The 
first  day's  work  will  be  to  acquaint 
each  delegate  present  with  the  actual 
condition  of  the  Association  and  give 
him  a  full  knov,'ledge  of  what,  in  the 
light  of  past  events,  he  has  a  right  to 
expect  in  the  future. 

!n  tlie  evening,  there  will  probably 
be  a  reception  with  music,  etc.,  at  Elks 
Hall,  the  most  beautiful  of  its  kind 
west  of  Chicago. 

SECOXD  DAY. 

The  morning  of  the  second  day  will 
be  devoted  largely  to  reports  as  to 
local  matters  from  the  delegates  pres- 
ent. Some  one  will  be  called  upon 
from  each  locality  to  make  a  report 
and  each  delegate  will  be  supplied 


with  a  list  of  those  things  which  the 
convention  would  like  him  to  speak 
about.  There  will  be  several  interest- 
ing papers  each  one  of  which  will  be 
discussed  by  the  delegates  present, 
when  the  speaker  has  finished. 

The  first  number  for  the  afternoon 
will  be  a  paper  on  some  subject  of 
.general  interest  and  a  disucssion  of 
the  same  which  will  occupy  the  dele- 
gates from  two  or  three  o'clock.  At 
three  there  will  be  an  excursion  which 
will  take  ui)  the  rest  of  the  afternoon. 

lu  the  evening  the  delegates  will  as- 
semble and  all  will  jiroceed  in  a  body 
to  the  pavilion  where  there  will  be  a  n 
unusually  interesting  exhibit  given  by 
the  State  Fair,  and  the  grocers  will  be 
the  special  guests  of  the  State  Agri- 
cultural Society  for  the  evening. 
THIRD  DAY. 

This  will  be  devoted  entirely  to 
work. 

In  the  morning  the  Com.mittee  will 
make  their  reijorts.  It  is  the  i)urpose 
of  the  Directors  to  have  each  resolu- 
tion carefuH.v  considered  and  discus- 
sed before  it  is  put  to  vote.  The 
(Continued  on  page  7.) 


SEE  PAGE  1.5 

for  account  of  the 


BIG  GROCERS  MEETING 

with  the 

BEER  BOTTLERS 

Held  Last 
Wednesday  Evening,  July  .'Jlst, 
Undei-  the  Auspices  of  the 
ASSOdATED   KETAIL  GHO(EKS 

of  San  Francisco. 

POINTS  TO  WATCH, 

SEE  PAGE  ELETEN 


San   .lose   Grocers   Plan    F(ir  Hetler 
Things  And  Fleet  State 
Delesraie. 


ALAMEDA  ('Or\TY  WAKING  VV 


Yalnable  Sueirestions  Hrniiirlit  Out  at 
Coiifereiice  of  I.eadintr  Hetailer". 

The  last  week  has  seen  four  import- 
ant meetings  of  grocers. 

On  Wednesday  evening,  July  3l8t. 
the  Associated  Retail  Grocers  of  San 
Fra.ncisco  conferred  with  the  beer 
bottlers  about  refnsin.g  to  sell  dealers 
that  cut  below  a  fair  price. 

On  Monday  evening,  .July  29th.  lead- 
ing .grocers  of  Oakland.  Alameda  and 
Berkeley,  got  together  and  planned 
for  making  a  more  effective  assooia- 
rion  for  Alameda  County. 

On  Friday  evening.  .July  2Gth,  the 
leading  grocers  of  San  .lose  came  to- 
gether to  plan  a  strong  organization 
for  Santa  Clara  Coimty. 

On  Thursday  evening.  .luly  2."ith. 
the  State  Directors  met  in  San  Fran- 
cisco to  i)lan  for  a  big  State  Conven- 
tion. 

San  Jose  Grocers  Plan. 

The  meeting  in  San  .lose  was  held 
in  order  to  plan  for  better  condition. 
The  grocers  of  that  city  recently  sent 
word  to  the  State  Secretary  that  they 
wanted  advise  and  help. 

Mr.  Powers  went  to  San  .lose  last 
Friday  and  found  that  th?y  wanted  a 
live  Secrerary  who  could  give  hi.s 
entire  time  to  the  Associations  work. 

.\  meeting  had  been  arranged  for 
Friday  evening.  State  Secretary  Con- 
nolly Ipft  bis  business  to  attend  that 
meeting. 

About  twenty  of  the  leading  grocers 
of  San  .lose  were  present.  Some  of 
those  attending  were  not  members  of 
'he  .\ssociation. 

A  general  business  meeting  was  hel«T 
ind  then  Mr.  Powers  was  introduced. 

Mr.  Powers  pointed  out  that  in  San 
Jose,  the  grocers  had  never  had  a 
secretary  who  had  to  give  his  whole 
time  to  the  work. 

"The  chief  value  of  the  Association," 
Mr.  Powers  explained,  "lies  in  Its 
enabling  men  to  make  their  influence 
felt. 

"When  one  man  protests  to  a  man- 
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Fort  Smith  Refrigerators 


STYi^E  No.  7080 

The   Following   Wel!=Known   GROCERS   are   Using   the  Above  Style  Refrigerator 

E.  Broderick   715  Fillmore  St.,   S.  F. 

Ratlijen  Co  Lombard  and  Fillmore  S.  F. 

H.  Hellberg   IViutli  and  Bryant   S.  F. 

McCartliy  Bros.   Bush  and  Baker   S.  F. 

Kolin  Bros   1201  Turk  St  S.  F. 

F.  Stuermer   18th  and  Danvers  St  S.  F. 

C.  Stelling   29th  and  Chnrch   S.  F. 

J.  M,  Hanley   2300  Sutter  S.  F. 

Maxwell  &  Streckenbach   1302  18th  St  S.  F. 

Fred  Pielliop   249  Courtland  Ave  S.  F. 

Fay  Gro.  Co  3rd  Ave.  and  B  St  S  F. 

J.  Vennekohl   1839  Eddy  St  S.  F. 

Southern  Heights  Gro.  Co  1471  18th  St  S.  F. 

W.  A.  Rogers   900  I  St.,  corner  10th  Ave  S.  F. 

H.  Heitman   2248  MIsison  St  S.  F. 

H.  Diuslage   3375  Sacramento  St  S.  F. 

Miller  &  Lav»'lor   Guerrero  &  Clinton  Park   S.  F. 

C.  F.  W.  Miller  239  Brighton  Ave.,  Ingleside  S.  F. 

J.  Straub   101  De  Montford  Ave.,  Ingleside,  S.  F. 

J.  Soltaro   Park  and  Central  Ave  Alameda 

Martin  Eggers   Fruitvale  Av.  &  Boulevard,  E.  Oakland 

W.  Zeller   Palo  Alto 

Sonoma  Co.  Fruit  and  Produce  Co  Santa  Rosa 

C.  D.  Fontana   Copperopolis 

Rossi  Bros   Stockton 

Drury  &  Bartholomew   Stockton 

,T.  Rohrer    Stockton 

Hall  Bros   Stockton 


We  make  all  Styles  and  Sizes  for  the  Grocery  Trade. 
REMEMBER     ---------    If  We  Make  It  It's  Made  Right 

BECK  HARDWARE  CO. 

SAN  FRANCISCO  rhonc  Temporary  978  LQS  ANGELES 


73=75  Clementina  St. Near  2d  and  Folsom 


247  Central  Avenue. 


THE  RETAIL  QR0CBR8'  ADVOOATB 


7 


ufacturer  against  his  allowing  some 
well  known  cut-throat  to  slash  the 
price  of  his  goods,  the  manufacturer 
can't  afford  to  take  action  because  he 
knows  he  will  incur  the  enmity  of  the 
cutter  and  he  don't  know  that  any 
body  but  the  one  kicker  cares  a  par- 
ticle. 

"If  a  hundred  grocers  entered  pro- 
test, the  manufacturer  could  not  af- 
ford NOT  to  take  action  because  the 
enmity  of  the  100  men  would  be  worse 
than  that  of  the  cutter  and  he  knows 
cutter  would  not  be  narsh  if  he  felt 
the  manufacturer  was  doing  what 
was  forced  on  him. 

"It  was  this  policy  that  has  secured 
for  the  grocers  a  profit  of  2oc  per  sake 
on  flour.  It  has  secured  a  fixed  price 
on  Ghirardelli's  chocolate  which  will 
be  changed  to  35c  on  August  15th.  It 
has  secured  the  grocers  laws." 

Mr.  Powers  then  explained  in  detail 
what  the  members  migiit  do  if  they 
acted  in  harmony.  He  explained  the 
necessity  of  paying  enough  to  get  a 
good  man  and  then  advised  that  they 
have  the  secretary  act  for  all  the 
cities  of  the  Santa  Clara  Valley.  The 
do,  would  be  as  follows: 

1st — Unite  the  grocers  in  a  compact 
principal  things  this  secretary  would 
body  to  demand  protection  and  to 
back  up  concerns  that  maintain  prices. 

2d  —  Help  in  collections  through 
State  Association  letters. 

3d — In  the  issuance  of  a  black  list. 

4th — To  make  common  action  pos- 
sible in  other  matters  and  increase 
good  fellowship. 

Every  dealer  present  expressed  hope 
that  the  results  could  be  achieved. 
Mr.  Powers  was  urged  to  advise  with 
the  Alameda  County  Grocers  and  re- 
port results. 

Mr.  Connolly  told  the  San  Jose 
merchants  of  the  efforts  being  made  to 
secure  price  protection.  He  also  told 
of  the  other  work  of  the  State  Grocers 
Association  and  of  the  plans  for  the 
Convention  at  Sacramento. 

It  was  decided  to  send  a  delegate  to 
the  State  Convention  and  Mr.  H.  E. 
Jones  was  elected  for  the  place. 


ITEMS  OF  INTEREST. 


PLAN  BIG  CONVENTION. 


(Continued  from  page  5) 
reports  of  the  various  delegates  will 
be  resumed  in  order  that  each  com- 
munity will  be  heard  from.  There 
be  several  valuable  papers. 

The  afternoon  will  be  opened  with  a 
consideration  of  the  questions  that 
have  been  submitted  in  the  questio.i 
box.  The  selection  of  the  next  Con- 
vention city  a  nd  the  election  of  of- 
ficers will  follow. 

The  evening  will  be  devoted  to  an 
elaborate  banquet. 

It  can  be  readily  seen  that  a  pro- 
gramme such  as  this  will  bring  out 
many  thought  or  enormous  value  and 
great  interest,  and  at  the  same  time 
the  entertainment  proposed  by  the 
Sacramento  grocers  in  such  as  will 
make  each  delegate  remember  the 
Sacramento  Convention,  as  a  very  int- 
eresting experience, 


The  new  vinegar  factory  at  Peta- 
luma  is  nearing  completion  and  will 
be  ready  for  operation  at  an  early 
date. 

W.  C.  Tillson  &  Co.  of  Salem,  Ore., 
announce  that  they  intend  to  start  a 
fruit  cannery  at  Salem,  adjoining  their 
big  packing  house  there. 

Tulare. — The  excavations  for  the 
foundation  for  the  new  beet  suga.- 
factory  at  Corcoran  are  being  dug  and 
contracts  have  already  been  signed 
for  about  4000  acres. 

Sam  F.  Scott,  the  produce  baker, 
has  left  San  Francisco  to  enter  the 
firm  of  John  Stewart's  Produce  House, 
of  Concordia,  Kan.,  as  a  partner  and 
assistant  manager. 

The  Huntington  Beach  Canning, 
Pickling  &  Produce  Company  has  put 
up  over  100,000  gallons  of  saurkraut, 
and  is  now  canning  beans  at  the  rate 
of  18,000  cans  per  day. 

Manager  Beekhuis  of  Hanford  is 
running  his  cannery  with  a  force  of 
350  hands  and  yet  the  force  is  short. 
Peaches  are  coming  in  in  splendid 
shape  and  the  quality  he  says  is  bet- 
ter than  ever. 

San  Pedro. — W.  W.  Thompson  of 
Los  Angeles  and  Ed.  Rogers  of  Iowa 
were  here  looking  over  the  field  for  a 
location  for  the  Maple  Grove  Sugar 
and  Syrup  Co.,  and  if  a  suitable  place 
can  be  found  these  gentlemen  will 
build  a  factory. 

Santa  Aua. — Fred  Heintz,  an  Eastern 
expert  sugar  manufacturer,  was  heie 
recently  looking  for  a  location  for  a 
site  for  a  sugar  factory.  About  $500,- 
000  will  be  needed  for  construction  Oi 
a  500-ton  plant,  and  ^anta  Ana  people 
will  be  expected  to  subscribe  stock  to 
amount  of  $150,000.  Not  less  than 
4000  acres  of  beets  will  be  available 
in  order  to  insure  the  factory. 

Fire  destroyed  the  buildings, 
machinery,  seeds  and  records  at 
the  State  experimental  farm  near 
Yuba  City,  entaling  a  proiierty  loss 
of  $25,000.  The  records  cannot  be 
replaced  and  their  loss  undoes  all 
the  work  since  the  farm  was  estab- 
lished three  years  ago.  Selected  seeds 
for  future  experiments  and  all  of  this 
season's  crops  of  grains  were  also  de- 
stroyed. The  farm  is  in  charge  of  A. 
J.  Gaumlitz. 

F.  A.  Lang  of  the  Pacific  Pea  Pack- 
ing Co.  of  Oakdale  reports  that  his 
cannery  is  doing  a  big  business,  at 
present  being  engaged  in-  packing 
peaches:  the  i)eaches  will  be  followed 
by  tomatoes,  and  by  that  time  the 
second  crop  of  peas  will  be  ready 
for  camming.  He  states  that  the 
principal  problem  he  has  to  contend 
with  is  lack  of  labor.  He  wants  a 
large  number  of  girls  at  once. 

The  new  San  Francisco  plant  of  the 
California  Fruit  Canners'  Association.  I 
the  largest  fruit  and  vegetable  can- 1 
nery  in  the  world,  started  operations  • 
July  15  with  upward  of  600  workers. 


That  number  will  be  doubled  within 
the  next  three  weeks  when  the  heavy 
fruit  shipments  begin  to  arrive.  The 
cannery  has  a  capacity  of  over  800,000 
cases.  It  took  considerable  energy  to 
get  this  big  plant  ready  for  work  so 
early. 

Watsonville. — The  first  result  of  the 
Chamber  of  Commerce  is  the  location 
of  a  $100,000  plant  here.  Jones  Bros. 
&  Co.  of  Louisville,  Ky.,  have  located 
their  plant  on  the  Pacific  Coast.  The 
officers  of  the  company  are:  E.  II. 
Kreiger,  president;  J.  H.  Shanks,  sec- 
retary; C.  Dierfield,  vinegar-maker. 
The  investment  of  this  company  will 
be  at  least  $100,000.  They  have  now 
several  loads  of  machinery  on  the  road 
here,  and  will  in  the  course  of  the 
next  year  erect  an  ample  building. 

A  labor  famine  is  said  to  be  causing 
serious  loss  to  canneries  in  and  near 
Marysville.  Companies  operating 
there  began  to  advertise  extensively 
weeks  ago  for  women  and  girls  to 
work  during  the  fruit  season,  but 
there  is  reported  a  shortage  of  500 
hands,  now.  Peach  canning  is  now 
going  on,  and  fruit  is  ripening  so 
fast  on  account  of  the  continued  warm 
weather  that  the  present  force  is  un- 
able to  handle  it  quickly  enough  to 
prevent  spoilin.g.  In  face  of  the  fact 
that  canneries  are  paying  $70  per  ton 
for  iieaches  this  season  the  situation 
is  decidedly  serious. 

If  you  have  a  sour-faced  clerk,  get 
rid  of  him.  No  one.  no  matter  how 
■  grouchy"  he  is,  likes  to  be  waited  on 
by  a  man  who  has  not  a  pleasant  look 
on  his  face. 


anipure 
Milk 


All  Artiticiiil  .Mother's  .Milk  for  In- 
faiits  and  Invalids.  The  only  Perfect 
Siihstitiife  lor  a  Ilealtliv  .Mother's 
'lilh— All  J«.l.hers. 


PAIIFK  (OAST 
(ONnKNSEI)  MlLk  (OMPVNY 

Seattle.  Wash. 


JOHN  H.  SPOHN  CO. 

Agents 

San  Fraiiciseo.  (  al. 
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The  most  remarmable  year  in  the 
history  of  the  coffee  industry  ended 
June  30.  The  record  shows  the  great- 
est crop  ever  harvested,  reaching  a 
total  of  over  24,000,000  bags,  of  which 
16,654,000  bags  were  received  at  the' 
ports  of  Porto  Rico  and  Santos,  Brazil. 

What  people  remember  is  what  they 
are  interested  in.  If,  therefore,  you 
are  interested  in  much,  you  will  re- 
member much.  Widen  the  range  of 
your  interests.  It  may  be  asked;  How 
am  I  to  become  interested  in  new  sub- 
jects? To  this  the  answer  is:  Learn 
something  about  them. 

Have  you  a  gluttonous  horse  in  the 
stable,  a  horse  that  likes  to  grab  a 
full  mouth  of  oats  then  swing  his 
head  all  over  the  stall  and  drop  two- 
thirds  of  it?  The  self  feeder  is  a 
mighty  good  thing  for  such  horses.  It 
is  easily  made  by  slanting  the  far  side 
of  the  feed  box  and  putting  in  a  false 
pai'titiou  that  reaches  almost  to  the 
bottom.  , 

The  increase  in  the  foreign  com- 
merce of  the  United  States  for  several 
years  past  has  been  much  greater  with 
Pacific  than  with  Atlantic  ports.  In 
ten  years  (fiscal)  Pacific  ports  have 
increased  their  proportion  of  imports 
111  per  cent.  Atlantic  ports  79  per 
cent;  while  in  exports  Pacific  ports 
show  an  increase  of  56  per  cent,  and 
Atlantic  only  46  per  cent  of  an  in- 
crease is  reported. 

These  are  days  when  you  do  not 
feel  at  all  at  peace  with  either  your- 
self or  the  rest  of  the  world.  You 
have  been  working  hard  for  a  year, 
up  early  and  through  late,  and  you 
are  tired  out.  Make  up  your  mind  to 
take  a  rest  and  you  will  find  tliat  a 
week's  vacation  will  pi'ove  one  of  the 
best  investments  you  can  make.  It  is 
a  debt  you  owe  yourself,  and  what  the  1 
recreation  costs  you  will  be  repaid  j 
many  fold  in  renewed  energy.  | 

According  to  the  census  the  average  ; 
maple-sugar  output  of  the  Dominion  ] 
is  about  IS  millions  of  pounds,  with  a  I 


money  value  of  about  $1,800,000,  or 
say  10  cents  per  pound.  Canada  sup- 
plies nearly  one-half,  or,  to  be  more 
exact,  over  42  per  cent,  of  the  world's 
production  of  maple  sugar  and  syrup 
and  among  the  Canadian  provinces 
Quebec  is  the  largest  maple  sugar 
producer,  turning  out  aljout  14  mil- 
lions of  pounds.  Ontario  furnishes 
about  four  millions,  while  some  of  the 
other  provinces  furnish  small  quanti- 
ties. 

The  United  States  Geological  Sur- 
vey  reports  the  production  of  salt, 
during  1907,  in  the  United  States,  as 
i  follows:  Salt,  barrels  California,  806,- 
788,  $291,328;  Idaho,  1,574,  $1,867;  Kan- 
Isas,  2,198,837,  $681,022;  Louisiana,  1,- 
i  179,528,  $268,005;  Michigan,  9,936,802, 
i  $2,018,760;  Nevada,  11,249,  $6,420;  New 
York.  8,978,630,  $2,098,686;  Ohio,  3,236- 


785,  $789,237;  Oklahoma,  9,893,  $4,965; 
Texas,  360,733,  $170,559;  Utah,  262,212, 
$169,635;  West  Virginia,  Massachusetts 
New  Mexico,  Pennsylvania  and  Vir- 
ginia 989,294,  $100,082,  28,172,380,  $6,- 
658,350. 

Good  men  are  needed  in  every  busi- 
ness house.  If  you  haven't  a  good  job 
it  is  really  your  own  fault.  If  you 
are  not  prominent  it  is  because  you 
are  too  easily  satisfied  with  yourself. 
There  are  plenty  of  positions  paying 
$10,000  a  year,  and  it  is  no  harder  to 
fill  a  $10,000  a  year  job  thana  job  pay- 
ing one-tenth  as  much.  The  difference 
is  this:  The  man  who  holds  the  big 
job  acknowledges  his  weak  points  and 
tries  to  improve  on  them.  He  does 
not  stubbornly  stick  to  his  "fool  not- 
ions." Look  yourself  over.  Watch 
the  men  M'ho  have  succeeded. 


POWDER 

Absolutely  Pure 

A  Cream  of  Tartar  Powdesr, 
free  from  alum  or  phos" 
phatic  acid 

Makes  Hoini  Bakmg  £iS| 


ALL  grocers  should 
carr"y"  a  full  Stock  of 
Royal  Baking  Powder, 

It  alwa-ys  gives  the 
greatest  satisfaction  to 
customers,  and  in  the 
end  yields  the  larger 
profit  to  the  grocer. 


SNIDER'S 

Pork  and  Beans 

LEAD  BECAUSE  THEY  ARE  THE  BEST 


AH  Leading  Grocers  Sell  Snider's 
Ask  Your  Jobber. 


John  H.  Spohn  Co.,  Agents, 


San  Francisco. 


THE  RETAIL  GROCERS'  ADVOOATl 


Schilling's  Best 
is  at  home  wherever 


rocers  are 


alive  to  their  interests- 


ASSOCIATION  ROSTER 


California    Retail    Grooera    and  Uer- 
cbants'  Association. 

President,  A.  A.  Jost,  Sacramento. 

Vlce-Presldent8--lst,  George  B.  Doyle, 
San  Francisco;  2nd,  F.  W.  Aubry,  Stock- 
ton; 3rd,  Chas.  A.  Mottaz,  Los  Angeles. 

Treasurer,  C.  B.  Pearson,  Stockton. 

Directors — F.  B.  Connolly,  San  Fran- 
cisco; John  W.  King,  San  Francisco;  H. 
K.  Duncan,  Oakland;  L.  Warnke,  Ala- 
meda; F.  F.  Dustin,  Redding. 

Secretary,  F.  B.  Connolly,  San  Fran- 
cisco. 


of  San 


Associated     Retail  Grocers 
Francisco. 

President,  George  B.  Doyle. 

First  Vicc-Presldentj.  James  S.  Irvine. 

Second  Vice-President,  J.  W.  King. 

Secretary,  Frank  B.  Connolly. 

Directors:  Joseph  A.  Stulz,  Herbert 
S.  Elliott,  Gus  Lehrke,  P.  A.  Buckley 
and  B.  A.  Schmidt 


PACIFIC  COAST. 
Retail  Grocers'  Association. 
President. 

F.  B.  Fancher — Sacramento,  Cal 

First  Vice-President. 
J.  R.  Newberry — Los  Angeles,  Cal. 

Second  Vice-President. 
Fred  Dresser — Portland,  Ore. 

Secretary 
H.  Hauch,  Alameda,  Cal. 


JfATIONAL  RETAIL  GROCERS'  AS- 
SOCIATION OF  THE  UNITED 
STATES. 


President,  Charles  J.  Kramer.  Little 
Rock,  Ark. 

Vice-President,  Simon  Clark,  Du- 
luth,  Minn. 

Secretary,  John  A.  Green.  Cleveland, 
Ohio. 

Treasurer,  Henry  W.  Schwab,  Mil- 
waukee, Wis. 

Director,  for  three  years.  F.  B.  Con- 
nolly, California. 

Director,  for  one  year.  A.  W.  Far- 
linger,  Georgia. 

Senior  Director,  L.  F.  Padberg,  St. 
liOUis,  MO: 


Wichman,  Lutgen  &  Co. 


INCORPORATED 


Importers  and  Wholesale  Liquor  Dealers 

Sole  Proprietors 

GILT  EDGE 


WHISKIES 

RYE  AND  BOURBON 

Temporary  Office  and  Warehouse 

Cor.  Everett  nd  Harrison  Avenue,  Alameda 

Near  Park  St.,  Draw-bridge. 


>.  B.— 1Vill  move  to  4.31-439  Claj  SU  jmkI  42S.434  Com  menial  SU  San 
Francisco,  3-storj  aiul  hascmciit  l»iiil«liiiir  bcimr  crcctcr  for  the  exclu- 
sive nse  of  our  firm. 
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♦  fx 

♦  We  are  now  booking  orders  for  1907  PRUNES.  | 
i  ♦ 

<^  Have  you  ordered  yours  yet?     They  are  pretty  scarce  this  year.    It  looks  » 

♦ 

♦ 


like  prices  would  be  HIGHER.  We  cau  make  it  to  your  advantage  to 
place  your  order  now.    Write  for  prices.    Your  eiic[uiry  will  receive  prompt 


Tt  attention.    Remember  WE  PUT  UP  THE  *4 

I  BEST  PRUNES  I 

♦ 

«  Los  Gatos  Cured  Fruit  Co.  ♦ 

ff  Los  Gatos  California  $ 

♦ 


xt 


1907. 


Clean,  Sharp-Cut 
and 

Nail-Eating  Features  ne 


It  Is  Better  to  Bu.v 


Ideal  Tea  Company,  17-19  Easr,  Santa  Clara  .Street, 
San  Jose.  Cat..  Mar.  14 

Frank  F.  Wear.  Oakland, 

Dear  Sir;  Ha\  e  been  usinj;:  coffee  mills  fi.ir  o\  or  liO  >  ears 
and  had  experience  with  nearl>  all  ut  them.  Alwa.vs  waul- 
ed one  a  "little  better"  for  the  mill  is  a  great  factor  in 
maintaininK  coffee  ti-ade.  Our  last  purchase  was  one  of 
your  No.  2121  Hobart's  and  we  do  not  hesitate  to  pro- 
nounce it  the  best  wo  have  seen.  Are  particularly  pleas- 
ed with  the  elenn  sharp  cut  of  the  granulating  burrs, 
mething  we  ha^'e  always  ^^■anted  and  ne\'er  found  so 
ear  perfection  as  in  our  Hobart. 
^Vc  "i>ress  the  button,"  the  Mill  does  the  rest — and  does 
it  right,  and  its  nail  eatin,':;  qualities  stand  alone.  AVould 
not  consider  ourselves  ui)-lo-dulc  without  it. 

Respcrttull.N-  ,\'onrs, 

C.  JI,  SH  lOl.lJOURX. 

for  Ideal  Tea  Co..  San  .Jose. 
Hobart"'  Th.in  to  Wish  You  Had. 


A  Word 

To  the  Wise  i 

Always  Syfiici 
♦  ♦  ❖ 

Sometimes  they 

have  to  be 

SHOWN. 

P'till  Car-Load  of  a.ssorted  sizes, 
Model  Mills  lo  select 
from  befere  tidvaiice  prici  s  .yo 
into  effect,  Oet  your  order  in 
early  as  a  c.ir-load  will  not  last 
long. 

22  Styles  and  Sizes  to  Select  from. 

FOR  CATAI^OQ. 


Hygienic  Drip  Pot 

Upon  application  we  will 
furnish  information  re- 
i^ardint;  our  ]jrodnct  that 
will  assist  you  in  becominii 
a  recognized  coffee    :    :  ; 

LEADER. 


Ix 

XX 

Ix 


King  of  Electric  Coffee  Mills 


Branch  Office:       H.  B.   DIBBLE,  Manager 
10  Marshall  Square.  0pp.  8lh  St.  and  Market 

Phone  Market  461  San  Francisco 


Dist  tSales  AUent  Pacific  Coast 
Headquarters,  137-139  Telegraph  Ave.,  Cor.  18th  St. 

Phone  Vernon  255  Oakland,  Cal. 


I: 
I 

II 
II 
ll 
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GROCERY  MARKETS. 

Review  of  GMidltions  as  Re- 
ported by  Experts  in  Vari- 
ous Centers. 


PIOMS  TO  T\  ATtH. 


KAISIXS.— 
This  week's  raisin  reriew  Is  wortLy 
of  note, 

CANNED  TOMATOES.— 
Local  situatlo^prtth  respect  to  fut- 
ures is  gTOwi^^tronger  daiiy. 

CHOCOLATE  &  COCOA.— 
Goods  of  local  'panufa"ture  y^ttl  i»d- 
vance  retail  selling  price  within  the 
days. 

MCSHROOMS.— 
Reports  from  France  note  packers 
there  refusing  orders  for  spots  or 
futures. 

MARTINS  CHEESE.— 
New  Martin's  Cheese  is  said  to  be 
programmed  for  an  advance  of  y^c. 
per  pound. 

DJtlTD  APRICOTS.— 
This  rarlety  of  fruit  will  shortly  be 
absolutely    unobtainable    even  at 
present  high  prices. 


ADVANCES.— 

Silt 

Twine. 

Cloves. 

Must'^rd. 

frasoliue. 

Mnsliroonis. 

Dried  Apples. 

White  Peni>er.' 

Canned  Fruits. 

Fneine  Dt'etillafe. 

H.     L.  Axle  Gree'ic. 

None  Snch  Mini'e  Meat. 

Ackerman's  Coffee  Extract. 


DECLINES.— 

Naptha. 
Lard  Oil. 
Swiss  Cheese. 
Neatsfoot  Oil. 
Limbure-er  Cheese. 
.  S.  O.  rn's  CaT»dles. 
Brick  Creaii  Cheese. 
Grai'dpa'*  W"0"der  Snap. 
Quaker  Oats  Co.s  Goods. 


AGAIN  IN  STOCK.— 
•  Alpine  Milk. 

Carnation  Milk. 

Kermabon  Sprats. 


Malta  Vita — One  case  free  with  five. 
Rex  Lye — One  case  free  with  five 
cases. 

Fraxier'e  Axle  Grease.— One  case 
fr?<»  with  tep 

Tobacco — Drop  shipment  100  lbs.  or 
more  of  an  assortment  of  any  of  the 
following  brands:  Union  Leader,  Ped- 
ro, Dixie  Queen,  Fashion  Sensation, 
Seal  of  North  Carolina,  Plaza  Cube 
Cut,   Three    Feathers,   Monte  Cristo 
Slabs,  Continental  Cubes.  Old  English 
Curve  Cut,  Van  Bibber  Sliced  Plug. 
Not  less  than  10  lbs.  Pedro  or  more 
I  than  55  lbs.  Union  I-eader  permitted 
'  to  each  loo  poimds.    Gratis  with  each 
i  100  lbs..  5  pounds  Union  Leader  or 
i  Pedro  as  retailer  may  elect.  - 
1  Jello — One  case  free  with  each  12 
!  cases.    Deal  limited  to  48  cases.  Ice 
I  cream  powder  made  by  the  same  com 
'  pany  may  be  assorted  with  Jello  in 
i  making  up  orders. 

Solder's  Catsup  —  "With  each  five 
j  cases  of  Snider's  Catsup,  pints,  one 
i  case  of  Snider's  Catsup,  pints,  free. 
With  each  three  cases  of  Snider's 
Catsup,  pints,  and  two  cases  of  Snid- 


er's Catsup.  balf*plnt6,  one  case  of 
Snider's  Catsup,  half-plnte,  free.  With 
each  ten  cases  of  Snider's  Catsup, 
half-pints,  one  case  of  Snider's  Cat- 
sup, half-pints,  free.  With  each  fivo 
and  half  cases  of  Snlder'a  Catsup, 
half-pints,  half  case  of  Snider's  Cat- 
sup, lialf-pints,  free.  With  each  ten 
cases  of  Snider's  Catsup,  quarts,  out- 
case  of  Snider's  Catsup,  quarts,  free. 
With  each  five  and  half  cases  of  Snid- 
er's Catsup,  quarts,  half  case  of  Snid- 
er's Catsup,  quarts,  free.  Deliveries  on 
above  deal  to  be  made  after  Septem- 
ber 1st,  1907,  and  before  January  1st, 
1908. 

Murdoch's  Starch — 10  case  lots  ab- 
sorted  or  straight  at  list,  one  cast- 
corn  starch  free.  Crates  of  sixes 
count  for  two  cases. 

Rnmford  Baking  Fonder — Five  per 
cent  discount  in  five  case  lots;  one 
case  free  in  ten  case  lots. 

X.Ray  Stove  PoUsh — 5c  size.  3  dor.. 
$1.50  with  G  free;  10c  size,  li  doz . 
$2.50  with  6  free. 


Golden  Gate  Leaf  Lard* 
Eastern  Star  Hams  and  Bacon- 
Soundt  Wholesome  Food  Products 


Prepared  under  strictly  hygienic  conditions 
and 

United  States  Government  Inspection, 


FREE  DEALS. 
Fairbanks  Gold  Dust. 

With  five  and  a  half  boxes  at  4.65 
one-half  box  free.    Size  24x72.   With  j 
ten  boxes  at  4.60  ot>^-  box  free.   With  ! 
25*4  boxes  at  4.55  two  and  one-half 
boxes  free.   With  fifty  boxes  at  4.55 
fiv  boxes  free.   Above  deal  is  good  i 
for  but  a  short  period  ' 


Western  Meat  Co. 

Mail  Address  s 

SoiitH   San  Francisco 

San  Mateo  Coyn 
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PHOENIX  FLOUR 

THe  WHitest  The  Best 

Made  in  Sacramento,  Cal. 

Up=to=date  Machinery 

Modem  Ideas  Coupled  with  the  Thirty  Years  Experience  at  the 
same  Location  Has  Taught  Us  What  Kind  Of  Wheat  To  Blend. 

RESULT:  =  PERFECTION 

Agencies  at  Oakland,  Eureka,  Placerville,  Red  Bluff 

and  Reno. 

PHCENIX  MILLING  CO.  Sacramento,  CaL 


B.  E. 


BRYAN,  Oakland  Agent,  17th  and  Wood  Sts. 
Phone  Oakland  8254 


it 


i 
t 


♦ 

♦ 


Are  You  Well  Stocked  With 


♦ 
♦ 


THE 


♦ 
♦ 

t 
♦ 


♦ 

t 


t 
t 


FLAKIS 


If  not  Why  not?  Are  we  not  Advertising  in  a  way  ^ 
that  will  move  the  Goods  for  you  ?  And  are  our  j 
Goods  not  backed  up  with  quality  as  well  ?  Push  -J 
the  goods  of  the  manufacturer  who  helps  you 
to  sell  them. 

Egg'O'See  and  E-C-Corn  $2.85  single  case,  $2.75  5-casc  lots 

Every  Jobber  in  the  United  States  carrieyour  Goods 

Egg-O-Sce  Cereal  Co. 


133  Hansford  BIdg.,    S.  F.,  Cal. 


t 
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Eioiuang^eion — Due  dozen  free  wiili 
♦.ich  gross  ordered.  No  free  gools 
vlth  orders  for  less  than  one  gros?j. 

'sr(;.vj!  

'Ilic  we<;k  whifli  li;is  chii-scd  kiuco 
>ui-  last  reiiori  lias  sli<i\vu  no  cIkuis" 
Ml  this.  line. 

Now  York,  .Inly  2:.: -Willott  &  Cray 

Tise   AVcck.— Uawfi:    Advanced  10c. 
Pielined:  Declined  0.^  e.  Net  cash  quo-. 
lations  this  date  are:  .Molasses  3.19g. 
( "eptrifiisals.  ■.i.O-lc.  Griinalart  d  4.70c. 
Ifaivs. — The  week  under  review  has 

ipen  quite  satisfactory'  in  its  course  to 
iioldors  of  raw  sugars. 

Very  small  stock  of  stored  sn,?ars 
i  C^main  unsold  and  the  reduced  aniouni 
of  unsold  susar  in  Cul)a  .eive  a  strong 
^u!^^^estion  thai:  ir  will  not  iie  lon.a;  be- 
ore  refiners  are  forced  to  seek  fiirthei 

iipplies  from    the    full  dnty-payiirg 

■onutries,  and  for  which  supplies  the 
lorei.un  values'  must    be    paid.  This 

ict  as  to  raws  should  be  considered 
iiy  ))uyei-s  of  refined.  ;ilso.  who  will 
' ontinnally  be  called    wycn    to  pav 

,iore  for  their  supi)lies.  The  general 
'  ouditions.  tone  and  tendencv  all 
I  oint  to  further  improvement  in  due 

inie. 

Rofiiied. — The  action  of  the  refined 
market  has  been  also  satisfactory  to 
buyers.  The  comin.s;  time  when  Eu- 
rope must  be  asked  for  supplies  of 
.lava  or  Beet  i-aws  at  full  dntv  jirioe 
i  asis  means  a  higher  price  to  be  paid 
lor  j-eflned  lU'oduct  and  full  stocks  caa 
l  e  carried  with  safety. 

The  last  day  or  two  a  change  for 
ihe  better  has  appeared  in  the  con- 
-innpiive.  demand  which  should  con- 
inne  through  the  present  favorable 
veathei-,  and  fhe  tendeticy  is  toward 
:i  hardenina'  of  prices. 
•  \pw  York,  \.  Y.— July  -i.):— Wiilett 
>t  Qvay  say: 

Some  Santos  firms  rejiort  that  the 
(|uality  of  the  current  crop  Is  very  un- 
satisfactory. It  may.  of  course,  im- 
luove  later  on,  but  the  reports  go  to 
confirm  previous  advices  that  the  nn- 
iivorable  weather  has  not  only  hurt 
ilie  qualiiv  but  affected  the  quantity 
ils.o.  Generally  speaking  the  lower 
rades  pi'edominate  in  the  stocks  at 
Santos  and  Rio.  and  as'  there  is  a 
'onsiant  and  increasing  demand  in 
•hose  markets  as  well  as  here,  for  the 
iiigher  qualities,  it  seems  probable 
ihat  the  premium  over  the  lower 
,^;rades  will  continue  to  increase. 
Stocks  U.  S.,  all  kinds  in  bags 
Visible  supply  of  world  in  bags  16.- 


399.954,  July.  ],  1907:  IG.Sal.TOS.  June 
1,  19(17:  lJ,26f).niO,  July  1,  190(i;  Slock 
U.  S.,  all  kinds,  in  hags  ::.919.947, 
987.i'?C,  4.i::o,r)S'7.  stock  Hrazils  in 
New  York,  J\ily  24,  »,r)(;9,297  hags. 
Total  Brazils  in  Iho  United  Slat6s,  :>,- 
70r),74.'5  bags.  Total  in  U,  S.,  other 
kinds.  July  22,  33S.212  bags.  Deliv- 
eries of  Brazils  for  the  week  ending 
.inly  20.  107.546  bags,  against  50.197 
hags,  last  year.  Receipts  of  Brazils 
for  week  ending  .Inly  24,  246,576  bags. 
RICE. 

\ow  Orlpaiis,  L.  A.,  July  'iOth.— Sie- 
werd  Milling  Compajiy.  Ltd.  report: 

The  representatives  of  this  Com- 
pany after  a  throu.gh.  thoughtful  and 
personal  investigation  of  the  entii-e 
Rice  Belt,  lead  ns  to  summarize  as  fol- 
lows: 

"First.  It  is  our  opinion  that  und- 
er the  most  favoral)ie  weather  con- 
ditions, it  will  be  impossible  to  pro- 
duce a  crop  for  the  season  of  1907  and 
1908  of  more  than  4,500,000  bags. 

"Second.  We  have  no  carry  over 
or  surplus  from  last  season. 

"Third.  The  existing  stren.gth.  of 
the  present  market  is  due  eiitirely  to 
lack  of  supplies  and  .assortment. 

"Fouth.  There  has  unquestionably 
been  an  increase  in  consumptioti. 
hence  the  prevailing  and  abnormally 
high  price  now  being  obtained. 

"Fifth.  The  aim  and  id«a  of  the 
Siewerd  Milling  Co.,  Ltd.,  is  to  assist 
in  securing  a  fair  price  to  the  farmer 
for  his  labors,  as  a  iiroducer,  and  to 
sell  their  mannfactureed  i)rodnct  to 
the  jobbers  at  a  reasonable  •  i^rice,  in 
order  that  he  in  turn  may  sell  to  the 
retailer  at  a  margin  of  profit  that  will 
enable  said  retailer  to  attract  the  bus- 
iness of  the  consumer. 

'Sixth.  It  is  the  opinioji  of  this 
Compfliiiy  that  prices  now  ^revailin.g 
for  Rice  are  out  of  proportion  to  their 
worth  and  dangerously  hi.gh.    At  the 


niomont,  wo  are  at  .  a  loss  In  ovoii  ap- 
luoxinuiie  at  what  prici'  lu-w  crop 
goods  will  tY\K'u  at.  hiii  this  murh  \vf 
are  assured  of,  that  liicc  is  loo  lii£?li. 
and  if  the  trade  will  jnsl  lif  ccuistuva- 
tive  and  wail  a  while,  the  markcl  will 
ad.inst  iiseif  lo  uaiiiial  i-ondiiions, 
which  in  our  opinion,  should  he  a 
basis  of  about  5-j'iC.  f.  o.  b.  New  Or- 
leans, for  our  very  best  grades  of  Ex- 
tra Fancy  Honduras  Heads,  a  safe 
basis  for  the  jobbers  to  carry  a  rea- 
sona'ole  amount  of  stf)ck  in  view  of  ad- 


Our  reglstererf  cuarantee  under  National 
Pure  Food  Laws  is  Serial  No.  90 


BAKER'S 

COCOA 


AND 


IteBisteieil. 
U.S.  I'Al.  off. 


CHOCOLATE 

48  HIGHEST  AWARDS 
IN  EUROPE  AND  AMERICA 


WALTER  BAKER  &  CO.,  Ltd. 

I  Established  178;)^ 

DORCHESTER,  MASS. 

-'-     •  Per  Lb. 

Premium  No.  1  Chocolate,  12  anH  "■'  Iti. 
br)xcs   

Vanilla  Oiocolatc,  6  and  12  lb.,  h 
'  Gcnnan  Sweet.  6  and  12  !b.  boxi 
I   Breakfast  Cucoa,  ,'i  lb.  tins.  I'laiii.  G  .\>. 

I      b.o.xes   •  .    .  . 

!   Breakfast  Gacoa.  J-i  IK  tins.  1?  "^i  U  ro: 

i  Cracked  Cocoa.      lb.  pes. 

j  Car.-icas  Sv.eet  CiiocDlate. 

I   SoUtt">lc  Ciiocolate  (h-a  rr  c.  . 

I       cani  '   


BANKING  INSTITUTIONS. 


T.OCAltXO 


r.visis 


NKW  VOKIi 


.SAN  I  ::  \  v  (  I- 


Swiss  American  Bank 


San  Franfiseo.  Itnin  Omoe 
ll."i2    Flllmoi-e  St. 


Of  l.ocarnn.  .Suil/.orhiMil 

CAPITAL  SiOCOGO 
SURPLUS  AND  U]NDIVIDED  PROFITS.  $190,000 
TOTAL  ASSETS,  55330,000 


M..I, 


$:in 

.\gents  • 
HEXRY  BRC.V.VER, 
T    C.  TOOX.\Z/',IXI. 
CHAS.   MARTI.V  CO., 
B.   G.  TOGNAZZI, 


■>an<*is<M»  .\senlf»  ;inil  Oflicern 

(Ulic.TS. 

CH.VS.    M.\(j<;i.NI.  rre.«idpnt. 
A.  .\.  MI'^MKLHTTI.  Cashier. 
OTTO  OTTKSm.V.  A.s.«t.  Cashier. 
C.  C.  PEIXl.  A.s.st.  Cashior. 


ACCOUNTS  OF  B.AXK.S.  FIRSIS  .AND    INBI VIDVAi^S    UESPKCTI  TM.Y  SOMCll  KO. 

ky  Ri^ht  Direct  from  the  Mills 

Save  Jobbers  Profits 
Largest  ExciusiveRice  Dealers  on  the  Coast. 

NEW  ORLEANS  RICE  MILLING  CO.,  I04  Front  St..  San  Frixncisco 

Samples  Mailed  on  ReQuest 
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THE    RETAIL    GKOCKRS'  ADVOCATE 


laitloci  Mild  conceded  cro))  oondil ions." 

Wo  respect  I'lilly  subinit  this  infor- 
mation nnd  unbiased  opinion  lo  tlio 
thonglil^nl  consideratinvi  ol  all  (hoso 
interested  in  (lie  cereal. 

»TV  York,  July  I'rird  :-  l);iii  l  al- 
uia.ECe's  Son's  Co,,  icpcjii  : 

Tliere  is  siilliciciil  deni^iml  lo  lill 
broken  assoi  l  iiienl  s  Id  kccj/  lliin,L;s 
,y<Jih,i;  ill  \'ei  \  sal  isl'arldi  x  N'oliiine, 
'I'liei-e  are  no  ri'cciiMs  lo  hraco'  up  de- 
plelcd  slock's.  Iu-'UCi'  juices  are  firm, 
and  clieerl'iill,\  iner  by  ])ii,\-ers  lo  (he 
cxieiii  ot  their  wants.  Tlie  conserva- 
ti\e  course  pui-sued  by  the  wholesale 
trade  in  .general  has  had  a  healthy 
effect,  in  that  stocks  are  bein.t;-  ])ut 
into  e.Kcellent  shape  to  meet  the  New- 
Crop  when  it  arrives.  Many,  however 
have  allowed  their  stocks  to  become 
too  low  and  the  frequent  return  of 
such  to  the  market  lo  supply  impera- 
tive ijeeds,  has  had  a  tonic  effect. 

Advices  from  the  South  note  mid- 
summer quiet  on  Atlantic  Coast.  At 
New  Orleans  the  market  is  stron.s;',  and 
demand  active,  but  restricted  account 
of  scanl,\'  suiiply.  Ninety-five  sacks 
of  New  Cro])  Ron.^h  have  been  re- 
ceived, and  the  Cleaned  out-tui  n  sold 
al  record  jirices.  That  theie  is  a 
waitin,c,--demand,  is  evidenced  by  the 
spirited  biddin,;;-  for  the  small  iiarcels 
offered  yesterda.x'.  In  the  Interior — 
Southwest  Louisiana  and  Texas-plant- 
ers are  watchin.^;'  the  barometer  with 
one  eye,  and  the  market  wiih  Ihe  other. 
It  is  hoped  they  will  not  ctjntract  com- 
mercial strabismus  and  rush  their 
early  cuttings  in  before  fully  ripe  or 
lierfectly  cured;  the  former  entailing 
waste  in  the  milling  and  the  latter 
creating  a  feeling  of  distrust  as  to 
carrying  condition,  being  liable  to 
heat  if  not  perfectly  cured  before  mill- 
ing. 

Cables  and  correspondence  from  a- 
broad  note  strong  and  active  markets 
with  hardening  tendency. 

DIMED  FRUITS. 

Below  will  be  found  the  latest  ad- 
vices relative  to  the  use  of  sulpher  in 
this  commodity. 

The  market  in  a  .general  way  is  with 
out  features  Peaches  are  not  grow- 
ing to  any  extent  and  we  understand 
that  ain-icots  have  been  cut  off  from 
the  lists  of  many  of  the  .lobbers  owing 
to  the  ridiculously  small  crop. 

Accordin.g  to  advices  from  "\^'ash- 
ingtbn  received  .by  the  California  fruil 
interests  i-ecently  from  their  reiire- 
sentatives  at  that  city,  there  is  a 
strong  intimation  that,  though  the  rul- 
ing which  is  so  obnoxious  ro  the  fruit 
interests  of  the  State  has  been  made, 
there  was  no  disposition  on  Ihe  part 
of  the  authorities  in  Washington  to 
enforce  it  rigidly.  The  law  is,  in  fact 
aimed  more  at  the  molasses  factories 
(-)f'New  Orleans  than  at  the  fruit  pack- 
ers in  Califoi-nia.  The  Acting  Secre- 
tary of  Agriculi  lire  had  rnomised  that 
no  interference  will  be  made  with  the 
methods  ol'  (lr>ing  fruit  by  jiassin.g 
sulphur  fumes  among  tlio  crates  until 
Ihe  matter  Cfuild  be  thoroughly  in- 
vestigated. 


The  reprcsciiiai  i\ (■.-;  ul  ilie  (.'alifoi-- 
;  nia  fruit  men,  however,  feel  thai  the 
I  matter  cannot  lie  sou  led  liy  the  eas.\' 
1  ]enieiic('  oi  a  (IciJ.iri  iiicni. 

"A  la  w  is  a  law."  sa  id  Allti-i  i  ( '.-.ty.t  \i: 
'"When  it  has  ln'cii  liiade  it  is  a  law.  .\o 
iiWr  can  sa>'  ilial  il  is  imt  .'^oiiii;  lo  br 
en  rorccd.     'I'liri  r  is  l  li  i s     I  o     I  n-     <•( iii- 
si(lei-c(l,    i)ii|-    Lc.j,  i  s  la  I  u  I' ■      lias  iiiailc 
the  ualioiial   Piiri,-'  l'"(jo<l  law  a  pari  ol' 
j  California   Slate  law.  and   llioiigli  llir 
Miatioual    Go\'eiunieni    iiia,\'    nor  takf 
action  in   the  matter,  the  Stale  ma\ 
;  view  it  iu  (piite  a  different  li.ght.  Each 
j  State  will  have  to  settle  the  question 
j  in  its  own  way." 

I     The  ruling  ijrohibits  (he  use  of  sul- 
'  phur  to  an  extent  lhat   lea\es  more 
j  tlian  3.5-inoO  of  free  sulidiurous  acid  in 
i  the  finished  product.    The  contention 
of  the  Calil'ornias  was  for  2.')0-1000. 
IJAISIXS. 
The  view  of  a  coiii^le  of  important 


factors  in  ilie  trade  is  given  iu  detail 
hei-einbclow. 

Commencing  upon  a  recently  pub- 
lislird  1^11=111  iij  iiii-  effect  that  the 
i.u cat mki>.  |.ni-''  ol  raisins  had  dropped 
io  .",(■,  and  lli.il  liom  all  acconnis  1h(i 
ciiH)  w  ill  1)1'  I'kjiii  Til. 01)11  lo  75,1(00  tOUS. 
L,  k-  i;i  a\  .  |ji  i'si(lcnt  ol'  tlie  l'''cesny  ■ 
lbii:M  king  Ccjiiipany.  saj's  in  a  lot-' 
ri  IU  ^<r  — j.'i man  Bros,,  who  rein'<'- 
s.  Ill  iii:'i  idiirern  in  New  York. 

■  (''lean  what  source  this  article  em- 
anated, it  is  hard  to  tell,  and  the  in- 
formation is  quite  contrary  to  the  act- 
ual facts.  In  ihe  hist  i)lace  we  have 
heard  of  no  I'aisins  being  purchased 
at  ac.  sweat  box,  but  do  know  of  pur- 
chases made  at  aVic.  sweat  box  with- 
in the  last  few  da.vs  for  quite'  a  quant- 
ity, and  growers  rather  reluctant,  to 
sell.  Further  fully  70  per  cent  of  the 
raisin  crop  has  been  sold  to  operators 
(Continued  on  page  31,) 
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"GEM"  H 
MACHINE    ADDING  I 

II 

FREE 

10  Days 
Trial 
At^  Our 
Expense 


The  Machine  You  Hear  So  Much  About 

Over  5000  In  Use 

in  the    Grocery,     Hardware   and  General  Store  Trade 


Does  the  work  of  high  priced  machines,  carries  automati- 
cally-,  has  automatic  resetting'  device,  totals  visible, 
operation  natural,  folding  holder,  machine  itself  compact. 


Adclres.s: 


X.  QANCHER, 

AUTOMATIC  ADDING  MACHINE  CO. 
332  Broadway  New  York 


THE  RETAIL  GROCERS'  ADVOCATE 


IS 


Bottlers  BacK  Down 


Fail  To  Keep  Promise  To  Attend 
Meeting  of  Associated  Grocers. 


RETAILERS  WILL  TAKE  ACTION 


Cominittee  to  Get  the  Trade  Together  to  Promise 
Support  For  Friends. 


"!!ow  many  grocers  prcseut  want 
Hm-  lloer  Bottlers  to  refuse  to  sell  to 
witters 

At  this  question  every  one  of  the 
;roc3rs  wlio  filled  Veteran's  Hall  on 
AVednesday  evening  stood  iii). 

"You  see,  the  sentiment  is  unani- 
1HMIS,"  said  President  Geo.  B.  Doyle 
Atr.  Barnert,  Secretary  of  the  Bot- 
s'  Association  who  was  present. 
Then  Field  Secretary  Powers  said: 
atlenien,  if  you  want  the  Bottlers 
'lotect  you.  you  must  pay  for  it. 
^  can't  be  expected  to  take  a  step 
will  result  in  their  losing  husi- 
s.     If  the   grocers   push  10-cent 
i  when  a  price  of  2  for  2oc  is  fixed, 
bottlers   will   lose  ijusiness  aqd 
grocers  will  lose  their  protection. 
■  not  think  the  grocers  are  so  fool- 
as  to  kill  the  goose  that  lays  the 
li>n  egg.    The  sentiment  of  those 
H'tit  will   decide  that. 
Will  those  g-entlenien  present,  ivho 
I  ivilline:  to  agree  to  sell  only  beer 

tiat  the  bottlers  proteet  an«l  not  to 
11  any  beer  that  ejui  be  ent,  stand 

iinipdiately  every  man  was  on  his 
and  there  was  great  applause. 
Meeting:  Laricrely  .Utended. 

libough  the  meeting  was  slow  in 
'g  up.  Vc?leran's  Hall  was  packed 

Siiinc  o'clock  when  President  Doyle 
Hod  the  mccliug  to  order.  Numer- 
3  groC(>i-s  who  lovo  sport  were  at 
!  prize  light.    Nearly  200  who  were 


not  present  had  sent  word  that  they 
wanted  to  help. 

President  Doyle  told  how  the  gro- 
cers had  stood  together  , to  push  flour 
that  was  protected  in  price  and  had 
cut  out  tlour  that  could  be  slashed  by 
the  cutters  until  they  had  lined  the 
flour  mills  up. 

He  told  how  the  machinery  of  the 
Association  had  been  employed  to  in- 
duce the  legislature  to  give  the  gro- 
cers laws  that  had  been  refused  them 
when  they  had  asked  as  individiials. 

Mr.  Doyle  also  told  of  how  the  gro- 
cers had  shown  other  manufacturers 
the  wisdom  of  protecting  the  trade  in 
their  profits. 

John  W.  Kinsr  then  told  of  the  ne- 
cessity for  a  larger  margin  on  beer 
than  a  10c  price  would  give.  The  bot- 
tlers had  raised  the  price  because  the 
cost  of  doing  business  had  been  in- 
creased. Unless  they  stood  by  the 
grocers  from  whom  they  were  get- 
ting thousands  of  dollars  weekly  to 
protect  them  from  a  few  foolishly  set- 
fish  or  ignorant  dealers,  the  grocers, 
whose  e.vpenses  had  also  increased, 
would  be  forced  to  handle  beer  for 
less  money.  He  for  one  could  not 
afford  to  do  this.  As  a  consequence, 
he  was  losing  trade. 

Have  Lejjal  Higlit. 

[Secretary  Frank  B.  Connolly  ex- 
plained that  courts  all  over  the  I'nioii 
bad  agreed  that  individual  niannfae- 
tnrers  had  a  right  to  protect  the  sell- 
hig  price  of  their  goods  if  they  acted 
independently.  The  manufacturers  had 
a  ri.ght  to  protect  the  selling  price  of 
their  goods  if  they  dated  indcpcndcnf- 
ly.  The  manufacturer  had  a  right  In 
ask  any  price  ho  wanted  foi-  his  goods. 
If  part  of  his  price  was  that  the  goods 


f  should  not  be  sold  below  a  certain 
j  price,  he  had  a  right  to  rcfue>o  to  sup* 
!  ply  any  concern  that  would  not  pay 
that  part  of  the  price  and  could  en- 
join by  law  any  one  who  handled  his 
goods  from  selling  below  the  agreed 
price. 

Grocers  Want  Protection. 

-V.  H.  Powers,  field  secretary,  thcii 
told  of  the  sentiments  of  grocers  in 
I  regard  to  having  the  bottlers  refusso 
to  sell  cutters. 

"We  interviewed  about  200  leading 
grocers.  With  only  one  or  two  ex- 
ceptions they  said  that  they  wanted 
the  bottlers  to  protect  them  and  that 
they  would  be  glad  to  sell  at  2  for  2r)C. 
if  the  bottlers  would  make  their  com- 
petitors maintain  that  price.  ^ 

"We  wrote  to  400  more  leading 
grocers.  Out  of  nearly  200  leplies, 
only  one  wanted  the  10c  price  re- 
tained. .\bout  150  said  they  would  at- 
tend a  meeting  to  confer  with  the  bot- 
tlers if  circumstances  would  permit. 

Bottlers  Promise  to  Come. 

"The  manager  of  each  bottling  con- 
cern in  this  city  was  invited  to  attend 
this  meeting.  Eight  wrote  saying 
they  thought  the  movement  was  a 
good  one  and  that  they  would  be  glad 
to  help. 

"The  grocers  were  then  summoned. 
Tonight,  the  secretary  of  the  Bottlers' 
-Vsociation  is  here  with  a  letter.  In 
this  letter,  the  bottlers  say: 

"We  would  like  to  see  the  grocers 
get  a  profit.  >Ve  tind  \hM  there  are  as 
many  do  not  want  it  as  do  wanl  it. 
We  find  a  great  man.N'  who  would  re- 
sent being  dictated  to  by  us  with  re- 
gard to  the  price.  Unless  we  can  be 
sure  of  the  desire  of  practically  ali 
the  grocers  of  the  city  in  this  matter, 
we  think  it  would  not  be  wi«ie  to  pro- 
tect the  price.'' 

Mr.  Powers  then  told  of  the  .senti- 
ment in  different  districts.  In  one 
neighborhood,  one  man  out  of  !l  was 
the  cause  of  a  10c  price.  In  another, 
all  fifteen  grocers  were  in  line;  in  an- 
other, the  three  grocers  were  gelling 
profits  but  two'lish  markets  were  sell- 
ing at  10c. 

Atiiong  others  who  told  why  they 
wanted  the  bottlers  to  maintain  prices 
were  McCarthy  Bros..  H.  Hollmann 
Co..  .John  Hanley,  Cameron,  Kddy  ^- 
Buchanan.  .lohn  -Lackmann.  Danix  - 
mark  Bros.,  Mr.  Baumeister.  .Mr.  /Au\- 
roth.  Courtney  &  Correll.  W.  A.  Rog- 
ers. Simon  &  Son  and  others. 

After  a  long  and  spiiited  discussion, 
the  votes  recorded  in  the  opening 
paragraphs  were  taken. 

Twenty-two  of  the  men  present,  lo- 
cated in  twenty-two  different  parts 
of  the  city,  then  agreed  to  lake  an 
agreement  to  tlvcir  neighbors  for  sig- 
nature so  that  we  conid  prove  to  the 
I)otllcrs  that  the  great  mass  of  retail- 
oi-s  wanted  a  protit  on  hecr  and  would, 
be  willing  to  stand  by  those  who  pro- 
tected them. 

Eight  of  those  presfMit  then  j«ilnr<l 
the  Assncialod  Urtail  Grocers  aud  the 
meeting  adjourned. 


IG 


THE    RETAIL    GROCERS'  ADVOCATE 


The  board  of  directors  of  the  Mer- 
chants'. Exchange  of  San  Francisco, 
elected  the  following  officers  for  the 
ensuing  year;  C.  S.  Lanmeister,  last 
year's  vice-president,  was  chosen 
president,  to  succeed  E.  R.  Lilientlial ; 
tJ.  X.  Wendling,  fiom  the  board  of  di- 
rectors of  last  year,  was  elected  vice- 
president,  while  Frank  IJ.  Anderson 
was  re-elecUl  treasurer,  and  T.  C. 
Frfedlander  was  again  selected  secre- 
tary. 


Don't  let  prejudices  keep  you  from 
adopting  the  ideas  of  others  when  you 


know  they  are 


sucessful.  Prejudice 


should  have  no  place  in  business 


The  Eureka  Insect  Exterminatot 

is  a  preparation  of  eight  different 
drugs  and  is  so  well  compounded  that 
it  actually  destroys  insects,  yet  it  is 
harmless  to  the  human. 

It  kills  Fleas,  Flies,  Ants,  Moths, 
Bedbugs,  Roaches,  Lice,  Mosquitos, 
Etc. 

Trice  list,  page  28. 

For  Sale  hy  tlrn  "kVlioIesale  Drag  and  Grocery  Trade 
JOSEPH  FlSCBf,  Manufacturer. 


1797  Bray  Ave. 
Fruitvale,  Cal, 


riiouc  Merritt 


BAY  CITY  MILLS 


GROCERS  !^.— 

TRY  OUR  PATENT  (Extra  Family)  ROLLER  FLOUR 
YOUR  CUSTOMERS  WILL  THANK  YOU. 

Bay  City  Flour  Mills,       First  and  Clay  Sts„ 


Patent^  .Roller  ^ 


XT RA/AM 
.  j.c.wesTpHAi.  a  SONS- 


Oakland 


IT  WILL  BE  YOUR  BEST  CUSTOMERS,! 

or  some  slow  dealer's 
best  ones,  that  call  for 


;  supply  it  and  yoii 
11  keeo  their  srood  wilL 


HAND  SAPOLIO  1§  a  special  toilet  soap— superior  to  anj  other  in  eountless  ways-=-de!!eJ 
enough  for  the  baby's  skin,  and  eapabl©  of  removing  any  stain, 

Co§<s  the  dealer  the  same  as  regular  SAPOLIO,  but  .should  be  sold  at  10  cents  i>er  en! 


THE    RETAIL    GROCERS'  ADVOCATE 


Wholesale  Price  List. 

EACH  DEPABTJrEXT  OF  OCK  TRICE  LIST  IS  CHECKED  CP  AXD  COBRECTED  EVERY  WEIJXESDAT  BT  M.  J.  BBANDEX- 
STKIX  &  CO.,  A.  SCHll.M?  G  *  CO..  J.  A.  FOLGER  &  CO.,  StSSM.M.AX.  WOR.MSER  £  CO.,  ,1.  H.  NEWBAI  ER  *  CO..  Gl'GC.KMII.ME 
\  CO.,  TELEM  VNX  i  EEKJ:>EI.,  WEIEM.AX,  PECK  &  CO.,  CUDAHY  &  CO..  WIEE.iXD  BROS.,  KOETHLISBERGER  &  GR.\S90Fr, 
lilLLIA-M  CLVFr  CO.,  WHITTIER-COBVEX  CO.,  W.  P.  FVLLER  &  CO.,  STAXDABD  OIL  CO  ,  HOOPER  &  .lEXXLNG.S,  .M.  PHIL- 
IIP>  t  CO.,  PACIFIC  COAST  BISCUIT  CO  ,  PACIFIC  VIXEGAR  *  PICKLE  WORKS,  HEY.MAX-WEILL  CO  ^  AXD  SCHW.UI  \CHER- 
FKEY  CO.,  EACH  FIR3i  TAKIXG  THE  DEP.AETMEXTS  ASSIGXED,  AS  LIST  IXDICATE* 

X'o  claim  is  inade  that  this  Price  List  contains  an  ironclad  schedule  cf  rates — ^guod  for  a  Tveek.  Xo  rnch  schedule  could  be 
.htnined,  even  on  actiiai  cash  saies.  These  prices  are  solicited  for  publication,  and  represent,  at  the  time  of  going  to  preis,  the 
.rerage  prices  demanded  by  the  general  run  of  jobbing  houses  for  average  nnioants  of  gnnds  on  aTerage  conditions  of  purchase 
rersons  «itU  cash,  or  nncu.ubtea  credit,  alwaj-s  get  special  low  rates. 

■~iil(>«riber«  will  ooiifor  :i  luvor  by  |Kilntiu$f  out  to  lis  an.v  iinrlioiilar  r-rroi-  m-  iiiniK^ion. 


COL. 

Abalones    1^ 

ViiiiiiouiH,   Laiuido     ..  ."J5 

Vnrhovies  I< 

Asparagus   !) 

Ax  Handles   45 

Axle  Grease   H 

ISacou   11 

IJar  Sugar    3 

Biirrel   Covers  1* 

liuked  Beans    9 

Itakiug  Powder   20 

Hags   (paper)   41 

IJarle.T.  Pearl  .  .   23-2-1 

llaMketA   

Kflth  Brick   11 

IJeaii.s,  Cauni'd   10 

Oet^t,  Barreled   11 

Reef,  E.vlracis   :tS 

llenzine  29 

Itluder  Twine   -lii 

Itlooking,  .SUo<?   41 

BloHter.s   IG 

Bluestone  ,.  41 

Bluing  .25 

Borii  V   26 

Boullou  Capsules   .33 

Bottl-f   

Brooms   45 

Bre-'kfast  Food-.   21-21 

Brushes   45 

Butter  La<lles   48 

Co  II  dies   30 

-<';indles   41 

Conned  Fish   1* 

(:>uned  Fruits  ...5-G-'-»-^ 

(liiued  Slests   13-1' 

Canned    iSoups  36 

C':>nnod  A'egetables   9 

<  in  Openers   46 

(  •>pers   33 

(  aslle  So-ip   28 

(  ti^tor  Oil   20 

('•(sups   3» 

C.-tsups    (hulk)   39-40 

C'vir-r.    Russian   15 

Ci»rer>l   Cofee   3J 

Cerenl  La.valive   .A3 

f'-reols   21-22-23-2. 

f 'leese.  for.  &  doni ......  1." 

(  lieroots   49 

Cheese  Snfe.s   

<  rfi^rette  P')prr>   ."SO 

C  hewing  (iuin   31 

(  hicory    1 

'  ?-.hnn<^vs   4  6 

hloride  of  Lime  26 

\  hoeoIaU'   33 

1  hiiinev   3;i 

<  idei*   3< 

(  igarelles   .51 


 _2  COL. 

Citron         .  <^  35 

Clan\  &  dani  Juice  .  .  .  .  l« 

Clam  chowder  ....18 

riothes  Lines   46 

Clothes  Line  Pulleys  ...  .46 

Clothes  Pins   46 

Coal   Oil   •.  29 

Cocoa   3? 

Cocoanut    .  34 

Codfish   16 

Coflfees    1 

Coft'ee  E.vtracis    1 

rocdensed  .Milk   3: 

'■'ondiiuents   3<-40 

Corks   4(f 

Cordago   12 

Corn.  Canned    B 

'^r.r..  ^tiircli   .....  J  

Cotloleno   :;4 

Crackers   3"? 

Crenin  of  Tartar   2) 

Currants    n 

Cuttle    Bone  4:; 

Oenii.johu   ,4P 

!>'shes.  AVoodeii   4>' 

rsoor  3l3ls   46 

'"»ried  Fruits   

TVrops  and  Lumps   :i' 

r>ry   Psiiuts  '   .iC 

Oust  Pans   .  tf 

T»H«ters   .  4  P 

BeU   1- 

Kcrg  Food   42 

Ri'ff  Beaters   

Envelopes   :4f 

Kv:iporaled  .Alilk   

Kvtracts,  Beef  3? 

'^rtriets.  Flnvoriug   .  .  lO-JC 

Extracts,  S.vrups   J 

Farin.  Goods    .  .21-22-23-2- 

Figrs    - 

r'ir}-!  Cut  Tolmcco   49 

T'jsli  Kiid  Cheese   

Fish  (cinned)   17 

Fish.   SnifiWed   I  * 

Fish.  Pollcl   1" 

i^l-voring  Extracts  .19-21 

FJoui-   21 

FIv  P-^p^r   42 

^reich  Mustard  (biilk).  .l« 
*"'>ii<s,    c-^nued    .  ..'i-6-7-8-P 

'^-u'ts.  dried   

'^"lif  AV.ix  &  .slriugs  . .  .J.-, 
Fniit   .Jars    .-.  42 


COL. 


•'"t't    .li'T    Cm^s.   !■• 

*"niit  ,'Iar  Uuhhcr-  42 
^;-....tif*n<»  ...  29 
♦;pl:;tioe  ...  :.•!- 
Gingfr,  Preserved   :J.> 


Glne   :..  12 

Gum,  Chewing   31 

Hani   11 

Herring   16 

High  Grade  .Smoking  To- 
bacco  49 

Honc.v    6 

liops   Sii 

Horseradish   40 

Iniv   ..48 

Insect  Powder   43 

Ironing   Boards  46 

lams   7-8 

■lars   U 

.Jellies   7-S 

Lanterns   46 

Lamp  Burners   46 

Lamp    Chiiiine.vs   It: 

Lamp  AVirks   16 

Lantern  Globes   46 

Lard   12 

Laundry  .Materials  2.': 

Laundr.v  Slarcli   39 

Lard  Oil     30 

Lead  Pencils   48 

Lemon  Squeezers   IJ 

Lemon   Su^ar   .  .  SJ 

Lime  .Juice   :j£ 

Linseed   Oil   2! 

Liquid  Bluing   2(: 

Lobsters.  <'Knne<l   18 

Lozenges   ;{f 

Lubricating  Oil   3(' 

Lye   ..2( 

Macaroni   2' 

.Uacherel   (sail)   ^  .1' 

Mackerel,  tins   .-.  1". 

Maple  Sugar  _^   4 

Maple  .S.vnip  '   ' 

-Matches   4' 

-Meals   21-22-23-2^ 

Meats  (canne<l)   13-1' 

Milk    (condensefl)   3 

Mince  .Meat    8 

.Mixed    (and.v   30 

.Molasses   2-. 

.Mops  and  Handles   -f» 

Mou.se  Traps   48 

Mushes   2 1-22-23-2  ' 

.Mushrooms   .3.' 

Mustard  (dry)   1? 

.Mustard    (bulk)   4r 

Xe:ttsfoot    Oil   :t< 

Xest    Eggs  \C 

-N'uls    .  .  ( 

Oil    Cans  ...i: 

Oils   Jf 

Olives   str 

Olive  Oil   

0.vsters   i; 


Pails   

Paints,  Drj'  

Paper  Bags   

Paper,  .shelf   

PajM-r,  Toilet   

Pjper.  AVrappihg  . 

I"»prika   

I'arafflne  Candles 

Pastes   ■ 

Peanut  Butter  .... 
Peas  (camied)  .... 

Peels   

Pens,  Steel   

I'euc  lis  

I'epper    .  .  .  ;  

Pepper  SaucA  .... 

Pickles   37-:{«-39 

Pigs'  Feel   

Puicapples  (canued) 
Plug  Tobacco 
Plu'ii  I'liddini; 

Polish,  5!^tal   

Polish,  .shoe   

Polish,  .stove  .  . .  

Pork  nnd  Beans  

Pork.  Barreled  

Potato  M«4Hliers   

"otled  Fish   

Preserves   

Provisions   

Prunes   

"Riisins  

Relishes   39 

Rice   .34 

W/tiiing  Pins   

Kope   

^ago   

«<ilad  Oil   

*al"d  Dressing   

'Snleratus   

S-ihiion  (sail)   

^Tln>on  (canned)   

S:-lhoda  

-i-^U   

'^Tdin^s   

«alt  Fish   

^nlt  Meats   

*Trf>tog»  Chips   

*<^uces   , 

^-uo**  (hulk)   39- 

Souerkniiil   

S   

w«^^l 

■-fie-n  Dip 
^helf  PaiM»r 
■ihell  Fish  .  . 
*hoe  Dressinc 

•^hn»  BrUnllfN 

^hrimps 

■^moked  Fish   


.  COL. 

Smokiog  Tobareo  .  .  10 

sniin'    .v: 

.Soda  and  Saleratus      .  .31* 

So;.p.  scouring   38 

.Soups   36 

Spices   10.SO 

Spittoons   m 

Spoons,  Wood  4(1 

Sprats   IM 

Starch   

Stationery   48 

Stick   Candy   ,  30 

stogies   Mt 

Stove  Polish    .  II 

Sugar    2 

Sugar.  Maple  I 

S.vrup    ;t 

Syrup.  Extracts  1 

Tacks    18 

Tapers,  Gas   .  .  IK 

Tapioca    21 

Teas    .  I 

Tobacco    4!t 

Tobasc  Sauce  lit 
Tobasco  Sauce  to 

Tomatoes   to 

Tomato  Catoup  (bulk>37-40 

Tooth  Picks   48 

"raps   411 

rmffles   .39 

I'ubs   47 

Turpentine   39 

Twine   i^i 

Twine  Holders   4g 

i"wist  To''acco  SO 

■'egetables  (canned)  ....  9 

'■ermlcelli   24 

Vinegar   n-M 

>shboards   47 

iVashing   Powder   2« 

■Va\   i.Tj 

'Vax   Strings   |-, 

^[hips   IX 

, '^'hite  I.ead   ;M) 

A'icking   47 

''lllow  Ware,  etc   4,-, 

■^"Indow   Screen   4S 

•V ringers   47 

^rltinjf   Puper   |K 

iVooden  Ware,  etc  (.-, 
'■'ea-t  Cakes  . 


De^artm^nt  1 
COFFEE,  CHK  OUT,  ETC. 

This  D-rt.  i.;  corrected  by 
M.  J.  braMnvnncTS  •><<(>.;  A.  Schil- 
ling &  Co. ;  J.  A.  Folger  &  Co. 
Green  Coffee. 

In  bag.s  In  drums 
Mocha.  Gon.  Arabian.;;." 


.21 


.21 
.  .12 


Xu.  2   

No.  3   

Moch.a   Liverato  . 

Adon   

Kona  (Hawaiian). 
Mexican  ,13. 
.lava.  Common  ..... .15 

.Tava,  hrow  n  pln'tion.20 
Java    Mandheling  26 

"       Kmc  17 

'"aracnl.  prirhe  w'shd.lS 
Caracol.  oi  Jinary. . .  .12 
Guatemala  Prime.... 15 


23 


16 
IS 
IS 
25 


16 
13 


"       Choice   14>4 

"       Good   121^ 

."o.<:ta  Rica  Prim*;. . .  .13  ' 
'•    ("•hoicc(La  (l'nd)13 

"    Good   .....11-^ 

Salvador    Washed.'. .  .in 
"         Unwashed    .  11 
Caracola  Guatemala. .  l."> 
"       Salvador    .  .15',3 
.  Roast  Coffee. 

.Salvador   i?  ;o 

Jsva  I'l  r.i 

Mocha  Aden  ...^v.  ...27  .".1 
Prme  w'shd,  C.A.blndslO  21 
iOood  C.  A.  Blends... IS  20 

'Ordinary   Blends  13  1" 

iJava  Fficy  MndheIingS3>4  »354 

■'    Kroe   25%  "B'l 

Mocha  Livet-ato  31 U  SV-'ji 

..   ••    -T.  s  ...2.-;u  .-.1^4 

Java  &  Mocha  Fancy. 32H  32?i 

Ko.  2  2R',4  26 

Guatemala  No.  l....l»  1S% 


"       No.  2  n%       16 >4 

Costa  Rica  No.  1....17^  IS^J 

No.   2   IT  isy 

"       No.  2   17  1  TV- 
No.  3   1514  16 

Kona  Fancy   20 lOfi 

No   1   levi  i6»i 

Private  Urnnds. 

Lion.  100-Ib   

Hills  Bros.  .Arabian  Roa.Pt  .26 

.Vrbucklc's  loo-lb.  .-  IT.OTV- 

"M.  J.  B." 
"M.J.B.,"  CO  l"s  in  case..  .2R 

"M.J.P..."  .'io  2's  in  case  27 

"M.J.E.."  21  S's  in  case  2.". 

Sehllliae'H  Bent  Cnffe*. 
In    l-tli    cartons,    in  .")0  or 

100-I^  cases.  Can  ho  assorted  as 
required. 

r.-star    ..    ..nfi'iU-star   ...  .T)-; 

4-  star    ..    .20    i;-star    ...    .-  'i 

5-  star    ..  .25%! 


(     Folser'8  Gold«n  Gate  CoBrr. 

,  100  or  60.  l-ib  tinii  ni 

50  or  30  2-rb  tins  ::« 

40  or  3U.  2i:-H)  tins  

'20  or  12.  .'■.-rb  tins   

Never  sold  in  bulk 

•  Chlcoiy. 

California    0S% 

Belgian  No.  2  07 

Belgian,    Xo.    1  07% 

Coffr«  Extmcta. 

Bulk,  per  lb  m 

Vienna,  U"s,  lo-lb.  bx....2« 

V'ienna,  I's,  10-ib.  bx  25 

Ackermann's,  ^-grossbxs. 
gross   4.tft 
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Department  2 


This  Dept.  Is  corrected  Ly 
M.  3.  Brandensteln  &  Co  ,  A.  Schill- 
ing 4  C.I  .  J    A   Fulger  *  Co. 


Japan. 
TEAS. 

(Panfired.  Surnlried  or  RasUet- 
fired. ) 

lOxtra  Fancv  Sfi  74 

Fanc-v   44  ^fi 

Choicest   39  43 

Choice  j4  SS 

Finp   -4  33 

Fair   -ii  24 

Green  China 

(Gunpowder  Imperial  orToung 
Hvsoiij 

Extra  Fancy  r.6  70 

Fancy   3S  46 

Choicest   35  37 

Extra  Choice  32  34 

Pint-   ar.  31 

Fair   -l*  '  '^■'> 

EugllsU  Breakfast, 

Extra  Fancy  67  SO 

Fancy   -SI  6b 

Choicest   i-]  "0 

Choice   ||4  ^0 

Fine   20  22 

Fair   15 

Oolous> 


Extra  Fancy  $1  52 

Fancy   50 

Choicest   •>»  %° 

Extra  Choice  33  3o 

Fine   II  ^2 

Fair   -2  -'6 

Ceylon  and  IndJa. 

Broken  Orange  Pekoe.. 36  65 

Brolcen  Pekoe  3o  56 

Orange  Pekoe  31  oo 

Pekoe  27  46 

Pekoe  Soucliong  ^4 

Sehiinnsr'M  Best  Teas. 


(Packed  only  in  16,  12,  8  and 
6-oz.  Cartoons.    Never  in  bulk) 

Japan,  per  lb  $0.45 

do.   1  crown    -J" 

do.  2  crown    l-^y 

En^iish  Breakfast  4rt 

do.  1  crown    -^0 

do.  2  crown    \' 

Ceylon   

do.  1  crown    .-J" 

do.  2  crown   

Oolong-  

do,  1  crown    -^1' 

do,  2  crown   

TREK  TEA. 

(Full  weights  only.) 
Packed  in  1  lb.  and  %  lb. 

cartons.   „„,, 

Japan   37 y.:E.  B  Congou.^. 

Ooolnng   no    Gunpowder  .4S 

Ceylon   37V.:Or  ntal  Blnd.uiVa 

Folgcr's  Cioldeo  Gate  Tea. 


T—nan   143|42|41 'A  141141 

English  Breakfast.  43l4214m:|41|41 

Ccvlon   146I4514U144I44 

oolong    ■  148147140^5  146140 

Ounp<rwder   |4B|4r.|44 |44|44 

Black  and  Oreen.  .143(42141  >i|41|4l 


Department  S. 

This  Dept.  Is  corrected  by 
Susenian,  \Vomiser  &  Co.,  .1.  H. 
Xewbaner  &  Co. 

SrG.\U  ANT>  SYRFPS. 


The  Western  Sugar  Refining 
Company  quotes  net  cash 
prices  as  fcillows.  Bariels  are 
an  advano'  of  lOc;  half  bar- 
rels, 2!.>-;  boxes,  5(ii:;  f.O-lb. 
bag-s,  10c. 

Fruit    Granulated   '^AT, 

Di-y  Granulnted.  lOO-lli  sack.. .1.4', 

Beet  Granulated   .'i.Sr, 

Ci^nfectioners"    A   S.l", 

Cube   r»70 

t':uslied   .'i.Ofl 

Candy  Granulated   5.5ri 

Magnolia  A  5.0:'. 

E.ctra   C   4.fl."> 

G.  ikien  O  4.85 

•■D'  Susjar   ..»  4.7.'. 

H.  &  E.  Crystal  Dominos.  . .  .  S.S.'i 
B;;r.    Barrels   f..9ri 

California  &  Hawaiian  Sugar  Re- 
fining ("o.  Additional  per  IciU  \hs: 
In  hhl.t:.  and  00-lh  bags.  10c  more; 
half  bbls.  L'Gc  more;  bo.xes  60c 
more:  for  all  grades: 

Graijulated  Basis   .5.45 

Powdered   .5.55 

(A)   Crashed   5.70 

Beiry   5Ji0 

Extra  Fine  Granulated  .'.4  5 


. .  -o.o,-> 

.  7.9B 


•  Coarse  Dry  Granulated  5.45 

Confectioners'    (A)  5.4:, 

Confectioners'   Crystal   5.&5 

Cubes  .-.  -5.70 

Bricks  '.  5.70 

Beet  Granv,   lOO-Tb  hags  only.  .5.35 

E.xielsior   5.05 

lixtra  (B)   4.95 

tiolden    (Ci   4.S.=> 

Yellow    (D)   4.75 

V.  nn<l  H.  "HiKmde"  Bar. 

In  Hill- 11.  sacks   

:Jii-ni.  tioxes   

10- lb.  tins.  10  in  case 

?.',-rh.  tins   .7.2f> 

40- lb.    tins    7.25 

Barrels   G.S5 

Half  barrels    5.S0 

I.ong'M  Peerless  XXXXXX 

Do.  Mils   C.05 

Do.  lo  bbls   7.20 

Do,  4-ttj.  tins,  cases'.   .S.50 

Do.  35-!b.  tin.s.  10  in  case.. 8.4.0 
Do.  lo-Ib.  tins,  10  iu -case.  .  9.05 
Do.  S-lb.  tins.  S  in  case.. ..9.05 

Do.  .10-16.  boxes   7.70 

For  Baker.s'  and  Confections'  Use. 

Barrels   $6  25 

Half  bbls   fi.50 

Boxes,   .10   lb.'!,   each!   7  u» 

M.\Pr.E  SlKUP. 
"OhI  .Manse." 
:  Gal.  tins,  Va  dz  to  case.  dz.. $14.00 
Gal  tins,  1  dz  to  case,  dz  i.."i'i 
^  Quart  tins,  2  dz  to  case,  dz 
,  Pint  tins.  4  dz  lo  case,  dz.  . 
Jacket   Cans,   bulk,   per  gal 
Glass  Qts,   1  dz  to  case,  dz 
Glass  Pts,  2  dz  to  case.  dz.  . 


4.25 
2.50 

i!oo 

4.50 


.MOI,.4SSES. 


Xms   Cabin  Ma|jle  Synj 

!  Gallons,  per  doz.  .  . 
1  Cans 

'Half-gals,  per  doz. 
.Quarts,   per  doz... 

Pints,  per  doz.  .  .  . 
Bottles 

Quarts,   per  doz.  .  . 

Vinta  per  doz  .... 

.la>.keis.    per   gal.  .  . 

Log  Cabin   Pen-0-C!ic  Sy 

i  Cans 

iGalliins.    per  doz  

"Half-Gals.,    per  ilnz  

i Quarts,    per   doz    ....  .  . 

ipinis.  per  doz   . 

'  Bottles 

I  Quarts,  per  doz   

[Pint.s.    per  doz  

■  .T.ackets.    per  gal   

I  MAPLK  SIGAR. 

1    Toboggan  Brand  .Maple  Sa 

:.1U  1-lb  blocks  (casesi 
Uii  !j-tti  blocks  (cases I 
.Maltese  Cross  Brand  Maple; 
.Vss't'd  ijS.  ^is.  Is.' per  caa 
Scalloped  (?akps.  luu  ti>  ca.si 

Syrup  Extracts. 


rescei 
maplcii 


JACKETS  I  .CASEIS 


Fancy  Open  Kettle 

Pickaniny   

Belmont  I'lantation   

St.  Clair  Plantation  ; 

"  Centrifugal  j 

Oak  Grove   

St.   Jlary's   ; 

Baking  Molasses  j 
Hawaiian  Island,  Genuine. 

Cane  ' 
Black  Strap  


Bbl. 
'54  G 

.52I 
.471 
;  .411 

I  .37I 

;  I 

i  .S2| 
.191 
I 

.171 


bbl. 
S4  G 


bbl 

17  G15 


5  G 


\g 

71  


20  1 

4  G 

10  G 

%gI 

54 

.57 

491 

.52 

431 

.4S 

1 

39| 

.42 

34I 

.37 

211 

.24 

1 

191 

.22 

2.981  2.72|  2.421  6.90|  7.601  5.28 

2.731  2  S0|  2.221  6.401  7,10|  4,9S 

2.43    2.?2|  1.981  5.80|  6.50|  4.62 

i         I  I         I  I 

2.231  2.651  1.S2I  5.40|  6.101  4.38 


oz,   doz.  . 
oz,   doz.  . 
oz.   doz. . 
Crescent 

doz. . . 


3.001 16  oz,  dosl 
5,251  32  oz.  doll 
9.75|G.-ils.  eacul 
Oil  of  Mapleb 


1.9S1  1.82 
1.331  1-24 
I 

1.231-1.15 


1.62 
1.10 


1.06 


doz 
doz' 
dosl 


4.901  5.60i  4.0s 
I  I 


T.4BEE  SYRITS. 


»>:iratugu  Urips.  made  from  pur- 
granulated   sugar,    packed:  1? 

.  .  I's.  JS.L'S  

High  Grade  Sugar  Syrups. 

(Pr.re  White) 

White   Susar  Drips  

(Delicious  Flavor 

Perfecto   

Sugar  S.vrups 

Xew  Butter  Scotch   

Victor   

Golden  Gate  •.  

Cooking  Syrups 

Carnation  Drips   

Golden  Drips   

Si>ecial  Table  Syrnp 
Heliotrope   


J-A.CKETS 


1-oz.,  doz...  2.702-oz. 

S-oz  15.004-oz. 

16  oz.  doz.  .27,00132  o; 
Gals,  each.  .la.00| 

Hardesty's  Maple  Exti 
1  oz,  doz. .  .$1.10|2  'oz.  di 


KITTS 


t  % 
Bbl.'  bbl. 

54  G  34  G 


bbl. 
17  G 


5  G 


4',i 
G 


4  GisG 


2G  |1G  12  G 


1 

.521 
1 

i 

.541 

1 

1 
1 

.571  2.9S 
1 

1 
1 

2.971 
1 

1 
1 

2.421 
1 

l.Sl 

.47I 

1 

.491 

\ 

.521 

2.73 

1 

3.501 

1 

2.221 

1.71 

1 

.441 

1 

.461 

1 

.491 

2.58 

1 

2.361 

1 

2.101 

1.62 

1 

.451 
.401 
.3$j 

1 

.471 
.421 
.401 

1 

.501 
.45f 
.431 

2.63 
2.38 
2.28 

■ 

1 

2.411 
2.1SI 
2.091 
1 

1 

2.141 
1.941 
1.S6I 

1.65 
1.50 
1.44 

.34J 

.251 

1 

.361 
.27j 

1 

.391 
.301 

2.0s 
1.63 

1.911 
1.511 

1 

1.761 
1.341 

1  32 
1.05 

1 

.381 

1 

.401 

1 

.431 

2.28 

1 

2.091 

1 

1.S6I 

1.44 

Hi'lH    20  \i% 

a  I  G  i-G 


I 

1.281  .7211.3411. 21  1.0.SI0.90i7.j 
II 
I       I  ^ 
I.ISI  .67|1.24|1.12;i.011S.40|7.l 
I       I       1       I       I       I  ^ 
1.12110  1-gal.  Jackets,  crtd,, 

I  per  Crate,"! 
1.141  .6511.2011.091  .9S|6.2C;0..'" 
1.041  .60|1. 1011.011  .90|5.70iG.f 
1.001  .5811.061  .971  .S7!5..';0!e.f 

II  I       I       i       \  ^\ 
.921  .541  .981  .901  ,Sli5,1015jj 
.741  .451  .801  .731  .6S|4,2014J 

I       i       1  C.A.SES 
1.00!  .SSiRound  Friction  Tog 
6  10-lb  Tins,  per  case. 
24  3-lb  Tins,  per  case. 
12  .T-lb  tins,  per  cse... 


MAPLE  SYRUPg. 


JACKETS.  I 


CASrii 


I  Bbl. 
54  G 


\Voo<Ua>vii,  made  from  pure  maple     sssp     in  the 
groves  at  Beauee.  Canada. and  I's  also  packed: 
Cases:  12-1's  .$13.44;  6-1's.  16.72;    12-y.'3  ,J7.14; 

24-'^'s,  S'^.IO;  24-is's.  $5.10. 
Bottles:  1?  Qts,  $4,60;  24  pts.  $4.90. 

Deer  Lodge   

New  England  

Canada  Sap  


H  ,1  % 

bbl.ibbl.  4',i|  to  20  1 
34  G  17  gIs  G  1   G  '4  G    1  G  t_HGI 

"  "  "II  I  1 

.97  1.0015.13  4.6CU.14|11.20|21.90!8.! 
I  I       1        I  I 


.9014.63 
.8214.23 


4.21l3,T4110.20|10.9Ol7.: 
.S6|:5.42|  9.40|l0.30|7.i 
I  ) 


72|373|3.41|3.07l 
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Deimrtmcnt  4. 
UKIED  FRUITS,  ISUTS  AND 

HONEY. 

This  Dept.  is  corrected  by 
GuKffeohiiue  &  Co.,    Tillmann  & 
Bcudel. 

(Add  Mc  for  00-lb.  boxes  and 
%c  lor  boxesj. 
Apiiles. 

Suiulrivil.    sacks    7 

EvaiJ.  Fijncy,   50-Ib   boxus....  U 
Evap.  ex.  choice.   50-lb  box.. 

111  I'l.  rhoice.  50-rt)   box   n 

Apricots. 

I  n  '  .  u    ."^acks    '2- 

Kancy  Sacks    "j 

Faiicj%  iTi-ri].  boxes   27, 

Blackberries. 

Ja  boxes,  per  lb  none 

Cherries. 

Pitted,  In  boxes,  per  lb  35 

Uupitted,  in  boxes,  per  It).  12% 
Currants. 

In  bbls   091,4 

Rccloaili  il,  ill  bbls  lO'i 

Hecleaiu'd.  j.l-lb  boxes  11  Vi 

Kecleaiicd,   r.U-lb   buxes  11 

RecK-ancd.    1-lb    carls  115^ 

Ki'cleanca,  iL'-oz  carts   10 -7i 

Dates. 

•1.    H-lb.    per    lb  .  11 

I  cisian,  G5-lb  case  07 

VIGS  (California) 

Slack,   yacks   n\':. 

Black,  i.'i-Ib  boxes,  per  box.  .1.2,'j 

White,    bags   04 '/2 

AVhlte,  10  1-115.  brks.,  pr 

box  .  .•  65  .no 

Wliite,  50- 'is   :   2.00 

FIGS  (luip.  Smyrna.) 

box   90 

Choice,  5-tb.  bx.,  per  It).... 16 

X.  B. — .\11  these  prices  are  ou 


Xectariues. 

190?  Crop 

\Vl)iu-   ;..A(> 

Ue.l   ,..16 

I'caclifs. 
Choice,    sks.  .Hi  Fancy,  sks..l2',4 
Ex   Ch'oe.sksll ^_-.iViwj:  ...-.i  _« 
Penrs. 

I.'hoioe,    'iS,    ill   sacks  10',:: 

Ux.  choire,   '-s.  in  sacks  10 

Fanicy,  in    .sacks  13 

I'luins. 

Unpitted    ...  Pitted.black.il 
Pitted,   blchdll'^ilOUs-llOs  .. 
Frnucs. 

Sks.  bx. 
20-lb. 

:;0-IOs   SSJ  9'i 

Ju-riOs   714, 

.".u-i;o.s   c         ^  li 

60-70S   5V>     '  6 

S0-90S   5  5',i 

90-lOOs   4'/i  5 

in  cases  of  lL'.i-lb  tins  -. 

In  cases  of  12   5-lb  tins... 
Uaislns. 
Box   %s    14  s  5  01b. 

6  Cr.  Layers..  3.50  2.75   

5   Cr.   I.axers.  .   3.00  3.25  3.50  .... 

^  <■!■■  I.;..-  .Ts    i.ao 

'  '1      i     ■  'IS    2.UU 

■•   IT     l.:iye.s    2.25 

4    Ci-.    I.oosl'   10',.. 

Cr,    l.uose   to  ' 

2  Cr.   Tax  ISC   09  '  J 

Fancy  Clu.sler.---,   l-lb  cart 

per  clnz   

Fuin'.r   i'liisici-->.   ."i-lb  cart 

rnl.lrihl     S::llail,is,        I -rb  8 

Thoinp.son'.s  bleached  Suit. 

seedless,   50-lb   11 

Bleached  Suit.,  sdlss   9 

Seedless  Muscatels,  GO-lb 

cases    7 


K.  li..  3e  ICS   lO'.i 

Blue  Bell.  50  Is  (seeded) ....  1 0  U 

Seeded.  J  2  oz.   cartons  lu'^ 

Seeded,   12   oz  can   a 

Seedcil.  bulk,    b  11 

ia07  Crop  V.  O.  B. 
Cllifiters  uiid  Layers  20- lb  bxs 

Imperial,  clusters.  U  c.  .f.OO  3.50 
Dehe.sa,  clusters,  6  c.  .  2.50  2.75 
Fancy  clusters,  4  c...  2.00  2.25 

London  Layfers,  3  c  .'1.60 

London  Layers,   2  c  1.50 

Seeded  Per  pkg 

Fancy.  So.  16,  36  to  cs  8%.  9 
Fancy,  Xo.  12,  .45  to  cs.  7  7% 
Choice,  No.  16,  36  to  cs.  S%  S>,!; 
Choice,  No.   12,  45  to  cs.  6%  6% 
25-11)  bxs 

Fancy  bulk,  per  lb....  SV2  S% 
Choice  bulk,   jjer   lb....  8 ,S 
LuoNe  Mucalels  50-lti  bxs 

Standard,  4  c...  7^2 

^    C...7   7  .'4 

2  c  

Seedless    .  ;  ,  ...  6 % 

.Seedless  8ultauas 

Unbleached   ; . .  .  6%  7 

Bleached,  standard  S 

choice   .s  >3 

,  "    ■      ex  choice  ;i 

Tlioiiipson  Seedless 

I'nbleached    7       7  , 

Bleached,  standard  

choice    y^i 

"  .       fancy    ...  10 

■'  ex  fancy   lO'i 

NUTS. 

Alniiuids.  t-'ancy,  I.  X.  L  18 

Almonds,  ciioice  soft  shell 

Drake   ,  IB 

Almonds,  shelled,  Xo.  1  45 

Almonds,  shelled,  Xo.  2  35 

Almonds,   shelled,  Jordan 

Imported   

Almonds.  Jordan.  Dom.... 


19 


^         8  -——J 

Brazils,  ICO- It)  vacks  IS 

Chestnuts.  Italian   20 

CocoanuiK.  per  100  4.50  5.00 

Filberts.  175- lb  sack.  II 

Peanuts,  California   OC 

Peanuts,  Japanese   OS 

Peanuts,  Kustern,lind  plckU..6G>i 

Peanuts,  roasted   S9 

Pecan,  polished   lS-20 

Pine  

Walnuts,  Soft  shell,  bleached .  15 

HO>E¥. 

Pure  white  sage,  2  C-gal 

tills.    [>'-y    lb  ^ 

Light  Amber,  2  b-gal  tins  .... 

per  lb   7  '  . 

White  Clover  (stained.) 

E-gal.  tin,  per  lb  07 'i 

2  dz  2-Iti  jars,  per  case....  S.OO 
2  dz  l-lb  jar.s,  per  case....  4.25 

24-qt.  cans,  per  case   7.0U 

12  %-gal.  cans   6. GO 

6  l-gal.  cans   6.00 

plass.  * 

Per  Doz 

Tumbler,  a  oz..  4  doz  in  case  1.20 
Oval  pints.  4  doz  in  case....  1.25 
l-tl>  glass  Jars,  2  doz  in  case  2.2.'; 
l-lb  glass  jars  (wiili  comb.  .  2.50 
COMB 

Vi'ater  White.  24  J-lb  frames.  . IC 
liight  Amber,  24  l-lb  frames.. II 
Water  White,  24  l-lb  frames.. 15 

BEESWAX. 
Pure   30-31 

Stnndnrd  Juuis. 
Tumblers.  4  doz  to  case.  doz. 
Tumblers.  2  doz  to  ca.sp,  doz^  l.lo 
30-lbkits,  per  kit   2.20 

Standard  Jelly. 

Tumblers,  4  doz  to  case.  doz.  .90 
Tumblers.  2  doz  to  case.  doz.  1  05 
30-Ib  Kitt-s,  per  Kitt...  1  1ft 
I?-lb  Kitts.  per  Kitt   75 


OEPAKTMENT  1. 

'tutures'"  and  only  a  small  ijortion  are  now  ready  for  delivery.     I'riees  shotilcl  be  lljfured  on  a  ba-"!* 
of  5  per  cent  above  tlio'se  (luoled  liereinbelow. 
This^Lepc.  Js  corrected  bj'      Haas  Atros. ;  nellman,  Teck  &  Co. 
Canned  I'ruits 


y.  y. 


y. 


y. 


VAIUKT  V 


1  S5 


"')  I 

.-.0  .| 


|1  40 
.1  2  10 
1  2  GO 
1  2  60 

.  I . :  

1  30 
1  SO 

"1 '2V  I'l  11 

1  50  11  4# 
■•■'•■•I  , 

1  1  if 

1  25 

1;::::: 

......1....; 

1  

 1  

■■U   I   S  25  I 


1  75  I  1 

3  00  I  : 

S  00  I  : 

3  nil.  I 

1  GO  I 


ST,  ! 

85  r 

85  I 


50  I 
50V  I 
50  t 


"0 
00 


110 

'in 


I  2  GO 
I  2  GO 


111! 


J  I) 

4  0 


It' 

1-0 


1  35  I  r  25 
■  I 

1  65  I 
1  S5  I 


2  on 
2  no 
1  10 


!  1 
■  1 
i  1 

I  1 


1  n: 


i  Apples   

■  ApJicols    ^ 

I       "        peeled  i   ,!l  5o 

I      "       sliced    . . . .   '9  5m 

I  Assorted   .  .... 

1  :;o    I  Blackberries  

1  To  Cherries  (Royal  .\nne) .  10  0" 

1  711    )  Cherries  (Wliite)  10  0" 

1   7"     1  Clienies    iI5la<  kl   ,10  00 

1  "5     I  Grapes  (White  Muscat)  


00  \ 
00  I. 


9  00 


Oil- 

s  00 
N  00 

ti  00 


1  so 


2  1: 
2  15 


15  11 
15  ]  1 


2  5  1  2 

(1(1  1 

1  5" 

1  ::ii  [ 

1  20 

1. 

10 

J  25  1  2 

on  ' 

1   5ii  1 

1  :!ii  1 

1  20 

1 

1 II 

-•  25  1  2 

on  ! 

1  511 

1,  :tii 

i  2(1 

1 

1(1 

i     { -. 

(Ml  i 

1  5(1 

1,  30  1 

1  20 

1 

1 II 

ml 

2  50, 

25  2 

2  GO 

2  50 

2  25 

15 

I  I  1  II)  unplPeaclies  1  ViI.'Ih  i'  ■ 

I  211  |ild  I  • 
1  G5  1  1  41:1    1  10  unplPeaches  (l-ehiou  i  Uhki 
i  1     ,         1  25  pkl  I 

1  H:,  |. .-.  .  .-.  |.  . .  . .  .  ■  I  Pleaches  (Lemon  CliiiK: 

1  85  I  1  65  I  1  40|     I  10  upd|  Peaches  (While  HeuHn 
I  i  j     1.  25  pid  I 

85- !  I  I  I  I'eaclies  (White  Heath 

SO  I  1  G5  I  1  4pi    I  05  unpl  Pears  .( IJarHctt).  ..... 

1  20  V"<1  I  '  I 

I'lums  (EsvKi   ...  .1. 
I'liims  ( (;old  T>iop.  . 
I'lunis   (Dams, I'll 
....  I  Raspberries- 
. .  .  . ;  Strawberri' s 
.  .SI.  :;.">;  Ex.  standard.  SI. •>.->. 


Sliced  1 

SliciMl  . 


•  I 

05 


1  00 
1  00 
J  00 
^  00 


sli<-ed  L.  C.  Peaches,  Kx 
cans  to  (he  case,  figure  (Jals, 
.  2  and  \'o.  2'^.  cans.  2  doz 


— 10c  per  dozen  luKher. 
I'O  in  a  case;  No.  I  c:ni^ 


I   do/.en   ill  :i  c:l^ 


I.I.I 
iini' 
,.)(! 


pId 

imp 


I 
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Swiffs  Premium 

Bacon 

It 

A  satisfied  customer  is  an  invaluable  asset. 
Sell  Swift's  Premium  Bacon  and  your  cus- 
tomers will  send  in  repeat  orders.  Every 
piece  of  Bacon  is  U.  S.  Inspected  and  Passed. 


Swift  &  Company,  U.  S.  A. 


»  .10 

Department  5. 

This  Dept.  is  correcled  by   \\ellma,n  reck  &  Co.;  Haas  Kros. 

JELHES,  JAMS -AND  PRESERVES. 


Griffon  tuttifg 


Rose 


Rose 


16-0^.  Jars  16  oz.  Jars  No.  2  Tins.  Picnic  Tins 


Tiitneler 
Jelly 
4'diiz.Case 


g 

1?  I  -   :l.  1^  = 


A|.|>li-   

A |irii;nt  .  .  . 
Al>ricot  W.ii  i 
lilm-klaTiN- 


UiiiiiHu  Maiiiuiliiclu 

i'f.u-h  

I'l  II  111,    1  );i  msijii    .  .  .  . 


.^N,snll(■,l   llcgular   !l  : 

.\ssciitL'd   Berries   ]:,'  .;.>  .. 

riNE  Arpj.Es 

Per  Doz 
•lolin.soirM  Columbia 

KilrprJ.  2  lioz.  In  c;iHe...2  30 
L''.s  j4r;itcfl,  2  in  c;i.sc..2  ?,f> 

y:<  I  (\tf/..  in  oasc.l  ]  S 

Vs  yi:ili'.|.  I  (loz.  if]  o;tse..l  IS 
Gyl.  cotelt^.sK,  4  1/,   tli  .lo  tin, 

'At  tloji.  in  case,  per  lb..  IG 
(ial.,  fyraled,  yito  .to  tins, 

Mi  till-/.,  in  ca.so  ,per  1h  .  .  10 
2'n  .sliced,  BalUniore,  2  doz 

f-ase  2  25 

I's     coc^klail,  Baltimore 

ovals,  •!  (loz.  oa.se  1  2.5 

llinvaiiuii. 

Jixira   slicutl,    :J   iloz,   2Vs   2..')0 

"  "        1  doz.  Is.  none 

Kralfil,    1!  ,(loz.    2s....  2.2:" 

"  ■         •'        i  doz.   Is   ,  l-.'IO 

]■<■]■  tli.Z 

KlaiiWuid,   slli:"il.   2V;.s!.    :',   d../,  'J  iMt 
"        '      "    2s,  i  doz.  . .  .none 

"  "    13,  J  doz   ].:!.■> 

GliUIilw,    2s   2.2r) 

Wliolfl.  2Vs.l,  2  dr'Z   ':.  Ill) 

OiaLcd,    23,   2   do;:   1.7E 


Jelly  Blended 

O 

[1 

2   0  0 

.  ..  .1 

2   UOll  N' 

] 

oil 

I  s:, 

uu|. ..  .1 

1  sal 

-  "0|  1 

:J  00 

.1  .s 

ouji  t,;.] 

1 

-■  oiJll  so 

ooji  ,5;.-,! 

UOll  .^r.i 

1 

1  \:. 

1  :  ^ 

Baked  Beans 

Fanfv  Kastern  % 

l-Ili   T:,\]    tins   50 

Tall   Tiux   80 

■^i^'Ui   ■I'.ill  lins   1  00 

■i-lh  Tall  tins    1  10 

Coru 

Js  Maine,  per  doz  $1..".5 

Gallon,  out,  .Maine,  per  doz.  .non» 
'tSiiHoa,  cob.  Maine,  per  doz.  .  5. .in 
 90 

■V.:.,  ■  .S5 


='  pa 


Iowa,  per 

5    case    lui  -■.     Imv  ,i  .  , . 

Standard  Maine  

I  l'ca» 

I'clil  Pois   

I-:   ;  <  .1    Fine   Silled . 


1.35 

2,00 


90 
90  ■ 


.90 


  1,40  : 



.  ..  .  1.25 


1.S,    i   d,./   .  .  . 
■"        gal.s,  d.iz. 

2  It)  .'iliced..  l.T.'.L'j-nz. 
1-lb  sliced.  .  .95 


9  0 
90 
9u 


6.2  5 


TouiatocM 

.■;s,  Solid  Pack   

;:.s  w  ii  It  popi'i.r.s   

L'Il.s,  .Solid  I'aek   

i:  '^  '--,     Sulid     I'ack     VI  Hh 

:         SI  :j  iidard    1. 1 

' ; ;.  I  I'.m,  S  ti'  nda  rd    • 

Callon.  Solid  Pack   4.00 

Gallon   I'uree    3.25 

Minc-fllaueoua 

Aflic-.lioke  2',<.s  T  i  .. 

( 'a  rrol  s,  2.S  ,-. . 
G.ibbaBC.  2s  . 
Turniiia  .i^al 

Spj  ri  n  'dl ,    "Js    .  . 
Srdn.T-li. 
i;.-.t--,  .... 
)  I  


doz.  .  dS.OO 
whole..  2,25 


  1. 

  1.1 

  4, no 

  ],;i5 

  4  bo 

  1.05 

d'oat  \V'cstern,  ;{s.  .  .  1.15, 
•  ind  .Squash,  gal....  2.50 


12 

l>r,y  Salt  Bucoft' 

I  Clear  Medium   Bacon   Til 

Clear    IdKbt    Medium....,,.  .l| 

I  T,ielit  Uelly   

!  ICxIra    J.iubt    Belly  l| 

Baeon  Hacks   

Bacon  Bellies   

Beechnut   Pai-kiiig  C«J 

Beechnut  .Sliced   Bacon  an4l 
in  Glass. 

I  doz  Xo.  1  .Tars  

lilrie  Brand  Chipped  Beef 
,  Glass,  1  doz  Xo.  1  .Tars. 
5  case  lota,  less  5  per  cent.| 
Dry  Snl\  UeatM 

Sides   

Bellies   l| 

Backs   m 

VaL  Backs   ^l 

Bifrrelcd  Pork 

BhlK. 

Spnro    Uil)S  % 

F;jniil\-     Pork   21.50 

Cl'  ai    Pork   24.00 

Big    I'ofk   26.5«^ 

Barreled  Beef 

Mess  Boer  lO.OOlj 

Kanillv  Beer.   S0.50 

Kx,  r'aniily  Bool".  .  1  1. 00 
Bed  Tongues....  23.00 

VigH  Vvet 

Tierces,  about  300  lb  

Barrels,   about   200  lbs.... 

',i    Mils,    about   80  Ib.s  

Kegs,  about  25  lbs  

Ivils,  a  bout  15  lbs  

I'urc  IjcaC  Lard 


Department  7. 

'riii.s  Dept.  is  correeled  b.v 
isiiNNniuii.   WoriiiNcr   &   Co.,  WcU- 
inan.  Peck  Si  Co. 

C A  I\'  i\  15 »  V  i; (;  lOT A  B I .  S 


Asiiaragus. 

Maniinolh   

l.ar,i;e  White   

.Mediuin  AVliite   

VVhito  Tips   

BeaiiM 

Slriiiglcss  B.xiras   

"Uluo  T.akc,  none!   

Bbio  1/ake.  gal,,  none  ... 
Siring.  2  lb.  Standai-d,  , 
Siring,  gnl,,  .Standard,,., 
Lima,  soaked   


Dcpjuliuont  8. 

rnovisiojNS. 

HAMS. 

Kaslcuii  .Slaiidanl,  t7-].s.. 

l.',-ir, ... 
12-11... 

Picnic  Hams   


.17 
.17 
.17' 
.10', 


■1,:.') 
l.UU 


Iloileir  llauitt 

Skin  on   

Skin  on  

Hrrali  fii.it  Hn<'«>n 

liaslcT  ii    Standard,    t;-.s.  .  .  . 
■    ••  •'  S-lo.. 

10.12  

Ij^utsliMli  t'ured  Baeuii 

Baiilern   (^nre,    ,<<  HI  I 

Eaalcru  Cure,   s-io  1  ,S  14 


.21 1 


.20 
.P.I 


Tivi  ,s.  about  .150  lbs  m 
'l-  libl.s.  about  100  lbs.  . 
Ml  II,  Wood  Tub,  SO-lbs, 
oo-ii,   Wood  Tub.  '60  Iti.s, 

20-lb    Wood  Tubs  

50-11)  ("a us,  one  lo  a  ca.s 
20-lb  Cans,  4  .to  ca.se.,. 
10- lb  Cans,  C  to  a  ca.se. 
5-11)  Cans,  fi  (o  a  ca.se, 
3-lb  Cans,  20  lo  a  case. 


(iiolden  (ilHfe  T.ard.  ^ 
I  Ticr<  es,    about    .170    tb  ncttl 

M:    Idds,  about  150 -lb  net..'/; 

50-1l>   cans,  li   to  case  ^.  ■ 

20- III   cans,   4   lo  case  

lo-lblblb   calls,   B  to  case.  .. 

5  lb  caii.s,  12  to  case  

"  lb    cans,    20   to  case  

;.'o-i?)    wood  bkts«  

lio  111     tubs    .  .  .  .   

,  .SO-lb  tubs   
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Compoand  Lard 

Tierces,  aboul  360  Tbe,  net.... 09% 

50-tb  Cans,  1  to  a  caea  10 

10-lb  Cans,  6  to  a  case  10% 

S-lb'Cans,  12  to  a  case  10% 

■i  \ti  Cans,  20  to  a  case...  .10% 

"Arrow"  Compndnd. 

Tierces,  abont  ^70  Xh  net.. 


.Ml  rti    tins,   1!   to  rase 


.  354 
.  1 0  'i 


14 

',i  bbls,  about  150  lt>  net  10% 

50-lt)  tins,  1  to  case  1014 


15 


16 


4  to  case  10V.J 

6  to  case  lO^i 


20-lT)  tins, 
lO-m  tins, 

5-Ib   tins,   12  to  case  11 

3- lb   ting,    20   to  case  li 

20-n>   wood  bkts,  20  lb  net..loas 
wooU   tlila,    CO    lb  ni^tlO'/a 

WOOU  net..  10 14 

Smersne. 
Cans   ,  Mon6 


Department  10. 
FISH  AND  CHEESE. 

Thia  Dept.   Is  corrected  t-y 


60- IT) 
SO- lb 


r,o-tb 


Department  0.  CANNED  MEATS. 

Tlii.^  D-'pt.  l.s  corrected  by  CuUaliy  &  Co. 


Kaatera  Codflah 

Qen.  Ceorgea,  S  nah  to  ob>11  00 
Gen   Georiiei,  1     fish  to  ca..  10  00 

Geo    l.-ur.  Cod,  i.ase-   j  so 

fffeland  Bros.;  RoethlltiberKer  ft  'f^''-  Cod  .40  flsh  to  <-9  8.00 

UrasKoir  Men.  Oeo.  MIddlrH,  eu  tlsli..'.  l& 

Haaaiau  Caviar.  lOen.  O.-o.  Blocks,  ^o  M>,l,  n-, 

i  Per  doz]  .Slir«-Uded  Codflah 

1-lb  cans,  2  doz  in  case  s  .so' Bea^d.sk•y■.•^    .shroddfd,  L' 

Mi-ll)  cans.  2  doz  in  case....  liP.OO      doz.    in    ca.se   1  im 


AI.L  PRICES  ARE  PEK  DOZEN 


d 

o 
to  c 
a 

T'3 


Corned  Beet   

Roast  Beef  

Roast  Mutton   

Brisket  Be<n'  

Boiled  Bi-el'   

i.MUpped  Be>-f  (in  liiis)   

Sliced  Beef  (in  gias.s)   

Hllccd  Beet  (In  tin.s)  

Kliced  Beef   (In  glass)   

Chip   Beef   (in  Tins)  

Brawn   

I'Igs"  Feet   

Corned  Pork   

I.unch  TonKiie   

Slieep  Tongue   

T.arabs'  Tongue   

truncheon  Tongue   

Sliced  Bacon  (in  tins)   

Sliced  Bacon  (in  glass)   

Deviled  Ham  (Geinuine)   

Potted  Hain  (Genuine)   

Potted   Tongue  (Geniiine)  

Potted  Meat  (Ham  Flavor)... 
Deviled  Meat  (Ham  Flavor)... 
Potted  Meat.  (Tongue  Flavor). 

Boiteless  Chicken  

Veal  Loat  

Sandwich  Ijoaf   

Picnic  Loaf   

Chili  Con  Carne   

Beafsteak  and  Onions   

Hamburger  Steak  

Frankfurter  Bratwurst   

Minced  Collops   

TrIpe   

Sweetbreads  ^  

■Vienna  Sausage   

Pork  Sausage   

'Oxford  Sausage   

Bojogna  Sausage  '.  

.Sausage  and  Kraut   

Stewed  Kidneys   

Corned-B,-^ef  Ilasli   

Luncli  .S;iusaKi-   

German   l^uncli  .Kau<5;iKP  . 
Ox  Marr^iw   


•  I  1 
■  I  1 


•i  liO 


■  I  I 

.  I  t  4  0 

.1  1  SO 

.1  1  .--.o 


.1  1  -ir,  I  2 


1 II 

■10 


1  s.-,  |. 


I  - 


I  7  r,o 

.  |2U  00 

■  I  

.|22  00 
■I  


j'/4-rb  cans,  .'i  doz  In  caxe.  .  fi.JO 
I'i-lb  cans,  n  doz  in  castT. .  i:.70 

IWhite    Label    Brand  nnne 

I  CHBGSR 

I       Foreig-u  and  Doroe»(i(>. 

i  new 
-Vew  York  State  Fae^tory 

Cheddars   Jiinn   make....  LS 

Twins.  .Inne  make    !,>; 

October  make,  Cheddadr'a.  .  3iH4 

October  make.  Twins   19 


2  H 
2  5t 


.1  1  65 
.1  1  4.1 
.1  1  4.'-, 

•I  

■I- 


40 


CO 


NorireKlao  Mavlcrrrl 

Bloalex.  ]:;u-l:io  nah  r.S  04 

Bloater.  ',(,  bbl.,  tiU-66  n«h....l>>f;c 

Jo.  1,  ISO  ICO  nsh  4S  00 

-\'o.  1.  7G-!>0  tlsh  2S  &» 

lo.  ■•.  220-240  nsh  4J7  OC 

-Mo.  2,  110-120  fish  C» 

.No.  2,  300-350  fish   Ot 

Mo.  3,  150-175  fish  16.00 

.\"o.   4,  4UU-44U  fish,   bbl   26  UO 

-Vo.    4,    200-220   fish   13  f.i» 

Irlah  Mackerel 


I 


I  2 


I.  .  .  . 
.  I  .  .  . 


.  \So.l  '.ii.  . 


85  I 
S5  I 
85  I 
40  I 
40  I 
40  I 


1  :,r, 

.1  50 
1  50 

1  50 
75 
75 

7  5 

2  CO 


..|  ri5 
.  .|  05 
^o.  %|  05 
5  I  80 
.  .  I  itO 
.  .1  1)0 

-.1  

.■.I  


SO  I 

80  I 

80 

30 

65 

65 

SO 


Ok  Toukuc  (wlinio) 
liorizos   


.1  1 


I  00 

I  85 
1  1  00 

1  

I  6  2; 


I  No.  ?. 
I  Tins 
|1  or  : 
|Dz.  ir 
I  Case 
I  1  SO 
1  SO 
1  &0 


al.  Stat.-  factory  flats.  ...  15  V-i-ie'-Vo.    1,    200-220  flsh  non« 

-al.  .Stale  fctry.  Young  Am. .  17-lf 'No.  1,  SO-HO  Hsh   none 

Tack  or  Monterey   16-17l-Vo.  2,  325-35*  flsh  none 

Brick    Cienm   is-ul.^o.  2,  l:ti>-110  flgh  nona 

Limburgi-r.    Easlern,    ll>  17-if  i-N'o.    2,   475-500  flsh  nona 

5wlsj.  imported,  lb..   30    ;N'».   2,    lSO-190   flsli  „..ti» 

Domestic  Tft  ins.  new  22 ',1. -22l.-"^'''-   L   10- lb  kits.   15- li;  

.<oquefort,    rt)                             J'j     No.  2,    20-22  llsli 

louda,  per  lb   27 

5ap  Sago   

Pineapples,  Eastrn,  6  in  cs,  cn.  2  .">( 
Pineapples.  Kastn,  C  In  cs,  smi  2  SC 
'iolaind,    Rdam,nied  plain,  dz  9  6( 

Soiland,    Edam,    medium   in         jMo.  1.  140-150  tlsh  ^.^iiona 

bladders,  per  doz..,.  9  50  10  0('"^°'    ^'  flsh  nona 

^■fTr'd  Edam,  small   34-35  pdf  i         ^'   130-140  flsh  28.00 


.  nunt 


American  Blonlrra 

Shore  Bloaters,  115-120  flsh. 
shore    Bloaters,    45-.';o  nsli..none 

Sxtra  No.  1,  120-130  flsh  none 

Hxira  No.  1,  no-5S  flsh  


.  nona 


per  case  of  12 


9.00 


55-CO  flsh  11.00 


P'ffr'd   Edam,    med  .  . .  .  38-40  f  9.7f 
Do    Edain,    large.  ..  .44-45  10. 5t 
Fancy 

^amembert,  Erie,  Roquefort- 

and  Gorgonzola,  jars...nonf 
^armesan  C  &  B,  snil  bot 

doz    3  0( 

'armesan  C  &-  B,  Ig-e  bot,         : Extra  Mes.s.  7  to  8  fish  each.. »3. 00 

doz    5  oc  >^o.  J.  kits,  8-9  fish  or  15- 

Bayle'=  .^^  ''sh    1.40 


\'o.  2.  140-lCO  flsh  none 

Vo.  2.  60-cn  flsh  none 

-Vo.  2,  160-180  flsh  none 

So.   2.   70-80  nsh  none 

N'o.  2.  180-200  flsh  none 

.Vo.   2,   80-SO  flsh  none 

In  KIta 


Small  i/s-rt)  1-Ib.  2y.-Tb  5-Ib 
")eviled  Cheese' 

$1.00.  $2.25,  $4.00,  $5.00,  $9.0( 
Vfter  Dinner  Cheese 


Mo.  2,  kits,  8-9  or  20-22 

flsh    1.30 

Salmon 

King,    bbl.s  nona 


;:i  .Xa.  2  l.\'o.2«j|  No.  3  |  No.  C 
I  7  DO  I  9  25  111  25  |20  50 

J.......I..-...1  1 


I  No. 
.|10  I 


Every  Dealer 

Who  Consults  this  Department 

SELLS  CANNED  MEAT 

 It  Would  Help  Your  Goods 

If  He  Read  About  Them 

HERE 


$1.00,  $2.4(j,  $4.00,  $-1.50,  $7.5(  iO''®S<"''  Silversides.  bbls. 13  00 

'voquefort  Chbese:  AJaska  Red,  bbls  13  00 

$1.00  .$2.40.  $-1.00  .$4.50.  $7  Sf  '^l'is'^a-   I^^d,    i^-bbls,  100 

m"SJ;1.::r.tt:i!'  Rear i,i\s: \jn< 

.1  ,r:^«'""'  '''^'s   15.00-is.i.a 

Tongues  and  Sound.s,  kits 

Tongues   and  Sound.f, 

10.b(     ^^-bbls.   SO-tb  II  50 

•S-  I      New  Herrlne,  Hack  190ti 
Holland. 
'•"'  Ex  Slcld  Mixed,  bbls... 

3-25   V4  bbls  . 

■*''|    "        "       "    KcB   -   

,'Cheaper  grade,  mixed,  bbl.. IS. 00 
■'    H  bbl  ..  8.50 

Bundles,   per  lb   4',4|ex  Selected,  Mllchner," ' bbl.' .■-2.'o» 

.ase.  selected,  per  lb   5lt'  "  "  ••        bbl         II  sa 

'=!oneless,  30-lb  boxes,  lb   5  "    "  ••  •■    Keg  J  35 

^onele-ss,  40-lb  boxes,  lb  ... .     5H  icheaper.  Milchner.  bbl .  .'iS.OO 

boneless  Stripes,  per  lb   0    '       "  "       u  bbl  9  St 

Boneless  Blocks,  per  lb   7  "  "       Kegs  I'oJ 

R^H!!^*^  L^VJ".''-  S>^  Labrador,  round.   160  flsh:.'.'  S.'so 

Boneless  Middles,  per  lb   7>t  r^brador  Split,  per  %  bbl..  e.Srt 

Boneless  Middles,  extra. per  lb  .lO't  ■**<Jlflc.    ^-bbl   t.$4 


mperial  Cheese — 
-lub  size,  2  doz  jars,  doz.  . . 
s'o.  1.  size,  1  doz  jars,  doz. 
\'o.  2  size,  l,^  doz  jars,  doz. 
N'o.  3  size,  Vi  doz  jars.  doz. 
(ndividuals,  5  doz  jars.  doz. 
Roquefort  Cheese — 
^mall  size,  2  doz  jars.  doz. 
Large  size.  1  doz  jars.  doz. 
Individuals,  5  doz  jars,  doz. 
SALT  FISH 
Vnclflc  Coddah 


20  00 
lO.fiO 
1.20 


WIELAND  BROS. 


.109-311  n.VVIS  .STRfCFT, 


SAV  FH.\NriSCO. 


Importers  and  Commission 
Merchants 

SPECIAI.TreS— Imported  and  dcraesllc  Swiss  Chces?.  Limburger 
Brick  (.heese,  Edam,  Roquefort,  etc.:  Mackerel.  Codfish.  Holland 
Herrings.  Olive  Oil.  .Spanish  and  California  Olives  all  kinds  of 
Sausages  and  other  delicacies 

SOLE  AGENTS  for  Sierra  Cheese.  German  Breakfart  Cbj^^e  Brla. 
Cumenbert,  Schloss,  Kronen  and  Neufcbatel  Cheese.  ' 
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Smoked  Flsb 

Xeptune,   Bfand,   liiua  J2.85 

Septune,  Brand  503   1.60 

minty   Brand,    50s.  ........ .  2.25 

iiiloaters,  Grim.,  100  box.... $3. 00 

BloalefB,   Urim.,    50   In   box.  1.75 

Bloaters,  Cromarty   3.00 

Yarmouth,  lOu  m  bos,,-. 

Halibut,  chuniis   ,  .15 

Herring-,  boxes,  Eastern  25 

Berring,  boxes,  Washingtcn  .20 
Herrings,    Neptune,  boneless, 

bo:te3  of  .103,  net   1  S". 

Al.urt-  SelecterV'  Rpfi  Her- 

ring.-?,  lOO'.s  1.90 

;\Ioir's  Selected  Red  Hcr- 

ring-.s,  50'.s    ].?r> 

Salmon  ,por  tb  lu  20 

Beardsley's. 
Ucrring,  boneless,  tins.  doz.  .  1.50 
Herring,  boneless,  small,  doz  1.00 
Herring,     boneless,  vacuum 

tumblers,  3  doz  in  case....  1.95 
Finnan  Haddies,  30-tb  boxes, 

per  lb   13% 

Putted  Fish. 

Per  doz 

Potted  Crab   .n.8!S 

Kipper  Paste    1.00 

Anchovy  Bloater  Paste   2.30 

Ditto,  fancy  pots    4.7.') 

Yarmouth  Bloater  Paste  .75 
Ditto,  fancy  pots....     ..  4.75 

Kippered  Herring's    1.90 

ICippered  Herrings,  Meir.?.1.90 

Uepurtnient  11. 

»:.\NNEI>  FISH. 

This  Dept.  Is  corrected  by 
SiiNsraan,  Wormspr  &  Co. ;  Tillmaon 
et  Beqdel. 

Doz. 

Anchovies,  in  oil,  2  doz 

'is  pts.,  in  glass,  doz   G.bO 

Anchovies,  "  doz,   H  pts,  dz.  3.00 

Bloaters,  Yarmouth  C.  & 

B.  doz  4.50 

Codfish    Balls,    a-lb  tins 

per.  doz  2.25 

Eels,    Hamburg-,   in  jelly, 

l-Ib    tins    2.35 

Eels,  smoked,  i-tb,  per  dz.  .  2.85 
Finnan  Haddies,  2-lb  ovl.  2.25 
Finnan   Haddies.  1-lb. 

round,  per  doz  A. SO 

Sardelk's.  imp., -lb  tins....  2.50 
Sardellcs,  imp.  in  glass.  3.00 
Sardelles,  dom.  1-lb,  glss  S  25 
Sardelles,  Ankers.  Va  kes  3.00 

Sprats   7.50  S.OO 

Mackerel 
1-lb  tins,  50  in  a  case 
2-rb  tins  ,2  doz.  in  a  case 
Gold  Label  ,1-tb  tins.,...  1.50 
P.  &.  W.,  2-lb  soused...'.  2.75 

P.  &  W.,  2-  Itimustard  2.75 

P.  &  W.,  2-11)  tomato   2.70 

Underwood,  2-lb  soused..  2.85 
IJnder-tvood,  2-Tb  tomato.  2.85 
Underwood,  2-lb  mustard.  2.85 
IjOS  Angeles,  2 -lb  soused.  2.55 
IjOS  Ang-eles  ,2- lb  tomato. 2. 55 
X.,os  Angeles,  2-113  mustrd.2.55 
Mt.  Desert,  2-lh  soused..  2.25 
Mt.  Desert,  2-lb  tomato. .. 2. ^> 
Mt.  Desert,  1-lb  soused..  1.35 

Bliieback,  l-tb.  fresh  1.10 

4  doz..  Is,  nat,  oval   1.80 

4  doz.,  flat,  aquare  -. .  1.40 

Crescent  Mackerel 

Soused,   18-oz  tins,   doz  ?1.80 

Tomato,    18-oz   tins,   doz....  1.80 
Mustard,   IS-oz  tins,  doz....  1.80 
Mackerel  In  Oil. 

Bczler's    3.00  4.00 

Lemarchand   5.00  7.00 

Salmon 

Alaska  Red,  l-lb   tins,  doz..?1.25 

Alaska  Red,  2-lb   none 

Ala.ska  Pink  ,1-lb.  tins  '.i,'". 

Ala.«ka  Flats,  1  lb  none 

Oregon  Red,  1  lb  none 

Oregon  Kod    2  lb  none 

Oregon  l-'ink.  1  lb  none 

Oregon  Pink,  2  lb  none 

>^  wiota,  1  lb  none 

Columbia  Riv,  lib  tls.  ..none 
Columbia  Riv,  lib  flats.. none 
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Sardiaes. 

Per  case 

French,  %s,  IS  m.m   9.50 

ViS,   22  m.m   12.50 

Portuguese,  Hs,  18  m.m....    9  oo 

:         "       %3,   22  m.m......  9.50 

%s,   30  m.m.  .. . .  .  16.00 

'  Nori.vegian,  Hs,  13  mm      .  9.00 
Sprats. 

i  French,   ^43,  IS  m.m   8.50 

?.2  m.m  ■      9  50 

American  Sardiaes  i 

(rir,  pkd  100  to  cs,   '43.50  to'  cs.) 

'i    in  oil.  -R'ithout  kej'  .3.80 

'   I,':  in  oil  -svith  key   1.00 

in  oil,  per  doz   .50 

],r.  in  mustard,  per  doz   .60 

;    '(lS  in  mustard,  case  .3.75 

I   %s  in  mustard,  per  doz......  .95 

%s  in  mustard,  case...-  3.25 

SHBLL  FISH. 
Abaiunes 

I  4  doz  in  cs  ,with  shells,  cs  6.00 
i         ClaiUM  and  Clam  Juice 

[  '  doz 
I  Doxsec  Clams,  l-tb  tins.  . .  .  ?1.S5 
,  Doxsee  Clams  ,2-11)  tins.  2.75 
1  Doxsee  Clam  Juice  ,1-lb..  .90 
;  Doxsee  Clam  .Tuice  , 2-lb..  1.60 
1  B&M  Lunch  Clams,  flat  ;i..37>^ 

;  Underwood  Clams,  l-tb   1.05 

i  Underwood  Clam.<>,  2-lb  ,  1.65 

'  P.  &  W.  Clams,  l-tb  tins..i.  1.35 

P.       W.  Clams,  2-tb  tins   1.65 

Oxford  Clams,  1-lt)  tins  95 

i  Oxford  Clams,  2-rb  tins....  1.50 
i  P.  &  ^V.  Clam  Chowder..."...  2.25 
j  Burnham's  QIam  Bullion,  qts.  ... 

Burnham's  Clam  Bullion, pts.  4.50 
;  Burnham's  Cl'm  Bullion.  VL'  pts  5.40 

Crabs. 

;   ViS  flat,  4  doz,  per  doz   3,25 

■  Minced,   ',is  flat,  4  doz....  1.25 

!  Picnic,  Is,  4  doz   I.IC 

j      "       2s,  2  doz   1.75 

i  LobHters 

i  Doz 

!  Picnic  talis,  4  doz,  per  doz.  .  3.00 

!  Picnic  Hats.  4  doz.  per  doz.  .  2. 80 

;  ',2-lb.  tl£.ts,  4  doz,  per  doz..  2.6o 

■  '/4-lb  flats,  4  doz,  per  doz....  1.40 

Oysters 

(■>yster3.  Selects.  12  oz  $3.2"i 

'  Oysters,  Selects.   6  oz   1.75 

Oysters.   Standard.   10  oz....  2.9,o 

Oysters.  Standaru.  5  oz   1.3S 

I  Oysters,   Standard,   8  oz   3.10 

1  Oyster,  Plandard,  4  oz   1.15 

I  Shrimps. 

!  Shrimps,    pickled.    1-lb  .'1.3.-; 

I  Dunbar's  IMcnics,  1-lb.  doz.  .  l.Sj 

j  Pride  of  the  Gulf,  1-lb,  doz.  .  1.30 

j  Dunbar's   l',2-lb.   doz  ,2.35 

!  Pride  of  the  Gulf,  IVa-Ib,  dz  t.uO 

i  Pici.'lod  .^!i]-imp.  1-lb,  doz....  ^ 


The  AdTOcate 


80 


has  the 


Largest  Circnlation 


of 


Any  Trade  Paper  on  the 


Pacific  Coast. 


Department  12. 
SPICES  AW  FiAVUiUxNU  JJXTBACTS. 

Selittllioi;**  .UesI    Spiels  —  Mature**  ISeMt. 

t3quare  Tina,    Never  Sold  in  Bulk. 
Small  medium,  l8,rse  slje  have  sifting  tops  except  Muyerd. 

Small     Medium  Large  Bx.Larjje  Hotel 
size        size     '  size  size 
pr  doz   per  doz  pr  dos  pr  tin 
1.20  "   

1.35 
1.10 
1.90 


Size 
per  doz, 

.75 


Pepper  ......... 

Mustard   

Ginger   .TT. 

Allspice   .7!i 

Cinnamon    .  ;  .   1 

C'lovea   '  J.io 

Nutmegs    l.tio  2.(5 

Mace    1.75  ;!.00 

Cayenne;  90  !.S0 

White  Pepper    1.10  2.00 

Sag-e    .75  l.,ia 

Thy;me   ,  85  1.40 

IMarjoram    .95  1.75 

Savory  85  1.40 

Cases  cuntaln  0  doa«  4  dux. 

Grus&  WelKht  2)  lbs.         24  lbs.  23  lbs. 


2.20 
2.40 
3.2'. 
COO 
4.35 
3.50. 
0.25 
.'^.75 
2.75 
3.7  5 

;;.25 

2.60 

3.25 
2.60. 

2  dQK. 


3.75 
4.00 
XSO 

ri.50 

7.75 
6.50 
10.00 
H.S0 

5.00 

6.75 

3.yo 

4.75 
5.75 
4.75 

2  lIUK, 

SM  lbs. 


.!;5 
.81 
.73 
3.00. 
1.35 
2.00 
2.15 
.93 
1.50 
.HI 
.87 
1.26 
.87 
1  «Ius. 
54  lbs. 


i^oltcer's  (julden  Gate  Ground  8pices. 

High  Grade — High  Price. 


Net  Welsht 


Pepper 
Mustard 
Ginger  . 


Cloves 


White  Pepper 


Sage 


Marjoram 
Savory  . . 


Vi-Ib 

y^-tb 

i-m 

5-tt) 

per  dz 

per  dz 

per  dz 

per  dz 

per  dz 

per  dz 

4  doz 

4  doz 

2  doz 

2  doz 

2  doz 

1  doz 

to  cs 

to  cs 

.  to  C3 

to  cs 

to  ca 

to  cs 

.75 

1.15 

2.15 

3.65 

.29 

.28 

.75 

1.15 

2.15 

3.65- 

.29 

.28 

.75. 

1.15 

2.15 

3.65 

-    ;29  • 

.28 

.70 

1.10 

2:05 

3.50 

-  .28 

.  .27 

3.25 

4.25 

S.lS 

.65 

.64 

.90 

1.50 

2.75 

4.9.5- 

.40 

.3D 

.90 

1.50 

3.75 

4.95 

.40 

.39 

.05 

1.55 

2.S5 

5.10 

.41 

.40 

1.60 

2.65 

5.15 

9.75 

.71 

.70 

1.75 

2.90 

5.40 

10.25 

.75 

.74 

.65 

1.05 

1.95 

3.35 

.31 

.20 

.70 

1:25 

2:35 

4.35 

.32 

.31 

.85 

1.40 

2.60 

4.80 

.38 

.36 

.70 

I.2S. 

2.35 

4.35 

.32 

.31 

Tills  Dept.  is  corrected  by 
A.  SclillUns  &  Co. ;  Tlllmanp  &  Ben- 
del. 

In  OrlKifful  Pac'fciiKe*>> 
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Pepper,  White.  , . . 

. . . .25 

30 

Ginger   

 13 

19 

Ginger,  Gen  Jam, 
Cinntimon,  Ceylon.. 

21 

Cassia               .  , 

16 

24 

64 

06 

 10 

17 

Nutmegs  '  

 30 

00 

Laiirel  Leaves,  in 

oz. 
oz. 
■  oz. 
oz. 
oz. 
oz. 
oz. 


Folger'8  Golden  Gate. 

High  Grade— High  Price. 
Vanilla  Lemon 
and  and  " 

nbse  Others 

...  l.«Ol  1    oz   1,25 

.  . .  2.50]  3  oz   1.85 

. .  .  4.75|  4   oz   3.46 

...  6.75   6  oz   4.75 

...  9:00il6  oz  12.00 

..  .16.50132  bz.  .23.00 

. .  .32. oof  tr  oz  C.50 


Lalrel  Leaves,  in  small  lots,  10 
Pnprika. 

1  oz,   doz..  1.00  16  oz,  doz..  7.75 

2  oz,   doz..  1.50  !',<;-Ib  tins. 

4  oz,  doz..  2  75  G-ft)  tins.... 

5  oz,  doz.  .  4.501 3ulk.  tb  

MUSTARD. 

Colman's,  >4s,  per  lb  r^Z 

Colman's,  i^s  ,per  lb   .48  ; 

Oilman's  Is.  per  lb   .48 


Colman's  5s,  per  Tb. 
Diirkees  Hs,  per  doz.. 


.43 
.65 
1  5n 

.80 
1.35 


Schilling's  Best,  small... 
ticiuuuie  s  Best,  medium. 
Prepared. 

Uouit   Freres,   per  doz   2.25 

Imitation  Freres,  per  doz. .  .70 
Dusscldorfer,  1  doz  pts,  case  1.60 

Eddy's  Salad,  small  90 

Eddy's  salad  .medium   1.35 

Eddy's  larpe    2.00 

Webbs.  2  doz.  cs  ,  135 

Heinz.  2  doz.  cs   1.25 

FLAVORING  EH(TRACTS. 
SchlllinK'M  Best. 

Triple  Strength,  Pure  and  Un- 

colored.  Sprinkling  Tops. 
Full  Measure.    Never  sold  in  bulk 
Ijemon  Vanilla 
and  and 
Others  Rose 

1  oz  1.30  1.8018    oz..  7.25  11.00 

2  oz  2.00  3.00116  OZ..J4.00  21  50 

4  OZ  3.75  5,76H2  oz.,27.nO  42.00 

fi  oz  5.50  S.50| 


Department  13. 
BAKINU  POWDIiR,  ETC. 

This  Dept.  is  corrected  by 
Hooper  &  Jennings;  Tilltnann  & 
Bendel. 
Koyal 

I  cs       5  cs  lOcs 

'4  lbs  .cans. $1.38  $  1.36  $  1.34 

6  oz.  cans..    1.92      1.89  1.87 

%    lb.  cans    2.57      2.52  2.50 

12  oz  cans.    3.82     3.75  3.72 

1  lb  cans. .    4.95     4.85  4.80 

2^  lbs  cans  .11.65    11.40  11.28 

3  lb  cans..  13.60    13.34  13.20 

5  ib  cans..  22.35    21.90  21.68 
An  extra  discount        1  %  If 
packed  in  barrels.  , 


oz., 


Troph.v 

1.10I2U   Tb,  doz.  9.00 
2.00  5  .lbs.,  doz.  .18.00 
3.50|10  lbs,  doz. 31.50 
BtikiiiK  I'owder 
oz,  doz. 


1.20 


doz. . 

5  oz.,  doz. . 
16  oz.,  doz. 

Hun 

16   oz,   doz.  J3. 9014 
8   oz,   doz..  2.20| 

Schllling'a  Best. 

Never  sold  in  bulk. 

4  oz,  gr  16.501  %  Tb.,  doz. 

6  oz.  gr.  . .  .22.50'3  lbs.  doz. 

5  oz,  gr.  ..  .28.0014  tbs,  doz. 
12  oz,  gr.  .  .4l.00i lbs,  doz. 
16  oz.  sr. .  .53.00|10  tbs.  doz. 

Folder's  Golden  Gate. 
Guara'nt<)9d  Pure. 
4  oz.  gr  16.nn'2i4  pat.  dz.lO.OO,«" 

6  oz,  gr  22.50|3  pat.  dZ... 12.50 

8  oz,  gr  28.0014  pat,  dz...l6.00 

12  oz,  gr. .  .41,0015  pat,  dz.  ..20.00 
16  oz,  gr. ..  53.001]  0  pat,  dz..39.00 


.10.50 
.12.00 
.16.00 
.20.00 
.39.00 


I 


i 
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CBESCESV. 


Per  doz 
tins...  5.50 
tins...  9.00 


?4.n)  tins..  .65:3-n) 

H-R>  tins..  1.25  S-Ib 
UTb  tins...  2.001 

Bomford  Btkio^  Powder. 
It-Ib  can,  2  doz  in  box,  doi.$1.40 
a  '■  in  bjx,  doz.  2.80 
3-n),can,  %  doz  in  box,  doz  7.50 
5-iLi   -   '  , .   .   ttj/.  in' box.  doz. 12. 50 
Less  5  per  cent  in  5  ci^"  li'-' 


lis  or  less  witti  10 


One  case 
oase  lots. 

K.  C. 

10  oz.,  ds.  .  .90|5O  oz.,  ds.  .  4.25 
15  OK.,  dz..  1.35  f""  oz.,  dz..  6.50 
25  oz.,  dz. .  2.151 

I'ure  '^ream  Tartar. 
JOO-tb  bblj      .2715-m    tins.dz  2.65 
GO,    25-Ib  bs    .28  l-It)    tins,  dz  5.50 
B- It) 'tins,  lb.  .40; 

SODA, 
(^lurches  ,A.  &  H.,  30  or 

.60   Vs   05% 

Same,  60  Hs  05% 

Dwight's  Cow  Brand.  60 

Is   .0514 

Same,  60  %3  05V'2 

(12-oz.  pkg.  %c  more;  8-oz. 
pitckage  more;  5  cs  lots. 
%c  le8s.) 

I     Department  14. 
FARLNAt'liOt  Ji  GOODS. 

This  Dep».  Is  corrected  by 
Hooper  &  Jennings:  Wm.  Cluff  Co. 
MlnrellaneoiM  Flourti 

California  Family   5.00 

cm.  Biker's  Extra   5.00 

Kye  Flour    5.25 

K' —   yital    5.00 

Graham    5.00 

Whole  Wheat   5.10 

(  0:  •    5  ?T 

Sperry's   5.50 

Uluten   .'   5.50 

On  ikpr  O'ts  Co. 

Quaker  Oats,  36  2s  53.85 

Scotch  Oats,  36  2s.'.   3.S5 

Banner  Oats,  30  5s   1.75 

Saxon,  O'lts.  20  as   4  "5 

Zest,  \20s   4,10 

Zest,  36s    2.50 

"  >      "  w   3,110 

Quaker  Wheat  Berries,  36  2s.  2.85 
Quaker  Puffed  Rice.   36   2s..  3.U0 

EGG-O-SEE  CEREAL  CO. 
Egg-O-See,  36  Is,  per  case.  .  2.S5 
E5-C  Corn  Flakes,  36  Is,  case  •J.S.'i 
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5  case  lots  either   2.75 

Del  Monte  Kolled  Oats,  wood,  7.25 
Del  Monte  Rolled  Oats,,  sacks, 

2  90- n>   6.75 

Alia  Mills  Kolled  Oats,  wood.  6.75 
•.41ta  Mills  Kollod  oats,  sacks, 

2  90-tb    6.25 

Del  M'lnte  Roller!  Wheat. wood  4.30 
Dei   Monte  Rolled  Wheat,  2 

75-rb  sacks  ■.  . . .  3.80 

Casa  Oondfl. 

Per  case 
Self-raislngr  Bucltwlieat  Flour 

20  cartons,  3Vi  lbs  ...$4.00 

24  cartons,  3  lbs   4.00 

40  cartons,  1%  lbs   4.00 

Cal.  Flapjack  Flour,  36  ;s.  .  4.00 
Semola  or  Nutty  Uralns,  20 

cartons.  4  Iba   3.60 

Cal.  Cre^m  Flake  Oats,  36  2s  3.60 
]  Primrose  Wheat,  3b  2?4s....  3.85 
I  Farina,  24  cartons,  l-Ib   ....  l.SO 

j    American  MilUng  Co.'s  Cereals. 

S  Per  Bbl. 

Colonial  Ex.    Cream  Rolled 

Oats,   180   lbs.,    (wood)  $7.25 

ISO    lbs.,   90-Ib   sacks   6.75 

150  lbs.,  wood   6.00 

Pacific  Brand  Rolled  Oats,lS0 
tbs.   (wood)    6.75 

180  lbs.,  90-tb  aaoks   6.25 

Bohemian  Rolled  Oats,  l.'?0 
lbs.   (wood)    6.00 

180  tbs.,  90-lb  sacks   5.50 

Colonial  Pearl  Rolled  Wheat, 

150  lbs.   (75-!b  sacks)   3.80 

Colonial  Granulatid  Hominy, 
200    lbs    I  wood  >   7.76 

Colonial  Steel  Gut  Oat  Meal. 
200   lbs.   (wo<-d)  «.2& 

Brewster's  Pat.  X.  Y.  Buck- 
wheat  Flour.200   rbs(wood)  8.26  ■ 

Colonial  Pearled  Hominy.  20p 
tbs.   (wood)    7.7r, 

Colonial  New  Price.ss  Buck- 
wheat  FIoiir.2no    ths(wood)  8.25  ': 
Case  (icods.  ^ 

Ctlonlal  Ex.    Cream    Rolled  i 
Oats.   36  2-tb   pkRS  $3.75  1 

Colonial  Self-Rai.sing  Buck- 
wheat Flour,  24  3- lb  pkgs  3.80  ' 

Pettijohn's  Breaktast     Gem,  ! 

2-tb   pkgs.   to  case   3.25  i 

(All  prices  net.)  | 


STERILIZED  JMEALS  IN  CARTONS  PUT  UP  BY 
LOCAL  MILLS.  i 


ALL  NET 


B.  C... 
B.  C... 


Buckwheat  Flour   

Buckwheat  Tlour   

Corn  Meal,  White  or  Yellow.  . . 
Corn  Meal,  White  or  Yellow... 

Cracked  Wheat   

Cracked  Wheat    

CSraham  Flour   

CJraham  Flour   

Hominy,  Large   

Hominy.  Large  

Hominy.  Small   

Hominy,  Small  

Oat  Meal,  Granulated  •  

Oat  Mea!,  Granulated   

Steel  Cut  Oatmeal,  A, 
Steel  Cut  Oatmeal,  A 

Pearl  Parley,  1.  2.  3  

.Pearl  Barle.v,  1,  2,  3  

Rice  Flour   

Rice  Flour  

Rye  Flour  

Rye  Flo>ir   

Rye  Meal  

Rye  Meal  

Split  Peas,  Yellow  or  Green 
Snlit   Peas.    Yell'^w   or  Cfreen 

Whole  Wheat  Flour  

Whole  Wheat  Flour   

Gluten  Flour   

Gluten  Flour  

?'arlna   

Farina   _ 

Lightning  Taiiioca-  .....I 

Cardinal  Crushed  Oats,  Premium 


136-2 
120-6 
.  136-2 
120-5 
i36-2 
(•JO-S 
'.  ;.'}6-: 
;20-5 
136-2 
(20-5 
136-2 
1 20 --3 
136-2 
|20-.'S 
36-2 
20-5 
36-2 
120-5 


tbs. 
tbs, 
lbs 
tbs. 
lbs. 
tbs: 


;  rbs-.|: 

Ibs.C  3 
lb  S.I  3 
Ibs.t  4 
lbs:t  3 
ITbs.l  4 
Ibs.l  3 
tbs.l  4 
Ibs.i 
tbs.l 
tbs.l 
tbs.l 


120-5  tbs.l  n 

136-2  ths,|  3 

120-5  tbs.l  4 

!36-2  tbs.l  3 

120-5  Ibs.l  4, 

136-2  tbs.l  4, 

120-5  Tbs.l  5 

136-2  tbs.l  3, 

120-5  tbs.i  3 


136-2  Tt)s. 
''0-5  tbs.! 

S6-2  tbs. 
120-5  tbs.l 
24-1  tb.  I 

20-5  tbs. 


65115c 
85'30c 
35|10c 
.20  25c 
60!l5c  ' 
60130c 
851 10c 
90|25c 
60'15c 
60130c 
.60'15c 
60!30c 
651150 
60'30c 
.75115c 
.S5130C 
.75120c 
.20|40c 

.60115c 
60'30c 
5011.5c 
50130c 
45115c 
"OUflc 
OOllOc 
K5i25c 
Sn'lSc 
00140c 
951150 
35'30c 
00115c 
15]  \ 
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MISCBLLANEUUS  PACKAQE 
CI^KU.VLS. 

Capital  Mills  Klld  Oat3,36  23  3.60 

36   L's    3.6U 

Grape  Nuts,  1  &  2  do2,  per  dz  1.35 

doz    I.a5 

Breakfast  Gem,  case  3  doz. .  .  3.25 
Wheatine,  30  2s,  per  case....  3.30 
Germea,  20  i-Tb.  pkgs,  per 

case    4.10 

Germea,  20  2-lt).  pkgs  per 

case  .  ..^  3.20 

Flaked  Rice,  24  I's   3.00 

Dr.  Price'.s  Wheat  Flake 

Celery  Food  per  case.  . .  .  2.85 
Hecker  s  Farina.  24  2s,  case  2.00 
Pillsbury's  Best  Cereal  Vltos, 

5.10 
0.2.S 
2.75 
2.80 
4.00 
2.80 


36  2's.  . 


Cream  of  Wheat 

Crespo,  36  '2's   

Snow  Flake,  36  2's 
JVlalta  Vita,  36  I's 
Our  Mother's  Mu^h.  36 

Twin  Bros.  Mush,  36  2s   2. SO 

H.    H   Robbins,  Cr'mry  Bkfst 

36  2s   

Carnation   Wheat  Flakes 

20  5s   

ABC  Breakfast  Wheat 

72    2  s   

ABC   Breakfast  Wheat 

36  2's    2.60 

-Vutro,  93   , 

Wheaton,  93   .'. 

Morning  Meal,  per  case.  , 
Pancake  Flours. 

(Tncle  Sam.  36  2s  

Encore.    36  2s  

Grape  Xuts.  No.  22.  per  doz  1.35 
Olympic  Wheat  Hearts.  20  5s  4.75 
Olympic  Wheat.  Hearts.  36  2s  4.75 
Pancake    Flour.20  Hs  4.75 

"        Cake  Pastry  Fir,    20  5s.  4.75 
H.  O.  Cereult.. 

Cast- 

H-O  Buckwheat,  2  doz.  3- lb 

nkK-s.  per  i-ase   3.75 

H-O  Pan  Cake  Flour.  csi>  3  Mm 
fl-O  O^ts  .24  2's.  per  ca.  3.1."5 

Koin  Kinks.  36  2s    3.U0 

Force    4.50 

Fielghl  paid  on  i-iMimry  shi|>- 
nenta  of  H  O  ffonrls  up  to  25c 
p  "r  cent  on  5  case  lots. 


80 


4,70 


5.00 


2-.80 
5.20 
2.80 

3.25 
3.75 


KALSTON  MILLS. 


Ralston 

3.1  2s 
Ttalston 
Ralston 
Ralston 

2s  .  .  . 
Ralston 

2s  .  . . 
Ralston 
Ralston 

36  2's 
Ralston 

4  Vis. 


Breakfast  Food 

  4.50 

Barley  Fo'd.  36  2s  4.25 
Health  Oats.  36  2s  4.50 
Hominy  Grits,  36 
  4.25 

Health  Crisp  36 

  2.7.T 

Select  Bran.  24  3s  2.50 
Pan  Cake  Flour 


Whole  Wheat  Fir 


5.50 


Capitol  MUU. 


Per  Bbl. 

Ex  Cream  Rid  Oats,  ISO  tbs.$7.2.'> 
Ex    Cream  R  lld  Oats,  ISO  lbs. 

OO-tty.    sacks    6.75 

Rolled  Oats,   ISO   tbs   6.7.5 

Rid    Oats,  (90-tb.  sks),  180  tbs  fi.25 

Rolled  Oats.  ISO- lb.  bbls   6.00 

Rolled  07ts.  ?0-rb.  sacks...  5.50 
Pearled  Rid  Wheat.150  tb .  .3  4.30 
Pearled    Rid    Wheat  (75-tb. 

sacks).  150  tbs   3. SO 

Granulated  Hominy,  bbls....  7.75 

Pearled  Hominy,  bbls   7.25 

New       Process  uu>.j>»ccai 

Flour,    bbls    8.25 

Steel-Cut  Oitmeal.  "A"  (fine) 

"B"  (medium).  "C"  (coarse) 

bbls    S.25 

Brewster's  Pat.  New  Process 

Buckwheat  Flour,  bbls....  R.25 
Per  Case 
.Self-Raising  Fckwheat  Flour 

20-3»f.-tb.  pkss.  in  cases.  .  3.80 
Self-Raising  Bckwheat  Flour 

24-.".  It),  pkcs.  in  cases  .. .  3  SO 
F"rim.  24  1-tb.  pL-gs  in  cas»9  1.60 
Mills  Ex.  Cream  Rid  Oats.  36 

2-tb    nke-"!  in   cases   3.60 

Pan-Cake  Flour. 36  2-tb.  pkgs 

i  n  ca  ses;  .         .  "  "■ 
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FariDaceoas  Goods  jn  Sacks 

^aaufactured  hj  Local 
Hills. 

Per  100  tbs.  in  10-tb.  sacks. 
I  Buckwheat    Flour,    Plain.  ... $4  00 
I  X;acn.»iieat    f  luur,    Hxlia..  .  .  .  4. JO 
I  fackwheut  Flour..\ew  Process  4.30 
Bckwheat  Flour.  .Self-KaisinK  5.40 

liucKM  heat  Groats    s.oo 

Corn  Meal,   Yellow   2.75 

Corn  MeHj.  White   2.75 

Corn  Mea*  Ex.  Cream  Yellow  .1.40 
j  Corn  .Meal,  Ex  Cream  White  3.40 

I  Corn  Flour    j  7.-, 

Cracked   Wheat   s.aO 

Entire  Wheal  Flour   3.20 

Farina    4.20 

Flaked  Pearl  Wht.7-lt>&10-n)  3.3u 

Graham   Flour    j.oo 

Hominy,   large   ..»...:   3. to 

Hominy,  small    s^gu 

Granulated  Hominy    3.80 

I  Oatmeal,  plain    <.io 

1  Oatmeal,  extra    4.80 

Oatmeal,    steel-cut    4.30 

I  Oat  Groats    4.30 

Pearl  Grits    3];,,-, 

i  Pearl  Barley,  No.  1   5^40 

Pearl  Barley,  No.  2   6.40 

Pearl  Barley,  No.  3   6.40 

Split  Peas,  YeIl..o....w   6.00 

Split  Peas,  Green   6.00 

Rice    Flour   7  20 

Rolled  Oats.  7-tb  &  10  n>  4^30 

Rye  Flour    3.40 

Rye  Meal    3.20 

Wheat    Meal    3.40 

Pearl  Barley.  No..  1,  25  and 

50-lb.   box-'s    6.40 

Spilt  Peas,  Yellow,  25  and  50 

lb.  boxes    6.00 

Split  Pees.  Green.  25  and  50- 

tb.    boxes    5.00 

2o-»b.  sacks  deduc  10  cents  per 
cwt.  from  price  of  lOs. 

50-tb.  sacks  deduct  20  cents  per 
cwt.   from  price  of  10s. 

P.\STEJ« 
lnipiirt<-<l 

Crown  Macaroni. ;;o  Is.  pr  pkg  1 2 
"  Spaghetti.  25  1».  pr  pkic  12 
"  Vermicelli  25  Is.  pr  pkK  12 
Imp<irted  Hlyle. 

Bcllac  Macaroni.  25  Is.  pr  pkg  .10 
•*  Spaghetti.  25  Is.  per  pkg  .10 
"  Vermicelli.  25  Is.  pr  pkic  10 
Aii'h.ihPt.  "5  Is  pr  pkr 

Wish  M-""»rini.  25  Is.  pr  cse  IH 
"  Spaghetti,  25  Is.  pr  cse.  l.SO 
"    Vermicelli,  25  Is,  pr  cse  1.8'> 

Gulden  Kgg, 

Macaroni,  4»   Iss.  per  case.  .  1.80 

.\lphabet8    1.80 

Spaghetti.  4S  lis.  per  case.  .  l.S  ) 
Vermicelli,  48  '.^s.  per  case  1.80 
.Noodles.  48  small,  per  case.  .  1. 80 
.N'oodles.  24  -  case.  .  I.80 

HarrellL  , 
Macaroni,  cs  »  .  1  car.  d«  1.20 
Spaghetti. .cs  4  dz.No.  1  car.  dz  I.211 
Vermicelli,  cs  4  dz.  No,  1  car.dt  1.2" 
Alphabeis.es  4  dz.  No.  1  car.  dz  1.2" 
Straight  or  assorted  on  above. 

No.   u.  Extra,  per  box  20 

No.   1.   Extra,   per  box  35 

No.   1,  Extra.  25   tbs   1.10 

No.   1.  Extra,   50   tbs   2.10 

No.  1.  Extra,  100  lbs   5  no 

Royal.  2s   p-^oa 

Queen's  Taste.   12   Js  none 

>iiiKi>  und  Ti*pinrH. 

Pe.irl  Sago   0' 

Pe-'rl    Tapioco   OS 

Fiiko  T.T>''>'^->    0« 

Minute.    36-»;   •  75 

Tnstantnneoiis,     50-1s   5  SO 

Instantaneous.    36- «i    2  73 

Depnrtnietit  I.). 
HUE. 

M.  .1.  Ilninden>.tpin  A  Ca. 

Japan,  Tycoon.  Fancy  Tahlol.", 

Rubicon,  pxtn  fan'-v  fi.no 
"    M.  J.  B.. Double  Dia- 
mond   «.J3 

Fancy  Head.  Carolina.  .6.50  7.0'; 
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Japan  li  •  5.00 

  . ,     u  o.bO 

-NO.    1,  per 

c  0.37  >^  6.50 

.i.>.a,  dbl  mt  4. tip  4.75 

i-'o.uia  iitiJ.<i   •  7.00  - 

Caro  Head.MJB,  40  2s.i-  2.0  Ss.  .  7.50 
linp.    Japan    AlJB  40  3%-lb..  «  75 
!   ip.   Japan   MJB,  .10  5-ft>.  ... 
I  I'an  U'able  Queen,   ?.3  3-11' 
i'an  .Table  Queeii.  ao  2 
M.  I'UUlips  ■&  Co. 
rl  I  rnwsa.  Ex.  I'V '  ■ : :  v ':" ' '  A-     11)  7 . 1  n 
Fiesta.  2 ',.2  .-li 
I  Ex.   Fancy  t 

Fiincy  Caroliii.;    ,  i     i  i  .  .  . 

Hawaiian  lu  ii.Ti 

Satsuma  Nci.  ]  IiHp.  Japan.,  (r.25 

To'  okon'  ■      .   .    IMll> 


.'  elic-eh  Si  Co, 

Japan   ?».10 

 ■  5.30 

La.,  Japan   5.6r 

La.   Japan   S,?.') 


Puji  ifama, 
W  (circle), 
.-'ansv  White, 
I'm  ..  cll  Gfas, 


-   v;  ■  &  0  O.So 

3's   6.40. 

  5.G5 

r.->.  Jieaa,:  .  .-.   .  5.40 

..lupyn,  Ss.  . .   0.20 

i'.iie  Spi'ciiJltios. 

iCCud.  3  doz  to  case.  3. On 

IJt'icutHjeut  H). 
Uir'.DUY  MATEWALS. 


This  Dept. 
J .  Newliatu 


I  d  b.v 


t.N  asliiug;  Aninioniu 
.  iibsolutely  pure. 


.let 
.  ",11  pr  dz 

i.) 

per  doz.  .  $  1.75 
•.ilt-.,  1  doa  to  Ci(i>j,  per  doz.  .  2.05 
Vs  sals,  1  doz  to  case,  per  doz  4.50 
\V:iMljius'  Ainni«>ula 
Stn-ndard  Grade 
.'L.^.  3  doz  to  case,  per  doz..$  .SO 
Qts,  i  doz  to  case,  per  doz.  .  1.10 
Uluin;^,  Bull 
, -liitKirBT.  A,  '.JS.  per  lb.  .35 
n.x  A.'  D.,  ViS.  per  tt> .  . . .  .'17% 
■.  .\.  V.  R.,  ',2S,  per  tb..  .22',i 


,  Crovrn 

German  1/2S'  per  Ib...l2iA  13 

t>o     >4  ,  -g,    per    113  14^  15 

sDfscliamp's  French,  I's 

^  per  n>  

Oo'r  '/j's,  per  Iti....2Sii 

1  liliiiu;;',  laquitl 

Common;.,  Pts,  3  dz  to  case..  .S.S 
<U.   "   doz  to  case.  .  J. 25 
\i:  eal,  1  doz  to  case  2.50 
Borax 

iO-Miile  Team,  ]'s       of  2 

dov.    $2.25 

rO-Mi'lo    'l'c-.!in.    T'-oz  cs 

I  i-s  of 

(.L<---  -s  >>  per  c.unt  in  D  case  lots; 

Lump.  25   lbs  in  box  09 

Powdered.   25   lbs  in  bos  09 

ClilurtiU^  oi'  Linie  ~>i 
jrookman's,'  I's  per  tb.. 

Do      Ws,    per    rb  8 

Bill*  •.Bell,  50  ,151,,  per  lb  -  .BVi 
Owl.  f.O  Is  ,  ,7 

Potiish. 

Per  cy.se 

Uabbitt's  i  doz-in  case......  3.00 

American,  4  doz  in  case   3.00 

Lye. 

'  I'M    ,n's  Red  Seal;  4  dz 

ase   4  00 

ii  S  5-lb  12  to  cs.  .  4  r.O 
.Xiin-ii^an,  Is,  4  dz  in  case..  3.05 
Ejabbit  3  Lye,  i  doz  In  case  3  10 
MetrriDolitan  4  dz  to  cs..  3  00 
5-cai  c    lots.  .  ,1  2  90 

Banner,  1  case,  4  doz   3.00 

Blue  liell,   48  Is   2  S5 

Jumbo.  4,S  li   1  90 

Golden  Star,  4  doz  to  case..  2.90 

Merry   Niclcel.    case    1.75 

Merry  \\ar,  case   2.S5 

Californi  1,  suciia   1  40 

Callfonii.i.  l.i.ls   '1  50 

[1;  :.i:::-;i::Oi!t  17. 

Thi-:;   i...|,r.   i.;  .correc^ijd  by 
Viva.  Clu"'  <'  1. ;  'I'iilmajju  &  Beudel. 

Il'cci    fJro!*.  ^ 

Silli    ,St  .$3  35 

A.   B.   :  .  4.20 

i-'i-.yslal    1  i     .    4.00 

Kern    3.30 

r.ily  White  (Floating)    3.90 

IMeohanics,  3G  cakes  in  box.  .  S.OS" 
iVIechaulcs,  50  in  box  (5c  size)  1.90 
Swansdown,  50  bars  in  box.  .  2.00 
Pine  Tar,  100  cakes  In  box.  .  3.75 
Olive  Castile,  bx  doz,  pr  gr.  .  4. SO 
Mottled  Castile.bx  1  dz  cakes  4.80 
Pure  White  Castile,  12,  15  or 

20   bars  to   box   il.lO 

Spring  Blossoms.bx  S.wrptl.gr  4.80 
Beau  Ideal,  bx  3.  wrpd.  sr.  .  5.20 
Altar  of  Roses,  bx  3,  wrpd.  gr  5.20 
20th  Century  Buttermilk,  box 

S  cakes,  wrapped,  pr  gross  5.00  ■ 
Elder  Flower,  bx  1  dz  cakes  4. SO 
Turkish  Elder  Flower,  bx  3.gr  5.20 


Turkish  Oatmeal, bx  3, wrpd,  gr  5.20  I 
Oatmeal,     bx  1  dz  cakes, pr  gr.  4.25 

Wiloliazel,  bx  1  dz,  cakes  prgr  0.00  I 
Bart'nia  BouquetJ)x  3  wrpd,gr24.00  i 
Sweet  Narcissus. bx  3, wrpd, gr. 17. 50 
La  Rosa,  bx  3  wrpd,  pr  gr .  . . .  9.00  ! 
Maj'lir  Sevir"s  Heliotrope  Jasl-  i 
niine.jclvy  cib.Rose  bx  3,wrp  9.00  j 
Japan  Bouquet,  bx  3,  wrpd.gr  9.00 
Barbers'  Cream,  0  lb  bxs,  pr  It)  .20 

StimdnrO  Soap  Co. 

Qaspne.   1 00    .   4  25 

  A  00 

  4  20  1 

 >i....    1  >,»   lo    3.00  • 

Magno,  100  10  oz   6  00  | 

Gold  Medal  Borax   C  50  , 

Pvirity,     "Floating,"  5c 

.size    3  90 

Do.  10c  size  1^  .  .  .  .  0  25 

Do.    10c  size,   2(J   1  30 

Electric-  Mineral,  100  16 
oz   :   5  60 

T^lcctric  itineral.  20,  16  oz.  .  1  15 

Peerless  Ivltcheu.  100  10  oz.  .  2  85 
Peerless  Kitcnen,  20  10 

oz-  .  .                  ........  .65 

Swift  &  Co. 

Wool  Scap,  10  oz.,  100s   7.00 

6  oz.,   lOOs  •  4.00 

Witch  Hazel  (Swift  &  Co.)..  6.00 

Oat  Meal   (Swift  &  Co.)   5.00 

White  Ribbon    3.65 

Switl's   Pride    3.35 

Swift's    Naplha   4,00 

Elko    3.55 

Cream  Laundry   4.25 

Snap.  GO,  10  oz   2.G5 

Snap,  100,  S  oz   2.25 

Special,  Grocers'  Assmt  (sells 
for  $9.00,  S0%  profit)   5.00 
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{lifebuoy,  Indry  slze.eo 
"      Indry  size,  30  c 

toilet  size,  100 
"  toilet  size,  60  ci 
.Sunlight,  Indry  shape,!, 
Welcome,  Borax  Indry 
Cheerful,'  high  grd  Indrj 
Monkey  Brand,  100  cake 
Monkey  Brand,  50  cakesl 

Babbitt's,  ,100   ,-' 

Strker's  Kitchen,  100s,  gjc 
Slrker's  Kitchen.  20s,  !('■ 
Star  of  Kitchen  Sand  Sq 
Gem  of  Kiti-hen  Sand  l 
Tacht  Club  Borax,  200so 

 100s 

"  203   

Nun  Nicer  Borax,  10  oz. 
Blue  Ribbon  Borax,  7  a 
The  Genuine. 


•I 


Bliscellaneous. 


Mascot 

Miller's  Naphta,  100  14-oz... 

Mikado,  20  14  oz  

Mikado,    20   14  oz  

Lenox,    100  «.  .  . . 

Lenox,  20   

Ivory,  100  10  oz..  

Ivory,  100  G  oz  

Falrbank's  Clairette.  100... 
Fairi,  Santa  Claus,  100. 

1^  s  Copco,  lOQ,  . . 

1  Fairy  OvI,  5e... 

.11,  10c  

Sunny    Monday,  1'Hi,.;  


W)'^\itj        60  large.  . 

100  sn-iall 


,$2.65 
,  4.35 
,  4.25 
,  1.05 
.  3.35 
,  .75 
7.00 
4.00 
3.35 
3.35 
4.00 
4.00 
7.00 
4.75 


.65 


iSOAP 


Price,    per  case  

Packed  100  bars  in  Ca» 

Caiatile  Soap 

Notre  Dame   

White  Virgin,  lU  

White,  Conti.  

Mottled,   Imported    .  . . 

Clover  Leaf  White  .... 

SAVON. 

Gilt  Edge,  100,  16  OZ.. 

20s   

Rcyal,  100,  14-oz.  

100   12-oz  . 

100  10-oz   

Vermont  Long  Bar  Lau^ 
100- lb  cases  ...... 

Packed  either  100,  80.; 
bars  to  case. 

^cuurlng  Soat 
Bon  Ami,  3  dz  to  cs,  pet 
Sapolio,  %  gross  box,  p^ 
Sapolio,  hand,  Va  grs  bx, 

WASHING  POWI 

Gold  Dust  ,24  3's,  per  ■ 
Gold  Dust,  100  10  oz. 
;';wifl'.'!  Pride.  12  oz....: 
Swift's  Pride,  24  4s  

Lavarine,  36  1  lb.  pr. 
Lavarine.  100  5c  pkg-s..| 
Pearline,  100  b  oz  pkg 
Babbitt's  177fi,  C  oz.  .  . 
Kleeno,  72  Is........  . 

Kleeno.  24  3s  

Kleeno,   100  %s  


AXj'WAYS  K.ETrTA'RLiB  I- 
.AJLi'WAYS  THE3  BEST  I 


B.  T.  Babbitt's 
Concentrated  Lye, 

Tbe  ready  soap  ipaker— a  powerful  disenfectanl— 
an  t^xcelleut  fertilizer,  for  iiipfriug  primes,  spraying 
trees,  etc. 

—  Manufactured  by  — 

B.  T.  BABBITT,  (Inc.)  HEW  YORK  CITY. 


1776 

KARK. 


Tk&  0.  B.  JENNINGS  CO.,  Agents,'  41    CLAY  STREET,  S.  R 
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rcft's  Scafoam.  :i  3s   i  ' -j 

100    1:;   oz   3. To 

Uiandmu  s  Borux,  powdfei  - 

c-d  L'l  3s    4.a0 

fit)    ?i's    ■»" 

ijne  ease,  large  size,  fiee  with  S 
.  ,iscs,  large  or  small. 

Dt'imrtiiient  18. 
STAUCHES. 

This  Dept.   is  con  egled  by 
J.  II.  Neuhauer  &  Co.;  « in  Cluff 
Co. 

"Klnesforrt's  O-Hwogo. 

Silver  Gloss  1:;  6-rb  bxs.  .9 

4 (J  1-lb  p^gs.S'/^ 

I  ■  irn.     10-  It)    b'jxes  S 

NAriOSAI-  ST.AKCH  CO. 
J.il.v,  !Sioii.\  ;<n<l  >iagi-a  Brands. 

Cjvu.   'i»  Is   

tilQ.ss.    4S    l.s  I^'i 

("lloss.   12   (lib  i 

I,aiiudrv    (bulk),    50s  o 

None  Such  Brand. 

flifirn.  40  Is  5 

Ciloss.     18  Is  

Gloss,    13    6  s  ' 

Gloss,    50- lb    ^   "   -I'l 

I  Owl. 

Corn,    40   Is,  ib  5 

Gloss,  40  Is.  per  lb  5^2 

12  (is,  per   lb  6 

JIurdocIi's  Oswego. 

Oswego  Corn,   40  Is  J'/i 

Velvet  Gloss.  40  Is   ■">  % 

"    12    Cs   SVi 

Blue  Bibbon. 
Cl  .ss,   4S  Is   

cicss.   ji;  Os.'  

i.'oin,    40  I'Js  

Misrellsim'ou.i 

(.•ellaloiJ.  GO   =4-lb  pkgs.pr  bx  I.T5 

Elastic,  same,  per  box   5  00 

I'op  Corn  Starch,  40  Is   G  r,o 

China,  i>Os    6O0 

Dcpartmeut  ID. 
OILS,  TAINTS,  ETC. 

This  Oej)t.   is  corrected  by 
Wilillier-Coburn  Co.;  W.  1'.  I'ullcr 
&  Co. 
Coal  Oil 

Water  While,  bulk  lO'/z 

Water  White.  l-'.O  dcs  bulk..ll',i 
Special  Water  White,  bulk.  . .  1;; 

I'carl.  cases,  2  OS..  li'j 

Astral,  cases,  2  5s  IT  'i 

Star,  cHscs,  U  5's   1T% 

lOx.  Stai-.  cases,  2  .5's  20'/^ 

.\rBo.   bulk   19 

case   2  0 

151aine.  cases,  2  5s  '.  ZGVa 

Eocene,  cases,   2   5s  20  Va 

Oasvliuc  ;iuii  BcuKioe 

xi'i  dcg.  (jasolini;,  bulk  30 

SG    dcff.     Gasolin'j,     curses,  .  .  .:'.7  ',j 

jip.nzino,  bulk   I  - 

Benzine,  cases   I  :i 

Stove  Gasoline,   bulk  IS 

*'  **        case   L'5 

/•.,=a'iino.    OR   rlr-'..    bulk  ."lO 

Same,  cases,  3  5s  ST'.i 

-iiuii  Crown  Gijsolinir    in  bulk.  IS 
llcd  Crown  (.lasolim;.  in  cases, 

3   5s  3  5 

Motor'  Gasoline,  bnllc  IS 

Motor-CJasuJinc.  in  J  .'»s.35 

>■      '  ^"i;.  Dist.  Iron  Bbls.  or 

.  Drums  ,..r  0!)U- 

Xi).  i  i^iiis.  Dtst.,  cases.  3  5s.. IG'- 
.Nil    2  Eni,'.  Disl.  iron  Bbls  or 

Drums   08 

No.  3.  EnK.  Disl..  cases,  3/5s.  .  15 
\'.  M.  &  P.  Xaptha.  in"milk..l0 
\".  M.  &  P.  Xaptjja,cases,2  as.l'Vi 

Tiir|>eutine. 
.'Strictly   I*uro,  <'ases.   3  5s....f%3 

drums  of  iron  bbls..7G'i 
Uu.^ertl  Oil 

I'lire,  raw,  bbls....,-  5.'> 

boiled,   in  bbls  

r:i  w,  case.   2  5-s .  .  .  - 1 

lioili-il.   case.   3  5s. 

t'^stor  Oil 

Uakev's  A  A,  cases,  2  5»   1  30 

No.  t,  ca.scs  ,2  5*3.  .  .■  Td 


30 

s  oz  y   2.00 

2  5-gal  tins,  per  gal   1.30 

l.uril  Oil 

Bbl.  Caap 

."-iiriotly    pure   S5  SI 

Sup.  Win.,  str  75  .vT 

Xo,   1   '.  GO  6G 

1  oz   '.  .  .  4  .. 

2  OZ  55 

4    02   is  5 

NeatMfoot  Oil 

Cooper's   HO  S5 

r-vtrn    .  7"  75 

Xo.   4   GO  GG 

i'Ubricatiui;  Oils 

bbls  Case 

Star  Cylinder  Oil               GO  G5 

Cohimhia  Cylinder  40  65 

' ;       '  ■  ■  nrter  Oil  

I  ider  Oil  

>           !       line    Oil  30  S.j 

.^uii    li:,nunio    Oil  bu  SS 

Star  Spindle  Oil  50  s5 

Slav  Sep'tor  Oil  «.oO  55 

1;..m1   i;n,c;ine  Oil  27  .',2 

r.iiH    M   i";iinder  45  50 

I'  FV     r.  linder  SO  S3 

Med.  Huby  Eng   30  35 

Cusiov   Machine   ...•'.i."  2.S 

Auto-Cjiinder   GO  65 

Gas  Engine   30  *35 

ItIi!<oeI!':ineous  Oiln 

Union   Salad  Oil   TO  7fi 

Z^re  Sperm  Oil  70  75 

Xn.     1     Polar                       40  45 

ihCna  Xut  Oil. ordinary .  . —  75 

China  Xut  Oil.  Xo.  1  —  "  90 

AVliite  I-ea<l 

Whittier,  in  kegs  7%  SVz 

Pioneer,       "    "   7  Vi  S '4 

Dry  Pafnt(4 

English  .Paris   White,    bbls.. ?1. 60 

Whitinsr,  barrels   "f.Hii 

Prince's  Min'l'B'wn,  bbl.s . "  1.6-"> 

Yellow  Ochre   1.50  1.65 

Eng.    Yen.    Red.   bbls  1.50  1.75 

Departinciit  20. 

This  Dept.  i.s  corected  by 
l*ac.  Coast  Biscuit  Co. 

CASDIES. 

."■i-lt).  boxesi^) 
XXX  Peppermint,  pals.  13  .16 

Thill    Pepporniint   .lo 

TT  Peppermint    .16 

Mn.sk,    tinted,    pdils.  .  .  .  .22 
Ciiiiia moil,  l^einon,  Sassa- 
fras,   l^ose   .18 

Idiclgot  fruit  20 

Conversation  and  hits.  .15 
IJlipnt  C"o;iv.  &  lierts.  .  .17 
■Mid^fet  Conv.  I-ozenf^es.  .IS 
f  i">vii  T.  T.  l.oz.  21  5c  pkss  ..so 
A  ii  Mr;i  I.ozengcs.  21  5c  pkg.s    .'■0  _ 
C  iiitrh  Troaches.  .S-lb  bx  .25" 
Ka^le  AA'afcis.  Pepper- 
mints  .'Wiiitcrsreon .  .  .25 
Slixoil  Ciinily 
(30- lb  pails) 

Plain  Mixed    S'- 

Royal    Mixed  121/, 

Grocers'    Mixed  lt"/j 

Yankee   Mixed   13 

American    Mixed  13 

Fancy  A  Jlixed   1  j 

Faney  C.  Jlixed  1  I  la 

French  S.  Mixed   n; 

French  No  .1  Mixed  IS 

Preneh    Fxti-a   Mixed  2ii 

Lady  Mixed   IS 

Bro.kcn  Mixed    '' 

Steam  I>au»urlc 

Aiii.sc  Seed   2'J 

Aromatic  (!?aclioiis  is 

As.sortc'l    HeriMes  1  li 

AsKorle.iI    l>i:i.!jee  11 

Assorted    linperijtis  1 '"• 

.Asiioitcd    Small    Seeds.... 22 

Birds   17 

Hoslon   Baked   L!eans  17 

Burnt    Peaini  Is  I  .S 

Burnt    Almonds  2ri 

•""ai  awa.v  Seed  ,smo'^li .  .  .  .22 
f.xraway  Si!ed,  pearled... 22 
Celery  Seed  22 


SI 

Cinnamon  Beans  larse  rcdl") 
Cinnamon  Beans,  imperlallT 
Coriander  Seed,  pearled.. 22 
.Jellv  Beans,  pails.. 12^3  1* 

Jelly  Bird's   liggs  17 

Jell.v    Cranberries  17 

Jell.v   ]..imes  IT 

Jelly    Raspberries  IT 

Jordon  Almonds.  fine....4-'> 
Jordon  Almonds  ,imltationl8 

Licorice  Beans   15 

Red    Hot.s  25 

Riii.^ed   Jfarbles  10- 

Sugar  Coated  Licorice  Tab- 
lets  20 

Susar    .Mrnonds  2.. 

Sugar  Plums  16 

Cream  <««o«l.s. 

(o-lb  boxes) 

Fonda  ns    Creams  It 

Wand   Dipped  30 

Hand  Dipped,  with  nuts  on.. ..32 

Fruit   and    nut    ioes  IS 

Cream    Peppeririint  20 

Crushed   Fruit  Bonbons.. 32 

Cboeolatea. 

("5-)b  boxes) 

Chocolate,    plain  14 

Chocolate  .Hand  Made  20 

Chocolate  Dipped  Bonbons.. 20 
Chocolate  Dipped  Bonbons 

with    nuts   22 

Chocolate    .Cliiwax    ,30- Ib 

pails   16 

Chocolate  Chips   35 

Chocolate  Xonpareil  Drops.  2i1 

Chocolate   "Wafers  22 

Chocolate   Cream  Tablets 

30  in  box   1.10 

MnrNlimnllon'M.  NuuKatM,  lOtv. 
Occidental  Marshmallows,  5 

11)  tiivs  28 

Occidetital  Marshmallows,  3 

lb  tins  30 

Dipping  Marshmallows.  5- 

Ib  boxes   :..  .23 

Angel  Food,  o-lh  boxes..  .20 
French  Nougat.  30  5c  .slices 

in  box    1.00 

Walnut,    Apricot   , Spanish 

■Nougat,  5-lb  boxes  ,!b....25 
Sundries. 

Opei'a   C.-trmels   10 

Rock  Candy  .white  &  r<?d  .15 

Ro<d\  Cand.v,  byown  16 

Licorice  Drops  2i) 

Lrcorice  Sticks,  16  to  ttu— 
l^icorice  Tablets.  5-lb  box  ...  1.25 
.Lii'orice  Tablets.  2  1  5c  hx  .SO 
LIcoricQ  Penny  Sticks,  100 

in    box  .  .  '.  65 

CuUercups.   5-tb   tins.   ..  35 

Giiiii  4;uud.s 

f5-lb  boxes) 
A.  ]!.  CJnm  Drops.  a.-;sl d .  .  .  . f 
.\.  15.  <7iim  Drop-s  licuricc  n 
.\.  T!.  Gum  Uiops.  cryst'zdll 
A.  i;.  Bonbons,  idaiii  inbis  7 
.\  .1;.  I'onbons.  fancy,  inl>l  7  Va 
A.  B.  Bonohiis  .fanc.v,  crys 

talized.  5-lb  boxes  1.5 

A.    B.    Fruits  .18 

Bo.val  Gum  Drops  ..1.5 

Geiniino  Gum  Drops,  hard  2.5 
.lellv  Siiuurcs  .afisor Li.-il .  .  .  1  4 

i'.ijoii  Sli<  ks   IX 

Siiic<-d   J<'ll\-  Drops  20 

New  Turkish  Figs  K, 

l''ig  I'asle  ,Td;iiii  17 

Fig  I'aste,  tricolor  IS 

<  lie^inK  (.iiin. 

Swel  l   Heart,  jut  box  '•" 

.Srn-Scii.  20   pieces  >'•■' 

Sweet    tlc^il.   2ti   pififs.  . 
Hlood  Orange.  20  pieces..  '•' 

Chh'lelK,   40   TiC   jdtKS  il.3 

Oilclets.    10    10c   likgs'  ^< 

,v<;«|i>ii'h  Pepsin.  20  pkc  ' 
rettrlo,*4U  ic  package.  .  ) 


9i 

Dt'partiuont  21. 
t'UACKtK.S. 


.^nin)als   

Animals  Icvd   

.\s.iorled   

Assorted  Extra  

As.sorled   

Assorted  Extra   

Automobiles   

.Assorted  Fingers   

lioston   

Iliilleisi.  Temjdar   

Champions   

Chocolate  Wafer 

Coco  TalTy    .  .  • 

C"ocoanut   

Currant  Cakes   

Cornhills   

Cherry  Marshmallow  . 

I'racker  Meal   

I'racknel.  plain  

I'reole  delle   

D.iiniy  Chip   

Dainty  Marshmallow'  . 

Digestives   

Eg?  Jumble   

Fig  Bar   

Fruit.  Iced   

Fruit  Biscuit   

Fine  and  Dandy   

Fruit  Sultanas  

Golden  Cream   

Graham  Gems   

Ginger  Cake   

Ginger  Xut   

Graham   

High  Tea   

Honey  Comb.  Iced  ... 

Honey.  Frjuted   

Iced  Sweets   

Iced  Squares   ' 

.lennie  Lind   ' 

I..*inon  Snap   

l.a  Grand   

Demon  Ri.scuit 

Lemon  "Waf'/r  

I^ittle  Egypt   

l  unch  Banquet   

l.unch,  Oakland   

Kiini'h.  Coast   

Monitor   ■ 

Marshmallow.  'tV'alnul 

Xicuacs   

Xicuacs.    Xo.'  1  

Orange  Wafer  .  ■ 

Oysteretts   

Pilot  Bread  .  . 

Pretzel   

Popular,  Mixeil 

Picnics   

Pilot.  Extra  

Hrctzcllelts   

Pi'ncapidc   Deliglil    .  .  ■ 

l!i  f|  Cross  Ojsler  .  . 

.'^alifln  Snowllakc  ... 

Snow  Hake   

Seed  Cake   

.•halted  Fingers  

Snowball   

Saloon  Pilot   

Sugyr  Cookies   

r-oila   

Soda.  Extra   

Soda.  Saloon   

Soda  Xo.  1  (5c  seller)  «li>« 

Soda  Xo.  2  (10c  seller)  . 

Sudii  Xo.  3   (S5c  seller) 

Soda   

Soda  Extra 
Straw  bcrr.v  Waf' 

Star  Butler   .  .  . 

Vanilla  Biscuit 

Vanilla  .'^nap 

WafiTP,   Assorl-  . 

Walnut?.  Marslni 
•  ^'niir  Su  oei.4  .... 

■/.■pli-  "  Pi''-' 


1.  J  11. 


.15 
.13 
.1* 
.13 
.1  I 
.13 
.15 

.0'.' 

1  - 


.11 

.Is 
.OG 

!lG 

.It 

.16 
.U:i 
.11 
.14 
.1.' 
.14 
.IX 
■i* 
.15 
.U'J 
.Ml 
,11 
.III 
.15 
.14 
.14 
.14 
.14 
.13 
.11 


:  I 
.11 

.14 

.00 
.IK' 


.11 


.1  I 
.1- 


ill 
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D<>I)ai'tnicut  22. 

FANCV  OKOCERIES. 

This  Dept.  is  corected  by 
Wclluian,  I'eck  &  Co. 

Wellman,  I'crk-      Cu- ;  iluas  Uros. 

Buuilliou  (:i|»ii'<^ 

yniVsr's.  ]u  c:i|i         I  I'ON- 

J»*r  doz  boxes  ...  3.00 

BEKF  lOXTKACr 
«'Rex,"  2  oz  per  doz   4.40 

4  oz     ••     ■•    s.OO 

5  oz    "     "   11. 7.") 

".  IC    oz        "     "   -T.r.O 

Marshall's  '1  oz.  per  Jnz....  2.(;5 

"        4  oz..  per  duz   4.7.5 

Xiieb'ig's  2  oz,  32  12s  to  ts.  dz  4.r)0 
4  oz.lG  12s  to  cs    "  !i.40 
S  oz,  .S  12s  to  cs.     •■  l.".,:iO 
"      IG  oz.   4  Us  to  cs.     "  211. 7.J 

Libby's,  2  oz,  per  doz   4.4  5 

4    oz,     "     •'    S.DO 

,8    03,     "    •'   ll.UU 

"    I'C    oz,     "    "   2lj.U0 

Capers. 

Capotes.    1  d   in  case.... 1.00  l.nO 

Konpareil.    small  "   T.r-O 

Nonjiareil,   large    2.25 

Isoiipareil,   Iniperial   qts.  10.00 
,  2    litre.  .  .  20. UO 

,    i     ••     ...  '37.50 
CHOCOLATES. 
Baker's. 
German  Sweet,  G-lb  boxes  %s 

and    1,  s   25 

•j;aKl'-'.    12    Is  25 

Vanilla.  12    'tS  44 

Powdered,    l-is.    '■s.   Is  12  lb 

l-.i.xes    30 

Subject  to  quantity  discounnt. 


GUiradelli's.     In  paper. 

2  1     I -111  22'; 

I'.     12    J -IN  23 

,■     12    '    -lU  24 


II. 


IN' 


I      I     II  i  

12     I  -  1 1  

(>roiiii(i.     In  1 

r.li-lli'.s.     12     I -II. 

L'  I       I  -  1 1 .  II 


In  (l.-h  ,  i-ry  -  : .- ■  - 
( Ihirardclli  s,    i"i    i-  Hi    i  i  "  - 

V.-IKU-.1-.S,   21    l-ili  111.-;  

V.-n;,r.rs.   21'  ::-lii  iiii>  

Miner's.  12  l-ll.  M"-  

Miner's,    21    "l-ll>  li".^'  

Miner's,    20    2  II)  tin.s  

COCOAS. 
l;»tcr'.s  .BIvTst,  Is  and  5.-^ 

Van   Hoiilcn's,    ',,s  ajid  '.is. 

"x«n   I  linden's,  Is  

Tlov-al    l>nlch,    12  ViS  

K.ijal   DnIrli,    12  Is  

JJ'.pp's,  11  ',:;S  

Fry's.    12  i-s  

^V'ebb's,  c  'is  

i.'>wn<iy'B,  a  ',<:S  

CInrardelli's    Ukl'sl.    i.  '.s 

T-lU'st,  12  '.s.  .  . 
luiin-i,    (;      1  2  'is 

MJWr-r'O  Bk'fsl,   G   'a»  .,  

•••tterV.   BUI'st,   r,  l-''^;-;  

Vnn  iSiriuon'n  T/uic".  "i-io... 

\  an  Kmron     I>ulcli.  '/--ll)... 

V,-Iti    J'linden'K    Unte.li,  '/..lb. 

CciTiii  coH'i'ii. 

riiHlnm,  2  1  I"  I-  d-  /. .  .  . 

■•uBluni',  3G  J's    por  iloz.  .  .  . 
<;huliip.v. 

JJiinitiav.  iisVuirled  qls  

:i.-s.)rled  Ills  

Ma.inr  drey.  <ils.  . . 
.Ma jor  I  ;ri--.\ ,  pts.  .  . 


3,25 
2 ,  -5  0 
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CIOEK. 

Mott's    boiled,    doz  qts  

Blonrue's,    cltampagne.  doz.. 

boiled,  doz  

Bidwell's, 

COCOANUT. 

Baker's. 

Talcer's  Driried  Smnv.  pails 

I-;l.ls,    121'.  llis  

Brazil   shr'.li-d   nr  Talil.'  Talk, 
long  thr.Mil.   2"-lli   j.iiil.s  lli 
l.'i'i-lli    bills,    jioi-    111  . 
Table  Talk  in  parchinenL  li;;-s 
cases  of  30's,  go  >,:;■«  or  3u' 

and  15  I's  

Scl)ei)i)'.s. 
Shredded  1-Tb  plcffs,  per  lb.. 
"  -  lb  pail,  per  Ih  .  . 

"  ',1  -  lb  ]iail,  per  lb  .  . 

"        12    5  c  iJkgs  

Uuuhain's. 
Shredded,  1-lb  ppr.  per  tli .  .  . 

-  lb  ppr.  per       .  . 
"         Vi-lb  pksg,  j)er  tb . 
coi  l  EE  S I  H.ST I'l  l  J'ES. 
I'osi  Mm    f  erea  I . 

No.  0.  1  ..I/,,   1|.^   |iUy,s,   j.ri    il7.  2,2,: 
E\  .M'OK.A  ri;0  JUI.KS. 

BORDEN'S 

sin.K  ( o. 

AH  Borden's  isranili>  Ouaraiilecil. 


23 
2  4 

4  71^ 

27 
28 
29 


Easle  Brand— 

Condensed  iMilk,  i  doz   G.80 

Pioneer  Brand — 

J'lv  ajioraled  ,AIiik  (t'usweefened) 

'I'all    (all.s,    I  do/.  

Small    Size,    i    do/,   .2.00 

1 1 ;  1 1 1 1  ■  I  m  e    4 .  G  5 

I'lmill    4.50 

Borden's    ■Mailed  .'Milk. 

Tri,-il  size,  pe  I'doz   .00 

Smail    Size    4. CO 

l,ar;4e    i/.e    ■'^■00 

Iluspilal     Size  33.00 

Alpine  Jlilk. 


(  2i rnal  inn  M  ilk. 

Jli  .1/      I     III  1   

Jll  I  iz,    I  "    111   21  |-:i   

I      I,.    G    1.1    I  i.si  ,    ,1  "c  li'M 
Mi,-.ri-ll  inenns. 
.-I,   I  'h.il  li-s.    I   il.i/,   ill  ..as. 


.Ii.r.' 
i ,  1 1  \ 


1  d.iz,  |i 


llK;lil:it..l    ,     .  I 

r.  I  ,    |.  ,1  111,.   -I    cli.z   1.1  . 

IJ;i  lo    1      ,   G  il.r/.   In  i-ase   2  "" 

Col  lolei^ie. 

Sin-,;li'  c-s.   5  es,  1 0  rs,  2,'.  .  s 

(Small                 '.':.          7,].-,     7  HI  7,11" 

M.-fTI         .  .  .7             V  I 7  In  7 

L.irae      ,  .  .  ;.2.7        7- 1 7     V  1  0  7  on 

riNi:. 

ICi'oinaii^elon . 

I  .^1  i-a  i).;lil    ami     a,--^  I     111  s 

Jtasplierrx-.      I i   Si  i  .  '  i  '  i  i  ■ 

i.iranse,    i  'lien       '  'h...  ..I.i  i .  - 
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l.ai--",        il..",    11. I-   doz   1.20 

.Siiirill,   :,   ii.,:;.   .-tniisflU   or  as- 

snrleil,    I...T   duz  O'J 

Silver  ^\'llite  Keystone,  per  dz  l.uO 

Minute,   per  doz    l.nO 

Knnx's.    iier  doz   1.25 

I^nox's  per  gross  15.00 

Knux,   Acidulated,    per   doz..  1.20 

C'lix's,   per  doz   1.15 

K'<ek  s,    I.I.  r   doz   1.10 

PIn  ni.iLiI  h     Kiicic    1,20 

1  I    di.iz,    ti  e.,-   with   2   iluz,  I 
Sheet   35 

Giusc  Coiif eet iou.s. 
China,  per  case  of  C  .stone 

jars    2.50, 

China.     Cli.vioong'  .small 

StiMie  iHlts.  pel-  doz  

Ci-.N-stiillizt-a    ylace,  J/i-lb. 

tin,  per  doz   2.50 

Hops. 

No.  1,  M  lb,  30-lb  box,  lb  30 

No.  1.  1  lb,  30-lb  box.  lb  30 

Less   than   3o-lb   boxes  31 

.Tunket  'I'ablels. 
I'i   doz  in  container,   jier  dz  ..SO 

Ijeiiion  Sugar. 
Gilt  Edge.  24i:;S,  per  doz..  1.37i,2 
Gilt  Edge,  24  I  s,  per  doz.  .  1.S5 

I/inie  Juice. 
'Tahita,   24  8  oz,  per  doz.  .  .  .  .?1.2.5 
Tahita.  short  measure,  16-oz,  1.50 
1'ahita,   full   measure,  32-o'2..2.50 

Tahita,    bulk,    sal   1.00 

Olives. 

Bottled. 
Queen  Olives.  10  oz,  OA'akpts, 

2  doz    3,00 

Fluted   Stuffed  Olives,    5  oz., 

G   doz    1.10 

10  oz.,  ova.l  olives,  pts,  2  dz  2.50 
Dab.v  Piraolas,  10  oz.,  2  doz.  .  3.G.5 

Bf.liy  Pimolas.  2t  l.Ss   6.25 

ItUnzanilla.  ,^  oz.  4  doz....  1.25 
Manzanilla.  .7  oz,  4  doz....  1,10 
.American  l-ti|ii'.  jils,  tin,  2  dz  2.25 
American  Piju-,  >  1 1 1  ibiz,  ,  .  3.7.7 
Old  Jlission  Jtipe.  )'ls.  4  di.iz.  1,,S0 
Old  l\Iisslon  ItijDe.  qts.  2  doz.  3,25 
Wliite  liiibel,  5-oz.,  Muuzaiiillas. 

I'er  doz 

5-oz.,    Manzanilla   1.30 

S'-oz.,  Queen  .  .*?   l.>>5 

I  0  oz..  Queen  2.35 

1  I  nz,,  <,iueen    2,75 

2  2   iiz,,  <.Jnei.-n   5,7,7 

:  2  i.z,.  <,Mi..,.n    ;i,iiO 

i;;  11/  ,  i.,iii..-.  M  '  iG.i'i) 


If  oz.,  Sliifffil  

01i\i'  Oil. 

1  dfjz  gis  {('alir.iriiiii  i 

2  duz   III        I  I  '11  1  i  I  .  II  ,1  I  .  1 


U   gul.    I  '  .'111'  1-1  I  ..ii.-li 

>  i.  .  II.-  Uraiid. 
4   doz    1  ,    111  -     .IS,,   ,  .  ,  . 

2    duz  111  

1  d.iz  2 :    .    ,  .  

1    Uiiz   i;l,      ,  ,.   

Olfl  ,Mis>ioll. 

1  doz  (|l  s  ,  I-, I  -1'.  

2  duz  Ills  .  .-ii-i.  

<:rii!;:iirh   riiril>  Oliv 

GOli-  ..  .-.I',   1  .:  1..  .■- 

l '  I  -       I     1 ...  1 1  .11.,,. 

(7al  1  'ii  II,   12  I.I  .'as...  ji 
.Muslii'oonis. 


I'rannl  ISuller. 

•     duz     III     VS.  )..., 

■  ilz.   ,\.i  ', 


'.1.0  0 
S.OO 


S.IIO 
I  Ml 


can  1.2'l 
doz 

. .  .  .*.':.r,(j 

.  .  .    .2.00  . 
..."  3.0" 
.  .  .  4.00 

doz   2  HI 

-  I  I  z  1  .  1  'I 
,  dz   2  I  II 


.  1  I 
.M 


86 

PluDi  raddioK. 

Curtice,    Individual,'  doz  JI.IO 

No.    1,   doz   2.50 

"        No.  2,  doz   4.50 

"       No.  3,  doz   G.r.o 

G.  &  D,,  Is,  2  doz  to  cs,  dz,  .  2.50 
2s.  I'i  to  cs,  doz.  .  4.5'^ 
"        3's,   U  to  case,  doz.  .  6.50 
"        4's,   6  to  case,   doz.  .  S.OO 
R.  &  V...  Individual,  doz....  1.00 

I's,    per    doz   2.G3 

"        2's,    per    doz   4. GO 

"        3's,  per  doz   7.10 

Salad  Dressing. 
Durkee,  sn'iall,  2  dz,  per  doz.  .  2.50 
large,    1   doz,   pr  doz  4.25 
"      picnic  size.  4  dz,  pr  dz  1.00 
M.\    Wife's.   1  doz.  16-oz.  case  3.25 

Salud  Oil.  , 
Tierces,   about   50  gal.,  gal..?  .75 
1  gal.  tins.  10  to  case,  gal....  3.00 

5  gal.  tins.  1  to  case,  gal  95 

',7  gal.  tins.  20  to  case,  gal..  1.10 
Quart  bottles.  12  to  case,  doz  2.75 
Pt  Bottles,  24  to  case,  doz.  .  1.50 
%  pt.  hot.,  36  case,  doz.  ..... 

Saratoga  Chips. 

(Less  5  per  cent.) 

Bulk,  lu-Ib  box   3.S0 

Cartons,  G-oz.,  24  in  case,  doz  1.30 

SAL'i'. 

Cal  .Table  &  ljaii-.\-.  75  2's.  GO 
2i::'s,   50   3's,   30   a's.   15  lO's 

and  S  20s.  per  bale   1.75 

Do  50- tb  bags,  ton  12.00 

Leslie  s   Sieritized,    76  50 
3's.   40   4's,    39  6'«,   15  lO's, 

and  S  20s.  per  bale   2.25 

JJo,  50-tb   bags,  ton  none 

l>eslie's,   50s   20.00 

Imptd  Liverpool,  50.s,  ton.  . .  .2U.iiO 

100s,  ton  19.50 

200s,   ton  19.00 

Genuine  ■n^^rring'ton,50s,pr  ton20.00 

If.  n.  H.  I/ivcri)o«I. 

Bales  of   75.   2s.   jjer  bale.... 
Hales  of  5"  3's.  4g  4's,  30  5'.s, 
15   10s,   s   2  0s,   per  bale.,.. 

Bags.   jOs.  per  ton  

Worcester. 
Won  I  sler  Iiairv.bl.l  320  lbs  (5 

\V.  iccsioi-  i)aii  \-,   bbl  320  lbs, 

10  bbls    4.75 

■Worcester  Table,  140  23,  100 

1  bbl  5  bbl 

lis    and    'in    7s   5.75  5.50 

\\'ofr..si  i-r  'I'alilc,  30  10s  5.50  5.25 
•Worcester   Table,   501T)  sacks, 

Irisli  Linen   00  .55 

«^.ek  SsWt. 
.1 1  ,'i  I  [-Gruunil.    JOO-tli   sks.    ton  :i.5ii 

7Ms.    ton  lu.O" 

.^lo.li,    inii-H)    sack,    l-ier   t<m.  .S.5ii 

5IIS.  ton    a. 00 

Package  Suit. 

Leslie's  Sterlizod.  4S  2's   2.75- 

21   .2's   2.110 

20   a's   2.50 

50  2's   2.. GO 

U.  s.  V.  P.,  2s,  2  1  to  case.-..  2. .SO 
i;  s.  V.  P.,  S,s,  2  I  lo  cs,  pr  cs.  2.00 
i:,  S    V'.  p..' as,  20  lo  cs,  pr  cs.  2.50 

i.       Caliiii,   -.'I   2s.   1,70 

<  cl.M>  Sail. 
Duikccs,    1    doZ   in    box,.'....  1-25 

KOI  I'S. 

.\  O.I. 1,-. ill's  211   MM  ii-i  ICS.  :.'.'.  .  .110 

 1.1  1  1  .-,    J  1     »  11,1  ii'l  ics  0" 

So  lili  r'S,       I'liloll  I  o.    ^  :.  s   2. GO 

\'au   ('amp's.    2  1    \aiiclies  05 

Libbv's,    2  s,   ussorleil   2. .'(5 

Ps.  ■■   1.10 

conccidr.-ileil,    J's   1.00 

I'ranco- American. 

Qls,  IMS, 
Mo.k  Tinllu.  0,\ Tail.  Con- 

  noiiil|..ii,,liil;i.nno. 

\  ....  1 1.  111.-,   I  ;....r,   r.  ,.     2  1  5     I  ,s» 

I  ■111,  I. I  ll    2,50  2  1111 

(  lumlio    2,30  2  0" 

Grocu   Tui'tic,   thick  7.00  3  Gu 

■:      cli'ar   li,r,0 

MulllKsiCuvnt-y   3.50  2,<'0' 

Toinalo   3,15  l.,SO 

Assorted   3,25  l.S5< 


27 
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Department  23. 
PICKLES,  VINEGAR,    RELISHES,  ETC. 

Tbli   I>epartaieut  la  corrected  each  week  by  the  ruciQo  Vloegar  A 
Pickle  Works. 

picki.es  in  bulk 

Culiforuiu  Hoiue  Brand 

Sonr  Sweet 

liultdi  Illy  Assoi  ifd  \iy  lUimi  :iinl  t'laint     |  l-i 
Liiiaraiiteeil.  1:1:; 


ftipecial    Small  Ciherkius 

bhi.   r.lllJII,    '4    hbl  noOO 
Special  siiKill  iMi\<-iI 

Same  cniint 

(iherkins 

iibi  -tnon.  u  hill.  2000 

Mixed 

Same  roiint 
Special  Small  IMediiiiii  Pickles 

Vi  hhiK.  :!000.   '4   bbls.  ir.OO 
Special   Siiiull   iMediiiin  .Mi.\ed 

Same  count 
Smal.  Medium  PiclileH 

V2  bbLs.  L'OOO,   %  libls.  1000 
Small  Medium  Mixed 

Same  size 

Chow  Chow 


I 


I  IS. 00 


I  12.00  i 
I  I 
I  I 


11'    l.i .  1 1 1 ; 

bbll'h  blJi 
gal. lit;  gal. 

'\ 

00 

IL'.iO 

1 

1  li-l 

00 

11!.. ".n 

1 

1  2T 

00 

11.00 

1 

1  21 

.00 

11.00 

1 

7.00  1  IS 

00 

n.r.o 

1 

7.00  1  JS 

.00 

9.r.4 

1 

c.no  1  10 

00 

s.r.o 

1 

6.50  1  10 

.00 

s.no 

1  15 

00 

8.00 

Paclcagel    Bbl    |    Bbl    |  %  bbl  |  Vt  bbl  |  V.  bbl  |  Vi  bbl 
Couiitl    ISOO     t    Or.OO     I     1200  I     «00     I     1000  I  500 
nil-LS  I     -15.00  I     M.ort  I     10.00.1     G.OO  i     9.50    |  5.50 

.liimbo  I>illK.-!-bbl..  .$12.0(1;  V,  l.l.l  ,  .J'.i.OO ;   U  I'lil-.  •'55.00. 

Calii'orniu  Hume  Brand. 
Smir  and  T^eet,   (Plain  or  Mixed),  (Jernian  Dill,  CUow  Chow  and 

Oioims 


:!i$0.:(.si.'fn.:;s 


Swt 

Mid 

gels 


Nr)l,N'<i2 
I  Sml;  Mdii 
Hai-rol.s.   r.ii  r,al.'5.  .7.  .  .  j.$0.:iCii;0. 

Ban-els,  .12  GaltJ...|     .:5.S1  ..'iS 

Ban-els  16  Gals.  .  .|    .40  ..IT 

Keg-s,  10  Gals  |    .42 [  ..39 

Kegs.    5   Gals  I     .141  .41 

rails,   5  Gals  |    .44|    .41|.  . 

Bails.  2  gals  |    .55|    .50|.  . 

Pails,  1  gal  I    .651  .eo|.'. 

Sd  kegs,  10b,  S  gals...|  3.50|  3.25|  2.00|  2.75|  5  50 

Hd  kegs,  5%  4  gals  |  1.75|  l.G5|  1.00|  1.50|  3.00 

Sd  kegs,  33,  21/i  gals..!  1-15|    .S5|  l.OOj  1.75 


.<n4| 
..■S6| 
.36| 
.38 1 
iO| 


Sweet 
Gher- 

1;  i  ns 


.6:) 
.65 
.70 

.80 
5.00 
2.75 
I  1.60 


.60 
.70 
3.75 
2.00 
1.50 


«  .5 

H,  0 

fO..-;o 

.S2 
.S4 
■  .86 
.88 
.SS 

I.  00 
1.10 
7.25 
3.75 
2.25 


'CENTAUR  BRAND" 
Soua  (Plain  or  Mixed),  German  Dill,  Chow  Chow  and  Onions 

Midgets  Small  Medium  Selecfd  Dills  Cliow  Onions 


Nol 
sml 
n$0T33 
.|  .35 
.1  .3 


Barrels,  50  gals   

V2  Barrels,  32  gals  

14   Barrels.  IG  gals  

Kegs,  10  gals   i  .39 

Kegs,  5  gals   |  .4) 

Pails,    2    gals   |  .51 

Pails.   1   gal   I  .61 

Stand  Keg.s,  10s,  S  gals  |  3.25| 

.Stand  Kegs.  5s,  4' gals  I  l.G5| 

Stand  Kegs.  3s.  2%  gals  |  l.isj 


No  2 
Mdn 


NoSlGer 
Irg    j  man 
slctlDils 


.$0.30  $0.25|$0.25|$0.32|?0.25 
.32  .27  .27  .34  .27 
.34  .29  .29  .36  .29 
.36  .31  .31  .38  .31 
.38      .33      .33      .40  .33 

.47|  35      .50  .40 

.45      .601  .50 
0 


3.001  1.60  2.501  3.201  2. 
1.50|     .80    1.351  1-601  1. 

.901  l.iol  1. 


1.001  .701 


00 


PICKI.es  IX  GLASS 
California  Home  Brand 


Pat.  Top — English  01-  Octagon 

1  10   oz  1 

V>  Pt. 

1  Pt. 

qt. 

Gehrkins  Sour   

1     1.35  1 

1.60 

2.30 

4.50 

1     1.35  1 

1.60 

2.30 

4.50 

i     1.35  1 

1.60 

2.30 

4.50 

1     1-75  1 

2.00 

3.25 

6.06 

1     1.75  1 

1.90 

2.75 

Sweet  Mxd  Pickles  

1     1.75  1 

1.90 

2.75 

5.00 

1  1 

2.75 

5.00 

CENTAUR  BRAND 
American  Style — Square  Bot||Eng:.  style,  Round  Bot. 


1  Pts. 

Qts. 

jy.  Gall 

Gal. 

I'/i  Pts| 

Pt. 

1  Qt. 

 1  1-20 

"1.75 

3.06  1 

5.00 

1.20  1 

1.75 

3.00 

Mixea  Pickles   

 11-20 

.  1.75 

3.00  1 

5.00 

1.20  1 

1.75 

3.00 

Chow  Chow   

 11.20 

1.75 

3.00  1 

5.00 

1.20  1 

1.75 

3.00 

 11.20 

1.7  5 

3.00  1. 

5.00 

1.20  1 

1.75 

3.00 

Mexican  H,  t   

 11.20 

1.75 

3.00  1 

5.00 

1.20  1 

1.75 

3.00 

Cal.  Onions  

 11.20 

1.75 

3.00  1 

5.00 

1.20  1 

1.75 

3.00 

TO.MATO  (.\TSUP. 


lln  Glass,  per  doz.  ||     Jugs,  per  Jug      ||1  Gai.  Tins 

 1',^  Pt.j    Pt.  I  Qt.  IIH.  Gi  ll  Gal. 12  Gal.liSO-.tplFt.tp 

Cal.  Home  Brand. (1.35  |*2.25  |  3.25  H    .70  |  1.00  |  1.90"|r~80^('  ;7.5 

a«»l»<lse   I  I  I  II    .50  I    .85  I  l.fiO  ll    .65  |  .08 

RuW.   I     .90  I  1.65  I  2.75  ||    .35  |    .60      1.20  ||    .55  |  .DW 


Tomato  CtttKup — Id  Bulk. 


Bbl. 

GO  ai. 


Vi  Bbl.  (i  lil 
32  Ul.     16  Gl. 


Cal.  Home  Brand. 

Sunrise   

Suiiaei   


.55  I 
.45  I 


.115  I     'US  I 


60  I 

I    .50  I  I 

I     .40  I  I- 
TABLE  S  \r(  K 
la 


luGI  6  I'll  St'ndard  kr 
livf,     K«K     lo's  3 '^ 

70.  I  5  50  I  2  7&  I  • 
(.<!  1  4  (>U  I  i  t.0  I 
50  I  3.TS  I  2.00  I  I 


1%  PHij  Pis 

C:il.    Home   Brand ......  I  2  00  j  3  i" 

Worcesterslilre   |  I.OO  |  2  " 

Clieslershire   |     .75  |  1  ..  - 

Tahle  SatHv 


In 

ill  1 


(lalj 
l.VT.  I 
I. oil  I 


I  Bbl.i  I bbl.sl  ".-4  I 

 |5fl  O  I  32  O  I  16  C. 

Cal.   Ilome  Band..|  |  |  I 

Worcestershire    ..^j    .SO  j    .S2  |    .81  j 

Chestershlre   j    .55  |    .57  |  ' 

VINKti.M 


I  i-lllU. 
i      III  1: 


I  7.00 
j  5.00 


8.S0 
2.50 


3  on 


Commercial  Wine,  Cider,  51:ill  <ir  Spirit  Vineenr 


1  40  Gr.  1  50  Gr.  ,       Gr  :  To 

Gr.  1  ,so  f;r.  1 

90  1 ; 

Barrels   

 1   .14    1     It;  IT 

1  S 

.20 

 1  -1«  1  .1"  ' 

:n 

22 

V.    Barrels  .... 

 1    -IS  1 

.'li 

 1     -20  1 

■1 

.26 

8  Gal.  Kegs 

 1    -20  1 

■4 

.26 

5  Gal.   K  egs  ... 

 1     .22     1  ,1 

.2.S 

 1     .22     1     .21     1    .2.-.  h 

2li 

.2S 

8  Gal.  Keg  3 

 1     .24     1    .••«     1    .2-  1 

2.S 

.30 

.3'. 

HIC.H  C.RADK   \  1M:(;.\K.S 

California  Wlillo  Wine  Vinegar... 

California  Red  Wine  Vinegar  

Apple  .Tuice  Vineg.ar   

California  Home  Brand  Pure  Picltlint 
Cases  of  one  dozen  uarts  


Barrels 
...  .30 
.  . .  .30 


S  n...;:ar. 


.25 


RELISHES  AND   (  () .\ DIM KNTS. 
^liNcellnneoMs. 


Tomata  Chutney. 

Chili  Sauce  

Salad  Dressing... 


:  G  iiz 

t'..  PI. 

Pt. 

1.25 

1.T5  1 

2.50 

1.25 

1.75  1 

2.50 

1  1.25 

1.T6  1 

2.50 

CalUornia  Home  Itrand 

I  .s  oz 


Sweet  Relish ...... 

East  India  Relish. 
Red  Hot   


 V- 


Pt.s 


I  14  ozj 

.95  I  2.00  I  2.75  | 

.95  I  2.00  I  2.75  | 

.95  I  2.00  I  2.75  I 


TraBles. 

1-16  glass,  per  doz   3.60 

1-16  tins,  per  doz   2.75 

%  tins,  per  doz   5.25 

',4  tins,  per  doz  10.45 

Vi  tins,  per  doz  20.35 

Yeast  Cakes. 

Magic  Yeast,  case   1.20 

Yeast  Gem.  case   1.15 

.Great  Western  ,   1.00 

Gillet's  Magic    1.20 

Yeast  Foam    1.20 

This  -Ijept.   is  corrected  b.v 
rillmann  &  Bendel:  Pnc.  Vinegar  S 
Pickle  Work.s. 

.  CATSUPS. 

Jnlder's,  qts.  doz  


•C-'l  case  free  -with  five. 


pts 

pts,  "   

Griffon's. 

-pints,  per  doz  1 

Pints,  per  doz  

Quarts,  per  doz  

Miscellaneous. 

Campbell's,  ^4  pts,  doz  

Heinz,  10-Oz   

12-oz   . 

"  17-02   

Blue  Label,   25    li-pta.  to  M 
Blue  Isabel.  25  pts  to  c».  . . 
Blue  Isabel.  12  qts  to  ca... 
Golilen  Star,  gal^.iugs.  dos...  . 

qt.  .iugs.  doz.  .  . 
pt  .ings.  doz.    .  . 
pt  .iugs.  do«. 
LonK's  l-'ruit  Calwup. 
Pis.    24    t    O  C»,   CMM.  ...  ... 

ii-Pts.    48    to   OS,  *'   

2,  5  and  *      0  itM»,  t^ 

Holhrook's,    '.;  pts  


3.75 
2.40 
1.40 

12>4 
1.85 
3.25 

1.15 


t.Sf 

2.«S 
1  40 

4.75 

5.75 
1  60 


Lea  &  Porrin's.  small... 
Lea  &  Perrin  s.  medium 
Lea  &  Perrin's.  large  

5  oases.  5c  per  doz  less. 

T.iliascn.  Mcllhen.v    1  (n 

Tobuaco.   New    Iticria   : 

Bengal  Worce.sler.   'j  pt  

Hengal  Worcester,  pt   - 

Pepper,  sprinl"s  top.   ',4  pt.  . 

"•itierifir  Pepper,  small   1 

.Superior  pepper,  large   1 

I.ibb'.  s  M:in.-lipsler  .•'auce,  2i'i 

pliit.J.    per  doz   1.20 

lIOrCSE  BAOISU. 

r'icnic  Geras,  doz  tS 

i'liii !«.   rttiz".  an 

IVe.lilKii.     dilZ   J  .tn 

(Juaiis.  doz   2  50 

10. Gal    Kes.s  gal   7x 

5-Gal    Kegs,  gnl   ■  1 

:-G:\I.  PallB.  gal  

1-  Gal   Palls,  gal  '.  

Standard   Keg.<i.   10s.  keg....  • 

"    5s.  keg  

■'       2».  keg   1 

FRKXCII  .Ml'.STABU. 
(Ill  bulk  ) 

r.r 

n 

r. 

r.bl.  per  gnl  

III. I.   per  gnl  

'•  bill,  per  gal  40  > 

IO-G.tI    Keg  42 

5-GaI.  Keg  IK 

2-  Gal.    Pall   50 

1-Oal.    Pnil   60 

Standard  K*g,  10»   3.50 

•■    5s.   1  75  : 

"    3s   l  .ro     1  .-. 

In   ninss.  mi.   Homr  Brand. 
8  oz.  2  dz  to  *-n*s<».  p*r  dor 

1  4  1    d'.n  .   .    ..     •  .  ; 


9t 


2S 


THK    RCTAIL  .  GROCERS'  ADVOCATE 


41 

6-  oz,  small  Mil.  ."  s'e 

S-oz.  Dusseldorf  90 

Ifi-oz,  "    1.40 

SArERKRAFT. 
Cul.  Ilimie  Ur:in(l — Dry  Park 
Bbl..    50-gal.  .  1  " 

V^-bbl.,    32    gfil  ' 
^»-bbl.,    15  grti 

Id-Oa.  Kegs  \ 

»-Oal  Paii;  ^  • 

I  Gai  I'dii;'   

t-'.iancjflril  J-^eei,  ini   .. 

J)ei):>rfm>*iit  l'I. 

This  I>epl.  i.':  rniroclod  liy 
Hiius  Bros.;  >Vni.  ^-uU'  Co. 
Axl<-  *;re!ise. 

n.      L..  v^-y   --."11 

C.   i!c  S.,   J-doz  ca.sc,  per  case  2.UU 

5  case  lots   l.tiS 

"        10    case    lots   1.S5 

Frazcr'B.  i  doz  tins,  per  case  l!.2.5 

l'''razer's.    1  r\>y'^  \\<\,  \>>:v  case.  o.GO 

Praters,   l.-.-lb  i^iils   1.00 

Mica,  3  rlo7.  (in.s.  per  CLise....  2. GO 

Ca.stor  Oil,  ■•  d"?.  Is   I'.GO 

Viiivfrsa  1,   "        liKJH   -."rt 

I'nivi'Vsa I.   "  ' ... ,  da  rlc    17.'. 

.\  lit  (inia  I  ic.    .'^eli'-OpcMi  lur.    liOO  in 

plit;-,,  l.i.'i 

I I  -II.    I  nil  .V  II   1  .'.0 

'..  111    .  .     .  I .  ■;o  I  n  -  111  ■   J  ii 

1  -II,    1  till  1  •.'  II.    G  :iii 

1  >-', -lb   ....  1  ;ii  I  I  - II,    N.:;o 

2-ri>   .......  -  <"i  1 1..  11.    i'.iio 

n-lh    -.:.n  Jn-  111    ....  1 0.00 

  :  III  -jr..  lb   I  l.pii 

.r,-n  :;  In  ;:ii  -  n.   I  :;.Oii 

G-lli    l.iHl         II  15.00 

7-  111    'I.-IO 

Sizes  .S  lo  llvs. 

Sugar  Bnjjs.  lunad  liottoin.  Ih  .OC 
I  i  .     from  above  list: 

fl 

Jv.-,  ..iiial,  .^jO%. 

Wliite   Lags,  &0%. 
l.,ion,  40<;,. 

Mikado  (stripped)  40%. 
Bluestone. 

narrels.  per  It)  li 

r,  1.1.1.  Icus.  per  11,   1112 


Bristol, 
Pt-wdered, 
Powdered, 


BATH  BUICK 

doz,  per  case  !)5 

20  Is,  per  case....l.in 
40  'is.  p^r  case... 1.25 
CANDLKS. 
Adiniin^tiiie. 

Adam,   14-nz..   20s  11  n 

12-oz.,   DOs  10 ',i 

10-oz.,    -Us   ofl;i| 

ITotol.    40s,    12-oz  lO^i 

(\\'r,ar'l'fd    S  e   lii.';li(  r.) 

Cliippewa,  J   oz  OT'-; 

TorchiiKlil 
yt.-nrlc  .■\fi.l.   I  -         2 (is  10' i 

I  I  ■■(is.     ,  .  .11', 

iw  r:i|il   n;  ,,/.  -IIS 
S(earlc. 

Iineide7''s    1  l-oz.,    20s  1 .1 

.s.  lineider's    ll-nn.,    -lOs  I  " 

Schneider's   IG-oz.,    20s  i:.-;, 

raraOne,  Etc. 

Per  rb. 

40.  Cs,  in  cartons  of  ^G-l^  b.v;s  11 
12.".  in  cartons  of  :jG-lb  Irixs..  1 1 ',1 
%-lb,  in  c.artoons  of  25-lb  bxs  11 
1-lb  cai"ton.s  of  25-i!)  bxs....  11 

Coiorcd,  Ic  higiior. 
Beeswax,  pure  tor  cliurcbos  .."..'> 

Do      No.  2  2  7ti 

Do      No.  3  '-'-'"3 

Ohristmas,  all  sizes  o;i 

Do      huldei-.s,  per  gross  85 

Wax  Tapers,  per  doz  pkes- •  -fiO 

Do      Pf-v  gross  S.OO 

^.■  ■,-lit  I..ifrhts.Uermaii,on  pap 

wd.  per  doz  40 

I '0  Frencli,  on  tin. doz  S5,  LSI 

,  Works 
..z.  .«!.  A.,  40k,  (nTap)..    .10 1; 
H.   A  .,  20.<!  ir. 

,  i;   \    40f,  (wrop). .  .14 

\     20s.  ...........  .IS'/s 


\i  ..7. 

12  nz. 
10  oz. 


Stuii(i.;ird  Oil  Companj, 
Jilectric  Light. 

Ppt  flet 

I  ...  .  ,  ■  ,  I  (I 


i.  ureka 


lis. 


I  1;  ..St..  Ill  s,.|  s  . 

GS.     11°,    I.Z..  S.'ls  

lis,     II  til  sris  

Gs.      I  I  -II     Si-ls     .     ,  , 

"s,  J  2  02.,  20  sel  .s  

Gs,     12    nz.,     20  sels  

Gs,    III  07..,   20  si'ls  

12s,  1     uz.,    10  sels  (  hotel 
i'arultiue  Wax. 


4  a 

«  iiitii-  K„ne. 

per  ib  , 
insect  Powder. 

10c  siz?,  per  do".  .  . 

size,  per  do?.  . 
■       size,    per  doz 

1,  I'l      1  ■  ■    I r.  .■  

M.il.  ilen. 


! .  0  i'l 


,1, 


1 . 


Per  Set 


I'll 
V.< 

.S\\-,.,-|  ish       1 , . i    ,  1 1.  ■!    -  I  , ,        ,  . 

S^\•edish  AX'iri'l,  1  ;^r,.  .s  

\'lileall  I'ai-.'il'iiii.-.   i;:.s  [..'V  r 

Do    r,0    j-Ts    1.11  s  

Oiaiiioiid   iMatcb  Co.'s. 
20ns. 


Is.    H  L° 

\\-  h  i  f  e .  . 

.Ill", 

Po,  500s   

.  .  .  .  4.00 

2s,   14  oz., 

white.  .  . 

.III--! 

Bird's  Bye,  .500s.  gr  

  S.75 

4s,  11  oz..  :;i 

sets. 

white  .  .  . 

.lll'l 

3  Noes  Safety,  100s  

. .  .  .  7. 75 

Gs.  1  1  oz..  30 

sets. 

white.  .  . 

.  i  (1  -^^i 

Bees  Wax,  100s  

  4..",0 

IL'S,   1  1  oz.,  ? 

G  sets 

\\  hite.  . 

Globe.  100s   

.  .  .  .  ,-,.00 

Cokireu.  jl 

cent 

liijilier. 

Domino,  case   

Kiidiant  Paraflfine  W.-vx. 

Per  Set 

Is.   II   oz.,   .'IG  sots  Ill 

Gs,   I  I         .:;i;  .s.  i.s  in 

Gs,    I  I  oz.,   211  sels  nil  .1, 

Gs.     10    ,.z.,     211  St. 'Is  M\ 

tKK  Food. 

rratl°K,  2G-OZ,  '2  iloz  in  cs.,.?l,no 
\\'elliiit;ton'.i,  1-il.,  2  doz  boz.  4.00 


Stici;y   (holders  oralis)  $  2. JO 

rmngTefoot.    per   case   2.'50 

Tanglefoot  Holder.';,  per  case 
«f  50   35 

SulK-rl's,   40   r,s,   papff  in  box  .'.lO 

I-ruit  Jars. 

(Net  cash — no  discount) 
Mason's,    pts,    per    :iross .  .  .  .' .  G.2r. 

Mason's,   tits,   jier  sn'ss   T.lin 

Mason's,         .?al..   per   Lrross .  .  1 11.  iin 

Fruit  Jar  Caps  ^ 
Porcelain,  G  doz  to  box,  pr  bx  2. SO 
Fruit  Jar  Rubbers, 

No.  1  'U"iiite,  per  lb  00 

"Gold  Seal,°'  cartons,  per  gr  .75 
"Kaderers.°'  cartons,  per  gr.  .  .00 
Ped   Ilibbon   TO 

<;iui>. 

Le  Pape's,  1  oz  per  flo.z  SO 

\m  .T'ar;;e°s,  2  oh.,  per  iloz.  .  .  .  1.30 
Le  I'afce's  U'-J^ili  tins,  f'ei-  tloz  1.r,ii 
Le   l-:i-e's,    l-;j.ill    tin.   per  doz   2, I'M! 
°'     °°     °l'ulies,    small,    p.  r  .  .  .  .  12. nil 
"    "        •°     l.ifr,    pel-    gr .  ,  .  .  1  no 
t  iird,if;e. 

nasi<-  price  --Ma nll.-i.     1 .' ■;5 .  Sisal 

;i  11  -,  ,  I  :,.liili1  Ihs.  '  i  e  and  1  0,000 
11. s  i_ .  |.  ,  ,  .^  i  I  kinds  ad- 
van. -e  ,-,ii  I. a.-,-  roe-,-  per  polind 
M    given  uri.|.°in,'.°itli: 

Sis.  Man. 

Rope,  1  Vi -in., ( 7-10  diam 

G  and  'J  tlir,  (',.1 

and  upwards)    ..  basl.9  basis . 

12      thread      ( -'i 

»1|qm^    %  % 

and  .a  - 1 G  rl  i  a  m  > .  .     J  ^ 
"      IJ.ale,     z     ;,nd  A. 

strand   less  basis 

"  "     2,   G,    S   sl'nd  ■  Vi 

Lath    Yarn   basis  Ijasis 

Ho5»   Twine,  tarred,,,. 

Orap,-)  Vino  Twine  

'  Spring  'I'uine   

Paper  Twine,  unoiled.. 
Whale  l.m,'  and  B..,lt .  . 
Hawesr   la.-i   r..i.,;  for 

well -l,,,n  i,„-   

Tranfimio..a,m  ci  l>,.v.er 
Jjonyard  ao,!  Tan-,  .1 .  .  . 
Lc^rlat  H.ope,  hd  \\\.  un- 

oll.'d,  %  &  4  sfd. . 
Baih  Cor;i   1:^  cziSs.  • :  > 


1  1 
1  1 

2  "> 

1 

1 

.  .  basis 


Ked  Top  Safei  >•    2.75 

&  G*.  riastei  n  Carl'ir  :mi's..  4.21', 
S.    ,V    I  °  .    2niis    2.2.'. 

■s  ,v  1  ■..  :iniis  .  .::•■■, 
s  it  (' .  r.iifts   t  ° . 

pi-.-:.;',    tan,.;,    a-ri.,.,  ,    .  a.a.    ,  .  .  1.,.. 

1,111  le  St.ir,   P'T  .'a.--.e   2.20 

.Si-arrli  l.ishi.  liiiiN,  large. I  yr  4,75 
I'appr,  "Vrrappint'. 

Butler,  "U'hite,  per  ream..  .30 
Do    'U'axed.  per  ream.  .  .  .25 

.Manilla.  N,i.  2,  1  oil.any  .sizO  lb  ,4',.^ 
Manill.i,  X.I.  .1,  rolls  or  flat*  .05' 

.^1  r.';  \\ ,  pi;  r  n  a'n  0,', 

Do    rolls,  any  size,  per  lb  .OH'/a 

Dr.a  l..  per  rea  ni  ,  .  .GO 

Do  rolls.  an.\'  size,  per  lb  .02-'54 
Paper,  Toilet. 
.Royal,  100  rolls  of  500  shls.  .  4.00 
O  Keyed.  5-oz  rolls,  per  case  2..',0 
Royal.  S-oz  rolls,  per  case.  .  1.25 
O  Keyed,  tablets,  per  caes.  .  3.75 
Pastime,  tablets,  -per  case...  4..-.0 

Union,  per  case   7  on 

Liilu.  pk,i;s.  1000  shls.  p.-r  es  3.7.'. 
.\sri:.i-ia,  pk^s  l.'.n  .-l-ns,  \i'-v  es  3.a.i 
Windsoi-,|.k^'s  .'Gn  :;lits  p,  1-  .-s  d.nri 
rili'.-..|-sal,  |-,K-ss  Tnii  si)  I  y.  pi  .-s  G.iiil 
( Ir.-a  1    l';a^i  .-rn.  pk^s    liiOn  shls. 

Popular  Kolls.   .'.  oz.   Inn  rols. 

j)er  east-    3.00 

Daisv    i;ols,    0    oz,    lno  rolls. 

per   ease    4..-,0 

l~\|-,i  .  s^  i:.,lls,l  II  ..z.   1  an  I'.-.lls. 

]  I.  1    ..IS..    3.00 

.V.sl.<  ,,i,,s     Kolls,     11     oz,  lllil 

r.ills,    per    ease   .5.2.°i 

.Maniinoili    K..lls.    J  G.    oz.  100 

r.ilis.    per  .-ase    7.30 

r\ l-a  ll,l,1al,    2nnii      .sle-.-is.  '.n 

rolls    ill    .-a-.-   7.30 

°°  Vn-Med.s°° 
(r.  real  ha.vntlve.  1 
4<;  cartons  l..  eas.-.  per  ease,?12.00 
Less    :;fl   '  ;.   .ils.'ouni      lo     M  riit.\ 

Viir.vinK   onwli    dis  nil  .l-iv-uilinj; 

on  qnani.iiN-  inirelins.-.i 
Polishes,  Shoe. 
Day  &  Martin's. 
T/arpe,  G  dz  to  case,  doz,...  2.00 
Medium,   C  dz  io  case,  doz..  2.25 
Hmall.  10  dz  to  case,  doz  ...  1.00 
Mason's  Kusset  Poli^Ii. 

Doz.        U  Gr.  Or. 

No.  2   40  1.20    4. SO 

No.  3   VO         ,2.00  8.00 

Comb  Blaek  Dressinp. 

Doz.        ',i  Gf.  Gr. 

Large   1.30        4.30  IS. 00 

.Small   ^0        2.30  9.20 

Combination  Kussc.t. 

Doz.  Gr.  Gr. 

Large    1.50       4.30  is. 00 

Small    .so        2.30    4. SO 

Mason's  Siove  Polisli. 

Itoz.  ',;  Gr.  Gr. 
 13        I  20    4. SO 


u 

Poijgh,  .Store. 

Rising  Sun,  large  pkg.,  per  gr  6.25 

Do  .  5-groEs  lots   6.00 

Do    Small  pkjz-.,  per  gross..  3.85 

~-.jn  Fa-:e  !rg-.  \  q-r  bx  per  gr  5.00 

rnaniPline.  ,-;o.  4  tin^,  per  gr  5.00 

D-:     .'-.c.   e   tin-,  per  gr-..  .  S.2f. 

p-.    Li.;iuia-  pt-tin.s.  °cy.  3  dz  2  °?r. 
X.-Kay  ,st5ve  Polish. 


.Small,  3  doz.  to  case,  per  es  1,30 
Large,  3  doz  to  case,  per  cs  2,50 
doz.  fre&  with  eacli  case.) 
Polish,  Mevul. 
Electro  Silicon,  1  gr  In  case 

per    doz   SO 

Brilliantshine,  ',i  pts,  per  doz  .95 
Erilliantsliine,  ])ts  per  doz..  1.S0 
Brilliantshine,  qts,  per  doz..  3.15 

Do,  J2,  gal.,  per  doz   6.00 

Do    1  gal  tlnf.  per  tin  >i'< 

r.    S.   :Mela!  Poli.sh.  Qts   3.r,7 

pts    2.011 

pts   I  '.. 

r.    S.    Metallic   Polish  Jr*B«i.e, 

lt>.  pnekage,  doz   3.;',5 

'i-lb.  package,  doz   1.67 

2.-OZ  paekag-e,  doz  !.0 

Pa rlceep,?r  s    Friend,  pwdr,  gr.  21.00 
Seeds. 

Anls   ,  AT,\li 

Canary   ft"  • 

Caraway  t...  .15 

Cclerv   IVVi 

'  C-onaialer   It 

Cniiiin   IS 

['lax-,    gi-oiind    .  .  .   06 

Fla.v-.    win. I.-  OG',. 

Hemp,    .saeks   Olitj 

Millet   Of. 

Mustard   10 

poppy   15 

Rape,    Cal  06 

Bird  gravel,  2s,  per  doz.   .S5 

Bird  Seed  Mi.Ked.  4S  Is,  doz  .SD 
Red  Itibbon,  60  Is  G';; 


Original  sacks  ',ic  less. 

Slieep  Dip. 

Liltle°.  lO-gn!  tins,  per  gal.. 
Littles,  3-.gal  drums,  per  gal 
Smith°K,  10  'i-gal  tins,  gal 
Smitli's,  5-gal  drums  per  gal 
Shoo  Blacking:. 

Doz.        'A  Gr, 


Xo 


No, 
.  No. 


1,20 
1.20 
.05 
.95 

ar. 

2. SO 


.........  .30 

. .  .'  45 

Shoe  OrcssinK. 


1.00 
1.40 


Ross,  3  dz  (o  cs,  per  gr   fi.Ofl 

Itussiaii,  3  dz  t',  cs,  jicr  e-r..l2.00 
SViinol.a.    per    gross  10.00 

IG  shinoia  outfits  of  brush  and 
daiil.rr,  no  cliarge. 
sl,in..ia   paste,  ca.se  of  S  doz  2.50 

3  s..h.l  brass  scoops,  no  charge. 
nisby'8  Polishes. 


.Tet   Oil,   doz  Si 

,Tet  Oil,  ri  dz  bx,  5  Bixola  free  2.55 
Roy.il  Polish,  1  doz  in  box..  .85 


ii  '  MiiiilildlMl 
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I'll-':  itl  P'llsh.a  dz  bx.ham'r  I'rec  i  .'J 

Sjhoc,  Satin.  1  dz  i  snil  comb'n)  .T.'j 

jNo.  5  SUco  Satin  Pste,  ;  doz  .;.0 

Ko.  (i  Shoo  Satin  I'asto,  I  dot  .lO 

No.  10  SatJnula  I'asle,  1  doz  .5u 
>;o.  lu  Satlnola,  Paste,  1  Joz 

in  hoK   Si> 

Satlnola,    cotribiriLU  i  jn.  smi,  d  /,  .75 

^^atlnoIa,   ruinblnaikKj,  1 1  ge,  Oz  I.'.'.'. 

Slioe   Wliito   Creairi.   ;j.t  do;;  .Sj 

Erminu  "tVliite  Paste,  pL-r  doz  .Su 

Bixby'!*. 

■•unit."  size  51..  ',i  15 r  box..  I.'.T. 
"BBU,"  size  B,  IJt-r  V;:  ijr.  box 

Tivlne.  • 

Cotton,  -l-i'l.v.  ]Oii-ll_.  bnl.-s.  Ill 
:;-|,h-.    1(111-11.    ball'.-;  . 
L'-ll.    <jom-ij.    y.T    11,  .  . 
Hemp,  S-oz  balls, pr  ;i-jb  pkt,'.  . 

Do,  4-oz  balls,  per  o-1b  pkg 
Sack,  ■1-ply,   li'-lb  pkgs,  lb.. 

Binder  Twiiie. 
V*\iro  Manila, 050  ft  to  tb.pr  IT)  I'l'i 
.Manila,  000  ft  to  Vj.  per  lb.  .lll^b 
Scaiidard,  500  ft  to  lb.  pr  lb  1 
tJIsal,  SOU  ft  to  lb.  per  Il> . .  .11 ',2 

I'^i'uii.  -,,  1-lb  pkgs,  p,-'i-  boN  l..,0 

Alint  Wax.  per  box   1.00 

.Ic'.pan.  per  lb  

.Heeswax  5S 

Pure  Kef.  I';ir:it..  Ml  Is.  II,  .  .  .lu 
Piu-e  Jtef.   Paraf.,   lh  I-',    II,  .  .  iu 

Wax  SfringM. 
iL'-in.,  IM  pkg.   100  .stb's  ea,'li.  I.T." 
ll-iu..  10  pky.  100  sts's  each  1 

Uepartiiieut  25. 

W  OOU    AND    WILLOW    \S  AliU, 
AXE  HANDLES. 

This  Dept.   is  corrected  by 
The  He.vmaii-Weilll  Co. 


Ex.  5ij-in  .  doz  

Xo.  1,  oO-in.,  doz   

Xo.    1'.   aO-lu..  doz  


<'a!..  Open,  ypruce,  Xo. 
C'a)  .  Open,  .Spruce.  No.  ■!.... 
Cal..  Open.  .Spruce,  Xo. 
<;a!.,  f!atchel,  Spruce,  nest.u-5 
','al..  Katcliel.  Kprucc.  nest. 1-5 
<"al..SalelifI.  Snr-ce.nest.  1-11 


|2.5f 

1.35 

Per  doz. 
.  .  .  .  ■  .S5 

 «n 


■ininn  M  irlcri.  n 


,f  1. 


'•|othe.>.  CcM, 
Same,   r-'si  , 
.lanane;^!'  T.' 
5.    KiZ'-  l^^ 


^Vil 


1.00 

l.oO 
.71 
I .  L'  5 
7.  7  0 

y.oo 


.'IM-xl'i  

Bowls,  M  ootleD. 


Per 


M.ij'l''.  N". 

ijo  ::<>.  L'. 
Do  .No. 

Do  Xo.  1. 
.Do  Xo.  5. 
Do  No.  I".. 


doz 

.NO 


-1  -incli .  .  . 
Brooms. 


So.  7  Speci.'il  

l-itllc  Lady   ^. .  .  . 

1  >audy   

<  'ooks'  Cholco  .  .  .  .  i  ■  ■ 
Ladles'   Pride.  Xo.    1  . 

'Vdy,  striny:   

i.'onnpoii  Whitik  

Wliisk  

Brushes. 


Lmj:;I 


Per  doz 

.  .  .  .  'I.OO 

  :;.r,6 

.  .  I  0 


. .  . .  I  00 
.  .  .   I  00 

—  I. II 

P>  r  doz 
.26  .1  V.OU 
;;.00 


LU'ushes. 

!  .npico  Xo. 


.51  larii-c!co,  !ia!!ii!S£  . 

.  0.  41.  Black  Bristle  

"o    411.   Black  Bristie... 
Ox  Tiurs  Blushes. 

Per  doB 

"'■••.il..  li'ivxiVj  In  face.  .  1.60 


doz 
.9C 

1.9U 
2.25 


4» 

U>  Hut.  f,\-\2M  in  face..  1  L'." 
Do    IVlouaii,  Oyxi'^^L-  in  fUCb  l.UU 


Crtu  Openers. 

Kins,  iloz   

Spraguo,  doz  

Ciiriiet  Svi«i>pur«. 

BLssell's.   per  doz.   i'5.00  to 

Standard,  per  doz.  

Cheese  Safes. 

Round,   21'.  in  car.li  

bviuare  each   

Chilhes  I.iii;<<. 


7.00 
o.Ofl 


5  0 

."^isnl.  lo-r,. 

■l,    |,er  .loz  

.110 

.Sisal.  i;u-t,., 

,1.   I'l  1  .loz  

i.::3 

e'uuon.  4u- 

<tO'..  pel'  doz  

.su 

ColtOil.  r,ir 

I'ou; ,    |.er   Ooz.  .  . 

l.liO 

.Sash  CoMl, 

f.''-t'"ot.  !".r  '-lev-.. 

1 .7;' 

t';js!i  e'er  Li. 

1'  J-  iojl .  i"  r  doK. 

■iM- 

WWc  Cortl. 

5o-foot,  per  do;;. 

•J.?  J 

Wire  Cord, 

75-toot.  jier  doz. 

I.HIl 

Wiro  Cord, 

100-£oot,  P'ir  (Job. 

:;.io 

Clothes  1An«  I'aUeys. 

Golv.  Iron,  witli  cyo  

"    with  hook  

CI-OTHKSriNK. 

CoiMinon.  per  box  of  .O  gross.  . 
U.  S.  Patent  Spring,  per  gross 
CORK9. 
Demijuhns. 

(Discount  of  4'm::,  and  10Sr> 

b  !jal   

I  a^il    ' 


19.50 

.fiO 


"  K^'l   

.  .  .  .  lli.Ul* 

ful   

 24.00 

Uuttt  I'uns. 

.\o.    1    .Japan,  doz  

C?ovPVed.  doz   

  1..-10 

Janitor,  lioz   

y  Dusters. 

rcr  doz 

China,    fancy  colored.'... 

 .so 

Standard  Turkey.   Xo.  10 

Xo.      iL'.  . 

Xo.  11.. 

.  .  .  .  1.-5 

Xo.    b, .  . 

Xo.      I  N  .  . 

.  .  .  .  li.OO 

Janitor,    exira  hoav>'.... 

.  .  .  .15.00 

OOOK  MATS,  COCOA. 

Per  doz 

l.,i!.iii.   X,.,.   1.   1  1-  ;'l  

  4.40 

L>    X,,.  J.   

.  .  .  .  C.O'.i 

Do  .\.,  :;.  l.^x';"   

. .  .  .  :i.5ii 

:\b'-!i  inn.  X-..   I.    1  ><i  •■• 

JJ'Mhfii.i    Xo.   .'.  1 

.M  '.  le.io,   \.,.        ;    •  ' 

.\.,.  . 

KM  r;l.    Xo.          II...  .•;  

.  .  .  .  1  I'.ei) 

KM'-.i,     .Xo.    :i,  jSXuO  

.  . , .  Pi. on 

r,,\iiH,  ,xo.  1.  i;ii.x3;f  

.  .  .  .15.5(1 

L;.\ir.i,    .\'o.    5," 'J'J,x:i<i  

. ,  .  .  Itl.OO 

i<.e>aloue  islQtil  Mats, 

It..  .30 

Faucet!!. 

Per  doz 

"oik  Lined..  Xo.  0  

 -lo 

Xo.   

 15 

Cork  lined,  Xo.  a,  doz.  . 

 '.Ill 

Xo.  4  

 KO 

No.  i;  

No.  S!  

 SO 

IruolaK  Boards. 


l-It..   per   doz   Ill 

45,S-ft..   per  doz   ..  er, 

D-fl..    per   doz   i,.uO 

6  U-  -ft  .    per   doz  <   1.  20 

hAMk'  BLKNlfiKS. 

Opposltiiin. 

0  or  E,  per  doz.  ,  .  .  .'  r... 

1  or  A.  per  doz  7  5 

•J  or  B.  per  (loz  s5 

f.AMV  Clll.MNJSVS. 

►Jleclrk — 111  Cailou». 

Z.  <j  do;  hi  case,  tier  doz  l.io 
liuntern  Glube<. 

Packed  5  doz  in  rase  "iV 

Asiruta  Kcchesler, 

Per  dux 

Xo    1.  6  doz  iu  cass   .75 

X"o.   2,  6  doz  in  case........  .90' 

\Xo.   3.   8   doz  iu   ease   2  00 


47 

Stacbuath  t'oorl  Ti>i>. 

Vo.  /l   or  A,   It  doe  III  c.ii.e.  .  .S.' 
No.  2  or  B,  0  doz  iri'ta:e..  l.Uj 
t,a  liat-lii-. 

I'er  do» 

. '  '    .\.  pluln  bulk.  0  d  'Z  ill  eS 
S'j.  B,  plain  bulK.  u  doz  In  es  1  S3 
Xo.  A.  crimp  bulk,  ■".  dz  lu  cs  1.32 
Xo.  JJ,  crltnp  bulk,  li  ilz  In  cs  1.03 
Conunua  Chiruuoy. 

Per  doz 

No.  0  or  E,  G  doz  in  oa.'ic.  .40 
.No.   1   or  .\.   0  doz  i  i  i  a.^-w.  .  .4.^ 
No.  -  or  r..  U  doz  111  c,'i..'e..  .05 
LK.MON  !!i({l.'l::ii:ZKI{s>. 

Ball,   per  doz  J0.85 

Glass,  Xo.  i,  ijer  doz  75 

Class,  No.  3  ttor  oraHKes)  dz  1.25 
MOPS  AND  H.\.M»LES. 

Per  doz 

9-lb.  Mops   1.U5-1.6; 

12-ll>.    Mops   ■. .  .  l.SO-2.20 

Patort   Mop  Handle."*   1.00 

Plain  Mop  Handles  UO 

I'er  d<>7 

Wood,  painted,  3  hoop:;   2.ti5 

■\VooU.  \  arnislied,  3  hoop.s.  .  .  .  2.50 
White  Cedar,  3  galv.  iiuops.  .  ".25 

Fibre   ,   S.CO 

Galvanized,  S  quart.-i   2.05 

■   "  10  (luarl.s   2.30 

12   (luarls    2.55 

11   (piarts    2.K0 

SUKLP  I'Al'Elt. 

Per  s;vo»A 

-Xarrow,  assort  sd  '.olor.'i  12 

Lace  paper,  per  Uo.\  3o 

TCBS. 

Whito  Cedar— Xo  .0,  l:;.0O;  X'o. 
1,  10.50;  Xo.  2.  0.00:  No.  3,  S.OO. 

Piber — Xo.  0,  ^PJ.OO;:  No.  1, 
$15.75;  No.  2,  $13.75;'  No.  2. 
$12.25. 

(.Jalvauized— No.  0.  ?5.Sr.;  Xo.  1. 
?C.1I5;  No.  2,  57.35;  No.  3,  :}.^.S5. 
tVA»llB(>.VItl>««. 

Per  doz 

California,  regular  size   2.25 

l,iitle  Lady,  Kla.s.s   1.S5 

I.iitlo  Lady,  zinc   110 

Peerles.N'.  double   2.50 

North  Star   2.C5 

Crystal  '^•Inv-o  4. 40 

'W.-isUiut;  MucbinvA 

Waverly   

.Matchless   5..S5 

V/.st-rn   3.75 

^fa.lcstie,  family  size,  each .  . .  . r.  fiO 
Snowball,   family  size.  each..ib75 
Leader,   family  "Size.  eaeh....7eo 
iilielby,  family  size,  c.teli. . .  .7  ' 
WlCKINd. 

Gr."- 

Lamp.   0  or  JO.xOs -inch  ?0.oO 

I.aijip.  I  or  .\,  ■'•B-hieh  10 

L.anip,.  2  or  V:  1-ini-li  Co 

Laniji,  3  ov  D.  li^-inch  S5 

.No.  1.  Uoch-ster   1.5(1 

>io.  2."  KiicIicKiiM'   2.25 

Xo.  3,  Mainnioli:.  ..  7.50 
Junior  Roelitsier  ..  2.00 
.sioves.  3-ineli  .  .  1.50 
Sloves,  3',i-jnch  .  L!i0 
.s'lovi  K.  4-iiv>1i  .  .  .  2.0(1 
Si  o\  "'s.    1  b;  -inr  b  ■•  (lit 

■WiaNGliKi;;. 
IVood  Frauio. 

XvvQ  lop  Bcrcws;  Irou  tub  (.laiiip.-*. 

Per  doz 

Ko.val.  10x1^5    inches  .37»o 

CJialleliBo,        "   ..Zl.CD 

Kins  Special      "   22.00 

Empire         "   3«.'iO 

Century,  10  inches  :s.50 

11  inches   o'LTiO 

12  Inchca  35.00 

Irou  I'riiujp. 

;-op8rlyr.   I'J  isch-':  ■■  •  ti 

"        11  luche  "11 
12  incli'::  " 

cre'acenl    •■•< 

Ball  BcuriuK 

Hitchcc.i'.  .   

.Ul.si  XLLlNtOt.S. 
B.irrei   Covers.  li'-Su.  ifluur 

barrel  sir.e).  per  doz...  ' 
Barrel   Covers,    21-ln.  (sug' 
Oarr»l   slzel,    p«>r  do/. 


1...  ■  ....  ,    i,.,  .. 

•iuller  l.adi'"i.   pl.iin,  d., 
flutter  Ladies,  ciaxs.  d,  • 
fluttCT  spade",  doz.  ....  . 

Dishes,  oval,  i^-nj.  per  M  

1-  Ib,    per    M.  .  J  ■• 

2-  lb.    per    M  .  . 
Dishes,  wire  end.  '.v-Ih.  per  M  .  • 

 1-tb.  per  .M 

  2- lb.  per  M  -  ■ 

Egg    Beaters,    Dover   1  i"' 

Measures,    fiber,    4.  pieces...     I  " 

(.Set  pi.,  qt..         trai  niid  (unn-  > 

Lanterns,  u  'rubul.ir.  doz.  .    .  ' 

Lantern  elobes.  In  bbl« .  . . .  70  .i 

Mouse  traps,  1  lo  5  liulce. 
doz   45  I  •  ' 

Mon.se  tra))»."Sure  Cutch,"  dr 

Traps,  r.at.  "llllzzard."  doi.  . 

.Sesi   Ekks.   per  dnz  

Oil  cans,  slass.  wire  cover. 
I  Kal.  per  dnz   '. 

Oil  Cans,  gal.,  i;lviizd  iruD.  .  '  ' 

Oil  Cans.  5  R.-il.,  Klvnzd  li  i 

Potato   Masher.<i,    ppr  do 

Itolling   I'iiiH.    per  doz. 

Spoons,  wooden  30c. 

Step   Ladders,  each  pfr-ft  ,  H-. . 

Taeks,  steel,  assld.  2  H-oz.  . 

Tacks.  Common,.  2  oz.,  doz.  . 

Tapers,  eas.  30  17-ln,  tus.dz 

T.Mithpiekv.    box  ■  2  511.  . 

Twin*!  Holders,  liunglnK.  «■  ■' 

.Spitions.    liber.  i::-liii-li 

.spinous,    liber.  12-Iiieh. 

.spitiiins.  Hb>r.  li-iiieli... 

Whips,  per  doz.  fru.ii  I'Oc  (•>  i 

Window  Screens.  12-lnell,  <lo/ 
1  N-ineli.  .'  • 
.'■l-in,li. 

Departini-nt 

STATIONEBY. 

Correciod  by  the 
Schwabacher-rrej-   Stalioiierv    <  n. 
42-44  Suiter  tit..  Sun  rr.inei;, 
Blank  BiHikH. 
Counter,  72  leaf,  per  Rr.^....  5  lO 
Counter,  '.<•>  leaf,  per  ^rv  -..  <».iiiO 

Day  uud  ledger. 
Cap,- canva.",  200  pp.,  each..  ' 
Cap,  canvaip,  500  pp.,  each..  '. 
Crown  Clotli,  15ii  pi>..  each.. 
Crown  Cloth.  CoO  pp..  each.. 
Cap,  Im.  Leather  Bnd,  CbU  PI> 
t\'rilini;  I'iiper. 

Tanglewood 
Coinniercial  X'ot'-. 
Comiiiereial   Nolo,  ' 
Letter,  to-tb  ex. . . 

Caji.    P.'-lb  e\...... 

Uovclope*. 

XX.  5  ii, 
XX.  li-in 
XXX,  10  1 

XX.4-ln.,Ba]  vi,i  ,i  ,  ;-..ini 

or  w  kite    1.40 «  ■ 

XX. 5-in.. Baronial  cream 

or  nhile    l.r.ii  i 

luks — Curler's  ur  DiaiunDd. 

Black.  2  oz  «ylind.- 
Red.  2  oz,  3  dz  In  i 
Binnic,    4    os,    I"  r  , 

or  Hhe 

or  Bbi 

or  Bla  . 

Lead  I'cuilli, 

■       .         iOlier   tip.  .  . 
Led  pl:<l.,i.  lull  rlibr 

Malehles-a  .... 
Yellow,  psh'l.  rbr  " 
plshd.  rl>r  ti; 
Black,  pish'l.  rbr,  ti; 

2.    3.    1.    "(im-e"  P 

OaipeiiU  r.1.  .".  dz  tu  in.  j 
Hlecl  frm. 

KaUroaU.    1    grosa    In  i' 
Stub,  er  nn«?.  puil.  tudn 


'•acr.b:  M, 
luxedo 
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Departinont  27. 

AMliKlt'AN  I'OBACCO  CO. 

Sinokins:  T<>b:u'<'(). 

5-lb  Cartons,  '>Z  and  30- lb  Casts) 
leal  of  N.  C.  1 -;i  uz  foil....  OS 

3J        •■    CPi 

S  "  ....SSI, 

ii;    ■    "     ....  50  >; 

"  ]  "~ ,     oz      clolli  ON 

leal  of  N.  C,  3 J  oz  clth  pchs  Bo-li 

pouches    OS' 

leal  of  N.  C.  lU  oz  decora i.-.l 

tin  canisters    ^  '  i 

)kl   Ens:.   Cnrve  Cut.    1  -,: 

curved    tins    7-1  'i 

)id   Knij.    Cur\e  Cut,    'iy,  oz 

curved  tins    T-l  "i 

)UI   Knfj.   Cur\e  Cut,    S   oz..  7_' 
)1(1  lOn;;.  Curve  I'ui,    I  li  .r/... 

'uiitincnlal  Culies,  1 -■  ■  .<>/.  Ci;<  i-:'', 

.lonte  Critso  Slaljs.  :;i  oy.  tin--  7  !  j 
('an  Bibber,  sled  ply,  1 

tin.=i,    ■2'/<i    lb    cartons   70 

riiree  Feathers.   1  %   oz,   1 V4 

lb    cartons,    net   5^?4 

>edro,   2 1/2   oz  foil   47 

21,4    oz    pouch   no-'i 

"      2H  oz  assorted   4  9 

"      16    oz    decorated  tin 

canisters    ■i^'-j 

Jixic  Queen,  1      oz  foil  

"        S  oz   tins   12  !b 

IG  oz  decorateil  tin 
canisters.    6    lb    cartons,  30 

lb   iiT  cases   4  2 

>uUe's  Mi.xture,  oz  saekn  4  0 

Vrlinfcton.         oz  foil   63 ',i 

>td\o's  Camon,    ] -.-(>■/   11'^ 

Luke's  CaniPM,   -ji,.   nz  tuil..  -17 

ilelrose.     1-:;-";;    (■.',]   r.ir'i 

""rasrrant  A'anitv  I'^air.  if  .  uz 

foil    03 

ied  Indian  I-Mugr  Cut.  1^':;  oz 

and  3i  oz  foil   3'i 

rashion,    1  ^'.'i    oz    -^■7 

"  1  0  oz  ciinisl  crs  ....  1  J  'i, 

i"asliion    Tail    !    '  s 

3ull   Durham,    1   oz   i.J 

1  -i;;  nZ  

**  3i  OZ   

"  S  OZ    :"7 

K>   oz   r,3 

Jorn   Cake,   yran,  Ikil'-;. 

2.7-lb  ease.';,  per   lli   L'  1 

Echo  Plug  Cut.  1-;  ozili'i-iiz, 

•in)    4  7-;'i 

Red  Bell,  1%  oz   ■lOV'a 

"      Ifi-oz  pails   41  Vi 

Cornell    Mixture.    3A-oz    lin..  i 
Oriental  Mi.xlure,  3:\  oz  tin.  .  0.": 
lioney  Dijj  Twisl.   10  lo   II...  I,;'^ 
Grizzly,   10  oz,   21-11)   ea.^  s.  .   S-)  la 
Five    Bros.    Pipe  Siuoliinu:. 
louK  cul. paper  iik^.^,  3.',  oz, 
5  lb   i.'artons.  30,  00  &  100 

n.   cases    .-!7 

Pride  of  VirKinia.  1%-oz.  "'- 
oz    and    S-oz    tins.    2' --11. 
h".\cs.   in  &  S.'i-Ib  <  a         .  7r> 
Cjotden  Cupid.  IHk  ...z  foil.  2... 

SJI    &    100-Ib    cases   iiO"^; 

Wuro  Shot.  2s  

L'nion  l.,cadcr.  1-;-. -oz  icii....  :',7i<. 

S-     alo'l       If,  o/. 

'  .luisler    ■  I  ■ 

Tnion  bcaelcr.  10-oz  tnilk  t  ao 
Plaza,  1%-oz  clolh,  a-lb  lar- 

I'lis,  case  of  23   lbs.   ml..   27 'i 
l''ine  Cut  CliewiDgr. 
il  ha.,  2  oz.  Ii'shi  or  d  k. 
I   11.   <-ar).    10-11.   .s.   pi'r    II.  .'.0 
iliawal  lia,   .■.  II.  .       1  -  II.   i-ai  Is  .Ml 
Uiaiv:ii|iH.  10  ..z,  l.'gt  or  (I'K, 

pails,    II.   GU 

1 1  ha,   b'Rt  or  dark,  10- 

i.a.ils,  per  lli   .  T.n 

Cuba,  li'ghl  or  d'k,  1- 

I  ins,   r.-  lb    pails   4  1 

I, cat.  10  lo  lb.  l..:'iulil  o|- 

.  U,  I  -lb  carl.      II  o,     i, , 

1  -.il    paraflini'   !■  • 

00.  1aleniM'S    I! 

Hid    ,MI  'I'obaico  *  S'.ir- 
cl (or. 

II  I  ■li,To<ils.3  in  1. 011. IP- ,  1  1.7:. 
\  I  2  In  lps«  I  lia  il  I  M  b'i  .>; 

1.  I  'I. .-I  ....ia,r>  hi  i.ui.iii.-  I :;  ■<■. 
I         '     LiiUe  Ci;; '  - 
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Bengal  little  cigars,  IOp,  (10 

per   cent   in    free   goods)..  7.30 

Koyal  Bengal,  10  in  pkg,  100 

in    carton  11.50 

\'un  Bibber  Jjittle  Cig..  bun- 
dles of  10,  boxes  of  100.  .  .  .10.20 

.Sub  Rosa  cigarros,  10s,  car- 
tons of  500,  per  M   l-OO 

Stogies,  Etc., 

Less  2%  for  cash. 
Star  Pittsburgh  stogies  1-lOs, 

5    for   10c  15.00 

Florodora  little  cigars,  1-lOs, 

3     for    r>e  12.25 

Red  Top  Stogies,  1-lOs,  3  for 

5c  12.50 

Red  Label  Stogies', Jenkinson)  1 1.05 

Cisarelte  I'aper. 
Vanity  Fair.  5i.i  pkg  in  box  .97',2 
Wheat  .Straw. 50  i)kg  in  b.\,r.ctl.30 
A\'heal  SUaw.  100  pkg  in  bx 

net   2.55 

"Wheat    Straw,    li^terlock,  50 

pkg    in    box  1-15 

Wild  Oats,   40  pkg  in  box..  .90 

Red  Seal,  50  in  box  25. 

Zig-Zag,   100   in  box  2.50 

Riz  la  croi.x  1.95 

riuS  Tobacco. 

(Subject   to   discount  2%) 
Battle  Ax.  10  oz,  5  cuts,  12  and 

24   lb   bts,   net   30 

Big  Gun,    10   oz,    3x12  smooth, 

bright,  C  sr.,   16   \h   butts....  44 
Boot  .Tack,  3x12,  K  &  K.  5J  oz, 

S  sp,   1,    1   s   and   12-nj  and 

2-lb   faray  wi.oden  bxs,   net.  .S7 
Bullion,    1x0,    U   T   Xines.   6  to 

lb,    20- tb    ead's   50 

Climax,  2x12.  R  &  R,   10  oz,  0 

sp,    fi,    12   &   30   lbs    (7   oz  7, 

lO'/i,  &  21   ms  4S)   45 

Climax.  3x12,  thin,  7  oz,  7  and 

1-1    lb    4.S 

Cross  Low,    3x12,    14   oz,    4  sp. 

11  lb    butts   3S 

Drummond's   iVatiiral    Leaf,  5,'^ 

oz,   a,   S  and   12-lb   Initis..    .  03 
Gold   Uoi)e,    7    lo    lb.    3.    (i  and 

12-lb    boxes    50 

Gold   Ke.pe.    11   to    lb.    4   and  S- 

Ib   boxes    5-S 

Horse   Shoe.    If.   "z.    .Snniotli.  0 

sp.  S,  12  and  2  1-lb   butts...,  13 
J.    T..    2x0,    7   oz.    It    ^:    It  and 

.Smooth,  2  SI).  10'-  and  21  lb 

butts    and    caddies   39 

J.    T.,    3x12.    14    uz.    Smooth,  1 

sp,   lOU   and  21-lb   butts....  39 
Newsboy,  P.  P.  br  or  bulk,  5s 

S.   16  ,t  2  1   lb   40 

.N'obby  S|lun  Roll,  7  to  lb.  3.  0 

-  a.nii   1 2    lb    boxes   57 

Old  ]tonc;sLy,  3x12.  Smth.  15  oz, 

(i  sp,  7  i.j ,  1  a  and  30  II)   44 

Old  I'eaeh  and  Honey,  0  to  lb, 

,s   Il>   bov-s   43  ' 

Piper    Hi'idsie.-K'.  .)Z  ).liics, 

I'oiM-  Panel.  3-l(ie  uuts. 

4,  7.   11    lb   00 

Kcd  Cross.   12  and  2  1-lb  l.ntt.s. 

IS  oz.  3x12.  embiossed  4  si>.  33 
Sa-7   Lo;;.   2x12.   R  &  R,   Ifi  oz 

I,    .-..).    2  1    11)   46 

Sa  u    I  ...if.   :;xrj.    l;  &  R,   32  oz, 

12  sp,   3  2  .i    IS   Iti   40 

Sledge,  If.  ../..   1  rif  3.  0,  12  and 

Somelhin;;  Cood.  foil  \^  i-^i  pi  .eil, 
it  .K-  i;.  5  f-  1)1  lb.  0.  13  11) 
bulls    45 

Spear  I  lea. I.  If.  '■-/.  s\k  f  IS 
an. I   .;a   i  7  -z    \\>  .  .  45 

Standald  .\a\.\.  3.\  I  2  .-ioI.mss- 
cd,   -1  oz,   4  sp.  1  1   .nal   2.S    lb  3,^ 

II  for  10,   10%  oz,  2  1    lb   l.ulta.  3.7 

star,  16  oz,  12,  21  au.J  52  lb 
butts    4  5 

Tinslcy's  .\at  Leal.  3x12.  10 
oz,    6   &   12    lb   5  4 

'J'^visl  Tobacco. 

(Jrau.-r-r  Twisl. band  maile  licbt 
pressed,  12  to  lb,  12-lb  half 
bushels  and  15- lb  grained 
palls    45 

P.cd  Ribbou  'I'wtst,  in  In  lb.  Hi 
;      lb   'J,  biisliols  aud  S  fi  peeks  40 

H.iupv  dip  TwlBt.  11  !■)  lb. 
packed    C    lb   44  ' 
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Smofciog  Tobacco. 

Master  Workman  plug,  3x6,  10 

oz.    10    lb    cad   4-3 

Fii'izer's    Mixeil    Plug,     16  oz, 

3x12,  5  sp,  5  and  10  tb  .  .  .  .  32 
Ole    \arginy,    3    oz    plugs  2.x4 

bright,    10!j    tb    boxes   42 

Sickle  plug,   15   oz  3x12.   5  sp 

7'2,   15  and  30   lb   butts   40 

JOHN  BOLl-JIAX  &  CO. 
Cigarettes. 

Net  cash. 

Fragnrant  ^■anity  Fair   3. on 

Uukc's   Cameo   3. DO 

Sweet  Capoi'al   3.90 

Virginia  Brigbts   3.90 

Pets  (foil  pack-ages)   0.12 

Richmond  Straight  Cuts,  10s 

tin    and    iiaper   6'il2 

Cairo,  No.  27  and  27a,  (cork 

tip    7.50)   6.50 

Casino  Gold  Tip..   9.00 

Imperiales,  10s,  20s,  50s,  100s, 

with  or  without  mouthpcs.  7.35 
Sultans,    10s,    20s,    50s,  100s, 

Mais  and  Rice  paper  with  , 

jnouthpieecs    9  25 

Abdallah,  No.  3  gold  tip   7.75 

No.    2   9.00 

No.    1  13.00 

Princess  Lillian,  Cork  tips... 17. 05 

Turkish  Trophies   7.75 

Egvptian  Deities,  No.  1.  10s, 25.50 
No.   3.  10s, 

plain  tips  ,  17.60 

Egyjjtian  Deities,  cork  tips.. 18. 15 
Mogul,   cork  tip  10.25 

Hijfli  Grade  Smoking  Tobacco. 

I^ess  2%  for  cash. 
Imperial     Mixture,     2'--oztin  1.10 

i-*luin,  l-.;-oz  foil,  net  64',^ 

Thre.-    KinL;.^    Mixture. 3';-oz 

tin-    1.30 

Yal  -    .\1 1  x:  II I  a.    1  -.,z   lin.    1  ' , 

and   2  L    II,   cai  lf)ns.  .....  1.35 

1-  -oz   tin.  2'/j 

II.   .-artoiis    1.60 

Yale  .Mixlure.  3t-oz  tin.  2 

lb  cartons    L60 

Lone  .Jack,   3t-oz  Irags,   net  1.17 

Wills'  Kng:lisU  Siiiokingr. 
Capi'.lan,  inild,med.  or  strong. 

3.-',-oz,    i)er    lb   LOO 

Caiistan,  mild,  nn;d  or  strong, 

1 oz.   i)ci'  lb   1.75 

l,atakia,  3i  oz.  per  lb   2.10 

Sluidry  Ku^rlisb  Smoking-. 

I'ioneor,       oz.  per  lb   1.15 

S  oz,  i)er  lb   .1.4  3 

16  oz.  per  lb   1.40 

Lambert  ^1  IJ.itler  s  l/Og  Cab- 
in.        OZ,  per  lb   1.30 

Su)ilb  s   i.Jlasgow  Mixture,  3J 
oz.,   per    lb    1.70 

J.  U.  PACK  TOBACCO  COMl'AKV 

Scroll    Tag,    twist,    6    lo  lb 

(other    sizes.    07)   00  U 

light  'pressed.  aH 

s-lylcs   73  I/;; 

Scroll  Tag,  cable  coil,  3  and 

4   oz   .  ■   7  6 

Cordui  o.N-  Si)un  Roll,  0-lb  bxs  50 '3 
MiislilT  Plug  cm.  I-.';  oz  i)eb3 

or  lin  foil  pkgs   OS 

Mas!  iiT  I'M'-.  Cut.         ..z  o-lis 

Iiii  r..il  pkgz  f.3 
Masi  ill  riu«  cm,  !••  <••.  d.  .  ..|- 

alecl    Iiii    52',;; 

Lobtou  SniuKe.  12s  (21s,  4,S).  49 
,Sl  KBKI  «i  «  O. 

Ilia  ill.    1-.-    oz  pateid    .an  70 

1  bilileii    s.-epi  l  e,      1  ../..      1  lb 

cart,    per    lb   L20 

Uoldeu  S.  i-plre.  r-;:-oz„  2'; -lb 

ealt,    per    II.   L20 

Golden    S.  p|.lrr..        .i.K.    2  I; -lb 

cart,   per  lb   1,01 

Cobleu    Seepl  l  e.x-o/,       II.    .  ai'l, 

pn-   11.    LOO 

I  ;.-l.l'-a  |il  I  ...    I  1;  ..it,  K-lb 

e..il,    f.  1    111  96 

A I .  ...IM     .;•  '     111    el  ■-•   t  I 

1-P.  .  1      i  I  II  ,    Lhfi 

1       ■  II.   i-a I  |3  I .«« 

:.  ...    ...  ->cal  tin.  l.fiS 

H.  ..i,  d-aoiatcd  lin.  '.SO 
Crescent  Club  Mlxtuie,  11}  os  .»» 
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Cig:arette8. 

Miio    Cork    Tips   18.50 

••    Plain    •■   18.00 

"    Ladies'  mouthpieces,  203 
oval    bo.x   9.00 

Egyptian  Arabs  ^No.  3  Cork 
Ti))s    7,40 

King  William,  Egyptian,  netlS.OO 

Turkish  Delight,  sanitary  tip  7.00 
JNO.  J.  BAGLEY  &  CO. 

Net  cash. 

Gold  Shore,  2V2-OZ   46% 

Lime  Kiln  cut  plug,  2  oz.  . .  .  59% 

3h  oz  69% 

S  oz  tins.  ««% 
16  OZ  tins  64 ',4 

Sun  cured  2Vi  oz  foil   49 

"  2Vi   oz  pouch....  51 

WEVMAN  BROS. 
Less  2%. 
Cut  and  Dry,  3J  oz  papers..  32  54 

H.  BOHLS  &  CO. 
Fancy  Mi.xtiires. 

White  Navy  Mixture,   1%  oz 

foil   65 

\\'liite   .\a\,\.    3.\-oz   foil,  5-lb 

eartoiis   (13 

White   Xa\.N-,    10-oz  foil  00 

London  Dock,  3i-oz  foil.  5- lb 

cartons   .SO 

Golden   Gate,    31-oz  tin,  5-lh 

cartons   S5 

Bright  A'irgiiua  Pickings,  3;',- 

uz  tin,  5 -lb  cartons  SO 

Gold  PJar.  3f-oz  tin,5-Ib  cart.  .90 
Great  Blend,  10-oz  box,  mild, 

medium    and    special   1,15 

Groat  Blend.  S-oz  box,  mild, 

medium  and  special   1,20' 

Great  Blend.  3?,-oz  box,  mild, 

medium  and  si.eeial   1,25 

Cut  Plug. 
Seal  Roek,  1 -oz  tins,  2i,i-Ib 

cartons    25-  lb   7  1 

Seal   Ro,-k.    :;',-oz   tins.  21^,-11) 

cartons    v, -11  ~i 

Seal  R...  I-  I  ins  74 

p.-aniii.    I  -,  -i.z  foil,   5-lb  cart 

( ilil  '  i.ii  1    .s-i.z  and  ir.-oz  46 

Sio.ii    lo     If.-oz   pail,  briar 

pi  111-   w  it  b   each   tin  54 

Sax  en  Lp.  lO-oz  pail,  without 

briar    pii)e   45 

s.  \i  n  Co   2'j-oz  foil, 5-11)  cart  .43 

.    II    I  ,1         -oz  poucli,  5-I1j 

east. .IIS   49 

I.oiig  Ciil. 

case,  per  doz    1  SO 

K.  A.  l-ATTEK.SON  TOBACCO 

COMPANV. 

Less  2%. 
Honest  Labcr,  pch  and  tins, 

2',6-oz   SO 

Ijucky  Strike,  1%  oz  tins  75 

3S    oz   tin.s.  ,     .  .75 
I'attcrson's  Seal,  1  ^3  ois  foil.  -S? 

;U  oz  pch . .  .an 

16  oz  tin.  .  .  .41 

SNUFF. 
Americii     Snuff  Co  

French,  Kappee,  1%  oz  bot- 
tles,   per    3    doz.   2  90 

l''reneh.  Rai>poc,  3*  oz  bot- 
tles,   per   doz  .-   1.80 

Frcneh.  Rappee,  16  oz  jam, 
per    lb  ^  6.S 

Maccaboy,   10-oz  jars,  per  lb  .00 

Irish  High  Toast,  16-nz  sclf- 
soillng  fruit  .iars,   12-lb  bxs  ,57 

Scotch    Lilicidhal's,    iu  blad- 

.Ir-r.".    per   lb  "  60 

s.  ..I  '  ll    I  iliciithars,  in.weaa- 

ml.     |,..r  lb   62 

ll'ir.  .-  ain.e,  16  o?  glass  jars, 
II.     ..'iO 

It.irse  Shoo.  2  li  oz  fibre  cans  .51 

H.->rse  Shoe,  ,s  and  16  "Z  v.ann  .48 

Horse  Shoe,  1  oz  and  16  oz 
cans   6^ 

Wejiuan  Bros. 

Cope.nliaKeii,   lO-oz  stone  Jarn  .st 
pf  '(  doz,  p?r  Eio.=:s.  ......  ,  H.rA 

"  l-oz  tlu,  ««rt» 
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(Contiiuiocl  from   page  11.) 
and  ilif;  remaining  unsold  part  is  IioTd 
in  very  strong  liands.    nnd  growers 
financially  nblo  to  rnrry  sanio,  nnd 
most  of  wlioin  :iic'  holding  for  t;c. 

"In  relation  id  ihc  i-eporl  of  ilic 
hn'gest  crop,  soincl liiug  lil(t>  TO. Odd  lo 
7r.,0(iO  tons,  tli('r(>  is  absolulcly  n<> 
fonndation  foi'  tlic  icpdii.  ;in(l  ilic 
crop  at  the  niaxiniiiin.  w  illi  i  n  ci  )  i  hiii^ 
favorable,  will  iioi  exceed  (;o.()(iO  ions, 
and  we  are  ,^■ettin.^  coniiniied  i-eporls 
every  diiy  of  a  sliort;i,^e  on  ihis  esti- 
mate, due  U)  simliurn  and  rava.ges  of 
liest.  Ir  would  not  surprise  us  in  the 
least  to  see  the  croj)  reduced  to  not  to 
exceed 'the  output  of  last  year;  never- 
theless, to  be  the  conservative  side, 
"We  estimate  the  maximum,  as  stated 
above,  60,000  tons. 

"Yon  can  rest  assured,  whenever 
raisins  touch  .")C.  sweat  box,  if  the.', 
ever  do,  the  remainin,^'  unsold  i)oriioii 
of  the  crop  will  be  .t;obbled  up  by  op- 
erators or  a  syndicate  here  within 
three  days.  No  donlit  the  article  re- 
ferred to  emanated  from  some  short 
seller." 

Now  York. — Reiiorls  of  fiirlher  ini- 
Itortant  purchases  of  new  crop  Val- 
lencia  raisins  by  -Viiierican  distributors 
are  not  accejited  wiih  i  eser\'e  in  view 
of  the  fact  that  indications  point  to  a 
still  lower  ran.ue  of  itrices  on  the  Span- 
ish fruit,  and  th-^  disitosition  anions 
buyers  here  and  abroad  is  to  wait  for 
the  market  to  settle.  It  is  believed, 
however  that  the  heavy  luirchasers  al- 
ready made  for  American  account  out 
of  the  Valencia  crop  and  the  prospect 
of.  continued  strong  competition  from 
that  quarter  are  exert in,g  a  depressing 
influence  upon  the  Coast  market  for 
future  California  raisins.  Some  com- 
ment has  been  caused  by  a  report  from 
San  Francisco  that  the  .T.  K.  Armsby 
So,  was  offering  fancy  seeded  for  Oct- 
oober-November  shipment  at  8%c.  f. 
o.  b.  F.  A.  Aplin  head  of  the  com- 
pany's New  York  office,  was  asked  as 
to  the  truth  of  the  report  and  said: 
'  "The  report  that  we  are  offering  Octo- 
ber-November shiiiment  seeded  raisins 
at  8%c.  is  correct.  This  reduction  of 
14c-  from  the  price  jirevailing  last 
week  is  not  a  surprise  to  us  and  we 
cannot  understand  wh>-  it  should  sur- 
prise anyone  in  the  trade,  as  it  is  now 
a  well  established  fact,  based  upon  the 
.iudgment  of  disinterested  ])eop!e.  that 
the  raisin  cro])  of  California  will  be 
above  TO.fiOi)  tons,  if  nothin.g  unfore- 
seen happens. 

"Very  many  opinions  are  being  ex- 
pressed these  days  regarding  the  ques- 
tion of  raisins.  The  grower  has  his 
views,  the  packers  are  not  a  unit  by 
any  means,  and  therefore  their  views 
are  so  varied  as  to  create  quite  some 
confusion,  but  apparently  both  of  these 
factions,  if  1  may  terra  them  so,  are 
inclined  to  figure  that  they  represent 
all  sides  of  the  question,  doubt  this. 
The  .iobber  has  something  to  say,  and 
the  consumer,  in  the  end,  has  things 
to  say  about  the  crop  and  about  con- 
sumption and  about  the  price  at  which 
the  crop  will  go  into  consumption.  It 


Is  irue  that  the  demand  for  Califoi"' 
raisins  for  early  shipment  has  been 
unusually  heavy,  owing  to  the  spare 
markets  Ihron.ghoui:  the  country  but 
in  ilie  face  of  a  very  htrgc!  Valencia 
(  itip.  whicli  shnis  off  (he  demand  for  j 
i  Am(M-icaii  raisins  in  llie  foreign  mark-  ; 
el  also  siiiiplyin.g  Canadian  irtide  that  | 
'  lasi  year  looked  lo  California  foi'  stip-  j 
plies,   Ihc     (piestion   is     i»roniin<Milly  ; 
bronglil  lo  Ihe  altenlioii  of  llie  trade! 
i  whelher  the  Slides  can  consume  such  | 
a  croi)  as  we  have  before  us.    Pro-  j 
I  ducers  are  prone  to  fi.gtire  that  the  i 
i  first  sales  no  matter  at  how  high  a 
j  i)rice,  must  and  should  shape  the  mar-  ! 
ket  for  a  crop,  and  too  late  they  find 
I  that  the  consumer  has  something  to 
j  say  it  most  emphatically.    Cro))  con- 
I  diiiofis  abroad  and  in  California  are 
j  idv-al.    We  have  ar.gued  from  the  be- 
ciuing  that  the  California  crop  would^ 
sIkuv  fully  GO  per  cent  .greater  tlian 
in  1906-.    Our  interests  are  so- closely 
i  identified  with  California  products  that 
our  fii  st  desire  is  to  market  the  cro])  | 
;  al   Ihe  best  iirices  obtainable,  hut  to; 
I  market  it  is  the  first  essential  to  real 
success.    The  large  sales  of  Valencia 
are  used  is  unquestionably  the  result 
I  of  iirices  that  have  obtained  on  Cali- 
j  fornia  fruit,  and  as  the  present  indi- 
j  cations  show  that    Rurope  will  not  be 
.able  to  take  the  present  crop  of  Va- 
I  lencias,  foreign  .growers  naturally  turn 
to  the  I'nited  States  to  market,  their 
surplus." 

>ew  York,  July  24. — A  new  source 
of  raisin  supply  is  announced  in  the 
West  Side  fruit  trade  and  a  well  known 
broker  was  yesterday  displaying  in  the 
trade  fine  samples  of  Australia  Val- 
lencia  raisins,  of  unusually  good  flavor 
and  appearance.  The  .goods  are 
chiefly  interesting  because,  if  the  .A.us- 
tralian  growers  are  successful  in  their 
experiments,  it  will  mean  one  more 
base  of  raisin  supplies  at  a  time  when 
other  centers  are  closed  for  the  sea- 
son. The  Australian  goods  are  packed 
in  May,  while  all  other  raisin  growing 
countries  ship  in  August  or  September 
Prices  named,  however,  are  not  at- 
tractive, ranging  in  the  vicinity  of 
nine  cents. 

PRt'NES.  \ 

Advices  from  most  of  the  .crowing  i 
districts  are  to  the  effect  that  the  fruit  j 
continues  to  drop,  thereby  reducing  j 
the  crop  proportionately.  From  -ic  to! 
oiAc.  basis  seems  to  be  the  prevailing! 
figtire.  with  a  premium  of  ^c.  on  40  s  [ 
and  V2C.  on  ?.0"s.  I 

  HONEY.  I 

Riverside— Reports  from   bee  men  I 
throughout  the  section  indicate  that  ! 
the  honey  crop  this  season  will  he  in  | 
excess  of  that  of  last  wear,  but  noi  ■ 
nearly  as  large  as  it  should  be  for  a  I 
normal  season.    One  .a;reat  reason  for 
this  was  the  cool  spring,  which  kept 
many  of  the  flowerin.g  shrubs  from  ^ 
bloomin.g  at  the  usual  time.    Bees  as  j 
a  rule  are  in  excellent  shape,  however, ' 
and  the  bee  men  are  generally  qnite  { 
encouraged  with  the  outlook  for  the 
remainderipf  the  season.  ! 


(  AWKI)  FRI  IT.S. 

Consideralile  business  is  heir.  . 
sacted  in  this  line,  inability  to  set 
snflloient  help  al  many  canning  plant -i 
is  very  seriously  intornying  with  ihf- 
industry  and  may  ciii  the  pack  down 
at  sonic  poinis.  .Sonii'tliliiK  of  a  lluri.N 
in  piici's  of  Ijic  raw  finil  was  <'aiis»>il 
by  Ihe  sulphur  agilalioii,  bui  now  lhai 
llu'  bugaboii  seems  10  liavt-  been  sil- 
enced for  the  presciii,  piio's  IniVi-  n  - 
siiined  iheir  pit-vious  level 

(  .\\m:i)  i'im:\i'I'Le.s. 

Honolulu.— The  Hawaiian  Piiieujiple 
Co's  big  new  cannin.i^  factory  at  Iwllei 
has  been  running  full  handed  for  some 
time  and  an  average  of  seven  carloads 
have  been  canned  daily,  between  I.">.00o 
and  20,000  cans  per  day.  A  night  crew 
is  soon  to  be  put  on,  as  the  season  is 
at  its  height. 

(  A\\EI>  TO.HATOES. 

The  California  Fruit  Canner's  .As- 
sociation has  withdrawn  its  pack  from 
the  market  and  decliiies  to  (pifite.  No 
more  sales  will  be  made  until  ilie  size 
of  the  pack  can  be  deliniiely  told.  Thi- 
eastern  situation  is  wiihoui  any  feai- 
tires  of  interest. 

.HAKTIWS  (  HEE.SE. 

We  are  advi.sed  that  new  .Vlariin's 
cheese  is  likelv  to  advance  '<>c  nuv 
dav. 

.SAIJ[0\. 

Wire  reports  indicate  thai  ihe  .-^.^ek- 
e.ve  packing  on  the  Sound  at  present 
looks  far  from  promisin.c.  Of  course, 
it  is  not  too  late  .fo  make  a  moderate 
pack  but  every  day  counts  and  makes 
the  prospects  fov  the  packer  poorer  as 
at  this  time  the  fish  should  he  runnings 
in  full  blast.  With  the  Columbia  River 
pack  running  to  date  about  2.')  per  cent 
of  normal,  or  2.i  per  cent  of  last  .vear. 
the  demand  largely  centers  upon  Alas- 
ka Red.  which  are  as  yet  a  matter  of 
mystery. 

Seatjlo.  .Tul)  24. — While  it  is  not  too 
late  for  the  annual  salmon  run  on  the 
Sound  to  materialize,  there  seems  to 
be  a  well  d€><ined  feelin.!?  among  the 
salmon  men  in  this  city  that  the  pack 
of  sockeyes  will  be  light.    .As  far  as 
can  be  learned,  the  pack  thus  tnr  has 
amounted  to  very  little  comi 
what  it  has  been  in  previou 
In  fact,  so  light  is  the  pack  i  nn  11 
uncertain  are  the  canners    of  their 
ability  to  make  much  of  a  sh     -  r: 
they  are  still  withholdin.ij  p 
the  sockeye  stock.    Some  ord> 
taketi  earlier  in  the  season,  hut  ilu' 
canners  have  now  refused  to  sell  and 
fill  not  even  make  (piotaiions  at  pres- 
ent.   Conceding  that  the  pack  of  sock- 
eyes  on  the  Sound  will  he  licht,  th" 
brokers  are  now  placing  their  hope- 
and  dependence  on  the  .\     "      .  lek 
which  is  expected  to  show  i.ii 
falling  off  from  previou-  No 
definite  reports  as  to  the  m 
of  the  pack  thus  far  ha\  n- 
ceived  here,  bnt  some  are  so  nptintis- 
tic  as  to  place  tlie  estimate  nf  thr-  nark 
considerably  above  the  i.in  i. 
However,  well  informed  l  .] 
thai  if  2.0iin.(»on  cases  are         .ip  ,1 
good  showing  will  be  made.  FiUnrc.-; 
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in  Alaska  lod  snlinon  linvo  not  as  yox 
boon  offered  in  any  quantities,  but  tlie 
market  is  expected  to  open  in  the 
ueigliborhood  of  $1.10.  S)30t  Alaska 
salraou  are  now  held  at  OTi  and  to 
$1.07Vi.  but  Stock.S  are  lunxnm  slrj\vl\ 
spot  goods  are  abom  eiiiuil  to  liic  de- 
mand. As  usual,  however,  al  thi.s  lime 
ol  the  year  there  is  little  activity  in 
spot  goods.  Philip  I'iiady  estinratod 
the  available  spot  salmon  on  the  Coast 
at  nor  more  than  (;.'>. ouii  cases,  50,000 
01'  which  are  Alaska  reds  and  l.'.niin 
sockeyes.  He  esiiniates  that  .  this 
year's  pack  vv-ill  not  aggre.gate  over 
3,500,000  cases,  all  told.  He  believes 
that  Alaska  may  be  safely  depended 
upon  to  turn  out  2,000.000.  There  will 
be  i)robably  1,000.000  cases  of  cheap 
fish  put  up.  and  the  Columbia  River 
and  other  scattering  canneries  ought 
to  certainly  pack  500,000  additional 
cases.  This  will  be  about  the  same  as 
last  year,  but  more  than  1,000,000  cases 
below  the  pack  of  the  big  year,  when 
u;)\vards  of  5,000,000  cases  were  packed 
on  the  Coast. 

Seattle,  Wash. — The  salmon  iiack 
this  year  will  lie  light,  according  to 
advices  brought  lo  tlris  city  from  Alska 
by  the  steamship  l<^arallon.  There  has 
been  a  light  run  of  salmon  but  the 
sockeyes  have  not  yet  even  ]iut  in  ap- 
pearance and  the  fishermen  of  the 
North  regard  the  situation  as  serious. 
Tlie  great  quantities  of  snow  around- 
the  Copper  River  and  its  tributaries 
may  have  sometliing  to  do  witlr  the 
lateness  of  the  season.  The  Farallon 
expected  to  bring  back  at  least  25.000 
cases  of  salmon  from  Hunters  Bay  and 
Koywak,  but  returned  without  a  single 
case. 

I.WORTED  SARDINES. 
New  York,  July  '2",--Louis  Sclnviers. 

writing  from^  Bordeaux.  France,  siate  ^ 
that  lie  was  present  with  Louis  Ami- 
eux.  the  official  representative  of  the 
Nantes  sardine  canners,  at  the  lattei  's 
conference  with  Dr.  AMley  in  Bordetnr: 
last  week,  but  that  Dr.  Wiley  gave,  the 
French  packers  little  hopefurinforma- 
tion  save  the  flat  and  inflexible  terms 
of  the  Pure  Food  law  and  the  recent 
de-^sions.  Dr.  Wiley  assured  them 
that  foreign  labels  could  not  pass  in 
.Vmerica.  and  that  herring  and  sprats 
must  stand  as  such  on  the  labels  in 
plain  terms  rather  than  as  sardines. 
MUSHROOMS. 
Bordeaux  advices  are  to  the  effect 
that  in  the  market  mushrooms  are 
futures  and  paclcers  are  refusing  ord- 
absolutely  unobtainable  as  spots  or 
ers  for  the  next  two  months  on  any 
terms. 

SALT 

The  local  market  rules  strong  at 
recent  advances.  Owing  to  flooding 
of  the  Salton  Sea  the  New  England 
Salt  Co.  of  Los  Angeles  has  been 
compelled  to  suspend  operations.  This 
leaves  in  the  southern  jiart  of  the  State 
only  the  Western  and  San  Pedro. 
SALAD  OIL, 

\ew  York.  .July  2.). — Aspegren  & 
Co.,  report : 

Since  our  last  report  on  the  ISth 
inst.,  things  have  continued  very  much 


I  in  rhe  same  way  as  bef<jre.  Th" 
1  niailcor  still  continues  vim\'  u.irrow 
j  l'here_  is  a  general  disinelinai ion  on 
I  the  part  of  speculators  to  take  hold 
'  eiilier  way  and  it  takes  comijaratively 

!  littif    tcl    IJill     tllc    lIKu  l'.c'    rillli'l'    up  or 

,  down.     Til!'   iji;irkct   closcil   loda.V  with 

■  prices    averaging    '/ic    to.  Vi;C  higher 

I  than  a  week  ago. 

j  HAY. 

!     Soiiiers  &  Co.,  report  under  dat?  ol 

:  .liily  :;!0th: 

ilay   slii|>ments   have     been  quite 
!  plentiful  durin.g  the  iiast  week.    In  ar. 
ordinary  season  this  market  consumes 
'  about  3G00  ton  of  Hay  per  week.  ThL' 
I  present   arrivals'  would   seem   to  in- 
j  dicate   a   healthy   demand   here,  for 
I  practically     everytlring     now  being 
marketed  goeg  at  once  into  consump- 
tion or  is  shipped  out  of  the  city. 

Owing  to  the  ravages  of  giasshop- 
jieis  the  Alfalfa  outlook  is  a  bit  dis- 
couraging and  prices  seem  somewhat 
stion.ger  in  consequence.'  Straw  is  in 
light  suppl>'  and  in  also  light  demand, 
li  Ijegins  to  look  as  though  most  con- 
sumers had  determined  to  use  bedding 
Ha.\'  instead  of  Straw.  Present  prices 
are  quotable  as  follows: 

Choice  wheat  hay  $18.50  to  $21.00 

Good   wheat  hay         16.00  to  18, Ov 

Other  grades  same...  9.00  to  15.00 
Wheat  and  oat  9.00  to  16.00 

Tame    or;:   9.00  to  16.00 

Old  Wild  oat   8.00  to  11.00 

New  wild  oat   8.50  to  12.50 

Stock  hay   7.50  to  9.00 

Alfalfa    8.50  to  13.50 

Straw-,  per  bale  45  to  .85 

DEPA  RTMi:  XT  *VPl'RECIAT?^D. 


Itouo  Grocer  Writes  "Advociite"  Vihni 
He  Thinks  of  ".Vddrosses  Wanted" 
List. 

The  past  week  brought  us  the  fol- 
lowing  letter : 

Reno,  Xev.,  .Inly   2(5.  1!KI7. 
Kofail  (lirocers'  Adrocato. 

San  Francisco,  Cal. 
Gentlemen : — 

On  looking  over  the  .Vdvocate,  1 
find  on  folio  41,  issue  July  19th,  "Ad- 
dresses Wanted"  of  parties  whose 
whereabouts  are  wanted  by  various 
California  merchants. 

The  above  strikes  me  most  favor- 
ably as  a  means  of  locating-  many  of 
tlie  missing.  With  the  assistance  of 
every  merchant,  a  beneficial  result 
Avonld  be  sure  to  follow. 

I  have  yonr  list  in  niy  possr^ision 
and  if  any  of  the  parties  mentioned 
therein  are  in  Reno,  yon  will  hear  i 
from  me.  j 

Being'  in  business  for  several  years,  j 
I  have  fallen  heir  to  numerous  ac-  i 
counts,  and  have  been  unable  to  lo-  i 
cute  any  of  the  parties  who  were  in- ! 
strumental.  I  know  of  no  wetter  way  i 
to  locate  them  than  by  the  course  you 
are  pursuing'. 

Reno  should  have  a  Retail  Grocers'  \ 
Association  and  with  the  proper  party  ! 
at  the  head,  I  believe  every  retail  gro- ' 
CSV  would  fall  into  line.  i 
Very  trulv  vours,  i 
L.  B.  RH(H)ES.  ! 


Qnality  in  lien  of  free  goods — that's 

Urifiofi's. 

•  ^  

Get  the  goods  to -your  customers  on 
time.  This  is  one  of  tiie  most  impor- 
tant details  of  grocery  stoie  manage- 
ment and  if  it  is  neglected  you  .will 
lose  xour  customers  .inst  as  sure  as 
la  to — and  rapidly,  too, 

Vt.  Smith  Refrigerators—Cold  and 
<iry. 


Greer's  Washing  Ammonia 

It  lias  com©  to  our  kuowlertge  that 
there  is  an  attempt  to  iiitrodui.'e  on  the 
marKet  a  WASHING  AMMONIA  mad.- 
troni  BonOH  uud  Auiiuiil  Itofuse.  We 
trust  tliat  tlje  trade  will  take  lime  t'l 
1 11  vestiy  a  I  e  the  cliura.i.'ter  of  tlil.s 
Sri'H'P.  \vhk'li,  if  sold  to  the  consumer, 
will  only  teml  to  discomage  llic  use  of 
Ammoni.i  a.s  a  liou.'^ehold  article. 

Pkitic  Ammonia  Bottling  Co. 

310  Sacramento  St.,  San  Francisco 
Telephone  Temporary  3898 
Sole   i>Iiiiiiifa<-turer!«  «f  .\iiiui<>Dla  from 
>iluei-iil  l'r<»i)ue<.>i  oil  (lie  I'lM-iiiu  Coumi. 
.SAX  I'HANCISCO.  CAI,. 

CAUTION — -A.s  there  are  numerous 
brands  of  impure  and  weiik  washing 
ammonia  olTered  to  the  trade  ini ila  t i ii.!Jr 
llie  «iv  le  ot  our  label,  be  careful  to  wee 
that  our  si.£;natiire  Trade  Mark  iw  on 
each  bottle — ICobt.  V.  Greer,  Trade 
Mark. 


Mothers!   Mothers!!  Mothers!!! 

Mrs.  Winslow's  Soothing  Syrup 

ha.s  been  used  tor  over  SIXTY  Yli.ARS 
by  MlLi^.ONS  of  MUTHIORS  for  their 
CHILDREN  whilf  TKliTHINO.  will; 
PERKiLCr  .SfCC'I.'^SS,  It  SOOTKKS  tl;e 
CllILi;).  SOF'I'ENS  the  Ot.^MS.  .\LLAV.-; 
til  p.\JX;  (.;l."i;i':s  WIXD  (X^L!c\  and 
till,  best  ri.-nieay  for  l.)f A RRHO l-J A .  Sold 
by  Druguists  in  everj-  part  of  tlie 
world.  Be  sure  and  ask  for  "Mr.«!.  Win- 
slow's Soothinfr  Syrun."  and  take  no 
other  kind.    Twentv-five  cents  a  bottle. 


YOrR  EVERY  WANT  I\ 


Can  Be  Supplied  by 

A,  Zellerbach  &  Sons 

421  JACKSON  STREET 
S»n  Frai;f.ise«  Cnl. 


POLISH. 

Qts  J.3.00  per  doz 

"  ptis   2.00  per  doz 

Vi   Pts  90  per  doz 

Iwlf*"t3l    1   ".  .  .$o!bo  per  doz 

■  Wl^VMI    ,4   ^   1.75  per  doz 

3  oz  50  per  doz 

•      •     Barkeeper's  Friend  Pou - 

der,    grro.ss  ?1S.00 

■  tl.  S.  METALLIC  TOLLSII 
TASTE 

Is  put  up  by  a  Practical  Chemist;  also  in 
Ijiquld  Form.  Free  from  Acid  or  Grit. 
Twenty  years  in  the  Markets  of  the  'World. 
For  sale  by  all  dealers.  Also  the  !?avny 
Alkali  Floor  Ponder,  conlainlns  no  grea.se. 

J.  T.  WILSON. 
Pacific  Coast  Agt.,  2.S71  1-Gth  .St.   S.  F. 
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the  customer,  but  everything  that  wiJlinuisi  be  fJone  up  In  ilie  most  attrar- 
attract  him.  fcive,  dainty  Tfar.    PacknT^?  rr?  ro-v 

We  see  this  philosophy  of  suggestion  tied  up  in  far 

ATTRACTIVENESS  AS  AlV  ASSET.  ' ^^^^J"  pack- ;  ribbon    Our  ; 

,  ,  ages  are  put  up.    The  poor  boy  Huy- j  mg  that  u  19  : 

^  ,  .     !  ler,  who    used    to  peddlo  molassses'a  man's  nerr  > 

Very  few  people  appreciate  the  ini- j  candy  from  a  basket  on  the  street,  be- i  wants;  he  mi^ 
ortance  of  maknig  an  attractive  ana  I  came  a  millionaire  I)ecause  he  knew  man,  he  niusi 

pleasmg  unpression  upou  the  mind  |  the  secret  of  attractive  suggsstion.  He  i  in  him,  to  li'is  1  ,  , 

nrough  the  senses..         .  ,     ,      .  J  knew  that  the  best  candies' iiut  in  the.be  refined"  as  well  as  nourishing,  at- 

Au  attractive  store,  with  dieertul ;  most  attractive  packages  would  ap- 1  tractive,  and  delicate 
bervice,  makes  an- agreeable  uupres-jpeal  to  people.    He  knew  that  when      The  same  thing  Is  true  in 
sion  upon  a  customer,  and  tends  to  a  young;  man  gives  away  caiidy,  the  I  The  principal  use  of  clothing  w 
make  him  feel  harmonious  and  satis- ,  appearance  of  .tlie  pacage  will  havelmerly  thought  to  be  to  protect 

.  ,  ,     ,  '  eveiything  .to  do  with  the  impression  i  body  from  the  weather,  but  now  It  i:. 

The  successtul  merchants    under-  i(.  makes.  '  a  small  part  of  its  function.    It  must 

stands  this  subtle  philosophy  of  sug- 1  To  attract  trade  fifty  years  ago '  attract,  it  must  please,  it  must  be  a 
gestiou,  aud  he  dresses  his  show  win- 1  meant  to  get  it  in  any  old  way;  now. I  work  of  art.  The  oullinas  must  be 
dows  and  arranges  his  goods  in  the  >  it  means  to  draw  it  by  sheer  attract- •  graceful ;  colors  must  blend. 

most  fascinating  manner  .possible,  forjivaness.    Our  stores  and  show  win-'    Our  homes  t«day  arp  ^  '•  •  '  

he  knows  that  a  pleasing  impression  1  dows  in  our  cities  are  works  of  art '  same  law.    They  are 
upon  the  customer  will  put  him  m  a  [  today.    Men  are  paid  large  salaries :  attractive  than  they  uf, 
humor  to  buy.    Our  stores  today  are  j  just  to  trim  windows,  to  win  the  pas- 1  pie  do  not  cater  so  much  now 
fitted  up  with  costly  marbles,  expen-1  sers-by,  to  draw  them  in,  to  tm^p-  mere  animal  man.   The  mere  r- 
sive  natural  woods,  brass  and  gilt  |  them  to  buy.  .-s  are «.  small  part  of  a  m 

and  costly    decorations    everywhere.!    The  evolution  of  trade  aloii-  is  not  enough  now  to 

Merchants  know  that  customers  want ;  thetic  lines  in  the  l«st  quarter  ot  u  i-eople's  comfort  or  to  that 
to  see  an  attractive  place  as  well  as  century  has  been  somet-hing  marvel- !  keep  them  alive:  They  mv 
attractive  goods.  '  !  ous.     The  business  portions  of  our!  live,  but  they  must  liv- 

It  IS  astonishing  what  an  improve-  cities  have  a  .  real  art  today,  and  are  1  the  children  of  a  king.  ' 
mcnt  has  been  made  in  the  appear-  not  the  mere  workshops  of  the  past, 
ance   of   stores,   offices,   hdtels,   and !     Tho  old  grocery  store  had  almost 
shops  within  the  last  twenty-five  years. ,  nothing  above  the  first  shelf;  almost 

People  are  beginning  to  find  out  that '  everything  was  in  barrels  and  bins     The  largest  cash  transaction  on  rec- 
theie  IS  everything  in  the  impression  i  and  hogslieads  under  the  shelves.  Fiftyi  ord  in  Nebraska  occur-rt  the  ntvc- 
they  can  make  upou  (he  mind;  that  I  years  ago  there  was  almost  no  such  I  dav  when  receiver  W.  J 
there  must  be  no  di.scord,  nothing  an- !  thing':  as  canned  goods  or  groceries '  the  firm  check  of  O'Dor 
tagonistic,  nothing  which  will   repel  |  put  up  in  pacages.    Now,  everything !&  Normile  for  $99,42.5. 


for  whom  nothing  is 
beautiful. — Success. 


Do  YOUR  Share 

Every  Dealer  in  Groceries  Shorld  Join  the  Cqljfornia  Retail  .Grocers  and  Merchants 

I  Association.  .  HE  OWES  THivS  TO  HIMvSELF.    The  Same  Influence  that  made  the  1 

I  Legislature  of  1907  willing-  to  give  us  FOUR  LAWS  would  make  the  Wholesalers  an<!  t 

Manufacturers  Willing-  to  Grant  any  Fair  Request.  t 

Here  Is  What  You  Can  Do  ^ 

L    Get  Better  Laws.     2.   Collect  Bad  Bills.     3.    Induce  Manufacturers  to  Protect  j 

Profits.      4.    Make  Wfiolesalers,  Etc.^  Stop  Selling  to  Your  Costomcrs.  ♦ 

♦ 

REMEMBER:    The  State  Grocers  Association  Does  Not  'Do  These  Tli  t 

It  Helps  You  Do  them  For  Yourself  With  the  Help  of  Other  Grocers.  % 

Willing  Help,  Send  Us  W.- ' '     •  'lie  Dues  ai^  $3  i>  ♦ 

California  Retail  Grocers  and  Merchants  Association  X 

♦ 

A.  a.  .lOST,  Sacr=.M-,cr,:,T,  Pres.  FRANK  B.  CONNOLLY,  San  Francisco 

AARON  H.  POWERS.    Field  Manager 

1714  Webster  St.  San    Francisco,  Cal 
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OFFICERS  AND  DIRECTORS. 


PAXHAXDLE  GROCERS  MEET. 


RETAIL  GROCERS  AND  MERCHANTi> 
AHHOciatlon  ef  Alameda  Co. 
Pregldent,  John  Mitchell. 
l8t  Vice-President,  J.  L.  Woodworth. 
2d  Vice-President,  O.  B.  Palmer. 
3d  Vice-President,  F.  C.  Koerber. 
4th  Vice-President,  A.  J.  Nor. 
6tli  Vice-President,  J.  E.  Frazier. 
Secretory,  Get/  MacDonald. 
Treasurer,  H.  D.  Cushlng. 

Directors. 

H.  Hauch,  A.  J.  Nor,  H.  D.  Gushing,  G. 
HofCman,  J.  Hopklna. 

Manager  Collection  Dept. 
M.  K.  Webster. 

Association  meets  the  1st  and  3d 
Monday  of  each  month  at  8  o'clock 
p.  m.,  at  419  12th  St.,  Oakland. 


NOTICE. 

Whenever  any  prices  in  the  Manufac- 
turers' List, '  printed  on  Page  12  of  the 
"Advocate."  are  cut,  members  should  not- 
ify Secretary  MacDonald  as  promptly  a* 
possible.  (His  telephone  is  Oakland  151.) 
Mr.  MacDonald  will  at  once  take  steps  to 
have  the.  cutting  stopped. 


OAKLAND  MEETIJfGS. 


The  Alameda  County  Grocers'  Asso- 
ciation will  hold  its  meetings  on  the 
second  Monday  of  each  mouth. 


WEBSTE 

INTERNATIOm 

A  LIBRARY  IN  ONE  COOK. 
Besides  an  accurate,  practical,  and 
BC.iol...Z7  vocVjulary  of  llnglich,  en- 
larged with  iio.OOO  NEW  WORDa.  the 
International  contains  a  History  of  the 
English  Lanrruage,  Guide  to  pronuncia- 
tion, Dictionary  of  Fiction,  Hew  G?,2ct- 
tecr  of  the  World,  New  i^iograTiliical 
Dictionary,  Voc  -.bulary  of  Scripture 
Names,  Greek  and  Latin  Names',  and 
EnE".!oli  Christian  Names, Foreign  Quo- 
tations, Abbreviations,  Metric  System. 

2330  Pages.    COCO  lUustratlops. 

SHOULD  Y3U  H3T  OWN  SU3H  A  BOOX? 

TO-ECSTEU'S  COLLEGIATE  DICTIONAKT. 
IjarpeKfcof  oarabrldf-monts.  R'igTilarand  Thin  Pa- 
per KditionE.   11  8  Pasos  and  1400  IlluEtratioas. 

Write  fer "  The  Slory  of  a  Book  "—Free. 
G,  5  C.  MERRIAM  CO.,  Springfield,  Mass. 


At  8:30  o'clock  on  last  Tuesday  ev- 
ening a  meeting  of  the  Panhandle 
grocers  was  held  at  the  store  of  Mr. 
Wm.  F.  Bartsch  at  Waller  St.  and 
Tremont  Ave.  Reports  on  all  the 
prevailing  conditions  of  the  localitv 
were  made.  The  beer  prices  were 
found  to  be  generally  maintained.  Af- 
ter urging  upon  all  present  to  be  sure 
to  attend  the  meeting  Wiltli  the  bot- 
tlers at  Veterans'  Hall  the  meeting 
was  adjourned  at  10  o'clock.      '  ' 

After  the  meeting  a  handsome  spread 
was  arranged  by  Mrs.  Bartsch.  In  the 
course  of  the  evening  Mr.  Bartsch  an- 
nounced his  intention  to  go  East  with 
his  wife  and  daughter,  little  Miss 
Bartsch  They  intend  visiting  New 
York,  Philadelphia,  New  Orleans,  and 
many  other  large  cities.  Mr.  Bartsch 
expects  to  be  back  late  in  September 

 ♦  

REMOVAL  NOTICE. 

We  beg  to  announce  our  removal 
to  our  new  three-story  basement  brick 
building  at  310  Sacramento  st.  our  old 
site.  Our  facilities  for  handling  all 
business  will  be  better  than  ever,  as 
we  are  fujly  stocked  and  can  fill  all 
orders  promptly."  We  trust  j'ou  will 
continue  to  favor  us  with  your  busi- 
ness. 

Our  new  telephone  number  is  temp- 
orary 3898,  which  please  write  in  your 
telephone  directory.  Our  name  is  too 
late  to  be  in  the  new  book,  which  will 
be  issued  by  the  Telephone  Comriaiy 
in  the  course  of  a  few  days,  so  please 
insert  our  number  in  that' book  also. 

Yours  faithfully, 

GEO.  HEREMAIVN  C0« 
Pacific  Ammonia  Bottlinf  Co. 


DEPT.  OF  AGEICULTUKE  U.  S. 
FOOD   IjVSPECTIOIV  DECISIOJT  75. 


The  LabeUu?  Of  Mivtures  Of  Cane 
and  Maple  Syrups. 


The  director  of  the  agricultural  ex- 
periment station  at  Orono,  Maine,  in 
•d  recent  letter  made  the  following 
stateme'ut : 

"There  are  in  Maine  many  syrups 
which  are  labeled  something  H^e  this: 
"A  Fancy  Quality  Syrup  Made  from 
Pure  Maple  and  "White  Sugar."  Many 
of  these  syrups  carry  but  little  maple, 
one  company  saying  that  in  a  sirup 
analogous  to  this  they  put  90  per  cent 
of  cane  sugar  and  10  per  cent  of 
manle." 

When  both  maple  and  cane  sugars 
are  used  in  the  production  of  sirup 
the  label  should  be  varied  according 
to  the  relative  proportion  of  the  in- 
gredients. The  name  of  the  sugar 
present  in  excess  of  50  per  cent  of  the 
total  sugar  content  should  be  given 
the  greater  prominence  on  the  label; 
that  is,  it  should  be  given  first.  For 
examnle.  a  sirup  the  sugars  of  which 
consist  of  51  per  cent  cane  sugar  and 
19  per  cent  maple  sugar  would  be 
properly  branded  as  "Sirup  Made  from 
Cane  and  Maple  Sxigar,"  or  as  "Cane 


and  Maple  Sirup."  The  terms  "maple 
sugar"  and  "  maple  sirup"  inay  Only 
be  used  on  the  label  as  part  of  the 
name  when  those  substances  are  pres* 
ent  in  substantial  quantitle?  as  ingre- 
dients. They  should  not  appear  on 
the  label  as  part  of  the  name  when 
only  a  small  quantity  of  those  sub- 
stances is  used  to  give  a  maple  flavor 
to  the  product.  A  cane  sirup  contain- 
ing only  enough  maple  sirup  or  maple 
sugar  to  give  a  maple  flavor  is  properly 
labeled  as  "Cane  Sirup,  Maple  Flavor" 
or  "Cane  Sirup  Flavored  with  Maple." 

Whenever  it  is  necessary  to  declare 
cane  sugar  (sucrose)  on  a  label  it 
should  be  declared  as  cane  sugar  and 
not  as  white  sugar. 

FREDERICK  L.  DUNLAP. 
GEO.  P.  McCABE, 

Board  of  Food  and  Drug  Inspection. 

Approved: 
W.  M.  HAYS, 
Acting  Secretary  of  Agriculture; 

tiTERATURE  OF  BDSINESS. 

Th'^  ^prr>n»ir!  for  "T'he  Making  of  a 
Merchant,"  H.  N. ,  Higinbotham's  re- 
cent DooK,  indicates  such  an  interest 
in  business  -literature  that  the  pub- 
lishers, Forbes  &  Company,  have  ar- 
ranred  to  bring  out  a  series  of  business 
books.  In  it  they  have  just  reprinted 
the  classic  and  forerunner  of  business 
literature.  Sir  Arthur  Help's  "Tran- 
saction of  Business."  This  will  be  fol- 
lowed by  "Thought  on  Business,"  by 
Waldo  Pondray  Warren, —  a  collection 
of  two  hundred  essays,  each  treating 
some  phase  of  Commercial  life. 


Grlflfon  Catsup — ]Vo  deals. 

KELLEY- 

CLARKE 
CO. 

23  Market  St.,  San  Trancisco 

IVORY  SOAP 
LENOX  SOAP 
P.  &  G.  SAPTHA  SOAP 
K.  C.  BAKING  POWDER 
PROCTOR  &  GAMBLE  CANBLES 
ORANGE  CITY  RUSKS 
PEARLt  GUM 
HONEYSUCKLE  MILK 


An  Auto?  Nol 

Feanot  and  Popcorn  Seller. 
Catalog  sbctw'em  $8.60  to 
$350.00,  On  easy  teriBS. 

KINGERY  MFG.  CO.. 
tOfi  S.  Peart  St..  Cincinnati 


THB3  RETAIL  UROCERa*  AUVOCATB 
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INDEPENDENT  CRACKER  CO. 


Baltimore  Dispatclics  Report  Coiiibiue 
With  $30,000,OUO  Capital. 


lialtiiiiore,  July  20\ — According  to 
the  "Sim's"  spedial  New  York  cor- 
respondent, plans  are  on  foot  for  the 
formation  of  a  gigantic  enterprise 
which  will  become  an  active  competit- 
or of  the  National  Biscuit  Company, 
which  is  supposed  to  have  a  practical 
monolopy  of  the  cracker  and  cake 
trade  of  the  country  and  also  does  a 
large  export  business. 

In  the  negotiations  pending  Balti- 
more is  said  to  play  a  most  con- 
spicuous part.  The  object  is  to  com- 
1  ne  into  one  corporation  all  th  einde- 
pendent  bakeries  of  the  country.  It  is 
miderstood  that  the  plan  has  already 
been  submitted  to  most  of  these  and 
that  they,  in  effect,  assented  to  the 
combination  after  a  few  details  on 
which  differences  of  opinion  exist  have 
been  discussed  and  settled.  To  this 
end  a  general  meetings  of  the  repres- 
entatives of  these  industries  will  be 
held  in  New  York  to  complete  the 
organization. 

The  combination,  it  is  understood, 
is  arranging  for  capitalization  of 
be-ween  $30,000,000  and  $40,000,000. 
The  business  of  the  concerns  which 


will  become  parties  to  it  justify  this 
enormous  stock  and  bond  issue.  In 
addition  it  is  proposed  to  increase 
the  output  of  many  of  the  plants. 

The  independent  bakeries  which  will 
Ijecome  parties  to  the  new  trust  are! 
located  in  Boston,  New  York,  I-'hila-; 
delphia,  Baltimore,  St.  Louis,  Chicag- 
go,  Richmond,  Cleveland  and  at  other 
strong  distributive  points  both  in  the 
f]ast  and  West. 

The  Baltimore  concern  it  is  under- 
important  part  in  this  new  company  is 
the  statement  of  those  concerned.  It 
has  now  the  Maryland  Biscuit  Comp- 
any and  the  Ameiican  Pie  and  Bread 
Company,  both  controlled  by  the  same 
interests  and  both  doing  a  thriving 
and  profitable  tiade.  In  addition,  this 
company  has  supplemental  plants  in 
Richmond,  which  enable  it  to  assist 
in  the  distriijution  of  its  product  in  I  he 
South  and  Southwest. 

The  Baltimore  concren  it  is  under- 
stood to  be  the  nucleus  around  which 
the  new  company  will  bo  formed.  It 


now  has  the  largest  independent  bak- 
ery in  the  country.  The  big  National 
plant  is  said  to  have  but  two  larger- 
one  in  this  city  and  one  in  PliMadrl- 
phia. 

 ♦  — 

11  is  all  very  well  to  be  economical 
and  look  carefully  to  se«'  that  you  do 
not  spend  more  money  ilian  you  re- 
ceive, but  it  is  utter  f<jlly  to  expect  a 
twelve  dollar  cleik  ttj  w(»rk  for  live 
dollars. 


01''1'''I('1C  I'liri-liasiiii;  I 'Diiimi.s.sary.  I  . 
S.,  .Vriiiy.  Ioik;  Noitli  Puiiit  St..  S.ii. 
l'''i'n  nci.-^i-o.  ("at.,  ,Iiily  IJ.  I!t<i7. — Si-nlorl 
pi'iiposal.s.  ill  (liiplicate.  fur  rumisliiiiK 
;iii<l  ilclivci-iiiK  on  or  atxiiit  August  -"• 
l!ii)7.  siil)si.-<la iK-c  .stores  in  ai'corilan<  v 
Willi  specilif-ation.s  ami  t-rindition.s  sf't 
t'ortli  in  f'ircnlar  No.  :i.  War  licparl- 
mciit.  (_)(lico  ('onimi.«sary  Ccncral 
W'asiiington,  I).  ("..  Feliiiia iv  IL'.  I!"i7. 
will  roLiriveil  at  tliis  olliii-  iinlil  II 
o'clock  A.  M..  Jiil.v  I!h>7.  ami  llo-n 

oponed.  Tnform.il  ion  rnriii.sli(»il  on  ap- 
plicalioii.  (".  H.  KriArTIIOFF.  Major. 
( "lun  111  i.'^sa  rv. 


Johu  T.  Kelly 
Vi.  H.  Kelly 


Tel.  Tenip'y  lUi 


18-20  Cleiueutina  St. 


KELLY  BROS. 

WAOON  (  OVERS  &  B(»AT  SAILS 
TENTS,  AWMN(;S,   IIAMMOC  KS 

Bet.  First  and  Second  Sts. 


San  Fraiicisro 


♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦ 

:  : 

f  Cable  Address  Telephone  ^ 

♦  'tCLUFFECK." 


Temporary  2860  ^ 


♦ 
♦ 
♦ 
♦ 
♦ 
♦ 
♦ 
♦ 
♦ 
♦ 
♦ 
♦ 
♦ 
♦ 
♦ 
♦ 
♦ 
♦ 
♦ 
♦ 


Inc. 


Wholesale 
Grocers... 


♦ 

♦ 
♦ 
♦ 
♦ 
♦ 

: 

: 
♦ 
♦ 

: 
♦ 
♦ 
♦ 
♦ 
♦ 
♦ 
♦ 
♦ 


I  HAAS  BROS,  i 

♦  ♦ 

♦  ♦ 

♦  ♦ 

♦  ^ 

I  Wholesale 

♦ 

I  Grocers— 


I  Importers  and  Exporters  of  ♦ 
I       Cigars  and  Tobacco. 


Importers    and    Commission  | 
Merchants. 


♦  ♦  4^  ♦ 


♦ 

Spear  and  Mission  Sts.  I 

I  San  Francisco,  Cal.  \ 

t  ♦ 


100  CALIFORNIA  STREET 


(Comer  Da\  i.si 


J  San  Francisco 


California  ♦ 


♦ 

♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦4< 
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i  IIB  llfCTAiL  GROCKUS'  ADVOCATE 


Seasonable  Suggestions 

Idcns  from  Many  Sources  That  AVill 
Be  of  Value  and  Interest  (o 
Hetail  Wrocers. 

PUSH  THE  GOODS 
rUOTECTED  BY  AGHEEMENTS 
CUT  OUT 
AS  FAK  AS  rOSSIBLE 
ALL  GOODS 
DEMOKALIZED 
BY  rmCE  CUTTEBS 
Get  the  smile  habit. 

One  of  the  best  forms  of  advertising 
for  a  retailer  is  to  give  good  service  in 
his  store. 

Men  who  boast  of  their  virtues  would 
probably  have  more  to  say  is  they 
enumerated  their  vices. 

A  fooled  customer  is  a  man  with  a 
grievance  and  not  pleasant  to  meet  or 
to  count  on  as  a  future  buyer. 

Many  a  man  would  be  unable  to 
paddle  his  own  cauoe  if  he  conld'nt 
borrow  some  other  man's  paddle. 

Andrew   Carnegie   says:    "To  suc- 
ceed put  all  your  eggs  in  one  baskr 
and  then  kee])  your  eye  on  the  basket." 

A  smile  is  like  salt — too  much  of  it 
would  siioil  the  meat,  but  .just  enough 
will  put  a  flavor  into  it  as  nothing  else 
can. 

"Knocking"  a  competitor  is  poor 
policy.  The  wise  merchant  doesn't 
do  it.  Always  speak  well  of  every- 
body. 

The  window  that  is  often  redressed 
and  Ijears  all  the  marks  of  careful  su- 
pervision belongs  to  a  prosperous 
dealer. 

Modern  exponents  of  business  have 
learned  that  the  window,  properly 
handled,  will  do  much  more  than  pay 
the  rent. 

Don't  let  your  trade  forget  all  about 
your  canned  soiips.  These  are  splen- 
did sellers  if  properly  displayed  and 
advertised. 

■  Every  employee  is  an  advertisement 
of  one  sort  or  another.  If  he  cannot 
be  a  good  advertisement  lie  lias  no 
right  to  be  a  bad  one. 

Good  help  is  costly,  but  not  so  ex- 
liensive  as  iioor  clerks.  Good  service 
is  worth  what  it  costs.  It  takes  mon- 
ey out  of  the  till,  -but  it  i>uts  more 
back  in. 

The  success  of  the  great  lay  in  their 
parallelism  to  the  course  of  thought, 
which  found  in  them  an  unobstructed 
channel,  and  the  wonder  of  which  they 
were  the  visible  conductors  seemed  to 
the  eye  to  be  their  deed. 


We  have  yet  yet  to  hear  of  the  gro- 
cer who  found  that  the  checking  care- 
fully of  the  counts  and  weights  of  the 
goods  he  received  was  a  case  of  wast- 
ed time. 

The  Italian  sailors  of  the  battle- 
ship Etruia  went  ashore  at  Camden, 
N.  J.,  and  helped  destinguish  a  five. 
The  mayor  of  Camden  made  a  speech 
of  thanks. 

Wait  on  customers  in  their  order, 
but  never  be  so  busy  that  you  can  not 
give  a  cheerful  word  to  the  newcomer, 
with  a  promise  of  attention  in  a  min- 
ute or  two. 

If  your  business  is  falling  off  from 
what  it  should  be  at  this  season  of  the 
year,  don't  sit  around  and  kick  about 
it,  but  get  busy  and  find  the  cause  and 
remedy  the  evil. 

The  man  who  will  never  give  up 
his  seat  to  a  lady  has  no  right  what- 
ever to  criticise  the  uncouthuess  of 
the  fai'mer  who  walks  into  the  parlor 
with  his  hat  on. 

An  exchange  says:  "We  are  inclined 
to  believe  that,  used  with  moderation, 
tobacco  is  of  value  second  only  to  food 
itself,  when  long  privations  and  ex- 
ertions are  to  be  endured." 

A  New  issue  of  Italian  money,  in 
gold,  silver,  bronze  and  nickel,  will 
soon  be  ready  for  circulation.  Lead- 
ing  Italian   designers  have  been  at 


work  on  the  drawings  and  much  is 
hoped  for  in  the  finished  result. 

Southern  China  has  now  a  revolu- 
tion on  its  hands  that  promises  to  be 
serious.  Now  that  modern  weapons 
and  a  real  military  organization  has 
replaced  the  gongs  and  and  so  on 
why  there  may  be  quite  a  time. 

The  value  of  our  iron  and  steel  dur- 
ing the  last  fiscal  year  has  been  esti- 
mated at  $175,000,000.  As  a  contrast 
we  may  take  the  year  1887,  during 
which  our  exports  amounted  to  but 
$16,000,000,  and  in  1897  but  $57,000,- 
000. 

These  are  dull  days,  with  many  cus- 
tomers out  of  town  on  their  business 
vacations,  and  if  you  cannot  plan  to 
take  one  yourself,  put  in  part  of  your 
spare  time  getting  the  store  in  order 
and  slicking  up  around  the  place 
generally. 

Take  your  recreation  after  closing 
hours,  rest  at  night.  Do  not  sand- 
wich small  allowances  of  receation 
and  rest  into  the  hours  that  should  be 
devoted  to  work.  Make  every  min- 
ute coitnt  through  the  day. 

Minutes  make  the  sum  of  hours, 
dimes  nuike  the  sum  of  dollars.  Con- 
serve your  small  change  of  one  kind 
as  well  as  the  other.  A  spendthrift 
in  the  use  of  time  is  as  pitiful  as  he 
who  wildly  sows  his  money  to  the 
winds  and  lives  to  ask  alms. 


1  a;   '  ^  /N.'  o  -r-  f-is:^ 


A  dainty  sweetmeat  dipped  in  fine  chocolate,  having  a  combination  of 
flavors  that  is  just  right,  gives  it  that  delicacy  and  sweet  aroma  so  delight- 
ful to  lovers  of  good  confections,  so  delicious  that 

One  Purcliase  Insures  Another 
"One  Taste    invites  Aiiotlier," 
Hunky  Dory,  the  liiggest  repeater  and  winnei'  that  ever  issued  from  the 
House  of  Reliable  Confections,  always  put  up  in  Triple-proof  packages  of 
pleasing  and   attractive  design — keeps  the  rontents  in  perfect  condition, 
hi  tno  sizes,  lOe  «nd  25e  j)aekages. 

Oases  of  50  10c  packages 
"   20  25c 


Piicl-.cd  for  shippins 


DODGE,  SWEENEY  &  CO.,  Agents 

SPEAR  &  HARRISON  STS..  SAN  FRANCISCO 


TUB  RJBTAUL  OROCBR8'  ADVOCATE 


IT 


MEEIT  WINS. 


li  Success  of  Newmark  Bros.,  of  Los  Au- 
I     gcles,  Direct  Result  of  Straight 
i         Forward  Busiuess  Dealings. 


Newmark  Bros.,  coffee  roasters  and 
dealers  in  teas,  spices,  flavoring  ex- 
tracts and  baking  powders,  wlro  start- 
ed in  business  thirteen  years  ago  with 
three  employes,  have  recently  com- 
pleted a  five-story  mill  constructed 
building,  50-foot  frontage  and  150 
deep  at  310  East  First  St.,  and  in- 
stalled therein  all  the  latest  improved 
machinery. 

They  not  only  own  this  building, 
but  an  adjoining  50-foot  lot,  where 
they  intend  to  erect  another  building 
the  coming  season.  They  now  employ 
thirteen  men  and  have  a  ready  sale 
for  their  products  all  over  Southern 
California,  Arizona  aud  Nevada. 

They  are  yet  young  men  aud  are  to 
be  congratulated  on  their  energetic 
enterprise  and  straight-forward  busi- 
nes  dealings. 


CLERK  TURNS  THIEF. 


Oakland  Grocers  Charge  Adolph  Emer- 
sou  IVitli  Einbezzliug  $150— Uu- 
der  Arrest. 

Adolph  Emerson,  a  clerk,  was  arrest- 
ed a  few  days  ago  at  his  home  at  1349 
East  Seventeenth  street,  Oakland,  on  a 
warrant  J.  Morrison  of  the  grocery 
William  J.  Morrison  of  the  grocery 
firm  of  Gardener  &  Mitchell. 

Emerson,  who  is  22  years  of  age, 
is  said  to  be  behind  about  $150  in  his 
accounts.  According  to  his  family 
Emerson  has  spent  the  money  buying 
jewelry  and  theatre  tickets  and  fur- 
nishing entertainment  for  his  friends. 


The  policemen  ar  campaigning  for 
an  increase  of  pay.  Every  member  of 
the  force  is  armed  with  a  petition  to 
have  the  charter  sections  which  pro- 
vide for  the  salaries  of  patrolmen 
amended  so  as  to  allow  each  man  $122 
a  month'  instead  of  $100.  Captains, 
lieutenants,  sergeants  aud  corporals 
are  also  asking  for  an  increase.  They 
oiight^^get  it. 

 ,  1907. 

California  Retail  Grocers'  and  5Ier- 
chant's  Association, 

1714  Webster  St.,  San  Francisco,  Cal 

Geutlomen:  Being  desirous  of  unit- 
ing with  the  other  merchants  of  Cali- 
fornia to  better  trade  conditions,  and 
being  willing  to  do  our  share,  we  here- 
by make  application  to  be  received  as 
a  member  of  the 

California  Retail  Grocers'  and  Mer- 
cliant's  Association. 

and  enclose  Three  ($3.00)  Dollars  to 

pay  our  dues  for  one  year  from  date. 

Address   

Signed  


Purposes  and  Accomplishments 

OF  THE 

California  Retail  Grocers'  &  Merchants'  Association 

OFFICIAL  rAPEK— Hetaii  Grocers'  A(ho(at». 
Plan  of  OperHtioii. 

Prior  to  1900,  different  associations   of   morciuiuts   of   California  ha-l 
asked  for  various  laws,  from  time  to  time,  and  had  always  failed  to  secur" 
results  through  lack  of  organization.    These    failures    caused    the  Retail 
Grocers'  Association  of  San  Francisco  to  invite  other  similar  associations 
I    to  send  delegates  to  a  convention  in  September.  1900.    At  this  fonventioii,  it 
I    was  decided  to  form  an  organization  to  l)c  known  as  the 

j    CALIFORNIA    RETAIL    GKOCEHS'    A>D    JIEIU  HANTS'   ASSOC  IATION. 

j  This  Association  was  organized  io  enable  the  grocers  of  California  and 

other  merchants  to  co-operate  in  order  to  accon)i)lish  results  by  their  united 
action  that  they  could  not  secure  singly.  Each  Association  sends  delegate^ 
to  an  annual  convention.  These  delegates  decide  the  policy  to  be  followed 
and  elect  officers  to  carry  out  their  plans.  Every  individual  member  has 
the  right  to  attend  the  annual  convention  as  a  delegate. 

The  next  State  Convention  will  be  held  at  Sacramento,  on  September 
10th,  11th  aud  12th,  1907. 

ACCOM  PLISHM  E  N  TS. 

LAWS  SECUKI':i>. — Prior  to  the  l..f"g-islati ve  Session  of  1907,  the  i-ombined 
efforts  of  the  merchants  HfTiliated  with  the  California  Retail  Groi;ers'  and  Mer- 
chunts'  Association  secvired  the  following  results: 

Perniittiiin-  the  Attuolinient  ol'  flif  \\'ajEf«'M  of  Tublic  OIHoIhIm. 

Makin;^  a  Wift-'s  Sei»!ira<o  I'roiu-rty    Ile.«i>oiiHil>Ic  for  Fiiinlly  DIIU  for  the 

Necessaries  of  I-il'e.  f "inperLy  owned  l)crore  marriage  or  received  by  will, 
exempt. 

Making;'  a  <;uaraD<ce  of  Purity  a  .SiitKeient  I>efense  for  a  Denier  ('hnrKril 
Avith  Violaliug-  the  Pure  Food  I, aw. 

We  also  secured  the  passage  of  Llie  follnwing  laws  lluoiigli  liotli  houses 
uf  tlie  Legislature. 

VETOEIJ   BY   (;()AERM)R  P.VRUEE. 
Makiu;:;'  an  Account  Date  from  the  Time  of  the  l,a«t  Item  and  miikinK  « 
Payment  Renew  an  .Vcconnt.    Vetoed  hy   Governor  Pardee. 

Allowing  Merchants  to  Form  tlutual   Fire   Insurnnce  fompanlex.  Vetoed 

by  Governor  Pardee. 

Declaring  Trading  Stamps  Illegal.  Declared  I'm  oiis t i I  nti. .n.i  1  by  the  Su- 
preme Court. 

.SK,SSIOX  OF  laoT. 

At  the  Legislative  Session  of  lOuT.  tlie  wcuk  at  Sacranieiili>  wna  parlicn- 
larly  well  organized,  and.  althougli  we  were  very  short  of  funds,  we  secured 
tlie  pa.ssage  of  the  followins'  laws  ALI.  OF  Wlllfll  were  approved  by  Gov- 
ernor Gillett  and  THEV   ARE   \«nV    r,  WVS. 

1.  Making  the  time  in  which  an  o|ien  hook  accosint  outlnnn  FtM  R  >eiir« 
iu.stea(l  of  tw»». 

2.  Vllowing  the  formation  of  >lntuiil  Fire  liisiiran<-c  <  omiMinles. 

3.  Making  tlie  passing  of  a  check  ^^  ITII  l\  rK\T  TO  DKFR  M  D  a  Stale  s 
Pri.«ion  offense. 

4.  Providing  that  the  ilcaler  shall  not  he  held  responsible  for  the  purllv 
of  goods  (iVARA.XTEED  T»»  HIM  A      PI  RE. 

HAVE  >I<»Hi-;  Tt)  <;ET.     \\f  want  your  Influence. 

We  have,  by  united  action,  convinced  the  manufacturers  of  flour  in  ."sev- 
eral localities  that  the  trade  wanted  them  to  stop  senseless  iiitting.  This 
has  added  many  dollars  to  the  profits  of  the  grocers. 

AVe  propose  to  unite,  wlierc  it  is  considered  desirable,  so  that,  as  a  body. 

we  can: 

(a)  Protest  EFFEf TIVEI-V  when  any  manufacturer  allows  his  goods  to 
be  cut.    AVe  want  your  iulluence. 

<h)  Protest  EFFECTIVEI.A  when  a  wholesaler  or  manufacturer  sell.s  to 
a  party  wlio  would  otherwise  buy  from  one  of  our  members.  We  vvant  yoor 
influence. 

(c)  Protest  EFFECTIVELY  when  a  wholesaler  or  manufacturer  .sends 
out  "short"  packages  to  members.    We  want  your  Influence. 

AVe  are  helping  members  collect  bad  bills  (.and  saving  them  lawyers  fees) 
by  a  set  of  collections  letters  which  always    produce    splendid    results  wh«r 

properly  used. 

Our  paper.  The  Retail  Grocers'  Atlvoente,  which  we  own.  is  the  medium 

which  makes  it  possible  for  us  to  secure  the  results  outlined  above.. 

ALL  THESE  THINGS  COST  MONEY — You  could  not  get  them  for  $300 
n  year  alone.  We  think  you  ought  to  p.iy  your  share  ($3  a  year")  In  annual 
dues.    nON'T  YOUf 

California    Retail  (;rocers*  and  -^lerchnnls"  \«soclntion. 
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Egg-o-See's  Giant 

Growth  Explained 

COMPETITORS  BESTED  BY  APPLY- 
ING NEW  SELLING  IDEAS. 


Salcfsiiicn's  Use  of  Advertiseiiieuts. 
By  J.  E.  Liiielian,  General  Mgr.  Egg- 
0-See  Co. 


(Continued  from  last  week.)  i 

CHAPTER  ly. 
Egg-O-See's  campaign  among  the 
scliool  children  has  been  wonderfully 
prolific  of  results.  It  consisted  of  of- 
fering $5  prizes  for  the  best  essay  or 
drawing  celebrating  the  merits  of  Egg- 
0-See  submitted  by  a  child.  Contests 
of  this  kind  were  held  in  various  cities 
and  attracted  wide  attention,  the  local 
newspapers  usually  making  a  news 
feature  of  each  contest,  besides  pub- 1 
lishing  it  in  its  advrtising  columns.  At 
the  close  of  such  a  contest  the  sales-  ■ 
men  in  the  territory  would  supervise 
arrangements  for  a  picnic  or  free 
trolley  ride  to  which  all  the  contest- 
ants were  invited.  Cars  would  be 
chartered,  and  the  children  whi  iiriu 
competed  xoi  a  puze  would  be  con- 
veyed through  the  streets  of  the  city 
accompanied  by  bands  of  music;  a 
spectacle  which  impressed  all  observ- 
ers, and  won  many  friends  for  Egg-0- 
See. 

It  was  a  selling  genius  no  less  than 
an  advertising  genius  which  originated 
this  idea;  for  the  plan  not  only  re- 
sulted in  advertising  Egg-O-See,  but 
in  bringing  hundreds  of  thousands  of 
permanent  customers  to  its  dealers' 
stores. 

And  now,  in  regard  to  the  third 
principle — that  of  personal  salesman- 
ship. The  coniimny  spends  about  half 
a  million  of  dollai's  on  advertising 
yearly;  but  it  doe.sn't  invest  this  sum 
at  random.  II  relies  upon  its  sales 
force  to  see  tlii'i  iis  goods  are  dis- 
tributed in  each  locality  in  proporti(jn 


to  the  demand  which  may  be  antici- 
pated to  result  in  that  locality  from 
the  company's  advertising.  It  is  the 
salesman's  business  to  be  a  good  judge 
of  the  effect  of  advertisinfl  and  to  keep 
each  dealer  supplied  with  a  stock  cor- 
responding in  extent  to  the  probable 
demand  upon  it.  Dealers  soon  learn 
to  appreciate  their  advantage  in  let- 
ting a  salesman  decide  for  them  when 
to  reorder,  and  how  large  an  order  to 
place.  They  quickly  come  to  under- 
stand that  his  operations  are  not  in 
the  way  of  loading  them  up,  but  rather 
of  adjusting  their  stock  to  the  require- 
ments of  trade  and  of  inducing  con- 
sumers to  visit  his  store.  As  each  i)ur- 
chaser  of  E,gg-0-See  is  a  possible 
buyer  of  othei'  articles  of  merchandise, 
the  dealer  has  a  two-fold  reason  of 
ai)preciating  the  salesman's  efforts 
along  this  line. 

Some  companies  have  made  the  dis- 
astrous niistake  of  advertising  exten- 
sively with  no  thought  of  api)ortion- 
ing  the  distribution  to  the  demand  cre- 
ated by  their  advertising.  They  have 
e.xpccled  a  Uirge  number  of  inquiries 
to  follow  each  ad.,  and  have  left  it  to 
the  licst  .judgment  of  tlie  dealers  to  or- 
der a.  slock  suflicieiit  to  supj)ly  all  in- 
quirers. ■  Personal  salesmanship  in 
such  cases  has  degeUL' rated  into  mere 
order-taking — with  the  result  that 
where  the  demand  was  strongest  deal- 
ers were  likely  to  be  inadequately 
prepared  to  supply  it  with  the  adver- 
tised wares.  Where  this  condition  of 
affairs  exists,  the  evil  of  substitution 
is  sure  to  gain  headway.  Dealers, 
realizing  too  late  that  they  are  not 
properly  equipped  to  take  advantage 
of  a  sudden  strong  demand  for  an  ad- 
vertised ai'ticle,  will  in  many  cases  of- 
fer their  customers  some  inferior  arti- 
cle which  they  happen  to  have  on 
hand,  representing  it  as  being  just  as 
g(if)d — and  cheaper.  Inf|uirers  who  do 
n(;i  know  thai  the  substituted  article 
lias  lain  nnc-alled  lor  on  the  dealer's 
sliclves  so  long  that  he  is  glad  to  re- 
duce the  price  in  order  to  get  rid  of  it 
think  that  its  cheapness  is  certainly 


WTifllM 
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WHEN  YOU  ORDER  WHISKEY. 
ORDER  THE  BEST.    THE  BEST  IS 

HUNTER 

BALTIMORE 

RYE 


IT  IS  PURE.  RIPE,  MELLOW  AND 
WHOLESOME.    THE  AMERICAN 
GENTLEMAN'S  WHISKEY 


ICS  M.  REYNOLDS  CO.. 
1  ( ';i  1 1 1  oi  nia  aiul  Nevada, 
nil  St.,  '^aii  Francisco,  Cal. 


Royal  Electric  Mills 

Enable  the  following  well-known  Grocers  to  give  Steel  Cut  Coffee  to  their  trade 


B<1.    Broilerick.    FiUmore    near  Hayes 

Oolflcn    Bins.,     l-llh    and  Church 

H.    J'iil.Hr,    St.iiuT   Uol.    EHis  and  O'FarreU 


.T.  I-  Meini-i- 
A,  .lohn.v..ii, 
Reiill  Srli 
[jack  iiijin  1 1  i 
F.  'W.  Me.MT 
TJri.vIe  <t  McGown 

and  Clayton 
T.   Saloniiiii.   Ed(l.\-  and  Pierce 
.1.   C.    Owens.    Ilaisiit   and  Masonic 
H.  Bori.kc.  Califoi-nia  and  Tj.\'on 


nil  Ave.  and  California 
_M.    and  Capp 
;iitau,    21th    and  Castro 
IS..    .Steiner    &  Herman 
(.Jcar.N'  and  De\"isadero 

Haight   St.   bet.  Ashb!.u->- 


H.    Hellhurg-.    9th   and  Bryant 

,1.   Ynn   Ilnsen,  ISth  and  Tennessee 

Sclilc    1        Creyer,  Powell  and  .Taclcson 

C.   H,    \Cnku.  Sacramento  and  Walnut 

Colli         ,\'elsnn.    35th   and  Church 

C.   Stelling,    29th   and  Church 

H.    Hell  ma  nn,    Mission  St. 

Frobosi'   &   Tierney,    17th   and  Douglas 

.Jacobs  &  otto,   11th  Axe.   and  Church 

P.  A.  Boein,  Sth  Ave.,   and  Pt.   IjObos  Road 

Aug.    Krome,    Bush   and  Franklin 

McBride  &  Belinge,   1515  Polk  St. 


BecK  Hardware  Co. 


73-75  Clementina  St., 


Near  2nil  and  Folsom  Sts 


San  Francisco, 
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an  attraction,  and  allow  themselves  to 
be  victimized.  They  are  losers  by  the 
transaction,  of  course,  and  so  is  the 
manufacturer  of  the  article  for  which 
they  originally  called.  The  manufac- 
turer not  only  loses  a  sale  in  such  a 
case,  but  also  the  money  which  it  has 
cost  him  to  place  his  advertisement  in 
the  hands  of  the  inquirer. 

All  this  has  been  avoided  by  Egg-0- 
See's  method  of  making  the  salesman 
a  co-operator  and  collaborator  with 
the  advertiser;  of  computing  the  prob- 
able number  of  buyers  in  each  locality 
and  making  the  distribution  corre- 
spond with  this  estimate. 

All  our  salesmen  are  on  a  salary 
basis  solely.  Men  who  show  marked 
ability  are  promoted,  becoming  dis- 
trict managers  and  having  a  corps  of 
from  three  to  fifteen  salesmen  under 
them.  Each  district  manager  is  re- 
sponsible for  the  results  in  his  terri- 
tory, and  to  a  large  extent  exercises 
initiative  in  the  management  of  it.  We 
have  found  it  practicable  to  allow  dis- 
trict managers  a  good  deal  of  freedom 
for  independent  action  and  a  chance  to  i 
try  out  their  original  ideas  in  sales  I 
management.  This  not  only  inspires  I 
loyalty  and  a  healthy  spirit  of  com-  \ 
petition,  but  it  results  in  the  invention 
of  a  good  many  original  sales  plans 
which  after  proving  successful  in  one 
territory,  can  be  used  in  other  terri- 
tories as  well. — "Salesmanship,"  Chi- 
cago. 


♦  t 

1  CALIFORNIA  1 

♦  t 


I  WINE  ASSOCIATION  I 


Main  Offices, 

108  Townsend  St. 


♦ 

♦ 

I 


Neap  Third  St. 


San  Francisco.  ♦ 


♦ 
♦ 
♦ 
♦ 


All  products  guaranteed  under  the  Food  and  Drugs  * 
Act  of  June  30,  1906,  and  the  Laws  of  Caiifornia.  5 


Refrigerators — Cold  and  i  St 


Ft  Smith 
dry. 

1  California's  Best  Advertised  Product 


QHIRARDELU'S 

Chocolates  and  Cocoa  Satisfies  Everybody 


THE  DEALER 

Because  it  Cannot  be  Sold 
for  Less  than  a  Fair  Price: 


THE  CONSUMER 

Because  it  is  always  Pure, 
Fresh  and  of  Full  Strength. 


I, 


In  order  to  protect  our  Trade  Mark  and  Also  Protect  the  Dealers  who  Distrihnte  our  (<ood.>(. 
we  hare  fixed  the  following  as  the  niininiuni  prices  of  the  goods  listed  below: 

Ghirardelll's  Ground  Chocolate,  tins.... 30c 

"         Ground  Chocolate,  3-11).  tins  80c 

"         Cocoa,  J^-lh.  tins  25c 

"         Eagle  Chocolate,  l-lh.  tins  2.)C 

(More  may  be  charged  when  the  dealer  find.s  it  iieccs.sary.) 

We  sincerely  trust  that  the  Retail  Trade  will  appreciate  our  Good  Will  and  will  lend  (heir 
aid  in  our  efforts  to  maintain  the  above  prices 

D.  GHIRARDELLI  CO. 


♦ 


♦ 
♦ 

♦ 

♦ 
♦ 


t 
♦ 
♦ 
♦ 
♦ 
♦ 
♦ 
♦ 
♦ 
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AMUSEMENTS. 


DAVIS  THEATRE. 

Age  does  not  lesson  the  thrill  in- 
Dumas  vivid  story  of  "Monte  Cristo." 
Darrell  Vinton  is  appearing  in  the 
title  role.  He  repeats  the  successes 
of  the  past  few  vi'eeks  and  then  some. 
The  play  is  a  dramatization  of  the  well 
known  novel  and  brings  out  vividly 
the  most  telling  points  of  the  plot. 
Mr.  Vinton  has  a  very  capable  sup- 
port. Next  week,  he  is  to  aiijjear  in 
"Michael  Strogroff." 


CENTRAL  THEATRE. 

Herschell  Mayall  has  been  the  hero 
of  "The  Millionaire  Detective"  all  this 
week.  The  story  tells  of  a  wealthy 
man  who  plays  detective  in  off  mo- 
ments and  unravels  crime  and  aids 
virtue  by  his  uiarvelous  cleverness. 
Next  week,  a  heart  touching  "Mother" 
play  "For  Her  Childrens  Sake"  is  to 
be  produced. 


NOVELTY  THEATRE. 
This  week  "The  Sidewalks  of  New 
York" 


THE  CHUTES. 

Moving  pictures  at  the  theatre.  The 
Zoo,  circle  swing,,  scenic  railway  and 
other  attractions. 

 ♦  

Quality  in  lien  of  free  aoods — that's 
Griffon's. 


A  GENEROUS  PROPOSITION. 

The  following  letter  from  Frank  F. 
Wear,  explains  Itself; 

Oakland,  Cal.,  July  29tli,  1907. 
CaL  Retail  Grocers  &  Merchants  Ass'n. 
San  Francisco,  Cal. 
Gentlemen:  —  The  Hobart  Electric 
Manufacturing  Company  of  Troy,  Ohio, 
in  connection  with  myself,  are  hereby 
donating  to  your  Association  one  of 
our  very  latest  No.  2121  Floor  Pedestal 
Electric  Coffee  Mills,  free  of  all  ex- 
Ijense   to  you   whatsoever,  in  Sacra- 
I  mento,  Cal. 

It  will  be  essential  for  us  to  per- 
sonally supervise  the  demonstration  of 
this  new  >ra'ill,  owing  to  the  con- 
struction which  has  not  existed  in 
coffee  mills  prior  to  this  date.  It  is 
understood  that  we  will  do  this  dur- 
ing the  pro])i'ess  of  your  Convention 
at  the  Assembly  Hall  on  the  dates  of 
the  10th,  nth  and  12th  of  September 
thi.3  year. 

This  mill   in  question  has  already 
been  telegraphed  foi'  and  in  fact  is  en 
I  route  to  Sacramento. 

The  only  stipulations  that  are  re- 
quested by  the  Hobart  Electric  Man- 
ufacturing Company  and  myself  are 
to-wit : 

First — That  the  machine  will  go  to 
a  member  of  the  State  Grocers  As- 
sociation. 

Second — That  he  will  install  and 
operate  the  mill  in  his  store. 

Third — That  uiuler  no  consideration 


shall  the  mill  be  used  for  speculative 
purposes  by  the  fortunate  recipient. 

Yours  very  respectfully, 

Frank  ¥.  Wear. 

If  the  grocers  of  California  follow 
the  plan  of  the  procers  of  Texas,  to 
whom  a  similar  mill  was  given  they 
should  make  a  great  deal  of  money 
out  of  this  splendid  liberal  proposi- 
tion. The  Texas  grocers  raffled  the 
mill  among  the  members.  They  sold 
chances  for  50c.  As  a  consequence, 
one  of  the  members  of  their  associa- 
tion secured  a  coffee  mill  worth  $250 
and  the  association  received  about 
$450  in  cash. 

The  action  to  be  taken  by  the  State 

Grocers  Association  in  regard  to  the 

disposal  of  the  coffee  mill  awaits  the 

judgment  of  the  Board  of  Directors. 
 ^  _ 

GOVERNMENT  PRINTING  OFFICE. 


Office  of  the  Public  Printer. 
Washing^ton,  D.  C,  March  15,  1907. 
Gentlemen: — 

Webster's  International  Dictionary 
has  been  for  many  years,  and  is  now, 
the  standard  in  spelling  and  pronun- 
ciation in  the  Government  Printing 
Office;  I  can  see  no  reason  why  it 
should  not  continue  to  be  so  during 
this  administration. 

Very  truly  yours, 
Chas.  A.  Luttings, 
Public  Printer. 
Messrs..  C.  &  G.  Merriam  Company, 
Springfield,  Massachusetts. 


THE  "ADVOCATE"  GAUGING  RODS  HAVE  ARRIVED!! 


Send  Your  Order  In  At  Once. 

There  is  no  ciuestiou  but  what  e\  er\'  uierchaut  should  have  his  own  measuring"  instruments  on  which  he  can  rely 
for  protection.  Oil  and  viueoar  are  frcfiueiUly  o\  fr.naut^ed  anil  unless  a  merchant  has  a  set  ot  gauging-  instruments  he  can- 
not tell  whether  be  is  paying  for  oil  or  \  inegar  lliat  is  cliarged  to  him  at,  say  52  gallons,  when  as  a  matter  of  fact  the  bar- 
rel will  only  hold  4S  gallons.  This  is  a  trick  freqn^uth'  ])racticed  as  these  concerns  know  that  few  dealers  have  measuring 
instruments.  ^ 

The  long  slick  is  used  to  dttermine  the  actual  capacity  of  the  l).Hrrel  while  the  small  one  shows  the  amount  that  iM 
lacking  in    the   barrel.      Protect  yniirself  as  niau\-  readers  of  this  paper  have,  by  buying  a  set  of  the  Advocate  gauging  in-'' 
struments  which   aie   sold  at   a  ihnmal   figure.     It  is  aiK'isalde  to  have  two  sets,  one  for  vinegar,  molasses  and  syrup  and 
another  for  oil  if  it  is  buugbt  in  liarrels  as  one  set  should  not  lie  used  to  gauge  both  oil  and  vinegar  or  molasses. 

We  will  deliver  the  gauge  rods  to  you  at  your  store  at  these  prices,  cash  in  advance;    1  Quage  and  1  Wantage 
Rod  $1.45;  2  Guages  and  2  Wantage  Rods,  $2.80;  3  Guages  and  3  Wantage  Rods,  $4.20. 

Cuts  in  this  advertisement  show  both  the  gauge  and  wantage  rods.  Complete  directions  for  using  will  be  mailed 
free  with  each  set. 


Wantage  R.oa 

Get  a  set  of  gauge  and  wantage  sticks,  then  you'll  know  to  a  certainty  when  you  buy  what  you  get  for  your 
:noney.  Remit  by  postal  or  express  order,  draft  or  check.     SEND  ORDERS  TO 


Retail  Grocers'  Advocate, 


1714  Webster  St.,  San  Francisco,  Cal. 


THE  fiETAlL  GROCERS'  ADVOCATE 


41 


ADBKESSES  WANTED. 


Parties  Whose  Whereabouts  Arc  De- 
sired by  Various  Merchants  of 
California. 


Every  reader  of  the  Advocate  is  re- 
quested to  glance  over  this  list.  If 
you  find  any  one  there  you  knov/,  send 
us  his  address. 

If  you  are  seeking  the  address  of 
some  customer,  send  his  name,  occu- 
pation and  last-known  address,  and 
we  will  see  if  we  can  help  locate  him 
for  you. 

Note — Only  employes  of  the  Advo- 
cate will  know  who  is  inquiring  for 
these  various  parties. 

Note — We  give  only  the  last  known 
address. 

(1)  Austin,  H.  v.,  Reno  (waiter.) 

(1)  Brennen,  Will,  Goldfield,  Nevad.i 
(miner.) 

(2)  Beujoin,  M.,  Redding'. 

(3)  HoT»-«lcu,  H.,  Sacramento. 

(1>  Btirlon,  Ciins  E.,  San  Francisco, 
(carpenter.) 

(2)  Cuiniiiijijfs,  W.  M.,  Redding. 

(2)  Chase,  Frank,  Redding. 

(1)  Collin.s,  Fred  W.,  Stockton,  (car- 
penter.) 

(S>  Colliuss,  J.  B.,  Sacramento. 

(3)  ICiiUanks,  B.  F.,  Sacramento. 

(1)  E<Uvarils,  Jo.sepli,  San  Franci.=:co, 
(miner.) 

(3)  Gowcll,  Sacramento. 
(2>  Harvey,  J.  D.,  Redding. 
(3)  Loekridge,  J.,  Sacramento. 

(2)  MeGee,  Jas.,  Redding. 
(2)  Pasco,  Tony,  Redding. 

(2)  Peflcy,  W.  L.,  Redding. 
(1)  Paltana,  .1.,  Redding. 

(1)  Sniitli,  J.  \V.,Sacrameiito(laborer.) 

(3)  Stcpn,  C.  A.,  Sacramento. 
(3)  Stephens,  O.  L.,  Sacramento. 
(3>  WagKoner,  .\.  H.,  Sacramento, 
(t)  Ward,  W.  U.,  Stockton,  (.miner.) 

(1)  Williams,  W.  H.,  Redding  (miner.) 
(2>  Welch,  V.  G.,  Redding. 

(2)  White,  H.  D.,  Redding. 

(2)  Whelihan,  F.  P.,  Redding. 

(3)  Wertz,  J.  Ij.,  Redding. 

(4)  Colford,  Geo.  W.,  Stockton. 

(4)  Baker,  I.eAvis,  O  Parrell  &  Jones, 
San  Francisco. 

(4)     Cannon,  Wni.,  Stockton. 

(4)  Doiven,  Clarence  J.,  "^Vest  Oak- 
land. 

Mrs.  M.  Meyer. 
Josiah  S.  Corbett. 
(6)  Fred  Buel,  Oakland  (butcher,  al'- 
ter  electrical  worker). 

(fi)  E.  O.  Brooks,  Antioch   (farmei  ). 
(6)  Geo.  Gyotoki,  Jersey  Island  (con- 
tractor). 

(6)  T.  luananii,  Jersey  Island  (con- 
tractor). 

(B)  G.  Horicka,  Knightsen  (laborer). 
(«)    Wni.   Osborne,   Stockton  (black- 
smith). 

(«)  Paul  Gustof.xon,  Pt.  Richmond 
(laborer). 

(.-)  Mrs.  M.  Meyer. 

(.->)  Josiah  S.  Corbett,  (glazier). 

FORESTT. 


How  The  National  Forests  Servo  tlu- 
Public. 


'•The  Use  of  the  National  Fore.^ts." 
a  publication  just  printed  by  the  De- 
partment of  Agriculture,  is  a  brief, 
clear  manual  for  public  information 
as  to  the  forest  policy  of  the  National 
Government. 

It  is  too  true,  as  the  short  preface 
to  the  public  says,  that  "many  people 
do  no  know  what  National  Forests  are. 
Others  may  have  heard  much  about 


them,  bul  have  no  idea  of  their  true 
purpose  and  use."  It  is  the  object  of 
this  publication  to  exi)lain  just  what 
the  National  Forests  mean,  what  they 
are  for,  and  how  to  use  them. 

In  the  first  place,  it  is  exi)lainod 
how  ihe  Forests  are  created  and  how 
their  boundaries  are  drawn.  Next, 
their  direct  use  and  value  are  shown 
from  the  point  of  view  of  the  home- 
seeker,  the  prospector  and  miner,  the 
user  of  timber,  the  user  of  the  ran.ge, 
the  user  of  water,  and  other  users  of 
Forest  resources.  Third,  it  is  shown 
how  the  Forests  are  intended  for  nsn, 
for  the  production  of  usable  products, 
and  for  the  eatal)lishment  and  main- 
tenance of  homes;  how  on  all  of  them 
the  timber  is  protected  from  fire,  the 
water  is  kept  steady,  the  forage  on 
the  range  is  increased  and  guarded 
from  abuse;  and  how,  in  addition,  they 
serve  as  great  public  playgrounds  and 
as  breeding  places  and  refuges  (or 
game.  Finally,  the  management  of 
the  National  Forests  is  described. 

Here  it  is  that  (he  great  tisefulness 
of  the  Forests  is  l)rought  out  most 
clearly  and  strikingly;  for  the  Forests 
are  managed  by  the  people  in  their 
own  interests,  and  every  means  is 
used  to  meet  the  desires  and  wants  of 
all  Forest  users  half  way  by  dealing 
with  them  in  the  main  directly  on  the 
ground  and  in  all  cases  with  the  ut- 
most practicable  dispatch  and  free- 
dom from  red  tape. 

In  a  word,  the  special  interest  of 
this  manual  lies  in  its  showing  that 
the  Forest  policy  of  the  Government, 
both  in  principle  and  in  practice,  is 
for  the  benefit  of  the  ordinary  man, 
for  the  benefit  of  every  citizen  equally. 
There  is  still  a  tendency  to  think  of 
the  National  Forests  as  "'preserves" 
closed  to  use,  and  to  leave  Ihe  i)nl)lic 
lands  exposed  to  unregulated  individ- 
ual exploitation.  Where  these  misa))- 
piehensions  still  prevail  "The  Use  of 


the  National  Forests  '  will  go  far  to 
correct  them. 

The  book  is  wi  ilten  by  .Mr.  Frederick 
E.  Olmsted,  whose  intimate  knowledge 
of  conditions  in  the  West  and  the 
policy  under  which  the  National  I'ui- 
ests  are  managed  especially  fits  him 

to  deal  with  ilie  suliject. 



<;AS()M\E  TANK  EXPLODES. 


Hcrkcl«»y. — The  explosion  of  a  tank 
of  gasoline  at  Sill's  grocery  store  o:i 
Allston  Way  and  Shattuck  Ave.  a  few 
days  ago  nearly  caused  a  serious  fire. 
The  damage  was  principally  to  th'.- 
awning  in  front  of  the  store.  Clerka 
in  the  store  put  out  the  fire  l)eforf 
the  arrival  of  the  fire  department. 

AFTER  LIQIOR  MEN. 

(iroccrs  Refused  Licenses  Arrc^^tedfor 
Sollinir. 


Vallcjo. — The  police  liave  inau.gu- 
rated  a  crusade  against  grocery  stores 
wh.ero  liquor  is  bein.g  sold  without  a 
license,  and  Olsen  &  Co.,  and  W.  .1. 
Corbett  were  arrested. 

The  former  has  demanded  a  jury 
trial,  pending  which  he  has  been  re- 
leased on  bail,  but  Corl)ett  has  plead- 
ed .guilty  and  will  be  sentenpod  lo- 
rn oi-ro\\'. 


UASH'S 

Kidney  and  Liver 

BITTKRS 

CURES  DYSPEPSIA 

KSl  Mission  St.,  S.  V..  i  v' 


Pts.  $1.12'^  doz 
Pts,  1. 
Qts.  3.25 


ffS£/r 
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COADEIVSEI)  MILK  PROGRESS. 


\ew  York  and  Illinois  Produce  (Mitpiit 
Per  Cent  of  Entire  Output. 


The  immense  development  in  tlie 
condensed  milk  piodnctiou  and  con- 
sumption of  the  conntry  is  the  snh- 
ject  of  ;i  spceiiil  hiillPiitin  issued  re- 
centh'  by  the  Ccnsiis  I'.uican  and  'nased 
on  the  statist  irs  ot  liinr,.  Accoiding 
to  this  report  the  relative  growth  oC 
the  condensed  milk  industry  in  the 
United  States  has  been  much  greater 
than  that  of  eitiier  the  liutter  or  the 
cheese  industry.  During  the  past 
twenty-five  years  the  condensed  milk 
produced  has  increased  in  value  1,202 
per  cent.  The  census  of  1S80  gives 
the  total  production  as  1  P.,0:!:i,2tM 
pounds,  valued  at  $1,.".17.."iNN,  Iu  1890 
the  product  had  increased  to  :17,92(5,- 
S21  pounds,  valued  at  $3,586,927.  In 
1900  the  output  is  given  as  186,921,787 
pounds,  valued  at  $11,888,792,  and  in 
1905  as  :!(i8,:iNr,,l82  pounds,  valued  at 
$20,149,282. 

The  amount  and  cost  of  the  ma- 
terials used  in  the  manufacture  of 
condensed  milk  in  1905  were  as  fol- 
lows: 727,45(1,502  pounds  of  milk,  val- 
ued at  $S,170,(;(19,  and  67,810,031 
pounds  of  sugar,  valued  at  $3,315,892. 
.  The  two  States,  New  York  and  Il- 
linois, with  half  of  the  total  number 
of  estal)lishmerits,  produced  195,905,407 
pounds,  01-  63,5  per  cent  of  the  total 
product  returned  for  all  States  in  1905, 
New  York  leading  with  a  production 
of  102,480,355  i30unds  and  Illinois  com- 
ing second  witli  93,425,052  pounds.  The 
other  States  of  large  ]iroduction  were, 
in  the  order  of  their  importance:  Mich- 


igan, 27.681,608  pounds;  Pennsylvania, 
20,304,700  pounds;  Washington,  13,-- 
841,906  pounds;  Wisconsin,  11,514,222 
pounds;  California,  7,723,021  pounds, 
and  Ohio,  1,947,218  pounds.  Other 
States  reporting  condensed  milk  fact- 
ories were  Indiana,  New  Jersey,  Ore- 
gon, two  each ;  Colorado,  Iowa,  Maine, 
New  Hampshire,  Utah  and  Vermont, 
one  each. 

The  greatest  absolute  gains  since 
1900  were  made  in  Illinois,  New  York 
and  Pennsylvania,  but  the  greatest  re- 
lative gain  was  found  in  Ohio,  the  pro- 
duction in  that  State  having  increased 
in  value  2,039,4  per  cent. 


"NEVER  IN  THE  WAY." 

Every  Grocer 
Shotild  Handle 

'Fly  Stickem" 


rent  Protected 
Years 


Because 

1 —  Profit  exceeding  100  per 

2 —  Guaranteed  For  Twent.v 
:i — Money-Back  Goods 

4 —  A   Proven  "Repeater" 

5 —  Out  of  The  Way 

6 —  .Sanitar.v 
- — Clean 

8 — Co-operation    Of  Sl.mufatcurer 


'  The  Proof  of  the  Pudding  Is  in  ihc  Eating." 


V  GOOD  RESTTLT. 

ITnder  the  oijeration  of  the  new  Pure 
Food  Laws,  baking  powders  now  gen- 
erally bear  on  the  labels  a  statement 
of  the  ingredients.  This  is  of  utmost 
importance  because  of  the  harmful  in- 
gredients used  in  many  cases. 

Royal  liaking  Powder  is  known  to  be 
the  only  baking  i)owder  made  of  Royal 
Grape  Cieam  of  Tartar,  and  this  no 
douI)t  explains  its  greatly  increased 
sale  here. 

Careful  housekeepers  are  taking  ad- 
vantage of  the  protection  which  the 
Laws  afford,  and  are  examining  all  the 
reading  matter  on  the  back  of  the 
label  before  adopting  any  brand  for 
use  in  the  home. 

When  in  place  of  the  words  Cream 
of  Tartar  the  words  "alum"  "alum- 
inum'" or  "phosphate  of  lime"  apiiear 
among  the  •  ingredients,  they  heed  the 
warning  and  avoid  l)aking  ])owders 
containing  these  substitutes. 


pull 
out 
[he 
siring 
Tham 
all. 


Qnality  iu  lien  of  free  fjoods — tliat.'s 
Griffon's.  ; 


Send  r."* 
I^^Your  Xame 
*  And  Adress 

.On  A 
^  Postal  Card 

.4nd  We  Will 
^*See  That  You 
Get  a  Sample 
Of  ".Stickem" 
'  Sufficiently 
Large  To  Try. 
It  Out  Por  Yonrself 
C.  A.  AREXTS  &  CO 
^  501  Ijincoln  Ave. 
AT.AMEDA,  Cal., 


Ftirtlier  Reduction  in  Price 


OF 


MALTA-VITA 


No  change  in  size  of  Package  or  quality  of  goods. 

Biggest  and  Best. 

Per  case  of  36  Packages,  $2.85. 

One  case  FREE  with  five. 

This  makes  the  six  cases  cost  you  per  case  $2.37  J^, 

total  $14.25. 
Sold  at  10c  Per  Package  you  realize  $21.60. 


LISTEN 


It  will  easily  out  sell  all  other  breakfast  cereals 

at  lOc. 
Figure  your  profit. 

We  are  going  to  keep  Malta-Vita  at  lOc  a  package, 
but  we  are  not  always  going  to  give  you  50 
per  cent  profit. 

Send  orders  to  your  jobber  at  once. 


MALTA-VITA  PURE  FOOD  CO. 


CAS'^LE.  BROS. 


Battle  Creek,  Michigan. 

BroKers,  San  Francisco,  Cal. 


Pacific  Coast  Agents. 

riniiMrniini  tiiTiinfr"~f 
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get  more  business,  and  keep  it,  you've  got  to  put  an  article  in 
your  store  tliat  will  ginger  up  your  trade  so  that  they  briug 
new  customers  in  your  store  and  ginger  up  your  bank  account. 


much  emphasis  cannot  be  said  in  this  space  about  the  way 
"MAPLEINE"  will  hold  and  constantly  delight  your  trade  and 
ginger  up  your  business,  therefore 


TWO 


minutes  of  your  time  devoted  to 
writing  us  an  order,  or  inquiring 
minutes  of  your  time  devoted  to 
more  about  it,  will  not  alone  be  the 
cause  of  more  customers  and  more 
money  in  the  bank  for  you,  but  will 
be  a  cause  of  loss  if  you  do  not  place 
it  in  your  shelves,  for  we  receive  so 
many  mail  orders  direct  from  cus- 
tomers that  it's  up  to  you,  and  we 
prefer  to  give  you  tlie  profit. 

JOHN  H.  SPOHN  CO.,  Agents 


50-52  Clay  St.,  San  Francisco 

Crescent  Mfg.  Co.,  Mfgrs.,  Seattle, 


©  Rice! 


We  Sen 


From  MILLS 
I  Direct  to  YOU 

I  Send  for  Samples 

W.  T.  Welisch  &  Co. 

;  RICE  FACTORS 

I  Monadnock  Bldg.  S.  F. 


New 
Sauerkraut 

Orders 
Promptly 
Delivered 

REED  PICKLE  WORKS 

1507  Folsom  St. 

Bet.  nth  and  12th 
Phone  Market  228. 


Do  You  Sell  Our 


Y-L-A-5T 


Golden  Gate  Compressed  Yeast  Co. 

Washington  and  Fillmore  Sts. 
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We're  Compelled  to  Use  the  Best  Nuts. 


Tsble-Tafk 

Uf|t"  FSANXtiK  B.AKER 


There  is  as  much  difference  in  cocoanuts  as  there  is  in  apples.  We 
could  make  a  good  bit  more  money— for  a  while — if  we  would  put  a  lower 
grade  of  nuts  into 


Baker's  Cocoanut. 


But  if  we  did  that  we  couldn't  guarantee  Baker's  Cocoanut  to  keep  its 
sweetness  and  color..  So  we  have  to  use  the  best  grade  of  nuts  to  protect 
our  guarantee,  even  if  there  were  no  other  reasons. 


BUY  BAKER'S  TABLE  TALK  BRAND 


In  Oil-proof  bags 
packed  in 
i8-lb.  Pails  and  30-lb.  Cases 
Sold  at  Bulk  prices. 


ss 

•o 
o* 
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No  loss  in  breaking  up  of  the  Shred. 

♦    No  loss  in  over  weighing. 
♦' 

No  loss  in  evaporation. 
No  loss  of  time  in  handling. 

Always  clean,  moist  and  fresh,  and  profits  sure! 

The  Franklin  Baker  Company,  Philadelphia. 

JoKnson-IvOcke  Merc.  Co.,  Agents,     -    San  Francisco. 
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The  choice  of  flavor 
is  a  matter  of  taste 


Poller's  Golden  Gate 

TEAS 

Is  it  good  business  policy  to  push  the  sales  of  bulk 
teas  of  doubtful  origin  in  place  of  teas  of  known 
quality  and  purity? 

Folger's  Golden  Gate  Teas  please  consumers,  pay 
grocers  a  good  profit  and  increase  tea  sales.  Six  flavors. 

Japan        Ceylon  English  Breakfast 

Oolong      Gunpowder   Black  and  Green 

Packed  flavor  tight,  in  dust=proof  sanitary  cartons. 

J.  A.  FOLGER  (El  CO.,  San  Frai\cisco. 

Importers  of  Pure  Teas. 


WE   CAN   SHOW  YOU 

How  Our  Register  Quickly  Pays  for  Itself,  and  Quickly  Earns  You  n  Proflt. 

W.  A.  HAWLEY,  Sole  Agent  Pacific  Coast, 


BACOX  BLOCK 


0  VKLAND,  (  AL. 


Are  You 
a  Merchant? 

A  MEKCHAM'S  Tiiiio  should  bo  worth  Moro  than  that  of  the  Hav-Laltorpr. 
Why? 

Because  the  Merchant  has  Hl'-NDREDS  OF  DOLLAHS  invested  in  his  Trade 
wliile  the  Laborer  has  Invested  only  the  I'riee  of  a  Vivk  and  Shou'I. 

Are  yon  Working  NIGHT  AND  DAY  to  take  care  of  yonr  ACCOUNTS?  If  so,  you  are  doing  !ji!».00  |»er  week  Work. 

Your  Knowledge  and  Time  are  Worth  More  Money  if  properly  ai>i)lied.  Let  the  MeC  ASKEY  At  (  (U  >T  I{E(;iSTEK 
take  care  of  your  Accounts.  The  workwill  be  done  Right  and  it  will  Earn  you  Money  every  day  ytm  use  it. 

DON'T  STAY  IN  THE  RUT.  Put  Four  thinking  cap  on.  INVESTIGATE!  KNOWLEDGE  IS  TOWKH. 

Information  is  Free.  Ask  for  our  ()l-i)age  Free  Catalo::. 


BRANCH  AGENCIES:    I.os  Angel«-s.  Cal.;  Sacramento,  Cal.;  Spokane,  Wash.;  Portland.  Ore.:  Seattle.  Wash.;  San  Jose.  Cal. 

THE  McCASKEY  REGISTER  CO.,  34  Rush  St,  Alliance,  Ohio,  Manufacturers  of  the  Celebrated  Multiplex  Dopil- 
cating  Carbon  Back  Counter  Pads,  also  Single  Carbon  and  Folding  Pads. 


The  Advocate  Endorses  the  McCaskey  Account  Register. 
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You  take  no  risk  in 
Selling 

RUMFORD 

"The  Wholesome" 

Baking  Powder 

A  guaranty  of  its  purity  is  on  file 
with  the  Secretary  of  Agriculture, 
Washington,  D.  C. 

Best  of  the  high-grade  powders 

at  a  reasonable  price. 


It  will  pay  you  to  push  it. 


mm 


We  Sell 


W  Rice! 


From  MILLS 

Direct  to  YOU 

Send  for  Samples 

W.  T.  Welisch  &  Co. 

RICE  FACTORS 
Monadnocfc  BIdg.  S.  F. 


New 
Sauerkraut 


Orders 
Promptly 
Delivered 

REED  PICKLE  WORKS 

1507  Folsom  St. 

Bet.  11th  and  12th 
Phone  Market  228. 


Do  You  vSell  Our 


Y-E,-A-5-T 


Golden  Gate  Compressed  Yeast  Co. 

Washington  and  Fillmore  Sts. 
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ACiENTS,  I.  U>. 

il.  A.  Holcunibe  &  Co.,  50  Clav  Si. 
\V.  A.  Hawley,  1201  Gough. 
Uecli  Hiuaware  Co..   6U4  Mission 
Kelly-Clarke  Co.,  23  Market. 
John  H.  Spohn  Co..  50-02  Clav  Si 
Fred  F.  I-Iobbs  Co.,  Hansford  Eldg. 
The  C.  B.  Jennings  Co.,  4  1  Cla>  St 
Jolmson-Lock  Mercantile  Co..  213  Sansonie  St 
L'.   E,   I.enlfsty,   49   Hartford  St. 
Castle  Bros.,   1444  O'Farrell  St. 

'V.^MOA'IA. 

Pacific  Ammonia  Bottling-  Co. 

AUTOMATIC  ^VEI<;||KU^. 

Bond  Scale  Co.,  49  Hartford  St.,  S  F., 
San  Fernando  St.,   I,os  Aim'eles. 

H.VKI]V<J  POU  WEIl. 

■Royal,"  Johnson-Locke  Mercantile 
.\Kts.,  21.3  Sansome  St. 

A.  Schilling  &  Co..  2d  and  Folsoni 

"Rumford,"   Rumford   Chem.    Wks.,  Provi- 
dence. .R.  1. 

Crescent     "Egg-Phosphate,"     John  H. 
Spohn  Co.,  Agts. 

BANKS. 

Swiss-American  Bank. 

bj{^;aki'"ast  h^ooDs. 

Egg-O-See,  135  Hansford  Block. 

E.   C.  Corn  Flakes,   135  Hansford  Block 

Malta  Vita. 

Mnirito.  859  Franklin.  Oaklnnd 
Pelti.iolin.   .American  Milling  Co. 

UM'TEltS*. 
I.asli  s  Bitters  Co..  1721  Miss. on 
CANNED  GOODS. 
Burt   Oney  Canning  Co.,   Dodge  Sweemy  & 
Co..  Distributors. 

CATSUPS. 

Pacific  Vinegar  &  Pickle  Works, 
161  Sacramento  St. 
John  H.  Spohn  Co.,  Agts 
California  Fruit  Canners'  Asso- 
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Co., 


■Snlders,' 
'Griffon's," 
oiation. 

CEREAL  FOODS. 

American  Cereal  Co..  23  Market  St. 

CHEESE  CUTTERS. 
"Perfection."  Levenson  Co..  Agts. 

COCOANUT. 
Franklin    Baker     Co.,     Johnson-Locke  Co., 
Agents. 

COFFEE,  TEA,  ETC. 
J.  A.  Folger  &  Co.,  Spear  &  Howard  Sts. 
IVI.  J.  Brandenstein  &.  Co.,  Mission  near 
Spear. 

A.  Schilling  &  Co.,  2d  and  Folsom 
COFFEE  MILLS. 

F.  F.  Wear,  D.  S.  A.  Pac.  Coast. 

Hobart  Mills,  137-139  Telegraph  Ave  , Oak- 
land. 

Hoyal,"  Beck  Hardware  Co.,  Agts.,  604 
Mission  St. 

COMMISSION  .UERCH.ANTS. 

Dodge-Sweeney      &      Co.  Hathaway 

Wharf,  S.  F. 
Scatena.    L.    &    Co.,    104  Washington. 

Phone,   Temporary  243. 
Scheer,  Morehouse  &  Grandi.  Hathaway 

Wharf  and  33  Clay  St. 
Monntl  i-LarimtT  &  Co..  707  Grove  .St. 

COiSFECTIONARl'. 
"Hunky  Dory,"  Dodge  Sweeney  &  Co  .  Agts, 

DELICACIES. 

Rathjens.  P,  F..  1315-1319  Pacific. 
Wieland  Bros  .  309-311  Davis  St. 

EVAPORATED  MILK. 
Carnation.   John   H.   Spohn   Co..  Agts.. 

50-52  Clay  St. 
Alpine.   F.   F.    Hobbs  Co.,    Agts..  Hansford 

Bldg. 

Borden  Condensed  Milk  Co..  Johnson-Locke 

Co.,  Agts.,  213  Sansome  St. 

FLOUR. 
Crown  Mills,  416  Jackson  St. 
IVI    Monte    Milllnir    Cn      l.omliHrrl  nnd 

Monteroniery.  Pliniie.  Ternporarv  inS9 
Globe   Grain   &   Milling   C.f\.  Chestnu' 

and  Montgromery.    Phone,  "West  161' 


Bixy    Cuy    Mills,    J.    C.    Wustybal   «c  Son*. 

I'l'up's.,  Isi  and  Clay  :3t.,  Uaklund. 
I  American   Milllnt;  Co.,    Erie  St. 
l'hot.Mii.\  Mlllini:  Co..  Sacramentu. 
.SiJerry  Kluur  Co.,   112  Sijoiir  .Si. 

ULNUi::U  ALK. 
l>.  Steimke  iSli  Co.,  Liiion  and  (Jctavlu. 
INSECT  POWDLK. 

"KurcUa." 

LVE. 

•Ked  Seal." 

-MAPLEINE. 

.lohn  11.  Spohn  Co.,  Asls..  u2  Cla>  St. 

iU«:CA»ivl:;ii    .^CCV^Cm.    lilt...  .irEli 
VV.  A.   Hawley,  Agt..   1201  Gougli  St 

UlL  TAxMva,  1:.  t  C. 
Ueek   liurUvvure  Co.    t>04  lUlsmuii  oi 
F.  F.  Wear,  "•National."  l:iT  Telegraph  Ave., 
Oakland. 

Ol.lXEit  AND  UI.IXE  UlL. 
Cliab.   1'.   Grogaii,    1744   .viblun  St..  Lth 
AngultjB. 

I'AINTS,  OILS  A:  1;LA!>!>. 
W.  1'.  Fuller       Co.,  Alis^iiun  and  livul' 

Phone,   Temporary  U4u 
Whittier,  Coburn  &  Co.,  Sansome  St. 

PAPER. 

A.  Zellurbach  &  Sons.  121  Jackdoii  fit 
P.ASTE. 

Cleveland  Macaroni  Co.,  Golden  Egg  Brands. 

PKAiXUT  SELLER!). 
Kiugery  Mfg.,  Co..  10«  K  Pearl  St..  Cli 
cinnatl.  Ohio. 

PICKLES.  ETC. 
Pacific  Vinegar  and  Pickle  Works. 

161  Sacramento  St. 
Reed  Pickle  Works.  1507  Folsom 

POLISHES. 
X-Ray  Stove  Polish.  R.  A.  Holcombf 

Co.,  Agts.,  50  Clay  St. 
U.  S.  Metal  Polish.  J.  T.  Wilson,  At't. 
2S71  16th  St. 

PROVISIONS. 
Cudahy  Packing  Co.,  45  Clay  St. 
Western  Meat  Co..  17th  and  Harrison  .  . 
Swift  &  Co.,  5th  and  Town.send. 

PRUNES. 

Los  Gatos  Cured  Fruit  Co.,  Los  Gat'is. 
ROOT  BEER. 
Chas  H.  Hires  Co..  Philadelphia. 

RICE. 

W.  T.  Wellsch  &  Co..  Monadnock  Bldg . 
New  Orleans  Rice  Co..  104  Front  St. 

REFRIGEUATORS. 
Vt.  Smith  Refrigerator  Works.  Beck  Hard- 
ware Co.,    73   Clementina  St. 

SAFES. 

Parcell's  Safe  Co,,  523  Market 
Richardson  Bros..  131  Fifth. 

SOAPS. 

■"Sapolio,"  J.  P.  Gillespie,  Agt. 
Babbitt's  Brands,   C.   B.   Jennl-igs  Co. 

Aets..  41   Clay  «t. 
Cudahy  Packing  Co.,  45  Clay  St  . 

Fels  Xaptha. 
Grandpa's  Wonder. 

SODA  \VATER„ 

D.  Steimke  &  Co..  Union  and  Ootnvl.i 

SYRUPS,  ETC. 
Long    Syrup    Refining    Co..    •nh  mil 
Brannan. 

.STATIONERY. 
Srh wabacher-Frev  Co  .    42   Suiter  St 
TEA  AND  COFFEE  BAGS  (Air  TIkI.i> 
James  Hermann.  2975  Pacific  Ave 
TOBACCO. 

American   Tobacco   Co..   J    M.  GaMji>U 
representative.   23  Market  St 

CINEGAR  WORKS. 
Pacific  Vinegar  .<t  Pickle  Works 

Ifil  Sacramento  St 
Western  Yeast  &  Vinecnr  Work.<>  i'" 
11th.    Phone.  Special  274 
WHISKEY 
The  Rothenberg  Co..  7th  and  Frnnklln 

Sts.  Oakland. 
Wfchman.  Lutgen  &  Co..  Kverett  Hort 
Harrison  .Ave..  .Mamedn 

WOODEN  W  \  RE. 
Hyman.  Well  &  Co  .  4fi  Kansas  It 
WHOLESALE  GROCK.. 
Haas  Bros  .  100  California  St 
Lennon.    John    A..    91.<!    E.ldv  Ph....» 

Emergency  10. 
J.  H   Newhaupr  *  Co.    i^n.*^"  'ith 
Wm    Clufr  Co  .  .<5pear  nnd  Mission  9f« 
Hooper        .Tennincr?    Pr"Tr"    n-^nr  'r.l 
"YEAST. 

Oolden    Gate    Compressed    Yeast  Co 
'Waahln^ton  and  Fillmore  Sta. 
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Carloads  of 


Hires  Rootbeer 


SOLD 


Oil  the  Pacific  Coast  today ;  more  than  was  sold  all  of  last  year,  or  in  any 
one  year  before.  HIRES  is  growing  more  popular  each  year.  This  certainly 
is  a  HIRES  YEAR.    (HIRES  has  been  a  success  for  thirty-two  years). 


JOHN  H.  SPOHN  CO. 


Pacific  Coast  Agents 


San  Francisco,  Cal. 


FurtHer  Reduction  in  Price 


OF 


MALTA-VITA 


No  change  in  size  of  Package  or  quality  of 

goods. 
Biggest  and  Best. 
Per  case  of  36  Packages,  $2.85. 
One  case  FREE  with  five. 
This  makes  the  six  cases  cost  you  per  case 

$2.37^2,  total  $14.25. 
Sold  at  10c  Per  Package  you  realize  $21.60. 


LISTEN 


It  will  easily  out  sell  all  other  breakfast 
cereals  at  10c. 

Figure  your  profit. 

We  arc  going  to  keep  Malta-Vita  at  10c  a 
package,  but  we  are  not  always  going  to 
give  you  50  per  cent  profit. 

Send  orders  to  your  jobber  at  once. 


MALTA-VITA  PURE  FOOD  CO. 


Battle  Creek,  Michigan. 

CASTLE.  BROS..  BroKers,  San  Francisco.  Cal. 


Pacific  Coast  Agents. 


Earl  D.  Eddy,  Editor.        SAN  FRANCISCO,  CAE.,    AUGUST  9   1907,    Vol.  12.    No.  31. 


Grocers  Want  a  Profit. 


.\liiio8t  as  a  Man  Tliej-  Ask  Protection 
by  the  Bottlers. 


A  Chance  to  Do  Things. 


OOOD  WORK  BEIiNiK  WOIVE. 


Every  Part  of  San  Francisco  Being 
Convassed  At  The  Same  Time. 


Twenty-three  good  grocers  have  been 
spending  a  great  deal  of  time  during 
the  past  week  going  to  their  neighbors 
to  secure  signatures  to  a  paper  that 
will  probably,  result  in  securing  a 
fair  profit  on  beer  for  the  grocers  of 
San  Francisco. 

They  have  had  two  leading  questions 
to  ask.    The  first  question  was: 

"Do  you  want  the  bottlers  to  refuse 
to  supply  these  dealers  who  sell  beer 
for  10c.  per  bottle?" 

There  has  been  about  one  neg- 
atives to  every  100  affirmatives.  Nearly 
every  grocer  who  is  selling  beer  for 
10c  says:  "I  don't  want  to  do  it.  I 
have  to  because  some  of  my  neighbors 
do.  If  the  bottlers  would  make  them 
quit,  I  would  be  very  glad  of  it  be- 
cause I  could  get  a  fair  price  then." 

In  almost  every  instance,  the  neigh- 
bor thinks  the  other  grocers  has  been 
forcing  him  to  sell  his  beer  for  10c. 

The  next  question  has  been  answer- 
ed "Yes"  by  practically  all  the  gro- 
cers.   It  is: 

"If  some  of  the  bottlers  upheld  a 
price  of  2  for  25c.,  would  YOU  refuse 
to  handle  beer  that  the  bottler  allowed 
to  be  sold  for  10c.  2 

It  was  found  that  some  of  the  gro- 
cers were  already  doing  this  on  their 
own  account.  The  Associated  Retail 
Grocers  are  asking  their  miembers  to 
make  no  change  for  the  present,  how- 
ever, as  they  feel  that  when  they  come 
to  the  bottlers  and  can  say: 

"Here  are  grocers  who  sell  50,000 
dozens  of  beer  a  month.  They  do 
not  want  you  to  allow  fruit  stands, 
fish  stalls  and  other  places  that 
look  on  beer  as  a  side  issue  to 
sell  your  beer  for  10c.  If  you  let 
your  beer  be  sold  at  10c.  they  cannot 
afford  to  handle  it." 

We  feel  certain  that  when  they 
know  this,  the  bottlers  will  say:  "You 
are  more  valuable  to  us  than  the  oth- 


i  ers  and  we  will  grant  your  request." 
i  With  a  few  of  the  bigger  bottlers 
I  protecting  the  price,  every  bottler  who 
j  expects  consideration  from  the  gro- 
i  cers  will  be  giving  them  i)rotection, 
too. 

The  following  are  the  grocers  who 
gave  of  their  time  and  energy  to  se- 
curing the  c*-operation  of  their  neigh- 
bors in  getting  a  better  profit  on  beer: 
H.  Wolliing,  415  Haight. 
J.  W.  King,  22d  and  Valencia. 
Gus.  F.  Lelirlve,  627  Tennessee. 
:  McCarthy  Bros.,  Bush  and  Baker. 
A.  Zett,  2805  Mission. 
J.  M.  Hanley,  2300  Sutter. 
Dannemark  Bros.,  Haight  and  Scott. 
John  Lackmann,  Herman  and  Steiner. 
K.  Burmeister,  2675  Lombard. 
Courtney  &  Carroll,  4051  18th. 
A.  Simon  &  Co.,  2045  Devisadero. 
Robt.  Dietrich,  Waller  and  Schrader. 
Frank  Fagothey,  794  McAllister. 

E.  F.  Heuning,  Octavia  and  Bush. 
Hunsicker  &  Ernst,  Grove  &  Central. 

F.  Hartje,  22d  and  Chattanooga. 
!L.  C.  Lake,  7th  Ave.  and  "C"  St. 
I  B.  M.  Meyer,  Turk  and  Franklin. 
[  W.  Wagner  &  Co.,  798  Hayes. 

[  Claus  Wreden,  1898  Green. 
J  ,  J.  Dunn,  1149  Howard. 
L.  BiTice,  Ellis  and  Laguna. 

Laws  Won. 


The  following  laws  have  been  se- 
cured by  the  efforts  of  the  California 
i  Retail  Grocers'  and  Merchants'  Asso- 
ciation : 

1.  Permitting  the  .Vttachment  of 
the  wages  of  public  officials. 

2.  Making  a  Wife's  Separate  Proj)- 
erty  responsible  for  family  bills  for 
the  necessaries  of  life. 

•S.   Mutual  Fire  Insurance. 

4.  Extending  life  of  open  ))ook  ac- 
count to  four  years  instead  of  two. 

o.  Making  the  drawing  of  a  worth- 
less check  "with  intent  to  defraud"  a 
state's  prison  offense. 

6.  A-  fair  guaranty  clause  in  the 
pure  food  law. 

POIIVTS  TO  WATCH. 
SEE  PAGE  ELEVEN 


State  Convention  (h'l'ers  an  Opportun- 
ity For  Great  Adviuuement. 


ENTERTAINMENT  I'lJEPAHEI)  FOK 
ALL. 


Sacrament<»  (irocers  Plan  Hiir  Dointrs 
and  Directors  Plan  Hani  Work. 


Grocers  in  California  have  a! read) 
bettered  their  .  condition  by  working 
together. 

There  is  still  much  lo  do. 

It  is  only  when  tlie  Grocers  Iheni- 
selves,  do  the  woik  that  the  better- 
ment is  permanent. 

The  Association  Secretary  can  ad- 
vise. The  Association  members  must 
decide  what  is  wanted  and  then  they, 
themselves,  must  help  put  tlieir  plans 
into  execution  if  they  expect  to  securf 
the  abatement  of  itrade  abtises  oi-  an 
improvement  of  profits.  They  them- 
selves must  be  active.  Everybody  i.-; 
willing  to  hell)  the  man  who  has  liraiu 
and  strength  enough  to  helj)  himself. 

If  YOU  belong  to  this  class,  you  will 
see  to  it  that  some  grocer  in  yovir  com- 
munity does  come  in  ordei-  that  you 
may  learn  how  other  grocers  are  help- 
ing themselves  and  how  you  can  help 
youiself  if  you  are  willing  to  try. 

The  Convention  at  Sacramento  pro  r- 
ises  to  be  one  of  extraordinary  value 
and  interest. 

The  grocers  have  learned  their  pow- 
er in  getting  better  i)rofits.  At  thi.-< 
Convention  they  will  decide  how  they 
can  best  make  use  of  that  knowledco. 
The  grocers  have  learned  the  possibil- 
ity of  securing  le.gislation  thron.srh  co- 
o])eration.  A  decision  will  al.so  be 
reached  as  to  how  they  will  put  the 
knowledge  so  gained  to  the.  best  use  at 
the  session  of  the  legislature  which 
convenes  in  1909. 

It  lies  within  the  power  of  retail 
grocers  to  stop  practically  every  trad»' 
abuse  from  which  the  "grocery  trad^ 
suffers  to-day.  They  must  be  pre- 
pared to  carry  out  these  plans  them- 
selves and  not  expect  some  one  else  lu 
do  it  for  them.  They  must  come  i<> 
the  Convention. 
'It  is  not  enough  to  say: 

"I  will  be  willinsi  to  do  what  the 
rest  agree  to.  There  is  no  need  for 
my  attending  this  Convention." 
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Fort  Smith  Refrislerators 


style:  No.  7686 

The   Following    Well=Known   GROCERS   are    Using   the   Above   Style  Refrigerator 


E.  Broderick   715  Fillmore  St.,   S.  F. 

Rathjen  Co  Lombard  and  Fillmore  S.  F. 

H.  Hellberg  Nluth  aud  Bryant   S.  F. 

McCarthy  Bros  Bush  and  Balier   S.  F. 

Kohn  Bros   1201  Turk  St  S.  F. 

F.  Stuermer   18th  and  Danvers  St  S.  F. 

C.  Stelling   29th  and  Church   S.  F. 

J.  M.  Hanley   2300  Sutter  S.  F. 

Maxwell  &  Streckenbach   1302  18th  St  S.  F. 

Fred  Pielhop   249  Courtland  Ave  S.  F. 

Fay  Gro.  Co  3rd  Ave.  and  B  St  S  F. 

J.  Tennekohl   1839  Eddy  St.  S.  F. 

Southern  Heights  Gro.  Co  1471  18th  St  S.  F. 

W.  A.  Rogers   900  I  St.,  corner  10th  Ave  S.  F. 

H.  Heitman   2248  Misison  St   S.  F. 

H.  Diuslage    3375  Sacramento  St  S.  F. 

Miller  &  Lawlor   Guerrero  &  Clinton  Park   S.  F. 

C.  F.  W.  Miller  239  Brighton  Ave.,  Ingleside  S.  F. 

J.  Straub   101  De  Montford  Ave.,  Ingleside,  S.  F. 

J.  Soltaro  Park  and  Central  Ave  Alameda 

Martin  Eggers   Fruitvale  Av.  &  Boulevard,  E.  Oakland 

W.  Zeller   Palo  Alto 

Sonoma  Co.  Fruit  and  Produce  Co  Santa  Rosa 

C.  D.  Fontana   Copperopolis 

Rossi  Bros   Stockton 

Drury  &  Bartholomevr   Stockton 

.1.  Rohrer    Stockton 

Hall  Bros   Stockton 


We  make  all  Styles  and  Sizes  for  tlie  Grocery  Trade. 
REMEMBER     ---------    If  We  Make  It  It's  Made  Right 

BECK  HARDWARE  CO. 

SAN   FRANCISCO  Temporary  978  LQS  ANGELES 

73-75  Clementina  St. Near  2d  and  Foisom  47  Central  Avenue. 
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If  every  grocer  said  that,  no  improve- 
ment would  ever  be  made  in  grocery 
conditions. 

Eveiy  grocer  in  California,  who  can 
possibly  be  in  Sacramento,  should  at- 
tend the  State  Convention  and  take 
his  wife  with  him  if  he  has  one.  The 
Sacramento  grocers  are  preparing  a 
series  of  entertainments  that  will 
make  the  coming  Convention  memor- 
'x-  history  of  the  associatio - 
The  ladies  will  be  carefullv  looked  out 
for. 

There  is  already  assured  a  large  at- 
tendance which  guarantees  that  the 
Convention  will  be  one  of  mixed  value. 

Special  rates  will  be  enforced  by  the 
Railroads. 

The  "Advocate"  would  like  to  hear 
from  those  grocers  who  think  they 
will  be  able  to  attend  this  Convention. 

Without  regard  to  whethei-  you  are  a 
member  of  the  Association  or  not,  pre- 
pare to  go  to  Sacramento  on  Septemb- 
er 10th.  11th  and  12th. 

THOUGHTS  OF  Bl  SINESS. 


Bv  Waldo  Poiidraj  Warren. 


■'Thoughts  on  Business,"  by  Waldo 
Pondray  Warren,  is  announced  for 
early  publication  by  Forbes  &  Com- 
pany, Chicago.  Some  of  the"  Thoughts" 
have  appeared  from  day  to  day  during 
the  past  few  months  in  metropolitan 
dailies,  where  they  have  been  received 
with  great  favor  by  all  classes  of  read- 
ers. The  "Thoughts"  are  unique  in 
their  epigrammatic  sytle  and  strike  a 
new  note  in  business  literature.  The 
author  takes  a  broad  view  of  commer- 
cial life,  discussing  methods  and  gaug- 
ing success  by  both  economic  and  eth- 
ical standards.  Something  of  his  pur- 
pose is  expressed  in  the  preface: 

"This  book  is  an  outgrowth  of  a  bus- 
iness experience  gained  through  many 
years  of  association  with  one  of  Ameri- 
ca's greatest  commercial  institutions. 
During  those  \ears  1  have  learned, 
perhaps  more  surely    than  anything 


else,  the  value  of  a  right  thought.  I 
have  seen  how  men's    careers  have 
been  marred  by  basing  their  actions 
on  unsound  theories  of  life  and  busi- 
ness.   And  1  have  also  seen  how  a  i 
change  from  a  wrong  thought  to  a 
right  thought,  perhaps  during  a  mo-  ] 
ment  of  casual  conversation,  has  been  ! 
the  means  of  advancing  a  man  to  a 
higher  place  in  his  work,  opening  his  ' 
eyes  to  a  broader  field  of  opportunity 
and  wholesome  activity."  j 


H-O  IX  TROUBLE. 


The  H-0  Company  of  Buffalo  is  re- 
ported in  trouble  financially.  Judging 
from  the  dispatch  printed  below,  a 
way  out  of  the  difficulty  has  been 
found. 

Buffalo,  \.  Y. — Annotmceraent  has 
been  made  of  the  organization  of  the 
Edward  Elsworth  Co..  a  $2,000,000  cor- 
poration. The  new  concern  will  take 
over  the  Edward  Elsworth  cereal  com- 
pa:nies.  At  present  there  are  four  Els- 
worth comi)anies.  Two  of  them  are 
the  H-0  and  the  Force  Food  com- 
panies, which  have  mills  in  Buffalo 
The  other  two  are  the  Pawnee  Cereal , 
Co.,  of  Cedar  Rapids,  and  Edward  Els- 
worth &  Co.  Included  in  the  consoli- 
dation will  be  some  smaller  companies 
distributed  throughout  the  country,  j 

Buffalo  will  be  the  jjrincipa!  office  of: 
the  comijany.    All  of  thg  stock  will 
be  comnion.    A  bond  issue  of  $2,000.- 
00!)  is  planned  by  the  newly-organized 
company.    Enough  to  provide  a  work-' 
ing  capital  has  already  been  assui-?d. 
The  plants  will  be  enlarged  and  great- 1 
?r  attention  given  to  the  foreign  busi- ' 
ness.  ! 


SOAP  FAf'TOKY  I>  ALAAIEDA. 
I  .Vlanieda.  Jnly  26.— The  Xorth 
i  American  Soap  Co.,  Ltd..  with  main 
!  offices  and  plant  in  Chicago  has  inir- 
1  chased  a  water-front  site  150x400  feet 
;  on  the  Alameda  side  of  the  tide  canal, 
!  east  of  Park  St.,  and  will  erect  a  three- 
I  story  plant  to  supply  the  company's 
j  Coast  trade  with  soap  products. 


FLY  STICKEM. 


Do  You  Know  Why, 
STICKEM 
Is  the  best  to 
Catch  both  Germ 
and  Fly. 


It's  out  o'  isi^lit.  it  liaiitfs  liiifli. 
Just  luill  out  the  strintr,  that's  \\U\  I 
Where  thej    roost  jou  stiek-eni. 
So  try. 

You'll  always  l»uv 

Money-back  Stickem 


COSTS  Ic  I'EK  WEEK. 


A  pioven  repeater  with  100  per  ceut 
profit  protected. 

.Manufactured  )>} 
('.  A.  .VKENTS  \  (  (>., 
.Vlanieda.  (  al. 


Now  is  the  time  to  run  on 

HUMBOLDT  COUNTY  BUTTER 


GIVE  YOUR  CUSTOMERS 


ALPHINE  OR  GOLDEN  GLOW 

And  you  will  not  have  to  listen  to  Kicks. 

MONOTTI-LARIMER  CO. 

Phones  Park  570  and  571.  707  Grove  St.,  S.  F. 
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ATTRACTIVE  PACKAGES 


Furtlior    Evideiiee     That    It  Tays 
To  Attract  The  Eye  By  Makiiiji 
Trodnots  Ai)i)ear  Well. 


Consul  Albert  Halstead,  of  Birming- 
ham, reports  that  in  the  British  Market 
care  in  packing,  attention  to  making 
products  appear  well,  and,  in  general, 
everything  calculated  to  attract  the 
eye  are  of  the  greatest  usefulness  in 
lironioting  sales.  The  importance  of 
this  has  been  brought  more  clearly  to 
his  attention  by  an  article  in  a  Brit- 
ish publication,  from  which  he  quotes 
the  following: 

The  successful  sale  here  of  numerous 
continental  articles  of  food  is  due  al- 
most entirely  to  the  neatness  of  the 
container.  Such  thin.gs  as  fruit,  eggs, 
and  vegetables,  which  come  to  us 
from  the  Continent,  are  neatly  in- 
closed in  boxes,  and  have  apparently 
lieen  washed  before  being  packed  An 
edging  of  tinted  or  lace  paper  oc- 
casionally serves  to  make  the  produce 
more  tempting  to  the  purchaser.  Home 
grown  produce  is  not,  as  a  rule.  As 
a  .guide  to  the  American  sending  goods 
to  this  market,  the  following  incident 
will  be  of  interest,  because  it  shows 
somethin.g  of  the  spirit  of  the  pur- 
chaser with  reference  to  the  way  goods 
are  offered  for  sale.  A  farmer  noticed 
customers  in  the  grocer's  shop  picking 
over  the  celery  to  find  the  best-look- 
ing bunches,  and  it  occnred  to  him  to 
take  more  pains  with  his  celery  and 
see  if  it  would  bring  a  better  price. 
He  bought  some  pink  tape  and  tied 
the  celery  with  it  in  neat  bunches,  and 
I'ound  that  it  sold  quickly  and  brought 
more  money,  while  the  same  kind  of 
celery  withonr  the  tape  sold  slowly 
and  brought  less. 

After  that  he  marketed  all  his  pro- 
rliice  in  the  most  attractive  manner 
piitrin.g  labels  on  his  fruit  baskets  with 
the  name  of  the  variety,  wi))ing  his 
apples,  selecting  and  labeling  his  to- 
matoes, always  treating  his  fruit  and 
■s'"  ;etaliles  as  if  they  were  woi'thv  of 
distinction.    The  fame  of  his  iirocluce 


grew,  he  enlarged  his  business  and  be- 
came a  wealthy  man,  all  because  of 
the  pink  tape  on  the  celery. 

The  bottles,  labels,  and  other  items 
connected  with  the  packing  of  Ameri- 
can proin-ietary  medicines  are  much 
admired  here,  and  the  chemist  readily 
concedes  the  tact  that  such  matters 
are  potent  in  assisting  him  to  make 
sales.  In  considering  this  country  as 
a  market  for  American  goods  which 
reach  the  purchaser  through  retail 
shops  and  stores,  I  would  advise  the 
manufacturer  to  bear  in  mind  the  fact 
that  the  package  forms  an  important 
detail  in  display  either  in  windows  or 
on  the  retailer's  shelves. 


Somers  &  Co.,  hay  and  grain  mer- 
chants have  opened  offices  at  37  Cali- 
fornia St. 


IVEW  STORE  FOR  BURLIjVGAME. 

H.  E.  Morken  and  E.  B.  Lorton,  two 
very  well  known  young  men  of  San 
Mateo,  are  busily  engaged  in  getting 
ready  for  the  opening  of  their  grocery 
store  in  the  Hatch  building  on  High- 
land avenue.  They  intend  to  carry  a 
general  grocery  and  hardware  stock 
at  the  start,  branching  out  and  carry- 
ing other  lines  in  the  future.  Prep- 
arations for  the  opening  are  well  un- 
der way  and  they  expect  to  be  ready 
for  business  between  the  10th  and  15th 
of  this  month. — Burlingame  Advance. 


QUIT  BUSINESS. 

Ferguson  Bros.,  who  for  several 
years  have  conducted  a  general  gro- 
cery store  in  Porterville,  quit  business 
August  1st.  Their  stock  of  goods  has 
been  taken  hold  of  by  a  purchaser  who 
will  move  it  elsewhere. 


POWDER 

Absolately  Pure 

A  Cream  of  Tartar  Powder, 
free  from  alum  or  phos- 
phatic  acid 

Makes  Home  Baking  Easy 


ALL  grocers  should 
carry  a  full  Stock  of 
Royal  Baking  Powder. 

It  always  gives  the 
greatest  satisfaction  to 
customers,  and  in  the 
end  yields  the  larger 
profit  to  the  grocer. 


SNIDER'S 

Pork  and  Beans 

LEAD  BECAUSE  THEY  ARE  THE  BEST 


All  Leading  Grocers  Sell  Snider's 
Ask  Your  Jobber. 


John  H.  Spohn  Co.,  Agents, 


San  Francisco. 
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ing's  Best 
is  at  home  wherever 


grocers  are 


ahve  to  their  interests- 


ASSOCIATION  ROSTER 


California'    Retail    Grooeps    and  Mer- 
chants' Association. 

President,  A.  A.  Jost,  Sacramento. 

Vice-Presidents— 1st,  George  B.  Doyle, 
San  Francisco;  2nd,  F.  W.  Aubry,  Stock- 
ton; 3rd,  Chas.  A-  Mottaz,  Los  Angeles. 

Treasurer,  C.  B.  Pearson,  Stockton. 

Directors — F.  B.  Connolly,  San  Fran- 
ciaco;  John  W.  King,  San  Francisco;  H. 
K.  Duncan,  Oakland;  L.  Warnke,  Ala- 
meda; F.  F.  Dustin,  Redding. 

Secretary,  F.  B.  Connolly,  San  Fran- 
cisco. 


of  San 


4tiSOciated     Retail  Grocers 
Francisco. 

President,  George  B.  Doyle. 

First  Vice-President,  James  S.  Irvine. 

Second  Vice-President,  J.  W.  King. 

Secretary,  Frank  B.  Connolly. 

Directors:  Joseph  A.  Stulz,  Herbert 
S.  Elliott,  Gus  Lehrke,  P.  A.  Buckley 
and  B.  A.  Schmidt 


PACIFIC  COAST- 
Retail  Grocers'  Association. 
President. 

F.  B.  Faiiclier — Sacramento,  Cal 

First  Vice-President. 
J.  R.  Newberry — Los  Angeles,  Cal 

Second  Vice-President. 
Fred  Dresser — Portland,  Ore. 

SccretarT 
H.  Hauch.   Alameda.  Cal. 


X.VTIOXAL  RETAIL  GROCERS'  AS- 
SOCIATIOK  OF  THE  UNITED 
STATES. 


President.  Charles  .J.  Kramer.  Little 
Rock,  Ark. 

Vice-President,  Simon  Clark,  Du- 
hith,  Minn. 

Secretary,  Jobn  A.  Green,  Cleveland, 
Ohio.  ! 

Treasurer.  Henry  W.  Schwab,  Mil- , 
waukee,  Wis. 

Director,  for  three  years.  F.  B.  Con-  j 
noUy.  California.  j 

Director,  for  one  year,  A.  W.  Far-| 
linger,  Georgia.  ' 

Senior  Director,  L.  F.  Padberg.  St.; 
Louis,  Mo.  ~  I 


"  LIFE  " 

To  \-onr  business  is  what  you  want,  and  when  you  sell  an  articb 
ilke  "MAPLEIXE" 

It  is  Bound  to  Happen 

It  will  not  alone  bring  "Lite"  iutn  your  old  suctoniers  but  "uevv" 
custoinerp  as  well  and  they  bring  more. 

How  About  It? 

Got  time  to  write  us  an  ordei'?  Better  take  it,  this  nle;ln^^  nidin'v 
and  more  trade  to  you,  and  if  you're  in  the  game  to  make  money, 
you'd  take  time  to  order  or  write  us  more  about  it. 


"MAPLEINE" 

Is  an  ai'ticle  that  causes  a  wai  ii; 
spot  in  the  housewife's  bosom  for  yoii 
if  you  tell  her  about  it,  and  that's  what 
•  you've  .got  to  have  nowdays."  And  so 
many  mail  orders  are  coming  into  us. 
that  it's  about  time  for  you  to  wake  n;> 
an  tell  the  people  you  sell  it. 
"Maiileine"  sells  it's  not  a  .<iickfM  ■ 

REPEATER. 

That's  what  you  want. 


JOHN  H.  SPOHN  CO.,  Agents 

50-52  Clay  St.,  San  Francisco 

Crescent  Mfsr.  ('o„  Mfprs.,  Seattle. 
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We  are  now  booking  orders  for  1Q07  PRUNES. 

Have  yon  ordered  }^ours  3'et?  Tliey  are  pretty  scarce  this  year.  It  looks 
like  prices  would  be  HIGHER.  We  can  make  it  to  YOVR  ADyANTAGH  to 
place  \'our  order  NOW.  Write  for  prices.  Your  enquirv  will  receive  prompt 
attention.    Remember  WE  PUT  UP  THE 


»  Los  Gatos 


Los  Gatos  Cured  Fruit  Co. 


California 


♦ 

♦ 
♦ 
♦ 
♦ 
♦ 
♦ 
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:***#*«»*********4****#*****«.f 

Ideal  Tea  Company,  17-lH  Easr  Santa  Clara  .Street. 

San  Jose,  Cal.,  Mar.  14,  IDUT. 

Flank  F,  Wear,  Oakland, 

Deal-  t^ii':  Have  been  using  t-oft'ee  mills  for  over  20  years 
iind  had  i-xi>erience  with  nt-arlv  all  of  tlTeni.  Always'  want- 
.H  on,'       "litllf  hrtCt-r"  tln'   iiiill    i -■  n   j^T.-at   factor  in 

111,1  iiii  :i  i  iii  m.l;-  c.iiTir  iiadc--  (iui-  hist  |  u  i  I'l-h  as.j  was  one  of 
\nuv  .\o.  2121  Hol)art',s  and  we  do  not  hesitate  to  pro- 
nouni  e  it  thp  best  wo  have  seen.  Are  particularly  pleas- 
oil  witli  the  cieitn  shsii'p  <'iil  of  the  granulating  burrs, 
snini'l  liiii;;  wo  hav  e  always  wanted  and  never  found  so 
ir  in'i  f-  ^i  hoi  :is  ill  i.iir  Hohart. 

Xi-  -  loi's.s  III.'  InniiMi  ■  the  Mill  duos  I  he  rest — and  does 
it  i-iKhl,  and  its  nail  i  iiiin;^-  iinalilifs  sl  iiid  alone.  Would 
not  consider  otirsel\-es  iii'-t'i-ihi  te  witlmut  it. 

Itespeetfulb-  youis. 

I'.  M.  SHlildiUURX. 

for  Ideal  Tea  Co..  San  Jose. 
It  1m  ISefter  (o  Buy  u  "H<»l)iir("  Than  to  Wisli  You  Had. 


Clean,  Sharp-Cut 
and 

Nail-Eating  Featnres 


A  Word 

To  the  Wise  is  not 

Always  Sofficient. 
♦  ♦  ❖ 

Sometimes  they 

have  to  be 

SHOWN. 

I' till  Car-Tvoad  of  as-sorted  sizes, 
l'-tii7  Model  Mills  to  .select 
from  liefcre  advance  prices  go 
iiUi)  (.-H'Lct.  C.et  vour  ortler  in 
early  as  a  car-load  will  not  last 
on.u". 

22  Styles  and  Sizes  io  Selsct  frc.ti. 

.write:  for  catalog. 


Hygienic   Drip  Pot 

rpon  api)lication  we  will 
fiiriiisli  infonnation  rc- 
yariHiit;  onr  product  thtit 
will  assist  yoti  in  beconiiii.',; 
a  recognized  coffee    :    :  : 


H 

tt 
♦♦ 
♦♦ 

n 


King  of  E'ectric  Coffee  MtHs 

Branch  Office:       H.   B.   DIBBLE,  Manager 
10  Marsiiall  Square.  0pp.  8lh  St.  and  Market 

Phone  Market  461  San  Francisco 


Oist  Sales  Aa'er».t  Pacific  Coast  XX 

Headquarters,  137-139  Telegraph  Ave.,  Cor.  18th  St.  H 
Phone  Vernon  255  Oakland,  Cal.  tx 

<»"»>'»^<^«'»#4««««*0«4>««««^«<»«^4««^««^«^««4^»^^«^^^##^^f  ♦♦♦♦♦♦♦♦♦♦♦♦ 
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GROeERY  MARKETS. 


Review  of  G)nditions  as  Re- 
ported by  Experts  in  Vari- 
ous Centers. 


PIONTS  TO  WATCH. 


SALMOJf— 
Reports  from  Alaska  and  the  North 
Wost  are  to  the  effect  that  a  big 
shortage  in  this  season's  salmon 
pacli  is  now  assured.  Be  sure  and 
read  this  week's  review  of  the  sit- 
uation. 

CHOCOLATE.— 
Cocoa  Beans  have  increased  in  cost 
over  90  per  cent  durinj?  the  past  12 
months.  This  is  the  basis  of  the  re- 
cent advances  in  Cliocolates  and  co- 
coa.. A  further  advance  in  Cocoa  is 
anticioated  shortly. 

CHEESE.— 
Martin's  Cheese  is  due  for  an  ad- 
vance of  i/^c.  to  Ic.  per  pound. 

FREE  DEALS. 

Fairbanks  Gold  Dust. 

With  five  and  a  half  boxes  at  4.65 
one-half  box  free.  Size  24x72.  With 
ten  boxes  at  4.60  one  box  free.  With 
25%  boxes  at  4.55  two  ana  one-half 
boxes  free.  With  fifty  boxes  at  4.55 
fiv  boxes  free.  Above '"deal  is  good 
for  but  a  short  period. 

Malta  Vita — One  case  free  with  five. 

Rex  Lye — One  case  free  with  five 
cases.- 

Frazier's  Axle  Grease. — One  case 
free  with  tep 

Tobacco — Drop  shipment  100  lbs.  or 
more  of  an  assortment  of  any  of  the 
following  brands:  Union  Leader,  Ped- 
ro, Dixie  Queen,  Fashion  Sensation, 
Seal  of  North  Carolina,  Plaza  Cube 
Cut,  Three  Feathers,  Monte  Cristo 
Slabs,  Continental  Cubes,  Old  English 
Curve  Cut,  Van  Bibber  Sliced  Plug. 
Not  less  than  10  lbs.  Pedro  or  more 
than  55  lbs.  Union  Leader  permitted 
to  each  100  pounds.  Gratis  with  each 
100  lbs.,  5  pounds  Union  Leader  or 
Pedro  as  retailer  may  elect. 

Jello— One  case  free  with  each  12 
cases.  Deal  limited  to  48  cases.  Ice 
cream  powder  made  by  the  same  com- 
pany may  be  assorted  with  Jello  in 
making  up  orders. 

Solder's  Catsup  —  With  each  five 
cases  of  Snider's  Catsup,  pints,  one 
case  of  Snider's  Catsup,  pints,  free. 
With  each  three  cases  of  Snider's 
Catsup,  pints,  and  two  cases  of  Snid- 
er's Catsup,  half-pints,  one  case  of 
Snider's  Catsup,  half-pints,  free.  With 
each  ten  cases  of  Snider's  Catsup, 
half-pintas  one  case  of  Snider's  Cat-  j 
sup,  half-pints,  free.   With  each  five 
and  half  cases  of  Snider's  Catsup,  I 
half-pints,  half  case  of  Snider's  Cat-  { 
sup,  half-pints,  free.   With  each  ten  I 
cases  of  Snider's  Catsup,  quarts,  one  I 
case  of  Snider's  Catsup,  quarts,  free,  j 


With  each  five  and  half  cases  of  Snid- 
er's Catsup,  quarts,  half  case  of  Snid- 
er's Catsup,  quarts,  free.  Deliveries  on 
above  deal  to  be  made  after  Septem- 
ber 1st,  1907,  and  before  January  1st, 
1908. 

Murdoch's  Starch — 10  case  lots  as- 
sorted or  straight  at  list,  one  case 
corn  starch  free.  Crates  of  sixes 
count  for  two  cases. 

Rnmford  Baking  Powder — Five  per 
cent  discount  in  five  case  lots;  one 
case  free  in  ten  case  lots.  . 

X-Ray*  Stove  Polish — 5c  size,  3  doz. 
$1.50  with  6  free;  10c  size,  3  doz., 
$2.50  with  6  free. 

BromangeloD — One  dozen  free  with 
each  gross  ordered.  No  free  goods 
with  orders  for  less  than  one  gross. 


SUGAR. 

Thei'e  has  been  no  change  in  this 
commodity  during  the  past  week. 

New  York,  Aug  1.— Willett  &  Gray 
report: 

The  Week. — Raws:  Unchanged.  Re- 


fined: Uecllntd  .05c.  \ft  cuah  t\»a- 
tatlon.s  ttiLs  date  are;  Moluas«?i;  :{.19c.; 
Cenirifugalfl,  .1.94c.;  Granulated.  4,0.1c. 

Raws. — During  the  wt-ek  under  rt- 
v'lcw  our  market.'?  have  .been  tairlv 
strong  to  steady.  An  aftt-mpi  lo  ad- 
vance prices  tt)  4c.  after  hirgo  piii- 
chaBes  at  basis  of  :!  15-lCc.,  9G  deg  test 
was  not  successful,  because  Euroi)e  at 
the  critical  moment  turned  wf.ik  and 
lower  for  l)pet  sugar,  inducing  holders 
to  modify  their  views,  and  further 
moderate  business  resulted  at  the  old 
)irico.  Our  l)uyer^  now  show  but  lit- 
tle disiiosition  to  operate,  except  for 
occasional  small  parcels. 

IJelined. — Prices  for  refined  oontimie 
irregular,  with  restricted  transactions. 

The  backward  season,  as  well  as  a 
reaction  to  some  extent  in  general 
trade,  and  the  unsettled  conditions  of 
the  refined  sugar  market,  have  had  a 
tendency  of  reducing  the  demand,  un- 
til now  buyers  are  operating  on  a 
hand-to-mouth  basis,  and  are  -waiting 
important  developments  before  show- 
ing any  disposition  to  take  hold  a.gain 


actively.    The   fnture  'course   of  the 


Golden  Gate  Leaf  Lard* 
Eastern  Star  Hams  and  Bacon* 
Sound,  Wholesome  Food  Products 


Prepared  under  strictly  hygienic  conditions 
and 

United  States  Government  Inspection. 


^  Western  Meat  Co. 

Mail  Address : 

SoutH   San  Francisco 

San  Mateo  Coun 
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PHOENIX  FLOUR 

TKe  Whitest  TKe  Best 

Made  in  Sacramento,  Cal. 

LJp=to=date  Macliinery 

Modern  Ideas  Coupled  with  the  Thirty  Years  Experience  at  the 
same  Location  Has  Taught  Us  What  Kind  Of  Wheat  To  Blend. 

RESULT:  =  PERFECTION 

Ageacies  at  Oakland,  Eureka,  Placerville,  Red  Bluff 

and  Reno. 

PHCENIX  MILLING  CO.  Sacramento,  CaL 


B.  E.  BRYAN,  Oakland  Agent,  17th  and  Wood  Sts. 

Phone  Oakland  8254 


^♦♦♦♦♦♦♦♦4 


I 


Are  You  Well  Stocked  With 

THE 


If  not  Why  not?  Are  we  not  Advertising  in  a  way 
that  will  move  the  Goods  for  you  ?  And  are  our 
Goods  not  backed  up  with  quality  as  well  ?  Push 
the  goods  of  the  manufacturer  who  helps  you 
to  sell  them,  ^ 

Egg-O-See  and  E-C-Corn  $2.85  single  case,  $2.75  5-casc  lots 
Every  Jobber  in  the  United  States  carries' oor  Goods 

Egg-0"Scc  Cmal  Co. 

133  Hansford  BIdg.,   S.  F.,  Cal. 


FLAKES 
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market  depends  largely  upon  the  out- 
come of  the  fruit  crops. 

COFFEE. 

C.  E.  IJickford  (City)  reports  under 
date  of  Ausust  2nd: 

A  generally  better  feeling  with  more 
confidence  on  the  part  of  most  dealers 
lias  prevailed  in  all  coffee  markets  dur- 
ing the  iiast  fort-night,  in  consequence 
of  wliich.  trading  here  has  been  very 
aclive,  .Inly  deliveries  aggregating  31,- 
700  bags  as  against  22,500  bags  for  the 
same  month  last  year.  A  moi'e  steady 
and  brisk  demand  can  Ije  noted  for  cof- 
fee classifying  low  to  good  at  slightly 
lietter  i)rices  than  those  given  in  our 
last  circular,  whereas  strictly  good  to 
iirinio  grades  nre  not  selling  as  fi-eel\' 
beie.  bii.\ers  persisting  in  their  polic.\' 
lo  t;ik'j  in  these -classes  only  for  their 
ipnM>orar>'  needs  as  long  as  stocks  in 
first  hands  are  abundant.  While  quo- 
tations on  the  latter  grades  remain 
Ijractically  unchanged,  sellers  are  in- 
clined to  adhere  more  closely  to  asking 
I'LTures  and  sales  have  been  effected  on 
'  higher  basis  than  those  of  a  month 
ago. 

Spot  No.  7  Rio  and  No.  4  Santos  have 
advanced  %  in  New  York  during  the 
month  and  futures  have  advanced  75 
()  85  points,  the  market  closing  there 
iirni  at  the  advance. 

The  receipts  for  the  fiist  month  of 
ihe  new  crop  year  at  Rio  and  Santos 
were  S:!t.000  bags  as  against  1.100,000 
la.st  >eai'  during  the  same  interval. - 

XcAV  York,  .\Hg-  1.— Willett  &  Gray 
cport : 

When  all  news  coming  out  from 
lirazil  was  bearish  there  came  also  the 
usual  report  that  this  would  be  an 
early  crop.  Now.  if  the  crop  is  early 
the  receipts  are  very  small  and  Indi- 
(ate  a  very  sm^iH  ci'oi),  l)ecause  out 
of  (he  receii)ts  so  far  in  Santos  it  ap- 
pears that  only  125,Oi'>0  to  150.000  bags 
aie  new  crop.  So  it  is  one  of  two 
iliings  the  crop  is  either  late  or  vei';>' 
small.  While  !)>•  differeiU  pnrties  in 
Urazil  the  current  crop  is  fsdmated 
very  high  compared  to  the  Govern- 
aient  figures,  reports  are  heard  dtirinc 
tlie  last  few  days  pointing  to  the  yield 
of  this  crop  Ijeing  mucli  sriiallei-  thiur 
expected,  and  saying  that  the  weather 
is  v^r.^'  tinfavorable  for  the  growing 
crop. 

Business  is  regular,  and  even  for 
the  usually  dull  month  of  July.  Hhe  de- 
liveries last  month  were  300,000  to 
400.000  bags  in  excess  of  the  usual 
quantity  taken  in  .fuly.  That  con- 
dUions  have  changed  is  shown  also  by 
le  fact  that  the  World's  Visible  will 


show  a  decrease,  instead  of  an  in- 
crease, at  last  year. 

\'isil)le  supi)ly  of  world,  in  bags  July 
1,  ]!)07.  It;.3y!i.!)54 :  June  1.  1907,  16,551- 
708:  July  1.  lOuG.  n,2i;5,r>10; 

Stock  U.  S.,  all  kinds,  in  bags,  July  1, 
1Q07,  3,919,947:  June  1,  1907,  3,987,476. 
Julv  1,  1906,  4,130.587.  ' 

IMCE. 

Now  \ork,  July  3(»tli.— Dan  Tal- 
mage's  Son's  Co..  report: 

Demand  for  the  week  has  been  ver.v 
satisfactory  and  the  ■  coiuparativel.\' 
light  supplies  quite  heavily  drawn  upon 
to  cover  immediate  wants.  This  con- 
tributes to  the  maintenance  of  values, 
as  no  supi)lies  are  coming  in  to  fill  the 
vacant  places. 

Advices  from  (he  South  note  quiet 
market  on  the  Atlantic  Coast.  Mills 
closed  for  the  season.  At  New  Orleans 
there  is  a  brisk  enquiry  and  prices  are 
firm.  1800  sacks  of  New  Crop  Rough 
have  been  received,  and  the  Cleaned 
ont-init  sold  at  full  prices. 

In  the  Interior  Southwest  Louisiana 
and  Texas,  general  conditions  of  the 
crop  are  favorable,  and  planters  are 
looking  forward  with  natural  anxiet.-s 
to  what  may  occur  to  forward  or  re- 
tard harvest. 

Cables  and     corjesi)ondence  from 
[abroad  note  stron,g  markets, 
j    CroM  loy.  I  n.,  Uiti  I. — The  Rice  Jour- 
i  nnl  and  Southern  Fanner  says: 
j     "Rather  l)etter  than    the  avera.ge 
]  yield,  both  in  quantity  and  quality,  on 
■  an  average  ncrea.ge;  high  prices  at  the 
I  beginning  of  the  year:  a  consumption 
I  v.hiel'  his  n  early  doubled  in  five  years. 
I  aljsorbing  nearly  five  million  bags  on 
j  the  high  range  of  values  of  last  sea- 
ison:  a  cheap  crop,  with  the  farmers 
of  the  rice  belt,  in  good  financial  con- 
dition, (hus  enal)ling  them  to  reap  the 
full  benefit  of  a  prosperous  year.' 

"That  summarizes  the  rice  situation 
as  it  ai)i)ears  to  the  Rice  Joui-nal  & 


Southern  Farmer  at  the  end  of  June. 
This  summary  is  not  based  on  accurate 
fi.gures,  for  there  are  no  accurate  lig- 
uies  to  substantiate  or  lo  controvert 
any  statement  made.  It  is  rather  the 
consensus  of  the  l)esl  opinion  among 
rice  men. 

"Any  oi)inion  as  to  the  probable 
yield,  whether  as  regards  ciuantity  or 
(;uality,  is  pure  speculation  at  any  time 
before  the  tliresher  has  turned  out  the 
rice:  but  the  average  condition  of  rice 
at  this  time  is  apparently  better  than 
the  average  at  this  season.  It  is  .gen- 
erally acknowledged  *tiiat  the  Texas 
acreage  has  been  increased  over  that 
of  last  year  and  that  the  Louisiana  ac- 
reage is  al)out  the  same  as  it  was  in 
I,')06. 

"As  to  market  conditions,  there  is  no 
room  for  seasonable  doubt.-  The  mar- 
ket is  bare  for  the  first  time  in  years 
and  there  is  small  prospect  that  it  will 
be  supi)lied  by  foreign  rice,  as  all  for- 
eign supplies  are  reported  lo  be  sliori. 
The  new  year  Vvill  almost  ceriainly 
open  with  a  strong  market  and  there 
is  every  reason  to  believe  that  it  will 
hold  strong,  l^nless  an  unprecedent- 
edly  large  crop  is  raised,  which  is  out 

\pf  the  range  of  ])ossibilities.  the  con- 
sum|)tion  will  easily  absorb  every  bag 
grown  this  year  in  the  United  States. 

"The  outlook  for  rice  is  bri.ghter 
than  is  ever  has  been  since  the  spring 
of  190.3, 

\        l{  AISINS. 
Fresno,  Alia:  1. — Minnewawa  Home 
Packing  Co..  rer)ort: 

"The  raisin  situation  remains  about 
the  same,  and  there  have  been  no  un- 
favorable conditions  of  weather  to 
seriously  in.jnre  the  prospects  of  a 
good  crop.  The  estimate  of  the  pres- 
ent crop  is  about  sixty  llionsand  Ions, 
but  these  estimates  always  fall  short 
at  the  end  of  the  season.    This  is  a«- 

i  counted  for  by  the  weather  conditions 
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and  the  continued  short  pruning  of  the 
vines,  which  leaves  them  with  iusuf- 
ficent  top  foliage,  and  resiilts  in  the 
drying  up  of  the  berries  by  the  hot  sun 
before  they  mature.  It  is  estimated 
that  two-thirds  of  the  present  crop  has 
been  sold,  the  grower  who  has  not  sold 
is  holding  firm  for  six  cents. 

?(eTY  York,  Aug  1. — The  only  inter- 
esting feature  in  yesterday's  dried 
fruit  market  was  the  sale  of  two  lots 
of  1,000  boxes  each  of  the  new  spot 
Australian  Valencia  RAISINS,  the  first 
ever  sold  in  this  market.  It  is  under- 
stood that  the  price  was  8%c..  This  is 
somewhat  more  than  the  prices  an- 
ticipated for  new  crop  domestic  goods, 
but  is  explained  by  the  fact  that  the 
new  base  of  supply  gives  its  yield  at  a 
time  when  the  market  is  bare  of  spots 
at  any  price.  No  Valencias  have  been 
available  for  two  months,  and  none 
are  expected  from  usual  sources  before 
the  middle  of  September.  Seeded  rais- 
ins continue  firm  at  13c.  for  Coast  and 
12%c.  for  local  packings,  with  a  de- 
cided inclination  toward  an  advance. 

}  HOIVEY. 

Boiiver,  Col.,  July  SO. — The  Colorado 
Honey  Producers'  Association  reports: 

"Since  making  our  last  report  we 
have  had  a  fairly  good  honey  flow  in 
some  sections  of  this  State,  aind  if  we 
have  three  weeks  favorable  weather 
from  now  on  should  secure  an  average 
crop.  From  reports  we  have  received 
it  appears  that  Utah,  New  Mexico,  and 
Nevada  will  have  very  light  crop.  " 
FLOUR. 

W.  H.  Joyce  of  the  Globe  MilLs  says 
of  the  flour  and  wheat  situation: 
"While  reports  are  being  circulated  in 
the  east  to  the  effect  that  a  decline  in 
flour  may  be  expected  still  the  situation 
on  the  coast  does  not  justify  a  change 
as  far  as  we  can  see.  There  is  talk 
about  cheap  wheat  but  when  it  comes 
to  buying  it  is  not  be  had.  The  crop 
of  wheat  in  California  is  about  Cali- 
fornia consumes  about  500,000  barrels 
of  flour  annually  and  of  this  amount 
fully  half  will  have  to  be  shipped  in 
here  either  in  the  form  of  wheat  or 
flour.  We  are  buying  wheat  now  in 
Oregon.  A  cargo  of  poor  quality  wheat 
wheat  which  California  millers  would 
not  use  at  any  price,  was  sold  the 
other  day  in  Portland  at  85  cents  for 
export..  This  gives  a  pretty  good  idea 
of  the  wheat  situation  in  the  north. 

"A  peculiar  element  in  the  flour  bus- 
iness is  the  fact  that  quiet  times  in- 
crease the  demand  for  flour:  I  fthis 
country  experiences  a  period  of  re- 
duced industrial  activity  and  the  gen- 
eral i>ublic  finds  it  necessary  to  re- 
duce its  basis  of  living  then  the  de- 
mand for  bread  will  increase.  The 
public  will  get  back  to  the  staples. 

"Barley  advanced  July  30  and  the 
reason  is  the  demand  for  export.  The 
quality  of  the  bai-ley  produced  in  Cal- 
ifornia tills  year  is  exceedingly  good 
and  the  brewers  and  distillers  in  Eu- 
rope are  in  the  market  offering  n\<nO 
^fi^t^  11"  "  can  afford 


caivjVEd  fruit. 

The  jobbing  trade  of  the  United 
States  has  taken  up  practically  the 
whole  pack  of  fruit  put  up  by  the  Cal- 
ifornia Fruit  Canners'  Association. 
The  Association  has  withdrawn  from 
the  market  on  Crawford  pcaclies  of 
practically  all  grades,  standards  and 
seconds,  and  apricots,  cherries  and 
plums.. 

TOMATOES. 

Aberdeen,  M.  D.,  July  25.— Stras- 
baugh.  Silver  &  Co.,  report: 

It  is  acknowledged  that  future  To- 
matoes sold  liberally  early  and  more 
hestitaion  was  shown  on  the  part  of 
sellers  than  buyers. 

That  steady  buying  followed  and 
Spring  weather  belated  two  to  three 
weeks  caused  heavy  buying,  which 
forced  the  market  for  Standards  up  to 
90  and  92i^  cents,  f.  o.  b. 

That  warm  favorable  weather  fol- 


lowed the  packer  to  a  great  degree  of 
the  apprehension  that  he  might  not 
pack  all  the  Futures  he  had  sold  and 
awakened  hopes  that  he  might  have  a 
few  carloads  to  spare,  for  which  he 
might  obtain  a  more  profitable  marg- 
in. 

That  with  a  carry-over  of  1,500,000 
cases  and  the  1906  pack  of  10,000,000 
cases  that  all  warehouses  will  be  bare 
by  packing  season.  That  the  growing 
annual  consumption  would  likely  care 
for  a  12,000,000  to  13,000  case  1907 
pack. 

That  cans,  cases  and  supplies  cost 
16 14  cents  more  per  dozen  than  two 
years  previous. 

That  is'  is  fair  to  expect  higher 
prices  for  1907  pack  than  have  aver- 
aged for  the  yield  of  any  previous  year. 

That  over-production,  if  possible  at 
any  time,  shows  no  indication  of  be- 
ing due  for  some  time  to  come. 


$15 

FREE 
10  Days 
Trial 
At  Our 
Expense 
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The  Machine  You  Hear  So  Much  About 

Over  5000  In  Use 
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That  the  85,000, ffOO  people  have  only 
ribout  three  (3)  cans  of  Tomatoes  per 
annum  for  each  person  per  capita. 

That,  the  Pure  Food  Law  T/ill  lessen 
ihe  paok  of  Tomatoes  1,000,000  or  2,- 
000,000  cases  on  account  of  the  non  use 
of  (Coloring  and  water,  as  heretofore. 

That  Tomatoes  will  be  more  palat- 
able in  1907  on  account  of  the  discon- 
tinuance of  these  abuses. 

That  Organization  is  a  nearer  pos- 
sibility since  Canned  Goods  people  are 
noting  the  evils  heretofore  existing 
and  are.  more  ready  than  ever  to  ob- 
viate these,  seeing  the  same  has  been 
successfully  accomplished  by  others." 
CHOCOLATE. 

Cocoa  beans  have  increased  in  cost 
over  90  per  cent  during  the  past  12 
months.  This  is  the  basis  for  the  re- 
cent advances  in  chocolates  and  cocoa 
and  a  further  advance  in  cocoa  is  an- 
ticipated shortly. 

SALJIIOIV. 

Grlffith-Diirney  Co.,  report  under 
date  of  Aug  .  5th.: 

"News  from  Southeastern  Alaska 
has  been  coming  in  and  the  outlook  is 
given  worse  than  we  expected.  It  is 
now  predicted  that  the  pack  in  that 
section  will  be  at  least  100,000  cases 
short.  This,  together  with  the  short- 
age in  the  Behring  Sea  and  the  short- 
age at  some  of  the  canneries  in  Cent- 
ral Alaska,  will  practically  be  equiv- 
alent to  400,000  cases  less  Alaska  sal- 
mon than  1906.  For  comparison,  we 
give  you  herewith  figures  showing  .the 
pack  of  1906  and  the  estimated  pack 
of  1907. 

Alaska,  1906,  2,227,  000,  1907,  i;800,- 
cases;  British  Columbia  629,000,  400,- 
000  cases;  Puget  Sound  440,00,  350,000 
cases;  Columbia  River  360,000,  300,000 
cases;  Outside  Rivers  159,000,  125,000 
cases  Total  for  1906,  3,815,000;  Total 
for  1907,  cases  2,975,000. 

Remember  there  is  no  carry-over, 
the  market  on  the  Pacific  Coast  being 
practically  bare  and  the  lightest  stocks 
in  jobbers'  hands  ever  known  at  this 
time  of  year.  Remember  also  that 
the  estimated  pack  of  Pinks,  Chums 
and  Columbia  River  Chinooks  has  been 
virtually  sold  out,  and  that  the  pack 
of  Sockeyes  will  be  so  small  as  to  cut 
very  little  figure  in  the  situation.  The 
salmon  that  should  therefore,  com- 
mand the  immediate  attention  of  the 
trade  is  Alaska  Red.    We  urge  our 

..friends  to  take  our  advice  and  as  soon 
as  prices  are  named  to  buy  what  they 
need,  as  we  again  repeat,    delay  is 

^angerous." 

Under  date  of  Aug.  6th.,  they  say : 

"  In  our  preliminary  advices  on  can- 
ned fruits  we  prepared  you  for  a  whirl 
and  predicted  that  within  a  week  after 
prices  were  named  it  would  be  im- 
possible to  get  a  full  line  from  any 
canner  in  California.  Our  predictions 
were  based  on  absolute  and  positive 
knowledge  of  the  condition  existing 
all  over  the  world,  and  we  now  want  to 
state  that  we  believe  the  Alaska  Red 
Salmon  business  on  new  pack  will  be 
done  as  quickly  and  in  almost  as  big 
a  whirl  as  the    fruit    business.  We 


know  postively  that  our  smaller  com- 
petitors who  have  heretofore  been 
cutting  more  or  leas  have  heavily 
oversold,  and  none  of  them  will  be  able 
to  fill  10  exceed  50  per  cent  of  the  ord- 
ers that  they  have  already  taken.  The 
leading  factors  have  booked  orders  for 
pr'obably  75  per  cent  of  their  pack 
subject  to  approval  of  price,  and  as 
far  as  the  favorite  brands  aie  con- 
cerned, we  feel  quite  sure  that  within 
forty-eight  hours  after  prices  are 
named  it  will  be  impossible  to  give 
wholesale  buyers  their  choice  of 
brands. 

We  think  you  will  admit  that  every 
wholesale  grocer  in  the  United  States 
is  as  fully  posted  on  the  situation  ex- 
isting on  Alaska  Red  Salmon  as  we. 
We  want  to  repeat  the  advice  we  gave 
you  on  fruits,  that  the  moment  prices 
are  named  "get  in"  as  we  are  quite  sure 
that  those  who  delay  will  feel  like 
those  who  delayed  purchasing  fruits 

Note. — Griffitli  Durney  Co.  are  brok- 
ers and  do  not  sell  to  the  retailer. 

Seattle,  Aug:.  3-*The  "Trade  Regis- 
ter" says: 

The  local  -salmon  market  continues 
strong  and  will  remain  so  till  all  re- 
ports of  this  seasons'  pack  are  in, 
when,  unless  present  indications  prove 
to  be  wrong,  prices  will  go  higher. 
This  will  not  effect  the  demand  for  the 
fish,  but  in  time  the  demand  will  ex- 
ceed the  supply.  Brokers  are  anxious- 
ly awaiting  reports  for  Alaska, 
which  gives  promise  of  a  pack  equal  to 
that  of  last  year. 

"Philip  F.  Kelley,  of  the  Kelley- 
Clarke  Co.,  of  Seattle,  in  summing  up 
the  salmon  situation,  said: 

"  'There  will  be  a  shortage  of  red 
.\laska  fish  this  year.  Of  course,  it 
is  now  in  the  middle  of  the  packing 
season,  and  the  fish  may  run  yet,  but 
the  prospects  for  even  a  normal  pack 
are  , extremely  doubtful.  The  run  of 
sockeyes  thus  far  has  been  light,  but, 
of  course,  the  season  is  not  over. 
However.  I  do  not  believe  that  more 
than  150,000  cs.  of  sockeyes  will  be 
put  on  the  Sound  this  season.  The 
Columbia  river  pack  has  not  been 
large,  but  as  the  fish  run  longer  thei-e 
than  further  north  the  pack  may  be 
fairly  large.  The  western  Alaska 
canneries  have  not  been  heard  from 
yet,  so  it  is  too  early  to  .say  anything 
about  the  pack  there.  The  worst 
feature  of  the  whole  situation  is  that 


the  cujiply  will  not  equal  the  demand 
The  demand  for  fish  is  heavy,  and  it  it; 
seldom  that  the  market  is  as  r.trong 
rtS  at  present.'  " 

CHEESE. 
Martin's  Cheese    will    soon  advance 
VjC  to  Ic  per  pound. 

HAY. 

Sonicrs  A:  Co.,  rei)ort  under  date  of 
.\tigust  6: 

Our  regular  May  sections  are  facing 
no  particular  problem  at  the  moment, 
for  even  if  cars  arc  not  available  there 
is  plenty  of  warehouse  space.  In  the- 
grain  sections,  where  the  bulk  of  the 
Hay  is  found  this  seaion,  it  is  very  dii- 
ferent,  and  unless  the  Fall  rains  are 
greatly  delayed  there  will  without 
be  large  quantities  of  hay  ruined.  A 
scarcity  of  balling  wire  throughout  the 
State  is  preventing  some  of  the  crop 
from  being  made  ready  for  market,  but 
the  greater  trouble  at  the  moment  is 
car  scarcity. 

As  to  present  prices  we  have  nothing 
of  interest  to  report,  for  the  list  shows 
no  change  from  that  given  a  week  ago. 

Choice  Wheat  Hay  $18.50  to  $21.00 

Good  Wheat  Hay   16.00  to  IS.O't 

Other  Grades  Same....    9.00  to  15.00 

Wheat  and  Oat   9.00  to  16.00 

Tame  Oat   9.00  to  16.00 

Old  Wild  Oat    8.00  to  11.00 

N'ew  Wild  Oat   8.50  to  12.50 

Stock  Hay   7.50  to  9.00 

Alfalfa  L    8.50  to  13..50 

Straw,  per  Bale  45  to  .85 

THE  OAKLAND  3IEETI\G. 

Oakland's  Secretary  was  called 
away  recently.  The  organization  has 
been  headless  for  some  time. 

On  Monday  evening,  July  29th,  a 
meeting  was  convened  at  the  Mer- 
chants' Exchange  rooms  by  H.  K. 
Duncan  who  brought  together  H.  D. 
Gushing.  A.  .1.  Nor,  L.  J.  -Sill,  Geo. 
Hoffman  and  Warnke,  President  .John 
Mitchell  had  a  previous  engagement  he 
had  to  observe. 

Mr.  Powers  was  present  and  told 
of  the  conference  at  San  .lose.  The 
gentlemen  present  were  all  certain 
that  big  results  were  possible  with  the 
aid  of  the  better  men  in  the  business, 
and  that  it  would  be  possible  to  se- 
cure results  by  hiring  a  competent 
secretary. 

-Another  meeting  was  planned  for  a 
near  by  date  and  the  trade  will  be 
called  on  personally  by  Mr.  Powers 
and  officers  of  the  Association. 


J.  H.  Newbauer  &  Co. 

Importers   and  WHolesale  Grocers 
430-432  Fifth  Street 

Phone  Temporary  3680 

San  Francisco  California 
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MONEY. 

Several  Like  'associations"  are  be- 
ing operated  In  Chicago,  Minnfapoliw 
and  other  eastern  and  middle  west 
cities.  These  "iiysnciii lions"  are  send- 
ing lileratnreB  tji  u.nicasL  to  retail  gi'O- 
oers  and  Renei-ul  nieichants  all  over 
the  conntry  asking  tiieni  to  siihscrine 
to  a  t'nnd  to  be  used  in  fighting  cata- 
logue houses.  The  nione.y  goes  into 
the  i)i'ivate  colTers  of  the  "association" 
which  consists  of  one  man  and  a  beau- 
tiful stenographer  who  gets  up  the 
enticing  literature  which  ])romises  im- 
munity from  catalogue  house  compe- 
tition—if you  will  spend. 


Qnality  in  lien  of  free  goods — that's 
Griffon's. 


The  Eureka  Insect  Exterininatof 

is  a  preparation  of  eight  different 
drugs  and  is  so  well  compounded  that 
it  actually  destroys  insects,  yet  it  ia  ■ 
harmless  to  the  human. 

It  kills  Fleas,  Flies,  Ants,  Moths, 
Bedbugs,  Roaches,  Lice,  Mosqnlto.s, 
Etc. 

Price  list,  page  28. 

For  Sale  by  the  Wholesale  Drug  and  Grocery  Trade 
JOSEPH  FUSCH,  Mannfactnrer. 

If97  Bray  Are. 

Frnilvale,  Cal.  Phone  Merritt  2962 


BAY  CITY  MILLS 


GROCERS! 

TRY  OUR  PATENT  (Extra  Family)  ROiIlER  FLOUR 
YOUR  CUSTOMERS  WILL  THANK  YOU. 

Bay  City  Flour  Mills,       First  and  Clay  .Sts., 


K'".'    r  t_EXTHA_FAMlLYj> 
Id       -    a  J.C.W£STPH*J.  &  SONS  '  -..^^X 

'"  '~  ■\'i  l  '-K-ih''kW^' 


Oakland 


WOU  ARE  ALWAYS  SURE  of  a  sale 
^    and  a  profit  if  you  stock  SAPOLIO. 
You  can  increase  your  trade  and  tlie 
comfort  of  your  customers  by  stoci<ing 


at  once.    It  will  sell  and  satisfy. 


HAND  SAPOLIO  is  a  special  toilet  soap— superior  to  any  other  in  countless  ways — delicate 
enough  for  the  baby's  skin,  and  capable  of  removing:  any  stain. 

Costs  the  dealer  the  same  as  regular  SAPOLIO,  but  should  be  sold  at  10  cents  per  cake. 


THE    RETAIL    GROCERS'  ADVOCATE 
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Wholesale  Price  List. 

EACH  DEPARTMENT  OV  OUB  PRICE  LIST  IS  CHECKED  I'P  AND  CORRECTED  EVERV  WEDNESDAY  BY  M.  J.  BRANDEN- 
8TEIN  &  CO.,  A.  SCHILLING  &  CO.,  J.  A.  FOLGER  ft  CO.,  SUSSM.MAN.  U'ORMSER  &  CO..  ,1.  H.  NEWBAI  ER  &  CO.,  UCGOENHI.MB 
*  CO.,  TILLMANN  &  BEXDEL.  WELLMAN,  PECK  &  CO.,  CUDAHY  &  CO.,  WIELAND  BROS..  ROKTHLI.SBKKGKR  A  ORASSOFF, 
-WILLIAM  CLl'FI'  CO.,  WHITTIER-COBIRN  CO.,  W.  P.  FULLER  &  CO..  KT.VND.VRI)  OIL  CO..  HOOPKB  «  .IKNMNGN.  M.  PHIL- 
LIPS &  CO.,  PACIFIC  COAST  BISCCIT  CO..  PACIFIC  VINEGAR  &  PICKLE  WORKS.  HEYMAN-WEILL  CO.,  AND  SCHW.Ul.VCHKB- 
FREY  CO.,  EACH  FIRM  TAKING  THE  DEPARTMENTS  ASSIGNED.  AS  LIST  INDICATES. 

No  claim  is  made  that  fUls  Price  List  contains  an  ironcl.icl  schedule  of  rates — good  for  a  week.  No  such  schedule  could  lie 
obtained,  even  on  actual  cash  sales.  These  prices  are  solicited  for  publication,  and  represent,  at  the  time  of  going  to  press,  tbo 
average  prices  demanded  by  the  general  run  of  jobhini;  houses  for  average  amounts  of  goods  on  average  condltlous  of  purchase. 
Persons  with  cash,  or  undoubted  credit,  always  get  special  low  rates. 

Subscribers  will  confer  a  favor  by  pointuig  out  to  us  any  particular  error  or  omission. 


COL. 


COL. 


COL. 


Abalones  I8|C\tron   

Ammonia,  Laundry    ....26, Clara  &  Clam  .Juice 

Anchovies   IT  Clam  chowder  

Asparagus   9;  Clothes  Lines   

Ax  Handles     45  Clothes  Line  Pulleys 

Axle  Grease   ; .  . .  .4rciothe8  Pins   

Bacon   11 ;  Coal  Oil   

Bar  Sugar    3  Cocoa 


Barrel   Covers   i'l':  Cocoanut   34  ' 

Baked  Beans    ..  9'CodBsh   16 

Baking  Powder   20  Coffees    1 

Bags   (paper)   41, Coffee  Extracts    1 

Barley,  Pearl   33-24 ;  Condensed  Milk   34 

Baskets   45  i^ondiments   37-40 

Bath  Brick-   41 'Corks   46 

Beans.  Canned   10  Cordkgo   42 

Beef,  Barreled  11  Com.  Canned    flj 

Beef,  Extracts   33  Com  Starch   291 

Benzine  29  Cottolene   34! 

Binder  Twine   45  Crackers   3? 

Blacking.  Shoe   ....44:Cream  of  Tartar   21 

■Bloaters  »,  IfijCurrants   

Slaestono  41  Cuttle   Bone   l:' 

Bluing  25i'lemi.iohn   if 

Borax   26  Oishes.  Wooden   if; 

Boullon  Capsules   3.^  Door  Mats   -.  46j 

Bowls  45  Dried    Fruits   .';! 

Brooms  45  Drops  and  Lumps   3T 

Breakfast  Eoods   21-24  Dry   Paints'  30 

Brushes   45  Dust  Pans   40; 

Butter  Ladles   48  Ousters   461 

Candies   ^...30  Eels   17 1 

Candles   41  Egg   Food   42: 

Canned  Fish   1*  Egg  Beaters  4f: 

Canned  Fruits   ..  .5-6-7-8-9  Envelopes   48, 

Canned  Meats   13-14  Evaporated  Milk   34 

Canned    Soups   36jExtracl8,  Beef  33j 

Canned  Vegetable*'  9i«xtracts,  Flavoring  ..19-201 

Can  Openers   46  Extracts.  Syrups   4 

Capers   33:Farin.  Goods  ..21-82-23-24 

Castle  Soap   28 1  Figs   i   .=  1 

Castor  Oil  3»' ?^ine  Cut  Tobacco   49 

Catsups   39;Fish  and  Cheese   15, 

Catsups    (bulk)   39-40jFish  (canned)   17[ 

Caviar,    Russian   15|FisIi.  Smoked   1* 

NCereal    Coffee   34  Fish.  Potted   17 

Cereal  Laxative   43|^lavoring  Extracts    ..  19-20, 

Cereals   21-32-23-24  [Flour   21. 

Cheese,  for.  &  dom  15  Fly  Paper   42 

Cheroots   49;French  Mustard  (bulk)..  19 

Cheese  Safes   46|i^ruits.    canned    .  .5-6-7-8-9! 

Cigarette  Papers   SOjFruUs.    dried    5 

Chewing  Gum   Slli^ruit  Wax  &  Strings.  ..  .45, 

Chicory    1  Fruit  .Jars   42 

''himnej's   46  faucets   16 

Chloride  of  Lime  36  Fruit  Jar  Caps   42 

Chocolate   33  Fruit   Jar   Rubbers    .  ..  .42 

Chutney   33  Gasolene   20 

Cider   34  (ielatine   31 

Cigarettes   51  Ginger,  Preserved  35 


1 

..35  Glue  43 

.18  (ium,  Chewing   ."Jt 

.18  Ham   11 

.  .46  Herring   16 

.  .461  High  Grade  Smoking  To-  I 

.  .46;    bacco   49 

,  .29  Honey    C 

.  .  33  Hops   35 

Horseradish   40 

Ink     48 

Insect  Powder   43  ^ 

Ironing   Boards   46 

Jams   7-8 

•Jars   42 

.Jellies   7-8 

Lanterns    .  .  : .  :  46 

Lamp  Burners   4t 

Lamp   Chimneys   4(; 

Lamp  Wicks   .  . .  46 1 

Lantern  Globes   4t 

Lard"   12 i 

Laundry  .Materials   251 

Ijaundr.v  starch    .  .'.  38 : 

Lard  Oil   31 

Lead  Pencils   4f  I 

lycmon  Squeezers,*.  47 

Lemon   Sugar   3£  i 

Lime  .Juice   3f  ' 

Linseed  Oil   2!.| 

Liquid  Bluing   2t  i 

Lobsters,  canned   Ifi 

l^ozenges   30 

Lubricating  Oil   30 ! 

Lye   -^tj 

Macaroni   2'  i 

Macherel  (salt)   1(  j 

Mackerel,  tins  ITj 

Maple  Sugar   4 1 

Slaple  Syrup    ^\ 

Matches   4."  1 

Meals   21-33-23-34 

.Meats  (canned)   13-141 

Milk    (condensed)   3'  ■ 

Mince  Meat    8| 

.Mi.\ed   Candy   3C I 

Molasses    2-:  I 

.Mo|<S*  and  Handles   4i. 


_ 

 47 

 30 

 41 

 47 

 43 

 43 


COL- 


Mouse  Traps   48i 

Mushes   21-22-33-24  1 

Mushrooms   3.' 

Mustard  (dry)   I 

Mustard    (bulk)    .  4( 

Neatsfoot   Oil   3<  ■ 

Nest  Eggs   4! 

Nuts    ( 

Oil    Cans   4:, 

Oils   3r 

Olives   S!' 

Olive  Oil   Si; 

Oysters  i; 


Pails   

Paints,  Dry  

Paper  Hags   

Paper.  Shelf  .... 
Pai>er.  Toilet  .... 
I'apcr,  Wrapping 

l»aprika   10 

Parafflne  Candles   41 

Pastes   24 

Peanut  Butter   35 

Peas  (canned)   10 

Peels   35 

Pens.   Steel   48 

J'encils   48 

I'epper   19 

Pepper  Sauce   40 

Pickles   37-38-39-40 

Pigs'  Feet     11 

Pineapples  (canned)   ....  9 

J'lug   Tobacco   .'50 

J'hmi  Pudding   36 

Polish,  Metal   44 

Polish.   Shoe   44 

Polish.  Stove   44 

Pork  and  Iteans    9 

Pork.  Barreled  II 

Potato   Slashers   48 

Potted  Fish   17 

^'reserves   7-8 

Provisions  11 

Pnmcs    5 

Raisins    !.,./.   6 

Relishes  '  39-40 

Rice   24-25 

Rollhig  Pins   48 

Rope   42 

Sago   24 

Salad  Oil   30 

Salad  Dressing   30 

Saleratus   20 

Salmon   (salt)   16 

Salmon  (canned)   1* 

Salsoda   2r 

Salt   36 

Sardines   18 

Salt  F'ish   1." 

Salt  Meals   11 

Saratoga  Chips   3r 

Sauces   3r 

■iauces  (bulk)   39-4f 

Sauerkraut   tl 

S!»e*ls   1 ' 

*'(ecl   Pens   18 

Shce|>   Dip   4-' 

Shelf  Paper  ...  J  4" 

■ihell  Fish   U 

shoe   DrensiiiK  ' ' 

Shoe  Brusho 

Shrimps   18 

Smoked  Fish   17 


Smoklnr  Tobacco   <0 

Snuff   6- 

.Soda  and  Saleralun   20 

Soap,  scouring   


Jioups 


36 


Spices   19-20 

Spittoons   48 

■Spoons,  Wood  *8 

Sprats   18 

Starch   

Stationery   48 

Stick   Candy   30 

Stogies   M 

Stove  Polish   44 

Sugar    2 

Sugar,  Maple    * 

Syrup   

Syrup,  Kxtra«tit   ,  4 

Tacks   •  ♦* 

Tapers,  Gas   48 

Tapioca   24 

Teas    I 

Tobacco   40 

robasc  Sauce  ■.  40 

Tobasco  Sauc«  18 

Tomatoes   10 

Tomato  Catsup  (hulk)37-10 

Tooth  Picks   48 

Traps   48 

r  TO  flies   3!» 

rubs   47 

ruriieotine   SB 

Twine   ♦•'» 

Twine  Holders   48 

Twist  Tobacco   5tl 

•  egetables  (canoed)  .  . .  .  B 

Vermicelli     31 

iinegar   37-!W 

Vashboards   47 

Vashing    Powder   2* 

Va.\   45 

Va.v   Strings   45 

Vhips   4K 

Vhite  T^ad   30 

Vioking   47 

Villow  Ware,  etc   l.» 

Vindow   Screen   48 

Vringers   47 

Vriting   Paper   48 

Vooden  Ware,  etc   4.1 

Tea  St  Cake"  W 


Department  1 
COFIEB,  CHICORY,  ETC. 

'  This  DeOt.  ia  corrected  by 
M.  'T.  Bnift»««H«mR  tg  ^it. ;  A.  Schil- 
Uog  &  Co.;  J.  A.  Folger&Cu. 
Green  Coffee. 

In  bags  In  drums 
Mo(;lia.  Gen.  Arabian.  L'3  2.''> 

No.   21  23 

No.  3   

Mocha    Livorato    ....  23  .... 

'        .\deii   21  .... 

Kona    (Hawaiian)  ....  12  IC 

Mexii;an   12  IS 

Java,  t.'omnioii   l.")  IS 

Java,  brown  plM'tion.20  25 
Java    Maudhcling.  . .  .  26  .... 

"       Kroe   17  .... 

•"avacoi,  prime  w'shd.L'l  16 
(.'arao'il.    oi  binary ....  12  13  I 

Guatenials   Prime.... 15 


Choice   14 '4 

Good   121,4 

Costa  Rica  Prime.... 13 
••    Choice(La  G'nd)13 

"  Good   

.Salvador  Waslicd. 


ll--!4 
.13 

.  ir. 


Unwashed 
CaJacola  Guatemala 
"  Salvador 

Iloast  Coffee. 

alvador   15 

.Java   24 

Mocha^Ad.en   27 

rrnie  w'sliU,  CA.blndslS 
Good  C.  A.  Blends. .  .  IX 

Ordinary   Blends  12 

Java  Kncy  Mndheling33  !4 

'*    Kroc   2554 

Mocha  Livcralo  31 

'•     J    S  25  "4 

Java  &  Mocha  Fancy.  32  H 

No.   2^  -JSVi 

Guatemala  No. 


20 
31 
31 
24 
2U 

i;i 

33r4 
20 
31-% 
31 ->i 
32  04 

1»H 


No.  2. 

Costa  Rica  No. 

No.  2 

No.  2 

No.  3 

Kona  Fancy  .  . 

"     No.   1  .  . 


1  


16U 
18'i 
isi; 
1 7  Vi 
16 
20?i 
1694 


1794 
.  .  .17 
.  .  .17 

..  .ir.'i 

...20U 
..  .1614 
Private  Brands. 

l,inn.  lOO^Ib   

Hill.s  Bros.  Arabian  Kuast  .26 

Arbucl^lcs  lOO-Ib  17.37 V4 

".M.  J.  B." 
"M.J.B.."  60  Is  in  case..  .28 

•'M..I.B.."  31)  -J's  ill  case  "7 

"M..I.K.."  2t  3  s  in  ca.se  25 

ScbniinK'n  -MeMt  Coffer. 
Tit    l-lh    cartons,    in    2."..    CO  nr 
100- tt>  casus.    Can  be  assorted  as 
required. 

r.-star  ..  .?B'-iH-s1ar  ...  .IS-VJ 
4-»iar  ..  .rn'jl2-sUr  ...  .22  U 
3-star    ..  .:5K| 


Folger's  Golden  Gate  Coffee. 


100  or  60.  1-tb  tins.  . 
jO  or  30  2-lb  tins  .  . 
10  or  30.  2 ',5 -lb  tins. 
20  or  12,  r.-tb  tins  , . 
Never  sold  In  bulk 


..tl 
.3* 

.20 
.36 


Cblcorr* 

California    OSti- 

Bclglan  No.  2   07 

Belgian.   No.    1  07 

CoBrc  Cxtrai'ta. 

Bulk,  per  lb  07 

Vienna,  '^  s,  10-lb.  bx  Zl 

Vienna,  I  s.  10-lb.  bx  Zi 

Ackertnann's,  '/^-grosg  bxs. 
gross   4.t% 
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Department  2 


This  Dept.  Is  corrected  by 
M.  J.  Brandenstein  &  Co.,  A.  Scliill- 
iag  &  Co.,  J.  A.  Folger  &  Co. 


Japan* 
TEAS. 

(Panflred.  Sundried  or  Basket- 
fired.) 

Extra  Fancy  56  74 

Fancy   44  55 

Choicest   39  43 

Choice   34  3S 

Fine   24  33 

Fair   22  24 

Green  CUlna 

(Gunpowder  Imperial  orYoung 
Hyson) 

Extra  Fancy  56  76 

Fancy   38  46 

Choicest   35  37 

Eaxtr^  Choice  32  34 

Fine  25  31 

Fair   20  25 

Enslish  Breakfast. 

Extra  Fancy  67  SO 

Fancy   51  66 

Choicest   35  50 

Choice   24  30 

Fine   20  22 

Fair   15  20 


Oolong. 

Extra  Fancy  58  $1 

Fancy   50 

Choicest   JO 

Extra  Choice   33 

Fine   27 

Fair   22 


Ceylon  and  India 

Broken  Orange  Pekoe.  .36 

Broken  Pekoe  33 

Orange  Peltoe  31 

Pekoe   27 

Pekoe  Souchong  |24 


Schilllug'H  Bc»t  Teas 


(Packed  only  in  16,  12 


S-oz,  Cartoons.    Never  i  i  bulk) 
$0.45 


50 
57 
48 
35 
32 
26 


65 
56 
53 
46 
39 


ft  and 


Japan,  per  lb.  . 

do.  1  crown   f  •  •  -90 

do.  2  crown   i  •  •  1-80 

English  Breakfast  . . .  .  1 . .  .45 

do.  1  crown  90 

do.  2  crown   f  •  •  1-80 

Ceylon   ■  ■  -45 

do.  1  crown    -JU 

do,  2  crown    1-80 

Oolong  *l 

do,  1  crown   f  •  • 

do,  2  crown   y  • 

TREE  TEA* 

(VuU  weights  only.) 
Packed  in  1  lb.  and  %  lb. 
cartons. 

Japan   S7%B.  B  Congou 

Ooolong  ....50  Gunpowder  .45 
Ceylon   37  VjOr'ntal  Bind.  37 

Folger'n  Golden  Gate  Tea.  ' 


jTpan   143  4;;  41  Vb 

EncllBh  Breakfast. 1 43  42  41  ^fc 

(:e.vloa   14614514  V2 

Oolong   48]47146Vi 

Gunpowder   46|4Bl44H 

BlRck  and  Green..  43142141  % 


O 

o 

il 

41 

41 

41 

44 

44 

46 

46 

If 

44 

41 

i 

Department  S. 

This  Dept.  Is  corrected  by 
Sossman,  ^Vorinser  St  Co.,  J.  H. 
JVewbauer  &  Co. 

SUGAR  AND  SYRUPS. 

The  Western  Sugar  Refining 
Company  quotes  net  cash 
prices  as  follows.  Barrels  are 
an  advance  of  10c;  lialf  bar- 
rels, 25c;  boxes,  50c;  50-lb. 
bags,  10c. 

Fruit    Granulated   5.15 

Dr.v  Granulated.  100-lb  sack.  .5.45 

Beet  Granulated   5.35 

Confectioners'    A   5.15 

Cube   5.70 

Crushed   5.60 

Candy  Granulated   5.55 

Magnolia  A   5.05 

Exti-a-C   4. as 

Golden  C   4.Sj 

"D"   Sugar   4.75 

H.  &  E.   Cr.vstal  Doniinos .  . .  . ,S.S5 

Bai',   Barrels   /.  (;.!t5 

California  &  Hawaiian  Sugar  Re- 
fining Co.  Additional  per  100  tbs: 
In  bbls.  and  50- tb  bags,  10c  more; 
half  bbls.  25c  more;  boxes  50c 
more;  for  all  grades: 

Granulated  Basis  .•  ."  I", 

Po\\'dered   5.55 

(A)    Clashed   5.70 

Berr.v   5.50 

Extra  Fine  Granulated  5.15 


Coarsa  Dry  Granulated  5.45 

Confectidners"   (A).  5.45 

Confectioners'  Crystal   5.55 

Cubes  s  .  .  < .  .  .  .  5.70 

Bricks   5.70 

Beet  Gran.,   lOO-lb  bags  only .. 5.35 

Excclsiw   (A)   '.  5.05 

Extra  (B)   4.95. 

Golden    <C)   4.85 

Yellow    (D)   4.75 

C.  and  H.  "Higrade"  Bar. 

In  JOU-Ib  -sacks   $5.55 

30-lb.  boxes    G.05 

10-lb.  tins;  10  in  case  ....  7.90 

35-lt).  tins   7.25 

40-tt>.    tins    I   7.25 

Barrels    5. 65 

Halt  barrels    5.80 

Lens's  Peerless  XXXXXX 

Ho.  bbls   .'.  .6.95 

Do.   V,  bbls   7.2(f 

Do.  4-lb,,tins.  cases.  ......  .S. 50 

Do.  35-rb.  tins,  10  in  case.. S. 40 
Do.  10-Ib.  tins,  10  in  case.  .9.05 
Do.  S^tb.  tins.  8  in  case.... 9. 05 

Do.  30- lb.  boxes   7.70 

For  Bakers'  and  Confections'  Use. 

Barrels   .$6.25 

Half  bbls    6.50 

Boxes,   30   tbs.   each   7.10 

MAPLE  »1KDP. 
V  "Old  Manse." 

Gal.  tins,  v.  dz  to  case,  dz..$14.00 
1;;  Gal  tins,  1  dz  to  case,  dz  7.50 
ijuart  tins,  2  dz  to  case,  dz  1.25 
Pint  tins,  '4  dz  to  case,  dz.  .  2.50 
.lacket  Cans,  bulk,  per  gal  1.00 
Glass  Qts,  1  dz  to  case,  dz  4.50 
Glass  Pts,  2  dz  to  case,  dz,  .  2.75 


2.e 

i 


.MOL.\SSK,S. 


Log;  Cabin  SIapl«  Syrup. 

Gallons,  per  &oz  $lo.t 

i  Cans 

;Half-gals,  per  doz   8.0 

Quarts,  per  doz   4,3 

Pints,   per  doz  

I  Bottles 

Quarts,  per  doz  

ll'ints,  per  doz   

i Jackets,    per  gal  

I    Log  Cabin  Fen-O-Che  Syrup, 

Cans 

Gallons,    per   doz  .$12.0 

i  Half-Gals,,  ■»  per   doz   U.5 

i  Quarts,    per   doz    3.7 

(Pints,  per  doz   2.2 

1     Bottles'  i* 

■Quarts,  per  doz    4 

I  Pints,    per   doz   2 

j  Jackets,    per  gal   

AIAPLE  SVGAK. 

I  •  . 

Toboggan  Brand  Maple  Sugartj 

|R0  l-tt>   blocks   (cases)  $4.ff 

j6ft  ',i-tb  blocks  (cases)   i.i 

.Maltese  Cross  Brand  Maple  Siiga' 
iAss't'd  Us.  Ms,  Is,  per  case.?3.( 

Scalloped  Cakes,  100  to  case.  2.1 

Syrup  Extract*. 

reseeni 
jnapletne 


JACKETS 


CASES 


Fancy  Open  Kettle 

Pickanlny   

Belmont  Plantation   

St.  Clair  Plantation  

Centrifugal 

Oak  Grove  

St.  Mary's   

Baking  Molasses 
Hawaiian  Island,  Genuine. 
Cane 

Blai  k  Strap   


% 

'.4  1 

! 

Bbl. 

bbl. 

bbl. 

54  G 

34  G 

17  G 

5.G  1 

G  1 

.52 

.54 

.57 

2.9S 

2.72 

.47 

.49 

.52 

73 

2,50 

.41 

.43 

.46 

2 

43 

.37 

.39 

.42 

2 

23 

2.85 

.34 

.37 

1 

98 

1.82 

.19 

.21 

.24 

1 

33 

1.24 

.17 

.19 

.22 

1 

23 

i.iS 

30  *Si 

4  G    |10  Gj  %Gl  %G  2  oz,   doz..  3.001  16  or,  doz., 

l"       |.       I        "i4  oz,   doz,.  5.25132  oz,  doz.. 

2.421  S-SOl  7.601  5.2si  *  o"-   doz..  9.75|Gals.  each.. 

2.221  6.401  7-101  4.981  Crescent  Oil  of  Mapleine. 


1.98 


1-82 


1-6 
1-10 


1-06 


5-SOl  6-501  4-62'  „, 

I        I        |l-oz-,  doz, 

5.40|  6.10!  4-38!^-°^- 


,  2-70 2-oz.,  doz  . 

 15-004-oz.,  doz  . 

i         j  lu  oz,  doz.  . 27.t)0|32  oz,  doz. 

4.901  6.601  4.08  each.  .l5.00| 

I        I  Uardesty's  Maple  Extract. 

I  I  ,1  oz.  doz. .  .$1.10]  2  oz,  doz.. 
I  I 


18 

36.0 

11 

4.7 
8.2 
48.0 


1.7 


TABLE 


Sl^BUPS. 


iSaratoga  Drips,  made  from  pure 
granulated  sugar,    packed:  12- 

..I's,  J6.28  

High  Grade  Sugar  Syrups. 

(Pure  While) 

White  Sugar  Drips  

(Delicious  Flavor) 

Perfecto  

Sugar  Syrups 

New  Butter  Scotch   

Viotor   

Golden  Gate  

Cooking  Syrups 

Carnation  Drips  

Golden  Drips   

Special  Table  Syrup 
Heliotrope  


JAtiKETS 

KITTS 

CASJll^5  } 

Bbl. 
54  G 

bbl. 
34  G 

bbl. 
17  G 

i    4V.!..  1 
5   G  !     G    4  G  i  3  G 

2  G 

1  G 

2  G 

1% 

G 

1% 
G 

20 
1-G 

20 

.52 
.47 

.54 
.49 

.57 

52 

1         1  1 
1         1  1 

2.9S1  2.971  2.421  1.80 
1         1  1 
1         1  1 

2.731  S.50t/ 2.221  1.71 

1.28 
1.18 

1 
1 

.7211.34 
1 
1 

,67|1.24 

1 

1.21 
1.12 

1 
1 

1.0816.90 
1 

1 

1.0116.40 

i 

1  1 

7.60|6.2g' 
1 

r 

7.1014, »«■ 
1 

.451 
.401 
.38 

.34 
.25 

.381 


.471 
.42 
.40 

.36 
.27 

.40 


.50|  2.63 
.451  2.3.S 
.431  2.28 


,43 


2.  OS 


I        I        i        1  per  Crate.  $6.40' 

2.411  2.141  1.651  1.141  -6511. 2011-091  -98|fi-20l6-9014.86 

2.1SI  1.941  1.50!  1.041  . 6011. 10|l. Oil  .9015.7016. 4014.66 

2-091  1.861  1,44!  l.OOl  .5S|1-00|  -97|  -S7i5-50l6-29l 
I         I        -j.         I       I        I       I       ,1       1  I 

1-911  1.761  1-32!     .921  -541  -9S|  -90|  -Sll5.10|5.80| 

1.631  1.5l(  1.341  1.05;     .741  .45|  .SOj  .731  .6S|4. 2014. 901 

1         I         I         I   I       I        I  CASES 

2.281  2.091- 1.861  1.44  1.001  .5SIRound  Friction  Top  Palis 

I         I         I  6  10-lb  Tins,  per  case  $3.1(t 

I  I         I  24  3-Ib  Tins,  per  case   3.84 

I         I         j  12  5-lh  tins:  per  cse   :{  4j 


MAPLE  S^BtrS. 


I  JACKETS. 

'-4  I  H'I  I 
I  Bbl.  bbl.  i  bbl. 
54  g|34  G  17  Gi5  G  \ 


4%1 
.G  14  O 


M'oodlaTmt  made  from  pure  maple     sap     in  the 
groves  at  Beauce.  Canada,  and  I's  also  packed: 
Cases;  12-1'3  ,$13.44;  e-l's,  $6.72;    12-y3'8  ,»T.14; 

24-H"s.  $s.l0;  24-'^'s.  $5.10. 
Bottles:  12  qts,  $4.60;  24  pts,  $4,90. 

Deer  Lodge   

New  England  

Canada  Sap     


10 
1  G 


CASaS   . 

!20  2< 


III  I 
4.66.|4.14ill.2O|11.90i8.n» 


4.21l3.74|lO.'^O|10.90|7.'^.« 
3.86l;^.42i  9.40tl0,30j7.02 
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Department  i. 
DBIED  FBUITS,  NUTS  AND 

HONEY. 
This  Dept.  Is  corrected  by 
Ovfg'Venbime  &  Co.,    TiUmanu  & 
Bendel. 

(Add  y^c:  for  50-lb.  boxes  and 
■    %c  for  25-lb  boxes). 

Apples. 

Sundried.    sack.s   '. . .  . .  7 

Evap.  Fancy,  00-lb  boxe.s....  0 
Evap.  ex.  choice,  50-lb  box..  SV^ 

Evap.  choice,  50-lb  box   S 

Apricots. 

1907  Crop 

Choice  Sacks    22 

Fancy  Sacks    23 

Fancy,  25- lb.  boxes   25 

B  lackberrieti. 

Tn  boxes,  per  lb  none 

Cherries. 

Pitted,  In  boxes,  per  lb  35 

Unpltted,  in  boxes,  per  lb.  12% 
Currants. 

In  bbls   09% 

Recleaned,  in  bbls  10% 

Becleaned,  25-tb  boxes  11^ 

Recleaned,  50-lb  boxes  11 

Recleaned,  1-tb  carts  11% 

j  Recleaned,  12-oz  carts   10% 

Dates. 

Fard,   li-Vb,   per   ID  11, 

Persian,  65- tb  case  07 

FIGS  (California) 

Black,  sacks   

Black,  25-11)  boxes,  per  box 

White,  bags   

White,  10  1-lb.  brks.,  pr 
box  

White,  50-%s   

I  FIGS  (Imp.  Smyrna.) 
I    box   , 

Choice,  5-rb.  bx.,  per  lb.... 16 


04'/. 

.  .1.25 

04 

% 

66 

90 

06 

90 

Nectarines. 

1907  Crop 

White   16 

Red   :   16 

Peacbes. 
Choice,    Bks.  .11|  Fancy,  aka..l2% 
Ex    Cli'ce,sksll  Vj      ,  -..f.%ij..,.,i.,»!Lji 
i'enrs. 

Choice,    ',4.=!,    In   sacks  ,..10% 

Ex.  choice,  '.^^.s.  in  sack.s  10 

Fancy,    '/-a,    in    sacks  13 

Plams. 

Unpltted    ...        Pitted, black. 11 
Pitted,  blchdll%il00s-H03  .. 
Prunes. 

Ska.  bx. 
25-lb. 

30-40S  S%  91,4 

40-50S   7Vi  7% 

50-60S   6  GVa 

G0-70S   5%  6 

S0-90S   5  5% 

90-lOOs   i\i  5 

tn  cases  of  125-lb  tins.  .«  .. 

in  cases  of  12  5-lb  tins  

Raisins. 
Box'  Vss   Vi,s  501b. 

6  Cr.  Layers.  .  3.50  2.75   

5  Cr.   Layers..  3.00  3.25  3.50   

4  Cr.  Layers   1.90 

3  Cr.  Layers   '2.00 

2  Cr.  Layers    2.2.") 

4  Cr.    Loose   10% 

3  Cr.   Loose   '  10 

2  Cr.  I.,oose  09% 

Fancy  Clusters,  1-tb  cart 

per  doz   

Fancy  Clusters,  5-rb  cart 

per  case  

Unblchd    Sultanas,    SO-Ib....  8 
Thompson's  bleached  Suit. 

seedless,  50-lb   11 

Bleached  Suit.,  sdlss   9 

Seedless  Muscatels,  50-lb 

cases    7% 


R.  R.,  3S  168  10% 

Blue  Bell,  50  Is  (seeded)  1014 

Seeded,  12  oz,  cartons  10% 

Seeded,  13  oz  cart   9 

Seederi,  bulk,  '.b  ;  11 

1907  Crop  F.  O.  B. 
Clusters  and  Layers        20-lb  bxa 
Imperial,  <'lustf'is,  C  c  3. 00  3,50 
Dehesa,  clusters,  f,  c.  .  2,50  2,75 
Fancy  clusters,  4  c...  2.00  2.25 

London  I>ayers,  3  c'  1.60 

London   Layers,   ^   c  1.50 

Seeded  Per  pkg 

Fancy,  No.  10,  30  (o  cs  8%.  !) 
Fancy.  No.  12,  45  to  cs.  7      7 ',4 
Choice.  No.  Ifi,  36  to  cs.  8%  8% 
Choice,  No.   12,  45  to  cs.  6%  0% 
*  25-lb  bxs 

Fancy  bulk,  per  lb....  8%  8% 
Choice  bulk,  per  lb....  S',V8'-4 
Loose  Miicatels  50-Ih  bxs 

Standard,  4  c   7% 

3   c.  .7   7  .14 

3   c   6',4  6% 

Seedless    6^4 

Seedless  Sultanas 

Unbleached   .  6%  7 

Bleached,  standard  S 

"  choice   S% 

"  ex  choice  9  " 

Thompson  Seedless 

Unbleached    7  714 

Bleached,  standard  

,  "  choice    9  ir. 

"  fancy   10  " 

"         ex  fancy   10%. 

NUTS. 

Almonds,  Fancy,  I.  X.  L  18 

Almonds,  choice  soft  shell 

Drake   16 

Almonds,  shelled.  No.  1  48 

Almonds,  shelled.  No.  2  35 

Almonds,    shelled,  Jordan 

Imported   

Almonds,  Jordan,  Dom..., 


8 


Brazils,  ItO-m  sacks  18 

Chestnuts,  Italian   20 

CocoanuiH,  per  100  4  60  6.00 

Filberts,  175-n)  sack  14 

Peanuts,  California   06 

Peanuts.  Japanese  08 
Peanuts.  Eastern, hnd  pickd..6e% 

Peanuts,  roasted   8  8 

Pecan,   polished   18-20 

Pine  

Walnuts,  sufi  Mhcll.  bleached. 16% 

HONEY. 

Pure  white  sage,  2  5-gal 

tins,   per   lb  S 

Light  Amber,  2  5-gal  tins  .... 

per  lb  7  % 

White  Clover  (stained.) 

5-gal.  tin,  per  lb  07  V4 

2  dz  2-tb  Jar.i,  per  case....  ^.00 
2  dz  l-Ib  jars,  per  case....  4.26 

24-qt.  cans,  per  case   7.00 

12  %-gal.  cans   B.69 

6  1-gal.  cans.   e.OO 

Glais. 

Per  Dos 

Tumbler,  8  oz..  4  doz  In  case  1.25 
•ival  pints,  4  doz  In  case.  .  .  .  1.26 
r-Tb  glass  jars,  2  doz  In  case  2.25 
l-Ib  glass  Jars  (with  comb..  2.50 
CO.MB 

Water  White,  24  1-lb  frames.. H 
Light  Amber,  24  1-lb  frames.. 14 
Water  White,  24  1-Ib  frames.. 16 

BEESWAX. 
Pure   30-31 

Standard  Jams. 
Tumblers,  4  doz  to  case,  doz.  .95 
Tumblers,  2  doz  to  case,  doz.  1  10 
30-rbkits,  per  kit   2.20 

Standard  Jelly. 
Tumblers,  4  doz  to  case,  doz.  .90 
Tumblers,  2  doz  to  case,  doz.  1  05 
30-rb    Kitts,   per   Kitt...  1  10 
15-Ib  Kitts.  per  Kltt   75 


N.  B. — All  these  prices  are  on 


DEPABTMKNT  7. 

"futures"  And  only  a  small  portion  are  now  ready  for  delivery.    P  rices  should  he  figured  on  a  basis 
of  5  per  cent  above  those  quoted  hereinbelow. 
This  Dept.  Is  corrected  by      Haas  Bros.;  Wellman,  Feck  A  Co. 
Canned  Fruits 


2 

00 

1 

85 

1 

70 

1 

40 

3 

00 

2 

75 

2 

50 

2 

10 

3 

50 

3 

25 

2 

80 

2 

60 

3 

50 

3 

25 

2 

80 

2 

60 

2 

25 

2 

00  1 

1 

75 

1 

60 

3 

50 

3 

25 

3 

on 

2 

85 

3 

50 

3 

25 

3 

00 

2 

85 

3 

50 

3 

25 

3 

00 

2 

■85 

2 

00 

1 

75 

1 

60 

1 

35 

2 

50 

2 

25  1 

<> 

00 

1 

80 

00 

1 

2 

60 

1 

2 

40 

2 

15 

3 

00 

1  = 

60 

1 

2 

40 

15 

3 

00 

60 

2 

40 

2 

15 

00 

1: 

60 

1 

2 

40 

l| 

15 

3 

00 

2 

60 

2 

40  ' 

1  " 

15 

2 

25 

'2 

00 

1 

1 

50 

1 

30 

2 

25 

2 

00 

1 

50 

1 

30 

2 

25 

2 

00 

1 

no 

1 

30 

2 

25 

2 

00 

1 

50 

1 

30 

25 

I  3 

00 

75 

1  2 

50 

3 

25 

•  2 

75 

\l 

60 

1  2 

50 

1  30 
1  80 


1  20 
1  50 


1  50  I 

2  50  i  2 
2  50  I  2 
2  50 
1  25 


1  40  I  1  3D 


00 
00 
I  2  00 
I  1  10 


1  90 
1  90 
1  90 
1  05 


1  65  I  1  45  I  1  30 

I  I 
1  85  I  1  65  I  1  40 


85 
85 

85 
80 

20 
20 
20  I 
20  I 
35  I 


1  65  I  1  40 


I 


1  05  I  1  40 


1  10  I 


VARIETY 


»< 

,2: 
o 

CO 

9 

p 


1  10     I  Apples   I  

1  25    I  Apricots    8  00 

 I      "       peeled   •  9  50 

 I       •'        sliced   ;  9  50 

 I  Assorted  

Blackberries   

Cherries  (Royal  Anne)  10  00 

Cherries  (White)   10  00 

Cherries  (Black)   10  00 

Grapps  (White  Muscat)  


No. 

^4 
p 

p 

53 
p 

00 

CO 

f  00 

00 

M 

H 

>i 

m 

CO 

Standai 

.  ^ 
a 

p 

s 

ro 

iard 

P 
a 

4  50  I 

7  00  i 

I  8  50  I 

I  8  50  I 


4  25 

"6  50 
8  00 

5  00 


3  75 
6  00 


1  30 
1  70 
1  70 
1  70 
1  05 


9  00 
9  00 
9  00 


•I  5 
8 
8 

H 
3 


3  00 
5  25 


1  10  unplPeaches  (Yelolw  Free)   i  7  00  j  6  00  |  5  50  | 

1  20  pld  I  :       I    ,  I  I 

1  10  unplPeaches  (Lemon  Cling)   18  ftO  |  7  S(l  |  6  50  | 

1  25  pld  ■  ■  ' 


I 


4  25 


I. 


5  00 

6  00  14  50 


2  85 
5  00 


1  10  upd 
1  25  pld 


1  05  unp 

1  20  pld 

1  00 

1  00 

1  00 

1  00 


I  Peaches  (Lemon  Cling  Sliced)..    8  00 

I  Peaches  (White  Heath)   !  8  00 

I  Peaches  (White  Heath  Sliced)..'  

I  Pears  (Bartlett)   18  00  | 

I  ; 

I  Plums   (Green  Gage)   5  50 

1  Plums  (Egg)   ,..]  5  60' 

Plums  (Gold  Drop   6  50 

Plums  (Damson)   :  5  50 

Raspberries   .', 

Strawberries  .". 


7  50  1 
7  50  I 


6  50 
6  50 


6  00 
6  00 


4  50 
4  60 


4  00  pld 

3  25  unp 

4  25  pld 
3  60  unp 


SO  1 

6 

50  1 

5 

50  1 

4 

50 

3 
3 

75  pld 
26  unp 

50 

4 

00 

3 

75 

J 

26 

3 

no 

50 

4 

00 

3 

75 

3 

25 

.•5 

no 

50 

4 

00 

3 

75 

3 

23 

3 

00 

50 

4 

00 

3 

75 

3 

25 

3 

00 

No.  1  Tall  Cans  sliced  L.  C.  Peaches,  Ex.  $1.35;  Ex.  Standard,  $1.25.   

If  shippecl  6  cans  to  the  case,  figure  Gals.   — lOc  per  dozen  higher. 

So.  .3,  Ko.  3  and  No.  zy^  cans,  Z  doz  en  in  a  case;  No.  1  cans  4  dozen  in  a  case;  galo.ln  cans.  1  dojcen  in  a  ease. 


k 
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Premium 


The  superior  Quality  of  Swift's  Premium  Ham 
is  due  to  the  careful  selection,  scientifip  pick- 
ling and^  careful  smoking.  They  please  cus- 
tomers. 1  Every  Ham  U.  S.  Inspected  and  Passed. 

Swift  8z:  Company,  U.  S.  A. , 


Ham 


^  .    i;  S  A  " 


10 


Department  5. 


This  Dept.  Is  corrected  by  Wellma.n  Peck  &  Co.;  Ilaas  Bros. 

JELLIES,  JAMS  AND  PRESERVES. 


Griffon 


I'UttlRg 


Rose 


Rose 


16-DZ.  Jars  16-oz.  ]ars^|No.  2  Tins.  |  Picnic  Tins 


Tumeler 
Jelly 
4'ilJz.C9se 


Apple   

Apricot   

j\pricot  Marmnlafle 

Blackberry   

('lurant   

Fig   

Goosel>erry   

Ijenioii   

IvOKan  berry   

Oi'anse   

Orange  Marmalailo 

Peaelr   

Plum,  Damson  .  .  .  , 
Plum,  Green  Gage.. 

Quince   

Raspberry   

.Sli-awberry   

Assorted  Regular  . 
Assorted  Berries  . 


|2  00|2 


301 


.12  351 . 


001  |1  601. 

oojl  S.Sjl  G01:i 
%:,\....\. 
2  00|2  no|i  s 
OOj. 
.  .  11  s 
00|.  .  . 
00|.  .  . 
2  00|2  oojl  .S 
0011  s 


90 
90 


!  001.  . 
...|2 


35|2  35|2 


.|2  3 


2  35|; 
2  35|^ 


•|2 


OOj.  . 
00|2 
0012 
00|2 
00|2 
00|2 
00|2 
00|2 
00|2 


.ji  .sr,| 


00|1 

oojl 
oojl 

nnii 

OOil 
0011 

ooii 


511  C019T', 

.  1 1    0  0 1 W  7  V: 

5i....|li7>. 
.jl  601.  ..  . 
.|1  60|.... 
511  60197% 
311  601971!. 
.  .  lOT*!™ 


i931i| 
19  21/2  I 

r92H| 
|92%| 


I- 

192  14 


0011  S5|l  60197  1.'- 

S5|l  60197  1;. 

S5|l  60|97V, 

S511  60197% 

S511  60197% 

.s'511  60|97% 

8511  60]97% 

S5|l  60197  1.'. 


1 92% 
92  % 
92  Vi 
92% 
92% 
921/' 
192% 
192% 


90 

no 

90 
90 
90 
90 


90 
90 
90 
90 
90 
90 
90 
90 


riNE  APPLES 

Per  Doz 
.Tolinson's  Columbia 

2's  sliced,  2  do3.  In  case... 2  30 
2's  grated,  2  doz.  in  case.  .2  .39 
I's  sliced,  4  doz.  in  case..l  1.5 
I's  grated,  4  doz.  in  case..l  15 
Gal.  coreless,  Jt)  to  tin, 

y-,  doz.  in  case,  pgr  Va . . 
Gal"    grated,  7rb  .to  tins, 

V.  doz.  in  case  .per  Tb  .  .  IG 
2's  sliced,  Baltimore,  2  doz 

case  2  25 

I's    cocktail,  Baltimore 

ovals,  4  doz.  case  1  25 

HawaiiaD. 

Extra   sliced,    2   doz,    2%   2.50 

"  "       4  doz.  Is  none 

grated,    2   doz,    2s   2.25 

4  doz.  Is   1.40 

Per  doz 

.Standard,  sllce^.  2%s,  2  doz  2.00 
"  "    2s.  4  doz.  . .  .none 

"    Is,  4  doz.  . .  .  1.3.5 

Chunks,    2s   2.25 

Whole.  2':.s,  2  doz   2.(10 

Grated,   2s,   2   doz   1.75 


"       Is.  4  doz   1.25 

"       g-als.   14  doz   6.25 

Singapore. 
2  rb  sliced..  1.7522-oz.,  doz..4S.OO 
1-lb   sliced..     .95214    "whole..  2.25 

Department  7.  "~ 

This  Dept.  is  corrected  by 
Sussman,  Worniser  &  Co.,  Well- 
man,  Peck  &  Co. 

canned:  vegetables 

Asparagus. 

Mar.imoth    5.5  0 

Larg:e  White    5.00 

Medium    White    4.75 

White  Tips    4.50 

Beans 

Stringless  Kxtras   

Blue  Lake,  none   

Blue  I.rake.  gal.,  none  

.'^trin.g,    2    111,    Stanil.'iril   1.25 

Sli'ing.  gal..  SlMn.larc^   'I.'''! 

Lima,  soaked    100 


11 

Baked  Beans 

Fancy  Eastern  % 

1-  rb  Tall  tins   50 

2-  Ib  Tall  Tins    SO 

2% -lb   Tall  tins   1  00 

3-  lb  Tall  tins    1  10 

Corn 

Js  Maine,  per  doz  $1.35 

Gallon,  cut,  Maine,  per  doz.  .none 
liallon,  cob,  Maine,  per  doz..  5.50 

Iowa,    per    doz   90 

5    case    lots,    Iowa  S5 

Succotash. 

Standard  Maine   1-35 

Peas 

Petit  Pois    2.00 

2s  Extra  Fine  Sifted   1.73 

Standards   

2S,  Soaks   90 

Toniatoen 

3s,  Solid  Pack   140 

3s  wJth  peppers    1-45 

2%.s,  Solid  Pack    1-25 

21/2's,     Solid     Pack  w'th 

peppers    1.3.i 

2%s,   Standard    l  l' 

Gallon,  Standard  .  .  .   •'  -  ' 

Gallon,  Solid  Pack   4.00 

Gallon    Puree    3.25 

MisoellaneouM 

Artichoke   2%s  %  ■■ 

Carrots,  2s   1- 

Cabbage,   2s    l-^ 

Turnips  ,gral  •  •  •  4.00 

Spinach,  2s    1-35. 

Spinach,  gal   *  00 

Beets.  2s      l  <*5 

Hominy,  Great  We'stern,  3s...  1.15 
Pumpkin  and  Squash,  gal....  2.50 

Department  8. 
PROVISIONS. 

HAMS. 

Eastern   Standard.   17-1.^...  .17 

15-16  17 

12-14  17U 

Picnic  Hams   10% 

Boiled  Hams 

Skin  on   .24',4 

Skin  on   25% 

Breakfa.<it  Bacon 

Eastern    Standard,    6-S  22 

S-10.  .  .20 

10-12  19 

Enslisli  Cnreil  Bacon 

Eastern  Cure,   ,'5-in  IR 

Eastern  Cure,   S-10  IS'^ 


Vi 

Dry  Salt  Bacon 


Clear  Medium  Bacon  

Clear   Light  Medium  

Light  Belly   

Extra   Light   Belly  1 

Bacon  Backs   

Bacon  Bellies   


Beechnut  Packing:  Co 

Beechnut  Sliced  Bacon  and  1 
in  Glass. 

1  doz  No.  1  Jars  $ 

Erie  Brand  Chipped  Beef  in 

Glass,  1  doz  No.  1  Jars.... 

5  case  lots,  less  5  per  cent 
Dry  Sal%  lUeats 

Sides   

Bellies   : 

Backs   ' 

Pat  Backs   ^ 

Barreled  Pork 

Bbls.  Vz-l 

Spare   Ribs  $ 

Family    Pork   21.50  1 

Clear  Pork   24.00  1 

Big    Pofk   26.50  1 

nnrreleil  Beef 

Mess  Beef  10.00 

Family  Bes;  10.50 

Ex.  F.amilv  Beef..  11.00 
Beef  Tongues  23.00 

PCgs  S'eet 

Tierces,   about   300   lb  $1 

Barrels,   about  200  lbs....  1 

%    bbls,   about   SO  lbs  

Kegs,  about  25  lbs  

Kits,  a  bout  15  lbs   j 

Pnre.Leaf  Liard  j 

Tierces,  about  330  lbs  net.... 

Va    bbls,   about  100  lbs  

SO-lb  Wood  Tub,  SO-n.is,  net. 
60- lb  W^ood  Tub,  60  lbs,  net. 

20- lb    Wood  Tubs  

5fl-lb  Cans,  one  to  a  case.... 

20-tb   Cans,  4  to  case  

Ifl-tb  Cans,  6  to  a  case  

5-lb   Cans,   6   to  a  case  

3 -lb  Cans,  20  to  a  case  


Br,' 
Piss' 
Cora 
Lunc 
Sti'ei 
l.imi 

LUBE 

Slioei 

Dftil 
Poll* 

Idlte 

m\ 

I'oli? 

HoiMl 

Voai 
hU\ 


Golden  Gate  Lard. 

Tierces,  about  370  tb  fiet. 
%  bbls,  about  150  lb  net..., 

50-tb  cans,   2  to  case  , 

20- It)   cans,  4  to  case,  

lO-ttjlblb   cans,  6  to  case.... 

5-lb   cans,   12  to  case  , 

3- It)    cans,   20   to  case  

2  0-rb    wood  bkts   

60-lb  tubs   

SO- lb  tubs   


. . '  1 1  I "  i"  tui  II.  Ji^iiri  tfifalil 
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Compound  Iiard 

Tierces,  about  360  tbs,  net  05% 

50-rb  Cans,  1  to  a  caes  10 

10-rt>  Cans,  '6  to  a  case  10^4 

5-Tb  Cans,  12  to  a  case  10% 

3-rb  Cans,  20  to  a  case...  .10% 

"Arrow"  Compoand. 

Tierces,  about  370  lb  net....  9% 
50-tb   tins,  2  to  case  10 % 


14 

%  bbls,  about  150  lb  net  1014 

BO-tb  tins,  1  to  case  10>.i 

20-rt>  tins,  4  to  case  iOVi 

10-tb  tins,  6  to  case  10% 

5-rt)   tins,  12  to  case  11 

3-rb   tins,    20   to  case;  11 

20-lb  wood  bkts,  20  lb  net.. 10% 
eo-Ib   wood  bJst»,   60    lb  netlO^ft 
80-tb  wood                lb  net.. 10^ 
Snetene. 
Cans   -  ...Koft« 
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Department  16. 
FISU  AM)  CHEESE. 

This  Dept.  Is  corrected  by 


It 

E^atern  Codilata 

Gen.  Geofges,  8  ftsh  to  celll.OO 
|Gen.  Georpe!!.  12  fish  to  cs..  10.00 

Geo.  Cur.  Cod,  case   9.50 

g,  Geo.  Cur.  Cod  ,40  fish  to  cs  8.00 
™  Gen.  Geo.  Middle*,  60  flsh...  16 
Gen.  Geo.  Tablets,36  fish 
|Gen.  Geo.  Blocks,  40  tlsh  llVa 


BO-lb 


Department  9. 


CANNED  MEATS. 


This  Dept.  is  corrected  by  Cndahy  it  Co. 


ALL  rrilCES  ARE  PEK  DOZEN 


Corned  Beef   

Roast  Beef   

Roast    Mutton   ■ 

Brisket  Beet   

Boiled  Beef   

Chipped  Beef  (in  tins)   

Sliced  Ucef  (in  glass)   

Sliced  Beef  (in  tins)  

Sliced  Beef  (in  glass)   

Chip  Beef  (in  Tins)  

Brawn   

Pigs'  Feet   

Corned  Pork  

Lunch  Tongue  

Sheep  Tongue   

Lambs'  Tongue   

Luncheon  Tongue   

Slifced  Bacon  (in  tins)   

Sliced  Bacon  (in  glass)   

Deviled  Ham  (Geinuine)   

dotted  Ham  (Genuine)   

Potted  Tongue  (Genuine)  

Potted  Meat  (Ham  Flavor)  

Ijeviled  Meat  (Ham  Flavor)  

Potted  Meat  (Tongue  Flavor)... 

Boneless  Chicken   

Veal  Loaf   

Sandwich  Loaf   

Picnic  Loaf   

Chili  Con  Carne   

Beatsteak  and  Onions   

Hamburger   Steak   j  

Frankfurter  Bratwurst   

Minced  Collops   

Tripe  

Sweetbreads   

Vienna  Sausage   

Pork  Sausage  

Oxford  Sausage   

Bologna  Sausage   

.Sausage  and  Kraut   

Slewed  Kidneys   

Corned-Beef  Hash   

l.unch  Sausage   

German  Lunch  Sausage  

Ox  Marrow   


I 


Ox  Tongue  (whole) 


83 
85 
85 
40 
40 
40 


1  25 
1  40 
1  35 
1  50 
1  85 


.  CD 
cn  o 
C 

O 

'l  25 

1  25 
1  1  55 

t  

I  1  25 
1  2  10 

2  40 

2  50 


M  'd 


2  25 
2  25 


T-4  01 

d 

.2.  d 


1  65 
1  45 
1  45 


7  50 
7  50 

2  60  I  

2  75  I  

2  25  I  7  50 
 120  00 


.122  00 

■L  


1  25  2  2; 
1  40      2  60 

1  25 

2  75 
2  35  I . 

2  35  |.'  !  [No.li 


o  2 


Wieland  Bros. ;  RoethllaberKer 
I  Orassoff. 

RnsMlan  Caviar. 

I  Per  iloz  Shredded  Cedflah 

!l-lb  cans,  2  doz  in  case.  ..  .ifl.s. 50  Beardsleys_  shredded, 
!'/4-lt)  cans,  2  doz  in  case....  10.00 
]l4-tb  cans,  5  doz  in  case..  5.20 
H-Ib  cans,  6  doz  in  case..  2.70 

I  White    Label    Brand  none 

I  CHBESB 


rH  d  I 

^  O 
W  — 
=  ~ 

_  o 


Foreign  and  Doniestlc. 


new 


doz.   in  case   1.00 

Norwegian  Mackerel 

Bloater,  120-130  Hsh  B5.0fl 

Bloater,  >/j  bbl.,  60-65  flsh  28.50 

<o.  1,  150-160  flsh  45.00 

So.  1,  75-SO  fish  23. 5» 


16  75 


1  55  |. 

1  50  |. 

1  50  |. 

1  50  I- 

75  I. 

76  r. 

75  ■ 


50  I 


;o.  2,  220-240  ftsh  37  00 

No.  2,  110-120  flsh  19. &• 

New  York  State  Factorr  t°-      f?""?^?  S'lJ :?  '» 

Cheddars   June   make.  .   .     18      v^"  ^  i^„"„' ^'h" '  i  i 'i - 

Twins.  June  make    IS  ^'  ""'V'n  "Iril  "  ' f^  rl 

October  make,  Cheddadr's..    19%  '^°-  ' 

.October  make.  Twins   19  >^  I rlab  Mackerel 

ICal.  State  factory  flats  15 -isl-'^o.  1,   200-220  fish  nont 

jCal.  State  fctry.  Young  Am.  .17-ls  No.  1,  80-90  (Ish  none 

iTack  or  Monterey   16-17l.No.  2,  325-350  flsh  none 

IBrick    Cream   is-lfll'No.  2.  130-140  flsh  .none 

ILimburger,    Eastern,    lb  17-UiNo.    2,   476-500  flsh....  none 

l5wis.-.  imported.  lb   30     jNo.   2,   180-190   flsh  none 

iDomestic  Twins,  new  22i^-23:No-  L  lO-Ib  kits,  15-16  

•:;:lRogue£ort.    lb   42    jNO-    2.    20-22    flsh   1  30 

^  *"|Gouda,  per  tb   27    I  American  Bloatera 

3ap  Sago    22>4l^'^<'re  Bloaters,  115-120  flsh.. none 

-        Pineapples.  Eastrn,  6  in  cs.  cs.  3  ScShorc    Bloaters,    43-50    fish.. none 

  Pineapples.  Bastn,  6  in  cs.  sml  2  55  Extra  No.  1,  120-130  flsh  none 

 (Holalnd,    Edam, med  plain,  dz  9  50  Extra  No.  1,  60-55  flsh  none 

  Holland,   Edam,    medium   in         A'o-  1.  140-150  flsh  none 

I   Ki«,i.>„,.o,    ^a,.  am  1ft  nn'No-  !■   60-65   flsh  none 

1         I    bladders,  per  doz  9.50  10  00,..„  n    itn  ua  n.i,  •,«-« 

 a>tf„'A  -c^^r.^  o-  „j„ii^o.  2,  130-140  nsn  J^.oO 

I  P  fCr  d  Edam,  small   34-3o  pds U.^  «    e-        «-u  aa 

I  I     oer  case  of  12  9  00  " 

per  case  or  12   -^-^•'j'^J'^^iXo.  2,  140-160  fish  none 


,.]... 
.|... 
.|... 


.44-45  10.50 


No.  2,  60-65  flsh  none 

No.   2,  160-180  flsh  none 

.Vo.   2,   70-SO  fish  none 

No.  2.  lSO-200  fish  none 

■No.   2,   SO-90   fish  none 

In  KIta 


No.  3 
Tins 
1  or  1 

2  60  i  |.     ..  .|Dz.  ir 

I           I  1  Case 

95    I  1  SO  I  I  1  80 


No.% 
95 


95 
95 
SO 
90 
90 


1  1  80  I 

1  1  80  i 

I  1  30  I 

I  1  65  I 

I  1  65  I 

.1  1'80  I  1 

.1  i  2  20  I 

.1  1  1  65  I 

.1  2  50  1  1 

I  1  35  I 

.1  2  35  I 

.1  2  10 

.1  1  10 


1  80 
1  80 


per  case 
■"■'iP'ftr'd  Edam,  med. 
i'jj     Do    Edam,  large. 
^  551  Fancy 

ICamembert,  Brie,  Roquefort 
and  Gorgonzola,  jars... none 
]]]]  j  Parmesan  C  &  B,  sml  bot^ 

••••|Pa1-meskn  C&BjYge  bot,       "l^xtra  Mess,  7  to  8  fl.h  each. .$3.00 

■  •  •  •     doz   5  00  f^o.  1.  kits,  8-9  fish  or  lo- 

Bayle'a  '       ^'^^  ' 

i     Small  %-n)  1-rb.  2«/i-Tb  5-rb 
Deviled  Cheese: 

$1.00.  $2.25,  $4.00,  $5.00,  $9.00 
A.fter  Dinner  Cheese:  r>-«„r««  an,, kki-  i 

$1.00.  $2.4«,  $4.00,  $4.50,  $7.50  ^f^f^"  li^  bh?s  ' 
Roquefort  Cheese:  Alaska  Ked,  bbls  1 


1.30 


No.  2,  kits,  8-9  or  20-22 

fish   

Salmon 

King,    bbls  none 

3  no 
3  00 


$1.00  ,$2.40,  %i.o6  ,$4.50,  $7.50;'^l^s^*  Vi-bbls,  100^ 


I  1 


2  35 

90 

S6  I 

1  00  I  I  I  i  I...  .. 

 I  1  2  90  I  1  1  

No.Hbl  No.  2  |No.2'4|  No.  3  I  No.  6  I  

6  25  I  7  50  1  9  25  |11  25  l20  50  I  

I  I  1  1  INo.  5 
 I  I  I  1  110  00 


N'o.  2  size,  1,4  doz  jars,  doz 
f . .  I  Mo.  3  size,  V:  doz  jars,  doz 
...individuals,  5  doz  jars,  doz 
...  I  Roquefort  Cheese — 

5mall  size,  2  doz  jars,  doz 
Large  size.  1  doz  jars,  doz 
Individuals,  5  doz  jars,  doz 
S.\l,T  FISH 
Riclfic  Codfish 


^  Bellies,  bbls  15.00-11.00 

.J1.25 'pongueg  and  Sounda,  kits 

•  2.80^    lO-lT*    1  40 


Every  Dealer 

Who  G>nsults  this  Department 

SELLS  CANNED  MEAT 

It  Would  Help  Your  Goods 
If  He  Read  About  Them 

HERE 


MacLaren  Imperial  Cheese <;o.,ttd,^viaska  Ked,  kits   1.00 

Imperial  Cheese —  '-   -------- 

Club  size,  2  doz  jars,  doz.  . . 
N'o.  1,  size,  1  doz  jars,  doz. 

.  5.2o  i'ongue3   and  Sounds, 

.10.60      %-bbls.    8n-tb  11  50 

•  -SS'      New  HerriBK.  Pack  1906 
I    .  Holland. 

•  1.75,Bx  Slctd  Mixed,  bbls  20.f>0 

.  3.251    "       •■       ••    yi.  bbls  10..'">0 

.     .85;    "       "        "    Keg    1.20 

.Cheaper  grade,  mixed,  bbl-.is.oo 
;       "  ••       "    M  bbl  ..  8.50 

"  "       Keg  90 

Bundles.,  per  lb   4<i^x  Selected,  Milchner.   bbl.. 22. 00 

C^ase.  selected,  per  lb   5'/4    "  "  "    ',i  bbl  ....11.50 

Boneless.  30-lb  boxes,  lb....     5    i  "  "  "    Keg    1.3S 

Boneless.  40-rb  boxes,  lb   6 H  Cheaper,  Milchner.  bbl  is.oo 

Boneless  Stripes,  per  tb   «  "  "       H  bbl   9  50 

Boneless  Blocks,  per  lb   7  "  "       Kegs    1.00 

i  Boneless  Tablets,  per  tr.   8 ',4  Labrador,  round.   160  fleh . . .  B.50 

j' Boneless  Middles,  per    7 ,  Labrador  Split,  per   ',i  bbl..  S.SO 

I  Boneless  Middles,  extra, per  lb  .  10  <i  ^mal&e,   A.00 

I    WIELAND  BROS. 

j  S09-311  DAVIS  STREET,  SAX  FRANCISCO. 

Importers  and  Commission 
I  Merchants 

I  SPECIALTIES— Imported   and   domestic  Swi33   Cheese.  Limburc'r 
Brick  Cheese.  Kdam,  Roquefort,  etc.;  Maclcerol.  CodSsh.  Hollanrl 

i        Herrings,  Olive  Oil.  Spanish  and  California  Olives,  all  kindi  of 
Sausages  and  other  delicacies. 

;  SOLE  AGENTS  for  Sierra  Cheese.  Ocrman   Breakfast   Cb'cse.  BTl* 
Cameubert,  Schluaa,  Kronen  aud  Neufcbatel  t'heeao. 
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^mokcd  FlBh 

?Jeptune,  Brand,   loes  J2.85 

lleptune,  Brand  50s   1.^0 

5>ainty   Brand,    BOs   2.:;5 

Sloalers,   Grim.,   100  box  $3.00 

Bltfaters,   Grim.,    50   in   box.  1.75 

Bloaters,  Cromarty    3.00 

Tarmouth,  100  in  box.,.. 

Halibut,  cliunks   15 

Herring,  boxes,  Eastern  25 

Herring,  boxes,  Washington  .20 
Herrings,    Neptune,  boneless, 

boxes  of  10s,  net   1.35 

Moir's  Selected  Red  Her- 
rings, lOO's  1.90 

Moir's  Selected  Red  Her- 
rings, 50's   .  1.25 

Salmon  ,per  It)  10  20 

Beardsley's. 
Sierring,  boneless,  tins,  doz.  .  1.50 
Herring,  boneless,  small,  doz  1.00 
Herring,     boneless,  vacuum 
tumblers,  2  doz  in  case....  1.95 
^  Finnan  Haddies,  30- tb  boxes, 

per  lb   loVz 

Putted  rish. 

Per  doz 

Potted  Crab   $1-85 

Kipper  Paste    1.00 

Anchovy  Bloater  Paste   2.30 

Ditto,  fancy  pots    4.75 

Yarmouth  Bloater  Paste  .75 

Ditto,  fancy  pots  4.75 

Kippered  Herrings    1-90 

Kippered  Herrings,  Meirs.1.90 

Department  llf 

CANNED  nSM. 

This  Dept.  is  corrected  by 
Sussinau,  Wonnser  &  Co.;  Tillniunn 
&  Bendel. 

Doz. 

Anchovies,  in  oil,  2  doz 

pts.,  in  glass,  4oz   5.00 

Anchovies,  2  doz,  pts,  dz.  3.00 
Bloaters,  Yarmouth  C.  & 

B.  doz  4.50 

Codfish    Balls,    2-tb  tins 

per.  doz  2.25 

Eels,   Hamburg,   in  jelly, 

l-Ib    tins     2.35 

Eels,  smoked,  1-11),  per  dz.  .  2.85 
Finnan  Haddies,  2-lb  ovl.  2.25 
Finnan   Haddies,  l-lh. 

round,   per  doz   1.80 

Sardelles.  imp.,y2-tb  tins....  2. SO 
Sardelles,  imp.  in  glass.  3.00 
Sardelles,  dom.  1-lb,  glss  2  25 
Sardelles,  Ankers.  Va  keg  3.00 

Sprats   7.50  8.00 

Mackerel 
1-lb  tins,  00  in  a  case 
2-Tt)  tins  ,2  doz.  in  a  case 

Gold  Label  ,1-rb  tins   1.50 

P.  &.  W.,  2-lb  soused   2.75 

P.  &  W.,  2-  Ibmustard  2.75 

P.  &  W.,  2-tb  tomato  2.75 

Underwood,  2-tb  soused..  2.85 
Underwood,  2-tb  tomato.  2.85 
Underwood,  2-lb  mustard.  2.85 
],os  Angeles,  2-tl3  soused.  2.55 
IjOS  Angeles  ,2-lb  tomato. 2.55 
IjOS  Angeles,  2-Tb  mustrd.2.55 
Mt.  Desert,  2-lb  soused..  2.25 
Mt.  Desert,  2-lb  tomato.  .  .2. an 
Mt.  Desert,  1-tb  soused..  1.33 

Blueback,  1-Ib.  fresh   1.10- 

4  doz..  Is,  Hat,  oval  '.  .  180 

4  doz.,  flat,  square   1-40 

CrcMcent  Mackerel 

Soused.   18-oz  tins,   doz  $1.80 

Tomato,    18-oz   ting,    ^oz....  1.80 
Mustard,    l.«-oz   tins,   doz....  1.80 
Mackerel  iu  Oil. 

Hezler's    3.00  4.00 

Lemarchand   5.00  7.00 

Salmon 

Alaska   Uad,  1-iii.s,  doz .  .  .$  1. '-'.j 

Alaska  Red,  2-lb   none 

Alaska  Piiik  ,I-lh.  t\n:i  O.S 

Alaska  Klata,  1  lb  none 

Oregon  Red,  1  lb  none 

Oregon  Red    2  lb  none 

Oregon  I'ink,  1  lb  none 

Oregon  Pink,  2  lb  none 

0>"*aron  ITIaUj.  1  lb   none 

Columbia  Rtv,  lib  Un.  ..none 
Columbia  Riv,  lib  flata.-none 
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Sardines. 

Per  case 

French,  Us,  18  m.m   9.50 

"        Us,    22    in.m.   12.50 

Portuguese,  '/4s,  18  m.m....  9.00 

Vis,    22   m.m   9.50 

Vis,    30   m.m   16.00 

Norwegian,    'As,  18  m.m....  9.00 
Sprats. 

French,    VtS.   18  m.m.......  8.50 

22  m.m   9.50 

American  Sardines 

(ViS  pkd  100  to  cs,  %s  50  to  cs.) 

%  iu  oil,  without  key  3.80 

',4s  in  oil  with  key   4.00 

Vis  in  oil,  per  doz   .50 

Vis  in  mustard,  per  doz   .60 

Vis  in  mustard,  case  3.75 

^is  in  mustard,  per  doz  95 

%s  in  mustard,  case  3.25 

SHELL  FISH. 
Abaloues 

4  doz  in  cs  ,with  shells,  cs  6.00 
Clams  and  dam  Juice 

'  doz 
Doxsee  Clams,  1-lb  tins .  . .  . $1 .85 
Doxsee  Clams  ,2-tb  tins.  2.75 
Doxsee  Clam  Juice  ,1-lb..  .90 
Doxsee  Clam  Juice  ,2-lb..  1.60 
B&M  Lunch  Clams,  flat  1.37  Va 

Underwood  Clams,  l-Ib   1.05 

Underwood  Clams,  2-tb   1.65 

P.  &  W.  Clams,  1-rb  tins   1.35 

P.  &  W.  Clams,  2-lb  tins   1.65 

Oxford  Clams,  l-tb  tins  95 

Oxford    Clams,    2-Ib    tins....  1.50 

P.  &  W.  Clam  Chowder   2.25 

Burnham's  Clam  Bullion,  qls.  ... 
Burnham's  Clam  Bullion. pts.  4.50 
Burnham's  Cl'm  Bullion,  V^  pts  2.40 

Crabs. 

'/»s  flat,  4  doz,  per  doz   2.25 

Minced,   Vis  flat,  4  doz....  1.25 

Picnic,  Is,  4  doz   1.15 

2s,  2  doz   1.75 


Lobsters 

Picnic  tails,  4  doz,  per  doz. 
Picnic  flats,  4  doz.  per  doz. 
Vi-tb.  flats.  4  doz.  per  doz. 
'/i*n>  flats,  4  doz,  per  doz... 


Oysters 

Oysters,  Selects,  12  oz.  .  . 
Oysters,  Selects,  6  oz.... 
Oysters,  Standard.  10  oz. 
Oysters,  Standara.  5  oz... 
Oysters,  Standard,  8  oz.  . 
Oyster,  Standard,  4  oz... 
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Departmeat  12. 
SPICES  AJfD  FLAVORING  EXTRACTS. 

SchllllnK's    Best    Spices  —  Nature's  Best. 

Square  Tins,    Never  Sold  in  Bulk.  , 
Siaall  medium,  large  size  have  sifting  tops  except  Mustard. 


Pepper   .. 

Mustard   

Ginger   

Allspice    .  .  .  . 

Cinnamon     .  . . 

Cloves   

Nutmegs  . . . . 

Mace   

Cayenne    . .  . . 

White  Pepper 

Sage   

Thyme   

Marjoram  .  . . 
Sav6ry   


Small 

Medium  Large  Ex.Large  Hotel 

size 

size 

.size . 

,  size 

size 

per  doz. 

pr  doz 

per  doz 

pr  doz 

pr 

tin 

.75 

1.20 

2.20 

3.75 

.78 

.80 

1.35 

2.40 

4.00 

.85 

.75 

1.25 

2.25 

3,»0 

.81 

.75 

1.10 

2.00 

3.50 

.73 

1.35 

2,30 

4.35 

7.75 

2.00 

1.10 

1.90 

3.50 

c.so 

1.35 

1.60 

2.75 

5.25 

10.00 

2.00 

1.75 

3.00 

5.75 

11.50 

2.15 

.90 

l.SO 

2.75 

5jOO 

.93 

1.10 

'  2.00 

3.73 

6.75 

1.50 

.75 

1.25 

2.25 

3.90 

.81 

.85 

1.40 

2.60 

4.75 

.87 

.95 

1.75 

3.25 

5.75 

1.26 

.85 

1.40, 

2,60 

4.75 

.87 

4  doz 

2  doz. 

2  doz. 

1 

doz. 

.21  lbs. 

24  lbs. 

23  lbs. 

38  lbs. 

54  lbs. 

Doz 

3,00 
i.'..sn 
•I .  CM 
1.40 


.$3.2"! 

:  2^5 

.  1.35 
.  2.10 
.  1.15 


Shrimps. 

Shrimps,    pickled.  1-lb  

Dunbar's  Picnics.  1-lb.  doz.  .  l.Sc 

Pride  of  the  Gulf,  I-lb,  doz..  1.3Ci 

Dunbar's   IVi-lb.   doz   2.3.j 

Pride  of  the  Gulf.   IVL'-HJ.  dz  2.30 

piciiled  Shrimp,  1-lb.  doz....  1.33 


The  AdTOcate 
bas  tbe 
Lai'gcst  Circulation 
of 

Any  Trade  Paper  on  tUe 
Pacific  Coast. 


Folger's  Golden  Gate  Ground  Spices. 

High  Grade — High  Price. 


-lb     V4-rb  Vi-ItJ 

per  dz  per  dz  per  dz 

Net  Weight         4  doz  4  doz    2  doz 
to  cs     to  cs    to  cs 

Pepper   75  1.15  2.15 

Mustard   75  1.15  2.15 

Ginger   75  1.15  2.15 

Allspice   70  1.10  2.05 

Cinnamon   1.30  2.25  4.25 

Cloves   90  1.50  2.75 

Cayenne   90  1.50  2.75 

White  Pepper   95  1.55  2.85 

Nutmegs    1.60  2,65  5.15 

Mace    1.75  2.90  5.40 

Sage   65  1.05  1.95 

Thyme   70  1.25  2.35 

Marjoram   85  1.40  2.60 

Savory   70  1.25  2.35 


1-rt) 
per  dz 
2-  doz 
to  cs 

3.65 

3.65 

3.65 

3.50 

8.15 

4.95 

4.95 

5.10 

9.75 
10.25 

3.35 

4.35  • 

4.80 

4.35 


2'/^ -lb  6-tb 
per  dz    per  dz 
2  doz      1  doz 
to  cs      to  cs 

.29  .28 

.29 

.29 

.28 

.65 

.40 

.40 

.41 

.71 

.75 

.21 

.32 

.38 


.28 

.28 
.27 
.64 
.39 
.39 
.40 
.70 
.74 
.20 
.31 
.36 
.31 


This  Dept.  is  corrected  by 
A.  Schilling  Si  Cu. ;  Xillmann  &  Ben- 
del. 

In  Orlglaal  Pacbascs. 

Pepper,  Black. ......  .14  18 

Pepper,  White....  25  30 

Ginger   13  19 

Ginger,  Gen  Jam  15  21 

Cinnamon,    Ceylon  22  25 

Cassia  .  .  16  24 

Cassia   16  64 

Cloves   20  36 

Allspice  10  17 

Nutmegs   30  65 

Mace   80  90 

laaurel  Leaves,  in  bales  07 

Lalrel  Leaves,  In  small  lots,  10 
Paprika. 

1  oz,   doz..  I.OOIIB  o?,  doz..  7.75 

2  oz,  doz. .  1.50UV4-tl<    tins.  ' 

4  oz.   doz..  2.75|5-!b  tins  

5  oz,   doz.,  4.50l3ulk,  lb.... 

MUSTARD. 
Colman's,  ',4s,  per  lb 


Folser's  Golden  Gate. 

High  Grade — High  Price. 


VanlUa 
and 

Rose 

oz   l.BOl  1 

oz   2.50|  2 

oz   4.751  4 

oz   6.751  6 

oz   9.00116 

oz  .16.50132 

oz  32.00  8 


or. 


Lemon 
and 
Others 
.  .  1.25 

oz   1.85 

oz   3.45 

oz   4. 75 

oz  12.00 

oz  23.00 

OZ  6.50 


Colman's,  %s  ,per  lb 
Colman's  Is,  per  !b.... 
Colman's  5e,  per  tb  .  .  . . 
Durkees  Vis,  per  doz 


.52 
.48 

.48 
.43 
.65 
1.30 


2.57 
3.82 


',  F    per  doz 

Schilling's  Best,    small   .80 

Schilling's  Best,   medium....  1.35 
Prepared. 

I.ouit    Freres,    per    doz   2.25 

Imitation  Freres,  per  doz.  .  .70 
Dusseldorter,  1  doz  pts,  case  1.60 

Eddy's  Salad,  small  90 

ISddy's  salad   .medium   1,35 

EddVs  large   2.00 

Webbs,  2  doz.  ca   .135 

Heinz,   2  doz.   cs  .  ...  1.25 

FLAVORING  EXTRACTS. 
Scbllliag's  Best. 

Triple  Strength,  Pure  and  Un- 

(M)lored,  Sprinkling  Tops, 
lull  Measure.    Mcver  sold  in  bulk 
Lemon  'Vanilla 
and  and 
Others  Rose 


5  cs 
(  1.36  ! 
1.89 
2.52 
3.75 
4.85 
11.40 
13.34 
21.90 
of  1 


IOCS 

1.34 

1.87 
2.5b 
3.72 
4.80 
11.28 
13.20 
21.68 
%  If 


1  oz  1.30  1.80 

2  OZ.  .  .  .2.00  3.00 
4  oz.  .  .  .3.75  0.75 
6  OZ.  . ,  .5.60  8.&0 


oz. .  7.25  11.00 
16  oz.  .14.00  21.50 
VI  oz.  .27.00  42.00 


Department  13. 
BAKIISW  POWDER,  ETC. 

This  Dept.  is  corrected  by 
Hooper  &  Jennings;  Tillmann  ft 
Bendel. 
Ro.val 

1  cs 

Vi  Iba  .cans. $1.38  i 
6  oz.  cans .  .  1.92 
Vz   lb.  cans 
12  oz  cans. 
1  lb  cans. .  4,95 
2'^  lbs  cans  .11.65 

3  lb  cans.  .  13.60 

5  lb  cans..  22.35 
An   extra  discount 

packed  in  barrels. 

Trophy 

4  oz.,  doz..  1.1012 '/^  lb,  doz.  9.00 
8  oz.,  doz..  2.00|6  Jbs.,  doz.. 18. 00 
16  oz.,  doz.  3.-50il0  ths,  doz. 31.50 

Sun  Baking  Pnirder 
16   oz,   doz.$3.90|4    oz,    doz..  1.20 
8   oz,   doz.  .  2.20| 

S«liilIinK'a  Best. 

Never  sold  in  bulk. 
4  oz,  gr.  ..  .16.501  V4  tb.,  doz.. 10.50. 

6  oz,  gr  22.50|3  lbs,  doz.. 12.00 

8  ©z,  gr.  ..  .28.00(4  lbs,  doz.. 16. 00 
12  oz,  gr.  .  .41.00|5  tbs,  doz.  . 20.00 
16  oz,  gr. .  .53.00|10  lbs,  doz.  .39.00 

Folger's  Golden  Gate. 
Guaranteed  t'ure. 
4  oz,  gr.  ..  .16.0012%  pat,  dz. 10.00 

6  oz,  gr  22.50|3  pat,  dz. ..  12.60 

8  oz,  gr,  ..  .28.0014  pat,  dz...  16.00 
12  oz,  gr...41.00|5  pat,  dz... 20.00 
16  oz,  gr. .  .53.00J10  pat,  dz.  .39.00 
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CBESCEMT. 

Per  doz 

y-tb  tins..  .65|3-tt>  tins...  5.50 
%-n>  tins..  1.2515-0)  tins...  9.00 
1-tb    tins...  2.001 

Rumford  Baking;  Powder. 


Vi-IlJ  can,  2  doz  in  box,  doz.$1.40 
1-lb  can,  1  doz  in  box,  doz.  2. SO 
3-It)  can,  %  doz  in  box,  doz  7.50 
5-Ib  can,  '/i  doz  in  box,  doz.  12.50 
.Less  5  per  cent  in  5  case  lots. 
One  case  %s  or  less  with  -10 
case  lots. 


K.  C. 

.90150  oz., 
oz., 


dz.  . 
dz.  . 


4.25 
6.50 


10  OZ.,  dz 
15  oz.,  dz.  .  1.351/" 
25  oz.,  dz..  2.15| 

Pure  Cream  Tartar. 
^00-rb  bbl»    ■  .27|B-Ib    tins,dz  2.65 
60,    25-tb  bx    .28|l-tt)    tins,  dz  5.50 
5-Ib  tins,Ib.  .401 

SODA. 
Churches  ,A.  &  H.,  30  or 

60   I's   0o',4 

Same,  60  lis  05 H 

Dwight's  Cow  Brand,  60 

Is   05 '4 

Same.  60   05 V2 

(12-oz.  pkg.  %c  more;  8-oz. 
package  %c  more;  5  cs  lots, 
ViC  less.) 

Department  14. 
FARINACEOUS  GOODS. 

Tliis  Depi.  is  corrected  by 
Hooper  &  Jennings;  Wm.  Cluff  Co. 
Mtscelianeous  Floura 

California  Famfly    5.00 

I'al.  Baker's  Extra   5. no 

I!"c   Flour    5.-'i 
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Rye  Meal    5.00 

Graliam    5.00 

Whole  Wheat   5.10 

Colonial   525 

Sperry's   5.50 

Uluten    .   5.50 

Qliaker  Oats  Co. 

Quaker  Oats,  S6  2s  $3.85 

Scotch  Oats,  36  2s  *.S5 

Banner  Oats,  30  5s   4.75 

Saxon  Oats,  20  5s   4.75 

Zest,  20s    4.10 

Zest,   36s    2.50 

Apetizo,    24s   3.00 

Quaker  Wheat  Berries,  36  2s.  2. 85 
Quaker  I*uffed  Rice.   36   2s..  3.00 

i         EGG-O-SEE  CEREAL  CO. 

!  Egg-O-See,  36  Is,  per  case.  .  2. 85 
E-C  Corn  Flakes,  36  Is,  case  2.85 

5  case  lots  either   2.75 

UEi.  MOKXE  MILLING  CO. 

Del  Monte  Rolled  Oats,  wood,  7.25 
Del  Monte  Rolled  Oats,,  sacks, 

2  90-Ib    6.75 

Alta  Mills  Rolled  Oats,  wood.  6.75 
Alta  Mills  Rolled  OatS,  sacks, 

2  90-tb    6.25 

Del  Monte  Rolled  Wheat, wood  4.30 
Del,  Monte   Rolled   Wheat,  2 

75-Ib  sacks    3.80 

Case  Goods. 

Per  case 

Self-raising  Buckwheat  Flour 

20  cartons,  3',i   lbs  $4.00 

24  cartons,  3  n)S   4.00 

40  cartons,  1%,  lbs   4.00 

Cal.  Flapjack  Flour,  36  2s.  .  4.00 
Semola   or   Nutty   Grains,  20 

cartons,  4  lbs   3.60 

Cal.  Cream  Flake  Oats.  36  2s  3.60 
Primrose  Wheat,  36  2v4s....  3.85 
Farina,  24  cartens,  1-lb   ....  1.80 

American  MilllnK  Co.'s  Cereals. 

Per  Bbl. 
Colonial  Ex.    Cream  Rolled 

Oats,   ISO   tba.,    (wood)  $7.25 

ISO   lbs.,   90-lb  sacks   6.75 

150  lbs.,  wood   6.00 

Pacific  Brand  Rolled  Oats,180 

lbs.   (wood)    6.75 

180  tbs.,  90-tb  sacks   6.25 

Bohemian  Rolled  Oats,  ISO 

Tt>3.    (wood)    6.00 


STERILIZED  MEALS  IN  CARTONS  PUT  UP  BX 
LOCAL  MILLS. 


ALL  NET 


tatUn 


Buckwheat   Flour   136-2  tbs. 

Buckwheat    Flour   120-5  lbs 

Corn  Meal.  White  or  Yellow  |36-2  lbs 

Corn  Meal,  White  or  Yellow  120-5  lbs 


Cracked 
Cracked 
Graham 
Graham 
Hominy, 
Hominy, 
Hominy, 
Hominy, 


Net 
Cast  I 

$376^5 
4.85 
2.35 
3.20 
3.60 
4.60 


Wheat   136-2  tbs. 

Wheat   120-5  lbs. 

Flour   136-2  rbs.|2.85 

20-5  Ibs.l  3.90 
6-2  Tbs.j  3.60 
0-5  Ibs.l  4.60 


Flour 
Large 
Large 

Small   136-2  lbs. 

Small     .•  120-5  Tbs. 


Rfl 
Pr 

Pkt. 

15c 
30c 
10c 
25c 
15c 
30c 
10c 
25c 
15c 
30c 


Oat  Meal,  Granulated   136-2  lt)S. 


Oat  Meal,  Granulated   120-5  lbs 

Steel  Cut  Oatmeal,   A.   B.   C  136-2  Tbs. 

Steel   Cut  Oatmeal.   A.   B.    C  20-5  lbs. 

Pearl  Barley,   1,  2,  3  136-2  Tbs. 

Peart  Barley,  1.  2.  3  120-5  lbs' 

Ric«  Flour   136-2  r>3. 

Rice  Flour   120-5  Tbs. 

Rye    Flour   ,  |3G-2  lbs. 

Rye  Flour   |20-5  lbs. 

Rye  Meal  36-2  Tbs 

Rye    Meal   20-5  Tbs. 

Spilt-  Peas,  Yellow  or  Green.  ...  |36-2  Tbs.l 
Split   Peas,    Yellow   or  Green.  ...  |20-5  lbs.] 

Whole  Wheat  FloOr  136-2  Tbs.l 

Whole  Wheat  Flour   120-5  Ibs  i 

Gluten  Flour   ,  136-2  Ibs.l  4.30115c 

Gluten    Flour   120-5  Tbs.j  ,6. OOMOc 

Farina   |36-2  Ibs.l  3.95|15c 

Farina  120-5  Tbs.l  5.35130c 

Lightning   Tapioca   124-1  lb.  |  2.00115(5 

Cardinal  Crushed  Oats,  Premiuml20-5  tbs.|  4.15]  \. 


3.60il5c 
4.60|30c 
3.6G|15c 
4.60|30c 
3.75|15c 
4.85130c 
4.75|20c 
6. 201400^ 
«.es  25c 
S.m|65c 
3.60115c 
4.60j30c 
3.50115c 
4.50|30c 
4.45|15c 
5.70140c 
S.OOjlOc 
3.85125c 
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180  lbs.,  90-lb  sacks   5.50 

■  Colonial  Pearl  Rolled  Wheat, 

150  tbs.   (75-tb  sacks)   3.80 

Colonial  Granulatid  Hominy, 

2UU    lbs    (wood>   7.75 

Colonial  Steel  Cut  Oat  Meal, 

200   lbs.    (wocd)   8.26 

Brewster's  Pat.  .V.  Y.  Buck- 
wheat FIour,20e   Ibs(wood)  8.25 
Colonial  Pearled  Hominy.  200 

lbs.    (wood)    7.75 

Colonial  New  Process  Buck- 
wheat Flour,200   tt>s(wood)  8.25 
Case  Goods. 
Ctlonial  Ex.    Cream  Rolled 

Oats,   36  2- lb  pkgs  $3.75 

Colonial  .Self-Raising  Buck- 
wheat Flour,   24  3-Ib  pkgs  3.80 
Pettijohn's  Breakfast  Gem, 

2-tb   pkgs.  to  case   3.25 

(All  prices  net.) 
MISCKLLANKUUS  PACKAGE 

CEREALS. 
Capital  Mills  Rlld  Oats,36  2s  3.60 

36  2s   3.60 

Grape  Nuts,  1  &  2  doz,  per  dz  1.35 

doz    1.35 

Breakfast  Gem,  case  3  doz. .  .  3.25 
Wheatino,  36  2s,  per  case.  . .  .  3.30 
Germea,  20  4-lt).  pkgs,  per 

case    4.10 

Germea,  20  2- lb.  pkgs  per 

case  3.20 

Flaked  Rice,  24  I's   3.00 

Dr.  Price's  Wheat  Flake 

Celery  Food  per  case....  2.85 
Hecker's  Farina,  24  2s,  case  2.00 
Pillsbury's  Best  Cereal  Vitos, 

36   2s   5.10 

Cream  of  Wheat.  36  2's..  5.25 

Crespo,  36  2's    2.75 

Snow  Flake,  36  2's   2.80 

Malta  Vita,  36  I's    4.00 

Our  Mother's  Mush,  36  23....  2. SO 

Twin  Bros.  Mush,  36  2s   2.80 

H.   H  Robbing,  Cr'mry  BkCst 

36  2s    2.80 

Carnation  Wheat  Flakes 

20    5s    4.70 

ABC  Breakfast  Wheat 

72    2's    5.00 

ABC  Breakfast  Wheat 

36  2's    2.60 

Nutro,  93    2. SO 

Wheaton,  9s    5.20 

Morning  Meal,  per  case   2.80 

Pancake  Flours. 

Uncle  Sam,  .10  2s   3.25 

Encore.    36    2s   3.75 

Grape  Nuts,   No.   22,  per  doz  l.o'i 
Olympic  Wheat  Hearts,  20  r.s  4.7.'> 
Olympic  Wheat  Hearts,  36  2s  4.75 
'■        Panrake    Flour. 20  ."Vs  4.75 
Cake  Pastry  Fir,    20  5s.  4.75 

H.  O.  Cereals. 

Casa 

H-O  Buckwheat,  2  doz.  3-Ib 

pkgs,  per  case   3.75 

H-0  Pan  Cake  Flour,  cse.  3.90 
H-O  Oats  ,24  2's,  per  C3.  3.15 


Korn  Kinks,  36  2s 


.00 


!   Force   ij  4.50 

I  Fi eight   paid   on  country  ship- 

I  ments  of  H.   O.   goods  up  to  25c 

I  P2r  cent  on  5  case  tots. 


RALSTON  MILLS. 


Ralston 

3.;  2s 
Ralston 
Ralston 
Ralston 

2s  .  .  . 
Ralston 

2s  .  .  . 
Ralston 
Ralston 

36  2's 
Ralston 

4  V4S 


Breakfast  Food 

   4.50 

Barley  Fo'd,  36  2s  4.25 
Health  Oats,  36  2s  4.50 
Hominy  Grits,  36 

  4.25 

Health  Crisp  36 

  2.75 

Select  Bran.  24  3s  2.50 
Pan  Cake  Flour 

3  75 

Whole '  Wheat  Fir 
  5.50 


Capitol  Mills. 


Per 

Kx  Cream  Rid  Oats,  ISO  tbs. 
Ex    Cream  R'lld  Oats.  ISO  tbs. 

(90-lb.  sacks   

Rolled  Oats.   ISO  tbs  

Rid    Oats.  (90-lb.  sks).  180  tbs 

Rolled  Oats.   JSO-lb.  bbis  

Rolled  Oats,   90-tb  sacks... 


Bbl. 
$7.2J 

6.75 
6.70 
6.25 
9.00 

5.50 
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Pearled  Rid  Wheat, 150  tb  .  .a  4.30 
Pearled   Rid   Wheat  (76-tb. 

sacks),  150   lbs   S.SO 

Granulated  Hominy,   bbls   7.7S 

Pearled  Hominy,  bbls   7.15 

New       Process  Iju«.»i*ani 

Flour,    bbls    8.26 

Stcel-Cut  Oatmeal.  "A"  (fine) 

"B"(meaium),  •'C"  (coarse) 

bbis    8.25 

Brewster's  Pat.  New  Process 

Buckwheat  Flour,  bbls...,  II.2.''' 
Per  Case 
Self-Ralsing  Bckwheat  Flour 

20-3>L>-lb.  pkgs.  In  cases..  3.80 
Self-Raising  Bckwheat  Flour 

24-3  lb.  pkgs,  in  cases.  .  .  .  3.80 
Farina.  24  1-Ib.  pkgs  In  cases  1.60 
Mills  Ex.  Cream  Rid  Oats.  Zi 

2 -lb.    pkgs  in  cases   J. CO 

Pan-Cake  Flour, 36  2-tb.  pkgs 

in  cases    3.80 

Furioaceous  Goods  in  Sacks 

Manufactured  by  Local 
Alills. 

Per  100  tbs.  in  10-tb.  sacks. 
Buckwheat    Flour,    Plain.  ... $4.00 

Buckwheat    Flour,    Extra....  4.30 

Bckwheat  Flour.New  Process  4.20 

Bckwheat  Flour,  Self-Ralsing  5.40 

Buckwheat  Groats    9.00 

Corn   Meal,    Yellow   2.75 

Corn  MeaJ,   White   2.75 

Corn  Mea*   Ex  Cream  Yellow  3.40 

Corn  Meal,  Ex  Cream  White  3.40 

Corn  Flour    1.75 

Cracked  Wheat    3.3o 

Entire  Wheat  Flour   3.20 

Farina    4.20 

Flaked  Pearl  Wht,7-It>&10-tb  3.;0 

Graham   Flour    3. 00 

Hominy,   large    S.40 

Hominy,   small    3.(0 

(Jranulated  Hominy   3.80 

Oatmeal,  plain    4.10 

Oatmeal,  e.Ktra  .■   4.30 

Oaimpal.    .steel-cut    4.30 

Oat  Groats    4.30 

Pearl  Grits    S.85 

Pecirl  Barley.  No.  1   5.40 

Pearl  Barley,  No.  2   6.40 

Pearl  Barley,   .No.  3   6.40 

Split  Peas,  Yell..o  w   6.00 

Split  Peas,   Green   6.00 

Rice    Flour   7.20 

Rolled  Oats,  7-tb  &  l»-lb   4.30 

Rye  Flour    8.40 

Rye  Meal    3.20 

i  Wheat    Meat    3.40 

Pearl  Barley,  No.  1,  25  and 

50-11).  boxes    5.40 

Split  Peas.  Yellow,  25  and  50- 

tb.  boxes    6.00 

■Split  Peas.  Green,  23  and  50- 

I       tb.    boxes    5.00 

I      2j-rb.  sacks  deducv  10  cents  per 

I  cwt.  from  price  of  10s. 

;      50-Ib.  .sacks  deduct  20  cents  per 

'  cwt.   from  price  of  10s. 

PASTES 
Imported. 

I  Crown  Macaroni, 25  Is.  pr  pkc  .1? 

"    Spaghetti.    2S  Is.  pr   pkg  .12 

"    Vermicelli.  25  is.  pr  pkg  .12 
Imported  Style. 

:  Bellac    Macaroni.  25  Is.  pr  pkg  .10 

I      "    Spaghetti.  25  Is.  per  pkg  .10 

I      "    Vermicelli.     25  Is.  pr  pkg  .10 

j       "    Alphabet.  25  Is.  pr  pkg.  .  .12 

I  Wash.  Macaroni.  25  Is.  pr  rse  l.f 

!      "    Spaghetti.  25  ts.  pr  cse.  1.»0 

j      "    Vermicelii,  25  Is,  pr  cse  l.Hn 

Golden  Kft- 

I  Macaroni.  4S   hia,  per  case..  l.tO 

i  .\lphabet9    1.10 

;  .Spaghetti.  4S   ',is,  per  case..  1.80 
I  Vermicelli.    4S    'is,    per   case  1.80 
Noodles.  4S  small,  per  case..  1.80 

•  Noodles,  24  large,  per  caze.  .  1.30 

Marrelll. 
Macaroni,  cs  I  dz.No.  1  car.  di  l.'.'O 
I  Spaghetti. .cs  4  dz.No.  1  car.  dz  1.20 
i  Vermicelli,  cs  4  dz.  No.  I  car,dx  1.20 
:  Alphabets.es  4  dz.  No.  1  car.  dz  1.20 

•  Straight  or  assorted  on  above. 

J       No.  H,  Extra,  per  box  29 

;       No.   t.   Extra,   per  box  36 
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Xo.   1,  Extra,   25   n>s   1.10 

No.    1,   Extra,   50    lbs   -MO 

^■o.  1,  Extra,  100  !bs   5.00 

Royal,  2s   none 

Queen's  Taste,   12   3s  none 

Sago  and  Tapioca. 

Pearl  Sago  C. 

Pearl    Tapioco   06 

Flake  Tapioco   06 

Minute,     36-%   2.75 

Instantaneous,    50-ls   5.50 

Instantaneous,    3fi-%    2.75 

Departineut  15. 
RICE. 

M.  J.  Brandenstein  &  Co. 

Jaiian,  I'ycoon,  Fancy  Table$5.50 
Rubicon,  extra  fancy  6.00 
"    M.  J.  B., Double  Dia- 
mond  6.25 

Fancy  Head,  Carolina.  . 6. 50  7. ("J 

Louisiana,  Japan  4  S5  5.SS 

Louisiana    Tengue   6.12  "A 

Louisiana  Japan  Banzai  ....  5.60 
Hawaiian    5.00  5.50 

China,  No.  1,  per 

dbl  mt  6.37%  6.50 

China,  Mxd,  dbl  mt....4.60  4.75 

Patna  Head   7.00 

Caro  Head.MJB,  40  2s,r  20  5s.  .  7.50 
Imp.  Japan  M  JB  40  2  -  lb  .  .  6,75 
Imp.  Japan  MJB,  10  S-fb.  .  .  .  6.75 
Japan  Tkble  Queen,  o3  3-lb  5.75 
Japan  Table  Queen,  40  2 - llj  5.75 

ni.  FhUIips  &  Co. 
Hermosa,  Ex.  Fancy2 '/i  &  5-lb  7.10 

Fiesta,   2%    and   5-rb   6.75 

Ex.    Fancy  Carolina   7.00 

Fancy  Carolina   .6.00  to  6.50 

Hawaiian   5.40  to  5.75 

Satsuma  No.  1  Imp.  Japan..  6.25 

Toyokome    6.00 

Togo    5.S5 

Higo    5.50 

Mikado    5.35 

Texas  Japans   4..S5  tof  5.85 

China  No.   1   5.S5  to  6.a0 

China  No.  2   4.35  to  5,15 

W.  T.  WeUsch  &  Co. 

.Samurai,    La.    .Japan  ?5.1» 

Fuji,  La,  Japan   5..'.'.) 

Fuji   Yania.,   La.   .lapan   5.65 

W   (circle).   La.   Japan   5,75 

Snow  White,  Caro.  Head   6.65 

Mardi  Gras,     "      "    6,40 

Paragon,  "      "    6,15 

Virgin.  "      "      2K  &  5  7,10 

Honeymoon      "      "      2  Vi  &5  6,05 

Natural  "      "      3's          6.4  0 

Mascot.  "       '    5.6.". 

Tifnn,  Caro,  Head   5.  Iii 

Best  Xet,  Japan  3s   6,20 

Bice  Specialties. 
Quaker  Puffed,  3  doz  to  case.  3.00 

Department  16. 
LAinVBRY  MATERfALS. 

This  Dept.  is  corrected  by 
0.  H.  Newbaucr  &  Co.;  Xillinann  & 
Bendel. 
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AMMONIA 
Greer'a  Washlns  Ammonia 

First  gra.de   absolutely  pare. 

180  Beaume  Strength. 
Pints,  2  doz  to  cs,  per  doz..  $1.65 
Qts,  1  doz  to  case,  per  doz.  -  2.70 
Gal.,  %  doz  to  cs,  per  doz.  4.50 
Greer's  Toilet  Animouia 
Lavender  and  Violet 
Pints  (2  doz  .to  cs).$2.50  pr  dz 
Parson's  Household  Amnionic 
(Neutral.) 
Pts.,  2  doz  to  case,  per  doz.  I.tf5 
Qts.,  1  doz  to  case,  per  doz.  .  2.65 
Vz  gals,  1  doz  to  case,  per  doz  4.50 
AVashins  Ammouiu 
Standard  Grade 
Pts,  2  doz  to  case,  per  doz..$  .SO 
Qts,  2  doz  to  case,  per  doz.  .  1.10 

Bluing,  Ball 
Nuremberg,  A,  y.s,  per  It).  .35 

Do  A.  D.,  J/oS,  per  ID  27  V4 

Uo  A.  C.  R.,  y^s,  per  Tb . .  .22V2 

CrowB 

German  %s'  per  rb...l2%  13 
Do     Vi    's,    per    ID..'.  .14'^  15 

Descharap's  French,  I's 

per  Ih   2714 

Do  Vs's,   per   lb  28  y2 

Bluing,  Liquid 

Common,  pts,  3  dz  to  case.  .  .85 
"  qt,  2  doz  to  case.  .  1.25 
"  gal,  1  doz  to  case  2.50 

Borax 

20-Mule  Team,  I's  cs  of  2 
doz    $2.25 

20-Mule    Team,    12-oz  cs 
of    4    doz   3.45 

20-I\Tulc  Team,    y^'s  cs  of 
,S   do;;    3.S4 

( Lc.'^s     per  cent  in  5  case  lots; 

l.unip,   -5    ]hs   in  box  09 

luMd'T^'il.    25    lbs   in  box  09 

C'lloriilo  of  lAme 

ErooUiiiair.s,  I'.s  per  lb  TV* 

l>n  per    rb  9 

Lhie   Brtl.  50  J.S,   per  lb  6V2  ' 

U.\].   Go  Is  7 

Potash. 

Per  case 

Babbitt's  4  doz  In  case   3.00 

American,  4  doz  in  case   3.00 

I>ye. 

Tomson's  Red  Seal,  4  dz 

to  case    4  00 

Tomson's  .5-lb  12  to  cs.  .  4  50 
American,  Is,  4  dz  in  case.  .  3.05 
Babbit's  Lye,  4  doz  in  case  3  10 
Metropolitan  4  dz  to  cs..  3  00 
5-caAe  lots. . .  2  90 
Banner,  1  case.  4  doz........  3.60 

Blue  Bell,  48  Is   2  85 

Jumbo,  48  Is   1  90 

Golden  Star,  4  doz  to  case..  2.90 

Merry   Nickel,    case    1.75 

Merry  War,  case    2. 85 

Sal  Soda 

California,  sacks   1  40 

California,  bbls    1  50 
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Department  17. 
SOAPS. 

This  Dept.  Is  corrected  by 
Wm.  Cluff  Co. ;  Tillmann  &  Bendcl. 

Pect  Broit. 

Silk   Soap    .  $3  35 

A.   B.   Naptha  '.   4.20 

Crystal  White    4.00 

Fern    3.30 

Lily  White  (Floating)   •.  3.90 

Mechanics,  36  cakes  In  box.  .  2.05 
Mechanics,  50  in  box  (5o  size)  1.90 
Swansdown,  50  bars  in  box.  .  2.00 
Pine  Tar,  100  cakes  in  box.  .  3.75 
Olive  Castile,  bx  doz,  pr  gr. .  4.80 
Mottled  Castile.bx  1  dz  cakes  4.80 
Pure  White  Castile,  12,  15  or 

20  bars  to   box    3.10 

Spring  Blossoms, bx  3,wrpd,gr  4.80 
Beau  Ideal,  bx  3,  wrpd,  gr.  .  5.20 
Attar  of  Roses,  'ox  3,  wrpd,  gr  5.20 
20th  Century  Buttermilk,  box 

3  cakes,  wrapped,  pr  gross  5.00 
Elder  Flower,  bx  1  dz  cakes  4.80 
Turkish  Elder  Flower,  bx  3, gr  5.20 
TurKjsn  oatmeal,  bx  3,wrpa,  gr  5.ao 
Oatmeal,  bx  1  dz  cakes,pr  gr.  4.25 
Witchazel^  bx  1  dz  cakes  pr  gr  5.00 
Bart'nia  Bouquet.bx  3  wrpd,gr24.00 
Sweet  Narclssus,bx  3,wrpd,gr.  17.50 
T>a  Rosa,  bx  3  wrpd,  pr  gr.  .  .  .  9.00 
Maj'tic  Series  Heliotrope  Jasi- 

mine,Jcky  Clb,Rose  bx  3,wrp  9.00 
Japan    Bouquet,  bx  3,  wrpd,gr  9.00 
Barbers'  Cream,  6  lb  bxs,  pr  lb  .20 
Standard  Soap  Co. 

Gasene,  100    4  25 

Top  Notch,  100  10  oz   3.25 

Yellowstone.  100   14  oz   4  00 

Marigold,  109  16  oz   4  20 

Radio,  100  rV)  oz    3.00 

MaH-no.  100       i»z   6  00 

Cold  Medal  Borax   S  .50 

Purity,    "Floating,"  5c 

size    3  90 

Do.  10c  size   6  25 

Do.    10c  size,    20   1  30 

Electric  Mineral,  100  16 

oz    5  50 

Electric  Mineral.  20,  16  oz.  .  1  15 
Peerless  Kitchen,  100  10  oz.  .  2  85 
Peerless  Kitcnen,  20  10 

oz   65 

Swift  &  Co. 

Wool  .S' ap,  10  oz.,  100s   7.00 

"        "        6   oz.,    100s   4.00 

Witch  Hazel  (Swift  &  Co.)..  5.00 

Oat  Meal  (Swift  &  Co.)   5.00 

White  Ribbon    3.65 

.Swift's  Pride    3.35 

Swift's    Naptha   4.00 

Elko    3.55 

Cream  Laundry   4.25 

Snap,  60,  16  oz   2.65 

Snap,  100,  8  oz   2.25 

Special,  Grocers'  Assmt  (.sells 

for  19.00.  80%  profit)   5.00 

Sllsccllaacoaa. 

Mascot   $2.65 

Miller's  Najjhta,  100  14-oz   4.35 
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Mikado,  20  14  oz  

Mikado,   20   14  oz  

Lenox,  100  

Lenox,  20  

Ivory,  100  10  oz  

Ivory,  100  6  oz  

Fairbank's  Clairette,  100. 
Falrbank's  Santa  Glaus,  10i| 
F'airbank's  Copco,  100. 
Fairbanks'  Fairy  OvI,  5c.  .| 

Fairy  Oval,  10c.  

Sunny   Monday,    100s  , 


mm 


50  large.'l 

100  small 

Llfeuuoi',  iiioiy  size. 60  cake! 
"      Indry  size,  30  cakesi 
"     toilet  size,  100  cakesi 
"     toilet  size,  50  cakesi 
Sunlight,   Indry  shape,100c'l 
Welcome,  Borax  Indry  soai 
Cheerful,    high  grd  Indry  soa 
Monkey  Brand,  100  cakes.;] 
Monkey  Brand,  50  cakes. 

Babbitt's,  100   

Strker's  Kitchen,  100s,  .S  ozJ 
Strker's  Kitchen,  20s,  8  oz.l 
Star  of  Kitchen  Sand  Soap.l 
Gem  of  Kitchen  Sand  Soajl 
Yacht  Club  Borax,  200s... 

' 100s   

' 20s   

Nun  Nicer  Boiax,  10  oz.  . . 
Blue  Ribbon  Borax,  7  oz. 

The  Genuine. 


RVUSi  mVtw  ^Tjiw?  *ii*ir^l 


Price,    per  case  

Packed  100  bars  in  Case. 

Castile  Soap 

Notre  Dame   

White   A'irgin,    lb .  .  /  

White,  Conti   

Mottled,  imported   

Clover  Leaf  White  

SAVON. 

Gilt  Edge,  100.  IC  oz  

20s   


B.  T.  Babbitt's 
Concentrated  Lye, 

The  ready  soap  maker — a  powerful  discnfcctant — 
an  excellent  fertilizer,  for  dipping  prunes,  spraying 
trees,  etc. 

■  —  Manufactured  by  — 

B.  T.  BABBITT,  (Inc.)  HEW  YORK  CITY. 


B.  T.  BASBITTS 

TKADC 

1776 

NARK. 

SOAF  FOVBEH 


83  WASBnrCTOV  ST* 
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Rcyal,  inO,  14-oz  :  .  ?•  40 

lou    i::  \,7.    3 

100  10-oz    "  76 

V.>rmi">nt  Long  Bar  Laundry, 

lOfl-rh  cases    3  f.o 

racked  eitli^r   lud,   ^11.   41)  or 
I.  a  IS   ii>  oastv 

NoixirlDt;  Soni> 
H..n  A  mi.       (-I2  1..  .1,   \"-r        f  '  :Mi 

S:il">lio,   liarjU,',::  liN,    lu  hv    I  . .11 

WASHING  POWDEKS 

Gold  Dust  ,'24  per  cs.$4.r)0 

Gold  DiiKt,   luO   10   oz....  4.00 

-    Switf.s    I'rii'.c.    i,'  oz  

Swilt's  Pride,  L'4  4s   l.'lo 

Jvavarine,  36  1  lb,  pr.  cs.  o.oO 

Lavarine.  100  5c  pkgs   O.50 

Peariine,  100  i>  oz  pkgs..  3.75 

Babbitt's  1776,  6  oz   ^-85 

Kleeno,  72  ls._   5.25 

Kleeno,  24  lis  »4.75 

Kleeno,   100    '/2S   4.00 

I'eet's  Seatoam,  24  3s   3.75 

100   12   02   3.75  . 

Grandma's  Borax,  powder- 
ed 24  3s    4.50 

r,o    34 's    2.40 

One  rase,  large  .size,  free  willi 
c.Tses.  large  or  small. 

Dei)artmeiit  18. 
\  STARCHES. 

This  Dept.  is  coirected  by 
J.  H.  Newbauer  &  Co.;  Win  Clnff 
Co. 

Kinesford's  Osvrego. 

Silver  Glo»s  12  G-Ib  bxs..9 

40  1-Ib  pkgs. 8% 

Cam,    40- tb    boxes  S 

NATIONAL  STARCH  CO. 
IJly,  Sioux  and  Niagra  Brands. 

Cern.  40  Is   6 

Gloss,    4S    Is  6U 

Gloss,  12  61b.  .-  7 

I<*nuiiry   (bulk),   50s  5 

None  Such  Brand. 

Corn,  40  Is  G 

Gloss,     48  Is.  .  ^  6 

Gloss,    12    6s  7 

Gloss,    50- tb     b'^v   4% 

I  Owl. 

Corn,   40  Is,  pci    lb  5 

Gloss,  4  0  Is,  per  lb  5\<s 

"       12  6s,  per  lb  6 

Murdoch's  Oswego. 

Oswego  Corn,   40   Is  7% 

Velvet  Glcss.  40  Is   7% 

"    12    Cs   8V4 

Blue  Ribbon. 

Gloss,  4S  Is  .   

Glo-ss,    12  6s  

Corn,    40  12s  

Miscellaneous 
Celluloid,  60   ">.l-lb  pkgs.pr  bx  4.75 

Klastic,  same,  per  box   5  00 

Pop  Corn  Starch,  40  Is   6  50 

China,  SOs    6.00 

DcDartnicnt  19. 
OILS,  PAINTS,  ETC. 

This  Dept.   is  corrected  by 
Whittier-Coburn  Co.;  \V.  P.  Fuller 
&  Co. 
Coal  Oil 

Water  White,  bulk  10% 

Water  White,  150  deg  buHc.llVi 
Special  Water  White,  bulk...l2Va 

Pearl,  cases,  2  5s  17 ',4 

Astral,  cases,  2  5s  17V2 

Star,  cases,  2  5's   17V- 

Ex.  Star,  cases,  2  5's  20 1/2  i 

Argo,  bulk   19  1 

case   26 

Elaine,  cases,  2  5s  26% 

Eocene,  cases,   2   5s  20%  ! 

Gasoline  and  Benzine 

86  deg.  Gasoline,  bulk  30  I 

86    deg.    Gasoline,    cases.... 37%  | 

Benzine,  bulk   12 

Benzine,  cases  19 

Stove  Gasoline,   bulk  IS 

"  "      .case   25 

Gasoline,  86  deir.,  bulk  30 

Same,  case?,  2  5s  37  Vi  | 

Ked  Crovin  Gasoline,  in  bulk. IS  i 
l;ed  Crown  Gasoline,  in  .cases,  j 


30 


2   5fl  25 

Motor  Gasqilnft,  bulk  18 

Motor  Gasoline,  in  cases,  2  53.25 
Iv'o    1  Tr!Tg.  Dist.  Iron  Bbls,  op 

.  Drum.")  0!)% 

N...  ,  . OIju..  ea.sos,  2  ri3..16',.j 
No    2  Kng.  Di.st.  Iron  Bbl.i  or 

i  )nitii.'<    ..!   ...  .OH 

No    L',  DisI  ,   e.is.-s,   :r,-5s..l5  . 

\      .\l     ,V    r     .\;M''Ji:i.    in   Mlllt.  .10 
\,   .\l.  .V    r,   .\.i|.llia,(;(Sf.-j,2  5i<.17% 

Tiiriieullne. 

SIriilly    I'uie.    i-a.-;.-s.    2  5s....,<;3 

diiinis  lit  iron  blvls..76',i 
I.lii.seeil  Oil 

I'nro.   raw,  hhl.s  55 

hoiled.    in    ItliLs  57 

raw.  case.   2  .'..s. 
boiled,   case,    2  5 
Caittor  Oil 
Baker's  AA,  cases,  2  5s.  . 
No.  1,  cases  ,2  5's...., 

2  oz   

4  oz   

8  oz  

2  5-gal  tins,  per  gal   1.30 

l^ard  Oil 

Bbl.  Case 

.'^trietly    pure   ."i5 

Sup.  Win.,  .str  75 

No.   1   ...60 

1  oz   

2  oz  

4   oz  k  


Cooper's 
"Pixtra  .  . 
No.  4  . . 


Neatsfoot  Oil 


.61 


1.30 
.70 

.65 
.90 
2.00 


91 
SI 
66 
.45 
.55 
.85 


.80 
.7" 
.  .GO 


85 
75 


.  .17 
.  .17 

.  .18 
.  .25 
.  .22 

'>'l 


66 

l^ubricatiug  Oils 

bbls  Case 

Star  Cylinder  Oil  60  65 

Columbia  Cylinder  40  65 

Gepi  Cylinder  Oil  

Kuby  Cylinder  Oil  

Star  Machine   Oil  30  So 

Star   Dynamo  Oil  5u  85 

Star  Spindle  Oil  50  i)5 

Si^ar  Sep'tor  Oil  50  65 

Red  Engine  Oil  27  32 

600   M  Cylinder  45  50 

FFV  .  Cylinder  80  So 

Med.  Ruby  Bng  30  35 

Castor  Machine   23  28 

Auto-Cylinder   60  65 

Gas  Engine                           30  35 

Miscellaneous  Oils 

Union  Salad  Oil    .........70  •  76 

r"ure  Sperm  Oil  70  75 

Xo.    1    Polar  40  45 

ihCna  Nut  Oil.ordinar.v.  . —  75 

China  Nut  Oil,  No.  1             -  90 

White  licart 

Whittier,  in  kegs  7%  8% 

Pioneer,       "    "   7V4  8Vi 

Dry  Paints 

English    Paris   White,  bbls..$L60 

Whiting,  barrels    1.20 

Prince's  Min'l  B'wn,  bbls.  1.65 

Yellow  O^hre  1.50  1.65 

Eng.    Ven.    Red,    bbls....  1.50  1.75 

Department  20. 

This  Dfpt.  is  corected  by 
Pac.  Coast  Biscuit  Co. 

CANDIES. 

"I.ozenpres 

5-rb.  boxes) 
XXX  Peppermint,  pals. 13  .16 

Thin    Peppermint   .in 

TT  Peppei-mint  16 

Musk,    fluted,    pails....  .22 
Cinnamon,  L.cmon,  Sassa- 
fras,   Rose   AS 

Midget  fruit  20 

Conversation  and  Iirts.  .15 
Liliput  Conv.  &  herts..  .17 
Midget  Conv.  .^  ozenges.  .18 
Crown  T.  T.  Loz,  24  5c  pkgs  .SO 
Aurora  Lozenges,  24  5c  pkgs  .HO 
Cough  Troaches,  3-tb  bx  .25 
Eagle  Wafers,  Pepper- 
mints .Wintergreen .  .  .25 
Mixed  Tandy 
(30-lb  pails) 

Plain  Mixed    9% 

Royal  Mixed  l-jy^ 
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Grocers'  Mixed.  loi,i 
Yankoe  Mixed  13 

American    Mixed  13 

Fancy  A  Mixed  15 

Fancy  O.  Mixed......  14% 

Frencli  S.  Mixed   IK  ,  • 

French  No  .1  Mixed  IS 

French   Kxtia  Mixed  

Lady  Mixed   15 

Broken  Mixed    '/ 

Stenn^  J*auw0rk 

Anise  Reed   "J 

Ai'omatio  Caclious  is 

Assorted    Berries  1 1! 

A.ssortod    Di-ag-ce  14 

Assorted  Impei-ials  16 

Assorted   Small   Seeds.   - -22  • 

Bird's  Kggs   

Boston  Baked  Beans.. 

Burnt  Peanuts  

Burnt  Almonds  

Caraway  Seed  .smooth. 
Caraway  Seed,  pearled 

Celery  Seed  ..22 

Cinnamon  Beans  large  redlS 
Cinnamon  Beans,  imileriall7 
Coriander  Seed,  pearled.. 22 
Jelly  Beans,  pails..  12 14 

Jelly  Bird's  Eggs  17 

Jelly    Cranberries  17 

Jelly  Limes  17 

Jelly    Raspberries  17 

.Tordon  Almonds,  fine.... 45 
Jordon  "Almonds  ,imitationl8 

Licorice  Beans   15 

Red    Hots  25 

Ringed   Marbles  16 

Sugar  Coated  Licorice  Tab- 
lets  20 

Sugar    Almonds  25 

Sugar  Plums  16 

Cream  Goods. 

(5-lt)  boxes) 

Fondans    Creams  14 

Hand  Dipped  ; 

Hand  Dipped,  with  nuts  on....:. 

Fruit  and   nut   ices  18 

Cream    Peppermint  20 

Crushed  Fruit  Bonbons.. 32 

Chocolates. 

(•5-lb  boxes) 


Chocolate,    plain  H 

Chocolate  .Hand  Made  20 

Chocolate  Dipped  Bonbons.  .20 
Chocolate  Dipped  Bonbons 

with    nuts  >23 

Chocolate   .Climax  ,30-rb 

pails   19 

Chocolate   Chips   25 

Chocolate  Nonpareil  Drops. 20 

Chocolate    Wafers  22 

Chocolate    Cream  Tablets 

30  in  box   1.10 

MarshnialloTt'.i.  A'ouKa'n.  Kto. 
Occidental  Marshmallows,  5 

tb  tins  28 

Occidental  Marshmallows,  3 

lb  tins  30 

Dipping  Marshmallows,  5- 

Ib  boxes   2.1 

Angel  Food,  5-Tb  boxes..  .20 
French  Nougat,  30  5c  slices 

in  box    1.00 

Walnut,    Apricot  .Spanish 

Nougat,  5-lb  boxes  ,lb....25 
Sundries. 

Opera  Carmels   19 

Rock  Candy  .white  &  red  .LI 

Rock  Candy,  brown  16 

Licorice  Drops   20 

Licorice  Sticks,  Ifi  to  lb..  .28 
Licorice  Tablets.  5-th  box....  1.25 
Licorice  Tablets,  2  (  5o  !ix  .80 
Licorice  Penny  Sticks,  100 

in  box  65 

Buttercups,  o-lb   tins  25 


Gum  Goods 

(5-rb  boxes) 
A.  B.  Onm  Drops,  asstd....9 
A.  P..  Gum  Drops  licorice  9 
A.  B.  Gum  Drops,  cryst'zdll 
A.  B.  Bonbons,  plain  inbls  7 


12 

;  A  .E.  Bonbon?,  fancy,  inbl  7V4 
I  A.  B.  Bonobns  , fancy,  crys 

talized,  5-lb  boxes  15 

j  A.   B.    Fruits  18 

!  Royal  Gum  Drop.i  15 

I  Genuine  Gum  Drops,  hard  26 
'  .lellv  S(|uari-.s  .a.saorted  . .  1 4 

Rljo'u  Slicks   I"S 

Hplceil   Jelly   l>ri)ps  :;i> 

New  Turkl.sh  FiK.s  I'l 

li'ig  T'asti-  .i)laiii  I  i 

Fig  Paste,   irii'oliir  is 


Chewlnic  Gum. 

Single  Box 

Sweet  Heart,  per  box  60 

Sen -Sen.  20  pieces  UO 

Sweet  Heart,  20  pieces..  .60 
Blood  Orange,  20  pieces.  .  .CO 

Chiclets,  40  5c  pkgs  1.2ri 

Chiclets,  10  10c  pkgs  80 

Newton's  Pepsin.  20  [ikga  <"•• 

Pearlo,  40  5c  package   l.O* 

Department  21. 


C«\CKEKS. 

Animals   12H 

Animals  Iced  15  . 

Assorted   12 

Assorted  Extra  14 

Assorted   12 

Assorted  Extra   14 

Automobiles   12 

Assorted  Fingers   15 

•  Boston   09 

Butters,  Templar  09 

Champions   09 

Chocolate  Wafer   18 

Coco  Taffy   •.  . .  .15 

Cocoanut   15 

Currant  Cakes  12^4 

Cornhills   H 

Cherry  Marshmallow  18 

Cracker  Meal  06 

Cracknel,  plain   22 

Creole  Belle   16 

Dainty  Chip   14 

Dainty  Marshmallow  16 

Digestives   09 

Egg  .Tumble   14 

Fig  Bar   ^  14 

Fruit,  Iced   10 

Fruit    Biscuit   14 

Fine  and  Dandy   IS 

Fruit   Sultanas   14 

Golden  Cream   IS 

Grahain    Gems   09 

Ginger  Cake  10 

Ginger  Nut   11 

Graham   10 

High   Tea   15 

Honey  Comb,  Ired  14 

Honey.  Frtnted  14 

Iced  Sw»ets   14 

loed  Squares   H  • 

•Tennie  Lind   12 

Lemon   Snap   11 

La  Grand   11 

Lemon  Biscuit  II 

Lemon  Wafer  14 

Lifllo  Egypt   .14 

Lunch  Banquet  14 

Luncb,  Oakland   09 

Lunch.    Coast   09 

Monitor   09 

Marshmallow,    Walnut    . .  .1$ 

NIcuacs   i;'i 

Nicuacs.  No.  1  11 

Orange  Wafer   14 

Oysteretts   OS 

Pilot  Bread  04 

Pretzel   10 

Popular.  &Iixed  l;^ 

•  Picnics   07  H 

Pilot.  Extra   05 

Pretzellelts   11 

Pineapple  Delight   16 

Red  Cros.i?  Oyster  08 

Salicn  Snonllake  14 

Snowtlake   14 

Seed   Cake   12 

Sa!H"d  Fingers  10 

Snowball   15 

Saloon    Pilot   07 

Sue.-r  r-.-.nkip.i   12 

:''"la   06 1; 


J.  nnj 


S8 


5tf;T Jei^jU 

9/,-     Zp  (UOIJBO)  »1UOM  18a 

Qp  X  zop  'suo^j'BO  <u-t  'emv-u'ejo 
OS'  sun  m-E  'ssjBH.uous  3UIIBS 
OE'    sun   <U-Z   ■il^unq:  janbuug 

OS'  zop  'aii8noiuaT-a))3.i3auif) 
001  zuP  'M-'una  pEOj|(EH 

09 zop  'S(1t;us^  .inoj  3!a 
60 loiid  .lAqdaz 
9X'  • s)aoA\s  anoA( 
91-  •  •  MO|iT;uiiisjt;i\i  's^auitjjVi. 
9X paiaossy  'SJaj^Al 
EX 'i'Bus  •BIUUEA 
»X ■  ■  ■  linasia  •BUIU^A 
60 Jajiha  j-B^s 

il  aajEAl  AjaaqMEJ^s 

10 u.nxa  -epos 

02-  ••(aaiias  os^)  g    on  ^pog 

80-  ••   (Jaips  OCX)  Z  'ON  'Epos 

09"  zop  (.lauafe  og)  i  om  Bpog 
10 U00IT3S  '^pos 
10 T3j;xa  '^pos 

Department  22. 

FANCr  GROCERIES. 

This  Dept.  is  corected  by 
Wellman,  Feck  &  Co. 
Weliman,  Peck  &  Co.;  Haas  Bros. 

Bouiliion  (%psules. 
^airir's,    10   capsules   in  box 
>tf  doz  boxes    3.00 

BEEF  EXTRACT 

"Rex,"  2  oz  per  doz   4.40 

4  oz    "    "    8.00 

5  oz    "    •■   14.75 

"  IG    oz        "    "   .27.50 

Marshall's  2  oz,  per  doz....  2.65 

"       4  oz.,  per  doz   4.75 

Llebig's  2  oz,  32  12s  to  cs,  dz  4.50 
4  oz,16  12s  to  cs    "  8.40 
"        8  oz,  8  12s  to  cs,     "  15.90 
"   •  16  oz,  4  6s  to  cs.     "  29.75 

Libby's,  2  oz,  per  doz   4.45 

4    oz,     "    "    8.00 

"      8   oz,    "    "   14.00 

"    16   oz,    "    "   26.00 

Capers. 

Capotes,   1   d  in  case.... 1.00  1.50 

Nonpareil,    small    1.50 

Nonpareil,  large    2.25 

Nonpareil,  Imperial  qts.  10.00 
,  2  litre. . .  20.00 
,   4    "    ...  37.50 

CHOCOLATES. 
Baker's. 

Jurrealstar«d  saarantee  under  National 
Pure  Food  Laws  is  Serial  No.  90  , 


'S 

COCOA 


48  HieHEST  AWARDS 
IN  EOmANO  AMERICA 


(Ejtabliidisd  17S0) 
DORCHESTER,  KASG. 

PtT  Lb. 

Premium  No.  l  Chocolate.  12  and  25  lb. 

boxes  ........... 

Vanilla  Chocolate.  C  ^nd  12  Jb.  bjxcs 
German  Sweet.  6  and  12  lb,  boxrs       .  . 
Breakfast  Cocua,  J*i  lb.  lixts,  ijlain,  G  lb. 

boxes   

Breakfast  Cocol.  H  lb.  tins.  12  tb.  boJtsa 
Cracked  Cbcoa,  H  lb.  pi!S..  12  lb,  boxes 
Cai^CHS  Sweet  Chocolate.  6  lb.  bo^ws  . 
Soluble  Chocolate  Uwt  or  cold  sod.i).  I  lb. 

cans  
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German  Sweet,  6-rb  boxea  %s 

and    %s  25 

Kagle.   12  Is  25 

Premium,  12  Is  34'4 

Vanilla,  12   44 

Powdered,    \iS.    Vis,   Is  12  It) 

boven   20 

Subject  to  quantity  dlscounnt. 

Ghiradelli's.     In  paper. 

Eagle,   2t  1-11)  


Eagle,  12 
Kagle,  12 
Eagle,  12 
Cr^scenl,  i 
Crescent,  i; 


1-lb. 


Ill  11)  .  .  . 
G   to  lb. 


.23 
.24 


.18', 
.19', 


Cal.  Sweet,  6,  G  to  lb  25',i. 

Cal.  Sweet,   12,   6  to  t1>  24 

Monarch,   12  and   ',4    lb  27 

Monarch,   12,   1-lb  20 

Monarch,    12,         tb  27 

Star,    24    1-Ib  19 '/a 

Star,    12   1-rb  20 

Ground.    In  tins. 

Ghirardelli's,    12    1-tb  281/2 

24    1-m    tii?s   28 

60    l-Ib    tins   27% 

GO    3-Ib    tins  26 

30  3-rb  tins   26 

60  10-lb  tins  25% 

1    35- lb    tins  -....25 

In  delivery  cases. 


Ghirardelli's. 

60   S-H)   tins ,  , 

26 

Venard's,  24 

1-tb  tins  

.  ,  21 

Venard's,  20 

,  20 

Miner's,  12  1 

231/a 

Miner's,  24 

23 

Miner's,  20 

.  .22 

COCOAS. 

Baker's  Bkfst,  %s.  Is  and  53.42 
Van  Houten's,    >4s  and  .%s..83 

"■•an  Houten's,  Is  80 

noyal    Dutch,    12    '4  s  77 

Hoyal  Dutch,   12  Is  60 

JBpp's,  14  %s  38 

Fry's,    12    V2S  ,  39 

Webb's,  6   V2S  23 

I.owney's,  6  '/2s  37 

Ghirardelli's  Bkfst,   6   %s  401/2 

Bkfst,    12    1/2S  40 

Impri,    6  &  12    1/23. 52 

^**^^ltT•i  BHIst,  6  %s  37% 

*«»iser'fc  Bkfst,   6  l-5s  39 

Van  Ifcmaen'B  Dutch.  l-Ib....ou 
Van  EmQon-n  Dutch.,  %-rb....70 
Van   Emden's   Dutch,  %-n)..75 

Cereal  Coffiee. 
Postum,  24  %'s,  per  doz.... $1.35 

•OBtum,  36  I's.  per  doa   2.25 

Chutney. 

Bombay,  assorted  qts  $6.25 

"       assorted  pts   4.00 

Major  Grey,  qts....  7.50 
"       Major  Grey,  pts....  4.50 

CIDER. 

Mott's   boiled,    doz   qts   3.25 

Monroe's,    champagne,    doz.  .  2.50 

"         boiled,   doz   2.75 

.Bidweirs.     "        "   2.50 

COCOANUT. 
Baker's. 

Baker's  Drifted  Snow,  pails  14 

Bbls,   126   lbs  13 

Brazil  shr'ded  or  Table  Talk, 
long  thread,  20-rb  pails  tb.l4 
150-lb   bbls,  per  lb.  13 
Table  Talk  in  parchment  bgs, 
cases  of  30's,  GO'/o's  or  30 %'s 

and  15  I's  14Vi 

Schepp's. 
Shi;edded  l-tb  pkgs,  per  tb..23 
"         %-lb  pail,  per  lb.. 24 
"         k-lb  pail,  per  lb.. 25 

•'       12   Dc  pkgs  47',^ 

Dunham's. 
Shredded,  1-tb  ppr,  per  lb... 27 
%-m  ppr,  per  lb.. 28 
"         Vi-Ib  pksc,  per  tb.29 
COFFEE  SUBSTITUTES. 
Postum  Cereal. 
No,.  1,  2  dz,  sml  pkgs,  per  dz  1.35 
No.  3.  3  dz,  Irg  pkgs,  per  dz  2.25 
No.  0,  1  dz,  Irg  pkgs,'  per  dz  2.25 


fS 

EVAPORATED  Ivnx.KS. 

BORDEN'S 

MILE  CO. 
All  Borden's  Brands  Guaranteed. 


doz. 


6.80 


Eagle  Brand — 

Condensed  Milk,  4 
Pioneer  Brand — 

Evaporated  Milk  (Unsweetened) 

Tall  Cans,  4  doz   4.25 

Small  Size,  4  doz   2.00 

Challenge  j   4.65 

Floral    4.50 

Rose    4.75 

Borden's  Malted  Milk. 

Trial  size,  pe  rdoz  90 

Small  Size  4.00 

Large  ize    8.00 

Hospital    Size  33.00 

Alpine  Milk. 

,  1   to  5  case   4.05 

,  5  to  10  case   4.00 

,  10  to  25  case   3.i).'> 

2!)  to  50  case.  ....... 

50    cases   or  more.... 

96  to  case  


20-oz. 
20-oz. 
20-oz. 
20-oz, 
20-oz, 
S-oz, 


Gal.,  6  to  case  

Carnation  Milk. 

20-oz,  1  to  4  case....   4.05 

20-oz,  5  to  9  case  .  4.00 

20-oz,  10  to  24  case   3.95 

20-oz,  25  to  49  case  

Gal.,  6  to  case,  10c  less. 
'  Miscellaneous. 
St.  Charles,  4  doz  in  case.  . .  .  ?4.50 

St.  Charles,  5  case  lots   4.40 

Jersey,  4  doz,  per  case   4.00 

Lily    4.25 

Highland   4.25 

Pet,  Fam.,  4  doz  to  case....  3.35 

Baby  Pet,  6  doz  to  case  3.00 

Cottolene. 
Single  cs.  5  cs.  10  cs.  25  cs 

Small   7.25        7.15    7.10  7.00 

liedlum  ...7.25        7.15    7.10  7.00 

Large   7.25       7.15    7.10  7.00 

GELATINE. 
Bromangelou. 
(Straight  and  assorted  flavors: 
Raspberry,     Lemon,  Strawberry, 
Orange,   Cherry,  Chocolate). 

Large,   2  doz,   per  doz   1.20 

Small,  3  doz.  straight  or  as- 
sorted, per  doz  99 

Silver  White  Keystone,  per  dz  1.00 
Minute,  per  doz  ............  1.00 

ftnox's,   per  doz   1.25 

Knox's  per  gross  15.00 

Knox,   Acidulated,   per  doz.  .  1.20 

Cox's,  per  doz   1.15 

Keek's,  per  doz   1.10 

Plymouth   Rock    1.20 

(1  doz.  free  with  3  doz.) 

Sheet   35 

Glnser  ConfectlOBs. 
China,  per  case  of  6  stone 

jars    2.50 

China,     Chyloong:  small 
stone  pots,  per  doz  


16 

Crystallized  glace,  %-lb. 

tin,  per  doz  2.50 

Hops.  • 

No.  1,  %  lb,  30-K>  box,  it...,.  .30 

No   1,  1  Jb,  30-rt)  box,  Tb  30 

Less   than   ?,0-li>   boxes  31 

Junket  Tablets. 

1  ' '.   iluz  in  contatrter,  per  dz  .80 

I.emon  Sugrar. 
Gilt  Edge,  24%s.  per  doz.  .  1.3'7% 
Gilt  Edge,  24  I's,  per  doz. .  1.85 

Lime  Juice. 
Tahita,  24  8  oz,  per  doz.... $1.25 
Tahlta,  short  measure,  16-oz.  1.50 
Tahita,  full  measure,  32-OZ..2.50 

Tahita,   bulk,   gal   1.00 

Olives. 
Bottled. 
Queen  Olives,  10  oz,  oval, pts, 

2  doz    3.00 

Fluted  Stuffed  Olives,  5  oz., 

doz    1.10 

10  oz^,  oval  olives,  pts,  2  dz,2.50 
i5aby  Pimolas,  10  oz.,  2  doz..  3.65 

Baby  Pimolas.  24  18s   6.26 

Manzanilla,  8  oz,  4  doz.  . .  .  1.25 
Manzanilla,  5  oz,  4  doz...."  1.10 
American  Ripe,  pts,  tin,  2  dz  2.25 
American  Ripe,  qts,  2  doz...  3.75 
Old  Mission  Ripe,  pts,  4  doz.  1.80 
Old  Mission  Ripe,  qts,  2  doz.  3.25 
White  Label,  S-oi.,  Manzanlllas. 

Per  doz 

5-oz.,    Manzanilla   1.30 

S-oz.,  Queen   ,   1.85 

10  oz.,  Queen  2.35 

14  oz..  Queen    3.75 

22  oz..  Queen   6.75 

02  oz..  Queen    9.00 

64  oz.,  Queen  16.00 

5  oz..  Stuffed    1.30 

IG  oz..  Stuffed  J   2.65 

Olive  T)il. 

1  doz  qts  (California)  per  dz  8.00 

2  doz  pts,  (Californiaj  per  dz  4.25 
4  doz  Vz  pts(California)  pr  dz  2.25 
Gallon  tins,  "  each.....  2.50 
%  gal.  (California)  each  1.50 

>licelle  Brand. 

4  doz  %  pts,  case   9.00 

2  doz  pts,  case   8.60 

1  doz  22  oz.,  case   9,80 

1  doz  qts,  case   8.00 

Old  Mission. 

1  doz  qts.,  case   8.00 

2  doz  pts.,  case>   9.00 

2  doz  Vi  pts.   4.80 

Grosan's  Purity  OJive  Oil. 
Qts.,  6  to  gal,  12  to  cs,  pr  cs.  7.50 
Pts.,  12  to  gal,  24  to  cs,  pr  cs.  .  8.00 
'/.  pts..  24  to  gai,  48  to  cs.  pr  cs  8.50 
Gal.  Can,  8  to  case,  per  can.  2.40 
%  Gal  Can,  12  to  case,  pr  can  1.30 
Mushrooms. 

doz. 

Le  Court,  100  to  case  $3.,50 

La  Forrest,  100  to  cs   3.00 

Hotel,  100  to  case   3.00 

Fancy  Stufted,   pts   4.00 

Peanut  Butter. 

Heron's  2  doz  to  cs,  per  doz  2.40 
Imperial,  2  dz.  No.  4,gJass,dz  1.10 
"       2  dz.    No.  %, glass,  dz  2.10 
"       1    dz.  No.  1,  glass,  dz  3.25 


Peels. 

Citron, 

.23 

Citron, 

10-rb  box  

.23% 

Lemon, 

25-Ib  box  

.15 

Lemon, 

10-Ib  box  

.15% 

Orange, 

.14 

Grange, 

.14% 

Plnm  Pnddlnr. 

Curtice, 

.  .Jl.lO 

2.50 

.  .  6.50 

HOOPKR  &i  JENNINGS 

Importers  and   Wholesale  Grocers 
Teas,  Coffees,  Dried  Fruits,  Provisions,  Cigars  and  Tobaccos 
462-468  Bryant  St.,  bet  2nd  and  3rd  Sts. 
Telephone  Temporary  674  San  Francisca 
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Ddpartment  3S. 
PICKLES,  VINEGAR,    RELISHES,  ETC. 

Thli  1>epartaient  U  corrected  each  week  by  the  Paciflo  Vlnesar  # 
Pickle  Works. 
PICKLES  IM  BUJLK 
California  Home  Brand 

Sour  _       Sweet  _ 
Liniroi  lily ^ssoFted  by  Hand  and  Count    I'i  bbljw,  bblJVj  bbl|%  bbl 

Guaranteed. 
8l>ecial  Small  Gherkins 

%  bbl.  6000,  M  bbl  3000 
Special  Small  Mixed 

Same  count 

Gherkins 

',2  bbJ    4000,  U  bbl.  2000 

Mixed 

Same  count 
Special  Small  Medium  Pickles 

1,2  bbls.  3000,  U  bbls.  1500 
Special  Small  Medium  Mixed 

Same  count 
SmnI'  Medium  Pickles 

%  bbls.  2000,  Vt  bbls.  1000 
Small  Medluij^  Mixed 

Chow  Chow 


Same  size 


DILLS 


GountI  1800 
„      I  15.00 


1500 


|o:i  gal.|lS  gal.|32  gal. 

16  gal. 

24.00 

12.59 

24.00 

12.50 

21.00 

11 .00 

21.00 

11.00 

13.00 

7.00 

IS. 00 

9.50 

13.00 

7.00 

18.00 

9.50 

12.00 

6.50 

16.00 

8.50 

12.00 

6.50' 

16.00 
15.00 

8.50 
8.00 

bbl  1  U  bbl  1  Vs  bbl  |  M  bbl 
1200  1     600     1     1000  1  500 

10.00  1 

6.00  1 

9.50  1 

5.50 

'bbl 

California  Home  Brand, 
our  and  O^et,  (Plain  or  Mixed),  German  Dill,  Chow  Chow  and 
Oiouns 


Swt 
Mid 
DiUs  ■  gets 


Barrels,  50  Gals .... 
'.3  Barrels.  o2  (Jals. 
14   Barrel.s  16  Gals. 

Kegs,  10  Gals  

Kegs,  Gals  

rails,  5  Gals  

Pails,  gals  

Pails,  1  gal  I  .651 

Sd  kegs,  10b,  S  gal8...|  3.50| 
Sd  kegs,  5%  4  gals....|  l.Tof 
Sd  kegs,  3s,  2^3  gals..]  1.25| 


I  Nol  .\'o2  No 
'  Smll  Mdn  L,rg 
.  |$O.S6l5;0.33i$0.2S|.$0.2S|.S0.60 
.j  .3S| 
.1  .401 
•I  .421 
.1  /■14I 
■I  .441 
.55 1 


Sweet 

Gher- 
kins 


to 


.o3| 

.:J01 

.391'  .C2J» 

.37! 

.aai 

. 1 

.:M|  .67"; 

.41 

...  .1 

.361  .70 

.411 

....| 

.36i  .70 

.501 

....| 

.3S|  .75 

.601 

....| 

.501  .85 

2.001 

2.751  5  50 

l!65| 

1.001 

1.501  3.00 

1.15| 

.851 

l.Ooj  1.75 

1S0.5 


.62 

.62% 

.65  I 

.65 

.70 

.80 
5.00 
2.75 
1.60 


.60 
.70 
3.75 
2.00 
1.50 


S>  c 
o 

|$0.80 
1 

.84 

.86 
.88 
.88 
1.00 
1.10 
7.25 
3.75 
2.25 


"CENTAUK  BRAND" 
Son*  (PlaiM  or  MLxed),  German  Dill,  Chow  Chow  and  Onions 

Midgets  Small  Medium  Select'd  Dills  Chow  Onions 


Nol 
sml 


arrels,  SO  gals   

a  Barrels,  32  gals  

Vt  Barrels.  16  gals  

Kegs,  10  gals   

Kegs.  5  gals   

Pails,   2  gals   

Pails,  1  gal   

Stand  Kegs,  lOs,  8  gals.  . . . 

Stand  Kegs,  Ss,  .4  gals  

Stand  Kegs,  3s,  2V2  gals... 


No2 
Mdn 
$0733fj0r3Q  $0.25 
.35  .32 
.371  .34 
.391  .36 
.38 
.47 
57 


.411 
.51 
.611 


.251  3.00 
1.651  1.50 
r.l5|  i.ooj 


No3  Ger 
Irg    I  man 
slctlDils 
$0: 


27 
.29 
.31 
.33 
.3f5 
.4 


00    ~  S 
I  u  O 
$0;321$0.2'o 


.34 
.36 
.38 
.40 
.50 
.60 


1.601  2.501  3.20  2\50 
.801  1.35i  1,60  1.25 
.701     -901  l-lOj  1-00 


.27 
.29 
.31 
.33 
.40 
.50 


PICKLES  IN  GLASS 
California  Home  Brand 


CEMAUK  BRAND 
American  Style — Square  BotHEng;.  style.  Round  i 

i~Pts.  r  Qts.  I Gal r  Gal.~ 
1.20  I  1.75  I  3.00 
.00 


Tomato  Cn(biii>— In  Bulk. 


Bbl. 
50  Gl. 


>.'s  Dbl 
S2  Gl. 


■^4  Bbl.  1001.  6  01..  St'ndard  kec* 
16  Gl.    Keg    Keg    lO's      5'e  3's 


Cal.  Home  Brand.. 

Sunrise   

Sunset   


.56  I    .<,U  I    .05  I    .68  I 
.45. 1    .50  I    .50  I    .58  | 
.36  I     .1"  '     .4.1  I    .48  I 
T.\IU.K  SAtCE. 
In  GlUk*. 


.70  I  6.50  I  2.75  I  2.00 
.60  j  4.60  2.50  1.76 
.60  I  3.76  I  2.00  I  1.50 


Cal.   Home  Brand. 

Worcestershire   i  l.i'o  :  2.11O  | 

Chestershlre   |    .7.'.  j  1.50  |  -  Jo  || 

Talile  !S:ii»i-v  in  Bulk. 
1  Bbls  I U' bills; 'i  bl.i;  10  G  | 


In  Jugs  Gal^ 

I "4  PIS)  Pts.  I  Qts.  11 '.4  Galj  i  G«l|  2"^GalirTlnB' 

'Tj'2.00  I  3.00  I  4.06  II    .75  I  1.26  T  2.26  W  '.iS 
3  00  II 


.65 
.3o 


1.00 
.60 


2.00 
1.20 


11  .<5 


150  G  1 


G  i  10  G  I  Ktg 


5  G 
Keg 


Standard  Kegs 
lO's  I  ~6'8  I  '  3's 


Cal.  Home  Band. 
Worcestershire  . . 
Chestershlre   


.80  I 

.55  I 


.82  I    .84  I 

5T  i     .5n  I 

VIMJOAIi 


.86 

.61 


.gs 

.63 


7.00 
5.00 


S.60  I  3  00 
2.60  I  2.00 


Commercial  Wine,  Ciiler,  .Mult  or  Spirit  Vloecar 


Barrels   

Barrels    .  . 
U    Barrels    .  . 
10  Gal.  Kegs 
S  Gal.  Kegs  .  . 
5  Gal.  Kegs  . 

4  Gal.  Kegs  . 

5  Gal.  Keg  I  . 


1 1 

.16  1 

.17 

.18 

.20 

I'i 

.18 

.19 

.20 

.24 

1  s 

•-'0  , 

.21 

.22 

^24 

.26 

.22  1 

.23 

.24 

.26 

.28 

.22  1 
.24 

.24 

.26 

.26 
.28 

.28 
.30 

■.'  1 

.25 

.26 

.28- 

.30 

2  1 

■ 

.27 

.28 

.30 

.32 

HIGH  (;IC.\!>E  Vl.NEGARS 


California  White  Wine  Vlii- 
California  Red  Wine  Vineg  i 

Apple  Juice  Vinegar   

California  Home  Brand  Pui< 
Cases  of  one  dozen  uarts.  . .  . 


i'likling  Vinegar. 


Barrels 
...  .30 
.,.  .30 
...  .25 
..,  .25 


M  Bbls 
.36 
.35 
.30 
.10 
2.50 


Tomato  Chutney. 

Chili  Sauce  

S&lad  Dressing.  . . 


RELISHE.S  .\XI)  fOXDI.MENTS. 
SliitcclliineoiiN. 

  I  6  oz  , 

.  I  1.25  V 

  1-25  I 

 I  1.25 


'  J  Pt  l    Pi.  10  ox 

1.75  j  2.50  I  1.35 

1.75     Z.oO  I  1.35 

1.15     2.60  I 


Calirurni:! 


Sweet  Relish  

East  India  Relish. 

Red  Hot   


Hume  Brand 

I  8  oz 


Pts 


14  OSj 

.95  I  2.00  f  2.75'r 
.95  I  2.00  I  2.75  I 
.95  I  2.00  I  2.76  [ 


Pat.  Top-^Bnglish  or  Octagon 

1  10    oz  1 

Pt.  1 

Pt. 

Qt. 

Gebrkins  iSour   

1     1.35  1 

1 

60  1 

2.30 

4.i)0 

Mixed  Pickles   

1     1.35  1 

1 

60 

2.30 

4.50  1 

1     1.35  1 

1 

60  1 

2.30 

4.50 

1    1-75  1 

00  1 

3.25 

1     1.75  1 

1 

90  1 

2.75 

5.00 

1 

90  1 

2.75 

5.00 

rSeret  Gurken  

1  1 

1 

2.75 

5.00  . 

Gherkins   

MIxei  Pickles   jl.20  I  1. 

t;how  Chow   1 1.20  I  1.75 

Picalilli   11.20  |  1.75 

Mexi.;an  H.  t  11.20  |  1.75 

Ca,l.  Onions  11.20  I  1.75 


TOMATO  CATSrP. 


|ln  Glass,  per  doz.  ||     Jugs,  per  Jug      ||1  Gal.  Tins 
^      1^  Pt.j    Pt.  I    Qt.  II'/;  Gl.ll  Gal.|2  CTalJlSc^r.tp|Ft..tp 
CaV;  Home  Br'and.l  1.35  |*2.25  |  3.25  H    .70  j  1.00  I  1.90  ||    .80  j  .75 

Sl»*rT)se   I  I  I  II     .5'>  I     .S5   I  l.KO  ||     .«S   I  .«» 

Su3»ir,.   I     .90  I  1.K5  I  2.75  II     .35  |     .60  |  i.20  ||    .55  |  .50 


ca.^e  free  with  Ove. 


G.  &  D.,  Is.  2  doz  to  cs.  dz.  .  2.50 

2s,  12  to  cs,  doz..  4.50. 

"       3's,  6  to  case,  doz.  .  C  io 

4'3,  6  to  case,  doz.  .  8..'.0 

R.  &  R..  Individual,  doz   l.OO 

"       I's,    per   doz   2.65 

"       2's,    per    doz   4. 60 

"        3's,  per  doz   7.10 

Salad  Dressing. 

Durkee,  small.  2  dz,  per  doz.  .  2.50 

"       large,   1  doz.  pr  doz  4.v.'"i 

"     picnic  size.  4  dz,  pr  dz  l  .uu 

My  'Wife's,  1  doz,  16-oz.  casu  3.25 
•J                    Salad  Oil. 
Tierces,  about  50  gal.,  gal.. -5  .7.7 

1  gal.  tins.  10  to  case.  gal....  1  u<i 

5  gal.  tins,  1  to  case,  gal  :ij 

1;  gal.  tins,  20  to  case.  gal..  1.10 

Quart  bollles,  12  to  case,  doz  2.»5 

Pt.  Bottles.  24  to  case,  doz..  1.5u 

',3  pt.  bot.,  36  case,  doz  

Saratoga  Chips. 

(r,cS3  5  per  cent.) 

Bulk.  15-lb  box   3  no 

Cartons,  6-oz.,  24  in  case,  doz  1.3U 

SALT. 

Cal  .Table  &  Dairy,  75  2"8,  611 
2',-j's.  50  3's.  30  5's.  15  lOS 

and  R  20.q.  per  bale   1  ".I 

Do  50- Hi  bags,  ton  U'."" 

i^ecllc  s  Steriiizl-d,    ~ii  50 
3's,   40   4's,   30  6'a.  15  lO's, 

and  8  20.=.  i»or  bale   2.25 

Do,  50- lb  bags,  ton  none 

Leslie's.   50s   20.00 

Impld  i<iverpooI.  508,  ton .  . .  .  2O..1O 
■    ••  ••        100s,   ton.  . .  .  19  50 

200s.   Ion.  .    .  19  00 
Genuine  Werrington.SOs. pr  ton20.0U 

H.  R.  H.  Liverpool. 
Bales^  of  75,  2s,  per  bale.  .. 


Bales  of  50  3's.  40  4's.  80  6's, 
15  10.«i.  S  20s,  per  bale.... 

Bags.  50.^,  per  ton  

H'ercester. 

Worcester  Dalry.bbI  320  lbs  (5 
bills.  5.251  

\\  —....lor  Dairy,  bbl  a20  lb«, 
10  bbls   f.  

\\u.cc;>itir  fable,  140  2s.  10( 
1  bbt 

and   60   5s   S.75 

Won^eslL-r  Table.  30    10s  5.r.n 
.\\c  ires  tor  Table.  5on>  sacks, 
Irish  Linen   fO 

Ropk  Salt. 

Halt-Ground.  100-lb  sk-^ 

"  "       50s.  luii  I 

.Slock,  lou-llj  .sack,  per  ton. 

50s.  ton   


Pnrkage  Sail. 

Leslie's  Slerlized.  4X  2'8. 

24  3's.  . 


4.73 
5  hbl 


1;.  S.  V.  V 
n  s.  V.  I' 

It.  S.  V.  I- 
L.'B  Cabin 


2s. 


.'4  to  case.  .  . 
.  38.  24  to  cs.  pr  cs. 
,  5s.  20  to  cs.  pr  cs. 

21  2s  

C<>lery  Sail. 
Durkee's.  1  dos  In  box  

80LPS. 

.Vndors'in's  20  vHrietivs  

Campbell'F.  21  varieties  

Snider's,    Tomato.    3's.  . 

I's.... 

\'an  Camp's.  21  variolic: 
blbby's,  2's,  assorted.... 

I's.  •'   

''     ctmceulraled.  I's. 


2  00 
2  50 

2  sri 
■J  no 
.'  50 
1.70 

1  25 


90 


I  49 
1  n» 


1 
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Franco-American. 

Qts.  Pts. 

Mocli-Turtle.  Ox-Tail,  Con- 
somme. Bouillon, Julienjie, 

Vegetable,  Beef,  Pea.  .3.15  l.SO 

Chicken   3.60  2.00 

cJUliluu   o.oO  .i.UU 

Green  Turtle,  thick  7.00  3.60 

clear   9.50  .... 

Mulligatawney  ■  3.50  2.00 

Tomato   3.15  1.80 

Assorted   Z.Z5  1.8S 

XriUUos. 

1-16  glass,  per  doz   3.60 

1-  16  tins,  per  doz   2.75 

%  tins,  per  doz   5.25 

%  tins,  per  doz  10.45 

%  tins,  per  doz  20.36 

TeaNt  Cakes. 

Magic  Yeast,  case   1.20 

Yeast  Gem,  case   1.15 

Great  Western   1.00 

Glllet's  Magic    1.20 

Yeast  Foam    1.20 

This  Dept.  is-  corrected  by 
tillmaan  A  Bendel:  Vac.  Vinegar  & 
Pk-kle  Works. 

CATSUPS. 

tnider's,  qts.  doz.   3.75 

pts  "    2.40 

"       1V4   pts,         "   1.40 

Griffon's. 

H-pints,  per  doz  1.12% 

Pints,  per  doz   1.85 

Quarts,  per  doz   3.25 

Miscellaneous. 

Campbell's,  '/z  pts,  doz   1.15 

Heinz,  10-Oz   I..'* 

"  12-oz   

17-oz   f 

Blue  Label,  25  ',2 -pts.  to  m 
Blue  Laiiel,         pis  to  c».  . .  t^-o 
Blue  Label.  12  qts  to  cs.  .  .  »..»♦ 
Golden  Star,  gal  jugs.  do«.  .,  .aoa* 
"    qt.,Jugs,  doz.  .  .  t.CI 
"         "    pt  jugs,  doz.   .  .  2.8S 
"         "     Yq  pt  jugs,  doz.  1.40 
I..ung's  Fruit  Catsup. 

Pts,  24  t  o  CI,  caM  4. 75 

Vs-Pts,   48   to  OCb    5.75 

"      2,  5  and  '      «  Au,  tb  1.60 
8AV0M. 

Holbrook'B,    %   pti   2.40 

L-ua  &  Perrin  s,  small   2.75 

Lea  &  Perrin's,  medium   5.00 

Lea  &  Perrin's.  large   8.25 

5"  cases.  5c  per  doz  less. 

Tulyasco,  Mcllheny    4.00 

Tobasco,   New   Iberia   3.50 

Bengal  Worcester,  '/i;  pt  85 

.bengal  Worcester,  pt   1.25 

Popper,  spriiU-'a  top,   '/a  pt..  2.00 

Kunerior  Pepper,  small  90 

Buperior  Pepper,  large   1.50 

Libhy's  Manchester  Sauce,  24 '^i 
pints,  per  doz.   1.20 

HORSE  BAUI8U. 

Picnic  Gems,  doz  95 

Tints,   rtoz  95 

Medium,    doz.   1.30 

Quarts,  doz   2  50 

lO-Gal.  Kegs,  gal  78 

5-  Gal.  Kegs,  gal  80 

2-  Gal.  Pails,  gal  85 

1-  Gal  Pails,  gal  9flk 

standard  Kegs,  10s.  keg   6.50 

"  "    5s.  keg  -.  .  .  3.25 

"  "  '      3s,  keg   2.00 

FRENCH  MCSrABD. 
(In  bulk.) 

.  Cal. 
Home  .Stan- 
Brand  dard 

Bbl,  per  gal  35  .30 

Vz   bhi,  per  gal  37  .32 

'4  bbl,  per  gal  40  .34 

lOJGal    Keg  42  .36 

6-  Gal.  Keg  45  .38 

2-  Gal,    Pail   50  .45 

1-Gal.    Pall   60  .55 

Standard  Keg,   lOs   ;;  50  3.00 

58   1.75  1.50 

Zn   I  .-jO  1.25 

In   OlaSR,  Cal.   Hom«  Brand. 

*  oz,  2  dz  to  case,  per  doz  !I6 

14-08,  2  doz  to  i-iiBe.  per  doz  l./S 
standard. 

C-o«,  small  hbl  HO 

S-oiB,  tiiiSBi)ii|i>r(    90 


2.50  20-lb    ....  10.00 

2.90  25-n)   11.00 

3.40  30-tt)   13.00 


.06 


42 

16-oz,  "   .  1.40 

S.4UEBKRAIJT. 
Cal.  Home  Brand— Dry  Pack 

Bbl.,    50-gal  15.00 

Vs-bbl.,    32    gal  10.50 

M-bbI,,    15    gal   5.50 

lO-QBl  Kegs   3.25 

6-Oa1  Kegs   1.75 

J-Gal  Pails  85 

1-Gal  Pails  60 

Standard  Kegs.  10s   2.50 

Department  24. 
GBOCEEY  SUNDRIES. 

This  Dept.  is  corrected  by 
Haas  Bros.;  Wm.  ^.uff  Co. 
Axle  Grease. 

H.  &  L.,  per  case   $2.00 

C.  &  S.,  2-doz  case,  per'  case  2.00 

"        5  case  lots   1.95 

"       10    case   lots   1.85 

Frazcr's,  2  doz  tins,  per  case  2.25 
Frazer's,  4  doz  wd,  per  case.  3.00 

Frazers,  15-lb  pails  1.00 

Mica,  3  doz  tins,  per  case....  2.60 

Castor  Oil,  2  doz  Is   2.60 

Universal,  2',i,  light   2.00 

Universal,  2V2,  dark   1.75 

Paper  Bags. 
Automatic,    Self-Opening,    500  in 
pkg.,  H.>!t. 

H-lb   n.OO  S-tt)    4.80 

y.-lb    .  .     .  1.20  lO-lb    5.20 

1-  lb   1.60  12-tb    6.30 

1  V;-tb    1.70  14-lb    ....  8.30 

2-  Ib    2.00  16-rb   9.10 

3-  rb  . 

4-  rb  . 

i  5-n)  .„ 

6-H)   4.00  35-1-b   15.00 

'  7-11)  '   4.40 

I      Sizes  8  to  35  lbs. 

Sugar  Bags,  broad  bottom,  lb 
I         Discounts  from  above  list: 

Cheapest,  50%. 
!      EaglJ  or  Equal,  50%. 
j      White  bags,  50%. 
I      Lion,  40%. 
I      Mikado  (stripped)*40%. 

Bluestone. 

Barrels,  per  lb  li 

5  bbl.  lots,  per  Ilj   11  % 

I  BATH  BRICK 

:  Bristol,  2  doz,  per  case  95 

i  Powdered,  20  Is,  per  case.... 1.15 
;  Powdered,  40  %s.  per  case... 1.25 
CANDLES. 
Admantine. 

Adam,    14-oz.,    20s  1 1 

12-oz.,  20s  lOVi 

"        10-oz.,    20s    >  09% 

j  Hotel.   40s,    ]2-oz  10% 

(Wrapped    ViC  higher.) 

i  Chippewa,  1  oz  07% 

Torchlight 

Stearic  Acid,  12  oz,  20s  IO14 

"  14  oz,   20s  11%, 

[       .  (wrap)  }6  oz  20s    .13 '4 

Stearic. 

;  Schneider's    14-oz.,    20s  14 

;  Schneider's    14-oz.,    40s  13 

1  Schneider's    16-oz.,    20s  15% 

t  ,  •  ' 

i  FaraSne,  Etc. 

j  Per  Vb. 

'  40,  Gs,  in  cartons  of  36-nj  bxs  11 

123,  in  cartons  of  Sd-Vh  bxs..  11% 
1  Vi-fb,  in  cartoons  of  25-rb  bxs  11 
I  1-tb  cartons  of  25-lb  bxs....  11 
1  Colored,  Ic  higher, 

i  Beeswax,  pure  for  churches  .35 

Do      No.  2  27 ',4 

Do      No.  3  22 '/a 

I  ChristmaK,    all    sizes  09 

I      Do      holders,  per  gross  85 

Wax  Tapers,  per  doz  pkgs.  .  .80 

Do       Per   gross  8.00 

Night  Lights. German, on  pap 

&  wd.  per  doz  49 

Do  French,  on  tin, doz  85,  l.tm 
Werks 

16  oz,  S.  A.,  403,   (wrap)..  .KlU 

16  oz.   8.   A.,   203.  . .  .  <•  15% 

14  uz,,  S.  .\.,  40s,  (wrap)..  .11 
14  oz.  S.  A.,  20.S  1:1% 

i  14  oz.  Adam,  2O3  11% 

12  oz.  Adam.  20n  1(1% 

!  10  oz,    Adam   203  09 


Standard  Oil  Company. 
Electric  Ligbt? 


6s,  16  oz.,  20  sets  

6s,  14  oz.,  20  sets  

6s.  12  oz.,  20  sets  

6s,    10   oz.,    20  sets  

12s,  12  oz.,  40  sets  (hotel) 
vtrunite  iUlntni;. 


6s. 

10 

oz.. 

6s. 

16 

oz.. 

20  sets  

6s. 

14 

oz.. 

6s, 

14 

oz. 

20  sets  

Hs. 

12 

oz.. 

20  set.s  

6s, 

12 

oz. 

20  sets  

6s, 

10 

oz.. 

20  sots  

12s 

12 

oz.. 

40  sets  (  hotel) .  . 

Faruttiue  Wax. 


Per  Set 
.  ■  .11% 
.  .10% 
.  .09% 
.  .08% 
.  .  .08% 

Per  Set 

.12% 
.  1  2  !/. 
.11 
.11  % 

■loy* 

.10% 

.09  V- 
■  lOVi 


ii 

Hawesr  laid  rope  for 

well-boring   1 

Transmission   of  Power    . .  5 

Lanyard  and  Tarred  basis 

ttkrtat  Hope,  hd  tw.  un- 

olled,  3  &  4  st'd. .     1  1 

Rath  CorA  ta  cMia..-,    ««  q 
Cuttle  tfone. 

j  Birds',  per  lb  


.30 


Per  Set 
.10% 
.10% 
.10% 
■  10% 
.llvi 


Is,  14  oz.,  25  sets,  white. 
2s,  14  oz.,  25  sets,  white.. 
4s,  14  oz..  30  sets,  w'hile.. 
6s,  14  oz.,  36  sets,  white.  . 
12s,  14  oz.,  36  sets,  white. 
(Jolorec.,  i  cent  higher. 
Radiant  ParaiUne  Wax. 

Per  Set 

36  sets. . . 
6  sets.  .  . 


4s.  14  oz 

6s,  14  oz 

i  6s.  14  oz.,  20  sots 

6s.  10  oz.,   20  sets 


Insect  Poirder. 

Eureka,  10c  size,  per  doz.... 
Eureka,  25c  size,  per  doz. . .  . 
Eureka,  60c  size,  per  doz.  . 
Eurelia,  $1.00  size,  per  doz.  . 
Buhach,   2-oz.,  per  doz  

"        4-oz.,  per  doz  

"        8-oz..  per  doz  

"       16-oz.,  per  doz  

"       6-tb.  per  lb  

Matches. 

Tins    ..'  

Boys,  doz  boxes.   

Swedish  Safety,  peiy  gross..  N 
Swedish  Wind.  1  gross.  ...... 

Vulcan  Parafflne,  65s  per  gr 
Do  50  grs  lots.  


t  .75 
1.75 
4.50 
8.00 
1.15 
2.15 
3.75 
6.80 
.60 

1.65 
.12 
.65 
.90 
.55 

.  .50 


.10 
.10 
.09% 
.OS 


'  ii.gK  Food. 

j  Pratt's,  2G-0Z,  3  doz  in  cs...$4.50 
j  Wellington's,  1-lb,  2  doz  boz.  4.00 
Fly  Paper. 


Tanglefoot,   per  case   2.50 

Tanglefoot  Holderq,  per  case 
•f  60  35 

Subert's,  40  5s.  paper  in  box  .90 
Fruit  Jars. 
(Net  cash — no  discount) 

Mason's,    jiLs,    per   gros.s   r,,".", 

Mason's,  qts,  per  gross   7.00 

Mason's,         gal.,   iior  gross..  10. OU 

Fruit  Jar  Caps, 
Porcelain,  -6  doz  to  box,  pr  bx  2.80 
Fruit  Jar  Rubbers. 

No.  1  White,  per,  tlj  60 

"Gold  Seal."  cartons,  per  gr  .75 
"Badgers."  cartons,  i>er  gr.  .  .60 

Red  Ribbon   70 

Glue. 

Le  Page's,  1  oz  per  doz  80 

Le  Page's.  2  ob.,  per  doz....  1.30 
Le  Page's  '/4.gill  tins,  per  doz  1.50 
Le  Page's.  1-gill  tin,  per  doz  2.00 
"    "    Tubes,   small,   gr.  ...12.00 

'  big,  per  gr....l8.00 

Cordiuce. 

Basic  price — Manila  15%,  Sisal 
10%,  (5.000  lbs.  %c  and  10.000 
lbs.  y>c  less.)  All  kinds  ad- 
vance on  base  price  per  pound 
aa   given  underneath: 

Sis.  Man. 

Rope.  1 ',4 -in  , (7- 16  diam 

6  and   9  Ihr.  (% 

and  upwards)   .. basis  basis. 
"     12     thread  (% 

<»la,m»  -   V4  •  H 

and  5-16  diam ) .  .     J  '  1 
"      Bale,     3    and  4, 

strand   ,  'iz  less  basis 

"    2,  6,  8  st'nd     Vs  % 

Lath    Tarn   basis  basis 

Hop  Twine,    tarred....     1  1 

Grape  'Vine  Twine   1  1 

Spring    Twine   3Va 

P»per  Twine,  tinolled..  Va  "'>ii 
Whale  Line  and  Boll..     ..  1 


Diamond  Match  Co.'s. 

Anchor,  2003   1.70 

Do,    500s    4.00 

Bird's  Eye,  500s,  gr   ;1.75 

3  Noes  Safety,  100s   7.75 

Bees  Wax.  100s   4.50 

Globe,  100s    5.00 

Domino,   case    2.75 

Red  Top  Safety   2.75 

S.  &  C.  Eastern  Parlor  80's,.  4.25 

S.  &  C,  200s   ■  2.25 

9    &  C,  300s.  .  .*   3.25 

S.  &  C,  500s   4.25 

Press,   100s,   6-gross  case....  4.75 

Little  Star,  per  case   2.20 

Search  Light,  100s,  large,l  gr  4,75 

Paper,  Wrapping. 
Bjitter.  White,  per  ream.  .  .20 

Do    Waxed,  per  ream...  .25 
Manilla,  No.  2,  roll, any  size  lb    .4 ',4 
Manilla,  No.  1,  rolls  or  fiat  .05 
Straw,  per  ream   .95 

Do    rolls,  any  size,  per  lb    .03 14 
Drab,  per  ream  60 

Do    rolls,  any  size,  per  lb  .02% 

Paper,  "Toiiet. 

Royal,  100  rolls  of  500  shls.  .  4.00 

O  Keyed,  5-oz  rolls,  per  case  2.50 

Royal.  8-oz  rolls,  per  case..  4.25 

O  Keyed,  tablets,  per  caes..  3.75 

Pastime,  tablets,  per  case...  4. go 

Union,  per  case   7. no 

Lulu,  pkgs,  4000  shts.  per  cs  3.75-, 

Astoria,  pkgs  430  shts.  per  cs  3.90 

Windsor.pkgs  500  shts,  per  cs  4.00- 

Universal,  pkgs  700  shts.  pr  cs  6.00 
Great  Eastern. pkgs  1000  shts, 

per   case    7.50. 

P&pular  Rolls.  5  oz.  100  rols. 

per  case    3.00 

paisy   Rols,    9   oz,    100  rolls, 

per  case    4.50 

Express  Rolls.lO  oz,  100  rolls, 

per   case    5.00 

Asbestos    Rolls,    11    oz.  100 

rolls,   per  case    •  .  •  .'   5.25 

Mammoth    Rolls,    16    oz,  100 

rolls,  per  case    7.50i 

Pyramidal,   2000     sheets,  50 

rolls   in   case   7.50 

"No-M»4b" 
(Cereal  Laxative.) 
48  cartons  to  case,  per  case. $12.00 

Loss  30  %  discount     to  trade. 
Varying  cash  discount  depending 
on  qusHitity  purchased. 
Polishes,  Shoe. 
Day  gc  Martin's. 

Large,  6  dz  to  case,  doz....  3.00 

Medium.  6  dz  to  case.  doz.  .  2.25 

Small.  10  dz  to  case.  doz....  1.00 
Mason's  Russet  Polish. 

Doz.       %  Gr.  Gr. 

No.   2                         40          1.20  4,80 

NO.  3   70          2.00  S  OO 

Comb  Black  Dressing. 

Doz.       Vi  Gr,  Gr. 

Large   150       4,50  is  no  , 

Small   x»        2  30  9 '.lO 
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13 

Combination  Kasset. 

Doz         14  Gr  Gr 

Large,    1  50        4.50  IS  00 

Small   SO        2  30    4. SO 

Mason's  Stove  Polish. 

Doz.  Gr.  Gr. 
 45        l.ZO    4. SO 

ToUsb.  Stove; 

Rising  Sun,  large  pkg-.!  per  gr  6.25 

Do    5-gross  lots   6.00 

Do    Small  pkg.,  per  gross.  .  3.85 
Sun  Paste,lrg,  %  gr  Ij.k  per  gr  5.00 
Knamellne,  No.  4  tins,  per  gr  5.00 
Do    No.  G  tins,  per  gr....  S.25 
Do    Liquid,  pt-tins.  bx  3  dz  2.25 
X-Kay  Stove  Polish. 


.80 
.95 
1.80 
3.15 
G.OO 
.85 


Small,  3  doz.  to  case,  per  cs  1.50 
Large,  3  doz  to  case,  per  cs  2.50 
(Vz  doz.  free  with  each  case.) 
Polish,  Metal. 
Electro  Silicon,  1  gr  In  case 

per  doz   

Briliiantshine,  %  pts,  per  doz 
Erilllantshine,  pts  per  doz.  . 
Briliiantshine,  qts,  per  doz.  . 

Do,  ',2  gal.,  per  doz  

Do    1  gal  tins,  per  tin.... 

U.  S.  Metal  Polish,  qts   3,67 

pts    2.00 

pts   1.25 

U.   S.   Metallic   Polish  I^Ste, 

lb.  package,  doz   3.35 

V--n>.  package,  doz   1.67 

3-oz  package,  doz  50 

Barkeeper's   Friend,  pwdr,  gr. 21.60 
Seeds. 

Anls   15% 

Canary  07 

Caraway  15 

Cilery  17% 

Coriander  11 

Cumin  IS 

Flax,    ground   06 

Flax,    whole   06% 

Hemp,   sacks   06^ 

Millet  06% 

Mustard   10 

Poppy   16 

Rape,    Cal  06 

Bird  gravel,  2s,  per  doz  85 

Bird  Seed  Mixed,  48  Is,  doz  .SO 
Red  Ribbon,  60  Is.  6% 

Original  sacks  %c  less. 

Sheep  Dip. 

Little",  10-gal  tins,  per  gal..  1.20 

Little's,  5-gal  drums,  per  gal  1.20 

Smith's,    10    Vz-gal    tins,    gal  .35 

Smith's,  5-gal  di'ums.  per  gal  .95 

Shoe  Blacking. 

Doz.        H  Gr.  Gr. 

No.    1   25  .75  2.80 

No.   2   30  .85  3.25 

No.   3   35     -  1.00  3.85 

No.   4   45        1.40  5.45- 

Shoe  Dressing. 

Boss,  3  dz  to  cs,  per  gr   9. SO 

Eussian,  3  dz  to  cs,  per  gr..l2.00 
Shinola,    per    gross  10.00 

16  Shinola  outfits  ot  brush  and 
daubei',  no  /charge. 
Shinola  paste,  case  of  3  doz  2.50 

3  solid  brass  scoops,  no  charge 
Bixby's  Polishes. 
Royal  Polish.  1  doz  in  box..  .^^ 
Royal  P'lish.3  dz  bx.ham'r  free  2.53 
Shoe,  Satin,  1  dz  (sml  comb'n)  .75 
No.  5  Shoe  Satin  Pste,  1  doz  .80 
No.  5  Shoe  Satin  Paste,  1  doz  .40 
No.  10  Satinola  Paste,  1  doz  .80 
No.  10  Satinola  Paste,  1  doz 

in  ibox   RO 

Satinola,  combination,  sml.  dz  .75 
.'iatinola.  combination,  Irg^.  dz  1,35 
Shoe  White  Cream,  per  doz  .85 
Krmino  White  Paste,  per  doz  .80 
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t.  lliiiniimAi:^'''!!! 
■  vicikiP-! 
iBOXCALF. 


Jet  Oil,  doz  85 

!  Jet  Oil,  3  dz  bx,  5  ^ixola  free  2.55 

1 

I  Bizby's. 

i  "BBB,"  size  M.,  %  gr.  box.  .  1.25 
"BBB,"  size  B,  per  %  gr.  box  2.50 

Tnlne. 

Cotton,  4-ply,  100-tti  bales,  lb  .27 
1  '•  3-ply,  100-lb  bales..  .27 
I  "  2-lb  cones,  per  lb..  .27 
I  Hemp,  8-oz  balte.pr  3-tb  pkg.  .  .27 
I      Do,     4-oz  balls.  j)er  0- lb  pkg  .27 

Sack,  4-ply,  12-nj  pkgs,  lb..  .27 
I  Binder  Twine. 

'  Pure  Manila. 650  ft  to  Ib.pr  lb  14% 
I  Manila,  6O0  ft  to  lb,  per  lb.  .13% 
'  Standarfl.  SOU  ft  to  lb,  pr  lb  11% 
I  Sisal,  500  ft  to  lb,  per  lb..  .11% 
Wax. 

I  Fruit.  25  1-lb  plc.?s,  per  box..  1.50 

;  Mini  Wax,  per  rju.K..»   l.ao 

I  Ji'.pan,  per  lb  20 

Beeswax   38 

Pure  Ref.  Paraf.,  40  Is,  lb. 
{  Pure  Ref.  Paraf.,  20  Is,  lb. 

Wax  Strings. 
I  12-in.,  10  pkg,  100  stgs  each 
14-in.,  10  pkg.  100  stgs  each. 

I  Department  25. 

WOOD    AND    WILLOW  WARE 
AXE  HANDLES. 

This  Dept.  Is  corrected  by 
ThA  H^yman-Weilll  Co. 

Bx,  3G-in.,  doz  $2.5f 

No.  1,  36-ln.,  ^oz    j..  (i 

No.   2,   36-in.,   doz   1.35 

Basliets. 

Per  doz. 

Cal.,  Open.  Spruce,  No.  S  85 

Cal  ,  Open,  Spruce,  No.  4  90 

Cal,,  Open,  Spruce,  No.  5....  1.00 
Cal.,  Satchel,  Spruce,  nest, 0-5  1,85 
Cal,,  Satchel,  Spruce,  nest, 1-5  1,00 
Cal. .Satchel,  P!nvjce,nest,  1-41  .71 
German  Market,  nest  ot  4....  1.25 
Clothes,  Oval,  Wil.,  No.  2..  7.75 
Clothes,   Oval.   W'l..   No.   3..  9.00 

Same,  nest  of  5  sizes   3.50 

lapanese  Te;cscopee,  nest 

5,   size  I8xl2jt7  

Same,   stee   20x1 3  VaV  

Same,  size  24x15x10  


.10 
.10 


1.75 
1.90 


Per 


Bonis,  Wooden. 

Maple.  No.  1.  11-inch. 

Do  No.  €,  13-inch  " 

Do  No.  3,  l.-)-inch  

Do  No.  4,  17-inch  

Do  No.  5,  19-inch.  

Do  No.  6,  21-inch  

Brooms. 

Per 

Not  7  Special  

Little  Lady   

Dandy  

Cooks'  Choice   \ 

Ladies'  Pride,  No.  1  

Toy,,  string   

Common  Whisk  

OO  Whisk  

Brushes. 

Per 

Dust    Z.Zi  I 

Scrubbing   55 

Dandy    1.50 

Shoe  Brushes. 

Ko.  415,  black  tampico  No.  59 

No.  25  Mixed  Center  

No.  602,  all  black  


1.2E 
1.50 
1.90 

Ant 
.80 
1.75 
3.00 
4.75 
G.50 
8.50 

d03 
4.00 
3.66 
S.10 
2:36 
2.85 
1.00 
1.00 
X.ll 

doz 

2. 00 
3.00 
5.75 

.95 
1.75 
2.08 
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:  No,  235,  black  and  white    S  £0 

'  No.    7,    bristles   3.90 

Stove  Brushes. 

Per  doi 

551  tampico,  handle.^   .90 

;   No.  41,  Black  Bristle   1.90 

.Mo.   411,  Black   Bristle   2.25 

Ox  tf'lbre  Brushes. 

Per  doz 

'  -uh  Cat.  10%x2%.  In  face..  1.60 
Do  Rat.  8%x2',L-  i"  fac«.  .  1.25 
Do    Mouse.  6 '^x2^i  in  face  1.00 

Can  0|)eneirs. 

King,  doz  76 

■  .Sprague,  doz  4U 

Carpet  Sweepers. 
Bissell'a.   per  doz.    25.00   to  27.00 

.  Standard,  per  doz   23.00 

Cheese  Safes. 

:  Round,  22-in,  each   2.23 

Square  each    4.00 

j  Clothes  Lines. 

j  Sisal,  40-foot,  per  doz  90 

I  .Sisal,  60-foot,  per  doz   1.25 

^  Cotton,  4U-fooi.,  per  doz  SO 

I  Cotton.    60-foot,    per   doz....  1.20 

I  .Sash  Cord.  60-foot,  per  doz..  1.7B 

!  Sash  Cord,  90-foot,  per  doz.  . 

I  Wire  Cord,  50-foot,  per  doz.  .  l.M 

j  Wire  Cord.  75-foot,  per  doz..  1.60 

I  Wire  Cord,  100-foot,  p;r  do«.  .  2.10 

Clothes  Line  Pulleys. 

Galv.  Iron,   with  eye  |t.50 

••        "    with  hook  60 

I  CLOTHESPINS. 

I  Common,  per  box  of  '  gros,*.  .  .70 
U.  S,  Patent  .Spring,  per  gross  ..■■)5 

COKK.S. 

Demijohns. 

'  (Discount  ot  40%  and  10%) 
%    gal   »5.75 

1  gal    7.50 

2  gal   13.50 

3  gal   16.00 

5   gal   24,00 

Dnst  Fans. 

No,   1   Japan,   doz  75 

Covered,   doz    1.30 

.Janitor,  doz    2.25 

Dusters. 

Per  doz 

China,   fancy  colored  SO 

Standard  Turkey.  No.  10....  2.45 

No.    12   3.25 

No.    14   4.25 

No.    16   5.25 

No.    18   6.00 

Janitor,   extra   heavy  15.00 

OOOB  MATS,  COCOA. 

Per  doz 

I  Light.  No.  1.  14x24    4.40 

Do  No.  2.  16x27   «.00 

I       Do  No.  3.  18x30   7.7o 

j       No  No.  4.  20x33   9.50 

,  Medium.  No.  1. ,  14x25 ....... .  5.5J 

r  Medium    No.  2.  16x27   7.00 

i  Medium.  No.  3.  lSx30   8.V5 

I  .Medium.    No.    4.    20x33  10.50 

i  E^xtra.  No.  2.  16x27  10.00 

i  Extra,  .No.  3.  lSx30  13.00 

i  Extra.  No.  4.  20x33  15.50 

Extra.   No.   5,   22x36   19.00 

I  (Ceyatone  Steel  Mats.  sq.  ft. .  .30 
I  Faucets. 

Per  doz 

:ork  Lined.   No.   0  45 

"        "        No.    2  43 

Cork  lined,   No.   3.  doz  90 

i      ■■       "       No.    4  M 

'      "        "        No.    6  75 

!      "        "        No.    8  90 

I  Ironing  Boards. 

I  l-ft.,   per  doz   4.40 

'  1%-ft..   per  doz   5.00 

5-ft..    per  doz   6.00 

!  5%-ft.,   per  doz   7.20 

LAMP  BFRNERS. 
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LAMP  CHULNBTS. 
Electric — In  Cartons. 


No 


No. 
No. 
No. 

No. 
.No. 


No. 
.No. 
No. 
No. 


No. 
Na 
No. 


.70 


.75 
.»0 


.X5 
1  U5 


6  doz  In  case.  p«r  dos  1  10 
Lantern  Ulubea. 
Packed  5  Uuz  n.  ■:>i—-  .... 
Aurora  R«rbest«r. 

fer 

1,  6  doz  In  case  

!,  6  doz  In  case  

I,  e  doz  in  case   2  00 

I  or  A,  6  doz  In  ca»e.  . 
!  or  B,  li  doz  la  case.  , 
Lm  Basile. 

Per  d»ii 

I,  plain  bulk,  6  doz  In  cs  \.ti 
i.  plain  bulk,  G  doz  In  cs 
I.  crimp  bulk,  ti  dz  In  cs  1.!I2 
i.  crlmi>  bulk,  6  dz  In  cs  1.119 
Common  Chimney. 

Per  dor 

)  or  B,  6  doz  In  case.  .  .40 
1  or  A,  6  doz  In  case.  .  .4S 
i  or  B,  6  doz  In  case.  .  .66 
I.£.MON  SgiEEZKKS. 

Ball,   per  doz  ft.lt 

tilass,  No.   1.  per  doz   .  .7i 

Class,  No.  3  (for  oranges)  dz  1.2S 
MOPS  AND  HANULBS. 

Per  doz 

9-Ib.  Mops   1.35-1.64 

12-lb.    Mops   l.»0-2.;e 

Patent  Mop  Handles   1.00 

Plain  Mop  Handles  )• 

PA1L8. 

Par  *ot 

Wood,  painted.  3  hoops   2.«j 

Wood,  varnished.  3  hoops....  2. JO 
While  Cedar,  3  galv.  hoop.v.  .  3.2^ 

Fibre    a.«0 

Galvanized,  8  quart.s   2  tt 

10  quarts   2  SO 

"  12  quarts    2. 55 

"  14  quarts    2. SO 

SHELF  PAPER. 

Per  groaa 

Narrow,   assorted  '.olors  12 

Lace  paper,  per  b>>x  SO 

TUBS. 

White  Cedar — No  .0,  13.00;  No. 
1,  10.50;  No.  2.  9.00;  No.  3.  8.00. 

Fiber — No.  0.  119.00:  No.  1. 
$15.75;  No.  2.  »13.75;  No.  3. 
n2.25. 

Galvanized — No.  0.  »5.8S:  No.  I. 
$0.95;  No.  2.  $7.95:  .No.  3.  JS.So. 
WASUBOARU8. 

Per  dox 

California,  regular  size   2  25 

Little  Lady,  glass   1.8I> 

Little  Lady,  zinc   l.IO 

Peerless,  double    3  50 

North  Star    S  «6 

Crystal  Glaso    4.40 

Washing  Machine* 

Waverly   

Matchless    5.85 

Western    3.7" 

Majestic,  family  size,  each.... 1.00 
Snowball,  family  siza.  each..*  75 
Leader,  family  size,  each....?*"* 
Shelby,  family  size,  each....?'; 
WICKI>^. 

n  or   E.    *i-inrh  M.'O 

1  or   A.    S-inrh  40 

2  or  B.  1-lnrh  fiO 

3  or  D.  1%-inch  »5 

Rochester   I.jB 


Lamp, 
Lamp. 
l.amp. 
Lamp. 
No.  1. 


OiipoNlMon. 


!  \ 


0  or  E.  per  doz 


 K. 

No.   3.   Mammoth   7  50 

Junior   Rochester   1.99 

.Stoves.    3-inch    l.urt 

.Stoves.   3'i-inoh    ...  1  ^0 

.Stoves.   4-inch    .  (/♦ 

Stoves.  4% -inch   ...  .  i>» 

WBINOERS. 
Wood  Frame. 
Two  top  screws;  Iron  tub  clnmns. 

Per  An% 

Royal.  10x1  K   Inchea  17 ''■O 

Challenge.       "   II. M 

King  Special      "   JJ.IO 

Empire         "   JO. 00 

Century.   10  Inchea  I».tO 

11  Inche*   31.50 

"       12  Inches   3a. 09 

Iron  Frame. 
Superior,  10  Inchea  29  so 


so 
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Department  27. 

AMERICAN  TOBACCO  CO. 

SmokioK  Tobacco. 

(B-rb  Cartons,  2G  and  nO-lT)  Casi-s) 
Seal  of  N.  C.  Ir,  oz  I'oil....  US 
nj        •■    01 

s       '•      . . . .  r.s  I4 

]«  "      ....  r.i;  ^ 

1  07.        clnlll  l,\ 

Seal  of  N.  C,  34  oz  ellli  ijchs  r.j^i 

pounhes    tiS 

Seal  of  N.  C.  IC  nz  rti*norale<l 

tin  canisters    SS'.; 

Old  Eng.  Curve  Cut,   1%  oz 

c\irve<l    tin.s    74',L' 

Old   Eng.   Curve  Cut,    31  oz 

curved  tins   

Old  Eng.  Curve  Cut,  S  oz.  . 
Old  Eng.  Curve  Cut,  10  oz.  .  lifl 
Continental  Cubes.l  7-; -oz  tins  ««,', 
Monte  Critso  Slabs,  3.%  oz  tins  74',- 
Van  Bibber,  sled  pig,  1%'  oz 

tins,   2%    lb   cartons   70 

Three  Feathers,  1%  oz,  IH 

n>   cartons,   net   SS^i 

Pedro,  oz  foil   47  H 

2%    oz    pouch   50% 

"      2^4  oz  assorted   49 

"      16    oz    decorated  tin 

canisters    49% 

Dixie  Queen,  1%  oz  foil   38% 

"        8  oz   tins   43  U 

IG  oz  decorated  tin 
%anisters,    6    lb    cartons,  30 

It)   in  cases   4  2 

Duke's  Mixture,  i%  oz  sack.'i  4  0 

Arlington.  '.%  oz  foil   63  V. 

Duke's  Cameo,   1%-oz   41i- 

Duke's  Cameo,   2V2   oz  foil..  4"'i 

Melrose,    I";, -oz    foil   (i(l"s 

Fragrant  Vanity  P'air,  IVi  oz 

toil    f>3 

Red  Indian  Plug  Cut,  \%  oz 

and  3.^  oz  foil   39 

Fashion,   1%   oz    38^4 

"         16  oz  canisters....  4_",i 

Fashion  Pail   

Bull  Durham,  1  oz   62 

1%    oz   62 

"  31  oz    59 

"  8  oz    57 

16   oz   53 

Corn  Cake,  gran,  l-lb  bags, 

25-tb  cases,  per  tb   24 

Echo  Plug  Cut,  1%  oz(16-oz, 

43)    47% 

Red  Bell,  \%  oz   40H 

"      IG-oz  pails   41  >4 

Cornell   Mixture,   31-oz   tin..  S3'i 
Oriental  Mixture,  3J  oz  tin.  .  93 
Honey  Dip  Twist,  10  to  lb..  4nVi 
Grizzly.  16  oz.  24-rb  cases..  54>/s 
Five   Bros.    Pipe  Smoking, 
long  cut. paper  jikgs,  31  oz, 
5  rb  cartons,  30,  50  &  100 

It)  cases    37 

Pride  of  Virginia,  1%-oz.  3J- 
oz    and    S-oz    tins.  2'/';-n) 
boxes,  10  &  25 -Tb  cases.  .  .  7  5 
'Golden  Cupid.  1%       foil,  25, 

50   &    100-lb    (jases   00% 

Sure  Shot.   2s   33 

Union  I^eader,  l-;i-oz  foil....  'M^'-- 
3-oz    pouch  ....  3!l  ';i 
"  $     and     10  oz 

cani.ster    ?,^",\ 

Union  Leader.  16-nz  milk  ran 
Plaza,  l7.;,-oz  cloth,  5-Ib  car- 
tons, case  of  25  Mjs,  net..  37V4 
Fine  Cut  Chewing. 
Hiawatha.  2  oz,  b'ght  or  d'k, 

1-tb  cart.  10-th  c.s.  per  tb  59 
Hiawatha,  5-11)  os.  l-lb  carts  59 
Hiawatha.  16  oz,  b'gt  or  d'k, 

5- lb   pails,   lb   59 

Hiawatha,  b'gt  or  dark,  10- 

rb  palls,  per  Tb   56 

Sweet  Cuba,  b'ght  or  d'k.  1- 

Ib   tins,   5-It>   pails   44 

Rose  I^eaf.  10  to  Tb.  bright  or 

dark,  1-Tb  cart.  5-Tb  druhi.s  67 
Tiger,  1%  parafflne  bag«,  5- 
Th    moist eners    41 

Cheroot*  and  All  Tobacco  G.gar- 
ettes. 

Old  Vir.Cheroots.3  in  bundle. 11.75 

$12  In  le.ss  than  IM  lots. 
Old  Vir.Cheroots.5  in  bundle. 13.95 
Bet.   the  Acts  T.,ittle  Cigars. 
lOs    tin    8.2o 


5rt 

Bfncal  little  cigars,  10s,  (10 

per  cent  in  free  goods)..  7  30 
Ro\'&i  Bengal,  10  in  pkg,  100 

in    carton  11  50 

Van  Bibber  Little  Clg  .  bun- 

Ul.'.s  of  10,  boxes  ot  100...,  16. 20 
Full   Hosa  cigarros,  3  0s,  car- 

|.|]|^  .if  r.uO,  per  M   4.00 

.^t<tffie8,  Etc., 

Less  2%  for  cash. 
Star  Pittsburgh  stogies  l-lOs, 

.-,    foi-    10c  15.00 

Fl.iriidora  little  cigars,  1-lOs,  \ 

:;     lor    5o  12.2fi 

HhiI  Trip  .stogies,  1-1  Os,  3  for 

;-„.   12.50 

Wed  l..-ibel  .Stos'iest.lenkinson;  11.05 

Cigarette  Paper. 
Vanity  Fair,  50  pkg  in  box    .97 '/^ 
AVIieat  Straw.50  pkg  in  bx,netl.30 
Wheat  Straw,  100  pkg  in  bx 

net   2.55 

Wheat   Straw.    Interlock,  50 

pkg  in   box  1.15 

Wild  Oats,  40  pkg  in  bos-  •  -90 

Bed  Seal,  50  in  box  25 

Zigr-Zag,  100  in  box  2.50 

Riz  la  croix  1.95 

Plug  Tobacco. 

(Subject   to   discount  2%) 
Battle  Ax.  10  oz.  5  cuts,  12  and 

24   lb   bis,   net   39 

]?ig  Gun,   16  oz,   3x12  smooth, 

bright,  6  sp,  16  lb  butts....  44 
Boot  .Tack,  3x12,  R  &  R,  51  oz, 

5  sp,   1,   4   8  and  12-lt)  and 
2-lb  fancy  wooden  bxs,  net.  S7 

Bullion.   1x6,  D  T  Nines,  6  to 

lb,    20- rb    cad's   50 

Climax,  2x12,  R  &  R,  16  oz,  6 

sp.   6,  12  &  30  Tbs   (7  oz  7, 

lOVi.  &  21   Ths  4S)   45 

Climax,  3x12,  thin.  7  oz,  7  and 

14    tt)    4S 

Cross  Bow,    3x12,   14  oz,   4  sp, 

14   lb   butts   38 

Drummond's  Natural   Leaf,  5J 

oz.  5.  8  and  12-rb  butts....  63 
Gold  Rope,   7. to   Tb,   3,   6  and 

12.1b  boxes    56 

Gold  Rope,  14  to  Tb,  4  and  S- 

It)  bo.tes    58 

Horse  Shoe,   16  oz.   Smooth,  6 

sp.  S,  12  and  24-Ib  butts....  43 
J.   T.,   2x6,   7  oz,   R  &  R  and 

Smooth,  2  sp,  101/2  and  21  n> 

butts   and   caddies   39 

.1.   T.,   3x12,   14   oz.   Smooth,  4 

sp.  lO'/i  and  21-Tb  butts....  39 
Newsboy,  P.  P.  br  or  bulk,  5s 

8,  ,  16  &  24  Tb   40 

Nobby  Spun  Roll,  7  to  Tb.  3,  6 

and  12  Tb  boxes   57 

Old  Honesty,  3x12,  Smth,  15  oz, 

6  sp,  IV-,  15  and  30  IT}   44 

Old  Peach  an(J  Honey,  6  to  lb, 

8   11)   boxes   43 

Piper   Heidsieck,    55   oz  plugs, 

2vixS  Pony  Panel,  3-lOc  cuts, 

4.  7,  14  tt)    69 

Red  Cross.  12  and  24-It)  butts, 

1;  oz,  3.xl2.  embrossed  4  sp.  33 
Sa>/  I-og,  2x12,  R  &  R,   16  oz 

6    sp,    24    lb   46 

Saw  I^og,  3x12,  R  &  R,  32  oz, 

12  sp,  32  &  48  lb   46 

Sledge,  16  oz,  4  sp,  3,  6,  12  and 

24   31 

Something  Good,  foil  wrapped, 

R  &  R,   5"'2   to  lb,   9,   13  tb 

butts    43 

.Spear  Head.  16  oz.  6  sp.  6.  IS 

and  SO  (7  oz,  48)   45 

.Standard  Navy,  3x12,  emboss- 
ed. 4  oz.  4  sp.  14  and  28  lb  38 
0  for  10,  10%  oz,  24  Tb  butts.  35 
Star.   16  oz.   12,   24  and  52  Tb 

butts   45 

Tinsley's   Nat.    Leaf,    3x12,  16 

oz,   6  &  12   Tb   54 

Tn'ist  Tobacco. 

Gr.anger  Twist.hand  made  light 
|)ressed,  12  to  Tb,  12 -tb  halt 
bushels  and  15-Ib  grained 
pail.i    4."> 

Red  Ulbbon  Twist,  10  to  Tb,  16 
lb  V>  bushels  and  8  lb  pecks  40 

Tlonev  dip  Twist,  11  to  lb. 
packed    5    lt>   44 


SI 

I  Smoking  Tobacco. 

!   Master  Workroaa  plug,  3x6,  lO 

!       oz,    10    Tb   cad   45 

I    Finzer's   Mlicejl   Plug,     16  oz, 

3x12,   5  sp,  '5  and  10  tb   22 

Ole   Varginy,    3    oz   plugs  2x4 

!       bright.    10 'C,    Jb    boxes   42 

Sickle  plug,    15  oz  3x12,   5  sp 
?'.;..   15  and  30  lb   buUs....  46 

.JOHN  BOf.LMAX  &  CO. 
ClgarettPM.  '  , 

Net  cash. 

I   Fragnrant  Vanity  Fair   n  un 

Duke's  Cameo...:   3. SO 

Sweet  Caporal   3.90 

;   Virginia  Brights   3.90 

!    Pets  (foil  packages)   ...  6.12 

Richmond  Straight  Cuts,  10s 

I       tin    and    paper   6.12 

j    Cairo,  No.  27  and  27a,  (cork 

I       tip    7.50)   6.50 

I    Casino  Gold  Tip   9.00 

Imperiales,  10s,  20s,  50s,  lOOs, 

with  or  without  mouthpcs.  7.35 
Sultans,    10s,    20s,    DOs,  100s, 
Mais  and  Rice  paper  with 

mouthpieces   ..  9  25 

Abdallah,  No.  3  gold*tip   7.75 

No.    2   9,00 

No,    1  13.09 

Princess  Lillian,  Cork  tips... 17. 65 

Turkish  Trophies    7,7  5 

Egyptian  Deities,  No.  1,  10s. 25.50 
No.  3,  10s, 

plain  tips  17.60 

Bg'yptian  Deities,  cork  tips.. 18. 15 
Mogul,   cork  tip  10.25 

High  Grade  Smoking  Tobacco. 

Less  2%  for  cash. 
Imperial    Mixture,    2',<;-oztin  1.10 

Plum,  1%-oz  foil,  net  64  Vs 

Three   Kings  'Mixture, 31-oz 

tins     1.30 

Tale  Mixture,  1-oz  tin,  l',i 

and  2%   fb  cartons   1.35 

l^i-oz  tin,  2% 

Tb  cartons    1.60 

Tale  Mixture,  31-oz  tin,  2V2 

lb  cartons    1.60 

Lone  Jack,  31-oz  bags,  net  1.171,4 

Wills'  English  Smoking. 
Capstan,  mild. mad.  or,  strong, 

3il-oz,    per    tb   1.60 

Capstan,  mild,  med  or  strong, 

1  %  oz,  per  lb   .  1.75 

Latakia,  31  oz,  per  lb   2.10 

Sundry  English  Smoking. 

Pioneer,  31  oz,  per  lb   1.45 

8  oz,  per  lb   1.43 

"       16  oz,  per  lb   1.40 

Lambert  &  Butler's  Log  Cab- 
in, 31  oz,  per  Tb   1.30 

Smith's  Glasgow  Mixture,  31  ( 
oz.,  per  tb   1.70 

J.  B.  PACE  TQBACCO  COMP.4NY 

Scroll    Tag,    twist.    G    to  Tb 

(.other  sizes,  .  67)   60',{; 

light  (pressed,  all 

styles   73 

Sctoll  Tag,  cable  coil,  3  and 

4  oz  .   76 

Corduroy  Spun  Roll,  C-tb  bxs  50U 
Mastiff  Plug  Cut,  l7<,  oz  pchs 

or  tin  foil  pkgs.  .  68 

Mastiff  Plug  Cut,  31  oz  pchs 

or  tin  foil  pkgs   63 

Mastiff  Plug  Cut, 16  oz  decor- 
ated  tin    52V!i 

Boston  Smoke,  12s  (24s,  48).  49 
SlIRlBRUG  CO. 

Grain,  l^i  oz  patent,  can  70 

Golden   Sceptie,     1-oz,  1-Tb 

cart,  per  lb   1.20 

Golden  Sceptre,  1%-oz,  2M:-tb 

cart,  per  Tb   1.20 

Golden  Sceptre,  3i-oz,  2',2-Tb 

cart,  per  Tb  l.M 

Golden  Sceptre,S-oz,5-Tb  cart, 

per  lb    1.00 

Golden   Sceptre,    16-oz,  G-Ib 

cart,  per  lb  9S 

Arcadia,  3Si  oz,  2','2-Ib  cts  (1 

1-Tb  cts  l.GO)   1.66 

l?i-oz.  2Vi-lb  carts  1.80 
8  oz.  deooratsd  tin.  1.5G 
"       16  oz,  decorated  tin.  l.BO 
Crescent  Club  Mixtiu-e,  31  o«  .»% 
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Cigarettes. 

Milo   Cork   Tips  48.60 

"    Plain    "   18.00 

"    Ladles'  mouthpieces,  20s 
oval    box   S.OO 

Egyptian   Arabs   No.   3   CotlC  :~ ' '. '. 
Tips    7.40 

Kin^  WilUaijn,  Egyptian,  .netlS.OO, 

Turkish  Delight,  sanitary  tip  l.ftu 
.INO.  ,1.  BAGI.EY  £  CO, . 

Net  cash.  ' 

Gold  Shore,  2'/j-oz   46% 

Lime  ICIln  cut  plug,  2  oz....  59% 

••      31  oz.  .  ..  .  .5914' 

!i  oz  tins. 
"16  i)Z  tins'  64^ 

Sun  cured  2'!;  oz  foil   49 

'Ill's   oz  pouch.  ...  61 
WEYMAN  BROS. 
Less  3%. 

Cut  and  Dry,  3J  oz  papers..  32  V4 

H.  BOHL-S  &  CO. 
Fancy  Mixtures. 
White  Navy  Mixture,  1%  oz 

foil   .61 

White  Navy,  3i-oz  foil,  5-Ib 

cartons   63 

White  Navy,  16-oz  foil  60 

London  Dock,  35-oz  foil,  5-tb 

cartons   80 

'   Golden   Gate,    31-oz   tin,  S-lb 

cartons   S5 

Bright  Virginia  Pickings,  31- 
oz  tin,  5-rt)  cartons  80 

Gold  Bar,  3J-OZ  tip.S-Tb  cart.  .9u 
Great  Blend,  16-oz  box,  mild, 

medium    and    special   1.15 

Great  Blend,  S-oz  box,  mild, 

medium  and  speci.al   1.20 

Great  Blend,  3J-oz  box,  mild, 

medium  and  special   1.25 

Cut  Plug. 
Seal  Rock,  1%-oz  tins,  2% -lb 

;       cartons    25-n3   ,  74 

j   Seal  Rock,  31-oz  tins,  21,i-tb 

I       cartons   25-lb   74 

I   Seal  Rock.  8-oz  tins  74 

Peanut,  1%-oz  foil,  5-tb  cart  .38 
Old  Chief.  8-oz  and  16-oz....  .46 
Seven   U]),    16-oz   pail,  briar 

pipe  with  tach  tin  54 

Seven  Up,  16-oz  pail,  witliout 

briar    pipe   45 

Seven  Up,  2V2-OZ  foil, 5-tb  cart  .43 
Seven  Up,   2V>-oz  pouch,  5-tb 

cartons   49 

Long  Cut. 
case,  per  doz    l.SO 

K.  A.  P.\TTEB90N  TOBACCO 

COMPANY. 

Less  2%. 
Honest  Labcr,  peh  and  tins, 

2yi:-oz   50 

Lucky  Strike,  1%  oz  tins....  ;76 

31   oz   tins  76 

Patterson's  Seal,  1%  oz  foil.  .37 
31  oz  pch.  .  .38 
16  oz  tin.  . .  ,41 

SNUFF. 
America    SnulT  Co  

French,  Rappee,  1%  oz  bot- 
tles,   per   3   doz   2.90 

French,  Rappee,  31  oz  bot- 
tles, per  doz   ...  1.80 

French,  Rappee,  16  oz  jars, 
,  per    tb  '  65 

Maccaboy,  16-oz  jars,  per  tb  .60 

Irish  High  Toast,  16-oz  self- 
sealing  fruit  jars,  12-Ib  bxs  .57 

Scotch  Lilienthal's,  in  blad- 
ders, per  lb  60 

Scotch  Lilienthal's,  in  weas- 
ands,  per  lb   ,  62 

Horse  Shoe,  IC  oz  glass  jars, 
lb    ...  60 

Horse  Shoe,  2 '/a  oz  fibre  cans  .51 

Horse  Shoe.  8  and  16  oz  pat>»  .48 

Horse  Shoe,  1  oz  and  10  oz 
cans   56 

Weyroan  Bros.         .  „ 

Copenhagen,  16-oz  stone  J«ri  .6^ 

»(  2  doz,  per  gross   i.tA 

"         1-oz  tin,  ovtr 
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11  inchts   .33.00 

"      12  Inohea  37.00 

Crescent   27.00 

Ball  Bearing. 

Hitchcock  33.00 

MISCELLANEOUS. 

Barrel  Covers,   17-ln.  (llour 

barrel  size),  per  doz   1.80 

Barrel  Covers,   21-in.    (sugar  . 

barrel  size),  per  doz   2.70 

Brownies,  per  doz.... 75  1.00  1.25 

Butter  Ladles,  plain,  doz  45 

Butter  Ladles,  clays,  doz  85 

Butter  Spades,  doz  4  0 

Dishes,  oval,  %-rb,  per  M.  .  .  .  2.25 
"        "        1-tb,    per    M.  .  2.50 
"        "        2-rb,    per    M.  .  2.75 
Dishes,  wire  end,  Va-rb,  per  M  2.00 
"        "    1-rb,  per  M  2.25 

 '    2-It),  per  M  2.50 

Ege   Beaters,    Dover   1.00 

Measures,  fiber,  4  pieces....  1.50 
(Set  pt.,  qt.,  1^  gal  and  funnel) 
Lanterns,  O  Tubular,  doz....  5.90 
Lantern  globes,  in  bbls.  . .  .70(8i95 
Mouse   traps,    1   to   5  holes, 

doz   45@60 

Mouse  traps, "Sure  Catch,"  dz  .35 


Traps,  rat,  "Blizzai-d,"  doz.  .  .90 
Nest  Eggs,  per  doz.........  .20 

Oil  cans,  glass,  wire  cover, 

1  gal,  per  doz   4.50 

Oil  Cans,  gal.,  glvnzd  iron,,  2.15 
Oil  Cans,  5  gal.,  glvnzd  iron.  7.50 
Potato  Mashers,  per  doz  45@75 
Rolling  I*lns,   per   doz.  .  1.35@  1.50 

Spoons,  wooden  30c,  37c  .fi5 

Step  Ladders,  each  per  fl..  14-22-40 
Tacks,  steel,  asstd,  2  14-oz.  .  .25 
Tacks,  Common,  2  oz.,  doz.  .  .11 
Tapers,  gas.  30  17-in,  ftgs.dz  .05 

Toothpicks,  box   2.50,  3.75 

Twine  Holders,  hanging,  doz  2.00 

Spittons,    fiber.    12-incU   6.25 

Spittons,    fiber.    12-incli   5.00 

Spittons,  fiber,  9-inch   4.15 

Whips,  per  doz,  from  90c  to  IS. 00 
Window  Screens.  12-inch,  doz  S.75 
l.S-inch,    doz  3.25 
"  "        24-inch,    doz  3.60 

Departinent  26. 

STATIONEBY. 

Corrected  by  the 
Schwabacher-Frey  Stationery  Co. 

42-44  Sutter  St.,  San  Francisco. 


Blank  Books. 

Counter,  73  leaf,  per  grrs....  B.00 
Counter,  90  leaf,  per  grs   6.00 

Day  and  Ledger. 
Cap,  canvas,  200  pp.,  each..  .30 
Cap,  canvas,  600  pp.,  each..  1.00 
Crown  Cloth,  150  pp..  each..  .75 
Crown  Cloth,  300  pp..  each.  .  1.00 
Cap,  Im.  Leather  Bnd,  600  pp  3.20 
Writing  Paper. 

Xanglewood.  Ream 

Commercial    Note,    5  lb   .60 

Commercial  Note,   6tt)  72 

Letter,  lO-lb  ex   120 

Cap,  12-Ib  ex   1.44 

Envelopes. 

Per  M 

XX,  5-in   1.00@1.50 

XX,  6-in  •1,10@1.60 

XXX,  10-in   2.80 

XX. 4-in.. Baronial  cream 

or  white   -•  1.40®1.80 

XX,5-in., Baronial  cream 

or  white    1.60(g)2.00 

Inks — Carter's  or  Diamond. 
Black,  2  oz  cylinder,  p.  gr.  .  4.50 
Red,  2  oz,  3  dz  to  box,  pr  bx  1.25 


1  Black,  4  oz,   per  icr   7.30 

or  Blue  BIk,  hi  pt.dz  2. 17 

or  Blue  BIk,  pt.  d>.  .  3  SO 

or  Blue  BIk,  qt   6.00 

Lead  Pencils. 

Qrosd 

Cedar,   rubber  tip   1.28 

Ked  plshd.  mtl  rbbr  llp.I  X.L  1.65 

Matchless    3.00 

,  Yellow,  pshd.  rbr  tip,  round.  4.00 
plshd,  rbr  tlp,hexagon  4.00 
Black,  plshd,  rbr,  lip.  No».  1, 

2.   3,  4,   "Omcc"  Hex   4.50 

Carpenters,  3  dz  to  bx,  pr  bx  1.00 


Steel  Pens. 

a  TORS 

Railroad,  1  gross  In  kox.. 10.40 
Stub,  ex  One,  smi,  mdn  Irg  .49 

Falcon   4D 

Bank   40 

School,  fine   40 

f^pencerlan  Nos.  1,  2  or  3  16 

C'loli  J,  No.  404  r.O 

Glllotfs,  No.  30.1  '.10 

Pacific  Mall,  cinkle  plate....  100 
Tuxedo    l.OO 


DIAMOISD  MATCH  COMPANY'S  POL- 
ICY. 

(From  the  Commercial  Bulletin  and 
Northwest  Trade. 
There  has  been  much  criticism  of 
the  Diamond  Match  Company,  and 
some  of  the  trade  papers  have  pub- 
lished lengthy  articles  and  communi- 
cations regarding  its  selling  plan  and 
other  methods.  Heretofore  the  com- 
pany has  ignored  these  criticisms,  but 
now  it  is  out  with  a  semi-official  state- 
ment which,  in  effect,  says  that  the 
company  does  not  want  to  buy  the  in- 
dependents or  form  a  pool  or  effect  a 
working  agreement  of  any  kind,  but 
that  certain  of  the  independents  whose 
business  is  unprofitable  have  sought 
to  sell  themselves  to  the  Bai-ber  Com- 
pany. 

The  official  statement  also  defends 
the  much  criticized  factor  selling  plan, 
with  the  somewhat  startling  revelation 
that  this  plan  has  been  in  vogue  with 
the  company  for  twenty-five  years, 
during  all  of  which  period  both  the 
Diamond  Match  Company  and  the 
trade  have  been  mutually  satisfied 
with  its  workings. 

The  pronunciamento  is  as  follows: 

"It  would  not  be  far  from  the  truth 
if  it  were  declared  that  the  present 
agitation  against  the  Diamond  Match 
Company  is  due  more  than  anything 
else  to  a  feeling  of  resentment  and  dis- 
appointment (on  the  part  of  certain 
individulas)  in  consequence  of  the  fail- 
ure attendant  on  a  recent  effort  to  in- 
duce the  officials  of  the  Diamond 
Match  Company  to  discuss  a  proposi- 
tion to  buy  out  a  number  of  so-called 
independent  concerns,  who,  because  of 
their  apparent  inability  to  make  their 
own  business  pay,  wffBld  like  to  un- 
load on  a  rival  competitor. 

"For  six  years  the  Diamond  Match- 
Company  has  not,  directly  or  indirect- 
ly, sought  nor  arranged  a  meeting  with 
any  of  its  competitors.  The  officials 
of  the  company  have  repeatedly  re- 
fused to  negotiate  with  or  listen  to 
overtures  from  individuals  connected 
with  competing  corporations,  and  in- 
terviews have  only  been  granted  rep- 


resentatives of  competitors  at  their 
solicitation  and  out  of  courtesy  to  them 
FACTOR  SELLIiVG  PLAN  DEFENDED. 

"The  plan  under  which  the  company 
is  working  in  its  sales  department  is 
identically  the  same  as  that  which  it 
has  followed  for  nearly  twenty-five 
years.  Time  and  experience  have 
proved  this  plan  to  be  advantageous 
alike  to  the  company  and  the  trade. 
Matches  are  sold  through  wholesale 
grocers  and  jobbers,  who  under  con- 
tract, act  as  its  commission  agents. 
They  are  required  to  exert  their  ef- 
forts in  the  direction  of  extending  the 
sales  of  the  company's  goods,  and  in 
consideration  thereof  are  paid  a  com- 
mission on  all  sales  they  make.  The 
match  company,  on  its  part,  utilizes 
a  large  selling  organization  in  creating 
a  demand  for  its  matches,  and  at  a 
large  expense  secures,  through  its 
own  employes,  orders  from  the  retail- 
er which  are,  however,  placed  with 
such  wholesale  houses  as  the  pur- 
chaser may  designate.  The  match 
company  actually  helps  the  whole- 
saler to  sell  his  goods  at  a  large  an- 
nual expenditure,  and  in  return  simply 
asks  that  he  be  loyal.  This  plan  has 
worked  satisfactorily  in  the  past,  and 
is  no  respect  a  restraint  of  trade  or  in- 
fringement of  the  rights  of  competi- 
tors. The  so-called  independent  inatcn 
companies  have  done  exactly  what  the 
Diamond  Match  Company  is  doing.  If 
they  manufacture  matches  of  equal 
quality,  it  ought  not  to  be  difficult  for 
them  to  impress  first  the  consumer, 
then  the  retailer  with  that  fact,  in 
which  case  they  should  have  no 
trouble  in  inducing  the  wholesaler  to 
act  as  their  selling  agents  rather  than 
agents  for  the  Diamond  Match  Com 
pany. 

"In  the  interests  of  its  •stockholders 
it  is  to  be  hoped  that  the  present  pol- 
icy of  the  officials  of  the  Diamond 
Match  Company  will  be  maintained,  so 
far  as  regards  their  dealings  with 
other  match  companies,  and  that  they 
will  not  be  induced  to  spend  large 
sums  iu  the  acquisition  of  unprofitable 
plants. 


"In  the  creation  of  selling  agencies 
by  manufacturing  companies,  there  is 
hardly  a  company  that  does  not  re- 
quire that  the  expense  of  the  agency 
and  the  payment  of  conimissions  on 
the  sale  of  its  i)roduct  shall  be  con- 
tingent upon  an  agreement  on  the  part 
of  the  agent  to  work  and  utilize  its 
organization  and  resources  solely  in 
its  behalf.  That  is  all  that  the  Dia- 
mond Match  Company  is  and  has  been 
doing." 

Diamond  Match  methods  mean  pro- 
tection to  profits  and  a  good  margin 
for  the  retailer.  You  rearely  hear  of 
Diamond  matches  being  advertised  at 
bargain  counter  prices  to  the  detrim- 
ent of  the  retail  trade  at  large.  In  ad- 
dition to  that  the  Diamond's  goods  are 
the  best  made.  The  consumer  is  given 
good  value  and  in  handling  matches  to 
the  consumer  the  retailer  cannot  af- 
ford to  go  far  into  experiments. 

Since  1899  there  have  been  started 
i:J9  independent  match-making  enter- 
prises, of  which  five  are  active  to-day. 
The  multiplication  of  brands  of  match- 
es is  as  much  of  a  nuisance  as  the 
multiplication  of  brands  of  breakfast 
foods  and  other  competitive  propriet- 
ary articles,  whereby,  profits  are  de- 
stroyed and  slocks  unloaded  with 
unsalable  brands.  As  we  see  it,  the 
Diamond  Match  Company's  agency 
policy  seeks  to  increase  demand  and 
insure  to  all  classes  of  distribnters 
a  liberal  iirofit,  without  restricting 
their  liberty. 


SOAPING  (  ENTRAL  A.MEHK  A. 


Otto  Lnlin,  .Ir..  son  nf  tlie  veteran 
San  Francisco  .soap  maker,  has  made 
a  great  success  of  the  soap  l)U$incss  in 
Central  America.  He  has  three  soap 
factories  runnin.g  tul)  blast  and  has  .is 
a  partner.  President  Zelaya,  the  head 
of  the  Republic  of  Nicaragua.  His  ad- 
dress is  iJeon,  Nicaragua,  C.  A. 


A  smile.  like  a  soft  answer,  turin  ih 
away  wrath.  It  need  not  be  a  grin, 
but  a  good  wholesome  smile  is  a  fac- 
tor in  business  that  is  worth  cultivat- 
ing. 
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Clerk's  Corner. 


A  Clerk  1Vlib  is  a  Clerk. 

"I  have  had  too  many  clerks  assure 
nie  tliat  they  are  not  mind  readers." 
said  one  successful  old  grocjer  to  the 
writer  last  week.  "I  do  not  like  the 
confession.  It  indicates  a  lack  of  am- 
bition to  be  mind  readers.  Every  sales- 
man must  be  enough  of  one '  to  be 
able  to  judge  what  to  offer  and  how  to 
offer  it  to  each  posible  customer. 

"For  instance,  a  woman  calls  at  the 
store  and  ^sks  the  price  of  canned 
peas.  I  have  them  all  the  way  from 
soaks  at  8  or  9  cents  up  to  imported 
petits  pois  at  30  cents  or  more — per- 
haps a  dozen  different  varieties  at  as 
many  different  prices.  If  the  cleik 
starts  out  to  name  every  price  from  8 
cents  up  to  30  he  will  prodtice  two 
results.  The  purchaser  will  not  care 
to  let  it  appear  that  sire  wants  the 
cheapest,  when  such  an  array  is  place'l 
before  her.  She  will  not  know  which 
to  pick  and  perhaps  will  not  feel  like 
paying  for  the  finest  variety.  If  hf: 
knows  the  family  and  its  resources  he 
ought  to  be  able  to  pick  one  or  two 
varieties  which  will  suit  its  taste  and 
purse.  If  he  does  not  know  her,  he 
ought  to  be  able  to  judge  pretty  close- 
ly from  her  appearance  and  manner 
as  to  what  is  wanted  and  feel  his  w;iy 
until  he  has  hit  it  exactly. 

"Another  line  and  a  harder  ono  to 
sell  according  to  the  customer's  wishe.4 
is  tea.  A  grocer  will  cany  a  linn 
varying  in  price  from,  say  25  cents  to 
$1.  If  the  clerk  names  a  variety  ni! 
prices  as  long  as  that  he  will  leave  hi.s 
customer  in  a  quandary.  He  rught 
to  try  and  learn  which  variety  of  le.i 
his  customer  wants — .Japan.  Young 
Myson,  Oolong  or  some  other  faniU'ar 
(o  the  general  i^ublic.  Having  leariieu 
that,  he  can  name  one  or  two  price;-: 
for  different  grades  and  generally  sat- 
isfy her.  If  he  attempts  to  sell  gov-^'is 
according  to  a  string  of  prices  alone, 
he  has  only  one  chance  in  a  dozen  cf 
giving  satisfaction  even  if  he  maKes 
the  sale. 

"Quality  first,  store  service  next  i'>  p 
the  thing's  to  be  kept  befoie  the  con- 
snniei'.  Find  the  (luality  the  custo- 
mer wants,  inspire  in  her  a  Ix-licf 
that  the  service  is  ready  for  her  and 
the  rest  will  come  naturally.  The 
elerk  should  know  tlio  :ipi)oaraucc  be- 
tween a  can  of  sardines,  in  pure  olive 
oil,  beads  nn'^  '■"^i<«  r^v  q,i,|  qj^q  qi;  ^^\^^. 

same  fish  in  cotton- seed  oil,  he?id=?"- 
tails  included,  and  he  should  be  able 
to  explain  the  diffei'enco  in  )irice  to  a 
cnstomor  who  wants  the  information. 
II  nujsl  done  deftly,  however,  not 
lo  give  nffcnse  to  Ihf  one  who  can  pay 
Kuly  the  lower  price  of  lo  the  onewlin 
"  ill  p.ay  any  price  for  extra  fine  (pial- 
ily.  The  clerk  should  not  talk  loo 
much.  He  should  say  enough  to  start 
I  lie  customer  talking  and  then  listen. 
I  If  ought  lo  be  n.ble  lo  b.ohl  up  bis 
'uiri  of  the  conyer^aliou,  but'  his  main 


point  is  to  learn  the  customer's  de- 
sires and  satisfy  them.  It  requires 
tact  and  mucii  of  it. 
I  "The  clerk  at  the  counter  and  the 
order  clerk  should  keep  on  confiden- 
tial terms  with  the  management  on 
one  side  and  the  bundle  wrapper  and 
delivery  service  on  the  other.  Each 
assistant  ought  to  help  the  rest  to 
complete  without  harmony  in  the 
store." 


Qiialitj  in  lieu  of  free  goods — tliat's 
Griffon's. 

 ^  

Get  the  goods  to  your  customers  on 
time.  This  is  one  of  the  most  impor- 
tant details  of  grocery  store  manage- 
ment and  if  it  is  neglected  yon  will 
lose  your  customers  just  as  sure  as 
fate — and  rapidly,  too. 


(illOCEK  DECElVIil). 


Ft.  Smith  Kefrigx'rators- 
dry. 


-Cold  and 


Fresno  Mercliant  Bested  by  Smooth 
(xrafter — Captured  by  the  Police. 


Fresno,  Cah,  July  23.-H.  C.  Roberts 
a  hard-looking  young  fellow,  was  ar- 
rested last  night  by  Patrolman  Coyle 
for  obtaining  goods  and  money  under 
false  pretenses. 

Roberts  went  into  the  store  of  O.  O. 
Card  at  the^  corner  of  0  and  Merced 
streets  on  Saturday  and  told  Card  that 
he  wanted  to  purchase  $2  worth  of 
groceries.  He  said  that  he  was  a 
switchman  employed  in  the  Southern 
Pacific  yards  and  that  he  lived  with 
his  mother  on  Diana  street  and' want- 
ed credit.  Card  agreed  and  then  Rob- 
erts asked  him  to  advance  him  $1.2.'i 
to  pay  a  butcher  bill  and  Card  handed 
him  ^  the  money.  Yesterday"  Roberts 
went  back  to  Card's  store  and  asked 
for  the  same  amoivnt  and  Card  let  him 
have  the  money,  but  late  in  the  after- 
noon began  to  grow  suspicious  and  no- 
tified the  police  to  l^eep  a  lookout  for 
Roberts.  Early  in  the  evening  Coyle 
saw  him  on  the  streets  and  followed 
him  to  Barstow's  saloon  on  Ma.riiiosa 
street  and  i)laced  him  under  arrest. 

t,'.VSOLI>iF  E^S'LODES. 


Greer's  Washing  Ammonia 

It  has  eome  to  our  knowledge  that 
tliere  is  an  attempt  to  iutiottuce  on  the 
market  a  WASHING  AMMONIA  mndo 
from  DoneM  nuti  Auiuiul  lirriiHC.  We 
tru.st  that  the  trade  will  take  time  lo 
investie-ate  the  character  of  this 
STCTFF.  which,  if  sold  to  tlie  consumer, 
will  only  tend  to  discourage  the  use  of 
Ammonia  as  a  household  article. 

Pacific  Ammonia  Bottling  Go. 

j    310  Sacramento  St.,  San  Francisco 
;         Telephone  Temporary  3898 
I  Sole  DIauufncturers  of  Aininonfn  from 
I  Mineral  Produces  on  the  Paclflc  CouNt. 
SAN  FRANCISCO.  CAI,., 
CAUTION — As    ttiere    aio  numerous 
brands  of  impure  and  weak  washing 
ammonia  offered  to  the  trade  imitating 
tlie  stvl,e  of  our  label,  be  careful  to  see 
that  our  signature  Trade  M.irk  is  on 
each     bottle — Ilobt.    P.    Greer,  Trade 
Mark. 


Demijohn  of    Liuuid    laiiites  From 
Cigar  Stump. 


Several  iiersons  narrowly  escaped 
severe  injury  when  a  gallon  of  gaso- 
line confined  in  a  demijohn  exploded 
in  front  of  Sill  s  grocery  store,  corner 
of  Shattuck  avenue  and  Allston  way 
in  Berkeley  recently. 
I  The  oil  was  ignited  from  a  cigar 
I  stump  carelessly  dropped  beside  the 
!  df'niijolin  as  it  stood  on  the  sidewalk 
onlsidc  llif"  entrance  of  the  'store. 
Part  of  the  .gasoline  had  lealied  fioni 
the  bottle  and  the  fluid  liiiisl  into 
liame  and  spread  in  alt  dirpctions. 
Tjuekly  it  was  confined  lo  the  sidi'- 
walk  area  and  the  flames  did  not  Ig- 
nite the  woodwork  of  the  building. 
A  ni'Miilipr  of  the  grocery  fii-ni  blew 
the  bla/.ing  oil  into  the  street  by 
means  ol  I  he  stoi-e  fire  hose. 

San  ljuis  Obii^to.  Cal. — Charl<i;s  New 
combe  lias  opened  his  r(?slaurant  and 
family  grocery  s-tore  on  Osos  street. 
•■•Ijposite  the  vSoulheru  I'acific  d<'pol. 
It  is  local(!d  in  what  may  hv  soon  I  lie 
best  po.sition  in  the  city,  although  it 
is  away  I'l  oui  tln!  heart  of  I  he  city  a  I 
present. 


Mothers!  Mothers!!  Mothers!!! 

Mrs.  Winslow's  Soothing  Syrup 

has  been  used  tor  over  SIXTY  YE.\RS 
by  MILiJ-.ONS  of  MOTHERS  for  their 
CHILDREN  while  TEETHING,  with 
PERFECT  SUCCESS.  It  SOOTHES  the 
CHILD.  SOFTENS  the  GUMS,  ALLAYS 
all  PAIN;  CURES  WIND  COtJC,  and  is 
the  best  remedy  for  DlARRUOtiA.  Sold 
by  Druggists  in  every  part  of  the 
world.  Be  sure  and  ask  for  "Mrs.  Win- 
slow's Soolhintr  Syrup."  and  take  no 
other  kind.    Twenty-Rve  cents  a  bottle. 


YOUIl  EVERY  WANT  IN 


j  Can  Be  Supplied  by 

iA.  Zellerbach  &  Sons 

j  421  JiCKSON  STliEET 

I  San  Frai:ii8<'o  fjil. 


1-Ol.l.SH. 

.  '5"' <  ■  -'S.flO  PC-  lioz 

"  Vis   :;.oo  jipr  ih.rf 

'A    PlB  90  i)er  rloz 

fVletal   '  "1^  ■..'^.jr.'no  .).,/, 

n  oz  so  i^^y  tlvz 

hBHi'keepprls  Friend  I''>w 
(I«r.  gross  f  is  (10 
tl.  S.  METALI-IC  rOLISH 
I  PASTE 
1  l-i  put  up  l>y  a  f-'r-Ti'tifal  (-liemiRi:  al?.,  H) 
j  Liquifl  Form  Free  from  Arid  <jr  Grii 
Tweiit.v  .years  In  the  Markets  of  the  WorlU 
!  For  sale  by  all  dealers.  Also  the  .Savoy 
!  Alkali  Floor  Powder,  contalninc  no  ereasa. 

I  I'ai  Iflr  i'liasl  Agl  .  ^SYl  I'.di  St    S  F. 
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Manufacturers'  List. 


Selling  Prices  of  Goods  That  Guarantee  a 
Profit  to  the  Dealer. 


NOTE — The  selling  prices  of  the  goods 
listed  below  have  been  guaranteed  by  the 
various  manufacturers.  When  a  grocer 
knows  of  a  cut  being  made,  he  should  at 
once  notify  FRANK  B.  CONNOLLY,  Secre- 
tary Associated  Retail  Grocers  of  San  Fran- 
cisco, 901  Stanyan,  cor.  Frederick,  Phone 
Veil  G161.  Mr.  Connolly  will  immediately 
take  up  the  matter  with  the  manufacturer, 
who  will  see  that  the  cutter  Is  called  to 
task. 

Grocers  should  report  all  cuts  as  promptly 
ns  possible  and  thus  make  it  easier  to  cor- 
rect the  evil  before  prices  become  demoral- 
ized. 

BAKING  I«OWDER 

SchiUlng'8. 

Schillings  Best,  V^-lb.  cans.,  $  .15 

Schillings  Best,  %-lb.  cans  25 


SshiUings  Best,  1-lb  .cans. 

Bumford. 
Rumrord,  %-lb.  cans. 


.45 

.15 

Ruraford,  1-lb  cans  30 

Rumford.  S^lb  cans  75 

Rumford,  5-lb  cans   1.25 

Crescent. 
To  Family  Trade  To  Restr.,  Etc. 

tins  70  each  6.75  per  doz 

tins  10  each  $1.10  per  doz 

tins  15  each  1.60  per  doz 

tins  25  each  2.65  per  doz 

tins  1.00  each  10.50  per  doz 

Sun  Baking  Powder. 

.451%   lb   15 

.25 


S-lb 

%-tb 
l-lb 

5-n> 


1  lb 


CHOCOLATE 

(Effective    August    15th,  1007.) 
Ghiiadelli's  Ground  Chocolate.  1-llj  Tins 
-Ghiradelli's  Ground  Chocolate,  .3-lb  Tins 
Eagle  Chocolate,  1-lb  Pkg 

Ghiradelli's  Cocoa,  >  .-lb  Tins 

CGRBALS 
Cal.    Flapjack   Flour    (Del  Monte 

Milling  Co.)  2  lb.  package  

Cream    Flaked   Oats    (Del  Mtonte 

Milling  Co.)  15c,  two  for  

Excelsior  Flaked  Oats 

Excelsior  Oats  (Del  Monte  Milling 

Co.)  straight  

Peacock    B:%nd    Buckwheat  (Del 

Monte  Milling  Co.)  3  1-2  lb.  pkge 
Peacock    Brand    Buckwheat  (Del 

Monte  Milling  Co.)  3  lb.  package 
Peaoock   Brand    Buckwheat  (Del 

Monte  Milling  Co)  1  1-2  lb.  pkge 
Shredded  Wheat  Biscty.ts,   15c  or 

two   •.  

Triscuit,  straight   

TEA. 

Tree,   (M.  J.  Brandenstein  &  Co.)  

COFFEE. 
Golden  Gate  (J.  A.  Folger  &  Co.) 

1  lb.  cans   

M.  J.  B.,  (M.  J.  Brandenstein  &  Co.) 

1  lb  

M.  J.  B.,  (M.  J.  Brandenstein  &  Co.) 

3  lbs  


.15 
.25 

.10 

.25 

.20 

.15 

.25 
.10 

.50 

.40 
.40 
1.00 


COTTOLENE. 

Small  size  pails  %  .30 

Medium  size  pails  60 

Large  size  pails   1.35 

FLOUR 

Globe  Mills. — A-1,   11.55;  Banquet,  $1.45; 
Silver  Star,  $1.40. 

Del  Monte. — Delmonte,  $1.55;  Waldo,  $1.40. 
Port  Costa. — Port  Costa.  $1,55;  Starr's  Ex- 
tra Choice,  $1.45;  Mayflawer,  $1.40. 

Stockton  Mills.— Crown  $1.55;  White  Navy, 
$1.40;  Triumph,   $1.35;  Bear,  $1.35. 

Sperry  Mills. — Horace  Davis,  Patent  Rol- 
ler, $1.65;  Golden  Gate,  $1.55;  Drifted  .Snow, 
'tl.55;    Sperry,    $1.55;    Royal,    $1.45;  Eagle, 
'  $1.40;  First  Grade  Flour,  1-Sth,  S5c;  10-lb. 
sack  45c.  J 
American  Milling  Co. — Colonial,  $1.50. 
►       Bay  City  Mills  (1st  and  Clay  Sts.,  Oak- 
land)—"Bay  City,"  $1.50;     "White  Foam." 
$1.50. 

fc_  Diamond  Milling  Co. — Diamond  Patent,  49- 
■kfelb.    saoks,    $1.50;    Diamond    Family,  49-tb. 


Phoenix   Milling    Co.,    Sacramento. — (Bay 
Territory  office,  17th  &  Wood  St.,  Oakland, 
B.  E.  Bryan,  Agent.) — "Phoenix,"  $1.55. 
Maplelne. 

2  oz  S5 

4  oz  60 

16  OK   2.00 

SS  oz    4.00 

Gallons   16.00 

OLIVE  OIL. 
Purily  (Chas.P.Grogan),  Half  Pts.J  .25 

Puritv  (Chas.P.Grogan)    Pints  50 

Purity  (Chas.P.Grogan)  Quarts..  .90 
Purity   (Chas.  P.   Grogan)   Half  Gal.... 1.75 

Purity   (Chas  P.   Grogan)   Gallon   3.00 

SAUCES. 

Catsup,    Bishop's     (Bishop  &  Co) 
1-2  pints   15 

Catsup.  Bishop's  (Bishop&Co.)  pts  .25 

Chili  Sauce,  Bishop's  (Bishop&Co.) 
1-2  pints  15 

Chili  Sauce,  Bishop's  (Bishop&Co.) 

pints   25 

SOAPS  

Sapolio  10c,  3  for  26c 

FLY  .STICKEM 

Forty  Foot  Size  loc,  2  for  25c 


A  NATIONAL  ATTRACTION. 

John  A.  Green,  of  Cleveland,  Ohio, 
Secretary  of  the  National  Retail  Gro- 
cers Association  and  one  of  its  most 
succesful  presidents,  will  attend  the 
convention  of  the  California  Retail 
Grocers  and  Merchants  Association 
at  Sacramento  in  September. 

It  will  be  a  great  treat  to  all  the 
delegates  present  to  hear  the  National 
Secretary  talk  on  the  benefits  of  orga- 


nization, etc. 

Director  F.  B.  Connolly  of  the  Na- 
I  tional  Executive  Board  has  completed 
I  arrangements  for  Mr.  Green  to  visit 
I  the  Western  Territory.  The  Item  ar- 
ranged by  Mr.  Connolly  for  Mr.  Green 
I  is  as  follows: 

I  He  will  speak  at  the  .\nniversary  of 
I  the  Denver  Association  on  Sept.  2, 

He  will  address  an  open  meeting  of 
the   Utah   State  -Association  at  Salt 
Lake  City  on  Sept.  ."). 
!     The  California  State  Association  at 
Sacramento  on  Sept.  10 — 11 — 12. 

The  Portland  Pure  Food  Show  on 
Sept.  14. 

i  The  Washington  State  Convention  on 
I  Sept.  18—19. 

j     He  will  be  the  guests  of  these  As- 
I  sociation's  and  the  expenses  of  the 
trip  will  be  divided  equally  among 
j  them. 

I  The  presence  of  Secretary  Greeu  at 
I  the  State  Convention  at  Sacramento 
will  tend  to  bring  the  Grocers  of  Cali- 
1  fornia  into  closer  touch  with  the  Na- 
I  tional  Association  and  the  persiplities 
I  of  greater  benefits  for  the  Retail  Gro- 
Icers  of  the  United  States, 
j  Mrs.  Green  will  accompany  hor  lius- 
i  band. 


Griffon  Catsup — No  deals. 


P.  C.  ROSSI,  President  A.  SBARBORO,  Secretary 

ITALIAN  SWISS  COLONY 

Fine  Wines 

AND 


BRANDIES 

1235-1267  Battery  Street 

PHone,  Temporary  112 

San  Francisco,  Cal. 
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OFFICERS  AND  DIRECTORS. 


RETAIL  GROCERS  AND  aiERCHANTS 
Association  of  Alnmeda  Co. 

President,  John  Mitchell. 
1st  Vloe-President,  J.  L.  Woodworth. 
2d  Vice-President,  O.  B.  Palmer. 
3d  Vice-President,  F.  C.  Koerber. 
4th  Vice-President,  A.  J.  Nor. 
5th  Vice-President,  J.  E.  Frazier. 
Secretary,  Geo.  MacDonald. 
Treasurer,  H.  D.  Gushing. 

Directors. 

H.  Hauch,  A.  J.  Nor,  H.  D.  Gushing,  G. 
Hoffman,  J.  Hopkins. 

Manager  Collection  Dept. 
M.  K.  Webster. 

Association  meets  the  1st  and  3d 
Monday  of  each  month  at  8  o'clock, 
p.  m.,  at  419  12th  St.,  Oakland. 


RIVAL  TO  CRACKER  TRUST. 


NOTICE. 

Whenever  any  prices  in  the  Mannfac- 
turers'  List,  printed  on  Page  12  of  the 
"Advocate,"  are  cut,  members  should  not- 
ify Secretary  MacDonald  as  promptly  as 
possible.  (His  telephone  is  Oalcland  151.) 
Mr.  MacDonald  will  at  once  take  steps  to 
have  the  cutting  stopped. 


OAKLAND  MEETINGS. 


The  Alameda  County  Grocers'  Asso- 
ciation will  hold  Its  meetings  on  the 
second  Monday  of  each  month. 


we:  ESTER'S 

IINTERN/^IONALI 

DICTIONARY 

THE  ONE  GREAT 
STANDARD  AUTHORITY. 

Can  It  truly  be  said  of  any  other  boolc  | 
than  WEBSTER'S  INTERNATIONAL 
DICTIONARY  that  it  is:— 
The  Standard  of  the  Federal  and  State  Courts? 
The  Standard  oi  the  Govt.  Printing  Office?  | 
The  Basis  of  nearly  all  the  Schoolbooks?  In- 
dorsed by  every  State  School  Supt.?  Univer- 
Fally  recommended  by  College  Presidents  and  I 
Educators?    The  Standard  for  over  99%  of  ' 
the  Newspapers? 

UP  TO  DATE  and  REI-IABI,E. 
2380  Pages.  5000  Illustrations. 

Shoul'l  Ynu  Xnt  Own  Such  n  llook  t 


Webster's  Colleoiatk  Dictionaey. 
The  largest  of  our  abridgments,  Resrular 
and  Tbin  I'aper  editions.  UosurpaBsea  for 
elega  nce  and  convenience. 

1116  Pages  and  liuo  Ii,lt7stkatioks. 


Write  lor  "The  Story  of  a  Book" — Free. 
G.  &  C.  MERRIAM  CO., 
Springfield,  Mass.,  U.S.A. 
GET  THE  BEST. 


Western  Man  President  With  jYI.  J. 
Fitsiinmons  of  Baltimore  as  Vice 
Pre.sideut— "General  Bisonit  Co." 
to  Have  Capital  of  $30,000,000. 


New  York.^ — From  Baltimore  the 
news  comes  that  at  the  conference 
here  19  independent  concerns  were 
present,  and  the  project  in  contemp- 
lation was  gone  over  in  detail.  The 
final  steps  for  consolidation  were  not 
taken  at  the  meeting,  as  many  desired 
to  submit  the  amended  ])lan  to  ths 
stockholders  before  final  ratification. 

"There  was  no  hitch  whatever  in  the 
negotiations,"  said  Mr.  Penuiman  ,"You 
must  remember,  however,  that  to  in- 
augurate a  $30,000,000  corporatio-;.  re- 
quires a  great  deal  of  care.  It  is  es- 
seirtial  that  nothing  should  be  done 
hastily,  but  that  every  possible  loop- 
hole should  be  looked  after  and  pro- 
vided for  in  advance  of  the  actual 
signing  of  the  agreement.  This  is 
what  was  done  at  the  New  York  con- 
ference. We  held  one  or  more  meet- 
ings each  day,  at  which  the  general 
plan  as  outlined  was  submitted  and 
discussed.  While  this  had  been  care- 
fully prepared,  suggestions  for 
strengthening  .it  naturally  came  up  at 
these  meetings.  Some  of  the  new  ideas 
advanced  were  favorably  received  and 
were  adopted.  This  changed  to  some 
extent  the  character  of  the  first  agree- 
ment, and  all  of  the  representatives  de- 
sired to  submit  the  amended  plan  to 
their  stocl<:holders.  This  was  but  nat- 
ural though  all  thought  the  modifi- 
cations would  be  accepted  and  that 
the  ^  combination  along  the  lines  as 
originally  drawn  will  be  ultimately  ac- 
cepted. 

"I  do  not  know  whether  another 
general  gathering  will  be  necessary. 
All  who  are  to  become  parties  to  the 
combination  are  now  fully  aware  of 
the  terms  on  which  it  is  desired  to 
unite,  and  perhaps  this  can  be  done  as 
well  by  correspondence  as  at  a  general 
meeting. 

"If  another  conference  should  be 
necessary,  I  should  say  it  will  be  called 
again  in  New  York,  perhaps  within 
the  next  two  or  three  weeks.  It  will 
not  require  a  longer  time  for  a  full  di- 
gestion of  the  modified  articles.  Then 
those  who  are  co-operating  in  this 
movement  can  signify  their  intention 
of  either  accepting  or  rejecting  the 
proposition. 

"For  my  part,  I  can  see  no  reason 
why  the  combination  should  not  be 
effective  as  planned.  The  gathering 
was  thoroughly  harmonious  at  every 
meeting,  and  the  conference  finally 
broke  up  with  a  perfect  understanding 
on  all  sides." 

It  was  intimated  that  on  its  com- 
pletion a  Western  man  may  be  chosen 
as  president  of  the  new  combination, 
which  will  be  known  as  the  "General 
Biscuit  Company,"  ,  Mr,  Fitzsimmons 
will  be  a  vice  president,  and  will  also 
have  general  charge  of  the  distribution 
of  the  output  of  the  combination  in 
the  South.    The  Baltimore  plant,  with 


those  in  Richmond,  which  it  controls, 
already  serves  this  territory,  where 
they  have  built  up  a  largo  and  growing 
bu.siness. 

It  is  understood  that  the  idea  of  tWs 
combination  originated  with  Mr.  Fitz- 
simmons, who  has  been  nursing  and 
perfecting  it  for  a  long  time.  It  grew 
out  of  the  immense  advantage  the  in- 
dependent bakeries  secured  in  estab- 
lishing a  general  buying  agency  in 
New  York.  This  saved  them  money, 
as  they  took  the  raw  material  in  large 
quantities  and  then  distributed  it 
among  themselves  according  to  the 
needs  of  each. 


DESERT  SALT  C0«  OEGAMZED. 


Tnlare  Men  Have   Filed   On  Eleven 
Sections  In  The  Mojare  Desert. 

Tlsalia. — Articles  of  incorporation  of 
the  Desert  Salt  Company  were  filed  to- 
day, the  principal  place  of  business  of 
which  is  Tulare.  The  company,  which 
is  at  present  composed  of  seyen  well 
known  Tulare  gentlemen,  has  filed  on 
eleven  sections  near  Searles,  close  to 
the  country  line  between  Kern  and 
San  Bernardino  counties. 

The  salt  deposits  are  large  and  a 
test  has  shown  the  salt  to  be  98  per 
cent  pure.  It  is  in  the  midst  of  a 
salt  lake. 

The  Southern  Pacific  Company  has 
run  a  survey  for  a  road  to  extend  be- 
tween Mojave  and  Keeler  in  Inyo 
county  and  which  if  built  along  the 
line  proposed  will  pass  within  three- 
fourths  of  a  mile  of  the  new  company's 
holdings.  The  property  is  said  to  be 
very  valuable. 

KELLEY- 

CLARKE 

CO. 

23  Market  St.,  San  Francisco 

IVORY  SOAP 
LENOX  SOAP 
P.  &  G.  NAPTHA  SOAP 
K.  C.  BAKING  POWDER 
PROCTOR  &  GAMBLE  CANDLES 
ORANGE  CITY  RU^KS 
PEARLO  GUM 
HONEYSUCKLE  MILK 


An  Auto?  Nol 

PeaDot  and  Popcorn  Seller. 
Catalog  sbow'em  18.90  to 
{360.00.  On  easy  terms, 
KINGERY  MFG.  CO. 
106  E.  Pearl  St.,  Cincinnati 
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POWDERED  MILK. 


Rapid  (iirowth  of  Now  Product  \iiiong 
Bakers  and  Confectioners. 


The  sales  of  powdered  milk  have 
greatly  increased  in  the  market,  till 
the  factories  are  unable  to  supply  the 
demand,  even  though  the  daily  outinit 
is  above  75  barrels.  Powdered  milk  is 
one  of  the  most  interesting  of  the  late 
arrivals  in  the  grocery  trade  and  prom- 
ises to  be  quite  as  popular,  if  not  more 
so,  than  condensed  milk.  As  yet  its 
use  has  been  largely  confined  to  bak- 
ers and  confectioners,  though  it-  is 
quite  as  adaptable  to  soda  fountains 
and  as  an  economic  substitute  in  the 
home  for  fresh  milk. 

Powdered  milk,  by  the  processes  of 
Dr.  Martin  Ekenberg  of  Sweden,  is 
nothing  more  nor  less  than  fresh,  sweet 
milk  in  a  dry  form,  containing  all  of 
the  ingredients  found  in  the  orginal 
milk.  Pui'e  cow's  milk  contains  about 
81 V2  pounds  of  water  to  every  hundred 
pounds  of  milk,  so  that  in  every  hun- 
dred pounds  of  milk  there  are  about 
121/2  pounds  of  dry  solids,  of  this  31/2 
pounds  are  butter  fat,  the  other  nine 
pounds  consisting  of  albuminoids,  milk 
sugar  and  milk-salts. 
The  manufacturing  process  is  a  rapid 


system  of  evaporation,  removing  the 
water  from  the  milk  in  less  than  one 
minute  at  a  temperature  so  low  that 
the  solids  are  changed  in  no  way  l)y 
heat  or  chemicals,  except  from  a  liquid 
to  a  dry  state. 

Bakers  mix  it  with  their  flour  in  a 
dry  form  and  merely  add  water  and 
find  the  result  eciual  to  those  ()l)lained 
by  fresh  milk  and  at  materially  less 
cost.  It  is  estimated  that  milk  powder 
is  equivalent  to  fresh  milk  at  a  cost  of 
about  cents  a  (luart  and  will  keep 
in  any  temperature  a  year  or  more,  in 
the  oi)en  package.  Aljout  three  ounces 
of  powder  is  derived  from  a  quart  of 
fresh  milk  and  it  can  be  restored  by 
the  simiile  addition  of  water.  Althougli 
the  company  has  l)oen  in  operation  on- 
ly two  years,  its  product  has  more 
than  quadrupled  and  is  still  growing 
in  demand.  As  yet  it  _is  marketed  only 
in  barrels  and  boxes  for  baker's  use. 


NEW  GROCERY  STORES. 


Quality  in  lieu  of  free  coods — tliat's 
Griffon's. 


Los  .Vnjreles — Eddy  &  Ward  liav«» 
opened  a  new  grocery  store  ul  Tliu  N. 
Kigueroa  strecl.  They  have  a  wei! 
seiocleil  and  new  stock  of  BOOds. 

Gust.  Shokos  has  just  opened  a  new 
grocery  store  at  ITr.S  M,()nt;ta  Ave.  Ev- 
erything new — building  and  goods. 

I.ouis  lj.  Baker  lias  tjpened  a  splen- 
didly equipped  store  at  11U8  12th  SI. 
Mr.  Baker  is  a  genial  Southerner,  hav- 
ing receMtj\'  come  from  Louisiana. 


OFFlC'l-;  I'lircliasiiig-  Comniissary.  I'. 
s>..  Army,  lOOG  Noijtli  Point  St..  Sar. 
Franci.scD.  Cat..  July  1-.  IfluT. — Sealed 
proposals,  in  ditplieate,  for  furnishing 
and  rlelivering  on  or  about  August  20. 
1907.  subsisjani'e  stores  in  arcordance 
with  specifications  and  renditions  set 
fortli  in  Circular  No.  .t.  War  Depart- 
inont.  Offi'-e  Comniissarv  Gf-neral 
Washington.  I).  C.  February  IJ.  1907. 
will  lie  received  at  this  office  until  11 
o'clock  A.  M..  July  22.  I'.tdl.  and  then 
ojienod.  Information  furnished  on  ap- 
plication, r.  n.  KR.M'TirOFF,  Major. 
Coniniissai  N  . 


Jolin  T.  Kelly 
W.  II.  Kelly 


Tel.  Tenip'y  136-2 


18-20  Clenientina  Sf. 


KELivY  BROS. 

WAGON  COVERS  \  ItOAT  SAILS 
TENTS,   AWMXGS,  HAMMOCKS 

Bet.  First  and  Second  Sts. 


San  Frnneiseo 


♦ 

♦ 
♦ 

♦ 
♦ 
♦ 
♦ 
♦ 
♦ 
♦ 

♦ 
♦ 
♦ 
♦ 

♦ 


♦ 
♦ 

♦ 

t 


t 
♦ 
♦ 

I 
t 

♦ 
♦ 

t 


Cable  Address 
^CLUFFECK." 


William  Cluff  Com 


♦ 
♦ 

Telephone  J 
Temporary  2860  f 

♦ 

If,  Inc.  I 


holesale 
Grocers... 

Importers  and  Ex  orters  of 
Cigars  and  Tobacco. 


Spear  and  Mission  Sts. 


San  Francisco,  Cal. 


♦ 

♦ 
♦ 

♦ 

♦ 

♦ 
♦ 
♦ 
♦ 
♦ 
♦ 
♦ 
♦ 
♦ 

♦ 
♦ 
♦ 
♦ 

♦ 
♦ 
♦ 
♦ 
♦ 
♦ 
♦ 

♦ 
♦ 

♦ 
♦ 

♦ 


♦  ♦ 

♦ 
♦ 

♦ 
♦ 
♦ 
♦ 
♦ 


HAAS  BROS.  I 

♦  ^ 

I  Wholesale 

♦ 

I  Grocers— 

Importers    and    Commission  | 
Merchants. 

100  CALIFORNIA  STREET 

(Corner  Davis) 


♦ 
♦ 
♦ 
♦ 
♦ 
♦ 
♦ 
♦ 

♦ 
♦ 

♦ 

t 

X 

t 


California 


♦  San  Francisco 
♦ 

♦  ^ 
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Seasonable  Suggestions 

Ideas  from  Many  Sources  That  Will 
Be  of  Yalue  aud  Interest  t« 
Retail  Grocers. 


PUSH  THE  CLOUDS 

PBOTECTED  BY  AGREEMENTS 

CUT  OUT 

AS  FAR  AS  POSSIBLE 

ALL  GOODS 

DEMORALIZED 

BY  PRICE  CUTTERS 

A  full  purse  never  lacks  friends. 

Don't  be  a  machine — be  original. 

A  strenuous  soul  hates  cheai>  suc- 
cesses. 

Those  who  do  not  go  forward  go 
backward. 

There'll  be  no  "dog  days  '  if  you  ad- 
vertise properly. 

A  man  used  to  vicissitudes  is  not 
easily  dejected. 

"Write  injuries  in  dust  but  kindness- 
es in  marble." 

"To  make  money  you  must  satisfy 
your  customers." 

Sunshine  and  wind  are  good  for  a 
ruffled  temper. 

A  fox  is  cunning  only  so  long  as  its 
hide  is  on  its  back. 

When  business  gets  sick  give  it  a 
dose  of  printer's  ink. 

A  wasted  opportunity  never  comes 
back  for  a  second  trial. 

Don't  hestitate  if  desired  to  change  a 
purchase  for  a  customer. 

If  a  man  isn't  working  for  himself 
he  isn't  working  for  anybody. 

Fraternity  in  business  is  the  best 
evidence  of  higher  civilization. 

Some  men  can't  even  do  their  duty 
without  making  a  fuss  about  it. 

There's  always  room  at  the  top.  but 
few  of  us  care  for  an  attic  room. 

After  a  man  gets  caught  in  the  act 
he  is  ready  to  pose  as  a  reformer. 

Don't  worry  ab'out  mislaid  bills; 
they  are  sure  to  show  up  in  due  time. 

We  appreciate  hard  facts  when  they 
come  in  the  shape  of  silver  dollars.'  , 

It's  best  to  render  bills  regularly. 
Regularity  is  a  good  thing  in  business. 

The  golden  motto  of  the  retailer 
should  be:    Well  bought  is  half  sold. 

More  than  33,000,000  pounds  of  mac- 
aroni were  produced  at  Lvon.  France 
in  1905. 

Don't  forget  that  the  clerk  who  ac- 


complishes most  is  the  one  who  makes 
the  least  fuss  about  it. 

Don't  neglect  an  opportunity  to 
make  a  friend  of  a  customer.  Cufi- 
dence  begets  patronage. 

A  careless,  discourteous  or  slovenly 
delivery  wagon  driver  has  lost  good 
customers  for  many  a  grocer. 

The  grocer  who  "skins"  his  own  in- 
ventory is  really  plotting  to  take  a 
financial  advantage  of  himself. 

In  time  of  peace  prepare  for  war. 
i  in  other  words,  when  things  are  slack 
get  everything  in  shape  for  the  next 
rush. 

Wm.  Cluff  aud  Co..  have  this  saying 
pasted  on  the  top  of  their  new  grand- 
father clock  exposed  to  everybody's 
view. 

We  adniit  the  grocery  business  is  a 
r "ttist"— a  case  of  "trust"  everybody, 
and  in  many  cases  never  get  the 
money. 

Acquire  the  knack,  or  perhaps  we 
should  say  art.  of  arousing  interest  by 
circular  letters  and  you  will  certainlj 
wax  prosperous. 

"Btit  it  is  your  fault  if  you  shirk  in- 
stead of  work,  if  you  watch  the  clock 
instead  of  watching  a  chance  to  work 
harder  and  better." 

Don't  forget  that  the  man  who  sits 


down  the  minute  that  the  boss  goes 
out  is  very  often  seen  standing  around 
waiting  for  a  job. 

"If  you  do  one  thing  better  than  any 
1  one  else,  if  it  be  only  the  making  of  a 
I  mouse  trap,  the  world  is  sure  to  tread 
'  a  path  to  you  door." 

I    Hot  weather  is  here"  if  you  have  a 
j  delivery  horse  see  that  he  gets  plenty 
of  water,  is  not  driven  too  hard  or  al- 
;  lowed  to  stand  in  the  hot  sun. 

1     The    argument  in    the    ad.  helps 
'  mightily  to  get  the  order.    The  old 
style  of  advertising  in  the  shape  of  a 
mere  card  or  announcement  is  gone. 

Do  not  be  content  with  having  a 
1  business  which  barely  makes  a  living 

for  you.  Try  to  build  for  tomorrow, 
'  with  the  idea  that  each  day  should  be 

an  improvement  over  the  one  before. 

The  ordinary  sparrow  can  fly  at  the 
rate  of  seventj'-two  miles  an  hour. 
A  sparrow,  for  the  forgetful  one's 
sake  is  what  the  youngsters  call  a 
"chippy". 

■  The  man  who  keeps  on  hammerin,g 
will  ultimately  drive  a  nail,  but  a 
quick  sharp,  straight  blow  will  set  the 
nail  more  effectively  than  a  dozen  lit- 
tle taps. 

As  a  mater  of  fact,  too  much  atten- 
tion cannot  be  paid  to  the  delivery  de- 
partment.   The  boy  or  man  should  be 


(^racker  Jack 


*The  More  You  Eat 
The  More  You  Want" 


The    World's    Greatest    5    Cent  Seller 

Dodge,  Sweeney  &  Co* 

—  Agents— 


San  Francisco 


California 
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courteous  and  care  should  be  taken  to 
avoid  mistakes. 

Don't  let  the  slow-pay  customers  do 
you  up.  Get  after  them  and  make 
them  drop  into  the  store  and  settle 
up.  It  can  be  done  by  going  after 
them  in  the  right  way. 

How  about  those  collections?  Be 
prompt  in  sending  out  statements.  Put 
a  limit  on  accounts.  Keep  them  post- 
ed up  to  date.  When  jmyments  are 
not  made  on  promised  dates  And  out 
why! 

Don't  antagonize  your  customers. 
If  they  have  ideas  which  io  not  fully 
agree  with  your  owni  why  let  it  go  at 
that.  Don't  make  a  fuss  over  it.  Maybe 
your  own  ideas  are  wrong  after  all. 
Always  listen  to  the  customer. 

If  you  work  for  a  man  in  heaven's 
name  work  for  him.  If  he  pays  you 
wages  that  su|iply  you  your  bread  and 
butter  work  for  him,  speak  well  of 
him,  think  well  of  him.  stand  by  him, 
and  stand  by  the  institution  he  repre- 
sents. 

The  wealth  of  the  United  States  is 
increasing  at  the  rate  of  something 
like  $12,000,000  a  day.  Much  of  this 
wealth  is  material,  while  a  certain  per- 
centage of  it  represents  the  appre- 
ciation of  values,  as,  for  instanc,  the 
increase  in  the  worth  of  real  in'operty 
such  as  lands  and  buildings. 

Retailers  have  been  known  to  work, 
up  a  big  trade  on  a  certain  grade  of 


coffee,  then  when  the  trade  really 
amounted  to  something,  commence 
substitutin,g  an  inferior  grade.  Tbis  is 
a  mistaken  policy.  When  you  have 
made  a  coffee  popular,  just  be  satis- 
fied with  the  i)rofit  it  pays,  instead  of 
trying  to  increase  the  margin  of  "vel- 
vet." 

The  highest  type  of  service  is  one 
which  .governs  details.  It  satisfies  the 
child  sent  to  purchase  an  ounce  of 
spice  ,iust  as  surely  as  the  customer 
purchasin.g  generously.  It  is  no  re- 
specter of  persons.  It  never  tampers 
with  quality.  It  is  exact.  It  is  fair. 
It  is  so  perfect  that  it  says — Satisfac- 
tion guaranteed  or  money  refunded.  It 
is  doing  things  better  than  the  ma- 
jority. 

Tea  is  an  article  that  very  few 
people  know  anything  abou-t,  it  is  dealt 
in  by  grocers  and  salesmen  and  at  that 
they  do  not  know  when  they  are  buy- 
ing and  selling  .good  tea.  Every  gro- 
cer should  know  good  tea  from  bad  tea 
for  his  own  profit.  It  a  customer  is 
pleased  with  the  tea  bought  at  a  cer- 
tain store  she  is  sure  to  buy  a.gain  and 
tell  her  friends  about  it. 

The  time  to  stop  advertising  is  when 
you  want  to  go  out  of  business,  and 
then  only.  You  may  not  believe  this, 
but  it  is  every  word  true.  You  man 
say  that  you  have  been  in  business  a 
good  while  and  have  not  adverti.sed, 
and  e.xjtect  to  continue  in  business. 
This  may  be,  but  you  have  not  made 


half  you  would  if  yoii  had  been  a  reg- 
ular and  judicious  advertiser.  You 
could  have  turned  your  money  offeiiPr, 
made  largei-  margins  aud  liad  a  great 
deal  more  fun. 

While  the  I'nited  States  figures  only 
make  up  M(),(i()0.i>00  bushels  out  of  the 
600,000,000  bushels  of  the.international 
wheat  trade  in  IftOfi,  it  yet  controls  the' 
wheat    markets    of   the    world.  The 
figures  here  given  show  an  increase, 
but  are  less  than  those  of  1900  and 
1901,   when   the   United   States  alone 
supi)lied  more  than  one-half  of  the 
j  total    wheat     entering  international 
I  trade.    But  all    these  wheat-surplus 
[countries  are  countries  whose  wheat 
i  production,  and  still  more  the  wheat 
surplus,  is  a  variable  and  uncertain 
quantity.    This  is  notably  true  of  Rus- 
sia, Argentina,  and  British  India,  and 
it    is    very    (piestionahle,  therefore. 
\  whether  the  wheat  consuming  world 
I  may  find  it  possible  ir)  dispense  with 
i  the  exports  of  wheat  from  the  United 
j  States.    On  the  other  hand,  it  seeius 
improbable  that  the  .American  farmer 
'  will  now  attempt  to  produce  for  ex- 
I  portatiou  any  considerable  quantities 
of  wheat  at  such  low  prices  as  pre- 
vailed ten  years  ago.    With  a  proflt- 
j  able  market  at  home,    the  .Kmeriran 
wheat  growei-  seems  disposed  to  ad- 
just the  volume  c*"  his  surplus  pro- 
duction to  the  prices  that  prevail  In 
the  world  market. 


We're  Compelled  to  Use  the  Best  Nuts. 


-  lb.  Paf^^xe 


There  is  as  much  difference  in  cocoanuts  as  there  is  in  apples.  We 
could  make  a  good  bit  more  money — for  a  while— if  we  would  put  a  lower 
grade  of  nuts  into 

Baker  s  Cocoanut. 


But  if  we  did  that  we  couldn't  guarantee  Baker's  Cocoanut  to  keep  Hs 
sweetness  and  color..  So  we  have  to  use  the  best  grade  of  nuts  to  pmtert 
our  .guarantee,  even  if  there  were  no  other  reasons. 

BUY  BAKERS'  TABLE  TALK  BRAND 

In  Oil-proof  bags,  packed  in  18-lb.  Pails  and  sn-|b.  Cases 
Sold    at   Bulk  Prices. 

No  loss  in  breaking  ujt  of  the  Shred. 

>'o  loss  in  over  weiehine. 

Xo  loss  ill  evajtoration. 

Xo  loss  of  time  in  haiidlinir. 


Always  clean,  moist  and  fresh,  and  profits  sure! 

The  Franklin  Baker  Company,  Philadelphia. 

JoKn.soii-L'OcKe  Merc.  Co.,  Agents,     -    San  Francisco. 
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Los  Angeles  Progress. 


Bemarkablo    Strides    in  Mercantile 
Lines  During  Past  Ten  Years. 


Some  of  the  Big  Retail  Dealers  of  Los 
Angeles — The  Amount  of  Business 
Done — Number  of  Help 
Employed,  Etc. 


By  Geo.  E.  Place. 

Los  Angeles  lias  made  remarkablt; 
strides  in  the  past  decade  as  a  great 
center  not  only  for  tourists,  but  as  a 
manufacturing  localitj^  also  for  ag- 
ricultural and  other  industrial  enter- 
prises. The  country  roundabout  is  be- 
ing developed  as  it  never  was  before, 
under  modern  appjliances.  Its  sur- 
rounding country  has  abundant  re- 
sources, both  agricultural,  mineral 
and  climatic;  all  of  which  have  greatly 
increased  its  poinilatiou  and  created 
an  enormous  demand  for  food  pro- 
ducts, etc.  The  trade  of  its  mei'chants 
has  expanded  far  beyond  its  former 
limits  into  new  fields  of  operation, 
while  the  bulk  of  business  has  grown 
to  such  enormous  proportions  that 
enlarged  stores  was  forced  on  them 
and  new  and  large  houses  have  opened 
up  here  with  larger  and  greater 
variety  of  merchandise,  to  meet  the 
constantly  growing  demands. 

It  is  claimed  that  there  are  at  pres- 
ent nearly  800  retail  grocery  and  gen- 
eral merchandise  stores  in  the  city 
limits  of  Los  Angeles,  some  of  which 
do  a  wholesale  trade  and  their  ag- 
gregate sales  run  up  into  millions  of 
dollars  annually.  Herewith  is  given 
a  synoptical  report  of  what  the  largest 
houses  are  doing: 

J.  B.  IVewberry  &  Co. 

J.  R.  Newberry  &  Co.,  who  have 
twelve  (12)  stores  scattered  around 
in  and  out  of  the  city  and  employ  HoO 
men  and  woiiien,  do  a  business  of 
about  two  and  a  quarter  (214)  millions 


annually.  They  both  wTioleaale  and 
retail  and  buy  almost  by  train  load 
lots.  Their  stores  are  all  large,  airy 
and  arranged  to  facilitate  business. 
H.  Jevne. 
H.  .Jevne,  who  has  been  established 
since  1882  and  always  has  conducted 
a  safe  and  economical  trade  under 
systematic  and  modern  ideas,  has 
grown  to  such  proportions  that  they 
now  occupy  two  stores  in  the  heart 
of  the  city  and  employ  200  men  and 
women. 

The  new  six-story  structure  corner 
of  Sixth  and  Spring  streets,  is  a  model 
of  beauty  and  elegance  and  considered 
the  largest  and  most  elaborate  grocery 
house  on  the  coast.  The  inside  finish 
is  of  the  most  costly  woods  and  the 
bronze  electric  light  fixtures  are  not 
surpassed  elsewhere.  Thirty  electri: 
motors  and  three  dumb  waiters  for 
lifting  packages  from  one  floor  to  an- 
other that  will  weigh  as  high  as  350 
lbs.  They  have  their  own  coffee  roast- 
ing i)lant  installed  in  the  building. 
One  hundred  telephones  are  in  the 
building. 

On  the  upper  floor,  away  from  flies, 
heat  and  dust,  there  is  one  of  the 
largest,  if  not  the  largest,  bakery  on 
the  coast,  with  a  capacity  of  36000 
loaves  of  bread  daily.  Here  is  instal- 
led all  the  latest  improved  machinery, 
and  here  also,  is  a  confectionery 
department  whei'e  all  the  delicate  and 
fine  goods  aie  manufactured.  The 
house  retails  5,000  loaves  of  bread 
daily  and  ship  the  balance  to  outside 
nettlemen(:s  in  Southern  California. 
The  firm  carries  6000  family  accounts. 

This  house  carries  the  largest,  most 
costly  and  exquisite  stock  of  imported 
and  domstic  wines,  liquors  and  cigars 
to  be  found  in  the  city,  which  are 
housed  in  the  cool  cemented  floor 
basement.  A  perfect  modei'n  system 
is  in  vogue  in  all  departments. 

The  rear  jjart  of  the  building  l)oi'der- 
ing  on  a  wide  cemented  space  base- 
ment is  nicely  ai-ranged  for  load- 
ing and  unloading  merchandise  from 


and  on  the  teams.  The  building  was 
especially  constructed  for  the  firm  and 
arranged  for  their  convenience.  Aside 
from  this  the  firm  has  a  stable  on 
another  street  costing  $35,000  and  with 
100  horses  that  the  house  use. 
Anderson  &  Chanslor. 
Anderson  &  Chanslor  Co.,  who  are 
located  on  Spring  Street  and  have 
been  in  business  for  the  past  25  years 
and  do  a  business  of  half  million  dol- 
lars annually  which  is  constantly 
growing.  They  employ  60  people.  Al- 
so have  a  store  at  Catalina  Island  that 
employs  about  30  people  at  present 
time. 

Geo.  A.  Balitlis. 

Geo.  A.  Ralphs  does  business  of 
$300,000  annually  and  employ  25  to  30 
men.  Have  also  been  a  long  tiiiie  in 
business  and  carry  a  large  and  varied 
stock  of  up-to-date  merchandise. 
Albert  Colin. 

Albert  Cohn,  located  on  South  Main 
street  and  Washington  and  Flower 
streets,  has  been  in  business  the  past 
19  years  and  employs  75  clerks.  He  is 
having  a  splendid  trade  and  on  the  in- 
crease. 

Carr  &  Stephens. 

Carr  &  Stephens  is  another  pros- 
perous grocery  firm  that  are  doing  a 
good  ljusiness  and  handle  all  staple 
and  standard  merchandise.  They  have, 
also,  been  here  in  trade  for  a  number 
of  years. 

Wages. 

There  are  several  other  good  sized 
houses  here  that  do  a  trade  of  from 
$50,000  to  $100,000  annually,  besides 
many  smaller  ones  that  are  rushed 
with 'their  share  of  family  trade.  The 
average  wages  paid  in  the  above  men- 
tioned stores  run  from  $10  to  $20  i)er 
week.  Some  few  experts  may  receive 
a  h.igher  rate. 

Sharp  Competition. 

Some  amusing  incidents  are  some- 
times anconntered  and  cited  by  pur- 
chasers and  salesmen.  A  gentlemei! 
lately  fi-om  the  East,  who  had  located 
in    the    Southern    iJart    of    the  city, 


IN  TWO  YEARS  THE 

Royal  Electric  Mills 

Have  grown  into  the  Largest  Line  of  its  kind  in  tiie  World 
WHY  ? 

BECACSE— 

1st.  A  R0Y7\L  MILL  cuts  the  Cofl'ee  into  even  granules,  without 
crushing  or  grinding. 

2d.  A  ROYAL  MILL  is  self-cleaning,  not  a  grain  of  Coffee  is  left  in 
the  mill  to  mix  with  the  next  lot. 

3rd.  ROYAL  MILLS  will  Pulverize  Coffee  Without  Heating,  no 
other  will  do  this. 

BecR  Hardware  Co. 

73-75  Clementina  St.,     Near  2n(l  and  Folsom  Sts     San  FranGisco. 


fklB  RETAIL  GROCERS'  ADVOCATE 


stated  that  he  cuiild  \)uy  cheaper  on 
time  and  stay  at  home  than  to  go  down 
town  with  the  cash.  This  is  sometimes 
the  trnth  and  can  proljahly  lie  ac- 
counted for  by  the  sharp  competition 
l)racticed. 

Hoaeh  Settleiiientx. 

Just  at  present,  at  the  season's 
height,  all  the  stores  at  the  beach 
settlements,  Long  Beach,  San  Pedro, 
Venice,  Ocean  Park  and  Santa  Monica, 
are  overrun  with  business  and  have ! 
put  on  extra  help  who  work  over  liours 
Caimerii  .s  Ojteiatiug'. 

The  fruit  canning  factories  started 
u])  the  later  part  of  .July  and  will 
continue  the  work  on  different  varie- 
ties until  about  the  end  of  the  year. 
They  employ  a  great  number  of  young' 
and  middle  aged  women  and  girls, 
who  are  expert  workers  and  keep  the 
money  they  earn  in  the  country  and 
not  send  it  away  to  China  and  Japan 
llike  the  blended  heathen  of  those 
coiintries.  This  is  the  way  it  should 
be  by  all  industrial  establishments  on 
the  Pacific  Coast,  hire  your  own  people 
who,  not  only  use  home  made  goods, 
but  patronize  you,  and  by  so  doing  help 
keep  these  sawed-off  degenerated 
mixed  races  out  of  our  country,  who 
have  no  interest  whatever  here,  except 
to  skim  off  the  cream  of  the.  land  and 
despoil  it  without  upbuilding  or  de- 
veloping it,  or  improving  conditions  or 
society  in  any  manner  or  shape,  on 
modern  or  progressive  ways.  It  is 
evident  we  don't  want  them  here,  and 
if  the  question  was  submitted  to  the 


vote  of  the  people  nine-tenths  would 
vote  to  not  only  exclude  them  forever, 
but  order  what  are  now  here  to  .go 
away. 

Vacation  Season. 

If  any  errors  are  herein  noticed,  or 
a  more  extensively  mention  not  given, 
it  is  liecause  the  head  man  or  proper 
party  to  get  information  from,  or  cor- 
rect data,  can  hardly  ever  be  found  in. 
They  are  either  gone  East,  to  the 
beach,  island  or  mountain  resorts,  or 
taking  their  quarterly  vacation  and 
only  the  bookkeeper,  cashier  or  ordin- 
ary clerks  remain  on  duty. 

THE  NATION.VL  PUKE  EOOI)  LA»\ 


In  these  days  of  pure  food  agitation 
and  the  upheaval  and  exposing  to  the 
limelight  of  various  misliranded  food 
products,  it  behooves  one  to  be  most 
^'igilant  in  making  purchases  of  ))re- 
pared  and  so-called  "ready  to  eat" 
provisions. 

The  law  now  requires  that  a  brand- 
ed product  must  be  labelled  with  a' 
truthful  statement  of  the  contents  of 
the  package.  In  other  words,  a  can  of 
strained  honey,  if  it  contains  glucose 
for  a  "filler"  cannot  be  called  "honey" 
If  Maple  Syrup  contains  glucose,  it 
cannot  be  called  "maple".  That  be- 
ing the  case,  very  little  pure  maple 
syrup  will  hereafter  appear  on  this 
market,  as  the  demand  far  exceeds  the 
supply,  and  prior  to  the  operation  of 
the  National  Pure  Food  Law,  manu- 
facturers could  make  indiscrimate  use 


of  glucose  as  a  convenient  and  clicap 
method  of  adding  l)ulk  to  theii-  output 
and  calling  it  all  "pure  maple." 

-As  a  matter  of  fact  the  only  safe 
way  for  one  to  obtain  the  pure  all- 
sugar  syrup  is  to  make  it  yourself. 
This  can  be  done  by  following  this 
simple  recipe: 

Dissolve  seven  pounds  of  sugar  in 
four  pints  of  boiling  water:  when 
throu.ghly  dissolved  add  one  ounce  of. 
.Mai)leine  and  strain  throu.gh  a  damp 
cloth.  This  will  make  otie  gallon  of 
all-su,gai-  syrup  without  a  ijarticle  f)r 
adulteration  and  with  a  maple  flavor 
tlial  e.xpei'ts  pronounce  pei'fect,  even 
bettei-  than  the  i)nre  maple. 

Mai)leine  is  a  product  of  the  Cres- 
cent Manufacturin.g  Company  of  Se- 
attle. \\'ashin,gton.  and  is  welcome-i 
as  a  long-felt  want  to  the  lovers  of 
pure  ff)od  and  the  old-fashioned  maple 
flavor. — Orchard  and  Fai-m. 

KIc.  STOHE  .VT  HEHKKLEV. 


Krancli    of    E.    r.    (  liailfon    to  He 
in  the  Hrooks  Itiiildiiig. 

A  laige  part  of  the  floor  sjjace  in  the 
handsome  new  Bi-ooks  block  at  the 
northeast  corner  of  Kittredge  street 
and  Shattuck  avenue  in  Berkeley  has 
been  leased  by  E.  P.  Charlton  for  one 
of  his  famous  10  and  15-cent  stores. 
The  stores  in  the  l5rooks  building  will 
be  among  the  handsomest  in  the  city. 
They  will  have  oval  plate  glass  wind- 
ows at  the  entrances  and  the  ceilings 
are  to  be  of  ornamental  metal. 
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California's  Best  Advertised  Product 

QHIRARDELU'S 

Chccolates  and  Cocoa  Satisfies  Everybody 


THE.  DEALER. 

Because  it  Cannot  be  Sold 
for  Less  than  a  Fair  Price: 


THE  CONSUMER 

Because  it  is  always  Pure, 
Fresh  and  of  Full  Strength. 
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In  order  to  protect  our  Trade  Mai'k  and  Also  Protect  tbe  Dealers  nlio  Distribute  our  (ioods, 
we  have  tixed  the  following  as  the  miniinuui  jtrices  of  tbe  goods  listed  below : 

Ghirardelli's  Grouud  Chocolate,  tins.... 30c 

"         Ground  Chocolate,  3- lb.  tins  80c 

"         Cocoa,  ^2-11).  tins  2oc 

"         Eagle  Chocolate,  1-lT).  tins  25c 

(More  may  be  charged  when  the  dealer  finds  it  necessary.) 

We  siucerely  trust  that  the  Retail  Trade  will  appreciate  our  Good  Will  and  will  lend  their 
aid  in  our  efforts  to  niaintaiu  the  above  prices 

D.  GHIRARDELLI  CO. 


t 

♦ 
♦ 
♦ 
♦ 
♦ 
♦ 

♦ 

♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦^♦♦♦♦♦♦♦♦♦♦♦^ ♦»♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦»♦♦♦ 


46 


THE  RETAIL  GROCERS  ADVOCATE 


A 


GEjVEROIS 


PROPOSITION. 


Plan  of  Hobart  Electric  ManHfaetiiring' 
Co.  and  F.  F.  Wear  Meets 
Welcome- 


Last  week  we  published  a  letter  from 
F.  F.  Wear,  District  Sales,  Agent  tor 
the  Hobart  Electric  Manufacturing 
Co.,  which,  owing  to  its  location  may 
have  been  overlooked  by  many  of  our 
readers:  . 

For  the  benefit  of  those  who  did  not 
see.  same  we  repeat  below: 

Oakland,  Cal.,  July  29th,  1907. 
Cal.  Retail  Grocers  &  Merchants  Ass'ii. 

San  Francisco,  CaJ. 

(ientlemen:  —  The  Hobart  Electric 
Manufacturing  Company  of  Troy,  Ohio, 
in  connection  with  myself,  are  hereby 
donating  to  your  Association  one  of 
our  very  latest  No.  2121  Floor  Pedestal 
Electric  Coffee  Mills,  free  of  all  ex- 
pense to  you  whatsoever,  in  Sacra- 
mehto,  Cal. 

It  will  be  essential  for  us  to  per- 
sonally supervise  the  deiponstration  of 
this  new  *iiiill,  owing  to  the  con- 
struction which  has  not  existed  in 
coffee  mills  prioi'  to  this  date.  It  is 
understood  that  we  will  do  this  dur- 
ing the  progress  of  youi-  Convention 
at  the  Assembly  Hall  on  the  dates  of 
the  10th,  11th  and  12th  of  September 
this  year. 

This  mill  in  question  has  already 
been  telegraphed  for  and  in  fact  is  en 
route  to  Sacramento. 

The  only  stipulations  that  are  re- 


quested by  the  Hobart  Electric  Man- 
ufacturing Company  and  myself  are 
to-wit : 

First — That  the  machine  will  go  to 
a  member  of  the  State  Grocers  As- 
sociation. 

Second — That  he  will  install  and 
operate  the  mill  in  his  store. 

Third — That  under  no  consideration 
shall  the  mill  be  used  for  speculative 
purposes  by  the  fortunate  recipient. 

Yours  very  respectfully, 

Frank  F.  Wear. 

If  the  grocers  of  California  follow 
the  plan  of  the  grocers  of  Texas,  to 
whom  a  similar  mill  was  given  they 
should  make  a  great  deal  of  money 
out  of  this  splendid  liberal  proposi- 
tion. The  Texas  grocers  raffled  the 
mill  among  the  members.  They  sold 
chances  for  50c.  As  a  consequence, 
one  of  the  .members  of  their  associa- 
tion secured  a  coffee  mill  worth  $250 
and  the  association  received  about 
$450  in  cash. 

The  action  to  be  taken  by  the  State 
Grocers  Association  in  regard  to  the 
disposal  of  the  coffee  mill  awaits  the 
judgment  of  the  Board  of  Direclors. 
APPROVE  OF  Pl.  VN. 

During  the  week  we  have  received 
letters  fi'om  several  of  oiir  directois 
which  show  approval  of  the  |)ropos!- 
tion,  forcasting  acceptance  at  the  next 
meeting  of  the  Board. 

\.  A.  .Tost,  President  of  the  Stale 
Grocers'  Association,  says: 

"Regarding  the  handling  of  the  Ho- 
liart  Coffee  Mill,  will  state  that  it  is 


very   liberal   indeed   ol'   the  Hobart 
Electric  Manufacturing  Co.,  and  their 
Mr.  Wear,  to  make  us  the  offsr  they 
have.    No  doubt  nearly  all  the  mer- 
chants -will  take  at  least  one  ticket 
and   possibly   several.     There  should 
be  an  elegant  opportunity  for  some 
merchant  to  secure  an  up-to-date  mill 
at  ])ractically  no  cost  to  him."' 
i     V.  A.  Mnttiiz  of  Los  Angeles,  says: 
j     "With  regard  to  the  Hobart  Coffee 
j  Mill  proposition  will  say  that  I  think 
I  it  is  very  good.    It  will  help  raise  a 
I  few  dollars  and  grease  the  wheels  a 
!  bit.    Go  to  it — quick." 

F.  R.  Connolly,  SecretaiT  of  the 
State  Grocers'  Association,  says: 

"A    splendid    proposition  and  one 
which  every  member  should  heartily 
work  for." 
H  .K.  Duncan,  says: 
"I  certainly  approve  of  the 
sition  as  unfolded    by  t 
peo))le. 
John  W.  Kintr  says: 
"Go  ahead — good  idea." 
L.  Warnko,  says: 

"The  Hobart  Electric  Manufacturing 
Co.,  are  surely  entitled  to  the  thanks 
of  this  Association  for  their  splendid 
donation  to  our  cause.  I  am  con- 
vinced that  this  will  add  a  nice  little 
sum  to  the  funds  of  the  Association. 


proi)o- 
Hobart 


Bockman  &  Andrews,  1586  O'Farrell 
street  has  had  occasion  to  use  only 
one  of  the  Association  collection  let- 
ters. It  brought  the  de])tor  in  to 
settle. 


THE  "ADVOCATE"  GAUGING  RODS  HAVE  ARRIVED!! 

^  Send  Your  Order  In  At  Once. 

There  is  no  question  but  what  every  merchant  should  have  his  own  measuring  instruments  on  which  he  can  rely 
for  protection.  Oil  and  vinegar  are  frequently  overgauged  and  unless  a  merchant  has  a  set  ol  gauging  instruments  he  can- 
not tell  whether  he  is  paying  for  oil  or  vinegar  that  is  charged  to  him  at,  .say  52  gallons,  when  as  a  matter  of  fact  the  bar- 
rel will  only  hold  48  gallons.  This  is  a  trick  frequently  practiced  as  these  concerns  know  that  few  dealers  have  mea.suring 
instruments. 

The  long  .stick  is  used  to  determine  the  actual  capacity  of  the  barrel  while  the  saiall  one  shows  the  amount  that  is 
lacking  in  the  barrel.  Protect  yourself  as  many  readers  of  this  paper  lun  e,  by  buying  a  set  of  the  Advocate  gauging  in- 
struments which  are  sold  at  a  normal  figure.  It  is  advisable  to  have  two  sets,  one  for  vinegar,  molasses  and  syrup  and 
another  for  oil  if  it  is  bought  in  barrels  as  one  set  should  not  be  used  to  gauge  both  oil  and  vine.gar  or  molasses. 

We  will  deliver  the  gauge  rods  to  you  at  your  store  at  these  prices,  cash  in  advance:    1  Guage  and  1  Wantage 
Rod  $1.45;  2  Quages  and  2  Wantage  Rods,  $2.80;  3  Guages  and  3  Wantage  Rods,  $4.20. 

Cuts  in  this  advertisement  show  both  the  .gauge  and  wantage  roils.  Complete  <lirections  for  u.sing  will  be  mailed 
free  "v\ith  each  set. 


Wantage  R.oa 

-  Get  'a  set  of  gauge  and  wantage  sticks,  then  you'll  know  to  a  certainty  when  you  buy  what  you  get  for  your 
lo'fiey.  Remit  by  postal  or  express  order,  draft  or  check.     SEND  ORDERS  TO 


Retail  Grocers'  Advocate, 


1714  Webster  St.,  San  Francisco,  Cal. 


TME  retail  GROCERS'  ADVOCATE 


ADDRESSES  WANTED. 


Parties  Whose  Whereabouts  Are  De- 
sired by  Various  Merchants  of 
California. 


Every  reader  of  the  Advocate  is  re- 
quested to  glance  over  this  list.  If 
you  find  any  one  there  you  know,  send 
us  his  address. 

If  you  are  seeking  the  address  of 
some  customer,  send  his  name,  occu- 
pation and  last-known  address,  and 
we  will  see  if  we  can  help  locate  him 
for  you. 

Note — Only  employes  of  the  Advo- 
cate will  know  who  is  inquiring  for 
these  various  parties. 

Note — We  give  only  the  last  known 
address. 

(1)  Austin,  H.  v.,  Reno  (waiter.) 

(1)  Brennen,  Will,  Goldfield,  Nevada 
(miner.) 

(2)  Benjoin,  M.,  Redding. 

(3)  Bowtlen,  H.,  Sacramento. 

(1)  Burton,  Chas  E.,  San  Francisco, 
(carpenter.) 

(2)  Cnumiings,  W.  M.,  Redding^. 

(2)  Chase,  Frank,  Redding. 

(1)  Collins,  Fred  W.,  Stockton,  (car- 
penter.) 

(3)  Colllnss,  J.  B.,  Sacramento. 
(3)  lilubanliM,  B.  F.,  Sacramento. 

(1)  Fdwards,  Joscpli,  San  Franci-sco, 
(miner.) 

(3)  Gowell,  Sacramento. 

(2)  Harvey,  J.  D.,  Redding. 

(3)  Loekridge,  J.,  Sacramento. 
(2)  McGee,  Jas.,  Redding. 

(2)  Pasco,  Tony,  Redding. 

(2)  Pefley,  W.  L,.,  Redding. 
(1)  Paltana,  J.,  Redding. 

(1)  Smith,  J.  W.,Sacramento (laborer.) 

(3)  Stepp,  C.  A.,  Sacramento. 
(3)  Stephens,  O.  1..,  Sacramento. 

(3)  Waggoner,  A.  H.,  Sacramento, 
(t)  Ward,  W.  H.,  Stockton,  (miner.) 

(1)  Williams,  W.  H.,  Redding  (miner.) 

(2)  Welch,  V.  G.,  Redding. 
(2)  WTiite,  H.  D.,  Redding. 

(2)  Whelihan,  F.  P.,  Redding. 
(2)  Wertz,  J.  L,.,  Redding. 

(4)  Colford,  Geo.  W.,  Stockton. 

(4)  Baker,  Lewis,  O'Farrell  &  Jones, 
San  Francisco. 

(4)    Cannon,  Wm.,  Stockton. 

(4)  Dowen,  Clarence  J.,  West  Oak- 
land. 

Mrs.  M.  Meyer. 
Josiah  S.  Corbett. 
(6)  Fred  Buel,  Oakland  (butcher,  af- 
ter electrical  worker). 

(6)  E.  O.  Brooks,  Antioch  (tarmer). 
(6)  Geo.  Gyotoki,  Jersey  Island  (con- 
tractor). T  ,     J  / 

(6)  T.  Inanami,  Jersey  Island  (con- 
t  r'fi  c  t  or ) 

(6)  G.  Horioka,  Knightsen  (laborer). 
(6>   Wm.  Osborne,  Stockton  (black- 

"^"(«)^'*Pa«l  Gustofson,  Pt.  Richmond 
(laborer). 

(.5)  Mrs.  M.  Meyer.  ,   ,     .  , 

(5)  Josiah  S.  Corbett,  (glazier). 


ITEMS    OF  INTEREST. 


In  publishing  the  new  1907  edition 
of  their  cipher  code  the  J.  K.  Armsby 
Co,  have  deviated  from  the  old  style 
and  have  adopted  an  adjustable  cover 
which  permits  the  insertion  of  new 
and  the  elimination  of  old  pages. 
This  will  obviate  the  necessity  of  new 
editions  in  the  future  and  instead  re- 
visions will  be  made  each  year  and 
forwarded  to  subscribers  for  inser- 
tion. This  well  known  code  is  nov, 
used  universally  by  the  grocery  and 
kindred  trades,  canners    and  dried 


fruit  packers,  and  is  recognized  as  the 
standard  code  for  California  cured 
products  and  canned  fruits,  vegetables 
and  salmon. 

Fruit  and  vegetables  canners  of  the 
State  of  Washington  at  a  meeting  at 
Seattle  organized  the  Washington 
Priiit  iind  Vegetable  Canner's  Associ- 
ation. The  objects  of  the  association 
are  the  promotion  of  mutual  benefit  of 
members,  the  establishment  of  uni- 
form grading  and  packing,  and  co- 
operation in  the  handling  of  traffic 
matters  involved  in  the  carrying  of 
the  canned  product  to  market. 

Goldberg,  Bowen  &  Co.  are  making 
extensive  improvements  in  the  equip- 
ment of  their  coffee  department.  A 
new  coffee  roas'.ing  jilaut  has  just 
been  installed  in  their  warehouse.  In 
conjunction  with  the  roaster  is  a  mix- 
er and  a  new  contrivance  for  remov- 
ing chaff  from  the  ground  coffee.  The 
firm  has  for  some  time  been  working 
on  this  machine  with  Chas.  Burdick, 
the  engineer,  who  is  also  engaged  in 
the  enlargement  of  the  Schilling  plant, 
it  consists  of  an  arrangement  of  fans 
and  elevators,  and  is  considered  to  be 
the  most  efficient  device  of  the  kind 
on  the  coast.  They  have  also  ordered 
a  coffee  pulverizer  of  a  capacity  of 
250  pounds  an  hour,  and  as  soon  as 
this  is  installed  they  intend  to  make 
a  specialty  of  pulverized  coffee,  which 
is  coming  into  great  demand  here  for 
use  in  percolating  coffee-pots.  They 
have  recently  begun  the  practice  of 
putting  up  their  daily  requirements  of 
tea  in  fancy  water-proof  and  air-tight 
bags,  each  bearing  the  label  by  which 
it  is  known.  This  not  only  preserves 
the  tea  better  than  the  practice  of 
weighing  it  out  from  bins,  but  also 
puts  before  the  consumer  the  brand 
of  tea,  and  thus  facilitates  ordering. 

Late  crops  will  be  harvested  on 
nearly  all  of  the  Sacramento  islands 
which  were  flooded  last  spring,  but 
little  will  be  gathered  from  the  in- 


terior of  the  islands  on  account  of  the 
failure  to  drain  the  water  from  any 
parts  but  near  levees.  Potatoes,  celery 
some  grain,  hay  and  asparagus  will 
be  harvested.  In  many  instances  the 
asparagus  was  not  damaged. 

A  new  Los  Angeles  corporation  Ik 
the  French-American  Olive  and  Fruit 
Comi)aay.  which  Is  cajjitalized  at  |250- 
000.  The  directors  are  Peter  Mag- 
gini,  Ira  Van  Marin  and  Edward  C. 
C^^anet. 

Chicago's  first  annual  World's  Pure 
Food  ShoWj  which  will  be  held  at  the 
Coliseum  .Xovember  19_to  2:i.  19(17,  has 
alread>  enlisted  the  hearty  su))port 
and  co-operation  of  manufactureia 
and  dealers  in  all  parts  of  the  country. 
The  names  of  the  members  of  the  var- 
ious commissions  are  a  guaranty  to 
exhibitors  of  the  great  commercial, 
industrial  and  educational  value  of 
the  exposition  Seventy-tive  awards 
will  be  nuide  in  as  many  classifications. 
.\ll  of  (hem  will  be  granted  imder  the 
direct  supervision  of  the  commissions, 
which  are  honorary  bodies. 

The  eleventh  annual  convention  of 
the  Retail  Merchant's  .A.ssociation  of 
Pennsylvania  will  be  held  Tuesday, 
Wednesday  and  Thursday,  August  20, 
21  and  22,  1907,  in  the  Court  House  at 
York,  Pa. 


LASH'S 

Kidney  and  Liver 

BITTERS 

CURES  DYSPEPSIA 

I'Sl  Mission  St^  S.  F.,  ("»' 


■>/-  Pts,  $1.12%  doz 
Pts.  1.S5 
Qts,  3.25 
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JOBBEIJS  WANT  PROFITS. 

Xatioiial   Association     of  Wliolesale 
(irocers  Declare  In  Favor  of  "Live 
and  Let  Live"  Policy. 

The  wholesaler  is  couiins  to  a  real-  j 
izaticu  of  the  unwise  ]>olic.\  of  acting  ■ 
as  an  un!)a!ii  distrihntnr  ior  111;-  nianii-j 
fatcurer,  is  lieconiing  more  noticeable.: 
At  the  l)an(uiel  lollowiug  the  National  j 
Convention  of  Wholesale  Grocers  held  j 
hi  Chicago  (his  changing  :ilt!iii(lB  was| 
jjarticulai'ly  well  exenii)lified.  The  N.  [ 
Y.  "Joui-nal  of  Commerce"  (jnotesl 
Franklin  McVeagh,  a  leading  Cbica.L'o 
wholesaler,  as  saying: 

"The  time  lias  come  wlien  the  gro- 
cer sJionhi  assert  Iris  ri^lits  and  refuse 
to  handle  ^oods  on  which  there  is  no 
i>rotit>  The  worliinan  is  wortliy  of  his 
lilre,  and  If  the  jnanufacinrer  exjtects 
the  johber  to  handle  his  prodncts  and 
SHi)plj  the  trade,  lie  onsjhl,  in  com- 
mon fairness,  to  he  i)aid  for  (he  work 
he  <toes.," 

'Critimph  of  Mr 

Franklin  McVeagh 
cfjiirse  of  his  aildi'i's 
at   I  he   iiig  h;uu:ini'(  , 
convention  was  closed. 

Everyone  sat  nn  and  took  nolicf 
while  Fred  \V.  Hannahs  of  Xes\  Vork, 
first  vice-|iresiden(  of  IIk>  Nalhjiia!  As- 
sociation, alrnosi  danced  out  of  liis 
chair  wilh  joy,  says  the  ".lonrnal  of 
Ciimniercc."  II  was  an  iiiuoceiil  enough 
ulteiance,  hul  coming  fiom  a  Chicago 
man  and  b.°ing  aiiiilauded  as  it  was  by 
Chicago  men  and  a  big  Chicago  audi- 


.  Haniialis. 

snid  this  in   I  he 
.-IS   ii);isl  iiiaslei- 
Willi    which  tlic 


ence  in  Chicago,  it  meant  a  great  deal 
to  Mr.  Hannahs  and  those  of  his  inti- 
mate aspciates  who  knew  where  he 
sla.nds   on   trade  questions. 

What  Mr.  McVeagh  said  was  the 
very  thing  that  Mr.  Hannah  has  been 
contending  for  for  years,  but  till  that 
minute  he  has  found  Chicago  one  of 
the  most  consistent  opponents  in  the 
country.  In  fact  so  strong  was  the 
ojiosition  in  years  past  that  Eastern 
folks  have  even  harbored  suspicions 
(hat  Chicago  .iobbers  had  been  subsi- 
dized \)y  the  sugar  trusts  to  back 
against  the  principle  of  "Live  and  Let 
Ijive,"  for  which  Mr.  Hannahs  was 
fighting.  To  thus  suddenly  find  his 
own  seM(inien(s  preached  in  a  Chicago 
lian(jiici  a  leader  in  Chicago  com- 
merce made  Mr.  Hannahs  feel  tliar 
his  s(ru.g,gle  was  worth  while  after 
all.,- 

<ilratis  Work  a  Sore  Si»ot. 

The  handling  of  a.  few  leading 
staples,  no(abl,\'  su.gar  and  flour,  has 
long  been  a  sine  spot  in  tlie  .grocer's 
husiiicss  aiialomy.  The  sugar  refiner 
would  sill  ilie  johher  sirgar  at  a  price 
and  ihen  gu  out  and  sell  tlie  customer 
at  tlie  saiae  price.  Therefore  there 
was  no  money  lor  (he  grocer  in  su.gar 
and  he  acted  as  the  distributor  for  tlie 
refiner  hirgely  localise  his  retail  cus- 
lomers  wanted  the  goods  and  he  felt 
constrained  to  fu.riiish  them.  More, 
he  carried  the  letainer's  account  and 
handled  (he  sugar  wilhout  any  return 
for  his  trouble.  Everyone  grumbled, 
but  no  one  saw  his  way  clear  to  suc- 


cessfully resist. 

There  aren't  many  s(rings  on  Mr. 
Hannahs'  fiddle,  but  he  plays  the  few 
very  well.  He  played  this  one  effec- 
tively. He  declared  that  the  only  way 
way  for  the  .iobber  to  emancipate  him- 
self was  to  refuse  to  handle  the  goods 
of  the  manufacturer  who  would  not 
pay  him  for  doing  it.  Of  course,  the 
jober's  competitor  would  do  it,  but 
the  more  goods  the  competitor  hand- 
led without  any  return  in  cash,  the 
better  pleased  the  jobber  should  be. 
Let  the  competitor  sell  all  the  sugar 
if  he  wanted  to,  but  the  chances  were 
that  the  mora  he  sold  for  tun  the 
sooner  he  would  get  sick  of  his  bar- 
demanding  pay  for  lifs  work, 
gain  and  be  ready  to  siwng  into  line, 
SnspcckMl  of  Nefarious  Schemes. 

Mr.  Hannahs  has  preached  this  for 
years,  and  has  generally  been  effec- 
tive in  the  East.  In  the  West  he  was 
not  understood  and  some  even  went 
so  far  as  to  suspect  him  of  having 
schemes  in  his  head  which  they  could 
not  safely  adopt.  It  was  liis  aggres- 
siveness of  such  principles  that  led 
to  the  strong  opposition  to  him  tliis 
year,  aspecially  in  Chicago.  Forni- 
nately  the  proceedings  of  the  conven- 
tioii  brought  Mr.  Hannahs  out  in  his 
true  light  as  an  unswerving  cham- 
pion of  associated  effort,  and  he  was 
re-elected  unanimously.  His  highest 
triumph,  however,  was  when  he  heard 
Mr.  McVeagh  playing  on  his  old  string 
in  such  elocjuent  terms.  The  moun- 
tain had  come  to  Mahomet." 


crfcction"  Cheese  Cutter 


THE 

"  Perfection 


IS  THE  I 

ft^ 


Because  it  combines  simplicity  of  oiieration 

with  perfect  accuracy. 
No   necessity  for  figuring  and  consequent 

mistakes. 

Place  the  cheese  in  position  and  the  Cutter 
docs'  the  rest. 


AMERICAN 
701  Indiana  Avenvie 


Sole  Manufacturers 


COMPUTING  CO. 

INDIANAPOLIS,  IND. 


Levenson  &  Co.,  San  Francisco,  Distributors 
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RED  SEAL  LYE. 

Disinfectant,    Water  Softener,  Cleanser.  The  Sifting  top  Can. 

p.  C.  TOMSON  &i  CO.,  Makers.  PHiladelpKia,  Pa. 


1 

HANDLE 

SPERRY 

FLOUR 

and  make  a  good 
PROFIT ! 

The  most  popular  brand  on  the  Markets 
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An  Artificial  Mother's  Milk  for  In- 
fants and  Invalids.  The  only  Perfect 
Snhstitnte  for  a  Healthy  Mother's 
Milk — Vll  Jobbers. 


PACIFIC  COAST 
CONDENSED  MILK  COMPANY 

Seattle,  Wash. 


JOHN  H.  SPOKN  CO. 

A.  gents 

San  Francisco,  Cal. 


.,  1907. 


California  Eetail  Grocers'  and  Mer- 
.   chant's  Association, 

1714  Webster  St.,  San  Francisco,  Cal 

Gentlemen:  Being  desirous  of  unit- 
ing with  the  other  merchants  of  Cali- 
fornia to  better  trade  conditions,  and 
being  willing  to  do  our  share,  we  here- 
by make  application  to  be  received  as 
a  member  of  the 

California  Retail  Grocers'  and  Mer- 
chant's Association. 


and  enclose  Three  ($3.00)  Dollars  to 

pay  our  dues  for  one  year  from  date. 


Address 


Signed 


Purposes  and  Accomplishments 

OF  THE 

California  Retail  Grocers'  &  Merchants'  Association 

OFFICIAL  PAPER— Ketail  Grocers'  Adyocate. 
Plan  of  Operation. 

Prior  to  1900,  different  associations  of  merchants  of  California  had 
asked  for  various  laws,  from  time  to  time,  and  had  always  failed  to  secure 
results  through  lack  of  organization.  These  failures  caused  the  Retail 
Grocers'  Association  of  San  Francisco  to  invite  other  similar  associations 
to  send  delegates  to  a  convention  in  September,  1900.  At  this  convention,  it 
was  decided  to  form  an  organization  to  be  known  as  the 

CALIFORNIA   RETAIL   GROCERS'  AND    MERCHANTS'  ASSOCIATION. 

This  Association  was  organized  io  enable  the  grocers  of  California  and 
other  merchants  to  co-operate  in  order  to  accomplish  results  by  their  united 
action  that  they  could  not  secure  singly.  Each  Association  sends  delegates 
to  an  annual  convention.  These  delegates  decide  the  policy  to  be  followed 
and  elect  officers  to  carry  out  their  plans.  Every  individual  member  has 
the  right  to  attend  the  annual  convention  as  a  delegate. 

The  next  State  Couvcntiou  will  be  held  at  Sacramento,  on  September 
10th,  11th  and  12th,  1907.  ^  • 


ACCOMPLISHMENTS. 


S  SEC  VRED.- 

effort.s  of  tlie  men  li 
chants'  As.^ociation 


-Prior  to  the  Ijpgislative  Session  of  1907,  the  combined 
lilts  allili:(te.l  with  the  California  Retail  Grocers'  and  Mei'- 

:..-rii  ri'il    tliL-   rollowing  results: 


Pf riiiittiDjj,  the  Altucliiiieut  «t'  t!io  Was'cs  <>*  PublU-  Oflieiulit, 

Miikiu^'  a  Wife's  Separate  I'roperty    Ue.si»unsible  fop  Family  Bills  for  the 

Neee.s.saries   of   Life.     Property   owned    before  marriage  or  received  by  will, 

exempt. 

Making'  u  Guurautec  of  I'tiritv  a  SulKeient  Defense  fop  a  Denlcp  Cliarg^ed 
«itli  \  i<ilatini;'  tlie  Pure  Food  l.aw. 

We  also  secured  the  passage  of  the  following  laws  through  both  house.^ 
of  the  Legislartire. 

VETOED   HV   GOVERNOR  PARDEE. 

Makini;;  an  Aeeouut  Date  fpom  tlie  Time  of  the  Last  Item  and  making:  a 
Payment  Renew  au  Aeeouut.    Vetoed  by  Governor  Pardee. 

Alioiviug-  niereiiant.s  to  Form  Mutual  Fire  Insiirunee  Companies.  'Vetoed 
by  Governor  Pardee. 

Deelarini;:  Tpading  Stamps  Ille{;al.  Declared  Unconstitutional  by  the  Su- 
preme Court. 

SESSION  OF  1907. 

At  the  Legislative  Session  of  1007,  the  worK  at  Sacramento  was  particu- 
larly well  organized,  and, '  although  we  were  very  short  of  funds,  we  secured 
the  passage  of  tlie  following  laws  .\LL  OF  WHICH  were  approved  by  Gov- 
ernor Gillett  and   THEY  ARE  NOW  [,-VAVS. 

1.  Making;'  the  time  in  whieh  au  open  book  account  outlaws  FOUR  years 
instead  of  two. 

a.     AUowius'  tlte  fcrntation  of  DIutual  Fipe  Insurance  Companies. 
S.     MakiUiur  the  passing  of  a  cheek  WITH  INTENT  TO  DEFRAUD  a  State'M 
Prison  ott'ense. 

4.  Providing  that  the  dealer  shall  not  be  held  responsi"ble  fop  the  purity 
of  goods  GUAR.-VNTEED  TO  HIM  AS  PURE. 

WE  HAVE  MORE  LAWS  TO  GET.     We  want  your  influence. 

'^''e  have,  by  united  action,  convinced  the  manufacturers  of  flour  in  sev- 
eral localities  that  the  trade  wanted  them  to  stop  senseless  cutting.  This 
has  added  many  dollars  to  the  profits  of  the  grocers. 

"We  propose  to  unite,  where  it  is  considered  desirable,  so  that,  as  a  body, 
we  can : 

(a)  Protest  EFFECTIVEL'V  when  any  manufacturer  allows  his  goods  to 
be  cut.     AVe  want  your  influeuee. 

(b)  Protest  EFFECTIVELY  when  a  wholesaler  or  manufacturer  sells  to 
a  party  who  would  otherwise  buy  from  one  of  our  members.  We  want  your 
influence. 

(c)  Protest  EFFECTIVELY  when  a  wholesaler  or  manufacturer  sends 
out  "short"  packages  to  members.    AVe  want  youp  Influence. 

M'e  are  helping  members  collect  bad  bills  (and  saving  them  lawyer's  fee3)| 
bj'  a  set  of  collections  letters  which  always    produce    splendid    results  wha 
properly  used. 

Our  paper,  Tlie  Retail  Grocers'  Advocate,  which  we  own,  is  the  medium' 
which  makes  it  possible  for  us  to  secure  the  results  outlined  above.. 

ALL  THESE  THINGS  COST  MONEY — You  could  not  get  them  for  $300 
a  year  alone.  We  think  you  ought  to  pay  j'our  share  ($3  a  year)  in  annual 
dues.    DON'T  YOU ! 

Califopnla   Retail  Gpoceps'  and  Merchants'  Association, 


E.  D.  Eddy,  Editor.         SAN  FRANCISCO,  CALIFORNIA,  AUGUST  16,   1907.         VOL.  12,  NO.  33. 


Folder's  Golden  Gate 

TEAS 

Is  it  good  business  policy  to  push  the  sales  of  bulk 
teas  of  doubtful  origin  in  place  of  teas  of  known 
quality  and  purity? 

Folger's  Golden  Gate  Teas  please  consumers,  pay 
grocersagood  profitand  increase  tea  sales.  Six  flavors. 

Japan        Ceylon  English  Breakfast 

Oolong      Gunpowder  Black  and  Green 

Packed  flavor  tight,  in  dust=proof  sanitary  cartons. 

J.  A.  FOLGER.  ®.  CO.,  San  Francisco. 

Importers  of  Pure  Teas. 


(mm 


The  choice  of  flavor 
is  a  matter  of  taste 


Systems  Profit 

Your  Business 

The  McCASKEY  ACCOr>'T  KECJISTEK   System    is   the   (►>LY    (  O.M- 
PLETE,   ri»-to-the-.Minute,  ()\E->VKIH>'G  System  on  the  MarkeL 
200  STYLES  AXD  SIZES! 

Made  to  Fit  your  Re^jiiirmeuts! 

\o  Ked  Tape  or  Bothersome  Details. 

SO  SIMPLE  the  Average  School  Child  can  Handle  Accounts  as  Easily  as  Uie  Collt'sre  Graduate. 
The  McC  ASKEY  ACCOUNT  KEGISTER  and  the  FAMOI  S  MI  LTIPLEX  PADS  Beat  the  W<.rld. 
The  Quickest  Way  of  Handlinjr  Accounts  ever  Invented. 

>'o  Copyinsr  or  Posting — No  N'isht  Work — >'o    Disputes — Xo    Forgotten  Charges — A  Good  Collector. 
Be  Wise  and  Investigate  this  Grat  3Iouey  Saver. 


WE   CAN   SHOW  YOU 

Ho»v  Our  Register  Qaickly  Pays  for  Itself,  and  Qnickly  Eama  Yoa  a  Proflt. 

W.  A.  HAWLEY,  Sole  Agent  Pacific  Coast, 


BACOX  BLOCK 


OAKLAND,  CAL. 


BRANCH  AGENCIES:    Los  Angeles.  Cal.;  Sacramento,  Cal.;  Spokane.   Wash.;  Porlland.  Ore.:  Seattle.  Wash.:  Snn  Jn«e.  Cal. 

THE  McCASKEY  REGISTER  C0«  34  Rush  St,  Alliance,  Ohio,  Manufacturers  of  the  Celebrated  Multiplex  Dnpli- 
eating  Carbon  Back  Counter  Pads,  also  Single  Carbon  and  Foldinc  Pads. 


The  Advocate  Endorses  the  McCaskey  Account  Register 
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RUMFORD 

The  Wholesome 

Baking  Powder 

It  satisfies  the  grocer's 
most  particular  customers. 

It  enables  him  to  sell  the 
Best  of  the  High-Grade  bak- 
ing powders  at  a  reasonable 
price. 

He  is  sure  of  Us  Quick 
Sale  and  a  Good  Profit. 


Do  You 


®  Rice! 


We  Sell 


From  MILLS 

Direct  to  YOU 

Send  for  Samples 

W.  T.  Welisch  &  Co. 

RICE  FACTORS 
Monadnock  BIdg.  S.  F. 


New 
auerkraut 

J  Orders 
Promptly 
Delivered 


REED  PICKLE  WORKS 

1507  Folsom  St. 

Bet.  11tf)  and  12th 
Phone  Market  228. 


Y=F  =  A  -  ST 


Qolden  Gate  Compressed  Yeast  Co. 

Washington  and  Fillmore  Sts. 


THE 


RETAIL  GROCERS  ADVOCATE 
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RETAIL  GROCERS  Tj 

AND 

.MERCHANTS 

ASSOCIATION 


RARL  I).  EDDY.    Editor  and  Manager. 

Paul    A.    Carew,  Assistant. 

Jiimes  G.  €aS8idy  )  ^         _  ^  ^. 

„    „  I  Trav.  Reprentatives 

(ieorge  E.  Place  j 


rEMPOIlARY  OFFICE 
S-.ii   l<'r»ncis<M» — 1714  Webster 
Phone:  West  3067 

Street. 

SUnSCRIPTION  PRICEi 

One  Vear  

$2.00 

1.00 

'^iriErle  Copies  

.10  cts. 

Entered   as  Second   Class   Matter  in 
^e  Post  OfRoe  at  San  Prancis?co. 
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DEPARTMENTS  (Price  List.) 

Dept.  Page 

1    Coffee,   Chicory,   etc  17 

Teas   18 

Sug-ar  and  Syrups  24 

Dried  Fruits,  Nuts  and  Raisins.  19 

Jellies,  Jars  and  Preserves  25 

Canned    Vegetables  20 

Canned   Fruits  20 

8  Provisions   20 

9  Canned  Meats   21 

10  Fish  and  Cheese  21 

11  Canned   Fish   22 

12  Spices  and  Flavoring  Extracts.. 22 

13  Baking  Powders   22 

14  Farinaceous   Goods  23 

15  Rice   23 

16  Laundry  Materials   24 

17  Soaps   24 

18  Starches   24 

19  Oils  and  Paints   25 

20  Candles   25 

21  Crackers  and  Cakes   25 

22  Fancy  Groceries   26 

23  Pickles,  Vinegar,  Relishes,  etc. 27-28 

24  Grocery    Sundries  28 

Wood  and  WUlow  Ware  29-30 

Stationery   SO 

27    Tobacco   II 


INDEX  TO  ADVERTISERS 


The  liriiiM  lislvd  bc-ltiiv  are  unIuk  tUv 
eoliiiiiUM  ul'  The  A<lvoe:ite  iu  the  eaiiNe 
of  publicity.  We  urge  our  friends  and  mem- 
bers to  remember  them  in  phicing  orders. 


AGENTS,  iUNl<'R»>. 

R-  A.  Holcombe  &  Co.,  50  Clay  St. 
W.  A.  Havvley,  1201  Gough. 
Beck  Hardware  Co..  604  Mission 
ICelly-Ciai  ke  Co..  23  Market. 
John  H.  Spohn  Co.,  50-52  Clay  St 
Fred  F.  Hobbs  Co.,  Hansford  Bldg. 
The  C.  B.  Jennings  Co..  41  Cliiy  .St 
Johnson-Lock  Mercantile  Co.,  213  Sansome  St 
P.  E.  Lenfesty.  4  9  Hartford  St. 
Castle  Bros.,   1444  O'Farrell  St. 

AMMONIA. 

Pacific  Ammonia  Bottling  Co. 

AUTOMATIC  WEIGHERS. 

Bond  Scale  Co.,  49  Hartford  St..  S.  F..  1640 
San  Fernando  St.,  Los  Angeles.  ' 
UAKING  POWOEU. 
'Royal,"  Johnson-Locke  Mercantile  Co.. 

Agts.,  213  Sansome  St. 
A.  Scliilling  &  Co.,  2d  and  Folsom 
"Rumford,"    Rumford   Chem.    Wks.,  Provi- 
dence, R.  I. 
Crescent     "Egg-Phosphs  te."     John  H. 
Spohn  Co.,  Agts. 

BANKS. 
Swiss-American  Bank. 

IIKKAKKAST  KOOI)M. 
Egg-O-See,  135  Hansford  Block. 
E.   C.  Corn  Flakes,  135  Hansford  Block 
Malta  Vita. 

NTutrito.  859  Franklin.  OnklMrid 
Pettijohn.   American  Milling  Co. 

BITTER*. 
Lash's  Bitters  Co..  1721  Mission 
CANNED  GOODS. 
Burt  Oney  Canning  Co..   Dodge  Sweeney'  & 
Co.,  Distributors. 

CATSUPS. 
Pacific  Vinegar  &  Pickle  Works. 

161  Sacramento  St. 
"Sniders,"  John  H.  Spohn  Co.,  Agl.si 
'Griffon's,"  California  Fruit  Canners'  Asso- 
ciation. 

CEREAI,  rOODS. 

American  Cereal  Co.,  23  Market  St. 

CHEESE  CUTTERS. 
"Perfection,"  Levenson  Co.,  Agts. 

COCOANUT. 
Franklin  Baker     Co.,     Johnson-Locke  Co., 
Agents. 

COFFEE,  TEA,  ETrC. 
J.  A.  Folger  &  Co.,  Spear  &  Howard  Sts. 
M.  J.  Brandensteln  &  Co.,  Mission  near 
Spear. 

A  Schilling  &  Co..  2d  and  Folsom 
COFFEE  MILLS. 

F.  F.  Wear,  D.  S.  A.  Pac.  Coast. 
Hobart  Mills,  137-139  Telegraph  Ave..Oak- 
land. 

Hoyal,"  Beck  Hardware  Co.,  Agts..  604 
Mission  St. 

COMMISSION  MERCHANTS. 
Dodge-Sweeney      &      Co.,  Hathaway 

Wharf,  S.  F. 
Scatena,    L.    &    Co.,    104  Washington. 

Phone,   Temporary  243. 
Scheer,  Morehouse  &  Grand!.  Hathaway 

Wharf  and  33  Clay  St. 
Monotti-Larlmer  &  Co.,  707  Grove  St. 

CONFECTIONARY. 
"Hunky  Dory,"  Dodge  Sweeney  &  Co..  Agts. 

DELICACIES. 
Rathjens,  P.  F.,  1315-1319  Pacific. 
Wleland  Bros.,   309-311  Davis  St. 

EVAPORATED  MILK. 
Carnation,   John   H.   Spohn   Co.,  Agts., 

50-52  Clay  St. 
Alpine,   F.   F.    Hobbs  Co.,   Agts.,  Hansford 
Bldg. 

Borden  Condensed  Milk  Co..  Johnson-Locke 

Co..  Agts.,  213  Sansome  St. 

FLOUR. 
Crown  Mllla,  416  Jackson  St. 
n^l    Monte    Milling    Cn      l.omhard  nn<1 

Montsromerv.  Phone.  Temporary  10S9 
Globe   Grain   &   Milling   0<>.  Chestnu 

and  Montgomery.    Phone.  We.st  161' 


Uay    C'uy  'Millb,    J.    C.     Wuttlpliul    At  Hont, 

Prop  s.,  Isi  and  Cluy  ol.t  UakUiiiU. 
.v.iut:ncuu  AliUiuii       I  i/'itiBi  nfyi  i  . 
i'iiuuMi.\  Jiiiiiiig  Co.,  sacPSnSnro  V 

.Sperry   Flour  Co.,   112  Spear  St.  ^ 
UlNUKB  ALE.  ' 
U.   Sleimke        Co.,   Uiiiuu  and  Uclu\ia. 
INSECT  i'OVVULU. 

"KurL-kii. 

LVE. 

■'Red 

.MAl'LKl.NE.  . 

John  11.  SpMliii  Co.,  -Vkis.,  i2  Clay  St. 

,1tvCA»lvE^    .ICCCC.I.    Kit..  .•it;u 
W.   A.   Hawley,  Afa-l.,   12U1  Guugh  St. 

OIL  I'ANKa,  I'J'I'C. 
Ueok  "Hiil  cHN  ;i  I  <•  I  u.    t)U4   Mlsiiiuii  £>l. 
F. -'B'.  Wear.  ^1."  137  Tclegruph  Av>- . 

Oakland. 

ULIXK.'i  A.»U  UI.1\K  OIL. 
Chas.   1'.  Orogan,   174J  rii..  l..) 

Angeles. 

I'AINTS,  OILS  A  ULA.>.>. 
W.  P.  .  Fuller  &  Co.,  .\li.s-sion  uml  Licjil. 

Phone,    Temporary  uln 
Whittier,  Coburn  &  Co..  -Saiisoitte  St. 

I*.*1*E1C 

A.  Zellerbach  &  Sons.  4L'l  Ja('k.-:<in  Si 
PASTE. 

Cleveland  Macaroni  Co.,  Golden  Et;^  Brands 
PEANUT  StELLEitb. 

Klngery  Mfg.,  Co.,  Iu6  E  Pearl  .St..  cii 
cinnati.  Ohio. 

iMCKLES,  i;  rc. 
Pacific  Vinearar  and  Pickle  Works. 

161  Sacramento  St. 
Reed  Pickle  Works.  1507  Folsom 

POLISHES. 
X-Ray  Stove  Polish,  R.  A.  Holcombe  .* 

Co.,  Agts.,  50  Clay  St. 
U.  S.  Metal  Polish,  J.  T.  Wilson.  Aet 
2871  Ifith  St 

PROVISIONS. 
Cudahy  Packing  Co.,  45  Clav  St. 
Western  Me.Tt  Co..  17th  and  Harri.>»on. .  . 
Swift  &  Co..  5th  and  Townsend. 

PRUNES. 

r>o.«  Gatos  Cured  Fruit  Co..  T.,ns  Gatos 
ROOT  BEER, 
ehas  H.  Hires  Co^  Philadelphia. 

RICE. 

W.  T.  Wellsch  &  Co..  Monadnock  Bldg  . 
.^Jew  Orleans  Rice  Co  .  104  Front  .=^1 

BEFRIOEttATORS. 
Ft.   Smith   Refrigerator  Works.    R.-.  1;  Hird- 
ware  Co.,  73  Clementina  St. 

SAFES.  . 
Parcell's  Safe  Co.,  523  Market  ? 
Ricfiardson  Bro.<<..  131  Fifth. 

SOAPS. 

'"Sapolio,"  J.  P.  Gillespie.  Agt 
Babbitt's  Brands.   C.   B.   Jenni-igs  Co 

Ae-ts..    41    Clav  St 
Cudahy  Packing  Co.,  45  Clay  St  . 

Fels  Xaptha. 

Grandpa's  Wonder.  lA 
SODA  WATER..  '5 
D.  Steimke  <&'Co..  Union  and  Octavia 

SYRUPS,  ETC. 
Long    Syrup    Refining    Co..    «th  and 
Brannan. 

STATIONERY. 

Schwabacher-Frey  Co.,  42  Sutter  St 

TEA  AND  COFFEE  BAGS  (Air  Tiicbt  i 

James  Hermann.  2975  Pacific  Ave. 

TOB.4CCO. 

American   Tobacco   Co.,   J.    M.  Gambit 
representative.   23  Market  St. 

VINEGAR  WORKS. 
Pacific  Vinegar  &  Pickle  Work* 

161  Sacramento  St. 
Western  Yeast  &  Vinegar  Worka.  4<". 
11th.    Phone.  Special  274. 

WHISKEY' 
The  Rothenberg  Co..  7th  and  Frankllr 

Sts..  Oakland. 
WIchman.   Lutgefi   A-  Co..   Everett  and 
Harrison  Ave..  .\Iameda. 

WOODENW  VRR. 
Hyman.  Well  &  Co  ,  46  Kansas  Rt 
WHOLESALE  GROCKi.. 
Haas  Bros  .  100  California  St. 
Lennon.    John    A..    918    Eddy  Phfin^ 

Emergency  10. 
T    H    Nowbai'T  &  Co.    430-432  Rth 
Wm.  ClutT  Co.,  Sp«^ar  and  Mission  Sts 
Hnnper   l>c   .TpTinlncs.    Brv«rit   n'-ar   Srd  ft. 
YE  V  ST. 

Golden    Gate    Comrre9.<<ed    Teast  Co. 
'Waahtngton  and  Fillmore  Sta 


4 


THE  RETAIL  GROCfiHg'  ADVOCAf  E 


r  

The  "Perfection"  Cheese  Cutter 

IS  THE  BEST. 

»'  «^    ^  ^ 


Because  it  combines  simplicity  of  operation 

with  perfect  accuracy. 
No  necessity  for  figuring  and  consequent 

mistakes. 

Place  the  cheese  in  position  and  the  Cutter 
does  the  rest. 


Sole  Manufacturers 

AMERICAN  COMPUTING  CO. 
701  Indiana  Avenue  INDIANAPOLIS,  IND. 

Levenson  &  Co.,  San  Francisco,  Distributors 

 —  / 


Further  R^eductiorv  in  Price 

MALTA-VITA 

LISTEN=  '= 

No  change  in  size  of  Package  or  quality  of 

goods. 
Biggest  and  Best. 
Per  case  of  36  Packages,  $2.85. 
One  case  FREE  with  five. 
This  makes  the  six  cases  cost  you  per  case 

$2.37>^,  total  $14.25. 
Sold  at  lOc  Per  Package  you  realize  $21.60. 

MALTA- VITA  PURE  FOOD  CO. 


It  will  easily  out  sell  all  other  breakfast 
cereals  at  lOc. 

Figure  your  profit. 

We  are  going  to  keep  Malta-Vita  at  lOc  a 
package,  but  we  are  not  always  going  to 
give  you  50  per  cent  profit. 

Send  orders  to  your  jobber  at  once. 


Battle  Creek,  Michigan. 

CASTLK  BROS..  BroRers,  San  Francisco,  Cal.  Pacific  Coast  Agents. 


Earl  D.  Eddy,  Editor.        SAN  FRANCISCO,  CAL.,  ALU^UST  16  1907,    Vol.  12.    No.  32. 


Sacramento  Convention  Sept.  10th,  11th  and  12th. 


SACRAMENTANS  AT  WORK. 


Local  Paper.s  Tell  of  Activity  of  Retaif 
Grocers. 


BIG  CO]VVEXTIOy  PROMISED. 


Preparations  Progress    for  Valuable 
Meeting  of  State  Grocers'  As- 
sociation. 


Every  grocer  in  California  who  can  i 
should  plan  to  be  in  Sacramento  oni 
September  10th,  11th  and  12th  (Tues- 
day, Wednesday  and  Thursday),  when 
the  convention  of  the  State  Grocers' 
Association  is  to  be  held. 

All  grocers  will  be  welcome,  whether 
members  or  not. 

Every  organization  of  merchants  is 
invited  to  send  delegates. 

The  purposes  and  call  are  outlined , 
in  the  next  column.  \ 

In  referring  to  the  coming  conven- 1 
tion,  the  "Record-Union"  of  Sacra- ' 
mento  says:  ! 

BIG  REPRESEXTATIOX  EXPECTED 

Sacramento  —  The  eighth  annual 
convention  and  business  meeting  of  the 
Retail  Grocers  and  Merchants'  associa- 
tion of  California  will  meet  in  the  new 
Red  Men's  hall.  Tenth  street,  between ' 
I  and  J  streets,  on  September  10th, 
11th  and  12th  coming,  and  it  is  pro- 
bable that  every  city  and  county  in  the 
state  will  be  represented  in  the  at- 
tendance. 

The  organization  was  established  in 
1900,  and  held  its  first  meeting  in  San 
Francisco,  At  that  time  there  was  but 
a  handful  of  members,  but  the  grocers 
throughout  the  state  have  taken  great- 
er interest  each  succeeding  year  until 
the  membership  now  numbers  over 
2.500, 

A.  A.  Jost  of  the  Jost-Beasley  com- 
pany of  Sacramento,  is  the  president 
of  the  local  association  and  the  ex- 
ecutive committee,  in  addition  to  the 
president,  who  is  an  ex-ofRcio  member, 
is  composed  of  E.  W,  Hale,  F.  B. 
Fancher,  Ellis  Kilgore,  Wm.  Brome, 
Jr.,  and  J.  S.  Jones,  with  Mr.  Hale 
(Continued  on  page  6.) 


OFFICIAL.  CALL 

OF-  -THE 

ighth   AnnusI  Convention 


OR  XME 


Cal.  Retail  Grocers'  and  Merchants'  Ass'n. 


To  kDe  Inelcl  at 


Sacramento,  September  lOth,  11th  and  12th. 

Red  Men's  Temple,  lOtli  St.,  between  I  and  J  Sts. 


San  Francisco,  Cal..  Aug.  9th,  1907. 

DEAR  SIR: 

The  Eighth  Annual  Convention  of  the  State  Grocers'  Association  ia 
to  be  held  at 

Sacramento,  September  lOtli,  11th  and  12tlu 

We  want  YOUR  COMiMUNITY  to  be  represented. 

Each  Association  of  grocers  or  merchants  in  the  State  is  entitled  to 
send  delegates  as  follows: 

Two  at  large;  one  additional  for  each  10  members  op  to  50;  one  addi- 
tional for  each  additional  50  or  fraction  thereof. 

Where  there  is  not  a  grocers'  associiitiou,  Indlridual  grocers  can  at- 
tend and  will  be  recognized  as  delcu-ates  (on  their  pajinc  their  dncs» 
providing  there  be  not  over  three  from  any  one  city. 

Grocers  will  be  present  from  all  part?  of  the  State  They  will  come 
to  discuss  the  following  problems: 

How  to  get  better  profits. 

How  to  prcTeut  trade  abuses — such   as   wholesalers   selling  to  con- 
sumers, dishonest  shortages,  etc. 
How  to  get  better  laws. 
How  to  make  associations  e^fccti^e. 

John  A.  Green,  of  Cleveland,  Ohio,  Secretary  of  the  National  Retail 
Grocers'  Association  and  ex-President  of  that  organization,  will  attend 
the  convention  and  deliver  an  address. 

There  will  be  capable  speakers  from  various  parts  of  the  State. 

Lavish  entertainment  is  being  prepnroJ  by  the  Sacramento  grocers, 
both  for  the  delegates  and  their  wives. 

A  Hobart  Electric  Coffee  Mill  of  the  latest  pattern  (worth  $250) 
has  been  contributed  to  the  State  Association  by  Frank  F.  Wear,  the  Coast 
Agent.  It  will  be  raffled  the  last  afternoon  of  the  convention.  Tickets 
cost  50  cents.  Only  the  numbers  of  tickets  known  to  be  paid  for  will  be 
considered. 

On  the  opposite  side  will  be  found  the  Proposed  Program  for  the  Con- 
vention.   This  program  is  subject  to  slight  change. 

Please  make  it  a  point  to  attend. 

There  will  be  work  and  enjoyment  for  everybody. 

Special  Rates  on  All  Railroads.  Get  a  Receipt  from  the  Agent  When 
Buying  Tonr  Ticket. 


THE  RETAIL  GROCERS'  ADVOCATE 


SAC'KAMEJNTAINS  AT  WOKli. 


(Continued  from  page  -5.) 
chairman.    Tlie  personnel  of  tliis  com- 
mittee assures  the  members  that  the 
meeting  will   be  as  interesting  and 
productive  of  good  results  as  it  is  pos- 
sible to  make  this  sort  of  meeting. 
Will  Discuss  Problems. 
The  convention  is,  first  of  all,  a  con- 
siderative  body  brought  together  for 
the  purpose  of  discussing  credita,  pur- 
chases and  the  introduction  of  new 
methods  of  buying  and  selling  and,  in- 
deed, every  phase  of  the  retail  grocery 
business. 

The  association  has  already,  al- 
though comparatively  young  in  years, 
secured  the  enactment  of  many  laws 
which  the  general  public  never  hear 
of,  but  which  have  improved  the  gro- 
cery business  in  many  ways. 

Programme  Being'  Framed. 

The  committee  in  charge  of  the  pro- 
gramme for  the  meeting  have  not  com- 
pleted their  labors  and  will  not  be  | 
able  to  announce  the  program  for  i 
some  weeks  yet,  although  it  is  known 
that  the  programme  thus  far  arranged 
will  permit  of  every  delegate  and  mem- 
ber of  the  association  participating  in 
the  deliberations  of  the  meeting,  if  he 
so  desires. 

There  will  be  sense  and  nonsense,  of 
course — for  no  convention  was  ever 
yet  assembled  that  did  not  have  some- 
thing of  fun  and  frolic  in  its  make-up 
— but  the  convention  will  be  first  and 


last  a  working  body  and  the  members 
are  earnestly  working  to  make  ready 
for  disucussiou  by  the  convention  as  a 
body,  many  matters  of  vital  import- 
ance to  the  grocery  business. 
The  J'hree  Chief  Subjects. 

There  will  be  three  subjects  which 
will  be  considered  fully,  and  which 
will  in  all  probality  take  up  more  time 
than  any  other  subjects  brought  1)8- 
fore  the  convention.  These  subjects 
are  the  matter  of  extending  credit;  the 
matter  of  the  imposition  worked  upon 
the  retailers  by  many  unscrupulous 
merchants  and  manufacturers  in  sell- 
ing the  retailers  unwholesome  and  im- 
pure food  products,  and  the  matter  of 
purchasing,  stocking  and  handling 
goods  of  unknown  weight  and  quality. 

The  labors  of  the  convention  will  be 
ended  with  a  banquet,  when  all  mem- 
bers will  be  welcome,  and  many  will 
be  asked  to  make  short  talks  upon 
matters,  touching  upon  the  relations 
between  the  retailer  and  the  consumer. 


Consul  H.  A.  Conant,  of  Windsor, 
reports  that  the  Ontario  College  of 
Pharmacy  believes  it  has  hit  upon  a 
solution  of  the  difficulty  in  preventing 
persons  from  securing  carbolic  acid 
at  drug  stores  for  the  purpose  of  self- 
destruction.  A  resolution  was  adopted 
asking  the  government  to  pass  a  law 
prohibiting  the  sale  of  carbolic  acid 
in  any  stronger  solution  than  5  per 
cent,  except  it  be  with  a  prescription 
from  a  duly  qualified  practitioner. 


M1X(1K  MEAT  DECISIOK. 


The  Department  of  Agriculture  has 
rendered  a  decision  regarding  bulk 
Mince  Meat  as  follows: 

"Permission  will  be  granted  to  man- 
ufacturers to  use  benzoic  acid  as  a 
reservative,  but  the  label  must  not 
bear  the  Serial  Number  assigned  to  a 
Guarantee  filed  with  the  Department 
of  Agriculture,  nor  must  any  statement 
be  made  by  the  manufacturer  that  the 
Mince  Meat  is  guaranted  to  conform 
with  the  Pure  Food  and  Drugs  Act, 
but  it  must  contain  the  statement  that 
the  food  is  preserved  with  benzoic 
acid." 

It  would  seem  that  grocers  would 
prefer  to  sell  a  quality  of  Mince  Meat 
that  does  net  contain  any  injuriou;~ 
preservatives,  in  preference  to  other 
kinds  that  are  wet  bulk  Mince  Meat, 
which,  as  we  understand  it,  will  not 
keep  unless  it  does  contain  preserva- 
tives, and  therefore  cannot  be  guaran- 
ted pure  and  wholesome. 


A  NEW  STORE. 
Arroye  Grande. — P.  A.  Campbell  of 
Oceano  who  was  with  T.  V.  Wheeler 
of  that^  place  for  a  long  time  has  taken 
the  premises  lately  vacated  by  the 
Misses  Mooney  and  will  open  in  the 
grocery  business  on  August  20.  Mi-. 
Campbell  is  well  known  here  as  well' 
as  at  Oceano  and  will,  no  doubt,  se- 
cure a  good  share  of  the  constantly  in- 
creasing trade  of  this  growing  town. 


FORT   SMITH  REFRIGERATORS. 


STYLE,  No.  7686 

Sonoma  Co.  Fruit  and  Produce  Co  Santa  Rosa 

C.  D.  Fontana    Copperopolis 

Rossi  Bros   Stockton 


E.  Broderick  715  Fillmore  St.,   S.  F. 

Rathjen  Co  Lombard  and  Fillmore  S.  F. 

H.  Hellberg  Ninth  and  Bryant   S.  F. 

McCarthy  Bros  Bush  and  Baker   S.  F. 

Kohn  Bros   1201  Turk  St  S.  F. 

F.  Stuermer   18th  and  Danvers  St  S.  F. 

C.  Stelling   29th  and  Church   S.  F. 

J.  M.  Hanley   2300  Sutter    .  S.  F. 

Maxwell  &  Streckeubach  1302  18th  St    S.  F. 

Fred  Pielhop    249  Courtland  Ave  S.  F. 

Fay  Gro.  Co  3rd  Ave.  and  B  St  S  F. 

J.  Yennekohl    1839  Eddy  St  S.  F. 

Southern  Heights  Gro.  Col471  18th  St  S.  F. 

W.  A.  Rogers    900  I  St.,  corner  10th  Ave..  S.  F. 

H.  Heitman    2248  Misison  St  S.  F. 

H.  Diuslage   3375  Sacramento  St  S.  F. 

Miller  &  Lawlor   Guerrero  &  Clinton  Park   S.  F. 

C.  F.  W.  Miller   239  Brighton  Ave.,  Ingleside  S.  F. 

J.  Straub   101  De  Montford  Ave.,  Ingleside,  S.  F. 

J.  Soltaro  Park  and  Central  Ave  Alameda 

Martin  Eggers   Fruitvale  At.  &  Boulevard,  E.  Oakland 

W.  Zeller  Palo  Alto 

Drury  &  Bartholomew   Stockton 

J.  Rohrer    Stockton 

Hall  Bros   Stockton 


The   Following   Well=Known    GROCERS   are   Using   the   Above   Style  Refrigerator 
We  make  all  Styles  and  Sizes  for  the  Grocery  Trade. 
REMEMBER         --------     If  We  Make  It  It's  Made  Right 

BECK  HARDWARE  CO. 


SAN  FRANCISCO  ^^^^^  Temporary  978 

73=75  Clementina  St. Near  2d  and  Folsom 


LOS  ANGELES 
47  Central  Avenue. 


THB  RBTAJJ^  GROCERS'  ADVOOATB 
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GREEN  WILL  ATTEND. 


National  Secretary  to    Attend  State 
Conyention  of  Gtrocers  at  Sacra- 
mento. 


After  much  correspondence,  State 
Secretary  Connolly  has  been  able  to 
assure  the  attendance  of  John  A.  Green 
of  Cleveland,  Ohio,  secretary  of  the 
National  Retail  Grocers'  Association 
and  one  of  its  most  successful  presi- 
dents, at  the  convention  of  the  Cali- 
fornia Retail  Grocers'  and  Merchants' 
Association  at  Sacramento  in  Septem- 
ber. 

This  was  done  through  securing  the 
co-operation  of  the  grocers  of  Colora- 
do, Oregon  and  Washington  in  meet- 
ing Mr.  Green's  traveling  expenses. 

It  will  be  a  great  treat  to  all  the 
delegates  present  to  hear  the  National 
Secretary  talk  on  the  benefits  of  or- 
ganization, etc.  Mr.  Green  is  a  prac- 
tical grocer  of  broad  views  and  large 
experience.  As  president  of  the  Na- 
tional Association,  he  has  largely  in- 
creased its  scope  and  value  to  the 
trade. 

Mr.  Connolly,  who  is  a  director  of 
the  National  Association,  has  exerted 
himself  strenuously  to  secure  this  at- 
traction, realizing  that  it  would  both 
help  the  California  grocers  and  would 
also  assist  in  making  them  realize  that 
the  National  Association  is  something 
of  which  they  are  and  should  be  a 
part. 

The  itinerary  arranged  by  Mr.  Con- 
nolly for  Mr.  Green  is  as  follows: 
A  NATIONAL  ATTRACTION. 

John  A.  Green,  of  Cleveland,  Ohio, 
Secretary  of  the  National  Retail  Gro- 
cers Association  and  one  of  its  most 
succesful  presidents,  will  attend  the 
convention  of  the  California  Retail 
Grocers  and  Merchants  Association 
at  Sacramento  in  September. 

It  will  be  a  great  treat  to  all  the 
delegates  present  to  hear  the  National 
Secretary  talk  on  the  benefits  of  orga- 
nization, etc. 


Director  F.  B.  Connolly  of  the  Na- 
tional Executive  Board  has  completed 
arrangements  for  Mr.  Green  to  visit 
the  Western  Territory.  The  item  ar- 
ranged by  Mr.  Connolly  for  Mr.  Green 
is  as  follows: 

He  will  speak  at  the  Anniversary  of 
the  Denver  Association  on  Sept.  2. 

He  will  addrer an  open  meeting  of 
the  Utah  State  Association  at  Salt 
Lake  City  on  Sept.  5. 

The  California  State  Association  at 
Sacramento  on  Sept.  10 — 11 — 12. 

The  Portland  Pure  Food  Show  on 
Sept.  14. 

The  Washington  State  Convention  on 
Sept.  18—19. 

He  will  be  the  guests  of  these  As- 
sociation's and  the  expenses  of  the 
trip  will  be  divided  equally  among 
them. 

The  presence  of  Secretary  Green  at 
the  State  Convention  at  Sacramento 
will  tend  to  bring  the  Grocers  of  Cali- 
fornia into  closer  touch  with  the  Na- 
tional Association  and  the  persiplities 
of  greater  benefits  for  the  Retail  Gro- 
cers of  the  United  States. 

Mrs.  Green  will  accompany  her  hus- 
band. 


GAERDES'  BIG  PARTY. 


H.  Gaerdes  of  South  San  Francisco 
gave  a  house  warming  party  at  his 
new  store  on  July  27th.  The  floor  of 
the  big  warehouse  was  fine  for  danc- 
ing. A  bonfire  served  to  remind  ev- 
erybody for  miles  around  of  their  in- 
vitations. A  first-class  band  supplied 
the  music  and  8  kegs  of  beer,  6  boxes 
of  soda  water  and  6  bowls  of  lemon- 
ade quenched  the  thirst  while  sand- 
wiches, cakes  and  candy  satisfied  the 
hunger  of  the  guests.  Pretty  souvenir 
fans  were  distributed.  It  was  two 
o'clock  ill  the  morning  before  the 
party  l)roke  up. 


Fto  Smith  Refriii orators — Cold  ini(! 
dry. 


FLY  STICKEM. 


Do  You  Know  Why, 
STICKEM 
Is  the  best  to 
Catch  both  Germ 
and  Fly. 


It's  out  o'  sight.,  it  han^rs  higli, 
Just  pull  out  the  strintr,  that's  Whj  ! 
>Vhere  they  roost  you  stick-cm, 
So  try, 

You'll  always  buy 

Money-back  Stickem 


COSTS  Ic  PER  WEEK. 


A  proven  repeater  wifli  100  per  cent 
profit  protected. 

Manufactured  hy 
C.  A.  ARENTS  &  CO., 
.VlaiiK'iia,  Till. 


Now  is  the  time  to  run  on 

HUMBOLDT  COUNTY  BUTTER 


GIVE  YOUR  CUSTOMERS 


ALPHINE  OR  GOLDEN  GLOW 

And  you  will  not  have  to  listen  to  Kicks. 

MONOTTI-LARIMER  CO. 

Phones  Park  570  and  571.  707  Grove  St.,  S.  F. 
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rilE  RUTAIL  URUCBH8'  AJDVOOATB 


ADVAXCE   THE  IIVTEEEST  OF 
CALIFORNIA 


As  a  Good  Califoruian  You  Can  Assist 
the  California  Proniotiou  Committpe. 


By  supporting  the  Chamber  of  Com- 
merce or  other  development  associ- 
ation of  .vour  localit}'. 

By  sending  to  The  California  Pro- 
motion Committee  the  names  of  your 
friends  who  are  residents  of  other 
States  and  countries,  so  that  the  Com- 
mittee may  take  up  correspondence 
with  them  and  tell  them  of  California's 
opportunities. 

By  working  hand  in  hand  with  youi- 
local  newspapers  and  making  them 
the  slogans  of  Progress  for  your  re- 
gion. 

By  encouraging  the  subdivision  of 
large  tracts  of  land  and  the  extension 
and  development  of  intensive  farming. 

By  keeping  in  touch  with  The  Cali- 
fornia Promotion  Committee  and  its 
work:  by  furnishing  to  it  items  of 
news  denoting  progress  and  prosperity 
for  publication  in  Eastern  centers,  ami 
by  offering  suggestions  lOy  the  enlarge- 
ment of  the  scope  of  its  activities. 

By  realizin.g  what  a  glorious  State 
California  is  and  into  what  a  grander 
commonwealth  it  is  developing  with 
accelerating  energy,  and  letting  all 
the  world  know  about  it  all  the  time. 


BUYS  BEEK  BOTTLES, 

A  western  addition  grocer  was  much 
annoyed  by  the  fact  that  some  of  his 
neighbors  did  nott  charge  for  beer 
bottles.  To  his  protests,  they  turned 
a  deaf  ear.  The  nhe  got  up  a  scheme 
of  his  own. 

He  let  it  Ije  known  that  he  would 
pay  5c  for  all  bottles  brought  to  him 
with  one  of  his  tickets  and  2V2C  for 
outside  beer  bottles.  At  once,  the 
jieople  who  are  getting  bottles  without 
paying  a  deposit,  began  bringing  them 
into  this  grocer  and  getting  21/20  a 
piece  for  them  or  30c  a  dozen.:  The:-e 
same  bcttles  were  costing  the  foolish 
grocer  4.5c  a  do7en   and  the  grocer- 


was  getting  45c  for  every  30c  he  paid 
out. 

His  neighbors  soon  found  that  they 
were  losing  20  or  30  dozen  of  beer 
bottles  a  month.  Then  they  began  to 
realize  that  they  had  to  get  a  deposit 
on  their  bottles  and  the  situation  be- 
came normal. 

It  was  a  harsh  way  of  treating  his 
neighbors,  but  he  taught  them  that  it 
was  bad  business  policy  to  let  bottles 
go  out  without  charging  a  nickle 
deposit. 


Bockman  &  Andrews,  1586  O'Farrell 
street,  are  having  good  success  with 
the  association  colletcion  letters.  They 
appreciate,  particularly,  the  fact  that 
they  do  not  have  to  give  up  any  20  per 
cent  of  what  is  collected  to  an  out- 
sider. 


The  importation  of  tea  into  the  Uni- 
ted States  via  Canada  in  the  calendar 
year  1906  amounted  to  2,301,201  pounds 
valued  at  $548,290.  This  was  admitted 
free  of  duty,  as  there  is  at  present  no 
customs  charge  on  American  tea  im- 
ports. Canada  has  the  following  cus- 
tomers regulations  for  this  article: 
"Tea  and  green  coffee  imported  direct 
from  the  country  of  growth  and  pro- 
duction and  tea  and  green  coffee  pur- 
chased in  bond  in  the  United  Kingdom, 
free;"  from  other  countries,  including 
the  United  States,  10  per  cent,  duty  is 
imposed.  Under  this  tariff  restriction 
the  shipments  of  tea  from  the  United 
States  to  Canada  in  the  fiscal  year  1906 
amounted  to  only  78,564  pounds,  val- 
ued at  $18,522.  The  foregoing  facts 
are  furnished  by  the  Bureau  of  Man- 
ufactures. 


POWDER 

Absolately^Pure 

A  Cream  of  Tartar  Powder, 
free  from  alum  or  phos- 
phatic  acid 

Makes  Home  Baling  Ei§^ 


ALL  grocers  should 
carry  a  full  Stock  of 
Royal  Baking  Powder, 

It  always  gives  the 
greatest  satisfaction  to 
customers,  and  in  the 
end  yields  the  larger 
profit  to  the  grocer. 


Iron 


I  joeans 

ECAUSE  THEY  ARE  THE  BEST 


All  Leading  Grocers  Sell  Snider's 
Ask  Your  Jobber. 


John  tt.  Spohn  Co,,  Agents, 


San  Francisco. 


THE  RBTA^IL  GROCBRS'  ADVOOATB 


Schilling's  Best 
is  at  home  wherever 


grocers  are 


alive  to  their  interests. 


ASSOCIATION  ROSTER 


California    Retail    Grocers    and  Mer- 
chants' Association. 

President,  A.  A.  Jost,  Sacramento. 

Vicc-l'rcsidents--lst,  George  B.  Doyle, 
dan  Francisco;  2nd,  F.  W.  Aubry,  Stock- 
ton; 3r(l,  Chas.  A.  Mottaz,  Los  Angeles. 

Treasurer,  C.  B.  Pearson,  Stockton. 

Directors — F.  B.  Connolly,  San  Fran- 
cisco; John  W.  King,  San  Francisco;  H. 
K.  Duncan,  Oakland;  L.  Warnke,  Ala- 
meda; F.  F.  Dustin,  Redding. 

Secretary,  F.  B.  Connolly,  San  Fran- 
cisco. 


/Issociated  Retail  Grocers  of  San 
Francisco. 

President,  George  B.  Doyle. 

First  Vice-President,  James  S.  Irvine. 

Second  Vice-President,  J.  W.  King. 

Secretary,  Frank  B.  Connolly. 

Directors:  Joseph  A,  Stulz,  Herbert 
S.  Elliott,  Gns  Lehrke,  P.  A.  Buckley 
and  B.  A.  Schmidt 


PACIFIC  COAST- 
Rotnil  Grocer.s'  Association 
President. 

P.  B.  Faneher — Sacramento,  Cal 

First  Vice-President. 
.1    R.  Newberry — Los  Ang-eles.  Cal 

Second  Vice-President. 
Fred  Dresser — Portland,  Ore. 

Secretary 
H.   Hauch.   Alameda.  Cal. 


XATIOiVAL  RETAIL  GROCERS'  AS- 
SOCIATION OF  THE  UNITED 
STATES. 


President,  Charles  .J.  Kramer,  Little 
Rock,  Ark. 

Vice-President,  Simon  Clark,  Du- 
luth.Minn. 

Secretary,  John  A.  Green,  Cleveland, 
Ohio. 

'  Treasurer,  Henry  W.  Schwab,  Mil- 
waukee, Wis. 

Director,  for  three  years,  F.  B.  Con- 
nolly, California. 

Director,  for  one  year,  A.  W.  Far- 
linger,  Georgia. 

Senior  Director,  L/.  F-  Padberg,  St. 
Louis,  Mo, 


tf 


'AS  YE  sow; 

MR.  GROCERYMAN, 
"YOU'LL  REAP." 

There  no  two  ways  of  getting  out  of  it,  when  you  tell  your  customers 
about 

"MAPLEINE" 

You  are  planting  something  of  merit  into  the  home,  and  planting 
seeds  which  will  blow  into  the  neighbors  kitchen. 

What  Does  that  Mean  to  You  ? 


Delighted  customers  first;  second,  their 
that's  what  counts — More  Trade. 


"MAPLKINE" 

is  a  , 
Tr.irte  Bringer. 
Its  a 
KEl'B.VrOK. 
It!<  a 
HARVEST 
Bringer  of  New 
Trade,  and  :i 
constant  source  of 
Talk  about  it 
Advertises 
Your  Store. 
Better  ordiT 
To-Day. 
Start  tile  Harvest. 


friends  and  neighbors  trade; 


The   time   to  »i>\\    l«  to-riiiy. 
Write 

.lOHN    II.  .sPOIIN. 

AgentN. 

,-.(i-53  Claj-  St., 

San  Fninrixro.  (  nl. 


MORE  TRADE. 


Crescent  Mfg.  Co.,  Mfgrs. 


Seattle,  Wash 


$  V 
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♦ 
♦ 
♦ 
♦ 
♦ 


♦ 


♦ 

n 
♦ 


36  Carloads  of 

HIRES  ROOTBEER 
SOLD 

ou  the  Pacific  Coast  today;  more  thau  was  sold  all  of  last  year,  or  iu  any 
one  year  before.  HIRES  is  growing  more  popular  each  year.  This  certainly 
is  a  HIRES  YEAR.    (HIRES  has  been  a  success  for  thirty-two  years). 


♦ 
♦ 
♦ 
♦ 

■a 
♦ 

♦ 

♦ 

♦ 

n 
♦ 

♦ 

♦ 

n 
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JOHN  H.  SPOHN  CO. 


^    Pacific  Coast  Agents 


San  Francisco,  Cal. 


♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦^♦♦♦♦♦♦♦♦♦♦♦♦♦♦^ 


1907. 


Clean,  Sharp-Cut 
and 

Nail-Eating  Features 


Is  Better  to  Rut  :i 


Ideal  Tea  Company,  17-19  Eas:  Sanla  Clara  Street. 

San  Jose,  Cal.,  Mar.  14, 
Frank  F.  Wear.  Oakland. 

Dear. Sir:  Have  been  using  coffee  mills  for  over  20  years 
and  had  experience  with  nearly  all  of  them.  Always  want- 
ed one  a  "little  better"  for  the  mill  is  a  great  factor  in 
maintaining  coffee  trade.  Our  last  purchase  was  one  of 
your  Xo.  2121  Hobart's  and  we  do  not  hesitate  to  pro- 
nounce it  the  best  we  have  seen.  Are  particularly  pleas- 
ed with  the  clean  sharp  cut  of  the  granulating  burrs, 
something  we  have  always  wanted  and  never  found  so 
near  perfection  as  in  our  Hobart. 

We  "press  the  button."  the  Mill  does  the  rest — and  does 
it  right,  and  its  nail  eating  qualities  stand  alone.  Would 
not  consider  ourselves  up-to-date  without  it. 

Respectfully  yours, 

C.  M.  SHELBOURX. 

for  Ideal  Tea  Co.,  San  Jose. 
H')!!!-rf  Th-n  to  Wish  You  Had. 


A  Word 

To  the  Wise  is  not 
Always  Sufficient. 


♦  ♦  ♦ 

Sometimes  they 

have  to  be 

SHOWN. 

Hull  Car-Loail  of  assorted  .sizes, 
IfluT  Model  Mills  to  select 
from  before  advance  prices  po 
into  effect  Get  your  order  in 
early  as  a  car-load  \\-ill  not  last 
long. 

22  Styles  mi  Sizes  to  Select  from. 


write:  for  catalog. 


Hygienic  Drip  Pot 

Upon  application  Ave  will 
furnish  information  re- 
g-arding  our  product  tliat 
will  assist  you  in  becoming 
a  recognized  coffee    :    :  : 


King  of  Electric  Coffee  Mills 


^  Branch  Office:       H.  B. 

10  Marshall  Square,  0pp. 

||  Phone  Market  461 

♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦4 


DIBBLE,  Manager 
8th  St.  and  Market 

San  Francisco 


F.  F.  WEAR 

Dist  iSales  Ag'ent  Pacific  Coast 

Headquarters,  137-139  Telegraph  Ave.,  Cor.  18th  St. 

Phone  Vernon  255  Oakland,  Cal. 


I 
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QROCERY  MASKET1 


Review  of  Conditions  as  Re- 
ported by  Experts  iti  Vari- 
ous Centers* 


PIONTS  TO  WATfH. 


DRIED  FRUIT.— 

This  commodity  ntiould  he  piirohaNed 
in  ban«l>tO'montli  quaatitieK,  uutil 
a  deCnite  decision  Is  made  on  the 
Hulptior  question. 
HONEY.—  , 
Ttie  situation  Jn  this  line  shows  great 
strength  and  shortage  is  now  deiin* 
itety  acknowledged. 

WALNUTS.— 

New  crop  in  this  line  promises  to  b*' 

a  very  heavy  one. 
CORN.— 

This  staple  is  a  good  purchase  at 
-  present  quotations. 
LIRD.— 

Lard  is  slated  for  an  advance  with> 
in  30  days. 

(OfOANUT.— 

This  commodity  is  on  the  advance. 
SALMON.— 

Red  Alaska  is  postively  short  —The 

soon  bought  the  cheaper. 
CANDLES.— 

Standard  Oil  Co.'s  make  de<>iined  Yz 

eeit  several  days  ago. 

FREE  DEALS.  ' 
Fairbanks  Oold  Dust. 

With  five  and  a  half  bnxfs  at  4.6r, 
r.ne-half  box  free.  Size  l!4x72.  With 
fen  boxes  at  4.60  one  box  free.  With 
251^ •  boxes  at  4S)i>  twu  and  nne-half 
boxes  free.  With  fifty  boxes  a!.  4..',:i 
Ov  boxes  free.  Above  deal  is  snod 
for  hilt  a  short  period. 

ys&tta  Vita — One  case  free  with  five. 

Rex  Lye — One  case  free  with  five 
oases. 

Frazker's  Ax^e  Grease,— One  case 
free  l^ith  tep 

Tobacco — Dro])  shipment  IftO  !bs.  or 
more  of  '^a  assortment  of  any  of  the 
following  brands:  Union  Leader,  Ped- 
ro, Dixie  Queen,  Fashion  Sensation, 
Seal  of  North  Carolina,  Plaza  Cube 
Out,  Three  Feathers,  Monte  Cristo 
Slabs,  Continental  Cubes,  Old  English 
Curve  Cut,  Van  Bibber  Sliced  I'lUR. 
Not  less  than  10  lbs.  Pedro  or  more 
than  f>5  tbs.  I'oion  Leader  permitted 
lo  eacli  100  pounds.  Gratis  with  each 
100  lbs.,  fi  pounds  Union  Leader  oi' 
Pedro  as  retailer  may  elect. 

Jello — One  case  free  with  each  12 
cases.    Deal  lltnited  to  48  cases,  fee 
cream  powder  made  by  the  same  com 
pany  may  be  assorted  with  .lello  in 
making  up  orders. 

Snider's  Catsup  —  With  each  five 
cases  of  Snider's  Catsup,  pints,  one 
case  of  Snider's  Catsup,  pints,  free. 
With  each  three  cases  of  Snider'a 
Catsup,  pints,  and  two  cases  of  Snld-  , 


er'a  Catsup,  balf-pims,  one  case  or 
Snider's  C«,tsup.  half-pints,  free.  With 
each  ten  casea  of  Snider's  Catsup, 
haif-pinta,  one  case  of  Snider's  Cat- 
sup, half-pints,  free.  With  each  five 
and  half  CAses  of  Snider's  'Catsup, 
half-pints,  hall'  case  of  Bnider'i}  Cat- 
cup,  half-pints,  free.  With  each  ten 
cases  of  Snider's  Catsup,  quarts,  one 
case  of  Siilder's  Catsup,  quarts,  free. 
With  each  five  and  half  cases  of  Snid- 
er's Catsup,  quarts,  half  case  of  Snid- 
er's Catsup,  quarts,  free.  Deliveries  on 
above  deal  to  be  made  after  Septem- 
ber 1st,  1907,  and  before  January  1st, 
1908. 

Murdoch's  Starch— 10  case  lots  as- 
sorted or  straight  at  list,  one  case 
corn  starch  free.      Crate.s    of  slxe.'j 
j  count  for  two  cases. 

I  Rnmford  Baking  Powder — Five  per 
cent  discount  in  five  case  lots;  one 
case  free  in  ten  case  lots. 

I  X.Ray  Stove  Potish— .''.c  size,  3  (loz. 
$1.!50  with  6  free;  lOc  size,  3  doz., 
$2.50  with  6  free.  j 


Bromangelou— 0d»-  doze.ii  n«i<>  with 
each  axoBii  ordtrad  No  (it>e  gool-^ 
with  orders  for  less  than  one  fro3= 

SUGAR. 

No  rhauRC's  huvo  be^^n  noted  lu  ttil  ; 
market  duriii«  ih<'  past  s»-vrn  days 
TEA. 

M.  .1.  Urandensiftin  &  Co.  in  ilii-ir 
circular  duied  Yokohama  July  Cih 
state  that  since  their  last  rejuirt  lir.si 
crop  teas  have  been  marketed.  The 
principal  feature  has  heeii  the  cou- 
tiaiuid  strong  demand  for  good  etiiip- 
ing  Yenshu  leaf,  pi  ices  having  he. mi  on 
an  average  of  fully  10  per  cent  over 
last  year.  Second  crop  teas  are  ar- 
riving in  small  (luaniiiies.  but  Inly- 
ing is  not  very  brisk  on  account  of 
high  itric.fts,  due  to  the  heavy  buying 
ol  native  concerns  lu  the  interior, 
('up  (|iiality  and  stylo  is  about  tin- 
same  .is  last  season. 

COFFEE. 

For  the  last  month  the  coffee  mar- 
kets of  the  world  have  hold  unusually 
steady  owing  largely  to  the  fact  iliut 


Golden  Gate  Leaf  Lard. 
Eastern  Star  Hams  and  Bacon. 
Sounds  Wholesome  Food  Products 


Prepared  under  strictly  hygienic  conditions 
and 

United  States  Government  Inspectioti. 


Western  Meat  Co. 


Mall  Address: 


South   San  Francisco 

San  Mateo  Cdun 
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The  WHiiest  lUm  Best 

Made  in  Saeramant@,  Cal. 

Up-to-date  Machinery 

Moderu  Ideas  Coupled  with  tlie  ThirLv  Years  Experieuce  at  the 
same  Location  Has  Taught  Us  What  Kind  Of  Wheat  To  Blend. 

RESULT:  =  PERFECTION 

Agencies  at  Oakland,  Eureka,  Placerville,  Red  Bii4ti 

and  Reno. 

PHCENIX  MILLING  CO.  Sstcram^nto.  CaL 


If 


eHYAN.  Oakland  Agent,  17th  and  W3@d  St§. 
Phone  Oakiatid  8254 


Are  You  Well  Stocked  With 


♦ 

I 


FLAKIS 


If  not  Why  not?    Are  we  not  Advertising  in  a  way 
thai  will  move  the  Goods  for  you  ?    And  are  our' 
C-oods  uot  backed  up  with  quality  as  well  ?    Push  | 
Ihe  goods  of   the  manufacturer  who    helps  you 
to  sell  them. 

Et^i^'O  See  and  E-C-Corn  $2.85  single  case.  $2.75  5<ase  lots 
Every  Jobber  in  the  United  States  canies'our  Goods 

0-See  Cereal  Co. 


133  Hansfsrd  Bldg.«    S.  F.,  OaL 


THR    niOTAIL    GKOCKRS'  ADVOCATE 


ilie  couauiiiptive  cleiu-niul  has  been  bet- 
ter tliau  for  some  timo  i>ast  and  tlie 
amount  which  has  been  taken  out  of 
iho  market  by  the  Brn?.l!ian  Oovern- 
aeiit  Is  now  making  itsoU  i'oit.  The 
visible  supply  is  expected  to  decrease 
:l\ai-ld>'.  aud  i-eceipts  nre  small  as 
compared  with  l:isr  year  or  the  one  be- 
fore. Tiiis  tends  to  \'erif\'  t!ie  state- 
nient  which  has  l)eeu  so  frenneiitly 
n\ade  by  bulls  and  believers  in  hipher 
[irices.  also  by  Ilie  B;-azilian  (jovern- 
uien'.  iliat  liie  present  crop  is  a  ^,'er,\ 
small  one. 

Hio;. 

York,   Aiitfusl   Otli. — Dan  Tal- 
Kia^'o's  Son's  Co..  report; 

'Pbero  lias  been  an  active  enquiry 
during  the  week.    P)Uyprs  ni-e  nor  tak- 
ing; In  large  way.  but  ihe  denian.d  for  i 
immediate  shipiucnt  has  been  so  con-  [ 
slant  and  from  Avidei\'  disiriliuted  ter- | 
rilory  that  prices  are  strong  on  the  j 
scant\-  supply  in  iuind.    Some  triliinc;  j 
leceipts  of  New   Crop  Honduras  ai-Cj 
noted  all  of  wliich  were  sold  in  ad- 
v.auce  of  arrival  at  full  figures.    No  i 
New  .Tap;in  expected  liefore  October. 

Advices  from  the  Soutli   note  dull 
conditions  on  the  .Vtlantic  Coast.  Xo 
new  olferings.    .\r   New   Orleans  de- 
mand is  active  but  i)oor!y  met.    Old  | 
crop  stock  bein.g  scanty  ar.d  arrivals; 
of  New  Crop    very    sniall.  S])irited 
competition  for  possesslou  of  Rouuh.  j 
Rice  ha?  advanced  the  market  with  j 
prosjicci  of  still  higher  fl.gnres  in  the  i 
iuuuediaie  future.    The  cleaned  pro- 
dncl  has  been  sold  at  fnl!  .fierni-ps.  the 
niarkei  closing  at  an       to  ^ higb.er 
(ha;i  at,o|)cning  of  tlie  weelc. 

In  the  Interior-Southwest  l/u:isiana 
and  Texas  the  jirospeeis  fn^-  llio  grow- 
iiig  crop  are  gcmuallv  umid,  au.d  in 
about  thii-t.\-  days  li.arvesf  w  ill  demau'! 
undivided  attention --of  planters. 

t.'ahles  and     correspondence  (^:'<<.\\ 
;i broad  note  firm  markels. 

X(MV  Orleiiiis,  I.  \..  .Vug  S.— -Sie-vr ) d 
'lining  Coiupany,  Ltd  i-oiMiri  : 

UaiT!s  ciuriu.g  tli(^  pasi  w.'^  lc.  ■.■  liil" 
.■i'.flitiuu-  the  ci'op.  ba\T  i  la  i  u  r:;  1 1  .\-  dc- 

\o.(3  ha  r\'esl  in.tf^  hcp.ci:-  ihe  sinuiu'lh 
tlu'  .\;;>rket,  (\b!c!)  is  enlirely  Lo- 
■il.) 

\yiih  Ihe  Clea.rin.g  \\'c-ither  non-  prr-- 
Mlinu.  i;'.i,i)er  cent  of  the  Pltnitcs  or, 
ly  .Mis.sissippi  liiver  are    ila.rv•^^l  iug 
I!  full  blast,  and  ui'less  tho  uurorc- 
■een  happens,  tihat  is  Ttain)  we  look 
for  lleceipts,     aiipi  oxiiiuji  in ia.unu 
sacks  on  Monday  nt-xi.  aiu!  auiicipali' 
a  corresponding  deeliiic  on  CU  au  Kice. 

FKi  i'c. 

Tile   meeting  of   f  rub -gr^nvers  aud 


dried-fiaiit  ]>a.ckers  with  Secretary  of 
.Vgriculture  ^\■iIoon  in  Sau  Fra.ucliico 
Friday  to  consider  tUe  new  sulphur 
ruling  did  not  result  in  any  dednite 
change  in  the  siiuation  though  the  re- 
iteration  b\-  Secreiai-.\-  Wilson  of  his 
promise  of  Ininmnir;,-  I'rom  prosecution 
the  ruling  as  far  as  the 
is  coTuerned  will,  it  is 
a  .good  effect.  .\s  to 
ihat  could  be  secured 
of  a,  careful  considera- 
a  rei)ort  was 
or  about  six 


to  viola toi's  ot 
]H'esi:Sit  seaso; 
liel!e\'ed.  have 
the  future  ail 
\\as  a  promise 
tion  of  the  matter  afiei 
secured    from  expei'ts. 


months  from  the  jireseut  time. 

Packers  and  growers-are  practically 
unanimoiis  in  tb.e  oi'iuion  that,  if  the 
ruling  is  continued,  ihe  dried  ])eafch 
and  apricoi  indusir.\-  of  the  Stale  will 
lie  killed,  .\"oi  withstandin.g  the  iirom- 
ise  of  immunity}',  mosi  ))aci<ers  are  re- 
fusing to  accept  fruit  boughl  oi'  con- 
tracted for  some  time  ago.  Tlie  .1.  K. 
Armsb,\"  Coinpaju"  is  (l;";'!iuing  to  ac- 
cept peae'ies  !.'(niuhi  lief'u-o-  the  ruiin.g 
went  into  effect,  but  at  the  same  time 
it  refiises  to  cancel  cotitracts,  and  its 
ofRfials  hold  that  th^e  matter  will 
shoinly  be  stiaightened  out  to  the  sat- 
isfaction of  all,  Casiie  Bros,,  on  the 
otlier  liand,  are,  in  some  cases  at 
least,  acce))ting  sulphured  fruit  pre- 
^io^sl.^■  contracted  for, 

,><'iv  Vork.  .Vug  .s. — The  wholesale 
.gi-ocers  do  not  proijose  iu  take  any 
chances  of  breaking  the  )aii  ^:>  food  law. 
with  the  ci-eation  of  wliicti  ihc\'  had  so 
iiinch  to  do.  The  iioir.r  .ir:sr  now  at 
issue  is  \'no(\  insppcTion  decision  use 
of  sulphur  ill  drie?;!  tiaiits. 

Two   r  uH.  tings   liin  c   ht-.-n  held  by 

\\'b,Ole '  ui-,)cci  s   llcri'  ib',s  WCCk,  the 

lii^i  'IT'  i'liesday  by  local  ,iobbers  in- 
r  !:■  !;-  ,:ud  the  sccoud  Wednesday  by 
ilii'  b)f;ti  memljcrs  of  the  ))ure  food 
('■imaiitce  of  the  National  WhoFesal- 
'•rs.  .-\.t  both  the  uncertainty  regard- 
iii.g  tlie  safety  of  sellin.g  dried  fruits 


I  containing  ijucstionable  quantities  of 
j  snlplnii'  was  discussed,  and  the  coiu- 
luittec  decided  to  recommcud  to  the 
!  association  members  that  all  stand  by 
file  Government's  view  of  the  questiou 
and  insist  on  a  guarantee  from  fhe 
manufacturers  of  sulphur  goods.  Cer- 
tain packers  ai'e  understood  to  liave 
claimed  that  the  goods  contracted  for 
•  were  on  the  old  basis  and  iliat  now 
havin.g  been  packed  in  the  old  way  the 
risk  of  their  confiscation  is  on  tlie 
buyer.  The  committee  will  not  accept 
this  view,  but  will  stand  on  decision 
76  aftd  accept  no  goods  wiihom  a 
siiecific  guarantee  that  (hey  are  legal 
■under  the  pure  food  law. 

K.VISIN'S. 
Fresno. — ,\dvices    from    the  JOast 
show  a  strengthening  in  the  pi-ice.s  of 
raisins.    It  is  well  known  that  in  the 
last'  few  weeks  there  have  been  signs 
of  a  slum)),  but  most  of  Die  iiackers 
believe  that  the  danger  never  really 
existed,  or  if  it  did.  is  now    past.  .\ 
piominent  packer  of  this  city  is  of  ihe 
0))inion  that  there  has  never  been  an)' 
vea!  cause  for  a  slump  and  that  is  is 
directly  the  result  of  a  "bear"  move- 
ment.   On  the  other  hand  it  is  held 
by  another  local  packer  that  the  larg^e 
importations   of  Valencia   and  other 
foreign   raisins  have  partly  satisfied 
the  .great  Eastern  demand  for  the  cotn- 
niodity  upon  which  the  inesent  high 
prices  dejiend.    There  has  been  nn  ef- 
fort made  to  sell  '{..c  below  the  cur- 
rent i)rices,  but  it  appears    to  have 
been  unsnccesaful.    One  *•  responsilde 
firm  actually  sold  or.e  car  below  the 
price,  but  it  was  turned  down.  This 
instance  is  the  nearest  to  a  '.irea.k  that 
i  has  occurred.    It  was  a  New  Vork  sal? 
•.\^y  a  bi,g  ,iobber  of  lasi  December  stuff. 
I  The  whole  situatiot)  at  present  .serins 
I  (o  liin.ge  on  Ihe  imi>()rlalioiis  of  (he 
j  lower  ))rice  than  ihe  California  grow- 
lers are  demanding.    Most  of  tlie  local 
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Buy  Right  Direct  from  the  Mills 
Save  Jobbers  Profits 
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largest  ExcinsiveRice  Dealers  on  the  Coast 
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packers  seein  of  the  opinion  tliat  more 
is  being  embarliecl  in  a  deliberate  bear 
raovemeut  than  is  warranted  by  indi- 
cations. Tlac  fact  is  admitted  that 
quantities  of  the  Valencia  have  been 
bought  at  a  price  averaging  about  ,1c. 
per  pound  lower  than  is  being  paid  for 
California  raisins,  but  the  extent  to 
which  these  will  satisfy  the  market  is 
a  matter  of  opinion.  Some  dealers  ex- 
press themselves  as  of  the  opion  that 
the  Canada  market,  which,  in  the  past 
years,  has  bought  many  raisins  from 
this  State,  is  filled  now  with  Valeneias, 
and  offers  no  market  for  shippments 
from  California.  In  the  face  of  this, 
the  fact  remains  that  one  big  dealer 
of  Fresno  has  shipped  one  and  one- 
half  cars  to  Canada  in  the  past  ten 
days.  The  policy  of  the  growers  to 
hold  on  to  their  stuff  in  the  expectation 
of  a  raise  in  prices  has  caused  an  un- 
usual deadening  of  the  business  this 
season  owing  to  the  fact  that  the  pack- 
ers have  adopted  the  policy  this  year 
to  which  they  have  never  adhered 
strictly  in  the  past  of  never  selling  a 
single  pound  until  they  have  actually 
bought  it.  The  unprecedented  and  dif- 
ficult condition  of  the  market  doubt- 
loss  had  much  to  do  with  this  plan. 
New  York,  Aug  8. — The  new  Austral- 
ian Valencia  Raisins  are  still  the  talk 
of  the  dried  fruit  trade,  especially  at 
this  time,  when  there  is  little  doing  in 
other  crops  owing  to  the  scarcity  of 
spot  goods.  The  chief  element  of  in- 
terest from  them  now  lies  in  the  i)i-os- 
pect  that  within  a  few  days  these  same 
goods  will  figure  as  seeded  on  a  mar- 
ket almost  depleted  of  other  seeded 
goods.  Such  as  are  now  offered  are 
held  at  13c.  for  Coast  seeded  and  12%c 
for  Eastern  seeded.  The  rumors  are 
that  the  Australian  goods,  bought  for 
local  seeding,  will  be  offered  at  12c 
and  the  trade  is  interested  on  that 
basis. 

The  scarcity  of  prunes  in  the  French 
market  is  well  shown  in  advices  re- 
ceived from  Bordeaux,  which  not  only 
indicate  a  marked  advance  over  the 
opening  prices  of  a  month  ago,  but 
show  a  wide  margin  over  the  ((no- 
tations thus  far  made  in  California. 
The  latter  are  still  on  a  5c  basis,  with 
a  ijrcmiuni  of  ViC  for  40s  and  Ic  on 
oOs'.  but  the  new  Bordeaux  prices  are 
equivalent  to  G%c  ba.g  for  50-60s,  (jVi, 
f.  tor  60-70S,  5%c  for  70-80s  and  5%c 
for  80-90H. 

IjOS  Angeles  reiiorl.  s:i,ys  :  ( i  loi  inH 
liouey,  "the.  best  in  Uu!  l;ind,"  vvill  be 
eonspicuous  by  its  scar(;ity  and  high 
price  this  year. 

Unfavorable  weather  (bn  iii!;  M;i,.v  ;iud 
.lunc  resulted  in  a  big  dici  i  Msc  in  Ibc 
prodiH't  ion  conipareil  wllli  lltOTi,  Thiy. 
ciiiijliiii'd  with  (ul.al  faiUnc  ol"  (lie  <:rnp 
in  liliiH.  will  niaUe  it.  nc^ccssa.ry  Cor 
local  dealers  to  go  out  of  the  State  to 
liceure  a  sudieient  (juantity  to  supply 
the  demand  in  Los  Angeles. 

llcports    fuoni  .  several  sections, 
where   ten  to   fifteen   cars   are  pro^ 
ced  annually,  arc  to  th''  effcfi 


ailable  .  for  shipment  will  be  exceed- 
ingly small  and  that  practically  none 
of  it  will  be  comb  honey. 

At  present  the  price  is  unusually 
high  for  this  season  of  the  year  and 
as  the  season  advances  that  product 
will  gradually  increase  in  value. 

The  pure  food  law  prevents  un- 
scrupulous dealers  from  selling  a  grade 
of  honey,  which  is  between  40  and 
60  per  cent  glucose. 

Sail  Bernardino. — R.  B.  Ilerron, 
county  bee  inspector  makes  the  follow- 
ing report:  "This  month  marks  the 
end  of  the  honey  season  in  San  Ber- 
nardino "Valley.  I  have  received  re- 
ports from  a  number  of  bee  keepers 
in  different  parts  of  the  country,  and 
find  that  all  diseased  colonies  found 
during  the  working  season  have  been 
either  treated  according  to  instruc- 
tions given  or  destroyed.  Quite  a 
number  of  apiaries  infected  last  sea- 


son and  treated  have  not  shown  any 
disease  this  year,  while  others  not 
showing  any  disease  last  year  have 
become  infected  tliis  spring." 

WALNUTS. 

Fullcrton. — Unless  something  un- 
foreseen occurs  this  year's  walnut 
crop  in  Southern  California  will  be 
fully  as  large,  if  not  larger,  tlian  that 
of  last  season.  While  it  is  hard  at 
present  to  estimate  the  probable  price, 
owing  to  the  uncertain  conditions 
that  prevail,  it  is  likely  that  it  will  be 
about  as  usual. 

FuUerton. — G.  \V.  Sherwood  a  prom-' 
inent  nut  grower  of  Fullerton  says 
the  walnut  crop  on  his  place  will  be 
25  per  cent  larger  than  that  of  last 
year.  Many  other  leading  growers  al- 
so say  that  the  crop  at  Fullerton  and 
Plaeentia  will  be  much  heavier  than 
it  was  last  season.  Los  Angeles  ad- 
vices also  indicate  that  unless  some- 
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"GEM" 
ADDING  MACHINE 


FREE 
10  Days 
Trial 
At  Our 
Expense 


The  Machine  You  Hear  So  Much  About 

Over  5000  In  Use 

in  the    Grocery,    Hardware  and  General  Store  Trade 


Does  the  work  of  high  priced  machines,  carries  automati- 
cally, has  automatic  resetting  device,  totals  visible, 
operation  natural,  folding  holder,  machine  itself  compact. 


Address: 

'    X.  GANCHER, 

AU  IOMATIC  ADDING  MACHINE  CO. 
,332  Broad vvay 


ew  York 


THE  RETAIL  GROCERS'  ADVOCATE 


IS 


THE  BEST  MADE  BETTER. 


7  be  Enlai-gtd  Edition  nf  W«l>stei  s , 
inrernatlonal  Di-cflbriary,  recently  iy- 
sueii.  brings  Webster  again  abreast  oi  j 
thft"  growth  of  ilie  language  and  again  j 
fonlirms  il  in  its  position  as  the  One  | 
(Ireat  Standard  Authority.    A  decade  j 
lias  passed  since  the  International  \vas 
first  published  and  the  years  have  been : 
lull  or  changes  and  growth  in  life  and  ! 
knowledge  and  aohievenient ;  changes 
that  have  ))een  reflecied  in  the  lan- 
guage and  that  must  now  be  register- 
ed in  the  dictionary. 

<|iialft7  ia  Hen  of-  free  goods— tliatVs 
Giitron's. 


The  Eureka  Insect  Exteriiiiiiatui 

ia  a  preparation  of  fight  dltfarent 
drugs  and  is  so  well  compounded  that 
it  aeuially  destroys  insPctR.  yet  It  Is 
harmless  to  the  human. 

It  kills  i'leas,  Flies,  Ants.  Moths, 
nedbngs,  Jtoaches,  Lice,  MoK<iulto.s, 
lOtc. 

Price   list,   page  28. 

For  Snio  hy  Ihc  'tVhoW-sale  Drnj?  and  (ilropery  Trade 
.lO.^EPH   EISCH,  .Wiiniifaotun'r. 

1T!)7  Krar  Ave. 

I  riiilval*-.  Cal.  Phone  MerriK  JSt  .' 


BAY  CITY  MILLS 


TRY  OUR  PATIHNT  (Extra  Family)  ROEI.ER  FLOUR 
YOUR  CUSTOMERS  WILL  I  HANK  YOU. 

Bay  City  Flour  Mills,       First  and  Clay  Sts,, 


5"  1^  J.XTRA  I  AMI  VY  _> 


Oaklan 


iROORESSIVE  DEALERS  foresee  that 
certain  articles  can  be  depended 
on  as  sellers.  Fads  in  many  lines  may 
come  and  go,  but  S  A  POLIO  g:oes  on 
\ly.    That  is  why  you  should  stock 


HAND  SAPOLIO  is  a  special  toilet  soap— superior  to  any  other  in  countless  way*— delicate 
eneugti  for  the  baby's  skin,  and  capable  of  reraoviug  any  stain. 

€«ats  ttie  dealer  the  same  as  regular  SAFgUlO,  but  sbould  be  iold!  at       cents  per  cak«. 
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THE    RETAIL   GR0CER3'  ADVOOATB 


wakiut  crop  ill  Southern  OaUioraia 
be  fully  as  large  If    not  larger 
than  that  of  last  season, 
ALMONDS. 
It   is  reportftd  that  the  DavisviUe 
Airnond  Grower's  AsHooi.'ition  will  not 
appoint  a,  selllnK  uK^nt,  asi  there  will 
ho  hut  few  nuts  to  market  through  it, 
owiuK  to  the  short  crop  in  that  vicin- 
ity.   The  quantity  Avill  be  so  small 
ttuit  the  Association  wants  to  get  rid 
of  its  prodiK  i  in  the  ([uickcst  way -pos- 
sible. 

.Vntioch. — Almonds  arc  already  bc- 
iUR  gathered  here.  Practically  every 
grower  interviewed  some  weeks  a!^o, 
expressed  the  belief  that  picking 
would  begin  about  Aus.  10th  or  per- 
haps later,  but  instead  several  orch- 
ardists  connnenced  work  last  Monday. 
Furthermore,  the  yield  on  the  whole 
Vrill  be  better  than  has  heretofore 
been  predicted. 

CANiNED  GOODS. 

■'.Ui  of  the  larger  packers  report 
hoins  well  sold  up  on  1907  pack  and 
not  liuntiUK  for  l)usiness.  The  As- 
sociation has  withdrawn  on  everything 
in  Its  list  except  apples  and  srapes, 
('.\ira  and  extra  standard  ajiricots  and 
a  few  berries.  This  shows  an  un- 
precedented condition  and  other  large 
packers  report  being  practically  in  the 
same  condition.  The  pack  will  be 
heavy  this  year  in  many  varieties.  The 
apricot  pack  of  course  will  be  less  than 
the  short  pack  of  last  year,  but  from 
present  appearances  other  vai'ietie.s 
will  make  a  good  showing,  and  the 
total  pack  should  prove  a  big  one.  Cal- 
ifornia tomato  conditions  are  jnat  at; 
previously,  with  sales  being  made  at 
S2'/^#Sr)C  on  futures  and  the  .\ssoci- 
ation  not  quoting. 

"Some  peach  (trices  have  been  made 
on  eastern  pack  at  wliat  the  trade  con- 
siders high  prices.  Eastern  peach 
crop.s  for  canning  purposes  are  cora- 
Itaratively  light  and  only  a  small  pack 
is  looked  for,  although  brokers  advise 
that  there  would  be  an  outlet  for  a 
tieavy  pack  this  year  if  it  could  have 
been  made.  Eastern  tomato  reports 
i-ndi*iit&-a__w.eiLke.ning  market  on  both 
spots  and  futures."  "Fruit  Grower" 

roR\. 

Corn  is  steadily  gaining  strength, 
and  as  compared  with  a  year  ago  at 
iliis  time  is  one  of  the  firmest  on  the 
Jist.  Steadily,  w:ithont  much  noise, 
the  surplus  which  has  been  worrying 
both  packers  and  jobbers  for  the  past 
iwn  years  has  been  absorbed,  and  the 
demand  has  largely  increased.  Ver\ 
cheap  goods  are  practically  off  the 
market,  and  from  now  on  it  looks  as 
tliough  this  staple  would  be  a  good 
purchase. 

LARD. 

Ijard  is  expected  to  advance  again 
in  the  next  thirty  days,  due  to  the 
strengthening  of  the  export  trade.  Thh- 
will  move  the  accumulated  stock  that 
has  kept  I  he  price  down. 

(Of'OWUT. 

Cocoanut  is  rapidly  advancing. 
Eastern  factories  are  not  making,  de- 


livej  ii-a.  The  cjuotatiori  is  12c  for  bar- 
rels an,d  13c  for  drmn.fi.  The  differ- 
ential on  pails  I.s  now  1%C: 
MUSTARD. 
Lompoi?. — The  high  prices  paid  for 
mustard  last  season  led  to  a  much 
heavier  acreage  for  the  present  year. 
The  yield  has  been  heavy  and  the  open- 
ing ivrice  is  Ic  ahead  of  that  a  year 
ago.  Last  season  quotations  opened 
at  i'.c.  and  went  to  5c.  The  buyers  are 
contracting  this  year  at  about  4c,  and 
the  farmers  look  for  better  than  Cic  be- 
fore the  year  is  out.  The  barley  ac- 
reage is  less  than  last  year's,  but  the 
yield  is  gi'eater,  and  more  than  makes 
up  the  deficiency.  On  one  piece  of 
land  the  crop  went  47  sacks  to  the 
acre. 

SALMON. 

BollIiiK'hain,  Wash. — From  the  can- 
neries on  Bering  Sea,  where  the  great- 
er part  of  the  Alaska  red  salmon  used 
by  the  world  are  caught,  comes  the  re- 
|)ort  that  the  season  is  ended  and  that 
the  pack  is  .50  per  cent  less  than  any 
previous  year  in  the  history  of  the  in- 
dustry. The  packing  plants  of  the 
Alaska  Packers  Association,  many  of 
which  are  located  on  Bering  Sea,  will 
be  the  heaviest  loser  by  the  failure  of 
the  red  fish  to  appear.  Several  plants 
were  fitted  for  packs  running  from 
50,000  to  75,000  cases  and  the  season 
has  ended  with  only  about  half  of  the 
material  used. 

Grifritli-Diiriioy  r«.,  report  under 
(late  of  August  6th: 

We  have  .iust  received  telegraphic 
idvices  from  the  Puget  Sound  stating 
that  there  will  undoubtedly  be  less 
than  100,000  cases  of  Sockeyes  packed 
on  the  Sound  this  year,  and  this  fig- 
vires  half-pound  as  full  cases  The 
total  pack  to  date  is  84,491  cases. 

Please  note  that  over  70,000  cases  of 
;he  foregoing  consists  of  halves,  which 
is  equivalent  to  only  35,000  full  cases 

"It  may  be  that  your  readei-s  will  be 
skeptical,  and  are  likely  to  take  the 
information  we  give  you  with  a  grain 
of  salt.  All  we  can  say  in  reply  to 
any  such  accusation  is  that  we  are  en- 
deavoring to  give  you  as  correct  a 
line  on  the  situation  as  it  is  possible 
to  give  at  this  wi'itin.g,  and  you  can 
rely  upon  the  information  we  give  you 
as  being  absolutely  correct.  Again, 
we  say  that  as  the  pack  of  Sockeyes 
will  cut  so  little  ice  this  year  look  out 


and  ti-1)  your  readere  to"get  Itt'on  Bed 
Alaska.  ^'  ^'  ;  '   '  ; 

"The  British  Columhia  Sockeye  p&eli: 
is  ahso  v^ry  sshort;  up  to  date  there 
having  l>eea  packed  In  the  entire  Brit- 
ish Columbia  192,000  Sockeyes  ,a.'i 
against  459,000  cuse.';  Sockey*.?  last 
year." 

II AI. 

SoDifrs  &  Co.,  report  under  date  of 
August  13,: 

".■Arrivals  of  flay  have  been  rather 
heavy  during  the  past  week,  the  total 
.showing  4750  Ion.  Cars  have  been 
furnished  quite  freely  at  many  points, 
although  some  of  the  interior  districts 
are  complaining  severaly  because  of 
their  inability  to  ship  their  Hay  as  it 
is  hauled  from  the  fields.  The  ware- 
house districts  are  busily  storing  the 
crop,  but  in  the  sections  where  the 
concerning  what  remains  in  the  fields. 

"The  outlook  is  unchanged  in  every 
way,  for  although  the  local  demand  is 
fairly  active  yet  there  is  nothing  in 
view  to  encourage  dealers  to  enter 
the  country  for  heavy  purchasing, 

Choice  Wieat  Hay  holds  its  own  at 
above  the  regular  quotations.  An  oc- 
casional car  of  Tame  Oat  Hay  also 
sells  for  a  rather  exti-eme  figure.  Now 
Wild  Oat  Hay  continues  to  hold  at  the 
old  range,  with  anything  wirey  or 
grassy  being  rather  neglected.  Al- 
falfa is  in  rather  more  plentiful  sup))ly 
from  the  San  Joaquin  Valley  ami  .some 
sales  are  being  made  at  a  small  de- 
cline from  previous  figures.  We  give 
the  present  prices  as  follows:         \' ■ ' 

Choice  Wheat  Hay  $18.50  to  21.00 

Good  \theat  Hay   Ifi.OO  to  18.00 

Other  Grades  same   9.00  to  15.00 

Wheat  &  Oat   9.00  to  IG.OO 

Tame  Oat   9.00  to  ICOO 

Old  Wild  Oat   8.00  to  ll.OO 

New  Wild  Oat    8.50  to  12.50 

Stock  Ilav    7.50  to  9.00 

Alfalfa    S..50  to' 13.00 

Straw,   per   bale   .45  to  .85 

 ♦  

I'or  the  last  month  the  reure.ientai- 
ives  of  the  contractors  and  builders 
and  of  the  building  traxles  men  have 
been  engaged  in  an  attempt  to  insure 
an  equitable  wa.ge  schedule  to  insure 
industrial  peace  for  the  next  three 
years  in  San  Francisco.  So  far  there 
has  been  no  agreement  leached,  and 
at  the  conference  Tuesday  in  tlip 
Builders'  Exchange  the  matter  was 
postporied  for  two  weeks. 


J.  H.  Newbauer  &  Co. 

Importers  and  WKolesale  Grocers 
430-432  Fifth  Street 

Phone  Temporary  3680 

San  Francisco  California 


THE   RETAIL   GROCERS'  ADVOCATE 


Wholesale  Price  List 

*;Ata  PEFAKTMrnNT  o;'  0(i-K  PBICE  TIBT  IS  CBTCItED  CP  A>T1  COBRECTKD  %\t^RT  WEDffEyPAy  BT  V.  J.  BBA>-PB>- 
STETK  *  CO..       sCHlXT.r.Nr.  *  CO..  J.  A.  J01.GBR  £  CO.,  SCSS1M.MA>-.  MOKMSim  A  CO  .  J.  H.  MJlTBArEB  *  CO..  OtriC.EM^tMl! 

4t  CO.,  Tlr^MA^'^'  *  nzKow.  5^t5i.lm.a>\  pijcb.  *  co.,  cmAHT  *  co..  •wti;la>t>  bros.,  Bovnn.iSBERCiEK  ♦  r.BAfvirj . 

W-n.LIAM  CtCTT  CO..  WTmTIKK.COBtTBN  CO..  TT.  P,  HTLLEB  *  CO..  »TANP.VRD  OCL  CO..  HOOFER  »  IV .^•^•T^^.!..  M.  THn  - 
HPS  *  CO..  PACinC  COAST  BISCUIT  CO..  PACTfTC  VINEGAR  &  PICKLt-.  WORKS.  llE'k'MAA-WtlLL  CO..  ANU  ^iCHW  A  BACKER - 
IVK\  CO..  EACH  »TBM  TAKING  THE  I>KPAKTM*;NTS  AS.SIONl-D,  A«  I,IST  TNDICATVkS. 

No  I'laim  is  ma4e  Ibat  Price  l.lst  ccMiJalns  an  ironrlad  Mhcdul?  of  rale* — gtxxj  for  a  we^k.     No  •mh  «clir<ii|le  could  b« 

olitaJaed,  erven  on  arlual  tasb  sales.  TbeM  prices  ore  soltcHed  for  publicHlioa.  «Dd  represenC,  al  Ihe  time  of  colac  (o  pr«w.  ♦h* 
nrera^  pricei  demaoded  by  (ho  seocral  run  of  .foby-asr  ltoos«s  for  urerage  amoiiQls  of  ffoods  oo  nTrrase  coodillon*  of  purihsM 
PefwtCM  TvHb  fash,  or  iMtdoubted  credit,  nlwu.^s  giel  sperial  low  rate*. 

Sobscribers  will  confer  a  fa'<or  by  ppioting  out  to  ii»  any  particular  error  or  omission. 


COL. 


COL. 


COL. 


Abalones   ■•   

Amiffonia,  Laundry   -J 

.<uicho>-ie»   1* 

A»pararu»  

Ax  Handles   

Axle  Grease    *» 

Bacon   

Bar  Susar    2 

Barrel  Covers   

Baked  Beans   

Baking  Powder   -» 

Bags  (pa^icr)   

Barle.T,  Pearl   

Baskets    ,  " 

B.ilh  Brick   *' 

Beans,  Canned   Jo 

Beef.  Barreled  

Beef,  Extracts   

Benzine  

Binder  Twine   »J 

Blacklnc  Shoe   « 

BJoatcrs     J" 

BtUCStOUQ   "i 

Bluing    .  "2! 

Bora.\   •  r°i 

Boullon  Capsules 

JBowts   

Brooms   

Breakfast  J^oods  |>  '-^--V 

Brushes   j^; 

Butter  Ladles   »»; 

(landics   -J 

Candles   , 

Canned  >"ish   l' 

Canned  Iruits   •  ■  5-6-. -8-3 

C:>nned  ^feats   IJ-l'i 

CaJined   Soups   36; 

Canned  Aegetablcs   0 

Can  Openers   '6^ 

Capers   

Castle  Soap   '»! 

Castor  Oil  

Catsups   

Catsups    (bulk)   39-401 

Caviar.    Russian   15' 

Cereal   Coffee   31 1 

Cereal  Laxative   'o' 

Crcal*   3l-'J-::3-'ii 

Cheese,  for.  &  dom  1o 

fberoots   'P 

Cheese  Safes   IS 

CiKurett*  Papers   50 

Cbewinsr  Gura   HI 

Chicory    1 

Chimneys   tt? 

Chloride  of  Xiroe  26 

f:hocolate   3." 

C'hulincjr   oc 

Cider   31 

CiKartttes   51 


Citron   3o 

Clam  A  Clam  .Tnice  ....  18 

Clam  chowder  18 

Clothes  Lines   IS 

Clothes  Lino  Pulleys  .   .  .  J6 

Clothes  Pins   It 

Coal   Oil   '.*! 

Cocoa   31 

Cocoanut   .H 

Codash   16 

Coffees    1 

ColTee  Extracts    1 

Condensed  Milk   3» 

Condimentfi  37-10 

Corks   it 

Cortlagw   4? 

Com.  Canned    S; 

Com  Starch   2Bj 

Cottolene   \ 

Crackers   321 

Cream  of  Tartar   31; 

Currants    Ti 

CuUte  Bone   4:  j 

DeTni.iohn   U\ 

Dishes.  Wooden  '.  1' ! 

Door  Mats   -16 

Dried    Fniits    e 

Drops  and  Liunps   31 

Dr.r  Paints  "  30 

Dust  Pans   It 

Dusters   1» 

Eels   -r  n 

Ess   Food   42 

Esc  Beaters   1! 

*;nvelopcs   tV 

Evaporated  Milk   3» 

Extracts.  Beef  •>? 

Extracts.  Vlavoring  ..19-30 

Extracts.  Syrups   ' 

Varin.  Goods   .  .3l-:;3-23-2' 

F'Es   

Fine  Cut  Tobacco   4? 

Fisb  and  Cheese   1" 

Fish  (canne<l)   1< 

Fish.  Smokod   1' 

Fish.  Poltc<l   1" 

Flavorinc  Extraets  ..19-2( 

F|o«ir   2' 

Fly  Paper   

French  Mustard  (bntk>..l! 
I'ruits,    canned    .  ..VS-V^S-! 

Fruits,  dried   

Frait  Wax  *  Strings....!." 

Fmit  Jars   t'- 

Faucets  If 

Fruit  Jar  Caps   4- 

Fruit  .Jar  Rubbers  ....i: 

IGasoIcnc   2r 

kielatine   3' 

[  Ginger,  Preserved   3." 


Glue   ........421 

Gum.  Chewing   31 

Ham   II 

Herring   16' 

High  Grade  Smoking  To-  ! 

bacco   19 

Honey    6 

Hops   30 

Horseradish   10 

Ink   18 

Insect  Powder   43 

Ironing   Boards   46 

lams   7-8 

lars   J  42 

Jellies   /  7-!ij 

Lanterns   46 

Lamp  Buraers   .4f 

Lamp  Chimneys   4t'. 

I>amp  Wicks   40| 

Eanlera  GIolics   161 

Lard   12; 

Laundry  Materials  25 

Laundry  Starch   2Bi 

Lard  Oil   30 

l«ad  Pencils   If?! 

Lemon  Smicc/crs   471 

f<eraon  Sugar   35 1 

Lime  Juice   35  j 

Mnsccd  Oil   2t ' 

Liquid  Bluing   2(.. 

Lobsters,  canned   ISi 

Lozenges   30  [ 

Lubricating  Oil   30 

Lye   2«; 

Macaroni  2t ' 

Machcrcl   (salt)   16 

Vfackercl,  tins   ...l<i 

Maple  Sugar  ............  4  j 

Maple  Syrup    ?| 

VTatcbes   U 

^fea!s   21-22-23-21 

Meats  (canned)   13-11! 

Milk    (condensed)  ......31 

Mince  Meat    8; 

Mixed    Candy   S<* 

^lolaBscs   2-;^ 

Mops  and  Handles   1i 

Mouse  Traps   48: 

Mushes   2I-2J.23-24 

Mushrooms  S5, 

Mustard  (dry>   , .  Ir 

Mustard   (bulk)   40 

Veatsfoot  Oil   30 

Vest  Eggs   18 

Nuts    »: 

nil    Cans   if 

Oils   29 

'Mivcs   3." 

Olive  Oil   33, 

^yste^s  If 


.47 
30 
.41 
.17 
13 
.  13 
.  19 
.11 


Pails   

Paints.  Dry  

Paper  Bags 

Paper,  Shelf   

Paper,  Toilet   

Paper.  Wrapping 

Paprika   

Parafflne  Candles 

Pastes   24 

Peanut  Butler  33 

Peas  (canned)   10 

Peels   ">o 

Pens.   Steel   48 

Pencils   48 

Pepper   19 

Pepper  Sance   40 

Piekleff   37-38-39-10 

Pigs*  I'cet   11 

Pineapples  (canned)   ....  9 

Plug  Toba''«-o   30 

Plum   Pudding   36 

Polish.  Metal   41 

Polish,  Shoe   44 

Polish.  Stove   14 

Pork  and  Beans    9 

Pork.  Barreled  II 

Potato  Mashers   48 

Potted  Fish   -^17 

Preserves   7-8 

Provisions   1 ' 

Prunes   5 

Raisins   * 

Relishes   39-10 

Rice   24-23 

Rolling  Pins   48 

Rope   ♦2 

i'ago   -.  21 

Salad  Oil   

Salad  Dressing   ...30 

Saleratus   20 

Salmon  (salt)   1* 

Simmon  (canned)   t' 

Salsoda   2« 

Salt   3* 

Sardines   18 

Salt  Fish   15 

Sail  Meats  It 

Saratoga  Chips   

Sauces   

fauces  (bulk)  ....... .39-10 

>..«uprkrant  1  • 

si,Tds   .-.V. V.....  - .  .  1* 

^fci'l  Pens    .  .  . .  ,  18 

■sheep  Dip   

Shelf  Paper  

shell  Fish  . .  18 
shoe  l»re— -ing  11 
shoe  Brushes  .l.> 

."Shrimps   ' 

Smoked  Fish   


<  (II 

Smoking  Tobac<  >  < 

SnulT   

.Soda  and  isalenilos 

Soap,  scouring   

jsoups   

spices   

Hbilloons   

Spoons,  Wood 

Sprats   

Starch  

Stationer?-   

Stick  Candy   

'  Stogies   

I  Stove  Polish 

1  Sugar   

.Sugar,  Maple 

!  Syrup   

i Syrup,  Extracts 

j  TiM-Jto   

iTapers.  iiam   

iTnpioca   

I  reaii   

jTobaceo  .... 

'  robasc  SiMice 

; Tobasco  Sanre  .  . 

jTomators   

Tomato  Catsup  (biiU(>S7 
I  Tooth  Picks   

Traps   

I  rmffles   

; rubs   

'  Turpentine 

i  Tw  ine  ... 

I  Twine  Holder-   

I  Twist  Tobacco  

Vegetables  (canned)  . 

Wrmfcelll   

IVinegar    37. 

i  dashboards   

'.Washing  Powder 

Wav   

'Wb\  Strings 

WTiips   

nhlle  Lead 

'  Wickiog   

i  Willow  Ware.  rU- 

1  Window  Screen   

Wringers  ... 
Writing  Taper 

IVoodcf  Ware,  etc 
iVeast  C'4kr« 


Dfipartitient  1 
C'OH' t  HlCVB  Y,  ETC. 


Clioice   1414 

"  Good   

ICosla  Rica  Prime....  13 
I    "    ChoicoCLa  G'nd)lS 

This  r.cpt.       eorrcilcr)  by      i    "    Good   11% 

M.  J.  BrasssBi*!**  •  tw. :  A.  SchiJ- tialvador   Washed.  ...13 
ling  «  Co.;  J.  A.  Folger « Co.    i     "     .  Ciuvasbcd  .llVi 
Green  t'pJfcc.  jCaracola  Clualf^mala .  . l.". 

Ill  bags  Id  drumbi        "       Sa^ador  ..13T.i 


No.  2  

.  .  .o^ 

IS'; 

Cos'n 

nicH  No.  1 . . 

..I75i 

18  Vj 

No.    2    .  . . 

.  .17 

IS'i 

No.  5  

.  .17 

No  5   

1« 

Kona 

raiKjy   

.  .20-; 

No.    1  ,  

1«% 

ijci;ha.  Geo.  Arabian 

*Jo 

■■*5 

j  ,  •         ■  lluast  Coffee. 

>,o.  V   

21 

23 

Kalvador   15 

2'J 

No.  3  

IJsva   24 

31 

■Jiiouha  ..Llvcralo   . . . 

.llMoeha  A^-.n   27 

.51  V 

Aden   

•Jl 

.irrme  n'alid.  C.A.blndsia 

24 

Kon.*   (ilavaiian) . . . 

12 

16 

I'-'jotl  C.  A.  Blends...!? 

2« 

Knrt'^a  n   

12 

jOrdiHSiry  B'cnds  12 

1.7 

,'n\a,  Oomnion   

K- 

'2- 

|4a\«  Ffi'jy  Mudhclin^SoU 

•fa-,  a.  broi',  n  pin'tiou 

20 

2^ 

•'    Kroc  25?; 

26%; 

■Java    >fandhellilir.  .  . 
"  \\roe   

'Jfi 

.  Moi-ha  LIverato  SI  'i 

IV 

"      J.    P!  25^ 

r.Hi 

«>.!a'!<«l,  prims  ly'shd 

■S 

ii' 

I.Tava  &  Moulia  ijincy.3':'i 

ciiavj;    (.•■ff-'i'sarv.  .-. 

ti- 

13 

!       ••       No  •2....■.•^r.^ 

V.*'- 

i^natetuHl*  FrlniA. . . 

ls 

Linn. 


Private  Braadit. 

lO'J-lb 


I'olger'*  Golden  Gale  CoVm. 

jtOO  or  «0.  l  -n>  Uaf . . 

[;0  or  30  2- lb  linn  . . • 
1 10  or  3(>.  2 -Iti  tins 
120  or  12.  5- lb  llus  .  . 
Nov  or  uuld  In  bulk 


Mi  I  Is  Broo.  .\rabian  Roast  .C« 
Arbucklcs  ino-lb  17.37 M- 


I  hlcary. 


••M.  J.  R." 

rt  I'.s  In  c 


••M.J.B.."  «'»  I'.s  In  case 

"M.J.f!.."  SO  J  s  in  cHbc  

"Al.J.R  ."  "-4       in  case  2.r> 

S<-blltiaB'ii  Beat  L'olTrc. 

In  l-1b  carlons,  in  23.  50  or 
lOU-rb  uBEcs.  Can  bo  a.wrled  a? 
required. 

S-rtHl-     ..  '!-;l-dr    ...  .tSSi 

4-!tiir  ..  .".Si, 'S-Btar  ...  -23  54 
g-8la(    ..  f 


Caltfornia   

Belpien  ho.  "  . 
Bclglau.    No  1. 


tallrc  KAlrarla. 


Bulk,  per  lb  

Vicjiija.          10-lb.  bx. 
VLcima.  Id.  10-lb.  bx... 
lAvkot-roauQ  S,  H<sro3ibX3. 
erue.s   • 


Of 

:» 

.  Z  'j 


Ucpartiuent  9 

as.  .7  BraodenStein  *  c,>..  A.  «c1>iJ|. 
lag  *  Co.,  J.  A.  litlK«r  &  Co. 


(Panfliea,  .SuiiUrieU  uc  JJauktl- 
fired.) 

Kxtia  Faiuy  .... 

!''aniy   

ciioiccaL   

(  'hoicv    ;;  t 

Kiii.i  

lair   


.  1 1 


.  .-'.1 


i 

Dcpartmtiit 

Tins  Dope,  is  correct Bil  hy 
sui'-man,  nornuor  &  Co..  J.  H. 
Kenbauei-  &  Co. 

SUtlAK  AM>  SHUUI'S. 

|)n.  .>  |-,,||,,,v^,  H;i,i-cl.s  arc 
aji  of    Ilk;;    luiir  -linr- 

;«•■'•■'•  Ijoxcs,    OUc;  50-lb. 

ba;;,^,  J  Uc. 


Hur. 


4.?r, 
•f..SO 
4.7.1 


'I   

I  iJu-  iij  Sink  .  . :,.  i:, 


Cireca  Cblun 

(Guiipdn  dor  liiiporial  oiyoiiiia- 

Hy,=;oii  ) 

tJxtra  Ii'aiu  v                     TiG  Tfl 

"•■''ancy    ,|,; 

t'hoii.-p_Gi   'if,  :i7 

li:xl ra  ' Choice  ^  .  .  '.:v^ 

Kinfi    :i  I 

fair  '.-^0  2.0 

I';okII>sIi  Ui'i-akCnni'. 


J'l'aiif.  \..   

rhoir<-ol  

Choice.   

Kitio   

Fair   


.r.i 


.sir 
11(1  I 


Vjyii-A  .l'';Jl)ry 

!''i>y.>ry   

Choice,';!  

E/Xtra  Clroico 

FiJic   

Fair   


.  .  .  0  .X 
. .  ..0(1 

■  •  ■ 

.'.'.27 


$1 


Ojlon  autl  ludin. 

Broken  OJ  aiig-e  I'ekoa. .:;(; 

Broken  Pclvoo  

Orange  Pekoe  .Ti 

Pekoe   27 

Pekoe  Souchong-  

Nc'liiUiiie's  Ucst  Tcua. 


2U 


Ui 
3 'J 


fPacki-iJ  ouly 
*  <"J2,  Carlooii.r 
Japau,  per  III ,  . 

ito     I    rroivii    .  . 

rlf>      ■    ,  r.iwtl    . '.  . 

liJusi'-:  J)  Erraklaat 
i-t",  1  I  l■u^\  II  ... 
•Jo.  :!  ci  uw  n   .  .  . 

Cey!'iii  

do.  I  rrmv  II  .  .  .  , 
•J",  J  crown    .  .  .  . 

OoloDg;   

do.  I  crown 


ill    ti;,  12,  « 
Never  ill  bulk) 

 JO.  f.O 

 !)0 

l.xi) 
.  ( 
!tO 
1..SII 
.10 

.'.Ml 

.  1 .. 
.nil 


do,  :j  crown    X..'il) 

(fc'ull  weiffjita  only.) 
Packet!  iu  1  lb.  and  V'  lb. 
cartons. 

■Tapaii   37V6K.  l:  ■■...m.-.u  i;,  '^ 

Ooolting  ....5IJ  Cluniio  ■  fjpj  .  r. 
Oryloii   ;;7',^Or'iital  Blml .  ;;7 


si 

'f! 

N 
O 

€. 

i 

r: 

1  1 

1 1 

\  I 

FJng-llBh.  Breakfast 

1 1 

1 1 

f'rvlori   

H 

ii 

OolcTfig:  .  ,  

I4S 

■17 

4(1 1;- 

1(! 

111 

* liinpon'Ocr   

Uc 

.i.ru 

tl 

14 

*li>^  a!i<l  Grveii .  . 

(■i.i 

■(  1  i/i 

4  1 

4.1 

lii>  Cr.-iiinl; 

l^'-'  I    I  ;r;iMul  

i"''Mi  iL-eLiiM].  !-..;'  .y 

C'ul)  ■   

■  i'ru^lK..,]   

''•ilHly    (  ;ra  lui  lii  I  I'l 

i:.M:;i  I-  . 
iJ.'l.icli  (■  . 
■  ■!-)■■    .Simar    .  .  . 

n.  ,t  io.  .TVS,.,,  j,:„;,;„;,s"  s^; 

Kill-.  BoiTfls   

(.•;iiil'uvnia  ^i;.  1  lrn\  i n'  .si|...,V  l'',.' 
|i)iii,-  Vu.     .\.l,li(iu,,..,|  KM,  ,1-^^. 

"    IjblS.    ;,nd    .Sll-ll,  ,„^,.,,. 

Hall    bl.ls.  ,,,,„,■:    Ooxc-i  SUc 

IIIOV:    .fin-   Mil  ;;|.;n]cs: 

<;i';iiiulali-d    Uasis   .  .  - 

PoWLl-iTed   

I  A  I    ri  Li-slii-ii 

llci-i  >-   ■  ■  ■  ■  ' 

JCxIiji    l.'iii,.  (liaiiiilaUd 


Cuarsc  Ijiy  tJrunulattd. 
Coiit'cciiouers'  (X) .  i .  .  . 
C'.^iifcci ioneVs'  'Cr-*-staI 

Cubes    , 

Bricks   '  ] 

Bed  Grun..    IijO-llj  bii-js 

Rxcelsior   i  .\  i   

Kxtva  I B  I   .  .  .  . 

I  ioklcii  (C.)   

Vfllijiv  (Vj) 

(.  II.  -Ilis^ratic 

in    lUU-Ih  .S'Lliv 

.-;ii-ll..  Iiu-;...'* 

10-  ib.    liii.s.    IIJ   ill  Va-i.. 
:i."i-ni.   lin,!  . 
•t«-ll.,    tins  ... 
Bands   .  . 

11-  .ilf  l.an  ,.|s  .... 
Lious's  PecrJc.-js  : 

II...  I. Ids  .  .  . 
].l.l.     '  .  bl.ls 

j>'  i;ii..  (ins,  ,..,sv;: 

IJO.  „a-tb.   tins.   10  in 

IJ...  10-lb.   tins-.   1,1  j„ 

I'...  .v-ll.-.  iins.   X  i„  c 

_  I'".  ::ii-n.,    i,,,.v,,s   ,  ^„ 

l"..r   Balc-is-  uii.l  .J.>jia..;liu„s.'  l's',. 

"-'ir  bills   

iiu.xcs,         ihs.  .  .       ■  ■  ■  - 

MAPMJ  SUKUP. 
"Olil  Minis«<." 

i.ai.  Iiiis.        dz  Iu  oasi,.  dz.  .Ml  Ml. 
■    '•■<'   Iins.    I    .Iz   I.,  ras,.    ,1'/  ; 

yuan  ,,„s.  ,  ,1,  ,„  , 

l  int    I  nis,    ,    ,ly,   ,,,  ^, 

.lacliid    Cans.    i,i,ik,    per   sal  l!mi 

■:^--  ii        ,  ass  .jts.    I    dz   to  c  ase,   dz  .1.50 

Class  I'ts.       dz  tu  cast...  dz..  -J.::, 

.>ior..\8,sr5s. 


Log  Cabin  Uaple  Sj/uu 

C/alloiia,  pKv  doij   - 


s 

4.. 


1.1 
nip. 

(I.MJ 


 7.:0 

 s.Z\) 

use.  .  .s\4  0 
aso.  .  Ii.o.-, 
0. .  .  .  .  '.i.n:, 


7u 


Cans 

Half-gals,  per  dox  

Quarts,   per  doK  [ 

I'ints,    per  do2  

Bottles  . 

Quarl.s,  per  doz  

I'ints,  per  doi!   

.lackets.   per  sal  

I'0«   Ciibiu  JVu-O-Cbf  .S.I 

Cans 

<JaIl,pi'is,    jier  doz  

Hallj-Gal.s..    per  doz  

iiuai-l.«i.    per  .doz   

. riiits.  per  doz  

Bullies 

Quarts,  per  doz    ^ 

I'iiils.    per   doz  ' 

.lackets.    per    jral  ......... 

'I'obojfgiMi  Kraild  .U:»|»1b  Sugar. 

-II    l-lb   lilo.;K-s   (ca.ses).  J  .-,0 

'•0    ij-lb   lilu.:.l;.s  (casciU.  .....   4  i5o 

.^Iiilleiso  CiosM  Brrtud  Mujile  Sugar. 

.\ss'fd  i.is.  lis,  .Js.  i>rr  caso.,$i;  uu 
.Scalloped  Cakes,  luo  lo  case. 


rcsccnt 
Jtlaplcing 


.I.\CKETS 


I  iincv  Open  Keltic 

Pickanhn-   

Bcliii.inl.    i"laiil  alioii  . 

SI    Clair  rianiB  I  ion  ;  

Cpn<rifuK.il 

<.>aU    (;i;in  o  .  

til  -    Mair.v's    .  ,  

BakiDKT  Molasses 
Hawaiian   fsland,  Ucnuilie. 
Cane 

Lilark  8lrap   


Bbl. 

bill. 

.-.  t  <; 

.17 

.4;i 

.41 

.43 

.30 

.:m 

.i;.i 

.■J  II 

.17 

1 

.1111 

libl.l 
1  7  ( ; :  .5  O 


[ 


'if 


I  i; 


I  C.^VSKS 

10     Cr      l.',G  I 


ib.z. . 


s.on\  10  o!5,  iioz.  .  IS  III) 
L'  oK,=.d&z.  .  .-II.;  oo 


■  4r,!  j.i: 

I 


i.il  -•..-.lb'  --•.■•L'l  i;.40|  7.U1I  4.l)N         f.-.-^-.  CA<-ii.  .  I1,0« 

-■-::[  D.SOl  C.50!  4.6:; 


»•"•!  J-N-'i  .v^iti  (bill'  4.:;,s 


Cre«#Dt  Oil  of  Maplelae. 

d.iz . 


r.r'.xl   I.SJI   i.i;.j|  .t.c,y, 

.-M  i.ini  I 


i.i; 


i..ii;| 


-'  '02-OZ.,  doi5  •  .   4  1.' 
^"^  l."..(l(V4-oz..  doz  .  .   8  'i 

I  I.  ..z.  d.iz.  .  :.7.no!.-j:;  oz.  do*. . 4.?  iiii 
.liOi  4.0s  each.  .  I.-,,00| 

I  Hardesl.r-d  Jlaule  Kxiraif. 

1  oz,  doz.  .  .,U.10I2    (,■£,    dox.  .  1, 


T.iBJLK  .SYJtH'.S. 


.Suratojta,   I>rip«.   ,ii;ulo    from  puv,. 

t-ranulnlrd  laiaar,  parked:  T'. 
..In.    sr.,  L-.s  

High  (iradp  Supai  .s^Tr.ip.. 

,,,1  ,         ,.  '  '"I.I  '5  While) 

\\'liiic!   yu?ar  Mriii.s  

r,.,r.  .  ,,,  ()ielici..ij.<-.  I.-|avMr) 

>.ll)i:tr  Sx  riipft 

Uui  I  cr     >i  ell 

\'i.-l..r   

I  .'.il.leii  <  Ib  le  '    .  .   

(  ariia,,.,,,  pripri   

(.H.ldcii  rpjpn   

hvecM  Tahle  e.rrup 
liBliolrope   .  . 


SJ^c  ::i  1; 

.  - 

I 

-td;]  .C.I 


.■I-7j 

.4 1| 

.  1:.' 


■ri's 

KJTt.S 

d.l  1 

7 1  i  1 5  a 

1 

41,; 
a 

ri 

•     C     .-j  Cr 

1 

j 

1 

.071  I'.'j.',- 
1 

3.  II  71 

1 

"  I'.'I    1  ,Mi 

1    i  1 

1.-^!  .7j:i,:;i  1 

1 

, 

11; 

.       i  ;,| 

!     1  ! 
1  b'-:'  1:.  1  ■.'(■) 

4:.i  -,:,x 

1 

1 

•:.\i>t  i.i;;- 

II.-  10  1  -,ib' 

1.:''  ■  ■- 

1  1 

I  v; 

II  ■! 

.-  11  II,-. 

1  Ml'    1  .... 

1  m;'  ,  II 

III  ...,-i...,,:i 

1  "1      nil  1  lll|. 

  ■  i  vui  . 

-  !c    ■  1,  ■ ; 

1  ■! , ; 

I.I,    ,  . 

, '.  '     .^  1  i    'u  i 

CAisji;.-i 


li,   1  lio;   I  /,r    I    M  I 

I 
I 


I       i       I  ^ 
I       ^       }  1  

M\ll,i;  .SVKCrs. 


IVi    JO  i-JO 
'J Jj:j__l-oli,<,G 

-bJ.I)S;l,.llOi7.t,0|i. 
!        I         I  I 


•Jackctss,  ..crtd. 
'I'M  ■•b'"i:.ro'6.9?u 


11 7 1  .87;j.^0f'b.;i)l 

.nJl.i.lOi'r,  sni 
I,'  .4:11  .,su|  .7,-t!  .(;8[4.-o;4.r)o! 

I        '  CASEy 
I  11   I  iHK  .(,!<lKound  |.;i-U-tion  Top  rgL'i 

I.  ID  U>  Tin;;,  per  case  $3  i! 

-(  .".-Ih  TiriH,  per  cajse   n  S4 

1:-'  5-1  b  tins,  pel-  ese   3 


I  .iai-ki:t.s 


««...lll.,T„,   made    IVoin    pii,,.    nu,plc^-s;m  -   i„  ,,, 

Sr-n  I'd,:;  hi, 1(1   

CaiiHdu  S,( |,   .  .  .     '  \'  '  '  ' 


|-!bl    I  hi. I      hi, I 

^■1  '  41:;  I  1;  17  1; 


4I:  111 

<;  (  G  1  1} 


:;o  ■  124 

'AG.  Xiii 


I       I       I       I         j  7  

1.00  5,i;iu.G(iH, 14111. :>o!n,9()rs.io 

MM    I  N 

'io|4,ti,i;4,;'J,,i.74i|n  -.tiijiri  ^di,-  3* 

s  ■14.rr.|;:.sr.|3,4:,'  {^.ui  n'.'m)]-,  o' 


Bepartaient  i. 


iBIED  FBUITS,  NUTS  ANB 

HONET. 
■this  Dept    is  corrected  ty 
ttcgeoliiiae  &  Co.,    -TillmaDa  H 
Beiidel. 

Add  ViO.  for  r>0-lb.  boxes  and 
^fco  for  liO-Jb  boxes), 
Applea. 

iindrierl,   sacks   7 

Ivap.  Fancy,  f.O-lb  boxi^s.  .  .  .  'J 
vap.  f^-  choice.  f.O-lb  box.,  si. 

,Va!i.  clioice,  GO- lb  box   s 

Apricots. 

1907  Crop 

hoice  Sacks    2  2 

ancy  .Sacks    2S 

ancy,  25- lb.  boxes   25 

Blavkberrlea. 

n  bozea,  per  lb  none 

Cherries. 

?ltted.  In  boxes,  per  lb  35 

Jnpltted,  in  boxes,  per  lb.  121.4 
Carrnnts. 

fn  bbl3    09\i 

Mlecleanea,  in  bhis  lO'l- 

fiecleaned,  25-n5  bo.xes  11% 

iecleaijert,  f.O-tb  boxes  11 

tecleatTe<l.   l-lb   carls  n?i 

■iecleaned,  12-oz  carts   1024 

Dates. 

?ard,   14-Ib,   per  lb  11 

Persian,  6G-Tb  case  07 

FIGS  (California) 

Black,   sacks    ...^  04  Vi 

Black,  2G-Ib  boxes,  per  box.. 1.25 

Wbite,   bags   04Vi 

While,  ]0  l-lb.  brks.,  pr 

box   65  90 

White,  00-%s     2.00 

FIGS  (Imp.  Smyrna.) 

box   90 

Choice,  5-Ib.  bx,,  per  lb  16 


STectarlnes. 

i'lOT  Crop 

 16 

 16  • 

Peacheji. 
Choice,    sks.  .  ll|  Fancy.  sk9..J2% 
F.x   Ch'ce,Ek.'5ll  I..      . .«.jMJt  -^a  <»»■ 
Pear*. 

'  ii'M.  ■       •,    in  .';aclc.'i   .  .Id'.. 

1        ■  h. .1.        '  , N,   ill  sai'lt.s  Hi 

in    sacks  l:! 

Plutua. 

I^itled.l.lack.n 
I,    lilchdl  1  1,^,1  (His-l  1  ii.i     .  . 

Priinea. 

SkH. 


ITnpIllf-d 
1 


bx. 
■lb. 

7 


30-40S   <i% 

40-GOs   7 'A 

50-60S   0  6V2 

C0-70S   51/  6 

S0-90S   5  "  51/. 

90-lOOs   4  14         S  " 

in  cases  of  125-lb  tins......  .. 

in   casf\s  oi:  1:2   5-lb  tins...-,    ..  . 
Ralalna. 
Box   Jyl-s   143  501b. 

<!  Cr.  T.aycrs.  .   :i  50  2.75  

5  Cr.   La.vers.  .  :{,|I0  .■i.25  3.50  .... 

4  Cr.  Layfrs  .  ■.   I  .;io 

Cr.  I.,ayers    2.UO 

2  Cr.  I^ayers    2.25 

4    Cr.    IjOose   Hi  Vi 

Cr.    Loose   10 

<■!■.  l.oo«e  01).,/^ 

F.'tiicy  Clusters,  1-Ib  cart. 

per  doz   

Fancy  Clu.ster.s,  5-lb  cart 

ppT  case   

l.Tnblcbd    Sultanas,    50- lb....  8 
Ttiomp.son'.s  bleached  Suit. 

seedless,  50-rb   11 

Bleached  .Suit.,  sdiss   9 

Seedless  Muscatels,  GO-lb 

cases    754 


R.  R.,  36  163   10> 

Blue  Beii,  50  la  (seeded) ...  .10 

•Seeded.  12  oz   cartons  lO^i 

Seeded,  12  or.  cart   9 

Seeded,  bulk,  '.b  li 

190;  Crop  F.  O.  B. 
CluNtem  and  LaycrN         20 -lb  bxs 
Ir/iperi.il,  ciii.slers,  r,  c.  ."!  00  :t  Cii 
Detiesa.  clusiers.  ii  c. .  2  50  2.75 
Fancy  clusters,  4  c...  2.00  2.25 
London  Layers,  a  c, ......  ....  l.Ku 

London   J,ay«rs,   2  c  1.50 

Seeded  Per  pkt; 

Fancy,  No.  IG,  SB  to  cs  K'y,.  9 
Fancy,  No.  12,  45  to  cs.  7      7  !4 
','hoicc.  No.  10,  2(',  to  cs.  S%  8',;. 
Clioico.  .Vo.   12,  45  to  cs.  C%  6% 
25- lb  bxs 

Fancy  bulk,  per  tb. 
Choice  bulk,  per  lb . 
Loose  Mucatels 

Standard,  4  c  

.1  C..7  

2  c  

Seedless   .".  r, 

Seedless  Sultanns 

L'nbleached    r.-Tj  7 

Jileaclied.  standard  ... 

choice  .... 
"  ex  choice.. 

Thompson  Seedless 

Unbleached   7      7  ij 

T!lr-ached.  standard  

choice   9  '  .j 

fancy   10  " 

"         ex  fancy   lot;, 

JJUTS. 

Almonds.  Fancy,  I.  X.  L  18 

Almonds,  choice  soft  shell 

Drake  lo 

Almonds,  shelled.  No.  1  45 

Almonds,  shelled.  No.  2  35 

Almonds,    shelled,  Jordan 

Imported  

Almonds,  Jordan,  Dom.... 


.  .  S%  8'/4 

50-rb  bxs 

  7  "A 

..7  .'A 

6 ',4  6 


S 


Brariis,  leo-lb  sacUs  '.  .  .  .ir" 

Chestnuts,  Italian    :,0 

CocoanutB,  per  100  4  CO  C  GO 

Filberts.  l7C-lb  sack  It 

Peanuts.  Calitorola   ok 

Peanut.i,  Japanese   68 

Peanuts.  F.astern.hnd  plckd..SI^^ 

Pv^anuls,  roasted   St 

Pecan,   polished   18-20 

Pin«   

Walnuts,  soft  shell,  bleachfd  .  16 

HONEY. 

Pure  white  sage,  C-gal 
tin.-:,    per    III  K 

Light  Amber,  2  G-gral  tlnR  .... 

per  III   7y, 

White  Clover  (atalned.) 

0-  gal.  tin,  per  n>  07 Vi 

2  dz  2-n>  Jars,  per  case....  8  On 

2  dz  l-lb  Jars,  per  case....  4.25 

24-qt.  cans,  per  <;ase   7.00 

12  V^-gai.  cans   6  CO 

C  1-gal.  cans   g  09 

Glau. 

Per  Doe 

Tumbler.  8  oz  .  4  doz  In  case  1  25 
Oval  pints,  4  doz  In  case  ...  1.2>> 
t-Ih  glass  jars.  2  doz  in  case  2  2S 

1-  lb  glass  jars  (with  ronib..  2  f.ii 

COMB 

Water  White.  24  1-th  frames  . 16 
I.iiSht   Amber.  24  lib   frames..  M 
Water  White,  24  l  ib  frames  . 15 
BEESWAX. 

Pure   so-S! 

Standard  Jama. 
Tumblers,  4  doz  to  case.  doz.  .95 
Tumblers,  2  doz  to  ca.-ie,  do/     1  |h 
30-rbkits,  p<r  kit  

Standard  Jellj. 

Tumblers,  4  doz  to  case,  doz.  .90 
Tumblers,  2  doz  to  case,  doz.  1  05 
30-Tb  Kitts,  per  Kilt...  1  10 
Mi-Xb  Kltts.  per  Kltt   75 


DEPAK'tMENT  7. 

N.  B. — All  these  prices  are  on  "futures"  and  only  a  small  portion  are  now  ready  for  delivery.    P  rices  should  Im?  floured  on  n  biifiis 
_  of  5  per  cent  above  those  quoted  hereinbelow. 

This  Dept.  is  corrected  by      Haas  Bros.;  Welbnaa,  Peck  &  Co. 
Canned  Fraits 


p 

0 

to 

rj 

M 

'a 

0 
' 

0 

0 

to 

to 

H 

•A 

m 

T 

'P. 

"i 

V 

a 

VI 

:!  50 

?!  50 

.1  50 

2  00 

2  50 

.•!  00 

00 

2  00 

3  00 
."i  00 


:1  25 

3_2£ 

All 


2  00  I  1  75  I  1  BO 
.3  25  I  .-J  00  I  2  sr. 
?,  25  I  3  00  i  2  s.'i 

3  25      3  00  I  2  S5 

1  75  I  1  t;0  I  1  35 

I  I  ^ 

2  25  J  2  00  I  1^0 

I  1 
2  60  I  2  40  I  2  15 

I  I 
2  60  I  2  40  I  2  15 
2  GO  I  2  40  I  2  15 

2  60  I  2  -10  I  2  15 

2  liO  I  2  40  I  2  15 

I  I 

2  00  I  1  50  ]  1  30 

2  00  I   1   50  I   1  30 

2  00  I  1  50  I  1  30 

2  00  1  1  50  I  1  30 

3  00  I  3  75  I  2  50 
2  75      2  60  I  2  50 


",0  I  1  40  I  1  3(, 

50  I  2  00  I  1  ;in 

.',0  I  2  00  I  1  Oli 

0  I  2  00  I  1  Of: 

10  I 


I  1 


I 


I  1  65  I  1  45  I  1  30 

I  I.I 

I  1  85  I  1  65  I  1  40 


S5 
S5 

85 
SO 

20 
20 
20 
20 
35 


1  65  I  1  40 


VARIETY 


1 
1 
1 
1 
1 

1  10 
1  20 
1  10 
1  25 


Apples   

Apricots   

peeled   

"  sliced   

Assorted   

Blackberries   

Cherries  (Royal  Anne).. 

Cherries  (Wtlite)   

Cherries  (Black)   

Grapes  (White  Muscat). 


S  00 
9  50 
9  50 


{10  00 

10  on 
10  no 


1  10 
1  25 


1  65      1  40 


1  10 
1  10 


1  O.'l 
1  0,-, 


1  05 
1  20 
1 
1 
1 
1 


2  1; 


unp)Peaches  (Yelolw  Free)   

Pkl  I 

unpl Peaches  (Lemon  Cling)   

Pid  I 

....(  Peaches  (Lemon  CllnR  Sliced)..! 

updl  Peaches  (White  Heath)   ; 

pld  I  I 
. .  . .  I  Peaches  (White  Heath  .Sliced) . . ' 

unpl  Pears  (Bartlett)  .  .'.  

pld  I 

00    I  Plums   (Green  Gage)  

00    I  Plums  (Eks)   

00     f  Plums  (Gold  Drop  j 

00    1  Plums  (Damson)  

. .  .  .  I  Raspberries   j 

.  .  .  .  I  Strawberries   ! 


7  00 

8  00 


8  00 
S  00 


4 

50 

4 

25 

1  3 

75 

3 

00 

2  85 

7 

00 

« 

50 

1  6 

00 

5 

25 

5  on 

8 

50 

8 

00 

8 

50 

8 

00 

i- 

00 

1  4 

75 

4 

0  r 

1  25 

9 

00 

S 

00 

1  7 

00 

■1 

00 

4  hn 

9 

00 

s 

00 

1  7 

00 

5 

00  1 

4  ItO 

9 

00 

8 

00 

1  7 

on 

on 

4  50 

... 

3 

1 

75 

1  " 

no 

00 

3  OA 

r. 

Oft 

5 

50 

1 

1  5 

00 

1 

* 

4  00  pld 

1 

1 

r  fi 

1 

3  25  unp 

7 

50  I 

R 

50 

00  1 

4 

CO 

4  25  pld 

1. 

1 

3  SO  unp 

7 

50 

no 

00 

50 

7 

50 

1  e 

50 

IS 

00 

1  4 

50 

8  00  I  7  50  I  6  50  I  5  50  I  4  50 


I  4  50 


00  I 
00  I 
00  1 
00  I 
I 
I 


r.5  I 


Tall  Cans  sliced  L.  C. 
shipped  6  cans  <o  the 
'NoT'.Si.^NcK^  antrjfo. 


Peaches,  Ex.  ,$1.S5; 
case,  figure  Gals.  — 
2M:  cans,  2  doz  en 


I  S  25 
■  3  25 
3  "^S 
I  J  25 

1' 


3  75  pld 
S  25  unp 

3  on 

3  AO 

3  AO 

3  00 


E\.  Standard.  $1.35. 


■10c  pep  dozen  higher. 


in  a  case:  No.  1  cans  4  dozen  in  a  caitr;  icaloln  caniu  1  dozen  in  n  cane. 


The  superior  Quality  of  Swift's  Premium  Ham 
is  due  to  the  careftal  selection,  scientific  pick- 
ling and  careful  smoking.  They  please  cus- 
tomers.* Every  Ham  U.  S.  Inspected  and  Passed. 

Swift  &  Company,  U.S.  A. 


10 


Department  5. 

This  Dept.  Is  coireott'd  by'  ^Vfllma.ii  IVck  &  Co.;  Unas  Bros. 

.lELLIFS,  JAMS  AND  PRESERVES. 


Grifjon   j  Cuttiae  Rose 
16  oz.  Jars|l6  oz.  Jars  No.  2  Tins. 


i  Rose  ;  lumeler 
:picnicTins|,.,|='i'„, 


3 

3 

nde 

o 

Ph 

o 

5 

g 

1-3 

>^ 

CS 

1-3 

1-3 

I  t9 


A  I. pie   

OOj. 

.  .  11 

90 

April  ot   . 

0011 

s 1 

90  , 

.^priecit  Warniulade  .. 

•  -11 

Jilackberiy   

ool'.: 

onu 

f..Oil 

OlliHT 

90 

f'unant   

ooj. 

.  .11 

t;0j:i7 

90 

Fis   

00|. 

•  ■11 

SD 1 . 

. .  in: 

Cooseberry   

00|. 

.  .11 

(101.  . 

90  j 

Tjemon   

••|2 

00|. 

..il 

fio|. . 

.  •  |o;  '.i 

90  j 

IjOganberry   

00|3 

00 11 

S511 

fiojn? 

90  1 

Oraiipo   

00|1 

S.-ill 

(i0l97 

' I0-: 

90  ' 

Orange  Wai'maladp   .  . 

no] . 

.  .11 

S.%|. 

.  .107 

J'.\Trb   

oniu 

0011 

8.5|1 

00107 

90   '  : 

>'Jwin,  I'ainsrm   

OU]L^ 

oou 

S.Sll 

60i07 

0  0 

fliim,  ci  ,(n  Cage.  . .  . 

ooji; 

ooli 

0010  7 

00 

<-,>UillCl"   

0012 

oou 

sou 

00107 

0  0 

Ila.sfiberry   

0(J|J 

00|1 

S5|l 

60197 

Vi|o2^ 

90 

Strawberry   

00|2 

00|1 

Gojar 

90 

Assorted  Kegular  ... 

nn]L' 

oou 

S.".ll 

C0|97 

!tf 

AtJKortod  Berries    .  .  . 

It  I'l '  :j 

00'  1 

s  ,V  1 

C  0  ;  0  7 

'  i  ■  0  '2  '  !■ 

90 

PINE  APPLES 

Per  Doz 
Jobnnon'H  Colnmlila 

L''s  sliot^d,  l;  doz.  in  o:jse...2  SO 
i;':;  grated,  '2  floz.  in  case.. 2  'AO 
sliced,  4  doz.  iir  case.  .1  J5 
I's  grated,  4  dOz.  in  case.  .1  IS 
Gal.  coreless,  4i/,  lb  to  tin, 

doz.  in  case,  per  lb..  18 
Gal.,  grated,.  7rb  .to  tins, 

Vi  doz.  in  case  .per  lb..  16 
2'a  "sliced,  Baltimore,  2  doz 

■  case  2  25 

I's     roi-lctail.  Baltimore 

ovals,  4  doz.  ca.se  1  25 

UaxTiiiian. 
Extra  sliced,   2   doz,   2V2....  2. CO 

"  "        4  doz,  1h  none 

grated,    2   doz.    2s....  2.25 

"       4  doz.  Is    1.40 

T-'er  doz 

Standard,  sllood,  2Hs.   2  doz  2.00 
"    2r.  4  doz.  . .  .none 

"    l.s,  4  doz   i.r5r> 

CbunliS.    2s   2.25 

Whob'.  2\<:»,  2  doz   2.00 

(irated,   2s,  2  doz   1.75 


."        Is.  4  doz   1.2.S 

"       gal.s,   i-i  doz.   6.25 

Singapore. 

2  lb  sliced..  1.7.522-Oz..  dnz..4.<!.00 
1-lb  sliced..     .952',!.    whole..  2.25 

Department  7. 

This  Dept.  is  corrected  by 
Sussinaii,  Wormser  &  Co.,  Well- 
man,  Peck  &  Co. 

CANNED  AT5GETABLES 

Asparugus. 

Mammotl-i    •'5.50 

l^arge  AVliite    5.00 

Medium    \\'lnitc    4.75 

White  Tip.s    4.50 

Ileans 

Stringlesg  E-;tr:i,=;   

Blue  Ijaka,  nmi  ■   

Blue  L/flko.        .  iim;i.-  

SI  l-inc.    2    lb.    sum. hi    1^5 

Siini;,',  sal..  Slandai-.^   -I  '■•i 

l.niia,  .'ioalced    1.00 


11 

Itiikeil  Ilo:inM 

Fancy  K;i.sterii  $ 

1-  H.  'T.ill    liii-s   TiO 

2-  ll>   'l';ill   TiiKs    So 

L"., -lb   T:,]]   liiis   1  00 

:;  lb  'I'-ili  Una    1  10 

Coru 

?s  Maine,  per  doz  $1.33 

Gallon,  cut,  Alaiiio.  per  doz.. none 
tiuUon,  cob,  Maine,  per  doz..  u.CO 

Iowa.    Iier    doz   00 

5    case    lots,    Iowa  ^5 

Succotiisb. 

Standard  llaine   1-35 

Peas 

Petit  Pois    2.00 

2.S  K-Ktra   Fine   Silted   17.. 

Stalnilard.s   1.:'5 

2s,  .Soaks  00 

Toniatoea 

.■Is.  Solid  Pack    1.40 

as  with  peppers    1.45 

2''  s,  Solid  Pack    1.25 

2il's.     Solid     Pack  -with 

peppers    1.35 

2':;?.    Siandaid    1.15 

C,  A  lion.  Sii-        rd    2  2:i 

Calloii.  Solid  I'aclc    1 

Clallou    Puree    3.23 

Miscellancona 

Artichoke  2 'is  J  •• 

Carrots.  2s  1- 

Cabbage.    2s  "   11 

Turnips  ,sal   4-'„'0 

Spinacii.  2s    l."5 

Spinacli.  gal   ■* 

P.e^l.s,   2s    l-"3 

Hominy.  Great  Western.  Hs...  1  15 
I'uinpkin  and  Squash,  gal....  2.50 

Department  8. 
PKOVISIONS. 

HA.MS. 

Eastern  Standard,   IT-lS...  .17 

15-10  17 

12-14  17'/i 

Picnic  Hams   '.  10  Vi 

BolleiV  Haras 

Skin  on   2f^2 

Skin  on   -^'i 

nreakfnMt  Bacoa 

Eastern    Standaid,    G-.'  22 

S-10..  .20 

10-12  19 

rint^lf.sli  Ciirprt  nnoon 

F.asiern  f'uro.  ,<!-10  IS 

Kastern  Cure,   S-10  1S% 


12 

Dry  S.-»ll  Bacoo 

Cle.ir  Medium  Bacon  1! 

c;iear   I-isht   Medium  i: 

IviKht  Belly   Hi 

Extra   IvlKht   Belly  nl 

Bacon    liicUs  isl 

liacoh  Jiellies   15| 

Dry  Sal«  ar<>alii 

Sides   141 

Bolliea   14  I 

Barks   13 

Fat  Back's   .\oi| 

Bnrreleil  Pork 

Bbls.  %-bb| 

Spare    Ribs  t 

Faniilv    I'orlt   21.50  11. 

Clear  Pork   24.00  12.61 

Big   Pofk   20.50  13. l| 

Barrcletl  Beef 

Mess  Eeef  ip.OO  5.n 

Family  Bosf  lO.RO  n.Vl 

Ex.  Family  Eeef . .  11.00  ti.ol 

Beef  Tougues         23.00  12. 0| 

PfBS  li'ect 

Tierces,   about  300    m  $1.1.01 

Bairels.    about  200   lbs....     1.1. rMI 

<i    bbls.   about  SO   lbs   5.5(1 

Keas,  about  25  lbs...  •  2  5(| 

Kits,  a  bout  15  lb»   1 

Pure  Leaf  I.ard 

Tierres,  about  350  lbs  net.;..12^ 

'  .   bl)i.<.  about  100  lt)S  12*4 

so-ii,  Wood  Tub,  RO-ms,  net.l2V4 
i;o-ii,  AVood  Tub.  no  lbs,  net.  12 14 

20-Ib    AVood   Tjfibs  13^ 

50-lb  Cans,  one  to  a  case....l2Vi 

20-Ib  Tans,  4  to  case...  1-%| 

10-lb  Cans,  C  to  a  case  12' 

5-lb   Cans,   6   to  a  case  12' 

3-lb  Cans,  20  to  a  case  13 

Golden  Gate  Lard. 

Tierces,    about    370    lb    net.  .12  "1 

:i   bbls,  about  130  lb  net  12 ',4; 

511-11)  cans,  2  to  case  12iij 

L'O-rb   cans.  4  to  case  12V4i. 

lo-lblblb   cans.   G  to  case.  . . .  1 2  ^iJ 

5-lb   cans,   13  to  case  

3-lb   cans.   20   to  case  1.1  ij 

20-Ib    wood   bkts   12%.^ 

00-lb    tubs   ,  12'.s; 

SO-lb    tubs   12 ',4; 

Compounil  Lard 

Tierces,  about  560  lbs,  net. . .  .09  ?i  ' 

50-lb  Cans.  1  (o  .^,  laes  10  ' 

10-lb   fans.  0  lo  a  case  lO'^i.' 

5-l!i  Tans.  12  to  .a  (^asp  lO'iJ 

3-lb  Cans,  20  to  a  case...  ..  lO^ 
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"Arrow"  Compound. 
Tierces,  about  370  !b  net.... 

60-tb  tins,  i  to  case  lOVt 

%  bb!s.  about  150  R)  net  lOM 

50-tt>  tins,  1  to  case  lOU 

:0-tt)   tins,  4  to  caViO  10 Vi 

10-Ib   tins,   6   to  case  lO^i 

5-tb  tins,  12  to  case  ...11 

3-tb  tlna,  "0  io  case  11 

;'«-!b  -woocl  bkts,  :!0  tb  ucl..lO% 
eo-lb  wood  JblifB.  60  tb  iieltO'.i 
SO-Ib  wooa  M  m  act..lO',i 

Snetene. 

iiO-tti    Caus   Kon« 

Beec&uut  Packing  Co. 

Deoc'Iinut  fjUccd  Baton  and  Beet 
iu  Glads. 


II 

1  dos  No.  1  .lairs  »3.25 

Urle  Brand  Clifpped  Beef  iu 
Glass.  1  dor-  No.  1  Jars. . .  .  i.HO 
5  cauo  loto,  Iciio  6  per  cout. 

DepartmeBt  16. 
FISH  Aim  CHEESE. 

This  riept.  is  corrected  by 

Wicland  Bros, ;  Boetblhiberger  A 
Grassoff. 

Rusalun  Cut  lar. 

Per  .J >.•?■, 

l-lb  can.s.  L'  <lo>-.  in  case .  . .  .  |1S.50 
',i-lb  cans,  Z  doz  in  case....  10.00 
'i-lb  cansi,  1)  <l07.  in  case.  O.-O 
',g-lb   cans.   K  doz  in  case.  2.70 

While    Isabel    Brand  none 

OHKESK 
rorclgn  and  Douicattc. 

new 

TS'ew  Tor.lv  State  Factory 
Clieddaru   Juno   rriake....  1>> 

'I'win::.  Juno  nial^e    IS 

Pctobcr  make,  CUcddndr's.  . .  19',-; 

JOctober  make,  Twin.s    19 ',4 

Cal.  State  factory  Hats .  . .  .  15  Vi  - 1  (i 
Cal.  State  fclry.  Young  Ani..tT-iS 

Jack  or  Monterey   lC-17 

Ericlc    Cream   18-10 

Limburger.    Kastorn,    lb  17-ls 

Swis.-.  imported,  lb   .'SO 

Domestic  Twins,  new  22i/i-2i 

'Jloauefort,    lb   42 

Gouda,  5'ur  ITi   27 

tJap  Kago    22'- 


16 


16 


'  Pineai>plc!>.  £astrn.  6  ill  c3,  c!<.  S  50  $l>oru   Bloater.*.    4a-30   ntb  .tfbn* 

Pineapplcii.  Bastn.  £  In  cs.  uml  2  Ss'Bpctra  No.  I,  i:0-130  6sb  ..  an* 

Holalud,    Udam.iTicd  plain,  ris  3  50  Bxtr<i  No.  1.  iO'ii  Osb  OOM 

Holland,   b'dam.   racUiuui   in         No.  1,  HO-UO  «sh  a«h* 


bladders,  per  doz  9.50  10  Oo  l". 


.Vo.  1. 


P'fEr'd  ISdam,  small   Sl-Si  pds 


per  case  ol  1: 


9.00 


P'ffr'd    Kdani,    nied.  .  .  .  38-.10  f  9.75 
Do    Ddam,    large.  ..  .^l-^i  10. bO 
Faney 

(JaiiiPinbert.  Brie,  Roquefort 
und  Gorgron3ola,  .lars .  .  .  none 

Parmesan  C  &  B.  ,snil  bot 
doz    3  Oe 

Parmesan  C  St  TJ,  Igro  bot, 


60-C5  fl.fh  nop* 

J30  H0  (lah  31 

5S-IJ0  llHh  II  o'l 

140-160    riHh  non« 

C0-6C  lUli   .  nona 

ISO-180  Hull  non* 

70-SO  null  ii'.t  - 

UO-200  nxh  n"' 

80-90    riMli   11" 

In  itlta 
ISxlra  Mesn.  7  lo  fl  n«Ii  r.^cl' 


No. 
.No. 


No. 
.Vo. 
N'o. 
No. 
No. 


DepartmeBt  9, 

This  Dept.  is  corrected  bj- 


(JANxNEl)  MEATS. 

f'udahy  *  Co. 


ALL   PRICEK  AKL   PEIi   DOZEN  !  ,S ' 


Uoz   5  00  kllf'.  8-9  fish  or  1 

Basic's  I    1''    '  •  ' 

Small  l(,-]b  l.n>.  2Vi-1b  0-lbP"'o-  °^  20-22 

iDcviled  Chfcai:  !   ■    • 

$1.00.  $-'.:jr.,  $4. on,  $5.00,  jD.ooi,.,       ...  *»«""•»» 

.\fter  Dinner  Cheeiso:  .King.   bbls...   ; 

$1.00,  $l'.40,  $1.00,  $4.r.O,  J7.50?''®eon  Silvcr«ldcs.  bbln.  J 
Roaueforf.  Cheese :  A  aska  nod   bhl:^ . ....     .  1  .T  .•-) 

$1.00  ,$-'.40,  $4.00  , $4.00,  $7. -.0  "cel.    '.i-bbln,  100^ 

MarXaren  Imperial  Cheese  Co.,Md  Alaska'  R^'d! '  ki'la .  I  O'i 

rmperlal  Cheese—  IBelllcs,  (.bin   15.00- ll.H'i 

Club  size,  2  doz  jar-!,  do^.  -  - . $  .2P  xongucs  and  Sounds,  kits 
;No.  1,  .size,  1  doz  jars,  dor-  .  2.80     lo-n>  I  4» 

Ko.  2  sUe.  'b  doz  .i«rs.  doz..  5.25  fongnpa    and    Sounds.  " 

IO.6O1    >/.-hbls.    Sn-n.  II  i* 

New  Hrrrlns.  Puck  l'J<<« 
>  Uolland. 
^  '••  tix  SIctd  Mixed,  bhli 

3   U  l.bl:. 

.SC.      "         "         ••     KCC  . 

''Iicapcr  srudn,   inlxed.  h'.: 
••    »i  bbl 

"         "'  KCB   

,'Buiidles.,  per  lb   I  >(.  I'X  Sclcclcd.  Milchiier,  bl.i 

jCasc,  selected,  jier  lb   S "  "  "    's  bbl  .  ' 

•  Boneless.  30-tb  boxes,  lb....     »    1  "  "  "  ^'"•^ 

JBoncIess.  -lO-lb  boxes.  lb....     5 'Cheaper,  Milvlioer,  hbi 
IB'incless  Stripes,  per  lb   «  "  :       "  "  H 


iNo.  3  size.       doz  Jars,  doz 

Individuals.  5  doz  .iars,  doz 
Roquefort  Cliecsc — 

Small  size.  2  doz  .jars,  doz 

Large  .size,  1  doz  .iars,  doz 

'individuals.  5  doz  jars,  doz 

s.\i/r  vi^H 

Baclfic  Codfinh 


I 


ICrcs 


.X U  j Labrador,   nnind.    ISO   ilt.li . 


Corned  Beef   

Rua&t  Beef   

Roaiit  Mutton     

Brisket  Beef   

Boiled  Beef   

Chipped  Beef,  (in  tin.s)   

Sliced  Beef  (in  ijlaas)   

Sliced  Beef  (in  tins)  

Sliced   Beef   (in  glass)   

'.'hip  Beef   (iu  Tins)  

Braivn   

rigs'  B^ect   

Corned  Porlv   

Lunch  Tongue   

.'^hccn  Tongue   

Caiobo'  Tongue   

I  unchcou  Tonnue   

Sli.^ed  Bacon  (in  tins)   

:-'liced  Bacou  (in  frlass)   

Deviled  Hain.  (Cleinuine)   

Potted  Ham  (Genuine)   .  .       .  - 

Potted  Tongue  (Genuine)  

i'otted  Meat  (Ham  Flavor)... 
Deviled  Meat  (Hani  Flavor). 
Potted  Meat  (Tongue  Flavor). 

Boneless  Chicken   

X'eal  Loaf   

-"-^andtvicii  Loaf   

Picnic  Loaf   ■  

Chili  Con  Carnc   

Beafsleak  and  Onions   

Hamburger  Steak   

Frankfurter  Bratwnrst   

Minced  Collops   

Tripe   

.Sweetbreads   

Vienna.  Sausage   

T'ork  Sausage   

Oxford  SausaRC   

Bologna  Sautrige   

Sausage  and  Kraut   

Stewed  Kidneys   

Corned-Beet  Hash   

Luncir  So  usage   

cterman  Lunch  Sausay:o  

Ox  Marrow  


0)i  Tongue  (whole) 
CUorizos   


55 


2   25  I 


00 
50 


UO  |. 

75  |. 


.  .:  1  .-.0 

. . ;  1  sr. 


)0 


1  10 


I  7  50 

:20  00 


:!::: 


1  (;5  I  2  75- 


.  I  1  45 

.  I  1  45 


I  2 


2  CO 


■}:::::■]: 


iNo.l',!. 

so 


S5 
So 
41)  I 
10  ! 
10  I 


1  :.r. 
1  50 
1  50 
1  CO 


2  55 


-I- 


00 


N-o.  %  I 
95  I 


95 
95 
95 
SO 
90 
90 


1  SO 
1  SO 


No.  .1  I. 
Tins  |. 
I  or  21. 
Dz.  in'. 
Case  I 
1  SO  i . 
1  80  I. 
1  80  I. 


Boneless  Blocks,  per  lb 
iBoneless  Tabl<»ts.  per  D, . 

I  Boneless  Middles,  per  tb   7  1"  i Labrador  Splil.  prp    M  bl 

IBoneless  Middles,  extra. per  lb  .  10 'J  '•••'flc-   

Eastern  CudBsh  Smok«d  Flah 

Qen.   (;eorgcs,    S   naU   lo  csMl.O', 

Gen.  Georges.  12  tisli  lo  cs.  .  1 0.ooi l^^V""'!':.    Brand,  inor 

Geo.  <:ur.  Cod.  case   O-.Tol  "T"^"'"^-   Brand   30».  . 

Geo.  Cur.  Cod  ,10  fi.sli  to  cs  8.0C Pa''".^    Brand.  Sus. 
iGen.  Geo.  Middies,  60  llsh...     15  iloalcrs.  Oriin  .   lou  hu\ 
;Gon.  Geo,  Tablets.?.!!  fi:!li     1  i  i;  '  Bloalers.  Grlnv.         In  )>■ 

iGeu.  Geo.  Blocks,  40  ii-sll     HU'Bloatrrs.  <Toniarly   

Shroddcd  CodQuIi 

:  Bcardsley'.s    shredded,    2  Halibut,  clmnka  

'    doz.  iu  case.   l.Ot  g^'""*-'-  H""^""-  Easi-'u 

Bloater.  120-1.10  Psh  53.or  ,-Y«'       J  ' 

iBloatcr.  U-  bbl-.  fio-«5  lish.  .  .  .2.^.3(  '  ' ' 

;  v'o.  1,  150-160  lisll. 

iN'o.  1,  75-SO  lialv  ,    ,  . 

!  Jo.  2,  220-240  fish  37  01 1 *'<'lc'-lfd  Red 

iNo-  2,  110-120  flsh  19.5*      '  '"S".        »  ■  

,iio.      300-350  nsii  2R-0t;Sahnon  ,|.er  !».-.-. 

No.  S.  150-17.-;  lish  15-0(]„  Beard»W  » 

i-Vii.   4,  1110-410  lisb.   bbl  2;.0(  '"ouless.  tin 

00-220   lisll  .13  5t  '""'eleiu..  nn... 

IrUih  nni-kcrel      .      Ucrrinp.  bon-lcw 
i»-      .,    ....r.  iiinibl<Ts.  2  ooi  ill  < 

Ik-"    ,'  vT."o;" """•■Finnan  lladaies.  30-n. 

.  !No.  1,  SO-30  )isb  noil. 

.  'No. 
.  No. 
.  No. 
.  iN'o. 


Molr's  Selected  Rod  ll- 
rings,  mO's  


5  No.  4, 


rollrd   i  iab 


2  20 
1  65 


nrr  il. 

ii:;.)-..50  llsn  noni ; 

130-140  fish  nont 

4  75-500  lish  noiK  . 

lf!0-190  flsh  noni.prpllcl  t'lah   

iNo.  J.  lii-lb  kits.    Kipper  Paste  .... 

jNo.   2,   20-22   tisli   1  3( -Anchovy  Bloater  PhsI-- 

•       ,  American   Blontvrip  .Ditto,  /ijucy  pols   

;8horo  Bloaters.  115-l.'ii  fish  .ii'>ni|Varroonth  Bloater  Caat' 

'    WIELAND  BROS. 


o;i  511        1^  Sim  1,1, 


•^AN    I  RAM  I 


3u 


90 

S5 


1  55 


1  00 


-INo.l' 
.  i  6  25 


I  No.  2  |N'0.2  i  No.  3  I  No.  B 
7  50  I  9  25  111  25  '20  50 


INo. 
-110  fl 


Importers  and  Commission 
Merchants 

iiffitlAI.XIES — Imported  and  dorocitie  8«>i»a 

Brick  Cheese.  Kdani.  TSofiuetort.  ole. ;  Marker«l,  ' 

HciTlngs,  Olivo  Oil.  Spgni.-b  «nd  Cnllfornla  Ollvr-,         kurii  -^f 

Sauauges  and  ollirr  d«"llrarii-* 

GOLB  ACrONTS  for  Sierra  cn»rs<-.  r;i>r)Tiian  Pr'Bhfr'i  ri,--v»  nn» 
Camenbcrt.  Schloss,  Kronen  and  Ncufcbatcl  Ch"-" 
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pjtto.  fancy  r>.ots  


i. 


KippcreO  Herrings    i.-jo 

Kippered  Horrinss.  Mcir3.1.90 

Department  11, 

CANNJ5D  FISH. 

Tills  p»pi.  i3  corrected  |." 
bufesman.  Wonuwr  &  Co. ;  Tilimanii 
*  Bendel. 

AiivhtMip;-.    Ill   oil,   :;  Oor, 

ptB  ,    h,    r, 

/Vuoliovic:,  p,s,  jz,   3  00 

Bloatera,    Varnioutli   C.  & 

B.  doz   /|  139 

Codfish    BallB,    'Z-n,  tins 

per.  d.OZ  

>:;€lE,    Hamburg-,    in    jeliv,  *""' 

t  -rb    tins   2  35 

-We!.i.  smoked,  l-lb.  per  dz.'.'  -j'is 
J'^lnnan  Iladdiea,  2-\b  ovi.  l' 1:5 
t'innau   Haddi'.'.s.  l-lb. 

rcmnd,   per  doz   ]  an 

t-ardelles.   inip..',;-rb  tins....  i.ho 
>Sardel|e:?,    iinu.   in   gla.'ss.  on 
sardfiiles,  dam    I-ib.  g-lss  2 
•Sardel!e.«,  Ankery.        Ktg  3  00 

''prat 3   7.&0  8.00 

Mnckerel 
1  -lb  tins.  .jO  in  a  case 
'•^-Ui  tin^5       doz.  in  a  case 

<?ol.|  Label  .i-!b   tin.s   l,.r,o 

J;.       ^\  .,  L'-ib  .'iou.sed . . . .  i;,7.r, 

P-  #r  V^-.,       n.mustard   -.T.j 

P  .V:        a-n.»  tomato  

ijnd'-r:-,  ood.  2-lb  liou.'^ed  .  .  Sf) 
I  udiM-wood.   'l-tlj    tomato,  'j  X.r, 
Ijnderwood.  'J. It.  mmUrird. 
hos  Angeley,  L-Ib  ::ousf«3.  u  .-.r. 
IjOS  Angelea  .:.-ni  t onia to  , :.' .".r) 
I.os  Angeles.  l!-n:i  n.iu.strd  . 
Mt.  ripscrt.  :;-lb  ;-:ouscd..  LJO 
Mt.  Desert.  ^--Ib  tomato ...  ■-M'.''. 
Mf    Desert,  J -It)  soused.. 
Binfback.   l-lb,  fresli....  1,10 

*  d"^  ,  Ir..  nat.  oval   l.,SO 

i  dos  .   flat,  tquart   1.10 

trescen*  9Iackercl 

■Souicd    is-fx;  tins,  doz  Ji  ,?n 

Tomalo.    Ig-oz    tiriK,    doz....  T..SO 
Mustard.    TS-oz    Una,   doz....  1,80 
Muckerel  In  Oil. 

Bezl>?rs    :;.00    4. 00 

Lemarchand    5.00  7.00 


k..  i.-i.-a.  l-ii.  (iuo,  ii.v 
A!.i::ka    Rod,  L'-lb   

.Wh^lU^     filil;    ,  I    lb.    (iiiK.  .  . 

A!a,-ku   KlHlrJ.   I  lb  

Ciregoi!   Red,   1  Hi  

Cm  .iE,oi  Kpd    I'  ill ,  ,  . 

i:>!  pgoii  Pink.  .1  lb  ] 

t'reeon  i-'ink,  lb  

'iroKou  IPIaIb,  1  lb  .... 
Columbia  Riv.  tn,  n?,, 
Columbia  Riv.  1  lb  flats 
Sardines, 


18 

:'  BiM  Lunch  Clarns.  flat  1.; 

undcri^ood  T'lauiE.  l-rb  

;  Undcr^^ood  Clams,  :'-lb...."!' 
I  P.  &.  W.  Clams.  1-ti)  tina!!!] 
i  V.  &  TV.  Clailis,  t-n,  tins.... 
'  Oxford  Clams,  l-fb  tins... 

Oxford   Clama.    :-lb  Ung 
;  P.  &  W.  Clam  «:iiowder.  . .  ,' 
:  Burnliam's  Clam  Bullion,  qts. 
!  Burribams  Clam  Bullion. pis . 
1  burnliam'3  Crui  Bullion,  V-  plj,- 


20 


j7ri 

1.00 
).6j 

1.35 

l.Oi 

,9r. 

I,b0 


■i.io 


Crabs. 

;    '-:S  fiE"l,  <  doz,  per  dur..  ■•  ^-5 

i  Jtiuc^d,   %s  flat,  i  doz,..,,  I  ■', 

Picnic,  Is,  4  doz   1  1  r, 

Us.  ^  doz   1  75 

,     r,-        •  '  'OZ 

Picnic  talln.  4  do^,  per  d-^,^,  :  00 

I'iciiic  Hat-:,   1  doz.  p?r  d'yz.  '  ,in 

';-!'o    Oats.   4  doz.  per  d'r/  .  ro 

■>  IT)  flats.  4  doz,  per  doz.,..  l,-)o 

Oyaters 

I  Ojslerg,    Selects,   J  I'   .,z   $  ! 

.  Oysters,   Selects,   fi  oz   )  7-, 

;  Oysters.   Standard.   10  oz.  .  ,  •  ::o 

'  Oytiters.  Standard,  !.  oz   i 

Oysters,  ^Jtandard,   ,S  oz   ;j."|n 

;  Oyster,  .Standard,  4  oz   Mo 

I 

i  .Slij  iniiiK,    pirkled.    1  ■  11.  , ;  ,:  , 

i  r>unbai'',s  Piciilc".'.   l-ll>.   .1,.;-  1  ;, 

i  I'ridc  of  tiw  Gulf.  I  -It).  ,i„z.  1 

j   DuiibiU'.s    l'„.n,,    „  ,.- 

•  Pi"i'J"  «f  11..'  Gulf.  1  ';.-th,'  clz  ■:.':;'i< 

■  >  ici-icd  .Slniuip,  l-lb,  ii,jz.  .  .  .  1  J'. 


-  . none 
.11 J 
.  .none 
.  . none 
.  . none 
• . none 
. . none 
, . none 
,  -  none 


Tins  .Depl    13  corrected  i 
A.  Schllliog  &  t  o  :  Tiitmnnn  & 
del. 

In  Origlaul  Paikoges, 

r-epper,  Blaek..  H 

Pepper.  White  

'.Singer   ];; 

Ginger.  Gen  Jarn  1 ,5 

Cinnamon,    Ceylon  7,: 

<  ,'a.ssia  '  .  .  it; 

Cassia   I  r, 

Clovo.-^   

A-llSpire  '.'lo 

Nutmegs   ;;i) 

iMace   xo 

Laurel  Lea  vo.j.  in  bale;; .  . 
Lalrel  Loaves,  In  ainail  lot, 


Beo- 


;.ni 
13' 

I'l 

"1 
r<^ 
:;ti 

I  7 

('•:, 

.07 
10 


!  I'Z,  d'ly,. 

'■!■  oz.  doz. 

I  oi.  doz, 

8  OZ,  doz. 


I'uprikn. 

1,00|1«  ox,  d. 
l.:.o|;  ii^lb  u 
2,76i6-rb  till". 
4..j0|julk,  lb. 


I'cr  case 

I'rcncJb  i^s. 

IS  m,m,  .  ,  , 

...  !).'>{) 

'/is 

.    '^'i   m-\n.  . 

...  l'J.50 

Portuguese. 

Us.  18  iii.m 

...  ;i,oo 

V, 

22   nun  .  . . 

- . .  :>.-:,<> 

'"J  .s 

oO   num  .  . . 

■  .  .  Xii.Oli 

.^  '-'V  A  fjlii.j  II, 

'  I  ^..    }X    11!.  )n  , 

0,00 

I'rciicli.  'is. 

Sprats. 

13  in.m  

, . ,  N,r.o 

Ill   

.  .     '.1.5  0 

I'kd  1011  lo  'J5,   lis  00  to 

ill    oil,    li  il  I,.. Ml  k..<  

ill    oil    M  (I  li  l,..y   

hi  oil,   PCI  f.l.oz  

ill  iiiuslard.  per  doi;  

ill  Miurtard.  '-aie  

in   iiiu^^lard.   ii';r  doz  

ill   inu:;taid,  ca;;o  


.«0 
,7.'", 


SHIj;i,I..  liI5(U. 
Aboloucs 

1  doi  Mi  C3  .with  ohells,  co  li.OO  ; 
ClsBitt  and  €Iam  Julee 

i^'oxsee   Clams,    1-lt.    tins,  . .  .$1.S5  ' 

"oxsee  Claiue  ,iJ-!b  tins,  a.75  I 

L'cxi.ee  «,'!ani  Juice  .l-lb..     90  j  ,t, 

Pwxace  Clam  Juice  .2-\h..  1  (!o  '  h  '<,z.  .  .  .lh»  f?  50 


I  MUSTARD. 

I  Colman's,   ',4s.  per  lb  r." 

I  Col  man's;  yon  4)er  lb  is 

t  C'otinan'.?  Ik.  per  )b  Hi 

i  (.'oliiiaii's  .')::.  per  lb   .):-; 

i  IJnrkecfi   IJs.  piM-  doz  

i  l^urkees   '4  s,  per  doz   i;r:ii 

I  .Scliilling's   Best,    small  SO 

j  Schilling's  Best,   modluni,,.,  I.35  ■ 
Prepared. 

Louit    Frcrcs.    per   doz   •.•.■:5  ' 

I  Imitation    Freres,    per    doz,  .     .70  i 

;  Uiisscldorfer,  1  doz  pts,  case  1.60  \ 

'.  tilddy's  !:<alad.  small  <jo  j 

1  IMdy's   salad    .medium   \.:;:,  1 

j  "VVebbs.  •.!  doz.  c;j  1:;,', 

I   1-leinz,    2   doz.    <;s   l.i'5 

!         IXAVOUlNt;  KXTRACf  '^. 
$icbilllng's  Best. 

rriple  Strength,  Pmc  anj  Un- 
loloied.  .Sprinkling  Tops, 
i  Pull  iMeasuio.    Wever  sold  in  bulk 

L/emoii    Vanilla  I 
and  Hiid 
01 1)1  r."  Roi-'s 
i   oz.       I.JO  !.Sli|5    o:-.  .   ■;        I  I  on 

V  oz.       00  s.oojif.  .1    ,  i  1  oil  ^i.'-io  j 

4  oz.  .     J  ii-  0  7  01)2  oii    Z)  00  4l;  imi  i 


I'epper   

Mustard   

Ginger   

Allspice   

'-'innainon     .  .  , 

f-'loves   

.  iVutrdegs  .  ,  .  . 

Mace '   

Cayenne    .  . .  . 

Wliiie  Pepper 

^:>age   

Tiiytne   

JMarjoram  .  . . 
ya  vony  ...... 

f 'nseii  CL'StalB 
Gross  Welerht 


Department  U*. 

sritJiS>i»i»  rtiTOBOfG  exxbacxj*. 

SchUltBg'B   Best   Splces^Bfature'*  Be./, 

Square  tme.    Never  Sold  ia  Bulk, 
medium,  large  size  have  tilting  tops  o.-ccept  Mustard,  ■ 
Medium  Large  Ex.Larte  "ote! 

t}lZ*5  r.iT.v^^  ^i^^  S!''© 

pr  tin 
.7« 


b'mall 


Small 

Else 
per  doz. 


.so 
.70 


pr  doz 

J.L'O 


Net  Weight 

-Pepper   

Mustard   

'jinger   

Allspjco   

'■innainon   

ilo\es   

'  'a yenno   

^Vhite  Pepper   .  ,  . 

Nutmegs   

Mace   

Thj  m..'   

^larjoriim  ,  

Sa\or'   


  l.:;o 

  1  10 

  1.60 

  1.7,^ 

 90 

•   1.10 



 s?, 

 6  doz. 

.^LILJ  • 

l'i»lg'er'T"G«rden  . 

High  Grade 

%-rb 

per  dz 
4  doz 
to  C3 


!Ze 
per  doz 

a.'^o 
;:.4o 
■i.y.:, 
:.'.oo 
4.3:; 
3. 50 

G.75 

'J.7& 

.",75 


■  'ii'  1. 10 

C,30 
1.90 

i;.76 
-j.oo 
'...'■.0 

:,oo 

1-40  ki.tit^ 
1.75  ;!,'jr> 
1.40  L'.eo 
4  dos,  2  dOE. 
 24  Ib».  23  lbs, 

Gale  tiround~gpice8. 

"    High  Price. 
Vi-Xb       '.^-It)  1-lb 
per  da    per  dz 
4  doz    Z  doz 
to  C3     to  C3 


Size 
pr  dos 

3.75 
4.00 
3.»0 

.  y.5o 

7,70 
G,50 
10.00 
11.50 

5.00 
6  7D 

•i.yo 

4,70 
4.7^ 
38  lbs. 


.  .85 
•81 
.73 

2  00 

1.  «5 

a.oo 

2.  IS 

.9r. 

l.bO 
.81 
.«7 
l."G 
.87 
1  dor,. 
54  lbs. 


.70 
1.30 
.90 
.90 
90 
1.60 
1.75 
.85 
.70 
.85 
-70 


1.1; 
!.)-[ 
l.l£ 
1 


10 


1. 
1 

1,55 
l'.G5 
',■.90 
1,05 
I..' 5 
1 
I 


,40 


2.15 
2.15 
2.00 
4.25 
2.75 

2.  So 
5  1  5 
5.40 
1.95 
V .  2  5 
2  60 


per  dz 
2  doz 

to  C3 

3,63 
3.65 
3.65 
3.  DO 
8.10 
4,95 
4.9.', 
5. 10 
9.75 
10.25 
3.35 
4.35 

4;80 

4.36 


2M!-Ib  5-!b 
per  <li    per  dz 
1  doE 
to  on 
■  .28 
.2,3 
.28 
.27 
.54 


i'o.iger'B  (^oldeo  G»{e. 

I  Hlgb  Grade— High  Price. 

Vanilla  Lemon 
and  and 
;  Roi^Q  Others 

1   1.60     1     oz   I 

2  oz.  ..'...  2,50|  3  oz  il'sr, 

I    ).75|  1    oz   -!,-, 

.  '-'Z    6. 7.' I  6   oz   4,0 

f    «.00|I6   oz.  1  ••  00 

<-"^  n.;-.^o!3?  oz.   ■.■z  no 

 22-001   f<    oz  G.cii 

Dfjfortmtnf,  13. 
BAKING  PiOVBEK,  Elt:. 

_    Thla  Dept-        corrected  i^  ' 
Hui.per  a  Jeauisgs;  TUImaa!]  * 
Bendel. 
llo.TttI 

t  cs 

U  lbs  ..cans. $1.38  I 
<-•  oi-  cans.  .  1.3'.j 
'i  .  lb-  cans  ,  ;;.57 
12  .  oz  cans.  ?j.%->, 
1  lb  catis.  .  4.9.", 
"  11-  Ib.s  caiio  .1 1.6.':i 
'i  lb  caiib .  .  1  ;;.K0 
0  ,  I b  cans .  .  'IZ.Z'^j 

An    0x1  ra  diKcouiil 
packed  in  barrels. 

Trophr 

4  oz.,  doz..  1.1012V.:  lb,  doz. 
R  oz.,  doz.  .  v,ii0|5  lbs.,  doz.  . 
Hi  oz,,  doz.  3.00|10  Ibc.  doz. 31 

 Sun  Baking  I'n^idvr 

>S  ■  oz,  doz. 512.9014  oz,  doz..  120 
•1    oz,   doz.  .  2.201 

SohUJing's  Best. 

Never  sold  in  bulk- 
.  <  oz,  gr  16.50]%  lb.,  doz..  10  50 

0  oz.  .sr  22.501  S   lbs,  doz..lv,00 

1  •J/..  gr  2«.00|4   lbs,  doz.. 16  no 

12. oz.  gr...41.00|5  lbs,  doz.  .20  00 
16  oz,  gr. .  .53.00|t0  lbs,  doz.. 39. 00 

Voleer's  liuiden  tiate. 
Cfuaranteed  Pure. 

gr  16.00|2Vi   Piit.   dz. 10,00 

5  pat.   dz.  .  .12,50 

4  pat.  dz.  .  .16.00 

5  pal,  dz.  .  .20.00 
10  pat,  dz.  .  39. 


2  do'z 
to  cs 
.29 
.29 
.25 
.28 
.60 
.40 
.40 
.41 
-71 


.32 


.40 
.70 
.74 
.20 
31 

.3) 


t'KESCBNT. 

,  Per  .do? 

r  ■  J!"^  -  •<'5  3-tt.  llH3...  5.60 
•t  -  lb  tina.  .  1.25)5-tt)  tins. . .  9.00 
l-lb    tins.  .  .  2,001 

Humford   feakifig  Ponder. 


&  0,1 

111.- 7 

1.36 

$  1.S4  : 

'P 

L87  1 

2. GO 

4.80 

11.40 

ly.34 

i:j.:;(t  ; 

i;i,Do 

21.68 

of  1 

%  if 

9.00 
18.00 
0 


\-z-\h  can,  2  doz  in  boz,  dor.$l.lo 
1-Ib  can.  I  doz  in  box,  doz.  2.80 
3-11-1  can,  1^  doz  in  box,  doZ  7.50 
5-Ib  can,  doz  in  box,  doz.  12.50 
Lts,-;  0  per  c.-nt  in  5  case  Iota. 
One    case  or    les-j   nith  10 

'  case  lots.  ,  .  , 

,        ■  K.  C. 

10  oz.,  de..     .90150   o'z.,    dr..  4.23 
:        o?..  dz.  .  1.36|^«   C1Z-.    dz.  .  6.50 
25  oz,,  dz,  .  2.151 

Purs  llreinn  Tartar. 

^  100-lb   bb!,-.      .2710-lb  tlnn.dz2S5 
25-!bbs    ,28|l-lb    tins,  dz  0  50 
5-lb  tins.lb  ,  .40|' 


SOt.i.>. 

.A.  &  H..  KO  or 


R  oz.  sr.  ... 2?. 50 
oz.  gr.  . .  .  ?8,00 
!     oz, .  gr.  .  .41.00 
JC  oa,  g-r,  .  .53  00 


Churcl.ta 

60  I'a 

•Sante.  60    Ijs  .' ."  ' 

Dwig'Ut'o  Caw-  Brand,  60 

lo   '  _  _ 

tlame,  80  ■H':   .  .  *. .  . 

(12-02;.  pkg.  ';j,c  inore; 
package  '4c  mt^r©;  ■&  ca 

ICDO.) 


.00  lit 
-.05^4 

•05 '-i 
.05  H 
8-OS. 

lots, 
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Department  14. 
yiEWlCEOUS  GOODS. 

lUls  Defii..  is  corrected  by 
E»9per^  JensUigs;  Wm.  Claff  Co. 
lItac«!Iaaeouai  Flours 

CiillfornU  Family    6.00 

Ca}.  Baker's  Extra  .   &.00 

Hyc  Flour    .  . .    5.2& 

flye  Meal   5.00 

Uraham    6.00 

Whole  Wheal   6.10 

'olonial  ,   6.25 

jpcrry's    5.50 

Jluten    5.60 

Quaker  Oa<s  Co. 

Quaker  Oats,  36  2s  $3.85 

iicetch  Oats.  36  ;;s..  

SSanner  .Oa,t3,  30  5s   4.75 

:<axpn  OatSi  20  5s.   4.75 

[Jest,  "Os   4.10 

iest.  36s    2.50 

ApeliJio,    243.   3.00 

^•uakcr  Wheat  Berries,  36  L's.  ".S5 
!iuai«er.  Puffed  Rice.   36   2s.  .  3.00 

ECG-0-8EE  CEREAt,  CO. 
vSg-O-.See,  36  Is,  per  case. .  2.85 
I-C  Corn  Flakes,  3&  Is,  case  L'.SD 

,  case  lots  either   2.75 

:    UEl,  MO>TE  MILLINO  CO. 
j»el  Monte  Rolled  Oats,  wood,  T.L'O 
t'e!  Monte  Rolled  Oats,,  sacks, 

S  9e-lt>   6.75 

Mills  RoUea  Oats,  wood.  6.75 
Ita  Mills  Rolled  Oats,  sacks, 

2  90-tb    6.35 

e!  Monte  Rolled  Wheat, wood  4.30 
e!  Monte  Rolled  W'heat. 

73-ID  sacks    -3. SO 

C'aso  Uoods. 

Per  cass 
i!f-ra!s!ug  Buckwheat  Flour 

aO  canons.  St-   lbs  $4.00 

S4  cartons.  3  lbs   ...  4.00 

140  cartons.  1%  tbs   4  00 

U;  Flapjack  Flour,  36  2s.  .  4.00 
imola  or  Kutty  Grains,  20 

cirtons,  4  lbs   •.  .T. ;  S.60 

U.  Cream. Flake  Oats.  36  2b  3.60 
IftorOES  Wheat,  36  3  Si. 

la,  24  carl«nE,  l-!b    I  SO 

lui^efiGaB  MMUss  C'J.'s  CeseaU. 


ISO   tbs.,   90-Ib  Backs   6.75 

130  lbs.,  woocf   6.00 

Pacific  Srand  RoUtd  Oats.lSO 

ttfs.   (wood)   ...    6. 75 

180  tbs.,  90-t*  sacks   6.35 

Bohernian  Rolled  Oats,  ISO 

lbs.  (wood)    6.00 

180  lbs..  90-tb  sacks   5.50 

C-'olonia!  Pearl  Rolled  Wheat, 

150  tbs.   C75-Ib  sacks)   3.80 

Colonial  Graiiulatid  Hominy, 

200   lbs    (wood)   7,76 

Colonial  Steel  Cut  Oat  Meal, 

200  tbs.   (wocd)   8,25 

Brewster's  Pat.  N.  Y.  Buck- 
wheat Flour.200   !bs(wood)  8.25 

Colonial  Pearled  Hominy,  200 

tbs.   (wood)   7.75 

Colonial  New  Process  Buck- 
wheat Flour.200  tb.s(woodi  8.a5 
Cais  Ooods. 

Ctlonlal  Ex.    Cream  Rolled 

Oats.   36  2-tb  pkgs  $3.75 

Colonial  belf-Kaising  Buck- 
wheat Flour,   24  3-!b  pkgs  3.80 

Peltijohn's  Breakfast  Gom, 

2-rb    okgs.    to  case   3.35 

(All  prices  Bet) 

SUSCBLLANKOVS  PACKAGE 
CERKAL.S. 

Caoita!   Mills  RUd  Oats,36  2s  3.60 

36  2s    3.60 

Grape  Nuts,  1  ft  2  doz,  per  dz  1,35 

doz   -^.35 

Breakfast  Gem,  case  3doz...  3.25 
Wheatine,  36  3s,  per  ease.  •  .  .  3.30 
Germea,  CO  4-rb.  Dkgs,  oer 

case   .   4.10 

Germea,  JO  ^-Ib.  nkg-s  oer 

case  .   , .  3.20 

Flaked  Rice.  24  I's   3.00 

Dr.  Price's  'Wheat  Flake 

Celery  Food  per  case.  ..  2.85 
Hecker's  Farina,  24  2s.  case  2.00 
Pillsbury's  Best  Cereal  Vitos, 

36   2s   5.10 

Cream  of  Wheat,  3  6  ■^s.. 
Crespo,  36  'Sa    ^'.75 


Snow  Flake.  36  2  s  

Malta  Vita,  U  I'f.   

Our  Mother's  Mush.  36  23  

Tv.in  Bros.  Mush.  36  jo  

H    H  RobbtnE,  Cr'mry  Bkfst 


Per  Bb!.   .]      56  23  .  . . 
Jlonlal  Ex.    Cream    Rolled  I  Carnation 

Kt^ts,   ISO   lbs.,    (wood)  $7.36    '      20   63  ... 

IKRILIKEU  MEAtS  IN  CAK'rONS  PUT  VV  BX 
LOCAL  iaiLLS. 


'\\"heal  Flakes 


ALL  NET 


Csrtts 


Ickwheai,   Flour   I 

Ickwheat   Flour   ^ .  . .  .  | 

Irn  Meal.  White  or  Tellow  

Meal.  White  or  Yellow  | 

liidced  Wheat   

liCkefd  Wheat   

Itbam .  Flour   

Iiham  Flour  ; . ;  

Inajtay,  Jjarge  

Itnlny,  Large  

Itaisy,  Siiiall   

fitalny.  Small'   

,?IcaI.  Granulated   

Jleal,  Granulated   

IsrCut  Oatmeal,   A.   B.  C  

hi  Cut  Oatmeal;   A.   B.  C  

Irt  Barley,  1,  2.  S  

].r!  Barley,  1,  2.  3  

je  Flour  

\o  Flour   

|l,  ii'lo«r  

"#lour   

peal    

f- -^keal   
;Peas,  Tellow  or  Green.... 
■Peas.   Yell<i»^or  Green.... 

Irte  Wheat  Flour  

I  lie  Wheat  Flour   

liwi  Flour  

lien  Flour   

]  na   

»W   

MtAing  Tapioca   

lUnal  Crushed  Oats,  Premium! 


Rt'l 
Pr 

r«i. 


;6-2  lbs, 

;(i-5  lbs 

36-2  tb-s 
20-5  tbs 
36-2  lbs 
2»-5  tbs 
.  136-2  lbs 
20-3  lbs. 
36-2  lbs. 
20-5  Xbv. 
36-2  lbs. 
20-6  tbs, 
36-2  lbs, 
20-5  lbs, 
36-2  lbs, 
20-5  lbs, 

35-  ?  lbs, 
'0-5  Ib.y, 

■.rn--^  lb 3. 

20-5  lbs. 

36-  2  Tbs. 
20-5  lbs. 
36-2  lbs. 
20-6  lbs. 
36-2  Ibij'. 
20-5  lbs. 
36-2  Iby.l 
20-5  Ib?.i 
3B-2  Ibs.l 
20-5  tbs.l 
36-2  lbs. 
20-5  tbs. 
24-1  Tb. 
20-5  tbs. 


53.6:.'I5o 
4.8EI3PC 
2,36liec. 
3,20  25c 
3,60  15u 
4,60|30c 
,|S.S5|I0C 
3.90  2dc 
3.60  : 
4.60 
3.60  : 


15c 
30c 
16c 


4.60|30c 
3.65|15o 
4.60|30i; 
3.76|15c 
4.85(30c 
4.75120c 
6.2014IJC 
6.i'!;|25c 
t.O»IKSc 
J.«0|l5c 
4.60]30c 
3.50116c 
4.50130c 
4.45il.-'C 
5.70140c 
3.00I10O 
3.5i5|25c 
4.30fl5c 
6.00HOC 
3.90ll5r. 
5.35i30c 
2.00|15o 
4.131  \ 


80 
4.00 
2.S0 
2.80 

2.S0 

4.70 


The  Ad-iotate 

Is  the 

LABOEST 

KJLCLV  SITE 

B*tail  Ororerj- 
JOLiRNAJ. 

west  of 

CHICAGO. 


SS 

.\  B  C  Breakf-ast  'Wlieat 

7'J    3's    6.00 

ABC  Breakfast  •V\'heat 

36  2's    2.60 

Nutro.  93    2.80 

WTieaton,  93    6.20 

Morning  Meal,  per  case   2.80 

Fancake  flonrs. 

Uncle  Sam.  36  2s   .1.35 

Encore.    36    2s   3.75 

Grape  Nuts.  No.  22.  per  do:;  1.35 

Olympic  Wheat  Hearts.  20  5s  4.75 

Of:  mplo  ■\\  heat  Hearts,  36  2s  4.75 

Pancake  -  Flour. 20  5k  4.75 

Cake  Pastry  Fir,    20  5s,  4,76 

U.  O.  Cereals. 

Case 

H-O  Buckwheat,  2  doz.  Z-Vb 

pkgs,  per  case   3.75 

H-O  Pan  Cake  Flour,  cse.  3.90 
H-O  Oats  ,24  2's.  per  os.  3.15 

Korn  Kinks,  36  23    3.00 

Force    4.50 

Fi  eight  paid  on  country  shin- 
ments  of  11.  O.  goods  up  to  25c 
par  cent  on  5  case  lots, 

KALSTON  MILLS. 

Ralston  Breakfast  Food 

30    2s    4,50 

Ralston  Barley  Fo'd,  36  2s  4.25 

Ralston  Health  Oats.  36  2s  4.50 
Ralston  Hominy  Grits,  36 

2s   4.25 

Ralston  Health  Crisp  36 

2s     2.75 

Ralston  Select  Bran.  24  3s  2.50 
Ralston  Pan  Cake  Flour 

36  2's    3.75 

Ralston  "Whole  Wheat  Fir 

4    %s   5.50 

Capitol  MUls. 

Per  Bbl. 

Ex  Cream  Rid  Oats.  ISO  tbs  .  $7.2 j 
Ei-    Cream  P>.'!ld  Oats.  ISO  lbs. 

(90- tb     sacks    6.75 

Rolled   Oats.   liiO   lbs   6. 75 

Rid  ^Oiils.  (flC-lb.  sks).  180  lbs  6.25 
Rolled  Oats.  ISO-tb.  bbls.  . . .  6.00 
Rolled  0:its.  SO-lb.  sacks...  6.50 
Pearled  Rid  W heat, 150  tb  ,  .a  4.30 
Pearled    Rid   Wheat  ((6-rb. 

sacks).  150  tbs   3. SO 

Granulated  Hominy,   bbls....  7.75 

Pearlod  Hominy,  bbls   7.23 

Nev,"       Proce.5s  Tiu^it 

i''loiir,    bbls    8.25 

t;i(:^l-<  ut  Oatmeal.  "A"  (liliO 

"B"  (medium),  "C"  (coarse) 

bbls    8.25 

BrewsU'r's  Pat.  New  IMocess 

Buckwheat  Flour,   bbls,  8.2? 

Per  Cass 
Se!f-Ra!sing  Bckwheal  Flour 

20-3'i-!b.  pkgs.  in  cases..  3.80 
Self-Raislng  Bckwheat  Flour 

24-3  lb  pkgs,  in  cases.  ...  3  80 
P'ariua,  24  i-lb.  pkgs  in  cases  1.60 
Mills  Ex.  Cream  Rid  Oats.  36 

2-tb.  pkgs  in  cases...  J..  3.60 
Pan-Cake  Flour.r.S  :'-tb.  plg.i  ^ 

in  cases    3  SO 

Fariiiaceons  Goods  ia  Sacks 

Mauafactnred  by  Local 
Mills. 

Per  100  lbs.  in  lo-tb.  sacks. 
Buckwheat    Flour.    Plain.  ..  .$4.00 

Buckwheat    Flour.    Extra....  4.30 

Bckwheal   r''lour.New  Process  4.30 

Bckwheat  Flour.  Self-Ralsing  6.40 

Buckwheat  Groats    9.00 

Corn    Meal,    Yellow   2.75 

Corn  Meaj,   White   2.75 

Corn  Meat,  E:i  Cream  Yellow  3.40 

Corn  Meal,  Ex  Cream  White  3.40 

Corn  Flour    2.75 

Cracked   'V\  heat    3.50 

Bntire  Wheat  Flour   S.'.-O 

.F'arina    4.20 

Flaked  Pearl  Wht.7-tt»&10-tb  3.20 

Graham  Flour   3.00 

Hominy,    large    3.40 

Hominy,   small    3.60 

Granulated  Homiuy   5.60 

Oatmeal,  plain   4.10 

Oatmeal,  extra    4.30 

Oatmeal,  .^steel-cui    4  So 
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Oat  Groats    4.]o 

Ptarl  Grits    3  15 

Pearl  Barley,  J.'o.  1  5.40 

Pearl  Barley,  No.  £.40 

Pearl  Barley.  No.  3   6.40 

Split  Peas,  TelI..o  w  (.00 

Split  Peas,  Green   S.OO 

Itico   l''Iour   7.29 

Rolled  Oats,  7-n>  ft  10  lb....  4. SO 

Rye  Flour   1.40 

Rye  Meal    3.20 

Wheat    Meal    3.40 

Pearl  Barley,  No.  1,  SB  and 

oO-lb.  boxes    E.40 

Split  Peas,  Yellow.  25  and  50- 

tb.  boxes    S.OO 

Split  Peas,  Green,  25  and  50- 

tb.    boxes    S.OO 

2S-tb.  sacks  deduct.  10  cents  per 
cwt.  from  price  of  lOa. 

50-!b.  sacks  deduct  20  cents  per 
cut.  from  prico  of  IO9. 

PASTES 
Imported. 

Crown  Macaroni, 25  Ik,  pr  pk«  .12 

■■    Spaghetti.    25  1».  pr  pkg  .12 

"    Vermicell!.  25  Is.  pr  pVf  .It 
Imported  Stj-le. 

Bellac    Macaroni.  25  Is.  pr  pkj  .10 

"    Spaghetti,  25  Is.  per  pkj  .10 

"    Vermicelli,    25  Is,  pr  pkg  .10 

■'    Alphabet,  25  Is.  pr  pkg.  .  .12 

W'ash,  Macaroni,  25  Is.  pr  est 

"    PnaghetH.  25  Is,  pr  cso,  1,80 

♦*    VermicclU,  25  Is.  pr  cr.e  1  81/ 

Golden  Efg. 

Macaroni,  48  Hs,  per  case  l.iO 

Alphabets   , .  l.go 

Spaghetti,  4S  >ia,  per  case.  l.g'> 
Vermicelli,   43  pei   case  1  SO 

Koodlej,  4S  small,  per  case  .  1.80 
Noodles,  24  larKc.  per  case..  1  iO 

Mcprelll. 
Macaroni,  cs  4  dz.No.  1  car,  dz  1.20 
Spaghetti. ,C3  4  dz.Nn.  t  car.  dt  1.20 
Vermicelli.  03  4  dz.  Ko.  I  car  ds  1..0 
Alphabets.cB  1  dz.  No.  1  i«ar.  dz  I..0 
Straight  or  assorted  on  above 
No.  'i-,  Kxtra.  per  box.  .   .  .Jft 
No.    t,   B.\tra.   per  box.  .  .35 

No.  1,  Extra,  25  n>i   l.io 

No.  1,  Extra.  50  tbs   2  10 

No.  1.  Extra.  100  lb»   5.01' 

Boyal.  23   non-j 

Qucen'a  Tast".    12  2»  noD>' 

Hugo  and  Tapioca. 

Pearl  Sago   O'. 

Pearl    Taploco   06 

Flake  Tapioro   ,   0* 

Minute.    36- =i   2.75 

Instantaneous,    6O-I3   K.50 

Inslaulaiteoua.    36- *i    Z  7S 

DepartnieDt  ir». 
BItE, 

M.  J.  Brandensteba  ft  Co. 


Japan.  Ty',;oon,  F.iiv.v  'lable}5 
Rubicon,  extra  fancy  6 
"    >L  J.  B.,Double  Dia- 
mond   ( 

Fancy  Head.  Carolina  .  .  6.50  7. 

Louisiana.  Japan  4  (t  I. 

L.oU!:slana     TentEue  t 

Louisiana  Jap.in  Bansai  .  .. 
Hawaiian  

China,  No.  per 

dbl  mt  «.37H  6. 

China.  Mxd.  dbl  mt  4.«0  4 

Patna  Head    7 

Caro  Head.MJB.  40  23,r  20  5s.  . 
imp.  Japan  MJB  40  2 ',» -lb .  . 
Inu>,  Japan  MJB.  10  $-tb .  . . . 
Jafan  Tab1»)  Qiitfin,  3.''  ;-It» 
Japan  Tabic  (iucen,  40  2 H-lb 

M.  FbllUp*  •  C*. 
,Hcrinosa.  Kx.  Fanc;.  ;'i  A  5- lb 

Fiesta,   2'i    and  5-tb  

Ex.   Fancy  Carolina  

Fancv-  Carolina   S.OO  to 

Hawaiian   S.40  to 

Satsuma  No.  1  Imp.  Japan.  . 

Toyokome   

Togo   

HiKO   

Mikado   

Texas  Japans   4.9S  to 

China  No.   1   5,S5  to 

China  No.  2    4  33  to 


0» 

:» 
0.) 
If 

5.60 

fc.to 

50 
.75 
.00 
7,b0 
8.7; 
<.T6 
5.7(1 
5.74 


7.1l» 
•.76 

7.00 
(50 
6.1i 
6.25 
«.90 
9.g» 
i.iO 
6.}6 
5.85 
6.90 
i  Ih 


'•1 
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W,  X.  Weliecfe  &  Co. 

Samurai,    La  Japan.   

Fuji,  Xa.  ■  Jajjaii.  .  '  T 

•■Full  Ya;nia,  La.  Japa'-i 

■W  (circle),  La,  Japan   5. 

■.5n6W  White,  Caro.  Head   6, 

DJa-rSi  Gras,    '"     "  b. 
Paragon. 
Virgin, 

Honeymoon      ''^  ''^ 
tv'atural  '       _       '■  ' 

Mascot;  "  '   

Tiffln.  Caro.  .H'jad  

Best  i'et,  J.apJU  ^'i,    ■ 

Kice  Specialiies. 
Quaker  Puffed,  3  doz  to  case.  ."S 

Department  18. 
LAUNDEY  MATESIAliS, 

This  Dept.  Is  corrected  by 
,i  H.  ^'ewbaufii' &  Co. :  TilluwnB  & 
Bendel, 
AMMONIA 
<Sreex''»  WasUiiig  AHJUiidaJa 
F'^st   grade  absolutely  p»re. 

1  go -Beaui-ne  Strength, 
pint*    3  d02  to  cs,  per  doz,.$l.ej 
ot  =  "i  to  case,  per  doz.  -  ^'.70 

iV  cJai  ,  Vi  do2  to  ca,  per  doK.  "t.bii 
G?ees*s  Toilet  Ainmoula 
Laveiitter  aud  Violet 
Pints  (2  des  ,to  cs)  .$2.50  pr  dz 
Pa»so!s's  Household  Ammenii* 
(Neutral.) 
Pis  ,  2  doz  to  case,  per  do?.  $     '  ■' 
oi-s  ",  1  doz  to  case,  per  doz.  .  6l> 
H  gals.  I'^oz  to  case,  per  doz  4.o0 
"WasUins  Amimoaia 
Standard  Grade. 
Pts,  3  do2  to  .case,  per  doz.. J  -SO 
OXs,  2  doz  to  case,  per  doz..  LIO 

,BluIiJS,  Ball 
Nuremberg,  A,  i.js,  per  lb 
Do  A.  D  .  «,23,  per  m  -  •  ■ 
Do  A.  C  R.,  'is,  per  Ui .  . 
Crown 

German  %s'  per  ft  •  •  -12%  i'- 
Do    >4    "s.    per    n)..._-l4'*  i'' 
Deschamn's  French,  is 

Do  ,    1.2       l^er  It,  

Bluing,  liiquld 

Co'v.inon.  pts.  S  dz  to__case.-  -S' 

qt.   2  doz  to  case.  .  l.-i) 

V       Vi;  gal.  1  clo^  '°  caso  2..>0 
Borax 

20-Mule  Team,  I's  cs  of  2 

?,0-TVfule   Team,    ID-os  cs 

of '4   doz  \ 

20-Mule  Team,   \i  s        ''^  ,  ^. 

(■Less  5  per  cent  m  5  case  lolb. 

Lumt),  :U  lbs  in  box..   <f 

Powdered,  25  lbs  in  box..,-.  --'J 
Oliloride  of  Lime       ^  ^ 

Rrookman-s,  I's  per  lt> 
.'  Do      ^'z's.   per    n>;  • 
Blue  Bel!.  SO  1'!.  Pcr  lb 

O*!,  60,  1 
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Potash. 


Fer 


caso 
a.  00 
•A  nil 


4  00 
4  50 
3.05 
3  10 
3  00 

:',  90 
r..i''0 

:i  90 

.  2.90 
.  1.75 


1"40 
1  bO 


.35 
.'■it  ',-1 


Babbitt's  i  doz  In  case 
American,  4  dps  in  case 
Lye. 

Tomson's  Red  Seal,  4  dz 

to  case 
Tomson's  5 -lb  12  t^  cs.  . 
American,  Is,  4  ds  in  case.. 
Babbit's  Lye.  i  doz  in  case 
Metropolitan  4  dz  to  cs.. 

!3-caJ>e  lots... 

"iSanner.  J  case,  4  doz  

.Blue  Bell,   48  IS  

Jumbo.  48  Is.  . .  ■  

Golden  Star,  4  doz  to  case.  , 

Merry  Nickel,  case   

Merry  War,  case   

Sal  Soda 

California,  .sacks  

California,  bbls  

Dppartmeiit  IT. 
SOAPS,, 

■I'iils  Dept.  is  corrected  b.v 
W  ni-  CluS  Co, ;  TiUmann  &  Bendel. 

Peel  Bros. 

,«ill£   Soap   ^\ 

A.  B.  Nap  til  a   | 

Crystal  Wliitc  •  ■   ^ 

Fern    ;. 

Lily  Wiiito  <  Floating)    ■; 

Mechanics,  SG  cakes  in  bo.-c.  .  ~ 
Meclianics.  50  In  bo.K  (5c  size)  1. 
l^vansdowii.  50  bars  in  box.. 
Pino  Tar,  100  cakes  in  box.  -  S 
Ol'vc  Castile,  bx  doz,  pr  gr. .  4 
Mottled  Castile.bx  1  dz  caker,  4. 
Pure  ■White  Castile.  I'J,  15  or  _^ 

I       ;.'0  bars  to  box    •> 

Siriir-g  Blossoms, bx  3, wrpd.gr  4 
B'  :'.i  Meal,  bx  3.  wrpd,  er.  .  5 
,\ii;;r  i:.i-p,;.  ■<>>;  3.  wrpd.  gr  Ti 

r;iittprinillc.  box 
;  rpeii.  pi'  gross  5 

|.-(','|..,  ..   i.s  '   ili!  cakes  4 

;i  I'.i'l'-M  I  'lowcr,  b.v  3.sr  B. 
I  HI  larii  oatracal.bx  3,-wrpd,  gr  5. 
i>,i,M.,i,     i.x  1  dz  cakes, pr  sr.  4. 
\A  ii    1.1  .fl,  li.-c  I  dz  cakes  pr  gr  r, 
p...  rr.i*  Bouquet, bx  3  wrpd.8;r::4. 
;'iveri    N'arcissus.bx  g.Avrpd.gr.  IV. 
.    i,a  Rosa,  bx  3  T.Tpd.  pr  gr.  .  .  -  'J- 
iMaj"tic  Series  Heliotrope  Jasi- 
inine.,Tcky  Clb.Rose  bx  3.-<v  rp 
•lapan    Bouquet,  bx  3, -wrpd.gr 
Barbers"  Crearn,  0  lb  bxs.  pr  lt> 
Standard  Soap  Co. 

(Jascne.  100    \ 

Top  Notch,  100  10  oz  

Yellowstone.  J 00  It  oz  

Marigold,  100  IS  07.   1 

Kadio.  100  10   

Magno.  100  "i!>  Oii   ' 

Gold  Medal  Borax. 
Purity,     •'Floating'.      fic  „ 
size   

no     UK-  ;,iz,c.    :;o   ' 


35 


.05 
90 
00 
.75 
.80 
.80 

10 

.80 
L'O 
30 

00 
SO 


27 

Peerless  Kitcheli,  100  10  oz.. 
Peerlese  KitchDn,  :0  10 

oz   •  

Swj't  &  Co. 

•rVool  Scap,  10  oz.,  lOOs  

6  bz.,  lOOs-  . ,  •  .  . 
Witch  Hazel  CSwlf  t  &  Co. ) . . 
Oat  Meal  (Swift  &  Co. )...-• 

■White  Ribbon   

Swift's  Pride   

Swift's  Naptha   

.Elko   

Ci-eam  r.aundry  

Snap,  60.  16  oz.  .  

Snan,  100.  8  oz.  .:  ■  - 

Special,  Grocers'  Assnit  tselin 

for  J9.00.  S0%  proSt)  

Miscellaneous, 

Mascot   •  

Millar's  Naphta,  100  14-oz  

Mikado,  20  14  oz  

Mikado,   20   14  oz  

Lenox,  too  

Lonos,  '."0   

Ivorv,  100  10  oz.  

1    Ivory,  100  6  oz  .  -  

!   Falrbank's  ■  Clairelte.  lOn.-- 

Fan-bank's  Santa  Claus,  100. 

:   Fail  bank's  Copco,  100  

'    Fairbanks'  Fairy  Ovi.   be  ■  ■ 

■    Fairy   Oval, '  10c  • 

I   ounuy   MonAay.  lOOs  
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The  GrsnQias, 


$'2.60  i 

4-35  1 

4.20  f 
1.05 


7.00 
4.00 

3.35 

4.00 

4,00 
7  00 

4,-/b 


Pricr-.    per  ..-ajr  

Packed  100  bars  iii  Cm 
Casttle  Soap 

Notre  Dame   

."VS'liite   Virgin,    tb  •  ■  ■  •  J 

■Wiiltc,  Conti 

Mottled,  imported    .  •  ■ 

Clover  Leaf  TV'hitB  .... 


50  large. .  3  50 
100  sinal!  3,»i5 


lilfeouuv,  lUury  size. 611  cakes, 
iodry  size,  30  rakes.  , 
toilet  size,  100  cakes.- 
loilet-  size,  60  cakes.  . 
Sunligii'.  Indry  shape, 100  cks 
Welcomi-,  Borax  Indry  soap, 
i-beerful.    high  grd  indry  soap 
'Monkey  Brand,  100  cakes.  .  .  . 

Monkey  Brand,  50  calies  

Babbitt's,  100   

Strker's  Kitcben;  100s,  .8  oz.  . 
Strker's  Kftcheu,  20's.  8  oz.  - 
Star  of  Kitchen  Band  Soap. - 
Gem  of  Kitclieu  Sand  Soap. 

Tscht  Club  Borax.  200a  

  lOOs   

 '  -20s   

Nun  .Vii       Borax.'  10  oz  

Blue  Uibbon  Borax.  T  uz.  .,. 

8AVON. 
Gilt  Edge.  till'.  16  "3   ■  • 


$4 


40 
80 
4.75 
.25 
.60 

;.?o 

.85 

..00 

.00 


,$3,v.il 


ScourlHB  So«i 

Bou  Ami.  3  dz  to  cs.  P* 
Sapolio,  Vi  srosJ  box,  pK 
Sapolio,  hand.vS:  Ei's  I'S. 

WASHING  POWl! 
Gold  Dust  .^4  3's,  pet 
Gold  Dust.  lOO  10  oat 
.Switt'.i!  Pride,  1.:  oz  * 
ywlft's  Pride,  24  43. 
Lavarine,  36  1  tb,  P- 
Lavaflne.  100  C.c  pkg^ 
PparllnP.  100  i«  oz  plC 
Babbitt's  1776.  6  oz-  J. 

Kleeno,  72  Is  

Kl'E'cno,  24  3s  • 

Kleeno,  100  '.-js...  .. 
Pcefa  Seafoam,  24  3s. 
,    ■•       xoo  li 

Grandma's  Borax,  ptt 

od  24  3s   '  • 

60  %'S 

One  i;aso.  larg«  size,.- 
cases,  largo  or  small.  , 

Departmcutl 
STAKCHES 

Thli!  Dept.  i3  corre<j 
J,  H.  Kenbauer  *  Co.? 

Co.  J 
KImgsforrt's  0«sS 
Silver  Gloss  j'-i 

•'  40  l-2i> 

Cam,    40- lb    boxes  .  -. 
NATIOXAL  STAFC 
Lily,  Sioux  and  Nlagn 

Corn,  40  Is   

i.Jioss.    48  Is  

Gioys.  12  61b  ; 

L.QUudry  (bulk).   5Us.  -  • 
Tioae  Huvit  Bra 

Ocru,  40  Is  

Gloss,    4S '  Is  •, 

Gloss,    12    Gs  v 

Gloss.    fiO-U)  Iv'^  


eiit«,    41    CLAY  ^ 


THE    RETAIL    GHOCKRS'  ADVOCATE 


7  «UI» 


l3,  F?r  n-.  

iJ  es,  per  Stf. 
Murdoch's  Oswegi 
Oswegx)  Corn,  4fi  ic- 
V>lvfi   iT-iosa  '  40  Is  . 

■■  .  i 6a   

I- 


SO 

i-rnon  iU]siS  on  ■ 

.;ure  Sperm  OU.  .  .'.   7,, 

1    P.Mar...  :yli 

ii...  ria.Nuf  on.orcllnary  _ 
•-•'•"■•<«  >:nt  OU-.  Mo.  1.  .  . 

Wklte  l  ead 


:       ri,     40     1  --i  , 

'■.■ll.il.jiJ,              1,.    (.KK^,,|,i  ),i 
lOUct/r,   tiii)ui<.  .[j>.r  1,,T, 
!■"(.■  i'.,ni  .Sli;  ..'li,  ^ll 
<  '  h  i  n  J  .   ^'n  q   

Hfimrtinent 

on  s,  r.\iMs,  ETC, 

T'V''  ^""I^'-        correcied  t 
M  lii((ler-Col)ura  Co.;  U'   i>  i 
■&  Co. 
^  Coal  011 

^\  ater  White,  buJk  

-Wawr  White,  150  deg  buiii" 
special  ^Yater  WTiite,  bulk. 

i'earl,  cases,  2  5s  

Astral,  cases,  2  5s. 
Star,  case.s,  2  r>'s  . . . 
Star,  c;ises, 

^'HO.  bulk   


ill,  t 


.  7=4 
•J '4 


'A;-li-b 


y 

uller 


10  "j 

11  '■■ 

1  ' . . 


V\l.iii;if;.  I.jri'.:|,, 

^  •■il.uv  0,-)it,-  ... 
Khg.   \v„.  i/,;,^ 


1.75 


.  ...  IT  I.. 

. .  .-(Ha 

.  .  .  .  1  ;i 
.  .  .  .  J  K 
.  .  .  .  2ii 

0  '-i 


«;ii«io]lae  :iH<I  Meuzine 

si;  deg.  Gasoline,  bulk   30 

^i'<    (log.    Gasoline,  casc.s 

JJenzine.  bulk    '  '  '  1 

Benzine,  cases  .  ,  ] ' ' 1  <> 
S'Kx  e  Gasoline,  bulli.  ......     1  s 

':aj.oIiiie,  Sfi^de.«.,  h^in. -ll 

.Same,  cases:,  2  Gs  .  .  '   ■  1 

I    i^V,  f^asolinei'i'n'builiyi's 
Y    I.c.l  CroWii  Gasoline,  in  ca.sf-s 
;         -   5s  " 

Motor  Gasoline,'  bull; 

Motor  Gasoline,  in  ca^-..; '  ■■■     "  5 
1  n-ng^.  Dist   jron  Bbls.  or"' 

,t>rum  ,   0,),, 

,  Nc.  4.  ri.ig-.  Dist.,  cases,  s'os  'ii;i 
■    Ao^  2  Eng.  Dist.  iron  Bbls  or  ' 

Drums  .   Qg 

I  TJo.  2.  Kng.  DIst.,  cases.' "2"  S.s!"  .1 3 
^r'  ¥r  f  ^'^I'tlia.  in  bulk.. 10 
\^  M.  &  p.  Naptha,cases,2  3s.lTV, 

„,  .  Turpentine. 

.Slntfly  Pure,  cases.   2  Os.  .  .ST 
drums  of  iron  bbl.s.  .  Tci.; 

lilnneed  Oil 

r^i^r-e,    raw.    bbl.s   5q 

boiled,    in  bbls..!! 

law.  case,   2  5s  

boiled,  case,  2  5s.  .  .  5S 
Cantor  Oil 
J.aker  s  A.^,  cases,  2  Cs 
^•f>.  I,  Cilses  ,2  5'.s 

oz  

4  oz   . .  i  . 

.ft  02   !!!!!!!!!!" 

.2  5-g:ai  tins,  per  gal.!, 
I^ard  Oil 


:<n(l  liit.>5. 

hert.s.. 
'  'OXf-nLrt-.s . 

'Z,  l.]-rr^ 


Thl.H  n»T(.  ts  coreoted  by 
l"a<'.  roust  nUciiK  (•« 

C.WDItS. 

XXX  Peppermfnt,  pals. 13 
Peppermint. ..... 

Tr  Pepnei-inint   

Musk,    iluted,    psiis  " 
Cinnamon,  l,emon,  s'a'ssa- 
1  ras.    Rose .  . 

Mitlg-et  fruit  .   

Onii  vcr.sation 
l-iliiinc  ^^■)a\■. 
Midf^i  L  f'.iin-. 
<-'i"iMi  T.  T  r, 

A^;r..r:i    l.,-:;,,-!,;.;,  ,   , 

CouKh  Trr.uches.  .,-ri.  1 
taglf   Water.«.  IVMiper- 
mints  ,\\•inlel■.^'^ef■u.  , 


KlUed  Canrty 

.  (oU-iJ)  pails) 

''lam  Mixed  ...        '  '  ' 
Jirt.vnl  Mixot).. 
Crooers-  Mixpil.  . 
lanUfto   JJixed  . 

-Xm.'rican  Mixed.   

J  ancy  A  Mi.Kerl  ...      '  '  " 
t  anoy  C.  j\[i.K,^d  .  . 
Trench  S.  Jiix.vj 
rrench  No  .1  ilixnd!!" 
iTench   Extra  .Alixed... 

Lady  Jli.xed   

Itroken  ili.\-e,1  '  


.16 


.20 
.  I 

.1 7 

.IS 

.so 
.so 


.  .  .  f)  1 .. 
..1214 

•  •jl'"'^ 
'.'.I'r, 
.  .15 
. .  1 4 1.4 

.  .IG 
,  .IS 

.20 

.15  . 

.  .  -ji-. 


ii 

Choeplat*   .CUmaW  '.aO-Tli '/ ' 

,.Pail3   ]« 

'-oocGiatp  cnipa  ..  .  •  "ic 

OnocoJale  Non^iireii '  "nrons 'io 

<  nocoiate    Crn^m  'Wibjtl-tu 

i/i  b.>x  .....  I  1(1 

Uarfibaiallow*.   lH,oaitijfV.  I-k- 

It.  uns  .  ^ 

ir>  tins  ...... . 

I>ippin«  Mar.shtnal'lo'wK,' >,'. 

Iti  hoyi-.s  

Ansel  Kooil.  r,.'m  "h'(',vf-s "  " 
iTt-noti  .\oiitrat,  :!0  r,c  .slices 

In  box    J 

Walnut.    Apricot  .Sp;i'nl!sh 

Noug.it,  r,-li>  ijoxfs  .lb...",-, 
^  SuMdrlen. 
Opera  Carmels    . . 
:  Rock  Candy  ,-n-hite  &  red 
'  Rock  Candy,  brown 
I  Licorice  Drops  ... 
I  Licorice  Sticks,  16  to'ttj'" 
;  Ucorlce  Tablet.s,  5-rb  box..". 
'  Licorice  Tablets.  24  00  ')x 
Licorice  Vvuny  Sticks,  100 

m  box.  

7-nuerou|i.'«.   5-  it,   tin!i! !! 

(■'nni  Cooda 

,    „  ^.    (O-Tb  boxes) 
.'V  n.  n.uiTi  Drops;  assf0....9 
V-  ,7-  I)i-ops  licorice  0 

V    il-  J]"nbons,  plain  ipbls  7 
"\    u   """''f-'is.  laticy,  inbl  7'/.; 
A.  I.  ijonobns  .fancy,  crvis 
talized.  .'•.-lb  boxes.  ..  ..:i5 

If'W.iI  On  in  Drops. -, 
Oeniiin,-.  r;,im  Drop.s."  ha'r;j'2.H 
iM   ^    of!'-'. -a ssort.'d  ...  1  4 

Spiced  J»x||y  Drops!." 
New  Turkish  Fl^p. 
Fig-  Pasle  .plain?. 
"IS"  Pa.ste,  tricolor. . . 

Clicwing  Oum. 

Slnprlo  Box 


.20 


.19 

.1.'. 
.16 
.20 
.2.<! 
1.25 
.80 

.65 

.•2.5 


.18 
.  .20 

. .  n; 

.  .17 
.  .18 


1.30 
.70 
.  t;5 
.90 
2.00 
1.30 


1.S 
IG 
14 
IG 


IS 


k 

•stricll.v  Dure  . 
Sup.  Win.,  str.  . 
No.  1   

1  oz   

2  oz  . . .  . 
'4  oz 


Bbl.  Ca.oe 


.60 


31 
SI 
66 
.4.-, 


Cooper's 
'Hxir.-i  .. 
No.  4   . . 


A'entsroot  Oil 


S5 


.  .60 


GC 


Lubrlcatlue  Oils 

bhis  Case 


■-tnr  Cylinder  Oil.. 
Columbia  Cvlinder. 
i^m  Cylinder  Oil.  .' 
.uby  Cylindet'  Oil. . 
jtar  Machine  Oil.  . 
ilar  Dynamo  Oil 
ilar  Spindle  Oil. . . ! 
!iar  Sop'tor  Oil.  .  .  . 
te<l  Enpine  Oil 
no  M  Cylinder. . 
I'^V  Cylinder, 
led.  P.uby  Kng  . 
astor  Maoliiiie   .  '  " 
uto-Cylinder 
as  Rrifclne  .  . 


.60 
. .  .40 


.  .30 
.  .Su 

.  .50 
.  .CO 

.  .45 
.  .«0 
.  .30 

.  .60 
.30 


5  I 


03 


6ft 
3.-, 


Steaul  Panvrork 

Ani.'^^e  Seed  . 
:   Arojviatic  Caohou.s! ' 

Assorted  l^eiiie^ 
;  Assortett  Drasce 
■   Assorted  Imperials 

Burnt  Almonds. 

I   Cara^vay  .Seed  .sniool  h !  !  !  ' 

!   Caraway  Seed,  pearled..  -"2 

'  CaU'i-y  seed  ... 

I  Cinnamon  Beans  largre  redl'i 
Cinnamon  Beans,  imp'eria  17 
C-onander  Seed,  pearled  ''2 

;   Jelly  Bird'.s  K-r^s 
1    Jelly  Cranberries!!!"' 
I  Jelly  Limes... 

Jelly  Raspberries!'! 

Jordon   Almonds,    fine  4-, 

l'\onri}J^^^'°^"^'^  .imitatidi; J !s 
LKorioe  Beans 
Red  Hots... 

Ringed  Marbles..  1 
ifts''  ^'^^^^^  Licorico'Tab 
Sugar  'A'lmotids ! ! ! ! ! !  " 

ougar  Plums;  

Cream  Goodit! 
f  <o-rt)  boxes) 

Fondans  CreainS. 
Hand  Dipped.  ... 
Hand  Dipped,  wl('h"n,'it3 'on 
■l^fuit  and   nut  ices 
Cream  Peppermint..!'" 
Crushed  Fruit  Uonbon.s! 
Chnrnlnteii. 
(5-?b  boxes) 
Chocolate,    plain  .  .  . 
Chocol.ite  .Hand  Made'.'.' 


Sweet  Heart,  per  bo.x 

Sen -hen.  2(i  pieces  

5'!^'«et  Heart.  20  pieces.. 
01  ."f'  Orange.  20  piece.s.  . 
Chic  et.s,  40  r.c  pkgs..;! 
Chiclets,  10  lOc  pHgs 
Nenton-s  Pepsin,  20  pksrs.'." 
Pearlo,  40  5c  pocka 


I>ppartnient  21. 
CBACKEDS. 


.00 
.KO 
.60 
.60 
,1.2.". 
.SO 

1.00 


14 
..17 
.  .  17 
.  .  17 
.17 


.  25 
.16 


,'0 
o  r 

!i6 


.14 


.20 


14 

.  2(1 


Chocolate  Dipped  Boiibons.  .20 


Aniivialq  ..  :  

.-\  nlmals> .  iijedl-  ..,.!.,' ! 
A.ssorterl    .  .      . !,' 
Assorted  Rxtra' ! !'!  !'! , 

A.s.sorted  .   " 

.Assorted  ICwia   ! !! ' 
Automobiles  ...... 

As.oorted  Finirers  ' ! ! ! 

Boston   

Hutters,  Templar  !" 

Champions   

Choolate  Wafer  !! 

I 'fion  Taffy   !  ' 

f'oeoanut   

Currant  Cakes'!!!!" 

C'lirnliills   ' 

Cherry  .Marsh maVlo V 
(. racker  .Meal  .... 
Cracknel,  plain  !! 

Creole  Belle   " ' 

Daint.v  Chip  .  . .  .  ! 
Dainty  aiarshinaiiow" 

Dif,'estives   

li^Kff  Jumble  . 

Fit-  Bar  ...  . 

Fruit,  Iced,... 

Fruit    Biscuit  .!!!!" 

Fine  and  Dandi-'!!!' 

Fruit  Sultanas   .  . 

Golden  Cream   " 

Graham  rjems 
Glnsrar  falce  .  . 

Clnsrer  .\ut    ".■ 

tJrah.-im   

Hl.i;h  Tea  ..;!!!C{."" 
Itotipy  Oomh.  Iced 
H(jticy,  Friatea  ...!!!!• 


..    .12  IS 
.■  .T5 
.  .12 
.  .14 
•  .U' 

.14 

.12 

.1,5 

.09 

.0» 

.09 

.IS 

.15 

.15 

.12V4 

.11 

.1.S 

.«« 

.16 

.14 

.16 

.09 

.14 

.11 

.15 
.74 
.l.S 
.14 
.15 
.09 
.)'> 
.11 

.in 

.IS 
.14 
.14 


■  Jeonie  Una 
t^eiVon  fr.ap 
lia  Orar.il  . 
Leirton  Bisru.i 

i.itti.-  r.sypt 

/-iinUi.  OakJit^' 

.Moaitor  .  . 
Ntarililnollmv 
.*«'louat  s    , . 

<"'t-..nife  War.  f 
Oy.sieretls   .  . 
I'ilot  liread  . 

I'ri-tZHi   

I'opular.  lli<f«.d  .  . 

I'l.nlos   

rilot.  h'.xtra  .  .  .  !  ! 

Fretzelletts   

HJneapple  Delight 
Hed  Cross  Oystrt- 
So  lien  Snoivflake  .  ! ! 

Snowflake    "  '  ' 

Seed  Cake    .  . 
.Salted  Finders  . . ! 

Snovball   

.<?aloon    Pilot  !!!!! 
Susar  Cookies  . 

foda   ■ 

Soila.  Kxtra  !!!!!!!!! 

.Soda.  .Saloon   

.Soda  No.  1  (5c  neller)  iiAz 
Soda  No.  2  (Irtf  sollerl 
Soda  N'o.  3  <25c  seller*.! 

f^oda   

.Soda  KVtra  .!!!!!!!!'"" 
.Strnwberrv  Wafer 
;    Star  Butter  ...  .!  ! 

Vanilla  ni-t^cuit   .  . ! ! ! 
'     Vatiliia.  Situji  .!!!!!!' 
Wafer.'",  .X.s.snrted  ! 
AValnuis.   Marslimariow  ' !  !■ 
'Your  .Sn-eetH  .... 
'    JCephyr    rilot  ..!!!!.!"' 
P-'iK  Four  .Snap.a,  doi"""- 
Hailrnad  Lunch,  doz.. 
Gin;trelfe-I.emonetts.  cliz 
:  ChocoIetls-Str-(vbrveits.Tlz 
Banquet  l.unoh  (rarton.i) 
Bantjuet  Lunch,  j-m  tins 
;    .Saline  .Snovvilake.  2-tr>  tins 
f.rahan)»,  J.ih  canons,  doz 
Del  Monl«  fea  (carton)  dz 
"  a  I  er    . .  

!DepartnioBt  2*. 

FAXCY  GROCEniES. 
This  Dept.  la  corected  by 
Wellman.  I'eck  it  Co. 
TS-elUnan,  l-e<  k  4^-,,.;  rioa,  Uios. 

Uoiiilllou  CaiMolrs. 
ABVtr'.s,     111    c:.p.ii|,VH    i„  l.nj 
»*r  di>2  bo\,.s  .... 


14 
.14 
J  J 
Ii 
1  I 
I  « 
<4 
14 
I  4 


1  ■  U 


1 1 
IS 
.«« 
.11 
.M 
.12 
.10 
.10 
.»7 
.12 

-«i:Vi 

.07 
.07 
.5ft 
.OS 
.SO 
■  0614 
.07 
.14 
.Ot 
M 
.  IV 

.!«; 
.It; 

. 

.09 

..'■.ft 
1.00 
.f.O 
.50 
.15 

■  .::u 
..".II 
1  iiij 
.75 


MEI:K  EXTH.%CT 


'  Ilex,"  2  oz  per  doz. 
"       4   oz    ■•  •• 
"       S   az    ••  •• 
"  18   oz       '•  '• 
Mar.ihalls  2  oz,  per'cioz! 

■*  oz  .  per  <lo».  .. 
T-leb.K  s  2  oz,  .12  12p  to  rs, 
H  oz.ie  12,  lo  c» 
S  oz.  s  12s  to  cs, 

r  ....   .^'^        *        'o  <■». 
Libby'f  <;  o«.  per  d.ia  


. .  .  4 

. .  .  s. 

..14. 


4  fiz 

.S   oz,  ^ 

"   ic  oz,   "  •• 
_  Cnlier*, 

Capote.t.  1  d  In  case.. 
.Nonpareil,   sinoll    .  ■. 
.Nonpareil.  large  ...!!' 
.Nonpareil.  Imperial  'ti'i"!, 

.  2    Hire. . 

.    4     ■•     .  . 


. . .  4 
d«  4 
••  « 

15. 
"  2». 
.  .  4 
.  .  !( 
.  .11 

. . 


.00  1 

. ..  1 

irt! 

20. 

37  : 


Tlio  .\<]rftra(e 

LarKc-l  (  irturaJion 
of 

Any  Tradp  Paprr  on  the 
THollio  (  oast. 


SI 

CnOCOIAXJES. 
Baker's. 

eat*  f»i^         im  Saitol  N«.  Mr  f 

'S 

COCOA 

>AND 

CHOCOLATE 

LS^^f  Pfi  48  HIGHEST  AWARDS 
v'^?:^i.   IN  EUROPE  AND  AMERICA 

WALTER  BAKER  &  CO.,  Ltd. 

(EaUbluJied  1780) 
DOMCHESTER,  MASS. 

Vcr  Lb. 

l^jiiuin  No.  1  ChocoUtc.  12  »nd  2J>  lb. 

iio?irs   

Vuiiiia  rbt*coUte.  6  unri  ]'J  lb,  'o.  ixci 
(Ici'tniui  Sweet.  G  and  1*'  lb.  b...xf5       .  . 
brrkWiiit  Cocui.  M  !!..  Una,  plain,  6  11). 

Ll,.^<-.   

Uitiihli-l  11).  tiis-i.  l::  II)  I'.iM 

C'rjKvkcJ  ("*n.  a,  lb,  p.":s..  II).  b.xcs 
<'*ruu»a  Swcrrt  Chu  i-Utc,  G  lb.  U)X<t.  . 
£.,l.it)le  Ci.oioUtt:  (hot  or  cjld  suUa).  I  lb. 

...   

German  Sweet,  fi-lt)  boxes  ',4s 

and    Us   25 

Kagle.   12   Is  25, 

Premium.   1  J  l,s   rU'i 

Vanilla.  12   Us  44 

Fowderetl,   lis.    Vis,  Is  12  lb 

boxes   30 

Subject  to  quantity  discounnt. 

Gblradelli's.    In  paper. 

Hagle.   24  1-Tb  22V^ 

JOagle,   12  1-tb  23 

IDagle,   12   Vi-ih  24 

Kagle,   12    M-Ib  25 

Ciescent,  li.  5  to  lb  I8V2 

Orescent,  12.  6  to  I1>  la',-; 

Oal.  Sweet,  6.  B  to  lb  ':r,'/^ 

Cal.   Sweet.   12,   fi   to   111  21 

Monarcb.    12  and         llj  27 

MonnMh.   12.   1-ri)  21) 

Moiiarrli.    12.  IT)  27 

.Slav,    24    1-lh  i:)'i 

y.l.if,  1-lb  20 

Ground.    In  tins. 

nhir.Trrtelli's,    12    l-tb  2SVi 

24    1-rb    tins  ....2.S 
fiO    l.tb    tins    .  .  .  .27',i 
fiO    3-lh    tins  2G 

00  .T-lb  tins   2tl 

GO  10-lb  tins  2:1'i 

1  3.''i-lh    tins    ....  2r. 
Tn  delivery  o.ises. 

nblrardelli's.   GO  :;-tb   tins.... 26 

Venard's,  24  1-Ib  tins  21 

Venard'K.  20  2-lb  tins  20 

Miner's,  12  1-lb  tins  2SH 

Miner's,    24    1-lb    tins  2S 

illner'3,    20   S-lb   tins  22 

COCOAS. 
Baker's  BTcfst,  ',23,  Is  and  53.42 
Van  Houten's,   VtS  and  y3S..83 

Houten's,  Is....  80 

noval    Dutcb,    12    VtR  77 

Royal  Dutcb,  12  Is  CO 

BpP's,  14  >,is.  •  3S 

Pry's.    12    'is  39 

T»-«6b's,  6   ',;.s  23 

T.owney'B.  G   i,;B  37 

raiirai  delli's  Bkl'st.   G       s .  . .  .  40 'i 

Bkfst,     12     'as  40 

Impri,    fi  &  12  '..8.52 

***»tV»  Bkfst,  C   Vis   37  Va 

»»i«er'«  Bkist.   «   l-5s  3fl 

Van  ICniaen'B  Duti^n.  i-ib....<>o 
Van  EniO""'*  Dutch,  ',i-Ib.  .  .  .70 
Vsifi   Emdon'a   Dutch,  V;-lt>..75 

Cereal  Coflfcse. 
Postum,  24   '/i's,  per  doz....J1.3G 
«oituni,  36  I'B,  pfir  dcr»  ,  2,25 


11 

Chjjtaey. 

Boinbaj,  asserted  qts  $6.25 

assorted  pts   4  00 

Major  GTfy,  qts,...  7  50 
"     ,  Major  Grey,  pt9.  ...  4  50 
CIDEB. 

Mott's   boiled,    doz   qt,«   3  25 

iviunroe's,    i'hampagne,    doz.  .  2  Sii 

tiuiJed,   doz   ■.'If, 

fildwell's.     "        "   ;;  f,0 

coco-^Nrr. 

Buker's. 

Baker's  Drifted  ."^now.  pails  14 

Bbis,    12G    Itis   .  .13 

Brazil  shr'ded  or  Table,  Talk, 
long  thread.  20-rb  pails  lb. 14 
l.^iO-lb   bbls.   per  m.l3 
Table  Talk  in  parchment  bgs, 
cases  of  30's,  CO  Mi's  or  30',i'B 

and  15  I's  14'^ 

Scbepp'8. 
Shredded  l-tb  pkgs,  per  rb..23 
V-i-lt)  pall,  per  lb.  .24 
"  '4 -lb  pail,  per  lb.. 25 

"       12   5c  pkgs  47 ',4 

Diinhntn's. 
Shredded,  l-tb  ppr,  per  tb...27 
'i-tb  ppr,  per  lb.. 28 
"         '/i-lb  pksg,  per  lb.  29 
COI  FEE  .SITBSTITCTE.S. 
Pnisliini  Cereal. 
>.'ii.  1.  2  <lz,  r.rnl  pkgs.  per  Az  t.Zf: 
.\'n,  :!.      .iz,  Irg  pkgs,  per  1I7.  2,2.''i 
N'li,   0,   1   dz,   Irg  pkgs,  per  <\7,  :'.2r, 

EVAPORATED  :Mn.K.'<. 

BORDEN'S 

INYII.K  CO. 
All  Boi'deu'tt  Brands  Ciii.iranleed. 


IS 

GELATENE. 


'<  £ug;le  Brand — 

I     Condensed  Milk,  4  do/   (t.KO 

Pioneer  Brand — 
Evaporated  Milk  (Tfnsweetened) 

Tall  Cans,  4  «loz   4.2.5 

Sttiall  .Si/e,  4  doz   S.OO 

I  Challenge    4.65 

;  Floral   .   4.50 

Rose   1  .  4.75 

!  Bordcn'8  M.ilted  Milk. 

:  Trial  size,  pe  rdoz  90 

i  Small   Size   4.00 

Large  Ize    8.00 

Hospital    Size  33.00 

I  Alpine  Milk. 

20-oz.,  1  to  5  case   4.05 

'  20-oz.,  5  to  10  ease..   4.00 

'  20-oz.,  10  to  25  case   3.55 

I  20-oz,  2I>  to  50  case  

I  20-oz,   50   cases  or  more.... 

8-oz,   96  to  case  

I  Gal.,  6  to  case  

j  Carnation  Milk. 

I  20-oz,  1  to  4  case   4.05 

j  20-oz,  5  to  9  case.   4.00 

1  20-oz,  10  to  24  case   3.95 

!  20-oz.  25  to  49  case  

Gal.,  6  to  case,  10c  less, 
i  Miscellaneous. 
:  St.  riiarles.  4  doz  in  case -.S"> 

]  Si.  Charles,  5  rase  lots   4.40 

.lersey,  4  doz,  per  case   4.00 

'  i^ily    4,25 

j  Highland    4  25 

Pet.  Fam,,  4  doz  to  case....  3.35 

Baby  Pet,  G  doz  to  case 
Cottolene. 
Single  cs,  5  cs,  10  ca,  25 

Bmall    ....7  25       7,15    7,10  7, 

,lii[.-dlum  . .  .7  25        7  15    7  10  7 

Large   7.25       7.15    7,10  7, 


,00 


(Straight  and  .issi^ried  flavors: 
Raspberry.  l^emon.  Stra\vb(^ri\. 
Or.mge,    cherry.  Chocolate.), 

l;arge,   3  doz,  per  doz   1  20 

Small,  3  doz.  straight  or  as- 
sorted, per  doz  90 

Silver  White  Keystone,  per  dz  1.00 

Minute,  per  doz    I.OO 

Knox'.s,   per  doz   1.25 

Knox's  per  gross  15.00 

Knox,   Acidulated,  per  doz.  .  1.20 

Cox's,  per  doz.   1.15 

Keek's,  per  doz   1,10 

Plymouth   Bock    1,20 

(I  doz.  free  with  2  do?.,) 

.Sheet   :!5 

Glutirer  ConfeetionH. 
China,  pel'  oa.se  of  (I  stofle 

jar.s   .  2.50 

China,     Chyloong  small 

stone  pot.s,  per  iloz  

Crystallized  glace,  >,^-lh. 

tin,  per  iloz   a. 50 

Hops. 

No,  1,  U  lb.  30-Tt)  box.  lb.  .  .  , 
No,  1,  1   lb,  .20-nj  bo.v.  lb.  ..  , 

r.es.s    ilian    .'lO-tli  boxes  

■Tinikel  TabletN. 


.30 
.30 
.31 


1       doz  in  container,  per  dz  .SO 

I/emon  Sugar. 

Gilt  Edge.  24li>s.  per  doz..  1.37',2 
Gilt  Edge,  24  I's,  per  doz..  1.85 

T>ime  Juice. 
Tahlta,  24  8  oz,  per  doz....?1.25 
Tahila,  short  measure,  Ifi-nz.  1.50 
Tahita,    full   measure,  32-oz..2.50 

Tahita,    bulk,    gal   l  OO 

Olives. 
Bottled. 
Queen  Olives,  10  oz,  oval, pts, 

2  doz    3.00 

Fluted  Stuffed  Olives,  5  oz., 

«'.  doz    1.10 

10  oz.,  oval  olives,  pts,  2  dz  2,50 
Baby  Pimolas,  10  oz.,  2  doz.  .  .3  G5 

B£,by  Pimolas.  24  18s  'c.25 

Manzanilla,  8  oz,  4  doz....  1.25 
Manzanilla,  5  oz,  4  doz..j.  1.10 
American  Kipe,  pts,  tin,  2  dz  2.25 
American  Ripe,  qts,  2  doz.  .  ,  3.75 
Old  Mission  Ripe,  pts,  4  doz.  l.SO 
Old  Mission  Ripe,  qts,  2  doz.  3.25 
White  Label,  6-oz.,  Manzanillas. 

Per  doz 

5-oz.,    Manzanilla.....   1.30 

S-oz.,  Queen    1.85 

10  oz..  Queen  2.35 


14  oz  , 

Quesn   

22  or,. 

Quesn  

  ti^lS 

12  oar.. 

64  cz  , 

Queen  

 16  00 

D   oz  , 

Stuffed   

  1  30 

iC  cz  , 

Stuffed  

Olive  OU. 

1  doz  qts  (California)  per  dz  8  (Ui 

2  doz  pis,  (Califi>rnla)  per  da  4.25 
4  doz  '  ,  ptsiCaiifornla)  pr  dz  2,Z5 
Callon  tins.  "  each.....  2,50 
',2  gal,  (California)  each   l  5« 

NJoelle  Brand. 

4   doz.Vj   pts,  case   9,00 

2  doz  pts,  case   8.50 

1  doz  22  oz.,  case,.   9.00 

1  doz  qts,  case   s.OO 

Old  Mission. 

1  doz  qts  .  Case..   8. 00 

2  doz  pts.,  case.   9.00 

2  doz  Vi  pta   4.80 

Orogan's  Purity  Olive  Oil. 
Qts.,  G  to  gal,  12  to  cs,  pr  cs. 
Pts,,  12  to  gal,  24  to  cs,  pr  cs.  . 
'.'2  pta..  24  to  gal,  48  to  eg.  pr  cs 
Cal,  Can,  8  to  case,  per  can, 
',<•  (la I  Can,  12  to  case,  pr  can 
Mushroom*. 


i  Heron's 


7.50 
8.00 
8,50 
2,411 
1  3u 

doz 
....  $3,.".fl 

  3,00 

....  3,0(1 
....  4(10 

Peanut  Butter. 

2  doz  to  cs,  per  doz  2  40 


I.,e  Court,  100  to  case. 
Ua,  p'orrest,  100  to  cs. 
Hotel,  100  to  case. '. .  . 
Fancy   Stuffed,   pts.  .  . 


Imperial,  2  dz,  No.  T4,gl3ss,dz  I  10 
2  dz.    No.      glass,  dz  2.10 
•'       1    dz.  No.  1,  glass,  dz  3  ^'5 
Peels. 

Citron,.  25-rb  hoi.  ~.  23 

Citron,  lO-m  box  23U 

r.emon.  25-lh  box  15 

l.emon,   10-lb  Ijox  

i)i-ange,  25- lb  box  14 

Grange.  ]fl-tb  box.  l*Vi:8 

riam  Paddlns. 

Curtice,  Individual,  doz  Jl.lft)^ 

"       No.    1,   doz.   2.0(( 

"       No.  2,  doz   4. 

Noi  3,  doz   H.5ni.| 

(i.  &  D.,  Is,  2  tioz  to  cs,  dz.  .  2,50'* 
2s.  12  to  cs,  doz..  4.50j 
"       3's,  K  to  case,  doz.  .  C.50,s 
"       4'3.  6  to  case.  doz.  .  S.S$l'\ 

R.  &  R.,  Individual,  doz          1.00  , 

"       I's,    per,  doz   2.65 

"       2's,    per  ,  doz   4.60  I 

"       3's,  per  doz   7.10  | 

Salad  Dressingr. 
Durkee,  small,  2  dz,  per  doz. .  2.50.1 
"       larffe,  1  doz,  pr  doz  4.2i 
picnic  size.  4  dz.  pr  dz  T.tSfl 
My  Wife's,  1  doz,  ifi-oz.  case 


HOOPER  &  JENNINGS 

Importers  and   Wholesale  Grocers 
Teas,  Coffees,  Driad  Fruits,  Provisioos,  Cigars  aod  Tobaccos 
462-46S  Bryant  St.,  bet  2nd  and  3rd  Sts. 
Telephone  Temporary  674  San  Francisco 
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IS 


Dej^arifflcirti  SS.  ? 
P1C£L£8,  tr!(if^!lK,    i;EtIi>H£S,  UTC. 

thli  t^epartment  U  torm^iW  eacij  treoU  t>y  the  ratUl«  Tiaerar  # 

F1CKL£S  IN  BttK 
Califernla  Home  B-ranrt 

Soar  Sweet 


IJiiiioi  nly  Assorted.  I'.v  tland  and  Cuafil 

1 

I'll 

t.b! 

1  . 

1,1,1 

1^ 

>bl 

lo 

u  sal. in; 

.:;  2 

sal. 

1  '■•  ~ 

hI. 

!^ir«oial  «)inall  tiherkin»  j 

I 

1 

•i 

i  ■-' 

.'.-.« 

1.;  hill.  (lOflft,  U  bV)!  30OO  1 

i 

1 

Sipeciol  Miiall  MU«(1  1 

1 

■li 

09 

v: 

GO 

yaiue  count  | 

1 

i 

Uhcrkius  1 

i 

1 

■21 

00 

11 

00 

'i   bll    1001),   U   IjIjI-   -«00  1 

1 

Mixed  1 

1 

I'l 

00 

n 

.00 

.     ,   Same  count  1 

1 

1 

IKpeclal  Hmall  Medium  fick'tes  1 

H':  bbta.  .;;000.   'i   bbls.  K.«0  | 

lo 

00  1 

7 . 

00  1 

IS 

00 

.  iO 

1 

1 

SpeUitt  iSmiill  aiedlum  Mi.ved  1 

00  1 

7. 

00  1 

IS 

00 

.it 

t>aiuo  count  1 

1 

1 

Jimal'  Mediam  riekles  1 

00  j 

«. 

&0  1 

10 

00 

s 

.00 

'A  libls.  iOOO.  U  Ijbls,  1000  I 

1 

iSimall  Medlutu  SlUed  1 

le 

00  1 

6. 

BU  1 

16 

00 

s 

.50 

Same  size  ,  | 

1 

■1 

.00 

t'boiT  Chow  1 

t 

1 

in 

.00 

s 

f)ILtS" 


1'.  bbl 
1000  I 
9.50"| 


bbl 


Packagel    Bbl    I    Bbl'   |  %  bbl  1  bbl 
Counll    ISUO    I   1500:    |  1200  |  KOO 

r~i5-6'o~i  i*7fio  I  io.oo  j  'c.bo 

bol.,  S i3."6 0 y  Vihhi   Vj .  00  p  1  bb L. _« .  0 0 .  

^    ,  California  llome  Brand. 

!»our  and  V^eet,  (IMain  or  Mixed),  Oeriiian  Dill,  Chow  Chow  and 

Oionnn   


rluuibo  DiUs.- 


Smli  Mdl) 


No  3 


Dills 


.Sn-t  ,S>vcc.t  g  I  1  j;  o 
Jlid  I  GUcr-:  £5  I  2  = 
gets  Jiins    "  '  c;0  i  f«  O 


JJarrclt!,  50  Gals.  

'i  Barrels,  .13  Uals... 
U  Barrels  l(i  Gals.  .  . 

Kfe.«,  JO  Gals   

Kcb:-.  .'.  Cials  

rai).'^,   5  qals.  . ,  

rail?,  i:  sals  

.I'alK'.  I  garl.  .,  .V:  

Krl  Ueg."i.  lCl>,  S  S^l!!.  .  . 
«r!  t^c's;:,  .ll^  <  g-ala.  . .  . 
Sd  kcB*.  J*.  "'-3  i;A\a,,. 


|.?0.36l?0.33|$0.2S|S.'0.28|$O.6O  i$0.55 


f. 


.as  I 

,401 

i 

1  .Ml 
I  Ail 

1  .o:'! 
I  .cr.| 
1  n.ooi 

!  1.T5I 
1. 1.-51 


:37i 

.351. 
..»ll, 
.M! 

.oot. 

.'jO|. 

US  si 

1.15|. 


.30]  .301 

.31j 
.301 


2.001 
1.00] 

.s:.| 


,3S| 
,501 


.70 
.70 


l.aOj  3.00 
1.001  l.TG 


I  .70 
I  ..SO 
I  G.OO 

I  -j.-s 

1  1.60 


.60 
.70 


ISO. SO 
.SI 

.S'i 

1.00 
I.IO 

7.L>r. 


•.'.00 
1.50  ■ 


IBodr  (I'lalK  er  Mixed),  iieruan  tlilt,  Chovr  Chow  and  OBiovii 

Midffcls  Small  Medium  Selcet'd  Dills  Cbow  Oliiotis 


N^i'rclf 


50 


Ka  Is  . . . 

>■-'  ffals.  . 
10  gals. 


Bar  rclF, 
Barrel?. 

5egs,  10  BHls   

!ga,  6  gals   

lis,  3.  gal.<i   

ills,  I  kal  

Iml  Kegs.  lOs,  S  fsal.^.  . 
|f*lid  Kcg.s,  Gf,  i  sab!.  .  . 
taiid  Ivc^i--,  M.I.  2V.  gal.^. 


I 

No3 

Gcr 

"s 

■col 

S 

Noll 

IrtT'  ! 

man 

'5  'I 

slnl  |I\Idn 

slot 

B»ils 

C5 : 

|S0.33iS0.301?0.-.'.-.!S«.*5 

so. 32150.2.". 

1  .351 

.3.-' 

.271 

.27 

.341 

.2  7 

1  .371 

.31 

'.29i 

'.20 

>  .36 

1  .311; 

.30 

.3) 

.38] 

.31 

1  .'11 

.3^ 

• 

,<0I 

1     .51  i 

.17 

.■BOI 

.10 

!  .011 

.4b 

.601 

.50 

(l.OO 

i.Voi 

2,50 

3.201 

2.50 

'  i.tj.:! 

1.50 

..sol 

J.Sr. 

3. col 

1.2.-> 

1  1.151 

1.00 

-.701 

.90 

1.101 

1.00 

California  Home  Brand 


Ifti;  Top — Knglisli  or  Octagon 


10   py.  I  '.'~  Tt.  [    Pt.  _|  Ql. 


IjlirUlns  Sour  .  . . . 

If>ed  ri.-UlcT  

I^w  CMiO'A'   

I»IJ  (Jniou^  

lJ«et  OherUina  . . . 
Ifiept  Miijl  Tickled, 
ifef  GurVen   


1.3.j 

1.60 

2.30 

4.r.o 

1.35 

I.SO 

2.30 

1.3-". 

USD 

2- 30 

i.OO 

1.73 

I  2.00 

l.7r. 

l.!»0 

m 

G.OO 

1.7; 

1.90 

B.pn 

- 

2. 7.5 

5.00 

American  8(3 le— .Square  Bot<  Kng;.  .iljle,  Roantf  Bol. 

r't'ts.TQt^.  I',>  Gall^Gai! 
1.7r,  I  3.00 
1.75  I  3.00 
1.7:,  '  3.00 
I  3.00 


Werkina  I  1 

tlxf  u  I'ii'klcs  . . 


Kow  Cho'A- 
'caliUi  .  .  <. . 
CTioan  It- 1 
il.  Onions,  . 


0 

•t.20 
t.VO 

It. 20  I  ] 
U.2U-'  1 
11.20^  !  1 


(i.^)o 
.0.00 


\:j  l'ti,-|_I't. 
•1 

'i. 


«0 

00 

00 

00 
00 

3.00  1  5.00  I  1,20  I  1.75  )  3.00 


1.20 
1.2.0 
5.00  !  1.21) 
.00  '1.20  1  1 


1  3.00  I  r-.oo. !  1.20  I  1.7.5 


TOM.'iTO  C.\T!<Pr, 

.lus'S.  wcr  Jug- 


(Tn  Glass,  per  dox. 


iVi  Pt.!  Pt. 


Ql. 


in  Oial.  Tins 
Gl.lJ  Gal.;?  <3aI.|ISi  r.t..n;i.^(.tj) 


:eli:  iloiiie  Brand 

*t<IKfe^i   

"*Mt   

•«*» 


.70  i  1.0(1  !  1.1(0 
.511   '     .XTi   I  1.61)- 

.3;^  j    .00  !  1.20 


.r.» 


ADVOCATB 


57 


49 


I'omaU)  Catsuii— Ib  Bulk. 


Pbi. 

50  Gl. 


Csk.  Home  Brand. 

iiaurise   

!jun.5et   


.Cu 
.•15 
.35 


'.•  pbl.  '<  Bbl.  ,10UI.  oOl.  ndttJ'd  He«» 
82  Gl.    Itf  01.    Koy    Ke?    :0  s      O  S 


I    .00  I  I  .tiS 

I    ,jO  i    .Ui  I  .oH 

I  ■  .-to  !   .4;  I  .IS 
TAitLb-  ftAtCi:. 
In  (jiatt. 


.70  I  ».50  j 
.00  j  4.00 
.50  I  3  75  I 


■.■.fi  I  2  on 
2.60  I  \  fi< 
•.'  00  I  I  511 


CJil.   Home   Brand  |  2.00  '  3.00  I  4.00, 

Worcestershire   ...j  1.00  I  2. 00  I  3.P0 


2.60 


rts. 


Chcstershire 


III  .'u;," 
I  Qls.J^lJ.-jJJai;  l_Gall 
■75',  1.2;' 
55. 


.80 


2  Gaiii  ■'<'*n^ 

i;:25'fr  .s'5 

•.'.00 

1.2" 


 1    .75  1   I.^M  <  3.2!;  II 

 'l-kble  ."^Muce  in  Uiilk.  ^  

YBbisl'jbbl.sl'i  bbi;  io'o  Pd  O  nlHftnd'ard  K. 
^T50l>T! 


G  !  i«  6  ]  iCftf  (i  Kcs  i  IP's  1  "b'e"!  s'» 


Cal.  Koine  Band. 
Worcestershire  . . 
Clic-itersliire   


.so 


,S2 
.87. 


•  1 

.Si  1 

1 

.80  1 

.Sf 

7.00 

1 

3.00  1 

.61  1 

.03 

COO 

S.SO  I 

2  00 

Commercial  Wioo.  Cider.  Hall  or  S|»iri(  ^  ineicar 


TSarrels    . .  ^. . 

.narrels   . . 

Barrel."!  .  . 
10  Gal.  Kcffs 
4;  Gal.  Kcg.^  .  . 
r,  Gal.  Kess  . 
4  Gal.  fCcgs  . 
I!  Gal.  Kq»«  . 


j  40  Gr. 

50  Gr.  1  fiO  Gr.  1 

70  Gr.  1  8U  Gr.  1 

»«  Gr 

.14 

I  '.It! 

.17 

.18 

.2» 

.m; 

!  .IS 

.1» 

,iD 

.33 

.21 

.IS 

!  -'i?. 

.21 

.34 

.2t> 

.28  . 

'.it 

.C« 

.2's 

.20 

i  '.ii 

.23 

.24 

.20 

'     .2  + 

.23 

.28 

.2,"C 

i  .24 

.25 

.20 

'  .2X 

.24 

1  .ii 

.27 

.2S  . 

.50 

HIGH  VK.\UK  VINKOAKS 


Barrrlc 

',3  OM1 

-  i 

California  Tied  Wine  Vincyar  

 31) 

.^ppl«l  .Tuiuo  A'incffar   

.30 

California  Homo  Brand  Pure  Pickling  Vinegar.  .  . 

.25 

.30 

Cases  of  ouo  Cozi'u  uarts  

2  r.o 

KKLISHUS  .*M>  COXUIAUJNTS. 
MJucellaueouR. 


.1.20 

l.7.'>  1  2. ill!  1  1.35 

Chili   Saucn  '. . 

1.7;  1  2..';o  1  i.n.'s 

pRlad  Dressing  

;i  I'.it 

1.75  1  2.50  ' 

California  Home  Rraatl 

 _.  :  _|  S  oz  I  M  6t!  ris  1 

Sweet  nelish  

F,ast  India  Relish. 

 ..!   .!>5  1  2.00    2!7r.  1 

1.00 

.;'5 

1.10 


1.50 


!«al!>d  Oil. 

Tierces,  about  50  g-al.,  sal.- 
1  sal.  tins,  lu  to  ta,sc,  sal.... 
0  Sral.  tins.  1  to  oase.  sa'.  •  ■  • 
'r:  sal.  tins.  20  (o  cas<«.  gal.. 
Cviuart  buttles.  12  to  case,  do'<; 
f't  Bottles,  .24 -to  case.  doi!. . 
\i:  pt.  bot.,  3S  cas$,  doz  

ifaratotra'  Chi|t». 

(Less  5  per  cent  ) 

rJulk,  i;-lb  box   3  «i) 

Cartons,  O-oz.,  24  in  case,  doi:  1  30 

SAiLT. 

Cal  .Table  S-  Uair.v,  7.')  2"y.  SO 
2',j's,  50  3  s,  .30  5>,  10  ir» 

and  X  20.«.  pi;r  bale.   17', 

Do  50-Ib  bags,  ton  12.0" 

Lcaliu's  Sicrilixed.  7S  2'^  SO 
.r?,  40  4'?.   3»  t':  15  10  ?. 

and  S  20s.  per  balu   2. 

Do,  50-\t)  bags,  ton  iiouc 

Leslie's,   503   20.00 

Impld  I<lvcrj>ool.'  JOs,  ton . . . .  20.:>0 

'•        100s,   ton  Vj.iO 

2U0f.  ton.  . . .  1.'>.00 
Genuine  Wcrrington.GO^.pr  luaiO.ui) 

H.  R.  H,  Liverpool. 
Bales  of  75,  2.s,  per  bale.... 
hi«,)cs  -if  50  l!"3.  lU,4"l'.  30  G'P, 
15  10.-.  «  20s.  per  bide.   .  . 

Bags,  wOii.  per  ton  

^orceelrr. 
Worr  estrr  Dair.-.bbl  320  Ib.i  (.'■ 

bblP.     3.2.-,)   5.2.7 

>Vo'-c<-<;|»r  Dairy,  bbl  320  lbs. 

10  bbis  , ..-   4  75 

Uojrcestcr  Table,  ,140  2»<  lOt 

4  bHI  S  bi.l 

"."i  and  orf  T>s...  ■.7.75  5.50 

iV0fCCS=ter  TsbV.  20  lOs  a'-PO  5.2' 
wovcegeci-  Tablo,  ;>OHi  uacVs, 


Iri.'ih  Linen   

Ro.^k  !4all. 

Ilair-Ground.   lOO-lb  sl^s, 
GOf.  ton. 
Stuck,    100-11)  -sack,   per  ton 
50.>(.  ton   

rai-baiw  i^alt. 

Leslie's  iitcrliztsd.  iS  2's  , 

;:    • :;    ^*  ?>  

"  "        20  i  *  

iO  •-••«  

L  S  >'  T'.,  2»...24  lo'caee  .. 
i:  \'.  I'..  3s.  21  Ittcs.  Df  c^. 
It.  S.  v.  IV.  G.'s.  20  <o  ca.  pr  cs 

.'4  2s.   

C«l«r,r .  (fall. 
Uurkee's,  1  dok-  in-  bos 

.Xndovson'a  20  >.*rieti' r. 
Cainptecirs,  21  Nari'ti^ 
Saldep**.  T'lmalo. 


toll  '.>.'. n 
.  .  .  -  10.0" 


3,»«l 
2  to 


■g  Cabin. 


Van  Cataft'?.  'Jl  varieties, 
tlbby'a,    2'9.   (ISSoneO . 

♦  oiieenlfate'l 


1  *^ 


•2S 
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Tirajiuu-Auteriuji. 

C5i3  Pts. 

ftojujBQ,  bouillon, Jultcnca, 
Ve|rel»tite,  ¥eef,  pea.  .3  35    I  SO 

Chicfcen  ...:!.6»  -i.oo 

Ouniiio   .^.DD  ^.uu 

Ui-ectt  Turtle.  Miicti .  .  . !  .7.09  S.tiO 

clear   9,60  .... 

Mutlisata  wijpy   S.50  2.00 

Tot4)alo   3. IB    J. 80 

Ae9orl«d  ,  S.ZS  1.8S 

I'roflle*. 

l->6  c>8.as,  per  dm..   3.60 

1-16  tint.,  per  doz..'...   'J. 75 

tins,  per  floz   S.i.'j 

1<  liiis,  jiev  doa  lO.^f) 

'•i  Uii3.  per  doz  L'O.oj 

V«!ji»l  C'aUes. 

Veast,  case   l.'JO 

Teasi  Gem,  case   1.15 

CHeal  Wcfilcrii   1.00 

i';)ii"rs  Magic   i.eo 

Tca.-t.  Toara    1.20 

Tlijn   r.»c«l,    KH  cuj-i-cclcd  hy 
Villniawi  4  neitclel:  I'av.  Vine|:ar  A 
rk'kia  H'orki. 

Inidei'a,  tjls.  doa  

|)U  "  . 

I'i  iJlR.        ••  . 
G'rilTuB'*. 

'■   piiil:;,    ij'.T  do'i  

I'inti.   pi'T  dO'.^  

yuails,  piir  doa  


1-.40 
1.40 


.Ml"'. 
.  .,  l.iir, 


i'dlV  pljCll'i 

Ucinz.  10.02; 

^■:-o■/. 
17-o» 
Blue  Jyabcl. 

blue  l..<jl'cl 


pts,  doz. 


S.M 

2.»S 
1.4» 


1.1.'". 

li-pis.  to  «§••»• 

pi .1  to  c*. .  . 
Bluo  I.al>'.-i.  1 (.(Is  10  cn. . . 
(juldcii  tjlui-.  'Sal  .iuifs,  do«.  . . 
"         "    cit.  Jugs.  doz. . 
"    pi  jug's,  doz.  . 
".    'i  pt  .iuS5.  dos 
(.oo^'s  I'riut  C'alsup. 

I'ts.        t  o  CO,  CM*....     ...  4.75 

^i-PlS,    43   to         **    .    5.7.5 

■'  ■    -^.5  *n4^      0  9W0,  lb  1.60 

Holbt'f>plk'9.    \-!    J>t»  ■  2.40 

l.ea  Ai  I'en-lii's.  fmall   '-'.70 

X..c«.  <t  rarrin's.  medium   COO 

&  rerrui's.  ku'ee   8.2.5 

5  cases.  Oc  per.  doz  less. 

T.jbaocu,  ^If■lIhen^■    ■4.00 


T'.iWii-.ri}.    r<c\v  Iberia  

J-;cn5-<il  Worcester,  v,  pi  

>jeuKil  ^\'oriiester.  pt  

Topper.  sprinl''e  tup,  'L-  pt,-  - 
•''ineriur  {'epper.  small. 
*>ijperior  Pepper,  larse. . 
t/il'l.i.>  5  Manchester  iiagoc.  'J  IU- 
pijils.   pur  tloz.  ............  . 

ricuic  Gems,  doz  

J'mip.  ouz.   • 

WeUlura.    dos- ,.....« •  ^  •: 

O.uart;',  doa  

lo-rjul,-  Koi'a,  sal.  .   . 

5  <;ul  •  Ivcffs;  B<^I .  .  •   

J-Ual.  T'arlS.'sal:.  

1-Gal  Pails,  gal  

btundard  Kogs,,  lOs,  keg. . .  . 

'.'    Be,  keg  •  . 

•■  .    ,33,  kc;  


S,50 

I.:;  5 

■J. 00 
•JO 
I.  GO 

l.-JO 


..13 

.'Ja 
l.-JI) 
■J  50 
.78 
.30 
.85 
.Sfi 

I!-?  5 
'J  00 


(In  bulk.) 

Cal 

J  ro'.ne 

JIan-  ; 

Brail's 

darS 

Bbl.  psi  Sii   

.35 

.39 

bhl,  p»r   

. 

U  Vt>i-  VT  sal   

.  .  .-lO 

M 

10-G»I  Keg  

D-Gal  Keg  

.  .  A-^ 

.  .  .-15 

i'Oal.  fall  

,  .  ,00 

.45  ; 

1-Gijl.   T'Mil  ■'  

yUliflni'd  Keff,  lOa... 

.  .  .ttO 

.05  1 

,  .  O.50 

3.09  ■ 

"    6s....  .  .. 

.  .  1.75 

1  00  1 

"  Es  

.  ,  1.50 

i 
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16-oz,  ••    1.40 

Cal.  Vouie  Braad— Dry  Facte 

'  V-bl  .    £.0  ;ral  •  10. 00 

■t;;-tibl.,    3-;    3dl  .-  10.50 

S-l'bl.,    10    sal   S  OO 

10-a«l  Kess   ".-0 

!  Kcss   1.70 

'  »-Oal  I'ails  ;  80 

!  J-G-al  rails  CO 

Standard  Ke^s,  10s   2.60 

Departmcut  H, 
j      OROCEKI  SUSDKIES. 

I        Tlii3  r>ept.  13  corrected  by 
j        Uans  Bros.;  Wni.  ^.alf  Co. 
.'%xle  lireace. 

I  II.  it  b.,  per  case   ?l!.oO 

I  C.  &  S.,  :;-doz  case,  per  case  L'.UO 

I         "       5  case  lols   1.00 

10   case   lots   1.S5 

'  1'"va'i:.r'8,  'J  doz  (ins,  per  case  li.'JO 
'  Frazcr's,  4  doz  wd,  i)er  case.  l;.60 

i  rrazcrs,  10-lb  pails   l.OO 

'   Mica,  3  doz  tins,  per  case....  'J.SO 

\  Castor  Oil,  'J  doz  Is   3.60 

'  Universal.  "JV^,  lishl....-   L',00 

Universal,  'JH',  dark    1.75 

I*aper  Bass. 
1  Automatic.    Sclf-Opcninff,    500  in 
pkg-.,  Li.?t. 

i;-lb   $1.00  8-lb    4.80 

»--lb    .  .     .  I.JO  10-lb    O.-'O 

'  t-lb    1.60  V:-tb    6.30 

1  v;.-Ib    1.70  H-lb    8,30 

?-ib    -J.OO  16-lt)    9,00 

:;-tb   :',oo  20-!b    10,00 

1-Ib    ■-'.'JO  -JO-lb   11.00 

5-lb    3.(0  30-Ib   13.00 

B-lb    4.00  30-lti   10.00 

7-m    4.40 

Sizes  S  to  35  lbs. 
Sugar  Bags,  broad  bottom,  U»  -OS 
Discounts  from  above  list;' 
;      Cheapest,  50%, 

Kaglj  or  Equal,  B0%. 
1      White  bags.  eO^^,, 
Lion,  'lO':'^, 

Mikado  (stripped)  ■40%. 
Blaeslone. 

I  Barrels,  per  lb  1-' 

0  bbl.  lots,  per  lb   11 

B<%TH  BRICK 

doz,  per  case   .95 

iO  IS,  per  ca.so. . .  .  1,15 
40  ^L'S.  per  case... 1.25 
t'AN0lKS. 
.tdroanline. 

11-OZ..     '.'OS  II'.; 

i':-oz.  'zoi  10 '.j 

10-o'Z,,    JOs   Vi^'-'-i 

IDs,    l','-oz  10% 

n\'rappcd    'Sc  liiglicr. ) 

Chippewa.  1  w  07''i 

Torchlisbt 

Stearic  .Vciil,  l'.'  oz.  'JOs  lOi-i 

■■14  oz.   'lOr  11  U 

»!■,•     .(wrap)  16  oz  205  .13 

Stearic. 

ft'chneidcr's    14-o'Z.,    'JOs  14 

Schneider's    14-oz.,    40s  IS'^j 

Schneider's    16-oz.,    I'Os  lO'Ji 

raraOae,  Ulc. 

I'cr  :b. 

i'.  Kd,  ill  caltou'  of  3b-lb  bs.3  11 
Ui-,  in  carlon'j  of  3b-rb  bSs.  -  11U 
U-Ib,  in  cartoons  of  20-lb  bis  II 
l-tb  carloiii  <it  L'5-lb  bxs....  II 

Colored.  1c  higher. 
Baeswax,  pure  lor  churches  .33 

Uo      No.  '2  -J? 

l>o      Xo.  3  'J-li 

Ciu'i-tina',',    all   sizes...  o;i 

Co      holder;,  per  grojs  S'O 

V^'as  Tapers,  per  doz  pkgs.  .  .80 

Do       I'cr   gro'.is  8.00 

Night  TjIghts.'jcrman.oB  pap 

t  M  d,  per  doz  it 

Do  French,  on  tin. doz  8S,  i.tS 
H'erks 


Bristol. 
I'c  wdered. 
Powdered, 


.\i3aiu. 


Motel, 


la  tihttt.  Cnl.  Home  BrMsd. 

8  OS,    ds 'to  c(i.8e.  p«r  dpz  9S 

14-oi;,  "  dos  (.0  I'aas   per  doa  l.VS 

«-e«.  »!ua1!  hbl .  .'.  ■ 
pitBselflovf 


oz. 

l-S.  .V,, 

40:;, 

(•vrap) .  , 

,IGU 

16 

oz, 

S,  A.. 

VOa. 

.lOfs 

14 

oz  , 

t-;,   ;Vl  . 

4  03, 

f  n  rap) .  , 

.14 

14 

O'J, 

.".  A.. 

'.iiu. 

.13^ 

It 

Adam, 

11  Si 

!':' 

A.datn 

10  5i 

in 

us. 

Adiiiii 

I' SI 

i.s. 
IJs 
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8ta*ebr^  Oil  Cum  puny. 


16  oz..  ;o  ^cts. 

14  oz.,  -JO  sets  

1;;  0'/,.,  .'0  bcis  

10  bz.,  -JO,  fJ'^t.-^  

12  oz.,  40  sets.f.hptot) 
iuraniiv  Mlainir. 


:i;  oz.. 

;r.  ui,., 

14  or.,, 

1  1  o-,;,. 

1  J  oz,, 

IJ  oz.. 

.'.0  "Z.. 
.  IJ  oz. 


111  S^' Is  

JO  sets  

-10  sot,^  

JU  s..  Is  . 

Jti  pets  

■;o  sets  

2D  sets  

:.  40  sets  (hotui  1 


Pcv  bet 

.  .im 
.10  vi 

.  .0.'<'-4 

.  .otii. 

Per  Set 

■ 

.  AS 
.     .  1 0 
■  .ll"i 
.  .u:i';4 

.  .u:i"4 

.  u  ;i 
.  .11) 

Per  Kel 
.  .lO'i 


Js.  It  Ou.,  ■J.'i  sets,  Avli  ite . 

11  ov,..  'JO  .sets-,  \^  hite.  .  . 
4s.  14  oz.,  S6  sets.  Avhite .  .  . 

il   U/...    uO  SOLS,  «hltc... 

Us,  H  oz..  36  sots.-u  hite,  . 
Coloroc.   I  cent  blqher. 
Badiaat  rarafliiM  Wax. 

Per  Set 

4s,  1 1  oz,.  36  stt.s  

i-'.s,  j  1  oz.,  36  sets  

6,'5,  1'4  oz.,  JO  sets  

i;s.  )  0  oz..  20  sets  

J'ood. 

Pratt's.  26-oz,  2  doz  in  cs...$4.50 
Wellington's.  1-lb.  2  doz  boz.  4,00 
Paper. 


.10  V, 
.10', 

.  lo--, 


.Oltij 


.on  H 

.07 'i 


2. so 
.60 


.so 

1.30 


TsuglcCoot,   per.  caye   2.50 

Tanglefoot  Holders,  pw'  case 
•f  60   35 

Sub'jrt's,  'lO  Os.  paper  iu  bo.t  .00 
Iruif  Jar*. 

f.v»t  <-ash-.-no  discount) 

JIason's,    p(s,    per    gro.ss   6. JO 

Mason's,  qtp.  p'jr  gross   7.00 

Mason's,         gal.,   per  gross,,  10.00 

t'ruil  Jar  Chp». 
Porcelain,  'i  doz  to  box,  pi  bl 
l'>uit  Jar  Uubber». 

.\o.  1  White,  per  lb  

"Gold  Seal.  ■  rartons,  per  gr 
"Badgers."  cartons,  per  gr.  . 

Ued  Ilibbon  

blue. 

t.e  Page's,  1  oz.  per  doz  

Pago's,  2  Ob.,  per  doz.... 
l,e  Pago's  ^L'-gill  tins,  per  doz  1.60 
Lo  Page's,  1-gill  tin,  per  doz  2.0^ 
"    "    Tubes,   small.  Br.,..lJ.OO 
"    "        "    big,    per   gr.  .  .  .  18,00 
Cordagre. 

Basic  price — Manila  15»4,  Sisal 
lO'i.  (0,000  lli3.  'ic  aivd  10,000 
lbs,  Ijc  lets  )  All  kinds  ad- 
v»nce  on  base  price  per  pound 
•■   given  underneath: 

tsi».  Mao. 

Uopo.  1 -in  .( 1 -16  diaiu 

6  and   !l  thr.  ^\i 
and  iipnard?)   .. basis  basis . 
*•     I'j     thread  (9i 

4i8.na ).....   Vn  Vi 

and  0-16  dlam>. .    1  1 

Bale.     3    and  4, 

strand  'i  Icao  basi* 

"    V,  K.  g  sfud    Vj  % 

Lath    Tai»   basis  baits 

Hop  T'line,   tarred- ■■•     1  * 

Orape  ^  ine  Twlno   1  1 

•rring    T>'.  itie  .  .  i   'Z^ 

Pap'T-r  1  '  Ine.  uno'ieii  .  ti  ZVt 
■W>a!«  Ijlne'aivl  'Bui'  1 


•1 

5 

basis 
1 


1.75 
4  Jo 
S.»0 
1.10 
2.15 

6,80 
.60 

l.iij 
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9lW9ar  lai^  vope  (or 
wen-boritig   

Tr^osnilssioij  of  Power 

l-HU-arrt  and  Tarred... 

L«l1«t  r.oos,  bd  tw,  uo- 

oJled.  3  &  4  Kt  d. .  T 

■Mh  Car*  at  ealia....  „ 
Cattle  nvtm. 

Birds',  pel"  lb.   .■  


"iMevt  Powder. 

IHureka,  10c  size,  per  doz  ... 
liureiia,  20c  size,  per  do2.  . .  . 
t'.urcka.  60c  size,  per  doz.  . 
l-^ureka,  JI.OO  size,  per  doa.  . 

Buhacli,   2.0Z.,  jtcr  doz  

4-02.,  per  doz  

"       S-oz..  per  doz  

"       16-oz,,  per  doz.  

'*       K-tb.  per  tb  

Matchea. 

Tins     

Boys,  doz  l)05fes.  ...'..">.,...  . 
Si\  edish  Safety,'  "per  grots.  ,  ,  . 

Swedish  Wind,  1  gross  

N'nlcan  Paraft'inc,  65s  per  gr 
Do  50  gra  lots;  

Uiajiinad  .  91«ti-h  Co,'», 

Anchor,  2003  

Do,   500s    ..N.... 

Bird's  Bye,  SOOs.  gr......... 

3  Noes  Safety,  lOOs..'  

Bees  'WftK,  lOOs.  

Globe,  lOOs-    

Domino,  case   

■  Ked  Top  Safely  

S.  *  C  Eastern  Parlor  80'8. . 

S   *  C,  200s   

9    &  C.  3003   

1  S,  &  C  OOOa  

I  Press,  lOOs,  5-gros3  case.... 

!  Little  Star,  per  case  

!  Search  Light,  lOOs,  large.I  gv 
I'aper,  Wrapping. 

Butter,  'White,  per  ream..  .20 
Do    Waxed,  per  ream... 
j  Manilla.  No.  2,  roll, any  size  lb  .4^} 
'  Manilla,  No.  1,  rolls  or  Hat  .05 

Stra^v.  per  reani  90 

Do    rolls,  any  size,  per  lb  .03^1 

'  Drab,  per  ream.  6  0 

;      Do    rolls,  any  size,  per  lb  02? 

I  Paper,  Toilet. 

;  Uoyal.  100  rolls  of  500  shls,. 
(  O  Keyed,  &-oz  rolls,  per  case 
[  Royal,  S-oz  rolls,  per  case.  . 
;  O  Keyed,  tablets,  per  cacs.  . 
I  Pantime,  tablets,  per  case... 

i  Union,  per  case  

Lulu,  pkgs.  1000  shts,  per  cs 
Astoria,  pllgs  450  shts,  per  cs 
Windsor.pkgs  000  shti?,  per  cs 
Univ  crsal,  pkgs  700  shts,  pr  cs 
Great  I3astern,pkgs  lOOO  sbt^, 

per  case   

Popular  Itolls.  5  oz,  100  rols, 

per  case   

Daisy   Hols,   It   oz,    100  rolls, 

per  case   

E.xprcss  Rolls,10  oz,  100  rolls, 

per  case  

Asbestos    Rolls,    11    oz.  100 

rolls,  per  case  ■  

JIamnioth    Itolls,    16    oz.'  lUOl 

rolls,  per  case   

Pyramidal.   SOOO     sheets,  C0| 

roils  in  case  , .  .  ,  . 

/  ••No-MeSs" 
'  (Cereal  Laxative. ) 
48  cartons  to  case,  per  cabe 

Lcjs  30  %  diacounl    to  J; 
Varying  cash  discount  dcp 
on  tjuanlity  purcha'jed.  ■ 
roIUhe*.  Shoe. 
Vay  A  Martio't,  ' 
t-ai'ge,  6  dz  l<i  case,  doiS... 
Medium.  6  dz  to  ca^je.  doa. 
Small    10  liy-  to  case.  HnK... 
MaHoa'*  Bustet  FoUslij 
Do-z.  ' 

,  :--o.  2   '40  1 

iVo.  -i   70  2.0*1 

!  Cumb  Blark  Ures»lBir< 

I  lOoz-  r 

I  Large  i-"" 

Small    t*        2  S'ja 


4.0 
2.5 
4,5 
3.1 
4.E 
7.( 
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p*?  7,  Or.  Gr 

Lar^«                 .1.50  4  CO  iS.uO 

Snvail  ..80  2  30    4  SO 

,Do3  %  Gr  Gr 
 ■  .    -t'l  '  X  "■()    4  Su 


Rising  SuTi,  larre  pt*..  per 

l>o    i-gro.s.s  icim.  

£)o  S-mall  pkg  ,  per  s^os*.  . 
fiiui  Pa..-5te,lrg,  i-^,  f<T  &.\  jjer  gr 
ITnamelvne.  No.  A  Ciri.s,  per  gi- 

Uu    .\'o.  li  tins,  fiv.... 

.f'u    Liquid,  pt-tin.s.  bx  cl2 
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.•5.85 
i.OO 


flniaJl.  n  floz.  to  case,  per  c.«  1.50 
Jiaree.  S  doz  to  ease,  iier  cs  2. CO 
( Vi  tloz.  free  with  each  oj5i.sp  > 
follsb,  M«t«l. 
Eleotyo  =SiUcon,  1  gr  In  case 

per   (loz   ,  

^rjlliantsliine.  }^  ptt,  pfr  doz 
BrllUant.shine.  pl^  per  floz,. 
BrlUiautshine.  qts.  per  Art?..  . 

Dn,  '-.J  jjal.,  per  doz  

Uo     i   gal  tins,   per  tlu.... 

r.   S,   lilptal  Polish,  qt.li  

'■        "  pts   

pts  

n.   S.   Metallic  .Polish  Ttmt: 

lb.  package,  doz   3.3 

H-lb..  pa,cUasre.  doz     1.6 

:;.oz  •paclcage,  doz  

ParUec;per's    V'"riend.  pwdr,  gr.  21,00 

Anis    ...   ..  .151/2 

Canar.v^   .  .  07 

Caraway  15 

Celery  17 


.SO 
.  0 .') 
l.SO 

5.1. 'i 
ij.OO 

.  .'^ 't 

2.00 

1.2. '") 


.GO 


.11 
.IS 

.06 

.08',!. 
.OC^i 

.oi;i- 
.10 


Coriander   ; 

Cumin   

I'lax.  ground 
I''lai.  whole 
Uerop.  sael>.s 

.vlillet   

Mustard  .... 

T'oppy  IS 

I'.ape,    Co).   ;0() 

.Liird  sravel,  2s.  i)er  doz..,.  .85 
PiWl  .Seed  Mited,.  I.-?,  doz  .SO 
n-r\   na.t.on,  HO  Is.  .  O'i 

Original  sacks  t^c  less. 

Sheep  i>ip. 

l.Ufle',  10-gal  tins,  per  sal..  1.20 
Littles,  u-gal  drum.?,  per  §al  1.20 
.Tiiiths,  iO  'j-gal  tins,  gal  .0.'. 
.Sirilth's,  .'.-gal  drums,  jier  g:xl  .fi.". 


.Shoe  Blackiiiii:, 

Doz.  V4 

nr. 

Gr. 

.Vo.    ]  . 

2, SO 

.\...    2  . 

.S  "> 

N'o.    0  . 

 ?,r>  1 

00 

:l.Rr. 

.\o,    +  . 

 4.J  1 

+  0 

G.J  5 

Shoe  DressiJiK. 

Boss.  3  dz  to. cs.  per  gr   9.00 

Kusslati, -3  dz  to  cs,  per  sr.. 12. 00 
St)iriolp,    per   gross  10.00 

Ui  .Shlnola  outfits  of  hrush  and 
daaber.  no  charge. 
Wilnola  ]>aste,  case  of  3  doz  2.50 

3  solid  bra.ss  scoops,  no  charge 
Blxby'*  PolUiie*. 
Uoyal  Polish.  1  doz  in  Iiot.  .  .SB 
Ro.vSl  P'Ush.?,  dz  tlx. ham'r  free  2.55 
.Sl-hoe.  .Satin,  I  dz  (sml  corrtb'n)  .75 
-No.  :i  Slioe  Satin  P.=;te.  1  doz  .SO 
Vo,  Shoe  Satin  Paste.  1  doz  .40. 
N'O.  10  Satinola  Paste.  1  doz  .SO 
-No.   10  !-Uitinola  Paste,   1  doz 

in   box   s:o 

.'Satinola,  combination,  sml,  dz  .'"1 
•Satinola.  conjbination.  Irije,  dz  1.2.> 
Shoe  White  Cream,  per  doz  .S5 
Ermino  White  Paste,  per  doz  .Si> 


i 

^  !1  

VICl  K1D- 

1 

-  ■ifiX'  "'-^' 

i  .Tet  Oil, 

(102                         ,  . 

1. 


.S5 

let  Oil,  3  dz  b.v,  C>  Bixola  free  2.55 

"BBE,"  size  U.,  H  St.  box.. 
"BEB,"  size  B,  per  ^i  gr.  box 

'}  Cotton,  ■i-plv.  100-n>  bales,  lb  .27 
:i-ply,    100-tb    bales.  .  .27 
2-ib  cones,  ppr  lb..  .2; 
Ilenjp,  S-02  balls.pr  S-lb  pkg.  .  .27 
Do.     4-oz  balls,  per  3- tb  pJc^  .27 
.Suck,   4-ply,    12-rb   pkss,    II,,.  .2," 

HiDder  Twine. 
Pure  IfaniUi.OGo  ft  to  Ib.pr  lb  14'^ 
Maiilhi,  iifio  11  (o  R,,  pel-  lb .  .i:-;^j 
Wiaiidurd,  GiH)  (t  to  lb.  pr  lb  1\C 
1   .Si..>al.  GOU  It  to  lb.'  per  It»  .  .■  .IIV- 
i  Wn». 
I  Fruit,  2G  1-lb  iik.i;s,  per  bo.-c..  i.GO 

:   .Mint    Wax,   |iei-  bo,\   I.OO 

I  Jiu>an,  per  lb  3p 

1  Beeswax   3S 

Pure  Uef.  Paraf.,  40  is,  lb..  ,111 
'  Pure  Ref.  Paraf.,  20  is,   lb..  .111 

Wai  Strings. 
I  12-in.,  10  pkg,  100  .stgs  each.  1,75 
I  14-in.,  10  pkg,  100  stgs  each.  .  l.Oo 

Department  2o. 

WOOD  AND  miXOW  WAKB 
I  AAK  H.4NDI.ES. 

!        This  Dept.  is  corrected  by 
'•'he  HevtuaB-Wellll  Co. 

Es,  36-ln,,  doz  

i   No.  1,  36-in.,  doz    1.1,; 


No. 


1. 


Cal 
Cal 

Cal. 
Cal 
Cal, 


'.,   ;bJ-in.,  doz  

Baskets. 

Per  doz. 

Open,  Spruce,  No.  3  is.i 

Open,  .Spruce,  No.  4  MO 

Open,  ,Spij.iee,  N'o.  1.00- 
.Satchel,  Si/riK-e,  nest,o-G  l.:;5 
.Satchel,  Spruce,  nest.!-G  l.iiO 
Cal. .Satchel.  Spi-jc*.nest,  1-41  .71 
nerman  Market,  ue.^t  of  4,.,.  1.25 
Clothe.'J,  Oval.  VTil..  N'o.  2..  7.7ij 
Clothes,   Oval,    \v:i..   No.    3,.  3.00 

.Same,  nest  of  G  .>?izes   ;:.G0 

iapaae.<e  Teic scopi-e,   ne.si  of 

5,   size  1SX12J,  7   1,25 

.Same,   ^izp    20.\i3i_\7   i,GO 

s^nie.  .size  24slGxlO....   1..10 


BowU.  Woodek. 


No.  1,  11-iiKh. 
13-inch.  .  , 
15-inch .  . 
17-inch .  .  . 
1 0-incli .  .  . 


Ma  pi 

Do  No.  2, 
Do  .No.  3 
Do  No.  4, 

Do  No.  5,   

Do  Xo.  0,  21 -inch 
Broom* 


No,  7  Special  ,.. 

Little  Lady  

Dandy   

Cooks'  Choice   

Ladies'    I'rfde.    .N'o.  1 

Toy,  string   

Common  U'hisk  „ 

00  Whisk  

Brnibe*. 


Per  do-> 

 SO 

  J. 75 

  3.00 

.  .  .  .  4.75 

  g.50 

  S.50 

Per  do» 

  4. 09 

  3.61 

  3.10 

. ...  2  38 

  2.RG 

  1,00 

  l.OC 

....  l.W 


Dtjst    ; 

Scrubbing   ,  

Dandy   1, 

Shof>  Briisfars. 

No.  415,  hlacl;  tais^pico  .N'n 
No.  25  Mixed  Center.  .  . .  . . 

No.  BO 2,  all  black  


Per  do4 
tt  :.2.oc 

55  3.00 
uO  &.TS 


f»:- 
1.7i 

2,liU 


4: 

140.  335,  tiavis  a/iii  T.'blte 
>io.    7.  tiijti2.»  

Store  Briuht;*- 

E6l  tainplco.  bajvdles  .... 
:•. ci   41,  iSiark  Krtskle  ,  ... 

.\To    411,   Black  E/L--Ue  

Ox  Fibre  Brnsliei. 


Per 


-ub  Cnt,  lOVisSVj  in  face 
Do    Hat.  S'.jS2U  in  fa-ce.  . 
X>.i    Mouse.  ii',>»2V;  in  f.ire 


»i 
I  d« 

S..i& 

1  liO 

1 

1.1)0 


.11. 

.4w 


.00 
;  00 


2.2S 
4,00 


1.25 
.iu 
1  20 
1  78 

1  dt 

1,C0 

2  10 


II  r>o 


('Ha  Opeoer*. 

King,  doz  

sprague,  doz   

Carpet  SweeperiT" 

Btsseir.s.   per   doz,    25.00  lo 

Standard,  per  doz...  

('heeB«  Fkufes. 

P^ound.  22-ln,  each  

Stjuare  each   

Clothes  LifiM. 

Sisal,  40-foot,  per  doz  

Sisal.  OO-foot,  pel'  doz.  

(.'otKiii,  4u-foOi,  per  (toz  

Cotiuri.  (iO-foot.  per  doz.  .  . 
Sa,sh  Cord.  00-foot,  pci'  doz. 
.Sash  Cord,  00-foot,  per  doz. 
Wire  Cord.  GO-Cooi.  per  doz. 
Wire  Cord.  75. foot,  per  doz 
VTira  Cord,  100-foot,  prr  rtoa. 

Clothe*  liloe  l>ulle,T«. 

Oalv.  Iron,  with  eye  

"    with  hook   

CLOTWESPISS. 

Common,  per  box  of  5  gross. 
V.  S,  Patent  .Spring,  per  gfto.s 


CORKS. 
DeinUohat. 

(Discount  of  40%  and  10%) 

'i   gal  $5.75 

1  gal   7.50 

1    gal   13.50 

3   ga  l    .  . :  ■  10.00 

ifaJ   24.00 

Oast  Pmi. 

No.   1  .Japan,   doz  75 

Coyeved.  doz    1.30 

.Tanitor,  doz   2.25 

Dusters. 

Per  doz 

China,   fancy  colored  fo 

Standard  TurUft.v.   No.  10....  2.45 
No.,  i:.  3.25 

No.    H   4.2.5 

"1  No.    IB.  .  .  . ;  .  5.25 

No,    IS   fi.flft 

.laniior.    extra    heas.v  15.00 

DOOR  MAT.S.  COCOA. 

Per  doz 

Light,  -No.  1,  11x24.  .  .  , 

Do  No.  0,  l'j.v27  

Do  No.  3,  18x30  

No  No,  4,  20x33.  .... 
Medium.  No.  1,  14K2.'i.. 
Medium  No.  2.  im:27.. 
M^idiuin,  No.  3.  l.Sx30.  . 

4.  20x3.? 
:>;x2  7  


4,40 
.1.00 


.VJediuni.  No. 
Hxtra.  .Vo.  2. 

Extra,  No.  3.  18x30  

F;xti-a.  .No.  4.  20x33   . 

Hxtra,    .No.    :,,  22x31;  

fveystons  itats.  sq.  ft 

Faucets. 


.  7.00 

.  H.,.; 

.10.50 
.  lO.lM) 
.13.00 
.  I  5.50 
.ID.Oii 
.  .30 


Per  doz 

 45 

 45 

.  .  .  .SO 
  .CO 


7ork  Lined,   No.  0..... 

No.  3.'..... 
Cork  lined,   .\o.  3.  doz. , 

No.  4  

No.    C  .. 

No.  <i  

IroDlac  Boards. 

t  ft  .  per  doz   4  40 

t'j-ft..   per  doz   5.00 

'•-Jt..    PT  do-s   C  OO 

>',*-ft.,    per   do3   T  2ft' 

I..*Mr  BrHNRKS. 

On|wi.<ttina. 

0  or  R.  per  rtoz  

1  or  A.  per  doz.  .  .  ; 

2  or  B.  per  doz, ...  ,S5 


SiiztSis^iA  Ciutsas 
'  No   2,  d  <S,Qt  IS  e^M,  (Ml  d42  1  \* 

I  Packt4  •■  ouiL  111  <•<»»<•.         .  .  :» 
▲arora  M«ctMtMr. 

r't  at: 

'.  Sn.  I,  C  doa  In  ns««  

'  No.  2.  1:  doz  in  c^iM   fv 

■  No.  3,  6  dos  in  r»««  '.\»* 

yo.  1  or  A.,      Uox  iti  •.i^e.  .  ^i 

No    2  or  B.  li  doa  in  ruse..  \  ui 
l.a  >M*ilc. 

I                                            per  d..' 

"  No.  .V  plain  bulk.  O  doz  In  cr  1  :.■ 

No.  M.  ploJn  lialu,  0  uoz  in  ■  4  1  i,: 

'  No.  A.,  crimp  bultL.  6  dz  ID  c»  1 

.No.  £),  critnp  built,  0  dz  in  cs  l  b* 
ComRion  ChlBiaejr. 

JVr  di.z 

i  No.  0  or  E,  0  doz  In  c.t-««-  .4* 

No.  1  or  A,  0  tlot  in  cxae  .  . 
So.  2  or  B.  0  do^  lu  v  ^um.  . 

;  6a)l,    per   doz  fO  (5 

■;  Gla-s.i,  .-Mo.  1.  pel  doz  

'  Cla.ss,  No.  3  itor  oranges)  da  1  2i 
MOKS  AHD  H.«N'DI.I':M. 

Per  rt..i 

9-n>.   Mops   1  35.J.C". 

12-lb.    Mop*   ;  .  .t.tO-C'  i'u 

Pacei.t   M.OP  Handle*   1.09 

Plain  Mop  Handles   so 

fAllil. 

Per  ilo- 

Wood,  painted.  3  hoop..)   21. 

;  Wood,  varnished.  S  t)oop».  ...  i.  1. 
White  Cedar,  3  boH'.  iiA.ip!i.  .  3  ^  . 

.Fibre   3...0 

1  Oalvantzed.  S  iiuariH   'i'  O'i 

10  nu^t«   2  ^« 

12  (lUartx   ...        ■  ■ " 
"  14   qua  rts   .  .  .  * 

SBEIJ'  r.^PRK. 

Per  jtroM 

Narrow,  a,8sort*d  '.olors  12 

Lace  paper,  per  bi»x  ::" 

■miite  Cedar— No  .0,  13.00;  No 
1,  I0.50;  No,  2.  ».vO:  No.  3.  »  00 
Fiber— No.    0.    llfl.Od;     No  1 
\  $15.75;    No.    2.    113  75;  N.i 
J12.23. 

C.alvajiized — No.  0.  J5.fi5;  No  1. 
$0,05;  No.  2.  tT.05;  No,  .1.  U  »  < 
WA9HBOASD9. 

Per  dot  ( 

California,  retular  size   'J  ? a 

XJttle  Lady,  elawi  ,  

I.,lttle  Lady,  zinc  .-.^i,. . .- I.li> 

■  Peerle.s.<,  double  S  J* 

.North  .'^tar    3.r.: 

t>>-atal  nin*"    4 

.  .  IVakklnc  Ma<-hlaes 

\Vave'rlv    li.T  ■. 

Matchles.t   i.^G 

.  Western   -/  S. .  ■ 

Majestic,  family  size.  eorh.  . .  .<.e>\ 
:  Snowball,    family   til-ie.  •HoIi..*.7i 

Leader,  family  «Ize.  each....*'^* 

Sb*1bv.   fatnily   ell*.         (1 .  . .  , 7  * 

wicKrxo. 


tO.3.) 

l.Gi. 


Lamp,  '  0  or  E..^«-Inph 
Lamp,  I  or  A.  -Inch 
Lamp,  2  or'Il.  1-lnch.. 
Lamp.  3  or  D.  I'-j-iOch 

No.  1.  Itochesier  

No.  2.  Rochester  I..' 

No.  3.  Mammoil; . 
.Tunior  P.ochepier 

.Stoves.    3-Inch  1  • 

vStove?.  3 '.J -Inch  .  l.i'U 

Stove."".   4-Inch   .  .  S.Oti 

Stove.s,   4 'j -Inch  ?  »0 

VtKTStir.Ks. 

Wmxt  Frame. 
Two  top  ecre**s;  Iron  tub  cl<)n\p" 
Per 

P.oyal.   IOil«i  InchM  T.l 

Challenjre.  .  "1  >* 

King  .Special   

Rrnplre   p.'  *ii 

•  "■-ntury,    10   Incheo  2<  C  • 

li  iOdhes  .11  30 

"       1?  Inches   .•»;  on 

Iroa  Frama  \ 

Superior,  10  lnch»« 


2*  :o 
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Pfci>ai  fBif ut  27. 

AMEBTrA.N  ToBir^'rt  TO. 

fciol  r.r       c    i  foil.  ...  i-A 

:n       ■•       ....  01 


.1 1; 


1-..        02       fill)  I)  HH 
Still  of  N.  C.       oz  «.lrli 

jjoiiches   ■  .  .  •  I"' 

if-il  ft  N.  C.        oz  firiN.i  -i  led 


I  i 


I  lid    F  l,g.    >  \:  rvf    cut.    I  ";: 

..-urlril  lin.-  

I,V|,.1    'iUr:'     I'Mi'V.-    Cue.  ".i; 

rur^ril  liii-:   

Girt   l':iir-..   t\is\e-  I'ut.   .S-  i.i7...    ;  i' 
riid  Erif..  <;iii  vo  Cul.   U;  ox.  . 
('■-.iitirieiiTal  (":iibe-.s,  1 -riz  lifl;'.. 
Aioflir  Oiilso  .Slabs.       o7,  iln.-i  V-li^ 
V«n  fiibbiT,  .sled  [jig.   r-'i;  o/ 

Una.   u'.i    lb   fanon«   70 

Tlifor   l-'pathers.    19;;   oz,  1', 

lb    ea.iton.s,    Tifl   ;'..s  ■"■j 

I'filcn.  oz  I'oil   ii'- 

oz  iiovich  

oz  assorted   ii> 

]  ij    fiz    drooi'ated  tin 

oai]i.-:l.ers    -191- 

DtYie  Quei^n,  1      oz  foil   "..S"^ 

X   nx  tins.  .  ■   -^'-U 

Hi  oz  decorated  tin 
i;a.iii;iter.s.   li   tl)   cai-ioii.s.  :ii) 

lb   i  ri  ca.se.a .   4  2 

TtMic^'n  INri.itiiri-.   I-,':  oz  40 

AdhiBloii,  -       oz  foil ;   I'.!!  Vi; 

liuKe'n  raMit-o.   1 -;; -oz ......  .  Jl  'j 

i)uKe'.-<   Cameo.    2'':    oz   liiil..  hT'^ 

.Meliose,     l-;;-oz    foil   lii;', 

Ki'^-^VJ  lit  S'iiiLit,\-  l'\iir,  1',-  oz 

f.di  '   f»;: 

iled    lli.tiaii    i'lo,-.   Cul.    1  oz 

uod  :!i  .^z  foil    :;;) 

K'a^ h Ion,    I  o:   

I II  »•/.  I".,  uisler.s,  ,  .  .  -l?  i.v 

Fa;dinni    rail    -1^', 

V.iill    IxuiiiiMi.    I    o.:   li:' 

I  •s    oz   tii 

^  \>y.    '',7 

"  1<;  OZ   i'':.: 

Oorrj  Cake,  sraji.  i-lb  bag.s, 

cifsfs,  per  lb   I'J- 

ti;.du)  Plus  Cut,  \  ~-,  OZ(lG-oz. 

^;|)   

hed  llsll.  1       oz   iii'i 

If.-o-^  pails   -ilti 

Cornell    ilixturt-.    :;;,-oz   lin,.  >.:.l 'j 

orienlal  .Mivhnr.  a*  oz  tin.,  ft^, 
H.n;.-y   Tjij.   Tfti.sl,   10   to  lb., 

Cit'izzlj-,   Hi  oz,   J.^.lb  c-a.ses.  .  f.-lij 
l>'ive    -Hi'os.    I'ipe      Snioli  i  n.?;-, 
Ion;;  cul,ria|>ei'  t'liff'.  oz, 
,     r.  lb  oartnns,  no,  U»  .t  lUO 

lb     r;;;,e,-l    Il  7 

Pride  of  Vii-Kiiiiu.  I -■-02, 
•       and     s -nv.  '  1 1  tlx.  -'.j-Ib 
l.ioie;:.   I  0  .t      -lb  fs.*esi.  •  .  Vr, 

noifl,  M  Cnjlid.    I       ,-.z  f.d),  J.". 

..1)    &    MIO-lh    'Mfes   liO;; 

Hur  e  .'^hoi,    is.  .  .  .  .  

rniriii  l.r-;idf'r,  1  -  . -oz  foil .  .  .  .  :;7'.. 

o-oz     pouob  .  ,  ,  ,   :il'  ■■■4 
S     and     Hi  oz 
ouriister    'U 

t'uion  Leader,  Jli-oz  inilU  can  - 

)-}:>%(• .   I  -;;  -o«  clotll.  fi-ll.  cai  - 
I  i.ii^'    .'aso  of  ;Ci  lbs,   net .  .  :'.7 
I  iim  rut  C)ie»yins. 

lliawallia,  'J  oz,  li'alil  or  d'U, 
|.|li   carl.    10- lb   0;;.    per   II'  r.'.l 

inu\viiilia,  'i-lb  es    1-lb  c;irls  r.li 

IM,i*v;it!ui,    11;  .i-z,   b'st  or  d'l:, 

.  11.   iKiils,   lb   r.ii 

ifi..vv,tlb;i,    b';;t   or  durl;,  10- 

Ib   palls,  per  tli   aC. 

[' i   Cuba,  b'slit  or  d'U,  1  - 

in    I  i  i;  -',    .">-1b    pails   4  + 

1;..;  r  I  ,1 into  lb,  brl,£,'lit  or 

,1.11  1.  I  lb  carl,  ',-\h  drutu).«  <;7 
'I'l.-f  r,    J  ■  :;    iJar.TtBne,  l.ascs.  0- 

It.    ruolsl.  ner,s   , ,  ,  A^ 

t  helools  and   .411  Toliaceo  <'.Kai- 
Htefi. 

Old  ■\'.li-,C)ieroot.';,,'l  in  bundle  .  1  1.7:. 

Si:',  in  less  thaji  1  .M  hit- 
Old  Vir.nheroots,:.  in  buudl.-  1 ic, 
Bftt    the  'ActH   Mill.-,  I  ■i-;;M  f. 
lOh    till   ' 


50 

.E^ngtil  lltvle.  clgaj'^,  cHl 
per   ceirc   lii   lYee   gooasj .  .  7  30 

Hu.'.al   Ber.g-al,   Hi  in  l)ks,  li'io 

ire    f  s,iton,  ; ,  •  .XI  ii) 

Vaii  "Btbtjef  .C.ittio  CIg  ,  bun- 
dles of  10,  bo.res  of  lOu.  ,  .  .  Itt.Sft 

;bio  l-!o;-a  cigarroB,  lu;;.,  oa.r- 
lon.s  of  r.nn,  (ler  .\i   4  Oi), 

.•(lofiiie*.  iito.. 
I,<»s»  -Vi  i'or  cash. 
^":l;ar  PittsbursU  stoe.ies  1-lOs, 

for   lOe  15.00 

l-'iorodora  Uttle  .-isavs,  l-\Os. 

;;    tor    .',r.  l::..-r> 

.Ucil  '.l'o|..  Sto'ies.  1-lOs,  :;  f<,>r 

 t:.'.:.o 

ll.cd  .l...ibel  S;to-iesi.,Terdcii)Sor).)  1 1  I,  ". 
Cigarette  Paper. 

Vanity  Pair,  3«'  »ks  In  bos 
Wheat  Ktra.\v,;(t  pt.j  ;n  b>,nrtl.,';0 
Wheat  StJ-a,vS',  .100  jilc&  in  bx 

ui.l   ■i.i,ri 

\\'lie;it    titv^iw.    lnte.rloel(,  liO 

pks    in    bo,%"  1 ,  la 

Wild  Oa.ls,   An   jAas!,  in   boi.,  .itv 

Ked   Seal,   ou  iij  box  

'/.is-Zag-,   10(>  in  bo,\  

l;iz  la   crois:  ,,].»: 

I'liilf  Toljiiic'co. 

(..'-sub.iet't  to  discount  i^i;.i 
TIatilc  11}  oz.  i  outs,  1-  au.l 

■:i    lb   ut».   net   :!!• 

l::ii;    (lull,    Itl    oz,    Mili'  .sulooTli, 
■  brisbt,   li  .sp,         lb   Initfs.  ...  -It 
r.oot  ,)afk,  ruiJ,  K  &  i-:,  f..\  oz, 

.s  sp.   J.  4       and   li-Ib  arcl 

'-'Mb  l  a  bey  wooden  bxs.  nei.  .  ■'>  i 
(Pillion.    l\t;,    i;>  T   .Nines,    ti  to 

•  ill,    -'K-tb    .-ad's   •Ml 

Climax.  11  i-  U.   Hi  oz.  « 

,sp,    li.    1  :;0    ll,.H   ( 7   nz  7, 

IOC.,        l.'l    lbs  Ji)   H:". 

Clima\,  ::;,\|-J,  tbin,  7  oz,  7  and 

M     lb    t.V 

i.'ioss  V-ow,  ^ix^2,  ^^  oz,  4  .sp, 
1 1  lb  butts  ,  

I  nuini  lUOiKt's   .\ati.ir:il    Leaf,  fi>. 

S  ;ind    I  I'-ih    biitt.s,  ,  .  .  (;'; 
Cb.dd    Itupe.    7    tu    lb,    3,    0  and 

! ;-  lb  bo.\es  ,  .'   r,o 

fluid  Cope,  14  to  lb,  -I  ;ind  ^- 
Ih  .  bos.es   

llorse  .SVioe,  lO  oz.  tSmooLh,  li 
sp,  «,»Ji  and  3J-Tb  butts.,,,  tS 

,1.  T,,  'JSC,  7  o-z,  i;  &  1*.  unit 
Suiootb,  2  sp,  10;i  and  Z\  lb 
bulls    and    ouddies.  .  .  .'   uO 

,1,  '1',,  ■.•,x\-:.  14  oz,  Sinootli,  4 
sp,  lO'i  tind  Jl-Tb  butts..,.  :jH 

.\r^^,^boy,  V.  V.  br  oi'  bull;,  r.,s 

s,  lu  &  ;;4  lb  :   -to 

Nobby  Spun  lloll,  T  to  lb,  3,  0 

and  13  lb   boxes  &7 

Old  IIonefit\-,  3.rl3,  Snith,  .la  oz, 

11  sp.  7  i-,  1  r,  and  30  lb   44 

Old  i't-aoli  a.nJ  Jlotie.N',  C,  to  lb, 

>:  11.  Ivoses  ,' , ,  ,   -(:'. 

I'ipt-r    UeiJsieck,    ,5J   oz  ])lurs, 

L' ■-'; .x.^  Pon.y  Pabe!,  3-Jiic  oiiis, 

4,  T,  14-  lb   G:i 

[;.ed  (.'ross,  IJ  and   24-lb  butts, 

l»  oz,  3x1.',  enibross'^d  4  sp.  33 
.Sa        l.n^r,    -Ml  -',    f.         U.    1  li   OZ  ' 

li    sp.     L'4     lb  .  .  .  .  .  .  .'   4('. 

.saw'  l.os,  3sl3,  I!  *  It,  3i;  oz, 

1  -'  B|i,  3J  &  ■ifi  lb   40 

,sied-':e,  IS  oz,  4  sp,,  3,  i;,  13  and 

Sonietbins  Ciood,  Toll  wrapped, 
U  }:,  'r,J..  to  lb,  !>,  13  lb 
buti.s    4,", 

.■spear  Head,  Ifi  oz,  G  .sp.  C,  Is 
a  lul  30  ( 7  oz,  4S'|   40 

Slai:dard  .N'a\y,  3>n3,  eriiboss- 
ed,   4  oz,   4  sp,   1 4  and         lb  3S 

li  tin-  10,   )«-.';   oz.   1.'4   lb  butts.  3,7 

h;[;ir,  10  oz,  \:,  34  ;ind  03  lb 
butts,   '   4;'. 

',1'insley's  Xat.  Leaf,  3x13,  HI 
oz.   i;   *   13   lb   r.4 

Twist  Tobacco. 

Ciraii.e.ei'  Twi?l,ljaacl  inatle  light 
pressed,  12  to  !b,  13-tb  lialf 
bushels  and  15-lb  srained 
pails  .  .  ,'   4 ,7 

Ifed  llibbon  Twist.  10  to  lb.  Hi 
li,   c   tui  ItePi  Li  tid  s  11.  peol.;>i  40 

ILouy  .lij.  Twlsl,  11  to  Iti, 
pa,i.  .l;efl    i:.    lb  .  ,  ,   M 


«1 

JUasler  WoTirra-an  pins,  10 

u2.    i  0    16  .  Ta.d.   *.5 

PinseT'f.  ivjise'd  "Piuai     i«  o,i 

Ssll',  i  ;{3;  5'  &a'd  10  Itj ,  ,  ,  3  : 
0)e  Varglriy,       o.'.   rdi■lg'.^>  :.'«  + 

fcrlsht,  VOt ,  lb  bose.s. .  .  .  4" 
Slokle   plus.,    I.-,    oz   3.513;  -5  sp 

7  »...• .  li'-antl  30   lb  l>utts  ...  a 

JOHN  BOLI.MAS  *  CO 
l'l£'ar«lt«'s. 

.V?i;  i-  ifSlV 

Fva.'inra  111    Vanity    Fair   .':  90 

Dul.e'-.    Caniru   3. SO 

s\>'eei  Cap'-'ial    3  So 

\  ;T     nia  Brishts   ...  ;;.»!> 

I'ets,  (foil  pai-'kjges)   ti  .1 '.' 

f:ii.dimoiid  .'^traletit  Cuis,  lOs 

tin    and    pa.per   ii.l3 

t'alro,   N'o,  2f  and  3  7a.,  (k-ork 

tip   "..:,*))..     t;  G» 

f:a.sino  (lold  Tip   ft:00 

I  mprriales,  IDs,  30,s,  fiO,s,  100s, 

with  or  without  mouilijics.  7,3;7 
.Sultans,    10;^,    30s,    'jOs,  100s, 

Mais  and  Kiue  liaper  >vilb 

tuouth  pieces   '^  '3;7 

Abdallah,  No,  .3  gold  tip   l.ir, 

j\o.    3   9,00 

No.    1  13.00 

PriTicess  Lillian.  Cork  tips,  .  ,  lT,i;.j 

'rurkisb  Trophies    7'. 7.7 

|i;]5,\piian  l>rilie.s.  No,  1.  lOs.iG.aO 
No    ::.  lOs, 

plain  1  ips  I  7.00 

133'yptlau  Deities,  corl;  tips.. 15. 1,7 
,\IO!jul.    i-ort,    lip  1(1. 3.'. 

Iliifli  (•('uiJr  .SriioUiiis  IViliacci). 

l.fss  3'",a  for  I'ash, 
Lnperial     .\Ji\ture,     3'-.oztin  1.10 

IMuni.  l-;-oz  foil,  net  Ot'.s 

Thre-e    K'in;',s    Mixture. 3?,-oz 

fins    1.30 

Y;ile  ifl'.ture.   1-oz  lin,   1  V, 

and    2'j    Ih    (■;i.rtOns   1.3;') 

l-;;-oz   lin.  3C 

-lb  cartons    LOO 

Yule  litii'ture,  3J-oz  tin,  3'u 

lb  cartons   ,   LiiO 

Lone  Jack,   31-oz  ba.gs,   net  1.17 

Wills'  KiiglUli  SitioUliijii:. 
Capstan,  iiiil<3,mtd,  or  stron.^', 

3-:';-oz,  per  lb  •  ...  LOO 
C;Lpstan,  mild,  ined  or  strong. 

1       oz,   r.eJ-  lb   -L7,> 

13ataUi;i,  3*  oz,  per  lb   3,10 

8)uidr.v  Kuglisli  ^inokinsr- 

Piobeef.  3,1  oz,  per  lb   1.4" 

■•     .      oz,  per  lb   L43 

IC  oz,  per  lb   1.4  0 

LaiiibertM-  ifutler's  Los  Cab- 
in.  3i  02,  j.er   lb   1,.30 

S'rnith's  Glasgow   ilisture,  3J 
oz,.  i.er  lb   .  1.70 

J.  B.  V.\CK  TOItACCO  CO.>nMN"ll 

Kcioll    Taff,    twist.    0    to  lb 

■(Other  sizes.   07).,..   ooc. 

Usht  j.ressed,  all 

l^tyles   73',i 

.'scroll  Tas;,  c-;ible  coil,   3  and 

4  oz   ,  -   70 

Oordurov^  .Spun  Itoll,  0-lb  bi's  :70ti; 
MastilT  I'lus  Cut.  1-'.  oz  pchs 

or  tin  foil  pkijs   OS 

Ma.stiff  Tlue^  Cut,  3i  oz  pehs 

or  titi  foil  pk!j,s   03 

Mastiff  IMug  Cut,lC  oz  .lecor- 

ated   tin   C3C', 

Boston  t^jiioUe,  1  2s  (  2-(s,  4S),  4fl 

scTRBiirc;  CO. 

Grain,  1";  oz.  patent  cm  70 

(Joklen   Kueptie,     1-oz.  l-lb 

cai'l,  f.er  lb   1,30, 

Colden  Sceptre,  l^:';;-oz.  3  lb -lb 

cart,  j)er  lb  

Ooldeii  Sceptre,   ,jJ-oz,  3ti;-rb 

cart,  per  lb   l.M 

Colden  Scept re,S-ciz,'7j-lb  cart, 

pec  lb    l.Oo, 

CoUlen   Scepire,    IC-oz,  C-Ib 

ca  rt,  per  lb  96 

.Arcadia,  3i  oz,  3','>-lb  ct*  (1 

I  l-lb  cts  1  «0(   1,64 

1  ':.;-oz,  3',,,. lb  carta  t.UO' 
i      "  oz,  (lecoralod  tin,  L61i 

10  oz,  deoorated  tin,  l,ln» 
Crescent  CUib  Mixture,  3i  om  ,|i 


'  ij^ki  roiii  ■lips  li  :i 

;      '     Pijiri    "  ,  is  i.i 

:  j;a,aie,9'  ino-ait.jjir,' a-s.  ,. 

i:.vu\  _brri  ...   ii  'oij 

'    ,t';gypt1an   .(\rabs  i-Ja    3  C'.i.'t 

  i  ■<< 

King  VVilllam.  Esypilan.  netli 
■.l'ur\ii?n  l.ieilgbt.  Raoltary  tl-i<  ■."*< 
,lNO.  J.  BSGUiY  &  m 

Net  ca.sii. 
Ooia  Sliorf,  3  |.;.-o7,. 

l.,irne  Kilo  ..ut  plus,  3  oz  ... 

r,?..  :  .  .  .  , 
"      s   o.';  tin's,  eti^i 
Hi  <>7.  tliriij  lii'ii 
.^UTi  cured  3',;>  n?.  foil-,,,.,..-. 

3';^.   03  poucJj.  . ,  .  Si. 

i:;es3  3%. 

Cut  and  Dry,-:  a^vpK  napeM,  ,  S,1  )'i 
H.  TSOBIJH  &  VO. 
J'UBcy  !VIUluF<*,». 

"Wliite  Na\^y  Mixture.  '{".:■  oz 

foil    ii 

,    White  A'avy,    3.t-oz  foil,  f.-lb 

I      cavton,'^   ,  .  1)3 

■Wtiite  Na\y,  lo-oz  roll   lui 

Lpndoti  iJock,  3-',-oz  foil,  i7-lb  ; 

cartons   AO 

Golden    Gate.    SJ-oz   tin,    a- lb 

canons  

I'.i  iKtlt    \'ir;;iiiia  Tickings,   i!  t - 

oz  tin,,;7-lb  cartons   ..M) 

'lold  »ar',  3J,-oz  iin,;'>-tb  cart,  .00 
Great  Blend,  Hi-oz  b.oK.  mild. 

uicdiutu    and    .special,..,,.  Llo 
Gre;it   tllenrl.   ,S-oz   box.  rui'id, 

rnediijfn  aiid  .special   L;'0 

Great   HIend.  3?:.oz  box,  mild, 

medinn^v  and  .speci;.,!  ,  ,  .   1  ;.'ri 

tut  FlUf. 
s^ai  TtocU.  l-';;-oz  tins.  2  i,i  •  n> 

c;H^lons    3.'i-ib  74 

S..'al   Jtock,    3i-oz   tins.    3C  -lb 

cartons    3C.-1b   74 

.Seal  )!ock,  S-oz  tins   ,74 

Peaiuit,   l-;;-oz  I'oil.   ;'.-lb  call 

i    Old  Chief,  !<-oz  and   lO-oz  4S, 

'    Se\eu    I'll,    10-oz    pall,  .briar 

lupe  witli  each  (in  ,  ,  .(74 

Se\eii  Up,  iG-oz  pail,  witlinut 

briar    pipe   4  5 

Se\  en  Vp,  2Vj-nz  IToihC-lb  carl  .43 
,   Seven   (.'p,    3C-oz  poucli,  ;7-lb 

(;arl  ons   .     ,  4 14 

LoUK  Cut, 

case,  per  doz   ,  ,  .  . .  1 .8(). 

K.  A.  I'.^TTBRSON  TOB.%rrO 
COMPAXV. 

Les.s  ':<;„,  , 

Honest  Labu'.  Jicb  and  tin.i, 

3  !j-<-)Z   ,  50 

Liicliy  Strike,  l-;.;  oz  lios  7ii 

3:\    oz    tins  JC 

fattircson's  ,Sp;,  I.   1 S;,  oz  foil,  .S; 

oz  pcU  ,  ,  ,33 
10  oz  (in.  ,  ,  .41. 

America     .Suulif  <'o  

irrench,  -  Happee,  1  "7  oz  bot- 

'  (les,    per   3   tloz,  ,  39* 

Freiicii.    La.ppee,    3i    oz  bot- 

1  ties,  per  doz   MO 

fb'cncVi,    Ka.piiee,    Hi  .  oz  jaj^.s, 

:  per    lb  US 

?il;iccaboy.    lo-oz   iars,   per   Tb  .00 
llrish  High  Toa.sl,   u;-o'z  «elr- 
isealin.u  fruil  .iars,  13-Tb,  bx.s  ,.77 
Scotch   Lilientlial's,   in  bl-ad- 

"  ders,  per  lb..  iiO 

diiOlch   LillentUa  1';..   in  \v.ca,i- 

\  and.s,  i)ej'  U»   ti? 

rtor.sft  Shoe,   10  oz  glass  ja.rs. 

lb   BO 

I'.torse  Shoe,  2  c,  oz  fibre  cam  .61 
J':torse  shoe,  .S  and  10  oz  oajia  .4i 
Mor.so  Shoe,   1   oz  and   10  ..iz 

i.'an.s    ,  ii. 

\  W^ymuu  Bro», 

J  ■ 

JTopenhn gen,  Ifi-oz  dtone 

*   »t  3  Aaz.  per  gvo.s.s   s  ^» 

"  l-nz  tin,  mtt* 


THE  RETAIL  GROCERS'  ADVOCATE 


"       n  iiicbcs   33.00 

"       IJ  incbes  37.00 

Crescent   27.00 

Bali  Bearins. 

.Hitchcock   S3  00 

MISCBi.LA>£OljS. 

Barrel  Covers,   17-in.  (flour 

barrel  size),  per  doz   l.SO 

Barrel  Covers,   21 -in.  (sugar 

barrel  size),  per  doz   2.70 

Brownies,  per  doz.... 73  1.00  1.25 

Butter  Ladles,  plain,  doz  -15 

Butter  Ladles,  clays,  doz  So 

louder  Spade."',  doz  10 

Dishes,  oval,  H-Ib,  per  M....  2.23 
1-llj.    per    M.  .  2.00 
"        ■'       2-n>,    per    M.  .  2.73 
Dislies,  m  ire  end,  U-lt),  per  M  2.00 
"    1-lb,  per  M  2.2.-. 
"    2-Ib,  per  M  2.30 

Kgg    Beaters,    Dover   1.00 

Measures,  fiber,  i  pieces....  1.50 
V  (Set  pi.,  at.,  eal  and  funnel) 
Lanterns.  O  Tubular,  doz....  5. no 
Lantern  globes,  in  bbls.  . .  .70@9o 
Mouse   traps,    1    to   5  holes. 

doz   Ai)@M 

Mouse  traps,"Sure  Catch,"  dz  .03 


Traps,  rut,  'Blizzard,"  doz..  .9« 

Nest  Eggs,  per  doz  20 

Oil  cans,  glass,  wire  cover. 

J  sal.  per  doa   4.50 

Oil  CsQs,  sal.,  slvnsd  iron.  .  2.13 
Oil  Cans.  5  gal.  glvnzd  iron.  7.50 
Potato  llsshers.  per  doz  43^75 
Rolling  Pins,  per  doz.  .  1.33@1.50 

Spoons,  wooden  30c,  37e  .63 

Step  Ladders,  each  per  ft..  14-22- )<> 
Tacks,  steel,  asstd,  2  14-oz.  .  .23 
Tacks,  Common,  2  oz.,  doz..  .11 
Tapers,  gas.  30  17-in,  i  tgs.dz  .63 

Toothpicks,  box   2.30.  2.75 

Twine  Holders,  hanging,  doz  2.00 
Spittons.    liber,    3  .".-inch.  . .  . ;  .  fi.23 

Spittons.    fiber.    12-inch   5.00 

Spittons.  fiber,  9-inch   4.15 

Whips,  per  doz,  from  SOc  to  IS. 00 
Window  Screens.  1 2-inch,  doz  2.73 
l-S-inch,    doz  3.23 
24-inch,    doz  3.G0 

Department  36. 

8TATIOXERY. 

Corrected  by  the 
Schwnbacher-Frey   Slaliooer.r  Co. 

42-41  Sutter  St.,  San  Francisco. 


BUak  Book*. 

Counter.  72  leaf,  per  grs. . . .  S.0« 
Counter.  90  leaf,  rer  grs  «.00 

Day  aod  Ledfer. 
Cap.  canvas,  200  pp ,  each..  .SO 
Cap.  canvas.  500  pp.,  each..  1.00 
Crown  Cloth,  150  PT>  .  each..  .75 
Crown  (ilolh,  300  pp.,  each..  1.00 
Cap,  Im.  Leather  Bnd.  (00  pp  3.:« 
Wrilini  Paper. 

TaDrle<*ood.  Ream 

Ciuiinercial    Note,    6fb  SO 

Commercial  Note,  til)  72 

Letter.  10-lb  ex   1  20 

Cap,   12-tt)  ex   1  44 

Earelopef. 

Per  M 

XX,  5-in   1.00©1  50 

XX,  6-in   1.10®1.«0 

XXX,  10-in   2.8« 

XX. 4-in  .Baronial  cream 

or  while    1.40#1.80 

XX. 5-in  .Baronial  cream 

or  while    I.«0e2  00 

Inks — Carle^'s  or  Uiamond. 
Black.  2  oz  cylinder,  p.  gr. .  4.50 
Red,  2  oz,  3  dZ  to  box,  pr  bz  1.25 


Black,    4   ui.   per   sr   7  .i) 

or  Blue  BIk.      pi.da  -  if 
or  Blje  Bih.  pi.  de..  5 
"      or  Blu«  Bik.    *  00 

Lead  Peacll*. 

Cedar,   rubber  tip   I  . 

Kcd  pishd,  mtl  rbbr  tlp.1  X  L.  1 

Matchless    3  •« 

Tcllow,  pshd.  rbr  tip.  round.  I  #0 

pl^hd.  rbr  tip.beiiaBoa  4  M 
Black,  pIshd.  rbr,  tip.  Nos.  1, 

2.   3.  4.  ••t^fflce"  He«   4  10 

Carpenters.  3  ds  to  bx.  pr  bx  1  •• 

St««t  P«M. 


Railroad.    I  gmrf 

In  %vx 

19  40 

Stub,  ex  fine.  ami. 

mdo  Ire 

.4« 

Si>encerian  No*.  1.  2  or  1... 

.  .«S 

ir"»»oti  .:,  No   404.  .. 

.  .&0 

<;j||ot('s.  .Vo.  30S.  . . 

.  .>• 

Pacific  Mail,  ciakle 

pMi'ta. .. 

.  l.M 

Attracting  Trade. 


DOX'T  LJKT  OLD  GOOD.S  A(  ( l  UU 
LATE. 


One  of  the  greatest  sources  of  loss 
ill  retail  stores  is  the  accumulatiou  of 
old  stock  which  through  age  has  be- 
come uusalable.  or  at  least  has  lost  a 
port  ion  of  its  value.  If  you  look  over 
your  stock  in  April  and  find  you  have 
still  on  hand  iiart  of  a  lot  of  goods  re- 
ceived in  January  it  is  time  to  make  ex- 
traordinary  efforts  to  get  rid  of  them. 
If  necessary  make  up  a  .iob  lot  of  such 
goods  and  offer  them  at  a  price  tliat 
will  move  them.  It  is  better  to  stand 
a  partial  loss  than  a  total  loss.  This 
rule  of  keeping  goods  as  short  a  time 
as  possible  will  work  to  your  advant- 
age greatly  in  keeping  your  stock  clean 
and  fresh,  and  will  insure  the  maxim- 
um of  profit  on  a  given  amount  of  in- 
vested capital. 

A  great  many  sales  are  lost  and  a 
.great  deal  of  dead  stock  is  carried  by 
stores  which  are  in  the  habit  of  hav- 
ing iilaces  behind  or  under  the  count- 
ers ill  which  to  place  goods..  These 
goods  are  probably  never  overhauled 
except  at  stock  taking  times  and  these 
drawers  and  hiding  places  are  an  ex- 
cellent catch-basin  called  "stickers." 
and  which  ought  to  be  on  the  counters 
where  they  can  be  piishcd  more  than 
ordinarily. 

Uo  not  have  any  place  in  your  store 
where  goods  can  l)e  stuck  away  out  of 
sight.  If  you  have  i)leiity  of  room,  il 
is  better  to  have  all  the  goods  above 
the  counters,  on  the  shelving.  Have 
uo  shelves  below,  so  that  there  will  be 
no  opportunity  to  put  things  away  out 
<tf  sight.  A  great  many  stores.  Iiow- 
•  ver.  cannot  do  this,  as  they  are  crowd- 
ed for  room,  and  it  is.  therefore,  neces- 
sary that  a  part  of  the  goods  should  be 
Uep)  below  the  counter  board. 

II  this  iff  necessary,  see  that  every 
l""'f  of  goods  not  in  easy"  accesi;  is 
looked  ovei-  and  examined  and  hrotight 
cut  (fi  lb''  light  at  least  once  a  \vrr]i 


can  be  seen  at  all  limes,  they  are  very 
much  more  apt  to  sell  than  if  hidden 
away.  The  salesmen  are  usually  very 
careless  about  goods  which  are  not 
easy  to  reach,  and  they  very  seldom 
take  the  pains  to  look  into  any  of  these 
old  drawers,  or  under  the  shelves  to 
find  the  goods  to  sell. 

If  customers  come  in  and  call  for 
some  particular  thing  which  salesmen 
know  to  be  in  such-and-such  a  place, 
they  usually  go  and  get  it,  but  if  it  is 
in  some  place  where  there  is  any 
doubt  about  finding  it.  they  either  say 
they  haven't  got  it.  or  they  don  t  take 
the  pains  to  look  to  substitute  some- 
thing else,  which  possibly  the  customer 
does  not  want. 

If  you  have  goods  that  cannot  be 
^rried  on  ihe  shelves,  arrange  bins 
on  the  coiiuter,  or  on  a  center-table 
tin  the  middle  of  the  aisle,  and  place 
them  there  in  full  view  of  the  custom- 
ers. Do  not  let  anything  be  bidden 
from  sight. 


Thomas  hinted  that  information  t<> 
that  effect  would  be  very  interesting 
to  the  Police  Commission,  whereupon 
the  offenders  hastened  to  assure  him 
that  they  would  willingly  close  up  (he 
connecting  doors  and  pay  a  sejiarate 
Government  license  for  each  establish- 
ment. 


HAVE  YOl  BEE>  ROBUEI»: 


S.IYS  GROt  £1{S  VIOLATE  LAW. 


CoIl4'ctor  Thomas   Finds   Doors  Be- 
tnofn  .Stores  :ind  the  Saloons. 


The  ordinance  adopted  by  the  voters 
of  San  Francisco  at  the  last  muucipal 
election  to  the  effect  that  groceries 
and  saloons  must  not  be  maintained 
in  the  same  building  with  connecting 
doors  between  the  different  branchea 
of  the  establishment  is  being  violated 
according  to  the  experience  of  llert 
M.  Thomas,  Collector  of  Internal  Rw- 
enue. 

The  internal  revenue  regulations 
provide  that  where  a  man  maintains 
two  establishments,  in  each  of  which 
liquors  are  sold  in  niianlitics  of  Irsd 
than  five  gallons,  a  %'2T>  license  must 
be  procured  for  each  Several  deal- 
ers who  maintain  both  a  grocery, 
where  liquor  is  sold  by  Ihe  i|uart.  ami 
saloons,  where  it  is  sold  at  retail, 
have  tried  tt)  convince  Thomas  that 
'he>'  should  pay  one  license  onI\-.  sav- 
ing that  there  were  nicitns  of  eom- 
miinieatinn  b'Jtwfpu  the  saIo<.>u  and  th*- 


j  Has  anyhodj  liiiriiliiriziMl  joar  store 
!  recently.'  Do  you  tind  anjthinc  niio^- 
'hie.'  >o.'  Well,  that  is  hi-Djuse  toh 
have  not  looked  in  (lie  riclit  pMer.  Il 
Toii  will  neiurlit.  count,  mea-iin-  or 
gaiigro  oiertthlnc  (ha(  conus  into  >oar 
store,  yon  will  sa<e  enoueh  on  hun:- 
larios  found,  to  pay  your  >lore  rent  in 
a  year.. .  Oishone-t  Imnrlars  who  posf 
as  niannl'artiirers  or  |Mrker>  or  «hn|i  . 
salers  are  shippinc  you  eoodx  ron- 
stantly.that  are  .ohort.  V"u  do  not 
Vnmy  it  because  you  do  no(  looV  tor  it. 
Your  pickles,  jour  linecar.  jour 
!  lemons,  jour  drif4  fruits,  jour  rhee>»-, 
your  rice,  yonr  toharco.  jour  salt- 
moHts,  Tour  starch  and  a  hnndn-il 
other  Items  that  jou  think  joor  «re 
huyiutf  cheap  are  cheap  because  Ihcr 
are  short  in  weiclit  or  roiint  op  iranire. 
tFrom  tli  (.roeer,) 


Greer's  Washing;  Ammonia 

It  has  '•om*  to  oijr  -^eP  lb«t 

lh*re  is  an  attempt  to  ■  »»n  ih« 

market  a  WASHING    ■  x  mad* 

from   Boara  aad   .^almni  n^fasr.  W« 

trust  that  the  trad*  will  tske  Hm!»  to 
iiixesi  ie-a  !•     th»     .'■.n.f..-     of  mi% 

ST'  KF.  whi'-h.  if  •>  Tfimsr. 

will  niil.v  t»nd  to  ■  =•  Ilia  ryt 

Ammonli*  as  a  Ivi  ^ 

Pacific  hnmm  Bottling  Co 

510  SaerfitDenlo  S(  ,  Sau  Fmnriscr) 
Telephone  Temporary  o?>8 
9ntr   tlnaafBrlarrra  9t   ^mniMila  *tw 
Mlaeral  rrndnrta         thr  r»r4(«  Cm««. 
KI44^CI«ro.  r.4l.. 
•  '.4''TION — th»r«    !ir«  num«r^'ii 

t>r3nf|<»    iif    imr'TM*    rand    woiV  *-i|«^<na 

tr» 

It  o-i 
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Clerk's  Corner. 


The  Clotk  TUot  Wia<*  Is  th*  Clerk 
Thnt  Works. 


I  was  watching  a  bunch  of  clerks 
in  a  fancy  grocery  of  some  size  who, 
(lurluji  a  leisure  period  were  doing 
.pretty  much  of  nothing.  The  store 
employed  a  ic'^ular  porter  whose  duly 
it  was  to  see  that  the  entire  place  was 
kept  clean.  The  clerks  were  doing 
nothing  and  there  was  considerable 
disorder  around.  The  manager  passed 
by  and  called  attention  to  the  fact  of 
there  being  various  things  they  could 
s<?t  to  rights  during  the  lull  in  busi- 
ness. One  of  the  clerks  said:  "Why, 
it  is  the  ivorter'.s  duty  to  attend  to  such 
things."  The  manager,  who  was  new 
in  his  position,  did  not  wish  to  inter- 
fere with  the  rules  of  the  house  and 
Availed  (o  consult  with  the  proprietor. 
Fortunately  they  agreed  that  such  an 
instance  was  nothing  but  a  case  of 
.swelled  head  and  that,  while  in  large 
establishments  it  was  desirable  to 
sy.stematlze  the  work,  there  were  no 
laws  demanding  the  drawing  of  such 
fine  distinction.s  as  these  clerks  wished 
to  dro w. 

T)ie  lir.sf,  law  in  ex'ery  stoie,  big  or 
little,  Is  to  sell  the  goods.  I>rop  every 
rhing  and  anything  in  the  tidying  up 
line  to  take  an  order  or  show  atten- 
!iou  to  a  real  Or  a.  prospective  custo- 
n)(  r.  tJivc  vour  department  your  first 
con.^ideraliou  and  then  keep  an  eye  on 
the  entii-e  c-.'ablishment.  If  you  arc 
found  doing  some  of  the  things  whicli 
the  portor  or  deliver.v  men  ought  to 
do  Instead  of  (allcing  to  the  other  idle 
'•!e|-kr;  it  will  not  detract  a  particle 
frorn  >our  dignity. 

The  fcrcat  trouble  conies  in  with  tlic 
limited  range  of  thr-  nvera^'^  clerk';- 
idea  of  what  he  can  dn.  Set  him  :it 
!)U\'  particular  job  and  you  fmd  him 
Ihert'  with  i)erh.aps  at  least  «ii  custo 
)ner  wondering  why  he  can't  wa.lt  on 
}iei  first.  He  can  and  he  ou^rlit 
It  is  as  easy  to  turn  from  kouk^  job  (;f 
;'.( '-aigbt >-:i i np'  o  :!  ^^imkIs  as  il  is  to  tu)'t"i 
fr(_)!n  a  buneb  cliat  1  i n rlorK's.  ^^"e 
often  heai-  thai  tli';  best  phu-f^  f(ir  ihf 
disengi-.ned  clei'ks  is  vu-ar  tbo  door, 
T  do  not  tliink  so.  One  cb'rk  may  be. 
and  \"ery  likely  is.  in  storrs  of  any 
si7i^,  st;jtionc(l  near  tbc  duor.  Iiu(  tb'- 
oHiors  sliiinld  lie  tnund  iM.'biud  Ibi'ir 
rouiiters,  liijsx'  if  thoic  Is  anything  In 
do.  but  ever  read,\'  io  attend  to  tin 
main  cljanct — selling  goods. 

If  f'jr  :iay  r<  is<in  oiu'  elerli  seenis  lo 
bo  losing  ,1  s.ile.  eithei  thi'OUgli  iff- 
norance  vi  bis  goods  or  lank  of  aiten 
tion,  it  is  most  desirable  to  inrn  th< 
f  u;;tomeT  oM;r  to  sf)me  other  salesma.\ 
An  older  and  moi-e  experienced  clerk 
will  always  be  on  the  lookout  for  this 
When  he  In-ars  sonic  .\oniig  clerk  sa.r. 
'  M'e  haven't  go!  it^"  and  knows  thai 
llie  article  is  in  the  store  ho  should  in 
a  tactful  manner  try  to  as-suuie  chai'ge 
of  the  order.  In  many  casc!^  .such 
slight  attention  will  save  the  house  a 
customer.    If,  howexcr,  \ou  sfv?  sonic 


new  young  clerk  making  headway,  j 
even  if  it  happens  to  be  a  most  par- | 
tlcularly  valuable  cu.stomer,  do  not  in-  ' 
terfere.  Ladies  arc  entitled  to  their  j 
choice  in  such  matters  and  I  hav-H' 
known  of  seVetal  Instances  where,  for  | 
reasons  best  known  to  themselves,  | 
they  preferred  to  leave  their  orders ' 
with  some  comparatively  inexperienced 
clerk.  Perhaps  they  found  him  more  ' 
anxious  to  please  than  one  who  has  | 
held  his  job  so  long  that  he  is  less  i 
anxious  about  his  sales.  ! 

It  will  be  up  to  mo.st  of  you  to  take  i 
inventory  around  the  first  of  the  year.  { 
Don't  dodge  it — nothing  is  more  dis-  ! 
cou raging  to  the  boss  than  to  find  one  1 
or  two  of  his  clel-ks  sick  (?)  on  Inveu-  ' 
tory  day.  In  most  places  this  is  done  * 
on  Sunday  or  in  the  evening;  even  so  ' 
take  a  hold  and  lift  I  : 


I'EKIOl)  (0.\XliUrLATl;i>  BY  THE 
1\E^^'  LA IV  must  JaijKO  to  l>ar  tbc  a<> 
tion,  unless  the  new  law  itself  e4- 
pii'esses  a  contrary  Intent." 
'""^'^"^eT^  Lavri  Doe?  SoL 

In  123  Cal.,  pag^  9,  in  the  report  of 
the  case  of  Pelsetf  vs.  Griffin,  the  Su- 


preme Court  held 
..■■If  the  Statute 
barred  the  right 
tion  to  set  aside  a 
of  the  ))arty  is  r 
the  i)Ossessor,  irr 
inal  right,  and  n 
incut  or  repeal 
eoiistitutioiiailj 
fe«  t  so  as  to  di 
You  can  see  f 
tice  of  Peace  ha 
in  your  wav  if 


as  ff)llowK: 
of  Limitations  has 
o  commence  an  ac- 
conveyance,  the  title 
,gar<led  as  vested  in 
spective  of  the  ori;.;- 
sDJ>se<ni4Mit  aniciitl- 
f  the  iiniitfitioii  can 
iue  a  rotntrtive  e»'- 
urb  the  tHlc.*' 
m  this  that  the  ,Jus- 
a  full  right  to  decide 
e  wants  to.    He  also 


1VHE\  ACCOUNTS  OUTLAW. 


iSuprenit'  Court  Decisions  a.s  to  the 
1    Law  Socurert  b.v  Uie  State  tlro- 
j  cers'  Asi^ociatioB. 


Some  time  ago,  in  response  to  vari- i 
ous  requests,  -we  printed  in  tha  Advo- 1 
cate  information  as  to  the  effect  of  the  : 
law  secured  by  the  State  Grocers'  As- j 
sociation  at  the  last  legislature  by  ( 
which  open  book  accounts  do  not  out-! 
law  foi-  four  years  instead  of  in  two| 
3"ears.  [ 

The  law  was  signed  on  May  19,  1907.1 

Accounts  that  were  two  years  old  j 
prior  to  i\Iay  19,  1907.  were  not  re- 
vived hy  the  law.    In  otiier  words,  in- 
debtedness incurred  prior  to  May  19,  ^ 
19i.i,").  was  I'ei-mancnily  outlawed  after  i 
May  19.  1907.  ' 

yVs  to  accounts  not  two  years  old! 
when  the  law  weiil  into  effect.  ib"i 
Californiri  Suiirerne  Coui-l  has  ruled  ' 
both  Ihat  the  new  law  re\-i\-eO  ilicm' 
and  aK':o  that  it  did  not.  ^I'his  is  ex-' 
plaineil  at  length  in  th;^  ^ollo■\^■in;i■  let-' 
tor'  to  one  of  our  \'alucd  subscribers  , 
iu  response  to  his  request  for  infoinia-, 
tion :  : 

Mr.  J.  ( .  Ford.  Roeklhi,  (  al. 

Dear  Sir: — Keiilyin'<  to  vour's  of 
July  a  I  St: 

Governor  Gillctl  sign,;d  tli;>  law  e\- 
fcTiding  the  life  of  oi>en  boolf  aeconni.:' 
to  four  years  on  May  19lh,  11)07.  Said' 
Irw  became  efii>eli\-e  from  tliat  dale. 

The  taw  apptios  witljout  (jneslion  loi 
tlie  aeeoniits  e(jTitrart;  ;i  siuei^  M:iy  19. 
l'M.)7.  Tlir  Snpi  eiiid  Court  decided  boi  b 
\^'a.Ns  as  10  wbelber  ii  applies  to  ao- 
(•(jiuits  contracted  sinci'  May  lit.  1:h,).'. 
>ew  Law  L.vteuds  Atcorint. 

Your  Jusiice  of  P(>ac'>  conUj  follow 
tilt'  c;is"  of  Swanip  Land  District  No.' 
3lt7   vs.   tllide,   wbidi   is   r»'i)orted  in 
U2  ('■,!]. .  )ia,;;e  S.").    In  this  decision  the 
,SuiM 'Mn<'  Court  held : 

"There  is  no  vested  riKht  iu  the  run- 
ning of  the  Staint:'  of  Liniiiatious  un- 
til il  has  completely  run  and  barred 
the  action;  and  when  a  change  in  the 
liD)i(atiou  is  made  during  (he  tinje  r)f 
the  running  of  the  statute,  the  time 
run  is  not  a  credit  to  the  defendant 
under  (he  new  law;  and  THE  '^VIFOEE 


has  a  right  t  odfcide  against  you  if  he 
wants  to. 

If  he  decides  hgainst  you,  you  have 
a  chance  of  wjemiug  out  should  you 
care  to  appeal  from  his  decision.  Ou 
the  other  hantU  if  he  decides  iu  your 
favor  your  deptor  could  also  appeal 
the  case  with  a  chance  of  winning. 

Certain  nnirformed  parlies  are  ex- 
uding mis-inf|rmation  in  regard  to 
this  law. 

We  would  aclvise  them  to  study  the 
columns  of  the  .\dTOC'ate  more  car(>- 
fully  if  they  want  autheu;ic  traile 
news. 

Mothers r  Mothers!!  Mothers!!! 

Mrs.  Winslow's  Soothing  Syrup 

has  been  u^fil  lor  o\fr  PT.XTV  ViiJ.\l<S 
by  MU>i..OKS  o|-  MurilKKS  for  IliHir 
CHJ.Lt>nt-:N  wliii'»  TKKTHINC.  wil'; 
rtCRKfOCr  t<V<r('Kfifi.  Ti  SCiO'l'URS  tli<^ 
«;'IIIt.).'.  SOh'  IMONS  I  he  «;i'.\i.s.  .\l,l,.\\S 
ril  PMls:  <'i  r;!;.s  ^^■I^t>  c<t|.tc.  ami 
(lie  lie.'^t  r.^niB-!>  itn-  r>l  A  K  It  H  (.>IC  A.  ^^l>l(l 
Ijy  ]  >1UK t;  is !.■=!  in  <;\  ery  purl  of  Hie 
world,     ijo  purn  tiriil  ii.-ik  for  ■■;"»Ir.«.  AViii- 

Sor.limi"-    ^yriiv."    siii'l  <;)!<<• 
olber  liim.1.    'J"  wen  I  y-fi  ve  conl.'S  a  iiotiUv 


lOUR  EVERY  WiNT  1\ 


Can  Be  SHf»i*''f<l  '») 

A*  Zellerbach  &  Sons 


421  .LU:KS0N  STItKIjT 


r.r. 


u.  s. 

Metal 
Polish 


rottsii. 

Ql.'  V;  no   pi-i  .l.-.r. 

r;-   ;  '  ii../. 

I'l?    '■»  in>r  iJoz 

!   1,1)  nil  i>.,-i-  .)..:-. 

»•.•    Ill  I.t:'.  irci-  •■)"«■• 

  'i'tf* 

.«a!U«>«-;."-r-'=  I'ocnd  for 
•  Irr.     i;r.,s,5  .^iB  nn 

«;.  s  metai.im:  roLisM 

l'*STf;  ■ 

il  pui  UP  l,vv  «  Pr3,f.(l';al  Ch^inini ;  in 
lJuuifl  .  Forrji.  (''rco  Croiji  Aciil  cr  VJiit 
'Pncul.v  ictirs  In  llio  M.-jrkel,':  of  llic  'Vo,"!!! 
l^or  salo  by  all  dealers.  Also  ilic  i^arn,' 
Alkali  .Floor  Powder,  o.oiiiaiijiiiR  no  greai* 
t  .1.  T.  ^Vlt.SON. 

I'atinc  Coa.!>>  Afft  ,  l'S71  l«Ui  s.t.  I'V 
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NEWS  FB03I  BEDW^OD- 


Kuneh^of  3iews  Items  Sent  Up  By  Se<;= 
retary  of  Association  There. 

(By  P.  H.  Thorpfi.) 
Bedwood  City*  Ang.  8,  '0?, 

I',  P.  Chaimberlain.  the  pionfier  gro- 
cer aud  merchant  of  Redwood,  haa  i 
iarorporar.ed  his  husiness  undei-  the 
name  of  the  P.  P.  Chamberlain  com- 
jiany,  but  he  maintains  the  manage- 
ment of  It  as  formerly. 

Dr.  R.  O.  Tripp  of  Woodside  is  re- 
ported as  being  quite  ill.  He  is  the 
pioneer  merchant  of  the  county,  hav- 
ing opened  his  store  in  its  present  lo- 
cation in  the  winter  of  1S4.9,  and  has 
also  been  po.stmaster  of  Woodside 
since  ISlit).  On  account  of  his  ad- 
vanced years  it  is  doubtful  if  he  will 
rally. 

Grocer  E.  P.  Heise  spent  his  vaca- 
tion at  La,  Honda  and  came  back  to 
work  mucli  invigorated. 

Neumann  Bros,  sold  their  Redwood 
<:iiy  fjtore  to  C.  M.  IThlenberg  tlie  first 
of  the  month.  Mr.  Uhlenberg  was  for- 
merly in  business  here  and  is  well 
known. 

George  Stafford,  junior  member  of 
the  firm  of  Stafford  Bros.,  has  taken 
unto  himself  a  wife,  Miss  Nellie  Flyun 
becoming  his  bride  before  the  altar 
in  St.  Mary's  cathedral  in  San  Fran- 
cisco on  the  evening  of  the  7th.  After 
a  honeymoon  in  Portland.  Ore.,  tliey 
return  to  Redwood,  where  the  honie 
provided  by  the  groom  awaits  the  coro- 
ing  of  its  occupants.  Mrs.  Stafford  is 
one  of  our  most  charming  belles  and  a 
leader  in  Catholic  circles.  Mr.  Staf- 
ford is  one  of  the  foremost  of  our 
younger  business  men  and  brother  to 
City  Clerk  D.  R.  Stafford  and  Dr.  David 
Stafford  of  San  Francisco. 


Qnality  in  lien  of  free  goods— that's 
(iriffon's. 


1907. 


t  aliiornia,  Betail  Grocers'  and  Metr, 
chantl%  AssocJation,  ' 

1714  Webster  St.,  San  Francisco,  Cal. 

Gentlemen;  Being  desirous  of  unit- 
lag  with  the  other  merchants  of  Cali- 
fornia to  better  trade  conditions,  and 
being  willing  to  do  our  share,  we  here- 
r<y  make  application  to  be  received  as 
u  member  of  the 

CaliforBia  Betfiil  Grocers'  and  Mer- 
chant's .4s^ociatlon. 

and  enclose  Three  ($3.00)  Dollars  to 
ii:iy  our  duf-s  for  one  year  froi|i  ^&t». 


Address 


biened 


Purposes  and  Aooompiislifnents 

Uf  THE 

Retail  Orooers'  &  Merchants'  Association 

OFFTCIAL  I'APER— Betail  Grocers'  Adrocate. 
Plan  of  Operation. 

Prior  to  1900,  different  associations  of  merchants  of  California  haJ 
asked  for  various  laws,  from  time  to  time,  and  had  always  failed  to  secure 
results  through  lack  of  organization.  These  failures  c,au6ed  the  Retail 
Grocers'  Association  of  San  Francisco  to  invite  other  similar  aasoclatloua 
to  send  delegates  to  a  convention  in  September,  1900.  At  this  convention,  H 
was  decided  to  form  an  organization  to  be  known  as  the 

OALIFOBNIA   RETAIL   GKOCERS'  .AND    MERCHANTS'  ASSOCIATION. 

This  Association  was  organized  to  enable  the  grocers  of  California  and 
other  merchants  to  co-operate  in  order  to  accomplish  results  by  their  united 
action  that  they  could  not  .secure  singly.  Each  Association  sends  delegates 
to  an  annual  convention.  These  delegates  decide  the  policy  to  be  followed 
and  elect  officers  to  carry  out  their  plans.  Every  Individual  member  bat> 
the  right  to  .attend  the  annual  convention  as  a  delegate. 

The  next  State  Convention  will  be  held  at  Sacramento,  on  September 
10th,  nth  and  I21h,  IM»7. 

ACCOMPLISHMENTS. 

tAWS  SECUKED. — ^Prior  to  the  Leerlslatlve  Sessilon  of  1907,  the  combmed 
efforts  o£  the  merchants  affiliated  with  the  California  KexaiL  Grocara'  and  Mer- 
ctiant.s'  Association  secured  the  following  results :  ' 

Permittlas  the  .attachment  of  the  Wages  of  Public  Officials. 

Making  a  Wife's  Separate  Property    Respoiuilljlc  for  Family  Bill*  for  the 

Neeessariffs  of  Life.  Property  owned  biafore  marriage  or  received  by  will, 
exempt.  '  . 

Making'  a  Guarantee  ot  Parity  a'  .SnflSclent  Defenae  for  a  Dealer  CUsrsed 
vrith  Violating;  the  Pure  Food  Law. 

We  also  secured  the  paasagiS.of  llic  following-  laws  through  both  houeea 
of  the  Legislature. 

VETOED  BY'  GOVEItXOIl  P.IKDEE. 
Making;  an  Account  Date  from  the  Time  of  the  Last  Item  anU  otalUai;  • 

Payment  Renew  an  .Iccouut.    Vetoed  by  Governoi-  Pardee.  .  ,  ,  • 

AUowlng;  Merchants  to  Form  Mutual  Fi^e.  Ipsurauce.  Compaales.  ViCoeif 

by  Governor  Pardee.  ,  ■  , 

Declarlue  Tradtag;  Stnm'pti  lUesat. '  D^clkrelX''nconatitonoh^  6y  the  Su 

preme  Court.  .      '  .  . 

SESSION^  OF  190T.    ■  '  " 

A>  the  Legislative  Session  of  1907.  the  work  at  Sacramento  was  particu- 
larly well  organized,  and,  although  we  were  \'firy  short  of  funds,  we  secured 
the  passage  of  the  following  law:;  ALL  OF  ^<1II0H  "Werft  approve?  by  Oov . 
ernor  Gillett  and  THEV  ARE  IVOW  L-VWS,'  "      ,.       ^  .  .   .  ■  ' 

1.  Making  the  time.  In  which  -an  open  hook  acconnt  oatlaw*  FOiDR  yttara 
Inatead  of  two.  '  j    ,     ..  „  , 

2.  .Mlowlng  the  formntlou  of  Mutual  Fltr-  InsarBnce'  C/Wnpt&Ie*.  '"' 

S.  Maklne  the  passing  of  a  check  WITH  INTENT  TO  DEUPRAl'O  •  Stste'a 
Prison  offense. 

4.    Proviaine  that  the  dealer  shall  not  be  itcia  reaponslbl*-  for  tk^  eaHty 

of  SOOds  GVARANTEED  TO  HIM  AS  PLRE.  ' 

WE  HAVE  MORE  LAW  S  TO  GET..   Vi>  want  your  InBdence! 

We  have,  by  united  action,  convinced  the  manufacturers  of  flour  la  sev 
eial  localities  that  the  trade  wanted  them  t,o  stop  sen'rf^le:-  .  ."ittiii^.  Xbl* 
lias  added  many  dpllar.=!  to  the  profits  of  the  grocers. 

We  propose  to  unite,  where  it  is  conside;)'ed  deslral'.-  .     js  a  body, 

'"'e  can:  ,     •  .  ..  .  .  ■  ^  / 

(a)  Protest  EFFECTIVELY  when  any  manufacturer  allows  his  goods  to 
be  rut.    We  want  your  influence. 

(b)  PiotPf:t  EFFECTIVELY  when  .a -wholesaler' or  inahufacturer  sells'' tc 
a  party  who  would  oihei  wise  buy  from'  one  of  our  luf  ib^ir  We  «aut  yo-.tt 
influence.  ,  .         •  -      ^  : 

<c>    Protest  EFFEC^rnTELY  when  a  wholes-i: 
out  ".short"  packages  to  memb4r,<5.    We  want  yonr  luitucuct'. 

We  are  helping  member.s  collect  bad  l»ilt"»  <,and  saving  tb-;m  lawyer'3  ties) 
by' a  set  of  collections  letter.<i  which  alwaya  produce  splei^id^  results  'W^h«» 
properly  u.sed.  .  ..........   •. 

Our  paper.  The  Retail  Grocers'  Advocate,  which  we  own,  is  the  ir.-^i  .  ii 
which  makes  it  po.=;sible  for  us  to  secure  the  j-esults  outlined  above.. 

ALL  THESE  THINGS   COST  MONEIT — Toil  could  not  f^et -them  for 
a  year  alone.    We  think  you  ought  to  pay. your  share  ($3  a  year)  in  annual 
dues-    DON'T  TOr? 

CaUfornta  Retail  C^rocen'  and  Merchants'  Association 
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THE    RETAIL    GROCERS'  ADVOCATE 


OFFIC^ESBS  AND  DIRECTOKS. 


THE  TEADE  PRESS. 


iSE'TiklL  GHOCEBS  AND  MERCHAWTS 
Asaoeiation  ef  Alameda  Co. 

Presiaent,  John  Mitchell 
1st  Vli!9-Prestdent,  J.  h.  Woo4worth 
3d  Vlec-PresideDtj  O.  B.  Palmer. 
3d  Vlee-President,  F.  C.  ICoerber 
I'ith  Vice-President,  A.  J.  Nor. 
6th  Vice-President,  J.  E.  Ffazler 
Secretary,  Geo.  MacDonald. 
Treasurer.  H,  D.  Gushing 
Directors. 

H.  Hauch.  A.  J.  Nor,  H  D.  Oushlng.  G. 
Hoffman,  J.  Hopkins. 

Manaeer  Collection  Dept. 
Jii   K  Webster. 

Association  meets  the  1st  and  3d 
Monday  of  each  month  at   S  o'oiocfe, 

B.  :n.,  at  419  12th  St.,  Oakland 


NOTICE. 

WhaneTer  any  prices  in  the  Maaafac- 
turers*  tlst,  printed  on  Page  18  of  the 
"Advocnte,"  are  cut,  members  sboaid  not- 
ify Secretary  MacDonald  as  promptly  as 
possible.  (His  telephone  is  Oaltland  IS].) 
Mr.  MacDoaaM  will  at  once  take  steps  to 
have  the  cutting  stopped. 


OAKLAND  MEETINGS. 


The  Alameda  County  Grocers'  Asso- 
ciation will  hold  its  meetings  on  the 
second  Monday  of  each  month. 


MCTIOKAKT 

A  I,IBBABY  IN  ONE  BOOK.': 
Besides  aa  accorate,  practical,  and 
scholarly  Tocabularv  of  English,  en- 
larged with  26,000  NBW  WORDS,  the 
iBteraatioaal  contains  a  History  of  the 
English  I/anguage,  Guide  to  pronuncia- 
tion, Dictionary  of  Fiction,  New  Gazet- 
teer of  the  World,  New  Biographical 
Dictionary,  Yocabnlary  of  Scripture 
Names,  Gree^  and  Latin  Names,  and 
English  Christian  Names.Forelgn  Quo- 
tations, Ahhroviations.  Metric  SyBfem. 

2380  Pages.  6000  Illustratlona. 

SHOULD  you  NOT  OWN  SUCH  A  BOOK? 

WEBSTER'S  COLLEGIATE  DICTIONARY. 
Lftrgeat  otoar  abridjrmenta.  Revutarand  Tbia  P»> 
per  Editions.   Ilia  Paget  and  UOO  lUnitratioiu. 

Write  for"  The  Story  of  a  Book  "-Fres.  * 
e.  &  G.  MERRiAM  CO.,  Springfield,  Mats. 


Straight  Talk  From  Eastern  Coat^'inp* 
ary  Should  Wake  Up  Some  reopKe. 

Iq  It's  issue  oi  July  29,  th*'  New  York 
.Toumal  »i  Commerce  makes  some 
comments  which  we  think  worthy  of 
a  place  in  our  columns.  May  the  ad> 
vice  glyen  therein  he  heeded: 

'■The  Heatilo  "Vraae  Register'  is  just 
now  engaged  in  defending-  itself  from 
an  aasaiiU  by  (he  "Inland  Grocer"  of 
Cleveland  Ohio,  which  charges  that 
"the  Seattle  man  never  rendered  any 
service  to  the  organization"  (National 
Retail  Grocers),  but.  "for  years  his 
paper  has  vlUtied  and  misrepresented 
the  association  and  the  men  who  the 
National  Association." 

"The  merit.i  of  the  que.'ition  are  en- 
tirely too  personal  to  deserve  any  con- 
sideration from  outsiders,  but  there  is 
In  the  charge  a  reflection  of  a  thought 
which  it  would  be  well  for  business 
men  and  trade  journals  generally  to 
seriously  consider  before  they  too 
sweepingly  condemn  this  or  that  paper 
of  disloyally.  Editor  Wood,  for  in- 
stance, is  a  man  who  generally  writes 
a  deal  of  that  peculiar  logic  known  as 
"horse  sense"  and  quite  often  it  luns 
counter  to  some  of  the  preconceived 
notions  of  trade  organizations  and  the 
utterances  of  certain  trade  papers.  But 
rarely  are  his  statements  those  of  bias 
or  untoward  animus. 

"On  the  other  hand,  it  is  a  favorite 
practice  of  some  trade  paper.s — and  by 
this  no  particular  paper  is  the  target — 
to  regard  the  proi>^r  course  as  that  of 
honey  and  sugar,  to  always  say  sweet 
and  conipltmentary  things  of  the  t  rade, 
to  think  thoughts  which  run  harmon- 
iously along  ihe  lines  of  least  resist- 
ance, especially  if  they  concern  an  ad- 
vertiser. Editors  who  follow  this 
course  delude  themselves  into  a  helief 
that  the  mission  of  a  ti'ade  organ  is  to 
tickle  its  friends  and  enrage  its  ene- 
mies. 

"Nothing  could  be  further  from  the 
true  course  or  more  detrimental  to  the 
interests  of  the  trade.  Tradesmen 
generally  are  men  whose  range  of  ob- 
servation is  limited.  From  the  nature 
of  things  their  thoughts  are  too  gen- 
erally devoted  to  the  welfare  of  their 
own  interests  and  therefore  circum- 
scribed. It  is  in  the  very  nature  of 
things  that  this  must  be  so.  If  a  trade 
organ  is  to  be  anything  to  that  man  it 
ought  to  be  the  kind  friend  to  bring 
him  fresh  material  for  thought,  gleaned 
from  a  broad  observation  of  trade  con- 
ditions— in  his  store,  in  every  othe 
man's  store,  in  the  markets  and  in  the 
halls  of  legislation.  If  an  editor  is  to 
fulfill  his  mission,  he  ought  to  educate, 
not  tickle,  the  mind  of  his  reader,  the 
business  man.  It  is  fiiiite  possible 
that  the  most  wholesome  truth  for 
that  business  man  to  read  is  the  one 
he  least  likes  and  which  he  and  some 
narrow  1i-ade  jiiornal  editors  would 
regard  as  vilification  and  knocking. 
But  the  cditoi-'s  duty  is  plain,  nevertlie- 
less. 

"It  mav  bo  that  sell-contained  busi- 


ness men  are  narrow,  but  in  ihe  lon.§ 
run  they  inevitably  come  toirscognije 
truths.  And  when  they  do,  which  paper 
will  tliey  respect.  The  one  which  bas 
always  wheedled,  them  along  pleasant 
lines,  or  the  one  which  has  sought  to 
keep  their  minds  alert  to  progressive 
thought  and  broad-gauge  action?  Whai 
the  trade  needs  to-day — and  the  gro-. 
eery  trade  as  badly  as  any — are  trade 
papers  which  will  make  the  business 
man  think,  and  think  in  an  unselfish 
way;  tliink  far  enough  ahead  to  see 
his  trade  interests  at  somewhat  great- 
er length  than  his  nose;  and,  having 
thought,  to  act,  and  act  right  for  the 
public  welfare,  which  in  the  long  run 
Is  his  own. 

"Thought  of  this  character  will  illu- 
minate the  business  man's  mind  to  the  ■• 
ultimate  danger  of  such  temporary  ex- . 
pedlents  as  price  cutting  schemes, 
trading  stamp  schemes,  cutthroat  buy- 1, 
ing,  preservative-soaked  foods,  cheap, 
and  unwholesome  adulterant.^,  false 
labels  and  "nothing-but-my-proflt.s" 
principles  of  trade.  And  it  beliooves 
ihe  thoughtful  business  man  to  stand 
by  the  true  friend  who  is  working  for 
his  interests;  not  the. one  who  whines 
and  cajoles  him  by  "linked  sweetness 
long  drawn  out."  One  word  of  com- 
mendation from  a  trade  paper  of  rec- 
ognized virility  and  honesty  is  worth 
whole  pages  of  complimentary  dish- 
water. 

 #  


HELPING  THE  GROCER. 

The  fence  advertising  campaign  now  : 
being  carried  on  by  Red  Seal  Lye  is 
the  sort  of  work  that  puts  money  in 
the  grocer's  pocket.    "X  word  to  the 
wise  is  sufficient." 


CLARK 
CO. 

23  Market  St.,  San  Francisco 

IVORY  SOAP 
LENOX  SOAP 
P.  &  G.  NAPTHA  SOAP 
K.  C.  BAKING  POWDER 
PROCTOR  &  G.^MBLE  CANDLES 
ORANGE  CITY  RUSKS 
PEARLO  GUM 
HONEYSUCKLE  MILK 


An  Auto?  No! 

Peanut  and  Popcorn  Sellet. 
Catalog  sbow'em  iS.Sti  to. 
1350.00.  Co  ea-ty  terms. 

KINtiERY  MFG.  CO. 
106  £.  P«arl  St.,  CIncirinili 
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BEEE  PROFITS. 


Local  Grocers   Anxiously  Look  For 
Recognition  From  the  Bottlers. 


Local  grocers  are  anxiously  waiting 
the  outcome  of  efforts  to  protect  tliem 
in  their  beer  profits. 

So  far  only  four  dealers  have  ex- 
pressed themselves  as  opposed  to  a 
2  for  25c  price. 

In  almost  every  instance,  ihe  gro- 
cers say: 

"Of  course,  we  want  a  2  for  2oc 
price.  But  we  want  to  KNOW  that  no 
competitor  can  sell  for  10c." 

It  is  up  to  the  bottler. 

When  a  grocer  starts  a  new  store,  he 
will  want  to  get  trade. 

If  the  other  grocers  are  selling  beer 
at  "15c,  2  for  25c,"  he  is  going  to  put 
out  a  big  sign  reading 

ALL  BOTTLED  BEER 

10  CENTS 

that  is,  if  the  iiottler  lets  him. 

In  other  words,  the  new  man,  if  the 

bottler  lets   him,  will   use  the  beer 

bottler  to  steal  trade  away  from  the 
bottlers  old  customers. 

Every   large   handler   of  beer  but 

one  has  gladly  agreed  to  help  the 
fight  for  better  profits. 


The  one  man  said:  "I  am  selling 
375  dozen  bottles  a  month  at  10c.  I 
think  1  would  only  sell  about  half  as 
much  at  12^c." 

At  10c,  his  margin  on  the  375  dozen 
is  only  $75.00. 

At  12^c,  his  margin  on  180  dozen 
would  be  $90.00. 

If  all  his  neighbors  charged  12V^c 
also,  it  is  doubtful  it  he  would  lose 
half  the  trade  he  now  holds. 

At  10c,  his  margin  is  not  much  over 
the  cost,  when  the  expense  of  business 
is  considered  and  breakages,  etc.  are 
taken  into  consideration.  At  12%c,  he 
would  have  less  work  and  his  results 
would  be  incomparably  better  as  to 
profits. 

All  this  man's  neighbors  want  a  12V^ 
cent  price  and  much  of  his  10c  trade 
he  takes  from  men  who  will  not  sell 
beer  at  a  margin  that  does  not  yield 
a  profit. 

A  second  meeting  of  the  grocers 
will  be  called  soon. 


WINDOW  DISPLAY  PRIZE  COXTEST 


A  Wisconsin  merchant  offered  a 
prize  of  a  library  table  to  the  ladieB' 
literary  or  church  society  which  ex- 
ecuted the  most  attractive  display  in 
his  window.  A  neat  announcement 
was  written  with  a  personal  letter  to 
each  society,  making  the  offer  and  re- 
questing that  they  send  a  representa- 
tive to  the  store  to  select  a  date  on 
which  they  could  trim  the  window. 
Each  society  was  assigned  a  date  and 
their  display  stood  for  one  week. 
Large  display  cards  told  the  name  of 
the  society  that  arranged  the  display. 
An  amateur  photographer  took  a  pic- 
ture of  each  display,  .fudges  were  se- 
lected from  among  prominent  men 

Three  were  chosen  to  be  judges  and 
award  the  prize.  Each  judge  was  re- 
quested to  see  each  window  and  later 
thp  (ibotographs  assisted  in  finally  de- 
ciding the  winner.  It  was  a  great  suc- 
cess. It  was  given  ])nbliril\-  in  all  thf^ 
advertising. 


John  T.  Kelly 
W.  H.  Kelly 


Tel.  Tenip'j 


1$'20  Clementina  St. 


KE-LLY  BROS, 

W  AGON  COVERS  &  BOAT  SAILS 
TENTS.  AWNINGS,  HAMMOCKS 

Bet.  First  and  Second  Sts. 


San  Kranri*iro 


f  Cable  Address 
♦  'CLUFFECK.'' 

♦ 
♦ 
♦ 
♦ 
♦ 
♦ 

t 
♦ 
♦ 
♦ 
♦ 
♦ 
♦ 
♦ 
♦ 
♦ 
♦ 
♦ 
♦ 

♦ 
♦ 


Telephone 
Temporary  2860 


♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦ 


William  Cluff  Company,  inc. 

Wholesale 
Grocers... 


\  HAAS  BROS.  1 


Wholesale 
Grocers—  \ 


X 

I  Impoiicrs  and  Exfortcrs  of  | 
Cigars  and  Tobacco. 


X 


Importers   and  Commission 
Merchants. 


♦  ♦  ♦ 


Spear  and  Mission  Sts. 


San  Francisco,  Cal.  | 

t 


100  CALIFORNIA  STKEET 

(Corner  Davi.si 

I  t 


♦  San  Francisco 

! ♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦4 < 


California  ^ 
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Seasonable  Suggestions 


Ideas  from  Many  Sources  That  Will 
Be  of  Valne  and  Interest  to 
Retail  Grocers. 


PUSH  THE  GOODS 
PROTECTED  BY  AGREEMENTS 
CUT  OUT 
AS  FAR  AS  POSSIBLE 
ALL  GOODS 
DEMORALIZED 
BY  PRICE  CUTTERS 
Aim  high. 

Know,  do  not  guess. 
Establish  a  quality  reputation. 
Dress  your  windows  frequently. 

You  are  judged  as  you  .iudge  your- 
self. 

Wealth  creates  more  wants  than  it 
sujiplies. 

Truth  may  be  Ijlamed,  but  it  cannot 
be  shamed. 

The  Smyrna  fig  crop  is  expected  to 
equal  that  of  1906. 

Any  fool  can  catch  on,  but  it  takes  a 
wise  man  to  let  go. 


Fortune  smiles  on  the  few  and 
grinds  on  the  many. 

No  great  friendship  can  rest  upon 
pretense  and  deception. 

Ambition  is  the  spur  that  makes  men 
struggle  with  Destiny. 

Arkansas  mineral  out])ut  for  1906  is 
valued  at  over .$4,000,000. 

A  scolding  woman  is  bad  enough  but 
the  limit  is  a  scolding  man. 

•Silence  shows  a  great  many  times 
more  character  than  speech. 

What  is  quite  often  taken  for  pa- 
tience is  downright  laziness. 

Light  up- — the  buyer  prefers  not  to 
enter  a  poorly  lighted  store. 

It  has  been  said  that  anyone  can  be 
polite  to  people  one  doesn't  care  for. 

"A  i^leasant  smile  will  sell  more 
goods  over  the  counter,  than  a  yard 
long  talk. 

What  the  superior  man  seeks  is  in 
himself;  what  the  small  man  seeks  is 
in  others. 

Keep  in  touch  with  your  clerks,  your 
customers,  your  stock  and  what  is 
going  on. 

The  most  dangerous  force  in  this 
country  is  the  fortune  with  no  charac- 
ter behind  it. 

Timely  goods  well. displayed  always 
bring  the  hest  results  from  the  busi- 
ness stand  point. 


The  man  who  sells  the  right  goods 
in  the  right  way  has  no  need  to  do 
business  at  a  loss. 

How  can  anybody  argue  that  to  talk 
behind  one's  back  is  allowable  merely 
because  it  is  true? 

A  pretty  safe  road  to  success  is  the 
one  that  leads  to  the  nearest  savings 
bank  every  pay  day. 

You  can  never  correctly  describe 
what  you  have  not  seen  and  seldom 
what  you  have  seen. 

"Courtesy  is  the  cheapest  commodity 
a  merchant  can  handle,  and  it  yields 
the  greatest  profits." 

.  You  deny  a  woman  one  of  the  great- 
est pleasures  of  life  when  you  refuse 
to  argue  with  her. 

It's  not  the  part  of  wisdom  to  stand 
on  an  unfriendly  footing  with  other 
men.    What's  the  use? 

A  disposition  to  be  generously  in- 
clined will  attract  a  new  customer 
and  make  him  an  old  one. 

The  exports  of  iieanuts  from  the 
United  States  amounted  in  190.5  to  7,- 
180,163  pounds,  valued  at  .|275,927. 

According  to  a  Bradstreet's  reiiort 
80  per  cent  of  the  business  failures 
are  of  firms  that  do  not  advertise. 

You  don't  need  to  boast  of  your 
ability  if  you  posses  the  real  thing  in 
that  line.  Those  interested  will  find 
out. 
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We're  Compelled  to  Us 


There  is  as  much  difference  in  cocoanuts  as  there  is  in  apples.  We 
could  make  a  good  bit  more  money — for  a  while — if  we  would  put  a  lower 
grade  of  nuts  into 


I5ut  if  we  did  that  we  couldn't  guarantee  Raker's  Cocoajuit  to  keep  Its 
sweetness  and  color..  So  we  have  to  use  the  best  grade  of  nuts  to  protect 
pur  guarantee,  even  if  there  were  no  o!l;e:'  rcnsons. 

BUY  BAKERS'  TABLF.  TALK  BR.AND 

In  Oil-proof  bags,  jiacked  in  18-lb.   Pails  and  30-lb.  Cases 
Sold    at   Bulk  Prices. 

'So  loss  in  breakinf*'  u\)  of  tiie  Slircd. 

No  loss  in  over  iY(>ii;ltiuj;. 

No  loss  in  ci ajioratiosi. 

No  loss  of  tiiiic  in  liiindling. 

Always  clean,  moist  and  fresh,  and  profits  sure! 


The  Franklin  Baker  Company,  Philadelphia. 

JoHnson-LocKe  Merc.  Co.,  Agei\tSj     -    Ss^i%  Francisco. 
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Teach  your  clerks  the  cost,  quality 
and  value  of  your  goods.  To  do  this, 
you  must  first  know  them  yourself. 

Courtesy,  cleanliness,  promptness 
and  profits  are  the  inseparable  com- 
panions that  sjjell  success  for  the  gro- 
cer. 

There  is  no  disgrace  in  unprevent- 
able  poverty.  The  disgrace  is  in  not 
doing  our  level  best  to  better  our  con- 
dition. . 

Remember  that  your  store  and  stock 
must  be  kept  up  to  the  standard  of 
the  neinghborhood  in  which  you  are 
located. 

Let  the  clerk  realize  that  he  is  an 
important  factor  in  the  success  of  his 
firm  and  that  his  employers  success  is 
his  own. 

In  salesmanship,  a  smile  is  a  little 
thing,  yet  it  has  brought  more  custom- 
ers than  have  price  or  merit  in  mer- 
chandise. 

When  you  have  carefully  thought 
over  a  plan  and  found  it  good,  get  it 
into  action  before  vour  enthusiasm 
gets  cold. 

Naturally  a  girl  would  rather  be 
beautiful  than  interlectual.  There  are 
more  stupid  men  in  the  world  than 
blind  ones. 

Poverty  itself  is  not  so  bad  as  the 
poverty  of  thought.    It  is  the  convic- 


tion that  we  are  poor  and  must  re- 
main so  that  is  fatal. 

A  small  pebble  underfoot,  not  seen, 
may  cause  you  to  fall  and  break  a 
limb.  A  large  stone  in  the  way  will 
be  observed  and  avoided. 

The  candle  still  holds  it  own.  The 
production  of  candles  in  the  United' 
States  during  the  fiscal  year  of  1W)'> 
amounted  to  $3,889,362. 

Call  your  customers  by  name.  Take 
particular  pains  to  be  able  to  do  this 
with  newcomers  in  town.  This  is  one 
point  that  storekeepers  can  learn  from 
politics. 

Wait  on  customers  in  their  order 
but  never  be  so  busy  that  you  can  not 
give  a  cheerful  word  to  the  newcomer, 
with  a  promise  of  attention  in  a  min- 
ute or  two. 

Every  time  a  retailer  picks  up  and 
puts  into  practice  a  new  idea  of  value 
he  has  gained  considei-ably  in  dollars. 
Keep  on  the  look  out  for  the  bright 
idea,  and  be  sure  to  grab  it. 

The  man  who  keeps  on  hammering 
will  ultimately  drive  a  nail,  but  a 
quick,  sharp,  straight  blow  will  set  the 
nail  more  effectively  than  a  dozen  lit- 
Tle  tap. 

Optimism  is  a  success  builder;  pes- 
simism an  achievement  killer.  No 
matter  if  you  have  lost  your  property, 
your   Irealth,    your    reputation  even, 


ckcr  Jack 


"The  More  You  Eat 
The  More  You  Want" 

The    World^s    Greatest    5    Cent  Seller 

Dodge f  Sweeney  &  Co* 

^   A^ei\ts= 


there  Is  always  hope  for  a  man  who 
keeps  a  firm  faith  in  himself. 

(•>,■,;•'  ,  -  J 
Be  honest  with  yourself  and  you 
will  be  honest  with  everybudy  else 
Never  compromise  when  it  is  a 
(luestion  of  honesly  Keep  the  differ- 
ence between  yours  and  mine  firmly 
fi.ved  in  your  mind. 

An  ancient  inscription  discbveretl 
over  the  entrance  of  an  Kgypfian 
Temple  is  translated  thus:  '  Women 
are  sometimes  boi  n  with  homely  faces, 
but  no  man  wears  whiskers  unless  hr 
wants  to." 


San  Francisco 


California 


Junket 

Tablets 

Alwa^^s 

Reliable 

In  Any 

Climate 

Always 

Salable 

At  Any 

Season 

They  Make 

Delicious 
Ice  Cream 

and 

Exquisite 
Desserts 

Your 
Jobber 
Sells 
Them. 

Chr.  Hansen's  Laboratory, 
Little  Falls,  N.  Y. 


AGENTS 
Maillard  &  Schmiedell 
300  Front  St. 
San  Francisco. 
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ITEMS  OF  INTEREST. 


Santa  Ana. — Representatives  of  a 
French- American  Olive  Oil.  Co.  were 
here  recently  in  consultation  with 
oHve-growers  with  reference  to  estab- 
lishing a  factory  here. 

Yisalia. — The  beet  su.fe,ar  factory  has 
begun  the  season's  run,  starting  with 
a  complement  of  150  men.  The  ma- 
chinery is  running  without  a  hitch  any 
'everything  is  favorable  to  a  most  suc- 
copsful  season. 

Hollister. — The  Gilroy  Canning  Com- 
pany proposes  to  build  at  Hollister, 
Cal.  a  new  cannery  which  will  cost 
about  $20,000,  and  will  be  built  and 
in  operation  in  time  to  handle  next 
year's  fruit  crop. 

Visalia. — A  prune  seeder  has  been 
installed  in  the  J.  K.  Armsby  packing 
bouse  in  this  city,  and  a  large  force  of 
women  and  girls  are  busily  packing 
one-pound  cartons,  bearing  the  Visalia 
label,  with  the  product,  which  is  little 
short  of  a  delicacy. 

Albany.  Ore. — Oregon  is  to  have  a 
milk-condensing  plant  at  Albany,  to 
cost  at  least  $40,000.  The  industry 
has  been  promoted  by  H.  H.  Olmstead, 
who  represents  Eastern  manufactur- 
ing interests.  The  plant  will  utilize 
80,000  pounds  of  milk  daily. 

Porterville.— Work  on  the  new  sugar 
^lant  to  be  built  at  Corcoran  Junction 
by  the  Pacific  Sugar  Co.  will  begin 
next  week.  The  plant  will  be  twice 
the  size  of  the  one  in  Visalia  and  will 
cost  a  million.  It  will  have  a  capacity 
of  60  tons  of  refined  sugar  per  day 
Tand  can'eat  up  €00  tons  of  beets  daily. 

Visalia.— Worms  and  hoppers  have 
"been  eating  up  vineyards  about  Reed- 
Jey.  Hundreds  of  acres,  it  is  said,  are 
affected  with  the  species  of  moth  which 
lhatches  the  worm.  Moths  are  daily 
emerging  from  the  cocoons  under  the 
vines.  It  is  said  should  the  eggs  laid 
.by  the  present  invasion  of  moths  hatch 
;put  600  acres  will  be  endangered. 


Oxnard. — The  Oxnard  Sugar  factory 
will  open  about  Aug.  I5th  and  although 
the  run  will  not  be  up  to  the  usual 
standard,  there  will  be  crushed  the 
product  from  11,000  acres.  While  the 
beets  are  poor  in  some  spots,  many 
fields  are  as  fine  as  they  have  ever 
been  and  the  American  Beet  Sugar  Co. 
looks  forward  to  a  satisfactory  year. 

Seattle. — Wholesale  grocers  are  au- 
thority for  the  statements  that  there 
never  was  a  time  when  the  supply  of 
canned  goods  and  dried  fruits  both 
spot  and  futures  were  scarcer  or 
promised  to  be  short  all  the  year. 
While  ordinarily  at  this  time  of  the 
year  there  is  a  fair  offering  of  spot 
canned  goods,  this  year  the  supply  is 
so  insignificant  as  to  be  practically 
useless. 

Norfolk,  Va., — Is  becoming  a  factor 
as  a  distributing  center  of  the  South 
for  Pacific  Coast  fruit  and  produce. 
That  market  used  150  carloads  of  Cal- 
ifornia oranges  during  the  past  year, 
and  forty  carloads  of  our  dried  fruits, 
peaches,  raisins  and  prunes.  Forty 
carloads  of  Lima  and  Pink  beans  were 
also  sent  from  this  State  to  be  dist- 
ributed at  Norfolk  and  of  Pacific  Coast 
salmon  140  carloads  were  handled. 
That  port  enjoys  the  advantage  of  be- 
ing able  to  make  shipments  of  salmon 
and  other  Pacific  Coast  products  direct 
by  vessel. 

Snisun. — Some  months  ago  a  prom- 
inent railroad  man  without  hestation 
gave  out  the  statement  that  the  road 
to  Eureka  was  soon  to  be  built  and 
that  Suisun  was  to  be  the  freight  ter- 
minus. The  railroad  man  stated  that 
the  yard  liere  would  have  to  be  greatly 
enlarged  and  other  extensive  improve- 
ments made.  Recently  surveyors 
have  been  here  laying  out  more  track 
room  and  selecting  a  site  for  a  round- 
house. It  would  appear  that  the  im- 
provements here  will  be  made  im- 
mediately, now  that  the  construction 
of  the  gap  between  Willits  and  Shively 
is  to  be  commenced  at  once. 


HDNTER 
RYE 


THE  PEOPLE'S 
PURE,  PERFECT 
AND  MOST 
POPULAR 
WHISKEY 


C'UAS.  M.  Reynolds  Co., 

Agents  for 
California  and  Nevada, 
912  914  Folsom  Street, 
San  Francigco,  Cal. 


IN  TWO  YEARS  THE 


Royal  Electric  Mills 

Have  grown  into  the  Largest  Line  of  its  l(ind  in  the  World 
WHY? 

BECAUSE— 

1st.  A  ROYAL  MILL  cuts  the  Coffee  into  even  granules,  without 
crushing  or  grinding. 

2d.  A  ROYAL  MILL  is  self-cleaning,  not  a  grain  of  Coffee  is  left  in 
the  mill  to  mix  with  the  next  lot. 

3rd.  ROYAL  MILLS  will  Pulverize  Coffee  Without  Heating,  no 
other  will  do  this. 

Beck  Hardware  Co. 


73-75  Clementina  St.,     Near  2nd  and  Folsom  Sts     San  Francisco. 
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News  Notes. 


The  Pacific  Preserve  Company  is 
at  849  Howard  Street. 

W.  Moore,  City  Salesman  for  Wm. 
C\uE  Co.,  is  away  on  his  annual  va- 
cation. 

Dodge,  Sweeney  &  Co.,  have  ar- 
ranged for  permanent  quarters  at  40 
Spear  st. 

The  Pacific  Mercantile  Co.,  E.  Gibbs 
president  and  manager;  lias  removed 
to  537-43  Front  st.  near  its  location 
before  the  disastrous  fire  in  April,  1906. 

Alvarado  Salt  Co.;  capital  stock 
$100,000,  shares  $100  each,  sub  .$300,  b.y 
V  S  Hardy,  A  G  Freeman  and  W  E 
Creed,  1  share  ea;  place  of  business, 
S.  F. 

The  total  registration  for  the  prim- 
ary elections,  which  closed  on  July 
24th  is  60,469.  This  number  shows  an 
increase  of  883.5  over  the  total  reg- 
istration for  1906,  which  was  51,634. 

Jos.  Nesbitt,  of  the  Jos.  A.  Stulz  Co., 
reports  that  he  has  been  checking  up 
goods  received  at  his  IStli  St.  store 
very  carefully  of  late  and  that  in  one 
50-fb  box  of  spaghetti,  he  found  a 
shortage  of  8  pounds. 

Milton  E.  Unger.  for  many  years 
with  M.  Ehrman  &  Co.,  lias  become 
vice-president  of  Stanford  &  Co.,  a 
corporation  organized  to  deal  in  real 
estate  and  insurance.  Their  office  is 
at  26  Montgomery  st. 


The  Geary  Street  Railroad  Co.  de- 
sires to  resume  service  upon  its  road, 
and  through  its  president  Horace  E. 
Piatt,  has  petitioned  the  Supervisors 
for  permission  to  begin  runinng  its  cars 
again  on  the  old  tracks  pending  the 
use  of  the  street  by  the  city  in  carr>'- 
ing  out  the  plan  of  municipalizing  the 
road  or  the  grant  of  a  franchise  to 
another  company. 

H.  R.  Robbins,  president  of  the 
Creamerie  Breakfast  Milling  Co.,  while 
visiting  the  plant  of  the  company 
recently  at  Sixth  and  Tehama  sts,  had 
his  right  hand  caught  in  the  machinery 
in  the  engine  room  and  probably  will 
lose  his  arm,  if  the  surgeons  should 
be  able  to  save  his  life.  Robbins  was 
dragged  by  the  machinery,  and  before 
he  could  be  extricated  his  jaw  was 
fractured. 

It  has  been  estimated  that  there 
were  28,130  buildings  destroyed  by  the 
fire,  and  that  there  have  been  erected 
and   coraple(ted   since   the   fire  6000 
buildings,  and  that  there  are  in  pro- 
cess of  erection  and  nearly  completed 
3000  more  buildings,  so  that- fully  30 
per  cent  of  our  buildings  can  be  said  \ 
to  have  been  restored.    Building  op-  [ 
erations  for  the  month,  not-withstand-  | 
ing  the  tight  money  market  and  the  , 
difficulty  of  getting  loans,  shows  an  j 
increase  over  the  month  of  June,  the  | 
contracts  let  for  the  month  amounting 
to  $4,687,516.    Building  contracts  let 
since  the  fire  amount  to  over  $68,000,- 
000. 


An  Artificial  .irollM>r's  .Milk  for  Id- 
fauts  aud  Invalids.  Tlie  only  Ferfi-tt 
Substitute  for  a  Healthy  Mother's 
Milk — All  Jobbers. 


PACIFIC  COAST 
CONDENSED  MILK  (  OMPAM 

Seattle,  Wash. 


JOHN  H.  SPOHN  CO. 

Agents 

San  Francisco,  Cal. 
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California's  Best  Advertised  Product 

QHIRARDELLFS 

Chccolates  and  Cocoa  Satisfies  Everybody 


THE.  DEALER. 

Because  it  Cannot  be  Sold 
for  Less  than  a  Fair  Price: 


THE  CONSUMER 

Because  it  is  always  Pure, 
Fresh  and  of  Full  Strength. 


In  order  to  protect  our  Trade  Mark  and  Also  Protect  the  Dealers  who  Distribute  our  Goods, 
we  have  fixed  the  following  as  the  minimum  prices  of  the  goods  listed  below: 

Ghirardelli's  Ground  Chocolate,  tins  30c 

"         Ground  Chocolate,  S-Ib.  tins  80c 

"         Cocoa,  }i'Jb.  tins  25c 

^         Eagle  Chocolate,  tins  25c 

(More  may  be  charged  when  the  dealer  finds  it  necessary.) 

,We  sincerely  trust  that  the  Retail  Trade  will  appreciate  o»r  Good  Will  and  will  lend  their 
aid  in  our  efforts  to  maintain  the  above  prices 

D.  GHIRARDELLI  CO. 
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CARD 


PKICES  KULE    WITH  f1>V 
EXCEPTIO»S. 


MiiineaiMdis  Oiocers  dSpiierally  Stick 
to  Card  Quotations,  Tlioiigh  Some 
Cut  All  the  Time. 


The  cai'dK  sent  out  to  the  grocers 
of  Minneapolis  by  the  Minu'sapolis 
Rellail  Grocers'  Association  quoting- 
prevailing  prices  on  sugar,  flour  and 
oil  generally  govern  the  prices  at 
which  those  stajjles  are  sold  through- 
out the  city,  although  four  of  five  of 
thie  large  downtown  establisliments 
make  a  practice  of  culling  tlie  price 
on  sugar  pi-actically  all  of  the  time. 

One  of  the  largesf  grocery  fivais  in 
the  ci(y  sells  17  i)finn(lK  of  sugar  for 
95  cents  and  sonieliineK  cuts  the  ]M'ic8 
lower  than  that,  and  they  are  mem- 
bers of  the  association,  too,  but  Uiemi 
one  of  the  directors  of  the  association 
is  an  habitual  price  cutter  on  sugar, 
so  the  association  is  not  in  a  ))osition 
to  go  after  .  the  other  fellows  very 
hard. 

VVIij  Tliej  Cut  it. 

Just  why  these  grocei's  cut  the  price 
on  su.gar  is  hard  to  determine.  Sev. 
eral  of  them  say  tliey  would  just  as 
soon  maintain  the  card  price  "if  the 
o|heif  fellow  would,"  but  as'  long  as 
otie  'cuts,  the  othei's  will  'follow  suit, 
as  they  feel,  that  they  cannot  afford  to 
have  it  said  that  anyone  else  sells 
goods  cheaper  than  they  do.  The 
arch, cutter  says  he  wants  to  be  known 
as  selling  goods  just  a  little  bit  cheap- 


er than  anyone  else,  and  there  you  are. 

A  few  grocers  are  of  the  opinion 
that  the  card  prices  on  sugar  afford  a 
larger  profit  than  is  necessary,  but  the 
majority  say  that  by  the  time  the  ex- 
pense of  weighing,  tying,  bags  and 
twine  is  considered  the  profit  is  not 
too  large. 

Very  often  the  cut  prices  have  a 
string  tied  to  them;  they  apply  only 
with  sales  of  other  goods,  thsy  are 
strictly  cash  prices,  only  a  certain 
numlier  of  jjounds  to  a  customer,  no 
G.  O.  D.  orders,  etc. 

Association  Powerless. 

The  Minneapolis  association  is  able 
to  do  ])ractically  nothing  with  the  of- 
fenders. Argument  and  persuasion 
seldom  have  any  effect  and  it  is  out 
of  the  question  to  employ  any  more 
forcible  methods. 

The  cards  prices  are,  however,  gen- 
erally observed  by  the  smaller  grocers 
throughout  the  residence  portions  of 
the  city  and  are  considered  a  great 
convenience.  Frequently  they  are  the 
means  of  saving  considerable  money 
for  grocers,  as  in  the  case  of  a  recent 
advance  in  flour,  when  the  market  ad- 
vanced sharply  on  several  succeeding 
days  and  three  cards  were  sent  out  in 
who  had  flour  on  hand  vi'liich  was  pur- 
chased at  the  old  prices  to  sell  it  at 
the  prevailing  higher  prices. — Com- 
mercial Bulletin  Trade. 


If  you  would  have  firiends  cul- 
tivate the  quality  you  admire  in  others. 


THE  HIOHT  SOKT. 

The  grocer,  the  hardware  dealer, 
the  general  store-keeper  is  delugsd 
with  playcards,  store  and  window 
signs,  until  he  can  no  longer  find  a 
place  for  both  theiu  and  his  stock. 

Much  of  this  work  if  used  would 
cheapen  the  effect  of  his  store  inside, 
and  out  with  its  raw  colors  and  crude 
design. 

The  right  sort  of  sign  adds  to  the 
effect  of  the  stock  in  the  store.  Deal- 
ers are  ready  and  eager  to  display 
good  work.    But  they  get  little  of  it. 

The  Richmond  Cedar  Works  of  Rich- 
mond, Virginia,  has  set  the  trade  an 
example  in  this  respect.  It  has  recent- 
ly issued  three  beautiful  posters  an- 
nouncing the  Snow-Ball  Ice-Cream 
Freezer.  The  posters  are  reproduced 
from  paintings  made  expressly  for  the 
Richmond  firm  hy  Guernsey  Moore,  the 
v.^ell-known  illustrator.  Each  one  of 
the  originals  must  have  cost  some 
hundreds  of  dollars  and  the  copies  are 
superb  examples  of  color  reproduc- 
tions. 

The  dealer  who  receives  one  of  there 
posters  will  use  it  to  advantage.  If 
he  fails  to  appreciate  the  work  he  will 
soon  be  enlightened  as  to  its  value 
by  his  customers. 


Since  it  has  been  aquired  by  the 
United  States,  Alaska  has  produced 
about  $60,000,000  ^vorth  of  furs,  ,$50,- 
000,000  worth  of  salmon,  millions  of 
dollars  worth  of  timber,  and  more 
than  $90,000,000  in  gold. 


THE  "ADVOCATE"  GAUGING  RODS  HAVE  ARRIVED!! 


Send  Your  Order  In  At  Once. 


There  is  no  question-bB.t  what-  ever}'  merchant  sliould  liave  Iiis  own  measuring  instruments  on  which  he  can  rely 
for  protection.  Oil  and  vinegar  are  frequently  overgauged  aiid  unless  a  merchant  has  a  set  ot  gauging  instruments  he  can- 
not tell  whether  he  is  paying  for  oil  or  \  inegar  that  is  charged  to  him  at,  s:  \-  52  gallons,  when  as  a  matter  of  fact  the  bar- 
rel will  only  hold  48  gallons.  Tliis  is  a  trick  frequ  nily  jiracliced  as  the-^c  concerns  know  that  few  dealers  have  measuring 
instruments.  •  ■  '■      ,  . 

The  long  stick  is  used  to  determine  the  aciual  capacity  of  the  b  irrel  while  the  small  one  shows  the  amount  that  is 
lacking  in  the  barrel.  Protect  yourself  .as  many  readers  of'ihis  paper  have,  by  buying  a  set  of  the  Advocate  gauging  in- 
struments .which  ^are  sold  at  a  nornial  figure.  It  is  advisable  to  have  two  sets,  one  for  vinegar,  molasses  and  .syrup  and 
another  for  oil  if  it  is  bought  in  barrels  as  one  set  should  no,"  be  used  to  gauge  both  oil  and  vinegar  or  molasses. 

We  will  deliver  the  gauge  rods  to  you  at  your  store  at  these  prices,  cash  in  advance:    I  Quage  and  1  Wantage 
Rod  $1.45;  2  Quages  and  2  Wantage  Rods,  $2.80;  3  Quages  and  3  Wantage  Rods,  $4.20. 


Cuts  in  this  advertisement  show  both  the  gauge  and  wantage  rods, 
free  with  each  set. 


Complete  directions  for  using  will   be  mailed 


'Wantage  R.od 

Get  a  set  of  gauge  and  wantage  stick's, -then  you'll  know  to  a  certainty  when  you  buy  what  you  get  for  your 
-    iiey.  Remit  by  postal  or  express  order,;  draft  or  check.     SEND  ORDERS  TO 

Retail  Grocers  Advocate,         1714  Webster  St.,  San  Francisco,  Cal. 
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ADDRESSES  WANTED. 


Parties  Whose  Whereabouts  Are  De 
sired  by  Various  Merchauts  of 
California. 


Every  reader  of  tlie  Advocate  is  re- 
quested to  glance  over  this  list.  If 
you  find  any  one  there  you  know,  send 
us  his  address. 

If  you  are  seeking  the  address  of 
some  customer,  send  his  name,  occu- 
pation and  last-known  address,  and 
we  will  see  if  we  can  help  locate  him 
for  you. 

Note — Only  employes  of  the  Advo- 
cate will  know  who  is  inquiring  for 
these  various  parties. 

Note — We  give  only  the  last  known 
address. 

(1)  Austin,  II.  v.,  Reno  (waiter.) 
(1)    Brennen,    Will,      Goldfleld,  Nevada 
(miner.) 

(2>  Bcnjoln,  M.,  Redding. 
(3)  nowden,  H.,  Sacramento. 

(1)  Burton,  Chas  E.,  San  Francisco, 
(carpenter.) 

(3)  CuiuiuinKs,  W.  M.,  Redding-. 

(2)  Cliase,  Frnuk,  Redding, 

(1)  Collins,  Fre«l  W.,  Stockton,  (car- 
penter.) 

(3)  Collings,  J.  B.,  Sacramento. 
(3)  Gubanks,  B.  P.,  Sacramento. 

(1)  Edwards,  Joseph,  San  Francisco, 
(miner.) 

(3)  GoTvell,  Sacramento. 

(2)  Harvey,  J.  D.,  Redding. 

(3)  Liockridge,  J.,  Sacramento. 
(2)  McGee,  Jas.,  Redding. 

(2)  Pasco,  Tony,  Reddlrtg. 

(2)  Pefley,  W.  L.,  Redding. 
(1)  Paltana,  J.,  Redding. 

(1)  Smith,  J.  W.,Sacramento (laborer.) 

(3)  Stcpp,  C.  A.,  Sacramento. 
(3)  Stephens,  O.  L.,  Sacramento. 

(3)  Waggoner,  A.  H.,  Sacramento. 
(1)  Ward,  W.  H.,  Stockton,  (miner.) 

(1)  Williams,  W.  H.,  Redding  (miner.) 

(2)  Welch,  V.  G.,  Redding. 
(2)  White,  H.  D.,  Redding. 
(2)  Whelihan,  F.  P.,  Redding. 
(2)  Wertz,  J.  L,.,  Redding. 

(4)  Colfortl,  Geo.  W.,  Stockton. 

(4)  Baker,  Lewis,  O'Farrell  &  Jones, 
San  Francisco. 

(4)    Cannon,  Wm.,  Stockton. 

(4)  Dowen,  Clarence  J.,  West  Oak- 
land. 

Mrs.  M.  Meyer. 

Josiah  S.  Corbett. 
(C)  Fred  Buel,  Oakland  (butcher,  af- 
ter electrical  worker). 

(6)  E.  O.  Brooks,  Antioch  (farmer). 
(6)  Geo.  Gyotoki,  Jersey  Island  (con- 

(6)  T.  luannmi,  Jersey  Island  (con-  j 
tr&ctor)  ^ 

(6)  G.  Horioka,  Knightsen  (laborer).  ' 

(6)  Wm.  Osborne,  Stockton  (black- 
smith). , 

(6)  Paul  Gustofson,  Pt.-  Richmond 
(laborer).  ' 

(5)  Mrs.  M.  Meyer. 
(5)  Josiah  S.  Corbett,  (glazier). 


you  liave  to,  and  grinding  it  as  coarse 
as  your  patrons  will  tolerate  it? 

Has  it  occui-ed  to  you  that  a  little 
effort  on  your  part  to  give  puijlic  just 
what  it  wants  is  nothing  more  tlian 
shrewdness? 

Has  it  not  been  impressed  upon  you 
that  your  clerks  dislike  drudgery  as 
much  as  you  do? 

In  short,  how  can  you  expect  your 
clerks  to  push  out  for  coffee  business 
if  you  don't  encourage  them,  or  the 
public  to  buy  your  coffee  if  you  are  in- 
different to  its  wants? 

Is  it  not  time  to  take  a  look  at  your 
system,  and  to  consider  what  a  Holiai  t 
Mill  can  do  for  you? 


OAKLAND  IKACKEH  COMPA^IY. 

Oakland. — Steps  are  being  taken  for 
the  purpose  of  reopening  the  plant  of 
the  Golden  Gate  Cracker  Co.,  at  the 
corner  of  Ninth  and  Cedar  sts,  and 
changing  the  name  to  the  Oakland 
Cracker  Co..  This  institution  •  wa.s 
opened  some  time  ago,  and  because  of 
insufficiency  of  capital,  went  into  the 
hands  of  a  trustee.  It  is  now  pro- 
posed to  reopen  it  with  an  unlimited 
capital,  to  run  it  on  business  jn-in- 
ciples,  and  those  who  have  been  en- 
listed in  the  project  are  satisfied  that 
it  will  be  made  remuneratively  pros- 
perous. The  capital  will  be  supplied 
by  people  both  in  this  city  and  else- 
where and  there  is  now  on  deposit  in 
escrow  a  sufficient  amount  to  assume 
the  sale,  if  the  same  is  approved  by 
the  court,  and  there  is  no  doubt  that 
approval  will  be  ordered. 


"The  Telefon-Hirmondo,"  "or  "  Tel- 
ephone Newspaiier,"  of  Budapest,  talks 
the  news  in  the  Ma.gyar  language,  and 
circulars  over  1,100  miles  of  wires  in 
some  20,000  up-to-date  families  and 
clubs  of  the  Hungarian  capitali  Th.s 
twentieth-century  novelty  in  jounrn- 
alism  was  invented  and  founded  by 
the  late  Theodore  Puskas,  a  Hungarian 


elecuician,  wh(j  at  one  linie  was  a.s- 
sociated  with  Thomas  A.  Kdlson.  M 
the  editorial  offices  of  the  "News-Cul- 
ler," from  eight  in  the  morning  till 
ten  ten  at  night,  etight  loud-voiced 
"stentors,"  with  clear,  vibrating  voices 
literally  i)reach  the  editoi-in-chief's 
"co))y"  between  a  pair  of  nioiisi rous 
microiihones.  The  news  is  of  all  kindt-. 
telegrams  from  foreign  coiinlrlcs; 
theatricals  critiques;  parliamentry  and 
e.\change  reports;  iiolitical  speeches; 
Ijolice  and  law  court  )n-ocecdings;  the 
state  of  the  city  markets;  e.xcerpts 
from  the  local  and  Viennese  press; 
weather  forecasts — and  advertisements 
In  the  evening  opei-a  is  given,  and 
special  lectures,  concerts  and  othei-  en- 
tertainments keep  the  wires  busy  at 

stated  intervals  dailv. 

 _  ^  

A  KECOHD  SALE. 

A  sale  of  $.3200  worth  of  Computing 
sales  to  one  retail  dealer  is  a  record 
hard  to  match.  This  is  what  Mr.  Duf- 
fer, Manager,  of  the  Dayton  Scale  Co.. 
did  in  San  .Jose  recently.  The  pur- 
chaser was  Mr.  Lesser,  a  retail  butcher 
The  Dayton  scales  can  be  found  in 
nearly  every  store  in  the  Garden  City. 


ST(H{E  (  HANGES  HANDS. 

The  Crown  Grocery  Store  at  Pasa- 
dena, Cal.,  changed  hands  last  week. 
Mr.  Shields  sold  out  to  Mr.  Dubcx-.e. 


CASH'S 

Kidney  and  Liver 

BITTERS 

CURES  DYSPEPSIA 

1731  Mission  St.,  S.  F.,  ('»• 


LOOKING  AT  ONE'S  SELF. 

A  man  of  affairs  must  periodically  ; 
take  a  look  at  himself— at  his  system. 

One  corrects  his  faults  most  ef- 
fectively when  he  has  looked  himself 
squarely  in  the  face  and  discovered 
his  weakness. 

What  system  have  you  in  your  Cof- 
fee Department? 

Are  you  taking  just  what  trade 
comes  to  you? 

Are  you  content  to  have  your  Coffee 
Orders  moved  to  the  bottom  of  the 
pile? 

Are  you  grinding  Coffee  only  when 


%  Pts,  $1,121,4  doz 
Pts,  1.85 
Qts,  3.25 
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AMUSEMENTS. 

NEW  ALCAZAR. 

Lovers  of  good  acting  and  good  de- 
tective stories  should  go  to  the  Alca- 
zai'  this  week.  These  are  the  last  few 
niglits  (jf  Herbert  Kelcey  in  the  orig- 
inal William  (Mllette  version  of  "Sher- 
lock Holmes."  Miss  Shannon  has  a 
very  effective  part  as  the  heroine  of  a 
pretty  love  story  that  is  unfolded  as 
the  play  proceeds.  Dennis  O'Sullivan 
appears  next  week  in  "Airah-na-Po- 
.i^ue"  with  a  lot  of  new  songs.  • 


CENTRAL  THEATRE. 

Herschell  iVlayall  is  playing  "Big 
Hearted  Jim"  this  week  at  the  Central. 
This  is  a  thrilling  melodrama,  full  of 
entertaining  and  pictuiesque  features. 
The  company  does  fine  work.  Next 
week  they  play  "Broadway  After 
Dark." 


NOVELTY  THEATRE. 

"The  Two  Orphans"  is  the  attrac- 
tion at  this  house.  This  is  a  play  that 
has  long  been  a  favorite  with  lovers 
of  the  drama.  It  has  a  strong  story, 
well  acted. 


DAVIS  THEATRE. 

Continuous  vaudeville  has  taken  the 
|)lace  of  the  legitimate  f(jr  tiie  time 
being  at  the  Davis  Theatre.  The  turns 
are  am<mg  the  best  on  the  circuity 


The  California  Canneries  Company 
in  its  new  plant  at  the  Potrero,  is  pack- 
ing this  year  fully  40  per  cent  more 
than  in  1906.  The  new  plant  at  Napa, 
which  is  being  ojjerated  hy  the  Na))a 
Canning  Co.,  is  also  woi'king  to  its 
fullest  capacity.  The  pack  of  the  two 
plants  will  average  close  to  100,000 
cans  per  day.  The  output  for  both 
has  been  sold,  and  orders  for  upwards 
of  250  cars  of  goods  have  been  turned 
down  in  the  past  few  days,  as  the  com- 
pany is  unable  to  supply  the  demand. 
This  company  is  the  first  to  load  1907 
goods  for  Great  Brittain,  which  are 
now  going  on  board  the  Duquesne, 
loading  at  Long  Wharf,  Oakland. 


Quality  in  lieu  of  free  goods — that's 
Griffon's. 


(  HANGING  TO  A  CASH  SYSTEM. 

Bj  F.  J.  PERRA, 

Of  Perra  &  Cruzen,  Frederic,  Wis. 

Almost  any  merchant  who  is  doing 
a  large  cash  business  and  wishes  to 
chan,ge  his  business  to  a  cash  basis  ex- 
pects that  he  will  have  to  sustain  con- 
siderable loss  in  the  way  of  sacrificed 
business,  which  may  be  true  to  greater 
or  less  extent,  but  if  he  goes  about  it 
in  the  proper  way  we  think  any  mer- 
chant can  make  as  large  a  net  profit 
on  the  year  the  change  is  made  as  on 
any  previous  year.  At  least,  this  was 
more  than  true  in  our  case. 

In  the  first  place,  it  takes  at  least  a 
year  to  effect  the  change.  You  must 
first  make  it  an  object  for  your  cus- 
tomers to  pay  cash.  We  started  out 
by  giving  out  tickets  with  cash  pur- 
chases only,  which  we  redeemed  at 
four  i)er  cent  in  trade,  which  actually 
cost  us  about  three  per  cent.  We  did 
not  refuse  to  accommodate  our  good 
credit  customers  as  before,  but  we 
noticed  a  gradual  decrease  in  our  book 
accounts. 

It  is  all  very  well  to  talk  about  not 
trusting  your  mother-in-law  or  any  of 
her  relations,  but  if  you  indisciimin- 
ately  refuse  to  trust  your  old  custo- 
mers without  any  warning  your  are 
liable  to  suffer  a  great  loss.  On  the 
other  hand,  make  the  paying  of  cash 
an  object  to  your  customers  and  your 
mother-in-law  will  perhaps  be  the 
first  to  avail  herself  of  the  opportunity 
of  saving  four  pei'  cent  on  her  pur- 
chases. In  no  case  do  we  give  tickets 
on  a  credit  sale. 

THE  "CHARGE  IT"  HABIT. 

Get  your  customers  in  the  habit  of 
paying  cash.  "Charge  it"  becomes  a 
by-word  and  a  habit  in  a  retail  store. 
Avoid  the  word  as  much  as  possible. 
Make  cash  transactions  your  hobby. 
Let  one  man  look  after  the  credit  ac- 
counts and  you  will  have  better  re- 
sults than  if  everybody  has  a  hand  on 
the  books. 

We  have  aluminum  trade  checkc  in 
all  the  different  denominations.  When 
a  customer  asks  for  credit  the  clerk  at 
once  refers  him  to  the  credit  man,  and 
if  he  is  worthy  of  credit  he  is  given 
$5.00  or  $10.00  in  trade  checks  and  he 
goes  on  and  pays  for  the  goods  as 
though  he  had  the  cash.    When  his 


trade  checks  are  gone  he  has  the  em- 
liarrassment  of  asking  for  moi  e,  which 
he  hesitates  to  do  if  the  first  have  not 
yet  been  paid  for.  This  does  away 
with  charging  every  little  item  and 
gets  our  customers  out  of  the  "charge 
it"  haljit,  and  the  credit  man  has  the 
opportunity  of  granting  or  refusing 
credit  to  a  customer  each  time  he  asks 
for  it  and  or  granting  him  just  the 
amount  of  credit  he  sees  lit. 

The  customer  is  always  required  to 
O.  K.  each  slip  that  is  charged  to  him 
with  his  signature,  avoiding  every  or- 
dinary possibility  of  a  disputed  ac- 
count. The  slips  are  kept  on  file  un- 
til the  account  is  paid.  We  use  a  cred- 
it account  system  which  is  very  satis- 
factory. 

The  actual  amount  of  tickets  re- 
deemed amounts  to  about  half  the 
total  of  our-  sales  and  when  we  figure 
the  difference  between  this  expense 
and  the  amounts  saved  on  forgotten 
charges,  bad  accounts  and  interest  on 
accounts,  we  find  it  on  the  credit  side 
of  our  books. 

Under  ordinary  circumstance.^  n 
store  doing  the  amount  of  business  we 
do  must  carry  $2,000  to  $4,000  on  the 
books;  under  the  above  system  we 
have  reduced  oui-  book  accounts  down 
to  less  than  $.'100  and  have  increxsed 
our  sales  over  fifteen  per  cent.  Are 
we  doing  a  cash  business? 


The  beet  sugar  season  is  now  on  and 
factories  at  the  various  ijoints  are  al- 
ready running,  or  will  be  opened  in  -i 
few  days.  The  factory  at  Visalia  be- 
gan several  days  ago  with  a  force  of 
150  men,  and  the  Oxnard  factory  will 
start  August  15.  The  latter  plant  will 
handle  the  product  from  eleven  thous- 
and acres. 


The  Parrot  Estate  So.  is  comnletina; 
arran.gements  for  the  construction  of 
a  first-class  steel  and  brick  structure 
on  the  east  side  of  Davis  st,  covering- 
the  entire  block  between  Sacramento 
and  Commercial,  with  a  dejith  of  120 
feet,  and  will  have  five  floors  and  base- 
ment. Haas  Bros.,  have  leased  the 
building. 


Red  Seal  Lye  is  advertised  every, 
where. 


"  Jtist  a  SKade  on  OtKers  '* 


Weinhard 


THE  PEER  OF 
BOTTLE  BEER 


California  Bottling  Co. 


1255 


SOLE  BOTTLERS 

Harrison  Street 

.   Weinhard  is  the  delicious  beer  served  at  the  Cafe  San 
The  Louvre — Tait's — and  many  other  Cafes 


Phone  MarKet  977 

Francasco — 
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m    RED  SEAL  LYE. 

Disinfectant,    Water  Softener,  Cleanser.  The  Sifting  top  Can. 

p.  C.  TOMSON  &i  CO.,  Makers,  PHiladelpKia,  Pa. 

I  I 

HANDLE 

SPERRY  FLOUR 

and  make  a  good 
PROFIT  1 

The  most  popular  brand  on  the  Market.  I 
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Purchase  Tomato  Catsop  from  Catsup  Manufacturers 

NLW  DLAL 

Oae  Case  ''CALIFORNIA  HOME^^ 
Tomato  Catsup,  (1907  Crop)  Free  with 

.        Five  Case  Order.    Free  Case  Delivered 

First,  Without  Cost  to  You.    If  same  proves  satisfactory 
you  can  then,  at  your  option,  place  order  for  Five  Cases 

"CALIFORNIA  HOME" 
Tomato  Catsup 

All  the  Meat  of  the  Tomato  is  used  in  the  Manufacture  of  these  Goods. 
Guaranteed  Absolutel}'  to  comply  with  All  Pure  Food  Laws. 


Packed  Two  Dozen  Full  16=oz.  Pints  to  the  Case,  -.  .  per  doz.  $.225 
5  Case  Lots,  $2.25  per  doz.  and  ONE  CASE  FREE  11  25  Case  Lots,  $2.15  per  doz.  and  5  CASES  FREE 
10  Case  Lots,  $2.20 '  TWO  CASES  FREE   ||  100  "     "   $2.00 '  20  CASES  FREE 

Our  Main  Plant  at  Haywards  is  located  in  tlie 
Center  of  the  Largest  and   Best  Tomato 
Growing  Sections  of  America. 

Pacific  Vinegar  and  Pickle  Works 

General  Offices  :    161  Sacramento  St, t  San  Francisco* 
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The  choice  of  flavor 

is  a  iiKiUcr  111  l,..sU- 


Folder's  Golden  Gate 
TEAS 

Is  it  good  business  policy  to  push  the  sales  of  bulk 
teas  of  doubtful  origin  in  place  of  teas  of  known 
quality  and  purity? 

Folger's  Golden  Gate  Teas  please  consumers,  pay 
grocers  a  good  profit  and  increase  tea  sales.  Six  flavors. 

Japan        Ceylon         English  Breakfast 
Oolong      Gunpowder  Black  and  Green 

Packed  flavor  tight,  in  dust=proof  sanitary  cartons. 

J.  A.  FOLGER  <^  CO.,  San  Francisco. 

Importers  of  Pure  Teas. 


WE   CAN   SHOW  YOU 

How  Our  Keg:is(er  Quickly  rii.v9  for  Itself,  and  Quickly  Earns  Von  :i  PrnHt. 

W.  A.  HAWLEY,  Sole  Agent  Pacific  Coast, 

BACOX  BLOCK  OAKLA\T>.  CAI^ 

ISKAXt'H  AOENdES:     l.os  Angeles.  C:il.:  Sacramento.  Cal.:  Spokane.  I>ortland,  Ore.:  Seallle.  U'^i-h.:  San  .Jr.»e.  T.tI. 

THE  McCASKEY  KEGISTER  CC  34  Rush  St.,  Alliance,  Ohio,  Manufacturers  of  the  Celebrated  Multiiilex  Dnpll- 
catius  Carbon  Back  Counter  Pads,  also  Sinsle  Carbon  and  Foldinir  Pads. 


McCASKEY 
McCASKEY 
McCASKEY 

The  name  JIcCASKET  is  synonymous  of  SYSTE)!. 

The  McCASKEY  ACCOUNT  REGISTER  SYSTEM  is  acknowledired  to  be  the  Most  Complete  and  I'P-TO- 
DATE  Method  ever  devised  for  Handliner  the  Accounts  of  Retail  Merchants. 

The  McCASKEY  is  Endorsed  and  Recommended  by  I'ertifled  Public  Accountants  and  Auditors. 
The  McCASKEY  is  beinsr  used  in  Commercial  Colleges  for  Teachins  Students  the  LATEST.  SHORT-CI  T 
Methot's  of  handling  Accounts  in  an  Easy  and  Simnle  Manner. 

It  Gives  you  Complete  Information  regarding:  Every  TKifaii  of  your  Business.— Prevents  Errors  and  Please> 
vour  Cnstoniers. 

The  ONLY  COMPLETE  ONE-WKITIXG  SYSTEM. 
.\  64-page  Catalog  Free.    Prop  us  a  Postal. 


The  Advocate  Endorses  the  McCaskey  Account  Regfister. 
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You  take  no  risk  in 
Selling 

RUMFORD 

"The  Wholesome" 

Baking  Powder 

A  guaranty  of  its  purity  is  on  file 
with  the  Secretary  of  Agriculture, 
Washington,  D.  C. 

Best  of  the  high-grade  powders 
at  a  reasonable  price. 


We  Sell 


Rice! 


From  MILLS 

Direct  to  YOU 

Send  for  Samples 

W.  T.  Welisch  &  Co.  1 

RICE  FACTORS 
Monadnock  BIdg.  S.  F. 


It  will  pay  you  to  push  it. 


New 
Sauerkraut 


J. 


Orders 
Promptly 


^  Delivered 

REED  PICKLE  WORKS 

1507  Folsom  St. 

Bet.  11th  and  12th 
Phone  Market  228. 


Do  You  vSell  Our 


Y-L-A-5-T 


Golden  Gate  Compressed  Yeast  Co. 


i 


Washingfton  and  Fillmore  Sts. 
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Tlie  linns  listed  below  are  iiNln^  I  lie 
eoluiiius  of  The  Advocate  in  the  eaiiMC 
of  publicity.  We  urge  our  friends  and  mem- 
bers to  remember  them  in  placing  orders. 

AGENTS,  »1NFH!». 

R.  A.  Holcombe  &  Co.,  50  Clay  St. 

W.  A.  Hawley,  1201  Gough. 

Beck  Hardware  Co..  604  Mission. 

Kelly-Clarke  Co.,  2  3  Market. 

John  H.  Spohn  Co.,  50-52  Clay  St. 

Fred  P.  Hobbs  Co.,  Hansford  BIdg. 

The  C.  B.  Jennings  Co.,  41  Clay  Si. 

Johnson-Lock  Mercantile  Co.,  213  Sansorae  St. 

P.  B.  Lenfesty.  4  9  Hartford  St. 

Castle  Bros.,  1444  O'Farreli  St. 

AMMONIA. 

Pacific  Ammonia  Bottling  Co. 

AUTOMATIC  WEIGHERS. 

Bond  Scale  Co.,  49  Hartford  St.,  S.  F..  1640 
San  Fernando  St.,  Los  Angeles. 

BAKING  POWDER. 
■Royal,"  Johnson-Locke  Mercantile  Co., 

Agts.,  213  Sansome  St. 
.\.  Schilling  &  Co.,  2d  and  Folsom 
"Rumford."   Rumtord  Chem.   Wks.,  Provi- 
dence, R.  I. 
Crescent     "Egg-Phosphate."     John  H. 
Spohn  Co.,  Agts. 

BANKS. 
Swiss-American  Bank. 

BREAKPA.ST  FOODS. 
Egg-O-See,  135  Hansford  Block. 
B.  C.  Corn  Flakes,  135  Hansford  Block 
Malta  Vita. 

Nutrito.  859  Franklin.  Oakland 
Pettijohn.  American  Milling  Co. 

BITTERS*. 
Lash's  Bitters  Co..  1721  Mission 
CANNED  GOODS. 
Burt  Oney  Canning  Co..   Dodge  Sweeney  & 
Co.,  Distributors. 

CATSUPS. 

Pacific  Vinegar  &  Pickle  Works. 

161  Sacramento  St. 
"Sniders,"  John  H.  Spohn  Co.,  Agts 
"'Griffon's,"  California  Fruit  Canners'  Asso- 
ciation. 

CERBAL.  FOODS. 

American  Cereal  Co.,  23  Market  St. 

CHEESE  CUTTERS. 

"Perfection,"  Levenson  Co.,  Agts. 

COCOANTJT. 

Franklin    Baker     Co.,     Johnson-Locke  Co.. 

Agents. 

COFFEE,  TEA,  ETC. 
J.  A.  Folger  &  Co.,  Spear  &  Howard  Sts. 
M.  J.  Brandenstein  &  Co.,  Mission  near 

Spear. 

A.  Schilling  &  Co..  2d  and  Folsom. 
COFFEE  MII.LS. 

F.  F.  Wear,  D.  S.  A.  Pac.  Coast. 
Hobart  Mills,  137-139  Telegraph  Ave  , Oak- 
land. 

Koyal."  Beck  Hardware  Co..  Agis..  604 
Mission  St. 

CO.UMISSION  MERCHANTS. 
Dodge-Sweeney      &      Co..  Hathaway 

Wharf,  S.  F. 
Scatena,    L.    &    Co.,    104  Washington. 

Phone,   Temporary  243. 
Scheer,  Morehouse  &  Grandi.  Hathaway 

Wharf  and  33  Clay  St. 
Monotti-Larimer  &  Co..  707  Grove  St. 

CONFECTIONARY. 
"Hunky  Dory,"  Dodge  Sweeney  &  Co..  Agts. 

DELICACIEIS. 
Rathjens,  P.  F.,  1315-1319  Pacific. 
Wieland  Bros.,  309-311  Davis  St. 

EVAPORATED  MII.K. 
Carnation,   John   H.   Spohn   Co.,  Agts., 

50-52  Clay  St. 
Alpine.    F.    F.    Hobbs   Co..    Agts.,  Hansford 
Bldg. 

Borden  Condensed  Milk  Co..  Johnson-Locke 

Co.,  Agts.,  213  Sansome  St. 

FLOUR. 
Crown  Mills,  416  Jackson  St. 
DH    Monte   Milling   Co..    Tiomhard  and 

Montgomery.  Phone.  Temporary  1089. 
Globe  Grain  &  Milling  Co.  Chestnu' 

and  Montgomery.    Phon«,  West  161f 


Bay    Cliy    Mills.    J.    C.    Wealplial  Son*, 

i'rop  s.,  Isl  and  CUy  Si.,  Oakland. 
Aniuiiciiii  Millins  Co.,  Erie  St. 
i'lioemx  .Milling  Co..  Sacruwieutu. 
Sperry  Flour  Co.,   112  Spuar  St. 

GINGKU  .\LE. 
D.  Sleimke  &.  Co.,  Union  and  Oclavia. 
INSECT  I'OWUEK. 

"liureka. 

LYE. 

"Red  Seal." 

.M.^l'LEl.NE. 

John  11.  Spohu  Co.,  Agls.,  i2  Clay  SI. 

W.  A.   Hawley,  AgC,  1201  eiuugh  St. 

UlL,  X.-INKA, 
Beck  tlaravviii<j  Co.    6u4  aMissiuu  Su 
F.  F.  Wear,  "National,"  l.!7  Telesraph  Ave  . 
Oakland. 

UL,IVES  AJUU  OLl\  1-:  oil.. 
Chas.   P.  Grogan,   1744   Albluii  Sl..  l,kh 
Angeles. 

PAINTS,  OILS  dc  «<I..4l«<!». 
W.  P.  Fuller  &  Co.,  Missiuii  ami  Beal. 

Phone.    Temporary  a4li. 
Whillier,  Coburn  it  Co.,  Sansome  St. 

PAPER. 

A.  Zellerliach  &  Sons.  421  Jack-son  Si 
PA.STE. 

Cleveland  Macaroni  Co.,  Golden  Egg  Brands. 

PEANUT  »EI,I,I<:U». 
Kingery  Mfg.,  Co..  106      I'earl  Si..  I'li 
cinnati.  Ohio. 

PICKLES.  ETf. 
Pacific  Vlnesrar  and  Picklo  Works. 

161  Sacramento  St. 
Reed   Pickle  Works.  1507  Folsom 

POLISHES. 
X-Ray  Stove  Polish.  R.  A.  flolcombe  f 

Co.,  Agts.,  -  50  Clay  St. 
U.  S.  Metal  Polish,  J.  T.  WiI.'?on.  Aet- 
2871  16th  St 

PROVISIONS. 
Cudahy  Packing  Co.,  45  Clay  St. 
Western  Meat  Co..  17th  nnd  Harrison... 
Swift  &  Co.,  5th  and  Towtisend. 

PRUNES. 

Los  Gatos  Cured  Fruit  Co..  Los  Gatos. 
ROOT  BEER. 
Chas  H.  Hires  Co..  Philadelphia. 

RICE. 

W.  T.  Wellsch  &  Co.,  Monadnock  Bldg , 
New  Orleans  Rice  Co..  104  Front  St. 

REFBIGEISATOBS. 
Ft.  Smith  Refrigerator  Works.  Beck  Hard- 
ware Co.,   73   Clementina  St. 

SAFES. 

Parcell's  Safe  Co.,  523  Market 
Richardson  Bros..  131  Fifth 
SOAPS. 

'"Sapolio."  J.  P.  Gillespie.  Agt 
Babbitt's  Brands,  C.   B.   Jennl-iga  Co. 

Aets..   41   Clav  «t 
Cudahy  Packing  Co.,  45  Clay  St  . 

Fels  Naptha. 
Grandpa's  Wonder. 

SODA  W.\TER.. 

D.  Steimke  &  Co.,  Union  .Tnd  Opi.tvIh 

SYRUPS,  ETC. 
Long    Syrup    Refining    Co.,    *th  and 
Brannan. 

STATIONERY. 

Schwabacher-Frey  Co.  42  Sutter  .''t 
TEA  AND  COFFEE  BAGS  (Air  Tlsht ) 
James  Hermann.  2975  Pacific  Ave. 

TOB.ICCO. 

American  Tobacco  Co.,  J.   M.  GambU 
representative,   23  Market  St. 

VINEGAR  WORKS. 
Pacific  Vinegar  &  Pickle  Worka. 

Ifll  Sacramento  St. 
Western  Yeast  &  Vinegar  Works.  40* 
11th.    Phone.  Special  2T4. 

WHISKEY 
The  Rothenberg  Co..  7th  and  Franklin 

Sts.  Oakland. 
Wichman.  Liitgen   *  Co..   Everett  and 
Harri.son  Ave..  Alameda. 

WOODE VW  \  HE. 
Hyman.  Well  &  Co  ,  46  Kansas  flt 
WHOLESALE  GROCK.. 
H=>as  Bros  .  100  California  St 
Lennon.    John    \..  Eddv  Phon» 

Fmergency  10. 
T    H    Npwhaii*>r  *  Co     43n-4.^?  Sth 
Wm.  Cluff  Co  .  Spear  and  Mission  Sts 
Hooper  &  .Tennlnss    Brvant   near  3rd  .'^t 
TEA  ST. 

Golden    Gate    Compressed    Yeast  Co. 
'Wafltalc^on  and  Tlllmore  9ta. 
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The  "Perfection"  Cheese  Cutter 


THE. 

"  Perfection" 


IS  THE  BEST. 

«^ 


Because  it  combines  simplicity  of  operation 

with  perfect  accuracy. 
No  necessity  for  figuring  and  consequent 

mistakes. 

Place  the  cheese  in  position  and  the  Cutter 
does  the  rest 


Sole  Manufacturers 


AMERICAN   COMPUTING  CO. 

701  Indiana  Avenue  INDIANAPOLIS.  IND. 

Levenson  &  Co.,  San  Francisco,  Distributors 


Merrell-Soule  Co/s 
None  Such  Condensed  Mince  Meat 


IT  PAYS  A  FINE  PROFIT 


The  consumer  is  willing  to  pay  15c  per  package  (2  big'  pies)  as  they  get  "full  value  received"  in  quality 
and  quantity. 

Merrell-Soule  Co.,  the  manufacturers,  were  24  years  ahead  of  the  U.  S.  Pure  Food  Law.    Their  plant  was 
inspected  by  United  States  officials,  and  coutirmed  and  passed  as  100  per  cent  Perfect. 
Can  you  beat  it? 

The  Merrell-Soule  None  Such  Condensed  Mince  Meat  is  from  every  point  of  view  the  best  in  the  world.  The 
consumers  say  so,  and  their  competitors  admit  that  None  Such  has  90  percent  of  the  Condensed  Mince  Meal 
business,  and  it  has  obtained  it,  not  because  the  goods  were  offered  cheap,  but  because  tbe  quality  was  the  best 
and  the  price  reasonable." 

Castle  Bros.,  Brokers,  San  Francisco,  Cal. 


EaklD.  Eddy,  Editor.        SAN  FRANCISCO,  CAE.,  AUGUST  23  1907.     Vol.  1. 


No 


They  Want  a  Profit. 


Grocers  PraeticitUy  a  Vnit  in  DenisiTi?! 
ing  Protection  by  Bottlers. 

CAN  DO  AS  MILLEItS  llAYE. 


Grocers  Getting  Ready. 


-  M  il  man  Merely  Wa  I 

Competitors  Will  Tie  Coistrolfed. 

The  work  of  canvassing  the  retail 
grocers  of  San  Francisco  has  almost 
been  completed. 

Field  Secretary  Powers  has  bee" 
greatly  aided  in  this  work  by  the  retai' 
srocers  who  have  interviewed  theii 
neighbors. 

Mr.  C.  S.  Harrison,  acting  as  assist- 
ant to  Mr.  Powers,  has  also  seen  many 
grocers. 

There"  is  practically  on!v  one  senti- 
ment. 

Every  grocer — this  means  with  the 
exception  of  one  or  two  men — says: 

"A  10-ceiit  price  on  beer  lea\es  no 
Drofit.  Vie  don't  want  to  sell  for  10c, 
At  the  same  time,  if  we  charge  15c, 
two  for  2.JC,  we  would  lose  trade  n'lless 
the  bottlers  mnkc  the  other  fellow 
quit  selling  at  10c.  We  could  afford 
to  lose  the  beer  trade  at  10c.  but  when 
neonle  so  elsewhere  for  their  beer, 
they  are  likely  to  bny  their  provisions 
III  the  other  place,  too." 

Not  one  single  grocer  seen  by  Mr 
Powers  or  Mr.  Harrison  thought  a 
10c  price  on  beer  gave  enough  profit 
or  wanted  to  continue  selling  at  10c 
if  he  could  avoid  it. 

Every  grocer  in  the  Richmond  Dis- 
trict wants  a  profit. 

A  few  small  places  are  forcing  more 
men  every  day  to  sell  at  10c. 

Every  grocer  in  the  Potrero  wants 
a  15c,  two  for  25c  price. 

Nearly  all  of  them  are  selling  10c 
beer. 

The  big  advertising  stores,  lil^e 
West,  Elliott  &  Gordon,  feel  that  they 
cannot  afford  to  have  the  little  fish 
market  and  fruit  peddler  undersell 
them.  It  must  be  extremely  aggra- 
vating for  a  big  concern  that  adver- 
tises aggressively  to  face  such  a  con- 
dition. 

If  the  little  meu  could  not  sell  for 
10  cents,  the  need  of  force  to  secure 
protection  would  be  practically  elimi- 
nated. 


Firms  like  We.st.  iillliott  &  Gordon  ; 
do  not  do  business  along  spite  lines,  j 
They  are   made   up   of   big,   broid  ^ 
gauge  business  men.    They  know  the  , 
'leed  of  profit. 

They  cannot  afford  to  have  some 
concern  with  only  a  fraction  of  their 
responsibility  and  not  even  a  shadow 
of  their  business  standing  make  it  ap- 
pear that  they  are  doing  business  on 
extravagant  lines.  ,,,,.,„v 
The  bottlers  should  make  Ji>LK\- 
BODT  sell  beer  for  15c  and  two  for 
25c.  When  they  let  the  "pikers"  in 
some  back  alley  or  the  fruit  dealer 
in  the  middle  of  the  block  sell  their 
beer  for  10c.  a  firm  like  West.  Elliott 
&  Gordon  very  naturally  would  fee! 
resentful  if  the  same  bottler  tried  to 
use  force  to  make  them  quit  selling  at 
that  price. 

i  The  writer  has  not  interviewed 
West,  Elliott  &  Gordon  on  this  matter, 
but  his  sympathies  are  with  West,  El- 
liott &  Gordon  and  he  is  certain  that 
when  the  bottlers  go  to  that  firm  with 
a  business-like  proposition,  backed  up 
by  an  assurance  that  this  big  firm  will 
not  suffer  any  discrimination,  that  it 
will  accede  to  these  propositions. 

The  bottlers,  in  their  letter  to  the 
Associated  Retail  Grocers  said  th^t 
there  were  as  many  grocers  who  want- 
ed a  10c  price  as  wanted  a  profit. 
This  is  not  true. 

The  grocers  want  a  profit,  and  what 
is  more,  they  are  .going  to  get  honest 
nrotection  in  that  iirofit. 

The  bottlers  do  not  realize  yet.  how 
much  in  earnest  many  of  these  men 
are.  They  do  not  realize  how  many  of 
the  grocers  who  do  not  think  will  be 
willing  to  do  what  is  suggested  by 
their  friends  among  the  grocers  who 
do  think. 

We  are  certain  that  the  bottlers  in- 
terested will  yield  when  they  realize 
as  they  will  when  they  see  the  data 
secured  by  the  .^.ssociated  Retail  Gro- 
cers, how  absolutely  unified  the  gro- 
cers are  in  their  demand  for  a  profit 
Already  our  lists  contain  the  name- 
of  grocers  handling  more  than  THIRTY 
THOrSA>D  DOZENS  OF  BEER  each 
month. 

Most  of  these  men  handle  two  Wash- 
(Continued  on  page  6.) 


Contention  at  Sacranieuto  >MII  firnw 
Dealers  From  Widelj  Sep:ir,itcd 
Districts. 


i'k«m;i{AM  >eakin<j  i  oui'Letmjn. 

C(>ni!i!ii!'lc!>iions  Indicate  the  A»tond- 
;nue  of  .Man)  Wbi»  Want  Hctier 
Conditions. 


Sacramento,  Sept.  10th.  11th.  IJIh. 

Letters  from  many  different  cities 
are  being  received  by  State  Secretary 
Connolly. 

They  bring  good  wishes  for  the  con- 
vention, coin,  and  in  many  inst  incea, 
assurance  that  the  writers  will  be  at 
Sacramento. 

These  letters  will  lie  printed  in  our 
special   number   next  week. 

A  Good  Time  for  All. 

The  convention  promises  to  be  one 
of  the  most  delightful  the  State  has 
ever  known. 

Sacramentans  are  i)roverbially  hos- 
pitable. 

They  are  preparing  to  outdo  them- 
selves. 

Delegates  and  their  wives  will  find 
that  everything  possible  for  their 
pleasure  and  comfort  ha.s  been  done. 

A  reception  to  get  acqnaintprl  on 
Tuesday  evening.  Sept.  10th. 

\\\  excursiim  and  an  evening's  en- 
tertainment for  Wednesday.  Sept  1Hh 

A  banquet  for  Thnr.sday.  Se)i'  i:;tti 

These  make  up  the  entertairimem 
features. 

As  to  work— that  will  b«  there  In 

plenty. 

The  delegates  will  be  expected  tr. 
provide  plana  to  cover  the  folowlnc 
lioints: 

How  to  sret  better  profit*. 

Ho«  to  pretcnt  ir  u]v  ^U'fic  •  siii  h 
as  wholesiilero  >enin"  to  con*iinnT-, 
dishonest  shortiicen.  etc. 

How  to  sret  l  etter  1:im-. 

Ho«  to  niali*'  asso'»litlms  ciYortiM-. 

.Tohn  .\.  Green,  of  Celeveland.  Ohio 
Secretary  of  the  National  Retail  Gro 
cers'  Association  and  ev-Prp",id.'nt 
that  oreanizafion.  will  a'f^nd  the  con- 
vention and  deliver  an  addre^^i. 

There  will  be  capable  sneakers  from 
various  parts  of  the  State. 

A  Hobart  Electric  CofTee  Mill  of 


6 


THE  RETAIL  GROCERS'  ADVOCATE 


latest  pattern  (worth  $250)  has  been 
contributed  to  the  State  Association 
by  Frank  P.  Wear,  the  Coast  Agent. 
It  will  be  raffled  the  last  afternoon  of 
the  convention.  Tickets  cost  50  cents. 
Only  the  numbers  known  to  he  paid 
for  will  be  considered. 

Special  rates  liave  been  granted  on 
all  railroads.  Delegates  should  get  re- 
ceipts from  the  agent  when  buying 
their  tickets. 


THEY  WANT  A  PROFIT, 

(Continued  from  page  5.) 
ington  beers  and  one  local  beer.  Some 
handle  a  little  of  everything.  It  would 
be  easy  to  narrow  the  list  down  to 
OXE  WASHINGTON  beer  and  ONE 
LOCAL  beer. 

It  is  to  be  hoped  that  results  can 
be  secured  without  discrimination 
against  any  bottling  concern.  It  can- 
not be  done,  however,  unless  ALL  the 
bottlers  are  willing  to  give  protection 
to  the  men  from  whom  they  have  been 
making  thousands  of  dollars  monthly. 


ANOTHER  RECRUIT. 


Merrill  Soule  Co.  Will  Maintain  Price 
on  None  Such  Mince  Meat. 


DOING  GOOD  WORK. 
Stockton.  Cal„  Aug,  17,  1907, 
The  Retail  Grocers'  Advocate, 

San  Fraucisco,  Cal. 
Gentlemen : 
. .  Enclosed  please  find  check  for  $2.00  { 
in  payment  for  one  year's  suhscrip- 1 
tion  to  the  Advocate..  Ton  are  doing! 
good  work — please  continue.  ! 
Respectfully, 
Raymond  J.  Wheeler. 


The  story  of  the  Merrell-Soult  Co.'s 
None  Such  Condensed  Mince  Meat  will 
be  told  the  public  this  season  by  beau- 
tiful full-page  advertising  in  many  of 
the  big  magazines.  They  will  also 
tell  the  story  on  45,000  handsome  lith- 
ographed eight-sheet  posters  e.xtend- 
ing  from  the  Atlantic  seaboard  to  the 
Pacific  Coast. 

The  story  that  interests  the  retailer, 
however,  is  being  told  them  by  this 
excellent  concern  to  the  effect  that  the 
selling  price  has  now  been  so  ar- 
ranged that  the  retailer  will  be 
obliged  to  sell  the  goods  at  a  profit. 
It  is  the  wish  of  Merrell-Soule  Co.  that 
None  Such  Mince  Meat  be  sold  to  the 
conisumer  at  15c  .  per  package,  the 
price  to  the  retailer  bein^  $6.25  per 
half-gross  case.  The  consumer  gets 
full  value  received,  as  each  package 
of  Merrell-Soule  Co.'s  None  Such  con- 
tains Mince  Meat  to  make  two  big 
pies  or  three  medium  size. 

It  is  claimed  that  wet  Mince  Meat 
is  65  per  cent  water,  and  if  made  to 
keep  without  fermentation  benzoic 
acid  must  be  used. 

Merrell-Soule  Co.'s  None  Such  Mince 
Meat  has  been  on  the  market  for  24 
years,  and  its  trade  has  grown  from 
nothing,  to  control  in  the  neighbor- 
hod  of  80  per  cent  of  all  the  Mince 


Meat  business  of  the  country. 

Retailers  can  well  afford  lo  co-op- 
erate with  a  concern  of  this  kind,  that 
is  trying  to  not  only  assist  them  to 
maka  sales,  but  to  provide  them  with 
a  handsome  profit  in  doing  so. 


PROMINENT  GROCER  MARRIES. 

J.  H.  Minderman  of  Chico  Takes  (Into 
Himself  a  Wife, 


Palo  Alto,  Aug.  15,— Miss  Lottie  R. 
Hallett  and  .1.  H.  Minderman,  both 
prominent  young  people  of  Chico,  were 
married  today  at  a  pretty  wedding 
ceremony,  which  took  place  at  the 
home  of  Mrs.  G.  Ostrander.  Rev.  Wal- 
ter Hays  officiated.  The  ceremony 
was  witnessed  only  Ijy  relatives  and 
a  few  close  friends. 

The  house  v/as  beautifully  decorated 
for  the  occasion.  The  bride  was  .given 
away  by  her  father  and  was  attended 
hy  Miss  Gertrude  Collins  of  Chico, 
while  Minderman  was  supported  by 
Frank  Ostrander  as  best  man.  The 
.groom  is  a  prominent  business  man  of 
Chico,  a  partner  in  the  lar,gest  grocery 
firm  there.  His  bride  is  one  of  that 
city's  most  ijopular  young  women.  Mr. 
and  Mrs.  Minderman  left  this  after- 
noon for  Southern  California,  where 
they  will  spend  their  honeymoon. 


.Jos.  A.  Stulz  is  indulging  himself 
in  a  two  week's  vacation  near  Santa 
Rosa. 


FORT   SMITH  REFRIGERATORS, 

E.  Broderick   715  Fillmore  St,,   S.  F, 

Rathjeu  Co  Lombard  and  Fillmore  S.  F. 

H.  Hellberg  Ninth  and  Bryant   S.  F. 

McCarthy  Bros  Bush  and  Baker   S.  F. 

Kohn  Bros   1201  Turk  St  S.  F, 

F,  Stuermer   18th  and  Danvers  St  S.  F, 

C,  SteHing   29th  and  Church   S.  F, 

J.  M.  Hanley    2300  Sutter  S.  F. 

Maxwell  &  Streckenbach  1302  18th  St.  S.  F. 

Fred  Pielhop   249  Conrtland  Ave  S.  F. 

Fay  Gro,  Co  3rd  Ave,  and  B  St  S  F. 

J,  Veuuekohl    1839  Eddy  St  S,  F. 

Southern  Heights  Gro.  Coll71  18th  St  S.  F. 

W.  A.  Rogers    900  I  St.,  corner  10th  Ave  S.  F. 

H.  Heitman   2248  Misison  St  S.  F. 

H.  Diuslage    3375  Sacramento  St  S.  F. 

Miller  &  Lawlor   Guerrero  &  Clinton  Park   S.  F. 

C.  F.  W.  MiUer   239  Brighton  Ave.,  Ingleside  S.  F. 

J.  Straub   101  De  Moutford  Ave.,  Ingleside,  S.  F. 

J.  Soltaro  Park  and  Central  Ave  Alameda 

Martin  Eggers   Fruitvale  Av,  &  Boulevard,  E.  Oakland 

STYLE,  No.  7686  W.  Zeller     Palo  Alto 

Sonoma  Co.  Fruit  and  Produce  Co  Santa  Rosa     Drury  &  Bartholomew   Stockton 

C.  D.  Fontana   Copperopolis    J.  Rohrer    Stocktou 

Rossi  Bros   Stocktou     Hall  Bros   Stocktou 

The    Following   Wen=Known    GROCERS   are    Using   the   Above   Style  Refrigerator 
We  make  aU  Styles  and  Sizes  for  the  Grocery  Trade. 
REMEMBER     ---------     If  We  Make  It  It's  Made  Right 

BECK  HARDWARE  CO. 


SAN  FRANCISCO  ^^o^®  Temporary  978 

~'  \mentina  St. Near  2d  and  Foisom 


LOS  ANGELES 
47  Central  Avenue. 
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Do  You  Know  Them  ? 


Semi-Jobbers  With  Headquarters  Here 
Quite  Active  in  Northwest. 

Our  attention  lias  been  directed  to 
the  activities  of  the  firm  of  Parks 
Bros.,  of  this  city.  These  peoi)le  pose 
as  jobbers,  b'U  one  of  their  people  ad- 
mitted to  the  editor  of  this  paper  that 
they  made  a  business  of  selling'  to  far- 
mers and  other  country  consumers. 

On  further  investigation  we  find  that 
this  firm  operates  in  Oregon  and  Wasli- 
ington  in  quite  a  large  way.  So  far  as 
California  is  concerned,  we  are  unin- 
formed. We  hope  that  our  subscribers 
will  tell  us  if  they  have  been  annoyed 
by  this  form  of  competition,  either 
from  the  firm  referred  to,  or  others 
not  now  known  to  us. 

We  are  this  week  in  receipt  of  the 
following  letter  from  Chas.  B.  Mer- 
rick, secretary  of  the  Grocers'  and 
Merchants'  Association  of  Portland, 
written  under  date  of  August  16: 

"Betail  Grocers'  Advocate, 
San  Francisco,  Cal. 
(yentlemen : 
Eeplying  to  yours  of  Aug.  8th, 
I  desire  to  say  that  vte  have  made  some 
investigation  and  find  tliat  Messrs. 
Parks  Bros,  have  for  some  time  bce:i 
selling  to  consumers  in  this  State;  in 
fact  y\e  understand  that  they  operate 
in  the  State  of  Washington  also.  While 
they  do  not  affect  the  merchants  doing 
business  in  this  city  to  any  extent,  I 
learn  that  in  Southeni  Oregon,  they 
are  taking  considerable  busiiiess  awny 
froK!  legitimate  merchants.  I  know 
tha*  yoii  could  assist  as  in  getting  at 
tisese  people  and  that  the  merchntsts  of 
Oregon  would  be  very  grateful  to  tlse 
CalfforjM'a  .\ssociitt(o:i.  It  seems  tisat 
we  ought  to  assist  each  other  as  much 
as  possible,  as  our  troubles  are  mutual. 
Xny  t'TJ'e  we  ca"!  sissist  you  in  (M-e- 
u;on  I  will  be  glad  to  have  you  lej  nie 
k'?ow-  a  nl  I  k';o'r  t'.se  nservhaiits  of 
this  St'ite  will  resjjond. 


.  .Thanking  you  very  much  for  the  in- 
formation vou  have  given  me,  I  am, 
etc." 

We  also  communicated  with  our 
Washington  friends  and  the  "Seattle 
Trade  Register"  of  Au.gust  16th,  says 
of  the  matter: 

Semi-Jobbers  Active. 

"Editor  Eddy  of  tJie  Retail  Grocers' 
Advocate  writes  the  "Trade  Register" 
that  Parks  Bros,  of  San  Francisco  in- 
formed him  that  they  sell  to  consumers 
in  Washington  and  Oregon  as  well 
as  in  California.  This  Arm  has  ed- 
vertised  itself  as  a  jobbing  concern 
and  for  the  past  few  years  has  been 
an  objectionable  competitor  of  retail- 
and  jobbers  in  the  eastern  part,  of 
Washington.  The  editor  of  the  "Trade 
Register"  has  turned  over  correspon- 
dence respecting  Parks  Bros,  to  Secre- 
tary Higgins  for  consideration  at  the 
forthcoming  State  Retail  Grocers'  As- 
sociation convention,  which  is  expected 
to  arrange  for  joint  action  with  Oregon 
and  California  associations  to  meet  the 
competition  of  this  firm  and  other 
semi-jobbers  and  mail-order  houses 
operating  on  the  Coast." 

This  matter  should  be  investigated 
by  all  interested  parties.  Whether  oui 
State  Association  will  take  any  action 
in  the  matter  is  dependent  upon  the 
extent  of  the  operations  of  the  firm 
mentioned.  Tf  you  know  of  them,  write 
us — that's  all. 


CORTE  MADERA  CHANGE. 

The  Corte  Madera  Rochdale  Com- 
pany, which  was  recently  orf^anized, 
has  purchased  the  stock  of  the  Tam- 
alpais  Grocery  and  will  be  in  fu'' 
blast  in  a  few  days.  Col.  Charles  J 
Wall  is  president,  Fred  Wilson,  vice- 
president;    Ben.i.    Scoulei-,  secretary: 

B.  C.  Chapman,  treasurer.  These  of- 
ficers and  H.  C.  Tozier.  H.  C.  Hall  and 

C.  P.  Moore  constitutes  the  bo:ir'l 
directors. 


Ft.  Smith  Refrigerators — Cold  a:i;' 
dry. 


FLY  STICKEM. 


Do  You  Know  Why, 
STICKEM 
Is  the  best  to 
Catch  both  Germ 
and  Fly. 


It's  oat  o'  sight,  it  hangrs  bigh, 
Jnst  pull  out  the  string,  that's  Wbj  ! 
Where  they  roost  you  stick-cm. 
So  try, 

You'll  always  bny 

Money-back  Stickem 


COSTS  Ic  PER  WEEK. 


A  proven  repeater  with  100  per  cent 
profit  protected. 

Manufjictured  by 
C.  A.  ARENTS  \  (  O.. 
.Vlameda.  Cal. 


Now  is  the  time  to  run  on 

HUMBOLDT  COUNTY  BUTTER 


GIVE  YOUR  CUSTOMERS 


ALPHINE  OR  GOLDEN  GLOW 

And  you  will  not  have  to  listen  to  Kicks. 

MONOTTI-LARIMER  CO. 

Phones  Park  570  and  571.  707  Grove  St.,  S.  F. 
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NEW  YORK  CONVENTION. 


The  largest  delegation  ever  attend- 
ing a  New  York  State  convention  met 
in  the  City  Hall,  Elmira,  on  the  after- 
noon of  August  5. 

Some  remarkable  addresses  were 
made  at  the  opening  ot  the  convention, 
the  most  notable  of  all  being  that  of 
L.  J.  Callanan,  of  New  York  City.  His 
topic  was,  "Sixty  Years  as  a  Grocer." 
It  was  well  worth  the  time  and  money 
spent  to  hear  this  remarkable  man 
giving  his  experience.  Mr.  Callanan 
is  one  of  the  most  successful  retail 
merchants  in  the  United  States.  His 
building  is  five  stories  high,  with  a 
frontage  of  sixty  feet,  located  on  Vesey 
street,  in  tlie  down-town  section  of 
New  York  City.  ^ 

He  attends  to  all  the  details  of  his 
business,  buys  everything  that  comes 
into  the  establishment,  and  keeps  a 
supervising  eye  on  his  entire  force. 
He  is  a  remarkable  man  in  every  sense 
of  the  word,  and  it  can  well  be  imag- 
ined what  the  experience  of  a  man  of 
that  character  might  be 

The  Monday  eveniii.g  session  was 
taken  up  with  an  address  b,\'  Assembly- 
man Sherman  Morgan,  talking  to  the 
delegates  about  business  legislation; 
an  address  on  the  benefits  and  possi- 
bilities of  organization  by  President 
H.  Bischoff,  of  Brooklyn,  and  an  able 
address  by  former  National  Secretary 
Fred  Mason. 

The  Tuesday  morning  session  was 
devoted  to  the  report  of  (b;;  resolutions 
conmiittee,  and  addres  es  by  Pi  esideni 
Otten  of  New  York,  Pi-esi  ..ent  Martena 
of  Buffalo,  and  the  Natio;i.  l  Secretary. 

The  afternoon  was  t'.evotod  to  pleas- 
ure. 

Wednesday  morniag  was  devoted  to 
the  reiiort  of  the  s  ecretary  and  treas- 
urer, and  the  election  of  officers. 

On  Thursday  morni:ig  addresses 
were  made  by  George  Hy  in,  of  Buffalo, 
Past  President  H.  O.  Wilkie  of  the 
State  Asociation,  and  J.  W.  Pitt  of 
Corning,  after  ^vhich  t:. question  box 
was  opened  and  a  ,gei"jei-al  discussion 
folowed  on  the  topics  of  the  day.  The 


entire  session  was  a  business  one. 

President  Churchill  of  Jamestown, 
delivered  an  address,  his  talk  being  of 
a  local  character.  President  Otten  of 
the  New  York  Association  spoke  on 
the  work  of  the  local  association. 

D.  C.  Barnum  of  Binghamton,  told 
of  the  manner  in  which  the  work  of 
the  grocers'  association  progressed, 
and  .1.  A.  Beyer  of  Rochester,  gave  an 
interesting  talk,  telling  of  the  manner 
in  which  the  grocers'  field  days  are 
conducted  in  the  Flower  City,  and  of 
the  manner  in  which  the  Wednesday 
afternoon  half-holidays  during  July 
and  August  was  introduced. 

The  following  officers  were  elected: 

President,  C.  S.  Tuttle,  Hornell;  1st 
vice-president,  Elwood  Hanson,  Brook- 
lyn; second  vice-president,  F.  M.  Tall- 
man,  Buffalo;  third  vice-president,  S. 
Irving  Pugsley,  Peekskill;  secretary, 


Charles  Thorpe,  New  York;  treasurer, 
C.  E.  Durgin,  Rochester. 

All  officers  were  re-elected  with  the 
exception  of  the  third  vice-president. 

On  the  week  of  July  28  and  during 
the  week  of  the  convention,  the  State 
Association  had  in  operation  a  food 
show  under  the  direction  of  State  Sec- 
retary 'Charles  Thorpe.  The  booths 
were  very  beautifully  arranged,  and 
the  exhibition  was  well  attended,  and 
no  doubt  a  large  sum  will  be  put  into 
the  treasury  of  the  State  Association 
through  the  efforts  of  the  State  Secre- 
tary and  the  success  of  the  food  show. 

The  delegates  were  very  much  pleas- 
ed with  the  success  of  the  convention, 
and  left  for  home  Thursday  evening 
feeling  well  paid  for  the  time  spent 
and  the  information  received,  which 
will  no  doubt  be  put  to  good  use  by 
those  in  attendance.    John  A.  Green. 


1; 

i 

1  I 


ALL  grocers  should 
carry  a  full  Stock  of 
Royal  Baking  Powder. 

It  always  gives  the 
g;reatest  satisfaction  to 
customers,  and  in  the 
end  yields  the  larger 
profit  to  the  grocer. 


JIbso  Intel/  Pure 

A  Cream  of  Tartar  Powder, 
free  from  alum  or  phos° 
phatic  acid 

Makes  Home  Baking 


DER'S 

Pork  and  Beans 

LEAD  BECAUSE  THEY  ARE  THE  BEST 


Ali  Leadins:  Grocers  Sell  Snider's 


Ask  Your  Jobber. 

John  H.  Spohn  Co.,  Agents, 


San  Francisco,  "^^f 


THE  RETAIL  GROCERS'  ADVOCATE 


Schilling's  Best 
is  at  home  wherever 


grocers  are 


alive  to  their  interests. 


ASSOCIATION  ROSTER 


California    Retail    Grocers    aod  mer- 
chants' Association. 

President,  A.  A.  Jost,  Sacramento. 

\  lce-PresIdents--lst,  George  B.  Doyle, 
San  Francisco;  2nd,  F.  W.  Aubry,  Stock- 
ton; 3rd,  Chas.  A.  Mottaz,  Los  Angeles. 

Treasurer,  C.  B.  Pearson,  Stockton. 

Directors — F.  B.  Connolly,  San  Fran- 
cisco; John  W.  King,  San  Francisco;  H. 
K.  Duncan,  Oakland;  L.  Warnke,  Ala- 
meda; F.  F.  Dustin,  Redding. 

Secretary,  F.  B.  Connolly,  San  Fran- 
cisco. 


Associated  Retail  Grocem  of  San 
Francisco. 

President,  George  B.  Doyle. 

First  Vice-President,  James  S.  Irvine. 

Second  Vice-President,  J.  W.  King. 

Secretary,  Frank  B.  Connolly. 

Directors:  Joseph  A.  Stulz,  Herbert 
S.  Elliott,  Gus  Lehrke,  P.  A.  Buckley 
and  B.  A.  Schmidt 


PACIFIC  COAST. 
Retail  Grocers'  Association 
President. 

F.  B.  Fancher — Sacramento.  Cal 

First  Vice-President. 
J.   R.  Newberry — Los  Angeles.  Cal 

Second  Vice-President. 
Pred  Dres.ser — Portland.  Ore 

Sc<Tctiirv 
H.   Hauch.   Alameda.  Cal 


XATIONAL  RETAIL  OROCERS'  AS- 
SOCIATIOIV  OF  THE  ITIVITED 
STATES. 


President,  Charles  .T.  Kramer.  Tjittle 
Rock,  Ark. 

Vice-President,  Simon  Clark,  Du- 
luth.  Minn. 

Secretary,  .Tolin  A.  Green,  Cleveland. 
Ohio. 

Treasurer,  Henry  W.  Schwab,  Mil- 
waukee, Wis. 

Director,  for  three  years,  P.  B.  Con- 
nolly, California. 

Director,  for  one  year,  A.  W.  Far- 
lin.ger,  Georgia. 

Senior  Director.  L.  F.  Padberg.  St. 
Louis,  Mo. 


"Don't   Drop  This" 

Don't  rush  away.    Sit  still,  get  a  pen  and  order. 

"MAPLEINE" 

No  matter  how  busy  you  are — DO  IT — HEHE — is  what  it  will  do 
when  you  open  the  case,  it  will  sell. 

It  will  sow  your  name  broadcosL  and  brin.g  new  customers  into 
your  store. 

You  talk  first;  the  customer  will  talk  afterwards,  and  by  getting 
everybody  talking  about  your  store, 

WHAT'S  THE  RESULT? 


MORE  BUSINESS. 

EXACTLY ! 

Got  an  article  in  your  store  that  will 
do  itr  "No." 

Unless  you  are  the  wise  merchant 
who  keeps   re-ordering  Alapleine, 

THE  SAME 

Will  happen  to  yon  if  you  don't  drop 
this  and  rush  away. 

HOW    'BOUT  IT.' 

Want  more  business;  then  get  busier. 

.10 HX  II.  SPOH-X.  AfrU 
50-51  Cliij  Street. 

Sail  Fraiiciseo.  Cal. 


Crescent  Mfg.  Co..  Mlgrs. 
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I  36  Carloads  of  I 

I  HIRES  ROOTBEER  f 

I  SOLD  I 

$  on  the  Pacific  Coast  today ;  more  thau  was  sold  all  of  last  year,  or  iu  au.v  % 

♦  one  year  before.  HIRES  is  growing  more  popular  each  year.  This  certainly  St 

^  is  a  HIRES  YEAR.    (HIRES  has  been  a  success  for  thirty-two  years).  t 

I  JOHN  H.  SPOHN  CO.  I 

^  Pacific  Coast  Agents  San  Francisco,  Cal.  t 

tx  $ 


It 
>♦ 
tt 


Clean,  SItarp-Cut 
and 

lail-Eating  Features 


It  Is  Better  to  Buy  si 


Ideal  Tea  Company,  17-19  Eas:  Santa  Clara  Street. 

San  Jose,  Cal.,  Mar.  14,  1907. 

Frank  F.  Wear.  Oakland, 

Dear  Sir:  Have  been  using  coffee  mills  for  over  20  years 
and  had  experience  with  nearly  all  of  them.  Always  want- 
ed one  a  "little  better"  for  the  mill  is  a  great  factor  in 
maintaining  coffee  trade.  Our  last  purchase  was  one  of 
your  No.  2121  Hobart's  and  we  do  not  hesitate  to  pro- 
nounce it  the  best  we  have  seen.  Are  particularly  pleas- 
ed with  the  clean  sharp  cut  of  the  granulating  burrs, 
something  we  have  always  wanted  and  never  found  so 
near  perfection  as  in  our  Hobart. 

We  "press  the  button,"  the  Mill  does  the  rest — and  does 
it  right,  and  its  nail  eating  qualities  stand  alone.  Would 
not  consider  ourselves  up-to-date  without  it. 

Respectfully  yours, 

C.  M.  SHBLBOURX. 

for  Ideal  Tea  Co..  San  Jose. 
Hobart"  Tlian  to  Wish  You  Had. 
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A  Word 

To  the  Wise  is 

fs  S 


.WRITE 


King  of  Electric  Coffee  Mills 


♦  ♦  ♦ 

Sometimes  they 

have  to  be 

SHOWN. 

I'ul'  Car-Tvoail  of  assorteil  s'zt s, 
l!),i7  Model  Mills  to  select 
from  bef<.re  advance  pric  s  '^o 
into  effect  Get  your  order  in 
ea'ly  as  a  car-load  will  not  la.st 
long-. 

22  Styles  and  Sizes  to  Select  from. 

FOR  CATALOG. 

F.  F. 


Hygienic  Drip  Pot 

I'pon  application  we  will 
furnish  information  re- 
garding our  product  that 
will  assist  you  in  becoming 
a  recoe-nized  coffee    :    :  : 


WEAR 


Branch  Office:       H.   B.   DIBBLE,  Manager 
10  Marshall  Square.  0pp.  8th  St.  and  Market 

San  Francisco 


fl  Phone  IMarket  461 


Dist  Sales  A^'ent  Pacific  Coast 
Headquarters,  137-139  Telegraph  Ave.,  Cor.  18th  St. 

Phone  Vernon  255 
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Oakland,  Cal.  H 
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GROCERY  MARKETS 


Review  of  Conditions  as  Re- 
ported by  Experts  in  Vari- 
ous Centers. 


PIONTS  TO^VATt'ir. 


salt 


til  is 
ad- 


SALT.— 

We  are  reliably  informed  lhat 
Is  about  to  advance  sharply. 

TRA.— 

The  mnrkct  is  very  strong:  in 
b'no  with  every  indication  of 
vances. 

SARftTNES.— 
Botli  domestic  and  imported  brands 
are  advancinp:  rapidly. 

SALMOX.— 
The  reports  from  the  North  are  to 
the  effect  that   the   pack   will  bo 
much  less  than  the  world's  con- 
sumptire  demand. 


er's  Catsup,  quarts,  free.  Deliveries  on 
afcove  deal  to  be  made  after  Septem- 
ber 1st,  1907,  and  tapforf'  .Tanuai  v  Ir.r, 
1908. 

Mnrdoch's  Starch— lO  case  Ir.ts  a;;- 
I  Gorted  or  straight  at  list,  one  rase 
I  corn  starch  l're»!.  Crates  ol'  sixes 
'  count  for  two  cases. 

Rnmford  Rakini^'  Powder — I'^lve  per 
cent  discount  in  live  case  lots;  one 
case  free  in  tea  case  lots. 

X.Ray  Stove  Polish— size,  3  doz. 
$1..")0  with  G  free;  10c  size,  3  doz., 
$2.r,0  with  G  free. 

Brenianffclon— One  dozen  free  with 
each  gross  ordered.  No  free  goo.ls 
with  orders  for  less  than  one  gross. 


FREE  DEALS. 
Fairimnks  Gold  Dnst. 

"Wit,ii  five  and  a  half  boxes  at  4.05 
one-half  box  free.  Size  24.x72.  With 
leu  boxes  at  4. GO  one  box  free.  Willi 
LTi',!'  boxes  at  4.55  two  and  one-haii 
boxes  free.  With  fifty  boxes  at  4.55 
(iv  boxes  free.  Above  deal  is  .^ood 
for  but  a  short  period. 

-Ualta  Vita — One  case  free  witli  five. 

Rex  Lye — One  case  free  with  live 
cases. 

Fraxler's   Asle  Gre;ise. — One  case 
free  wiik  tcp 

Tohacro— Drop  shiprnoni  loO  lbs.  or 
more  of  an  assortiiit'iu  oi  any  of  the 
folloHiug  brands:  liniou  Leader,  Ped- 
ro. Dixie  Queen,  Fashion  Sensation, 
Seal  of  North  Carolina,  Plaza  (Jube 
fill..  Three  ]'''e;itlu»rs,  Atonto  Cri;;|') 
Slabs,  Continental  Cubes,  Old  lOasli.-li 
(.'urve  Cut.  Van  Bibber  Sliced  Phij;-. 
.Mot  less  than  10  lbs.  Pedro  or  more 
than  55  ToK.  Union  Leader  perniitieci 
to  each  3 On  pounds.  Gratis  with  each 
100  lbs.,  5  pounds  ITnion  Leader  or 
Pedro  as  retailer  may  elect 

.lello — One  case  free  with  each  12 
case.s.  Deal  limited  to  4S  cases.  Ice 
cream  powder  made  by  the  same  com- 
pany may  be  assorted  with  Jello  in 
making  up  orders. 

Snider's  Catsnp  —  With  each  five 
cases  of  Snider's  Catsup,  pints,  one 
ca.se  of  Snider's  Catsup,  pints,  free. 
With  each  three  cases  of  Snider'.^ 
Catsup,  pints,  a»^d  tw©  c^shs  of  Snid-  ' 
er's  Catsup,  half-pints,  one  case  of  i 
Snider's  Catsup,  half-pints,  free.  With  ; 
each  ten  cases  of  Snider's  Catsup,  ; 
half-pints,  one  case  of  Snider's  Cat-  I 
sup,  half-pints,  free.   With  each  five  j 
and   half   cases  of   Snider's  Catsup,  , 
half-pints,  half  case  of  Snider's  Cat-  ! 
sup,  half-pints,  free.   With  each  ten  ' 
cases  of  Snider's  Catsup,  quarts,  one  ■ 
case  of  Snider's  Catsup,  quarts,  tree. 
With  each  five  and  half  cases  of  Snid- 
er','^  Catsup,  quarts,  half  case  of  Snid-  | 


;  ,si:(iAR. 

;  The  local  market  has  shown  no 
change  (his  week. 

Western  Snsrar  Rerinln^^;  Tompany 
say  under  date  .\us-  15.; 

Having  installed  the  necessary  ma- 
chinery, we  are  now  in  position  to  j 
supply  the  demand  for    Bar    Sugar,  ( 


uudt'r  the  brand  of  "Mouarch"  When 
ever  so  requested,  we  will  gladly  riup 
ply  Lhf  (hMuand  for  other  brands 
this  Krude  by  purcha.^ilnf-  same  from 
outside  sources,  but  in  ca.ses  where  w.- 
iii<'  simply  directed  to  ship  sn  man.'. 
packages  of  liar  Su'.^ar  \\<-  will  shi;. 
our  ■Monarcli"  brand. 

For  the  present,  and  until  furiin  i 
advised,  the  dltTercntlals  oil  .Muuarcli 
Bar  Su.gar  ou-r  and  above  the  price  m 
Standard  Fitu'  (Cane)  (Iraiiululed  iu 
100  lb  hags  will  bo  as  follows: 
Mags  (100  lbs.  each)  .10:  :i5  fb.  this 
(cased)  $1.S0:  Barrels  .2l»;  10  lb.  tin. 
10  in  a  case  |li.45:  Malf-barrels,  .:!5; 
>i  lb.  tins  S  in  a  case  $2.45;  40-lb.  liii.^ 
(cased)  $1.,S0;  :iO-lb.  boxes  .GO. 

l  iider  date  of  .Vutr.  Ill: — KfTcciivr 
at  the  oi)eninK  of  biisines.s  this  iiinrii- 
ing  (Aug.  i;uh)  the  dllTereiil >,-ils  <iii 
Monarch  Bar  Sugar  over  and  above 
the  price  of  Standard  Flue  Ciraniilatod 
(Cane)  in  100  sacks  has  been  increased 
25  points,  which  will  make  the  pres- 
ent dilfeientials  on  .Monarch  Bar  m 
the  various  stylo  pack.-iges  as  per 
memorandum  below: 


Golden  Gate  Leaf  Lard. 
Eastern  Star  Hams  and  Bacon. 
Sound,  Wholesome  Food  Products 


Prepared  under  strictly  hygienic  conditions 
and 

United  States  Go'/ernment  Inspection. 


Western  Meat  Co. 

Mail  Address  t 

South   San  Francisco 

San  Mateo  Coun 
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The  Whitest  Th^  Bast 

Made  in  SaeramantOj  Cal. 

Up-to-date  Machinery 

IVloderii  Ide.is  Coupled  wiLli  llic  ThirLx'  Years  Experience  at  the 
same  Location   H  as  Tauglil    IJs  What  Kiud  Of  Wlieat  To  Blend. 

Ai^encits  at  Oakldiid,  luiieka^  Placerville,  Red  Hhiii 

an<l  Reilo. 

PH0:NIX  MI1.L.ING  CO.  Satcramento*  Cal. 


B.  E.  BRYAN,  Oakland  Agent,  17th  and  Weed  St§. 

Phene  Oakland  8254 


Well  Stocked  With 


Tf  not  Wliy  not?    Ai'c  wc  not  Advertising  in  a  way  | 
lliat.  will   move  the  Goods  for  yoii  ?    And  are  our 
( .Odds  11  mI  1  tacked  np  with  qualit)'   as  well  i  Pnsh 
Ihr   uiKjds  ol'    the  niannfacturer  who    helps  you 

1(5  srl  1  I  lieiU. 

r:t*ti-0=See  and  E-O  Corn  $2.85  single  case,  $2.75  S-case  lots 

Every  Jobber  in  the  United  States  carries'our  Goods 


133  Hansford  Bidg.,    S.  F.,  Cal. 
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Bass  dOO  lbs.  eucli)  .35;  35  Tb.  tins, 
(cased)  $2.05;  Dnrrels,  .45:  10  !b.  tins 
]0  iu  a  case  ?2.70;  Half-barrels  .60; 
8  tb.  tins  8  in  a  casp.  $2.70;  40  Hj.  tins, 
(cases)  $2.05;  30  tb.  boxe.s  .8-3. 

AcTv-  York.  Aug.  l-").— Willett  &  Gray 
report : 

The  week. — Ra\v.s:  Declined  .05c.  Re- 
fined: Unchan.ired.  Xet  oash  quotations 
tliis  date  arc:  Mola.s.scs,  ;;.i)Uc.:  Cent- 
rifngals.  3".S9c:  Granrdate'L  4.G5c. 

Raws. — After  a  long  period  of  in- 
activity, holders  became  tired  and  at 
tlie  close  of  tiie  week  they  forced  un- 
willing buyers  to  accept  10. ."00  bag.'; 
of  Cuba  sugars,  with  tlie  result  that 
spot  .quotations  show  n  decliti.e.OL  1-lG 
c.  on  Centrifugals  and  3-16c.  on  Mo- 
lasses sugars. 

Uofiiied. — The  market  for  leliiie.! 
sugar  is  lifeless,  with  orices  unchang- 
ed at  4.70c.  less  1  per  cent,  cash  for 
Crraniilated.  quoted  Ity  Federal  for 
prompt  shipment,  and  4.80c.  to  t.SOc. 
less  1  per  cent,  named  by  the  oiher 
refiners  for  prompt  and  delayed  ship- 
ment. 

Grocers  are  realizing  that  the  coun- 
try is  not  actually  consuming  sugar 
as  rapidly  as  anticii)ated.  and  it  re- 
mains to  be  seen  whether  the  expected 
increase  will  be  realized  later  in  the 
season. 

The  small  demand  for  refined  su^ar 
at  present  is  due,  in  a  measure,  to  if^e 
disturbed  conditions  of  the  financial 
markets,  some  dealers  finding  it  dif- 
ficuU,  to  obtain  from  l)ankers  the  us- 
ual lo.-'.ns  needed  for  the  carrving  of 
full  stocks  of  merchandise,  thus  mak- 
ii!g  it  necessary  in  instances  for  them 
to  limit  their  operations  in  sugar  to  a 
hnnd-to-mouth  basis. 

In  v?(nv  of  the  weaktiess  which  has 
rievelojted  in  the  local  m.'U-ket  foi-  rawp 
lh(>  tendency  of  the  market  for  refined 
ratlter  favors  buyers. 

TK.V. 

\e>v  York,  .Viiff.  15. — .John  U.  Brown 
A  Co.,  rei)Ort% 

The  market  is  strong,  and  all  spot 
teas  are  from  10  to  25  per  cent  below 
the  sauie  .grades  and  ciunlities  as  exists 
in  ihc  )M-oducing  couniries.  There  is  a 
very  fair  run  of  business. 

COFI  KK. 

>ew  York,  .Vua-.  l.>,_v,"illel t  &  Cray 
report: 

The  market  has  ruled  quieter  dur- 
ing the  past  few  .days,  influenced  to 
some  extent  by  the  strike  of  telegraph 
operators  delaying  business  with  the 
interior.  But  these  matters  will  be 
temporary  only,  and  as  this  is  usually 


the  active  season  for  Coffee,  it  is  ex- 
pected the  demand  will  soon  show  up 
!  in  good  volume.    The  understono  to 
j  the  market  is  decidedly  good  and  there 
I  is  more  disposition  to  believe  the  cur- 
j  rent  croi)  is  small.   Not  only  so;  from 
{  various  reliable  quarters  cables  have 
i  been  received  referring  to  the  unfav- 
1  orable  weather  continuing  for  so  long 
I  a  time  and  very  itrejudical  to  the  cur-  j 
•  rent  and  the  .growing  crop.  | 
I     For  the  first  six  weeks  of  the  season  : 
;  the  receipts  compare  with-  the  move- 1 
i  ment  of  two  years  ago,  but  are  600.000  I 
!  liags  less  than  this  time  last  year.  | 
i  I'nrloubtedly   this  slov,'   movement   is  ' 
j  due  to  the  wet  and  cold  harvesting; 
I  season,  and  during  which  period  such  ; 
a  !ar.ge  quaiitity  of  the  ripe  berries  i 
\  was  beaten  from  the  trees  and.  accord-  j 
ing  to  last  accounts,  beyond  recovery.  I 
While,  therefore,  there  has  been  a  wide 
diifpience   between   the   estimates  of 
the  cr, rrent  crop  at  Santos,  actual  con- 
ditions have  been  such  as  to  bring  the 
conviction  that  the  lar.ge  estimates  are 
absolutely  impossible,  and  it  is  even 
reported  that  some  of  the  smaller  esti- 
!  mates  ar^  iiei'.ig  redticed. 

The  iur  11-  ij;  ihe  Coffee  market  was 
de',)endiriiv  uuon  the  size  of  the  current 
CIO])  and  the  i)rospects  of  the  growing 
crop.  b;:t  now  it  seems  to  be  an  as- j 
sured   f.ir-r   tliat   the   current  crop  is' 
small,  v.  hih?  the  conditions  prevailing  I 
iu  rego.d  to  the  next  croj)  are  about! 
as  iinfavoi  a!)le ,  as  they  can  be,  and 
surely  indicating  the  extreme  prob- 1 
ability  of  another  small  yield  to  fol- ! 
low  this  one.  | 
Visible  supply  of  v,-orld,  in  bags  Aug. ' 
1,  -1907.  IG.075.812:   .luly  1,  1907.  16.- i 
399.953:  .\ug  1.  1906,  9,918.053:  Stock  ^ 
U.  S.  all  kinds,  in  ijags  Aug  1,  1907.  i 
3,933.190.  .July  1.  1907.  3.919,947;  Aug' 
1.  1906.  3.413.594.  j 
Stock  Brazils  in  New  York.  Ang-ist  ; 
14.   3,430.692   ba.gs.    Total   Brazils  in' 


the  United  States.  3if>UG.»lI  bags.  To- 
tal in  U.  S..  other  kinds.  .VuKust  12. 
314,454  bags.  Deliveries  of  Brazils  for 
the  week  ending  August  10.  92.191  bags 
a.gaiust  91.559  bag:s  last  year.  Re- 
ceipts of  Brazils  for  week  ending  Au- 
gust I  I.  none. 

nu  K. 

>ew  York,  .Viiif.  IX — ban  Talnjagi  s 
Son's  Co..  report : 

Market  for  the  week  has  been  ver> 
interestin.g  to  (hose  who  ;ire  watchini; 
it  closely.  Demand  for  ininiediaK- 
shipment  continues  taii'ly  active  an<l 
assortments  are  badly  broken.  Np« 
Cro))  is  coming  in  slowly,  and  is  held 
at  full  prices,  being  a  reflection  of 
conditions  in  primary  m.-irkots.  .la- 
pans  are  scarce  and  advanced  fully  '/i'' 
per  pound. 

A'i vices  from  the  South  note  little 
doing  on  the  Atlantic  Coast.  The 
growing  crop  is  pro.giessing  favorab'> 
.\t  New  Orleans  there  is  an  active 
movement,  much  restricted  by  the 
scant.t^ supidy  of  Cleaned  of  cver> 
style.  The  tardy  arrival  and  spaite 
receipts  of  Xev.-  Crop  has  been  a  dis- 
appointment to  many,  especially  i<> 
those  who  discounted  a  speedy  de- 
cline. 

fn  the  Interior  Southwest  l..<»iiisian;i 
and  Texas  the  growin.g  crop  is  doing 
well  and  more  forward  plantings  ai>- 
|n-oacliing  time  of  harvest. 

Cables  and  correspondence  from  a- 
broad  note  curtailment  of  demand  ac- 
count of  high  pi'ice.  Holders  antici- 
pate further  advance  in  view  of  ilu- 
scanty  sui);)lies. 

DRIEU  KKI  IT. 

President  Arthur  R.  13rig.i-'s  of  the 
California  State  Board  of  Trade,  in 
his  effoi  ts  to  demonstrate  that  (he  ("al- 
ifornia  method  of  sulphuring  drinl 
fruit  is  liarmless  makes  the  followin- 
statement:  "  The  publicaiitui  of  the  di-- 
ctissi(ni  of^the  rpiesiion  of  snlphminu' 


BANKING  INSTITUTIONS. 


I.OCAIiXO 


r.\!!i> 


m:^\"  vokiv 


Swiss  American  Bank 


S:in  Fr;un 

'  1 1.-.::  Fi 


lliiioro  St.  ' 


Of  l.iM';trn<).  >u  :(  /rrl:!iitl 

CAPITAL  .lifcOC.OCO 
SURPLUS  AND  UNDI\aDED  PROFITS,  Sl'»0,000 
TOTAL  ASSETS.  .$5,320,000 


T.   C.  -rOMN.V/.'/I.V  I. 

•  •!i.\s.  .^T.\nTI^■  '•(•. 
n.  r,.  TO<:.v.\z;'.i. 
.\crat.vrs  or  banks,  i  jkms  .\m) 


iji;]. 

fif.\.'5  m.\';<;i.vi 
.\.  .\.  Mii'iii-:i,r-:-r'r' 
OTTO  o  rTi:si"..\.  .\ 

)M>lvmCA7..S   KKSl'ECTKl  Ll.^  -ui  i«  iiiii 


Buy  Ri^^ht  Direct  from  the  Mills 

Save  Jobbers  Profits 
Largest  ExclusiveRice  Dealers  on  the  Coast 


NKW  ORI^ICANSi  RICK  MILLINO  CO..  »04  I- ror»t  St. 

Ss%n\ple^  Mailed  on  Kcqftiest 
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fruit  by  Secretary  Wilson  and  repres- 
entative growers  and  packers  of  Cali- 
fornia on  Friday  of  last  week  at  the 
rooms  of  the  California  State  Board  of 
Trade,  has  attracted  attention  at  home 
and  abroad.  The  California  State 
Hoard  of  Trade  has  seen  from  various 
sources  oral  and  written  expressions 
on  the  subject.  The  plain,  everyday, 
unsupecting  consumer,  and  the  well- 
informed,  eye-open,  critical  dietarian. 
as  well  as  the  scientific  ;^determiner  of 
quantity  and  quality,  all  agree  that 
the  method  of  fruit  curing  followed  in 
this  State  up  to  the  present  time  is 
not  at  all  harmful.  "Too  much,"  says 
the  Government.  "Too  little,"  say  the 
fruitmen,  and  the  all  important  ques- 
tion of  "how  much"  is  yet  to  be  de- 
termined. One  visitor  to  the  Califor- 
jiia  State  Board  of  Trade  showed  a 
box  containing  samples  of  apricots, 
nectarines  and  peaches  cured  after  the 
usual  method  two  and  one-half 
pounds  of  sulphur  to  2500  pounds  of 
fruit  and  one  samijle  of  peaches  cured 
by  the  Government  standard,  .035  of  1 
per  cent  or  2.45  grains  to  the  pound. 
Tlic  first-named  samples  were  nice 
jiiul  frcsli  looking,  except  where  in 
c()iit;i,f,t.  wilh  tlie  last  named,  whicli 
was  in  ;i  si  ale  of  decav,  soft  and  cov- 
(M-ed  wilh  mold.  All  of  these  sanu)les 
were  taken  fi'om  tlie  exhil)it  made  to 
.Si^eroiaiy  VVilsoii  at  the  meeting  on 
IIk'  Oili  iiisl.  analytical  and  in- 

(liislrbii  <-lii'inist  of  this  ci(y,  P.  V>^. 
'rompl^ius  of  Ciii-tis  &  Tonii)kins,  soul 
ill  ta.liu  hil  cfl  I  (.'.suits  of  an  e.\li;umsl  ivc 
series  of  :i,)i:i,lyses  of  a.pri'ols 
peac'lii's  of  Hic  pack  of  (he  yc;irs  liimi 
and  1;hi7,  ;iiid  in  his  letter  accciiniuuiy- 
iiig  il  s:iid;  "Tiiat  the  results  of  bis 
del fM'iiilii;il  ions  showr.'cl  that  lliere  was 
liardfy  cuoii;;!)  of  snlpliiir  djoxidc  re- 
maining in  the  fruit  after  cookin.g  lo 
be  considered  and  that  practiccilly  all 
of  it  so  remaining  was  combined  and 
not  in  a  free  state.'  City  Food  Inspect- 
or Cutler  of  Kansas  City.,  Mo.,  says 
lluil  he  li:\s  uolified  lh(>  I  ioiwi  1  Cov- 
ciMiuK'nl,  Miat  his  lesis  v\'  (Jji.l i torii i;i, 
(Irjc'fl  I'liiii,  (■■,ui''(l  with  suljiliiir  on  t.li''. 
usual  plan  sliow  llia.t  il,  is  ('iil,irel,\' 
whob'sniiM.'  aiirl  tlnil,  Kansas  f'ily  af- 
cepls  it  frcM_:l.v.  Not  one  of  lli"  a.iiii.\' 
of  disint-(;i'estcd  coiisii nicrs  lind  an.v 
fault  or  sees  any  haini  in  ('a.lifornia. 
sulphur-cured  dried  fruits." 
VV.VIilSUT.S. 
I>(is  ,\ng('ics. — Tliosf!  wlio  liavr  re- 
cently I'd  II  iliiTl  rioiii  I  li  (■  , \va  1 II 1 1 1,  ra.is- 
iug  (list  lids  1)1'  Sonllicrn  ( 'a  I  i  I'l  ni  i  ia 
I'cpdii,  that  IIh'  trees  are  luiv;  ninre 
bea.vil.\'  laden  1  iian  has  Itceii  ili"  e:ise 
for  yea.rs.  l^a.sl  year  lie  |H()Kii"el,  ^va.s 
liri.glit  for  aJi  iiniisnai  .\  ielrl,  Imi  I  lie 
trees  wer(^  (!Ven  1  iiai  1  y  lili,L;lil  ed  by  a. 
(lest  riK-t  i'.'e  ivoriii  a  nd  sc^vera  l  weel;s 
(if  sc(  n  ell  i  ii;^  weather.  This  se.asoii 
the  \\'(M  HI  !;;  iiol  leareil,  as  |i|-e('a,ul  lOlU'. 
]\n,Vf  lieeli   lakeli.  sii-;iis  of  tile  (je 

stroyer  lia,v('  so  far  appeared.  'I'he 
prospect  of  a,  biimpf.r  ci'ips  is  part 
ieiilarly  pleasiii;^:  lo  growers  lieeaii.se 
iiliusua,ll,\'  lii;i;h  piiees  may  rule  owiii;; 
to  failure  of  the  walnut  orftlia  i  (Is  in 
France  (his  sea';iin.  .\ilviee.s  are  that, 
fohl  and.  rain  bav(.',  seriously  eriiiple'l 


the  orchards  in  that  country,  and  it  is 
estimated  that  they  will  not  yield 
more  than  a  third  of  the  average  crop. 
As  a  bumper  domestic  crop  will  not  be 
sufficient  to  make  up  for  ttu>  shortage 
in  the  foreign  crops,  prices^  it  is  be- 
lieved, will  be  much  higher  than  those 
of  last  year. 

JN'cw  York,  Aiij;'.  1-). — The  California 
walnut  croj)  is  reported  to  L>e  much 
shorter  than  expected.  Piospects 
have  entirely  changed  within  the  last 
oO  or  40  days.  Walnuts  have  been 
dropping  badly  and  orchai-ds  that 
promised  well  a  month  ago  have  now 
comparatively  few  nuts.  The  cio|)  is 
said  to  be  about  half  an  aveiage  and 
less  than  half  of  that  of  last  year.  It 
is  probable  that  prices  will  not  be 
made  until  the  middle  of  September, 
and  15c  for  No.  1  soft  shell  is  being 
freely  predicted. 


BEAAS. 

Tcntura. — Some  authorities  here  are 
estimating  a  third  less  of  lima  bean 
output  in  the  county  than  last  season, 
l.^asi  \i-ar  was  a  record  breaker  for 
that  le.^ulne.  The  output  amounted  to 
more  than  1550,000  sacks.  This  year. 
up  to  a  week  ago,  it  was  predicted  the 
yield  would  be  as  great  or  greater,  be- 
cause of  the  fact  that  more  land  was 
liut  in  beans.  Now  .growers  are  not 
all  of  one  opinion  as  to  the  outlook. 
There  is  complaint  in  some  (luarters 
that  the  beans  are  not  setting  well  on 
the  vines. 

CANNED  lllUITS. 

According  to  "California  Fruit  Gi;ow- 
cr"  most  canners  are  running  their 
plants  to  capacity  and  will  be  for  some 
time  to  come  in  an  endeavor  lo  make 
a  iiack  commensurate  with  the  de- 
iiiaiid  for  canned  fruits  this  year.  All 
the  larger  packers  are  well  sold  out 


"  GEM  " 
=  ADDING  MACHINE 

FREE 
\  10  Days 
Trial 
At  Our 


The  Machine  You  Hear  So  Much  About 

Over  5000  In  Usa 

in   the    Grocery,     Hardware   and  General  Store  Trade 


Does  the  work  nl  lnyU  jiuii  'l  machines,  cflr'ries  aiiloiiiaU- 
caJly,  lias  aiiloniatii..'  rcscUiu",  <lcvic(;,  lolals  \i:,ii)l(.', 
<)|i':ration  iuiftiiaJ,   loMm.:',  holdr;!-,  iiiacJiine  itself  compact. 


Addiv.s.s: 


.AUroMATJC  AUDilNU  MACHINE  CO. 
JJ2  Broadway  New  York 


S:J|^JMQiriiMKJilJt|E:3CK 


IV.  B=— Trial  iu  Ad  r ovate  SjfJite  Higlilj  yaUsfattwrv. 
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Stockton. —  Accoi'dlii;:  lo  l'n<'  ccnsii.; 
ju:,t  arrlv't'd  ;il  tlii  i>ii;Ji  I  he  iit-w  cilN' 
ii] i'f'Ct.ory  Ktocliirin  ik/w  Ims  :',2.'>i'i~, 
iicoplf,'  vvIkj  rosidc  ill  iliis  ciiy  hiuI  irs 
.siiluirlts.  The  new  directoiy  eoniauis 
ihc  names  of  Ki.OI!!)  iioopie,  wliioh  niul- 
tiplied  hy  two  and  a  half,  as  allowod 
by  flu>  Govei-nineiil  Census  ItniiMii, 
rives  a  .m-and  total  of  :;2,ri:iT. 


S.  A.  Clarke  of  William  Cliirr  Cd..  ! 
is  s|ieiidiny  a  eonple  of  wcrks  ai  Ahni-  ! 
ii-  Ilio,  fishing'  and  huntiii.;;.     Lasi   re-  ' 
|ioi-ts   \vei-e    thai    Sam    liaii  bagged 
deer  and  4  hear.  i 


Muuiiiy  in  lieu  <»!'  free 
{^rirtoti's. 


The  Eureka  Insect  Externiiiiatui 

is  n  (ireijaration  of  pit-ht  illfferpnt 
drn^^s  anU  Vs  ho  well  ronip<)iinileil  thai 
il,  aetnally  destroys  iiiseets,  yet  ii  ia 
harmless  to  Hio;  liiiinnii. 

II.  kills  Fleas.  I'^lies,  Aula,  Motlin. 
Hedlin.£;s,  lioaehes,  l>iee,  MteKinlloa. 
l-;ie. 

Trice    llsf,    l)ai;«  '  2S. 

For  Sale  hy  Uic  Wliolesnlf  Hiii(?  auA  Hviu'ery  Trude 
JOSIli'H    FUSCH,  JlamifaelsnTr. 

1707  Hriiv  Ave. 

rniil  vale.  Cal.  Phone  Merritt  iUi 


I 


BAY  CITY  MILLS 


TRY  OUR  PArHNI  (I:xtra  Family)  ROLI.RR  TLOHR 
YOUR  CUSTOMERS  VVIiJ.  IHANK  YOU. 

Bay  City  Flour  Mills,       First  and  Clay  Sts., 


ROLLEf( 

FldOR 


It 


fc'       ifc.'^ CiwesTpNftL  b  SONS'       •  -^4) 


Oaklan 


MER 


asks  for 


and  you  can  not  supply  it,  will  he 
not  consider  you  behind  the  times? 

HAND  SAPOLIO  is  a  special  toilet  soap— superior  to  any  other  in  countless  ways— del i^^ate 
enough  for  the  baby's  skin,  and  capable  of  removing  any  •itain, 

Qo$.t^  the  deaier  the  same  as  regular  SAHOLIU,  but  should  be  sold  at  10  centa  per  cake. 
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^Ud  ai'fc  Oiily  oflt'i'jfia  ijittltefi  lint';;  MliU 
in  a  fevv'  varloti>-:;  jurj  at  t't\o  mo 
rrn^nt  and  until  ihey  know  wheie  tli.-y 
!'.(an<l  ;ai(l  \vlint  thc.v  will  h:Lv<-  ofi'or 
aCtiT  ijri.-:^i--iii  (.>rK.)k!iii',.s  ;trc  t;i,lci'u  c:iit; 
of.  'I'lio  pji.-iv  oi  thu  Siafe  will  be  large 
lakilifi  llic  (ol:il  oi  all  vui-ielies.  The 
apricot  0i'O|i  of  course  will  be  extrem- 
ely light,  but  a  Kood  peach  pack  iw  au- 
ticlpaied.  A  larf-U'r  (jack  of  sallous 
will  perhaps  l)e  made  iu  this  line  lhaii 
was  aiitici|)at.ed.  Sales  depai'tmeiits 
are  luisy  .getting  tlieir  specifications 
aiid  assortments  into  shape." 

Corn  does  not  look  any  easier  and 
the  demand  tor  this  staple  continues 
to  tie  iar  in  excess  of  what  it  was  a 
year  .•if;o.  Tlie  prosjjecis  of  the  corn 
pack  are  always  problems  which  no 
one  has  been  able  to  figure  ont  with 
any  degree  of  certainty  and  this  year 
is  no  exce|)lion  to  the  rule.  Packers 
of  corn  have  been  pretty  hard  hit  in 
the  past  and  the.N-  are  clalniin.c;'  that 
they  are  making  arran.^cments  to  put 
up  a  small  i)ack  if  what  they  say  is 
true. 

According  to  the  Chicago  "Canner," 
tlie  condition  of  the  sweet  corn  ci-op, 
though  the  weather  has  been  favorable 
over  the  greater  part  of  the  country 
during  the  past  week,  makes  a  de- 
layed opening  of  the  packing  season 
certain  and  a  smaller  production  than 
last  season's  pack  of  8,739,908  cases 
for  the  United  States    a  probability. 

The  corn  pack  of  190G  was  several 
million  cases  smaller  than  either  the 
immediately  preceding  pack  oi-  that 
of  1904. 

AMERICAN  SARDINES. 

New  York,  Aim.  l.">. — Representatives 
of  Maine  Surdino  packers  yester- 
day received  instructions,  by  wire,  to 
announce  an  advance  of  10c  a  case  in 
the  price  of  C|uarter  oils,  to  take  effect 
on  August  24.  This  will  make  the  f. 
o.  b.  Eastport  riuotation  $o.lO  on  that 
kind  of  domestic  sardines.  In  justi- 
fication of  the  advance  it  is  stated  that 
the  high  cost  of  oil,  cans,  labor,  etc., 
not  to  speak  of  the  short  pack  to  date 
.'!.nd  a  heavy  consuming  demand,  makes 
it  necessi^ry  for  the  packers  to  get 
moi-e  money  for  their  goods.  It  is  I'e- 
ported  on  good  authority  that  fully 
700,000  cases  of  domestic  sardines 
have  already  been  sold  for  delivery 
out  of  this  season's  pack  while  the  to- 
la! output  to  date  amounts  to  less  than 
SnO.OOO  cases  i)ractically  all  of  which 
has  already  gone  into  consumption. 
Tiie  demand  continues  active,  and  ])ack- 
ers  are  not  at  all  disposed  to  conti-act 
freely,  even  at  the  advance,  for,  while 
the  tides  are  now  right  and  the  run  of 
fish  has  improved,  there  is  no  certainty 
tliat  it  will  continue,  and  consequently 
ibei-e  is  a  iirospect  that  the  jiackers 
may  oversell.  Should  consumption 
coniiiuie  at  the  present  rate,  a  further 
advance  in  prices  is  not  likely.  There 
have  been  few  fish  packed  in  key- 
opening  cans  so  far  this  season,  owing 
to  the  inaliiliiy  of  the  i)ackcrs  to  get 
fhjit  style  of  conlainei-.  The  only  fac- 
tory equipped  to    make  key-opening 


ran;:  ill  adt'Quai<'  (luaiitity  w.-is  de- 
.•uroye'rt  by  fli'i-  f-arly  iu  the-  :;i>i-iuft.  and 
it  Will  tiiki^  a  iiiiiK  tiitif  to  itiiplicate 
ttie  nuirhifiery.  'The  result  of  ihe 
rjcareii.y  of  key  openers  has  been  to  i/i- 
trease  the  demand  for  tear-top  cans. 
IMPORTED  SARDIXKS,  ET(  . 

Xew  York,  Aus'.  12. — Stroluueyei  and 
Arpe  Co.,  reiioi  t: 

The  writer  of  this,  our  Mr.  Porges, 
has  just  returned  fi-om  an  extended 
trip  through  Europe  and  we  shall  now 
resvime  our  regular  reiiori  as  to  mar- 
ket conditions  in  our  line. 

In  France,  the  sardine  fishing,  un- 
fortunately, is  an  absolute  failur&  so 
far,  and  there  is  vei'y  little  hope  of  h.ny 
extensive  catch  of  sardines  this  sea- 
son. Otir  market;  is  entirelv  liare  of 
French  sardines. 

In  Portugal  the  same  condition  pre- 
vails, and  there  is  no  small  fish  being 
caught,  which  would  be  suitable  for 
H  tins  for  tire  American  niai  kct.  For 
this  reason  Poi'tuguese  sardine.-^  are 
vei-y  scarce  in  this  market,  and  the 
few  remaining  lots  are  offered  at  ad- 
vanced prices.  In  Spain  they  have 
no  catch  of  sardines,  either. 

The  catch  of  sprats  is  entirely  over 
for  the  season,  and  we  cannot  look 
for  any  new  supply  before  the  end  of 
the  year.  Stocks  here  are  veiy  insig- 
nificant, and  in  Europe  there  is  hardly 
anything  left.  Prices  for  sprats  are 
therefore  very  firm,  and  a  little  good 
demand  will  easily  exhausi  all  sup- 
plies. 

In  Norway,  our  Mr.  Por.ges  found 
the  conditions  rather  serious.  Almost 
all  the  large  packers  have  so  many 
orders  on  hand  to  be  packed  this  sea- 
son that  it  will  be  almost  impossible 
to  execute  all  the  orders  entrusted  tc 
them. 

Owing  to  the  scarcity  of  French  sar- 
dines iu  the  last  few  years,  the  Nor- 
wegian smoked  sardines  have  been  in- 
troduced more  and  more  to  tlie  public, 
and  owing  to  their  really  stipei-ior 
character  have  tal:en  a  strong  hold  of 
the  i)ublic  in  .A.rnerica,  and  the  con- 
sumption of  No)-way  smoked  sardines 
is  increasing  from  day  to  day. 

.Inst  to  illustrate  Mr.  Porges  tried  i 
his  level  best,  he  was  unable  to  get 
the  manufacturers  of  our  "Xansen" 
and  "Nordstar"  brands  to  accept  con- 
tracts for  more  than  less  than  half  of 
what  we  have  imi)orted  of  these  brands 


last  seaDoti,    Thi.j,  of  course,  make-ri 
[  the^  oonditii.ii  -lericjur:,  and  prices  for 
fimoked  .■;ardint-:;  aie  :iirnci:.t  siire  to  go 
higher, 

111  Italy  and  Spain  he  founil  iirlees 
for'  Olive  Oil  extremely  high  and  with 
no  likelihood  of  any  lower  prices  In 
the  near  futuie. 

French,  lielgian  and  Italian  Peas. — 
While  the  ciojj  has  been  fairly  good, 
it  yielded  only  a  very  limited  quantity 
of  tlie  small  grades  like  Sur  Extra  Fins 
and  Extra  Fins.  Prices  paid  to  the 
farn:ei's  for  the  raw  product  were 
higher  than  ever  before.  The  demand 
for  peas  in  this  countiy  has  been  very 
good,  and  it  is  likely  that  we  may  see 
firmer  and  higher  prices  for  peas  in 
(lie  near  future.  French  mushrooms 
continue  as  scarce  as  they  have  been 
during  the  last  few  months,  and  al- 
Ihosi.gh  iirices  are  virtually  exor))itan(. 
all  small  mushrooms  ai-riving  are 
taken  readily  at  full  askin.g  prices  by 
eager  consumers.  On  the  whole,  w'e 
liud  almost  every  article  that  we. 
Ii;ind!e  offered  at  a  higher  price  than 
we  have  i)aid  for  the  same  last  season, 
and,  nevei  theless,  the  dem.and  for  most 
of  our  articles  has  shown  no  decrease 
in  spito  of  the  advanced  prices.  This 
shows  that  trade  is  in  a  healthy  con- 
dition, and  v.'e  loolt  forward  to  a  very 
large  fall  ljusiness. 

SALMOX. 

\e>v  York,  Aug.  l.>, — in  view  of  the 
reiterated  statements  made  by  trade 
authorities  on  tlie  Coast  that  this  sea- 
son's pack  of  red  Alaska  salmon  will 
amount  to  little  more  than  half  of 
that  of  last  year,  a  great  deal  of  spec- 
ulation is  being  indul.ged  in  by  the 
trade  as  to  the  probable  opening  price 
and  the  dare  of  its  announcement.  In 
some  quarters  it  is  believed  that  the 
principal  packers  will  not  make  prices 
until  the  pack  is  completed  and  they 
are  in  a  position  to  definitely  figure 
costs.  A  rumor  was  current  yesterday 
that  the  Alaska  Packer's  Association 
had  named  a  price  of  $1  15  f.  o.  b.,  but 
when  asked  about  it,  F.  A.  Aplin,  of  the 
.7.  K.  Arinsby  Company,  who  are  the 
associations  selling  agents,  denied 
that  their  principals  liad  made  a  price 
on  the  1907  pack  of  red  Alaska  salmon. 
With  reference  to  tlie  indicated  short- 
age in  this  year's  output  of  salmon. 
Mr.  Aplin  said:  "The  pack  of  salmon  to 
(Continued  on  page  32.) 
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Importers  and  WKolesale  Grocers 

430-432  Fifth  Street 

Phone  Temporary  3680 
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Wholesale  Price  List. 

EACH  DEPAKTXtEK  r  OK  OVK  riUCE  IIST  IS  CHBCRKD  VI'  A>~0  COKBKf  TEU       tBV  WEDNESKAV  BY  M.  J.  BBA>"l>r.> - 
STErN  &  CO..  A.  SCUH.EI.N«i  *  CO..  J.  A.  VOlAiKR  *  CO.,  SCSSMMAN.  MORMSEK  «  f  O..  J.  Tl.  NKtrBACEB  A  CO..  OfMJE.MlIM  K 
&  CO..  TIEL.^IA>N  *  BENOKL.  WELEMAN.  PIXK  *  CO.,  CCDAHA'  *  CO..  M'IEl,AKT>  BKOS.,  UOETHLI'IBERriKB  *  GBAfSOl  I  . 
«U.MAM  CLEI  F  CO..   WHITTIER  COBUKN  CO..  W.  P.  VLLLEB  &  CO..  STAVDAKD  On.  CO..  IIOOl'EK  *  -TKNMNOS,  M.  rHM, 
I.IPS  &  CO..  TACiriC  COAST  BISCUIT  CO.,  PACH  IC  VINEOAR  &  PICKI.E  WORKS.  ir>;YM.VN.\A  EILL  CO.,  ANU  SCinV.UIAf  libit 
f  KEY  CO.,  EACH  riRM  TAKENU  THE  DEPARTMENTS  ASSIGNED,  AS  LIST  INDICATES. 

NO  claim  is  niarte  that  this  I'rit-e  List  contuins  an  irooclud  schedule  of  r<i Ics— srixjd  for  a  worU.  No  kocIi  mliwJolo  roalil  (>" 
ubtuioctl,  even  ou  fictual  casb  sale«.  Tbvso  prices  art;  Hulicilfil  fur  piililicutiun.  iintl  r<>|>rc<ieii(,  nl  (be  liuie  of  Kulnx  lo  pr<>M.  Him 
-rtvera^o  prices  demaDdled  hy  the  Kcnertil  rao  of  jQbbiuc  honf«oN  for  nverago  iiuiouatH  of  koo<1h  ou  average  conitltiun*  of  purcbucx. 
Persons  witb  cash,  or  undoubted  credit,  always  gel,  special  low  rates. 

Subscribers  will  confer  -a  favor  by  4}ol"''i'K  ^•'.V  particular  error  or  omission. 


COL. 


COL. 


COL. 


COL. 


Abaloues   

^Vmnionia,  Laundry 

Anchovies   

Asparajfus   

Ax  Handles   

Axle  Grease   

Bacon   

Bar  iSugrar   

Barrel  Covers   

liaked  Beans   

1^  Baking  Powder  ,  .  .  . 
P      Itags    (paper)     .  .  .  . 

Barley,  Pearl   

Baskel-s   

Bath  Brick   

Beans,  Canned   .  .  .  . 

Beef,   Barrele<I    .  .  .  . 

Beef,   Extracts    .  .  .  . 

Benzine  

Binder  Twine   

BluckUiK,  Sboo  .  .  .  . 

Bloaters   

Bluestouc   

Bluing:   

i;<)rax   

Boullon  Capsules 

Bowls   

Brooms   

Breakfast  I'oods  .  .  . 

Brushes   

Butler  Ladles   

Canlcs   

Candles   

fanned  I'isli   

Canned    I'mils    .  .  .  . 

f'anoed  Meals   

Canned  Soups   

Canned  Vcgret^bles 

Can  Openers   

Capers   

f'astle  Soitp   

jr^      f'astor  on   

H.     r'atsui)'-    (bnlU)     .  .  . 
K      Caviar.   Kiissiao    .  .  . 
K,    Cereal  CofTco 
Wf,    Cereal  Laxative   .  .  . 
'l       rereals   -21-2 

Cbcese,   for  &  doin . 

f'bcrools   

Cbecsc  Safes   

Cigarette  Papers 

f'hevTing  Gnm   

f'bic*»ry   

Chiinnojs   

Chloride  of  Lime 

f'boi'olate   

Chutney   

rider   

•  Cigarettes   


5-(! 
.  .  1  :i 
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('itron   

Clam  &  Clam  .Juice.  . 

Clam  chowder   

Clothes  Lines   

Clothes  Line  Pulleys 

Clothes  Pins   

foal  Oil   

Cocoa   

Cocoanut   

Codllsh   

Coffees   

Coflee  Kxtraels   

Condcuse<l  Milk   

CondimeBla   o7 

Corks   

Cordage   

Corn,  Canned   

Corn  Starch   

Coltolcne   

Crackers   

(  ream   of  Tartar   

Currants   

Cuttle  Ttone 

Demi.iolin   

Dishes,  Woodeu   

Door  Mats   

Dried  Emits   

l>rops  and  I.umps   

Dry  Paints   

Dust  Pans   

Dusters   

Kels   

i;gg  Pood   

Kgg  Beaters   

Knvclopes   

Kvaporated  Milk   

ISxtracts,  Beef   

Extracts,  Elavoring  .13 

ICxtracls,  Syrups  

I'arin.   Goods    .  .'il-:jJ-2:i 

Pigs   

Fine  Cut  Toliacco   

fish   and  Cbcese   

Kisli  (canned) 

Kisli.  Smolvcd   

lish.  P<iH<-<l   

Havoriiis   ICxtracls  .19 

rtoiir   

fly  Paper   

Crenrh  Mustard  (bulk), 
pruils,    canned    .  .  .  .r>-(i- 

Cruits.  dried   

Pruit  "Wax  &  Strij»g>.  . 

pro  it  Jars   

I'aueets   . 

Krnit  -Jar  Caps  

fruit  .Jar  IJul)licrs  

(Jasolenc   

Gelatine   

Ginger,  preserved   


o6GUie   

II  (inm.  Chewing   

ISHam   

1^  Herring  .  

1 1  High  Grade  Smoking  To- 

1"< ;  bacco   

JU  Honey   .v.  . . 

.  Hops   

■''i  [  Horseradish   

l&.lnk   

.  1 1  Insect  Powtlor   

1  Ironing  Itoards   

;^  I  .rams   ■ 

-10  .Jars  

■  V;  .Jellies   9- 

II  tjuntern  Globes   

II I  Lamp  Burners   

2y|[jimp  tbimneys   

uljLamp  Micks   

■i  I  i  Laundry  .Starch  

;  Larrt   

!>;  Laundry  Materials   

J '■  Laundry  Starch   

IV  Lard  Oil   

."iilLcad  Pencils   

l',|Lcmon  Sriueezcrs   

.7  j  Lemon  Sugar   

:>I  Lime  'jluice   .  .  .  . 

•"iO  Linseed  Oil    

1"  Liquid  Bluing   

•  '•  Lobsters,  canned   

liiLozengcs   

4:-'  Lubrieatijig  OU   

51-  t,,ve   

'<  Macaroni   

o'  Mackerel  (salt)   

;!'.  Mackerel,  tins   

2 1!  I  Maple  Sugar   

1i. Maple  Syrup   

■M  .Matclies   

n  Meals   I --.23-23- 

1!)  Meals  (cauued)   13- 

UMilk  (coijdenscd)   

IV  Mince  Meat   

Mixc<l    Candy   -. 

Hil^Iolasscs   •. 

•20,. Mops  and  Handles   

■21  .Mouse  Traps   

I"  Mushes   2I-2'2-2:!- 

1 1  Mnsbrooms   

•.-f  Mustard  (<lry)   

.">  .Mustard  (bulk)   

f^.Nratsf.Hit  Oil   

i:  Nest  Eggs   

IV  Nuts   

I. "  Oil  Cans   

C!  Oils   

2!)iOlives   

••JuiOlive  Oa  

:;.'), Oysters   


43 1  Pails   

31'.  Paints.  Dry   

11  Paper  Bags   

161  Paj»er,  Shelf   

[  Paper,   Toilet   , 

40  I'aper,  Wrapping   

8 1  Paprika   

35j  I'arafflue  Candles   

W I  Pastes   

35j  Peanut  Butler   

H  Peas  (canned)   

IV  Peels   

i-8  Pens,  Steel   

13 1  I'en<-Us   

■10'  Pepper   

•If   Pepper  Sauce   

If'  Pickles   :>T-38-3a 

IX  Pigs'  Feet   

■18 1  Pineapples  (canned)   .  . .  . 

28  Plug  Tobacco   

12:  Plum  Pudding   

251  Polish,  .Metal   

29'  Polish,  Shoo   

29  I'olisb.  Slovo   

3C|  Pork  and  Bean*   

If  i  Pork,  Barreled  

So  Potat.o  Mashers   

•"5,  Potted  Eish   

29,  Preserves   0. 

-o  I'royisions   

18  I'runes   

;J0  Riiisins   

2."  Relishes   39- 

26  Rice   21- 

21  Rollign  Plo»   

IC  Rope   

i:  I, Sago   

J'  .Salad  Oil   

'M  Salad  Dressing   

■I 'I  Saleratus   

2t  Salmon  (sail)   

l'1'">alnion  (canned)   

31  .SalM>da   

8  .Salt   

;!0,  Sardines   '  

•-■■i  Salt  Elsh   

IS  Salt  .Meals   

.53  Saratoga  Chips   

21  .'Sauces   

30  Sauces  (bulk)   39- 

18  Suuerkraal 

1 1  S<-eds   

29  Steel  Pens  . 
,■><  Sheep  Dip  . 

;   Shelf  PaiH'r   

,-»l  Shell  l  ish  

21).  Shie   Dressing    .  . 

S^f  .Sh<M>  Brushes   

SGl  .Shrimps   

18-  Smoked    l  inh   


1  OL. 

Smoklnc  TobiiccH 

11 

SnnH   

o  2 

Sodn  and  Salerulun  . 

20 

Soap,  M'oiiring  .  .  . 

28 

Soups   

III 

Npices   

19 

-•:ft 

Spit  tons    .  . 

ot 

Spuonx,  M  o«'d 

Hi 

Sprals 

\; 

Starch  . 

28 

Stuliooery 

'•1 

Stick  Candy 

;:u 

Stogies   

.141 

StovB  Poliih   

1 1 

.Sugar   

Sugar,  .Vlaplu   

1 

Syrup.  Exiruc-U  .  .  . 

1 

Tacks   

,'>l 

Tapers,  tias 

.*>{ 

Tapioca   

21 

Teas   

1 

fabacco  . . . 

19 

Tobasro  Sauc 

It 

Tomatoes   

II 

Tomato  Cnlsun  (liulk>3} 

10 

Tooth  Picks 

,'>t 

Trap^   

51 

TrufHcs 

II 

Tubs  . 

18 

TuriK'Olino 

29 

Twine   ...  . 

18 

Twins  Holiler* 

Twist  T<iba»C" 

X'egetablcs  (eunnrd) 

» 

\ermir©HI   

21 

^  iocgar  ^  

.ijj 

3» 

Washboards   

18 

Washing  I'owder 

28 

Wax   

tfi 

Wax  ,StriDg» 

i» 

Whips   

r,\ 

M  hitM  Lead 

30 

M  Icklng 

18 

Willow  Ware. 

ts 

Window  Screen 

r,i 

\V  ringers   

18 

Writing  Paper 

Woollen  Ware,  etc 

ii> 

Veasl  Cakes 
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1 1 

IS 

■fl 
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':h 
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1  T 
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ii; 
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1 .' 
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1^ 
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!-Juva   -.M 
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i-i>od       ,\.  Blends.  .  .  11 

Ordinary    Blends  12 
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"    Kroe   "5-" 

MiH;ha  Liveralo ,  SI 

"      J     S  25'; 
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'.iualFiiiiala   No.   1-.  ,,.!» 


I' 'I 
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31 -"i 
"."% 
JG 
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IT 
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,C<»llce  UjitrB«.-l«. 
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;  i  |..',-  I'ral 

I  k'  I  r  I  1.7    III'    Ik. '  I  7ai;  k,  oil'  ,  :i,'.li;,':f.!i,  . 

I  I'll  I   . "    I  11  I     1. 11  1  I  0'  I ,  II 1 1  .',111';..  V'l'ii  "Ilk  l.»i 

"•'  1    1.  I  I  !    I         .    I  0111  . Ill  I     .■  i.s.riiiir,.,.'"! 


I  1 


J0 

d  V'. 


M.'ull  wi'i'l.l 
Ci.-Ki'd    In    1  Ii) 
I-    I-  ton: 

l^iraii  .  .    77  k,  k^    11'  '..i.'u.n  ; 

Pnoloiii;  711     I  liii.i....-  .liT  ! 

t;Ryl<,.ii   :!V  •..«.■■  iiiai  iiiini .: 

l'"<>lK«ir'»   (iidd.^i.    <;a(.-  'I'.-M. 


'  11  ,  I  '.  1  I  I  ,  r,:  I  :i 
,1 ,  k  1     I  ,.  I  ;    Ilk'  Ml 


I  :■!  k, !  I  I  I  I 
I  i 


I  I 


I  ■  1  ,  :  :i'  '  ink  ,  1' ,.  I  11; :,  '' ' 
II    ,  k.,'     kill   ,  ,,!'    ,k..   I  'U,t 

'      '  ,i'-N,'-'|.;s 
'     .    'tiiiiinl  I'rictiva  'I'  l 

1.   Ml  Ik    I  I  ns,  ))i>r  (lasn  

17    ,  111  1  ins.'  i.'rr  rso 


:M,\ri,i.:   s\  i;i  r 


j  ,l.\l'K'|.7 
I  :M    I.I  .1    I.I.I  I 


I 


I'.vsar 

III        "0  ;:l 

I  I ;  1  G    ,    i,iG  'I'l 


\A'i><mIIi>^tii,    lUadi-  kl 


.1 ,1)1(1  II   

K.iEllidi  Bri-.wUrasI 

I  Ion   

' 'nloHB   

V:  mipoivdpr   

]i',iaj^  uiid  Cvroi'ii 


1  ■:   I      1  1  '  11 

1 1 

(jasi'K :  1-- 1  's'  , 

Ml   1  ■    11',,  11 

1 1 

'.s.  %x.  Ill ; 

!  lk,k|  ,  ,  1  1  ,  1  1  1 

1 1 

Rol  1  los  ;  11.1  ijl  1, 

1  l;.k|7  kill  k  !  11, 

1 11 

i'ctTi-  l,.id;;ii   

1 II,  .l..l  1-1  k,  ]  I'l 

1 1 

Ni'W  l'lii;;la  ii<l  .  .  . 

i'i;'.|'i7|.ii  "2 Hi 

-It 

|iir-  .sap  in  tin 
,1  yr,  al'  ,)  ,)a,  Lm'iI 
li;     a^-kk  :i     ,?  I  M 


.'III      I  .  ; 
.iHii.i  I  'll  i,i;k.ii.iiiu.:J0|ti.gnf!!  i') 

I       !       I        I  I 


7.'  'Ill  I  1. 7  1  ■'  I 7  41 1  ".;'0|-M).!"i|  I 

.1,1  .:>■  .:..•!  I.  •:.  ::,>a,!:;,  i;;|  y,'j(i|io,;!o|/ «:! 
.Oil  .(,!•!  .■;^i;;7;;|:!.iJ|3.«l|       I  i 
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Department  4. 
DRIED  FRUflTS.  NUTS  AND 

MONEV. 

This  DeiM.  is  iMiiTecled  by 
(iueifeobUit«  a  t'li.,    Ttlliuauu  & 
Brntli'l. 

(Ailcl  %o  for  fiO-lh.  boxes  anil 
lor  doxt-.'-i). 

.\|>|>1CN    (I'l  np    1  '.HI  ;  I 
•il.     .s:h');n    7 

K:ili'-.\  .    :■>'■  111    I...X.-S.  ...  !!'.. 


N'marimeai. 


1907  Crop 

 16 

 ..lU  ■ 


r;,,  rh,.i,.-. 

•liciicL-.  r,i)-iii  1m>x 


Im.x  . 


'  i^hiiic^e,    slc.H.  .,1 1 1  }r'jncy,    gltB..  .12% 

I'lioi.'t^,    ij.s,  in  sar/ks  lii'.. 

lOv.  .  iMii,',  .  %«.  In  suukM.  . , . .  .  10 
I'  Mii.  y.     I  .s,    in   sucks.  13 

1*1  II 11191. 

i'MiMiu.l    ...        I'ii  tprt.lilaolc.ll 


f'lioice  .Saolts   

Fancy  Saclis   

I'anoj-,  2r>-ll).  hiixp.s  

Ulnckbt-rrieN. 

In  boie.s,  per  lb  

Ch«'rrlos. 
Pitted.  In  hoxe.-i.  per  Ih.  . 
1  liiiji t tfcij,  in  boxe:J,  jier 
(.'iimiula. 

In  bhl.s   nOVi 

Kecleaneil,  in  bijl.s  111',^ 

litoloaned,  li.'i-rb  boxe.s  ll'A 

Kecleaned,  .  fiOrlT)   boxt-.s  11 

.11%' 


1  -1 

.Irl 

.1  1  1 

1  oos 

-llOa 

I'riincH. 

Crop 
23 

?.o 

40 

-•lOs  . 
-50s  ■ 

SkS. 

7  '  t 

bx. 
LT.-lb. 

-14 

•ir 

i; 

r,  I/. 

CO 

Jilt 

-70.S  . 

9(1 

1  OU.s 

.  ..4H 

.25 

in 

Ot 

ILT)- 

lb 

tins  

In 

rases 

•  >f 

12 

f> 

-lb 

llns.  . 

Itnlslnii. 

Box    '/is   %s  noib. 


;i.r>o  :;.7ri 

:!.00  3.'.'5  .-5.50 


Renleaneil.  l-rb  carls.  . 
Kecleaned,  I'l-oz  carts.. 


10% 


Fara,    14-Tb,    per    ID  11 

J'eruian,  Cl-lb  ca.se  07 

FIGS  (California) 

Black,   sacks   n-tV- 

Ulack,  2r)-Il>  bo.Kes,  per  box.. 1.25 

White,   bags   01'/:. 

White,  10  1-lb.  brks.,  pr 

box   C5  90 

While,    GO-%s    2.09 

FIGS  (Imp.  Smyrna.) 

box   90 

rhoiee.  5-Ib.  bx.,  per  lb....  16 

N.  B.— All  (IieKB  prices  are  on 


J. no 

2.00  . 
2  25 
'^1014 
.10 

.o:i  ■  '. 


f.  rr.  T.a.vers. 
.''i  t.'r.   lia.Yers.  . 
•I  ( 'r.  Layers  . 
,:i  Cr.    Layers  .... 
2  <  'r.   Layers  .... 
■I    r'r.    Loosii  .... 

Cv.  L(.)itso   

2  (^1".  TjOnyc  

Fancy  t;Uister.s, 

per  (1f»z   

F;iury  Cluster.s,  5-lb  cart 

per  ca.se   

TTnljIchd    Sultanas,    .'iO-lb....  8 
Thoinp.son's  blenclieil  Suit. 

seedless,   .''lO-lb   11 

Bleached  Sull.,  sdlss   9 

Seedle.s.s  Mu.scatels,  GO-Ib 

eases    .,   7% 


If    i'.  ,  2C  10s  10'/.. 

Blue,  Bell.   Ml  1.1  tseeUeUj.  .  .  .10% 

Seeded,    12  ox.  cartuiis  10''.; 

Heeded,   12   oz  cart   S 

Seederl.  bulk.    ;>  11 

1907  <'r«|>  V.  O.  B. 
Cliislers  anil  L,uy«>rN         20- lb  bxi 

Imperial,  clnstefs.  C  c.  3.0U  3.00 

lii'lie.sa,  cinsters.  I!  c 

Fancy  clusters,  l  c;.  . 
Luinlon  Layers,  3  o.... 
Loinlon  Layers,  2  c.  . 
Seflileil 

Fanc.v.  No.  16,  36  to  cs  'J'ii 
Fancy.  .Vo.  12,  4.t  to  cs  7',i  754 
Choice.  .\'i>.  IB.  36  to  cs  S-^s  9 
Choice,  Xo.  12.  in  to  cs  fi', 
25-U)  bxs 

Fancy  bulk,  per  Ih. 
Choice  bulk,  per  lb. 
T.ooN«t  .>ln.scnf<-lN 

.Standard,  4  c  

3  C..7  

2  c  

.Seedless 
.■^ppdlesH  SiillnnaN 
riii)leachecl  .... 
Bl.^a<-litMl,  standard 
"  choice 
"  ex.  choice 

Thompson  Spadles.s 

rnl.lfvu-luil   

Bleached,  standard  . 

Choice    .  . 
fancj-    .  .  . 
"  ex.  fatiiy 


2.50  2.7T. 
2.00  2.25 
  1.60 

 i.r>o 

Per  pku 
•J 


. .  S"/s  8% 

.''lO-lb  bxs 

  1% 

..7  .•/, 

.  .    6",  «•!. 

.6% 


9 


111 


I  I 


1-Tb  cart 


NUTS. 


Almonds,  Fancy,  I.  X.  L  18 

Almontl.s,  ciioice  .soft  shell 

Drake   }G 

Almonds,  shelled.  No.  1  45 

Almonds,  shelled.  No.  2  35 

Almonds,   shelled,  Jordan 

Imported  

Almonds,  Jordan,  Dam.... 


8 


BrazlM,  ICO  Iti  CicM»  IS 

CheKtnulw,  lijtlaii   le 

CucoanuiH.  itKC  loo  4  r.ii  •,  i.  i 

Piib*rtH.  1  ;r.  rt,  oj.  i  . , 

Peanut!).  Califurniu 

Heanuls.  .Iapan.-.i.-  i.- 

KVunuiH,  Ka.iiei  n.lind  pickd .  .6  »  <., 

Praiiui.H.  ruasii^il   k0 

Pecan,   pollnhed   lS-30 

Pi  (IP   

U'ulniitx,  soft  iihell,  Ikleaclifil.ltV.' 

HONEY. 

Pure  white  s.ige,  2  r>-ga\ 
tins,   per  II)  

Ltgrht  Amber,  2  (,-ga.l  tltiH  . 
per  lb   

White  Clover  (.stained  j 

n-Bal.  tin,  per  Ih   07 Vj 

2  dz  2-n>  Jars,  per  case.  ...  8  00 

2  dz  l-lb  Jars,  per  ca.so.  ...  4  rf. 

24-cil.  cans,  per  ca.t>-   7  ou 

12   Vj  -Kal.  can.H.  .  .  t.u 

6  1-cal.  cans   p.  mi 

(illlll<l. 

Per  Dni 
Tumbler.  S  nz  .  4  <^n^  In  ra»e 

Oval  pint.s.  4  do2  in  case....  1.2i. 

I -lb  jrlasH  Jar«.  2  do7.  in  cose  2.2.% 

1-lh  Kla.M.-j  jar.s  (with  comb..  2.r.0 

COMB 

Water  White,  24  l-lb  frames  . 1>. 

Mght  Amber,  24  1-Th  frames.. H 

Water  White,  24  1-m  frame*  . If. 

BRRSWAX. 
Pure   SO-ji 


»  OKPAKTMKXT  7. 

"fiilnres"  nnA  only  a  small  portion  aro  now  read.v  for  delivery.     Prices  shniilil  he  Hi^iireil  on  :i  liaitis 
of  j>  per  cent  :ibove  those  ipioted  liereinbelow. 
This  Dept.  Is  corrected  by      Haas  Uron.;  Wellman,  Feck  gt  Co. 
Canned  ]<'ruil8 


5< 


2   0(1  j 

:!  0  0  I 

;i  no  I 


1  sr,  I  1 


70 


■10  I 
.^.0  1  2  10  i 
so  I  2  CO  I 
.SO       2   CO  i 


1   20    1    1  10 

1  r,o  1  1  4(1 
 I  


3  .'.0 

3  r.o 

3  .-.o 

2  00 

2  ."0 

3  00 

3  00 

3  00 

3  no 

3  00 


0(1   j  1 


1 


t  1 


2  00  I  1 

I 

2  40  I  2 


2  60 

2  CO 


60 
60 


00  I  1 
00  1  1 
00  I  1 
00  1  1 
00  I  2 
75  2 


40  I 
40  I 


40  I 
40  I 


-.0  I  1 
-,0  I  1 


SO  1 

ir 

ir, 


1  :a)  I  1  4  0 

2  :.n  I  2  00 
2  r.o  I  2  00 
2  r.o  i  2  00 

1  2.'.  i  1  10 

I 

1  C.-.  I  1  40 


1  30 

1  90 

I  X  90 

I   1  9<, 

I  1  o.'-. 

I 

I  1  30 
1 

I  1  40 


1  85  I  1  03 

I 

 I  

1  65  I  1  40 


1  R- 

1  S:< 


60 


30  I 
SO  I 
30  I 
30  I 

r,o  j 


__i!Jii_l  

Xo.  1  Tall  Cans  slired  I..  C. 

If  shipped  0  runs  to  the 
~Ai7  N<>r  3,  No.  2  and  Xo. 


1  .S5  ! 

1  so  I 

1  20  1 
1  20  I 
1  20  1 

1  20  I 

2  35 
2  25. 


1  65 

1  10 

1  10 
1  1  10 
I  1  10 
I  2  25 

2  15 


1  40 

1  05 

r  05 

1  or, 

1  05 


X 


VARIRT  V 


1  10 

1  25 


1  30 
1  70 
1  70 
]  70 
1  05 


Apples  

.-Vpricots   N  00  ; 

<"       peeled   ;   9  50  | 

sliced   9  50  | 

Assorted  j 

Itlackberries  

Cherries  (Royal  Anno)  10  00 

Cherries  (White)  10  00 

Cherries   fBlack)   10  00 


00 


00 


s:  00 


1  10  unplPeaches  (Yelolw  Free)   

)   20   l)ld  I 

1  10  iinplPeaches  (Lemon  Clins)   

1  25  pld  I 

 I  Peaches  (T.emon  Cling;  Sliced) 

1  10  upd|  Peaches  (White  Heath)   S  00 

1  25  pld  I 

 I  Peaches  (White  Heath  Sliced)  

1  05  unpl  Pears  (Bartlett)   >  8  00 

1  20  pld  I  1 

I  Plums  (Oreen  Gage)   5  50 

Plums   (EsK)   5  60 

f  Plums  iCold  Drop  ■.   g  50 

Plums  (Damson)    G  50 

Raspberries   '  , 

Ptrawberrie.s   


1 

75 

s 

00 

2  ■>  • 

7  00 

1.  00 

6 

25 

5  OU 

.S  50 

8 

00 

X  50 

00 

5 

00 

4  75 

4 

25 

i  25 

9  00 

S 

00  1 

7  00 

R 

00 

4  50 

9  00 

8 

00  1 

7  00 

5 

00 

4  50 

9  00 

.s 

00  1 

7  00 

5 

00 

4  50 



3 

75  1 

3  50 

3 

00 

3  00 

e  00 

1 

5 

KO 

R  00 

4 

25 

4  on  pld 

1 

3  2S  uni 

7  50  f 

0 

SO  1 

(*>  00  1  4 

BO 

\    4  35  pld 

1     .t  50  oix 

7  50 

6 

50 

S  00 

4 

50 

1 

7  50 

6 

50 

C  00 

4 

S4I 



I  7  54  I  6  so 


1  00 
]  00 
1  00 
1  00 


4  r.o 

4  50 
4  50 

I  4  50 


4  00 
4  00 

4  00 
4  00 


SO  i  4  50 

75  I  3 


75  1 


3  75  pl.l 
3  imp 


Peaches,  E 
case,  fifcure 
ti'/j  <'ans. 


ix.  !|il^-^Ex^  Standard,  Vl. ■>.-,. 

Gals.    — lOe  i>er  dozen  higher. 
2  Anr.  en  in  a  catie;  No.  1  cans  4  do'4en'in  :i  case;  |;.ilohi  cans.  I  do/.eii 
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Sell  hams  and  bacon  that  are  in  demand.  Swift's 
Premium  Brand  are  good  sellers.  People  enjoy 
them  and  send  repeat  orders  ta  the  dealer  who 
carries  Swift's  Premium  Hams  and  Bacon.  Every 
Ham.  and  Bacon  is  U.  S.  Inspected  and  Passed. 


Swift  8z:  Company,  U.  S.  A. 


Department  5. 


This  Dept.  Is  corrected  by    Wellma.ti  TecU  &  Co.;  Haas  Bros. 

JELLIES,  JAMS  AND  PRESERVES. 


"Griffon  I  CuttiBg  |  fiosi  '\  Rose  i  lumeier 
IB  oz.  Jars!  16-02.  JsrsjNo.  2  Tins,  i Picnic  Tins|^J^'^',., 


Ajiple   ■ 

Apricot   

Apricot  Marmalade 

Blackberry   

Currant   

Fig  

Ooo.seberry   

Jjftmon   

I<oKanherry   

Or;mfre   

Orange  Marmalade 

Pcarh   

Plum,  Damson  .  . .  . 
Plum.  Green  Gage.. 

Quinoe   

Ita.spberry   

Ktrawbarry   

Assorted  EepruLir  .. 
Assorted   Berries    .  , 


35;... .12  00|..., 

iu  ;ir>|2  oo|2  oo|i  s; 
|....|....|....H  s: 

|2  35|2  00|2  00|1  Si 

|2  351  |3  00|  

1  |2  00|  |1  8; 


■12 


|2  00|. 
...|2  00|. 

00|3  00|1 
.  .  .12  00|1 

001  11 

rio!2  00|1 


'i;  0012 


12  S-M 


•00 
00| 

00! 

001 

 |2  00!2  OOjl  S 

 12  0012  00]1  8 


■.|2  3 


s 
s 
s 
s 

OOU  8 
OOjl  S 
OOU  8 
00|1  S 
OOU  s 


60197% 
60|97y^ 
.  .|S7i4 
col. .  .  . 

GOj  

G|l  60197% 
511  G0|97i" 
G|.  ..  .197% 
U\1  60107  % 
60197  V» 
0|1  G0I97V.; 
311  60197% 
60197% 
,">|1  G0|97% 
'ill  601971/. 
3|1  60|97% 


no 

90 


92% 
93% 

9  2  V> 
92% 


192% 
192% 
192  % 
192% 
192% 
19  2% 
192% 
|92%l 


90 
90 

90 
90 
90 
90 


90 
90 
90 
90 
90 
90 
90 
90 


riNE  APPLES 

Per  Doz 
Jolinaon'a  Colninbia 

2's  sliced,  2  doz.  in  case... 2  39 
2's  grated,  2  doz.  in  case.. 2  ,30 
J's  sliced,  4  doz.  in  case..l  15 
Ts  grated,  4  do^.  in  cafse.  .1  IS 
Gal.  coreles.s,  41.4  rb  to  tin, 

1^2  doz.  in  case,  per  lb..  16 
Ga).,  grated,  7 lb  .to  tins, 
1/2  doz.  in  case  ,pcr  !h  .  .  16 
sliced,  Baltimore,  2  doz 

case   2  25 

I's  .cocktail,  Baltimore 

ovals,  4  doz.  case  1  25 

IlawaiiitQ. 

Extra  sliced,  2  tioz,   2%   2.ri0 

"       4  doz.  Is  none 

"        Frr.'ited,    2    doz.    2s....  2.2"> 

4  doz,  Is   l.-IO 

Per  doz 

.^landarrl,  Bllred.  2%5>.   2  doz  2.00 
'•  •'  4  doz.  . .  . none 

"  •"    Is,  4  doz.  ...  ]  r:.', 

Chunks.    2s   2.2.^ 

Whole.  2%s,  2  doz   2.00 

Grated,  2s,  2  doz   1.75 


1.25 
6.25 


"        Is.  4  doz  

"       gals.   V;  doz.  . . 
Sinsiipore. 

2  rb  sliced..  1.7522-oz.,  doz.. 48. 00 
l-tt)  sliced..     .952%    whole..  2.25 
Miuee  Meat. 

Mfcrrell-Soule  Co.'s  None  .Such 
("■ondensr  rl   Minee    Meal.    cast-.s  ( 


■h  I 


per 


Dcparluiont  7. 

This  Dept.   is  eorrected  by 
SusKinun,   Wormner  &   Co.,  Well- 
uiail,  I'eok  &  Co. 
CANNED  VEGETABLES 
Asparasus. 

Mammoth    5.50 

l^art-e   Wliite    .5.00 

Medium    White    I.T'i 

Whiia  Tips    4.50 

Bo^na  ' 
."^,l.rii-.crles,^  ■Rxtrna  

lilllr  II. w..'   

P.hif'  1  vfl  Iv  .\  u:)  I  .  luine  

Slrins,    2    lb.    Sl.indarrt   1.25 


11 

Siring,  ,!!al..  .'it.Tndaro   4.59 

Lima,  soaked    1.00 

Biikeil  Bt'sius 

F.-mcv  Kastcrn  $ 

1-  lh   Tnll   tins   no 

2-  lb   Tall   Tins    HO 

2',-.-\h   T.ill   lius   1  00 

3-  lb  Tali  tlna    1  10 

Corn 

7s  Maine,  per  doz  ft. 35 

Gallon,  eut.  Maine,  licr  doz.  .none 
iloUon,  cob,  Maine,  per  doz..  5.50 

lou-a,    per    doz  90 

5    case    lots.    Itwa  85 

.Siiccolasli. 

Standard  Maine  •  • ;— ,^  A° 

Veait 

Petit  Pois    2.00 

2.S   .Extra  Fine  Sifted   1.75 

Standards   

2s,  Soaks   90 

Tomatoea 

3s,  (Solid  Pack    140 

3s  with  peppers    1.45 

2%s.  Solid  Pack   1.25 

2%'K.     Solid     Pack  ^vUh 

peppers    1-^^' 

2%K,   Standard    1  ' 

Gallon.  .Slrndnrd    -'  • 

Gallon,  Solid  I'ack    1  00 

Gallon    Puree    3.25 

]>li.<iceIIaueoua 

Artichoke  2%s  %  •• 

Carrots,  2s   J- 

CabbaRO,   2  s    1  1 

Turnips  .gal  

Spinach,  2s    l.^.i 

Spinach,  gal   i 

Beets,  2s    l  O-' 

Hominy,  Great  Western,  3s...  1.3  5 
Pumpkin  and  Squash,  gal....  2^0 

Department  8. 
rROVISIOS. 

II.VMS. 

Ka.stern  Standard,   17-lS...  .1" 

15-1(;  17 

12-M  17 '4 

Picnic  Hams   10 '.'a 

Boiled  Haina 

Skin  on   2f'4 

,Skin  on   -'.,% 

BronkfoKl  Bnoou 

■Riistern    Slandaid,    O-.S  22 

R-in.  .  .I'O 

10-13  19 

EnEll.<«li  Ciireil  Bnpon 

rrastern  Cure,   R-10  18 

Ey.slern  Cure.   8-10  IS '4 


12 

Dry  Salt  Bncon 

Clear  Medium  Bacon  

near    Li^ht  Medium  

l.itclit  Belly   

ENtra    l.ifiht  Belly  

-B;u-an  l!:u-l;s   

Bacon  Bellies   

»i  J-  Saw  aicata 

Sides   

Bellies   

Backs   

I  Fat  Backs   


.15' 
.15.t 
.3  6i 
.17'. 
.151 
.15? 

.H 

.14  ■" 
.13 
.  Non 


Barreled  Pork 

Bbls.  %-bbl 

Spare    Rib.'?  $ 

Family    Pork   21  50 

Clear  Pork   21.00 

Big    Polk   26.50 

Barreled  Beef 

\less  Beef  10.00 

Family  BeeX   10.60 

E.X.  Family  Beef..  11.00 
Beef  Tongues  23.00 


PCgs  I<'eot 

Tierces,  about  300  lb ... . 
Barrels,    about    200  lbs... 

bills,    about   SO  lbs  

Ket;.--..  al>oat  25  lbs  

Kiis.  a  bout  15  )hsi  


11.2 

12.51 
13.7 

5.5 

CO 
12.0 


i::.5i 

,  5.51 


Pure  Ijcaf  I.ard 

rvr.-K   riliont  350  lbs  net... 

I. Ills,    ;il.out   100  tbs  

-\h  Wood  Tub,  SO-IbK,  net 
-lb  Wood  Tub.  60  lbs,  net 

11)   AVood  Tubs  

lb  Cans,  one  to  a  case.,. 

lb  f'ans,  4  to  case  

1!)  Cans,  6  to  a  case  

11)   Cans,   6   to  a  case  

Hi  Cans,  20  to  a  case  


.1- 
.I'J 
.  1: 
.1- 
.IJ 
.12 
.12-I 

.13 


Oolden  Gale  I^nrd. 

Tierces,  about  370  Ih  ne(. 
'■L-  bbls.  about  150  lb  net... 

50-II1   c;in.s,   2   to  case  

20-11)    cans,   4   to  cas^.  

10-lMbli>  cans.  6  to  case... 

5-tb  cans,   12  to  case  

3-lb    cans.   20   to  case  

20-lb    wood  bkts   

co-lb  tubs   

.SO- lb  tubs   

Compound  Lnrd 

Tierces,  about  360  Tbs.  net... 

5fl-1Ti  Cans.  1  to  a  caes  

lO-lli  Cans,  1;  to  a  case  

5 -lb  Cans.  12  to  n.  case  

3-Tb  Cans,  20  to  a  case... 


.13 

.13'; 

.13 

.13-. 
.13  , 
.13is 
.1:! 
.I2»i 
.  1  3  '4 
.  1  3  >,i 

.09% 
.10 
.in^i 
.  10»4 
10,S4 


ii 


TUB    niCTAIL    GUOCEUS'  AUVOUATE 


IS 

"Arrow"  ComponBd. 

Tierces,  about  370  !t»  net.. 

,Mj-lb   tins,  'J  to  case  

bb!s.  about  tSO  IT)  net.. 
;-0-!t)  tins,  1  (u  case. 
:;i,'-Ib  tins,  4  to  case. 
I  It- lb  tins,  6  In  case. 
.>-tb  tins,  1«  to  case. 
:i-Ib    tius.   uil   (o  case. 

wood  bkt.x,  :u  !i>  I 

i;0-lb  wood  blite,  SO  !b  tii 
SO-tb   wood  tt^'rt.  9«  K  WJl. 

Su«fene. 

Ml  !b  iJal>3   

Beechaut   Pitcking  C'c 

liTEiihuul  Sliced   Bacon  aiiU 
!!i  Glass. 


.  !1  % 

.lOli 

.10% 

.  1 1 
1 1 

■  U.l^i 
•I  l»Va 

•  to'/, 

Koa« 

Beet 


11 

1  doz  No.  1  Jars  $3.25 

Erie  Brand  Clilpped  Itret  in 
Olass,  1  dor.  No.  1  Jars....  J.fiO 
6  caso  lets,  lesa  S  per  cent. 

Department  10. 
VISH  AJifD  CHEESE. 

Tills  Dspt    Is  corrected  l>y 
Wiolanil  Bros.:  Rae(b!lsbers«;r  & 

lluesinn  Carlnr. 

Per  dux 

l-lb  cans,  2  doK  in  case.  .  .  .?1S..')(I 
ii-n>  cans,  2  doz  iu  case.  ..  .  10.00 
'i-lb  cans,  .'■)  doz  in  i-asc.  .  .'i.'Ji) 
'.B  lb   cans,  K  doz  in  case..  2.7ii 

White    Label    Brand  none 

CHKESK 
I'^oreiKu  and  Uuuit*s(lc. 

new 

■Npw  Ygtk  Stale  Factorj" 
CliodiSir.s  J  linn   maUo.  ...  IS 

■J'wil'.':.  .Tune  .■nal<0    18 

October  make,  Cluiddadr's. .  IS'/a 

October  make.  Twins   13  Vi 

I'al.  t5latc  faclory  flats.  ..  .15%-li; 
Cal.  Stale  tclry,  Young  Am..l7-l.S 

.laclt  oi-  Monterey   lC-17 

BricJc   Cream   IS-l'.i 

l.iniburt'cr,    Ka.stern.    lb  17-l.S 

Swii.',  iniporlcd.  II.   30 

Domeslic  Twins,  new  22Vi-2S 

r;oqueXorl.   ib   42 

Ootifla,  per  It)   27 

•Sap  Sa^o    22  la 


15 


l« 


iMncapi'le.s,  i-J.islrn.  i'.  in  .  -  i  •■    ;  I-  j.j'  . 

fineapples.  Eastn.  6  in  cs.  Btnl  2  .Oo  lilxlr;!  No.   1,  ' 
llolalnd.    Edam, mod  pl.'iin,  dz  0  50  Kxlra  No.  I. 
Ilollaiul.    Irldarn,  medium    In  N'o.  J.  140-150  i-  i 

blartdorji.  per  ilm  5  .'.0  10  00 

P'rfr'd  Kiium,  siuall   3i-r,',  pds 

jier  cii.sc  of  12    !>.M0 

r'ftr'd    Kdani,    iiied .  . .  . S.S-IO  r  !C 75 
Do    ICdain,    large.  ..  .44-40  10. &U. 


Canicmliert,  Brio.  Koquefort 
and  Gorg^onzolH,  .inrs...»one 

l^aiinosan  C  &  Ti.  smi  b<>t 
doz    3  00 

Parmesan  C  *■  E,  Igre  hot, 


.No. 

Nil. 

No. 
.No. 


i:!v  110  rinii 

5v-liO  IihIi  .  .  . 
14M-ir,u  DkIi 

cu-en  flsii. . . 

1SU-IX0  IIkIi 
.No.  ;;,  7i(-!i"  riKli.  . 
.No.  2.  ISO- 200  null. 
No.    2,    fcO-'JO  lltili  

-   la  KllM 

Kselra  Mesn.  7  In  X  fliili  <»:i 

Barle'a   

SmaU  i/.-lb  1-ttj.  .'l-lbP"'';- , -•  '' 
Deviled  (^lioese:  I   . 

$1.00,         $1.00,  ?5.oo,  jn.oo.,,,  ,,, 

.Vrtnr  Dinner  fheaso:  "J'.,  •  . 

$1.00.         $1.00.  $4.50,  $7.r,o-V','^^,""  ^''V^^^.'^"-- 

Roqtierovt  Cheese:  A  as ka  Rod.  bbls.  .  .  .  . 

$1.00  ,$J.10,  $1.00  ,$4.oO,  $7.G0  •'^'i',^''^!''^  '/i-l>l'l». 
.>Ia«-I.urpn  iinpcrial  C'liceMO  t'"-.^'t«JiAUi(;k.a  Ytoil  "  kils.'.'.'. 


Department  P- 

This  Dept.  is  corrected  by 


tA]V>ED  SfEATS. 

Cadaby  &  Co. 


Imperial  Chec^e- 
•Olub  size.  2  doz  .iars,  dnz... 

.Vo.  1.  size,  1  doK  jars,  doit. 

.Vo.  2  size,  ti  doz  jai".",  iloz. 
'.No.  X  size.        doz  .iars,  doz. 

Individuals,  5  doz  .iars,  doz. 

Rofiiipfort   Cliepse —  • 
iSniall  size.  2  doz  jars,  dnz. 

I.arire  size,  1  doz  jars,  doz. 

Individuals,  n  doz  jars.  iluz. 
SM.T  KISH 
UBclfic  CodllHb 


Tong-iies  and  ShuikIb,  kiln 
■  10-lti    I  4 

•''■-■'iToiiK"os   and  Kiiiiiids, 

10.60;     »:..|,i,is.    vo  p.  ;  • 

'ficvr  llrrrhiK.  ''a^lt  I?"" 
Ilalhidll. 
' TS.Gx  Slcld  Mixed.  bblH... 
3.2.-'  It  i.biB  . 

"        "        •■  K-u  

'.'hcapor  gr.'Td*,  mix>-d. 

 I'l  . 


iHollipn.  bbls 


,  .  .1 


ALL  PRICES  AUK  rt;u  1'u/.un|,Q" 


Corned  Beef   

Koast  Beef     

Uoast  Mutton   

Brisket  Beef  

Boiled    Beef    ■  ■.•  

Chipped  Beef  (in  tins)   

Sliced  Beef   (in  glass)   

Sliced  Beef  (in  li"'^'  

.Sliced  Beef  (in  ^lass)   

Cldp  Beef  (in  Tins)  

Brawn   

Pies'  I'cet   

Corned  Pork   

T^uuch  Tontriie   

Sheep  Tongue   

Lambs'  Tongue   

Luncheon  Toiipin-   

.■-•liced  Baccn  (in  Ims)   

stieed  Bacon  (in  slosst   

UeVilcd  Hani  (Gcinnine)   

I'otted  Ilani  (Geiiuiue)   

l  otted  Tongue  ((iienunie) .  .  .  .  . 
Potted  Meat  (Ham  Flavor)... 
Peviled  Meat  (Ham  Flavur)... 
Potted  Meat  (Tongue  Flavor). 

Uoneless  Chiclicn   

Veal  LoaC   

Sandwich  JjoaC   

Picnic  lioaf   . .  . . 

Chili  Con  Carne   

Tieafsteak  and.  Onions   

Hamburger  Steak   

(■rankfurler  Bralwurst   

Minced  Collops   

tripe   

Sweetbreads  

Vienna  Sausage   

Pork  Sausase   

Oxford  PausaK'-   

Bologna  Sausage   

Sausage  and  Kraut   

Stewed  Kidneys   

Conifd-Beet  Hash   

l.unch  Saus.'ise     .. 

German  J..unch  Sausage  

Ox  Marrow   

Ox  Tongue  (.whole)   


cliorizos 


O 

6'=' 

•^.  ci 


Bundles,,  por  Tb^  

t.la.se.  select e<l.  per  lb... 
.'^onelCBK,  30-Ih  boxes,  Ib . 
BouclCKS,  40-Ib  boxes,  lb. 
Boneless  Stripes,  per  lb . 
Boneless  Blocks,  per  lb . 
Boneless  Tablets.  i>er  In. 
^  BoiibIoss  IMiddles.  per  Ib  . 


X 

-' 

25 

7 

50 

10  75 

'.:'.'.[.:::'.'. 

1 

25 

2 

25 

7 

50 

1 

55 

2 

60 

.  ,  ,  ,1  

..  . 

2 

75 

....'f 

•  i 

25 

2 

25 

7 

50' 

...A  1  25 

2 

10 

•• 

..  . 

20, 

00 

 1  1  40 

2 

40 

...\ 

....(  T  sr, 

2 

:i5 

:: 

22 

00 

...  .1   1  50 

50 

....I  1  .S5 

.". 

•■■•1  

1 

4(1 

I 

CO 

I 

2 

25 

....I  1  65 

2 

 1  1  45 

2 

SG 

::: 

1  45 


35 


• .  .1 

1  .".5 

J.-.  1 

1  50 

S5  i 

1  50 

S.s  ! 

1  50 

4  0  1 

75 

ID  ; 

75 

40  1 

.",.1 

2  60 

.  .|.\"0.1'/j 
..15  50 


"  Keg   

4  It  ICx  Seloetcd,   Milehnor.  bbl.. 
■•  ■■  •■    '4  M.I  . 

5  1  '  "  ".  K^B  . 
5ij|Clieapcr,  Milehiicr.  bbl.. 
I.  ,  ••  ••  H  bbl  . 
71'*  "  K-BX  .  . 
.SI;..  Labrador,  nnind.  ISO  11?..' 
71*  Lxbr.niliir  Hiillt,   per  1 

Boneless  Middles,  extra. p.-r  Ib  .  10     "••We.    M-bM    I  »' 

Gniit^rn  Codflnh  Smoked  KUh 

.tlen.   Georges,'  .S   IibIi   to  cs^ll.O'. . 

'Ten.  Georges.  12  fish  to  cs.  .  lo.Oli  JfcpCune,    Brand,  1' 

jC.eo.  Cur.  Cod.  case   9.50  Heptutie.    Brand  -io 

■(5eo.  Cur.  Cod  ,40  fish  to  cs  S.ilf  2"'"'-^    Brand.  Jhk 
iGcn.  Geo.  Middles.  HO  ilsh...     If.  •loalers.   Grim.  10" 
'Goii.  Geo.  Tablets.:;<;  lish     J  1  i,t iBlOHlers.   Griui  . 

1)1^  SIoHl'Ts.  Cromarty 
Tarnioiilli.  100  ni 
Halibiil.  rlniiiUii   .  . 


Gcii.  tJoo.  Blofk.---,  in  ii.--li 
dirt-ddrd  C'udfS.tli 

40'  Bcard.sley's    sbroddcil,  2 

..:    clos!.    ill   ca^^c   l.Oli 

50'  NorirCKiaii  Mnt'kprrl 

..iBloaler.  tJO-l:;o  n."li  55. 0( 

. . ,  Bloater,  (i  1.1)1.,  CO-C-j.  li.sli ....  .',{ 

..■<0.  1.  150-ll".0  lish  45. IK 

!N"o.  1.  75-SO  fish  23  51 


H.'rrin;r,   boxes,  E» 
iacrriiig.    b"\r.«.    W .. 
'  Herriims.    N.  plniif. 

boxes  of  lti!<.  net 
Mnir's   S<l<-.|oil    K«l  li 
rings.  H>ll'«!  


U5  I 


95 
95 
95 
80 
90 
90 


w 

•I  1 

li 

i  1 

.1 1 


•  ••!  I-. 

.  .  .1  No.  3  I..  . 
. .  .1  Tins  I.  , 
.  .11  or  2!. , 
.IDz.  in:.  . 
I  Case  I 
...|  1  SO  1.  . 
..  .1  1-80  I.  . 
.  .  .!  1  SO  |. 

.  ...|., 


..."  ;o. 

.37  Of 

. . .  Mo. 

2, 

IIO-PJO  fish  

.in.  51 

.  .  .  1  No. 

300|-:;5n  iisii  

.2S.0« 

. . .  No. 

Z. 

150-175  lish  

.15.111 

-4, 

400-440  fish,  bbl  

.25  Of 

4. 

2(rw--.-iJ0  lirh  

.  13  51 

IrlNli  Mai'krrrl 

1, 

1. 

SO-90  hsh  

.  .  .I.No. 

.  No. 

2, 

475-5110  lish  

.  ii'.ni 

.No. 

UO-IDO  fi.»b  

.  n.iiii 

No. 

l'." 

JO-Ib  kits.  15-11;  

.No. 

2. 

20-22  lish  

1  SI 

Ajiirricao  liI»n<<*rM 

Shore 

M|..:il.-1       1  I  r.  I  V"  Psb 

57  0,  .Sloh  'x    So|oi  l«;d    KctI    11.  I 


niics, 
^alniuii 

Herri  11  ' 
Flerriiisr. 
Herring. 
I  i.l-i 


.'.O'.s 


rollrd  li-l' 


Kipper  F-*;i'(' 
Anoiio^-y  I 
Ditto,  f;. 
V.-.i  inM'ii  ' 


2  20 
1  05 


WIELAND  BROS. 


:  1 
.1 2 


50 

.35 
10 
10 


;.0:(-31l   l>A\  I.S  M  KM.I  , 


\N    I  R  \ 


00 
85 
1  00 


iNo.l 

1  G  25 


I  I 

r 


 I  2  90  i  !   . 

No.  2  ;No.2  Vi  I  No.  3  I  No.  C  . 
7  50  1  9  25  !11  25  (20  50  !  .  . 
!  I  iNo. 

 ilO  I 


Importers  and  Commi.ssion 
Merchants 

m'lit  lAI/riES— linpurlr, 

Brick  Cliee.ie,  Edam  1.  <  i.   .  .M;..  «.  . 

HerringB,  OIKn  Oil.  d  (,;alirurniu  i' 

SausHS".")  iind  niber  • 
SOL.B  AGICNT.S  for  Sinrra  c  h.-.  >'  .  German   Ur.'flkfj  1    •  . 
Camenbert,  Schloss.  Kronen  and  Neufchatel  CutviNi. 


t2 
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Ititto,   t':iiii.'y  pots  ^.ll) 

Kippcrcf]  Herrings    i.'JO 

liippcj-cd  Herrings,  Meirs.l.ao 

Depurtmeut  lli 

OANNKD  USH. 

This    l.ipijl.    I,-;  <  iii  i  c'-l  r  f)  liy 
Sufiwiunu,  Worjiiwcr  &  ('».;  Tilliuiinu 
it  Ucufiel. 

Uoz. 

An("lni\ icr.    in    oil.    2  duz 
\i    t>l"-  .    Ill   -lass.  Uoz  

A ij.jiicx  1' :..  -  .1../..  I,  pis.  dz.  ;;.(M) 
Ijlnatrr.'i.    \:(niiuulh  C. 

B.  <:loz  

C'oJfisli     Bulls,    Z-\h  Uiis 

l"-r.  .1-7.   

lOel.^.    t  I.I  lulim        ill  jelly, 

1-11.  tilLS   

V.<'.\ii.  «mwl;';<1.    I-H>.  ji'M-  ilz.  .  a.Sf. 

l''iiin:ni  Ha.J.li.'s,  "J-li^  ovl.  2.25 
Finuaii    Haddi'-s,  l-Ui 

rouu'J.  d..'z;  

Syrdellfs    iiii  ]. lb  liiis 

Sardellcs,    imp.    m    i^liiss.  ;;.00 

Savdellcs,  diiin.   1-lb,  gKsy  2  2,'. 

K;irdelles,  Ankers.   V»  i«pr  ".ho 

fcipralsi   7. SO  S.OU 

1-11)  tin.s.  .:.!)  in  a  ca.sc 
2-lb   I  ins  ,2  doz.  in  a  case 


2.35 


1  S(i 

■J.f.O 


Cold  UilKd  ,  I  -  lb  tins .  . 
]'.  &.  \V.,  2-ib  soused .  . 
]'.  iV  2-  1i.  ninsly  rd  .  . 

7".  X-  \\'..  2-lb  lonialo.  . 
I'lidorwdo.l.  2- Hi  sou.sofl 


i.r.o 


i;nd<M  «".>... I 
1 1  ii.l'-r\\'<.o.l 
I,.>s  ,\>rA<-\<- 
T.i'S  Ans'l' 
I, OS  Ai.;,'rl. 
,MI.  Do.;,- 1  I 
Deseii, 


2.7.') 

2.sr, 

■  lb  torna  lr> .  2.8;] 
-lb  inii.star.l.  -'.S', 

'-n.  soii::r-<i .  '.'.r.r. 

2-lb    lonialo.  2,.".:', 


2-ib  I. 


Ill  US  i  i-.l . 
.,n::.al  .  . 

,1  lo.  .  .  :•- 


. .Jl.xft 


3. on  4. no 
5.00  7.00 


ML  De-sfMt,  1-lb  soused.,  l.oj 
rilneba<-k.    1-lb.    trcsli  ....  1.10 

i  d.)Z  ,  Is.  flal.  oval   l-Xii 

i  d..'Z.,   llaL  Equare  

<.'r«*srcnt  Mackvrcl 
,s,iii,'<m],    is-oz  Una.   doz  ... 
'['..iiiaii.    l^-oz    till.':,  doz.. 
Muxtaril.    lo-uz   tii;y.   duz.  . 
Mackerel  In  OH. 

Hezlei'ii   

Leniarclia  ud  .... 

^iuliuon 

AlasEa  liod,   1-tb   tins,   iK.z .  .  $  1 . 

.  .a-sKu    iCed,    2-lb   none 

AlaskM   Piia,',   l-.lb  tins   ^i" 

Ala.'-iKa    li'lals.   1    lb  none 

(ireB..!!  Ued,  1  lb  n. mo- 
ot.-pon    IN'd    2    lb  none 

<  M  .      n  1  'i ti k.  1  lb  none 

(_>reg.>n  I  'ink,  2  lb  none 

Or««ai'n  Ki^a-Ut,  1  lb   none 

I'olunibia  Riv,  lib  t  b; .  ..none 
Coiumbia  Riv,  lib  flal3..noiio 

Per  caso 

l''rc!i.-h'.   '-,      b'  III  iH  

•  ■    lu.ni   1 

rr>rtu(.-ii'-s.  .      :•.   \'<  in. in.  .  .  . 


■SpnitH. 

l''r.airlj,    'iM,    b\   111. Ill  

111  111   

Aim-rk'dM    Sa.rtliirtr"  . 

I  '4?  pled   Ulii  I 'I          li-'  '■" 
I-,   in  ■-■  ii  li..i.i  :   

•i".'   ill   "ll.  )".•>•   

',  c  in  nmai^rd    per  doz  

' ;  :j  III  iHiiiji av I .  ««sc  

-  ,  -;    I II    iiiij-.;!  y  1'  I     [ifl"   doZ  ' 

"4 M  ill   nil.:  '  u  1  d .  oa-i-io  2 & 

i  .b_.A  Ml  .  y  .ivilh  f,b"l!-,  i  n  G  OO 
t  idiiiM  ami  Ulaiu  Jult'E 

lioZ 

I  ...  ..  <  l.-.i.r  .     1    tt.     li.r       .  .$(.85 

n,,-'  ^-i  I  i.Vii  .1  Ml.      III..  m 

f...'-    „.   .  •!  nil    'till.  .    :  •    II.  l.-ti" 
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Bil\I  Luncn  V.'lanis.  Hat 

Undcri.'uod  (.:i<ini3.   l-Tb   l.n.'i 

Luderwo.>.l  Clams,  2-lb   l.Tui 

P.  &  W.  Clams,  1-Ib  tina....  1.3.j 
P.  &  T\'.  Clams.  ;-lb  tins....  l.Hf, 

0. \ford  (..'lam.s.  l-ri)  tins  rio 

OKl'Md    Clams,    2-lb  liii.'S.... 

1'.  6:  "A",  ckun  Cho\x-dcr   2.2.j 

Bli in liatn';-:  Clam  Bullion,  iiI.t.  ... 

1. !ii  n  1  lia  in',-5  Clam  Bnl  I  ion.pl  :i .  1  r,i) 
Bui  nliam's  C'l'm  Bulliuii,  I/.:  pl3  2.40 

Crabs. 

i.fl   IIhI.    H   d.j-.-.,   iifr  do?   2  2.'') 

M!i>.-«...l,  flat,   -l  .I..Z.  .  .  .  I.:::. 

I'ii-ni.-.   I  ..  -I  doz   l.ir. 

"        2;-'.   2  doz   170 

Ijobstern 

l>o/. 

I'icnir.  lallM.  •!  do-i.  |irr  ib:./.  .  mi 
I'ii'iiie  Mat:-;.  1  doz.  per  tio/,  r'  .^fi 
e.-I!,.  t1,:iti;.  i  doz.  per  dtiz..  2,i",n 
.'t-lli  Hat;;,  1  doz.  per  doz....  MO 

ttfalerm 

O.'sliT.i.    Sob;els,    12    "z   2n 

ONslrr.':,    .Selfel:?.    fl    oz   1,7;') 

(lyslpi-t:,    Slalidald.    10    oz....  2.2..') 

riyKlr-i-:^,  Slaiiflar.J.  :>  oz   1.:'.r. 

C).>  ;;l '-i;-!,    Slaiid;ird.    i<    oz   2.10 

Oy.ster.   Standaid.    1  oz   I.IS 

Shriuii»s. 
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20 


rninlMi-s 
i'ri.l"  ... 
P'usU  led 


i-.l,  1-11, 
1-in 
iir.  1-11.. 
,,  doz.  . 


riliili.  l-lli 


'riii.s   Di'pl.   is  i-orrijcled   by  . 
A.  Si^billiuK  &  C'i>.:  fiUluuiili  &  Ben- 
rtel. 


In  OrigMul  I'ackaKCf). 

.11 


18 

:;o 
in 
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Pepper,  f:!laek  .  . 

Pepper,  \A''liile  2;i 

Ciinger   13 

Ginger.  Gen  ,Jani  la 

I  'innn  n  1011.     <2uy  Ion  ... 
I  'a  s,-;  I  a 

Cassia   

C'lOV.J;-!   

Alb-pice   

Nu(li)es,s   

^^.lt•e    .  ;  

I, amid   l.oavos.   ill   1 1:1  !••!.•  »1 

balrcl  Leaves,  in  sinaU  lota,  10 


.  2i 
IS 
.10 
.20 
.10 
.  20 

.  SO 


2  1 


11 


Ptipriko. 

1    oz.    doz.  .    1  <i'il  K   oz.  iloz. 

:'  oz.  doz.  .  1  -a.': '  ,  ri,  i,u  -. 
1  oz.  ib.z.  .  ■■  ■  II.  I  ill-.  .  . 
ri  oz,  doz.  .  f  .'.|i;  2IJI1-,  111  •  ■  • 

IMU.STAKU. 


f '  I.  A  M»  K 1  ^  * ;  1;  X  ■  r  K  a  vts. 

.•S.^hUllim's  Besf. 


T!i|.i-  ;.;ii 


lull  lMt.i'.:Uli 


iKl  b 


■r.,|, 


Dcpartmeiit  12, 
SPICES  A5I1»  IXAYORING  EXilU(jI8. 

i^chllling's    Best    Spices  —  Nature's  Best. 

Square  Tins.    Never  Sold  iu  Bulk. 
Biriall   ingdlum,  large  size  bavc  sifUiig  tops  except  MuslfirO. 

Small     Medium  Large  Ex.Larce  Hotel 
size         sizp         ,sizp  size 
pr  do",    per  doz   pr  doa   pr  tin 


aize 
per  doz. 

f'-pp-i-   v:, 

iMijianid   

Gliig-ej-   

.'VUspire   

I  inna  iiif.n   

C  Loves   

Nulnieg.s   

,Maee   

l.'a,^  eniie   

\\  hi U:  I'epi.ia-   

Saije    .I'.i 

'I'byiiie   s.' 

Mur.joraii)    .9." 

Ha vor.y   ^ ,  ,  .  .8n 

fi.ntuia .  .  ,  . .  .~.  . .  .0  «loz 
CiroMK  Welgbt  21  lbs 


.HI) 

.7a 
.70 

1 

J  10 
l.Hi-i 
1.7;, 

.00 
1.10 


1.20 

i.2r, 

1.10 

2.  :ai 

1.00 

2.00 

'.:.o 

2.00 
1 . 2 
1.40 
I.7.'. 
1.10 
•1  «loz. 


;2l'o 

2.00 
i.r;.'. 
3,00 


2.G0 
doz. 


■£  t  lb».  S»  iba. 


3.75 

1.110 

::.9o 
;;.r.(i 

7.Vf, 
C.uU 
10.00 
1 1  ..^h 

...ni) 


1.,a 
38  lbs. 


.7K 

.'81 
.7;! 
2.110 
1.35 
2.00 
2.  IS 

i.'oo 

.81 

.kl 
1.20 

/ 

t  do?.. 
54  lbs. 


I'olgcr's  (•olden  (.iafe  <fi-<iund  Spices. 

Iligl)  Grade — Higl)  Price. 


Not  Weight 


Pepl.er 
iMiistard 


pi-r  dz 
i  doz 

lo  C3 
.  .70 


.\llspiee  . 
i.'i  niKi  m.iii 


Tli; 
,\l.j 


.'IIJ 
100 


' ;  -  iij 

'/;:-lb 

l-Ui 

2  '.  i  ■  11 

5-10 

per  dz 

pin'  dz 

p.-r  ds 

p'.'V  dz 

per  d 

i  doz 

2  doz 

2  doz 

2  doz 

1  doz 

to  C3 

1  o  es 

to  C3 

to  cs 

lo  es 

1.15 

2. 1  r, 

.2.115 

.2'J 

.2-s 

1.15 

2.1  .•> 

.n.65 

.2;i 

.2S 

1.15 

2. 1  5 

2.65 

.20 

1.10 

2.05 

3.50 

.2X 

(25 

S.  1  5 

.1)5 

.  <;,  1 

1  :..) 

1.'I5 

.10 

1  .  -Ml 

1.05 

.10 

.  ','■'> 

1 . :',  r. 

5,  1  0 

.■1 1 

.411 

L'.l,l'> 

0  75 

.7  1 

.70 

;io 
1  er. 

r.  Ill 
1 .  :i 

1I1.V5 

.21 

.71 
.21) 

1..T, 

.31 

1.  Ill 

l.MI 

.21; 

1  2 .:. 

-i.2r, 

■V 

l~iilcer'«i   (toldeo  Gulf. 

High  iJrado — JUbIi  I'r 
Vanilla 
and 
Kosf) 

z   l.RO]  1  oz. 

z   2.501  2    oz.  . 

z   I,  7.1 1  1    f.z.  . 


ICC. 

Lemon 
and 


CRESC15NT. 

Per  <ioK 

\i  II.  ibi.i. .    .i;5|:Mb    litis. . .  6,r,o 

V-n  tins..  1.2,".i5-lb  Unu,  .  .  K.iiO 
1-lb    tins. .  .  2.00| 

ISiiml'iird   ISiikio^  I'owdcr. 


.liiilH 


'1,  fill 

'  'o  1  ina n's. 

ii  s,   per  11.).... 

<  •,_.liny  n':'. 

'■;s  ,|;.^r  lb  

..IX 

■;._'llnali''.  1. 

.  p.  1-  11.  

1 

'1.  .'.Il 

Ci.lnijn 

■  1i'~r  lb  

.1:: 

11.  II II 

l.nii-krr  :-  '.t, 

,    |.-r  iloz  

.05 

;i  III) 

Ijuik'-.;:  U 

.   P-  r  .1..Z  

1  ■;ii  t 

.Seliilliiig's 

Besl,  small  

;<  r,u 

Sehilliiis's 

P'.e.st.    ni.albim  .  .  ■  ■ 

l.:;r. 

0.51.1 

l,..iii(  Cier 

Prcjinred. 

P<T  doz  

1  iiiila  1  i'jii 

•ler.:.-.    l.'-r    d..z.  . 

'".7ll  i 

I-:.  1 
1  I..1 

1  >ii:--M-ld.i|-|.- 

i  ;a.i-,  ■■.  s'  ih 

I'Md  :              -  .,1 

■.    1    doz   pl'^.  .■.a:-..j 

.1     -in. ill  

ol  .nir.tnnil  

1  i;o 

'HI 

1 

.  MI 

Kd.p  ■  ■  iu 

Ml 

lli.inz     :;  ' 

.1:;:, 

1,25 

I>tl>«r(!IICMi 

This   r)epl,   is  eorreeled 
Hooper  &  Jcatiingh;  TiDiiiauu  ,% 
Uendel. 

I  e3l       5  lorr 
\i   ib~.  ,raii.2.$1.3S  J  1.36  J  l.-ii 

11  oz   eair: ,  .     1.92       I. SO  I..S7 

lb,    rang     2.r.7       2'. 52  ^.!.0 

12  oz  l  aiis.      ;;.S2       2.75  2.72 

1  II.  oaii;:.  .  "M.l-ia  4  XT,  4,:-ai 
.■  lb:-'  i-aiis  .1  1.0.5  1  1.4(1  I  l..:X 

2  11)  .  ;lii  '.  .  I2.r.(l  12.24  12. ■,•0 
.5  lb   I  a  IIS  ,  .  22.25  2  l.:io  2  I. OX 

An  r  .  I  I  !i  ..hs.  ..loil  of  I  '/jj  it 
pa.;ked  ill  barrels. 

Tropli  A 

1  oz  .  (h)Z ,  .  I.IO!"  >!.,  '1"Z.  ■'  "It 
o/.  .   il'iz  .      ii0'5  11.';  .  d.-.z   -  1,'^  nil 

I  ll  ..<;.,  .h)Z.  2  ',".0|  111  n.',.  'loz.  2i,:ai 
Sun  llaUi«!5  J'oMilfr 

li;  oz.  d'.z.  ;■?,, 0(1:4  oz,  doz..  1.20 
oz,    di.z.  .   2,  :iii 

.^iebiUiag'e*  !««<«<. 

Never  tmld  in  bulk. 


' -  tb 
1  tb 
2-  lb 

5-lh 

1 


cun.  2  d'j'z  iu  bos,  doz.  $1.40 
eaii,  1  doz  In  box,  doz.  2  Sn 
ean,  ',i  doz  in  box.  doz  7  5(i 
eaii.   ',i  doz  in  box,  doz. 12.51. 

5  p.'i*  '.■f-ait  ill  5  i-a^c  lot;; 
.     .  :i:-:o     C:;    or    Ic;.!';    with  10 


K.  < 

dz.  .  .•J0!50  o?  .  .1 
dz..  l-2l,lr"  "Z  ,  d 
dz..  2,15| 

I'ure  <:reaiu  Tartar. 


.  .16,5i:i| 

;  .22.50! 

.  .  '.'H  00|  4 

-t  1  ,'11.;  5 

,  ,      1111:1  n 


lb  , 
ro,:. 
lb;(. 
lbs. 

lb':;. 


.Jo/, 
doz 
doz  - 
doz. 
doz . 


r«lj;pr's  Guidon  t.ule. 

CluaraiiteP'l  Piii" 
T.  . .  .  10.0012  U-  i  pal.  dz 
r.  .  .  .22.501.'!    pti  I ,    dz,  - 

1 , . . . 2s, ou:  4  prf I ,  d7... 

i-r,  .  .  ,(  I  iMilf,   pal.   dz.  , 

£1 . . . oitjio  pai.  dsi. 


I  (I  ml 

1  "  ;.-0 
I  f., mi 

33  »4 


iiiii  lb  libl:-'  .:'ViO-lli  liDB,dz  2.<;5 
51J.  ;.,i,.lb  bx  2.'ill-Ib  l!u-j.  dz  5  50 
5-Ui  tins.  lb  .     .  lol 


(■iinirh.-r.  ,A.  ,i  H.,  uV 

i;n    I  t:   ii-j 

s;, ......  00  >:■■■  05% 

I'l  isliC-j  (Jow  P.raiid.  60 

I  '  '  05 

S'ai.ir.    BIJ    i:,^  05'.:, 

(C.'-oz.  pkg-.  '^e  more:  S-oz, 
i.i:j.j!iag-<  '-;,  c  moic;  G  C3  lots, 
'..te  less  ) 
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Department  11. 
*A11I]VACE01S  GOOD.S. 

This  DepL.  is  coire'jted  \>y 
Hooper  &  Jennings:  ^ym.  ClulT  Co. 
Miscellaneoua  Flours 

California  Family    5.00 

•  •al.  Bakoi-'s  UJtli^a   S.OO 

r:  -   Flour    5.25 

Meal  —  cor 

<m   .  .  .">.00 

o  micat  ....   5.10. 

lial  v.  .   :,.-^3 

y's   5.60 

•  1    0.50.. 

Quaker  Outs  Co. 

I-  Oats,  36  23   .$3.85 

family    sizc.JOs  r..l.'i 

h  Oals.  36  2s   3.S5 

lyr  Oats,  30  &s   4.75 

*"       family  sine,  20s  ."i.U) 

n  Oats,   20  5s   4.75 

fan-.il}'  sizf.  :;us  .^.IS 
20s    1.10 

^o,    216   3.00 

fr  \)^oat  Uoiries,  S6  2s.  .".'lO 

•  or  Puffed  Rice.  36  2s..  3.00 
:i-r  Y'jllow  or  While  Coni 

il,  3C  Ss   I.IO 

:  OG-O-SEE  CEREAL  CO. 
iJ-Sce,  38  Is,  per  case..  2.sn 
'  orn  Flakes,  36  Is,  case  'Z.H!i 

:o  lots  citlier  2.75 

UKL  MONXE  M11X1>0  CO. 
I>c)  Moutc  Rolled  Oa(n.  wood.  7.25 
Del  Moiite  Rolled  Oats,,  sacks, 

2  UO-It>    6.75 

Alia  Mill's  Rolled  Oats,  •noi.d.  6.75 
Alta  Mills  Rolled  Oats,  sacks. 

.«  fij-Ib    «.25 

IHl  aioutc  V.i.Ilod  Wheal, wood  4.30 
lie!    Moi.te    Kulkd  AVheat,  2 

TC  lb  yacks   3. to 

Case  Ouudii. 

I'cr  case 
isiiiliig  Buckwheat  Flour 

carton?.  tbs  JI.OO 

>  cartons.  3  lbs   4.0" 

cartons.  1^4  lbs  -l.tiM 

•  Flapjack  Flour.   30   2s.;  4.00 
■i-i  or  <Niitty  Uraliis,  20 

tons,  4  Ib.s   3.60 

'  ream  I'laUe  Oals.  36  2s  3.60 

>o-je  Wheal.  "SO   2?4s   3.S.". 

n.  .  arl-ns.  I  -  lb  ....  l.«i> 
ericsiD  Milling  Cu.'b  i'^rei'la. 

Per  Bbi. 
iHl   Un     ','reati>  Rolled 
itj,   JNO   lbs.,    (wood).  ..  .$7.25 


6:75 
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ISO  tbs..  90-lt>  saclts  

l.'iO  Itis  .  -wood  , . . . . 

Pacific  Bland  Roll&d  Oats.lSO 

tbs.  (wood)   

ISu  lbs.,  ao-tb  sacks  

Bohemian  Rolled  Oala,  ■  ISO 

lbs.  (wood)   

180  lbs.,  90-n>  sacks  

t;oloiiial  Pearl  RoHril  Wheal, 

ir.O  lbs.   (7.'.- lb  .sacks>  

Colonial  Uranulalcd  Hominy, 

200    Ib.s  (TVOod,>  

Colonial  Steel  Cut  Uat  Meal. 

200  lbs.  (wo'.di  

Brewster's  Pat.  N.  Y.  Buck  - 

wheat  F!ouv,20V  ll>s(wood> 
Colonial  Pearled  Hominy,  200 

!bs.  (wood)   

Colonial  Neiv  Process  Buck- 
wheat Flour,200  Ibs(\TOod) 
Caau  Ucods. 
Ccloiilal  Ex.    Cream  Rolled 

Oats.  35  2-!b  pkgs  

Colonial  yelf-Raising  Buck- 

'nheat  Flour,  24  S-lb  pkgs 
Pettijohn's  Bieaktast  Gem, 

2-TIi    plcgs.    to  case  

(.\ll  prices  net.) 


MISCEM-ANKOU.S  PACK-IWK 


.  S.26 


75 


CICHKAI,.S. 


Blld   Oals,36  2.S 
doz,  per  dz 


.  Coiiital  Mills 

!       aii  2s   

i  (Jrapo  Nuts,  1  & 

!  UOZ   

i  BreakCast  Gem,  case    3  doe. .  . 

j  Whcatinc,  36        per  case.  . .  . 

!  Oermea,  20  -l-rb.  pkg-s,  per 
cakd   

,  Ciermea,       2-Ib.  plcgs  per 

case   ,  

Flaked  Rice.        i  f   

■  T>i:  Price's  Wlieat  Flalte 

;  Celery  Food  per  case.... 
Becker's  Farina,  24  2s.  caso 
Pillsburj's  Best  C-Aeal  Vllos. 

('roam  of  AVlieal.  ;;G  2's.. 

t'rGspo,  ;!8  ""s   

Snow  Flal?c,  30  2's  

Jlalla  Vita,  St!  X'y-   

Our  Mothers  Mush.  2s.... 

Vwin  Bros.  Mush-  3ii  2s  

H.    H   Robbins,  Cr  iiiiy  Bkfst 

Carnation  Wlieat  Flaltes 

20  5s   


ss 

ABO  Breakfast  Wheat 

t::  s's    5.00 

ABC  Breakfast    Wheal  ^ 

36  2'3    a.co 

Nutro.  9s    2.80 

Wheaton,  Os    6.'20 

Morning  Meal,  per  case   2.80 

Olympic  Wheat  Hearts,  24  .Is  4.75 

Olympic  Wheat  Hearts,. 4.S  2s  4.75 
I'ancaUe  Flour.  21  Is  I 

Cako  Paslrj-,  20  5s.  4.75 
Vancake  Irltturii. 

iMicle  Sam,  36  2s  ,   3.15 

Encore,  36  2s   3  7' 

Gi-ape  Nuls.^No.  22.  per 

B,  O.  Cereals. 

Case 

H-O  Buckwheat,  2  doz.  S-Ib 

pkg-s,  per  case   3.75 

H-O  Pan  Cake  Flonr,  cse.  3.90 
H-O  Oats  .24  2's.  per  C3.  Z.15 

Korn   Kinks.   3'">   2s   2.S5 

Force    4.50 

Fi  eight  paid  on  country  shiw- 
menls  of  H.  O-  goods  up  to  25c 
pjr  cent  on  6  case  lots. 

KAl,STON  MILLS. 
Ralston  ETcakfast  Foo.l 

3.-.    2s    I  .".I I 

Ralston  Barlev  Fo'd,  3H  2s  4.25 
Ralston  Health  Oats.  36  2s  4.50 
Ralston  Hominy  Grits.  36 

2s   4.25 

Ralston  Health  Crisp  36 

2.S   . .  2.75 

Ralston  Select  Bran,  :;J  3s  2.50 
Ralston  Pan  Cake  Flour 

•^j;   .^'j.    ....  3.75 

a  ,„     R;Ilston  "WIiolc  Wheat  Fir 

3.20  . 
3.00 


f3.75 
3. SO 


3.60 
3.60 

1.3:. 

3.25 
3.30 


2.SS 
2.00 


",v.o 
4.tK> 

a.so 

2.80 
2. SO 


i;kimzki>  meat.s  in  OKTONS  l*tT  VV  BY 


all  net 

i-licai.    l'"lour  '.  

:«  heat   Flour  _  ^ . .  . . 

Meal,  While  or  Tello'w... 

Meal,  AVhite  or  Yellow., 

'led    Wheel   .j 

ked  WhPti  I   

:im  Flt'ur   

am  Flour   

!ny,  Jjars-;   .. 

iny,  I,arge   

iuT.  ymal!   

iny.  Small   

Meal.  Granulated  .'.  

Meal,  Granulated   

Cut   Oatni'ia!,   A.   B.  <-. 
I   Cut  Oatmeal, 
1  Barley,  1,  2. 


Cart9!l 


C. 


i  Barley,  1,  2,  3.. 

'  Flour   

Flour  

Flour   

Flour 

Meal   ... . 

Meal   

'    Peas,   Yellow  or 
Peas,    Yellow  oi" 
!e  Wheat   I"Iour. . , 
!e  Wheat  Flour  . 

'■in  Flour   

'iiuleu  Flour   

ii'arina   

Tarina   

lilghtning  Tapioca  .  . . 
Cardinal  CmsUed  Oats 


.  .136-2 

..|20-r, 

..  .l36-i 
.-120-5 

.'.iss-s 

,..120-3 
,...|36- 
20-5 
36-2 
20-5 
136-2 
0-5 
6-2 
0-5 
36-2 
20-5 

20-5 
S6-2 
30-5 
36-2 
20-5 
36-2 

20-, n 


Green 
G  reeii 


20- 
36- 
20 
36 
20' 
36 
20- 

 124- 

Vi'emium!20. 


lbs. 
lbs, 
lbs 
lbs 
lbs 
lbs. 
3  tbs 
lbs. 
lbs. 
tbs. 
lbs. 
lbs. 
lbs. 
lbs. 

ms.i 
lbs,  I 
Ibs.i 

n)s 

tbs. 
lbs. 
lbs. 
lbs. 
tlis. 
lbs. 
lbs. 
lbs. 
tbs. 
lbs. 

fJS. 

tbs. 
tt>. 

lbs. 


Met 

Cast 


i3.06 
4.S5'3t'C 
2.36  lOr 
3.C0I21.C 
3.60ii;:i: 
4.60]3(ri' 

|2-.S5llO.' 
3.90125.' 
3.60  150 
4.6ul30j 

s.eolii- 

4.60130,; 
3.6511;.' 
4. 60131" 
3.75il.v' 
4.S5!30c 
4.75120c 
e.COllO'- 


••I5:.c 

601!:,.' 
60130.: 
50115c 
50(3Uo 
451150 
70|)0c 
.OO'lOc 
S5l25r 
30U5c 
00140c 

.sspisc 

.35|3Cc 
.00|15c 
151  \  • 


■lh8  AdTcja'p 
is  the 
I  ARGE.ST 
L  X  C  L  V  SIVB 

Kol-ill  Groerry 
loVKNAL 

\*e»jl  of 
CillCAGO. 


Flour.    Plain  J4 

Flour,   ^xtra   4. 


<  onl 


Buckwheat 
Buckwhe.it 

Bckwhcs-t  Flour.Ne-.?"  Process 
Bckwhoat  Flour.  Selt-Raiaiiig 

Oucliv  boat  Gruals   

Meal.  Yellow  

MeaJ.  While  

I  "orn  MeaT,  Ex  Crt-am  Yc'ili>>v 
I'ljnt  Meal,  Ex  Cream  White 

"I'lun  Flour   

Cracked  'VYheat  

Knth-e  Wheat  Flour....-  

Farina  

I'laked  Pearl  Win  7- r'..>:  lo-Ib 
Graham  Flour  .  -  . 

Hominy,    largo  •  - 

Hominy,  .vmall   

ilranolaled  Hominy  

Oatmeal,  plain   

Oatmeal,  exii-a  

Oatmeal,  -stesl-'^ 


(•i»l?iiol  Mills. 

r-.  ' 

Kx  Cream  Rid  Oats,  l.«0  Ibs.f. 
Bx    Cream  R'lld  Oats,  ISO  lbs 

Ci'i-Ri.    Slicks    .  .,.   ' 

liolled  Oats.  ISO   lbs  ,  . .  .  ' 

Rid    Otils.  C.Hi-lb.  sks).  ISO  lbs  • 

Ilollsd  Oats.   lSi>-lb.  bhi.s          <■  ■  ■ 

llollcd  Oats.  90-m.  sacks...  5.50 
Pearled  Rid  Wheal  .150  lb  .  .s  1.3u 
I'earled   Rid  Wheal  CS-Ib. 

sack;-.),   l.'O  lbs   3. SO 

Granulated  Homin.v,   bbls.  . .  .  .'7.75 

Pearled  Hominy,  blils   7.25 

No'.v       Process  i>aui«t*nvoc 

l'''li>ur.    bills    , ,   S.23 

S;teel-i^ul  O'ltmeal.  ".V  tlinc) 

"B"'(mcdium),  '"C"  (coarse) 

bb!s   S.2."i 

1  tci".' sf I'V I'al.   New  I'roccss 

r-u.  k  A  i.cat  .Flour,  iibls   s.2.' 

Per  Case 
.s..|f-l^a?sing  Bckwiieat  Flour. 

20  "'i-lb.  pkgs.  ill  cases..  3. SO 
^^■'lr-Raisillg   Bckwiieat  Flour. 

24-3  lb.  pkgs.  in  >."8su.s.  .  .  .  3.sii 
Fiirina.  24  l-lb.  I>k8S  in  <-asfS  1.60 
•tills  K.-I.  Ci-eani  Rid  Oals,  3fi, 

J- lb.    pkirs  in   •■'asos^-  .  3.60 

Pan-Cake  Floiir.SO  2-Ib.  Pkgs 

in  cases   3. SO 

Fariiutceons  Uoods  in  Sacks 

MauufactnretJ  Ii.t  Local 
Mills. 

Per  lou  tbs.  iu  10-lb  sacks 


•J  I 

ual  Groal»  .  .  »  ,10 

Pearl  Grits  .  .                          .  3.i5 

Pearl  B.Trlcy.  ;s,..  i   i.»o 

Pcail  Barley,  No.  2   S.40 

Ptail  Barley,  No.  3   6.40 

.Split  Peas.  YeU..o....w   5.00 

.Split  Peas,  Green   6.00 

Uice    Flour   '7.2(1 

KulKd  Oats,  7-Tb  &  lO.Jfc..   .  4. ,10 

tiye  Flour    3  40 

By.-  Moal    3  20 

Wheat    3.40 

I%arl  B.I  1,  25  and 

5o-Ib.  1    6  40 

Splil  Peas    VtlK  ...  2»  and  50- 

Tb.  boxes    6.00 

Splil  Peas,  Green,  26  and  5u- 

tb.    boxes   5  00 

2.i-!t>.  sacks  deduct  10  cents  i>er 
cwt.  from  price  of  lOs. 

SO- lb.  sacks  deduct  20  cents  per 
cvrt.  from  price  of  loa. 

PASTES 
Imported. 

Crown  Macaroni, 25  Is,  pr  pkK  1- 
"    Spaghetti,    25  Is,  I'r  j>kg  .1? 
"    VernilcelU.  25Js,  pr  pkg  .12 
Imported  Style. 

Beliac    Macaroni.  25  Is,  pr  pks 
••    Spaghetti,  25  Is,  per  pkg  .10 
"    Vermicelli.    25  Is,  pr  pkg  .10 
■•    Alphabet,  25  Is,  pr  pkg.  .  .12 

Wash.  Macaroni,  25  Is.  pr  cse  I. SO 
■■  .Spaghetti,  2513,  pr  cse.  1.3n 
"    Verjnicclll,  25  Is.  pr  CiO  l.tiO 

Ouldcn  £«:{;. 

Macaroni,   48   fes,  per  caso.  .  I  i'> 

Alphabets    1.80 

Spaghetti,  43  lis.  per  caji-..  l  it" 

Vermicoill.    4S    his.   per   case  l.SO 

Noodles,   1^  ■-'.a't.  ■  ■   '  I 

Not  tlK-s, 


oi'  .i-'.sor;eU 
■J.         Extra,  per 
•     1.   Bxfa.   piT  bi.. 

No.  1.  Kxtra.  25  lbs  

Ko.  1,  Extra,  50  tbs.  .  . . 
I.  I'.xtiu.  lOu  li>s.  . 

Uo.val,  2s   

Queen's  Taste.  12  3s..'... 

Sago  and  Tnpioca. 

Pearl  Sago   

I'earl  T»l>ioro   

Flake  Tapioo   

Jliimte.    36- ?i  

Instantaneous,  RO-ls.  .  . 
Instanta|ieou3,    36-*4    .  . 


1.70 
2.20 


PoparliiU'Ht  lo. 
RICE. 

M.  •>.  Brandensteto  A  C'>. 


Japan,  Tycoon.  Fancy  Tablejf' 
"  Rubicon,  extra  fancv  f 
"  M.  J.  B.,Douhlo  Dia- 
mond   

Fancy  Head.  Carolina.  .6.50  T 

Louisiana,  Japan   5  50 

..  iitsKiita  Pent^ue  

T.oiiisiana,  Japan  Bansai  

Halwalian   ■T..2i  5 

China,  No.  1,  per 

dbl  mt  6,374  6. 

China.  Mxd.  dbl  mt..'..4.60  4. 

Patna  Head   7. 

Caro  Head.MJB.  10  --.r      ;'S.  . 
Imp.    .Japan    MJB  40  2  ';-tb  . 
Imp.  Japan   JI.TB.  10  .".-lb.   .  . 
.Tapan  Table  Q'leon.  33  "' 
Japan  Table  tjueon.  IP 

M.  P^Uilpa  *  Co 
Hermosa,  Ex. 
Fiesta.    2  ".i;  .i: 
Kx.    Fanc>  C.i 

Fancy  Carolina   

Hawaiian 


Salsuma  No.  1 
To}  okomo 

Togo   

Hlso   

Mikado   

Texas  Japans 
China  No.  1 
Chiua  t'o  : 


Imp.  .1 


 4.Sa  lo 

 C..5'.  lo 


i, 
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W.  T.  Wellsch  *  Ci> 

"amurai,    La.  Japan  

Jj'iijl.  La.  Jai,',').n  

p'uji  Yama.   l.,:>  .Jai 

W     (circle),     1;..     .73i.  , 


Koiieymuou 
Natural 

Ma:?cot. 

'riliiii  ,  .  ,   :.  i: 

"-Jiiaker  Puffed,  8  doj:  to  oy  nn 

Bepartffieut  18. 

This  Dept.  is  corrected  bv 
.f    n  He^vba-aer  &  C->,;  XillaianL. 
Bendel. 
.\M.'»J<l!VIA 
Greer*  Was&lag  Anijaonln 
First    fi:rc(    -     i     '-  mi  ;  >  "  ■-  ■.), 

ISO  E- 
f'ints,  ^  Cj  - 

Qts,  3  dos  1     '  '  I  f        ^    L  . 
'i  Gal.,  ^2  <ioz  to  cii,  per  flci>i._,-l,;,() 
Greer's  "Toilet  .rlmmoalu 

IJa^'el'l(ier  .?iirl  Vioi'^i 
Pints  (i;  do::  .to  e3>.i:',r>'!  dt  o-.j 

<;»euttal.) 

tis..  2  dos  to  case,  per  dciz-  ,  $  i  v.i 
Qt3.,  1  doz  to  ease,  per  doz..  "  ti5 
%  gals,  1  doz  to  case,  per  doz  4.50 
One-half  case  free  witli  casca; 
one  case  free  with  10  rasf-K. 

Standard  Grade 
Pts,  S  doz  to  case,  per  doz..$  .80  / 
Qts,  Z  doz  ic<  case,  per^dOK..     J. 10  ' 


Oerman  -l^.s'  per  n^.-.t^tf 

Do      1.1      'r-.       -f  '  1  ' 

D°n.-h.;ii,i.-.  . 


26 

PotRStl. 


id  £eal,  i  c!z 
:r'       t'i"'cy.  '' 


27 

J'.iilp.f'-         ,  '  li/jii,  :■()  J(| 

Siii.n  ,s  <  •>. 

C.   oz  '  ' 


.1  UHlijO, 

GoMen 


' ;.  pvijfi  11.. 


SOAPS. 


Mikado. 

LpDO.X. 


-'rrected  \i\ 
inn  &  Beu'lt 


SiUc  Soap 


A.L'. 


Pin. 
Oliv 
?Iot' 

I'ln-r 


■;akes  iu  l:" 
'X  dor..  |ir  .  . 


Wliite  <  • 
l.-arn  lo 
;-piius-  BloKSu 
Bc:iii  Idfa!.. 
.',  Dir   ..r  R.ir.;.- 


of  i 

::0-Iiru!r  'TV 

1.1  oz  -  -  . 
(  Le,sy  5  pci 
Lump,  ]i 
Powdered, 


j-|'<-l.  pr 
i  leikilropf-  .1, 

'  ,    I.N  ' 
I,    I,  II. 


-II..     ,        ......  I  ;     .                      1  1:11 

,M..i  ii:,'..'i.-i.         I'.  ' 

1 :  .ii  I  ir.,    I  III)  :'!>  '   ;  111) 

....    1.  ml 


I"'  ■'  "  '  filO.Tltll.       Iliill  81 

wrpd.gr-J.t.iMi      Ivioiikoy  UraiM.  !■ 

.Wrpil.s;-!-.  )7.;WI  IMniil.:-..-     rii-;,-.,!      f,  i 


:  l.'i  '>!  lviti.iii;)i  t^and  ;-!o;i.|i. 
<;.  Ni  i.i'  Kltclioii  iSaiiil  Sn.-iii 
V./.  lif  '•lull    Rf.i'^iv.  I'lilis  


11. nV  ■      !  ■       i.t-.-    II.  . 


I  ;iii  I.;.!;:.-,  1 1.  ■ 

..  .,1,  ' 1  ll'l,  I  I 
 '■  ,  ■'         •■      I  -I./ 

-"    ■       .  -  -'.    I  .11  X  ,,|  ||,.,nl     I, .,11-  l-;:ir 

1:1        '  III.       II)  I  l)l)-llj  r-aKOS 

  r.O  Tacked  oitiii  "    l-i",   ■  "  l« 

.!.    L'.i.     I  I.    I'/..  .    I  K.  l.;jrM    In  cjisc. 
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The  (ienuii 


I  'riri'.    jioi-    ■  .-I 
Packed  100  barn  lu 
Castile  So 

Notre.  Dame  

AVIiiin  Virgin,  li. 
V,-liit.-,  Conti   .  . 
Mottled,  impoi-lr.l 
Clover  Leaf  Whit'!  .  . . 

Scour!"  j{  Si 
Bou  Am).  3  *z  t...  en, 
Sa  polio,   I.:,   gross  bo 
lijpolio,  tiand.li  grs 
WASKlNti  PON 

C4oia  Dust  ,;;4  S's.  p 

Gold  Dust.  100  10 
ij-.vift's  P^ide,  oz 
.';\-.'iffs  pridt,  -is 
.I.avarlne,  36  1  lb,  t 
Lavarine,  100  t":  pi 
Pearlinr,  100  b  oz 
Babbitt's  1776,  'i  . 
Kleeno,  12  Is .  . 
Kleeno,  24  3s. 
Kleeno,  100  ^2l- 
Peet's  Seatoanj,  ;  1  .; 

100  Ij 

Grandma's  Bornx,  i 
ed  21  33  ... 
60 

One  case,  largi  i^-  . 
r:j;ien,  laXEC  or  .•unall. 

department 
STAECHll 

'I'lils  Dent.  ).:-  corn 
.1.  H.  Nenbauer  *  Co. 

Hnv<^r  CAosH  1"   1.  IT. 

■lu   1  lb 
i.'..rii.    <i>-lt.  - 

NATIOX/U.  >XAR( 
Lily,  Sioux  antl  Ntagi 
Corn,  -fo  l3   


-J.    C.    llnbinKtT  It 

lOlastic  (Fhil  Irii  Urnd) 
Top.s  Corn,   -10  l.s  

Ti^i-.-.  i,iiiiii)  I iiuiii  r.o-lij 


Oin. 

f.;ios3, 

Glo.ss, 
Gloss, 


III  I-, 

>iyue  .Sui  U 
40  Is  

18  l:i  

J:;  lis  

50- lb 


L'urn,    ill  l.".-, 


bo-. 
OhI. 

per  1 


1        -ill...  l  uil- 


Mauufaclurcd  by  — 


B.  T.  BABBITT,  (Inc.)  ITEW  YOEK  CITY. 


ForMvltJI?k.r&'fJpri'.. 

SJ  WiSHTOTOU  ST. 


Tib©  C.  B.  *TENNTO0S  CO.,  Agents,    41    CLAY  STREET.  S.  F. 


sr.- 
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''Has=.  4fi  la,  per  Iti .  -  , 
12  es,  per  Tt .  . 
Mnrdcch'5  OsTveg-j 
ri=T,-egr.   Corn,    4'j  1? 
■  .^7   nios?,         I  ; 

"       1-^  1.: 


I :  I. 


'111. 


I 


CclUiIoid.  liii      -  III   pl  1'^   I  ■ '• 

i;i;i.stic.   .s;iiii'..    i>.-r   •  ■' 

Cliina.  Slfis    I'  l"' 

Dcnartinpiit  19. 
OILS,  PAINTS,  ETC. 

This  Dept.  is  correcled  by 
Whiltier-t'oburn  Co.;  W .  1'.  Toller 
&  Co. 

Coal  on 

TS'ater  White,  bulk  10 '-i 

Water  White,  150  deg  bulk.. 11  ''j 
Special  Water  White,  bulk.  .  .  12 '-_> 

J'earl.  cases.   3   5s  1  J 

Astral,  cases,   2  5s  

St.ir.  c-as:es,   2   d'.s   IT^i 

IOn.  Slaf.  case.'^,  2  5's  iii^i 

Aiyo,   bulk   Ui 

IChi i no.   c:i scs,   2  CiS  

lOnoine,  C.ISOS-.   2   .'is  20'-.. 

GnHoilue  ami  tteuziuc 

Si;  dos-  Gasoline,  bulk  30 

Sii    deg.    Gnsoline,    cases .  .  .  .  .1 7  ' 

Benzine,  bulk   12 

IJonzine,  cases  IT' 

Siijve  Gasoline,   bulk  1.S 

case   2.'} 

Gnsnlinn,   sr.  (leo;-.,  bulk"  ;'.0 

Same,  cases.  2  .'s   2.7  v.j 

j;ei!  i"ri>\vii  Gnsoline,  in  liulli.lS 
llfd  ("I'ONvn  Gasoline,  in  cases, 

:Mulor  Gasoline,  bulk  IS 

Motor  Gasoline,  in  cases.  2  riS.25 
No.  1  Eng'.  Dist.  Iron  Bbls.  or 

Drums   OSii 

No.  1  JSng.  Dist.,  cases,  2  5s.. Hi'- 
Nil.  2  Eng.  Dist.  Iron  Bbls  or 

Drums  ..08 

No.  2,  Ens.  Dist.,  cases,  2  5s.. 15 
V.  M.  &  P.  Naptha,  in  bulk.. 10 
V.  M.  &  P.  Naptha, cases, 2  5s.  17 '.A 

Turpentine. 

Strictly  Pur.e,  cases,   2  5s.... 

"       drums  of  iron  bbls..7i;i; 
liinseed  Oil 

Pure,    raw.    bbls  50 

"       boiled,    in    hols  5  2 

"        ra.w.   case.   2    5s  ".il 

boiled,  case,   2  5s  5S 

Castor  Oil 
Pjkei's  A.\.  cases.  2  5s.  , 
Nfi.  1.  ca.ses  ,2  o's.  .  .  . 

i  oz   


2  5 -sal  tins,  per  gal  

J^ard  on 

Bbl. 

.Strictly    puro   ^5 

Sup.  Win.,  str  7  5 

No.   1   60 

1  oz   

2  oz   

4  oz   

Neatsfoot  on 

Cooper's   SO 

Extra   70 

No.   4.   CO 

liubrlcatin^  Oils 

_  libls 

Star  Cylinder  Oil  lUi 

Columbia  Cylindfi-  40 

Gem  Cylindei-  Oil  

fiuby  C.\  hn.ler  Oil  

Star  Machine   Gil  30 

^.^lar  D.vnamo   Oil  5u 

siar  Sjjindle  Oil  50 

>-.i:ir  Sep'tor  Oil  50 

Red  KnjiiTie  Oil  27 

SfiO  M  Cylinder  45 

FFV    Cvlindei  SO 

.Med.  K^ihy  Kns  ^0 

Ciistor  Maehliie   2.'? 

Auto-Cylinder   (;0 

Gas  Engine   30 


1.30 
.70 

!'jo 

,  2.00 
1.30 

Case 
ftl 

GG 
.45 


.So 


85 

GO 

Case 
G5  I 
65  t 


CO 
S5 
."in 

65 
33 


30 

i  ni.-.n  ;;aia.i  i.ili   .0 

?:.-.     1  '  P 


,.  .70 
.  .  .40 


,1  diii.-iry 

N' ri,  \   .  . 


It. 
75 
4r. 


1)1 


iiiil.i 


.Mm  I  I'.'wii.  Iihls. 


$i.(;o 

1.2U 

l.rtr, 


w  ill  I 
Pi  ii 

Yellow   Oflii''   1.50  l.t;5 

KiiK.    \'en.    j;eil.    bbls.  ..  .1. Oft  1.75 

Bopjirfniont  20. 

This  Dept.  Is  corectcd  by 
rac.  Coast  Bisriiil  Co. 

CADDIES. 

G-Ib.  bo.Ke.'S") 
XXX  Peppermint,  pals. 13  .16 

Tliin    Peppermint   .1i> 

TT  Peppermint  16 

Jliisk,    fluted,    pails....  .Z2 
Cinnamon,   Lonion,  Sassa- 
fras,   Ro.se-  IS 

HidSOt  li-iiit  20 

f 'i  11 1  \  t-rsLi i: ill n  and  lirfs.  .1.5 
PililJiii  i^onv.  iV-  liens..  .17 
Mirl.L.'-el  il'on\'.  .'  rizen^.-es  .  AS 
I'nuMi  T,  T.  I.oz.  -j-i  -'<■> 
Aurora   I.o;:.olt;r->.    2i  I'I.'a-  ■'" 

CoURli  Troiu'hes.  .",-lb  bx  .2.j 
Ea.nle  "\'\'a tots,  J'opper- 

inints   ,^^'inlel■grcen  .  .  .25 

Mixed  i  an<Iy 

(C,ii-IIi  pail.s) 

Plain  MiSi---'.    ni-. 

Kov.a    .Mixed  12 

Crofors'    .\li.\od  In  Vi 

Tankoe   llixert   K"! 

American    ]\[ixod  13 

Fancv  A  Mixed   lo 

Fancy  C.  Ali.xed  14^ 

Frenelt  S.  Mi.\ed   16 

French  No  .1  .Mixed  18 

French   E.xtra   Jli.xed  20 

Lady  ZXIixed   15 

Broken  .Mixed    O'j 

Steam  Pantvork 

Anise  Seed   23 

Aromatic  Cachous  18 

Assorted   Berries  16 

Assortecl    Dragee  14 

Assorted  Imperials  IC 

Assorted  Small   Seeds.... 22 

Bird's    Egss   17 

Boston  Baked  Beans  17 

Burnt    Pe.'innts  IS 

Bnrnc    Almonds  25 

Carawa.y  Seed  .smooth  ....  22 
Cara\Yav   Secrl,   pearled... 22 

Celery    Seed  22 

Cinnamon  Beans  large  red!.') 
Cinnamon  Beans,  imperiallT 
Coriander  Seed,  pearled., 22 
Jellv  Beans,  pa  il.s.-.''12  Vi  H 

Jelly  Bird  s  lOs-jrs  17 

Jelly    Cranberries  17 

Jelly  Limes  17 

Jejly    Kaspberries  17 

Jortion  Almonds,  fine .  .  .  .  4."> 
Jordon  Almonds  .imitation! S 

Licorice  Beans   ; ....  15 

Red    Hots  25 

Rin.?ed   J[a  rides  li> 

Sug-ar  Coaled  Licorice  Tab- 
lets  20 

•Sti.^ar    Almonds  25 

Sugar  Plums  16 

Creaut  GooiIh. 
C5-lt^  boxes) 

Fondans    Cre.ims  14 

Hand   l^iiinoii  20 

Ilciiid  Pioj..^.!,  Willi  nuts  on.... 22 

Frnil    ;;n,;    :i\it    iees  IS 

Cream    T'ciMiermint  20 

Crushed   I'^roit    Bonbons.. 32  ' 
CliocolateM. 
(fi-lb  boxes) 

Chocolate.    pUPai    .  . .'  P' 

Chooolate.  llnnd  Made.. ...2! 
Chocolate  Dip'iod  Bonbons... 21 


CI 

Chocolate  Dipped  Bonbon.i  i 

with    nuts   23 

>"  Chocolate   .Climax  ,30-n> 

pails     18 

Chocolate   Chips  i. ....  28 

Choeolaia  Xnnpareil  Drnps.  .  .  .2i 

Chocolate  Wafers  22 

Chocolate   Cream   'I'd hist .i 

::(!  in  box    I  1  ii 

Fleiif  df  Lis  Mnr.-iliniallows.  i. 
Ph-ur  de  l.l.s  Mar.^huiallvw.s.  .; 

1I>  riii.s  2.< 

Oci-idenlal  M:i rsli nia lli>\vs,  :! 

n>  tins  :J<> 

OiT'Pi'is-  Mar.shmallows, 

Tb  boxes   2."> 

.'\ngel  Fond,  f.-tb  boxes..  .20  i 
Fi-e'iu'h  Nougat.  30  slices 

in  box    1.00 

W'alntit,   Apricot  .Spanish 

Xougat,  .5-lb  boxes  ,1b  2.j 

Snnflrie.t. 

Opera   Carmels   19  1 

Rock  Candy  .white  &  red    .In  I 

Rock  Candy,  brown  16  I 

Licorice  Drops   20  ' 

Licorice  Sticks.  16  to  n> .  .  .2S 
Picorioe  Tablets.  5-lT)  box....  1.25 
'  Licorice  Tablets.  24  .'Sc  bx  .80 
Ijicorice  Penny  Stick.«!,  100 

J  ill  box  ■  

iRuttercup.'s,  5-lb  tin.s  25 

Gnin  GooiIh 

(5-11)  boxes) 
A.  B.  Gum  Drops.  asstd....O 
A.   B.  Gum   Drops  licorice  0 
A.  B.  Gum  l>rops,  ci'j-st'zdll 

•  A.  B.  Bonbons,  j)lain  inbls  7 
.\  .B.  Bonbons,  laiicy,  inbl  7^ 
A.  B.  Bonobns  .fancy,  crjs 

talized.  .'i-lb  boxes  in, 

A.    B.    P'ruit.s  IS 

T^oyal  Gum  Drops  LI 

Goniiino  Gum  Drops.'  hard  2.') 
Jell  J-  Sf|i.iares  .assorted  ...  1 4 

Bijou  Sticks   IS 

Spiced  Jell.v  Drops.  20 

New  Turkish  Figs..  16 

Fip:  Paste  .plain  17 

Fis  Paste,  tricolor  IS 

Chewing  Gnin. 

Single  Box 

Sweet  Heart,  per  box  fiO  : 

Sen-Sen.  20  pieces  00 

Sweet  Heart,  20  pieces..  .60 
Blood  Orana:e.  20  pieces..  .60 
Chiclets,  40  f.o  pkss  1.2.'i  , 

:  Chiclets,  10  10c  pkgs  SO  j 

Newton's  Pepsin,  20  plcgs  <«0  ; 

Fearlo,  40  5c  paekase   1.00  , 

Department  21. 
CBICKEES. 

Animals  12  Vi 

.■Vnimals  Iced   15 

.\ssorted   12 

Assorted  Extra  14 

Assorted  12 

^  Assorted  Kxtra   C.  .14 

.\utonioblles   '  12 

.Vssorted  Fingers   15 

J3oslon   00 

Buiier.s,  Temjdar  09 

Chamiiions  I'O 

Chocolate  Wafer   IS 

Coco  TaO'y   15 

Cocoanut   15 

Currant  Cakes  12  Vi 

:    Cornhills   11 

Cherry  ITarshmallow  l.S 

Cracker  Meal  06 

Cracknel,  plain  22 

Creole  Belle   16  : 

Dainty  Chip  14 

D.'iinty  .\rar.'!hmalIow  ,  IB 

Disesliso.'i   '.  On 

,    Ess  Jumble   14 

'    Fig  Bar    .14 

Fruit.   rc»d    .15 

Fruit    Biscuit   14 

Fine  and  Dandy   IS 

Fruit   Sultanas   M 

Golden  Cre^m   15 

Graham  Goina  "'' 

Cln.uer  Cal;e    i  - 

Gincer  Nut  11 

Graham   10 

IllRh   Ti»a  13 

ll.iney  Ci.mh.  Iced   14 

Honey,  Fi^wied  14 


Tcefl  C-w*»t»  .  .14 

Iced  Squares  '  « 

Jennie  Und  .  .  '  : 

I.emon  Snap  i  t 

I. a  GiaTid  I  1 

1  .emcn  Blseui i  :  • 

l.rifii.ii  Warc-r  « 

i.iin.-  Kevi't  ■* 

l.imeli  Barii'iui  t  « 

l.iiiioli,  t>al;laiiit  ' 
I.IIIK  h.  Cj.'il 

.Miilillol-   

M.-ir:<hiiiul|i>(v,  W.'iliiiil 

NtiMiaes   

Nhii:ir«,    No.    1  ii 

Oraiisre  Wafer  14 

Oysleretls   O.-f 

'.  l»ilot  Bread  .  .  .  .(i4 

rr.Mzel    .Ill 

I'npiilar.  Mixed  12  H 

I'ionics   07 

Pilot.  Extra   05 

Freizelletts   \'  .11 

Pineapple  DeliRlit   16 

Red  Cross  Oyster  OS 

Salien  .Snowllake  14 

Snoivllake   14 

Seed  Cake   13 

.Salted  Fingrer.'j  10 

Snowball   10 

Saloon    Pilot   n' 

Snerar  Cookies  12 

r.oda   «iHi 

Soda.  Exlr.-i   07 

Sodu.   Saloon   07 

Soda  No.  1  (5c  seller)  <I<>z  .'.n 
Soda  -No.-  2  (Ulc  seller)  ..  .'i'- 
Soda  No.  3  (25c  seller)..  .20 

Soda   OSH 

Soila  Exlr.a   07 

Strawberr.v  Wafer  14 

Star  Butter   "  i 

Vanilla  Biscuit   H 

Vanilla    Snap   1 - 

Wafer.'.  ARsorlPil   1 1'. 

Walnu(.«.   SIar.":liinallow    ..  .Iii 

'Your  Sweets  1« 

Zepliyr    Pilot   09 

Eiitr  Four  Snaps,  doz  .lO 

Railroad  Lunch,  doz  1.00 

Gingerette-l,emoneit«.  dor  .50 
Chocoletts-Str'wl.'ryetts.di  .r.o 
Banquet  I..«iKh  (cart^nsi.  .15 
Banquet  L,unch,  2-m^tins  ."(> 
Saline  Sno\\flake.  2-re  tins  .Sii 
Grahams,  J-rb  cartons,  doz  l.ftO 
Del  Mont*  I'ea  (carton)  dz  .75 
»Vater   r:  <4 

Department  K. 

FANCV  GROCERIES. 

This  Dept.  Is  corerted  hjr 
IVellmao,  I'cc-k  &  Co. 
Wellman.  I>cck  &  Co.:  Haas  Bros. 

Boiiillion  CiiiMalrx. 
.4n^f»r's,    11'   cai>s\ilf.<   in  tins 
>»r  doz  boxes    3  0» 

BKKF  EXTRACT 

"Kex,"  2  tiz  per  il  .'    4  ii 

4  oz  •■  .11 
8  oz    "  i  : 

"    Ifi     oz  ■■        ■  ;  M, 

Marshair.i  2  oz,   per   doz....  2.i>i 

4  oz..  per  doz   4.75 

Llebls's  2  oz.  32  1 2s  t<i  05.  ds  4.50 
4  OZ.16  12s  to  ca    "  R.40 
"        S  OZ.  S  12s  to  cs,     "  15.90 
"      Ifi  OZ.  4  6s  to  cs.    "  :».7.T 

LIbhy's.  2  OZ.  per  dos   4  4o 

4    oz.    •■    ••    S.rtO 

8  OS.   ••   ••   i4.oq 

•'    16  oz.    ••   "   :«.oo 

Caper*. 

Capotes.  1  d  in  case. ..  .1.00  1 

.N'onpareil.   small    1  " 

.N'nnpareil.  l.irRO    2  .5 

Nonpareil,  lniperl.il  qls.  li> 

.  2   litre. ..        '.''•  "0 
"  .    4     ••     ...         37  50 


Tli(>  .VU^nrnfe 
has  the 
Larse«it  f  ircnI:i(ion 
of 

Anv  Trade  Paper  on  flic 
Pacific  Toast. 


26 


■        THE    RETAIIJ    GROCERS'  ADVOCATE 


SI 


eHOCOI.ATES. 
Baifet's, 

rA|el«tor>3-d  ^u^rant^n  under  Nutlolial 
f*uru  Foo4l  L^W3  is  Serial  No.  90  , 


Bom  ij-=i_' 


IVl  :i 


•  liutiiey. 

ji >('  < ;  11- \' 


'S 

COCOA 


Mnlt'fi  l.nllHil, 


Mi 


.•I 


Ih 


r.l,  '.1..?, 


48  HiSHEST  AWARDS 

J?'s^ »    IM  EUROPE  AMD  AMERICA 


(CUbUthcd  1780) 
DORCHESTER,  MASG. 

Per  Lb. 

I*rT.mitim  Ko.  1  Chocolate.  12  and  25  ib. 

boxen   

Vunilia  Cliocoli-tf,.  (I  and  12  ]1>.  bi.xt-;; 

Ocniijn  Swiret.  G  and  )2  lb. 

lir,-al;';j.t  Cocoa.  >5   )u.  un.s,  plain.  C  lb. 


lli»ul:rj':t  r(«-ol.  }i  !b.  tins.  12  1b,  bo.tes 
Cratlitd  n.v.a.  '4  lb.  PKS..  12  lb.  b^'M.-, 
Curaoi:.  Sv^eet  Chocolate.  G  lb.  Ixjxijcs  . 
iiolubtc  Ciiocolilc  (liot  or  cold  soda),  1  Ibu 
r.jm  ...   


derman  Sweet,  C-H)  bnxe.s  %s 

ami    1 ;  .s   25 

Kaglf.   11   Is  25 

Ti«'iiiii!iii.   1  _'   l.s   n  i  Vj 

V;i  ]ii  I  l.i.    I  J   44 

l'..W.I.Mctl.      'is.     V-S.     lM     U'  111 
I...V,.,.;   

•Sijltjert  ti)  (iuanlity  disrt.niiuu. 
niiiratlelli'H.    In  paper. 
KoRlc.    24  1-lb  


J'iK'O.'W'irr. 
H;lk.rs. 

rnlfpv's  Pririeil   .Snow.  14 

Jihis.    ILM;    lt,s  in 

Biuzil  slir'di'd  in-  'I'alilf  'I'alk. 
liiiiK  llii-.'ad.   I'll  ill   pails   111. 14 
l.no-lh    libis,    iier    111.  13 
Table  Talk  in  pai  r  liin.-jil  h-.s. 
oa.se.s  of  XU'h,   UOVi'.s  or  TtU 

and  15  I's  "1415 

Schepp'H. 
Rlirefldpil   1-tli   plc)^s.   per  TT1..2;! 

'  ;   II.   I>ail.   [>,■[■  )h  .  .  ;i4 
'4  -111    pail.    ]ir-r-   111.  .L'.''. 
"  12    5(;    IjKk-'^  4  T  ' '. 

Diinliain'H. 

.'ibrpfirlefl,  l-lb  ppr.  per  lTi...27 
-lb  ppr.  per  lb  .  .  2S 
"  Vi-lh  pk.sff.  per  lb.  2:1 

rOFl  KK  .miKSTITHTE.^. 
I'osliiin  fcrcal. 
\'.>    1.  ■-  <lz.  sail  iiUu.!..  lii'i-  1 
::.  •'!  t\7..  irjv  pl.fs.  i«T        ■  •:. 

.N".   II.   1   Hx.    Irtf  |il;;;y.    p.-r  .1/.   -'  V;. 
ICVArOlt.ATIOl)  .Mll.KS. 

BORDEN'S 

MTr.K  CO. 
All  liorrtcu'.s  Bi'.'indM  Oiiarnnleed. 


lOasle,  12  1 
Kai^,  12  ' 
10a  iPi,  12 

< 'r'esnent,  r>, 
Cre.si'ont.  11 

.Swell. 
<'al.  .Sw.-it. 
Monarcli,  1: 
Mon:iiH  li 
Monarch 
.=;iar.  24 
.'ilar,  12 


-111  

-II)  

;  I  o  111 .  .  . 

G  to  lb . 
.   I'l  to   Ih  . 


f . 


Bromangelun. 

31 

i.'4lrait;lit  and  a.ssoil,,!  Ibnni-:;: 
ria.splipiT.v,  l.enioii.  .si  l  au  h.-n  .^ . 
iiiaiino.    clierr.v.  Cboeolatc). 

l^aiBo,    2   rtoz,    per  doz   1.20 

yinall.       doz,  .slrai.nht  or  as- 

.«iorted,   jier  doz  00 

Silver  White  Ke.vslone.  per  dz  1.00 

Minute,   per  doz    1.00 

K'nux'.s.    jifr   doz   T.J'i 

K'liox'.s  ])er  gro.s.s  15.00 

Knox,    Ai-idulated,    per   doz..  1.20 

l-'ox'.s,  pel-  doz   1,1.'', 

K  eek'.s,    per    doz   |  10 

PIVDioulb    llork    |,;'(i 

I  I   dnz    l  i>','  w  il  h  :;  ,loz  t 

:-b.-;   .Of, 

<;iiiK«-r  < 'oiilVflioiiN. 
("liiiKi.  per  I  aso  (it  (i  .-^lono 

Jar.s    y.r.n 

('liiiia.     ('hviiMMig'  .small 

si  lilic  lint s,  per  (lilZ  

f -rv.st.allizial    fjlar.',  i/:.-lli. 

I  in.  |i.-i-  (1.1/..  ;   L:.r,l» 

Dl4ips, 

x.)  I.      III.  :;o-iii  box.  lb  :io 

No.   1,   1    111,  .•Kl-lb   box.   lb  2,0 

T.e.s.s   tlian    .'lO-Ib    bo.xes  21 

.liinkel  Tablets. 


12,    1  -  111  . 
1.'.  II 

1-lb  

1-lb  

Oroiind. 


.27 

.131 

.20 


In  tins. 


niiir.ordelli-s.    12    1-lb  2S> 

24    l-P)    tins  ....2S 

00  1-lb    tins    ....  27 

(iO    3-lb    tin.s  26 

.20  3-lb  tins   20 

(.0  10-lb  tins  251 

1  35-11,    tins    ....  25 
Tn  d.-*li\-ery  cases. 

nhiraididlis.   I'.o   3-11.1  tins....2G 

Vcnard's,  24  1-lb   tins  21 

Venard's.  20  3-lb  tins  20 

Miner's,  12  1-lb  tins  23' 

Miner's,    24    l-lb    tins  23 

Miner's,    20    3-lb    tins  22 


COCOAS. 
Baker's  BUfst,  M:s,  Is  and  5s 
■Van   Ilonlen's,    '4  s  and  V^s. 

'i/an  Hoiiten's,  Is  

nnval    Diil.li.    12  Vis:  

Ko.yal   Dulcli.    12  Is  

Fpp's,  14  U'S  

Fry'.s,    12  </L-s  

TV  ebb's,  C  Vis  

I  .awncv'fi,  0  '/•;  s  

niiir.irdelli's  Bktsl.   r,  Vis.. 

Rla'sl.     12  'js.. 

Iiiiin  i.    0  \-  12    '  . 

'***ner'«  Bkfst.  i;  ',s   

■••luei-'fe  Blil'st,   i;  I  '.s  

Van  Wmoen'o  Dntrn.  l-ib.. 
Van  Rn:iri»n'«  Dnteii.  Vi-l'b-- 
Van    lOniden's   rnit.'li.  VL-'b 

Cereal  <'<>t1Vc. 
Po.slum,  24   V'-'-.   I' i''-^^-  • 
•OBtum,  3(i  l.s,  per  doK,,, 


,42 
,83 
,S0 
.77 
.00 
.38 
.30 
.23 
.37 

,4nv 

.40 


Condeusea  Milk,  4  doz,,..  G.80 
I'ioueer  Craiid — 

Evaporated  Milk  (Unsweetened) 

Tall  Cans,  4  doz   4.2.') 

Small  .Size,  4  doz   .''.OO 

Cballeiige    4.05 

Floral    4.50 

Rose    4.75 

Borden's  Mulled  Milk. 

Trial  size,  pe  rdoz  90 

.Small   Size    4.00 

l.,arse   ize    S.OO 

Hospital    Size  33.00 

Alpine  Milk. 

20-oz..  1   to  5  case   4.05 

20-oz.,  5  to  10  case   4.00 

20-oz.,  10  to  25  case   3.95 

20-oz,  2ii  to  50  case  

20-oz,    50    cases   or  more.... 

S-oz.   00  to  case  

Oal.,  C  to  case  

Carnation  Milk. 

20-oz,   1   lo  4   r-nnf   4,05 

2II-OZ.    5    I  .1    :i   .  .    1 .1111 

2  0-oz. 
20-OZ. 
Gal. 


1  .1    I..    ;  I   

2.'.    to    III  ca.'^L'  

G  to  case.  10(;  less. 
Miscellaneous. 
St.  riini  l.^s.   I  iloz  in  ,MS(V  .  .  . 

St.   rhorl.'S,    ,"i  I. lis  

.ler.^c^'.   4   .l.)z.    1..T  .^'s.'  

I.il.v  

IliKblan.l   

Pet.   Fam.,  4  doz  lo  case.... 

Kaliy  I'pt,  G  doz  to  case  

Col  lolene, 
Sinerle  cs.  5  cs,  10  cs. 
iHni.Mll     .  .  .  .T,:'5        7  1  5     7,1  0 
M.  iJhnn   .  .  .7,25        7.15     7. 1 II 
l.aruu   7.25        7.15    7.1  0 


1  V'i   doz  in  ,  contain.'i'.   per  dz  .SO 

Ijeinon  Siigrar. 

Gilt  Edge,  24Vi.«,  per  doz..  1.37Vi 
Gilt  Edge,  24  I's,  per  doz.  .  1.85 

Unie  .luice. 
Tahita,  24  ,"!  oz,  per  doz....  $1.25 
Tahita,  short  measure,  IG-oz.  1.50 
Tahita,   full   measure,  32-OZ..2.50 

Tahita,    bulk,    gal   1,00 

Olives. 
Bottled. 
Queen  Olives,  10  oz,  oval.pts, 

2  doz    3.00 

Fluted  Stuffed  Olives,   5  oz., 

fi  doz    1.10 

10  oz.,  oval  olives,  pts,  2  dz  2.50 
ilaby  Pimolas,  10  oz..  2  doz.  .  3.G5 

L'aby  Pimolas.  24  l.xs   6.25 

Manzanilla,  S  oz,  4  doz....  1.25 
Manzanilla.  5  oz,  4  doz....  1.10 
American  Hipe,  pts,  tin,  2  dz  2.25 
American  Ripe,  Cjts,  2  doz...  3.75 
Old  Mission  Ripe,  pts,  4  doz.  l.KO 
Old  Mission  Ripe.  qts.  2  doz.  3.25 
While  I.iibel,  ."i-oz,,  iManz.unillaN. 

Pel'  doz 

5-oz.,    ManzanilKa   1.30 

V-oz..  Queen    l.,S5 

10  oz..  Queen   2.35 


i6 

14  oz ,  Queen   

22  oz  ,  Quetn  

1,     oz  ,  Que^ii   

1.4  oz  ,  Quee-lJ  

!.    o2  ,  ,.':iorfVd   

1 1:  ..i  ,  ;:iiir(.-d  

Olivfl  Oil. 

1  doz  (|l'i  (Palifonila)  per  d; 
■'  d.,z  pl:i.  (faliforula)  per  di 
4  doz  .  ■.  plsu'Lillfornla)  pr  d: 
<  'a  11.111    r  ins.        "       each  .... 

I,   |i  ■alifornia  )  each  .... 
Nioelle  Brimd. 

4  doz   %   pts,  case  

2  doz  pis,  case  

1  doz  22  oz.,  case  

1  doz  qls,  cas«  

Old  Mi8siou. 

1  doz  qts  ,  case  

2  doz  pts.,  case  

2  doz  Vi  pis  

<irogrun's  I'urily  Olive  Oil 
Qts.,  G  lo  gal,  12  lo  cs,  pr  c.^. 
PIS.,  12  lo  gal,  24  to  cs,  pr  cs.  . 
Vi  pis..  24  to  gal,  4S  to  cs.  pr  cs 
Gal.  Gnn,  S  tf>  case,  per  can. 
G.-il  Can,  12  to  ease,  )ii-  i  :iii 
Al  n.shrnuiuH. 

I.e  Court,  100  to  case  

l<a  Porresl,  100  lo  cs  

liolel.  100  (o  case  

l''aMi-y    .stuffed,  pts  

Peanut  Butter. 

Heron's  2  doz  to  cs,  jier  doz 


Imperial,  2  fl5!,  N<>.  -H.-glass.dz 
2  dz,    No.  Vi, glass,  dz 
"        1    dz.  No.  1,  glass,  dz 
Peels. 

Citron,  25-th  bo.^c  

<;ilron,  10-lb  box  

l.emon,  25-lb  box  

I.emon,    lO-lb  box  

orange,   2  5-Ib  box  

Granye,  10-lb  box  

Plum  PuddluK- 

Carl  Ice,    Individual,   doz  ) 

No.    1,  doz  

"       No.  2,  doz  

No.  3,  doz.   

O,  &  D.,  Is,  2  doz  to  cs,  dz.  . 

2s,  12  to  cs,  doz,  . 
"        S's,  6  to  case,  doz.. 
"       4's,  6  to  case,  doz,  , 
K.  &  R.,  Individual,  doz..., 

I's,    per  doz  

"       2's,   per  doz  

"       S's,  per  doz  

Salad  DressinK- 

DiirUee,  small,  2  dz,  per  doz. . 
"  large,  1  doz,  pr  doz 
"      picnic  size,  4  dz,  pr  dz 

My  Wife's,  1  doz,  iC-oz.  case 


HOOPER  &  JENNINGS 

Importers  and    Wholesale  Grocefs 
Teas,  Coffees,  Drisd  Fruits,  Provisions,  Cigars  and  Tobaccos 
462-468  Bryant  St.,  bet  2nd  and  3rd  Sts. 

Telephone  Temporary  674  San  Francisco 
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Oepartiueut  28.  ^ 
PICKLES,  VliMi{;AK,    KELlSHliS,  ETC. 

rbi«  Ueimrduent  in  furrctlec)  cucli  week  by  tba  I'acifle  Viuesar 
I'ickle  Works. 
I'lCKLES  IN  UULK 
CulUoruiii  Uuuie  Ursiiiil 

Sour  fi\T*et 


ijiiifm  lily  AsfurlfU  \ty  li;uia  and  Count 

,bi'  ■ 

Iibl 

'.i 

bbl 

M  iia  r  a  ri  lo'jil.  - 

1. 

10  sal. 

SpeciiU    Sniail    (ilierUius  | 

1 

21 

00 

12 

.5« 

V.'  1)I>1.  COOO.  i.|   bbl  3000  1 
iSiicciiil  Siiiilll  .Mixed  I 

1 

1 

24 

00 

12 

.50 

Same  count 
Cilirrkiiis  { 

1 

21 

00 

11 

.  00 

h  bll    4000.  Vi  bbl.  UOOO 
Mixcil  I 

1 

21 

00 

11 

.00 

Samo  count  | 
Special  !Sui:4il  Mrdiiiiii  Pirkles  | 

l:; 

0  0 

1 

1  T 

00 

IS 

00 

•J 

.50 

Mil.-;.   :I0(MI.         libl.-;.  laOO 
S|)C<.-iiil   .Sluaii   !\Jeflitiiii    :Mi\p(l  | 

i;! 

00 

1 

1  V 

00 

18 

00 

;i 

.59 

,                        Saiiio  count  1 
Sinnr.  Mediiiiii  rickk-^i  I 

l:; 

00 

1 

50 

10 

00 

.50 

•i  l.tiLs.  20UO.   'i  bbl.s.  lOOO  I 
!<iiirU  Modiuin  Mixed  | 

12 

00 

1 

1  «• 

50 

IG 

00 

s 

.50 

Saiiiu    sine   ■  i 
(liow  CIlow  1 

1 

t 

1.') 

00 

.s 

.00 

bbl 


.50 


Paclcagel    Bbl    1    Hbl     |  ',i  bbl  |  U  bbl  |  '  ■  bbl 
Count!    LSOO     I    1500     |     1200  |     600     |  luo'i 
I»1M>S  I     15.00  I  ~14. 00  I     10.00  r  6.00       v. 50  i 

Jiiiiibo"  lYills."-— btjl..^  1  J.OO:  ijlj'bl..  SH.OO  :  'j  bbl.,  S5.6o.' 

C'aliforniii  Home  Brand, 
(ioiir  tiud  fxect,  (I'luin  ur  Mi.icd).  Geriuau  Dill,  Chow  Cliow  and 

Oioiiim 


Nol 

Siiil 

.\"o2 
lldii 

Xolj 
I'l-S 

IJills 

Swt 
Mid 
gets  ! 

Sn'oet 

Gher- 
liin; 

C  ho  «■ 
Chow 

Pearl 
Onions 

l;ani:ls.  5(1  C; 
^,■1  BaiTflf, 

Is. 
G: 

Is.  . 

;:  N 

i:  0.3:1 

?0.2;s 
.;:n 

$0.2S 

S0.60  ~ 

$0.53""" 

 l.$0.SO 

 !  ..v-J 

'i.  n-ancls  10 

Gi 

is  . 

1 " 

 " 

McgH.  10  Gyls 

.  1 : 

.:;  1 

  ..sr. 

.  1  1 

1  1 

  .xs 

rail.",    5  aal.=:. 

1     .  Tt 

.1 1 

 ;  .s.s 

1'ail.j,  -J  uals.  . 
i'Mib^   1  K-al.  .  . 
S,I  hfii!^.  lUs,  S 
S.i  Kr^-s.  5*  -1 
.Sd  kf-sa*  :!->».  2 1 

Is.  . 
aks. 

1  .5.- 

1  .0.-, 
1  :;.5n 
!  1.:.-. 

'.'nil 

]  .i;.;. 

1.15 

:  HI) 

i  .  III! 

.t.5 

.50 
2.7  5 
1.-50 
1.00 

.  ,S  5 
5  50 
3.00 

.7U 
..so 
5.00 
2.75 
4. GO 

.G0|  1.00 
.701  1.10 

2. no!  :;.75 

1.50  2.25 

"CKNT.\tR  Bn.\XD" 
tiiMU,  (Plain  or  Mixed),  <ieriii:iii  Dill,  t'liow  Cbow  and  Onioni« 

Midgets  Small  Medium  .Selecfd  Dills  CIiow  Onioii!i 


Nol 
smi 

U-on 

Xo2lIrs 
Mdn  1  iilcL 

Ger 
man 
Uils 

hi-        .  C 

0  c    ~  .2 

65  0  c 

Hari'ls,  .^0  Kals   

.  .  .|.f0..-i3!,$0.nol.$0.25 

$0.25 

.$d.32!$0.'25 

Vj  Barrels.  32  sal.s  

.321  .27 

.27 

.3tl  .27 

...|  .:!7 

.311  .29 

.2!. 

.3G|  .2!) 

.K«'g:.'=.  10  sal.s   

.  .|  .ss 

.36  .31 

.S»\  .31 

Ivogn.  sal.s   

...1  .41 

.    .SS\  .33 

■^l 

.401  .33 

I'ails.   2  sn[!i   

...|  .51 

.4  m  

.35 

.50|  .40 

rall.«.   1  sal   

Al 

.571  

.45 

.col  .50 

Stand  Ki.'ss.  1       0  ->;als... 

3.0O|  l.«0 

2.501 

3.20j  2.50 

Slaifd  Kos.s,  5.-i,  1  !,-;ils.... 

'.'.'.\ 

1.50!  ..so 

1.351 

l.GOl  1.2  5 

••-Maiul  Kog.-!.  :ls.       .  j;,i|s,  . 

.  .  .1  1.15 

l.di''  .711 

, !'  l> ' 

1.10!  l-O" 

F'al.  Top — Riiali.=!h  or  Ocla^^on 

in  1 

I'l.  i 

I't. 

Qt. 

Gclti'kiiis  Sour   

1    l.::5  1 

1 

GO  I 

2.30 

4.50 

MiNf.l  I'li-.UI.^f!   

1    ].:;5  1 

1 

GO  1 

2.. 30 

4.50 

Glinw  ('how   

1     I,:i5  1 

1 

GO  1 

■2.30 

U.50 

r«v)rl  iiniMii.<;    

00  i 

Swpof  (! Iicvltin,"?   

!  ]■--  ' 

1 

00  1 

5  0  0 

Swppt  At.vd  ricUlcs  

1 

30  t 

II 

5.011 

,    1...,  ^ 

1 

5.00 

CICNTAIK  lil{.\ND 


■  1 

Pt.s. 

I  -Qts. 

Gal! 

Gal. 

rC 

\  \!t. 

GiM'rkins   

.:':.{' 

1.20" 

ri.75 

3.00  r 

3.00^1 

To  1 

■i.7.5" 

3.00 

Aliv'ti  I'icklc."!  . 



1.20 

1  1.75 

3.00  1 

5.00  1  1 

20  I 

1.75 

3  110 

<  'Iliw    (  'how    .  . . 

1.211 

:  1.75 

3.00  1 

5.00  1  1 

20  i 

1.75 

3.00 

I'icalilli   

i.;ii 

:  1  75 

■3.00  1 

5.00  1  1 

20  1 

3.00 

Mfsii  an  H.  t  .  .  . 

1,20 

1,75 

3.00  1 

5.V0  1  1 

20  1 

3.110 

I'al.  (.>ni<iiis  

1,211 

t.  1.T5 

3.00  1 

5.00  1  1 

2  0  1 

i;t5 

3.00 

■  111  I ; bis 
"b  fi.) 


.  poi 

Pt. 


do-/.  I 
I  Qt. 


I'^l.  I'toiuo  Brand.!  1.33  ]*2.2a  !  3.25  11 

 !  I  |  | 

yiyi'0'.   I    .!»0  i  t.K5  (  2.75  ||_ 

•C.i^case  (rt-a  witb  live. 


.rugs,  pi-r  .Iiig  lU'Caf;-  'riuJf 
i  Gl  |1  G  H 1 .  2  G  a  I . ;  i  Scr .  t  J)<  l-'"t  t  Ji 
.70  t  l.'OO' 

.50  I     .H-,  l.I.KO  II  I  .GH 

.Oil 


I  -oo  ! 


1.00 
I.GO  II 

1.20  li 


I 


i9 


Xouialo  C'liUiip — la  Hnlk. 


Cal.  lloui«  liratiU. 

Sunrise   

Sunset   


Bbl.    M  r.M.  Vi  Bbl.    10  tiL  &  Gl..  tst'ndard  kcs« 
50  Gl.    32  01.     16  Gl.    Kec  _l\eg_  10>      !>  n  .T- 
.70~|  i;.50"r^'7i3 
.60  I  4.50 
.50  I  3.75 


;.f>v 
2  00 


Gal.  Home  Brand 
Worcestershire  .  . 
Clicstorshire   


I  .ao  I  .GO  I  .65  I  .6« 
I  .45  I  .50  I  .5.i  I  .i» 
1     .35  !     .1(1  I     .45  I  .IS 

T.\ni,i:  s.\i<;e. 

la  lilaso. 

Tn  JUKK 

I'-  I'tsj  l»t!i.""l  Qls.  ll'jOall  1  Gall 

 I  2.ob~r3.oo  !  4.00  'I  '.TsTi.;; 

 I  1.00  I  2.00  i  3.0U  II    .&3  I  1.00 

 I    .75  I  1.5(1  I  2  .'5  (I    .35  I  .60 

Table  Siiiioe  in  Bulk. 
I  Bbis  i';bbl»|     blill  10  G  I  0  G^l^  akandaril^KoKH 
\'>0~G  I  32  G  I'lG  G  j'  KeS  il  Keff  I    id'aT'  6'b  I  3' 


2  Ual 

:.:3 
2.0U 
i.::o 


Cal.  Home  Band. 
Worcestershire  .. 
Cliestcrshire   


I 

.80  1 

•?:  j "'  •?*  j 

.8S 

7.00 

1 

3. so  1  30>l 

.  55  1 

.61  1 

.63 

5.00 

2  50  i  2  OU 

roliiiiieroial  U  iiic 


vixi;g.\i: 

<  Idvr.  .Mall  or  iSiiiril  Vinricar 
Jr.  I  50  Gr.  I  60  Or.  j  TO  Or.  1  80  ' 


Barrels   

'i    Barrels    .  . 
V;    Barrcl.s    .  . 
10  Gal.  Kegs 
S  Gal.  Kegs  .  . 
5  Gal.  Kegs  . 

4  Gal.   Kegs  . 

5  Gal.  Kvgs  . 


It 

.16  1 

.17 

.18 

16 

.l.S  1 

.19 

.20 

IS 

.20  1 

.21 

20 

.24 

20 
'2 '2 

^  i 
.21  ! 

1 

!23 

.21 

HIGH  «.i:.\DK  MNtGAj:^ 


California  White  Wine  A'im-^iar  

California  Ucd  Wine  Vinegar  

.\|i1)lo  .luico  Viii'.car   

California  Ifomo  Brand  Pure  I'icklliig  VliiCfc-ar.  . . 
Cases  of  one  dozeri  uart.s   /  


Barrel!. 
...  .30 
. . .  .30 


M  Bl.l- 


2.0(1 


KKLISUUS  .\M»  CONDIMIiXTS. 
.M  ihci'llaiieoiiii. 


I'l 


I  6  OK  I  '..  IV 

Tomato   I'hutne.v  |  1/J5  |  I  75  ,  ■•511 

Chili    Sauce   {'^^     j';.-,  | 

Salad  Dresslne  j  j.-.j  j  1.73  j  o  jq 

California  llniiie  Brand 


Sweet  Relish  

Ea.-st  India  Relish. 
Ked  Hot   


i  1  DZ 

Via 

.00 

2.75 

2.7s 

2.00 

2.7S 

1.(111 


110 


,7ii 
.00 


Salud  Oil. 

Tierces,  about  50  gal.,  gal. 
1  gal.  tins,  10  to  ease.  gal... 
5  gal.  tins,  1  to  case.  gul... 
\'j  gal.  till.*!,  20  to  case.  gal. 
(Jnart  boltlo.s.  12  to  case.  do/.  2.75 
I'l  TJollles,  24  to  case.  doz.  .  1.50 
'/s  pt.  bot.,  36  case,  doz  

Saratoga  Chilis. 

n.ess  5  per  cent.) 

lUilk.  15-ll>  box    3  GO 

Cartons.  G-oz,.  21  in  case,  dois  1.30 

S.\l>T. 

Cal  .Table  &  Dairy.  73  2's.  GO 
2',i"M.  50  30  5's,  1;  lo  s 
ami  .s  2 lis.  unr  bale  

Do  jO-lb  bags,  ton  I 

L>e»li«'K  Sieriii/.rd,  76  SO 
3  s,  40  4  s.  3»  fa.  15  lOs, 
aiifl  s  20s.  iicr  bale'  

Do,  50- lb  bags.  tun.  ii 

Leslie's.  50s  2 

l.Tijitd  Uvcrpoul.  ios.  loll.. ..2 

lOits.   ton  I 

"  "        200s.   Ii>ii.  ...  I 

(.iciiuine  Wcrriiigloii.5os.pr  lon2 
II.  K.  II.  l.ireriMiol. 

Bales  ot  75.  "s,  per  bale  ... 

I'.iilvji  of  5ii  3'.s.  11)  4's.  311  5'k, 
15   10s.  X  20s.  per  bale.  .  .  . 

Bugii.  50s.  per  ton  

SVnrvr»trT. 

Wnrcesler  l>airy.libl  320  lbs  (5 
libl.i.  5.251  

Worcester  Dairy,  bbl  320  lb?. 
3  0  bbls   

AVoicc.^ter  Table,  110  2».  100 
I  lihl  5 

3s    anil    GO    Ty:t   5.75 

Woieesli-r  T>il>le.  3»     1  u,>*  5.5u 
Wurccslcr  Tabic,  50 lb  aaclia. 


Irish  I.ineii  

Koik  Sail. 
Ifair-Gruuiiil.   IwO-tb  ska.  1 
"       50».  ton... 
Si..vk,    loo-lli  sack,  per  !•• 
50s,  ton   

I'ackiixe  Jftilt. 

I.cslio'5  iiterliiiL-d.  f.'»-2"».  . .  . 

2  I    3  .1 


i  1: 


\.  I'. 

;  V.  p.. 

t.'ublii. 


211  1' 
50  2 
lo 

24  lo  ■ 
20  I.I  I- 


(  ricry  hall 

Durkuo's,  1  <i<>«  ill  III. 


11     Viil  i.  (  1 


1  !:illi|>brll  S.    2  I    \  ;i 

Siiidrr's.  Tonial- 


t  -in 

Li 
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M -'L  V-TurU«,  Ox-Tail.  Con- 
sujuni'i,  Bou)llon,Juli*)niie, 
W-ftc+iiblc.  Beef,  t'eij..3.15 

Cliii'ltej)   ;j.oo 

CiiiiDlxj   :;.:'0 

(.it'eto  Tuiilf-.  Uiick  i.uO 

i:l<-'ar   rt.nO 

Miilllgittaw  DPy   ."..50 

TiHualo   ......1.15 

Assorlod   3.25 

TruOles. 
glass,  per  do?  

1  -11)    tin^.  (loZ  

^>t   tins,   iitr  d<>z  

'1    tins,  prr  (li.)'.;  

'.u  lin^.  i't-T  doz  

.''Jaffic   Yeast,  uasu  

Tcaat  <Jctn.  chsc  

Ureat  Wosli'i'n  

Ciillof?  MaKie   

Yeast  l''OH-in   

THliF!    iK'pt.    is  i.uri-''i.l'rl 

rillin<inu  *  Bfntlfl;  I'm-.  >  incgur 

CATSirS. 

Inidci'tT,  tits  doz  

I'i    I'ls,  "  , 

OlriH'ou'*. 

-pints,   per  cioz  

J'iiil,";.   pri'  i)oz  

Wwait.-',  pi'r  dox  

SJi»*ccllaoci>u>i. 

I 'm  ill  ptc'l  1',",    'j    J)t.«.  (Juz. 

H'-inz,  lO-Oz   

IV-.ix   

IT-uz   

HMi.)  Lubvl. 


Vts. 


3,75 
•SAO 
1,40 


to  «• 


'i-pl8 

|.l  <  1(1  r».  ,  . 
Hluo  I-iiliel.  !  J  <[\n  I'l  ea  ■  . 
tiolden  Star,  t:^  1  jut;  .  'lo».  .  . 

l|  t.  .iUEH.  do!! .  .  . 
"    pt  .iiig,'-.  doz .    .  , 
H-  .Pi  .in;,.'',  doz. 
lM)n);'t>  I  i-uit  L'iitiiup. 

VlJ.  I'l  t  i>  ua,  CAM  

Vs-I'ts.   4)i   «o  oa  "   

2.  5  vM  '    .  «  ftw,  tti 

Jl'>Ibn>ok'8,  pt»  

l,<-ii  &  I'oTivj  s,  small  

l.en  &  t'fjrrin'a,  iiicdium  

I.CH        f'rriin's,  lar-,;e  

•  iiH--:>.         per  duz  less. 

•r..>lnj-..:"  M'-ll'icny   

'l\'ljM  .;CO.     ;vf.S'  Ibcl'iil.  

Bcaaal  \Vori;cstcr.  "j  pi  

l.t'-nsral  Worccator,  I't  

l'i:pp':r.  spriul''e  top.  pt.. 

k>>il>criui    V'epper.  .snrill  

^'ni.icrior   rrppvr.  lurp.  

IjiltP;      M;j tujliester  Sauce.  L't  ',i 
inula,  pei'  do'z  

HORSE  KAUISH. 


in 


2.JS 
1.19 

4. 75 


5.00 
8.  as 

1.00 

;;.5o 
i.:5 

-,00 

,;io 

1.50 
l.'.'O 


I'ji.tlic  (J  elllfj,   (If'i .... 

.!>5 

VinI'',  rloz  

.05 

Mpdiuni,  (loi  

1,30 

'-►uiirttT,  do^  

3  50 

I0,r;al.  Ke^-.j,  gal,  .  .  , 

.7s 

5-1  iai.  Kogs,  ual  

.30 

'.'-(ral.  rails,  gal  

.35 

.00 

r,  00 

Staiiilarcl   KcgJ.  10s, 
"    Ba,  keg 

keg. .  . 

88.  Uctr  

3.00 

IKIUMDH  MDHTAKO. 

(In  bulk  ) 

Cat. 

Hnriu> 

-:i  H  n  ■ 

Ur.nid 

dard 

pbl.  pev  gal  

. 0 

bVil,  pfir  gal   

,  .  AO 

.31 

10-'ial  Kos  

..  ,.rj 

.30 

I'lffBl  Keg  

. .  ,15 

.38 

•.'-CfSl  Vail  

..  .50 

.*5 

l-f;al  Vail   

..  ,tiO 

.55 

.SLuiduld  Kutf.  too.  .  . 

,.  3,50 

3  «fl 

••  B3  

,  ,  1,75 

1.50 

••  3a 

.  .   1  50 

1  ■.'5 

In  iiliit^,  C'hI.  Ilonio  llraod. 

S  na,  3  dz  to  per  doz  05 

J4-U*.  3  <loz  I'.'  ''.i.Ti,  per  duz  1  7S 

P-un.   kmihI)  Wd  . 

5-.T/,   ruis^'-Idni  t  ''n 


42 

16-oz,  '■    1.10 

Cal.  I^uiue  Brand — Dry  PacW 

Bbl..    50-sal  15.00 

^-i-bbi..    3-J    gal  10.00 

V, -bbl.,    10    gal   5.50 

10-(}«u   K'.g?   3.:'0 

6-  «at  Keg-?   1.70 

>-Cal   Pails  «0 

l-Gal   rail?  00 

Standard  Keg.s.  ina   2.50 

Dcpai'tiucut  2i. 
GKOCEKY  SUiNDKIES. 

This  Dept.  is  correetod  by 
Uaas  Bro«.;  Win.  ^.uS  Cu- 
Axle  tireuse. 

11.  it  Cj..  per  case   $'.'.00 

C.  &  a.,  3-Uo'Z  case,  per  case  .',00 

5  case  lots   1.05 

10    case    lots   1.S5 

I''raz:r'g.  '.'  duz  tins,  per  case  'J. 30 
I'razer's,   I  doz  wd,  per  case,  3,00 

Frazers,  10-lb  pails   1,00 

Jlica,  3  doz  tins,  prr  ease,  ,  .  .  3.00 

Castor  Oil,      doz  Is   3.00 

ljiii\ersal,   3'-,   light   3.00 

Universal,  3'-l.,  dark    1.75 

VaiM-r  Bug.*, 
Automatic,    Self-Opening,    500  in 
pkg..  Ijist. 

-lb   $1.00  8-11)    4.80 

'i  -lb    .  ,     .  1,30  10-rtj    0.30 

1-lb    l.CO  U'-lb    0.30 

1  '..-lb    ....  1.70  14-I1J    51.30 

3-  m    3.00  10-lb    0.00 

3,-lb    3.00  30-Ib    10.00 

4-  lb    3.!H)  35-lb   11.00 

0-1b    3.10  30-lb   13.00 

G-lb    4.00  35-ltj   15.00 

7-  tli    1.10 

Sizes  S  to  35  lbs. 

Sugar  Bags,  broad  bottom,  lb 
Discounts  from  abo\e  list 
Cheapest,  00%, 
Eaglo  or  Kqual.  50%, 
White  bags,  50%, 
Lion,  10%, 

Mikado  (stripped)  10%, 
Bliieslone. 

Karrcls,  per  lb  

0  bbl.  lots,  per  lb  


06 


.13 

llVi 


BATH  BKICK 

Bristol.   3  doz.  per  caso.  .  .  . 
I'c  w  dorcd.  30  Is,  per  case.  . 
rowdercd,  40  '.^s,  per  case. 
CANULKS. 
.%Uinunline. 

,\d:iui.    I  I  -oz..  30s  

1 3-oz  ,  30s  

in-oz..  30s   

llolfl.    !0s.  13-o'Z  

|^V•rap|)cd    ',c   li  i  trli  1 

I  'llipiHi",\  H,     1  i>Z  

'I'orc'lilight 

Stearic  .\cid,  13  cz.  3'is.  .  .  . 

1 1  oz.   3  0s.  -  .  . 
"        (\\  rap)  ]  0  oz 

.Stearic. 

Srirueider's  I  1  -oz,.  30s.  .  .  . 
Srhu'Mder's  It-oz..  los.... 
Sehncidcr's    IH-oz,,  30s.,,, 


,  I  P 
.10' 
.Ofl-- 
.10^ 


.  1 II I 
.11' 


.11 

.13' 

.10- 


I'iirafloe,  tllc. 


•  f 


Per  n 
!•  lb  bits  11 
lb   bxs.  .    11  > 
;0- 11)  bxs  1 1 

11 


1v.  Os.  in  (_athjns 
I  :.'i'.  in  caiM  UU3  <►[' 
'rj  -lb.  in  cartv>ons 
t-tb  cartons  of  30-lb  bxs.... 

Colojcd,  Ic  higher. 
Hceawa.x.   i)ure  [or  churches 

Uo      No.  3  

Do      ivo.  3  

^'hriitnia:'.  a 

Do  liobJ- 
Wajc  TaiTi  . 

i;)r,  1'.., 
.\ight  l.iglil 


Do 


1" 


Sizes  

per  gross,  ,  .  . 
.  r  doz  pkgs.  . 

■J.:  S 

^•1  man. on  pap 


to 

10 
t  I 
I  I 
I  1 


French,  on  tin. doz  85, 
Werks 

S     S  .   U<-<.   (n  rap) .  . 

■  ■     V      111      I  wr.i  !■ )  . 
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Staniiarct  OU  Cuutpaoj'. 
£lectriu  Llfilit. 


10  oz.. 

11  oz.. 

13  oz.. 
1  0  07.., 

.  13  oz. 


3  0  sets  

30  sct.s  

30  sets  

.,  30  fols  

z..  (0  Sft..^  'hotel) 
Cruolle  MiuiJiE. 


I'cr  Set 
,  ,11^1 
,  ,10'-^ 
.  .u!n, 
.o.sv, 

,  .  ,0:1^1 

I'er  Set 


OS,  10  oz,. 

10  seis  

,  I  '•, 

Os,   ! 0  ■  oz,. 

3  0  sots  

.  1  3 

i;,",  11  oz., 

10  sels  

.  llj '  , 

lis,  11  o;.. 

30  sets  

.  1  I 

Os,   13  oz,. 

30  sels  

.o:i  -I 

ts,   1  ■_  uz.. 

30  sets  

.113  ■  ' 

lis,  11) 

-'0  sels  

.01' 

1 1'-.    13  (JZ. 

10  sets  (  l)olel.) .  . 

.10  ' 

I'araHuie  M  ax. 

I'e 

■  Set 

Is,   1  1  oz.. 

:'0  sels  u  hit.'.  .  .. 

.  1  U  '  J 

3s,   11  .iz.. 

0  si  t  s         ite  .... 

.10  1  _. 

Is,   I  1  „.,„. 

:;i;  si-l  s  w  hii  e  .  .  . . 

,iiii.. 

Os,    11  oz.. 

s.'ts  uiiitf.  .  .. 

.till.. 

t-'s.   1  !  oz. 

30   sels   \\  hite.  .  . 

.  1 1 

ColoreC, 

I   cent  higher. 

Radiant  raralUne  Wax. 

Per  Set 

Is.    11  uz.. 

.11) 

OS.    1!  I.Z., 

sr.  sets   

.11)  : 

OS,    1  1  uz,. 

3  0  sets   

.ij'''i.i 

Os,   10  oz.. 

3  0  sets   

Egjf  Tuud. 

Pratfp,  30 

-oz,  3  doz  in  cs,  ,  , 

$4.50  1 

Wellington's,  1-lb.  3  doz  boz. 

4.00  1 

VXy  Happr. 

Sticky   (holdors  gratis)  !(  3.50 


Taugicfoot,  per 
Tanglefoot  Holder 

•»  60  

Subert's,   10   Os,   pariei    in  boic 
Iruit  ■Jarr. 
tVet  eaali--no  discount) 

JIason's,    pis.    per  gross  

.Mason's,   qls,   j)er  .gi'oss  

Mason's,         gal.,   per  gross, 

(ruit  Jar  Caps, 
Porcelain,  0  doz  li>  box,  pr  bx  2,80 
I'ruit  Jar  Kubb«rii. 

\o.   1   While,  p-vr   lb  00 

'■i3olil  Seal,"   cortons,   per  gr  .70 


10 


7.00 
10.00 


"BiidC'-r' 
lird  ];i!r;. 


cartons.   ]>ef  gr. 


Lb  Pago's, 

I^e  Page's 

Ije  Page  s 

LiO  Page  s 


Ifafic 

1  *'  i}i 
lbs, 
\  a  n 
Mil 


4ilu". 

1  oz  per  doz 
3  ob.,  per  d 

S     1  .--ill    lilis.  11 

s     l--,in    lin,  pi 
Tubes,    sinall,    g i  .  , 
"    big,   per   gr,  . 
Ciirdage. 
price- -.Ma iilla  15 
(0,000  Ills.    i,c  and 
k-c    less)  .Ml 
e.  on   basi:  j.riee 


...  XO 

.  .  .  1,30 
doz  l.OO 
doz  :'.00 
,  ,  ,  1  ^00 
.  .  .1^.00 


Sisal 
10.000 
kinds  ad- 
per  pound 


uiidLM'uealb  : 

Sis.  Man. 

Kopc,  1  Vi  -in  , (7  1 0  diain 
•■      0  and   y  thr,  ('.It 

and  up'.  ai  ds)  ■  . baalo  baoia . 
13      thread       (  ii 

•1lo.tti)    V,  "a 

and  5-10  diaiii) .  .     1  ) 
"      Kale.    3    and  4. 

strand   '.i  teas  baBiS 


!  0 1.; 

3.  0,  n  Bi  nd 

■,i  % 

10'^;. 

l,'ih  Vain 

basis  ba«ts 

1  ( 

Hop  Tiviiie 

larrcd  ,  ,  . 

1  1 

1":* 

(Jrapi?  \  iiii; 

't'l'  hie  

1  1 

1  1 

Bprlna     1  " 

Pie           ■    ■  . 

1  M  -.^ 

r*iK*r  '1  11 

-  oM'-i!-:.-! 

11.^ 

Wha!.«,  1/ini- 

-ilel    lioll  . 

1  ' 

41 

Hiwesr  laid  rope  for' 

wcU-borinjr   1 

Tranauiission  of  Power    .  .  r, 

L*Dyard  and  Tarred   bai)s 

L«rlal  riopc,  bd  tw.  uu- 

olletl,  a  &  4  st'd ,  .    1  J 

8Mh  Cof*   13  c^iia  » 

Co  (tie  Bofle. 

Birds',   per  lb   .lo 

Insect  I'otvder. 

linreUa.  loc  size,  per  doz.... 
Kureka.  30c  size,  per  doz  ... 


K 

Eurek 
Kureka 
Buhucl 


1.70 
4.50 

s.oo 
I.l,-. 

3.10 

O.SO 
.1,0 


1  ill 

4-iJO 

l.V, 
4.50 
5.00 


OOo  size,  per  doz.  . 
?1.00  size,  per  doz.. 

3-  oz.,   per  doz  

4-  oz..   per  doz  

5-  oz.,   per  doz  

"       16-oz.,  per  doz  

6-  lt>.  per  lb  

Mutches. 

Tins   

Bojs.  doz  boxes.  

.Swedish  Safety,  per  gi'oss.  . .  . 

Swedish  Wind.  1  gross  

Vulcan  Parafline.  65s  per  gr 
Do  50  grs  lots  

UiamuDd  Matcli  Co.'*. 

Anchor,  200s.  

Do.  000s   

TJird's  Eye.  500s.  gr  

3  Xoes  Safety,  100s  

Bees  Wax.  lOOs  

Globe,  lOO.s  

Domino,  case   

Red  Top  Safety  

S.  &  C.  liastern  Parlor  SO's.  . 

S.  ^-  C,  300s   

S    &  C,,  300s  

S,  ..t  C,  OOOs  

Press,    100s.   5-gross  case.... 

t.ittle  Star,  per  cass  

Search  I>ight,  lOOs.'.Iarge.l  gr 

I'aper,  Wrapping. 
Butter.   White,  per  ream.  . 

Do    Waxed,  per  rtani... 
Manilla.  Xo.  3,  roll. an.N"  size  11) 
.^^anilla,  No.  1.  rolls  or  flat 
Strii'v,  pel-  rca:ii  

Do  rolls,  any  size,  per  lb  . 
Drab,  per  ream  

Do    rolls,  any  size,  per  lb 

Paper,  Toil<rt. 


■  Ko.val.  100  rolls  of  500  shls.  .  1  "0 
O  Kejed.  O  oz  rolls,  per  case  3  "lO 
Uoyal.   (j-oz  rolls,  per  casa. .  4 

O  Keyed,  tablets,  pcr'caes..  3  7.i 
Pastime,  tablets,  per  case...  4,,'ii 

'   Ij'nion,   per  case  7  mi 

i  buiu,  plig.s,  4000  shts,  per  cs  3  ' 

■  Astoria,  pkgs  400  shts,  per  ct>  :.' 
^'.'indsor,pkgs  500  shts,  per  cs  I."" 

.  Uni'  ersul,  pkgs  700  shts.  pr  cs  i;  imi 
'  Greut   Uaslern.pkgs  1000  shts, 

per  ease   

Popular  Itolls.   0  o-z,  300  r 

pel'  ease   

Daisy    Hols.    :>    oz,    100  rolls, 

per  case    4 

lixpress  Rolls. 10  oz.  100  rtflls, 

])er  case  

Asb'Stos    l^olls.    11  oz. 

rolls,    per  case   

Mainmolh    Kolls,    16  oz, 

rolls,   per  case   

Pyramidal,  »000 
rolls  in   easif,  , 

■'No-l>leds" 
(Cereal  Laxative.) 
13  cal  lous  to  case,  per  ca(;e,$P.' 09- 
bcss  30  %,  discount     to  (rad". 
V'ariing  cash   discount  dopendi'l 
on  quantity  purchssed. 
Folisbes.  Shoe. 
Uns  &  Alurtia's. 
I.iarge,  6  dz  to  ca.ie.  doz. 
Medium.  6  dz  to  case,  do'i. 
Small,  11  dz  to  case,  doz    ,  , 
Matiou't,  Kusiet  PoUsli. 

Doz        U  <ir  Or 

,Vi.    ■'   10  1.31)  i'-V 

 To  2  0»  «,0« 

Cuuib  Black  UreBsing'. 

EMiz        ti  Or  Oir, 
..I           ,  i.sii       1  r,o  If  "0 

m.7u    ,    »«      3  ;m   S  i' 


r,  Dii 


sheets. 


lUO 
100 

60 


V.if 


!>  It 
3.3» 
1  0» 


Xo. 
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CamciziatisQ  Raaset 

ir»  Gr  Cir 

Large    1  r.u        f  ;.i  i.»  uii 

Small                         ill        ;  JO  4  •(.! 

M&»<ui's  Stove  FulUh. 

t'liz              i.:r  Or 
 4'.        1  4  HI) 

ri>i!oii.  iSiovjf. 

llisfHs          large  pl;s  ,  per  gr  fl  iT. 

ijo  "'a-grass  ii-it-»   U.imi 

Do    Small  i>kg,.  i)er  gross.  .  k'i 

dan  Pa.'iCr.li'M.       tfi'       i.'er  ,.;r  r.  oii 

X'!riiiriiPline,  .No.  4  tins.  ji<-i'  5,,(]i» 

I>o    .\'o.   (i   tins,  pel-  sr....  k.lTi 

lio    Liquid,  pi-tins.  bx  3  dj;  -J  lTi 
X-Ra.?  !Stove  PolUli. 


Small,  ?,  (iaz.  tn  pase,  per  rs 
,  l.arsje.  :!  doz  to  ease,  jiei'  cs 
( doz.  free  wllh  eat  li 
rolish,  Aletal. 
Eleriro  Silicon,  1  gr  In  ca.se 

j>fr  doz   

r.i-llliantslyinf-,  V.-  pt».  I>er  doz 
Itrllliant.sliine,  ]its  poi-  iloz.  . 
Brilliantshine,  qts,  per  tloz.  . 

Dit.  \ii  gal.,  per  doz  

l>o    1  gal  lins.  per  tia.... 


.SO 

.0.-. 

l.SO 

y, .  1 

l.i.OI) 


V. 


Metal  Poli.sh,  qts  

pts   

"        Y2  Pt.s  

K.   Metallic   Polish  P«ote, 

lb.  package,  doz  

Vj-tb.  package,  doz  

.  ,  3-oz  package,  doz  

Bnrkeepei '.s   Friend,  ywdr,  g.y. 
Sf.fil». 

Anis  

Canary   

C!araway   

(Vlery   /. 

(.'oriander  ' . 

Cumin   

Flax,  srnund   

Fl;ix.     vvhjiie    . 

Kf-mp,  sacks   

Millet   '  . 

.M\.ir.t:ird   

I'ojip.v   

r.ui>e.  Cal  

Bird  .s?iavel,  '_'».  per  dnz  

■Jilrd  Stieil  .Mi.xeil,  -!S  Is.  doz  . 
Ked    Hllitioil.    lid  1--:  

Original  sacks  %c  less. 

Sheep  Dip. 

l.Utle',  lO-gal  tins,  per  gal.. 
Little's,  S-gal  drums,  per  ^al 
Sinltb's,  10  '..--gal  tin.'^.  sal 
Sniitii  s.  '.-gal  drums,  per  gal 


2.00 
1.2r, 

i.i;7 
..'.0 

:i.oo 

15  lb 
07 
15 

11 

1,S 

ot; 
otin 

Of.  I.'. 

1 1) 

.15 

oi; 

S5 
.SO 


1.20 

1.20 
. .'• 


No.  1 

No.  2 

.\'o.  :5 

No.  4 


Shoe  Blacking. 

Doz.  I 


 4  ,-> 

Shoe  Dressiuff. 


i.on 
1.40 


r.v. 

2. so 


r..t,". 


Boss.  3  dz  to  c9,  per  gr   9 

Russian,  3  dz  to  cs.  per  gr..]2 

Slilnol.a.    per   gross  lii 

111  .^Ijinola  ouints  of  brush  a 
rdauber,  no  chargjf, 
Ktiiuota  pas«e,  case  of  3  doz  2 
solid  brass  scoops,  no  char: 
Bixbr'H  rolishes. 
Royal  Polish.  1  doz  in  box.. 
Royal  P'lish.3  dz  bx.ham'r  free  2 
ihoe.  Satin.  1  dz  (sml  comb'n) 
v'o.  5  Shoe  .Satin  Pste,  1  doz 
<n.  r.  Shoe  fiatin  Paste.  1  rioz 
s'o.  10  .Satinola  Paste,  l  doz 
<n.  10  Satinola  Paste.   1  doz 

In  box   

iatlnola.    combination,  sml.  dz 
aiinola,   combination.  Irgc,  rlz  i 
*hOP  T\'hile  C'ream.    per  doz 
Irinino  White  Paste,  per  doz  . 


BOXCALF' 


Jet  Oil.  doz  S5 

,l..'t  Oil.  3  dz  b.x,  o  Bixola  free  2,55 
IJixhy'K. 

"nBB."  size  M.,   U  gr.  box..  1.25 
HUB."  size  B,  per       gr.  box  2.50 
'f  \vln«*. 

Cotton.  4-ply,  100-lb  bales,  lb  .27 
:".-ply,   lOO-m   bales.  .  .27 
'■        2-lb    cones,    per    lb..  .27 
ITemp.  S-oz  lxill.s.]U'  3-rb  pits'.  .  27 
Do.     4-oz  balls,  ii.  i-  :J- ll>  |ikg  .27 
.Sack,   4-ply.   12-lb   |.kss.    II...  .27 

Kinder  TwiDe. 
I'ure  Manila. I. :Mi  ft  to  |b.[ii-  Tb  1  4 
Manila,  litiii  11  in  lb.  pei-  IT> .  .  1 3  V.; 
.Standard.  5(111  n  i,.  ih,  pr  lb  U 
.Sisal,  50t)  ft  to  II..  per  ll> . .  .11 
«lix. 

Fruit.  25  l-lli  j.lis-'^.  per  bn.\-..  1.50 

Mint   \\':i.\.   |ifi    Ih.x   1.50 

Ji  pan,  per  lb  2t) 

Bee.svvax   38 

Pure  r.er.  Paraf.,  40  Is,  n> .  .  .10 
Pore  Itel".   I'aial'.,  20  Is,   lb..  .10 

Wn.x  i^triugs. 
12-in.,  10  pkg.  100  stgs  each.  1.75 
1-1-in.,  10  pkg,  100  si.sfs  each.  .  l.no 

Depjirtraent  25. 

WOOD    AND    WILLOW  WAKE 
AXJE  H.\XDLK.S. 

This   Dept.    is  corrected  bv 
Tl.e  H-vmrtn-Welltl  Co. 
Ex,  30-111.,  doz  tZ.EI 

1,  :>i,-iri.,  liny.  , . 

Xo.   2,   ::il-in..  doz   1.35 

Ba  sket  I.. 

Per  doz. 

Cal.,  Open,  Spruce.  Xo.  S  ^5 

I  .  Open.  .Siinicre,  Xo,  4  00 

Cal.,  Opf.i,  .Spiui-e,  Xo.  5....  i.oo 
Cal..  tiatrbel.  .Spruce,  nest. 0-5  1.35 
Cal..  Saichfl.  Spi  uce,  nest, 1-5  1,00 
Cal. . Si<  tcliPl.  Spruce, fiesi,  1-11  ,71 
Cerniaii  Market,  nest  of  1.25 
Clothes.  0\al.  Wil..  Xo.  2..  7.75 
Cloilies.    Oval.    \i^'H..    Xo.    3 .  .  O.iiO 

.Same,  nest  oi  ,",  .siz.'s   ;;.50 

.laiiane.-e    rt-.'wsoop^e.    nest  "I' 

5,    size   l.Sxl2.v7.   1.23 

Same,    siz-'    20x1:; '_.x7   l,5ii 

>';nn.-,  site  24.\15xlii   1,00 

Bowls,  Wooden. 

Per  do7 

Maple,  Xo,   1.  ll-iur-h  SO 

Do  .\o.  2.  13-iii./ii   1.75 

Do   .Xo.    3.   15-iiicb   3.00 

Do  Xo.  4,  17-inch   4.75 

Do  No.  5,  10-inch   6.(^0 

Do  Xo.  (i,  21 -inch   .S.50 

Broom*. 

Per  doz 

N'o.  7  Special   4.00 

Little   Lady    3.fio 

Dandy    3.10 

Cooks'  Choice    2  36 

Ladles'   Pride,   Xo.    1   2..'<5 

Toy,  string-    1,00 

Commou  Whisk   1,00 

OO  Whi.^k   T.t» 

Le^ili'f    2. Ill 

Flyer    2.00 

Brushes. 

Per  doz 

Dust    2.SS  1.2.00 

Scrubfiing   55  3.00 

Dandy   1.50  5.75 

Shoe  Brnshes. 
No.  415.  bla.  k  (ample..  Xo.  5J  05 
-Xo.  25  Mixed  Center.  ........  173 

No.  fi02,  all  black   2.00 
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j<o  335   r.iack;  ard  ■nliite   3  5u 

'o     . .    cri^tiea  i  »u 

Stu've  I3ru<ibc!«. 

Per  doz 

fll  ttirr.pico,  handle*  S(l 

.•• -(1.  £!ia«  k  liri.-tic  1  00 

;\a    411.    Blarl:    lirlstle   i;  25 

Oi  Fibre  Brnsbe*. 

Per  doz 

-iih  Cat.  in',i.T2V.  in  face.  .  1  &fl 
D.I  P.ut.  >.'V  x2^.  ill  f'.irf  .  .  1  -j.r. 
l>.i     Moo.se.  f.'4.x2'^   in  face  I  00 

Can  Opene/s. 

King;,  doz  7vi 

.Sprag'ue,  doz   iu 

Carpet  Sweeper*. 
Blssell's.   per  doz.    25.00    to  27.00 

Standard,  per  doz   23.0* 

Cheesui  Siifen. 

Ri/und,   22-in.   each.'   2.2t 

Sciuaie  each    4.0U 

Clothex  Linen. 

.Sisal.  40-toot,  per  doz./  90 

Sisal.  ijO-foot,  per  doz   1.25 

Coiioii,  jo-fooi,  per  i1oz  »u 

Cotton.    tiO-foot,    j.er    iloz.  .  .  .  1.20" 
.Sash  CoMl,  co-foot,  pir  doz..  1.75 
.Sasli  Colli,  ftO  fii.it.  j.i.-r  doz.  .  u 
Wire  Colli,  50-root.  |ier  doz..  l.bt 
Wire  Cor.l,  75-foot,  per  doz..  l.i;o 
Wire  Cord,  lOO-foot,  pjr  do».  .  2.10 

riothe«  Line  Piilleyn. 

Oalv.   Iron,   with   eye  |l.50 

"        "    with  hook  fiO 

CLOTH  nSPIN.S. 

Common,  per  b..x  of  5  gross.  .  .70 
F.  S.  Patent  Spring,  per  gross  .55 

CORKS. 
Demijohns. 

(Discount  of  40%  and  10%) 
1,'.    gal   $5.75 

1  gal   7.50 

2  gal   13.50 

3  gal   Iti.OO 

5   gal  24.00 

Oast  Paas. 

Xn.    1    .Tap.in.   doz  75 

Covered,    doz    1.30 

.fanitor.  doz    2.25 

Ousters. 

Per  dnz 

China,   fancy   colored  ■'-0 

Siaihlai  .1   Turk.'.x",    .\'o.    1(1....  2.15 
.\'n.    12.  .  .  .  2.00 
V     "        No.     II....  3.1.0 
.Xo.    1  ('.....  I.i^'i 
Xo.    l.s.  .  .  .  5  "(> 

.lanitor,    extra   heavy  13.50 

HOOK  .^L4T»,  COCOA. 

Per  doz 

Light.   Xo.  l;  14x24   4.40 

Do  N...  2.  Ii;x27.  .  ,  ;  . .  .  fi.oo 

Do  .Xo.  3.  I'ixSO   7.75 

.\o  Xo.   4.   20x33-.  .   t'.5.i 

M^.liiim.  .Xo.   1.  Hx?5   5.5.1 

Medium    .No.  2.  16x27   7.00 

Medium,  Xo.  3.  lSx30   .'i.i5 

Mediim),    .N'o.    4.    20x33   10.50 

Extra.  No.  2.  Iiix27  10. eO 

Extra,  .Vo.  3,  lSx30  13.00 

Extra.  No.  4.  20x33  15.50 

Extra.   .Vo.   5.   22x30 1 0. fin 
Keystone  SUel  Mats,  sq.  ft..  .30 
Fnarels. 

Per  doz 

Cork  Lined.   No.   0  45 

No.    2  45 

Cork   lirifd.   Xo.   3,  doz  00 

No.    4  GO 

No.    6  75 

"        "        No     8  00 

IroniaK  Bo.ir«Js. 

l-ft..   per  doz   4  40 

<Vj-ft..    per   doz   5.00 

5-fl..    per   doz   ii.OO 

6'/<!-ft..   per  doz   7.20 

LAMP  BrRNKRS. 

OppnsilioD. 

0  or  E.  i."r  d.iz   i"i5 

1  or  .\.  per  .b.z  75 

2  or  n.  per  doz  ...  .S5 
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•Xo    2,   b   ii02  Iu  lUdr.    per   .Lc    1  I  • 

l.ajilerk  4Jlul.<*. 
Patted      o../  Ill 

AutdfH  Ksctiesier. 

P»r  u..: 

No.  1.  tt  doz  in  cMn  

.V.I.    2.    U   UuZ  ill   .  use   S.i 

iN6.  3,  li  d.iz  in  case   2  oo 

.Mu<-i>ri4lli  I'rurl  'l«|t. 
.Vn.   1  or  .\.   ii  U.»»  lA  .-ui.rt,  , 
i\o,  2  or  J1,  i;  d.iz  ill  cafle 
l.a  ItHnlle. 

Pel 

No.  A.  plain  bull!.  0  dox  In  m  L22 
.Vo.  U.  plain  bulk,  li  iluz  !□'<.«  1.5.; 
.No.  A,  crimp  bulk,  (j  dz  In  ck  J..:.' 
.No.  li,  .^'liiiip  bulk,  <i  Uz  In  in  1  k,: 
Comuiun  Chliuoey. 

Per  di»Z 

.N'o,  ft  or  E.  C  doz  In  cs-^e,  .  .io 
No,   1  or  .\.  H  ili'Z  In  «l9fr.  .      4  5 
.Xo.   2  or  H.   li  dor.  ill  oa^e.  .  .  t5 
I.K.MON  N«|rKKZKIt.H. 

Ball,    per   doz  JO  « '. 

Glas.s.  .X.i.   1.  i>er  .b>z.  .  .    .  . 
Cla.MS.  .No.  3  (f.ir  ■•runi{r<>  ilz  l  .  ■. 
MOI'.S  AM>  HANIM.K^. 

per  do2 

9-lb.  Mops   1.35-1  6o 

12-lb.    .Mop..|   1  \u-2.20 

Palei.t    .\Io/)   llai'dle..*   I  H" 

Plain  .Mop  llanillr^  fin 

Per  doz 

Wood,  painted.  3  hoops   2.<.  . 

Wood.  viirnlsliPd,  3  hoops....  2. ii.i 
White  Cedar,  3  galv.  iioop.v.  .  3.2  '. 

Fibre    S.i." 

ClalvaniZHd.  S  quarts   2.<'5 

•■  10  riiiarts   2.30 

"  12  quarts    2.'. '. 

"  14   nuarin    2.'"i 

8IIKLI'  I'AI'KR. 

Per  i'r..iH 
Narrow,  assorted  '  olors.  . .  ' 

Lace  paper,  per  bi-x  

VVH'*. 

White  Cedar — No  .0,  13  00;  No 
1,  10.50;  .No.  2.  n.iiO:  .Vo  3.  K.ou 

Fiber — No.  0,  JlO.iiii;  No.  1 
$15.75;  No.  i.  ?l3.;i;  No.  ::. 
»12.23. 

I'.alvanized — No.  0.  t5.S5:  ,Vo.  I. 
$0.05;  .No    2.  ?7."»'.:  .Vo.  3.  »>  K5. 
W.ti4lfBOAKI>(l. 

Per 

Cnllfornla.  regular  size   2 '.  ' 

Litlle  Ladv.  pla.<is   L." 

I.lltle  Lady,  zino   I.ii' 

Peerl.>ss.  double    S 

North  Star    S.«i'. 

Crystal  r:i;io«    4  4i> 

WashinK  MsirhlDM 

Waverly    (..7: 

Matchless    3.^  ■ 

Western    Z..' 

Majestic,  faniily  size,  each. ..  .•.on 
Snowball,    family  size.   each..*. 75 
Leader,   family  size,  each. . .  .7 '"<' 
Shelby,    tamllv   size.   each....  J" 
WICKINfl. 

Or. 

T,amp.   0  or  R.       -Inch  JO.. in 

Lamp.   1   or  A.  -inch  

Lamp.  2  or  Tt.  1-ineh  '..^ 

Lamp,  3  or  D.  I'-.-lncIi  v. 

No.  1,  Rochester  1  " 

No.  2.  Rochester 

No.   3.   Mammoth  ' 

.Junior  P.ochesier 

Stoves.  3-lnch 

.Stoves.   3 'j -Inch  1   •  ■ 

.Stove."»,   4-lncli    ;.i" 

Stoves.  4'.. -inch    'J.O'' 

WKINCJKBM. 

Wood  I'niine. 
Two  top  acrew.H;  iron  luh  cjamo" 
Per  .1..^ 

Royal.  10xl?4   Inches  r.i, 

Challenge.        "   21  r.,i 

King  Special  "   

Empire         "   . 

Century,   10  Inches  

1 1  Inches  ,  '.I  .'  ■ 

12  inches  25  Oi> 

IroD  frame. 

Superior.  10  Inrhf-  7*  St 
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4» 

Dt'jia I  fluent  L'7. 

Sii'iokiiiL:  To  I 

<Vi- m  Cui  r..iiii,   T.   I  :;(!  ih  >  ) 

Seal  i'f  X-  1'    I  :  ;         I'mI    ...  i--- 


1 1 


Seal  i.f  N.  «•..        <>■/.  '■nil 

IJiiiirli>'.s    li'^ 

.'.eai  r.r  N.  '     1 1.  '</■  <i  

till,    cu  II  isl  <-l  s    '^ 

I  >l<3    t'liiy..    Vur\      I  'ul .  I 

(M.irV'-d      1  ill::    7^  '  • 

niii   lOiiK',   <'iir\.-  I'ui,  "z, 

ciii'VP-d   liny    T-i  'L- 

Old  i-uv.  .    ■  'ill.    S    117,.  .  7; 

( lid  lOuK    I  'iiiA  .■  I  '111 ,  1 1;  II/.  .  i;:i 


M oiilc  I'liiMi  Skills.  :;j  117,  I  ins  7-1 ':■ 
Vuii    i;ilili'-r,    .sl.  ll    |iIl;-.    I  I'Z 

I  Ills.    SI...    Ill    rnrhins   70 

Tln-.«.-    |.-,-:i  1  hi'i  1,    1        ,,■/.,    1  1^ 

II.  iiirloMs.  lint  

IV. In.,  ../.    r..il   -IT '2 

■1  <l    (.7.    ;l  '■..-.ni  l  I'll   -il) 

]  li     07,     il.-|...ra  1  .■.(  tin 
(•aiiisl.--i  s    •( 

r>iXH'      l.^llt-1-n,       I-;;       117      I'llil   '.'•X'-'-'l 

s    ..;t    I  ins   4-2  \ 

11;         il.-.-iu-atcil  tin 
ra  iii-.l  .-rii.    1;    III    i  :ui  ..11.-:,  ::ii 

It.    in  iMsf-s  

Dill..-'.--    Ml'.liiri'.    I  -:;    1.7  s.i.-K:;  41) 
,A,r-lhi.;   .       1.7.  roil   i::\Vj 

Il.lU.>'s    1  •..         11.     I  -..  -1.7   11',. 

I  Iiilce--.-.    (  '.I  iiu-ii.       I.J    r.z    fiiil  .  .  47 

:\i.-ir.iM-.    1  - ,  -117    iv.il   i;rt-\ 

h'r:i-.'r:'  nt    \':iiiil  \    l'"air.  1  i.z 

r.iii    n:; 

Iti-d    I  Mil  i:i  n    I'l  11-   (  'nt  .    I  -  ;  ri7, 

and  :;'   117  ii.ii   ::!) 

KiiMliii.n.    I  ■>•/.   

11;   07  fai  11  i  .-.Il  or.s  .  .  ,  .    4    '  s 

Fnshi.m  I'liil   

I  til  II    1  111  rha  111 .    1  nz  

1  -  ,    r.z   f.2 

SI   nz    .'.li 

"  s   i.z    t,! 

It]  i>7.  

Cnvri  Cake,   Rian.    I -It)  ba,^.s. 

L'.'  Ih   f'n.scs,   iicr  Til   '24 

li^.lio   I'lii.^  (Jut.  1-:;  oy.t  Iti 

4;(i    4  7^4 

i;t-il    Kfll.    I  h:.   or.   40'., 

1  1:  -  r.z    pa  ils   4]'s 

I'oriirll    .Wixtiivr.,    :;.',-i.z    tin..  n.'I', 
I  )i'li-nta  I   All  \t  uri>,  -.V,  oz  tin  .  . 
J  li.wy   Uip  rw  i.-it.   in  to   II.  .  .   4::  's 
1  :ri;izl.\'.   1  li   oz.    i:4-lh   cases..  .'.-I'., 
Kive    livos.     I'iiM".  Sinnkins'. 

I.  '.iia;  r^iil  .jia  jirr  j.U^s.  I.z. 
r.  Ih  r.artf.tis,   :;n.  .'.ii  Ifin 

Ul    rasfs    ?.~ 

Priile  of  Vifsiiii:'.  I     •"•/!.  3?- 
oz    mid    ^-llz    I  ins.    1''.. -tli 

III.  VPS.   10        :-'i-ll.   cases...  7.'. 
f;i.ldr-n  I  'ill. ill.   I       .,7  I'liil.  2;".. 

:,o   ,<;.    I  111),  II,    ras-  s  ■  iio't 

'•niv  .'siH-d.  '.'s  

I'niiin    l.n.adcr.    1    -. -oz   foil....  :i7i. 

:i -I .z    ] II 111 c 11 .  .  .  .   :i !.  ■"■  I 

caiiisi.r    :;i'-'i 

rnii.n   l.cailrr.  lli-nz  milk-  can  ::'■>'■■, 
riaza.  l-.:;-oz  (doth,  ri-lh  car- 
tons,  cji.se  01'         U.S.   nci  .  .  'M '4 
l''in«>  ('III  f'lipwiiiir. 
JTiawrithn,  2  oz.  li'ghl  of  d  k. 

]-lli   cart,   10-11)   OS.   per   Ih  .'in  ' 

lliJiwalha.  .-,-11)  OS,  l-ll>  carls  r.O 
Ulnwattia.  l(i  oz.  Ii'.;;i  or  d  ie. 

r,-lli   pails,   II)   r.9 

Kiasvatha.   V.'Rl   or  dark,  10- 

iii  pails.  )ii-r  II.   r.r. 

.'^•.ivei   Ciilia.   ITplit  or  d'lc.  1- 

II.  lins.    r.-lli    pails   44 

l-..,se  I, cat'    111  In   11,.  l.rlL.,lil  or 

d,irl.-.   l-lli  larl.  r,-ll,  ilniins  ('.7 
■riser.    1-',,    i.ai-a(1ili.-    l.a-s.  a- 
P.    rnoisfeiicrs    41 

Clu-iudls  :irnl  All  'i'oljucfo  «'.!;:ii-- 
»>l(e.i. 

nid  VirX'lici'or.l  s.:;  in  I111111llc.1l  .7r. 
»1  2  in  less  t  lia  n  1  .\I   If.l  s 

<  dd  Vie. Cher  s.r,  m  i.nndlc  .  I 'ir, 

Bet     thf   .\r\H    l.illlc  Cir.ars, 

lOri     till    '-'^. 
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P.^liKal    lit  I  la  cl!.;a  i  ri,    1  II-;.    1  1  0 

i"T    •••'•III     in     llee    (..••"•l.")        7  >:ii 

I :..  ,  a  1    l!>-ii[-a  I,    I  11   11,   ],k  ;.,    I  IMI 

III      ,a  II  1.11    1  I   ;'.  II 

\'.iii  >;il.i.,-i    i.itii,-  i.'i;:  .   1. 1111- 

illi  ■,   1.1'    I  II.    I.i.xes   111     1  111!  .     .     I  li  '11 

Mil    I i-i-.;.i  la  i.s.    I  ns.   ,  ai*- 

l.ills    i.r    .'.illl.     pel     !M   (  nil 

Slosii's,  I'^li'.. 

less       ,    I'.ii-  cash, 
.star   I''illslilll;-;li  sl...^ies  1    1  O.s. 

.'.   r..j'   1 11.-  I .".  00 

ir|,.rii.li)ra    little  ci.uai  s.    1  -  I  Os 

:;     lor     ^c  I-'  T, 

111-. I  '!'op  sio.^i.-s.  1-iiis.  :;  i'..i 

i;,.il   l.ahel  .si,,;..i,.s:.leiil;iiisoni  I  I  li'. 
i'iuarelle  i'ap^^r. 

\  anit,v  I''a.ii',  r.n   iiIck'  in  hox  .fiT'.i 
Wheat  .'^iriiw.i'.O  jiUl;  in  hx.nell.MO 
\\  he.u  St  ra  w.  1  00  plcj;  in  lix 

Wheat    .Straw,    liilcrlock.  .'.0 

pk.;;    in    ho.\-  l.ir. 

Willi    ("lals.    40   iil;.^'  in    l)Ox.  .  .;iO 

l;e<l    Seal.  in    iiicx  J.'. 

/.i.i-Za.i...    mil    in    I. ox  2.r.ll- 

l:iz    la    cr.ii.x  1.'J.7 

I'liis'  'r«>i)iic(M>. 

(Snii.iecl,  to  disi.Miniit  :''r,l 
P.. It  lie       X,    I  1;  oz.   0  cms.    1  •_■  a  lid 

•.'  I     Ih    his.    net   :;0 

Hi',;    (inn.     1  li    I.z.    ::xl2  siliuolli. 

I.  i  itilit .  r.  sji.  1  ij  II.  lint  IS ....  41 
Iti.i.t  .l.-ick.  "X 1      1;        K.  r.,1,  i.z. 

■<    sp,    1.    4    S    tiiid    IL'-II)  and 
2-lli    raiic.\    u  i.oilen   hxs,   n.-t  .  S7 
Itiillii.n.    Ixil.   !>  'I'   .Nines,   li  to 

II.  .    L'O-iri    cad's   f.o 

riiniax.    2x12,    K   ..V-    K.    I  li   nz.  il 

sp.    1;.    12    .'C:    .'10    Ihs    (7    07  7. 

It)'...  *   21    Ihs  4.'^'l   4.'i 

I'liiiiax.  O.X12.  thin.  7  oz.  7  a  nrl 

14     111    4S 

(  •ross    How.    2x12.    14    oz.    4  sp, 

14    111    hulls   .'IS 

Mrii  in  inond's    Natural    Leaf.  CA 

I.z.  t;  and  1 2-  lb  InUI  s.  .  .  .  li;; 
linld    Rope.    7    to    lb.    :!,    I,  and 

12-111  boxes?   

III. hi    liope.   14  to   lb.    1  anil 

Ih    hi.xes    58 

lliirse   .Shoe.    10   oz.    Smooth.  1; 

sp.   s.   12  and  24-lb   Putts.  ...  43 

.1.  T.,  2x0.  7  oz.  r;  iV;  1;  aiui 

Smootti.  2  ,sjj.  101.^  a'nd  21  lb 

butts    and    cadilies   lift 

.1.    '1'..    :!xl2.    14    oz,    .Smooth.  4 

s|..  10'  .  and  2I-lb  butts.  .  .  .  ilfl 
New.sbov.  r.   P.   br  or  hulk,  .'.s 

N.  lii  &  2  1    lb   4  0 

Xobb.\-  Spun   ItfJil,   7   to   IP.   2.  r. 

ami   12    111    boxes   07 

Old  llonesn'.  2x12,  Sinlli,  15  oz, 

t;  s)),  7    .  ] :,  an.l  :;ii  tl.   44 

01,1   I'cach  and   llonev.  1;  u,  11,. 

■•s   lii   boxes  ;  .  .  .   4  2 

I'ilier    Meidsieck.  nz  pliirs. 

2-:.xV   I'op)    |-anel.  :;  - 1  Oc  (ai  Is. 

4   7.  14  111   on 

i;.^,|  Cross.    12  and   24-Ib  butts. 

li  oz.    -';xr2,   emlil'ossed    4   sp.  22 

Sa   ;  l.aiK.    2x12.    It    .<c    II.    1  li  oz 

11  S|..     24     lb   4i; 

Saw  IjOK.    2x12.    K   ,<i   Jt.   :;2  oz. 

12  sp.    2  2   .>;■    4S    lb   4  0 

Sh'dKc.  Hi  oz,  4  sp,       r,,  12  and 

Something-  Cood.  foil  wrapped. 
II  ,(t  K.  .-.Ji  to  lb.  0,  1?,  11) 
hulls    4") 

Sprar  Head.  10  oz.  0  sj),  0,  IS 
and  2  0   I  7  oz.  4  Si )   4 

Siandartl  Na\-.\-.  2x12.  emboss- 
ed. 4  oz.    I   sp.   14  and   2S   lb  ?.,<; 

1;   for   10.   IH";.    oz.   24    lb   butts.  2.') 

.SI  a  r.  10  oz.  12.  2  4  and  ."12  II) 
hutls    4:1 

Tinslc's  Nat.  Leaf.  2x12.  1  li 
oz.    t;        12   11,   r.4 

'I'uinl  ToliiH't'O. 

Oranger  Tw  isLhanrt  made  Vight 

I.  icKsed.  12  10  11, ,  12-lh  half 
liiishel.-;  and  l".-lh  ■J.raiiied 
pails    4' 

l;e,l  i;il,i.,,i,  'l'ni,--i.  Ill  to  Ih.  11; 

II,  ■  .  1,11:  lie]-,  a  ih1  .\  111  pcck.i  4(1 
I  I  ,,|ie\      il  I  p     ■Vv.  r  t  .     11      t.i  Ih, 

l.ackeil     ;j     lb   44 


SiiiolitiiK  'I'liliiiccn. 

M.i  t.-i    Winhniaii  Iilils?.  :;xCi.  Ill 

../.,     Ill     lb     cild   4: 

fill  ;.i  .-I     IMixe.l     I'liie,       1.,  I, 

::>  12.  !,  S|,.  ,",  ami  Hi  Ih  .  :;•; 
I  He     Var;'.iu\  ,     2  plil-.a      'x  I 

1,1  l;-,lil.      Ill  ij      II   .     !  ■ 

7         }i    ami    :;o    lb    I. Ill        .    ,    4  1, 

,J<mX   llOM.iM.'VN   X  <  <). 
<'iS;»i"«rHi'H. 

.\'e(  cash. 

l'i'a,r.  iirani    \'anit\-    fair   .2.II11 

liiik.'-s    .■.line,.   2. rill 

SWenl      l.'.lpnral   2.. 00 

\  fr,-iiiia   i;rif;ht.s   2  Ibi 

I'els   (fnil   packasesi   0.12 

I'.iclmioiid    Sirai.ijlit   t.'iits,    1  Os 

tin     ami     ici.per   0.12 

Caiin     Nil.    L'7   and   27a.  icoiic 

lip     7.r,iM   O.r.fi 

Casilii.   Cnhl    Tip   :i  00 

1  mp^-ria  les.    10s,   211s.   .',0s.  100s, 

v.illi  1.1  williont  mouthpcs.  7.2.'", 
.Sullalis.     |ii-<.     20s.     r.Os.  100s. 

.Mais    ami    Kh-e    pariei'  Willi 

 iitli  pieces    fl  2.'. 

Atidallall.   .No.   2   };old   till   7.7;'. 

.No.     2   O.OO 

No.     1  12.00 

friiic'ss   Lillian,  Cork  tijis.  .  .  17-0.', 

Turkisli   ■I'ri.jihies    7.7.'. 

l.:-.;,\  pl  iail    l)eili,-s.    No     I,    10s. 2:.. .'.0 

;;n.  2.  Ids. 

plain  liris   17.00 

lC?,.\|ilian  J.iciiies.  (.m  k  tips.. Is. If. 
,Mo_mil,    cork    li|i  10.2.'. 

Ili.i;li  (•rtiile  SmnkinK  'roli.K'cn. 

l.i.ss  2';,    for  cash. 
I  inpcria  I     .Mis,  lire,     2  '-  -oz  tin  1.10 

I'l  11111.   1  -:;  -nz  fi.il.  net  04 

Three    Kin.i^s    :\l  i  x  t  lire.  2, ,'.  -  oz 

tins   '.  .  .  .  1.20 

Yale  Mixture.    1 -oz  tin.    1  ' 

and   2'..    Ih   cartons   1.2.: 

I     -oz   tin,      2  ',j 

P)  cartons    l.liO 

"^'ale  Mixture,  2:',-oz  tin.  2'i 

lb  cartons    1.00 

Lone  .lack.   2:':-oz  Viti.u.s.   net  I.IT',^ 

Wills'  ICu$;lisli  SmoUinjf. 
Capstah,  mild.med.  or  .stioii';'. 

'■li-oz,    per    lb   I.OO 

Capstan,  niild,  nied  ')r  .siron.i;, 

l-,;   oz.   |ier  lb   17:', 

Latak-ia,  2',  oz,  per  lb   2.  10 

.Siiuilr.v  li^ilgrlisli  .Smoking. 

Pioneer,  il',  oz.  per  lb   l.ir. 

S  oz,  per  lb   1.4  2 

10  oz,  per  lb   1.40 

I^aiTibert        P.ullei^s  Lo.c;  Cab- 
in,  'iiS   oz,   per   Ih   1.20 

.Smith's   (;i,is.i;ow   Mixture,  2.'. 

oz.,    per  '  Ih    l.TO 

.1.  15.  y\(  K  rOISACCO  CO.MrANV 

Scroll    Tas.    twist.    0    to  Pi 

(  ot  her   sizf  s,    07  )   00  ' .. 

lisht    pressed,  all 

sl.vles    72  li 

Scri.ll  Tu^;2  cable  coil,   2  and 

4   o  z    ,    7  0 

(Jordnt'oy  .Spun  P.oll,  0-lh  hxs  r,i;',s 
Mastiff  Plus  Cut.  I  Hi  oz  pdi.s 

or  tin  toil  pkys   o,S 

Mastiff  I'lUK"  Cut,  2i  oz  pchs 

or  tin  foil  pk'ss   02 

Mastiff  PluH  (2'ut,10  oz  decor- 
ated  tin    1)2 ',i 

Boston  Smoke,  12s  (24s,  4S).  40 
Sl  JJBKlt;  CO. 

Grain,  1 -';:  oz  patent  can  70 

Golden    See,. tie,      1-oz,  1-Ib 

ca  I  t,    per    ih  .  .   1.20 

Golden  Sceptre,  l^j-O'^.  2'i-Ib 

call,   per   lb   1.^20 

Golden  .Sceptre.   2,',-oz.  2',j-lb 

cart,  per  lb  

Golden  Sceptre, S-oz. a- lb  cart. 

fier  lb    1.00 

Gohlen    Scepir,-,    10-oz,  0-lb 

cart,  per  ID  95 

.\rcadia.   2i.  oz.   2 '..-lb   cts  (1 

l-ll.  cts  1-1,01   1.56 

1  '.:  -oz,    2  '  J  -  Ih    carts   t  oo 
x  ,>z.   ilei-iimicd  tin.  l.&ii 
1  0  nz.  decoral  ed  I  in  .    1  .CO 
(.■le.-ieiil   Club  Mixture,         u»  .»§ 


Cigar  ett£«. 

( U    'l  ips    .  .  .  . 

f^lalli   

I   ---11--'   illipK, 

-I  I  li,,\. 

.\ .  ..  lis  :,. 


.13  60 
I :  (I  li 


5  IIU 


■  p 


I  k 


'I'll'-  .  liO 

I  .  I  II  f.     '\\  I  I  ha  1  a      |.2-;  \  pi  i  a  II.     net  I  'J  OU 

'I  II I  I,  i  ll    I  leh  -  hi ,  .sa  nil  .<  r.v   1 1  p  ;  bo 
,I\<».  ,1.  BA(il,R¥  Si  CO. 

Net  cash. 

ih.M    Slim.,       c    ne^i 

Lime   Kiln  ,  III    |,l,it...   2  oz.  .  .  . 

:;S   oz  i'J'i 

.X     O'z    llM.H.  tti\ 

1  tl  icz  llim  i!4'.i 

Sun  cured  2  ' -  oz  foil   4» 

2  '  -    oz   iioticb  ....   il  t 
\Vi; V.MAN  KHOS. 

Less  ■:"/,.. 
Ciii  and  r>r,v,  2,ii  nz  iiapei  -;  . 

II.  BOHI.S  &  CO. 

T'mU'.v  MixliireB. 

White  Navv    Mixliire.    I  2(.  oz 

foil   '  66 

While   N'aA.v.    2;',-oz    foil.    .2  11, 

cartons   02 

White   Nav.)-.    10-oz   ri.il  on 

London   Dock-.  2,',-i.z  foil.  .',  II. 


...i  rloiis 

.SO 

(Joldeii  (Ir 

te,    2;,-i)Z    tin,    .',  II. 

carl  ojls 

ItliKht  ,\'il 

^ i  1 1  ia    Pi(d: i  n;.', s. 

oz   lib.  a 

-Ih  cartons  

.Ml 

Gold  Pal-. 

2.',  -oz  tin,",  -  lb   carl  . 

.00 

(:i..at  Pli.i 

il,    lO-iiZ   box.  lllil.l. 

mciliiim 

ami  special  

1.1.'. 

Great  Lie 

111.    x-oz   box.  niild. 

im.diiim 

and  special  

1.20 

Great  lilel 

d.    2:':-oz  box.  mild, 

m  e  d  i  1 1 1  n 

and  special  

i.2r. 

Ciil  Plus;. 

Seal  Pocl;. 

1  -.;-oz  tins,  2ij-Ib 

ca  rtnlis 

.74 

Seal  Pock 

ih',-oz   tins,   2     -  lb 

ca i  t  ops 

Seal  Pock. 

.S-oi!  tins  

.74 

1,'eaiint,  1  - 

,j-oz  foil,  .l-lb  cart 

.:iS 

Old  Chief, 

■S-oz  and  lO-oz.  . .  . 

.4G 

,Se\'en  f|i. 

10-oz    pail,  briar 

pipe  wit 

h    eacli  tin  

.r.d 

SCM-il  f|,. 

lO-oz  pail,  v.illiont 

hriar  pi 

pe   

.4.". 

Se\eii  I'p. 

2  ij  -oz  foil.r. -lb  carl 

.4  2 

Sc^ell  I'p, 

2  1  J  -oz    ponr.b.  T,  -  lb 

ca  rtoiis 

.49 

liOiiK  Ciil. 

ca.se,  per  doz   

15.  A.  I'A'i  rKRsox  TonAcro 

rOJIPAN'Y. 


TTonest  T.alt 
2 ' - -oz     .  . 
Pucky  SIrik- 


pell  and  tin.t. 


1  ■ 


tr/.  tins  ... 
';    ri  7  tins. 

Pa  I  I  el  son's   Sea  I,    1        oz    tni  I 
2,1    oz   pell.  . 
1  0  oz   till.  ,  . 

SMFr. 
America     Sniill'  Co.  . 

Frenoli.  Rappee.  1-,r,  oz  bot- 
tles,   per    2  do'Z  

Frencdi.  Rappee.  2  J  oz  bot- 
tles,  per  doz  

Frenc-h.  Jlappce,  10  oz  .iar.s, 
per  lb  

?.Iaccabo.\-.    10-oz  jars,   per  lb 

Irish  High  Toast.  10-oz  self- 
sealin.i;  fruit  .tars.   12-11.  hts 

S<.oich  Lilienth.irs,  in  blad- 
ders,   p(.r  lb  

.Si.m  i-li  Li  I  ien  I  ha  I's,  in  wcas- 
a.iids,    per  lb   

Horse  .Shoe,   10  oz  ;;Iass  .iar.s. 


.71, 


2.90 
PSO 

.00 


ITor.s 
Hots 
II  I)  I.' 


>hoe. 


o  7  111. 

ml   10  1 


.lit) 
.02 


.r,o 
.■ii 


ne,     J     1,7    ami     I.:  ,./. 
cans   l:d 

Weymnti  Bros.   

ropenhajTen,   I'l  nz  slope  Ji»rg  .ti^ 

ttt  2  i1oz.   pel    e.ii.s...    6.t> 

"  i  oz    nil,  uui'lr 
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"       11  inches  33.00 

"  inches  37.00 

icent   27.00 

Ball  Bearios. 

thcock   33.00 

MISCELLANEOUS, 
rel  Covers,   17-in.  (flour 

iirrcl  size),  jier  doz   l.SO 

rel  Covers,   21-in.  (sugar 

irrel  size),  per  doz   2.70 

Wnios,  per  doz.... 75  1.00  1.25 

ter  liadles.  plain,  doz  iTt 

ter  Ladles,  clays,  doz  S.j 

Irr  Spades,  doz  10 

>\al,  \<i-lb.  per  M....  2.25 

1-  lb,    per    M.  .  2.50 

2-  11).  per~  M. .  2.7.=; 

ire  end,  V^-lh',  per  M  i.ou 
"    l-ri),  per  11  L',_'." 
"        "    2-11).  per  M  2.:'i0 

T'.ciUer.'s,    Dover   1.00 

suiu.s,  liber,  1  pieces....  I.."i0 
,  jit..  cit..  ',L'  Kal  and  tunnoi  1 
terns.  O  Tuljulur,  doz....  n.DO 
tern  slohos.  in  Ijbls .  . .  . 70 05 
traps,    1    to    5  holes. 

S   .  15@f.0 

he  traps, "Sure  Catch,"  dz  .35 


Traps,  rat,  '•Ulizzard.'  doz..  .90 

Nest  Eggs,  per  doz  20 

Oil  cans,  glass,  wire  cover, 

1  sal.  per  doz   J. 50 

Oil  Cans,  gal.,  glvnzd  iron.  .  2.15 
Oil  Cans.  5  gal.,  glvnzd  iron.  7.50 
Potato  Mashers,  per  doz  45((i)75 
Rolling   Pins,   per   doz.  .  1.35@i.50 

Spoons,  wooden  30c,  37c  .BS 

Ste]>  L,adders,  each,  per  ft..  11-22-10 
Taclcs,  steel,  asstd,  2  11-oz..  .25 
Tacks.  Common,  2  oz.,  doz.  .  .11 
Tapers,  gas.   30  17-in.  ftgs.dz  .C5 

ToothiJicks,   box   2.50,  2.75 

Twine  Holders,  lianging,  doz  2.00 

Spiltons.    fiber,    13-inch   6.25 

Spittons.    fiber.    12-inch   5.00 

Sijittons.  fiber,  S-inch   4.15 

Whips,  per  doz.  from  90c  to  IS. 00 
Window  Screens.  12-incli,  doz  2.75 
"  "        IS-incli,     doz  3.25 

"  "        2  4-inch,    doz  3.60 

Department  26. 

STATIOXERr. 

Corrected  by  the 
Sclnvabiiehcr-l'rey   Stationer.v  Co. 

42-44  Sutter  St.,  San  Francisco. 


Blank  Books. 
Counter,  72  leaf,  per  grs....  S.00 
Counter,  90  leaf,  per  grs....  B.OO 

Uny  and  Ledger. 
Cap.  canvas,  200  pp.,  each..  .30 
Cap,  canvas,  500  pp.,  each..  1.00 
Crown  Clolh,  150  pp.,  cacli..  .75 
Crown  Cloth,  300  pp.,  each..  1.00 
Cap,  Ini.  liCathcr  Bnd,  600  pp  3.20 
Wriling  Paper. 

Tanglewood.  Ream 

Commercial    Note,    51t)  60 

Commercial   Note,   61b  72 

Letter.  10-Ib  ex   1.20 

Cap,  12-n>  ex   144 

Envelope*. 

Per  M 

XX,  5-iii   1.00I&1.50 

XX.  6-in.   1.10®  1.60 

XXX.  10-in   2.80 

XX. 4-in.. Baronial  cream 

or  white    1.40®1.S0 

XX. 5-in., Baronial  cream 

or  white    1.60® 2.00 

Inks — Carter's  or  Diamond. 
Black,  2  oz  cylinder,  p.  gr. .  4.50 
Rod,  2  oz,  3  dz  to  box.  pr  bx  1.25 


SI 


Black,    4   oz,    per   er   7  20 

or  Blue  BIk.  >j  pt,Uz  2  17 

or  Blue  Blk.  pt.  dB.  .  3.60 

"       or  Blue  Blk,  qt   6.00 

Lead  rencili. 

Cedar,   rubber  tip   1.25 

Ked  pluhd,  mil  rbbr  tip,l  X  L  1.65 

Matchless    3.0U 

Yellow,  pshd,  rbr  tip.  round.  4  00 

pl.slid,  rbr  tip,hcxai;on  4.UU 
Black,  pishd.  rbr.  tip,  Nos.  1, 

2,   3.   4.    "Offlce"   Hex   4.50 

Carpenters,  3  dz  to  bx,  pr  bx  1.00 


Steel  Vena. 

firo.ia 

Railroad,  1  gross  In  k«x..)0.4o 
Stub,  cx  tine,  smi,  mdn  Irg  .40 

Falcon   4i» 

Bank   40 

School,  fine   40 

.'^pencerian  Nos.  1,  2  or  3  R5 

(."'.oil No.  404   50 

Oillotfs,  Nil.  303  »0 

Pacific  Mall,  cinkle  plate   l.oo 

Tuxedo    1.00 


Attracting  Trade. 


"  rood  Laws  Help  Tnule  Kelalioiial. 

iVTaiuifacturers  and  i-etailers.  many 
(>{  whom  have  raised  serious  objections 
to  the  pure  food  laws,  are  just  be- 
ginning to  realize  that  there  is  a  very 
large  measure  of  compensation  in 
what  they  have  regarded  as  rather  op- 
pressive laws. 

The  pure  food  laws  are  bringing 
iiiamifacturer.  jol)ber  and  retailer  clos- 
er logcther.  and  out  of  this  bettei-  re- 
hiiionship  s'lbstantial  benefit  will  come 
In  each. 

The  mannfactiirer's  and  jobber's 
brands  must  now  stand  upon  their 
nurits  as  defined  by  law.  If  a  brand 
is  not  what  is  is  "cracked  up"  to  l)e 
tli'^  retailer  will  not  handle  it.  First, 
li'  cause  he  really  desires  to  give  his 
natrons  a  good  product,  and,  again, 
because  he  cannot  affoi-d  to  fly  in  the 
J'ace  of  the  law.  The  manufacturer 
who  is  conscientious  is  not  .goin,g  to 
risk  his  commercial  status  by  trying  to 
beat  the  law  and  get  the  retailer  into 
trouble  with  those  who  are  chai-ged 
with  the  administration  of  the  law. 
He  is  going  to  put  up  a  i)roduct  thai 
.iwill  stand  the  severest  test,  if  he  it- 
wise,  and  then  he  is  going  to  give  the 
jobber  a  guarantee  without  any  flaws 
in  it. 

Tlie  manufacturer's  brands  and  the 
jobber's  brands  will  come  (o  stand  for 
purity  a.iid  (luality  in  fact.  With  whal 
amounts  to  an  official  endorsomeni 
ba('I(  of  the  retailor's  and  manufactur- 
er's declarations,  the  consumers  will 
buy  (he  .goods  and  have  an  abiding 
f.iiMi  in  their  declared  quality. 

1 1  was  not  always  so.  There  were 
plenty  of  manufacturers  who  dciieudcti 
largely  upon  high  souiidin.g  phrases. 
loiKl  lab(^ls  and  l)ig  discounts  lo  sell 
tlieir  poor  goods.  The  maiiufacluier 
whose  .goods  had  real  merit  was  forccfi 
to  compolt"  wiih  the  fakirs.  He  had  *a 
hard  lime  proving  I  he  (jiialily  of  his 
goods.  Xow  tije  ni(;e  woids  will  "biil- 
trr  no  parsnips"  for  the  fakir.  He 
must  come  out  iuto  the  light  of  the 


lav,-  and  show  just  what  he  has  for 
sale,  and  he  must  show  it  so  plainly 
anyone  of  ordinary  common  sense  may 
.understand  whether  a  beautiful  pack- 
age contains  food  fit  to  eat  or  not. 

During  the  past  five  or  ten  years 
manufacturers  have  been  forced  to  ad- 
dress themselves  largely,  to  the  con- 
sumer. Producers  of  poor  or  ordinary 
foods  were  able  through  the  medium 
of  the  daily  press  and  the  sign  boards 
to  force  the  attention  of  the  public  on 
their  cheap  products.  There  were  no 
statements  too  e.Ktravagant  for  these 
lieople  to  make.  They  had  poor  goods 
to  sell,  but  highly  cfblored  advertise- 
ments to  the  consumer,  and  gorgeous 
imckages,  on  which  were  brazenly  set 
forth  virtues  their  wai-es  did  not  con- 
tain, made  up  their  chief  stock  in 
trade.  Their  labor  was  not  in  vain, 
either,  for  there  are  thousands  of  good 
people  who  were  impressed  with  the 
showing  these  advertisers  could  make. 
It  did  not  seem  possible  that  men 
could  Ije  so  bold  as  to  set  up  the  pre- 
posterous claims  they  really  made. 
The  manufacturer  with  a  meritorious 
product  could  do  no  more.  Hut  he 
was  forced  into  spendiu.g  a  small  fort- 
une in  talking  to  the  consninei-. 

The  .jobber  and  the  retailer  could 
not  help  the  manufacturer.  Tiiey 
were  forced  to  keep  what  the  iieoplc. 
demanded,  whether  it  had  merit  or  not. 
And  so  the  manufacturer,  the  jobber 
and  the  retailer  fell  apart. 

Under  the  present  conditions  there 
is  a  strong  [irobability  that  these  three 
kinds  of  dealers  will  have  a  better  re- 
biiionship.  It  is  only  natural  that 
this  should  be  so.  The  retailer  can 
now  afford  to  i)ush  a  good  brand,  and 
he  cannot  afford  to  push  any  olher. 
There  will  not  l)e  the  call  now.  from 
the  consumer  foi-  food  unfit  to  cat.  Tlv 
manufacturer  of  1his  class  of  food  |ii(>- 
ducts  will  not,  be  able  to  gull  the  con- 
sumer any  longer,  for  the  good  rea- 
son that  he  will  risk  a  ccMidlct  with 
the  authorities  vvhenev(;r  he  atlempls 
Ihrougl)  his  adverlisenKMits  to  scli 
something  that  is  not  all  he  claims  f"; 
it. 


The  man  with  the  goods  that  has 
merit  can  now  address  himself  to  the 
jobber  or  retailer  with  the  full  assur- 
ance that  his  vi'ords  will  be  taken  to 
mean  just  what  they  say.  The  jol)l)er 
and  retailer  can  now  well  afford  to  take 
the  word  of  the  maniifaciurer  and 
then  push  his  .goods.  The  manufact- 
urer need  no  longer  ai)peal  to  the  con- 
sumer to  call  for  his  goods.  The  re- 
tailer will  now  find  it  profitable  (o 
talk  to  the  consumer  for  iiini,  and 
thus  save  thousands  of  dollars  that 
used  to  be  spent  in  an  effort  lo  reach 
the  consumer. 

The  better  relationship  that  is  bouiid 
to  exist  among  manufacturers,  jobbers 
and  retailers,  due  to  the  oi)eratioii  of 
the  pure  food  laws,  is  one  of  the  com- 
mercial blessings  of  the  law. 


Kcd  Seal  L.ve  is  advertir);-*!  oi-n- 
where. 


Watsonville. — .Tones  Rros.  &  Co.; 
capital  stock  $100,000.  sub  in  full,  by 
R.  R.  Krieger.  president  and  manager; 
S.  .1.  .Jones,  first  vice-president:  .1.  O. 
Dolfinger,  second  vice-ificsident;  ,J.  H. 
Shanks.  secretar.N'  and  treasurer. 


Quality  iu  lieu  of  free  ifoods  thal's 
(Jriffon's. 


Greer's  Washing  Ammonia 

Tt  has  f<)m<>  to  our  knowloriee  Uot 
lliTe  is  an  wtlfmpt  In  infrxriii'-p  on  Ih" 
market  a  WASIIINC  .\MMOMA  mq-l" 
from  RnnCM  nntl  AnimnI  Rpfmne.  W" 
trust  lhat  llip  I  rafl«  will  tnk«>  lim«"  to 
I  iivpsi  ieat«>  th';  eliH  r;iei<»r-  of  «hi.5 
.ST I '  1'' I'\  which.  If  sold  to  t  lip  l  ons'iinor. 
will  only  tpiirl  to  ri i't'-oii i  a k»>  th<»  use  of 
A.inniotii;i  as  a  houspliolfl  ;irlle|p. 

Pacific  Ammonia  Bottling  Co. 

310  8aeramciilo  St.,  8au  I'lanclsco 
Tr.lf phone  Temporary  ns!98 
.s<il<*    Mnn*ifn<*4iirr TM  ••f    .\nin>ot|lii  frnpi 
^llnTnl  PrndiM-ta  nn   <lip  r.K-lflr  (  nii«t. 
H\\  KKAX  l.sro,  141,. 

CAI'TION  —  As  MiTq  ar»  numprnii!? 
bi-anil."".  of  impure!  an>l  woak  wa'hiriK 
ammonia  ofTerod  to  tlif  liadr  imili^ttnc 
the  slvl"?  of  fiui"  Mbel.  It"  l  arofnl  to 
•  Il3l  t>'ir  RignJi  1 'I 'Vr^tlK  Itaik  is  on 
''^■'h  bottle— noh*.  '•.  <.ri(=r  Trail# 
Mark. 


/ 
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(Contiuucd  from  page  16.) 
stu»pl.v  the  world  it  is  now  figui  ed,  will 
not  exceed  2,500,000  cases,  as  compared 
to  the  pack  of  last  year  3.774.000  cases. 
Tliis  vast  shortage  will  practically  all 
be  in  what  we  term  red  fish.  Last 
year  the  pack  of  red  fish,  chinook, 
sockeye  and  red  .\laska  was  abont  2.- 
500,000  cases;  this  year  it  will  be 
about  1.400.000  cases.  It  is  now  fig- 
ured that  the  pack  of  Alaska  red  sal- 
mon is  about  800,000  cases,  which 
will  be  the  supply  for  the  world  in 
this  grade.  Wlien  you  stop  to  con- 
sider that  this  is  no  more  than  was 
distributed  in  the  United  States  alone 
last  year,  when  the  pack  was  1.475,000 
cases,  you  will  see  how  serious  the 
situation  is. 

"The  activiiy  in  the  spot  market.  1 
believe,  is  almost  wholly  due  to  the 
very  great  increased  consumption,  as 
the  size  of  the  orders  placed  with  the 
jobbers  here  (jobbers  being  the  only 
source  of  supply*,  as  first  band,  like 
ourselves,  have  depended  upon  the  job- 
bers to  fill  orders  for  months,  do  not 
indicate  the  slightest  speculative  buy- 
jng.  "We  are  simjily  facing  in  a  very 
•'.great  measure  a  clean-up  of  the  stocks 
of  salmon  the  world  over.  The  Eng- 
lish market  has  advanced  and  is  noAv 
on  a  parity  with  the  Xew  York  mar- 
ket. It  is  a  serious  situation  for  the 
packers,  as  they  were  obliged  to  out- 
fit at  a  fi.xed  expense,  and  where  the 
pack  is  seriously  cut  the  cost  of  the 
l^roduction  is  correspondingly  higher. 

"It  is  safe  to  say  tliat  every  case  of 
sockeye  salmon  canned  on  the  Pu.get 
Sound  this  year  will  cost  double  the 
price  that  the  i)ackers  will  receive  for 
i'.  The  packer  of  .Maska  salmon  will 
not  fare  cpiite  so  badly,  but  he  faces  a 
serious  loss.  IF  oui-  fm^urps  as  to  the 
probable  pack  <)f  iiritish  Coluniljia  atid 
.\iiiorica  are  correct — and  they  cannol 
he  changed  very  r.nich — conip.irison 
with  the  past  will  be  of  interest. 

"The  total  pack  of  salmon  for  the 
vear  l»Oa  was  S.COG.Hl  cases:  1901.  ?,.- 
32:1.0.54  cases:  1905,  4,630,685  cases: 
1906,  3,774,42.^  cases. 

"The  stocks  of  salmon'',in  distribuiors 
liands  is  the  li.ghlost  in  years.  These 
figures  sliow  thai  the  pack  for  the  four 
ineceding  .vears  has  been  nearly  15.- 
500.000  cases,  showing-  an  average  con- 
sumption of  over  ;!, 80(1. 000  cases.a'-ciiisi 
an  estimated  jiack  this  year,  as  stated 
before,  of  prolialjly  not  to  exceed  tv.-o 
and  a  half  million  cases." 

ir.vT. 

SoiDcrs  ii  ('<».,  report  under  date  of 
.\ugnst  20.: 

Arrivals  of  Hay  for  Ihc  week  jusi 
ended  auiount  to  4680  ton,  jiraetically 
the  same  fiuantiiy  as  for  tbe  week,  prc- 
redin.c.  I!a;l  arrivals  have  iiof  becu 
((ui(c  as  pleuliful  as  they  were  during 
last  week  but  walcr  sbiiinienfs  have 
been  very  mucb  in  evidence.  As  (he 
s<Mson  gic>ws  late  more  strenuous  (ef- 
forts are  being  made  io  move  the  crop, 
and  froin  all  «ppe;irauces  we  will 
have  a  continued  rusli  by  s<^hooner  un- 
til the  rains  prevent  shipping.  Con- 
siderable Hay  is  being  shipped  to  in- 


terior points,  and  the  warehouses  in 
the  regular  Hay  districts  are  about 
filled.  In  the  large  Grain  Valleys  of 
the  State  a  large  proportion  of  the 
Volunteer  crop  is  still  out  of  doors, 
and  we  fear  that  quite  a  l>it  of  it  will 
be  baled  owing  to  labor  anh  transpor- 
tation difficulties. 

To  sum  up  the  situation  our  idea  is 
that  the  market  will  drag  along  a  bit 
heavily  during  the  next  30  or  60  days, 
after  which  time  we  anticipate  a  sharp 
adviince  to  cover  the  carrying  chai  ges 
on  what  Hay  will  be  shipped  to  mar 
ket  thereafter. 

An  occasional  car  of  fancy  Wheat 
Hay  still  sells  at  above  Quotations: 
this  can  be  said  also  of  choice  Tame 
Oat.  New  Wild  Oat,  however,  is  very 
mtich  in  evidence,  and  concessions  are 
being  made  of  late  in  ordei-  to  effect 
sales.  Most  receivers,  however,  are 
attempting  to  maintain  the  old  range 
of  prices  which  we  give  to-day  as  fol- 
lov/s: 

Choice  Wheat  Hay  $18.00  to  2(4(0 

Cood  Wheat  Hay    16.00  to  17.50 

Other  grades  same    9.00  to  15.00 

.Wheat  &  Oat   9.00  to  15.00 

Tame  Oat    9.00  to  16.00 

Old  Wild  Oat   :   8.00  to  11.00 

Xew  Wild  Oat   8.50  to  12.50 

Stock  Hay    7.50  to  9.00 

Alfalfa   .  .   8.50  to  13.00 

Straw,  per  bale  45  to  .85 

.VDV.VNCKS— 
Caudies — Chocolate  (ioods. 
2(l-.¥ule  Team  Horax  ^4s. 
r.abhitrs  T'ot-Lsli. 
llabljittV  T.ve. 

Bulk  Laundry  SliMch  (Nnfioiiaf). 
l{icc. 
Teas. 
DECLIXKS— 
"Tonisctn's  Hod  Seal"  I, ye. 
"A  iiierlciiir"  Lye. 
Caslile  Soap. 
Miirxlli  Taste  (ioods. 

FfLL.nOKK  LEASKS  LXTEM)i;i). 

-Many  of  the  merchants  doing  busi- 
ness on  Fillmore  st.  between  Sutter 
and  ;Mc.\llister  sts.  have  secured  or 
are  endeavoring  to  obtain  extension.^ 
on  (heir  leases.  Baldwin  iK-  Howell 
report  that  all  tenants  from  wjioni 
they  collect  rents  on  Fillmore  st.  have 
ai)plied  foi-  renewals  of  leases,  which 
have  been  in  most  cases  granted  them 
by  landlords.  The  majority  of  (lie 
leases  run  for  three  years  from  next 
May  or  .June.  Some  of  them,  however 
run  for  a  longer  period.  A  notable  in- 
stance in  which  a  long  lease  has  been 
made  by  Baldwin  &  Howell  is  that  of 
(he  premises  occupied  by  E.  P.  Charl- 
ton &  Co.,  1313  to  1319  Fillmore  st. 
This  firm  lias  renewed  its  lease  for 
ei;^ht  yrai-s  from  next  May  at  an  ag- 
gregnte  rental  of  nearly  ?50.0()0.  A  \.. 
I/ilienfcld  <t.  Co..  Geor.ge  Haas  &  Sihi's- 
and  J.  Vinceul,  who  oceui)y  jiremises 
adjacent  to  Charlton^  li.-ive  r<Mifwed 
their  leases  foi-  a  period  of  three  y(>ars 
fioni  next  May  at  an  ag.i::rega(^  n-nlal 
of  nearly  $(U).0O0.  All  of  the  firms  do- 
un\  busiiii'ss  on  tlie  east  side  of  Fill- 
more St.  between  OTarrell  st.  and 


I 


ington  ave.  have  secured  extensions 
I  of  their  leases  for  three  years  from 
'  next  May.  These  include  the  Swisr-- 
'  American  Bank,  Royal  Shoe  Co.,  Elite 
Clothing  Co.,  Carroll  &  Tilton  and 
I  Charts  Lyons,  .Joe  Poheim,  at  the 
*  soutlieast  corner  of  Post  and  Fillmore 
I  sts.  has  obtained  an  extension  of  three 
'years  through  Baldwin  &  Howell,  and 
;  I.  Goldman  has  also  securetl  an  ex- 
I  tension  of  his  lease  from  the  san.ie 
firm. 


Ft.  Smith  liefrigerators. — CoUl  k  Dry. 


j  Mi.  E.  J.  Cody  is  located  on  815 
i  Web.s-.er  St..  having  opened  up  recent- 
I  ly. 


FOR  SALE. 


Eiitire  stock  of  groeories  and  lix- 
tures  of  mj  store  at  12tli  a-iid  V 

'  Sacranieuto,  t'aU.  as  a  whole  or  in 

i 

'  part,  togrctlior  with  lease.  Fixtures  iii- 
,  elude  three  Toledo  scales;  200  account 
;Mc('askey  Kcaister;  i  Natioual  Cash 
!  Hegisters ;  Meat  Slieers;  Show  Cases, 
ete.  GEO.  KROEGEK. 

Mothers!  Mothers!!  Mothers!!! 

Mrs.  Winslow's  Soothing  Syrup 

has  been  used  for  over  SIXTY  YK.\f:S 
by  MIliL-.ONS  of  .AJOTHlOi.S  ("or  tlif  ir 
UHIX.URICN    wliilf    TKlOTHf.Vfi.  wit.': 
:  PI7RI'')X'T  Si;(;CI-;i5S.    it  SOO'CJItCS  the 
!CHJol».  HOK'ri;XS  tlie  tjlTMS.  .M.L.WS 
oil  PAIN;  Ct  VttCS  \\  I.NI>  "'((J.IC  :iii>l  is 
tlit»  jx?.*!  reiiicilv  Un-  1  )l /\  lU:  1I01^;A.  .S'>I"I 
by    l>rUBri.sts    in    cvor.v    part    nf  ili"; 
'  worlii.    f;o  t'iv"  iiiiil         for  ".Mrs.  W'iii- 
.-ilou's   HciotliiiiT   S.viDi)."   and    (alcf>  im 
other  kinil.    Twonly-rtve  cent'?  ;i  tjolijo. 

lOL'U  EVERY  WANT  1\ 


Can  Ife  ,Sii|'l'Ii<'''  *•> 

A*  Zellerbach  &  Sons 

J,V(  KSON  STICEET 
San  l''r«iirisn)  C«1. 


u.  s. 

Metal 
Polish;: 


ina. 


I  n.  . 
'-■  it< 

d'-r. 


  per 

  •-'.««  per  .ioz 

 SO  t>ci"  tluz 

 J:;  "0  i""*!' 

  .    t  V.'i  )f  r  \lK''t 

  •^y  pp."  ilo» 

Pol  N  (•'rieiHl  Pu« 


8.  JiirjT.tlM.IC'  rOI.J.f'H 
I'ASTK 

is  pul    iJi'   I'l    u    \'rAi  \i'H\  '.'(jpuiipl ;   mIt^i  in 
f-iqinrt    I'ortti       I'Vc-    fr.'iji    _^i-iO    or  <;ili 
jcai'f  in  llif  Matkisli  uf  lb"  >TorM 
VoT   pale*  t'.v   all   Of^alcm      AJsn   the  !?a'. 
Alkati  Floor  Ponder,  coiilahilns  n"  ?!  ss--« 

.1.  T.  WU.SON, 
fmifir.  <.:naPl  Ae»  .  an  IBIti  •  t      '  I 


I 


THE  RETAIL  GROCERS'  ADVOCATE 


S3 


\e\vs  Lecier  says:  The  Cosmo- 
ibe  monihly  edition  of  the 
papers,  furnishes    a  curioui; 
ation  of  the  scory  that  Hearst 
'  est  to  name  a  ^^ayoI■  for  San 
00,  but  was  thrown  (U)\vn  unci 
.1.     ately  turned  upon  Langiion  lor 
;  !■  insal  lo  lake  orders.    Tlie  news- 
n  I  ■  iiiiou  of  the  magazines  is  pub- 
::nd  circnhited    before  those 
which  are  sent  to  subscribeis. 
iiews-stands.  copies  of  the  Cos 
:in  for  August,  and  in  tliose 
subscribers,  the  inde.v  contains, 
!emenr:  "  The  Liberating  of  San 
iiKisco,"  three  papers  by  Edward 
Mptpn.  William  H.   Laugdon  and 
Bb  J.  Dwyor.    In  the  news-stand 
Ks  the    articles    nami;d  appear. 
tff  were  printed  and  sent  out  be- 
B  the  rupture  between  Hearst  and 
ngdivn,  but  in  the  subscribers"  edi- 
'  plaee_of  the  articles  named 
u  by  "UTiat  Life  Means  to  Me" 
^[ar\'el  of  IModern  Bnsiness.  ' 
article  being  by  any  one  of ! 
f  men  named  above. 


1-General  W.  H.  .Michael,  of; 
.  reports  thai  the  total  quant- 
oa  shipped  from  Imlia  during  '•■ 
ended  Alarcu  31,  1907,  amount-  i 
;2,3Sti;,"jl4  pounds;  an  increase! 
;,410  pounds  over  the  preced-  | 
;•.    The  increase  in  shipmeuts  \ 
alia  and  New  Zealand  amouut- 
*00,000  pounds,  while  the  Unjt- 
■tom  increased  its  purchases  by 
I  pounds  more  than  in  190(j: 
intents  to  America  fell  off  about 
I  pounds. 


yea  I 
to 


•■  t.  &  Co.  arc  said  to  be  pre- 1 
plans  to  open  up  branches  of  i 
^•chandise  brokerage  Imsiness  j 
Angeles.  Poi'tlai^d  and  Seattle. 

nalliy  in  lien  of  free  jroods — that's 

ffODV. 


ioiiii'a  Belaii  ftrocers'  and  Mer-, 
eiiaat's  Associatiou,  ; 

I  Webster  St.,  San  Francisco,  Cal. ; 

I 

enth-men:  Being  desirous  of  unit-| 
with  the  other  merchants  of  Cali-i 
lia  to  better  trade  conditions,  and ; 
g  willing  to  do  orir  share,  we  here-  j 
naki>  application  to  hr  received  asi 
ember  of  the  1 

foriiia  Retail  (Jroiers'  and  ;\ler- 
i'Jiant's  As.soeiatioii. 

em  lose  Three  ($8.00)  l)ollaii<  lo 
our  dues  for  one  vear  from  date,  i 


idr-; 


Purposes  and  Accomplishments 

Of  IKE 

California  Retail  Grocers'  &  Merchants'  Association 

.    (>FFiri.4L  PAPEJ?— Retail  Grocer^'  Advoi  ate. 
Plan  of  Opcrfidon. 

Prinr  lo  1900,  different  association;  California  hd>\ 

awked  for  \arious  laws,  from  time  to  tiiin- .  aha  had  .<i\:\y)^  lailed  to  . 
results  through  lack  of  organization.    These,    failures    caused  the 
(irocers'  Association  of  San  Francisco  to  invite  other  similar  associaiuij . 
to  send  delegates  to  a  convention  in  September.  190tt.   At  this  convention,  it 
was  decided  to  form  an  organization  to  be  known  as  the 

CALIFOBXIA   RETAIL   GEOCEliS*   AND    MERCH.4XTS'  ASSOCIATIOxN. 

This  Association  was  organized  to  enable  the  grocers  of  California  and 
other  merchants  to  co-operate  in  order  to  accomplish  results  by  their  united 
action  that  they  could  not  secure  singly.  Eacli  Association  sends  delegates 
to  an  annual  convention.  These  delegates  decide  the  policy  to  be  followed 
and  elect  officers  to  carry  out  their  plans.  Every  individual  member  hae 
the  right  to  attend  the  annual  convention  as  a  delegate. 

The  next  Stat^  Conrention  will  be  held  ar  Sacramento,  on  Septeinbei 
10th.  nth  aud  I2th,  J907. 

.iCCOiIPLISIUIi:>  TS. 

i.A«"s  SECIKED. — PrioiMo  the  Legislative   Session   of   I9'j;,   the  vjcmblneJ 
effoirs  of  ihe  merchants  amliated  with  the  California  Retail  Grocers'  and  Me: 
chants'  Association  secured  the  foUowing  results ; 

i^ermittiiig'  the  Attacliment  of  ihe  Wages  o*  PdIjUc  Offlctnla. 

Mabing  a  w  ;v<''*  >?eparate  Property   Responsible  for  Family  Btlla  *op  Uie 

Ncceiisaries  oi  t^roperty  owned .  before  marriag'e  or  received  by  will. 

exempt. 

Making'  a  i.uu.;:iitioe  'of  Purity  a  Sufficient  Defense  for  a  Denier  Cbarged 
with  Violating  the  Pure  Food  Lair. 

\~  '     Ho  -r  ur^.i  the  passage  of  the  following  laws  through   both  housea 
'       •    ■  '       .  '*  / 

\"EfOED  BV  GOVERNOR  PARDEE. 
>i:tb.ui^  :tu  At'L-onnt  Date  from  the  Time  of  the  Last  Item  and  maklns  ■ 
Payment  Renew  an  Account.    Vetoed  liy  Governor  Pardee. 

Ailorrlng  3Ierelianta  to  Form  MatnnI  Fire  Insurance  Companies.  Vetoe'l 
by  Governor  Pardei^. 

Declaring'  Trailing-  Slnnips  illegal.  Declared  Unconstitutional  by  the  Su- 
preme Cou' 

-    SSIO?ff  OF  191). 

At  the  L.;  1.  ..I ;  r.  ;:M-.ssi^.ii  .if  1S07.  the  Woil.  uL  :iv.':rj  Uir  hl^i  u-  vdiL:^Li- 
larly  well  organized,  and.  althougrh  ■we  were  very  short  of  funds,  we  secured 
the  passage  of  the  followins:  l.aws  ALL  OF  WHICH  were  approve!<>  bv  Gov- 
f-rnoi-  Gillett  and  THEV  ARE  NOW  f.AWS. 

1.  Makine  the  time  in  trhioh  an  open  book  account  outlaw*  FOUR  yeara 
iustead  of  t«vo.  ' 

2.  Allowing  the  foTiantio)k  of  Mutnal  Fii-e  Insurance  Companies. 

;{.  _^Iakine  the  paj^sing  of  a  check  WITH  IXTEXT  TO  DEFBAl'D  a  State'* 
I'vlsou  ouense. 

4.    Piovidin^'  that  (be  dealer  shall  uot  be  held  responsifcte  lor  the  parity 

of  goods  GUARANTEED  TO  Hlil  AS  PVRE. 

WE  HA\'E  MORE  tAWS  TO  GET.    We  want  your  influence. 

\V<";  have,  by  united  action,  convinced  the  manufactureVs  of  floi. 
eral  lo'calities  that  the  trade  wanted  them   to  stop  senseless,  cutting.  'Xtus 
has  added  many  dollars  to  the  protits  of  the  grocers. 

We  propose-  '  .considered  desiraiv  hat.  as  a  i 

we  can :  ~ 

<a'»    Piotrt.-i  i^Kii.*  nvi.L\    wlion  any  manufaotuiei  allows  his  goca^  to 

be  out.     We  want  your  iufltienro. 

(b)    Protest  EFJ  Kt  TiA'El^V  when  a  ^^  l  '.  •n!er  or  manufacturer  sells  to 

a  farty  who  would  otherwise  buy  fium  >  ir  nieniber.s.  We  want  your 
iafliienee. 

(o>    Protest  EFFECTIVELY  wben  a  \  -  il.^r  or  manufacturer  senUd 

it  ■"short"  packages  to  niemliers.    We  tvnnt  your  inllaence. 


^  ins  them  lawyer's  fees* 
splendid    results  whdn 


gnet. 


We  are  helping  members  .•,.;!►■<  <  i,-,,!  u.j!    .  ; 
by  a  set  of  collections  lettei 
properly  used. 

Our  paper.  The  Retail  Grocers'  Advocate,  which  we  own.  is  the  ii 
which  makes  it  possible  for  us  to  secure  the  results  outlined  above  . 

Al-I.  THESE  THIXGS  COST  MOXEY— Tou  ranld  not  pet  them  for  toy^ 
J  year  alone.  We  thinkvyou  ought  lo  pay  your  share  (J3  a  year)  in  annual 
dues     DOX'T  VOr? 

r  California  Retail  Grocers'  and  Merchants'  Aaaociation. 


I. 


SI 


THE    KtiiTA:i.    OROCERS'  ADVOCATR 


OFKlCiERS  ANT*  DIUECTOnS, 


4LAMEB.A  COUIVTY  EE^OEfUNIZES. 


UETAIli  GROCERS  ANB  MERCHANTS 
Association  fit  Alameda  Co. 
President,  John  Mitchell, 
1st  Vice-President,  J.  Ij.  Wood  worth, 
"d  Vice-President.  O,  B.  Palmer, 
;i«l  Vice-President,  F,  C,  Koerher. 
■iih  Vice-President,  A,  J,  Nor 
nih  Vice-President,  J.  10  Frazier, 
Secretary,  Opo,  MacDonald.. 
Treasurer,  H,'  D.  Ou.sliiiuc, 
UJrpctors. 

11.  llauch,  A.  .T.  Nor,  il.  D,  Cu.shlriK.  O, 
Hoffman,  J.  Hopkins. 

Manager  CoUecHon  Dept. 
M    IC,  Webster. 

J  -      :    ■  ,cu    a!    5  ,.'c-)oc-k, 


VVhfUever  any  prices  in  the  !M:iiiufiie- 
Itirers'  lilet,  i>rinted  uu  Pago  i'Z  i>r  the 
"Advocate,"  are  «,iit,  members  should  not- 
ify Secretary  MacDonald  as  promptly 
possible.  (Uis  teicphone  is  Oukland  151,) 
INir.  MacDonald  will  at  once  take  steps  to 
ii!t\c  the  cutting:  stopped. 


OAl^iANJ)  MEETINGS. 


Oakland  <3rocers  aad  Tlieir  Neiglibors 
Plan  on  Strong  Linci. 


Thn  Alamerla  County  Grocers'  Asso- 
ciation will  hold  its  meetings  on  the 
second  Monday  of  each  month. 


1'  aiUi 


I;-  fti-Os-M-.;  !ia,\  (•  TO- 
:*:••« K':.;  i  ioii.tii'iSiUK  ( lioir 
iiiiii,  !')!  biu'.iiicss  iloUi' 
.'lioii.i;'   tile  lii|!(>\viiig 


,  :>M) 

!.(M> 


hy  the  iii 
Sf.lifMlnIo: 

<h»'r  $J.'i,0O»  monthly,  diios 

"      2,000  monthly,  duos, 

lJ»i(Ie£..i?,(MW  moiithSy,  dues, 

Tho,  foilowiag  ninctTs  \\(  if»  chosen 
to  serve  tili  the  iicxl  election 
cc.iiy  ill  iltO!-;: 

Pi  :'::;(|. I  L),  Ciishiii;;,  Oiiklrind 
V !.••••.  I'lv.-^iii'itt .  .  ,  .11.  Hunch,  Alanicdii 
'l're:isiirei' .  ..I ,  I \Voo>l \voi-ih,l{!,(  );i  kh'usd 
Diro'tocs, 

.lohn  ]\rilc]icll,  Cenli-a!  OakUsnd;  T, 
I..  l''!i>ii!)ii,!;,  Colli  i-.il  0,;kl:ind;  Ceo. 
'tiiMi  rtiideii,  !';;ts(  0:iklainJ;  \.  .!,  Nor, 
Wc'sl.  Oakl.md;   S,  ,1,  Sili,   I'.ei  !.:e;:'y, 

Tlic  (lirec!,<irH  will  nii'et  :il  lea:-.l  oiicc 
e.'N.'h  UKiiiih,  'I'tif  nienibcrs  will,  lie 
caiicd  loKctlier  whenever  mailers  re- 
quiring c<jiicerteri  ;i,c(ion  coMie  u\)  and 
I  here  will  l)e  a  hi,^  soci;il  meciin.^;'  once 
!  ;i  (juarier. 

Til"'  men  responsible  for  the  ro-or- 
ganizaiioii  of  (he  as.^mciatioii  feel  (hat 
they  can  aiYoril  !o  pay  dues  us  per 
schedule,  even  ii  (hey  do  no  more  than 
maintain  (he  (lour  prices  and  lieep  the 
yeast  cake  anions  the  selling  arlicles. 

Their  secrelary  will  work  in  r  )j;- 
.iunction  wi(h  San  Francisco,  Saa  ,ln:-e 
arid  other  i^^a.s'  ('i(io:-,  and  (he  urj-.a nized 
prMCiTs  <;\-iil  lie  alii  -  lo  exei-i  an  iiillu- 
Oifi-  ih-ii  should  jiu(  ma.ny  iuor(^  arli- 
e|.-:   i  !i  I  lie  protec(ed  list. 


Ji,  Suiilh  Refrigerators. — Cold  A 


REMOVAL  jSOTICE. 


>Saa  Jose,  Ciil.,  A«f,'ust  r,tli,  15)07. 
1"o  tlio  Tiatio: — 

We  are  now  localed  nl  .HriO  to  ,^53 
N'orlh  Market  8<rcvt  and  IV.'.^  to 
North  Wj>:i  Tedro  SIreci,  v.lu'i'e.  wilh 
larji'er  rjiiancrs  and  increased  facU- 
i!ies,  we  .no  iirepared  io  till  all  or- 
ders and  (r;iiisacl  all  husiness. 

Telephone  us  before,  j^Hain  10. 

Sn"ciul  Notice — .Address  all  "coni- 
miniieafsons  to  Sialion  A  for  prompt 
del  ivery. 

I'urmcrlv        in  CJ.''^  Soulb  Third  St, 
WALSII-(OL  (  Or 


WANTED. 


Grocery  or  tsener.'il  mereliantUse 
store  loeaied  within  a  radius  of  10 
jiiiies  of  San  Franciseo  (hiII  eonsider 
proposition  100  miles  sonth  of  San 
Francisco.)  Will  pay  from  $l,0<fO  to 
$'2.(»(I0.  f^h'c  full  purjiculurs  iii  iir.«t 
leiicr  fis  ^;^  nioaiJ^iy  saU'.s,  and  ex- 
petfse.  ,ii;.'h-*>;s  -I.  '8'.  ^V.,  earr  ".Vd- 
yoeaic,"  3711  Webster  Si.,  S.  V. 


A  FAKE  EXPOSED. 


Si      Grocers'  Exchange  Denies  rti' 
warranted  Use  oi  Its  Name. 


.,'\t  a  meetin;?  ol'  the  San  Frauci.^.e.i 
firoccrs'  E.\change  at  17  Oak  St.,  on 
Wednesday,  Aug.  14th,  Secretary  .1,  IVl, 
Sullivan  was  instructed  to  write  to  Mr, 
Fred  Krneger,  demanding  that  Mr. 
Krueger  slop  priiitlu;,;  the  name  of  the 
Exciianse  in  a  piihiicatson  issued  hy 
liim  under  the  name  "(Jroeors'  Bulle- 
tin." 

This  action  was  taken  becansSe  the 
pecul:a,r  position  given  to  the  au- 
nouncement  of  the  Grocers"  Exchanr.e 
would  make  it  appear  as  if  tlie  Ck,- 
cers'  Exchan};e  were  interested  in 
some  way  in  (lie  "Grocers'  Bulletin." 
This  is  not  (he  case.  The  piihlieation 
is  a  list  of  delinquent  dehtors  printed 
hy  Mr.  Er«eft-er  at  liis  own  expense, 
and  every  dollar  earned  hy  Uie  same 
fjoes  into  Mr.  Krue^er's  pockets  and 
not  into  tlie  funds  of  the  grocers. 

Mr.  Ijcvin  of  1701  Post  St.,  should 
bo  proud  of  his  store  force,  a.s  his 
clerks  are  above  (he  average.  A  few 
more  ,£;rocers  like  him  will  make  the 
associalion  a  .greater  success  than 
ever. 


W(dhrock  &  Itrenier  are  the  proud 
possessors  of  a.s  neat,  an  np-lo-dute 
grocery  as  can  be  found  in  San  Fran- 
cisco, They  are  located  on  1035  Gol- 
den Gate  Ave, 


Sam  Clarke  is  hack  from  two  weeks 
vegtdating  at  Monte  Rio. 


23  larket  St,  San  Francisco 

ITORT  SOAl* 
LENOX  SOAP 
P.  &  fi.  NAPTHA  SOAP 
1\.  C.  BAKING  POWDER 
PROCTOR  &  GAMBLE  r.\NDLES 
ORANGE  CITY  RI  SKS 
PEARLO  GUM 
HONEYSUCKLE  MILK 


The  iiiiH 

opened  a  n 
.Mlisler  SL. 


(^ompan>-  havi 
on  No  (M:;  !\Ic 


An  Auto?  Nol 

Peanut  aud  Fopcoro  StUer. 
Catalog  stiovv'em  ^8,60  to 
$350.00.  On  easy  terms. 

KINiiERV  MFG.  CO. 
10i>  £.  Hdarl  St.,  Cincinnati 
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DISCRDTIINATION  ADMITTED. 


Tlie  Ice  Trnst  Acknowledges  to  Sac- 
ramento Board   of  Health  That 
Grocers  Are  Not  Allowed  to  De- 
liver Ice  Except  in  Cases  of 
Illness. 


Sacracento,  Cal,  Aug.  14.— The  local 
ice  trust  has  admitted  that  it  will  not 
allow  grocery  stores  to  deliver  ice  to 
customers  except  in  cases  of  illness. 
At  a  meeting  of  the  citj-  board  of 
health  last  night  it  was  officially  re- 
ported that  such  is  the  case. 

Some  time  ago  The  Union  showed 
how  the  ice  trust  discriminated 
against  the  delivery  of  ice  by  grocers. 
Managers  of  local  ice  companies  at 
once  denied  the  statement,  although 
it  was  known  to  be  a  fact.  Last 
night  Dr.  .Tames  reported  to  the  board 
of  health  that  the  ice  trust  admits  the 
discriminating  practice. 

Dr.  James,  by  letter,  reported  on 
ice  delivery.  He  said  that  on  July 
1st  all  grocery  stores  were  forbidden 
by  ice  factories  to  deliver  ice  except 
in  cases  of  sickness  where  life  de- 
manded it.  A  larger  number  of  de- 
livery wagons  has  been  put  on,  and 
Sacramento  now  has  more  than  any 
city  on  the  coast,  according  to  popuia- 
tifui.  The  ice  company  told  him  it 
would,  in  case  any  sick  person  failed 


to  get  ice  as  required,  see  that  a 
proper  supply  is  delivered  as  required 
and  added  that  the  order  for  non-de- 
livery by  groceries  was  made  for  j 
purely  business  reasons,  and  excep- 
tions could  always  be  made  in  case 
of  sickness. — Sacramento  Union.  I 


business  has  increased  continually. 

The  AdTocate  anticipates  a  continu- 
ance of  the  growth  in  the  new  quar- 
ters. 


IIV  NEW  QUARTERS. 


Wichniaii,  Lutgeu  A  Co.  Esfahli.sh  Xeiv 
House  for  (iilt  Edare  Whiskies. 


Wichnian,  Lutgen  &  Co.  are  back  in 
San  Francisco  with  splendid  appoint-' 
ments  at  431-439  Clay  St.  They  moved 
into  their  palatial  quarters  on  June 
20th.  They  now  have  20,000  square 
feet  of  floor  space  divided  between 
three  floors  and  a  big  concrete  base- 
ment. 

The  "Gilt  Edge"  whiskies,  both  rye 
and  bourbon,  have  always  been  desei-v- 
edly  popular.  The  firm  too  has  always 
been  so  thoroughly  fair  and  liberal  in 
its  dealings  with  the  trade  that  their 


OFFICE  Purchasing  Commissary,  f 
S.  Army,  1006  North  Point  St..  San 
Francisco.  Cal.,  August  17.  190".  Seal- 
ed proposals,  in  duplicate,  for  furnish- 
ing and  delivering  on  or  about  Sei)tem- 
ber  20,  lf»07.  subsistence  storps  in  ac- 
cordance with  specifications  and  con- 
ditions set  ff)rfh  in  Circular  .\o.  :!.  War 
Department,  Office  Commissary  Gen- 
eral, Washington,  )).  C,  February  12. 
1907.  will  be  received  at  this  office 
until  11  o'clock  A.  M..  August  27.  1907. 
and  then  opened.  Information  furnish- 
ed on  application.  C.  R.  KRAUTHOFK. 
Major,  Commissary. 

 ♦  

It  Is  Hard  to  Find  a  (irocery  Store 

where  they  do  not  sell  Ked  Seal  Lje. 

The  trade  mark  is  put  on  the  can  as 
much  for  your  protection  as  for  ours. 
Look  for  the  RED  SEAL. 


John  T.  Kelly 
W.  H.  Kelly 


18-20  Clementina  St. 


Tel.  Temp'y  1.^(52 


KELLY  BR05. 

WAGOX  COTERS  A  BOAT  SAILS 
TENTS,  AWNINGS,  HA3IM0CKS 

Bet.  First  and  Second  Sts. 


San  Francisco 


♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦^♦♦♦♦♦♦♦♦♦♦♦^ 

t  Cable  Address  Telephone 


♦  ^'CLUFFECK." 


Temporary  2860 


William  Cluff  Company,  inc. 

Wholesale 
Grocers... 


♦ 
♦ 
♦ 


I  Importers  and  Ex  orters  of 
Cigars  and  Tobacco. 


♦  ♦  ♦ 


♦ 
♦ 
♦ 
♦ 
♦ 
♦ 
♦ 
♦ 
♦ 
♦ 
♦ 
♦ 
♦ 


♦ 
♦ 
♦ 
♦ 
♦ 
♦ 
♦ 
♦ 
♦ 
♦ 
♦ 
♦ 
♦ 
♦ 
♦ 
♦ 
♦ 
♦ 


♦ 
♦ 
♦ 
♦ 


Spear  and  Mission  Sts. 


: 

♦ 
♦ 
♦ 

♦♦♦^♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦^ 


San  Francisco,  Cal. 


♦ 
♦ 
♦ 
♦ 
♦ 
♦ 
♦ 


♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦»♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦ 

HAAS  BROS. 

t 
♦ 

Wholesale 
Grocers— 

Importers    and  Commission 
Merchants. 

100  CALIFORNIA  STREET 
^  (Comer  Davis) 


I 

♦ 
♦ 


♦ 


San  Francisco 


California 


8« 
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Seasonable  Suggestions 

Ideas  from  Many  Sources  That  Will 
Be  of  Value  and  Interest  to 
Retail  Grocers. 


PUSH  THE  GOODS 

PROTECTED  B¥  AGREEMENTS 

CUT  OUT 

AS  FAR  AS  POSSIBLE 

ALL  GOODS 

DEMORALIZED 

BY  PRICE  CUTTERS 

Education  makes  the  man. 

One  today  is  worth  two  tomorrows. 

Tact  wins  the  organized  grocer's 
ends. 

An  honest  man's  the  noblest  worlc 
of  God. 

A  single  fact  is  worth  a  cart  load  of 
argument. 

He  who  knoMs  his  incapacity  knows 
something. 

A  man's  prosperity  depends  largely 
upon  his  health. 

Cunning  avoids  obstacles:  tact  tneels 
and  overcomes  them. 

Enterprise  and  advertising  make  the 
biggest  pair  in  the  deck. 


Worry  brings  disease  and  it  short- 
(  ns  life  by  wasting  time. 

Life  is  not  a  grind  to  the  man  who 
has  a  grist  worth  grinding. 

Faults  discovered  and  stopped  to- 
day build  profits  for  tomorrow. 

The  way  to  be  faithful  iu  anything 
is  to  be  faithful  is  everything. 

Reports  show  that  94  out  of  every 
100  merchants  in  business  fail  to  suc- 
ceed. 

How  often  we  close  our  eyes  and 
grope  in  the  darkness  of  our  own  stup- 
idity. 

It  is  estimated  that  $1,000,000,000  an- 
nually is  sent  to  Europe  by  the  immi- 
grants. 

It  is  said,  that  were  it  left  to  the  fair 
ones  there  would  be  no  such  things  as 
secrets. 

Grief  has  taught  you  a  good  lesson 
if  she  has  shown  you  how  to  swallow 
it  silently. 

During  the  past  year  40,000  horses 
were  slaughtered  to  supply  Parisians 
with  meat. 

Overcome  your  own  opposition  to 
system  and  you  have  made  a  start  to- 
ward success. 

.Inst  as  rats  desert  a  sinking  ship, 
the  public  shuns  the  man  who  looks 
like  a  failure. 

There  is  a  gradual  leak  and  waste 


in  a  store  without  a  system  that  .does 
no  one  good  but  saps  the  profits. 

System  is  the  remedy  for  all  the 
mistakes  that  occur  between  custom- 
ers and  clerks. 

The  English  firm  of  Crosse  &  Black- 
well  is  over  200  years  of  age  and  em- 
ploys 2000  hands. 

The  cranks  often  make  the  best  cus- 
tomers. Study  their  peculiarities  and 
Iparn  to  handle  them. 

There  is  a  power  one  hundred  times 
more  powerful  than  that  of  bayonets; 
is  is  the  power  of  ideas. 

When  a  great  movement  is  success- 
ful, tact  will  be  found  at  the  helm  and 
a  cool  head  on  the  bridge. 

The  chief  good  of  life  is  for  well 
mixed  people  who  enjoy  what  they  find 
without  question  or  criticisin. 

After-hours  should  be  spent  in  play 
or  planning- — not  in  counting.  A  cash 
register  will  count  all  day  long. 

J.  Pierpont  Morgan's  cigars  are  ex- 
actly nine  inches  long  and  cost  as 
much  apiece  as  a  box  of  ordinary  ones. 

Indifferent  officers  make  an  indif- 
ferent organization.  An  enthusiastic 
executive  inspires  membership  and 
makes  willing  subscribers. 

America  pays  $20,000,000  yearly  for 
cut  flowers  most  of  which  is  grown 
under  glass,  of  which  there  are  31,000,- 
000  square  feet. 


iio«o«L,«o»ofc«o»o»'^e-~«o»"»o«o«o»o«o»o»090«o»o»o»o«o«o»'.'"  Q..«-'0'  •.-..•^•'^•a«u»o»o»o»o»o«o«o«o«c«oe-J"'.  • -  •^•u»o«o»o«o»o»o«c»o»o»o«.,«o«o*o«o»q:)» 
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We're  Compelled  to  Use  the  Best  Nuts. 


T«!5le-Talk 


There  is  as  much  difference  in  cocoanuts  as  there  is  iu  apples.  We 
could  make  a  good  hit  more  monej' — for  a  while — if  we  would  put  a  lower 
.grade  of  nuts  into 

•aker  s  Cocoanut. 


Rut  if  we  did  that  we  couldn't  guarantee  Baker's  Cocoaiiut  to  keep  its 
sweetness  and  color..  So  we  have  to  use  the  l  est  grade  of  nuts  to  protect 
our  guarantee,  even  if  there  were  no  other  reasons. 

BUY  BAKERS'  TABLE  TALK  BRAND 

In  Oil-proof  bags,  packed  in  18-lb.  Pails  and  30-lb.  Cases 
Sold    at    Bulk  Prices. 

\o  loss  ill  lircakiiifi  iip  of  tiic  Slired. 

No  loss  ill  over  weighiiifi'. 

No  loss  in  evai»oratiou. 

\o  loss  of  tiiiio  ill  liandlinii. 

Always  clean,  moist  and  fresh,  and  profits  sure! 


ss 

•o 
o* 

8S 


The  Franklin  Baker  Company,  Philadelphia.  | 

JoHnson-LocKe  Merc.  Co.,  Agents,     -    San  Francisco.  §| 

•o 
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The  Commerce  of  Alaska  foi  the 
last  fiscal  year  will  amount  to  $60,000,- 
000,  a  gain  of  $12,000,000  over  last 
year. 

The  calculations  of  the  gold  experts 
place  the  gold  in  the  United  States 
Mints  and  National  Banks  at  $1,484,- 
845,280. 

We  do  what  we  must,  and  call  it  by 
the  best  name  we  can  and  would  fain 
have  the  praise  of  having  intended  the 
result  which  ensues. 

Statisitics  show  that  of  all  business 
enterprises  that  are  started  9o  per 
cent  end  in  failure.  Could  this  be  if 
ability  and  reliability  went  hand  in 
hand? 

We  might  discover  opportunity  for 
self-improvement  if  we  would  only 
turn  the  searchlight  of  criticism  upon 
ourselves  instead  of  upon  our  neigh- 
bors. 

A  gentle  tolerance  for  another's 
opinion  promotes  good  feeling.  Per- 1 
sonal  good  feeling  is  seventy-five  per 
cent;  merchandise  and  price  twenty- 
five  per  cent— of  success  in  salesman- 
ship. 

Success  in  business  is  95  per  cent 
man  and  5  per  cent  conditions.    The  , 
measure  of  a  man's  success  in  busi- 
ness is  in  his  ability  to  organize— for 
no  business  long  remains  greater  than  ! 
the  man. 

As  the  sun  is  shining  behind  every 
cloud,  so  has  every  effort  toward  a 
good  end  its  own  reward,  although  it 
is  often  difficult  to  detect  the  benefits  | 
on  account  of  the  obscurity  accomp- 
anying it.  j 

Properlv  handled  candy  is  one  of  the  i 
l)est  paving  and  nicest  lines  a  grocer 
can  handle.    A  handsome  display  of 
confections  gives  tone  and  dignity  to  a  j 
store  and  makes  it  attractive  to  women  i 
and  children.  I 

Commercial  failures  in  (he  United  | 
States,  according  to    statistics    com- 1 
piled  by  R.  G.  Dunn  &  Co.,  where  13,60/ 
in  number  and  $69,568,662  in  amount  of 


defaulted  indebtedness  during  the  first 
half  of  1907. 

The  total  amount  of  gold  exported 
from  the  Yukon  territory  during  the 
vear  ended  December  31,  1906,  accord- 
ing to  the  records  in  the  consular  oi- 
flce  at  Dawson,  was  $5,280,606,  ot 
which  $33,538  was  from  Alaska, 
brought  by  miners  and  others  on  their 
way  out,  the  balance,  $5,287,068,  being 
the  product  of  the  Yukon  territory. 
In  addition  to  this  the  records  of  the 
Alaska  Pacific  Express  Company,  at 
Dawson,  show  that  $5,930.672  worth  of 


gold  was  received  by  that  company 
from  points  in  Alaska,  pnncipa Uy  he 
Tanana  district,  for  shipment  to  the 
United  States. 

That  the  hen  is  man's  best  Wend  is 
borne  out  by  the  official  figures  of  the 
m-oduce  market.  These  .'Jf. 
while  the  cost  of  living  in  general  ha. 
been  increasing,  and  the  l"->ces  of  lux- 
uries and  necessities  are  soaring  tl.o 
m  ice  of  eggs  is  the  lowest  that  it  has 
been  in  fife  years_as  far  back  as  the 
present  output  is  the  finest  the  mar- 
ket  ever  has  seen. 


J 


'The  More  You  Eat 
The  More  You  Want" 


The  Worl^sGreat^^ 


Seller 


DodgCt  Sweeney  &  Co. 

=====A8ents=== 


„  „  „ .   ^  ,  ,  San  Francisco  California 

n  number  and  $69,568,662  in  amount  of  „  .  ^ 

%  By  Merit  and  Integrity  BORDEN  ^  miiK  rroauu  ^ 
%  in  Popularity  with  Dealer  and  Consumer  for  | 


♦ 

♦ 


I 


♦ 
♦ 
♦ 
♦ 
♦ 
♦ 
♦ 
♦ 


EAGLE 
BRx\ND 
CONDENSED 
MILK 


50 
Years 


PIONEER 
BRAND 
E\'APORATEI) 
MILK 

( I'nsweetened  ) 


5       BORDEN'S  CONDENSED  MILK  CO.,   Orijinators  of  Condensed  Milk  '""^^'^^'^^'l 


I 

♦ 
♦ 
♦ 

t 
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Coast  News. 


CALIFORNIA. 
Santa  Maria: — Herron  &  Co.,  gro- 
cers have  incorporated. 

Lodi:— The  Newfield  and  De  Valle 
Grocery  Company  has  incorporated. 

Sail  Pedro: — Mr.  W.  O.  Drihaus  the 
grocer  has  talten  a  mort.gage  of  $500. 

IsletoH : — Mrs.  I.  P.  Gardiner  has 
sold  her  grocery  to  Gardiner  &  Lim- 
back. 

Mr.  Hoke  of  the  grocery  firm  of  Hoke 
and  Gwyn  has  given  a  mortgage  for 
$1100. 

Pasadena:— Mr.  .1.  H.  Gamble  of  J.  H 
Gamble  &  Co.,  has  given  a  mortgage 
of  $1000. 

Rumor  has  it  that  Dinkelspiel  Bros, 
have  sold  their  grocery  business  to  Mr. 
S.  Wisekopf. 

Los  Angeles: — Mr.  J.  R.  Lessing  the 
grocer  has  been  attached  for  the 
amount  of  $250. 

Ukiali,  CaL— Dan  Gibson  &  Frank 
Grant  took  charge  of  Lucas  Bros.'  gro- 
cery store  recently. 

Long  Beach: — Mr.  T.  Lee  Irwiu  has 
sold  his  grocery  business  to  M.  T.  A. 
Wollbrick  of  this  place. 

Mr.  W.  P.  Chapman  has  sold  his  gro- 
cery business  to  R.  H.  Wilson.  The 
sale  took  place  yesterday. 

Angel's  Camj).  CaK — Oscar  Harring- 
ness  to  J.  M.  Stephens  and  will  look 
elsewhere  for  a  new  location. 

Mr.  E.  L.  Du  Bose  has  sold  his  gro- 
cery business  to  Mary  Grimm.  This 
sale  was  to  take  effect  on  August  17. 

Berenda: — Alcase  &  Buchanan  are 
reported  to  have  sustained  consider- 
able loss  as  a  result  of  a  tire  in  their 
grocery  business. 

Ontario: — Mr.  G.  W.  Evans  has  sold 
his  grocery  business  to  M.  A.  F,  South- 


wick.    The  transfer  took  place  on  Sat- 
urday Aug.  17th. 

Bakersfleld: — An    involuntary  pe- 
j  tition  in  bankruptcy  has    been  filed 
against  Mr.  John  Henry  who  conducts 
a  grocery  business. 

I 

I    Santa  Cruz,  CaL— Notice  of  intend- 
ed sale  of  grocery  and  produce  stock 
i  and  business  at  504  and  506  Main  St., 
1  Watsonville — L.  P.  Lauritzen  et  als.  to 
,7ames  Rich. 

!    M.  H.  G.  Hansen  has  also  published 
,  the  notification  of  the  sale  of  his  gro- 
cery business  .    The  transfer  will  be 
made  to-day  when  M.  E.  G.  Murray  will 
resume  proprietorship. 

Holloister,  CaL— H.  W.  Clarke,  the 
grocery  man,  has  made  an  assignment 
to  the  Sheriff  for  the  benefit  of  his 
creditors.  He  purchased  the  old  Ban- 
nister stand  early  this  year. 

Lodi,  CaL — Expansion  is  the  order 
of  the  big  merchandise  store  of  Fried- 
berger  &  Kaiser.  The  latest  move  is 
to  take  in  the  big  hall,  over  the  store 
and  transform  it  into  a  furniture  de- 
partment. 

I  Arroyo.  Grande:  —  P.  A.  Campbell 
j  of  Oceano,  who  was  with  T.  V.  Wheel- 
I  er  of  that  place  for  a  long  time,  has 
taken  the  premises  vacated  by  the 
•Misses  Mooney  and  will  open  in  the  j 
grocery  business  on  Aug.  20th. 


Burlinganie: 


H.  E.  Morken  and 


E.  B.  Lorton,  of  San  Mateo,  are  busily 
engaged  in  getting  ready  for  the  open- 
in.g  of  their  general  grocery  store  on 
Highland  Ave.,  in  the  Hatch  Building. 
They  intend'to  carry  a  general  giocery 
and  hardware  business. 

Alturas,  Cal. — C.  A  Ballard  is  mak- 
ing arrangements  to  open  a  mercan- 
tile establishment  in  Alturas  in  the 
near  future,  and  will  be  located  on  the 
ground  floor  of  the  Cornish  building, 
next  to  the  Post  Office.  Mr,  Ballard 
has  had  exi)erience  in  tliat  line  of  bus- 
iriess.  and  will  doubtless  meet  with  ex- 
cellent success  in  his  undertaking. 


MORE  THAN 

FIFTY  YEARS 

AGO 

HUNTER 
WHISKEY 


WAS  I'UT  I^PO.N  THE  MARKET,  AND 
EVHRY  YEAR  ADOS  TO  ITS  SPLENDID 
REFUTATION.  RIPENED  BY  ACE.  ITS 
MELLOWED  EXCELLENCE  REMAINS 
ABSOLUTELY  UNSURPASSED.  IT  IS 
TO-DAY 


CHAHI.ES  JL  UF, /NOLPS  CO., 
Agents  loi  C:ililoi-iija  nii.l  Nevada, 
912-i)li  FoIfOlli  .SI.,  ^^an  F!:inci>cii,  Cal. 


IN  TWO  YEARS  THE 

Royal  Electric  Mills 

Have  grown  into  the  Largest  Line  of  its  kind  in  tlie  World 
WHY  ? 

BECAUSE— 

1st.  A  ROYAL  MILL  cuts  the  Coffee  into  even  granules,  without 
crushing  or  grinding. 

2d.  A  ROYAL  MILL  is  self-cleaning,  not  a  grain  of  Coffee  is  left  in 
the  mill  to  mix  with  the  next  lot. 

3rd.  ROYAL  MILLS  will  Pulverize  Coffee  Without  Heating,  no 
other  will  do  this. 

Beck  Hardware  Co. 

73-75  Clementina  St.,     Near  2nd  and  Folsom  Sts     San  Francisco. 
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he  firm  of  Rice  &  Horn  in- 
i  to  open  at  once  a  gro- 
y  and  vegetable  business  at 
ita  Maria.  Mr.  J.  W.  Horn,  the  ju- 
r  member,  has  recently  arrived  in 
'oyo  Grande  from  Chico.  He  is  a 
ther-in-law  of  J.  E.  Parrisli  of  this 
ce,  and  is  interested  with  him  in 
vegetable  business, 
[aywards:  —  R.  B.  Ayres,  who 
been  associated  with  H.  W.  Holm- 
is  conducting  a  grocery  business 
the  Holmes-Borland  Co.,  at  corner 
ind  Main  Sts.,  for  several  months 
t,  has  purchased  Mr,  Holmes'  in- 
3St  in  the  business  and  is  now  sole 
ler  of  the  Holmes-Borland  Co.  with 
exception  of  Mr.  Borland, 
'orterville,  Cal. — A  contract  haa 
n  signed  by  Dan  Abbott  and  Con- 
;tor  Geo.  Murphy  for  a  2-story 
Iding  on  Main  street.  The  new 
ck  will  take  up  the  place  of  the 
)den  structure  in  w"hich  H.  A.  Ma- 
:ey  now  conducts  his  produce  store 
I  it  is  the  understanding  that  he 
mds  putting  in  a  good  line  of  gi'O- 
ies,  etc. 

•orterville:  —  Howeth  &  Stone 
e  purchased  the  stock  of  groceries 
ired  by  H.  G.  Traeger  from  Fer- 
jon  Brothers,  and  as  soon  as  they 
I  dispose  of  a  portion  of  them  and 
[  the  new  quarters  suitably  fitted 
they  will  move  from  their  present 
into  the  Sarthou  building.  Mr. 
eth  states  that  this  move  is  ne- 
itated  by  their  rapidly  increasing 


business,  the  present  quarters  being! 
I  too  cramped  for  convenience.  They 
j  will  carry  a  bigger  line  of  men's  fur- 
nishings and  groceries  than  ever  be- 
1  fore  when  they  get  into  the  new  loca- 
I  tion,  which  will  be  about  Septeml)er 
1 1st. 

I  OREGON. 
I     Portland:— Mr.  E.  M.  Pratt  the  gro- 
i  cer  has  filed  an  involuntary  petition  in 
I  bankruptc>'. 

I  W  A8HIN(i!T0\. 

I     Seattle: — Wm.  H.  Murphy  Gi-ocery 
I  Co.,  has  received  a  deed  of  .^1100. 
'     S.  H.  Sumner  also  a  grocer  received 
a  deed  of  $600  and  gave  a  mortgage  of 
i  $200. 

'i  Tacoina:— Harold  T.  Hagen  has 
mortgaged  his  grocery  store  for  $inoo. 

1  iVewport: — Mr.  Hurd  of  Noble  and 
Hurd  has  received  a  deed  for  $200  . 

'.  PHjalliip: — Stewart  Grocery  Co.  has 
sold  out  to  Mr.  L.  M.  Whidden. 

i     Wilbur:— M.  E  &  E.  T.  Hay  the  gro- 

,  cer's  have  given  a  deed  for  $1100. 

Peach:— Mr.  W.  W.  Scott  has  sold 
his  grocery  to  E.  S.  Bailey  of  this 
i  place.  I 
1     Kapowsin : — Mr.  P.  H.  Physeck  has  [ 
I  sold  his  interest  in  the  grocery  firm 


Sanipurc 
Milk 


All  Artificial  Mother's  Milk  tor  lu- 
faiits  aud  Invalids.  The  only  Perfect 
Suhstitiite  for  a  Healthy  .Vother's 
Milk— All  .Jobbers. 


PACIFIC  COAST 

CONDENSED  MILK  CO. 

Seattle,  Wash. 


of  Schuh  &  Physeck,  to  his  partner 
M.  Schuh. 


R.  A.  Holcombe  of  R.  A.  Holcombe 
&  Co.,  has  just  returned  from  an  ex- 
tended Eastern  business  trip. 


.IOH>   H.  ISPOH.N,  Agents. 
San  Francisco,  Cal. 
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California  s  Best  Advertised  Product  l 

GHIRARDELLI'S  | 

Chccolates  and  Cocoa  Satisfies  Everybody  | 


THE.  DEALER. 

Because  it  Cannot  be  Sold 
for  Less  than  a  Fair  Price: 


THE  CONSUMER. 

Because  it  is  always  Pure, 
Fresh  and  of  Full  Strength. 


iC0.1 


In  order  to  protect  our  Trade  Mark  and  Also  Protect  the  Dealers  who  Distribute  our  Goods, 
we  have  fixed  the  following  as  the  miuiniuni  prices  of  the  goods  listed  below: 

Ghirardelli's  Ground  Chocolate,  1-lb.  tins.... 30c 

"         Ground  Chocolate,  3-lb.  tins  80c 

"         Cocoa,  H-Yb.  tins  2.5c 

"         Eagle  Chocolate,  l-lb.  tins  2.ic 

(More  may  be  charged  when  the  dealer  finds  it  necessary.) 

We  sincerely  trust  that  the  Retail  Trade  will  appreciate  onr  Good  Will  and  will  lend  their 
aid  in  our  efforts  to  maintain  the  above  prices 

D.  GHIRARDELLI  CO. 

♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦4 
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A  SUBSCRIBER  ()B.IE(  TS. 


T(»  the  "Poisoniug:  of  Groceries  aiul 
Vearetables  by  Doars. 

The  Calistogian  is  in  receipt  of  tlie 
following  communication  through  the 
mails  from  a  lady  subsmriber,  and  as 
it  is  more  suggestive  of  common  sense 
than  that  of  vulgarity-,  it  is  given 
apace  in  these  columns: 

At  Home,   July  30,  '07. 
Editor  "Calistogian": 

Praise  to  thee,  for  tliou  alone  can 
help  us  in  our  dire  extremity.  As  a 
lady,  I  desire  to  say  a  few  words  to 
the  retail  merchants  of  this,  our  be- 
loved little  town,  throu.gh  the  columns 
of  your'  valuable  paper.  My  subject  is 
a  delicate  one;  therefore  1  the  more 
earnestly  beseech  your  charitable  con- 
sideration. Yon  know  ii  has  become 
quite  the  thing  for  our  local  merchants 
to  make  a  display  of  groceries  aurl 
vegetables  on  tlie  sidewalks  in  front 
of  their  places  of  business.  And  you 
also  know  tliat  there  are  some  very 
tall  dogs  running  about  town. 

Now,  Mr.  Editor,  undoubtedly  you 
have  a  very  comprehensive  idea  of 
what  I  am  desirous  of  saying,  and  if 
you  will  help  me  out,  you  will  certain- 
ly do  the  suffering  public  a  very  great 
favor.  What  is  needed  is  to  have  such 
goods  put  in  or  on  boxes  or  shelves 
above  high-water  mark.  For  tlie  good 
of  women  in  particular,  and  mankind 
in  general,  the  grocers  wil  please  at- 
tend to  this  matter  at  once. 


i  Those  wire  screens  they  iise  over 
baskets  and  barrels  are  not  water 
tight.  This  is  a  delicate  sub.iect,  as  I 
said  before,  but  you  know  that  wlien  a 
lady  goes  to  a  store  for  cabbage  and 
beets  she  does  not  like  to  be  obliged 
to  purcliase  watermelons  and  peas  all 
at  the  same  time.        Ann  Observer. 


"THE  RETAIL  MERCH.\>TS'  ASSO- 
CIATION." 


The  following  letter  received  from 
.T.  B.  Holland,  president  of  the  Missis- 
sipiji  Retail  Merchants'  Association 
sets  forth  very  clearly  the  object  of 
the  asosciation : 

'.'The  question  'What  is  the  Retail 
Merchants'  Association.'  is  breifly  an- 
swered, th.at  every  merchant  in  our 
State  may  know  what  tire  association 
stands  for.  and  what  those  towns  or 
individuals  are  missing  who  are  not 
associated  with  this  organization,  also 
some  conditions  that  may  be  brought 
about  by  a  united  effort.  In  the  first 
place,  it  is  not  a  money  making 
scheme:  not  an  association  launched 
for  (he  benefit  of  a  few;  nor  is  it  an 
association  launched  for  the  benefit  of 
the  retailer  to  the  detriment  of  the 
public. 

]  "The  object  of  this  association  is  to 
safeguard  the  interests  of  all  retail 
merchants,  and  to  encourage  the  for- 
:  mation  of  local  associations  through- 
I  out  the  State,  and  to  co-operate  with 
I  the  National  Association  of  Retail  Gro- 


cers of  the  United  States: 

"To  assist  in  confining  the  re 
trade  of  the  village,  cities  and  io\ 
to  the  legitimate  retailers  of  th 
towns; 

"To  correct  evils  attending  the  cr< 
system ; 

■To  abate  trade  abuses,  iujurii 
and  unbusinesslike  methods,  and  to 
cure  the  co-operation  of  all  manuf 
turers  in  securing  just  and  equita 
piices  on  all  staple  and  srandard  m 
chandise,  and  thus  to  produce  a  m 
healthful  conditions  of  the  retail  tra 

'To  disseminate  trade  informati 
encourage  improved  business  meth 
and  generally  to  advance  the  int 
ests  of  all  retail  merchants  and  wh( 
salers.  and  to  secure  more  frien 
relations  among  all  retailers  who 
sire  to  advance  their  mutual  intere 

"To  secure  St^te  and  National  le; 
lation,  just  and  equitable  to  the 
tailers.  and  to  oppose  such  legislat 
as  would  prove  detrimental  to  tf 
welfare,  and  to  protect  the  pul 
against  the  sale  of  imiiure  food?,  n 
branded,  and  short  weight  goods. 

"The  above  clearly  shows  the  o))j 
of  the  association,  and  doesn't  it 
peal  to  you  as  a  good  thing'? 

".T.  B.  Holland,  President. 

MR.  STl  LZ  RETCRNS. 

Jos.  A.  Stulz  has  'retvirned  from 
vacation  trip  to  Santa   Rosa,  re& 
and  refreshed.    Mrs.  Stulz  acconip 
led  her  husband.    They  were  gui 
of  Mrs.  Geo.  P.  Noonan. 


THE  "  ADVOCATE  "  GAUGING  RODS  HAVE  ARRIVED ! ! 

Send  Yotxr  Order  In  At  Once. 

There  is  no  question  but  what  every  merchant  should  have  his  own  measuring  instruments  on   whiih  he  can 
for  protection.    Oil  and  vinegar  are  frequentlx'  overgaugeil  and  unless  a  merchant  has  a  set  ot  gauging  instruments  liel 
not  tell  whether  he  is  paying  for  oil  or  vinegar  that  is  charged  to  him  at,  say  o2  gallons,  when  as  a  matter  of  fact  thej 
rel  wiU  only  hold  48  gallons.    This  is  a  trick  frequ-nily  practiced  as  these  concerns  know  that  few  dealers  have  mea 
instruments. 

The  long  stick  is  used  to  determine  the  actual  capacity  of  the  barrel  while  the  s.nall  one  shows  the  amount 
lacking  in  the  barrel.      Protect  yourself  as  many  readers  of  this  paper  have,  by  buying  a  set  of  the  Advocate  gang' 
struments  which  are  sold  at  a  normal  figure.    It  is  advisable  to  have  two  sets,  one  for  vinegar,  molasses  and  syr 
another  for  oil  if  it  is  bought  in  barrels  as  one  set  should  noL  be  used  to  gauge  both  oil  and  vinegar  or  molasses. 

We  will  deliver  the  gauge  rods  to  you  at  your  store  at  these  prices,  cash  in  advance:    1  Quage  and  1  Want 
Rod  $1.45;  2  Guages  and  2  Wantage  Rods,  $2.80;  3  Guages  and  3  Wantage  Rods,  $4.20. 

Cuts  in  this  advertisement  show  both  the  gauge  and  wantage  rods.    Complete  directions  for  using  will  be 
free  with  each  set. 


GauglngF^od 


■Wantag'e  R.o<l 

Get  a  set  of  gauge  and  wantage  sticks,  then  you'll  know  to  a  certainty  when  you  buy  what  you  get 
iiey.  Remit  by  postal  or  express  order,  draft  or  check.     SEND  ORDERS  TO 


Retail  Grocers  Advocate.         1714  Webster  St.,  San  Francisco,  Cai 
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ADDRESSES  WANTED. 


Parties  Whose  Wbereabouts  Are  De- 
sired by  Various  Merchants  of 
California. 


Every  reader  of  the  Advocate  is  re- 
quested to  glance  over  this  list.  If 
you  find  any  one  there  you  know,  send 
us  his  address. 

If  you  are  seeking  the  address  of 
some  customer,  send  his  name,  occu- 
pation and  last-known  address,  and 
we  will  see  if  we  can  help  locate  him 
for  you. 

Note — Only  employes  of  the  Advo- 
cate will  know  who  is  inquiring  for 
these  various  parties. 

Note — We  give  only  the  last  known 
address. 

(1)  Austin,  H.  v.,  Reno  (waiter.) 

(1)  Brennen,  Will,  Goldfield,  Nevad.i 
(miner.) 

(2)  Ben  join,  M.,  Redding. 

(3)  Bowden,  H.,  Sacramento. 

(1)  Burton,  Chas  E.,  San  Francisco, 
( carpenter.) 

(3)  C'untniiugs,  W.  M.,  Redding. 

(2)  Cliase,  Franlc.  Redding. 

(1)  Collins,  Fred  W.,  Stockton,  (car- 
penter.) 

(3)  Collings,  J-  B.,  Sacramento. 
(3)  Fabanks,  B.  F.,  Sacramento. 

(1)  BdTrards,  Joseph,  San  Francisco, 
( miner.) 

(3)  GoTvell,  Sacramento. 

(2)  Harvey,  J.  D.,  Redding. 

(3)  Lockrldge,  J.,  Sacramento. 
(2)  aicGee,  Jas.,  Redding. 

(2)  Pasco,  Tony,  Redding. 

(2)  Pefley,  W.  L.,  Redding. 
(1)  Faltana,  J.,  Redding. 

(1)  Smith,  J.  W.,Sacramento( laborer.) 

(3)  Stepp,  C.  A.,  Sacramento. 
(3)  Stephens,  O.  L,.,  Sacramento. 

(3)  Waggoner,  A.  H.,  Sacramento. 
(1)  Ward,  W.  H.,  Stockton,  (miner.) 

(1)  Williams,  W.  H.,  Redding  (miner.) 

(2)  Welch,  V.  G.,  Redding. 
(2)  White,  H.  D.,  Redding. 
(2)  Whelihan,  P.  P.,  Redding. 
(2)  Wertz,  J.  L,.,  Redding. 

(4)  Colford,  Geo.  W..  Stockton. 

(4)  Baker,  Lewis,  O'Farrell  &  Jones, 
San  Francisco. 

(4)    Cannon,  Wm.,  Stockton. 

(4)  Dowen,  Clarence  J.,  West  Oak- 
land. 

Mrs.  M.  Meyer. 
Josiab  S.  Corbett. 
(6)  Fred  Buel,  Oakland  (butcher,  af- 
ter electrical  worker). 

(6)  E.  O.  Broolts,  Antioch  (farmer). 
(6)  Geo.  Gyotolii,  Jersey  Island  (con- 
tractor). 

(6)  T.  Inanaiui,  Jersey  Island  (con- 
tractor). 

(6)  G.  Horiolsa,  Knightsen  (laborer). 
(G)   Wm.  Osborne,  Stockton  (black- 
smitii). 

(6)  Paul  Gustofson,  Pt.  Richmond 
(laborer). 

(5)  Mrs.  M.  Meyer. 

(5)  Josiah  S.  Corbett,  (glazier). 


The  association  is  a  towei'  of  strenfith 
when  new  condiiions  confront  the 
trade.  If  its  members  have  been  true 
to  its  interests,  which  are  their  owu. 
they  have  chosen  as  officers  or  leaders 
men  of  keen  perception,  who  havo 
perhaps  seen  the  storm  coming  lon.g 
before  it  breaks,  and  have  ;given  warn- 
ing acordingly. 

It  is  an  old  saying  that  when  a  new 
situation  develops  there  is  always 
found  the  man  to  fill  if. 

Too  much  praise  cannot  be 'given  to 
the  men  who  have  unselfishly  given  of 
their  time  and  euerg.v  in  building  tip 
associations  for  the  benefit  of  their  fel- 
low brothers  in  trade. 

The  same  amount  of  brains  and 
energy  put  intf)  their  personal  affairs 
would  have  in  many  cases  netted  them 
many  dollars;  but  they  keep  right  on. 
working  for  the  good  of  all  to  the  sac- 
rifice of  their  private  l)usiness  inter- 
ests. Sometimes  the  sacrifice  made 
was  ,not  even  appreciated  by  those  for 
whom  it  was  made.  Rut  it  makes  no 
difference:  they  keep  on  working  any- 
how. There  are  men  in  the  world  to 
whom  mere  money  grabbing  is  a  sor- 
did occupation  compared  to  the  up- 
lifting, even  in  a  small  degree  of  their 
fellow  men.  It  is  to  such  men  tlie 
world  owes  what  is  best  in  its  laws 
and  institutions.  Fools,  some  of  the 
greatest  were  called  in  their  day.  It  is 
possible  they  even  thought  so  of  them- 
selves. But  future  generatioias  rose 
to  call  them  blessed. 

William  Smedley. 

Philadelphia. 


NEW  PICKLE  MANUFACTrRERS. 


Vinegar  Works  to  Be  Rnu  in  Connec- 
tion With  $100,000  Enterprise. 

Watsonville,  \ug.  9. — One  of  the  most 
important  industrial  enterprises  ever 
launched  in  this  section  is  the  under- 
taking proposed  by  Jones  Bros.  &  Co., 
of  California  and  Kentucky.  This  $100,- 


Oiio  coriioration  has  iiurchased  the  ci- 
der and  vinegar  factory  of  Prettynian 
&  Wolf  Co.  These  old  works  are  now 
being  thoroughly  remodeled  and 
brought  u|)  to  date. 

It  is  claimed  the  remodeled  works 
will  have  a  cai>acity  of  .">,000  tons  or 
apitles  this  season.  The  real  oiiject  i)f 
the  company  is  sr.id  to  be  to  conduct  a 
pickle  factory  in  connection  with  the 
vinegar  plant,  and  all  plans  are  piac- 
tically  iierfected  for  the  immediate 
launching  of  such  an  enterprise. 

The  proposed  factory  means  an  ex- 
penditure of  approximately  $loo.OOO. 
T\ie  machinery  will  include  the  latest 
devices  for  the  rapid  and  economic 
production  of  pickles  of  all  kinds. 

The  iin)iortance  of  such  an  enter- 
price  to  this  city  and  surrounding 
country  can  hardly  be  estimated.  It 
will  mean  an  immediate  market,  with 
unlimited  demand,  for  nearly  all  clases 
of  small  produce. 

Jones  Bros.  &  Co.  is  officered  by 
men  of  years  of  e.Kperience  in  the  con- 
duct of  the  pickle  business,  having 
successfully  carried  on  such  interests 
in  the  Eastern  States.  It  is  probable 
their  factory  here  will  give  employ- 
ment to  100  people. 

E.  R.  Kreiger,  jiresident.  and  J.  H. 
Shanks,  secretary  of  the  company,  will 
both  become  permanent  residents  of 
Watsonville,  their  families  having  ar- 
ranged to  locate  here. 


LASH'S 

Kidney  and  Liver 

BITTERS 

CURES  DYSPEPSIA 

1731  Mission  St.,  S.  F.,  Ca' 


ASSOCIATION  VS.  TRUSTS. 


Association  work,  as  we  understand 
it,  bears  the  same  relation  to  trust 
control  of  business  that  a  free  govern- 
ment does  to  a  monarchy. 

The  association  aims  to  uplift  and 
benefit  the  many  engaged  in  business. 
The  trust  would  wipe  out  the  raan>, 
that  a  few  might  have  an  over-abund- 
ance. 

It  is  possible  to  harmonize  business 
conditions  so  that  many  and  not  the 
few  shall  reap  the  profit  under  chang- 
ed business  coQditious. 
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News  Notes. 


Charles  Haas  is  now  In  Switzei-land 
with  his  t'ather,  William  Haas. 

H.  G.  Lang  has  just  I'etii inert  from 
a  pleasant  two  weeks  at  Rio  Vista. 

McCarthy  Bros,  report  that  they  con- 
tinue to  find  shortages  in  fheii-  ver- 
micelli. 

W.  D.  Leahy,  of  J.  H.  Newbauer  & 
Co.  Is  spending  a  few  days  at  Bartlett 
Springs. 

W.  W.  Hewitt,  city  salesman  for  Wil- 
liam Clnff  Co.,  is  off  on  a  three  weeks" 
vacation. 

Frank  Elliott,  foi'  years  with  Hills 
Bros.,  is  now  representing  Parrott  & 
Co.  on  the  "street." 

Ray  Schabel, "street"  l)nyer  for  Well- 
man,  Peck  &  Co.,  is  spending  two 
weeks  at  Glen  Alpine. 

S.  A.  Newbauer,  vice-piesident  of  J. 
H.  Newbauer  &  Co.,  is  spending  his 
holidays  at  Catalina  Island. 

James  Reilly  has  a  pretty  new  store 
at  23d  and  Guerrero  streets.  It  is 
nicely  stocked  and  is  kept  very  neat. 

George  Lauinger  of  Tillmann  &  Ben- 
del,  leaves  for  several  weeks  at  Cata- 
lina Island  on  Saturday  of  thlj  week. 

F.  W.  Hansen,  801  1st  Ave.,  says  he 
thinks  every  grocer  in  his  neighbor- 
hood would  like  to  get  a  fair  price  for 
beer. 

J.  H.  Manley  of  the  Dyersville  Can- 
ning Co.,  of  Dyersville,  Iowa,  packers 
of  high  grade  corn,  is  calling  on  the 
local  .iobbing  trade. 

John  Grindley,  for  twenty  years  with 
the  Capitol  Mills,  was  stricken  with 
apoplexy  last  week  and  no  hope  is  held 
out  for  his  recovery. 

The  firm  of  Lee  &  Van  Winkle,  1174 
Ellis  St.,  have  just  installed  one  of 
the  large  Hobart  Mills  at  $?>50,  and  are 
much  pleased  with  the  same. 

Julius  Rothschild,  for  many  years 
associated  with  his  brother  in  the  John 
Rothschild  Co.,  has  gone  to  New  York 
to  embark  in  the  banking  business, 

Milton  Unger,  formerly  with  J.  H. 
Newbauer  &  Co.,  is  confined  in  a  pri- 
vate hospital  with  appendicitis.  His 
condition  is  I'eported  to  be  very  grave. 

John  Duff  is  just  back  from  a  few 
days  at  Pacific  Grove.  He  attended 
the  Christian  Endeavorer  Convention 
there.  He  was  the  delegate  from  Men- 
lo  Park. 

The  Channel  Commercial  Company, 
operating  at  Santa  Barbara  and  Ven- 
tura and  San  Luis  Obispo,  and  the 
Humboldt  Commercial  Co.  at  Eureka, 
have  been  admitted  to  the  Jobbers' 
Association. 

Fred  H.  Olsen,  who  conducted  the 
Fountain  Coffee  Parlors  on  California 
and  Drumm  Sts  for  many  years,  has 
opened  a  modern  cafe  and  grill  room 
at  160  First  St.,  where  he  is  giving 
a  glad  welcome  to  his  many  friends. 

H.  N.  Edlin,  Ellis  and  Devisadero, 
says:    "The   Collection   Letters  have 
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helped  me  get  in  considerable  money. 
Of  course,  you  cannot  get  blood  from 
turnips,  but  I  am  now  money  in  that 
1  would  not  have  had  if  it  were  not 
for  the  letters." 

A  new  front  with  a  balcony  around 
the  store,  new  shelving  and  counters, 
etc.  and  more  light  has  improved  the 
appearance  of  the  store  of  the  late  A. 
B.  Knox  at  878  Valencia  st.  very  much 
Mr.  Robert  Knox  has  managed  the 
stoie  since  his  father's  death. 

It  is  reported  that  the  new  store  of 
J.  H.  Newbauer  &  Co.,  corner  Davis 
and  Pacific,  is  to  be  one  of  the  most 
commodious  and  substantial  west  of 
the  Rocky  Mountains.  It  will  in  a 
measure  be  in  keeping  with  the  busi- 
ness built  up  by  this  enterprising  firm. 

C.  B.  Young,  28.')9  16th  St.,  thinks 
the  Grocers  Association  should  take 
up  the  peddler  problem.  The  peddlers 
who  pay  no'  taxes  nor  rent  nor  clerk 
hire  and  only  a  very  small  license 


take  u[)  so  much  of  the  fruit  business 
etc.  that  the  sales  are  so  little  that 
the  grocers  profits  are  cut  down  and 
they  have  to  charge  more  for  what 
they  do  sell  because  of  the  small  quan- 
tity they  handle. 


DUE  TO  CARELESSNESS. 


OroceiT  Clerk  Blamed  for  Death  ot 
Customer  in  Soiitiicrii  California. 

The  clipping  found  below  carries  an 
object  lesson  which  is  so  obvious  that 
further  comment  seems  unnecessary: 

Lonfj'  Head),  Cal.,  Aug.  6. — Mrs. 
Martin  Coralis,  who  lives  near  the 
Orange  county  line,  was  terribly  l)urn- 
ed  in  an  explosion  of  gasoline  last 
I  night  and  died  a  few  hours  later.  She 
I  attempted  to  start  a  fire  with  a  can 
sui)|)ose(l  to  contain  coal  oil,  but  which 
was  full  of  gasoline.  Hor  liusl)a;!tl 
charges  tliat  a  grocery  clerk  made  the 
fatal  mistake. 


Wichman,Lutgen  &  Co. 


INCORPORATED 


Importers  and  Wholesale  Liquor  Dealers 


Sole  Proprietors 


GILT  EDGE 


WHISKIES 

RYE  AND  BOURBON 

Temporary  Office  and  Warehouse 

Cor.  Everett  nd  Harrison  Avenue,  Alameda 

Near  Park  St.,  Draw-bridge. 


431-439  Clay  St.,  San  Francisco. 
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•m    RED  SEAL  LYE. 


Disinfectant,    Water  Softener,  Cleanser.  The  Sifting  top  Can. 

?.WcoP«jK       p,  c.  TOMSON  &  CO.,  Makers,  PHiladelpKia,  Pa. 


HANDLE 

SPERRY  FLOUR 

and  make  a  gfood 
PROFIT ! 

The  most  popular  brand  on  the  Market. 
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Purchase  Tomato  Catsup  from  Catsup  Manufacturers 

NLW  DLAL 

"T-ir^  T^-r^    One  Case  ''CALIFORNIA  HOME'^ 
ivtl£i    Tomato  Catsup,  (J 90 7  Crop)  Free  with 
Five  Case  Order.    Free  Case  Delivered 
First,  Without  Cost  to  You.    If  same  proves  satisfactory 
you  can  then,  at  your  option,  place  order  for  Five  Cases 

"CALIFORNIA  HOME" 
Tomato  Catsup 

All  the  Meat  of  the  Tomato  is  used  in  the  Manufacture  of  these  Goods. 
Guaranteed  Absolutel}'  to  comph-  with  All  Pure  Food  Laws. 


Packed  Two  Dozen  Full  16=oz.  Pints  to  the  Case,  per  doz.  $.225 

5  Case  Lots,  $2.25  per  doz.  and  ONE  CASE  FREE  11  25  Case  Lots,  $2.15  per  doz.  and  5  CASES  FREE 
10  Case  Lots,  $2.20  "     "     "  TWO  CASES  FREE      100  "     "   $2.00   "    "     "  20  CASES  FREE 


Our  Main  Plant  at  Haywards  is  located  in  the 
Center  of  the  Largest  and  Best  Tomato 


Growing  Sections  of  America. 


Pacific  Vinegar  and  Pickle  Works 


General  Offices  :    161  Sacramento  St.t 


San  Francisco^ 


THE  KETAIL 


M-^v  Ji^v       %  1' 


E.  D.  Eddy,  Editor. 

SAN  FRANCISCO,  CALIFORNIA.  AUGUST  30.  1907. 

VOL.   12,  NO.  35. 

PUSH  CROmFLcJui] 


Advocates 
a 

Retail  Card  Sellino- 
Price  Profitable  to 
the  Dealer. 

Satisfactor}'    to  the 
Consiinier. 

FLOUR-MEALS 


Telephone  Temporary  790 

STOCKTON 


Offi  c  e 
11S  Califori-iia 


^ILLIIMG  CO. 

and  Warehouse 
St.  San  Rranoisco 


1 


BEER 


Just  a  little  better 
than  the  rest. 


JOHINJ  RARR  8c  SON 

AGEINJXS 


A  Practical  System  for 
Handling  Accounts 


Tlie  SYSTEM  tliat  handles  jour  .VCCOUMS  with  tin-  Least  Expendi- 
ture of  TIME. 

With  the  Least  cha»ee  for  EKKOK  or  CONFUSION. 

With  the  Least  Expense. 

And  gives  YOU  COMPLETE  DETAILS  and  INFORMATION  regarding  jonr  business. 
That  keeps  vour  ACCOUNTS  protected  from  FIRE. 

That  puts  YOU  in  Position  to  COLLECT  your  INSURANCE  IN  FULL  in  case  jou  should  have  a  FIRE. 
That  assists  YOU  in  COLLECTING  your  ACCOUNTS  is  The  McCASKEY  ACCOUNT  Register  System.  Noth- 
ing  to  compare  with  it. 

Don't  YOU  think  it's  about  Time  tt)  Investigate? 

A  64-page  Catalog  Free.    Drop  us  a  Postal. 


WE   CAN   SMOW  YOU 

How  Our  Kejfisler  Qiiick-Iy  Pays  for  Itself.  :in<I  ('onlinuall.v  Karns  Vou  ii  I'roltt. 

W.  A.  HAWLEY,  General  Agent  Pacific  Coast. 

237-3S  BACON  BLOCK,  OAKLAND.  (  AL. 

BRANCH  AGENCIES:    Los  Angeles,  Cal.;  Sacramento,  Cal.;  Spokane,   Wash.:  rortland.  Ore.;  Seattle.  Wash.;  Snn  JoM,  Cal. 

THE  McCASKEY  REGISTER  CO.,  34  Rush  St.,  Alliance,  Ohio.  Manufacturers  of  the  Celebrated  Multiplex  Dupll- 
eating  Carbon  Back  Counter  Pads,  also  Single  Carbon  and  Folding  Pads. 


The  Advocate  Endorses  the  McCaskey  .Account  Register. 
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RUMFORD 

The  Wholesome 

Baking  Powder 

It  satisfies  the  grocers 
most  particular  customers. 

It  enables  him  to  sell  the 
Best  of  the  High-Grade  bak- 
ing powders  at  a  reasonable 
price. 

He  is  sure  of  Us  Quick 
Sale  and  a  Good  Profit. 


Do  You  vSell  Our 


Pioneer  Brand 

Cocoa  nut 


Packed  in 


Cartons^ 


Pai's, 


Barrels^ 


Always  Fresh  and  Sweet 


Manufactured  by 

Pacific  Cocoanut  Co. 

817  Sansome  St. 

San  Francisco,  California 


Y-L-A-5-T 


Golden  Gate  Compressed  Yeast  Co. 

Washingfton  and  Fillmore  Sts 
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X-Ray  Cannot  Explode 


X-RAY  IVEVER  GIVES  THE  DEALER  ANT  TROUBLE. 

No  dried  up  paste 
No  rusted  boxes 
No  broken  bottles 
No  returned  goods 

X-RAY  IS  THE  MOST  CONYENIENT  STOVE  POLISH 

Is  the  original  powdered  stove  polish 

A  little  water  makes  it  a  paste  stove  polish 

A  little  more  water  makes  it  a  liquid  stove  polish 

X-RAY  IS  THE  BEST  STOVE  POLISH 

X-RAY  shines  quickest 
X-RAY  shines  brightest 
X-RAY  lasts  longest 
X-RAY  cannot  catch  fire 

X-RAY  GIVES  THE  BEST  PROFIT 

Six  free  packages  in  every  box 
X-RAY  sells  quickest 
X-RAY  repeats  oftenest 

X-RAY  IS  THE  MOST  WIDELY  ADVERTISED  STOVE  POUSH 

In  millions  of  magazines  every  year 

In  hundreds  of  thousands  of  newspapers  every  year 

By  many  thousand  bill  boards  every  year 

By  the  distribution  of  many  millions  of  samples  every  year 

LAMONT,  CORLISS    &  CO  ,    Selling  Agents,  New  York. 

R.  A.  Holcombe  &i  Co. 


Pacific  Coast  Sales  Agents 
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50  Cla^r  Street 


San  Francisco,  Cal. 
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DO  YOU  KNOW  HOW  CHEAP  ELECTKICITY  IS2  EVEU  THINK  OF  USINO  IT  TO  GRIND  COFFEE?  ASK 
THE  MANAGER  OF  THE  NEAREST  POWER  HOUSE.  HE  WILL  POST  YOU  ON  THE  CONVENIENCE  AND 
ECONOMY  OF  ELECTRICITY  IN  YOUR  BUSINESS.  AN 

"Enterprise"     Coffee  Mill 


will  saye  your  clerks'  time,  your  customers'  time,  and 
advertise  your  store.  Write  for  catalogue  describing'  our 
various  Electric  Mills,  with  capacities  for  g'ranulating 
from  four  ounces  to  nine  pounds  of  coffee  per  minute. 

The  illustration  shows  our  double  mill.  No.  08712,  with 
motor  for  direct  current;  one  mill  fitted  with  grinders 
for  granulating;  and  the  other  for  pulverizing.  Each  iron 
hopper  holds  six  pounds  of  coffee.  There  are  two  speeds, 
fast  and  slow,  which  can  be  instantly  changed  from  one 
to  the  other;  at  fast  speed  this  mill  granulates  three 
pounds  of  coffee,  or  with  ^2  H.  P.  motor  for  alternating 
current.  The  latter  for  slow  speed  only.  Can  be  regu- 
lated while  running  for  grinding  either  fine  or  coarse. 

We  will  gladly  give  any  information  desired  about 
these  mills. 


It  isn't  so  much  a  question  of  "Getting  Along"— the  other  fellow 
may  get  along  so  much  faster  that  you  won't  be  in  the  race-- 

What  you  want  to  do  is  to  "Get  Ahead" 

Your  best  asset  is  "ENTERPRISE" 


"ENTERPRISE" 

With  New  Total  Registering  Device 

The  saving  of  time  will  doubly  / 
pay  for  it. 

The  convenience  alone  will  make 
it  wortli  all  it  costs. 

It  is  cleaner,  as  it  dispenses  with  ^"jj^- 
the  use  of  measures  an<l  tlie  conse 
quent  absence  of  Hies  iind  dirt. 


SELF  PRIMING 
anJMEASURlNQ 


PUMP 


Accurately  measures  molasses, 
heavy  oils,  tar  and  other  thick  liquids. 
Has  total  registering  device  showing 
when  stock  is  low  in  barrel. 

No.  97  Pump  costs  $6.00;  Auger,  75 
cents;  Extension  Tube,  50  cents  a  foot. 


Write  for  illustrated  catalogue  of  all 
the    Enterprise  Specialties 


THE  ENTERPRISE  31FG.  CO.  OF 
PA.,  Philadelphia,  U.  S.  A. 
San  Francisco  Office,   438  Market  St. 
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Manufacturers 
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the  Retailers 
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2?  A   Retailer  is  entitled  to  a  Fair  Profit 
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Earl  D.  Eddy,  Editor. 
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THE  LAST  CALL. 

All  Grocers  arc  Invited  to  Attend  the 

Eighth  Annual  Convention  of  the 

Gal.  Retail  Grocers  &  Merchants  Association 


Table  of  Contents. 


Which  Is  to  Be  Held  On 


September  10th,  11th  and  12th 
at  SACRAMENTO 

Red  Men's  Hall,  10th  St.,  Uet  I  and  .J  Sts. 


In  the  Following  Pages  Will  Be  Found  the  Program  for  the  Convention. 
Grocers  Will  Be  Present  From  All  Parts  of  the  State. 
The  Following  Important  Subjects  Will  Receive  Careful  Consideration : 
How  to  get  better  i)rofits. 

How  to  prevent  trade  abuses — such    as    wholesalers   sellinsr   to  con- 
siiniers,  dishonest  shortages,  etc. 
How  to  get  better  laws. 
How  to  make  associations  effective. 

John  A.  Green,  of  Cleveland,  Ohio,  Secretary  of  the  National  Retail 
Grocers'  Association  and  ex-President  of  that  organization,  will  attend  the 
convention  and  deliver  an  address. 


Splendid  Entertainment  Planned. 

The  Sacramento  grocers  have  arranged  for  elaborate  entertainmciu 
for  all  visitors  and  their  wives. 

If  You  Can  Come  Send  Word  To 

Cal.  Retail  Grocers  &  Merchants  Ass*n. 

1714  Webster  St.,  S.  F.,  (  ah 

JJOTE— There  will  be  special  rates  on  all  railroads.  Get  a  Heceipt 
from  the  Agent  IVhen  Buying  YourTicket. 
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CONVENTION   PKOdK.AM    8 

A.  A.  .lOST,  "IliKliI  DeHtinj  of  Good  (ini- 

cers"    Ill 

FB.VNK    K.    CONNOLLY,    ■'KruMunH  for 
Our  ExiHlcnce"    12 

L.  W.ARNKE.  "Groivlh  and  AoroinpliHh- 
menls"    lo 

(;fiOR<iE   B.   DOYLE.   "rroKress  in  .San 

Francisco"    ik 

"Ilou-  rioiir   ]>roflls   Were  Won"   21 

JOHN  A.  <;i{KKN.  •  NcccHsil.v  of  Ori^ini- 

zalion"    2.1 

INTKKIOU  MEKCHANT-o;  IXTKKESTEH  :!l 

C.  A.  MATTAZ.  Los  AnKcles   :il 

F.   B.   F.ANCHEK.   S:icranicn(o   :{2 

•L  F.  FArLIHN<;.  Los  Angeles   M 

C.  B.  PEAKSON.  S(o<k(«n   34 

L.   W.AKNKE.    Alaiiii'da   31 

F.   F.    DI  STIN.    Ktildini;   3t 

\Y.   V.   BOOTH.   (  roclicK   33 

E.    N.    BABB.    IrviiiKlon   3S 

FABLVN-(;KrNAl  I;K   (  «).,   Tra(  )      ..  :{-. 

BIKI)  *  SAIITH.  Bird  s   l.aiiiliiii;   :(.-, 

l».\KSONS  &  McNAl  CiHT.  Santa  .\nn .  ST, 

C.  1).   >IOKT()N.  Hav  I  orii   3.*. 

WILI.LVM    K\(;LISH.   Vallcjo    88 

BONArri  *   I'KTAK.   Bolinax   3S 

W.  K.  VE.VLK.  IVIaiiima    35 

A.  .I.\rOB.S.  Wliillier    s« 

0.   SCHLU  HT.MANN.   Bptlianr   36 

L.  M.  LASSELL  CO..  Martinez   36 

GRAY  BKOS  *  (<)..   Vacaviiip   36 

GEOKtiE    >IcI  AKLANE.    Si-haslopol  .  .  36 

.L   E.   B.VIKOS.   I'lcasanlon   36 

VOT.VW  .  TAVLOK  *  (  <)..  Morgan  Hill  30 

C.  I).    IIINKLE.   Santa   (  ruz   :tfl 
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PROGRAM. 


EIGHTH  ANNUAL  CONVENTION 

California  Grocers'  and  Merchants' 
Association. 

to  be  held  in 

S  VrRAMENTO,  SEPTEMBER  lOtli,  lltli  and  12th. 
RED  MEN'S  HALL,  TENTH  and  J  STREETS. 
TUESDAY,  SEPT.  lOTH. 


Afternoon  Session. 
2  p.  ni.   Convention  called  to  order  by  President  A.  A. 

.Tost,  introducing  speaker  for  address  of  welcome. 

/  ddress  of  welcome  by  prominent  Sacramentans. 

Itesponse  by  Past  President  L.  Warnke  of  Alameda. 

\nnual  address  by  President  A.  A.  Jost  of  Sacramento. 

Appointment  of  the  following  Committees:  Creden- 
tials, Order  of  Business,  Auditing  books  of  Secretary  and 
Treasurer. 

Question  Box.   Its  use  explained  by  Pres.  A.  A.  Jost. 
Annual  report  of  Secretary  F.  B.  Connolly,  S.  F. 
Annual  report  of  Treasurer  C.  B.  Pearson,  Stockton. 
Annual  report  of  Field  Secretary  A.  H.  Powers,  S.  F. 
Annual  report  of  the  Advocate  Committee,  J.  W.  King, 
chairman,  San  Francisco. 

Evening  Session. 
Delegates  and  their  ladies  entertained  by  the  Sacra- 
mento Association. 

WEDNESDAY,  SEPTEMBER  IITH. 
Morning  Session. 

10  a.  ni.     Report  of  Committee  on  Credentials. 
Report  of  Committee  on  Rules  and  Order  of  Business. 


Report  of  Committee  on  Auditing. 

Paper.  "Profit  and  Special  Sales,"  by  W.  E.  O'f'onnor.  Secretary 
of  Stockton  Association. 

(Discussion  of  the  subject  by  delegates.) 

Paper.  "Value  of  a  Trade  Paper  in  Association  Work,"  H.  llaiioli. 

Alameda. 

Address.  "Maintaining  Prices:  the  Legal  and  Practical  Side," 
by  J.  F.  Paiiicling  of  Los  Angeles. 

11::{0  a.  m.  Special  Order  of  Business.  Address  by  John  A. 
(ir?;.'!-!.  Secretary  of  the  National  Retail  Grocers'  Association. 

Namina  of  the  following  Committees:  (a)  Ways  and  Means;  (b) 
Legislation;  (c)  Maintaining  Prices;  (d)  National  Retail  Grocers' 
Association;  (e)  Nominating;  (f)  Wholesalers'  Retailing  and  Other 
Trade  Abuses;  (g)  Extension  of  Organization;  (h)  Constitution  and 
By-Laws;   (i)  General  Resolutions;   (j)   Grocers'  Advocate. 

Afternoon  Session. 

2  p.  m.  Address,  "National  Convention  in  Boston  Next  May, 
1908."  by  Frank  B.  Connoll.r,  Director  of  the  National  Association 
Retail  Grocers. 

3  p.  ni.  Excursion  provided  by  the  Sacramento  Association  or 
partial  report  of  delegates  from  local  Associations. 

Delegates  will  be  provided  with  slips  suggesting  topics  for  a  re- 
port, such  as: 

(1)  Have  you  an  Association?  (2).  How  many  members?  (3) 
Who  are  its  officers?  (4)  What  have  you  accomplished?  (5)  How  do 
you  get  members  to  meetings?  (6)  What  did  you  do  about  laws? 
(7)  Did  you  do  anything  about  the  Ghiradelli  matter?  (8)  Do  job- 
bers sell  your  customers?  (9)  Early  closing;  (10)  Has  the  Associa- 
tion helped  you?  How?  etc. 

Evening  Session. 

Special  entertainment. 

THURSDAY,  SEPTEMBER  12TH. 
Morning  Session. 

Report  of  Committees. 

Reports  of  various  communities. 

Address,  "Value  of  Co-Operation,"  by  F.  B.  Fancher,  Sacramento. 

Afternoon  Session. 

2  p.  ni.  Paper.  "Shortages  and  Leaks,"  by  Vice-President  Geo. 
B.  Doyle,  of  San  Francisco. 

Question  Box  and  answers. 

LInfinished  Business. 

Choice  of  next  Convention  city. 

Election  of  officers  and  introduction  of  same. 

Evening  Session. 
Banquet  at  Red  Men's  Hall,  F.  B.  Fancher,  Toastmaster. 
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SAVES  YOU  MONEY 
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Tea  and  Coffee  Brokers 


Monandock  BIdg. 


San  Francisco 


0  "^I^V^'^'-o 


!  ; 


I!  iSi  iSliiiPiiiiiii'f: 


4  "  ''  ^ffe. 


THE    RETAIL    GROCERS'  ADVOCATE 


9 


Purchase  Tomato  Catsup  from  Catsup  Manufacturers 

N LW  DEAL 

One  Case  ''CALIFORNIA  HOME" 
Tomato  Catsup,  (1907  Crop)  Free  with 
Five  Case  Order.  Free  Case  Delivered 
First,  Without  Cost  to  You.  If  same  proves  satisfactory 
you  can  then,  at  your  option,  place  order  for  Five  Cases 

"CALIFORNIA  HOME" 
Tomato  Catsup 

All  the  Meat  of  the  Tomato  is  used  in  the  Manufacture  of  these  Goods. 
Guaranteed  Absolutely  to  compl}'  with  All  Pure  Food  Laws. 

(We  do  not  can  tomatoes.) 


Packed  Two  Dozen  Full  16=oz.  Pints  to  the  Case,  per  doz.  $.225 


5  Case  Lots,  $2.25  per  doz.  and  ONE  CASE  FREE 
10  Case  Lots,  $2.20  "     "     "  TWO  CASES  FREE 


25  Case  Lots,  $2.15  per  doz.  and  5  CASES  FREE 
100  "     "    $2.00  20  CASES  FREE 


This  deal  applies  to  all  oiSilers  now  o;i  file. 

Our  Main  Plant  at  Haywards  is  located  in  the 
Center  of  the  Laroest  and   Best  Tomato 
Growing  Sections  of  America. 

Pacific  Vinegar  and  Pickle  Works 

General  Offices  :    161  Sacramento  St* t  San  Francisco. 
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THE    RETAIL    GROCERS'  ADVOCATE 


HIGH  DESTINY  OF  GOOD  GROCERS. 


AVIiat  MiRlit  He  and  What  the  State  Grocers' Association  Is 
Helping:  to  Make  Possible. 

(Written  Expressly  for  the  Adyocate  by  State  President  A. 
A.  Jost,  of  Sacramento.) 

In  the  hustle,  bustle  and  confusion  of  our  every  day 
life,  and  as  we  come  and  go  with  much  the  same  daily 
routine,  did  it  ever  occur  to  you  that,  in  the  varied  activi- 
ties of  commercial  enterprise,  there  was  a  closer  relation 
existing  between  the  grocer,  his  clerk  and  the  consuming 
IMiblic  than  any  other  line  of  business? 

Within  the  ranks  of  grocerydom,  there  are  some  of 
the  brightest  of  men.  They  have  made  the  grocery  busi- 
ness a  life  study  and  have,  by  their  close  application,  earn- 
est study  and  a  desire  to  do  good,  assumed  a  position  of 
more  than  an  ordinary  distributor  of  the  nessaries  of  life. 
These  men  have  made  themselves  factors,  indicating  the 
policy  to  be  pursued  by  all  up-to-date  merchants. 

Fill  a  High  Place. 

While  they  appeal  to  the  public  for  support  and  patro- 
nage, their  object  is  more  than  the  monetary  gain  to  be 
derived  from  the  ordinary  transaction,  the  barter  and  sale  i 


A.  A.  JOST,  Sacramento. 

President  Cal.  Retail  Grocers'  &  Merchants'  Ass'n. 

of  every  day  business  life.  These  men  are  merchants 
who  look  on  and  treat- their  customers  as  friends  and  who 
have  the  interest  of  the  public  at  heart.  In  many  cases, 
by  their  influence,  they  are  able  to  disburse  those  brands 
of  goods  which  have  merit,  and  thus  materially  assist  the 
housewife  or  the  chef  in  making  up,  to  the  best  advantage, 
the  menu  for  the  hungry  family. 

The  organization  of  an  association,  which  would  em- 
bi'ace  the  entire  State,  and  thereby  bring  together  all  in- 
terests and  enable  the  strong  ones  to  help  the  less  fortu- 
nate brother  and  protect  the  strong  ones  from  the  folly  of 
the  foolish,  was  the  outcome  of  mature  thought.  The 
brightest  and  best  minds  of  the  grocery  trade  have  been 
culisted  in  the  good  work. 

Success  Exceeds  Anticipations. 
The  organizers  of  tho  California  Retail  Grocers'  and 


Merchants'  Association,  while  they  had  ambitious  hopes, 
hardly  dreamed  that  our  association  would  accomplish  the 
many  objects  which  now  stands  as  mile  stones  on  the  road 
to  a  mighty  conquest. 

As  we  look  back  over  the  past  seven  years,  we  cannot 
but  congratulate  ourselves  upon  our  success. 

How  much  better  are  the  ocnditions  in  a  general  way! 

These  have,  in  almost  every  instance,  been  brought 
a))out  by  the  effects  of  our  co-operation  and  association. 

The  interchange  of  thoughts  and  experiences  have 
enabled  many  to  avoid  various  unforseen  circumstances.  It 
is  probable  that  it  may  have  been  as  a  beacon  light  to 
warn  the  thoughtful  man  of  some  unknown  rock  on  which 
he  might  have  been  financially  wrecked. 

The  association  has  given  us  protection  in  the  matter 
of  credit.  It  has  eliminated  many  of  the  risks  we  would 
have  otherwise  taken. 

Manufacturers  to  Maintain  Prices. 

The  problem  of  having  the  individual  manufactuirer 
name  and  maintain  the  minimum  selling  price  on  his  goods 
has  been  used  to  advantage.  By  some  it  has  been  unsuc- 
cessful in  certain  instances  where  not  fairly  followed  up. 
Notwithstanding  this  fact,  it  is  sure  to  win;  for  it  is  right 
and  just,  and  it  is  only  a  matter  of  a  short  time  until  every 
manufacturer  of  repute  will  not  only  be  willing,  but  anx- 
ious, to  name  a  price  and  protect  the  same. 

We  need  better  organization  in  some  of  the  cities  and 
towns  before  we  can  secure  the  best  results.  The  sooner 
that  the  leading  grocers  in  the  principal  centers  get  to- 
gether, the  sooner  they  will  achieve  the  possibilities  which 
await  their  efforts. 

Let  the  merchant  be  honest,  not  alone  with  himself, 
but  with  his  clerks  and  his  customers.    He  must  not  over- 
look the  fact,  also,  to  insist  on  honest  weight,  count  and 
measure  from  the  one  of  whom  he  buys  his  goods. 
Insist  On  Getting  What  Tou  Pay  for. 

If  a  certain  brand  does  not  come  up  to  the  standard, 
turn  it  down.  Then  tell  your  neighbor,  and  secure  through 
vour  association  united  action.  The  manufacturer  will  then 
surely  come  to  time. 

Value  of  the  "Advocate." 

Every  firm  in  the  grocery  business  in  California  should 
be  a  subscriber  to  the  Retail  Grocers'  Advocate. 

Why? 

Because  it  is  the  mouthpiece  of  our  association  and 
voices  our  need.  It  contains  valuable  information  that  ev- 
ery dealer  should  have.  It  outlines  many  policies  which 
v'ill  be  helpful  to  us  all.  Its  information  of  market  con- 
tions  are  up  to  date  and  very  reliable.  It  tells  you  what 
has  been  accomplished,  both  in  association  and  legislative 
work.  It  gives  you  a  forecast  of  many  markets,  thereby 
enabling  the  merchant  to  provide  for  his  needs  at  the  cor- 
rect prices. 

Sacramento  Welcomes  Everybody. 

We  want  to  see  you  at  the  big  convention  in  Sacra- 
mento, Sept.  10th,  11th  and  12th.  You  can  secure  first-class 
excursion  tickets  (get  a  receipt  from  agent  at  point  of 
starting)  any  time  after  Sept.  1st,  good  until  Sept.  14th. 
This  rate  will  be  one  and  a  third  for  round  trip  tickets, 
and  includes  the  members  of  your  family  as  well. 

This  will  give  all  an  opportunity  to  attend  the  National 
Irrigation  Congress,  which  convenes  Sept.  4-7,  and  there 
is  going  to  one  of  the  finest  exhibits  ever  seen  at  our  State 
Fair.  The  convention  promises  to  be  well  attended.  Every 
iiierchant  of  California  should  be  there,  for  it  is  his  asso- 
ciation and  he  should  help  by  his  presence,  influence  and 
counsel. 

The  big,  new  hall  in  the  Red  Men's  Temple,  on  10th 
St.,  between  I  and  J  Sts.,  has  been  secured.  In  this  hall, 
som'e  of  the  new  laws  favoring  grocers  were  formulated 
and  enacted. 

The  entertainment  committee  has  outlined  a  splendid 
program  and  there  will  be  no  dull  moments — not  if  time, 
work,  talent  and  money  can  accomplish  the  end. 
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Guaranteed  to  Meet  Requirements  of  ALL 

Pure  Food  Laws  I 

<• 
<« 


California  Home  Tomato  Catsup 
Sweet,  Sour  and  Dill  Pickles 


Vinegars  % 

Kraut  I 

Mustard  | 

<• 

Table  Sauces,  Relishes,  Etc.  | 

Don't  Forget  1  5* 

We  Authorize  tlie  Retailer  to  Refund  Full  Purchase  Monev  If  i  ^ 

Any  Packaa^e  Bearino-  Our  "California  Home  Brand"  Fails  to  Give  i  ^ 

...  I  <• 

Entire  Satisfaction  to  Consumer.  ^ 

Pacific  Vinegar  &  Pickle  Works  g 


General  Offices 


161  Sacramento  St.,    §an  Francisco,  Cal. 


Main  Plant  and  Saltings  Houses  at  Haywards,  California. 
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THE    RETAIL    GROCERS'  ADVOCATE 


REASONS  FOR  OUR  EXISTENCE. 


Why  the  State  Association  Was  Formed,  What  It 
Has  Done  and  What  it  Plans  Doing. 


WHAT  THE  STATE  ASSOCIATION  MEANS. 


(Wriltpn  for  the  Advocate  by  Secretary  Frank  B.  Connolly 
of  San  Francisco.) 

Men  so  into  the  grocery  business  to  earn  a  living  and  if 
possible  acquire  a  competence. 

Their  success  depends  on  how  thoroughly  they  know 
tlieir  business. 

No  one  man  knows  everything.  Every  man  has  always 
something  still  to  learn. 

Some  people  can  learn  only  from  books.  Some  pepple 
cannot  learn  from  books  l)ut  are  able  to  profit  by  the 
experience  of  others. 

There  is  a  small  class  that  can  only  learn  from  bitter 
experience. 

More  unfortunate  than  the  puppy  whose  eyes  opens  in 
seven  days,  this  last  class  goes  through  life  blind  and  are 
always  bumping  into  things  and  getting  hurt,  except  when 
they  are  driven  by  some  controlling  power  or  led  by  some 
kindly  hand. 

the  State  Grocers  Association  is  a  benefit  to  those  gro- 
cers who  can  learn  from  the  experience  of  others  and  can 
advantage  by  reading  what  others  have  done.  It  helps 
them  to  help  themselves  by  pointing  out  the  most  effective 
way  of  doing  things.  It  also  helps  them  by  enabling  them 
to  prevent  their  blind  brothers  from  interfering  with  the 
other  grocers,  sometimes  by  leading  their  blind  brothers 
and  sometimes  by  forcing  them  to  keep  in  the  right  path. 

Most  grocers  would  appear  to  have  come  originally  from 
Missouri.  I  say  this  because  they  are  practically  a  unit 
in  their  chorus:    "You  must  show  me." 

This  article  is  written  with  the  intention  of  "showing 
them." 

Four  Big  Things  Done. 

During  the  past  year  we  have  done  four  big  things. 
Two  of  these  things  are  of  immediate  value  to  the  grocery 
trade. 

FIRST — Preventing  interference  with  the  laws  secured  at 
the  legislature.  Also  the  securing  of  the  passage  of  the 
following  four  laws: 

(a)  Extending  the  life  of  an  open  account  from  two  to 
four  years. 

()»)  A  law  allowing  the  formation  of  Mutual  Fire  In- 
surance Companies. 

(c)  Making  the  drawing  of  a  check  with  intent  to  de- 
fraud a  State's  Prison  offense. 

(d)  The  insertion  of  a  clause  providing  that  the  retail 
dealer  need  only  show  a  guarantee  of  purity  to  escape 
punishment  for  violation  of  the  Pure  Food  Law,  thus 
making  the  wholesaler  and  manufacturer  responsible. 

It  will  be  remembered  that  at  the  prior  sessions  of  the 
Legislature  we  secured  the  passage  of  the  following  laws: 

(a)  Allowing  the  garnishment  of  the  wages  of  public, 
officials. 

(h)  Making  the  wife's  separate  property  responsible  for 
bills  for  the  necessaries  of  life. 

SECOND — We  secured  the  co-operation  of  the  merchants 
in  sixty-six  different  cities  and  towns  in  a  request  to  the 
D.  Ghiraredlli  Co.  that  they  protect  the  retail  selling  price 
of  their  goods,  with  the  result  that  the  D.  Ghirardelli  Co. 
wore  glad  to  render  the  grocers  the  assistance  and  protec- 
tion for  which  they  asked. 

What  The  Fntnre  Holds. 

The  two  things  accomplished  that  will  be  of  great  value 
to  the  trade  in  the  future  are  as  follows: 


First, — The  methods  necessary  to  secure  for  the  State 
Grocers  Association  an  adequate  income  through  its  paper 
the  "Retail  Grocers'  Advocate." 

(The  writer  feels  certain  that  the  members  will  take 
advantage  of  the  experience  secured  during  the  past  year 
and  profit  thereby). 

Second— We  have  learned  the  lesson  of  what  is  necessary 
to  insure  permanent  success  of  grocery  associations  in  the 
interior  of  affiliating  cities. 

All  of  these  items  and  plans  will  be  fully  discussed  in  the 
Convention  at  Sacramento. 

Everybody  Is  Welcome. 

We  hope  that  every  grocer  in  every  community  that  has 
an  association  will  be  present. 

We  hope  that  every  grocer  in  every  community  that  has 
not  got  an  association  but  would  like  one,  will  be  present. 

We  hope  that  every  grocer  in  every  community  too  small 
to  support  an  association,  will  be  present. 

Every  grocer  who  comes  to  Sacramento  will  be  welcome 
to  attend  our  meetings. 

It  will  be  a  pleasure  for  us  to  make  it  possible  for  him 
to  assist  in  our  deliberations  and  assure  him  that  the 
results  accomplished  at  our  Convention  will  be  of  the 
greatest  possible  value  to  him. 

What  The  Organizers  Expect. 

Our  State  Grocers'  Association  was  organized  on  an 
ideal  plan. 

It  pre-supposed  that  the  grocers  and  merchants  of  each 
large  community  would  be  able  to  get  together  in  associa- 
tions. It  also  pre-supposed  that  each  organization  would 
have  different  plans  of  sufficient  value  to  warrant  the 
respective  organizations  keeping  together  without  outside 
assistance.  It  also  pre-supposed  that  each  community 
would  have  men  possessing  the  peculiar  faculty  necessary 


FRANK.  B.  CONNOLLY, 

(San  Francisco) 

Director  of  National  Grocers'  Association;  Secretary  of  State  Grocers' 
Association;  Secretary  of  Associated  Retail  Grocers  of 
San  Francisco. 
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Violet -Cereals 


Good  Sellers. 


■m 


OATS 


POfmJ>HD-SUTTLi:-TACOW* 


Good  Profit 
Yielders 


Satisfies  Grocer 
and  Consumer 


Absolutel 
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PORTLAND. 
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to  hold  a  considerable  body  of  men  together  month  in  and 
month  out. 

According  to  the  theory,  also,  these  different  organiza- 
tions would  each  year  send  representatives  to  carry  out 
plans  that  their  respective  organizations  would  have  de- 
cided were  essential  for  success. 

ri;i«  of  Stat©  CoiiTeiitioii. 

To  carry  out  this  theory,  each  association  of  the  State 
is  invited  each  year  to  send  delegates  to  the  State  Con- 
vention. ,    ^  A 

In  order  that  the  small  towns  may  not  be  overwhelmed 
by  the  big  cities,  we  allow  each  association  two  delegates 
at  large.  Association  with  a  membership  of  fifty  or  over, 
we  allow  an  additional  delegate  for  each  ten  members. 
The  large  associations  are  allowed  one  delegate  in  addition 
to  these  for  each  additional  fifty  members. 

Grocers  in  towns  where  there  is  not  an  affiliating  as- 
sociation are  allowed  to  serve  as  delegates  provided  that 
there  are  not  more  than  two  delegates  from  any  one  town. 
This  action  was  taken  because  if  there  were  three  delegates 
present  from  one  town,  these  three  men  could  form  an  as- 
sociation, electing  one  of  their  numbers  as  President, 
another  as  Vice-President,  and  the  third  as  Secretary  and 
Treasurer.  All  three  could  be  present  as  delegates  since 
their  association  would  be  entitled  to  two  delegates  at 
large  and  one  delegate  for  their  fraction  of  ten  members. 

The  delegates  who  attend  the  Convention,  plan  the  pro- 
gramme for  the  ensuing  yedr.  They  decide  among  them- 
selves to  wliat  purposes  the  State  Organization  shall  devote 
its  strength.  They  then  elect  a  Board  of  Directors  consist- 
ing of  eleven  men  chosen  from  many  different  communities. 
They  then  provide  that  these  men  shall  meet  frequently. 

Each  meeting  is  held  in  different  town.  Thus  every 
interest  of  the  State  is  looked  out  for. 

We  only  need  sufficient  funds  to  secure  the  maintenance 
and  creation  of  executive  machinery.  With  this  we  can 
assure  the  grocers  of  California  protection  in  their  profits 
on  so  many  of  their  leading  staples  that  the  ratio  of 
failurs  among  grocers  will  assuredly  be  greatly  lessened. 
Essentials  for  Success. 

To  accomplish  the  best  results,  we  must  have  the  active 
interest  and  the  active  co-operation  of  the  dealers  in  many 
communities. 

We  have  already  proven  the  enormous  influence  of  the 
trade  when  intelligently  directed,  both  at  the  legislature 
and  with  various  leading  manufacturers. 

It  rests  with  us  to  secure  two  things: 

1st — The  funds  necessary  to  maintain  our  work  as  it 
should  be. 

2iid — The  adoption  of  plans  that  will  insure  the  co- 
operation of  our  members. 

The  three  months  following  our  Convention  of  last  year 
were  spent  by  Field  Secretary  Powers  and  myself  in  per- 
fecting a  compact  organization  of  the  grocers  with  an  eye 
to  results  at  the  Legislature  and  in  so  systematizing  the 


work  that  we  should  be  prepared  to  wield  the  greatest 
amount  of  influence  with  the  least  effort  and  expenditure 
of  time.  As  a  consequence,  we  were  able  to  bring  influence 
to  bear  on  nearly  every  member  of  the  Senate  and  of  the 
Assembly. 

From  the  first  of  the  year  and  until  the  middle  of  March 
our  efforts  were  directed  almost  entirely  towards  securing 
legislation.  Field  Secretary  Powers  spent  a  large  part  of 
his  time  at  Sacramento  and  much  of  our  remarkable  suc- 
cess is  due  directly  to  his  conservative,  yet  aggressive 
action  in  Sacramento  and  to  the  prompt  and  affective  sup- 
port that  was  given  to  him  every  time  he  appealed  to  our 
members  for  action.  The  value  of  our  preparation  was 
proven  by  the  results. 

Legislatiye  Campaign  Carefully  Planned. 

Shortly  after  the  session  of  the  Legislature  with  the 
advice  of  Field  Secretary  Powers,  we  adopted  a  system  of 
collection  letters  that  have  proven  of  enormous  value  to  our 
members.  They  have  enabled  the  grocers  of  the  State  to 
collect  thousand  of  dollars  which  they  never  could  have 
received,  had  it  not  been  for  these  letters.  The  commission 
that  would  otherwise  have  been  paid  to  lawyers  by  our 
members  who  made  collection  through  these  letters,  would 
have  paid  their  dues  to  the  State  Association  for  many, 
years  to  come. 

Our  association  also  found  it  necessary  during  this  time 
to  take  up  the  matter  of  the  selling  price  of  the  Ghirardelli 
goods.  These  goods  were  being  advertised  by  certain  large 
advertising  cutters  practically  at  what  they  cost  the  small 
dealer. 

Stop  Cutting  on  Chocolate. 

We  called  the  attention  of  the  D.  Ghirardelli  Co.  to  the 
fact  that  such  advertising  hurt  legitimate  grocers  since, 
in  some  instances,  it  forced  them  to  reduce  their  prices 
and  thus  sell  the  goods  at  a  loss  or  else  it  put  them  in  a 
bad  light  with  their  customers.  It  hurt  every  grocer  in  the 
State,  no  matter  how  distant  from  San  Francisco,  to  have 
his  customers  read  in  the  San  Francisco  papers  that  there 
was  a  firm  in  San  Francisco  selling  chocolate  at  25c  for 
which  he  had  to  pay  30c  or  35c  to  his  home  dealer.  It  was 
only  when  the  State  Association  was  able  to  present  a 
showing  from  the  grocers  of  66  different  communities  be- 
sides San  Francisco,  that  the  D.  Ghirardelli  Co.  realized 
that  it  would  be  safe  for  them  to  establish  a  retail  selling 
price.  Since  then  they  have  maintained  the  price  and  have 
done  everything  in  their  power  to  induce  cutters  to  refrain 
from  selling  their  goods  without  a  proper  margin  of  profit. 

Several  trips  have  been  made  to  the  grocers  of  adjoining 
cities  to  assist  them  in  getting  together.  In  every  instance 
it  was  found  that  they  were  eager  to  come  together.  But 
the  State  Grocers'  Association  was  not  in  a  position  to 
follow  up  this  advantage  and  supply  what  these  numerous 
communities  so  badly  need.  We  must  plan  to  do  this  at  the 
Sacramento  Convention  and  make  California  the  best  or- 
ganized State  in  the  National  Association. 
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36  Carloads  of 

HIRES  ROOTBEER 
SOLD 

on  the  Pacific  Coast  today ;  more  than  was  sold  all  of  last  year,  or  in  any 
one  year  before.  HIRES  is  growing  more  popular  each  year.  This  certainly 
is  a  HIKES  TEAR.    (HIRES  has  been  a  success  for  thirty-two  years). 

JOHN  H.  SPOHN  CO. 

Pacific  Coast  Agents 


San  Francisco,  Cal. 
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In  what  can  you  afford  to  place  confidence  now-a-da.v.s  J    The  averaire    grocer's  shehes 


show  a  wonderful  collection  of  niiisplaced  coulidences.   In  no  line  is  lliis  more  apiKirent  tliun 


m  scouring:  soaps. 


SAPOLIO  lias  made,  hy  lonu'  effort  and  advertising,  a  pronounced  success.  Scores  of  111- 
tie  rivals  liave  tried  to  snatch  a  share  of  tlie  prolit.  Tlu-re  are  liftj  such  soaps  in  tin-  I  nited 
States  whose  comhiued  sales  do  not  equal  that  of  the  orig:inal  article. 


Turn  to  your  shelves,  and  sec  how  often  yoii  have  i:i>en  your  (inie.  iiione.>  iiiid  s|i;i(c  (<■ 


those  untried,  unknown,  unsuccessful  articles. 


Yes,  we  are  talking  to  you.    How  many  have  you  on  jour  shehes.'   .'5,  1.  ({{ 


Misplace.d  confidence.  How  often  do  the  unsuccessful  dealers  say  lo  our  salesiin  ii.  ~l 
would  he  glad  to  give  you  an  order  hut  I  cannot  do  it  until  I  have  closed  out  Ihesc  \\mi 
scouring  soaps."   It  would  he  a  long  story  if  the  order,  has  1(»  lie  delated  for  that  n  a>i"ii. 

Ton  can  put  confidence  in  SAPOLIO  and  all  its  statements.  Some  of  th(j  most  successfnl 
grocers  of  the  United  States,  tired  of  these  tritling  sul»stitutes,  handle  no  scouring  soaps  liiit 
SAPOLIO. 
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GROWTH  AND  ACCOMPLISHMENTS. 


Veteran  Associatiwit  Worker  Tells  What  the  State  Associ- 
ation Means  iu  California. 


[Written  Tor  the  Advocate  by  Liidwig  Warnke  of  Alameda, 
Ex-president  of  the  California  Retail  Grocers"  and 
Merchants'  Association.] 

Last  year,  in  response  to  the  request  of  Mr.  Powers, 
I  wrote  an  article  for  publication  in  the  official  piogram 
of  the  State  Association  upon  the  subject,  "Wnat  Has 
Been  and  What  Will  Be  Done." 

The  past  year  has  seen  the  fruition  of  much  ihet  I 
then  foretold.  We  have  secured  the  passage  of  four  b.nvs. 
We  have  kept  up  the  price  on  flour  for  the  cities  auout 
San  Francisco  bay.  We  have  procured  protection  on  Ghlra- 
dellf's  goods. 

Through  lack  of  means,  we  have  not  been  able  to  push 
the  work  of  organizing  and  strengthening  weak  associa- 
tions as  we  have  desired  and  would  have  done  had  we  been 
in  position  to  do  so  .  The  State  Directors  now  think  they 
have  found  a  way  to  secure  the  results  that  they  have,  for 
so  long  a  time  seen  just  l)eyond  their  reach. 

The  last  few  months  have  seen  splendid  growth  for 
the  Advocate  and  that  growth,  if  properly  tended,  insures 
enough  funds  to  meet  our  expenses. 

At  the  suggestion  of  the  editor  of  the  AdiOt-ate,  I  am 
submitting  for  republication  my  letter  of  last  year: 
Last  Year's  Letter. 

It  is  with  a  great  deal  of  satisfaction  that  i  am  cuu- 
templating  ray  fire  years'  connection  with  the  California 
Retail  Grocers'  and  Merchants'  Association. 

Since  its  inception  a  great  deal  has  acccnipljsheJ 
and  more  ^\'lU  he. 

It  has  brought  the  growers  <(f  this  threat  State  io'^ether. 

It  has  taught  tiiein  that  co-operation  is  Uwlr  su'viiJion. 

It  has  created  a  hetter  t'eeliii^  ausoiigst  tiu'  !S!iJ|!>iHTS 
of  the  trade. 

It  has  lesseised  the  hours  of  labor. 


t.  WABNISE, 

An  Alamt'diin  W^ho  Has  Served  as  President  and  Secretary  uf  the 
State  Ass'n.  and  of  His  Local  Ass'n.  and  Is  Now  a  State  Director. 

It  has  in  many  communities  eliminated  the  fierce  and 
SJjicidal  competition  that  existed  heretofore. 
It  is  educating  the  grocer. 

It  is  teachiiv?  the  manufacturer  and  wholesaler  that 
tlic  lirocer  is  entitled  to  a  reasonable  margin  of  profit. 
It  h  is  collected  thousands  of  dollars  for  its  members. 
Some  Laws  Secured. 

The  Association  was  instrumental  in  having  secured 
the  following  laws: 
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1st.  Compelling  public  officials  to  pay  their  lioucst 
debts. 

2d.  Preventing  a  husband  to  transfer  his  property  to 
liis  wife  to  evade  payment  of  debt. 

3rd.  Protecting  the  grocer  from  prosecution  nnder 
the  Pure  Food  Law,  if  he  procures  a  guarantee  of  purity 
from  the  wholesaler  or  manufacturer. 

It  was  also  responsible  for  the  defeat  of  a  number  of 
obnoxious  measures,  introduced  at  the  two  last  sesisons 
of  the  Legislature,  which,  if  passed,  would  have  increased 
the  difR  culties  of  making  an  honest  living  in  the  grocery 
business. 

As  eternal  vigilance  is  the  price  of  liberty,  the  grocers 
must  stand  together,  and  they  will. 

Work  at  Hand. 

Various  trade  abuses  need  correcting;  unjust  laws  will 
have  to  be  changed;  manufacturers  must  be  shown  the 
necessity  of  protecting  the  retail  selling  price  of  their 
goods  to  curb  the  malicious  or  ignorant  cutter;  whole- 
salers must  be  shown  that  their  interests  are  identical 
with  those  of  the  retailer;  bad  debtors  must  be  watched, 
etc.,  etc. 

The  last  five  years  have  shown  that  the  dues  have 
been  returned  to  the  members  manifold  in  benefits  derived. 


The  Association  has  done  this,  but  only  with  thp  uld 
of  its  iiioiiilK'rs. .  Paying  dues,  of  course,  helps,  but  rhe 
real  and  telling  results  have  come  only  when  the  ineniltiT^ 
themselves  have  done  things. 

Therefore,  fellow  grocers,  do  not  simply  proniisu 
"sympathy,"  but  1)0  things  by  taking  an  active  interest. 
Members  Must  Help. 

The  .Association  has  secured  much  merely  because  It 
was  shown  through  the  activity  of  its  officers  who  gave  of 
their  time,  without  any  remuneration,  that  the  trade 
wanted  certain  things.  Had  the  members  of  the  variou.s 
affiliating  Associations  assisted  more  actively  in  our  work, 
the  results  would  have  been  even  greater. 

Paying  dues,  of  course,  is  a  great  help.  I  tut  eacii 
member  naisi  keep  in  mind  that  the  dues  only  insure  the 
permanency  of  the  State  Association,  whicli  is  a  large  ma- 
chine at  his  disposal.  Through  this  machine  he  can  ac- 
complish many  things  he  could  not  get  by  his  individual 
efforts.  The  machine,  however,  will  not  work  itself.  The 
members  must  give  to  it  time,  tliouirlit  iuul  cncrary  ant!  tin- 
machine  will  then  do  the  work  towards  wliifh  the  mem- 
bers direct  it. 

Time  and  Hrains  \<'C(l«'d. 

In  consequence  I  would  therefore  emphasize  the  fact 
that  when  a  member  has  i)aid  his  dues  he  has  done  only 
one-third  of  his  duty,  since  it  is  only  by  the  iKTsona!  a<'tiu' 
interest  of  tlie  individual  nienibers  that  our  spliudiil  or- 
ganization is  made  al)l9  to  do  the  things  that  all  expect  of  it. 


DELEGATES  ATTENTION  ! 


♦ 
♦ 
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I  When  In  Sacramento 

I  BE  SURE 

♦ 

I  And  Visit  One  Of  The  Most  Up-To-Date  Plants  on  the  I 

♦  * 

X  Pacific  Coast  | 

1  The  I 

♦  ♦ 

♦    ♦ 

I  Buffalo  Brewing'  Co.i 

♦  ♦ 

X  Most  cordially  invites  vou  all  to  inspect  tlieir  famous  Bie\ver\-.  Ice  Factorv  % 

X  and  Bottlino-  Departments.  « 

♦  ♦ 
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Progress  in  San  Francisco. 

Profits  and  I'rotcctiou  Assured  For  All  Itj  by  the  Assoc- 
iated Eetail  Grocers. 


around  town  that  we  have  found  it  undesirable  to  hold 
meetings  except  under  the  stress  of  absolute  urgent  neces- 
sity. 

Mr.  Cusjick  Helps  Org:aiiizatioii. 

During  the  last  months  of  1906,  our  organization  profited 
by  the  assistance  of  Mr.  Jos.  Cusack.    Mr.  Cusack  was  at 


(Written  for  the  Advocate  by  President  Geo.  B.  Doyle.) 
The  Associated  Retail  Grocers  of  San  Francisco  can  well  j 
be  proud  of  the  results  secured  for  their  members  during  | 
the  past  twelve  months.    Our  success  has  been  due  to  a  I 
jE^reat  extent  to  the  fidelity  of  its  Board  of  Directors  who  \ 
have  attended  many  meetings  when  it  was  extremely  dif- 
ficult for  them  to  travel  from  one  part  of  the  city  to  the 
other.  I 
■  We  have  worked  under  numerous  difficulties  that  it  will  [ 
be  hard  for  anyone  living  outside  of  San  Francisco  to  ap-  ; 
predate. 

The  first  of  these  has  been  the  necessity  forced  upon 
each  dealer  to  exert  himself  personally  in  his  business  as 
he  never  had  to  do  before  the  great  disaster  of  April, 
1906.  This  was  the  result  of  a  radical  increase  in  rents,  in 
the  WA'^es  of  employes,  in  every  item  that  enters  into  the 
expense  of  running  a  grocery  store.  As  a  consequence  of 
this  increased  cost  of  doing  business,  together  with  the 
fact  that  many  of  our  merchants  were  seriously  crippled  by 
the  disaster,  every  man  has  found  it  necessary  to  prune 
his  expenses  at  every  possible  point.  This  has  forced  the 
merchants  to  keep  the  number  of  theirltiired  help  as  small 
as  possible,  although  in  many  instances  the  volume  of  bus- 
iness done  was  much  greater  than  during  the  previous  I 
years.  This  condition  of  affairs  made  it  very  hard  and 
often  impossiljle  for  our  members  to  give  to  their  assoc-  j 
iation  a  tithe  of  the  time  formerly  devoted  to  its  work.  \ 

The  plague  of  strikes  which  has  decended  upon  the  city 
has  also  borne  heavily  upon  our  members.  The  existence 
of  the  car  strike  so  increased  the  difficulty  of  getting 


GEO.  B.  DOYLE, 

President  Associated  Retail  Grocers 

of  San  Francisco. 
Vice-President    Cal.    Retail  Grocers' 
and  Merchants'  Association. 


Merrell-Soule  Co.'s 
None  Such  Condensed  Mince  Meat 

IT  PAYS  A  FINE  PROFIT 


Tlio  consumer  is  willing  to  pay  15c  per  package  (2  big'  pies)  as  they  get  "full  value  received"  in  quality 
and  quantity. 

Merrell-Soule  Co.,  the  manufacturers,  were  24  years  ahead  of  the  U.  S.  Pure  Food  Law.    Tlieir  plaut  was 
inspected  by  United  States  officials,  and  confirmed  and  passed  as  100  per  cent  Perfect.' 
Can  you  beat  it? 

The  Merrell-Soule  None  Such  Condensed  Mince  Meat  is  from  every  point  of  view  the  best  in  the  world.  The 
consumers  say  so,  and  their  competitors  admit  that  None  Such  has  90  percent  of  the  Condensed  Mince  Meat 
business,  and  it  has  obtained  it,  not  because  the  goods  were  offered  cheap,  but  because  the  quality  was  the  best 
and  the  price  reasonable." 


Castle  Bros.,  Brokers,  San  Francisco,  Cal. 
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one  time  in  the  grocery  business  and  was  an  earnest  work-  [ 
er  in  the  association  cause. 

With  the  first  of  the  year  we  arranged  with  Mr.  Aaron  H. 
Powers,  the  former  editor  of  the  "Grocers'  Advocate",  to 
serve  as  our  Field  Secretary  at  a  nominal  salary.  This 
meant,  of  course,  that  we  had  only  a  portion  of  Mr.  Pow- 
er's time.  In  spite  of  this,  our  organization  has  done  more 
for  the  grocers  of  San  Francisco  since  the  first  of  the  year 
than  any  association  of  grocers  has  ever  done  in  the  history 
of  organization  work  in  our  state. 

Our  organization  raised  seyeral  hundred  dollars  for  the 
legislative  fund  of  the  State  Grocers  Association.    Through  i 
the  efforts  of  individual  members  and  the  inffuence  partic- 
ularly of  Mr.  Stulz,  Mr.  Powers,  Mr.  Fliezer,  Mr.  Connolly  | 
and  the  writer,  we  secured  what  we  never  had  before — the  j 
united  support  of  the  San  Francisco  delegation  in  both 
houses  of  the  Legislature.    This  was  a  mighty  power  for 
results  in  our  campaign  for  better  Jaws  and  all  merchants, 
both  wholesale  and  retail,  all  over  the  State  are  profiting 
by  the  laws  resulting  from  these  efforts. 

Our  members,  too,  have  been  securing  a  profit  of  25c.  a 
sack  on  flour.  Until  three  months  ago,  they  were  forced 
to  give  5c.  of  their  profit  to  the  millers  for  drayage.  This 
left  them,  at  that  time,  a  margin  of  only  15c.  per  sack. 
Flour  was  then  being  sold  at  $1.30  per  sack. 

Milked  For  Cartage  Charges. 

We  petitioned  the  mills  to  add  the  drayage  to  the  cost  of 
the  flo  ur  and  advance  the  selling  price  of  flour  oc.  per  j 
sack,  making  it  $1.35  and  giving  the  grocers  20  cents  mar- 
gin.   It  required  considerable  negotiation  before  the  mills  | 
finally  decided  to  accede  to  our  request.    They  then  did  j 
more  than  we  asked  fo  them.    They  advanced  the  retail 
selling  price  of  flour  10c.  per  sack  (40c.  per  barrel),  making 
the  selling  price  $1.40  instead  of  $1.30. 

The  grocers  of  San  Francisco  faced  a  very  dangerous 
point  in  the  history  of  the  fight  for  a  profit  on  flour.  If 
the  grocery  trade  as  a  unit  did  not  raise  the  price  of  flour 
in  accordance  with  the  request  of  the  mills,  it  would  have 
sounded  the  knell  of  the  flour  card  and  would  have  resulted 
in  the  wholesale  cutting  of  prices  and  the  falling  back  to  | 
the  margin  of  5c.  and  10c.  per  sack  on  flour,  which  means  \ 
a  loss. 

That  this  was  a  real  danger,  was  shown  by  our  exper- 
ience in  many  different  pai-ts  of  San  Francisco.  Again 
and  again  the  Field  Secretary  found  two  or  three  firms 
jealous  of  each  .other  and  too  ready  to  believe  the  false  re- 
ports of  dishonest  customers  who  would  tell  them  of  cutt- 
ing and  secret  rebates  that  never  existed.  The  Field  sec- 
retary found  it  necessary  on  numerous  occasions  to  can- 
vass entire  districts  in  order  that  the  members  might  be 
brought  back  to  maintain  the  price  on  flour  without  it 
being  necessary  to  call  the  mills  to  discipline  the  offenders. 

The  horizontal  raise  from  $1.30  to  $1.40  as  the  selling 
price  of  flour  without  an  advance  in  the  cost  price  of  flour, 
presented  very  great  difficulties.  These  were  met  by  our  or- 
ganization and  its  Field  Secretary,  in  a  way  that  has  re- 
sulted in  thousands  of  dollars  in  proflts  for  the  grocers. 
A  Special  meeting  of  our  Board  of  Directors  was  called  to 
consider  the  problem.  We  all  realized  how  critical  the 
situation  was.  It  was  decided  to  ask  the  flour  mills  to 
make  use  of  the  daily  papers  to  advertise  the  fact  that  , 
the  price  of  flour  was  $1.40  per  sack  in  order  to  familiarize 
the  general  public  with  the  fact  that  ,  that  was  the  price 
and  make  it  easy  for  the  grocers  who  had  changed  $1.30  to 
change  the  price  to  $1.40.  We  also  asked  the  mills  to  send 
out  circulars  to  the  grocery  trade  stating  that  the  retail , 
selling  price  was  $1.40.  Our  Field  Secretary  was  instructed 
to  send  word  to  every  grocer  in  San  Francisco  that  the  i 
selling  price  of  flour  was  now  $1.40  and  he  was  also  given 
carte  blanche  to  secure  publicity  in  the  newspapers  if  the 
mills  refused  to  apply  to  them. 

New  Price  Made  General. 

The  long  experience  as  a  newspaper  man  of  Mr.  Powers 
proved  of  value  at  this  juncture  and  every  paiier  in  the 
city  came  out  in  long  articles  in  which  they  announced  the 
retail  selling  price  of  flour  as  $1.40.  The  papers,  also,  at 
the  same  time,  called  the  "Flour  Trust"  many  hard  names 


Best  of  Them  All 

ALPINE 

Evaporated  Milk. 

California's 
Finest  Product 

Made  1)\  the 

PIONEER  CREAM 
MAKER 


Mr.  j.  B.  MKVP:N'r,KR('.,  tlie  originator  of 
Evaporatp:d  Crk.vm.  and  who  has  made 
the  Pp:rfkctixct  of  Evaporatki)  Ckkams 
hi.s  life  work  for  the  r.\ST  25  vi-;.\RS,  gives 
his  PERSONAL  sri'i-:R\-isiox  to  the  product  of 

Alpine  Evaporated  Milk 


THE  BEST  IS  THE  CHEAPEST 

Alpine  Evaporated  Cream  Co. 

Office:  Hansford  Block.  S.  F.  Cal      Factory;  Hollister.  Cal 
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This  did  not  hurt  the  retail  grocers,  however,  since  they 
also  were  among  the  victims  of  the  flour  trust  and  had 
to  do  what  the  flour  trust  dictated.  It  did  not  hurt  the 
millers,  either,  although  it  rather  vexed  some  of  them  at 
the  time.  Nevertheless,  it  is  hardly  'to  be  questioned  that 
if  this  action  had  not  been  taken  at  this  time,  the  retail 
grocery  trade  would  have  found  it  necessary  to  begin  all 
over  again  its  fight  for  protection  on  the  price  of  flour  with 
the  handicap  of  having  failed  once  in  their  efforts. 

Our  success  in  the  flour  card  has  had  a  double  value.  It 
not  only  has  given  a  profit  on  flour,  but  it  has  also  shown 
a  way  for  securing  profits  on  many 'other  staples. 

Among  these  things,  the  first  that  we  have  taken  up  is 
the  Ghiradelli  chocolates  and  cocoas.  It  required  some 
time  and  the  assistance  of  the  State  Grocers'  Association 
to  convince  the  D.  Ghiradelli  Co.  that  it  would  be  safe  and 
profitable  to  protect  a  retail  selling  price.  For  some  months 
back  that  firm  has  given  us  their  generous  support  and  the 
grocers  have  shown  their  appreciation  by  selling  more  of 
the  Ghiradelli  goods  than  ever  before. 

Want  a  Profit  on  Beer. 

Our  association  is  now  in  the  throes  of  an  effort  to  induce 
the  leading  beer  bottlers  to  protect  the  retail  selling  price 
of  their  product.  Bottled  beer  is  handled  by  nearly  every 
grocer  in  San  Francisco.  It  is  probable  that  there  are  not 
more  than  ten  exceptions  to  the  rule.  At  the  advanced 
price  put  on  their  product  by  the  bottlers,  the  grocers 
actually  make  no  profit  in  selling  beer  at  the  old  price — • 
10c.  per  bottle.  In  many  communities  it  is  imjjossible  at  pres- 
ent to  ask  more  in  some  districts  without  endangering  much 
to  ask  more  in  some  districts  without  endangering  much 
of  the  trade  in  staple  groceries  since  many  small  places 
insist  on  selling  for  10c.  The  question  of  a  fair  price  for 
beer,  as  it  should  be  if  fixed  by  the  beer  bottlers,  will  make 
a  difference  of  as  much  as  $150.00  per  month  in  the  profits 
of  some  of  our  members. 

We  are  securing  the  joint  co-operation  of  the  grocers  in 
this  matter  and  the  writer  hopes  to  be  able  to  tell  at  the 
next  Convention  of  the  success  secured  through  our  ef- 
forts. 


Master  Bakers  Gouge  Grocers. 

When  this  matter  is  finished,  we  hope  to  turn  to  the 
bakers  and  demand  fairer  treatment  from  them.  The  Mas- 
ter Bakers  have  a  strong  association.  When  the  Labor 
Union  advanced  the  cost  of  bread  to  them  about  1  per  cent 
they  advanced  the  cost  to  the  retail  grocer  about  10  per 
cent  and  refused  to  take  back  stale  bread.  This  has  left 
the  grocers  so  narrow  a  margin  that  there  is  practically 
no  profit  in  hcindling  bread. 

This  condition  affects  the  grocers  in  Alameda,  Berkeley 
and  Oakland  "as  well  as  in  San  Francisco.  We  expect  to 
I  bring  about  an  abatement  of  this  evil  as  soon  as  we  are 
through  with  Ahe  beer  problem. 

There  are  several  leading  staples  whose  manufacturers, 
we  feel  confident  can  be  induced  to  protect  the  retail  sell- 
ing price  on  their  goods.  In  this  work  we  expect  the  co- 
operation of  the  State  Grocers  Association  distributed 
throughout  California. 

Plans  For  Closer  Organization. 

We  expect  to  be  able  to  give  to  the  grocers  in  the  in- 
terior the  assistance  of  a  compact  body  in  San  Francisco 
united  as  never  before,  to  demand  from  the  wholesale 
trade  and  from  the  manufacturer  consideration  for  the 
retail  grocer.  There  are  trade  abuses  such  as  dishonest 
shortages  and  the  improper  selling  to  parties  who  would 
not  be  able  to  cope  with,  without  the  assistance  of  a 
strong  organization  in  San  Francisco. 

We  have  employed  as  an  assistant  for  Secretary  Connolly 
and  Field  Secretary  Powers,  Mr.  C.  L.  Harrison,  a  very 
clever  young  man  whose  work  will  be  to  call  upon  our 
members  in  San  Francisco  and  collect  their  dues  and  carry 
to  them  the  message  of  what  our  organization  is  doing  and 
also  bring  about  the  active  co-operation  of  the  grocers  in 
San  Jose,  Los  Gatos  and  the  cities  between  San  Jose  and 
San  Francisco. 

i     San  Francisco  has  the  misfortune  of  facing  a  second  com- 
,  bination  of  retail  grocers.    We  hope,  however,  to  be  able 
to  convince  these  gentlemen  before  long  that  they  can  best 
advance  themselves  and  the  interests  of  the  grocery  trade 
by  co-operation  with  us. 


The  choice  of  flavor 
is  a  matter  of  taste 


Poller's  Golden  Gate 
TEAS 

Is  it  good  business  policy  to  push  the  sales  of  bulk 
teas  of  doubtful  origin  in  place  of  teas  of  known 
quality  and  purity? 

Folger's  Golden  Gate  Teas  please  consumers,  pay 
grocers  a  good  profit  and  increase  tea  sales.  Six  flavors. 

Japan        Ceylon  English  Breakfast 

Oolong       Gunpowder   Black  and  Green 

Packed  flavor  tight,  in  dust=proof  sanitary  cartons. 

J.  A.  FOLGER  (Si  CO.,  San  Fraocisco. 

Importers  of  Pure  Teas. 
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HOW  FLOUR  PROFITS  WERE  WON. 


A  Keview  of  tlie  ETeuts  That  Brong-bt  Bettei;  Trade  CoiiJi- 
tions  to  Tlionsauds  of  3Iereliau<.s. 


(Written  for  the  Advocate  by  Aaron   H.   1-owers.  Field 
Secretary  for  the  State  Grocers  Associanon  and  tha 
Associated  Grocers  of  San  Francisco.) 

The  purpose  of  this  article  is  not  to  opcu  old  sores 
or  to  awaken  dead  prejudices.  T'lerefore  we  -v'ish  to 
state  in  the  beginning  that  while  the  Globo  Milling  Co. 
was  the  first  mill  to  protect  the  retail  selliivg  price  of  flour 
for  the  retail  grocer  and  the  movement  to  insure  a  profit 
could  not  have  been  a  success  without  the  support  that 
they  gave,  yet  the  strongest  and  the  most  effective  worKer 
in  the  maintenance  of  price  on  flour  to-day  is  Mr.  Horace 
Sperry  of  the  Sperry  Flour  Co.  and  the  Port  Costa  IMills 
were  among  the  first  to  see  the  necessity  of  supporting  our 
movement. 

Owing  to  the  agitation  instituted  by  the  nen  who  direct 
the  Associated  Retail  Grocers  of  San  Francisco  the  grocers 
in  hundreds  of  cities  throughout  the  State  are  securing  a 
profit  ou  flour,  although  in  many  instances  they  are  profit- 
ing-by  this  help  without  having  asked  for  it  and  without 
realizing  that  it  was  one  of  the  results  of  organized  efllort. 
It  is  to  make  them  understand  how  much  work,  money, 
time  and  bitterness  this  triumph  of  associated  effort  cost 
that  the  writer  presents  the  following  statements  of  facts. 
In  doing  so  he  wishes  to  apologize  if  he  has  failed  to 
give  credit  in  any  instance  where  credit  is  due  and  will  be 
pleased  in  a  second  article  to  make  reparation  if  any  active 
worker  has  been  neglected  in  this  particular. 

The  Besiuningr  of  the  MoTenieiit. 
Every  grocer  in  all  the  cities  about  San  Francisco  bay 
should  be  giving  thanks  every  working  day  of  the  year 
to  the  Associated  Retail  Grocers  for  the  profit  he  is  get- 
ting on  flour  and  special  thanks  on  the  Sabbath. 

The  writer  has  found  so  many  ignorant  of  how  this 
profit  on  flour  was  secured  that  he  feels  that,  in  justice  to 
the  numerous  hard  workers,  the  matter  should  "  be  re- 
viewed fully. 

The  writer  had  attended  several  meetings  of  the  Gro- 
cers' Association  of  Alameda  County  in  which  there  was 
bitter  complaint  of  the  inadequate  margin  in  handlin.g  flour. 
The  Southern  California  grocers  had  secured  a  margin 
ou  flour  through  the  fact  that  the  mills  refused  to  supply 
cutter?.  The  Sperry  Milling  Co.  had  been  ons  of  the  prime 
movers  in  securing  this  result  in  Los  Angeles  and  their 
activity  in  behalf  of  the  grocers  interests  had  resulted  in 
their  securing  a  large  volume  of  business  from  the  Southern 
dealers. 

Shortly  after  the  State  Convention  at  San  .lose.  Mr. 
Paulding,  who  had  been  working  in  Southern  California, 
was  induced  to  come  to  San  Francisco  and,  with  the  writer, 
took  up  the  matter  of  having  the  mills  refuse  to  supply 
cutters. 

Globe  Mills  the  Pioneers. 

We  received  encouragement  only  from  the  Globe  Grain 
&  Milling  Co..  the  other  mills  claiming  that,  while  such  a 
step  migbt  be  successful  in  Los  Angeles,  it  was  not  pract- 
ical for  a  sea  port  city  like  San  Francisco. 

During  his  stay  in  San  P'rancisco.  Air.  Paulding  put  in  , 
a  great  deal  of  his  time  in  interviewing  the  grocers  of 


San  Francisco.  But  it  was  only  through  the  personal  t-i- 
forts  of  Mr.  F.  B.  Connolly  that  the  movement  was  brought 

to  a  focus. 

The  Grocers'  Advocate  had  educated  a  large  part  of  tho 
grocery  trade  to  believe  that  the  protection  of  the  tloui 
price  was  possible.  The  writer  spent  much  time  inter- 
Niewing  the  leading  grocers  of  the  city  and  their  view» 
V  ere  printed  in  the  .Vdvocate  and  unquestionably  tended  to 
help  others  make  up  their  minds. 

Opposition  From  Mr.  Krueurer's  Friends. 

Air.  Connolly  found  that  the  organization  known  as  the 
San  Francisco  Retail  Grocers  was  then  dominated  by  m.in 
traost  of  whom  have  since  retired  from  the  grocery  busi- 
ness) who  had  little  interest  in  the  matter  since  some  of 
them  sold  absolutely  no  flour  by  the  sack  and  owin.g  lo 
grudges  and  spites  of  long  year's  standing,  did  not  seek 
to  advance  the  movement  and  their  Secretary,  Fred  Krut^- 
ger,  not  only  did  nothing  to  help  but  was  heard  from  in 
many  quarters  as  shaking  his  head  wisely  and  saying  that 
the  grocers  could  not  get  a  |)rofit  on  flour  and  that  the 
whole  thing  was  "just  a  crazy  idea  of  that  man  Powers." 

Mr.  Connolly  saw  that  it  was  necessary  to  have  an 
organized  movement  if  success  was  to  be  hoped  for.  He 
took  the  time  to  organize  a  '-Committee  of  100." 

"(  OHiniittee  of  100"  Called  To^'ether. 

This  Committee  was  made  up  of  the  leadin.;;  grocer.-, 
of  San  Francisco  and  was  organized  for  the  purpose  of 
securing  better  profits  on  grocery  articles  and  particularly 
on  flour.  After  the  organization  of  this  ••Committee  of 
One  Hundred."  a  conference  was  called  of  the  mills  and 
the  grocers  of  Alameda,  Berkeley  and  Oakland. 


American  Milling  Co. 


I  The  only  cereal  mill  oper- 
1  ating    in    San  Francisco 

•c 

I  where  you  can  always  get 
1  your  meals  fresh.  Your 
I  support  is  respectfully 
i  solicited. 


American  Milling  Co. 


i  162-185  Erie  St. 


San  Francisco 


•  •  •  •  •  •  • 
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At  this  conference,  the  contention  made  by  Mr.  Con- 
nolly and  the  other  grocers  of  San  Francisco,  together  with 
the  leading  merchants  of  the  cities  across  the  bay  was 
that  the  grocery  trade  was  practically  a  unit  in  desiring 
the  mills  to  refuse  to  sell  to  dealers  who  sold  flour  at  an 
iusufflcient  margin  of  profit.  All  the  mills  were  represent- 
ed at  this  meeting  and,  while  they  expressed  their  willing- 
ness to  do  anything  that  would  be  for  the  interest  of  the 
entire  grocery  trade,  they  complained  that  the  grocers  were 
not  a  unit  in  desiring  the  price  maintained  and  felt  that 
under  the  circumstances  it  would  be  unwise  tj  protect 
the  selling  price  of  flour. 

One  mill,  the  Globe  Grain  &  Milling  Co.,  stated  that 
they  would  maintain  a  retail  selling  price  on  their  flour 
and  i-efase  to  sell  to  cutters. 

Grocers  Work  Patiently  For  Proof. 

The  preliminary  work  of  securing  signatures  and  try- 
ing to  get  the  mills  to  protect  their  price  without  fighting 
had  taken  up  over  six  months.  The  grocers  did  not  want 
to  act  hastily.  Even  after  the  mills  had  turned  down  their 
proposition,  the  grocers  tried  for  nearly  two  months  more 
to  convince  them  of  their  error  and  thus  secure  a  peaceful 
solution  of  this  important  problem. 

When  it  became  evident  that  the  mills  would  not  pro- 
tect their  prices,  the  matter  was  advanced  very  stre- 
nuously. 

War  is  Declared. 

Practically  all  the  grocers  of  Alameda  County  and 
about  200  of  the  grocers  of  San  Francisco  devoted  them- 
selves particularly  to  the  interest  of  the  protected  flour 
of  the  Globe  Grain  &  Milling  Co.  and  did  not  sell  any  of 
the  other  brands  when  they  could  possibly  avoid  it. 

There  was  no  feeling  on  the  part  of  the  retail  grocers. 
With  them,  it  was  purely  a  matter  of  business.  Every  sale 
of  a  protected  brand  gave  them  a  profit.  It  saved  them 
from  the  necessity  of  selling  some  other  flour  on  which 


they  were  not  assured  a  profit.  The  consequence  was  that 
they  found  it  to  their  interest  to  keep  on  selling  the  prot- 
ected flour  and  the  sale  of  the  products  of  the  Globe  Mills 
increased  by  leaps  and  bounds. 

Flour  Salesmen  Show  Bitterness. 
There  was  considerable  bitterness  on  the  part  of  some 
of  the  salesman  for  the  unprotected  flour.  These  men 
sought  to  discourage  the  grocers  and  were  unfairly  abusive 
in  their  denounciation  of  the  Advocate,  Mr.  Powers,  Mr. 
Paulding,  and  others  whose  sole  fault  was  that  they  were 
working  to  advance  the  movement  to  better  trade  condi- 
tions. 

Finally  the  mills  awoke  to  the  fact  that  the  grocers 
were  in  earnest  in  desiring  a  profit  and  that  when  they 
interfered  with  the  movement,  they  not  only  hurt  the 
grocers  but  hurt  themselves. 

Early  in  January  of  1906,  the'  American  Milling  Co. 
and  the  Del  Monte  Milling  Co.,  realized  that  the  grocery 
trade  was  in  earnest  and  began  protecting  the  selling 
price  of  their  flour. 

On  January  25th,  1906,  the  Port .  Costa  Mills,  who 
were  always  in  sympathy  with  the  movement,  issued  a  let- 
ter protecting  the  selling  price  of  their  flour. 

J.  Salomon  Fights  Against  Profits. 

At  this  time,  J.  Salomon,  president  of  the  "S.  F.  Retail 
Grocers,"  started  a  newspaper  campaign  against  F.  B. 
Connolly,  who  was  a  competitor  of  Mr.  Salomon's,  since 
his  store  was  only  a  few  blocks  away.  The  "News"  quoted 
Mr.  Salomon  as  saying  that  the  movement  had  no  chance 
for  success  and  that  he  saw  "no  ultimate  gain  in  the 
proposition."  This  also  was  the  attitude  taken  by  Mr 
Fred  Krueger,  secretary  of  the  S.  F.  Grocers,  and  resulted 
in  making  the  mills  that  were  not  ready  to  protect  the 
price  feel  that  the  movement  was  not  worthy  of  support. 
Sperry  Mills  Lend  Assistance. 

In  June,  1906,  about  two  months  after  the  great  dis- 


I  Kelley  Clarke  Co.] 


23  Msrket  Street 


Ivory,  Lenox  Soap. 

P.  &  0.  Nai)htlui  Soap. 

K.  V.  Baking  Powder. 

Pcarlo  Cliewing-  Gnm. 

Honeysuckle  Milk. 

Deep  Sea  Crabs. 

Pioneer  Minced  Clams. 

San  Juan  tlams  (whole) 

Uitcrside  Starch. 

Mason  Fruit  Jars,  Ball  Bros. 

Canned  Meats,  Armour  Pkg  Co. 

(h-ange  City  Rusks. 


Candles,  Proctor  &  Gamble's. 
Nuts,  Figs,  Dates. 
Corn  Meal. 

Oysters,  Shrimp,  Lopez  &  Dukate. 
Iowa  Canned  Corn. 
Kice.  Currants. 
Canned  Salmon. 

Currants  (Direct  Grecian  Account) 
Canned  Fruits  and  Vegetables. 
Direct  Importers  of  Japanese, 
Chillis,  Ginger,  Kice  and 
Cinnamon. 


Read  wliat  the  State  Cheifiist  of  Utah  says  about  "Honeysuckle  Evaporated  Milk" 


Appearance  -..Smooth  and  creamy,  without  the 

characteristic  "cooked"  odor  and  taste. 

Sedmients   None 

Condition  of  container  Perfect 

Reaction   Slight  Acid 

Total  Solids   31. S6  iter  cent 

Percentage  of  butter  fat  S  per  cent 

vVI'KIJ.  1,  1 !)()(;. 


Starch    None 

■  Gelatine  and  similar  thickener  None 

Formaldehyde    None 

Borax  and  Borax  Acid   None 

Artificial   Coloring  None 

Honeysuckle  Cream  meets  all  of  the  requirements  of 
Pure  Food  Law. 

(Si.gned)  HERMAN  HERMS, 

Slate  CheniisI,  Utah. 

Kelley-Cl^rke  Co. 
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aster   thp  Sperry  Milling  Co.  anuouucecl  tbat  they  woula  , 
Bot  allow  the  retail  selling  price  of  its  brands  to  be  cut. 
Immediatelv  the  Stockton  Milling  Co.  fell  into  line.  j 

Since  that  time,  the  Sperry  Milling  Co.  has  been  a 
tower  of  strength  to  the  movement  for  insuring  a  tair 
price  on  flour.  Horace  Sperry  has  given  to  the  matter 
his  personal  attention  and  is  today  the  strongest  supporter 
of  this  movement  which  has  meant  so  many  thousands 
of  dollars  to  the  grocers,  not  only  in  San  Francisco,  but 
all  over  the  State  since  it  was  inaugurated  by  the  State 
Grocers'  Association. 

Whenever  his  attention  has  been  called  to  any  cutting, 
the  cutting  has  been  stopped  and  both  Mr.  Blood  and  Mr. 
Cohn,  the  Sperry  drummers,  are  unceasing  in  their  efforts 
to  keep  probable  cutters  in  line. 

Smaller  Mills  Come  Iii. 

A  word  of  praise  is  due  to  those  smaller  millers  who 
soon  followed  in  the  footsteps  of  their  larger  competitors. 
The  Phoenix  Milling  Co.,  of  Sacramento  has  left  no  stone 
unturned  to  keep  the  price  on  their  brands  maintained. 
The  same  may  be  said  of  the  Diamond  Milling  Co.,  of 
Black  Diamond. 

 •  

DIAMOND  MATCH  CO. 

A  matron  for  his  match  factory  is  the  latest  idea  O.  C. 
Barber,  millionaire  head  of  the  match  industry  of  the 
country  has  evolved  for  his  big  Barberton,  Ohio,  plant. 
Mrs.  Elizabeth  Brokaw,  whofor  some  time  has  been  in 
charge  of  the  Akron  work  of  the  Florence  Crittendon  mis- 
sion, is  to  be  placed  in  charge. 

Hundreds  of  girls  are  employed  at  the  Diamond  Match 
Company's  Barbeton  plant.  Already  there  is  a  factory  den- 
tist to  look  after  their  teeth,  a  factory  restaurant  and  a 
rest  room. 

Now  Mr.  Barber  proposes  to  look  after  the  morals  of  his 
girl  employes.  A  recreation  room  will  be  fitted  up,  and 
there  will  be  a  library  installed. 


I  Tyler's  ^Product  I 

I  I 

i  Fine  goods,  fair  prices  and  liberal  prof^re.ssive  J 
I 


♦ 

♦ 


policies  are  having  their  effect. 


♦  Our  Coffee  and  Spice  Mills  are  coin])ellL-(l  to  ♦ 

♦  run  OVKRTI.MI-:  right  along.  X 


"Fine  Goods"  are  the  princi])al  factor. 


^  "As  good  as  T\  ler's  Tea"   is  recognized 

^  as  the  highest  prai.se  for  vSpici-;s,  Fi.avorinc, 


I 


ExTR.vcTS,  B.VKixc  P()\vi)i:r  and  R().\.sti-:i> 


4  Coffee. 
♦ 

I       S.  H.  TYLER  (Si.  SON 


%  709-711  Harrison  St. 

♦ 
♦ 


San  Francisco  J 


►♦♦♦♦♦♦♦^♦♦♦♦♦♦♦♦♦♦♦^ 


TO  MILK  BL  ELECTRICITY. 

New  York. — The  Electrical  Develop- 
ment Co.,  whose  charter  has  been 
filed  with  the  clerk  of  the  Circuit  Court 
for  Hartford  County,  Md.,  purpose  to 
revolutionize  the  Maryland  milk  in- 
dustry by  the  use  of  electric  milking 
devices  instead  of  the  prevailing  hand 
processes.  The  incorporators  are: 
Alexander  S.  Bell,  P.  R.  Williams,  J. 
Alexis  Shriver,  Bertram  N.  Stump,  Wm. 
E.  Robinson,  Geo.  C.  Morrison  and  L. 
T.  Appold.  Directors  named  are:  Mes- 
srs, Bell,  Williams,  Shriver,  Stump  and 
H.  E.  Karr. 

The  milking  machine  is  looked  upon 
as  the  most  favorable  of  the  prospects 
of  the  new  company's  numerous  in- 
dustries as  the  labor  situation  in  Har- 
ford County  has  reached  such  a  stage 
that  dairymen  and  farmers  have  found 
it  difficult  to  handle  large  herds  of 
milk-producing  cows.  It  is  asserted 
that  by  the  use  of  the  milking  machine 
absolutely  pure  milk  can  be  sent  to 
Baltimore  consumers,  the  covered  cans 
and  the  rubber  tubes  leading  directly 
from  the  cow's  udder  to  the  cans,  elim- 
inating danger  of  contamination  by 
dust,  dirt  or  the  odors  of  a  stable.  The 
new  company  purposes  principally  to 
develop  electric  power,  which  will  be 
particularly  applied  to  farm  work. 
The  first  plant  will  be  established  on 
Winter's  Run,  about  two  miles  from 
Belair,  where  a  modern  electric  plant 
will  be  installed  in  the  old  quarters  of 
the  J.  C.  Hollingsworth  Wheel  Co. 


ITEMS  OF  INTEREST. 

Roos  Bros,  have  leased  the  property 
owned  by  Mrs.  Frank  J.  Sullivan  and 
Miss  Mary  Phelan  at  the  northeasterly 
corner  of  Stockton  and  Market  Sts. 

Thos.  Francis  Blackwell,  head  of  the 
firm  of  Crosse  &  Blackwell,  Ltd..  of 
London,  died  July  ISth.  The  firm  of 
Crosse  &  Blackwell  dates  back  over 
two  centuries. 

About  200  men  are  engaged  on  the 
Mills  building,  and  reconstruction  is 
progressing  at  such  a  rapid  rate  that 
by  January  1st  the  main  building  will 
be  ready  for  tenants,  and  by  the  fol- 
lowing April  the  annex  on  Bush  St., 
will  be  completed  and  ready  for  occu- 
pancy. 

A  dispatch  from  Washington  says 
the  commissary  department  of  the 
army  has  reached  the  conclusion  that 
it  is  no  longer  necessary  to  ship  can- 
ned vegetables  to  Alaska  for  the  use 
of  the  troops  stationed  there.  The 
reason  given  is  that  so  many  vegeta- 
bles are  raised^  in  Alaska  that  it  is 
possible  for  the  troops  at  most  sta- 
tions to  be  supplied  with  fresh  vege- 
tables all  the  year. 

A  large  shipment  of  Cross  &  Black- 
wells'  goods  now  in  this  port  and  in 
direct  shipment  from  London  is  being 
held  up  by  the  Federal  authorities 
pending  a  decision  as  to  whether  they 
conform  to  the  United  States  pure 
food  law.  The  shipment  has  been  held 


for  several  weeks  already  and  the 
market  is  nearly  bare  of  these  sorxis. 
What  disi)osition  will  lie  made  of  thpni 
is  not  known  and  it  may  be  week.s  be- 
fore a  decision  is  reaclifd.  The  gov- 
ernment is  making  careful  inspections 
of  all  goods  received  from  foreign 
countries  and  several  large  import 
shipments  have  been  ordered  deported. 


K<'il>vo(»(l, — The  Southern  Pacific  Co. 
is  rushing  work  on  the  Dumbarton 
bridge  as  fast  as  the  nature  of  the 
work  will  permit,  and  when  the  bridge 
and  approaches  are  ready  for  stoel 
tracks  will  be  speedily  laid  out  from 
here.  The  necessary  supplies  are 
piled  up  here  on  the  company's  prem- 
ises awaiting  use.  Three  large  gangs 
of  men  are  at  work  ou  the  bridge  dt>- 
ing  the  necessary  piling  and  bridge 
work,  and  before  the  public  will  real- 
ize it  the  bridge  wili  be  an  arrnm- 
plished  fact. 


Livormore. — Mention  has  lieen  made 
in  the  country  papers  from  time  to 
time  of  the  possibility  of  the  Alameda 
Sugar  Co.  laying  a  pipe  line  from  its 
plantation  in  the  lower  end  of  this 
valley  to  the  factory  at  .Alvarado.  hut 
few  i)eople  have  been  inclined  to  lake 
the  proi)osition  for  the  company,  last 
Saturday  stated  that  the  company  js 
seriously  considering  the  laying  of  a 
pipe  line  before  next  season's  cam- 
paign. 
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Buy  a  Seller 


Sell  a  Winner 
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WIN  A  BUYER 


By  Using 


C  and  H 


BERRY  SUGAR 
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NECESSITY  OF  ORGANIZATION. 


Somo  Reasons  Wliy  Boaleis  Slionld  Get  Together  for  Re- 
sults. 


(Written  by  J.  A.  Green  of  Cleveland,  Ohio,  Secretary  of 
the  National  Retail  Grocers'  Association.) 

During  my  recent  visit  to  the  Canadian  convenlion, 
held  at  Hamilton,  Ont.,  several  points  of  interest  were 
In-ought  forth  and  many  arguments  advanced  as  to  why 
ietail  merchants  should  organize. 

The  National  Association  of  Retail  Grocers  takes  in  all 
kinds  of  merchants. 

Many  of  the  States  have  recently  changed  the  name  of 
their  State  associations  from  "Grocers"  to  "Merchants," 
and  many  of  them  were  organized  as  such,  but  while  the 
i;ame  of  the  national  association  is  that  of  retail  grocers, 
il  has  wisely  provided  in  its  constitution  that  all  merchants 
may  become  members. 

Some  of  the  reasons  advanced  at  the  convention  of  the 
Canadian  merchants  might  well  be  placed  before  the  mem- 
bers and  readers  of  the  trade  papers. 

Reasons  for  Joining. 

The  retail  grocers'  association  is  formed  to  look  after 
all  retail  interests  through  one  association. 

The  manufacturers  are  all  united  in  one  association. 
The  farmers  are  all  united  in  one  association.  Labor  is  or- 
ganized in  one  association.  The  retail  merchant  is  indispen- 
sable in  every  cdmmunity,  he  is  the  medium  or  guardsman 
who  stands  between  the  manufacturer  and  the  consumer, 
and  our  interests  must  be  protected  through  our  own  asso- 
ciation. No  one  will  look  after  our  interests  unless  we  do  iL 
ourselves.  In  the  past  we  have  not  been  class  conscioub. 
We  have  allowerl  those  who  know  nothing  of  our  circum- 
stances to  make  our  laws. 

Get  Legislative  Recognition. 

All  this  is  now  changed,  and  we  can  place  our  views 
intelligently  before  our  legislators,  as  every  legislative 
nieasure  that  is  introduced  into  Ccngress  comes  before 
the  watchful  eye  of  our  active  officers.  They  oppose  in- 
jurious legislation  and  promote  measures  that  will  benefit 
he  retail  trade. 

As  retail  merchants,  we  occupy  more  business  prem- 
ises, carry  more  stock  on  our  shelves,  are  more  largely  as- 
sessed, pay  the  largest  share  of  taxation,  pay  more  insur- 


ance, more  wages,  contri))ute  more  lar^joly  toward  ihf 
government  revenue,  enii)l()y  more  clerks,  conl riliiile  more 
to  charities,  and  have  a  larger  voting  power  than  all  th<' 
other  commercial  bodies  combined, 

A  Central  Or^iani/alion  Necessary. 

If  the  retail  nierchaiit.s  arc  dcstioyed,  the  cities  and 
towns  will  be  destroyed.  Then  why  siioiild  we  iidI  stand 
shoulder  to  shoulder  in  guarding  and  protecting  our  coni- 
tnercial  welfare? 

No  great  or  far  reaching  work  can  be  carried  on  with- 
out a  strong  and  vigorous  center.  We  must  liave  a  pivnt 
from  which  to  work,  and  these  centers  are  our  State  and 
National  officers,  who  are  elected  at  the  annual  conventions 
by  all  the  members.    The  majority  of  retail  merchants  are 


J.  A.  GREEN, 

(Cleveland,  Ohio) 
Secretary  National  Retail  Grocers'  Association. 
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Remember 

The  Independent  Match  Company  turns 
out  the  best  block  match  on  the  market 


Full  Count 
and  Renown 


BRANDS 


I; 


Your  jobber  carries  tbem 
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too  busy  to  know  what  is  transpiring  around  them,  and 
even  if  they  did,  without  au  organization  they  would  be 
helpless. 

Eacli  Dealer  Sliould  Help. 

Individual  merchants  by  theraeslves  are  mere  units, 
but  united  they  command  respect.  It  would  cost  one  mem- 
ber a  very  large  amount  to  do  what  now  can  be  done  by 
many  at  a  very  small  cost  for  each.  Therefore,  to  carry 
on  our  work,  and  give  the  smallest  merchant  an  opportun- 
ity of  becoming  a  member,  so  that  we  can  count  on  his 
influence,  the  membership  fee  is  placed  at  25  cents  per 
annum,  anticipating  that  every  retail  merchant  would  i)ay 
the  small  amount  when  requested  to  do  so.  (Note. — Mem- 
bership in  State  Associations  carry  a  membership  in  the 
National.) 

If  every  retail  merchant  would  contribute  this  small 
amount,  our  work  could  be  carried  on  without  letting  the 
expense  rest  on  the  active  workers,  who  now  bear  it.  If 
you  are,  therefore,  not  a  member,  some  one  else  is  bearing 
your  burden,  and  as  we  all  benefit  we  should  in  all  fairness 
cheerfully  contribute  toward  the  expense. 

The  Educational  Campaign. 

This  year  we  have  entered  upon  a  vigorous  educational 
campaign,  which  will  take  considerable  money  to  carry  out. 
Will  you,  therefore,  as  a  retail  merchant,  help  us  in 
our  work? 

If  you  are  a  member  of  any  other  trade  or  busine^'^ 
association,  that  should  not  prevent  you  from  uniting  with 
us.  We  must  all  work  and  act  together  and  present  the 
same  views  to  our  legislators  after  they  have  been  wisely 
considered,  and  this  can  only  be  done  by  consultation  and 
united  action  through  one  association. 

We  want  you  to  know  what  we  are  doing,  we  want 
your  experience  and  your  influence,  and  we  must  have  your 
financial  support  to  carry  this  work  on. 

If  you  are  not  a  member  we  want  you  to  become  one 
now.  We  want  every  retail  merchant  to  be  in  our  ranks, 
not  one  outside.  We  believe  in  fair  trade,  clean  competi- 
tion, honest  merchandising,  and  proper  legislation.  Are 
you  willing  to  help  us?    If  so,  send  in  your  per  capita. 


♦ 
♦ 


Telephone  Oakland  6670 


I C.  D.  Smith.  &  Co. 


Wholesale 


Dairy  Produce  and  Poultry 


364  ELEVENTH  STREET 
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ARE    BOOSTING    EICE    AS  BEST 
FOODSTUF. 

Louisiana  Concern  Says  It  Will  Spend 
Thousands  to  Prove  That  White 
Cereal  is  Best  Product  to  Eat. 


An  advertising  campaign  will  soon 
be  floated  which  will  make  rice  the 
most  popular  foodstuff  known,  if  the 
plans  of  the  American  Rice  Packing 
company  do  not  miscarry. 

The  value  of  rice  as  a  foodstuff  has 
been  known  for  some  hundreds  of 
years,  but  a  systematic  campaign  to 
place  it  on  the  United  States  market 
has  resulted  in  spasmodic  advertising 
schemes  which  did  not  get  at  the  real 
value  of  the  cereal  as  a  food  product. 

A  recent  statement  by  Dr.  H.  W. 
Wiley  to  the  effect  that  a  given  amount 
of  rice  will  provide  more  units  of  en- 
ergy than  any  other  product  is  the 
cause  of  the  renewed  interest  in  ex- 
ploiting this  cereal. 

Outside  of  Louisiana  the  consump- 
tion of  rice  by  the  masses  of  the  United 
States  is  comparatively  limited,  for 
the  reason  that  they  are  ignorant  of 
its  merit.  To  remedy  this  defect  Chas 
E.  Cormier  of  New  Orleans,  an  en- 
thusiast on  the  subject  of  the  use  of 
rice,  has  originated  a  publicity  cam- 
paign effective  will  be  known  as  the 
American  Rice  Packing  Co. 


The  company  is  capitalized  at  $500,- 
000,  and  Mr.  Cormier  is  its  president. 
W.  C.  Gilmore  of  New  York,  eastern 
representative  of  Louisiana  and  Texas 
rice  mills,  is  vice-president,  and  Mort- 
imer S.  Bate,  of  New  York,  is  secre- 
tary  and  treasurer.  Its  purpose  will 
be  a  double  one,  to  advertise  rice  and 
to  sell  it.  An  experienced  advertising 
firm  has  been  engaged  to  do  the  ad- 
vertising, and  a  new  system  of  hand- 
ling rice  has  been  devised  to  make  is 
popular. 

As  is  well  known,  rice  is  now  hand- 
led in  burlap  bags,  involving  leakage 
and  short  weight  and  the  risk  of  spoil- 
age by  frequent  reshipments  and  ex- 
posure to  long  delays  on  filthy  wharves. 
After  the  retailer  receives  it  it  is 
dumped  into  a  barrel  and  scooped  out 
as  occasion  requires.  No  attempt  has 
ever  been  made  to  inclose  it  in  a  neat 
package  of  small  dimensions,  ready 
for  delivery  to  consumers,  like  canned 
goods  for  instance.  To  obviate  this 
difficulty  the  new  company  will  put  in 
two  sizes — one  at  10  cents  and  another 
at  25  cents.  These  packages  will  be 
thoroughly  sealed,  dustproof  and  se- 
cure from  contamination  in  transit. 


A  WISE  SAFEGUARD. 


Tact  is  ability  to  appreciate  the 
other  fellow's  position  and  reasons;  to 
accommodate  them  and  sway  them 
to  mutual  advantage. 


The  Indiana  Food  and  Drug  Com- 
mission has  pointed  the  way  for  other 
food  commission  and  health  authori- 
ties in  one  great  point,  which  it  would 
be  worth  while  emulating.  Commis- 
sioner Barnard,  of  that  board  has  just 
issued  a  notice  to  canners  of  that  State 
informing  them  that,  as  a  rule  of  the 
board,  it  will  hereafter  be  unlawful  for 
proprietors  of  canning  plants  to  em- 
ploy persons  suffering  fro  mcancer, 
tuberculosis  or  similar  diseases,  or 
people  with  sore  hands,  within  the 
State  of  Indiana.  Employes  will  also 
be  required  to  wash  their  hands  be- 
fore and  after  working.  A  regulation 
of  this  sort  might  once  have  been  re- 
garded as  "fussy"  but  with  the  dangers 
of  infection  so  clearly  understood  as 
they  are  to-day  that  stage  has  passed. 
By  all  means  guard  the  public  from 
infection  by  the  foods  we  eat. 

— :  ♦  

Mountain  View. — The  Sanguinetti 
cannery,  of  Mountain  View,  opened 
last  week  for  the  season.  The  pro- 
prietors did  not  intend  to  open  until 
next  year,  but  an  order  for  fruit 
caused  them  to  change  their  plans.  A 
pack  of  peaches  and  tomatoes  will  be 
put  up. 
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R   ARTHUP  001.VNEY.  fIsesOENT 


Mr.  R3wail  Grocer; 

.    Dear  Sir: 

When  you  desire  to  give  your  trade  good 
Starch  why  do  you  not  use  Murdoch's  Oswego  Velvet  Gloss  Starch 
and  Murdoch's  Oswego  Corn  Starch?     The  price  is  right,  and 
the  quality  of  the  goods  equal  or  superior  to  any  Starch  manu- 
factured i-n  the  world.     Obtainable  from  all  wholesale  grocers. 

Yours  very  truly, 

Oswego  Maize  Products  Company, 

Oswego,  N.  Y. 
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Port  Costa 


Flour 


;28  per  cent  Gluten) 


Always  Reliable 


Manufactured  from 
CHoicest  Coast  WHeats 
Blended  witH  Eastern 
U  Hard  WHeat 


a  Port  Costa  Milling  C 
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A  MAGNIFICENT 

MANUFACTURING  PLANT 


Six  Acres  of  Floor  Space  For  the  Production 
of  Crackers  and  Candies. 


Five  Story  Building  of  the 
Most  Modern  Type  of  Fire 
Proof  Architecture. 


New  Home  of  American  Biscuit  Co.  and 
Pacific  Coast  Biscuit  Co.  Now 
Nearing  Completion. 


One  of  the  most  interesting  topics  of  the  day,  and  one 
•which  is  attracting  the  attention  of  the  entire  country,  is 
the  rapidity  with  which  the  City  of  San  Francsco  is  being 
rebuilt.  Out  of  the  ruins  caused  by  the  recent  disaster 
there  are  going  up  hundreds  of  magnificent  structures  of 
briclt,  stone,  steel  and  reinforced  concrete,  elegant  in 
architecture.  "When  completed,  they  will  make  the  City  of 
San  Francisco  one  of  the  most  beautiful  in  the  world. 

As  every  one  knows  the  old  San  Francisco  was  noted 
for  its  handsome  buildings.  The  new  San  Francisco,  with 
its  immense  and  elaborate  structures,  which  are  most 
modern  in  every  way,  will  be  far  grander  and  more  spec- 
tacular. 

While  public  attention  has  been  centered  on  the  newly 
erected  and  partially  completed  buildings  located  on  the 
principal  streets  of  the  business  section,  there  is  one 
building  which  so  far  has  escaped  notice. 

Six  Acres  of  Floor  Space. 

It  is  a  magnificent,  as  well  as  immense  structure,  oc- 
cuping  half  a  block.  It  is  situated  on  Battery  and  Val- 
lejo  Streets  and  Broadway.  It  is  five  stories  in  height,  of 
reinforced  concrete,  with  galvanized  iron  window  frames 
and  doors,  and  fire  proof  glass.  The  building  has  a  floor 
space  of  nearly  six  acres.  It  is  of  the  most  recent  archi- 
tecture, modern  in  every  way,  and  represents  the  highest 
type  of  fire  proof  structure. 

It  is  practically  divided  Into  two  buildings  by  a  fire 
wall  of  reinforced  concrete,  and  will  be  occupied  by  two  of 
the  California's  largest  corporations.  THE  AMERICAN 
BISCUIT  COMPANY  and  THE  PACIFC  COAST  BISCUIT 
COMPANY. 


Most  Up-To-Date  In  the  United  States. 

In  that  part  of  the  building  which  will  be  occupied  by 
the  AMERICAN  BISCUIT  COMPANY,  there  will  be  seven 
ovens,  and  the  entire  plant  will  be  fitted  and  equipped  with 
the  most  up-to-date  and  modern  machinery  used  in  the 
manufacturing  of  biscuit. 

There  will  be  a  complete  equipment  for  the  manufact- 
uring of  Sugar  Wafers.  In  fact,  when  this  building  is 
ready  for  occupancy,  it  will  be  the  most  up-to-date  and 
thoroughly  equipped  biscuit  factory  in  the  United  States. 

At  present  the  rapidly  increasing  demand  for  the  pro- 
ducts of  the  AMERICAN  BISCUIT  COMPANY  is  severely 
taxing  the  plant  at  311  Bay  Street,  and  they  are  forced  to 
operate  night  and  day  in  order  to  supply  the  demand. 

A  Trade  Mark  That  Stands  For  Purity. 

As  soon  as  the  AMERICAN  BISCUIT  COMPANY  be- 
gin operations  in  their  new  building,  they  will  then  be  in 
position,  not  only  to  fill  all  orders  promptly,  but  to  place 
upon  the  market  from  time  to  time,  new  goods,  which  will 
be  original  in  texture  as  well  as  name.  Within  a  short  time, 
the  AMERICAN  BISCUIT  COMPANY  will  place  upon  the 
market  a  complete  line  of  Package  Biscuit,  which  will  be 
sold  under  their  own  Trade  Mark.  This  Trade  Mark  will 
represent  purity  and  quality,  and  will  bear  the  guaranty  of 
AMERICAN  BISCUIT  COMPANY. 

An  Enormous  Candy  Factory. 

The  Northern  section  of  this  immense  building  will  be 
occupied  by  the  PACIFIC  COAST  BISCUIT  COMPANY,  and 
will  also  be  equipped  with  the  most  modern  and  up-to-date 
machinery  for  the  manufacture  of  candies.  It  is  the  in- 
tention of  the  PACIFIC  COAST  BISCUIT  COMPANY  to 
place  upon  the  market  a  complete  line  of  candies,  which 
will  include  a  high  grade  line  of  package  candies,  and 
which  will  be  second  to  none  in  the  country  in  quanlity 
and  workmanship. 

The  PACIFIC  COAST  BISCUIT  COMPANY  is  at  pres- 
ent operating  a  small  plant  at  Oakland,  which,  however, 
is  unable  to  supply  their  present  demand.  When  they  be- 
gin operations  in  their  new  building,  they  will  be  in  po- 
sition to  fill  all  orders  promptly. 

Will  Employ  Many  People. 

This  new  factory  will  furnish  employment  for  about 
500  persons.  Every  necessity,  as  well  as  many  comforts 
will  be  provided  for  their  convenience. 

In  reputation,  the  AMERICAN  BICSUIT  COMPANY  and 
PACIFIC  COAST  BISCUIT  COMPANY  stand  among  the 
first  of  all  the  manufacturing  concerns  in  the  Pacific  Coast 
States.,  and  this  building  when  completed  and  occupied  by 
these  corporations,  will  be  a  credit  not  only  to  the  City  of 
San  Francisco,  but  to  all  the  Pacific  Coast  States. 
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INTERIOR  MERCHANTS  INTERESTED. 


Correspondents  Send  Word  of  Representation  that  May 

Be  Expected  at  Sacramento. 


Keview  of  How  Grocers  Can  Get  the  Best  Ont  of  Their  the  more  of  this  material  we  supply,  the  stronger  and 
Association.  firmer  will  our  State  Association  grow. 
 _L  The  Mi^lit  of  the  Grocer. 

[Written  Expressly  for  the  Advocate  by  State  Vice-Pres-         Where  is  there  a  council,  a  legislature  or  even  a  gov- 
ident  C.  A.  Mottaz  of  Los  ngeles.]  ernor  who  would  ignore  and  oppose  a  strong  State  Asso- 

Los  Angeles,  Aug.,  1907.        ciation?  ^   .      .  . 

One  year  has  again  elapsed  since  our  last  State  Con-  .  Gentlemen,  it  is  high  time  for  the  retail  grocer  to  know 
vention,  which  was  held  in  Oakland,  Cal.,  and  was  the  strength. 

banner  of  all  the  convention  of  the  retail  grocers  of  Cali-  The  abuses  are  many  that  need  to  be  corrected, 
fornia  From  the  jobbers  and  from  the  manufacturers,  there  are 

We  must  ask  ourselves  two  questions:  abuses  where  the  State  and  even  the  National  Associations 

Have  we,  as  members,  accomplished  our  aims?  Have  ^''^  needed, 
we  realized  our  purpose?  instance,  if  a  jobber  or  manufacturer  wishes  to 

I  will  say:  "If  our"  wishes  and  aims  have  not  been  sell  to  a  department  store,  they  will  tell  the  trade  it  Is  to 
reached,  who  have  we  to  blame  but  ourselves?"  "their  best  interests." 

  Without  a  strong  association,  what  recourse  has  the 

small  grocer. 

None,  whatever.  He  has  to  submit  to  Mr.  .lobber  even 
if  he  knows  that  by  encouraging  the  jobber  and  the  de- 
partment store,  the  small  dealer  is  surely  growing  tht» 
hemp  to  manufacture  the  roi)e  that  will  hang  him  a  little 
later  as  catalogue  houses  and  department  stores  are  surely 
the  most  bitter  enemy  of  the  corner  grocer. 
This  is  only  one  abuse. 

There  are  many  others  that  can  be  corrected  only  by 
a  strong  association. 

Los  Angeles  Profits  Greatly. 
The  local  association  here  in  Los  Angeles  is  doin.g  an 
immense  amount  of  work.    It  is  of  great  benefit  to  every 
member  who  will  take  interest  in  it. 

If,  for  some  unforeseen  cause,  it  should  cease  to  exist, 
it  would  be  the  greatest  calamity  that  ever  visited  grocery- 
dom  in  Los  Angeles. 

I  have  pointed  out  briefly  the  necessity  of  a  strong 
association. 

How  to  make  the  association  more  effective  and  most 
valuable  is  an  important  stud.v. 

It  is  only  necessary  for  each  individual  member  to  help 
and  furnish  his  share  of  labor  and  funds. 

What  good  would  a  big  church  be  in  a  comnuinity  if 
all  the  members  would  stay  away  from  it  and  say:  "The 
Board  of  Directors  and  the  preacher  will  take  care  of  it  ."* 
The  very  same  will  apply  to  our  a;-;s()ciation. 
The  officers  cannot  make  the  association  of  any  value 
whatevar  unless  each  member  does  his  share  and  assists 
the  officers.  B.v  so  doing,  they  reap  the  benefit  which,  by 
right,  belongs  to  them.  In  time,  the  grocery  business  will 
reach  the  standard  where  it  belongs. 

As  I  said  before,  the  grocers  need  education. 

.Vdvocate  an  Educator. 
One  of  the  best  educators  now  is  the  .Vdvocate. 
Our  paper  has  done  work  of  ininieasural)lp  value  this 
It  has  pointed  out  the  path  for  us.    It  has 
smoothed  the  way.     It  has  fought  our  battle  where  we 


C.  A.  MOTTAZ,  Los  Angeles. 

Vice-President  of  the  State  Grocers'  Ass'n.  and  Past 
President  of  the  Grocers'  Ass'n.  of  Southern 
California. 


"In  my  estimation,  we  have  accomplished  our  pur- 
poses and  set  an  example  of  what  can  be  accomplished  by 
having  a  strong  organization. 

"We  have  been  the  direct  means  of  having  laws  put  past  .vear. 
on  the  statute  books  of  California  by  the  State  Legislature 

which  are  worth  more  to  the  retail  dealers  than  all  the  could  not  have  fought  ourselves, 

costs  of  the  State  Association  since  its  existence.  It  has  given  the  grocers  valuable  information.  The 

This  is  only  the  forerunner  or  the  beginning  of  the  battle  on  short  weight  and  measures  has  done  much  to 

benefit  of  our  State  Association  if  the  individual  member  show  some  their  careless  way  of  doing  business.    I  have 

will  do  his  duty.  seen  cases  where  a  grocer  would  order  hoans  and  r?- 

I  surely  see  a  great  future  for  our  State  and  National  ceive  potatoes:   cheeses  that  were  never  weighed  when 

Association.    But  there  is  much  education  and  strenuous  received,  etc.    I  hope  the  .Vdvocate  will  proceed  and  keep 

Isbor  to  be  done  before  we  can  expect  the  conii)lptp  results  uj)  the  .good  work  with  even  greater  success. 

We  have  set  an  example.  In  conclusion,  will  every  member  of  the  association 

We  have  the  machinery  started.  support  and   encourage   the  officers,   furnish   the  funds 

But  we  must  keep  on  and  furnish  the  materials  to  freely  to  keep  the  .good  work  on  the  move? 

keep  the  machine  a-golng.    The  wheels  need  oil  constantly  I  hope  these  few  lines  will  remind  every  one  of  the 

and  we,  as  members,  have  to  furnish  this  material,  and  need  of  a  very  strong  association — State  and  National.  • 
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FRIENDSHIP  DISPLACES  EMITT. 


Business  Men  of  Sacramento  Operate  witli  Kindly  Rivalry 
Instead  of  Bitterness. 


[Written  for  the  Advocate,  by  F.  B.  Fancher  of  Sacramento, 
President  of  the  Pacific  Coast  Grocers'  Association.] 
There  are  some  things  the  benefit  of  which  are  self- 
evident.  Among  them,  the  pursuit  of  happiness  and 
membership  in  the  State  Retail  Grocers'  and  Merchants' 
Association. 

The  benefits  derived  by  THIS  AMERICAN  CASH 
STORE  from  membership  in  this  association  are  of  the 
most  substantial  character. 

>Ve  have  increased  the  volume  of  our  business. 

We  have  increased  the  net  profits  arising'  therefrom. 
We  hiive  been  taught  better  and  more  economical  methods 
of  transacting:  our  business. 

We  have  been  benefited  immeasurably  by  the  legisla- 
tion secured  wholly  through  the  efforts  of  the  State  Asso- 
ciation, 

In  view  of  these  facts,  it  is  incomprehensible  to  the 
writer  how  any  grocer  in  the  state  who  uses  a  mental 
process  in  the  conduct  of  his  business  can  afford  NOT  to 
be  a  member  of  the  State  Association. 

Big  Benefits  in  Sacramento. 

Since  we  organized,  Sacramento  has  had  one  of  the 
best  associations  in  the  state. 

Before  we  had  an  association,  we  were,  speaking  in  a 
general  sense,  bitter  and  deadly  enemies  of  each  other. 

The  smaller  dealers  believed,  and  freely  expressed  the 
belief,  that  the  larger  stores,  the  big  fellows,  were  swine 
and  wanted  to  get  all  the  grocery  business,  as  well  as  the 
balance  of  the  earth. 

The  larger  stores  acted  as  though  they  believed  the 
community  would  be  greatly  benefited  if  the  smaller 
stores  were  wiped  off  the  map. 

sion,  there  immediately  ensued  a  frost  that  was  dangerous 
When  two  or  more  grocers  met  together  on  any  occa- 
to  the  vegetation  of  the  county. 


F.  B.  FANCHEK, 

A    Prominent    Association    Worker    of  Sacramento. 


Grocery  staples  were  sold  at  cost.  Prices  were  cut  on 
everything.  A  practical  condition  of  civil  war  existed 
that  rendered  it  _ impossible  for  anybody  in  the  grocery 
business  to  make  any  money,  and  exceedingly  difhcult  for 
most  of  us  to  make  a  bare  living. 

Hold  a  MontJily  Banquet. 

Now  all  this  is  changed. 

The  grocery  business  in  Sacramento  is  in  a  highly 
prosperous  condition.  Over  90  per  cent  of  the  grocers  are 
members  of  the  association,  and  good  members,  too. 

We  all  work  in  harmony. 
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PHOENIX  FLOUR 

TKe  WHitest  TKe  Best 

Made  in  Sacramento,  Cal. 

Up=to=date  Machinery 

Modern  Ideas  Coupled  with  tlie  Thirty  Years  Experience  at  the 
same  Location  Has  Taught  Us  What  Kind  Of  Wheat  To  Blend. 

RESULT:  =  PERFECTION 

Agencies  at  Oakland,  Eureka,  Placerville,  Red  Bluff 

and  Reno. 

PHCENIX  MILLING  CO.  Sacramento, 


B.  E.  BRYAN,  Oakland 

Phone 


Agent,  17th  and 
Oakland  8254 


Cal, 


Wood  Sts. 
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We  sell  sugar,  flour,  hams,  kerosene  and  Fels  Naptha 
soap  at  a  profit,  not  at  a  loss. 

We  hold  monthly  meetings;  attend  to  our  business 
promptly,  and  then  sit  down  to  a  modest  banquet  where 
the  highest  type  of  good-fellowship  reigns. 

Instead  of  fighting  each  other,  we  stand  together  as 
one  man  for  the  upbuilding  of  our  business  in  all  legiti- 
mate ways. 

Advocate  Helps  Produce  Hustle. 
"The  Advocate"  at  all  times,  in  season,  and  out  of 
season,  has  been  insistent,  and  persistent  in  pushing  asso- 
ciation work.  It  has  done  more  than  any  individual  or 
association  to  make  out  work  successful.  It  keeps  ever- 
cessful.    It  keeps  everlastingly 

lastingly  "at  it"  and  it  shows  how  to  make  the  rest  of  us 
uncomfortable  if  we  don't  "hustle"  a  little  ourselves. 

Every  grocer  should  take  the  Advocate  and  join  the 
State  Association. 

If  there  are  any  skeptics  in  the  grocery  business  in 
California,  who  question  the  benefit  derived  from  mem- 
bership in  the  State  Association,  and  they  will  attend  the 
State  Convention  in  Sacramento,  September  10th,  11th  and 
12th,  we  will  guarantee  to  convert  them  from  the  error  of 
their  ways,  and  show  them  the  folly  of  trying  to  do  a  suc- 
cessful grocery  business  in  California  without  joining  and 
supporting  the  State-  Asociation  vigorously  in  its  splendid 
work. 


OPTIMISM  FROM  SOUTHERN  CALIFORNIA. 


Operations  That  Have  Helped  Grocers  to  Better  Success 
South  of  Tehachipi  Pass. 


(Written  for  the  Advocate  by  J.  F.  Paulding,  of  Los  An- 
geles, Sec'ty.  of  the  Southern  California  Grocers'  Ass'n.) 

The  chief  value  of  the  State  Association,  in  my  mind, 
is  to  get  better  laws,  which  could  not  be  accomplished  by 
any  individuals  or  any  individual  organization. 

To  handle  the  matter  rightly  it  takes  a  central  point 
to  work  from  with  a  central  board  to  direct  the  work. 

•  The  State  conventions  are  advantageous  to  decide  what 
we  want  to  work  for. 

The  value  that  the  State  Association  is  to  the  grocers 
and  merchants  of  this  State  cannot  be  computed,  nor  is  it 
appreciated. 

There  is  not  a  favorable  law  on  our  statute  books  today 
that  was  not  placed  there  by  association  effort. 

There  have  been  attempts  to  repeal  the  laws  we  now 
have,  which  were  prevented  by  the  State  Association  and 
its  influence. 

The  State  Association  has  done  a  great  deal  to  point 


out  the  good  to  be  accomplished  by  organization,  and  much 
;.:ood  has  been  done  to  the  grocers  of  many  inminuniiies 
from  the  fact  that  they  were  shown  the  way  by  a  represen- 
■  tative  of  the  State  Association. 

The  credits,  laws  and  profits  are  much  better  than 
they  would  be  if  it  were  not  for  the  State  Association. 
Future  Full  of  Promise. 

What  we  can  and  should  do  in  the  .future  should  he 
judged  by  the  past. 

We  have  done  much  and  we  can  do  a  great  deal  more  if 
we  try. 

^\^'  can  convince  manufacturers  that  tlicv  should  pro- 
tect their  trade  in  a  lei^itiuiate  profit. 

We  can  convince  the  retailers  and  vvholesalers  that  it 


.1.  I".  PAILIUNG. 

Till;  Cuiiiiiif;  .-spirit   Who  Has  Made  the  Orgaiiizaii' 
CaUfornia  a  Model  of  EITectlvencss. 


if  .<"uthfrii 


Snider's  Catsup 


IS  THE 


Best  in  the  West 

NortK,  East  and  SoutK 

SNIDER'S  'SBv  FAR  the  BEST 

JOHN  H.  SPOHN  &  CO..  Agents,  San  Francisco 
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is  to  tlieir  interests  to  work  against  the  Parcels  Post  bill. 

We  can  convince  the  dealers  that  they  are  not  using 
proper  judgment  in  extending  credit. 

We  can  convince  dealers  that  they  are  not  properly 
KU]>porting  those  manufacturers  who  are  giving  them  a 
j»roiit. 

We  can  convince  the  dealers  that  we  need  more  good 
laws. 

These  and  many  other  things  can  and  should  be  taken 
up  more  strongly  in  the  future  by  the  State  Association. 

In  this  vicinity,  we  have  supported  the  State  Associa- 
tion in  securing  laws;  have  secured  better  profits  for  our 
dealers;  have  prevent'^d  discrimination  by  the  wholesalers 
and  manufacturers;  have  helped  fight  the  Parcels  Post 
bill;  have  prevented  several  different  times  the  passage 
of  obnoxious  city  measures  that  would  be  expensive  to  the 
dealers;  and  have  decreased  the  losses  in  bad  bills  at  least 
25  per  cent.  We  have  also  many  grocers  who  are  friendly 
that  would  never  have  known  each  other  had  it  not  been 
for  our  organization.  These  and  many  other  matters  have 
had  our  attention,  all  of  which  have  been  handled  to  much 
better  advantage  by  the  organization  than  they  would  have 
been  individually. 

I  do  not  believe  we  would  have  had  a  State  Association 
today  if  it  had  not  been  for  the  "Advocate,"  and  practically 
all  that  has  been  accomplished  has  been  either  directly  or 
iiidirectly  through  the  influence  of  that  paper. 


STOCKTON  STILL  SMILING. 

Stroug   Coliesion   Among   Dealers    Through.  Associated 
Effort  Makes  Business  Pleasant  and  Profitable, 

[Written  for    the    Advocate    by  State    Treasurer    C.  B. 
Pearson  of  Stockton.] 

This  question  is  often  heard:  "Of  what  value  is  the 
fc.tp,te  Association?" 

In  reply  to  this,  let  me  say,  that  if  any  grocer  who  is 
liosted  will  stop  and  consider,  he  will  find  that  there  are 
niany  advantages  to  be  derived  by  membership  in  our  Asso- 
ciation that  do  not  appear  at  first  thought. 

From  a  monetary  standpoint,  the  chief  advantage  to 
aie  personally  is  the  recent  collection  of  a  $99  bill  from 
ope  of  our  policemen,  which  was  made  possible  by  the 
law,  allowing  the  attachment  of  wages  of  city  and  coui'Ay 
Qpicials,  secured  by  the  State  Association. 

The  better  feeling  existing  between  competitoio 
has  also  been  a  distinct  advantage.  The  better  prices 
resulting  from  our  Association  has  made  the  organ- 
ization a  very  essential  part  of  our  business. 

I  know  that  every  grocer  in  Stockton  has  profited 
similarly  to  our  firm.  They  have  benefited  in  the  collec- 
tion of  bad  accounts  and  in  the  correcting  and  abatement 
pf  numerous  trade  abuses. 

In  my  opinion,  the  most  important  matter  to  be  taken 
•up  at  the  coming  convention,  is  completing  a  plan  of  action 
to  as  to  encourage  and  assist  manufacturers  to  establish 
fair  retail  prices  on  their  goods  and  refuse  to  supply  firms 
that  cut  those  prices. 

Our  local  association  is  in  good  shape.  The  members 
are  all  working  together  and  there  is  a  splendid  era  of 
good  feeling. 

I  have  studied  the  (irocers'  Advocate  with  much  inter- 
est. I  read  the  "Points  to' Watch"  first  and  consider  that 
Gcpartment  of  the  greatest  value  from  a  business  point  of 
view.    It  posts  the  dealer  on  conditions  in  advance  of  the 


arrival  of  Mr.  Travelingman.  When  the  drummer  hands 
you  a  lemon,  you  know  whether  to  take  it  or  not.  We 
have  made  good  money  out  of  this  department  again  and 
again.  We  hope  the  editor  of  the  Advocate  will  keep  on 
improving  and  enlarging  his  price  list  and  keep  up  his 
careful  study  for  "Points  to  Watch,"  and  we  feel  sure 
that  it  will  make  the  paper  of  constantly  increasing  im- 
portance and  value. 

These  features  insure  that  the  grocers  will  read  the 
paper  for  the  money  value  of  its  contents.  This  fact  has 
enabled  the  Advocate  to  enroll  them  in  the  various  move- 
ments instituted  by  our  State  Association. 

With  this  mouthpiece,  making  known  our  plans  and 
showing  in  many  different  ways  their  value  and  the  need 
and  possibility  of  the  help  of  the  individual  grocers,  we 
have  secured  concerted  action  among  merchants  in  many 
widely  separated  cities  so  that  we  have  been  able  to  ac- 
complish results  that  would  have  heen  impossible  without 
the  Advocate's  assistance. 

Our  success  before  the  legislature  is  one  of  the  best 
examples  of  this.  The  paper  gave  publicity  to  the  laws  we 
wanted.  It  has  made  it  possible,  too,  for  us  to  correct, 
easily,  trade  abuses  that  otherwise  we  would  have  had  to 
endure. 

Up  to  the  present  writing  we  expect  that  our  repre- 
sentation will  include  the  writer  (C.  B.  Pearson),  J.  D. 
Campbell,  T.  F.  Knutzen,  F.  W.  Aubry,  W.  E.  O'Connor,  G. 
E.  Bartholomew,  W.  R.  Smees  and  perhaps  others.  Three 
or  four  of  the  gentlemen  will  be  accompanied  by  their 
wives. 


ALAMEDA — L.  Wamke: — I  will  certainly  attend  the' 
convention  of  the  State  Grocers'  Association  at  Sacramen- 
to. The  first  and  most  important  sub.iect  to  be  considered 
should  be  how  to  get  better  profits.  This,  in  a  nutshell,  is 
the  great  and  only  problem  of  the  grocery  business.  Every- 
thing else  is  merely  incidental.  We  should  also  plan  as 
to  how  we  can  prevent  trade  abuses,  such  as  wholesalers 
selling  to  consumers,  dishonest  shortages,  etc.  Our  organ- 
ization must  also  exercise  eternal  vigilance  lest  we  lose 
some  of  the  advantages  we  have  already  gained.  A  very 
important  matter  will  be  how  to  make  the  various  associa- 
tions of  the  State  more  effective  for  their  members. 

I  think  one  of  the  most  important  things  made  possible 
by  our  organization  is  that  it  enables  a  large  number  of 
grocers  to  say  at  the  same  time  to  the  manufacturer  that 
if  he  does  not  require  a  fair  price  to  be  maintained  for  his 
goods,  that  these  grocers  will  not  handle  them.  I,  for  one, 
will  be  very  glad  to  help  exert  this  influence. 

The  association  has  helped  me  personally  in  many 
ways.  I  have  profited  by  the  better  laws.  I  have  been 
able  to  collect  money  I  would  ont  have  received  had  it 
not  been  for  the  association.  I  have  received  a  better 
margin  on  my  goods.  Not  the  least  of  my  advantages,  I 
consider  the  friendly  feeling  that  now  exists  between  my- 
self and  my  immediate  competitors. 

I  think  that  the  greatest  factor  in  bringing  about  these 
better  conditions  has  been  the  Grocers'  AdvocatCo  The 
"Points  to  Watch"  department  I  have  always  found  of 
great  value  while  the  general  grocery  topics  are  not  only 
of  much  special  interest,  but  also  a  great  help  through 
their  wise  and  timely  suggestions. 

KEDDIiVG— F„  F.  Dustin :— "There  will  possibly  be  twa 
or  three  merchants  attend  the  State  Convention  from  this 
community.  The  convention  should,  in  my  judgment,  de- 
vote the  greatest  amount  of  time  to  planning  how  to  get 
better  profits.    The  problems  of  preventing  trade  abuses. 


■m    RED  SEAL  LYE. 
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such  as  unfair  treatment  by  wholesalers,  dishonest  short- 
ages, etc.,  and  the  work  of  making  affiliating  associations 
stronger,  should  be  given  careful  thought.  Personally,  I 
have  profited  directly  through  the  laws  secured  by  tha 
State  Asociation  and  also  by  the  better  profits  resulting 
from  its  efforts.  I  will  refuse  to  handle  goods  that  can 
be  cut,  and  will,  within  reason,  handle  instead  similar 
goods  when  the  manufacturere  of  those  goods  refuses  to 
supply  cutters." 


CROCKETT— W.  F.  Booth:  "There  will  probably  be 
two  (2)  representatives  at  Sacramento  from  our  city.  The 
writer  and  Mr.  C.  Dodge,  manager  of  Davis  Bros.,  inc.,  will 
try  to  be  present.  We  think  the  State  Association  can  do 
no  more  important  work  than  plan  to  make  associations 
in  the  various  cities  more  effective.  We  have  profited  di- 
rectly by  the  better  margins  resulting  from  the  efforts  of 
the  State  Association  and  in  other  ways.  This  firm  will  be 
glad  to  do  all  in  its  power  towards  inducing  manufacturers 
to  refuse  to  supply  cutters,  to  the  extent  of  refusing  to 
handle  the  goods  that  can  be  cut.  We  like  every  depart- 
ment of  the  Advocate  and  it  would  be  hard  to  say  which 
we  like  best." 


S.WT.V  .\>.4— rarsoiis  \  McNiiinrlif:  -  Wp  fear  that 
I  the  distance  to  Sacramento  precludes  the  p().-sil»ili(y  of  .mr 
having  a  representative  at  the  State  Coiivciilinn.  The 
matter  of  better  profits  is  the  question  of  first  inipoi- 
ance.  We  think  that  the  legislature  should  Ije  asked  lo 
i  maks  it  easier  to  form  mutual  fire  insurance  ooniiiaiiics. 
We  have  suffered  very  little  from  unfair  inforfereiice  '.,y 
wholesalers.  The  better  laws  have  benefited  us  materially. 
We  have  also  bean  advantaged  by  the  better  profits  and  iiie 
friendlier  feeling  among  the  men  in  the  ^i-i/ceiy  !>.i:.i'ie.-s 
and  the  l)roader  views  that  have  resulted  fioni  ■•Miifcr- 
ences  with  fellow  grocers.  The  .Vdvocato  suiis  u;!  a!"  O.  K. 
as  it  is.  We  can  think  of  no  change  that  v. Gui»l  add  l«>  i!.i 
value  to  us." 


IRVIIVGTON— E,  N.  Babb  &  Co^:— I  hope  to  be  able  to 
attend  the  Convention  at  Sacramento  and  will,  probably, 
be  accompanied  by  Mrs.  Babb.  While  I  may  not  have 
profited  directly  by  the  laws  secured  by  the  State  Gro- 
cers' Association  and  its  collection  letters,  etc.,  I  consider 
that  the  organization  has  done  a  great  deal  to  better  the 
condition  of  all  grocers.  I  want  to  congratulate  the  Asso- 
ciation on  the  splendid  value  represented  in  the  Advocate. 
The  paper's  market  reports  and  its  crusade  against  the 
short  weight  and  measure  evil  have  been  of  enormous 
value.  I  find  that  shortages  are  the  greatest  leak  in  my 
business  and  the  hardest  to  guard  against." 


Hay  Fork — C.  D.  Mortou: — 'We  would  surely  he  at  the 
State  Convention  if  it  were  not  for  the  fact  that  we 
celebrate  here  Sept.  9,  10  and  11.  The  subject  of  "Hetter 
Profits"  should  be  given  the  most  attention  at  the  State 
Convention.  I  have  already  profited  l)y  the  better  profits 
resulting  from  associated  effort  and  also  from  the  Stale 
Collection  letters.  I  will  be  glad  to  help  induce  man- 
ufacturers to  protect  the  selling  jirice  of  of  their  goods.  I 
hope  that  the  Association  will  send  out  men  to  form  county 
associations  in  districts  not  large  enough  to  warrant  local 
organizations." 


TRACT — Fabian-Grniiauer  Co.:— "There  will  probably 
be  one  representative  from  our  town  and  he  will  mosc 
likely  be  accompanied  by  his  wife.  Through  the  infiuence 
of  the  State  Assceiation,  we  now  get  a  fair  profit  on  flour 
and  several  other  articles,  and  there  is  much  greater 
friendliness  among  the  business  men  of  similar  interests. 
AVe  will  gladly  lend  our  influence  to  build  up  trade  on 
articles  that  cannot  be  cut  in  preference  to  those  that  can. 
We  like  every  part  of  the  Advocate. 


BIRD'S  LAIVDIIVG— Bird  &  Smith:—  We  enclose  $3  for 
our  year's  dues  to  the  California  Retail  Grocers'  and 
Merchant's  Association.  We  have  been  weighing  and 
counting  some  since  the  Advocate  stirred  us  up,  but  have 
found  very  few  shortages.  We  consider  the  Advocate  a 
good  paper,  published  wholly  in  the  interest  of  a  well- 
deserving  and  good  cause.  Many  a  single  copy  is  worth 
more  than  what  a  year's  subscription  costs." 


VALLEJO — Win.  English: — "It  gives  me  great  pleasure  to 

send  a  check  for  $3.00  for  membership  in  the  State  Gro- 
cers Association  and  thus  help  the  good  work  your  arc 
doing.  I  hope  you  will  be  able  to  let  Mr.  Powers  come  up 
here  and  give  us  a  boost  towards  forming  an  Association 
in  Vallejo.  I  think  that  we  would  not  have  any  trouble 
in  starting  a  branch  of  the  State  Grocers  Association  h»  rp 
with  a  little  help,  as  the  element  that  interfered  before 
is  now  out  of  business  and  I  think  all  the  grocers  here  are 
anxious  for  an  association." 


BOLIX.VS— Bonaiti  A:  Petar: —  Our  community  wili 
not  be  represented  at  the  Stats  Convention.  We  are  sorry 
as  we  feel  that  special  attention  should  be  given  to  the 
subject  of  protecting  retailers  from  unfair  treatment  by 
wholesalers  and  manufacturers  and  similar  trade  abuse 
We  have  profited  through  the  better  margins  made  pos- 
sible by  the  State  Association.  We  think  all  the  article, 
in  the  Advocate  are  good.  We  think  th"  association 
doing  very  good  work.  The  writer  is  sorry  that  he  cannot 
get  in  personal  touch  with  more  of  the  members." 


PET.VLOI.V— W.  R.  Voale:— "I  would  be  more  than 
pleased  to  go  to  Sacramento  and  take  my  wife,  were  it  msi 
that  my  partner  has  made  arrangements  to  be  away  on 
the  same  dates.  Under  the  circumstances.  I  cannot  ro 
I  am  very  sorry,  since  I  feel  that  I  will  miss  a  very  in- 
teresting and  valuable  experience." 


Guitard's  Pure 

means  satisfaction  to  the  consumer  and  a  fair 
profit  to  the  grocer. 

Pure  Coffee,  Tea,  Chocolate,  Spices,  Extracts 
and  Baking  Powder  of  Guittard  quality  can- 
not be  sold  for  less. 

To  pay  more  means  no  better  qualit}- — sim- 
pl}'  less  profit  fo.i  the  grocer. 
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IVHITTIEK— A.  Jacobs:— "Nouu  of  the  merchants  of 
our  city  have  as  yet  sigiulicil  I  heir  intention  of  attending 
the  State  Convention.  There  is  ninch  work  to  be  done 
there.  They  should  phm  to  Itack  up  the  manufacturer,  who 
is  our  only  hope  for  protected  prices.  They  should  plan 
to  act  tog'ether  in  refusing  to  buy  from  wholesale  firms 
who  do  not  treat  the  retail  trade  fairly.  They  must  plan 
to  keep  on  trying  for  better  laws.  They  must  see  what 
they  can  do  to  induce  regular  meetings  among  the  asso- 
ciations and  more  faithfulness  in  listing  "slow  pay"  and 
"never  pay"  debtors.  Our  experience  is  that  grocers  can 
save  more  by  giving  an  hour  or  two  monthly  to  posting 
each  other  as  to  deadbeats  than  they  can  in  two  or  three 
days'  hard  work  without  such  protection.  But  to  get  men 
to  do  this  is  another  matter.  Our  firm  has  profited  directly 
in  many  ways  by  the  work  of  the  State  Grocers'  Associa- 
tion. The"  better  collection  laws  have  mads  us  money.  The 
collection  system  has  helped  us.  We  get  better  prices 
than  we  did  formerly  and  our  competitors  are  now  our 
friends.  We  are  glad  to  note  that  the  Advocate  is  improv- 
ing on  the  matter  of  printing." 

Betliany.— C.  Schliclitiiiaun :  "The  writer  will  probably 
attend  the  State  Grocers  Convention  at  Sacramento  on 
Sept.  10th,  11th  and  12th.  The  most  important  subject, 
in  my  judgment,  to  be  considered  is  the  preventing  of  trade 
abuses  such  as  wholesalers  selling  to  consumers,  dishonest 
shortages,  etc.  I  have  profited  directly  through  the  better 
prire^^  resulting  from  the  efforts  of  the  State  Association 
and  I  will  gladly  help  to  make  it  unprofitable  for  any  man- 
ufacturer to  allow  the  profits  to  be  cut  out  of  his  goods.  The 
department  devoted  to  "Market  Reports"  is  the  part  of  the 
Advocate  I  like  best." 

MARTllVEZ— L.  M=  Lassell  Co.:— "We  regret  we  can 
not  be  with  you  at  the  convention  in  Sacramento,  but  will 
look  with  interest  for  the  "doings"  you  are  to  have  and 
will  be  pleased  to  read  in  the  Advocate  the  benefits  and 
results  derived  from  your  convention.  All  parts  of  the 
Advocate  are  GOOD.  We  are  unable  to  select  any  one 
part  as  better  than  the  others.  We  wish  you  a  success  at 
the  convention." 


IIOI'LAIVD— W.  W.  Thatcher:— "I  will  be  impossible 

tor  me  to  attend  the  State  Convention  as  I  am  very  busy. 
Hop-picking  has  begun  and  this  means  that  I  cannot  get 
away  for  some  time.  I  hope  you  will  have  success  in  your 
meeting." 


KofkiJi. — J.  i\  Ford: — "I  will  try  to  get  to  Sacramento 
one  day  at  least  of  the  State  Convention.    I  attended  a 
<  meeting  of  the  Association  in  San  Francisco  once  and  it 
I  was  certainly  all  right.    I  wish  you  all  success." 


LOS  ANGELES — J.  F.  Paulding': — "Our  organization 
will  send  foui^ delegates :  C.  A.  Mottaz,  W.  C.  Longstreth,  L 
O.  Powers  and  J.  F.  Paulding.  The  writer  will  be  accom- 
panied by  his  wife." 


VACAVILLE— Gray  Bros.  &  Co.:— "R.  C.  Gray  and 
wife  will  be  in  Sacramento  during  the  convention  of  the 
State  Association  and  will  attend  its  sessions.  Enclosed  you 
will  find  $3  to  pay  for  our  dues  during  the  ensuing  year. 
You  have  our  best  wishes  for  the  success  of  the  Associa- 
tion and  the  Retail  Grocers'  Advocate." 

SEBASTOPOL— Geo.  McFarlane:— "As  I  cannot  go 
myself  to  the  annual  convention,  I  have  concluded  to 
send  my  son,  Fred  McFarlane,  and  one  of  my  clerks,  Ar- 
thur Fitzsimmons,  in  my  place.  I  am  very  sorry  I  cannot 
be  with  you  myself  as  I  heartily  endorse  your  work  as  an 
association." 


Weaverville. — D.  Hansen: — Mr.  Bremer  of  the  Weaver- 
ville  Supply  Co.  may  attend  the  State  Convention.  The 
writer  thinks  he  cannot  attend  himself.  We  have  no  wives 
to  send." 


WHITE  IJIVER— Mitchell  Bros.:— "We  do  not  know 

as  yet  whether  we  can  come  to  Sacramento  for  the  State 
Convention.    We  would  like  very  much  to  do  so." 


SANTA  MARIA— J.  H.  Fisher  &  Co:— "Stress  of  business 
will  prevent  our  attending  the  convention  of  the  State  Gro- 
cers Association  at  Sacramento. 


INGOT— McKendrick  &  Silver:— "It  is  doubtful  if  we 
will  be  able  to  attend  the  State  Convention." 
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PLEASANTON— J.  E.  Bairos:— I  enclose  $5.  Please 
use  $3  of  this  to  pay  my  dues  to  the  State  Grocers'  Asso- 
ciation and  let  the  remainder  be  employed  to  help  my 
chance  of  securing  the  Hobart  Coffee  Mill.  I  will  not  be 
able  to  attend  the  State  Convention,  but  I  wish  you  luck. 


MORGAN  HILL— Votaw,  Taylor  &  Co:— "We  are  glad 
if  in  any  way  we  have  or  can  help  the  Association,  for  we 
believe  that  if  its  power  is  used  in  the  past,  it  can  be  the 
means  of  doing  great  good.  •  Our  Mr.  Votaw  will  try  and  go 
to  the  State  Convention  at  Sacramento." 


SANTA  CRUZ— C.  D.  Hinkle:— "I  would  like  to  anend 
the  Annual  Convention  of  the  California  Retail  Grocers 
at  Sacramento,  but  just  now  is  our  busy  season  and  we  are 
crowded  to  the  limit,  so  that  I  do  not  think  it  will  be  pos- 
sible." 


PASO  ROBLES— S.  Seideman  &  Co.:— "As  I  have 
just  returned  from  a  long  journey  abroad,  it  will  be  im- 
possible for  me  to  attend  the  convention  of  the  State 
Grocers'  Association.  You  have  our  best  wishes  for  con- 
tinued success  in  your  good  work." 
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ASSOCIATIONS  BENEFIT  1YH0LESALEKS. 


Brief  Keview  of  tlic  rossibilities  of  («oo(l,  l^('^s^^ltiIl}^•  From 
Closer  Co-operation. 


(Written  for  the  Advocate  by  C.  M.  Carr,  secretary  of 
the  California  Wholesale  Grocers  Association.) 

This  office  recognizes  fnlly  the  necessity  as  well  as  de- 
siribility  of  the  closest  kind  of  co-operation  between  the 
Wholesaler  and  Retailer. 

Our  work  is  always  along  these  lines. 

It  is  to  be  regretted  that  at  times  there  has  appeared 
a  spirit  of  antagonism  to  this  idea,  the  fostering  of  which 
by  either  side  of  the  question  is  sure  to  result,  to  say  the 
least,  in  impairing  the  cordial  relations  which  are  so  ne- 
cessary to  obtain  the  best  results. 

The  Wholesale  Grocer  is  no  less  dependent  upon  the 
Retailer  than  the  Retailer  upon  the  Wholesaler.  The  im- 
portant quality  necessary  in  their  relations  is  confidence 
in  each  other. 

Honesty  and  Fairness  Bring'  Peace. 

In  communities  where  the  highest  standard  of  business 
integrity  prevails,  the  relations  are  least  disturbed  and  the 
best  results  obtained.  Therefore,  to  promote  the  desired 
friendly  relations  between  the  two  factors,  it  would  seem 
that  if  all  made  it  a  point  to  elevate  the  standard  of  busi- 
ness integrity  and  work  on  these  lines,  that  there  is  busi- 
ness enough  for  all,  conditions  could  be  greatly  improved. 

The  spirit  of  willing'ness  to  correct  an  evil  when  found 
to  exist,  is  the  desired  condition  and  the  only  one  that  is 
sure  to  bring  relief. 

Ketail  Associations  Deserve  Encouragement. 

Wholesale  Grocers  as  a  body  stick  too  closely  to  their 
work  and  do  not  mingle  freely  enough  with  Competitors 


or  their  Customers,  the  Retailers.  This  comes  of  necessity 
because  the  life  of  the  Wholesaie  Grocer  is  so  niiicli  of  a 
grind.  He  is  always  ready  to  respond  with  his  coiitrllni- 
tion  of  money  but  does  not  always  lend  his  presence  which 
often  times  would  be  more  accei)tab!e. 

Organization  in  all  branches  of  business  is  absolutely 
necessary  to  success  in  these  days. 

One  cannot  obtain  the  greatest  measure  of  success  with 
out  it.  Hence  every  encouragement  should  be  given  to 
organization  of  retailers  eveiywhere. 

Where  Co-oiieratitm  Coiiiits. 

My  connection  with,  the  Wholesale  Grocers  of  Califor- 
nia assures  me  that,  as  a  body,  they  are  fully  alive  to  and 
appreciative  of  the  benefits  which  result  from  friendly  co- 
operation with  the  retailers,  their  customers,  and  are  iil- 
ways  ready  to  lend  their  inlluence  to  le.gitiniate  efforts  to 
improve  conditions. 

Retailers  have  it  in  their  power  to  lighten  the  work  of 
the  Wholesaler  ])y  cheerfully  accei)ting  and  endorsing  up 
to  date  methods  and  policies  adopted  by  that  branch  of  the 
trade. 

The  Grocery  business  in  the  past  seems  to  have  been 
unnecessarily  subject  to  greater  imposition  in  its  conduct 
than  some  other  lines.  Latterly  it  is  assuming  more  of  the 
share  of  dignity  to  which  it  is  entitled. 

Co-opeiation  has  been  a  strong  factor  in  bringing 
I  about  the  change.    Honest  effort  for  the  good  of  all  is  the 
I  spirit  to  be  encouraged,  holding  in  firm  check  any  evidence 
of  the  efforts  of  individuals  for  personal  gain  or  advati 
tage. 

Along  these  broad  lines,  co-operation  of  the  two 
factions  is  sure  to  produce  good  results  for  all. 

I  thank  you  for  the  opportunity  to  present  the  above 
and  remain  vonrs  trulv. 

C.  M.  Carr, 

[       Secretary,  California  Wholesale  («rocers  .Vssociation. 


§§  H.  H.  YOUNG,  Pres. 


•  •  •  • 


J.  F.  SCHROTH,  Vice-Pres. 


C.  A.  SCHROTH,  Seciy. 


The  Younsj  &  Swain  Baking  Co. 


The  cleanest  and  mii.st  sanitary  l^akery  West  of  the  Rocky  Mountains. 
Manttfactttrers  of  all  kinds  of  Bread,  Rolls  and  Pastry,  including"  the  celebrated 
"YOUNG  &  SWAIN  MILK  BREAD". 

Supplying  the  prominent  groceries,  clubs,  hospitals,  restaurants  and  cafes. 
Best  delivery  system  in  the  city. 

Orders  for  stipplies,  b\-  mail  or  phone,  to  the  above  address  will  receive  prompt 
attention. 


g  FACTORY 


[2229-2239  Geary  Street 


Office  and  Store 
1433  Dcvisadero  St 


[2I24-2I58  OTarrell  St. 

•O  • 

ss 
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Wine  and  the  Pure  Food  Law, 


We  are  pleased  to  see  that  California's  able  wine  men  j 
are   making  their  influence  felt  abroad.    Such  men   as  i 
Sbarboro,  Rossi,  Morgan,  and  their  associates  are  always  [ 
doing  something  to  spread  the  gospel  of  California  and  her 
grapes.    The  good  of  such  preaching  in  the  East  is  marked, 
and  we  need  some  of  it  at  home,  where  there  is  not  suf  - 
ficient loyalty  to  our  great  home  product.    Our  public 
dinners  are  examples  of  the  scarcity  of  our  wines  where 
they  should  be  in  evidence. 

At  the  State  and  national  food  convention  recently 
held  at  Jamestwon,  Va.,  Percy  T.  Morgan,  president  of  the 
California  Wine  Association,  spoke  on  American  wine 
and  its  relations  to  the  Pure  Food  Law.  The  following  is 
taken  from  Mr.  Morgan's  speech  upon  the  subject: 

"What  is  wine?  This  question  appears  to  be  agitating 
grape  growers  throughout  the  civilized  world.  In  France 
its  manifestation  is  in  a  refusal  to  pay  taxes  and  li; 
riotous  demonstrations  which  threaten  the  very  stability 
of  the  government.  In  nearly  all  important  wine  producing 
countries  the  authorities  attempt  to  answer  the  question 
by  legislative  enactment.  The  American  wine-grower  is 
still  wondering  whether  it  means  the  product  of  fermenta- 
tion of  cane  or  glucose  sugar,  apple  cider,  colored  and  j 
flavored,  or  the  fermented  product  of  grape  juice. 

Many  Imitations  Being  Matketed. 

"Authoritative  answer  to  this  question  is  fraught  with 
great  consequences  to  the  vineyardist  who,  after  immense 
struggles  with  known  and  unknown  diseases;  with  climatic 
and  soil  conditions,  has  finally  arrived  at  the  point  where, 
after  five  or  seven  years  of  unproductive  toil,  he  can  grow 
grapes. 

■'The  pure  food  laws  are  ostensibly  made  for  the 
protection  of  the  consumer.  Should  they  not  also  react 
for  the  benefit  of  the  producer? 

"Growers  of  grapes  cannot  successfully  compete  with 
other  products  which,  if  the  more  alcoholic  producing 
qualities  alone  are  considered,  can  yield  by  fermentation, 
from  twice  to  three  times  as  much  as  the  same  weight  of ; 
grapes.    When,  therefore,  they  see  a  product  sold  under  j 
the  generic  d€|;ignation  of  'wine,'  labeled  under  the  pure 
food  laws  in  the  inost  bewildering  manner,  they  ask  them-  \ 
selves,  what  is  sweetened  sherry  grape  pomace;   claret  1 
grape  pomace;  claret  wine  modified;  sweetened  Catawba 
modified;  corrected  claret;  claret  wine,  guaranteed  under 
the  pure  food  and  drug  act,  containing  one-tenth  of  one 
per  cent  benzoate  of  soda  and  harmless  coloring;  porL 
wine,  guaranteed  under  national  pure  food  and  drugs  act, 
containing  harmless  coloring  and  one-tenth  of  one  per 
cent  benzoate  of  soda  sweetened  with  cane  sugar  and  pure 
saccharine;  and  such  other  designations  too  numerous  to 
mention  as  are  found  connected  with   wine,  since  t"ne 
national  pure  food  law  went  into  effect? 

Cider  Is  Defined. 

"Cider,  the  alcoholic  product  of  the  juice  of  apples, 
whether  or  not  assisted  with  added  sugar,  is  not  subject 
to  the  revenue  laws,  and  can,  therefore,  be  sold  without 
license,  so  we  find  wine  and  the  fermented  product  of 
other  materials  than  apples  sold  in  prohibition  states  as 
'cider,'  and,  in  other  states,  we  find  the  fermented  product 
of  apples,  sweetened  and  colored,  masquerading  under  the 
guise  of  'wine.' 

"If  the  fermented  product  of  other  fruits  is  privileged 
to  be  dealt  in  without  federal  or  local  license,  it  seems 
unjust  to  the  producer  of  fermented  grape  juice  to  be 
placed  under  such  restrictions  unless  he  is,  in  compensa- 
tion, afforded  protection  from  the  competition  of  other  like 
beverages  containing  alcohol  derived  by  fermentation. 

"So  far  the  pure  food  law  has  not  operated  to  the 
benefit  of  the  maker  of  wine  exclusively  from  grapes. 
This  product,  in  order  to  comply  with  the  regulations  in 
relation  to  preservatives  or  anti-ferments,  must  be  racked 
and  handled  until  it  will  stand  clear  and  remain  sound 
on  its  own  merits,  and  he  meets,  in  the  markets,  at  prices 
with  which  he  cannot  successfully  compete,  wines  into 
which  (by  merely  so  marking  them  on  the  original  pack- 
age) other  constituents  and  preservatives  are  permitted  to 
enter. 


Weakness  of  Pure  Food  Law. 

"Then,  by  the  operation  of  the  pure  food  law  iu  states 
where  uniform  legislation  has  not  been  enacted,  the  inhibi- 
tion of  the  national  pure  food  law  covers  only  goods  in  the 
original  packages. 

"The  pure  food  law  will  cause  uniform  enactment  in 
the  states  which  will  automatically  give  effect  to  local 
laws  where  the  authority  of  the  national  government  over 
interstate  commerce  ceases. 

"In  a  recent  article  in  the  Chicago  Record-Herald, 
Otto  EricEon,  president  of  a  large  retail  grocery  house, 
summed  up  this  question  very  succintly  as  follows: 

"  'The  federal  law  represents  the  deepest  wisdom  of 
the  present  day  on  this  subject.  It  is  a  sane,  carefully 
considered,  common  sense  piece  of  legislation.  If  the 
n'anufacturing  and  jobbing  interests  of  the  country  are  to 
be  properly  perfected  and  the  best  possible  results  are  to 
be  secured  by  the  people,  future  legislation  in  all  the  states 
should  consists  only  of  re-enactment  by  the  state  legisla- 
tures of  the  federal  law.  To  be  sure,  some  minor  defects 
have  been  found  and  others  probably  will  be  developed, 
but  this  would  be  true  of  any  piece  of  legislation. 

Similar  State  Laws  Necessary. 
"  'An  advantage  of  national  and  state  legislation  would 
be  that  the  construction  of  the  law  and  court  decisions 
bearing  thereon,  secured  by  the  federal  government,  would 
be  available  by,  and  probably  would  be  taken  as  the  final 
authority  in  the  different  states.  The  new  national  law 
is  a  great  thing  for  the  American  people;  let  us  have  the 
full  benefits  under  it  by  shaping  all  state  legislation  on 
the  same  line.' 

"The  making  of  pure  wines  is  one  of  the  simplest 
processes  known;  there  are  no  secrets  or  dark  chamber 
mysteries  about  it  and  those  who  try  to  throw  such  around 
it  are  generally  'fakers.'  In  dry  wine-making,  that  is  to 
say,  red  and  white  wines  of  the  French,  Italian  and  Ger- 
man types,  the  only  requisites  are  cleanliness  and  watch- 
fulness. The  grapes  are  crushed  and  stemmed  and  con- 
veyed to  the  fermenting  tanks  and,  in  the  case  of  red 
wines,  allowed  to  ferment  on  the  skins  to  draw  the  color, 
while  white  wines  are  drawn  off  as  soon  as  the  fermenta- 
tion has  proceeded  sufficiently  to  allow  a  separation  of  the 
juice  from  the  pulp. 

"Temperatures  must  be  carefully  watched  to  guard 
against  either  running  up  to  a  point  where  healthy  ferments 
suffer  and  unhealthy  ones  develop;  or  going  below  a 
point  where  healthy  activity  ceases.  Such  contingencies 
are  met  by  mechanically  cooling  or  warming  the  musts, 
and  in  districts  where  fermentation  is  difficult  or  un- 
certain, selected,  cultivated  wines  yeasts  are  employed. 

"As  soon  as  the  first  fermentation  ceases  the  wine  is 
drawn  into  closed  tankage,  where,  in  the  succeding  months, 
the  secondary  or  final  fermentation  takes  place.  There- 
after, it  is  merely  a  question  of  careful  storage,  racking 
and  filling  up  the  wines  until  maturity  of  their  remaining 
clear- for  commercial  use. 

Sweet  Wine  Processes. 

"In  the  sweet  wine-making,  the  grapes  are  crushed  as 
in  dry  wine-making,  but  in  order  to  preserve  the  sweet- 
ness, the  juice  is  drawn  off  when  fermentation  has  pro- 
ceeded to  the  point  desired,  and  grape  brandy  is  added  to 
arrest  further  action.  Sherries  are  made  by  heating  the 
wine,  either  by  sun  or  artificial  heat,  in  packages  of  various 
capacity  for  the  requisite  period. 

"California's  wonderful  climate,  probably  unequaled 
in  the  civilized  world  for  grape  production,  makes  the 
manufacture  of  wine  easy  and  certain  and  the  great  fertl- 
ity  of  its  vineyards  makes  the  cost  so  reasonable  that  there 
should  be  neither  excuse  nor  incentive  for  adulteration. 
The  only  drawback  is  the  distance  of  California  from  the 
consuming  centers,  which  makes  the  transportation  of 
wine  very  expensive.  This  disadvantage  will  be  lessened 
with  the  completion  of  the  Panama  Canal.  In  anticipation 
of  this,  immense  wine  storing  establishments  are  being 
erected  on  the  shore  of  the  Bay  of  San  Francisco,  whence 
wines  can  be  drawn  direct  into  tankage  on  board  ocean- 
going vessels;  thus  also  minimizing  the  daily  enhancing 
cost  of  shipping  cooperage. 

"In  the  not  far  distant  future  the  consumer  should  be 
able  to  procure  sound,  healthful  California  wines  in  every 
center  at  a  price  little,  if  any,  more  than  bottled  mineral 
water  or  Beer." 
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RESULTS  SECURED  BY  ADYOCATE. 

Frogress  of  the  Year  and  What  the  Future  Should  Briuj 

Foi-th. 


(Written  by  John  ^\.  King,  Chairman  of  Advocate  Com- 
mittee.) 


In  order 
the  results 
with  the 


to  definitely  learn 
of  our  experience 
"Retail  Grocers 
Adrocate/'  the  writer,  as  chair- 
man of  the  committee  having 
the  paper  in  charge  called  in  an 
expert  accountant  to  investigate 
the  books  and  advise  us  as  to  its 
earnings. 

We  find  that  the  "Advocate" 
earned  for  us  a  much  greater 
amount  than  the  efforcs 
employed  by  the  State  Grocers 
Association  in  its  behalf  war- 
ranted. When  we  take  into 
^       ,  ^  consideration      the      fact  that 

state  DSo"Vnrchairman  through  the  paper  we  have  been 
"Advocate"  Committee,     able  to  secure     results    and  to 
engender  enthusiasm  otherwise  impossible,  it  will  readily 
be  seen  that  our  investment  has  been  a  desirable  one. 

It  will  be  still  more  profitable,  since  I  am  saitsfled 
that  the  organization  will  give  to  the  paper  a  completer 
and  more  effective  support  in  the  future  than  they  have 
extended  it  in  the  past. 

It  will  be  remembered  that  shortly  after  the  Conven- 
tion of  the  State  Grocers  Association  ,a  committee  was 
appointed  to  purchase  the  "Advocate"  on  terms  submitted 
by  Mr.  Powers. 

The  purchase  was  made,  but  for  several  montht 
nothing  was  done  towards  utilizing  the  paper  and  its 
entire  management  was  left  in  the  hands  of  Mr.  Powers. 
Only  one  of  the  "Advocate"  committee,  Mr.  Hauch  of  Ala- 
meda, worked  actively  in  its  behalf.  By  his  exertions 
certain  advertising  was  secured  that  was  of  enormous  value 
at  that  particular  period. 

For  several  months  following  this,  only  desultory  as- 
sistance was  extended  the  manager  of  the  paper.  Since 
the  managers  of  the  State  Association  as  well  as  the 
manager  of  the  "Advocate"  were  devoting  the  greater  part 
of  their  energies  and  time  in  securing  results  in  the  legis- 
lature at  Sacramento.  After  the  legislature  had  adjourned, 
we  were  able  to  give  more  consideration  to  the  growth  of 
the  paper. 

Under  the  earnest  and  clever  direction  of  Mr.  Earl  D. 
Eddy,  the  paper  then  advanced  by  rapid  strides.  Mr.  Eddy 
has  had  the  active  co-operation  of  Field  Secretary  Powers 
and  Mr.  Doyle,  President  of  the  local  Association  and  Mr. 
P'rank  B.  Connolly,  Secretary  of  the  State  Association. 

Bow  well  the  needs  of  the  trade  have  been  observed 
in  th  way  of  general  news  matter  and  grocery  information. 
I  need  not  tell  the  readers  of  the  "Advocate.''  The  number 
of  letters  of  approval  from  all  over  the  country  printed 
in  its  columns  from  time  to  time  show  that  we  have  been 
able  to  supply  the  grocers  with  the  kind  of  live  matter  they 
desire  and  need.  Our  subscriptions  have  shown  a  marked 
increase  and  the  advertising  patronage  has  been  improvinp: 
very  satisfactorily. 

The  net  profits  of  the  first  ten  months  have  exc?eiei 
$1000.00.  The  profits  for  the  last  two  months  of  the  fiscal 
year  which  ends  Sept.  30th  will,  we  anticipate,  be  about 
$.500.00  more. 

The  writer  will  confess  that  the  association  managers 
have  been  culpably  negligent  in  the  matter  of  the  "Ad- 
vocate" or  the  gross  profits  from  the  paper  would  have  been 
far  greater. 

The  writer  is  satisfied,  however,  that  this  neglect  will 
not  be  repeated  during  the  ensuing  year  and  that  we  will 
be  able  to  secure  for  our  association  sufficient  income  to 


make  a  valuable  campaign  of  organization  possil)le  and  at 
the  same  time  have  in  the  "Advocate"  a  wonderful  pow<.T 
to  assist  us  in  securing  any  results  that  the  Directin;-: 
Board  may  deem  wise. 

WANTS  TO  SELL. 


Prominent    Contra    Costa    Merchants    Are    Open    to  a 
Proposition. 

During  the  past  week  we  received  the  following  lines 
from  a  well  known  Contra  Costa  county  grocery  firm: 

"If  you  run  across  some  one  looking  for  a  trood 
I  opening  we  are  in  the  market.   Ha\e  the  goods  to  deli^er." 

I  If  this  suggestion  interests  any  of  our  read'  is.  we  will 
be  glad  to  bring  buyer  and  seller  together. 


F.   W.   AI  BKY, 

A  Leading  Merchant  of  Stockton  Who  Is  One  of  the  Vice-P^eslllent^ 
of  the  State  Grocers'  Association. 


W.  C.  O'CONNOR. 

.\   Clever  Youiitf  Mini  Who  Has  Helped  to   Brine  Prnsperllv 
nrocera  of  .SHocki.m 
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The  Universal  Satisfaction  of  Hobart  Electric  Coffee  Mills 
Endorsed  by  Prominent  Merchants  Everywhere 

Read  What  They  Say: 


Not  One  Cent  For 
Repairs 


San  Francisco,   Cal.,   July   18,  1906. 

Hobart  Electric  Mfg.  Co., 

Gentlemen:  Having-  one  of  your  double  Mills  in  constant  use  for  18  months,  during 
which  time  we  have  Ground  and  Pulverized .  over  One  Hundred  and  Fifty-six  Thousand 
Pounds  of  Coffee  without  having  spent  one  cent  on  the  Mill  for  repairs,  prompts  me  to 
forward  this  information,  which  you  may  use  in  any  way  you  may  see  fit. 

Very  truly  yours;  U.   &  I.   Coffee  &  TEA  Co. 

John  D.  Wilson,  Pres. 

Mr.  Wilson  has  since  purchased  FOUR  more  Hobart  Mills,  adoptingr  them  for  all  of  his 
stores. 


FRIED  OTHERS  BUT  INDORSES 

HOBART 


Messrs  A.  F.  Anderson  &  Co.,  May  26th,  1906. 

The  Hobart  Electric  Mfg.  Co.,  City. 

Gentlemen:  We  are  pleased  to  state  that  the  numerous  friends  of  ours  who  have 
installed  your  "Hobart  Electric  Mill"  speak  in  the  highest  terms  of  the  service  it  ren- 
ders them  and  the  satisfaction  it  gives  their  clerks. 

We  have  known  several  to  try  other  mills,  but  find  that  the  greatest  satisfaction 
that  they  find  is  with  the  "Hobart."  Should  any  further  investigation  be  made  through 
us  regarding  electric  mills,  shall  always  be  pleased  to  speak  a  good  word  for  the  "Ho- 
bart." Tours  truly, 

NBWMARK  BROTHERS. 


ake  Pleasure  in  Recommending 
HE  HOBART  ELECTRIC  MULL 


READ    WHAT    J.    R.  NEWBERRY  &  CO.  SATS: 

210-212  N.  Main  St.,  Los  Angeles,  Cal. 
Messrs.  A.  F.  Anderson  &  Co.. 

Gentlemen:  We  take  pleasure  in  recommending  the  Hobart  Electric  Mill  as  very 
satisfactory  and  consider  it  the  best  on  the  market.  In  connection  with  our  business,  we 
have  used  several  in  the  last  year  and  are  now  waiting  for  you  to  furnish  us  with  four 
more  and  we  trust  that  you  will  rush  the  shipment  of  same.     Tours  respectfully, 

J.  R.  NEWBERRT  &  CO. 


Mill's  Quality 
est  Ever  Made 


O.  F.  Martin,  Agent  Hobart  Elec- 
tric Mfg.  Co., 

Dear  Sir:  Tours  of  February 
3rd  to  hand,  wherein  you  ask  my 
opinion  of  the  Hobart  Coffee  Mill 
that  I  am  now  using,  I  suppose 
that  you  mean  you  would  like  to 
know  what  I  think  of  the  Mill's 
quality.  I  candidly  believe  it  is 
the  BEST  Electric  Mill  that  was 
ever  made.       Tours  truly, 

B.  J.  DRESSER. 
President  Portland  Retail  Grocers' 
Association. 


Clean, 
Sharp- Cut 

and 
^ail-Eating 
!  Features. 


Ideal   Tea  Co.,   17-19   East  Santa 

Clara  St., 
San  Jose,  Cal.,  Mar.  14.  1907. 
Frank  F.  Wear,  Oakland. 

Dear  Sir:  Have  been  using  cof- 
fee mills  for  over  20  years  and  had 
experience  with  nearly  all  of  them. 
Always  wanted  one  a  "little  bet- 
ter" for  the  mill  is  a  great  factor 
in  maintaining  coffee  trade.  Our 
last  purchase  was  one  of  ,vour  No. 
2121  Hobart's  and  we  do  not  hesi- 
tate to  pronounce  it  the  best  we 
have  seen.  Are  particularly  pleas- 
ed with  the  clean,  sharp  cut  of  the 
granulating  burrs,  something  we 
have  always  wanted  and  never 
found  so  near  perfection  as  in  our 
Hobart. 

We  "press  the  button,"  the  Mill 
does  the  rest — and  does  it  right, 
and  its  nail  eating  qualities  stand 
alone.     Would   not   consider  our- 
selves up-to-date  without  it. 
Respectfully  yours. 
C.  M.  SHELBOURN, 
for  Ideal  Tea  Co.,  San  Jose,  Cal. 


HOBART  MEANS 


S^Bt  of  tl|F  '^m' 
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Gives  Mill  to  Grocers 


Electric  S)rwen  (Boffee  ^Atills  "'^'^  >^M.eat  (2/ioppers 

Electric  >^Atanufacturi 


urina 


ompanij 

^roij,     '     =  6/iio 


FRANK   F.  WEAR.   D.   S.  A. 

PACIFIC  COAST 
137-139   TELEGRAPH  AVE. 

Phone  Vernon  255 


OAKLAND.  CAL. 


July  20th,  1907 


Gal.  Retail  G-rooers  &  Merchants  Ass'n. 
San  Francisco,  Cal . 

G-ENTLEMEN: --The  Hobart  Electric  Manufacturing  Company  of 
Troy,  Ohio,  in  connection  v^flth  myself,  are  hereby  donating  to 
your  Association  one  of  our  very  latest  No.  2121  Floor  Pedestal 
Electric  Coffee  Mills,  free  of  all  expense  to  you  v/hatsoever,  in 
Sacramento,  California. 

It  will  be  assential  for  us  to  personally  supervise  the 
demonst sation  of  this  new  mill,   owing  to  the  construction  which 
has  not  existed  in  coffee  mills  prior  to  this  date.     It    is  under- 
stood that  we  will  do  this  during  the  progress  of  your  Convention 
at  the  Assembly  Hall  on  the  dates  of  the  10th,   11th  and  12th  of 
September,   this  year. 

This  mill  in  question  has  already  been  telegraphed  for 
and  in  fact  is  EN  ROUTe  to  Sacramento. 

The  only  stipulations  that  are  requested  by  the  Hobart 
Electric  Manufacturing  Company  and  myself  are;  to-wit: 

FIRST--That  the  machine  will  go  to  a  member  of  the  State 
jrocers  Association. 

SECOND : --That  he  will  install  and  operate  the  mill  in 

-lis  store. 

THIRD--That  under  no  consideration  shall  the  mill  be 
ised  for  speculative  purposes  by  the  fortunate  recipient. 

Yours  very  respectfully, 

FRANK  F.  WEAR. 


N.  B.— PLANS  FOR  THE  DISPOSAL  OF  THIS  MILL  HAVE  BEEN  PLACED  BEl'ORE  THE  (JROrERS  ALL  OVER  THE 
STATE.  IF  YOU  HAVE  NOT  REC  EIVED  VOI  R  LETTER,  PLEASE  WRITE  I  S  nniEDIATELV.  IF  VOI  AHF.  A  MEMHLR  «»I 
A  LOI  AL  ASSOCIATION.  OR  WILL  JOIN.  VOF  ARE  INTERE.STED  IN  THIS  PROPOSITION. 

CALIFORNIA  RFJTAIL  (iROCERS'  AND    MERCHANT.S'    ASSOCIATION.  1714  WEB.STER  .STREET.  S.^X  FBAXCi.M  O 
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MEETING  OF  FRISCO  GROCERS. 


Dealers  Will  Decide  Action  To  Be  Taken  In  The  Meetinji' 
of  the  Beer  Bottlers. 


WILL  ELECT  DELEGATES  TO  STATE  CONVENTION, 


Many  New  Members  .Toining-  To  Help  The  Work  of  Gettiujr 
Fair  Profits. 


A  big  meeting  of  retail  grocers  is  to  be  held  at  Union 
Hall,  182  Church  street,  corner  14th  and  Market,  on 

W^ednes(?ay  Evening,  Sept-  4th,  at  8  p.  ni  

K  final  decision  will  be  reached  on  the  beer  question. 

This  was  decided  at  the  meeting  of  the  directors  of  the 
Associated  Retail  Grocers  held  Wednesday  evening,  Aug. 
28th. 

President  Geo.  Doyle  called  the  meeting  to  order 
There  were  present  Secretary  F.  B.  Connolly  and  Directors 
J.  W.  King,  H.  S.  Elliott,  J.  Irvine  and  B.  A.  Schmidt. 
Absent:    Gus  Lehrke  and  J.  A.  Stulz. 

Field  Secretary  Powers  reported  splendid  results 
secured  in  the  matter  of  collecting  dues  and  securing  new 
members  through  the  assistance  of  Carl  F.  Harrison  who 
also  assisted  in  completing  the  securing  of  signatures  on 
the  Beer  Bottler  matter. 

Mr.  Powers  and  Mr.  Harrison  both  reported  that  the 
trade  were  practically  a  unit  in  wanting  the  bottlers  to  do 
as  the  flour  mills  do — I'efuse  to  supply  cutters.  The  men 
who  were  selling  for  10c  were  doing  so  unwillingly  and 
would  welcome  an  opportunity  to  get  a  fair  profit  and  be 
assured  that  more  of  their  competitors  could  be  allowed 
to  sell  for  10c. 

Mr.  Powers  reported  that  the  signatures  had  been 
secured  of  261  grocers  selling  29,618  cases  of  beer  each 
month  to  a  statement  that  they  wanted  the  bottlers  to 
refuse  to  supply  cutters  and  that  they  would  stand  by  the 
bottlers  who  took  this  action  and  would  refuse  to  handle 
the  beer  of  the  bottlers  who  are  willing  to  have  their  beer 
sold  for  10c. 

It  was  decided  to  call  a  general  meeting  for  Wednesday 
evening,  Sept.  4th  at  Union  Hall. 

Mr.  Powers  was  directed  t^i  call  on  the  beer  bottlers 
and  confer  with  them. 

Mr.  Harrison  was  directed  to  continue  interviewing 
the  grocers  and  securing  new  members. 

Twenty-two  new  members  were  reported  since  August 

1st. 

Plans  wero  discussed  for  increasing  the  value  of  the 
oi'ganization  to  its  members. 

It  will  only  be  a  short  time  when  these  plans  will  be 
put  in  operation. 

At  the  meetin.g  on  Wednesday  evening,  delegates  will 
be  elected  to  the  State  Grocers  Convention  at  Sacramento. 

Al  grocers  are  invited  to  attend  the  meeting. 

Union  Hall,  182  Church  st.,  cor.  14th  and  Market. 

AVednesdav,  Se]»tcnibpr  4th,  1907;  at  8  P.  M. 


H.  K.  DUNCAI*, 

One  of  Oakland's  Younger  Merchants  Who  Has  Been  a  Power  for 

Good. 


Just  as  though  the  biggest  Irrigation  Congress,  the  big- 
gest State  Fair,  and  the  biggest  exhibits  of  irrigated  land 
products  from  other  States,  all  in  Sacramento  at  one  time, 
were  not  big  enough,  the  management  of  the  State  Fair  and 
National  Irrigation  Congress  have  united  with  the  Utah 
people  in  an  arrangement  to  bring  out  the  famous  Ogden 
Tabernacle  choir  of  over  two  hundred  voices  to  help  enliven 
the  event  by  their  inimitable  singing.  The  choir  is  said 
to  stand  first  among  similar  organizations  in  America. 


SHOW  CASES 

SCALKS 

OIIv  nPANK 


FOR  SALE 


Apply  To 

Jabobson,  Reimers  Co. 

210=212  Clay  Street 

San  Francisco  California 


NAPTHA  SOAP^ 


Best  Soap  in  Cold  Water 


When  You   Want   Naptha  Soap 
Try 

A.  B.  NAPTHA 


Best  White   Borax  Soap 
Has  No  Equal  for  Toilet  Made 
and  Bath 


■■■■■■■■■■■HHHHBHMi  When  You  Want  Bol'ax  or  Whitd 
When  in  Need  of  Toilet  Soap  Try  ;  Soap  Try 

WILD  ROSE  RYE  CRYSTAL  WHITR 
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I  "No  Collection ! 


I  No  Charge"  I 

♦ 

«  ♦ 
♦ 

»  ♦ 

♦  « 
«  ♦ 

♦  u 
u  ♦ 

♦  « 
«  ♦ 

$  Mr.  Business  Man:  $ 

♦  « 

§  Do  you  ever  stop  to  think  how  many  t 

I  partners  you  have?     Any  man  that  owes  | 

§  you  and  does  not  pay  is  a  partner*    Just  look 

I  over  your  books  and  see  how  many  YOU 

I  have*     If  you  want  that  partnership  dis- 
solved ^  just  let  us  handle  those  old  accounts  » 
for  you* 

The  American  Collection  Agency 


♦ 

♦ 

n 
♦ 

n 

I 

^  Grant  Building  San  Francisco 

I  I 

$    N  .B.    We  refer  by  permission  to:  Z 

I  MR.  H.  HAUCH,  of  Alameda,  Secretary 


-  ♦ 

$  Pacifiic  Coast  Retail  Grocers  Association.  V 

t  MR.  F.  W.  N.  AU BR of  Stockton.  2iid  Vice-President.  i 

♦ 

California  Retail  Grocers  and  Merchants  Association.  # 


♦ 

«» 

♦ 
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LONG'S 


Preserves  the  standard  preserve  of  the  world  and  absolntel}^  pure. 
Sairskto^ei  Drips  pleases  the  palate,  whets  the  appetite,  gives  hot  cakes 
a  delightful  flavor. 

'Woodlawn  Maple  is  superior  grade  of  Maple  Syrup,  guaranteed  for 
its  purity  strength  and  flavor. 

MarascHino  CHerries  the  finest  of  California's  selected  cherries 
preserved  in  maraschino,  unequalled  by  an}^  manufacturer. 

Peerless  Bar  and  Powdered  Su^ar  the  best  and  cleanest  su- 
gar sugar  on  the  market.    TRY  THEM. 

Long  Syrup  Refining'  Co. 

San  Francisco 


1^ 

CHAS.  LOESCH,  Manager  Telephones,  West  3555  and  3556 

B 

The  California  BaKing  Co. 

Invites  inspection  of  the  largest  and  most  modern 

Bakery  in  the  West. 

BRLAD  DLLIVLRLD  LVLRYWHLRL 

BUTTERINIUT  BREAD 


None  Genuine  NA/ithout 
Eddy  and  Fillmore  Streets 


This  Label 

San  Francisco,  Cal. 


1^ 

I 

i 
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rHE 

RETAIL  GROCERS  ADVOCATE 

i*iil>llMlie<l  Every  Friday  by  the 

a    RETAIL  GROCERS 

'  '  AND 

.mei^chaNts 

association. 


JBARli  D.  EDDY.    Editor  and  Manager 
Paul    A.    Carew,  Assistant. 
Jnmes  G.  Cassidy 
(ieorge  E.  Place 


Trav.  Reprentatives 


TEMPORARY  OFFICE 
S^n   Fruncisoo — 1714  Webster 
Phone:  West  3067 

Si  rf  .■! 

SIJHSCRIPTION  PRICE! 

$2.00 

1.00 

.10  ots. 

Entered    as   Second    Clasw    Mattft  in 
<p   Prvst  Office  at  San  Franci<Jco 

PARKS  BROS.  AGAIN. 


Interior  Merchants  Write  of  Peddling 
Metliods  of  These  Pretending' 
Wholesalers. 


Last  week  we  told  aimut  tlie  nctiv"- 
ties  of  the  flrm  of  Parks  Bros.,  who 
have  a  store  at  372  Fifth  St.,  this  city 
They  have  big  signs  over  the  door 
stating  that  they  are  "¥/holesale  Gro- 
cers" and  the  local  telephone  book  re- 
peats the  information. 

We  are  in  receipt  of  the  following 
letter  which  speaks  for  itself: 

Beckwith,  Cal., 
Aug.  28,  1007. 
The  Retail  Grocers'  Advocate, 

San  Francisco,  Cal. 
Dear  Sirs: — 

In  regard  to  your  inquiry  as  to  the 


"Selling  to  Consumers"  hv  the  firm  of 
Parks  Bros.,  will  state  tliat  tin's  firm 
is  well  known  in  these  parts  as  a  sel- 
ler  to  farmers  and  to  consumers  in 
general.  They  solicit  orders  to  the 
extent  of  carloads  and  then  send  in  a 
man  to  distribute  the  goods  to  tlie  far- 
mers and  townspeojde  in  Sierra  Valley. 
They  do  not  attempt  to  sell  to  stores 
at  all. 

We  would  be  glad  to  hare  such  op- 
erations as  this  carload  l)usiness,  de^ilt 
with  as  it  should  be. 

Very  truly, 
PLUMAS  COSIMERCIAL  CO. 

Now,  speak  up,  gentleman;  if  there 
are  others  who  know  of  the  operations 
of  these  "wholesale  grocers"  (?)  please 
write  us  at  once.  If  you  are  going  to 
attend  the  convention  in  Sacramento, 
come  primed  to  bring  this  matter  be- 
fore your  fellow  merchants.  There  is 
a  remedy  for  such  trade  abuses  and 
you  can  help  correct  them  only  by 
working  hand  in  hand  with  other  suf- 
ferers. 

In  the  Eastern  States  a  never-end- 
ing campaign  is  being  waged  against 
these  "box-car"  merchants.  The  gro- 
cers of  California  should  be  no  less 
alert  to  take  steps  to  combat  such 
obviously  unfair  competition. 

Let  us  have  some  more  letters — not 
necessarily  about  Parks  Bros,  only — 
no  doubt  there  are  others  at  the  same 
game. 

DOUBLED  THE  BUSINESS. 


Some  Data  About  the  Dayton  Scale  Co. 
and  Its  Methods. 


When  the  smoke  of  the  great  fire 
cleared  away,  the  remains  of  about 
$75,000  worth  of  Dayton  Scales  were 
smoldering  in  the  ashes  of  San  Fran- 
cisco. 

Among  the  first  to  jump  into  the 
harness  and  bring  to  the  trade  tho 


things  they  neetled  uiohl  i)re.,.sin;ily. 
was  J.  J.  Uuflie,  the  agent  of  the  Day- 
ton Scales  who,  with  the  as.sislauce 
of  W.  H.  Graham  and  H.  I).  Luce,  has 
since  that  time  put  $125,000  worth  of 
scales  on  the  counteis  of  S m  Fran- 
cisco merchants.  Over  l^'.o.oou  worih 
have  been  sold  throughout  teh  interior 
during  the  same  time. 

The  sales  of  the  Dayton  Scrilo  Co. 
have  increased  by  leaps  and  bounds. 
Though  it  had  grown  eiMirnious;;.  i'l 
1905,  yet  the  sales  are  now  double 
what  they  were  two  years  ago.  The 
month  of  February,  1907,  saw  the  ni<iSt 
sales  of  any  month  in  the  history  nf 
the  comijany's  operations  on  the  Co  ,  •>, 
The  sale  of  $32,000  v.'orth  of  scales  to 
one  firm,  Lesser  Mros.,  butchers,  of 
San  Jose  and  Oakland,  is  a  record  si!e 
even  for  Mr.  Duffie. 

This  growth  is  the  result  of  excel- 
lence. The  trade  recognizes  the  value 
of  the  Dayton  Scales,  which  arc  every 
day  speaking  eloquently  for  thfMii'^e - 
ves  from  thousands  of  counters.  The 
fact  that  their  ability  to  weigh  wi:h 
exactness  saves  the  merchant  the  cost 
of  scale  several  tin.es  in  a  year,  is  the 
chief  reason  why  the  Dayton  is  so  ge  i- 
erally  replacing  other  scales. 

The  proud  boast  of  the  Dayton  peo- 
ple is  that  they  can  prove  to  the  me  •- 
chant  where  one  of  their  Mo:i<-v 
Weight  Scales  will  save  him  $2iKt  a 
year.  These  scales  tell  autoniaticallv 
the  cost,  selling  price  and  net  profit 
on  every  sale,  with  as  much  exactncis 
as  a  bank  figures  interest  or  exchans;e. 

The  Dayton  Scale  Co.  have  ahv:i 
co-operated  with  the  Association  work- 
ers, both  here  and  in  the  East. 

They  helped  San  Francisco  enio.- 
tain  the  National  Grocers'  Convention 
in  1904. 

In  1905,  they  made  the  State  Gro- 
cers' Asosciation  their  guests  duri:)g 
the  convention  at  Stockton,  takin-^ 
them  up  the  San  .Joariuin  river  in  a 
specially  chartered  steamboat  and  j^iv 
ing  them  a  royal  good  time. 


Ft.  Smith  Refrigerator.^.— Cold  A:  Dry. 


I  To  Introduce  our  Sunlit  Jellies,  Jams  and  Preserves  1 

« 

I  We  are  advertising  them  in  many  of  the  New.spapers  and  U 

II  in  other  ways.  The  High  Onalitv  and  Perfect  Pnritv  of 
I  the  Snnlit  prodncts  will  commend  them  to  the  trade  as 
«  well  as  to  the  consnmers.       AA'rite  or  telephone  for  prices. 


Sunlit  Fruit  Company 

Telephone,  BerKeley  4333 

I3erkele\  ,  Cci  lifornia 


H  2438  4tti  Street 


tmi»»t;:»t:»:niiiii;inttmn 
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California  and  Nevada 


We  make  and  sell 
every  principal  Scale 
known. 


The  Automatic  Cylinder 


The  Pendalum  Chart, 


The  Even  Balance. 


Ill  Different  Sizes  and 
Kinds. 
We  are  Pioneer  Man- 
nfactui'ers. 


EAST  TEEMS. 


Grocerss 


Ton  bought  over  $200,000  worth  of  Dayton 
Computing  Scales  during'  the  last  18  months. 
The  reasons  for  this  were  many.  They  Save 
Money,  Pay  for  themselves.  Prevent  over- 
weight, Mistakes  and  are  Absolutely  Accur- 
ate. 

LOOK  HERE. 
We  will  prove  to  you  that  our  Scale  will 
'"-y  for  itself  in  less  than  a  year.   Let  our 
man  demonstrate  this.  Write  for  latest  cata- 
logue. 


DAT TON  SCALES 
pay  for  themselves  over 
and  over. 


Our  traveling  men  cover 
all  territory  and  will  be 
pleased  to  show  onr 
1908  Model. 

Write  for  catalogue 
We  sell  on  easy  month- 
ly payments.  No  inter- 
est. 


This  places  you  un- 
der no  obligation  to 
buy. 


V\e  have  also  a  large  assortment  of  slight- 
ly used  Computing  Scales  (taken  in  as  part 
payment  for  Our  Dayton  Automatic  Prin- 
ciple), which  we  will  sell  from  25  to  50%  on 
the  Dollar.  Among  these  are  15  Stimsons, 
11  Nationals,  87  Toledos  (some  used  only  2 
days),  and  3  Eries. 

JOHN  J.  DUFFIE,  Distributor, 
California  Distributor, 
1190  Market  St., 
Phone  Market  2652  San  Francisco,  Cal. 


This  Scale 

$65.00 

$5.00  Down 
and  $5.00  per 

Month. 
Highest  Grade 
30  Pound  the 
Capacity. 


The  retail  grocers*  advocate 


GROCERY  MARKETS. 


Review  of  Conditions  as  Re- 
ported by  Experts  in  Vari- 
ous Centers. 


PIONTS  TO  WATCH. 


TOMATOES.— 
New  pack  is  sure  to  nile  higli. 

CAIVIVED  GOODS.— 
EyerytlHng  in  this  line  is  exreinely 
sliort. 

SALMON.— 
Read  tliis  week's  reyiew  and  draw 
yonr  own  conclnsions. 

SPRATS.— 
Stocks  extremely  low.   Prices  are 
sure  to  gro  higher. 

SARDINES.— 
Catch  in  France  is  a  total  failure; 
same  report  comes  from  Portugal. 

BEANS.— 

Stocks  should  he  kept  up  to  limit, 
because  most  of  the  yarieties  raised 
in  California  will  prohahly  yield  a 
short  crop. 

RICE.— 

Tliere  will  not  he  a  safe  buying  basis 
on  rice  until  September  15th.  or 
later.  Hand  to  mouth  purchases 
are  counselled. 

EVAPORATED  APPLES.— 
On  account  of  high  i»rices  ruling  on 
future  Eastern   evaporated  ap])les 
California  apples   will  undoubtedly 
bring  good  figures  this  season. 

DRIED  FRUITS.— 
As  a  result  of  the  sulpliur  agitation 
the  market  has  declined  considerably 
many  large  buyers  refusing  to  buy 
California  Dried  Emits  unless  pack- 
ers give  a  full  guaranty — none  of 
tliem  will  accede  to  this  demand. 

PRUNES.— 
Not  only  is  the  crop  in  this  country 
a  yery  short  one,  but  the  crop  iii 
all  foreign  producing  countries  is 
very  much  ligliter  this  season  than 
in  many  years  past.  With  resump- 
tion  of  actiye  demand  about  October 
1st.  prices  should  adyance  mater- 
ially. 


FREE  DEALS. 
Fairbanks  Gold  Dnst. 

With  five  and  a  half  boxes  at  4.65 
one-half  box  free.  Size  24x72.  With 
ten  boxes  at  4.60  one  box  free.  With 
25%  boxes  at  4.55  two  ana  one-half 
boxes  free.  With  fifty  boxes  at  4.55 
fiv  boxes  free.  Above  deal  is  good 
for  but  a  short  period. 

Malta  Vita— One  case  free  with  five. 
Rex  Lye — One  case  free  with  five 
cases. 

Rumford  Baking  Powder — Five  per 
cent  discount  in  five  case  lots;  one 
case  free  In  ten  case  lots. 


Jello — One  case  free  with  each  12 
cases.    Deal  limited  to  48  cases.  I('e 
cream  powder  made  by  the  same  com 
pany  may  be  assorted  with  Jello  in 
making  up  orders. 

Parsons  Ammonia. — %  case  free 
with  5%  cases,  1  case  free  with  10 
cases. 

Cal.  Home  Brand  Catsup. — 5  case 
Lots,  $2.25  per  doz.  and  one  case  free; 
10  case  Lots,  $2.20  per  doz.  Two  cases 
free  25  case  Lots,  $2.15  per  doz.  and 
5  cases  free;  100  case  Lots,  $2.00  per 
doz.  and  20  cases  free. 

Murdoch's  Starch — 10  case  lots  as- 
sorted or  straight  at  list,  one  case 
corn  starch  free.  Crates  of  sixes 
count  for  two  cases. 

X-Ray  Stove  Polish — 5c  size,  3  doz. 
$1.50  with  6  free;  10c  size,  3  doz., 
$2.50  with  6  free. 

Bromangelon — One  dozen  free  with 
each  gross  ordered.  No  free  goo.ls 
with  orders  for  less  than  one  gross. 

Fraaier's  Axle  Grease. — One  case 
free  with  tep 


SUGAR. 

'I'lii-   local  situation  has  shown  im 
change  during  the  woek  ending 
giist  29th. 

Western  Sujrar  Hefinint;  Company, 
advise  under  date  of  .\iig.  20.: 

We  beg  to  announce  thai  we  are  now 
in  the  market  with  owv  new  Powdered 
Sugar,  for  icing  and  frosting  pur- 
poses, under  the  brand  of  "iMonarch." 

"There  will  l)e  a  differoMit ial  of  ten 
(10)  i)oints  on  Monarch  I'owdered  over 
and  above  the  price  of  Standai'd  I-'inc 
(Cane)  Gianulalod  in  100  lb  sacks. 
This,  it  will  1)0  noted,  is  the  same 
price  as  our  regular  lirand  of  Pow- 
dered. Monarcli  Powdered  is  packed 
in  sacks  of  100  n)s,  each,  barrels,  half- 
barrels,  and  boxes  of  30  lbs.  each; 
and  the  price  of  same  in  barrels  is  10c 
in  half-barrels  25c.,  and  in  boxes  r)Oc. 
per  100  lbs.  higher  than  in  sacks. 

"If  our  regular  Powdered  Sugar  is 
desired,  all  that  it  will  1)0  necessary 
to  mention  is  simply  "Powdered."  but 
in  case  our    Monarch    I'owdered  is 


Golden  Gate  Leaf  Lard* 
Eastern  Star  Hams  and  Bacon. 
Sounds  Wholesome  Food  Products 


Prepared  under  strictly  hygienic  conditions 
and 

United  States  Government  Inspection. 


Western  Meat  Co. 

Mail  Address  : 

Sovith    San  Fraricisco 

San  Mateo  County 
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wanted,  the  "Monarch"  brand  should 
1)G  spGcificd. 

Jfew  York,  Aug.  22.— Willett  &  Gray 
report: 

The  Week. — Raws:  Unchanged.  Re- 
fined: Unchanged.  Net  cash  quotations 
this  date  are;  Molasses,  3.00c.;  Cent- 
rifugals,  3.89c.;    Granulated,  4.65c. 

Raws. — The  market  has  ruled  quiet 
hut  steady  throughout  the  week  under 
review. 

Holders  are  confident  that  their  sug- 
ars will  he  wanted  sooner  or  later 
and  are  exerting  no  pressure  to  sell, 
which  is  advisable,  as  buyers  have 
ample  stocks  for  immediate  require- 
ments and  feel  that  the  prevailing 
conditions  of  the  refined  sugar  mar- 
ket, do  not  justify  the  engagement  at 
this  time  of  large  supplies^  for  the 
future. 

The  probabilities  are  that  buyers 
will  pursue  more  of  a  band-to-mouth 
policy  than  usual  for  some  time. 

Eefined. — The  demand  continue  to 
be  unusually  small. 

As  an  instance  of  the  tightness  of 
money  and  the  consequent  curtail- 
ment of  dealer's  carrying  stocks  of 
sugar,  the  failure  is  reported  of  a  gro- 
cery firm  due,  to  their  inability  to  ob- 
tain the  usual  loans  from  bankers. 
However,  general  business  conditions 
are  sound,  only  there  is  a  tendency  to 
take  a  slower  pace  than  in  recent 
years,  which  is  well,  as  the  country 
has  been  going  a  little  too  fast. 

The  demand  for  sugar  at  this  period 
of  the  year  is  dependent  so  much  on 
the  out-turn  of  the  fruit  crops  that  we 
have  called  for  special  reports  from 
our  correspondents  in  all  sections  of 
the  country  and  are  publishing  same 
as  they  are  received.  The  reports  to 
date  from  eastern,  central  and  south- 
ern states  and  Ontario  are  uniformly 
more  pessimistic  as  to  this  season's 
production  than  was  anticipated,  the 
indications  pointing  to  a  fall-short  of 
one-fourth  to  three-fourths  compared 
with  the  crops  of  last  year,  while  the 
local  stocks  of  sugar  are  about  as 
usual.  On  the  other  hand,  Arkansas 
and  Pacific  coast  states  have  full  crops. 
COFFEE. 

New  York,  Aug.  22. — Willett  &  Gray  re- 
port: 

The  continued  dullness  in  Coffee  is 
partly  due  to  the  diflicult  money  mar- 
ket and  disturbed  feeling  in  financial 
quarters,  but  at  the  same  time  the  tel- 
egrapher's strike  delays  business  with 
the  interior,  curtailing  transactions. 
However,  the  general  condition  as  well 
as  the  undertone  in  Coffee  are  good 
and  promising.  The  weather  con- 
ditions in  Brazil  continue  unfavorable 
and  the  expectations  regarding  the 
growing  crop  remains  very  doubtful. 

Visible  supply  of  world,  in  bags, 
Aug.  1,  1907,  16,075,812;  July  1,  1907, 
16,399,954,  Aug  1,  1907,  9,948,053;  Stock 
U.  S.,  all  kinds,  in  bags,  Aug  1,  1907, 
3,933,190,  July  1,  1907,  3,919,947,  Aug. 
1,  1907  3,443,594. 

RICE. 

M.  Phillips  &  Co.,  report  under  date 
of  Aug.  28 : 


POWDER 

AbsoIately^Pure 

A  Cream  of  Tartar  Powder, 
free  from  alum  or  phos-* 
phatic  acid 

Makes  Home  Baking  Easy 


ALL  grocers  should 
carry  a  full  Stock  of 
Royal  Baking  Powder, 

It  always  gives  the 
greatest  satisfaction  to 
customers,  and  in  the 
end  yields  the  larger 
profit  to  the  grocer. 


The  market  is  very  firm  owing  to 
the  meagre  assortment  of  all  grades. 
Domestic  Japan  rices  are  bringing 
higher  prices  today  than  ever  before 
in  the  history  of  the  Rice  Industry  in 
the  U.  S.  This  is  owing  to  the  short 
crop  of  last  season  and  the  increased 
consumption  throughout  the  U.  S. 
Good  grades  of  Dometsic  Japan  rice 
bought  from  New  Orleans  today  would 
cost  more  laid  down  in  this  city  than 
what  imported  Japan  can  be  bought 
for. 

"Prices  on  the  Pacific  Coast  have 
not  increased  in  proportion  to  the  act- 
ual market  advance  owing  to  the  fact 
that  dealers  and  jobbers  carried  large 
stocks  and  have  been  selling  under 
the  actual  market  value. 

"The  new  River  Crop  which  is  al- 
ways the  first  to  mature  has  been 
sold  New  Orleans  and  nearby  markets 
at  "top"  prices.  Texas  and  Louisiana 
mills  will  commence  milling  about  the 
1st.  to  the  15th  of  September. 

"The  market  will  open  at  "top" 
prices  therefore  we  do  not  look  for 
conditions  to  settle  to  a  safe  buying 
basis  until  Sept.  15th  and  probably 
later.  We  do  not  look  for  any  goods 
to  be  offered  on  this  Coast  until  the 
middle  of  October  as  it  will  take  at 
least  .thirty  days  before  the  railroads 
can  bring  cars  through  from  mills. 
Japans  mature  thirty  days  later  than 
Honduras,  therefore  new  crop  will  not 
be  offered  until  November. 

New  York,  Aug.  20th.— Dan  Tal- 
mage's  Son,  Co.,  report: 

"Not  for  many  a  season  has  the  mar- 
ket been  so  thoroughly  swept  and 
garnished  at  the  close  of  a  commercial 
year  as  on  August  1st.  There  was  an 
equivalent  of  about  100,000  pockets, 
some  portion  in  the  Rough  held  over 
by  mills  to  make    the    "wheels  go 


round"  after  the  summer's  repairs, 
also  some  held  for  seed.  Taking 
such  and  screenings,  the  remnant  gro- 
cery stocks  was  barely  25,000  pockets 
in  first  hands.  With  practically  no 
old  and  little  New,  the  hisJi  range  of 
the  market  as  an  entirely  is  a  natural 
sequence. 

As  every  indication  points  to  the 
fact  that  the  country  is  down  to  bare 
bones,  on  Rice  there  is  an  assurance 
that  a  sizeable  demand,  quite  up  to 
all  receipts,  will  prevail  for  several 
weeks. 

"Thus  far  the  supply  has  been  from 
the  Mississippi  Parishes,  and  the  mar- 
ket will  depend  on  such  for  quite  a 
month  to  come. 

"Planters  as  a  rule  are  prudent  and 

I  are  disposed  to  care  for  their  crops, 

hence  threshing  and  shipping  of  Rough, 
will  take  second  place.  There  has 
been  some  showery  weather  of  great 
service  to  the  late  crops,  sort  of  top 
dressing  in  way  of  moisture,  stimu- 

I  lating  the  development  of  the  grain. 

I  In  the  main,  receipts  thus  far  have 
been  dry,  well  cured,  and  exception- 
ally fine. 

"The  Southwest  crop,  (Louisiana 
and  Texas)  is  reported  in  splendid 
shape,  but  no  large  amount  is  likely 
to  be  put  on  the  market  before  the 
middle  of  next  month. 

"Cables  and  correspondence  from 
abroad  note  that  prices  rule  nominal 
on  account  of  light  business." 

DRIED  FRUIT. 

The  State  Board  of  Trade  has  given 
out  the  following  information  relative 
to  the  fruit-sulphuring  question: 

"According  to  advices  received  by 
the  California  State  Board  of  Trade 
from  the  principal  fruit-packing  cent- 
ers, there  is  no  longer  hesitancy  on 
the  par  of  the  packers  generally  in 
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taking  the  fruit  offered  by  the  grow- 
ers. The  latter,  with  few  exceptions, 
are  doing  their  best  to  solve  the  sul- 
phnring  problem  in  an  intelligent, 
practical  and  commercial  way,  using 
as  little  of  the  fumes  as  is  consistent 
with  producing  an  acceptable  product, 
and  so  the  packers  are  reascured,  and 
those  who  were  inclined  to  take  ad- 
vantage of  the  situation  to  the  de- 
triment of  the  grower,  as  well  as 
those  who  were  overcautious  aud  fear- 
ful as  to  the  outcome,  are  getting  in 
line,  and  the  work  is  being  carried  on 
in  the  usual  way.  The  packers  as  a 
rule  will  not  dip,  and  only  resulphur 
when  absoluteely  necessary,  so  the 
danger  of  trouble  at  the  market  end 
is  minimized.  The  dried  fruit  this 
season  is  of  superior  quality  as  com- 
pared with  that  of  last  year  in  most 
places,  and  the  season's  output  is  ex- 
pected to  exceed  that  of  last  year, 
which  was  large." 

LOCAL.— Under  date  of  August  26.— 
Aprominent  dried  fruit,  house  sub- 
mits the  following  review  of  condi- 
tions in  their  line: 

"We  beg  to  submit  the  following 
market  review.  If  you  make  use  of 
some,  we  should  prefer  that  you  do 
not  use  our  firm  name  in  connection 
therewith. 

"Market  on  Dried  Fruits  is  a  quiet 
one,  much  quieter  than  ordinarily  at 
this  season  of  the  year.  We  attribute 
the  lack  of  demand  largely  to  the  sul- 
phur agitation,  both  the  Eastern  buy- 
ers and  the  packers  here  in  this  State 
being  very  uncertain  as  to  the  effect 
the  law  will  have,  and  for  this  reason 
not  inclined  to  operate. 

"As  a  result  of  the  sulphur  agiation. 
the  market  on  Peaches  has  declined 
considerably,  most  large  buyers  re- 
fusing tp  imrchase  California  Dried 
Fruits  unless  we  give  them  a  full 
guaranty,  and  at  this  time  none  of  the 
packers  are  willing  to  do  this.  The 
quantity  of  peaches  dried  in  the  State 
will  be  considerably  larger  than  last 
year.  We  estimate  15,000  tons  dried 
as  against  10,000  last  year. 

"APRICOTS.— Market  a  very  quiet 
one.  But  few  apricots  left  in  the 
State.  Prices  have  declined  quite  con- 
siderably, for  the  same  reason  that 
peaches  have  gone  off  in  value. 

PEARS. — But  a  limited  quantity 
will  be  dried.  Market  is  yet  wholly 
nominal.  Even  the  European  buyers, 
who  usually  purchase  the  bulk  of  the 
crop,  show  no  interest  whatsover  in 
this  article. 


"PITTED  PLUMS,  NECTARINES, 
SILVER  PRUNES.— Will  be  very  few 
dried  in  the  State  this  season. 

PRUNES. — The  crop  is  turning  out 
even  lighter  than  previous  esjimates 
of  about  75  to  80  million  lbs.  Re- 
ports coming  in  from  every  section  of 
the  State  lead  us  to  believe  that  this 
estimate  will  be  too  high  by  about  10,- 
000,000    lbs.    No   change   in  market 


values,  which  of  course  can  be  at- 
tributed to  thu  very  light  demand.  A 
good  indication,  however,  of  llu- 
strength  of  the  market  is  that  not- 
withstanding the  light  doniand,  values 
have  been  so  well  maintained.  The 
estimate  of  last  year's  crop  was  180,- 
000.000  lbs.  Not  only  is  the  crop  in 
this  country  such  a  very  short  one. 
but  the  crop  of  i)runes  in  all  foreign 
producing    r'ountries    is    vci-\'  liixliiiT 


it 


OTkt   Drop  THis" 


Don't  rush  away.    Sit  still,  get  a  pen  and  order. 


No  matter  how  busy  you  are — DO  IT — HKHE — is  what  it  will  do 
when  you  open  the  case,  it  will  sell. 

It  will  sow  your  name  broadcosL  and  bring  new  customers  inin 
your  store. 

You  talk  first;  the  customer  will  talk  afterwards,  ami  by  getting 
everybody  talking  about  your  store, 

HAT»S  THE  RESUivT? 


MORE  BUSINESS. 

EXACTLY : 

Got  an  article  in  your  store  that  will 
do  it?  "No." 

Unless  j^ou  are  the  wise  merchant 
who  kesps  re-ordering  Mapleine, 

THE  SAME 

Will  happen  to  you  if  you  don't  drop 
this  and  rush  away. 

HOW   'BOUT  IT? 

Want  more  Inisiness;  then  get  busier. 

JOHN  H.  SPOHN,  AgU 
50-51  Clay  Street. 

San  Francisco,  Cal. 


Crescent  Mig.  Co.,  Mfgrs.. 


Seattle,  Wasli. 


Buy  Ri^ht  Direct  from  the  Mills 

Save  Jobbers  Profits 
Largest  ExciusiveRice  Dealers  on  the  Coast 

NE.W  0RL£:A.NS  rice  milling  CO.,  104  Froi^t  St..  Sa.n.  Francisco 

Samples  Mailed  on  R.eQviest 
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this  season  thau  in  many  years  past. 
We  looli  for  a  revival  in  demand  by 
October  1st.  and  if  we  have  anything 
lilce  an  active  demand,  prices  should 
advance  materially.  There  has  been 
some  little  demand  for  old  prunes  this 
past  few  weeks,  and  market  is  clean- 
ing up  rapidly  at  full  figures. 

"RAISINS. — Business  is  at  a  stand- 
still. Growers  are  still  holding  out 
for  their  prices,  showing  no  weaken- 
ing, notwithstanding  the  packers  have 
not  been  actively  in  the  field  trying  to 
buy.  The  seeded  market  is  particul- 
arly firm  with  a  fairly  active  demand; 
loose  raisin  market  a  trifle  easier. 
Crop  promises  to  be  a  good  one.  The 
demand  promises  to  more  than  keep 
pace  with  the  output. 

"EVAPORATED  APPLES.  —  There 
will  be  a  considerably  less  quantity 
dried  in  the  State  than  last  season. 
On  account  of  the  high  prices  ruling 
on  future  Eastern  evaporated  apples, 
California  .apples  .will  .undoubtedly 
bring  good  figures  this  season." 

New  York,  Aug.  22.— There  is  a 
decided  difference  of  opinion  among 
packers  of  raisins  as  to  whether 
the  present  prices  on  new  crop 
seeded  are  warranted  by  conditions. 
A  majority,  in  fact  all  but  one  or 
two,  hold  that  they  are,  and  most  of 
them  contend  that  not  only  does  the 
supply  and  demand  for  October  and 
November  shipments  justify  the  prices 
asked  on  those  months,  but  the  whole 
crop  can  be  marketed  at  or  close  tr 
those  figures.  A  few  do  not  go  as  far 
as  that,  resting  content  in  the  belief 
that  as  consumption  equals  the  tot^l 
seeding  capacity  for  the  early  months, 
everything  packed  in  them  can  be  sold 
at  full  asking  prices  while  the  balance 
of  the  crop  must  take  care  of  itself 
One  or  two,  however,  take  the  view 
that  the  extreme  quotations  on  early 
.shipments  are  not  warranted,  because 
of  the  heavy  competition  of  comparr- 
tively  low  priced  foreign  raisins  in 
American  markets  and  the  practical 
closing  of  the  export  outlet  this  year 
for  a  similar  reason. 

Among  the  largest  packers  J.  K. 
Armsby  is  considered  a  bear  on  the 
situation.  In  an  interview  recently  he 
gave  his  views  on  the  situation  nt 
length,  citing  recent  history  of  the 
rai'sin  business  in  support  of  his  po- 
sition.   He  said  in  part: 

"Some  years  ago,  when  there  was  a 
large  raisin  crop  in  California  and  a 
large  crop  in  Europe,  'and  raisin  as- 
sociation managemmt  was  at  the 
height  of  its  power,  these  so-called 
'Raisin  Dictators'  looked  at  the  map 
of  California  and  decided  that  all  of 
the  raisins  in  the  world  were  raised 
within  the  radius  of  that  map — and 
named  their  prices  accordingly,  for- 
getting that  European  countries  had 
been  a  factor  in  the  raisin  business  for 
several  thousand  years.  That  price 
was  on  the  basis  of  8c.  for  fancy  seed- 
ed. We  all  know  what  the  flnsh  was 
a  large  amount  of  raisins  on  hand  Jan- 
uary 1  that  went  for  a  low  price  dur- 
ing the  months  that    followed.  This 


year,  with  a  larger  crop  in  sight  than 
when  the  8-cent  price  was  made  on 
fancy  seeded,  with  a  larger  crop  in 
Europe,  certain  well  known  raisin  op- 
erators ran  the  sweat-box  market  up 
to  6c.  which  meant  9%c  for  fancy 
seeded.  There  was  no  reason  for  this 
price,  except  that  these  operators  were 
long. 

"There  is  a  crop  in  sight  of  all  kinds 
and  descriptions  of  California  raisins 
of  4,000  cars.  The  Eeeding  capacity  of 
the  State  of  California,  if  pushed  to  its 
utmost,  up  to  January  1  is  from  1,000 
to  1,200  cars.  The  American  demand 
is  almost  entirely  seeded.  When  it 
comes  to  loose  and  other  grades,  they 
are  used  almost  exclusively  by  manu- 
facturers, and  they  don't  care  whether 
they  use  California  raisins,  European 
raisins  or  currants.  The  price  tells 
the  story.  This  year  the  price  of  fer- 
eign  raisins  and  currants  is  far  under 


the  price  of  California  raisins.  The 
trade  can  draw  their  own  conclusions 
of  what  will  happen. 

IIAISINS. 

A  San  Jose  packer  who  returned  re- 
cently from  a  trip  around  Santa  Rosa 
and  up  thrhough  Healdsburg,  writes 
that  he  found  prunes  in  those  sections 
from  40  to  50  per  cent  of  an  average 
crop.  "Prunes  are  now  being  harvest- 
ed," he  says,  "and  from  my  obser- 
vation of  the  fruit  on  the  trees  I  fear 
that  many  of  the  growers,  as  well  as 
packers  who  have  bought,  will  be  dis- 
appointed in  the  yield.  It  looks  to  me 
as  though  the  crop  would  be  shorter 
than  they  are  expecting  on  account  of 
the  fruit  being  on  the  south  side  of 
the  trees  and  hanging  on  the  tips  of 
the  limbs,  there  being  no  fruit  in  the 
center  of  the  branches,  while  many  of 
the  branches  on  the  north  side  have 
absolutely  nothing  on  them.    After  the 
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first  picking  tliere  are  very  few  prunes 
left  on  tlie  trees.  In  fact,  I  do  not  be- 
lieve that  it  will  require  more  than 
two  pickings  in  most  of  the  orchards 
to  harvest  the  cron  this  season,  while 
in  former  years  growers  have  usually 
picked  the  orchards  over  four  to  six 
times. 

"I  also  canvassed  the  Napa  Valley 
thoroughly  and  found  conditions  about 
the  same  as  in  Santa  Rosa  and  Healds- 
burg.  The  quantity  of  prunes  yet  re- 
maining in  grower's  hands  is  very 
small.  In  Santa  Rosa  and  Healdsburg 
they  do  not  estimate  that  there  are 
more  than  25  cars  remaining  in  grow- 
er's hands  for  the  entire  district. 

You  will,  therefore,  see  that  from 
this  section  there  will  be  very  light  of- 
ferings from  this  on.  The  information 
we  get  from  Yuba  City,  Chico  and  Red 
Bluff  is  that  the  entire  lot  of  prunes 
in  that  section  has  been  bought  up 
early  from  growers  and  at  low  prices. 
Packers  have  entirely  sold  out  their 
holdings,  as  they  had  a  good  margin  on 
their  prunes,  and  did  not  hesitate  to 
take  advantage  of  it. 

"The  San  Joaquin  districts  hase  suf 
fered  a  great  deal  from  the  heat  and 
summer  dropping.  The  estimates  put 
forth  by  both  growers  and  packers  in 
these  sections  are  that  fully  25  per 
cent  of  the  prunes  have  dropped.  In 
other  words,  the  crop  will  fall  25  per 
cent  short,  of  thd  previous  estimate. 
Coming  back  to  Santa  Clara  Valley, 
we  believe  that  fully  80  per  cent  of  the 
new  crop  has  been  bought  by  packers, 
and  with  the  exception  of  a  few  of  the 
largest  nackers  we  do  not  believe  that 
any  one  of  them  is  carrying  any  sur- 
plus stock.  In  fact,  we  believe  that 
most  all  of  the  small  packers  are  sold 
up  to  their  purchases,  and  as  the  grow- 
ers who  now  own  stock  are  very  in- 
different and  holding  firmly  for  a  5c. 
basis,  the  packers  must  be  content  for 
the  present  to  allow  future  business  to 
drift  as  it  will.  The  way  we  account 
for  the  dullness  in  the  market  is  that 
packers  are  so  closely  sold  up  on  their 
ALMONDS. 

According  to  reports  from  Antioch 
purchases  that  they  are  indifferent  as 
to  making  future  sales." 
the  almond  crop  of  that  vicinity, 
which  is  now  being  gathered,  promises 
to  yield  better  on  the  whole  than  was 
expected. 

WALNUTS. 

T.  L.  Gooch,  president  of  the  Los 
Nietos  and  Ranchito  Walnut  Grower's 
Exchange,  is  quoted  as  saying:  "Pre- 
sent appearances  indicate  that  prac- 
tically all  the  diseased  walnuts  have 
dropped.  If  the  nuts  left  develop  no 
disease  and  stick  to  the  tree  through 
August  and  September  the  crop  may 
be  fully  as  good  as  last  year.  The 
price  undoubtedly  will  be  higher." 
CANNED  GOODS. 

California  Cannories  Co.,  report  und- 
er date  of  Aug.  26.: 

We  have  nothing  vrey  much  to  offer 
in  connection  with  our  lines  excepting 


that  everything  in  the  line  is  extremely 
short,  and  we  look  for  a  complete 
cleanup  of  everything  in  the  Canned 
Fruit  line.  Tomatoes  will  also  rule 
very  high. 

In  an  extended  review  of  market  and 
crop  conditions  on  the  coast,  the  Grif- 
fin &  Skelly  &  Co.,  say:  "During  the 
past  two  weeks  we  have  had  what 
seemed  to  be  quite  seasonable  weahter, 
but  it  was  evidently  a  little  too  warm, 
particularly  for  peaches,  as  all  var- 
ieties seem  to  have  ripened  at  the  same 
time.  This  results  in  the  growers  be- 
ing unable  to  pick  them  just  when 
they  should,  and  in  the  canners  being 
wholly  unable  to  take  care  of  fruit  as 
rapidly  as  it  comes  in.  Many  of  the 
canners  have  already  put  some  fruit 
into  cold  storage  in  the  hope  that  it 
will  hold  until  the'''  can  get  to  it. 
While  this  is  nothing  that  is  particu- 
larly new,  it  is  a  condition  that  is 
avoided  as  far  as  possible  because  the 
fruit  does  not  turn  out  as  satisfactorily 
so  far  as  grades  are  concerned,  as  it 
would  could  it  go  right  into  the  cans. 

"From  what  we  can  understand  we 
conclude  that  every  canner  in  the  State 
has  withdrawn  from  the  market.  We 
did  this  some  little  time  ago.  It  may 
be  possible  that  we  shall  have  some- 
thing to  offer  when  our  pack  is  com- 
plete, but  we  will  not  take  on  any 
more  business  until  that  time,  when 
we  will  know  just  what  we  are  going 
to  be  able  to  furnish.  The  pack  is  ev- 
idently going  to  be  very  short  of  what 
was  expected.  Had  weather  conditions 
been  more  favorable  and  everything 
ripened  in  its  turn  the  canners  would 
have  been  able  to  put  up  far  more 
goods. 

TOMATOES. 

Aberdeen,  Md.  Ang.  20. — Strasbaugh 
Silver  &  Co.,  report: 

The  outlook  for  Future  Tomatoes 
cannot  be  considered  as  encouraging 
as  a  week  ago,  as  heavy  rains  have 
been  experienced:  also,  thunder  show- 
ers followed  "by  sunshine  which  en- 
courages blight  and  reports  of  dying 
vines  come  from  some  sections,  al- 
though not  to  any  great  extent,  and 
yet  there  is  always  a  possible  danger, 
at  this  season  of  the  year,  of  this  dis- 
ease affecting  the  plants  and  causing 
considerable  havoc;  and  this  condition 
connected  with  extremely  cool  nights 
and  conditions  not  altogether  normal 
for  this  season  of  the  year  compels  us 
to  confirm  our  previous  warnings  that 
the  Tomato  crop  of  1907  is  not  all 
counted  so  early:  it  is  always  easy  to 
conjecture,  but  to  prophecy  rightly  is 
beyond  the  powers  of  all.  To  state 
conditions  as  they  truly  exist,  is  our 
aim  and  whatever  surprises  the  future 
may  have  in  store,  will  be  given  con- 
sideration as  they  come  to  pass. 

CORN. 

The  sugar  corn  crop  in  Indiana  is 
very  uneven  on  account  of  many  fields 
having  been  planted  three  times  in 
order  to  secure  a  stand.  The  yield  per 
acre  in  the  estimation  of  some  author- 


ities cannot  possibly  be  as  much  as 
for  either  1905  or  1906. 

BEANS,  POTATOES,  Etec. 

Schultz-Hanseu  Co.,  report  under 
date  of  Aug.  27.: 

"We  beg  to  advise  the  San  Francisco 
Retail  Grocery  Trade  and  others  in- 
terested that  we  are  first  hand  dealers 
in  all  kinds  of  Potatoes,  Beans  and 
Onions. 

"We  are  headquarters  for  Fancy  Sa- 
linas Burbanks  and  we  are  quoting  to- 
day best  stock  $2.35  a  hundred.  Other 
grades  from  $1.25  to  $1.50. 


Ch 
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"We  are  quoting  Beans  according  to 
quality  and  variety  as  follows: 


Lar£?e  Whites   

$2.40 

to 

2.80 

Small  Whites  

.  2.75 

to 

3.25 

5  20 

to 

5.35 

to 

5.00 

to 

2.90 

Ravos   . 

3.10 

to 

3.30 

Large  Garbanzos   

.  .  4.75 

Medium  Size   

.  .  4.35 

Small  Size   

4.20 

Mexican  Reds   

2.75 

to 

3.25 

3  50 

to 

3.75 

Italian  Kidneys  

.  3.25 

to 

3.75 

Cranberry  Beans   

.  3.75 

to 

4.00 

Fancy  German  Lentils.. 

. .  8.50 

"Referring  to  the  Bean  market,  will 
say  on  account  of  the  large  acerage 
that  was  flooded  on  the  Islands  thi^ 
year,  we  do  not  expect  more  than  one 
third  of  a  crop  of,  we  might  say,  all 
varieties,  Mith  the  excention  of  Limas. 
Rlackeyes  and  Small  Whites.  We 
might  say  we  look  for  lower  prices  o" 
Tjinias  and  Blackeves  and  a  steadv 
market  on  Small  Whites,  but  we  InnV 
for  a  firm  market  on  all  other  varieties" 

A<'olf  Kosliland  reports  under  date 
of  Aug.  26.: 

"Much  more  activity  is  to  be  noted 
in  the  market. 

"Inquiries  are  beginning  to  come  in 
greater  number  from  different  sections 
of  the  country  for  all  kinds  of  Califor- 
nia beans. 

"At  this  time  of  the  year  this  move- 
ment frequently  assumes  large  in-o- 
Ijortions  and  forces  prices  to  advance 
jiarticularly  for  such  varieties  as  nre 
only  in  short  supiily.  and  as  are  likelv 
to  become  exhausted  before  the  new 
cron  comes  to  market. 

"I  note  a  narticnlarly  .good  demand 
for  Large  White,  or  Lady  Washington 
beans,  and  a  verv  steadv  movement  for 
Smnll  White  and  Pink  beans. 

"Higher  nrices  should  be  looked  for 
on  Lady  Washington,  Pink,  and  Bayo 
beans. 

"Prices  for  Small  White  beans  will 
probnbly  hold  steady. 

"Tjima  beans  continue  at  about  the 
same  figure,  and  while  the  new  crop  of 
lAiua  beans  will  probably  come  to 
market  for  a  somewhat  lower  fls-ure. 
no  one  should  look  for  very  low  prices. 

"I  believe  it  is  advisable  for  retail- 
ers and  all  who  handle  beans,  to  keen 
their  stocks  well  up  to  the  limit,  be- 
cause most  of  the  varieties  raised  in 
California  this  year  will  probnbly 
yioid  a.  short  crop.  - 

!«!to<'ktoi>. — The  bean  crops  throu2.h- 
ont  this  county  are  reported  to  be  in  a 
most  flourishing  condition.  The  acre- 
age as  compared  with  thnt  of  last  sei- 
son  is  much  smaller,  but  the  yield 
generally  is  expected  to  be  lar.ge.  In 
a  few  sections  n,  nest  bug  has  made  its 
annearRUce  and  is  causing  some  dam- 
a.ge.  Samples  of  blackeye  beans  have 
bpen  reroivpd  from  French  Camp  of 
choice  ciii.ilil\'  ninl  indicative  of  good 
returns  ri-(mi  tb;it  section.  One  farm 
of  50  aci'es  in  lh;il  Ideality  will  yield 
M.n  early  crop,  which  it  is  estimated 
will  avera.ge  about  20  sacks  to  the  acre. 


HERRING,  SARDINES,  Etc. 

New  York,  Aua'.  23. — Strohmeyer  & 
Arpe  Co.,  report: 

Our  Mr.  Porges,  who  has  charge  of 
our  department  of  food  products,  has 
just  returned  from  an  extended  trip  to 
Europe,  and  we  shall  now  take  up 
again  our  regular  rejjorts  to  you. 

HERRINGS  The  first  shipments  of 

New  Holland  Herrings  are  now  com- 
ing in,  quality  is  quite  satisfactory,  but 
demand  still  rather  limited,  owing  to 
the  hot  weather. 

SCOTCH  HERRINGS.— Although 
catch  is  unusually  large,  prices  con- 
tinue very  high  as  demand  is  except- 
ionally large.  Quality  very  fine  this 
season. 

NORWAY  HERRINGS  The  first  of- 
fers have  now  come  to  hand  from  Nor- 
way. It  is  too  early  to  import  the 
same,  as  goods  will  arrive  here  spoiled 
in  this  hot  weather. 

SARDINES.— Catch  in  France  is  a 
total  failure,  absolutely  nothing  to  he 
had. 

Catch  ill  Portiisial. — There  is  none 
and  Portuguese  Sardines  are  as  scarce 
as  gold. 

SPRATS. — Fishing  is  long  over. 
Stocks  in  Europe  are  very  small  and 
stocks  here  are  so  small  that  the  fia-st 
good  demand  will  surely  absorb  them. 
Prices  are  therefore  sure  to  go  higher. 

In  Norway  fishing  has  been  rather 
poor  and  owing  to  the  high  prices  for 
olive  oil,  tin  and  all  other  raw  ma- 
terials. Smoked  Sardines  are  likely  to 
go  higher  this  season. 

OLIVE  OIL. — Is  scarce  and  high  in 
primary  markets  and  the  prices  at 
which  Olive  Oil  is  being  sold  here  are 
really  below  import  cost. 

SALMON. 
New  Y'ork,  Ani?.  22. — Salmon  con- 
tinues to  hold  first  place  in  the  in- 
terest of  the  trade.  With  a  large 
shortage  on  the  Columbia  River  and 
the  certainty  of  an  extremely  small 
output  on  Puget  Sound,  the  possibil- 
ities presented  by  reports  as  to  the 
Alaska  outlook  assume  increasingly 
imijortant  proportions.  The  question 
of  what  the  opening  ])rice  on  red  Alaska 
fish  will  be  is  the  subject  of  much  dis- 
cussion, and  the  trade  seems  to  be 
prepared  for  a  figure  considerably 
above  the  average.    .1.     K.  Armsby, 


president  of  the  J.  K.  Armsby  Co.,  who 
are  the  sales  agents  of  the  Alaska 
Packer's  Association  in  the  United 
States,  discussed  this  point  and  the 
salmon  situation  generally  in  an  inter- 
view yesterday.    He  said: 

"Conditions  from  the  supply  and 
demand  standpoint  warrant  $1.25  f.  o. 
b.  coast  for  red  Alaska  salmon  1907 
pack.  At  the  time  the  $1.30  price  was 
named,  some  years  ago,  conditions  war- 


Grccr's  Washing  Ammonia 

U  li;is  roiiie  1(1  iiiir  kiiowleclKf  lliat 
there  is  an  attempt  to  intro.lu<-e  on  Die 
marnet  a  \V.\SH1N(1  .\MMUN1.\  iiuui.- 
from    Uuuei!i   ami    Auiiiisil    Ilefii.sf.  We 

trust  that  the  traile  will  take  time  to 
iiivesth'ate  the  character  of  this 
S'lUJKP,  w'lirh.  if  sold  to  the  consumer, 
will  only  tend  to  discourage  the  use  of 
Ammonia  as  a  household  article. 

Pacific  Ammonia  Bottling  Go. 

310  Sacramento  St.,  San  Francisco 
Telephone  Temporary  3898 

Sole    MuniifiiftiirerN   of  Aiiiiiinul:i  frtiiii 
ItliuomI  Prodiiels  <»u  tlie  I*:icili<'  C«)In(. 
S.\N  FRANCISCO,  CAl,. 

CAUTION — As  there  are  numerous 
brands  of  impure  and  weak  washing 
ammonia  offered  to  the  trade  imitating 
the  ?:ii'le  of  our  label,  be  careful  to  see 
that  our  signature  Trade  Mark  is  on 
each  bottle — Ilubt.  P.  Greer.  Trade 
Mark. 
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23  Market  St.,  San  Francisco 
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P.  &  G.  NAPTHA  SOAP 
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ranted  this  figure  from  the  standpoint 
of  supply  and  demand  of  red  iish,  but 
at  that  time  there  was  something  over 
1,000,000  cases  of  surplus  of  pinlt, 
chums,  medium  red,  king,  dogs  and 
cats  and  a  few  other  things,  owing  to 
the  fact  that  red  fish  was  in  the  20c. 
per  can  retail  class  and  the  trade 
switched  to  other  grades.  They  ate 
the  1,000,000  cases  of  surplus  salmon, 
but  they  did  not  eat  the  red  until  some 
time  later,  when  the  jjrice  was  re- 
duced, The  S5c  price  on  red  that  fol- 
lowed introduced  red  Alaska  salmon 
into  many  markets  where  heretofore  it 
had  not  sold.  There  has  been  a  grad- 
ual increase  in  the  consumption  of 
salmon  from  that  day  to  this  until  it 
has  reached  an  abnormally  high  figure 
something  over  1.000,000  cases  greater 
than  the  present  1907  pack. 

"This  year  there  is  no  surplus  of 
outside  grades,  either  from  1906  pack 
or  the  1907  pack.  On  the  contrary, 
the  1906  pack  is  cleaned  up  to  a  can 
and  the  1907  pack  of  intermediate 
grades  is  considerably  over-sold  and 
short  deliveries,  generally  speaking 
will  rule  all  along  the  line.  Certain 
packers,  not  realizing  that  present 
conditions  might  not  take  place,  sold 
red,  1907,  pack,  at  $1.05.  Most  of  these 
packers  have  put  up  less  than  one-half 
their  future  sales;  consequently  will 
make  short  deliveries.  The  buyers 
who  have  sold  futures  based  on  the 
$1.05  price  will  have  to  deliver  in  full 
and  pay  a  considerable  advance,  so 
they  are  worse  off  from  a  profit  stand- 
point than  if  they  had  not  purchased  at 
$1.05. 

"It  looks  as  though  the  Columbia 
River  was  going  the  way  of  the  Sacra- 
mento and  that  the  Puget  Sound  was 
following  suit.  It  is  a  well  known  fact 
that  salmon  leave  as  civilization  ap- 
proaches. This  year  southeastern 
Alaska  and  the  Behring  Sea  and  Cent- 
ral Alaska  all  are  woefully  short  of 
packer's  expectations,  and  from  pres- 
ent indications  15-cent  salmon  will  be 
a  beautiful  memory,  something  to  talk 
about  as  having  happened  once  but 
will  not  happen  again.  The  bulk  of 
the  larger  packers  are  waiting  until 
the  final  returns  are  in  before  naming 
prices.  We  think  that  many  of  the 
jobbers  who  do  not  take  advantage  of 
the  present  spot  offerings  for  red, 
namely,  $1.22%  for  New  York,  will 
have  cause  to  regret  it.  We  think  that 
$1.22%  will  look  cheap  to  the  boys  be- 
fore many  moons  have  passed,  and  it 
is  needless  to  state  that  the  1907  pack 
of  red  salmon  will  all  go  into  con- 
sumption at  extraordinarily  high  prices. 

"The  Columbia  River  will  make 
short  deliveries — very  short.  Sockeye 
packers  will  niake  almost  no  delivery, 
so  that  the  consumption  of  salmon  for 
the  season  of  1907  will  centre  back 
against  the  red  Alaska  supply,  which, 
it  is  needless  to  state,  is  very  limited. 

"I  have  ,iust  received  a  letter  from 
our  San  Francisco  office,  which  .gives 
some  interesting  information  touching 
on  costs  of  packing,  which  always  en- 
ters largely  into    the  considerations 


upon  which  selling  prices  are  based. 
You  know  that  it  costs  the  Alaska 
packers  just  as  much  to  make  a  small 
pack  as  a  large  one,  for  there  are  al- 
ways certain  fixed  charges  and  ex- 
penses, which  remain  the  same,  no 
matter  what  the  size  of  the  pack  may 
be.  The  letter  I  refer  to  says:  'If  a 
nominal  pack  had  been  made  this  sea- 
son the  cost  of  canning  salmon  com- 
pared with  last  year  would  be  in- 
creased 50c.  per  case.  The  tremend- 
ous shortage,  however,  increases  the 
cost  in  every  way.  For  instance,  in 
the  Behring  Sea,  where  one  packer  out 
fitted  for  48,000  cases  and  packed  16,- 
000,  he  guaranteed  his  Chinamen  for 
the  48,000  cases  60c  per  case,  and  these 
Chinese  contracts  have  to  be  paid,  re- 
gardless of  whether  the  quantity  guar- 
antted  was  packed  or  not.  If  the  full 
48,000  cases  had  been  packed  the  cost 
of  the  Chinese  labor  in  connection 
with  the  packing  would  have  been  60c 
per  case,  but  as  only  one-third  of  that 
quantity  was  packed,  the  cost  of  the 
Chinese  labor  per  case  was  multiplied 
by  three,  or  $1.80.  Every  ether  item 
in  connection  with  the  cost,  with  the 
exception  of  the  cans,  labels  and  cases, 
was  increased  in  the  same  ratio.  The 
white  labor  is  paid  by  the  month,  the 
cost  of  feeding  them  and  their  living  is 
the  same,  the  cost  of  the  ship  charters 
the  same,  and  all  the  fixed  expenses 
are  the  same,  regardless  of  quantity 
packed:  so  you  can  readily  see  that  if 
the  cost  was  $3.75  per  case,  providing 
a  full  pack  was  made,  it  would  cost 
nearly  three  times  that  amount  where 
a  third  of  a  pack  was  made,  and  nearly 
twice  that  amount  where  half  a  pack 
was  made.' 

"As  to  sales  of  future  red  Alaska  sal- 
mon subject  to  approval  of  price  when 
made  we  have  bee"  receiving  orders 
for  such  liberal  quantities  from  all 
parts  of  the  United  States,"  said  Mr. 
Armsby,  "that  to-day  almost  our  en- 
tire allotment  for  the  season  has  been 
booked." 

HAT. 

Soniors  &  Co.  report  under  date  of 
Aug.  27: 

"Arrivals  of  hay  for  the  week  just 
ended  have  been  exceedingly  heavy, 
the  total  showing  5.130  tons  in  com- 
parison with  4,680  for  last  week.  In 
spite  of  the  general  cry  that  cars  ai-e 
not  plentiful  we  find  that  rail  arrivals 
have  been  rather  heavy,  although  wat- 
er shipments,  too,  have  been  arriving 
quite  freely.  The  cry  for  cars  is  evi- 
dence of  the  fact  that  large  quantities 
of  hay  are  accumulating  at  railroad 
points  where  there  are  no  storage  fa- 
cilities, and  as  the  season  is  growin.g 
late  many  producers  are  somewhat  ai)- 
prehensive  as  to  the  possibility  of  their 
marketing  their  holdings  before  same 
are  destroyed  by  the  Fall  rains.  The 
warehouse  districts  have  been  quietly 
storing  up  their  local  crops  and  little 
has  been  heard  from  them.  Hollister 
and  Livermore.  which  are  our  two 
great  hay  centers,  have  figured  very 
lightly  in  this  market  thus  far,  al- 
thou.gh  the  hulk  of  the  hay  in  both 


of  these  districts  has  changed  hands. 

The  market  here  has  been  maintain- 
ed very  well  considering  the  free  ar- 
rivals, for  although  concessions  have 
been  made  on  some  days  to  effect 
sales,  yet  the  general  average  of  prices 
is  about  as  it  has  been  for  a  month 
past.  Just  at  the  moment,  owing  to 
Monday's  accumulation  a  decided 
weakness  is  felt,  although  a  day  or 
two  of  lighter  shipments  will  soon 
regulate  matters  a.gain. 

"The  outlook  is  featureless  in  every 
way,  for  everything  from  now  on  will 
depend  upon  the  weather.  As  long  as 
conditions  are  favorably  hay  will  be 
rushed  here  as  fast  as  transportation 
can  be  secured  for  it.  .Xfter  the  first 
heavy  rain,-fi  marked  advance  in  i)rices 
can  be  expected,  for  all  shipments 
must  then  come  from  the  warehou.ses 
and  will  carry  storage  and  insurance 
charges. 

We  give  the  present  market  range 
as  follows: 

Choice  Wheat  Hay  $18.00  to  $20.00 

Good  Wheat  Hay           16.00  to  17r.0 

Other  grades  same....    9.00  to  ir..iio 

Wheat  and  Oat   9.00  to  15.50 

Tame  Oat   9.00  to  16.00 

Old   Wild   Oat   S.OO  to  11.00 

New  Wild  Oat   S.50  to  12.50 

Stock  Hay    7.50  to  9.00 

Alfalfa    8.50  to  13.00 

Straw,  per  bale  45  to  .85 

 ♦  

Ft.  Smitli  Kefrigonitors. — Save  Ice. 


LASH'S 

Kidney  and  Liver 

BITTTKRS 

CURES  DYSPEPSIA 

17.*ll  Mission  St.,  S.  F_  (':>' 

Mothers!   Mothers!!  Mothers!!! 

Mr<.  Winslow's  Soothing  Syrup 

has  been  used  for  over  SIX'PY  YI';.\i;S 
by  MILi-.ONS  of  MOTMKIJS  lor  llii-ii 
CHILDREN  while  TfOKTM!  N< ;.  nil! 
PERFECT  SUCCESS.  It  SOOTHES  tliC 
CHILD.  SOFTENS  the  GUMS.  .M.E.WS 
all  PAIN;  CURES  WIND  COi.K'.  ;in.!  is 
the  hest  remedy  for  DI.\  U  I!IIOI-:.\.  Sol.l 
by  Drug-tfists  in  every  p:irt  of  tl:r 
world.  Be  sure  .ind  n.sk  for  "Mrs.  Win- 
slow's Soothin'T  Synip."  and  t;ike  ii" 
other  kind.    Twentv-nv.>  i-ent.«  a  lirillli- 

YOUK  EVERY  WANT  IN 

PAPER 

Can  Bo  Supplied  h> 

A,  Zellerbach  &  Sons 

421  J.iCKSON  STHEET 
San  Fn»';<lH<"«>  •  «' 
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Ix\  tHe  **Grocers  Advocate**  of 
Feb.  2,  1900*  oxir  Page  Ad- 
vertisememt  said: 

A  CONFIDENTIAL  TALK  WITH  THE  GROCER. 

A  little  more  than  a  year  ago  Me  begaii  operatious  in 
San  Francisco,  and  in  response  to  the  request  of  the  Cali- 
fornia State  Retail  Grocers'  Association,  fixed  the  retail 
prices  at  which  our  family  flour  should  be  sold  by  the  re- 
tailer (allowiufy  him  a  reasonable  profit  for  handling)  some 
people  were  skeptical  about  the  success  of  our  plan  and 
said  it  WOULD  NOT  WORK.  Time  has  shown  their  error. 
IT  HAS  WORKED  ADMIRABLY.  So  well,  in  fact,  that 
others  have  adopted  it,  of  which  we  are  glad  for  two  rea- 
sons. FIRST,  because  it  is  good  for  the  grocer,  and  SEC- 
OND, it  is  an  endorsement  of  our  position.  All  we  ask  is 
that  the  trade  hear  in  mind,  WE  HAVE  MADE  IT  POS- 
SIBLE for  you  TO  GET  A  PROFIT  ON  FLOUR. 


F  PFfcl 


It 


II 
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Awsrdsci  First  Premium  at  tine  Califor'aS 


gi-Obe:  grain  &  r 


Montgomery  and  Chestnut  Streets, 
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In  tHe  **Grocers  Advocate**  of 
Nov.  25,  1905,  oxir  Page  Ad- 
vertisement said: 

COMMON  SENSE  teaches  grocers  to  sell  what  pays  best 
and  gives  satisfuctioii. 

That's  Tvhy  over  1,000  Ketail  Grocers  iu  the  Bay  Cities  iion 
sell  "A  1"  Flour. 

You  Cau  MONEY  BACK  Our  Goods. 

We  claiui  that  "A  1  Flour"  Mill  make  more  loaves  of 
bread  to  the  barrel  and  Better  Bread  thau  other  Hours. 

WE  MAINTAIN  THE  KETAIL  SELLIXi  PBICE. 
Tell  Us  How  to  Do  More  and  We'll  Do  It. 


aStato  Fair  for  the  Best  Family  Flour. 

-LING  COMPANY 

San  Rrancisco,  Cal. 
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"GREAT 


AN  UP-TO-DATE  STOKE 
Aubry  &  Wliitmore,  Stockton.    Mr.  Aubry  is  a  Vice-President  of  tlie  Cali- 
fornia Eetail  Grocers'  &  Mercliaiits'  Asociation. 


News  Notes. 


W.  B.  Cherry  of  the  Merrill-Soule 
Co.  is  superintending  the  work  of  the 
salesmen  working  the  rstail  trade  in 
the  Interests  of  None  Such  Mince 
Meat. 

Wieland  Bros,  are  just  in  receipt  of 
a  shipment  for  1907  catch  of  Holland 
herring,  the  first  to  arrive  in  this  city. 
They  have  in  stock  all  sizes  of  pack 
of  both  milchners  and  mixed. 

The  Law  brothers  are  trying  to  re- 
gain possession  of  tlie  old  Crossley 
building  and  the  Rialto  building  sites 
on  New  Montgomery  St.  and  convert 
them  into  stores,  with  apartments 
above  for  manufacturers'  agents. 

Hedges  Buck  Co.  of  Stockton  have 
just  completed  arrangements  for  a 
new  building  near  the  Southern  Pa- 
cific Railroad  depot  in  their  city.  They 
will  have  a  most  complete  and  up-to- 
date  establishment,  with  a  spur  track 
running  into  their  warehouse. 

A  meeting  of  the  board  of  directors 
of  the  Academy  of  Sciences  will  be 
called  in  about  two  weeks  for  the  pur- 
pose of  deciding  on  the  construction 
of  the  proposed  new  building  of  the 
Academy  on  Market  St.  between  the 
Emoprium  and  Pacific  buildings.  To 
a  large  extent  the  resources  of  the 
Academy  are  represented  by  the  lot 
and  about  $500,000  received  from  in- 
surance on  the  old  building. 

William  C.  Keim  has  been  appointed 
assistant  general  sales  agent  for  the 
Towle  Maple  Syrup  Co.  of  St.  Paul. 
Mr.  Keim  will  cover  the  entire  terri- 
tory west  of  Chicago  and  will  be  on 


the  road  for  the  greater  part  of  the 
year. 

Money  continues  in  limited  supply, 
although  the  banks  show  no  disposi- 
tion to  increase  their  volume  of  loans 
for  the  present.  The  failure  of  a 
small  institution  in  Oregon  affects 
local  conditions  by  emphasizing  the 
determination  of  moneyed  men  to  cur- 
tail loans  and  place  their  available 
resources  on  as  impregnable  a  basis 
as  possible.  Foreign  money  is  slowly 
being  attracted  this  way  and  in  larger 
amounts,  but  the  loans  effected  are 
mostly  on  business  sites  upon  terms 
that  are  very  stringent.  If  money  was 
easier  and  loans  could  be  made  on 
dwellings  and  residence  property, 
sales  would  be  greatly  stimulated,  but 
on  the  whole  the  general  improve- 
ment in  real  estate  is  unquestionable. 

Early  in  July,  the  L.  D.  McLean 
Company,  importers  and  grocers, 
opened  an  elegant  store  on  Sutter 
street,  near  Polk.  Though  at  present 
mostly  retail,  the  company  expects  to 
do  business  in  a  wholesale  way  in 
several  departments.  In  connection 
with  the  store  is  a  ladies'  tea-room, 
where  customers  are  served  with  tea 
or  coffee  of  the  various  varieties  car- 
ried in  stock.  The  best  grades  of  all 
the  regular  varieties  are  carried.  In 
the  coffee  department  an  assortment 
of  the  choicest  brands  is  carried.  The 
manager  of  the  tea  and  coffee  depart- 
ments, N.  R.  Arter,  formerly  of  Gold- 
berg, Bowen  &  Co.,  and  now  second 
vice-president  of  the  L.  D.  McLean 
Company,  says  that  it  will  not  be 
their  policy  to  put  forward  their  in- 
dividual brands  to  the  exclusion  of 
others,  as  his  experience  has  shown 
that  trade  comes  more  easily  to  those 
who  carry  a  large  assortment  of  lines. 


Bass's  Ale 

and 

Quinness's  Stout 

are  "The  Best  the  Brewers  Brew" 

Awarded  Gold  Medals 
CHICAGO    =    ===     =  1893 
OMAHA    =    =    =    =    =  1898 


James  Force  Co. 

Sole  A.g'ents 

9  Mission  Street  San  Francisco 


Schloss 
Crockery 
Company 

will  remove  to  their  new  permanent 
quarters,  17-19  BEALE  STREET, 
near  Market,  San  Francisco 


We  carry  a  full  line  of 

Fruit  Jars 

Jelly  Glasses  and 
Fruit  Jar  Rings 

in  stock  all  season 


Write  to  us  for  Prices. 
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Wholesale  Price  List. 

IC.ACII  I)KI'AK1MJi;N  1  Ol'  OI  K  rUK'E  LIST  IS  ClIIiCKED  Ul'  AM)  COKKECTED  EVEKV  WEDNESDAY  BY  M.  .1.  ItKAMtEN- 
VI-KIN  &  CO..  A.  SCIilM.SN(i  V  CO.,  J.  A.  KOIXiKK  &  CO.,  SUSSMAIAN.  WOR.^tSER  &  CO.,  .1.  II.  NEWBAIEK  &  CO..  (;i  (iiiKMI  IM  K 
&  CO.,  TILKiMANN  At  BENDEL.  \VEI>LMAN,  PECK  &  CO.,  CUDAHY'  &  CO.,  WIELAXI)  BROS.,  KOETII  MSBEKdEK  &  (JKA.SSOl  K. 
WILLIAM  CH  Fl'  CO..  WHITTIKU-t  OBCKN  CO.,  W.  P.  FULLER  &  CO.,  .STANDARD  OIL  ( O..  liOOI'EK  &  .IENNIN(;.S.  M.  PlilL- 
LIPS  &  CO..  PA<  IFIC  C  OAST  BISCI  IT  CO..  PACIFIC  VINEGAR  &  PICKLE  WORKS.  HEY.M AN-WEILL  CO.,  ANI>  SCIIW.ABACIIER- 
FREY  CO.,  EACH  FIRM  TAKING  THE  DEPARTMENTS  ASSIGNED,  AS  LI.ST  INDICATES. 

No  ohiiiii  i!>  iiuide  that  this  Price  List  coDtains  an  ironclad  schedule  of  rates — ^ood  for  a  week.  No  HUeh  Nphedule  could  lie 
iililaiiieil,  even  on  actual  cash  sales.  These  prices  are  solicited  for  publication,  and  represent,  at  the  time  of  KxioK  to  prcMs.  the 
average  prices  demanded  b.v  the  general  run  of  jobbing:  houses  for  average  amounts  of  goods  on  average  conditions  of  purchase. 
Persons  with  cash,  or  undoubted  credit,  always  get  special  low  rates. 

Subscribers  will  confer  a  favor  by  pointing  out  to  us  any  particular  error  or  omission.  


COL. 

Abalones   1' 

Ammonia,   Laimdry  ....25 

Anchovies   1^ 

Asparagus   10 

 4C 

 4S 

 11 


Ax  Handles 
Axle  Grease 

Bacon   

Bar  Sugar   

Barrel  Covers   5i. 

Baked   Beans   11 

Baking  Powder   li. 

Bags     (paper)   i 

Barley,  Pearl   33-34 

Baskets   46 

Bath  Brick   J 

Beans,  Canned   10 

Beef,  Barreled   1~ 

Beef,   Extracts   3i 

Benzine  29 

Binder  Twine   4(, 

Blacking,  Shoe   45 

Bloaters   15 

Bluestone   42 

Bluing   35 

Borax   25 

BouUon    Capsules   32 

Bowls   It 

Brooms   4() 

Breakfast  Foods   21-34 

Brushes   46 

Butter  Ladles   .53 

Canles   4x 

Candles   41 

Canned  Fish   17 

Canned    Fruits    .  .  .  .5-6-?-> 

Canned  Meats   13-14 

Canned  Soups   40 

Canned   Y'egetables  •  10 

Can    Openers   41 

Capers   3v 

Castle  Soap   28 

Castor   Oil   39 

Catsups    (bulk)   39-40 

Caviar,  Russian   1 ' 

Cereal   Coffee   34 

Cereal  Laxative   H 

Cereals   31-23-33-24 


COL. 


Citron   36  Glue   43 

Clam  &  Clam  .Juice  l-'Gum,  Chewing   31 

Clam  chowder   18  Ham   11 

Clothes  Lines   47  Herring   16 

Clothes  Line  Pulleys   ...47  High  Grade  Smoking  To- 


Clothes  Pins 
Coal  Oil    .  . . 

Cocoa   

Cocoanut 


.4 
.29 
.33 
.34 

Codfish   15 

Coffees    1 

Co.Tee   Extracts    1 

Condensed  Milk   34 

Condiments   37-40 

Corks   47 

Cordage   43 

Corn,   Canned   11 

Corn  Starch   29 

Cottolene   34 

Crackers   31 

Cream  of  Tartar   2< 

Currants    5 

Cuttle   Bone   44 

Demi.john   4' 

Dishes,  Wooden   53 

Door  Mats   4". 

Dried    Fruits    5 

Drops  and  Lumps   31 

Dry   Paints   30 

Dust  Pans   47 

Dusters   4* 

Eels   17 

Egg  Food   43 

Egg  Beaters   5H 

Envelopes   5?. 

Evaporated  Milk   34 

Extracts,  Beef   35 

•Extracts,  F'lavoring  ..19-30 


bacco   49 

Honey    8 

'lops   35 

Horseradish   41 

Ink   55 

Insect  Powder   44 

Ironing  Boards   47 

lams   7-8 

Jars   43 

Jellies   9-10 

Lantern    Globes   48 

Lamp  Burners   48 

Lamp  Chimneys   48 

Lamp  Wicks   48} 

Laimdry  Starch  28 

Lard   13 

Laundry  Materials  35 

Laundr.v  Starch   39 

Lard    Oil   29 

Lead  Pencils   56 

Lemon    Squeezers   48 

Lemon   Sugar   35 

Lime  Juice   35 

Linseed  Oil   29 

Liquid  Blning   .25 

Lobsters,  canned   18 

Lozenges   30 

Lubricating   Oil   29 

Lye   26 

Macaroni   24 

Mackerel   (salt)   15 

Mackerel,  tins   17 

Maple  Sugar    4 


Extracts,  Syrups   4  Maple  Syrup 

Farin.   Goods    .  .21-33-33-34  Matches 

Figs    5  ^leals 

Fine  Cut  Tobacco   49 

Fish  and  Cheese   1- 

Fish  (canned)   17 

Fish,  Smoked   16  Mixed  Candy 

Fish,  Potted   IP  Molasses  . 


3 

 4! 

. 31-33-33-34 

Meats  (canned)   13-14 

Milk    (condensed)   34 

Mince  Meat    8 

.30 
2-3 


Flavoring  Extracts    ..19-30  Mops  and  Handles   48 

,       „    ,  Flour   2rMouse  Traps   53 

Cheese,  for  &  dom  }l  Vly   Paper   4S  Mushes   21-22-33-34 

Cheroots   49!p^g„j.j,  (bulk)  .  .41  Mushrooms   36 

Cheese  Safes   *'iFruits,    canned   5-6-7-8  Mustard    (dry)   18 

•2?  Fruits 


dried    5^ Mustard    (bulk)   41 


Cigarette  Papers  . 

Chewing  Gum   Fr„it  W  ax  &  Strings  46  Neatsfoot   Oil   29 

f"h'<<""y   Fruit  .Tars   4?iNest   Eggs   5J 

Chmineys   ^^iFaucets   47  Nuts    7 

Chloride  of  Lmie   25jpr„it  ^ups  43  Oil  Cans   .->4 

Chocolate   33 |pruit  .Jar  Rubbers  43  Oils   39 

Chutney   34ifj,,s„iene   39  Olives   35 

 34  Gelatine   35  Olive   Oil   36 

Cigarettes   ■'I  Ginger,   preserved   35  Ojsters   18 


COL.   COL. 

Pails   48 

Paints,  Dry  30 

Paper  Bags   42 

Paper,    Shelf   48 

Paper,   Toilet   ....44 

Paper,  Wrapping  ....'...44 

Paprika   18 

Faraftine   Candles   42 

Pastes   24 

Peanut  Butter   36 

Peas    (canned)   11 

Peels   36 

Pens,  Steel   56 

Pencils   ,.  56 

Pepper   19 

Pepper  Sauce   41 

Pickles   37-38-39-40 

Pigs'  Feet   12 

Pineapples  (canned)   ....  9 

Plug  Tobacco   .50 

Plum   Pudding   36 

Polish,  Metal   45 

Polish,   Shoe   44 

Polish,  Stove   44 

Pork  and  Beans    9 

Pork,  Barreled  11 

Potato  Mashers   51 

Potted  Fish   16 

Preserves   9-10 

Provisions   11 

Prunes    6 

Raisins    6 

Relishes   .39-40 

Rice   34-25 

Rollign  Pins   54 

Rope   13 

Sago   21 

Salad  Oil   39 

■Salad    Dressing   36 

Saleratus   20 

Salmon   (salt)'   16 

"Salmon  (canned)   17 

SalRoda   2*5 

Salt   40 

Sardines   I " 

Salt   Fish   15 

Salt  Steals   11 

Saratoga    Chips   39 

Sauces   41 

Sauces  (bulk)   39-40 

Sauerkraut   42 

Seeds   45 

Steel  Pens  56 

.Sheep  Dip   45 

Shelf  Paper   48 

Shell  Fish   1" 

Shie  Dressing   45 

.Shoe  Brushes   47 

Shrimps   18 

Smoked    Fish   16 


COL. 

Smoking  Tobacco   1« 

SnulT   '">- 

.Soda  and  Saleratus   20 

Soap,  scouring   2H 

Soups   '0 

Spices   10-20 

.Spittons   51 

Spoons,  YVood   

Sprats   !  '7 

Starch   "-8 

Stationery   51 

Stick   Candy   30 

Stogies   50 

Stove  Polish   44 

Sugar    2 

Sugar,   -Maple   * 

S.vrup    3 

Svrup,  Extracts   

TackN   

Tapers,  Gas   "4 

Tapioca   24 

Teas    1 

Tabacco   40 

Tobasco  Sauce   41 

Tomatoes   II 

Tomato  Catsup  <l»ulk)37-40 

Tooth  Picks   .M 

Traps   i>4 

Truffles   41 

Tubs   18 

Turpentine   29 

Twine   46 

Twine  Holders  51 

Twist  Tolv.icro   50 

Vegetables  (canned)   ....  9 

Yermicelli   21 

Yinegar   S7-38 

WashlM>ards   18 

Washing    Powder   2H 

Wax   46 

Wax  Strings  46 

Whips   .11 

White  lead   .10 

Wicking   48 

Willow   Ware,  etc  46 

Window  Screen   M 

|>V  ringers   18 

Writing  Paper  HH 

Wooden  Ware,  etc  46 

Yeast  Cakes   II 


DrV»rtni^;nt  1 
COFFEE,  CHICORY,  ETC. 

This  Del  I.        corrected  by 
.M.  J.  Bruiiue>ii>:c^  »  x^o. ;   A.  Schil- 
ling &  Co.;  J.  A.  Folger&Co. 
C;recn  Coffee. 

In  bags  In  drums 
.Mocha,  Gen.  Arabian. 2 3  25 

No.   2   21  23 

No.  3   

Mocha   Liverato    ....23  .... 

Aden   21   

Kona    (Hawaiian) ...  .12  16 

M8V.=can   12  18 

.lava,  Common   1-^  18 

Java,  brown  pln'tion.20  25 
Tava    Mandheling.  . .  .  26  .... 

Kroe   17  .... 

'^aracol.  prime  w'3hd.l3  16 
r'jiracol,  ordinary ....  12  13 
OiiAtemala   Prime.... IB 


Choice   14% 

Good   1214 

Costa  Rica  Prime....  13 
"    Choice(La  G'nd)13 

'■    Good   11% 

Salvador    Washed.... 13 

Unwashed  .11% 
Caracola  Guatemala.  .  15 
"        Salvador     .  -  IZVs 
Roast  Coffee. 

Salvador   15  20 

Java   24  31 

Mocha  Aden   27  31 

Prme  w'shd,  C.A.blndsl9  24 
Good  C.  A.  Blends...  18  20 

Ordinary   Blends  12  13 

Java  Fncy  MndhelingSSH  33% 

•'    Kroe   25%        26  V4 

Mocha  LIverato  31  Vt  31% 

J.    S  25%  31% 

Java  &  Mocha  Fancy. 32%  32% 

No.    2  25%  26 

Guatemala.  No.   1  1"  ISH 


No.  2  

.0% 

16% 

Cos'a  Rica  No.  1... 

17% 

18% 

No.    2    .  ,  , 

17 

18% 

No.  2   

17 

17  "A 

No.  3   

15% 

16 

20% 

20% 

No.  1   

16% 

16% 

Private  Brands. 

Lion.  100-lb   

Hills  Bros.  Arabian 

Roast 

.26 

Arbuckle's  lOO-lb.  . 

17 

"M.  .J.  B.' 

"M.J.B.,"  60  I's  In 

case . . 

.28 

"M.J.B.,"  30  2's  in  case  27 

"M.J.B.."  24  3's  in  case  25 

Scbilline's  Best  Coffee.  > 
In    1-rb    cartons.    In    25.    50  or 
lOO-fb  cases.     Can  be  assorted  as 
required. 

5-star     ..     .36%11-star    ...  .18% 


4-star 
3-star . 


.29% 
.36% 


2-star 


.22% 


Folger's  Golden  (inle  Coffee. 

100  or  60.  1-rb  tins  JI 

.■>0  or  30  2-Tb  tins  3t 

10  or  30,  2>/i-rb  tins  30 

20  or  12.  S-lb  tins    30 

Never  sold  In  bulk 

Chicory. 

California    05% 

Belgian  No.  2  07 

Belgian.    No.    1  07% 

Coffee  Extracts. 

Bulk,  per  lb  07 

Vienna,  ^'a.  10-lb.  bx  2S 

Vienna,  l  a.  10-lb.  bx  25 

Ackermann's,  H-grossbx^. 
groe»   I  »• 
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This  Dept.   Is  corrected  by 
M.  J.  Brandenstein  &  Co.,  A.  Schill- 
ing &  Co.,  J.  A.  Folgrer  &  Co. 


Japan. 

TEAS. 

(Panfired,  Sundried  or  Basket- 
fired.) 

Extra  Fancy   56  74 

Fancy   44  55 

Choicest   39  43 

Choice   34  38 

Fine   2S  35 

Fair   25  30 

Green  China 

(Gunpowder  Imperial  orYoung 
Hyson) 

Extra  Fancy.  56  76 

Fancy   38  46 

Choicest   35  37 

Extra  Choice  32  34 

Fine   25  31 

Fair   20  25 

I'^n^liNli  llreakfsiNt. 

Extra  Fancy   67  80 

Fancy   51  66 

Choicest   35  50 

Choice   24  30 

Fine   20  22 

Fair   15  20 

OuionK- 

Extra  Fancy   58     $1  50 

Fancy   50  57 

Choicest   36  48 

Extra  Choice   33  35 

Vine   27  32 

Fair                                 22  26 

Ceylun  and  India. 

Broken  Orange  Pekoe.  .36  65 

Broken  Pekoe  33  56 

Orange  Pekoe  31  53 

Pekoe   27  46 

Pekoe  Souchong  24  39 

Scliillin!^'»  Best  Teas. 


(Packed  only  in  16,  12,  H  and 
6-oz,  Clartoons.    Never  in  bulk) 

Japan,  per  lb  $0.45 

do.   1   crown   90 

do.  2  crown    1.80 

English  Breakfast  45 

do.  1  crown   90 

do.  2  crown    1.80 

Ceylon   45 

do.  1  crown   90 

do,  2  crown    1.80 

Oolong   45 

do,  1  crown   90 

do,  2  crown    180 


TREE  TEA. 

(Full  weights  only.) 
Packed  in   1  lb.  and   %  lb. 
cartons. 

Japan   37 %E.  B  Congou. 37% 

Ooolong   ....50    Gunpowder  .45 
Ceylon   37 1/2  Or'ntal  Bind .  37 1/2 

Folgrer's  Golden  Gate  Tea. 


N 

N 

N 
0 

N 

0 

0 

0 
«5 

1 

CD 

l"5 

43 

42 

41% 

41 

41 

English  Breakfast.] 

43 

42 

411/2 

41 

41 

Ceylon   

|4 

5|4 

5141/2 

44 

44 

4S 

47 

461/2 

46 

4  6 

Gunpowder   1 

46 

45 

441/2 

44 

44 

©lagjc  and  Green..  | 

43 

42 

411/2 

41 

41 

Dcl'artiueut  5. 

This  Dept.   is  corrected  by 
Sussinan,   Wormser   St  Co.,  J.  U. 
Newbauer  &  Co. 

SUGAR  AjVD  syrups. 

The  Western  Sugar  Keflning 
Company  quotes  net  cash 
prices  as  follows.  Barrels  are 
an  advance  of  10c;  half  bar- 
rels, 25c;  boxes,  50c;  50-lb. 
bags,  10c. 

Fruit    Granulated   5.45 

Dry  Granulated,  100-Ib  sack.. 5. 45 

Beet  Granulated   5.35 

Confectioners'    A   5.45 

Cube   5.70 

Crushed   5.60 

Candy  Granulated   5.55 

Magnolia  A   5.05 

Extra   C   4.95 

Golden  C   4.85 

"D"   Sugar   4.75 

H.   &  E.    Crystal   Dominos.  .  .  .  8.S5 

Bar,    Barrels   6.95 

California  &  Hawaiian  Sugar  Re- 
fining Co.  Additional  per  100  lbs: 
In  bbls.  and  50- lb  bags,  10c  more; 
half  bbls.  25c  more;  boxes  50c 
more;  for  all  grades: 

Granulated  Basis   5.45 

Powdered   5.55 

(A)   Crushed   5.70 

Berry   5.50 

Extra  Fine  Granulated  5.45 


Coarse  Dry  Granulated  5.45 

Confectioners'    (A)  5.45 

Confectioners'   Crystal   5.55 

Cubes   5.70 

j  Bricks   5.70 

i  Beet  Gran.,   lOO-lb  bags  only .. 5.35 

j  Excelsior   (A)   5.05 

I   Extra  (B)   4.95 

Golden    (C)   4.85 

Yellow    (D)   4.75 

C.  and  H.  "Higrade"  Bar. 

In  lOO-tt)  sacks   $5.55 

30-lb.   boxes    6.05 

lO-Ib.  tins,  10  in  case  ....  7.90 

35-rb.  tins   7.25 

40-rb.    tins    7.25 

Barrels    5.65 

Half  barrels    5. SO 

Long's  Peerless  XXXXXX 

Do.  bbls   6.95 

Do.  %  bbls   7.20 

Do.  4-rb.  tins,  cases  8.50 

Do.  35-tb.  tins,  10  in  case.. 8. 40 
Do.  10-rb.  tins,  10  in  case..  9. 05 
Do.  8-Ib.  tins,  8  in  case.... 9. 05 

Do.  30-tb.  boxes   7.70 

For  Bakers'  and  Confections'  Use. 

Barrels   $6.25 

Half  bbls    6.50 

Boxes,   30   lbs.   each   7.10 

MAPLE  SIKUP. 
"Old  Manse." 
Gal.  tins,  %  dz  to  case,  dz..$14.00 
V2  Gal  tins,  1  dz  to  case,  dz  7.50 
Quart  tins,  2  dz  to  case,  dz  4.25 
Pint  tins,  4  dz  to  case,  dz.  .  2.50 
Jacket  Cans,  bulk,  per  gal  1.00 
Glass  Qts,  1  dz  to  case,  dz  4.50 
Glass  Pts.  2  dz  to  case.  dz.  .  2.75 


1MOLAS.SES. 


I    JACKETS  I 


CASES 


Bbl. 
54  G 

'A 

bbl. 
34  G 

% 

bbl. 
17  6 

5  G  1 

a  1 

4  G 

10  G 

20 
1/2  G 

14  G 

Fancy  Open  Kettle 

.52 

.54 

.57 

2.98 

2.72 

2.42 

6.90 

7.60 

5.28 

Belmont  Plantation   

.47 

.49 

.52 

2.73 

2.50 

2.22 

6.40 

7.10 

4.98 

St.  Clair  Plantation  

.41 

.43 

.46 

2.43 

2.22 

1.98 

5.80 

6.50 

4.62 

Centrifugal 

Oak  Grove   

.37 

.39 

.42 

2.23 

2.65 

1.82 

5.40 

6.10 

4.38 

Baking  Molasses 

.82 

.34 

.37 

1.98 

1.82 

1.62 

4.90 

5.60 

4.08 

Hawaiian   Island,  Genuine. 

.19 

21 

.24 

1.33 

1.24 

1.10 

Cane 

.17 

.19 

.22 

1.23 

1.15 

1.06 

4 

Log   Cabin  Maple  Syrup. 

Gallons,  per  doz  $15.00 

Cans 

Half-gals,  per  doz   8.00 

Quarts,  per  doz   4.50 

Pints,    per   doz   2.60 

Bottles 

Quarts,   per  doz   4.75 

Pints,  per  doz    3.00 

Jackets,   per   gal   1.10 

Log  Cabin  Pen-O-Che  Syrup. 

Cans 

Gallons,    per   doz  $12.00 

Half-Gals.,    per   doz   6.50 

Quarts,    per   doz    3.75 

Pints,  per  doz   2.25 

Bottles 

Quarts,  per  doz    4.00 

Pints,    per   doz   2.50 

Jackets,    per    gal   85 

MAPLE  SUGAR. 

Toboggan  Brand  Maple  Sugar. 

30   1-lb    blocks   (cases)  $4.50 

6ft  1/2 -lb  blocks  (cases)   4.80 

Maltese  Cross  Brand  Maple  Sugar. 
Ass't'd  14s,  %s,  Is,  pA  case.  $3.00 
Scalloped  Cakes,  100  to  case.  2.85 

Syrup  Estruetn. 


resceni 
jnapleine 


2   DZ,   doz..  3.001 16  oz,  doz.. IS. 00 
4   oz,   doz..  5.25|32  oz,  doz.. 36. 00 
8   oz,   doz..  9.75|GaIs.   each..  11. 00 
Crescent  Oil  of  Mapleine. 

1-oz.,  doz...  2.702-oz.,  doz  ..  4.75 

8-oz.   15.004-oz.,  doz  ..  8.25 

16  oz,  doz.  .27.00132  oz,  doz.. 48. 00 
Gals,  each.  .  15.00| 

Hardesty's  Maple  Extract. 
I  oz,  doz.  .  .$1.1012    oz,    doz..  1.75 


TABLE  SYRUPS. 


Saratoga  Drips,  made  from  pure 
granulated    sugar,    packed:  12- 

..I's,  $6.28  

High  Grade  Sugar  Syrups. 

(Pure  White) 

White    Sugar  Drips  

(Delicious  Flavor) 

Perfecto   

Sugar  Syrups 

New  Butter  Scotch  

Victor   

Golden  Gate   

Cooking  Syrups 

Carnation  Drips   

Golden  Drips   

Special  Table  Syrup 
Bellotrope   


JACKETS 

KITTS 

CASES 

1/2 

Vi 

Bbl. 

bbl. 

bbl 

4y2 

1% 

11/2 

20 

20 

54  G 

34  G 

17  G 

5 

G 

G 

4 

G 

3  G 

2  G 

1  G 

2  G 

G 

G 

1-G 

%G 

.52 

.54 

.57 

2 

98 

2.97 

2 

42 

1 

86 

1.28 

.72 

1.34 

1.21 

1.08 

6.90 

7.60 

5.28 

.47 

.49 

.52 

2 

73 

2.50 

2 

22 

1 

71 

1.18 

.67 

1.24 

1.12 

1.01 

1  r 

6.40  7.1014.08 

.44 

.46 

.49 

2 

5S 

2.36 

2 

10 

1 

62 

1.12 

10  1 

-gal 

Ja 

:ket£ 

1 

>,  crtd. 

per 

Crate,  i 

6.40 

.45 

.47 

.50 

2 

63 

2.41 

2 

14 

1 

65 

1.14 

.65 

1.20 

1.09 

.98 

6.20 

6.9014.86 

.40 

1     .421  .45 

1  2 

38 

2.18 

1 

94 

1 

50 

1.04 

.60 

1.10 

1.01 

.90 

5.70 

6.40|4.6« 

.38 

.40 

.43 

2 

2S 

2.09 

1 

86 

1 

44 

1.00 

.58 

1.06 

.97 

.87 

5.50 

6.20 

.34 

.36 

.39 

2 

08 

1.91 

1 

76 

1 

32 

.92 

.54 

.98 

.90 

.81 

5.10 

5. sol 

.25 

.27 

.30 

1 

63 

1.51 

1 

34 

1 

05 

.74 

.45 

.80 

.73 

.68 

4.20 

4.90 

1 

1 

1 

CASES 

.38 

.40 

.43 

2 

28 

2.09 

1 

86 

I 

44 

1.001 

.58IRouud  Friction  Tup  Pails 

6  10 

-lb  Tins, 

per 

case. . . . 

,  .  .  $3.18 

24  3 

-lb  Tins, 

per 

3.84 

12  5 

-lb  tins. 

per 

3.48 

MAPLE  SYRUPS. 


I    JACKETS.  I 


CASK 


Bbl. 
54  G 

1/2 

bbl. 
34  G 

Vi 
bbl. 
17  G 

5  G 

41/2 
G 

4  G 

10 
1  G 

20 

%G 

24 

Wnodlawn,  made   from   pure   maple     sap     in  the 

groves  at  Beauce,  Canada,  and  I's  also  packed: 

.95 

.97 

1.00 

5.13 

4.66 

4.14 

11.20 

11. 9018. 10 

Cases:  12-1's  ,.$13.44;  6-1's,  $6.72;     12-y2's  ,$7.14; 

24-14's,  $S.10;  24-V8's,  $5.10. 

Bottles:  12  qts,  $4.60;  24  pts.  $4.90. 

.S^ 

.87 

.90 

4.63 

4.21 

3.74 

10.20 

10,90 

7.2? 

.77 

.79 

.82 

4.23 

3.86 

3.42 

9.40 

10.30 

7.02 

.67 

.69 

.7213731 

3.411 

3.071 

1 

i 
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UcpartnieDt  4. 
UKIED  FKUITS,  JSUTS  AJSD 

HONEY. 

This  Dept.  is  corrected  by 
(iuggenhinie  &  Co.,    TillmanD  St 
Bendel. 

(Add  V4,c  for  50-lb.  boxes  and 
%c  for  25-lt)  boxes). 
Apples  (crop  1907.) 

Sundried,    sacks    7 

Evap.  Fancy,  50-tb  boxes.... 
Evap.  ex.   choice,  50-rb  box.  .  9 

Evap.  choice,  SO-tb  box   SVi 

Apricots. 

1907  Crop 

Choice   Sacks    22 

Fancy  Sacks    23 

Fancy,  25-rb.  boxes   25 

Blackberries. 

fn  boxes,  per  lb  none 

Clierries. 

Pitted,  In  boxes,  per  lb  36 

Unpitted,  in  boxes,  per  lb.  12% 
Currants. 

In  bbls   09% 

Recleaned,  in  bbls  10^ 

Becleaned,  25-rb  boxes  11V4 

Recleaned,  50- lb  boxes  11 

Recleaned,   1-Ib   carts  11% 

Recleaned,  12-oz  carts   10% 

Dates. 

Fard,    14-tt>,    per    tb  11 

Persian,  65-rb  case  07 

FIGS  (California) 

Black,    sacks   04% 

Black,  25-n)   boxes,  per  box.  .1.25 

White,   bags   04% 

White,  10  1-lb.  brks.,  pr 

box   65  90 

White,   50- %s    2.00 

FIGS  (Imp.  Smyrna.) 

box   90 

Choice,  5-rb.  bx.,  per  lb....  16 


i\ec(urlnei«. 

1907  Crop 

■White   lb 

Red   IB 

I'eaeUes. 
Choice,    ska.  .  11|  Fancy,  sks..l2V2 
Ex  Ch'ce,sksll% 

I'earH. 

Choice,    Vis,   in  sacks  lOVa 

Ex.  choice,  i,is,  in  sacks  10 

Fancy,    %s,    in   sacks  13 

Plums. 

Unpitted    ...        Pitted.black.  11 
Pitted,  blchdll%100s-1103  .. 
I'runes. 

Sks. 


bx. 
■lb. 

9V4. 
7% 
6% 
6 

5% 


30-40S   S% 

40-50S   IVi 

50-60S   6 

60-70S   5% 

S0-90S   5 

90-lOOs   4% 

in  cases  of  125-lb  tins  

In   cases  of  12   5-Ib  tins.  . . 
Italslnii. 
Box    %s    14s  001b. 

6  Cr.  Layers..  3.50  2.75   

5  Cr.  Layers..  3.00  3.25  3.50  .... 
4  Cr.  Layers   1.90 

3  Cr.  Layers    2.00 

2  Cr.  Layers    2.25 

4  Cr.    Loose   10% 

3  Cr.   Loose   10 

2  Cr.  Loose  09% 

Fancy  Clusters,  l-lb  cart 

per  doz   

Fancy  Clusters,  5-lb  cart 

per  case   

Unblchd    Sultanas,    50-rb....  8 
Thompson's  bleached  Suit. 

seedless,   50-!b   11 

Bleached  Suit.,  sdlss   9 

Seedless  Muscatels,  50-tb 

cases    7% 


U.  R.,  36  16s  10% 

Blue  Bell,  50  Is  (seeded)  10 >4 

Seeded,   12  oz.  cartons  10% 

Seeded,   12   oz  cart   9 

Seeded,  bulk.  \h  11 

1907  Crop  F.  O.  B. 
Clusters  and  Layers         20-16  bxs 
Imperial,  clusters,  6  c.  3.00  3.50 
Dehesa,  clusters,  6  c.  .  2.50  2.75 
Fancy  clusters,  4  c.  . .  .  2.00  2.25 

London  Layers,  3  c  1.60 

London  Layers,   2   c  1.50 

Seeded  Per  pkg 

Fancy,  No.  16,  36  to  cs  9% 
Fancy,  No.  12,  45  to  cs  7%  7% 
Choice,  No.  16,  36  to  cs  S%  9 
Choice,  No.  12,  45  to  cs  6"i     6 '4 
25-Ib  bxs 

Fancy  bulk,  per  tb          8%  8% 

Choice  bulk,  per  lb....  8%  8Vi 
l/oose  .Aluscatels  .TO-lb  bxs 

Standard,  4  c   7% 

3    C..7   7  .li 

2    c   6%  6% 

Seedless    6% 

Seedless  Sultanas 

Unbleached    7%  7% 

Bleached,    standard    S% 

"  choice    9 

ex.  choice   9% 

Thompson  Seedless 

Unbleached    7',i  7% 

Bleached,  standard  

Choice   10 

"  fancy   10% 

"  ex.    fancy  11 

NUTS. 

Almonds,  Fancy,  I.  X.  L  18 

.\lmonds,  choice  soft  shell 

Drake   16 

Almonds,  shelled.  No.  1  45 

.•Vlmonds,  shelled,  No.  2  35 

.Almonds,    shelled,  Jordan 

Imported   

Almonds,  Jordan,  Dom.... 


8 

Brazils,  KO-Ib  sacks..  18 
Chestnuts.  Iluliun   ..  -'0 

Filberts.  17o-tb  sack...  14 
Peanuts,  California  ...  06 
Peanuts.  Japanese  ..  08 
Peanuts,  Eastern.hnd  pIckd.VsBU 
Peanuts,  roasted  ....  go 
Pecan,   polished    ...       '  "  'is  on 

Pine   

Walnuts,  soft  sheil' 'blVaVhVd'.  15% 

HOJfEY. 

Pure  white  sage,  2  o-gal 
tins,    per   lb   g 

Light  Amber,  2  5-grartins  .'. . . 

per  lb   - , 

 '  h 

Whife  Clover  (stained.) 

5-g:al.  tin.  per  lb   07V4 

2  dz  2-tb  Jars,  per  case   8  00 

-  dz  1-tb  jars,  per  case   4  25 

^■l-qt.  cans,  per  case   7  00 

12   %-gal.  cans   j 

6  1-gal.  cans   g  o„ 

Glass. 

Per  Doz 

Tunibler,  8  oz.,  4  doz  In  case  1  26 
Oval  pints.  4  doz  In  case.  1  og 
J-tb  glass  jars.  2  doz  In  ca.se  2^5 
.-tb  glass  jars  (with  comb..  2.50 

CO.MB 

Water  White.   24   l-lb  frames..  16 

Light  Amber.   24   l-tb  frames.. 14 

Water  White.  24  1-Ib  frames.. IS 

BEESWAX, 
t'lre   30-31 


N.  B. — All  these  prices  are  on 


UEFAKTMKNT  3 

"futares"  and  only  a  small  portio  n  are  now  ready  for  delivery.    P  rices  should  be  flgnred  on  a  basis 
of  5  per  cent  above  those  quoted  herelnbelow. 
This  Dept.   Is  corrected  by       Haas  Bros.;  U'ellnian,  Peck  *  Co. 
Canned  Fruits 


2  00 

3  00 
3  50 
3  50 


3  25 
3  25 


1  70  I  1  40 

2  50  I  2  10 
2  80  I  2  60 
2  80      2  60 


25  I 
50  I 
50  I 
50  I 
00  I 


1  75  I  1 
3  00  I  2 
3  00  2 
3  00  2 
1  60  1 


1  20 
1  50 


1  IC 
1  40 


1  50 

2  50 
2  50 
2  50 
1  25 


2  50  I  2  25  I  2  00  I  1  80  1  1  65  I  1 

I  I  I  I  I 

3  00  I  2  60  I  2  40  I  2  15  I  1  85  I  1 


45  I  1 
65  I  1 


3  00  I 
3  00  I 

3  00  I 
3  00  I 


2  60 
2  60 


2  40  I  2  15  I  1  85  I  |.  .  . 

2  40  I  2  15  I  1  85  I  1  65  I  1 


60  i 
60  I 

00 
00 
00 
00 
00 
75 


1  50 
1  50 
1  50 

1  50 

2  75 
2  60 


15  i 

"1 

30  I 
30  1 
30  I 

30  I 
50  I 
50 


85  I 
80  I 

20 
20 
20 
20 
35 
25 


1  65  I  1  40 


10 
10 
10 
10  I 
25  ■ 
15 


VARIETY 


No. 

No. 

No. 

X 

as 
p 

tx 

CO 

X 

Ex.  No. 

a 

y. 

Z 

c« 

Wiitor 

a 

Grade 

ij: 

p 
Q- 

0 

1  10 

1  25 


1  30 
1  70 
1  70 
1  70 
1  05 


I  Apples  

I  -Apricots   

I      "  peeled   

I      "  sliced   

I  .Assorted   

I  Blackberries   

Cherries  (Royal  Anne).. 

Cherries  (White)   

Cherries  (Black)   

Grapes  (White  Muscat). 


8  00 

9  50 
9  50 


10  00 
10  00 
10  00 


1  10  unp|Peaches  (Telolw  Free)   

1  20  pid  I 

1  10  unp|Peaches  (Lemon  Cling)   

1  25  pId  I 

 I  Peaches  (Lemon  Cling  Sliced) . 

1  10  upd|  Peaches  (White  Heath)   

1  25  pld  I 

 I  Peaches  (White  Heath  Sliced) . 

1  05  unpl  Pears  (Bartlett)   


7  00 
S  00 


8  00 
S  00 


4  50 

7  00 

8  50 
8  50 


9  00 
9  00 
9  00 


6  00 

7  60 


7  50 
7  50 


4  25 
6  50 
8  00 

5  00 


5  00 
8  00 
8  00 
8  00 
3  75 

5  60 


3  75 
6  00 


5  00 


3  00 

6  26 


4  25 

5  00 

6  00 
5  00 

3  00 

4  25 


6  50  I  6  00  I  4  60 


6  50 
6  50 


6  00  1  4  50 
6  00  I  4  60  1 


2  8S 
S  00 


4  25 

4  60 

4  50 

4  SO 

3  00 

4  00  pld 

3  25  unp 

4  25  pld 
3  50  unp 


20  pld 
1  00 
1  00 
1  00 
1  00 


Plums    (Green  Gage). 

Plums  (Egg)   

Plums  (Gold  Drop.  . .  . 
Plums   (Damson)  .... 

Raspberries   

Strawberries   


8 

00  1 

7 

50  1 

6 

50 

5  50  1 

4 

50 

3 

75  pld 

50 

3 

35  unp 

5 

4 

50 

4 

00 

3  75 

3 

25 

3 

00 

5 

60 

4 

50 

4 

00 

3  75 

3 

25 

3 

00 

5 

50 

4 

60 

4 

00 

3  75 

3 

25 

3 

00 

5 

50 

4 

50 

4 

00 

3  75 

3 

25 

1 

3 

00 

No.  1  Tall  Cans  sliced  L.  C.  Peaches,  Ex.  $1.35;  Ex.  Standard,  $1.33. 


If  shipped  6  cans  to  the  case,  figure  Gals.   — 10c  per  dozen  higher. 


All  JIo.  3,  No.  2  and  No.  2%  cans,  8  doz  en  in  a  ease;  No.  1  cans  4  dozen  in  a  case;  gnloln  cans.  1  dozen  in  a  case. 
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Swift's 

Premium  Ham 

The  superior  Quality  of  Swift's  Premium  Ham 
is  due  to  the  careful  selection,  scientific  pick- 
ling and  careful  smoking.  They  please  cus- 
tomers. Every  Ham  U.  S.  Inspected  and  Passed. 

Swift  &  Company,  U.  S.  A. 
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Department  5. 

This  Dept.  Is  corrected  by    VVellnia.n  Peck  &  Co.;  II:i;if«  Hron. 

JELLIES,  JAMS  AND  PRESERVES. 


Griffon 
16-oz. 


Jars  16 


Cuttiflg 
i-oz.  Jars 


Rose 
Na.  2  Tins. 


u 

3 
Ph 

e 

Rose 
Picnic  Tins 


Tumeler 
Jelly 
4-diiz.Case 


Apple   I . 

Apricot   |2 

Apricot  Marmalade  ....|2 

Blackberry   |2 

Currant   |2 

Fig   |2 

Gooseberry   [. 

Lemon   |. 

Loganberry   

Orange   

Orange  Marmalade 

Peach   

Plum,   Damson   |2 

Plum,  Green  Gage  |2 

Quince   |2 

Raspberry   |2 

Strawberry   |2 

Assorted  Regular   |2 

Assorted   Berries   |2 


.  .|:;  35 
35|2  35 

35|  

35|2  35 
35|2  35 

35|  

.  .  |2  35 
.  .12  35 


.  .  .  .|2  00 
2  00|2  00 


00|2  00 
.  .  .  |2  00 

00|  

.  .  .|2  00 
,  •.  .|2  00 


85 
1  85 
1  85 


2  35|2  35|2  00|2  00  1  85 


|2  35|2  35 


|2  35|          2  00|  1  85 


.  .  .|2  00 


3512  35  2  00|2  00  1  85  1 

35|2  35  2  00|2  00  1  85  1 

35|2  35  2  00|2  00  1  85  1 

35|2  35|2  00|2  00  1  85  1 

35|2  35|2  00|2  00  1  85|1 

35|2  35|2  00|2  00  1  85H  60 

35|  |2  00|2  00|1  8511  60 

35|  |2  00|2  00|1  85|l  60 


1  85 


ti-5 

1  60 
1  60 


97 


971/2 
97% 
97% 


97% 
97% 
97% 
97% 
97% 
97% 
97% 
% 
97% 


60 
60 
60 
60 

60  97 


92 
92 
92 
92 
92 
9  2 
97%  92 


97% 


9  2 'A 
92% 


92% 


92 


90 


90 
90 


90 
90 
90 
90 


90 
90 
90 
90 
90 
90 
90 
90 


PINE  APPLES 

Per  Doz 
.lolin.son's  Columbia 

2'R  .sliced,  2  doz.  in  case... 2  30 
2's  grated,  2  doz.  in  case.. 2  39 
1's  sliced,  4  doz.  in  case..l  15 
I  s  Riated,  4  doz.  in  case..l  15 
Gal.  coreless,  4i^  It)  to  tin, 

V2  doz.  in  case,  per  fb  .  .  16 
Gal.,  grated.  Tit)  .to  tins, 

%  doz.  in  case  ,per  rb  .  .  16 
•''s  .sliced,  Baltimore,  2  doz 

case   2  25 

''•i     cocktail,  Baltimore 

ovals,  4  doz.  case  1  25 

Hawaiian. 
Extra    sliced,    2    doz,    2%....  2.50 

"  "        4  doz.  Is  none 

erraCed,    2    doz,    2s....  2.25 

4  doz,  Is   1.40 

Per  doz 

Standard,   sliced.   2%s,   2  doz  2.00 
"  "    2s,  4  doz.  . .  .none 

"  "    Is,  4  doz.  . . .  1.36 

Chunks,    2s   2.2B 

Whole,  2%s,  2  doz   2.00 

Grated,  2b,  2  doa  l.TI 


Is.  4  doz  ;  .  .  .  1.25 

gals,    1/2   doz   ').25 

Singapore. 

2  lb  sliced..  1.7522-oz.,  doz.. 48. 00 
l-m  sliced.  952%  whole..  2.25 
Mince  Meat. 
Merrell-Soule  Co.'s  None  Such 
Condensed  Mince  Meat,  cases  (6 
doz.  each),  per  case.  $6.25. 

Department  7. 

This  Dept.  is  corrected  by 
SiiHsnnan,   VVormser   &   Co.,  ell- 
man,  Veck  &  Co. 
CANNED  VEGETABLES 

Asparagrus. 

Mammoth    5.50 

Large  White    5.00 

Medium    White    4.75 

White  Tips    4.50 

Beans 

Strlngless  Extras   

Blue  Lake,  none   

Blue  Lake,  gal.,  none  

String,   2   IT),  Standard   1.26 


11 

String,  gal.,  Standard   4. so 

Lima,  soaked    1.00 

Uuketl  BeuuM 

Fancy  Kastern  i 

1-  lb   Tall   tins   5(J 

2-  rb   Tall  Tins    80 

21/2-lb  Tall  tins   1  00 

3-  lb  Tall  tins    1  10 

Corn 

>s  Maine,  per  doz  $1.35 

Gallon,  cut,  Maine,  per  doz.. none 
•  Ijilion.  coll,  Maine,  per  doz..  6.BI1 

Iowa,    per    doz   91) 

5    case    lots,    Iowa  8  5 

Succotash. 

Standard  Maine    135 

Voas 

Petit  Pols    2.00 

2s  Extra  Fine  Sifted   1.75 

Standards    1-35 

2s,  Soaks   90 

Toiiiat«>e» 

3s.  Solid  Pack    1-40 

3s   with   peppers    1.45 

2%s,  Solid  Pack    1.25 

2y2's,     Solid     Pack  w'Tli 

peppers    1-35 

2%s.    Standard    115 

Gallon.  Standard   3  2'.i 

Gallon.  Solid  Pack    4.00 

Gallon    Puree    3.25 

Miscellaneoaa 

Artichoke   2%s  * 

Carrots.  2s   1 

Cabbage.   2s    1.1 

Turnips  ,g-al   4.00 

Spinach.  2s    1-35 

Spinach,  gal   *  00 

Beets.  2s   

Hominy,  Great  Western,  3s...  1.15 
Pumpkin  and  Squash,  gal....  2.50 

Department  8. 
PROVISIONS. 

HAMS. 

Eastern   Standard,   17-18...  .17 

15-lG  17 

12-14  17  Vi 

Picnic   Hams   10% 

Bollea  Hamn 

Skin  ou   24% 

Skin  on   25% 

BrenkfnNi  Baoon 

Eastern    Standard,    6-8  22 

8-10..  .20 

10-12  19 

English  Cured  Bacon 

Eastern   Cure,    8-10  18 

Eastern  Cure,   8-10  18% 


\-> 

Dry  Salt  Bacon 

Clear  Medium  Bacon  15 '4 

Clear    Light    Medium  15 '4 

Light    Belly   16% 

Extra    Light    Belly  17',^ 

Bacon    Backs   15 '5 

Bacon  Bellies   

Dry  SaU  MoalN 

Sides    !■) 

Bellies   I4-'ki 

Backs   13 

Fat   Backs   Nuno 

Itarreleil  Pork 

Bbls.  i/a-bbls 

.-j|i:ii'e     Itibs  $ 

Family     Po)'k                  21.50  11.25 

Clear  Pork                       24.00  12.50 

Big    Pofk                         20.50  13.75 

Itarrclcil  Beef 

Mess  Beef  10.00  5.50 

7'aniilv  Bcz'               if.fiO  'i.75 

ICx-.  Family  Beef.  .   11.00  Hdi) 

Rpi^f  Tnngrues....  23.00  liMlO 

I'lK."*  I'ccl 

Tierces,    about    300    lb   .<;  1  .s  ijii 

Barrels,    about    200  lbs.... 

%    bbls,    about    SO    ms   50 

Kegs,  about  25  tbs   'J  50 

Kits,  a  boul    15  Iba   I 

Pure  Leaf  Lard 

Tierces,  about  350  lbs  net.... 12 

%   bbls,  about  100   lbs  12  H 

SO-rt)  Wood  Tub,  SO-rbs,  net.l2'i 
co-lb  Wood  Tub,   60   rt)S.  net.l2'^ 

20- tb    Wood    Tubs  12% 

5  0-nj  Cans,  one  to  a  case.  .  .  .  1 3 '5 

20-Ib   Cans.  4  to  case  12^S 

10- lb  Cans,  6  to  a  case  12^J 

5 -lb    Cans,    6   to  a  case  

3-rt)  Cans.  20  to  a  case  13 

Golden  Gate  Lard. 

Tierces,    about    370    lb    net.. 12 
%   bbls,  about  150  tb  net.... 12^4 

50-rb   cans,   2  to  case  12 '4 

20-Ib   cans,  4  to  case  12Ve 

10-IbIbtb   cans,   6  to  case.... 12% 

5-Ib   cans,   12  to  case  12% 

3 -lb    cans,    20   to   case  13 

20-Ib    wood    bkts   12% 

60-lb    tubs   12y8 

SO-tb    tubs   12% 

Compound  Lard 

Tierces,  about  360  lbs,  net....OU% 

50- lb  Cans,  1  to  a  caes  10 

10- lb  Cans,  6  to  a  case  lOV; 

5-It)  Cans,  12  to  a  case  10% 

3-tt)  Cans,  20  to  a  case...  10% 


The  retail  grocers'  advocate 
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IS 

"Arrow"  Compound. 

Tierces,  about  370   Itj   net   9% 

BO-lb   tins,    2   to   case  10^ 

bbls,  about  150  lb  net.... 10^ 

50-Ib   tins,   1   to   case  10^4 

20-n)    tins,   4   to  case  lOH 

10-tb    tins,   6   to   case  10% 

5-lt)   tins,   12   to   case  11 

3-tb   tins,    20   to  case  11 

20-n)   wood  bkts,   20  rt)  net.  .10% 
60-rb    wood   blits,    60    tb  netlO% 
SO-Ib  wood  fe^--        B>  net.. 10% 
snerene. 

50- rb    Cans    -wvmc 

Beechnut  Packing  Co. 

Beechnut   Sliced  Bacon   and  Beef 
in  Glass. 


N 

1  doz  No.  1  Jars  $3.26 

Erie  Brand  Chipped   Beef  in 
Glass,  1  doz  No.  1  Jars....  2.60 
5  case  lots,  less  5  per  cent 

Departineut  10. 
FISH  AND  CHEESE. 

This  Dept.  Is  corrected  by 

Wieliind   Bros. ;   Roethlisbertrer  S: 
GrassofT. 

Russian  Caviar. 

Per  doz 

1-tb  cans,  2  doz  in  case.  .  .  .  J  1S.50 
%-tb  cans,  2  doz  in  case.  ..  .  10.00 
Vi-lb  cans,  5  doz  in  case..  5.20 
Vs-Va  cans,  6  doz  in  case..  2.70 
White    Label    Brand  none 

Foreign  and  Domestic. 

new 

New  York  State  Factors 

Cheddars   June   make....  18 

Twins,  June  make    IS 

October  make,  Cheddadr's.  .  19% 

October  make.  Twins    19% 

Cal.  State  factory  flats.  . .  .  15  -16 
Cal.  State  fctry.  Young  Am..l7-lS 

Jack  or  Monterey   16-17 

Brick    Cream   lS-19 

Limburger,    Eastern,    tb  17-18 

Swis.',  imported.  lb   30 

Domestic  Twins,  new  22%-23 

Roquefort,    lb   42 

Gouda,  per  It)   27 

Sap  Sago    22% 


Department  9. 

This  Dept.  Is  corrected  by 


CANNED  MEATS. 
Cndahr  &  Co. 


ALT.  PRICES  ARE  PER  DOZEN 


Corned  Beef   

Roast  Beef   

Roast  Mutton   

Brisket  Beef   

Boiled  Beef   

Chipped  Beef  (in  tins)   

Sliced  Beef   (in  glass)   

Sliced  Beef  (in  tins)  

Sliced  Beef   (in  glass)   

Chip  Beef  (in  Tins)  

Brawn   

Pigs'  Feet   

Corned  Pork   

T.unch  Tongue   

Sheep  Tongue   

Lambs'  Tongue   

Luncheon  Tongue   

Sliced  Bacon  (in  tins)   

Sliced  Bacon  (in  glass)   

Deviled  Ham  (Geinuine)   

Potted  Ham  (Genuine)   

Potted   Tongue  (Genuine)  

Potted  Meat  (Ham  Flavor)... 
Deviled  Meat  (Ham  Flavor)... 
Potted  Meat  (Tongue  Flavor). 

Boneless  Chicken   

Veal   Loaf   •  • 

Sandwich  Loaf   

Picnic  Loaf   

Chili  Con  Carne   

Beafsteak  and  Onions   

Hamburger  Steak   

Frankfurter  Bratwurst   

Minced  Collops   

Tripe   

Sweetbreads   

Vienna  Sausage   

Pork  Sausage   

Oxford  Sausage   

Bologna  Sausage   

Sausage  and  Kraut   

Stewed  Kidneys   

Corned-Beef  Hash   

Lunch  Sausage   

German  Lunch  Sausage  

Ox  Marrow   


Ox  Tongue  (whole) 
Chorlzos   


m 

cii 

c  — 
H  g 


O 

1  25 
1  25 
1  55 


m  c 


1  65 
1  45 
1  45  I 


Z  

2  25 
2  25 
2  60 
2  75 
2  25 


(D 

rH 

01 

m' 

C 

C 

CD 

d 

do 

7 

50 

7 

50 

2  25 
2  60 
2  25 


85  I 
85 
85  I 
40  I 
40  I 
40  I 
....I 
I 


No.  % 

95 


1  55 
1  50 
1  50 

1  50 
75 
75 
75 

2  60 

95 
95 
95 
80 
90 
90 


7  50 
20  00 


22  00 


90 
85 
1  00 


2  50 

1  35 

2  35 
2  10 
1  10 


1  55 


No.1%1  No.  2 
6  25  I  7  50 
I  I 
I  I  


No.  3 
Tins 
1  or  2 
|Dz.  in 
Case 
1  80 
1  80 
1  80 


2  20 
1  65 


2  35 


2  90 
No.2%1  No.  3 
9  25  111  25 


No.1% 
5  50 


No.  8 
20  50 


c  .5 


Pineapples,  Kastrn,  G  In  cs,  cs.  3  50 
Pineapples.  Easln,  6  in  cs.  sml  2  55 
Holalnd,  Edam. med  plain,  dz  9  50 
I  Holland.    Edam,    medium  In 

bladders,  i)er  doz  9.50  10  00 

P'ftr'd  Edam,  small   34-35  pds 

per  case  of  12    9.00 

iP'ffr'd    Edam,    med ....  38-40  f  9.75 
Do    Edam,    large.  ..  .44-45  10.50 
I  I'^uney 
iCamembert,  Brie,  Roquefort 
j    and  Gorgonzola,  jars... none 
Parmesan  C  &  B,  sml  bot 

I    doz    3  00 

Parmesan  C  <S  B,  Ige  bot, 
doz    5  00 

Small  1  rt).  i^-Vti  S-Ib 

Deviled  Cheese 

$1.00.  $2.25,  $4.00,  $5.00.  $9.00 
\fter  Dinner  Cheese: 

$1.00,  $2.40,  $4.00,  $4.50,  $7.50 
Roquefort  Cheese: 

$1.00  ,$2.40,  $4.00  ,$4.50,  $7.50 
UacLaren  Imperial  Cbeese  Co.,litd 
Imperial  Cheese — • 
Club  size,  2  doz  jars,  doz.  . 
-Vo.  1,  size,  1  doz  jars,  doz 
.Vo.  2  size,  %  doz  jars, 
.N'o.  3  size,  %  doz  jars, 
Individuals,  5  doz  jars, 
Roquefort   Cheese — 
Small  size,  2  doz  jars,  doz 
Large  size,  1  doz  jars 
Individuals,  5  doz  jars,  doz 
SALT  FISH 
Itacific  Codflsb 

Bundles,,  per  lb   4% 

Case,  selected,  per  lb   5Vs 

Boneless,  SO-lb  boxes,  lb....  6 
Boneless,  40-Ib  boxes,  lb....  5Vi 

Boneless  Stripes,  per  lb   H 

Boneless  Blocks,  per  lb   7 

Boneless  Tablets,  per  tb  .     ...  8% 

Boneless  Middles,  per  tb   7% 

Boneless  Middles,  extra. per  lb.  10% 

Gastern  Codflsb 
jen     Georges,    8    tish    to  cs$11.00 
Jen.  Georges.  12  fish  to  cs.  .  10.00 

3eo.  Cur.  Cod,  case   9.50 

Geo.  Cur.  Cod  ,40  fish  to  cs  8.00 


2  50 
2  55 


doz. 
doz. 
doz. 


doz.  . 


$1.25 

2.80 
5.25 
10.60 
.85 

1.75 
3.25 
.85 


Itt 

Shore  Bluulcrs,  45-50  Mali.. none 
Extra  No.  1,  120-130  Huh ....  none 

Extra  No.   1.  50-55  flsh  none 

No.  1.  140-150  fish  none 

No.    1,   60-65   nsh  none 

No.    2,    130-140   nsh  28.50 

.No.  2.  55-60  flsh  11.00 

No.    2.    140-160   fl.sh  none 

No.  2.  60-65  flsh  none 

No.    2,    160-lSO   flsh  none 

No.    2,   70-80   flsh  none 

No.  2,  lSO-200  flsh  none 

No.    2.   SO-90   flsh  none 

In  Kita 

Bxtra  Hess,  7  to  8  flsh  each.. $3.00 
No.  1,  kits,  8-9  nsh  or  15- 

17  flsh    1.40 

No.  2.  kits,  8-9  or  20-22 

fish    l.SO 

Sflliuon 

King,    bbls  none 

Oregon  Silversides.  bbls.  13  00 

Alaska  Red,  bbls  13  00 

Alaska    Red,    »^-bbls,  lOi) 

'     lbs    7  25 

Alaska  Red,  kits   1.00 

jBellles.  bbls-.  15.00-18.00 

Tongues  and  Sounds,  kits 

10-tb    1  40 

Tongues    and  Sounds, 

•/a -bbls.    so- lb  II  bt 

Ne^  IlerrinK,  Pack  1906 
Holland. 

Ex  Slctd  Mixed,  bbls  20.0C 

 %  bbls   10.50 

■•        "        "     Keg    1.20 

Cheaper  grade,  mixed.  bbl..l6.00 
•'  %  bbl  .  .  8.60 
Keg  90 
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11 '/4 
11% 


1.00 


Jen.  Geo.   Middles,   60  flsh 
Gen.  Geo.  Tablets, .36  fish 
3!en.  Geo.  Blocks,  40  fisli 
Slirrdded  Codnnb 
Beardsley's   shredded,  2 

doz.    in  case  

JN'or«ej;lau  Mackerel 

Bloater,   120-130  flsh  55.0' 

Bloater.  1/2  bbl..  60-65  flsh  ... 28. 5' 

s'o.  1,  150-160  flsh  45.01 

No.  1.  75-SO  fish  23.51 

!o.  2,  220-240  fish   37  01 

No.  2.  110-120  fish  19. 5( 

.No.  3.  300-350  flsh  28.01 

No.  3,  150-175  fish  15. 0( 

.Vo.   4.   400-4  10  fish,   bbl  25. 0( 

No.    4.    200-220   fish  13. 5( 

Irisli  Mnelterel 

.N'o.    1,    200-220   fish  non< 

No.  1,  80-90  fish  nonf 

No.  2,  325-350  flsh  nont 

No.  2,  130-140  flsh  nonf 

No.    2.    475-500   fish  none 

No.    2,    180-190   fish  nonf 

No.   1,    10-lb   kits.  15-16  

No.    2,    20-22    flsh   1  3f 

American  Bloatcrn 
Shore  Bloaters.  115-120  flsh.. non- 


Ex  Selected.   Milchner,  bbl  .  22. 01 

"    %  bbl  11.60 

•'    Keg    1.35 

Cheaper,  Milchner,  bbl  18.00 

%  bbl    9.50 

Kegs    l  ot 

Labrador,  round,  160  flsh.  .  5. SO 
Labrador  Spilt,  per  %  bbl  6.50 
''•■Uflc.    U-bbI    t%t 

Smoked  Fiab 

'ieptune.    Brand,    lOOs  12.85 

Veptune,    Brand   SOs   1.60 

>alnty    Brand.    SOs   2.25 

Bloaters,  Grim.,  100  box....  $3. 00 
^loaters.    Grim..    50    in    box.  1.7S 

Sloatcrs.  Cromarty    S.OO 

farmouth,  100  in  box.... 

'-lalibut.  chunks   15 

Herring,  boxes.   Eastern  26 

Herring,  boxes.  Washington  .20 
lerrings.    Neptune,  boneless. 

boxes  of  10s.  net   1.S5 

.VIoir's  Selected   Red  Her- 
rings, lOO's   1.90 

Moir's  Selected   Red  Her- 
rings. 50's    1.25 

Salmon  ,per  Tb  10  20 

Benrdsley'N. 
Herring,  boneless,  tins.  doz.  .  1.50 
Herring,   boneless,  small,  doz  1.00 
Herring,     boneless.  vacuum 

tumblers.  2  doz  In  case....  1.95 
Finnan  Haddles,  30- lb  boxea. 
per   lb   ISH 


Potted  FUh. 

Per  doi 

Potted  Crab   $1.85 

Kipper  Paste    1.00 

Anchovy  Bloater  Paste   2. JO 

Ditto,  fancy  pots    4.75 

Yarmouth  Bloater  Paste  .75 


WIELAND  BROS. 


»09-311  D.4VI.S  STRKF.T. 


SAN  IRANCISCO 


No.  6 
10  00 


Importers  and  Commission 
Merchants 

$$PECI.4LTIES — Imported   and   domestic   Swiss   Cheese.  Limburger. 

Brick  Cbeese,  Edam.  Roquefort,  etc.;  Mackerel.  Codflsh.  Holland 

Herrings.  Olive  Oil.  Spanish  and  California  Olives,  all  kinds  of 

Sausages  and  other  delicacies. 
SOLE  AGENTS  for  Sierra  Cheese,  German   Breakfast  Ck-iwe.  Brt« 

Camenbert,  Schloss.  Kronen  and  Neufchatel  Cheesa 
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Ditto,  fancy  pots  4.75 

Kippered  Herrings    1.90 

Ivippered  Herring's,  Meirs.1.90 

Department  11. 

CANNED  FISH. 

This  Dept.  is  corrected  by 
Sussnian,  Worniser  &  Co. ;  Tillinaun 
&  Bendel. 

Doz. 

Anchovies,   in  oil,   2  doz 

Vs  pts.,  in  glass,  doz   5.00 

Anchovies,  2  doz,  V4  Pts,  dz.  3.00 
Bloaters,   Yarmouth   C.  & 

B.   doz  4.50 

Codfish    Balls,    2-It)  tins 

per.  doz  2.25 

Eels,    Hamburg,    in  jelly, 

l-rb    tins    2.35 

Eels,  smoked,  l-tb,  per  dz.  .  2.85 
Finnan  Haddies,  2-lb  ovl.  2.25 
Finnan    Haddies,  1-th. 

round,   per  doz   1.80 

Sardelles.  imp.,y2-rb  tins....  2.60 
Sardelles,  imp.  in  glass.  3.00 
Sardelles,  dom.  1-11>,  glss  2  25 
Sardelles,  Ankers.  %  keg  3.00 

Sprats   7.50  8.00 

Mackerel 
1-lb  tins,  50  in  a  case 
2-lb  tins  ,2  doz.  in  a  case 

Gold  Label  ,1-tb   tins   1.50 

P.  .iv.  W.,  2-lb  soused....  2.75 

P.  &  W.,  2-  Ibmustard  2.75 

P.  &  W.,  2-tb  tomato   2.75 

Underwood,  2-rb  soused..  2.S5 
Underwood,  2-tb  tomato.  2.85 
Underwood,  2-rb  mustard.  2.85 
Los  Angeles,  2-lb  soused.  2.55 
Lios  Angeles  ,2- lb  tomato.  2.55 
Los  Angeles,  2-rb  mustrd.2.55 
Mt.  Desert,  2-lb  soused..  2.25 
Mt.  Desert,  2-lb  tomato ...  2.25 
Mt.  Desert,  l-lb  soused..  1.35 
Blueback,  l-rb.  fresh....  1.10 

4  doz.,  Is.  flat,  oval   1.80 

4  doz.,  flat,  square   1.40 

Crescent  Mackerel 

Soused.    IS-oz   tins,   doz  $1.80 

Tomato,    18-oz    tins,    doz....  1.80 
Mustard.    Is-oz    tins,    doz....  1.80 
i^lackerel  in  Oil. 

Bezler's    3.00  4.00 

Lemarchand    5.00  7.00 

Salmon 

Alaska  Red,  l-lb   tins,  doz.. .$1.20 

Alaska   lied,   2-lb   none 

Alaska  Ping,  I-Hd  tins   90 

Alaska  Flats,  1  lb  none 

Oregon  Red,  1  lb  none 

Ore.£;on  Red    2   lb  none 

Oregon  I'ink,  1  lb  none 

Oregon  Pink,  2  lb  none 

rk-<,«-r.n  v\ot»,  1  lb  none 

Columbia  Riv,  lib  tls.  ..none 
Columbia  Riv,  lib  flats.. none 
Sardine*. 

Per  case 

French.  %s,  18  m.m   9.50 

ViS,    22    m.m   12.50 

Portuguese,   '4s,  IS  m.m....  8.50 

14s,    22    m.m   9.50 

i/oS,    30    mm   16.00 

Norwegian,  Ms.  IS  m.m....  9.00 
Sprats. 

French,    Ms,   IS   m.m   8.50 

22  m.m   9.50 

American  Sardines 

(Ms  pkd  100  to  cs,  %s  50  to  cs.) 

M  in  oil.  without  key  3.80 

Ms  in  oil  with  key   4.00 

Ms  in  oil,  per  doz  50 

Ms  in  mustard,  per  doz  60 

Ms  in  mustard,  case  3.75 

%s  in  mustard,  per  doz  95 

in   mustard,   case  3.25 

SHKLL,  FISH. 
Abalones 

4  doz  in  cs  ,with  shells,  cs  6.00 
(MnniH  and  Clam  Juice 

doz 

Doxsee  Clams,  l-rb  tins ....  $1.85 
Doxsee  Clams  ,2-tb  tins.  2.75 
Doxsee  Clam  Juice  ,1-lb..  .90 
Doxsee  Clam  Jutoe  ,2-Ib..  1.10 
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B&M  Luncn  Clams,  Hat  1.37  V2 

Underwood  Clams,  l-Ih   1.05 

Underwood  Clams,  2-tb   1.65 

P.  &  W.  Clams,  l-n>  tins   1.35 

P.  &  W.  Clams.  2-lt)  tins   1.65 

Oxford  Clams,  l-tb  tins  95 

Oxford    Clams.    2-rb    tins....  1.50 

P.  &  W.  Clam  Chowder   2.25 

Burnham's  Clam  Bullion,  qts.  ... 
Burnham's  Clam  Bullion, pts.  4.50 
Burnham's  Cl'm  Bullion, '72  pts  2.40 

Crabs. 

'/!;S  flat,  4  doz,  per  doz   2.26 

Minced,   Vas  flat,  4  doz....  1.25 

Picnic,  Is,  4  doz   1.15 

23,  2  doz   1.75 

l.obNterN 

Doz 

Picnic  talis.  4  doz,  per  doz.  .  ,1.00 
Picnic  flats,  4  doz,  per  doz.  .  2. SO 
Vi-rb.  flats.  4  doz.  per  doz..  2.60 
■4-rb  flats,  4  doz,  per  doz....  1.40 

Oystern 

('.\ster3.   Selects,   12   oz  $3.2n 

Oysters,   Selects,    6   oz   1.75 

Oysters,   Standard.   10  oz....  2.35 

Oysters.  Standard.  5  oz   1.35 

Oysters,   Standard.   8  oz   2.10 

Oyster,   Ptand.ard.   4  oz   1.15 

Slirinipn. 

Shrimps,    pickled,    l-rb  $1.35 

Dunbar's  Picnics,  l-lb,  doz.  .  l.Si 
Pride  of  the  Gulf.  l-Tb,  doz..  1.30 

Dunbar's   IVo-Ib,   doz   2.35 

Pride  of  the  Gulf.  IVa-tb,  dz  2.30 
Pici?led  Shrimp,  l-tb,  doz....  1.35 


This  Dept.   Is  corrected  by 
A.  Sehillingr  &  Co.;  Tillmanu  &  Ben- 
del. 

In  Original  PackatieN. 

Pepper,   Black  14  18 

Pepper,  White  25  30 

Ginger   13  19 

Ginger,  Gen  Jam  15  21 

Cinnamon,    Ceylon   22  25 

Cassia  .  .  IG  24 

Cassia   16  64 

Cloves   20  36 

Allspice   10  17 

Nutmegs   30  65 

Mace   80  90 

Laurel  Leaves,  in  bales  07 

Lalrel  Loaves,  in  small  lots,  10 

Paprika. 

1  oz,    doz..   1.00|16  oz.   doz..  7.75 

2  oz.  doz..  1.50UV2-rb  tins. 
4  oz.  doz.  .  2.75|5-rb  tins.  .  .  . 
8    oz,    doz..   4.50|3ulk,    rt) .  .  .  . 

MUSTARD. 

Colman's,   14  s,  per  lb  52 

Colman's,  14s  ,per  lb  48 

Colman's  Is.  per  tt>  48 

Colman's  5s.  per  rij  43 

Durkees  Vss,  per  doz  65 

Diirkees    */,  s.   per  doz   1.30 

Schilling's    Best,    small  80 

Schilling's  Best,   medium....  1.35 
Prepared. 

Tjoult    Freres.    per    doz   2.25 

Imitation  Freres,  per  doz,  .  .70 
Dusseldorfer,  1  doz  pts,  case  1.60 

Eddy  s  Salad,  small  90 

Eddy's    salad    .medium   1.35 

Eddy's  large    2.00 

Webbs,  2  doz.  cs  135 

Heinz.    2  doz.   cs   1.25 

FLAVORINO  EXTRACTS. 
SehilliuK's  Best. 

Triple  Strength,  Pure  and  Un- 

colored.  Sprinkling  Tops. 
Full  Measure.    Never  sold  In  bulk 
Lemon  Vanilla 
and  and 
Others  Rose 

1  oz  1.30  1.8018    oz.  .  7.25  11.00 

2  oz  2.00  3.00  16  OZ..14.00  21  50 

4   oz         3.75  5.75  ?2  OZ..27.00  42  00 

6  OE.  .  .  .6.60  S.60I 
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Uepartnieut  12. 
SPICES  AND  FLAVOUING  EXTKACTS. 

Scliilliut^'M    Best    Spices  —  Nature's  Best. 

Square  Tins.     Never  Sold  in  Bulk. 
.Small    medium,  large  size  have  sifting  tops  except  Mus  ard 

Small      Medium  Large  Ex.Lariie  Hotel 

size        size         size  size  size 

per  doz.      pr  doz    per  doz  pr  doz    pr  tin 

Pepper   75             1.20       2.20  3.75  .78 

Mustard                                          .80              1.35          2.40  4.00  .85 

Ginger   75             1.25        2.25  3.90  .81 

Allspice   75             1.10        2.00  3.50  .73 

Cinnamon                                     1.35               2.30          4.35  7.75  2.UU 

Cloves                                            1.10             1.90        3.50  6.50  1.35 

Nutmegs                                 1.60             2.75        5.25  10. OO  z.uu 

Mace                                       1.75             3.00        5.75  11.50  2.15 

Cayenne   90             1.50        2.75  5.00  .!I3 

White  Pepper                               1.10             2.00        3.75  6.75  1.50 

Sage   75               1.25         2.25  3.90  .SJ 

Thyme                                    .85             1.40        2.00  4.75  .S7 

Marjoram   95             1.75        3.25  5.75  1.26 

Savory  85             1.40        2.60  4.75  .87. 

Cases  Cuntain.  .  U  doz.            4  dOK.     '2  dox.  2  du».     i  dov..' 

Gross  Weight  21   Ihs.          24  lbs.  23  lbs.  38  lbs.    54  lb.s. 

{'ulcer's  Golden   Gate  Grouud  Spices. 

High  Grade — High  Price. 

Vs-lt)     M-Ib      i/z-m     1-Ib  21/2-11)  5-n> 

per  dz    per  dz    per  dz    per  dz  per  dz    per  dz 

Nel  Weight          4  doz      4  doz    2  doz      2  doz  2  doz      1  doz 

to  cs      to  cs    to  cs      to  cs  to  cs      to  cs 

Pepper   75        1.15        2.15        3.65  .29  .28 

Mustard   75        1.15        2.15        3. 05  .29  .28 

Ginger   75        1.15        2.15        3.65  .29  .28 

Allspice   70        1.10        2.05        3.50  .28  .27 

Cinnamon                           1.30        2.25        4.25        8.15  .65  .64 

Cloves    ..:  90        1.50        2.75        4.95  .40  .39 

Cayenne   90        1.50        2.75        4.95  .40  .39 

White  Pepper   95        1.55        2.85        5.10  .41  .40 

Nutmegs                               1.60        2.65        5.15        9.75  .71  .70 

Mace                                     1.75        2.90        5.40      10.25  .75  .74 

Sage   65        1.05        1.95        3.35  .21  .20 

Thyme   70        1.25        2.35        4.35  .32  .31 

Marjoram   85        1.40        2.00        4. SO  .38  .36 

Savory   70        1.25        2.35        4.35  .32  .31 


Folger's   Golden  Gate. 

High  Grade — High  Price 
Vanilla 


and 
Rose 

oz   1.60]  1 

oz   2.50|  2 

oz   4.75|  4 

oz   6.751  6 

oz   9.00|16 

oz  16.50|32 

oz   32.001  S 


Lemon 

and 
Others 
..  1.25 
..  1.S5 

oz   3.45 

oz   4.75 

oz  12.00 

oz  23.00 

oz  6.50 


oz.  . 


Department  13. 
It  A  KINO  I'OWIHiK,  K'lV. 

Thi.s    Dept.    is  corrected  by 
iloiipcr   &   .lenninK.s;  Tilliicinn 
Bendel. 


ICo.vmI 

1  cs 

5  cs 

lOc-s 

'4   lbs  .cans 

.$1.3S  $ 

1.36 

$  1.34 

6  oz.  cans  .  . 

1.92 

1.89 

1.S7 

V2    lb.  cans 

2.57 

2.52 

2.50 

12  oz  cans. 

3.82 

3.75 

3.72 

1  lb  cans . . 

4.95 

4.85 

4.80 

2%  lbs  cans 

.11.65 

11.40 

11.28 

3  lb  cans . . 

13.60 

13.34 

13.20 

5  lb  cans. . 

22.35 

21.90 

21.68 

An  extra 

discount 

of  1 

%  if 

packed  in  barrels. 

oz., 
oz.. 


4  oz, 
6  oz, 

5  oz, 
12  oz, 
16  oz, 


Tropli.y 

doz..  1.10121/4   Ih,  doz.  9.00 

doz..  2.0016  tbs.,  doz.. 18. 00 
,  doz.  3.50|l0   lbs,  doz. 31. 50 

Sun  Baking;  Powder 
,   doz.$3.90|4    oz,    doz..  1.20 

doz.  .  2.20| 

Schilling's  Best. 

Never  sold  in  bulk. 


CRESCENT. 

I'.'l  (I.IZ 

'A-rb  tins..  .65|3-rb  tins...  5.50 
1/2-rb  tins..  1.-25I5-Ib  tins...  9  00 
1-Ib    tins...  2.001 

Riiinford    n:ikinK  Powdei'. 


ONE  POUND 


i^-th  can,  2  doz  in  lio.x.  (h)Z..i;l 
l-rb  can,  1  doz  in  bo.x.  dnz.  _', 
3-lt)  can,  '/a  doz  in  box.  doz  7 
5-rb  can,  1/2  doz  in  box.  dnz.K' 
Less  5  per  cent  in  5  case  loi 
One  case  1/2  s  or  less  with 
case  lots 


10  oz., 
15  oz., 
25  oz.. 


dz. 
dz. 
dz. 


K.  C. 

.90|50  oz.,  dz. 
1.351/^"  oz.,  dz. 
2.15| 


Piire  '^ream  Tartar. 


gr.  . 
gr.  . 
gr.  . 

gr. 

gr. 


,  .16.601 
.  .22.60 
.  .28.00 
.  .41.00 
.  .53.00 


%  lb.,  doz. 

5  lbs,  doz. 
4   lbs,  doz. 

6  lbs,  doz. 
10  rbs,  doz. 


4  oz, 
6  oz, 


Folger's  Golden  Gate. 

Guaranteed  Pure, 
gr  16. 00121/2  pat,  dz. 


gr.  . 
8  oz,  gr.  . 
12  oz,  gr. 
16  OS.  irr. 


.22.50 
.28.00 
.41.00 
.53.00 


3  pat,  dz. 

4  pat,  dz.  . 
6  pat,  dz.. 
10  pat,  di. 


,10.50 
,12.00 
,16.00 
,20.00 
39.00 


10.00 
12.50 
16.00 
20.00 
89.0* 


100-rb  bbly  .27|G-Ib  tins.dz  2.65 
60,  25-Ib  bx  .28|l-lb  tins,  dz  5,50 
5-lb  tins.Ib.  .40| 


SOUA. 

<.;hurches  ,A.  &  H.,  30  or 

60    I's   !».'.  i/j 

Same,  60  1/2 s   (>;,'/■. 

Dwight's  Cow  Brand,  00 

Is   05  Vi 

Same,  60   1/2  s  05  1'. 

(12-oz.  pkg.   i/sC  more;  S-oz. 

package   ViC  more;  5  cs  lots, 

14c  leas.) 
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Department  14. 
VAUIJNACEOUS  GOUIIS. 

This  Dep...   Is  corrected  by 
Hooper  &  Jennings;  VVm.  Cluff  Co. 
iUlscelluueous  Flours 

California  Family    5.00 

Cal.  Baker's  Extra   5.00 

Rye   Flour    5.25 

Rye  Meal    5.00 

Graham    5.00 

Whole  Wheat   6.10 

Colonial    5  23 

Sperry's    5.60 

Gluten    5.60 

Quaker  Oats  Co. 

Quaker  Oats,  36  2s  $3.85 

"        "        family    size, 2  0s  5.15 

Scotch  Oats.  36  2s   3.85 

Banner  Oats,  30  5s   4.75 

"        "        family  size,  20s  5.15 

Saxon  Oats,  20  5s   4.75 

"        "       family  size.  20s  5.15 

Zest,  20s    4.10 

Zest,  36s    2.75 

Apetizo,    24s   3.00 

Quaker  Wheat  Berries,  36  2s.  3.00 
Quaker  Puffed  Rice,  36  2s.  .  3.00 
Quaker  Yellow  or  White  Corn 

Meal,  36  3s   4.10 

EGG-O-SEE  CEREAL  CO. 
Egg-O-See,  36  Is,  per  case.  .  2.85 
E-C  Corn  Flakes,  36  Is,  case  2.85 

5  case  lots  either   2.76 

UKL   AlOM'E  MILLING  CO. 
Del  Monte  Rolled  Oats,  wood,  7.25 
Del  Monte  Rolled  Oats,,  sacks, 

2  90-n)    6.75 

Alta  Mills  Rolled  Oats,  wood.  6.75 
Alta  Mills  Rolled  Oats,  sacks, 

2  90-Ib    6.25 

Del  Monte  Rolled  Wheat, wood  4.30 
Del    Monte   Rolled  Wheat,  2 

15-n>  sacks    3.80 

Case  Goods. 

Per  case 
Self-raising  Buckwheat  Flour 

20  cartons,  SVi   lbs  ?4.00 

24  cartons,  3  lbs   4.00 

40  cartons,  1%  lbs   4.00 

Cal.  Flapjack  Flour,  36  2s.  .  4.00 
Semola   or   Nutty   Grains,  20 

cartons,  4  lbs   3.60 

Cal.  Cream  Flake  Oats,  36  2s  3.60 

Primrose  Wheat,   36  2%s   3.85 

Farina,  24  cart«ns.  1-Ib  ....  1.80 
American  Milling;  Co.'s  Cereals. 

Per  Bbl. 
Colonial  Ex.     Cream  Rolled 

Oats,   180   lbs.,    (wood)  $7.25 
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180   tba.,   90-tb   sacks   6.75 

150  lbs.,   wood   6.00 

Pacific  Brand  Rolled  Oats, ISO 

lbs.    (wood)    6.75 

180  lbs.,  90-lb  sacks   H.2'> 

Bohemian  Rolled  Oats,  ISO 

lbs.    (wood)    6.00 

ISO  lbs.,  90-Ib  sacks   o.5(i 

Colonial  Pearl  Rolled  Wheal, 

150  lbs.   (75-Ib  sacks)   3  ^0 

Colonial  Granulatid  Hominy, 

200    lbs    (wood)   7.75 

Colonial  Steel  Cut  Oat  Meal. 

200   lbs.    (wocd)   S.25 

Brewster's  Pat.  .N.   Y.  Buck- 
wheat  Flour.200    rbs(wood)  S.25 

Colonial  Pearled  Hominy,  200 

lbs.    (wood)    7.75 

Colonial   New  Process  Buck- 
wheat   Flour,200    Ibs(wood)  S.a5 
Case  Goods. 

Colonial  Ex.     Cream  Rolled 

Oats,   36  2-lb  pkgs  $3.75 

Colonial  Self-Raising  Buck- 
wheat Flour,    24   3-lb   pkgs  3.80 

Pettijohn's   Breakfast  Gem. 

2-Ib   pkgs.    to   case   3.25 

(All  prices  net.) 

MISCELLANEOUS  PACKA<;M 


CEREALS. 

Capital   Mills   RUd  Oat9,36  2s  3.60 

36  2s    3.60 

Grape  Nuts,  1  &  2  doz,  per  dz  1.35 

doz    1.35 

Breakfast  Gem,  case  3  doz. .  .  3.25 
Wheatine,  36  2s,  per  case....  3.30 
Germea,  20  4-Ib.  pkgs,  per 

case    4.10 

Germea,  20  2-Xb.  pkgs  per 

case    3.20 

Flaked  Rice,  24  I's   3.00 

Dr.  Price's  Wheat  Flake 

Celery  Food  per  case....  2.85 
Hecker's  Farina,  24  2s,  case  2.00 
Pillsbury's  Best  Cereal  Vitos, 

36   2s   5.10 

Cream  of  Wheat.  36  2's..  5.25 

Crespo,  36  2's    2.75 

Snow  Flake,  36  2's   2.80 

Malta  Vita,  36  I's    4.00 

Our  Mother's  Mush,  36  2s....  2.80 

Twin  Bros.  Mush,  36  2s   2.80 

H.   H  Bobbins,  Cr  mry  Bkfst 

36  23    2.80 

Carnation  Wheat  Flakes 

20    5s    4.70 


STERILIZED  MEALS  IN  CARTONS  POT  CP  BY 
LOCAL  MILLS. 


ALL  NET 


Buckwheat  Flour   

Buckwheat  Flour   

Corn  Meal,  White  or  Yellow.  .  .  . 
Corn  Meal,  White  or  Yellow.  .  . 

Cracked  Wheat   

Cracked  Wheat   

Graham  Flour   

Graham  Flour   

Hominy,  Large   

Hominy,  Large   

Hominy,  Small   

Hominy.  Small   

Oat  Meal,  Granulated   

Oat  Meal,  Granulated   

Steel  Cut  Oatmeal,  A.  B.  C.  . 
Steel   Cut   Oatmeal,   A.   B.    C.  . 

Pearl  Barley,   1,   2,  3  

Pearl  Barley,  1,   2,  3  

Rice  Flour   

Rice  Flour   

Rye  Flour   

Rye  Flour   

Rye  Meal   

Rye  Meal   

Split  Peas,  Yellow  or  Green.  . 
.Split    Peas.    Yellow   or  Green.. 

Whole  Wheat  Flour  

Whole  Wheat  Flour   

Gluten  Flour   

Gluten  Flour   

p'arina   

Farina   

Lightning  Tapioca   

Cardinal   Crushed  Oats.  Premium 
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ABC  Breakfast  Wheat 

72    2  s    5.00 

ABC   Breakfast  Wheat 

36  2's    2.60 

Nutro,  9s    2. SO 

Wheaton,  9s    5.20 

Morning  Meal,  per  case   2.80 

Olympic  Wheat  Hearts,  24  5s  4.75 
Olympic  Wheat  Hearts,  48  2s  4.75 
"        Pancake  Flour,  24  4s  4.45 
Cake  Pastry,  20  5s.  4.75 
Pancake  Flours. 

Uncle  Sam.  36  2s   3.26 

Encore,    36    2s   3.75 

Grape  Nuts,  No.   22,  per  doz  1.35 

H.  O.  Cereals. 

Case 

H-O  Buckwheat,  2  doz.  i-Xb 

pkgs,  per  case   3.75 

H-O  Pan  Cake  Flour,  cse.  3.90 
H-O  Oats  ,24  2's,  per  C3.  3.15 

Korn  Kinks,   3G   2s   2.85 

Force    4.50 

Freight  paid  on  country  ship- 
ments of  H.  O.  goods  up  to  25c 
p  r  cent  on  5  case  lots. 

K ALSTON  MILLS. 

Ralston    Breakfast  Food 

3.)    2s    4.50 

Ralston  Barley  Fo'd,  36  2s  4.25 
Ralston  Health  Oats,  36  2s  4.50 
Ralston  Hominy  Grits,  36 

2s   4.25 

Ralston  Health  Crisp  36 

2s   2.75 

Ralston  Select  Bran,  24  3s  2.50 
Ralston  Pan  Cake  Flour 

36  2's    3.75 

Ralston  Whole  Wheat  Fir 

4    V4.S   5.50 

Capitol  Mills. 

Per  Bbl. 

Ex  Cream  Rid  Oats.  180  lbs.  $7.25 
Ex    Cream  R'lld  Oats,  ISO  lbs. 

(90-Ib.    sacks    6.75 

Rolled  Oats,   ISO    tbs   6.75 

Rid    Oals.  (90-rb.  sks),  ISO  lbs  6.25 

Rolled  Oats,   iso-llj.   bl)ls   6.00 

Rolled  Oats,  90-Ib.  sacks...  5.60 
Pearled  Rid  Wheat. 150  lb  ..  s  4.30 
Pearled   Rid   Wheat  (75-Ib. 

sacks),    150    lbs   3. SO 

Granulated   Hominy,   bbls....  7.75 

Pearled  Hominy,  bbls   7.25 

New       Process  EuuanneBi 

Flour,    bbls    8.26 

Steel-Cut  Oatmeal,  "A"  (line)" 

"B"(medium),  "C"  (coarse) 

bbls    8.25 

Brewster's  Pat.  New  Process 

Buckwheat  Flour,  bbls....  8.2J 
Per  Case 
Self-Raising  Bckwheat  Flour 

20-3'^-tb.  pkgs,  in  cases..  3.80 
Self-Raising  Bckwheat  Flour 

24-3  lb.  pkgs,  in  cases....  3. SO 
Farina.  24  1-tb.  pkgs  in  cases  l.fiO 
Mills  Ex.  Cream  Rid  Oats,  36 

2-Ih     pkgs    In    oases   3  60 

Pan-Cake  Flour. 36  2-Ib.  pkgs 

In  cases    3.80 

Fariuaceous  Goods  iu  Sacks 

Mauufactured  by  Local 
Mills. 

Per  100  rtjs.  in  10- lb  sacks. 
Buckwheat    Flour,    Plain ....  $4.00 
Buckwheat    Flour,    Extra....  4.30 
Bckwheat   Flour. .New   Process  4.30 
Bckwheat  Flour,  Self-Raising  5.40 

Buckwheat  Groats    9.00 

Corn    Meal,    Yellow   2.75 

Corn   Meal,   White   2. 76 

Corn  Meat.  Ex  Cream  Yellow  3.40 
Corn  Meal.  Ex  Cream   White  3.40 

Corn  Flour    2.75 

Cracked   Wheat    3.50 

Entire  Wheat   Flour   3.20 

Farina    4.20 

Flaked   Pearl   Wht.7-lb&10-tb  3.20 

Graham   Flour    3.00 

Hominy     large    3.40 

Hominy,   small    3.60 

Granulated  Hominy    3.80 

Oatmeal,   plain    4.10 

Oatmeal,  extra    4.30 

Oatmeal,    steel-cut    4.30 
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Uat  Groals    4.30 

Pearl  (;ri(s    3.S3 

Pearl  Barley.  No.  1   1.40 

I'earl  Barley,  No.   2   1.40 

I'carl   Barley.   No.   3   5.40 

.Split   I'eas.    Veil .  .0.  . .  .  w   5. Op 

Split   Peas,   Green   6.0O 

Kice    Flour   7.20 

Rolled  Oals,  7-rt)  ft  lb  It>   4.30 

Rye  Flour    3.40 

Rye   Meal    3. 20 

Wheat     Meal    3. 40 

Pearl  Barley,  .No.   1,  26  and 

50- lb.   boxes    5.40 

Slilit  Peas,  Yellow.  25  and  50- 

tb.  boxes    (.00 

.S|ilit  Peas,  Green,  26  and  50- 

Ib.     boxes    5.00 

25- !b.  xacks  deduc.  10  cents  per 
cwt.  from  jirlco  of  10». 

50-Ib.  .sucks  dediK'i  20  cents  per 
cwt.    from   price  of  lOs 

PASTES 
Imported. 

Crown  Macaroni. 25  la.  pr  pkg  .12 

•■    Spaghetti.    25  Is,  pr   pkg  .12 

Vermicelli.  25  Is.  pr  pkg  12 
Imported  Style. 

Bellac    Macaroni,  25  Is.  pr  pkK  .10 

"    Spaghetti.  25  Is.  per  pkg  .10 

Vermicelli.     25  Is.  pr  pkg  .10 

Alphabet,  25  Is.  pr  pkg.  .  .12 

Wash.  Macaroni.  25  Is.  pr  cse  1.S3 

"    Spaghetti,  25  Is.  pr  cse.  1.80 

"    Vermicelli,  25  Is,  pr  cae  1.80 

Golden  Ekk. 

Macaroni,  48    >/4s,   per  case.  .  1.80 

.\lphabets    l.go 

.Spaghetti.  48  '/4s.  per  case.  .  1.80 
Vermicelli.  48  \^s.  per  case  1.80 
.Voodles.  4S  small,  per  case.  .  l.SO 
Noodles,  24  large,  per  case.  .  l.SO 

Marvelli. 
Macaroni,  cs  4  dz.Xo.  1  car.  dz  1.20 
Spaghetti. ,cs  4  dz.N".  1  car.  dz  1.20 
Vermicelli,  cs  4  dz.  .\"n  1  car.dz  1.20 
.\lphabets.cs  4  dz.  No  I  car.  dz  1.20 
Straight  or  assom-il  on  above. 

No.         Extra,  per  box  20 

No.    1.    Extra,    per   box  3.n 

No.  1.  Extra,  23  lbs   1.00 

No.  1,  Extra.  50  tbs   2.00 

No.  1.  Extra,  100  lbs   5. no 

Royal.  2s    1.70 

Queen's  Taste.   12   3s   2.20 

Sago  and  Tnploca. 

Pearl  Sago   Ci 

Pearl    Tapioco   06 

Flake  Tapioco   06 

Minute.     36-%   2.7S 

Instantaneous.     60-ls   5.E0 

Instantaneous,    36-\    t.7E 

Department  1."). 
RICE. 

.M.  J.  Brandensteln  ft  Co. 

Japan,  Tycoon.  Fancy  Tablets. BO 
Ruliloon.  extra  fancy  6.00 

'•    M.  J.  B..DoubIe  Dia- 
mond   C.2S 

Fancy  Head.  Carolina.  .  6. .SO  7  0  " 

Louisiana,  Japan   5.50  5.75 

Louisiana    Tenerue  6.I2H 

Louisiana. Japan  Banzai   6.00 

Halwallan   6.25  S.50 

China,  No.  1,  per 

dbl  mt  6.37H  6. .10 

China.  Mxd,  dbl  ml  4  SO  4  75 

Patna  Head    7.00 

<-'aro  Head.MJB.  40  2».r  20  5». .  7.50 
Imp.  Japan  .MJB  40  2 H -lb .  .  S.i.'V 
Imp.  Japan  MJB.  1 0  5- n> .  . . .  (.76 
Japan  Table  Queen.  33  J-Ib..  6.00 
.Tapan  Table  Queen.  40  2'i-tb  s.oo 

M.  Phllllpa  •  Co. 
Hermosa.  Ex.  Fan.  y:',  &  a-tb  7.10 

Fiesta.   2H    and   5-n)   6.75 

Ex.    Fancy   Carolina   7.0ft 

Fancy  Carolina   6.00  to  6.  SO 

Hawaiian   5.40  to  S.'S 

.Satsuma  No.  I  Imp.  Japan..  6.25 

Toyokome    6.00 

Togo    S.S5 

Higo    S.BO 

Mikado    6  J5 

Texas  Japans   4.85  to  S.95 

China  No.   1   6.85  to  6. SO 

China  No   2   4.35  to  6.1S 
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W.  T.  Weiisch  &  Co. 

Samurai,    Sju.,    Japan  $5.1!:3 

Fuji,  La.  Japan   5.50 

Fuji   Yama,  L,a.   Japan   5.6S 

W    (circle),    La.    .Japan   5.S.'") 

Snow   Wliite,   Caro.   Head....  6.7r, 

Mardi  Gras,  Caro  Head   6.50 

Paragon,   Caro.  Head   6.75 

Virgin,  "      "      2  V4  &  5  7.10 

Honeymoon       "      "  &  5  6.95 

Natural,  Caro  Head,  3s   6.50 

Mascot,  Caro.  Head   5.75 

Ti..n,  Caro.  Head   5.50 

Best  Yet,  Japan,   3s   6.25 

Kice  Specialties. 
Qual<er  Puffed,  3  doz  to  case.  3.00 

Department  16. 
LAIINDKT  MATERIALS. 

This  Dept.   is  corrected  by 
J.  H.  New'l>auer  &  Co. ;  Tiliiniinn  & 
Bendel. 
VlHMOIVIA 
Greer's  Washing  Ainnioula 
First    grade    absolutely  pure. 

180  Beaume  Strength. 
Pints,  2  doz  to  cs,  per  doz..  $1.65 
Qts,  1  doz  to  case,  per  doz.  2.70 
Gal.,  V>  doz  to  cs,  per  doz.  4.50 
Gr«>er's  Toilet  Aiiimouia 
Lavender  and  Violet 
Pints  (2  doz  .to  cs).$2.50  pr  dz 
Parson's  Household  Aninioniii 
(Neutral.) 
Pts.,  2  doz  to  case,  per  doz.  .$  1.75 
Qts.,  1  doz  to  case,  per  doz.  .  2.65 
Vi  sals,  1  doz  to  case,  per  doz  4.50 
One-half  case  fi'ee  with  5  cases; 
one  case  free  with  10  cases. 
VV'a.sliiug  Aiiiiiionia 
Standard  Grade 
Pts,  2  doz  to  case,  per  doz.  .$  .SO 
Qts,  2  doz  to  case,  per  doz..  1.10 

Bluing,  Ball 
Nuremberg.   A.    '/aS,  per   tb  35 

Do  A    D.,   V^s,  per  tb  27  "a 

Ilo  A.  C.  R.,   1/2S.  per  Tb  .  .  221/2 
Crown 

German  V^s'  per  Tb...l2%  13 
Do     14     's,    per    tb  14i^  15 

Descliamp's  French,  I's 

per   It)  2  7V2 

Do  i{.'s.    per    rh.  .  .  .2.Si,4 

Billing,  Uqiiiil 

Common,  pts,  3  dz  to  case.  .  .85 
"        qt,   2   doz  to  case.  .  1.25 
'/a  gal.  1  doz  io  case  2.50 
BoraA 

20-Mule  Team,  I's  cs  of  2 

doz   52.25 

20-Mule    Team,    12-oz  cs 

of    4    doz   3  45 

20-Mule  Team,    14's  cs  of 

S  doz    2.110 

(Less  5  per  cent  in  5  case  lots; 

Lump,  25  rbs  in  box  09 

Powdered,   25   tbs  in  box...  09 

Chloride  of  Lime 
Brookman's,  I's  per  tb....7% 

Do      %'s,    per    tb  9 

Blue  Bell,  50   Is,  per  tb  6% 

Owl.   50  Is  7 
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I'otash. 

Per  case 

Babbitt's,  4  doz  in  case   3.35 

American.  4  doz  in  case   3.00 

Tomson's   Red   Seal,   4  dz 

to  case    3. 8  5 

Tom-yon's  5 -lb  12  to  cs.  .  4  50 
American,  Is,  4  dz  in  case.  .  .  .  3.00 
Babbitt's  Lye,  4  doz  in  case... :i. 35 
Meti(>i)()litan  4  dz  to  cs.  .  3  00 
j  ■'  5-cai  e    lots ...  2  90 

i    lianner,  1  case,  4  doz   3.60 

!    Blue  Bell,   4S  Is   2  85 

I    Jumbo,  48  Is   1  90 

I    Golden  Star,  4  doz  to  case.  .  2.90 

I    Merry   Nickel,    case    1.75 

1    Merry   War.  case    2.85 

!  Sal  Soda 

California,  sacks   1  40 

j    California,  bbls    1  50 

I 

I  Departmciit  17. 

I  SOAPS. 

j  rhis   Dept.   is  corrected  by 

I    Wm.  Cluff  Co. ;  Tillmann  &  Bendel. 

j  Peet  BroN. 

j    Silk    Soap   $3  35 

I    A.   B.    Naptha   4.20 

I    Crystal   White    4.00 

[    Fern    3.30 

Lily  White  (Floating)    3.90 

Mechanics,  36  cakes  in  box.  .  2.05 
Mechanics,  50  in  box  (5c  size)  1.90 
Svvansdown,  50  bars  in  box.  .  2.00 
j    Cine  'I'ar,  100  cakes  in  box.  .  3.75 
I    Olive  Castile,  bx  doz,  pr  gr.  .  4.80 
'    Mottled    Castile.bx    1  dz  cakes  4. .SO 
Pure  White  Castile.   12,   15  or 

I       20   bars   to   box    3.10 

Spring  Blossoms. bx  3,wrpd,gr  4.80 
Beau  Ideal,  bx  3,  wrpd,  gr.  .  5.20 
Aftar  of  Roses,  bx  3,  wrpd,  gr  5.20 
2t)ih  Century  Buttermilk,  box 
'<  3  cakes,  wrapped,  pr  gross  5.00 
Elder  Flower,  bx  1  dz  cakes  4.80 
Turkish  Elder  Flower,  bx  3.gr  5.20 
,  Turkish  Oatmeal, bx  3. wrpd,  gr  5.20 
Oatmeal,  bx  1  dz  cakes, pr  gr .  4.25 
Witchazel,  bx  1  dz  cakes  pr  gr  5.0  0 
Bart'nia  Bouquet.bx  3  wrpd.gr24.00 
Sweet  Narcissus, bx  3, wrpd.gr.  17.50 
La  Rosa,  bx  3  wrpd,  pr  gr.  .  .  .  9,00 
Maj'tic  Series   tieilotrope  Jasi- 

mine.Jcky  Clb.Rose  bx  3.wrp  9.00 
Jai^an    Bouquet,  bx  3.  wrpd.gr  9.00 
Barbers'  Cream.  6  tb  bxs,  pr  tb  20 
Standard  Soap  (;o. 

Gasene,    100    4  25 

Top  Notch,  100  10  oz   3.25 

Yollowstone    mo   14   oz   4  00 

Marigold,  1"'^  \6  oz   4  20 

Radio,   100        oz    3.00 

Masno,  100    6  00 

Gold  Medal  Borax   6  50 

Purity,     "Floating,"  5c 

size    3  90 

Do.   10c  size   6  25 

Do.    10c    size.    20   1  30 

Electric  Mineral,   100  16 

oz    5  50 

Electric  Mineral,  20,  16  oz.  .  1  15 
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Peerless  Kitchen,  100  10  02.  .  2  85 
Peerless  Kitcnen,  20  10 

oz   65 

Swift  &  Co. 

Wool  Soap,  10  oz.,  100s   7.00 

0   oz.,    100s   4.00 

Witch   Hazel   (Swift  &  Co.)..  5.00 

Oat  Meal   (Swift  &  Co.)   5.00 

White  Ribbon    3.65 

Switt's   Pride    3.35 

Swift's    Naptha    4  OO 

Elko    3.55 

Cream  Laundry    4.25 

Snap,  60,   16  oz   2.65 

Snap,  100,  8  oz   2.25 

Special,  Grocers'  Assmt  (sells 

for  $9.00,  80%  profit)   5.00 

1liNcellstneou.M, 

Mascot     '.  $2.65 

Miller's  Naphta,  100  14-oz....  4.35 

Mikado,  20  14  oz   4.25 

Mikado,    20    14    oz   1.05 

Lenox,    100   3.35 

Lenox,   20   75 

Ivory,  100  10  oz   7.00 

Ivory,   100  6  oz   4. 00 

Fairbank's  Clairette.  100....  3.35 
Fairbank's  Santa  Claus,  100.  .  3.35 
Fairbank's  Copco,  100....  4.00 
Fairbanks'    Fairy   Ovl,    5c.  .  .  .  4.00 

Fairy    Oval,    10c   7.00 

Sunny    Monday,    100s   4.75 


5(1  Inrsre.  .  3.50 
100  small  3.65 


'  .t:i-oiiit>.  iiiury  size. 60  cakes  $4.00 
Indry  size.   30  cakes.  .  2.00 
toilet  size.  100  cakes..  2.00 
toilet  size.   50   cakes.  .  2.00 
Sunlight.    Indry   shape, 100  cks  4.20 
'.'v'eKiime.    Borax    Indry   soap.  4.20 
I'hefiful.     high  grd  Indry  soap  3.50 
Monkey  Brand,  100  cakes.  .  .  .  4.00 

Monkoy  Brand.  50  cakes   2  00 

Babbitt's,   100    4.25 

Strker's  Kitchen,  100s,  8  oz.  .  3.40 
Strker's  Kitchen,  20s,  8  oz.  .  .80 
Star  of  Kitchen  Sand  Soap..  4.75 
Gem   of  Kitchen  Sand  Soap..  3. 25 

Yacht  Club  Borax,  200s   7.50 

'  100s    3.90 

 20s   85 

Nun  Nicer  Boiax,  10  oz   6.00 

Blue   Ribbon  Borax,   7  oz....  4.00 
SAVON. 

Gill   EdKe.  100.  16  oz  $3.80 

20s   80 

Rcyal    100.  14-oz   3.40 

100    12-oz    3.10 

100  10-oz    2.75 

Vermont  Long  Bar  Laundry, 

100-tb  cases    3.50 

Packed  either  100,  80,  40  or  25 
bars  to  case. 
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The  Genuine. 


Price,    per  case   

Packed  100  bars  in  Case 
Ca'^tile  Soap 

Notre  Dame   

i    White  Virgin,  flj  

I    White,  Conti   

Mottled,  imported   

j    Clover  Leaf  White   

I  Scouring  Soap 

t  lion  Ami,  3  dz  to  cs,  per  cs 
j  Sapolio,  1/2  gross  box,  per  bx 
I  Sapolio,  hand,  1/2  grs  bx,  pr  bx 
I  WASHJJNCi  FOWUIJUS 

Gold  Uust  ,24  3's,  per  cs. 

Gold  Dust,   100   10  oz  

[    Swift's  Pride,   12  oz  

I    Swift's  Pride,  24  4s  

Lavarine,  36  1  lb,  pr.  cs. 

Luvarine.  100  5c  pkgs.... 

Pearline,  100  0  oz  pkgs.. 

Babbitt's  1776,  6  oz  

Kleeno,  72  Is  

Kleeno,  24  3s  

Kleeno,    100  Vis  

Peet's  Seafoam,  24  3s  

100    12    oz  . 

Grandma's  Borax,  powder- 
ed  24  3s   

60  34's   

One  case,  large  size,  free  wi 

cases,  large  or  small. 

Ue|)aitiiieiit  Ih. 
STARCHES. 

This    Dept.    is   corrected  b; 
I.  II.  Newl>auer  &  Co.;  Win  1 
Co. 

Kingsford'M  O.stvegti. 

Silver  Gloss   12   6-lb  b.KS. 

40   l-lb  pkg.s 

irn,    40-tb  boxes  

NATIONAL  STARCH  CO. 
Lily,  Siou.v  iind  Ning:rsi  Brar'i 

Corn,    40  Is   

Gloss.    48  Is  

Gloss.   12  61b  

Laundry    (bulk),  50s 

J.   C.   Hublnger   Bros.  Co 
Elastic    (Flat  Irn  Brnd),64  %s 

Pops  Corn,   40  Is  

Tiger  Lump  (bulk  50-tb  bxs) 

40  Is   

3-tb  pkgs  

None  Such  Brand. 

Corn,   40  Is  

CSIoss,     48  Is  

Gloss,    12  6s  

Gloss.     50-rb  box  

Owl. 

Corn,    40   Is,    per    tb . 


aXjV<;-a.ys  xjisriFOR-iur  I 

AXj-WA-YS  nEXalA-BLiE  I 
.AXj"WA.YS  the  BESTl 


B.  T.  Babbitt's 
Concentrated  Lye, 

The  ready  soap  maker — a  powerful  diseufectant — 
an  excellent  fertilizer,  for  dipping  prunes,  spraying 
trees,  etc. 

—  Manufactured  by  — 

B.  T.  BABBITT,  (Inc.)  NEW  YORK  CITY. 


im  wmi 

A  NEW  ARTICLE, 

?orsayinglaIior&expense 

02  WASHINGTON  ST. 
N(w  rooK. 


The  C.  B.  JENNINGS  CO.,  Agents,    41    CLAY  STREET.  S.  F. 
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Gloss,  40  Is,  per  lb  5^4 

12   6s,   per   It)  6 

Murdoch's  Oswego. 

Oswego   Corn,    40   Is  TVi 

Velvet  Gloss,   40  Is   7% 

••    12    6s   8^4 


Blue  Ribbon. 

Gloss,  48  Is   

Gloss,    12  6s  

Corn,    40  12s  

MiscellaneouM 

Celluloia.  60   %-lt)  pkgs.prbx  4.75 

Elastic,  same,  per  box   5  00 

China,  SOs    6.00 

Departmcut  19. 
OILS,  PAINTS,  ETC. 

This  Dept.   is  corrected  by 
Whittier-Coburn  Co.;  VV.  P.  Fuller 
&  Co. 

Coal  Oil 

Water  White,  bulk  10% 

Water  White,  150  deg  bulk.. 111/2 
Special  Water  White,  bulk... 12% 

Pearl,  cases,  2  5s  ITVa 

Astral,  cases,  2  5s  17% 

Star,  cases,  2  5's   17% 

Ex.  Star,  cases,  2  5's  20% 

Argo,  bulk   19 

"       case"  26 

Elaine,  cases,  2  5s  26% 

Eocene,  cases,   2   5s  20% 

Gasoline  and  Benzine 

86  deg.  Gasoline,  bulk  30 

86    deg.     Gasoline,     cases.... 37% 

Benzine,  bulk   12 

Benzine,  cases  19 

Stove  Gasoline,   bulk  18 

"       case   25 

Gasoline,  86  deg.,  bulk  30 

Same,  cases,  2  53   37% 

Red  Crown  Gasoline,  in  bulk.  18 
Red  Crown  Gasoline,  in  cases, 

2   5s   25 

Motor  Gasoline,  bulk  18 

Motor  Gasoline,  in  cases,  2  5s.  25 
No.  1  Eng.  Dist.  Iron  Bbls.  or 

Drums   09% 

No.  1  Eng.  Dist.,  cases,  2  5s.  .16% 
No.  2  Eng.  Dist.  Iron  Bbls  or 

Drums   08 

No.  2,  Eng.  Dist.,  cases,  2  5s.. 15 
V.  M.  &  P.  Naptha,  In  bulk.  .10 
V.  M.  &  P.  Naptha,cases,2  5s.  17% 

Turpentine. 

Strictly  Pure,   cases,   2   5s.... 83 

drums  of  iron  bbls.. 76% 

tiinseed  Oil 


Pure,    raw,    bbls  50 

"      'boiled,    in    bbls  52 

"       raw,  case,  2   5s  56 

boiled,   case,   2  5s  58 

Castor  Oil 

Baker's  AA,  cases,  2  53   1.30 

No.  1,  cases  ,2  5's  70 

2   oz   65 

4   oz   90 

8   oz    2.00 

2  5-gal  tins,  per  gal   1.30 

Lard  Oil  I 
Bbl.  Case  I 

Strictly   pure   85  91 

Sup.  Win.,  str  75  81 

No.  1   60  66 

1  oz   45 

2  oz  55 

4   oz   85 

Neatsfoot  Oil 

Cooper's   80  85 

Extra   70  75 

No.  4   60  66 

Lubricating  Oils 

bbls  Case 

Star  Cylinder  Oil  60  65 

Columbia  Cylinder  40  65 

Gem  Cylinder  Oil  

Ruby  Cylinder  Oil  

Star  Machine   Oil  30  35 

Star   Dynamo   Oil  50  B5 

Star  Spindle  Oil  60  oB 

Star  Sep'tor  Oil  50  65 

Red  Engine  Oil  27  32 

600  M  Cylinder  45  60 

FPV    Cylinder  80  85 

Med.  Ruby  Eng  30  35 

Castor  Machine   23        28  I 

Auto-Cylinder   60        65  ! 

Gas  Engine   80        36  I 


SO 

miscellaneous  Oils 

Union  Salad  Oil   70  7ii 

Ture  Sperm  Oil   70  75 

H'k     ^   45 

InCna  Nut  Oil, ordinary .  . —  75 
China  Nut  Oil,  No.  1  —  90 

White  Lead 

Whittler,  in  kegs  7%  s% 

Pioneer,        •■    "   714  (ji^ 

Dry  Paints 

English    Paris   White,    bbls.. $160 

Whiting,  barrels   1  20 

Prince's  Min'l  B'wn,  bbls.'  1.65 

Vellow  Ochre   1.50  1.65 

Eng.    Ven.    Red.    bbls  1.50  1.75 

Department  20. 

This  Dtpt.  is  corected  b\ 
Pac.  Coast  Biscuit  Co. 

CANDIES. 


Loieenges 
5-rb.  boxes) 

XXX  Peppermint,  pals.  13  .16 

Thin    Peppermint   .](; 

TT  Peppermint    .16 

Musk,    fluted,    pails  22 

Cinnamon,  Lemon,  Sassa- 
fras,   Rose   .18 

Midget  fruit    .20 

Conversation  and  hrts.  .15 
Liliput  Gonv.  &  herts.  .  .17 
Midg-et  Conv.  .T^ozenges.  .18 
Crown  T.  T.  Loz,  24  5c  pkgs  .80 
Aurora  Lozenges,  24  5c  pkgs  .80 
Cough  Troaches,  5-lb  bx  .25 
Eagle  Wafers,  Pepper- 
mints ,Wintergreen .  .  .25 

Mixed  Candy 

(30-lt)  pails) 

Plain  Mixed    9% 

■Royal   Mixed  12% 

Grocers'  Mixed  10% 

Yankee   Mixed   13 

American    Mixed  13 

Fancy  A  Mixed   -15 

Fancy  C.  Mixed  14% 

French  S.  Mixed   16 

French  No  .1  Mixed  18 

French   Extra  Mixed  20 

Lady  Mixed   15 

Broken  Mixed    9% 

Steam  Panworli 

Anise  Seed   2V 

Aromatic  Cachous  18 

Assorted    Berries  16 

Assorted    Dragee  14 

Assorted  Imperials  16 

Assorted   Small   Seeds.... 22 

Bird's    Eggs   17 

Boston  Baked  Beans  17 

Burnt    Peanuts  18 

Burnt    Almonds  25 

Caraway  Seed  .smooth ....  22 
Caraway  Seed,  pearled... 22 
Celery   Seed  22 


Cinnamon  Beans  large  redlS 
Cinnamon  Beans,  imp'eriall7 
Coriander  Seed,  pearled.. 22 
Jelly  Beans,  pails..  12%  14 

Jelly  Bird's  Eggs  17 

Jelly    Cranberries  17 

Jelly   Limes  17 

Jelly    Raspberries  17 

Jordon  Almonds,  fine....  45 
Jordon  Almonds  ,imitationl8 

Licorice  Beans   15 

Red    Hots  25 

Ringed   Marbles  16 

Sugar  Coated  Licorice  Tab- 
lets  20 

Sugar    Almonds  25 

Sugar  Plums  16 

Cream  Goods. 
(5-lb  boxes) 

Fondans    Creams  14 

Hand  Dipped  20 

Hand  Dipped,  with  nuts  on.... 22 

Fruit   and   nut   ices  18 

Cream    Peppermint  20 

Crushed   Fruit   Bonbons. .32 
Chocolates. 
(5-lb  boxes) 

Chocolate,    plain   16 

Chocolate.    Hand    Made  21 

Chocolate  Dipped  Bonbons... 21 
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Chocolate  Dipped  Bonbons 


with    nuts   j:; 

Chocolate    .Climax  ,30-lb 

palls   IS 

Chocolate    Chips   2.S 

Chocolate  Nonpareil  Drops.... L'l 

Chocolate  Wafers  22 

Chocolate    Cream  Tablets 

30  in  box   1.10 

Fleur  de  lAs  Marshmallows.  6- 
Fleur  de  Lis  Marshmallows. 

lb  tins  28 

Occidental  Marshmallows,  3 

lb  tins  30 

Dipping  Marslimallows,  5- 

Ib  boxes   25 

.A-ngel  Food,  5-lb  boxes.  .  .20 
French  Nougat,  30  5c  slices 

in  box    1.00 

Walnut,    Apricot  .Spanish 
I      Nougat,  5-lb  boxes  ,1b... .25 
j  Sundries. 

I  Opera   Carmels   19 

i  Rock  Candy  , white  &  red  .15 

Rock  Candy,  brown  16 

Licorice  Drops   20 

Licorice  Sticks,  16  to  lb..  .28 
Licorice  Tablets,  5-Ib  box....  1.25 
Licorice  Tablets,  24  5c  bx  .80 
I  Licorice  Penny  Sticks.  100 

,      in  box  65 

Buttercups,   5-Tb   tins  25 

j  Gum  Goods 

i  (5-rb  boxes) 

i  A.  B.  Gum  Drops,  asstd.  .  .  .9 

.A..  B.  Gum  Drops  licorice  9 


A.  B.  Gum  Drops,  cryst'zdll 
A.  B.  Bonbons,  plain  inbls  7 
A  B.  Bonbons,  fancy,  inbl  7% 
A.  B.  Bonobns  .fancy,  crys 


i      talized,  5-lb  boxes  15 

I  A.    B.    Fruits  18 

Royal  Gum  Drops  15 

Genuine  Gum  Drops,  hard  25 
!  Jelly  Squares  , assorted ...  14 

Bijou  Sticks   18 

Spiced  Jelly  Drops  20 

New  Turkish  Figs  16 

Fig  Paste  .plain  17 

Fig  Paste,  tricolor  IS 

I  CliewiuK  Gum. 

Single  Box 

Sweet  Heart,  per  box  60 

Sen-Sen,  20  pieces  60 

I  Sweet  Heart,  20  pieces..  .60 
Blood  Orange,  20  pieces.  .  .60 

Chiclets,  40  5c  pkgs  1.25 

Chiclets,  10  10c  pkgs  80 

Newton's  Pepsin,  20  pkgs....  60 

;  Pearlo.  40  5c  package   l.OC 

j  Department  21. 

I  CEACKEBS. 

Animals   124 

j     Animals  Ice''.  15 

Assorted   12 

1    Assorted  Extra  14 

.Assorted   12 

Assorted  Extra   14 

Automobiles   12 

Assorted  Fingers   16 

Boston   09 

Butters.  Templar  09 

I    Champions   09 

Chocolate  Wafer   18 

'     Coco  Taffy   15 

Cocoanut   15 

Currant  Cakes  12% 

Cornhills   11 

Cherry  Marshmallow  18 

Cracker  Meal   06 

Cracknel,  plain   22 

Creole  Belle   16 

Dainty  Chip   14 

;     Dainty  Marshmallow  16 

Digestives   09 

1    Egg  Jumble   14 

!    tig  Bar   14 

Fruit,   Iced   15 

Fruit    Biscuit   J4 

Fine  and  Dandy   18 

Fruit   Sultanas   14 

Golden  Cream   15 

Graham   Gems   09 

Ginger  Cake  10 

Ginger  Nut   11 

Graham   10 

High  Tea   IB 

Honey  Comb,  Iced  14 

1    Honey.  Frtated  14 


S2 

Iced  Swtteta  .... 
Iced  Squares  ... 

Jennie  Lind   

Lemun   Snap  ... 

La  Grand   

Lemon  Biscuit  .  . 
Lemon  Wafer  ... 

Little  Egypt   

Lunch  Banquet  .  . 
Lunch.  Oakland  , 
Lunch.    Coast    .  . . 


Monitor   i 

Marshmallow,    Walnut    . .  .] 

I     Nicuacs   i 

Nicuacs,   No.    1  ; 

Orange  Wafer   ; 

I    Oysteretts   ( 

'     Pilot  Bread  ( 

I'retzel   : 

Popular,  Mixed  1 

Picnics   ( 

I    Pilot,  Extra   ( 

Pretzelletts   ] 

I     Pineapple  Delight   1 

Red  Cross  Oyster  ( 

I    Sallen  Snowflake  ] 

i    Snowflake   ] 

Seed  Cake   ] 

i     Salted  Fingers  ] 

Snowball   ] 

Saloon   Pilot   ( 

Sugar  Cookies  l 

Coda   ( 

I    Soda,  Extra   C 

I    Soda.   Saloon   ( 

j    Soda  No.  1  (5c  seller)  doz  .6 
'     Soda  No.  2  (10c  seller)   ..  .0 
Soda  No.  3  (25c  seller)..  .1 

I    .Soda   ( 

1     Soda    Extra   ( 

I  strawberry  Wafer  1 

j    Star  Butter   { 

j    Vanilla  Biscuit   1 

Vanilla    Snap    .1 

I     Wafers.  Assorted   1 

Walnuts,   Marshmallow   .  .  .1 

I    'Your  Sweets  1 

Zephyr    Pilot   0 

'     Big  Four  Snaps,  doz  5 

I     Railroad  Lunch,  doz   1.0 

I  Glngerette-Lemonetts.  doz  .6 
Chocoletts-Str'wb'ryelts.dz  .6 
Banquet  Lunch  (cartons).  .1 
Banquet  Lunch.  2-It)  tins  .3 
Saline  SnoiTflake.  2-n>  tins  3 
Grahams,  '-tb  cartons,  doz  1.0 
;  Del  Mont-  Tea  (carton)  dz  .7 
>Vater   i 


Department  22. 

FANCY  UKOCERIBS. 

This  Dept.  Is  corected  by 
Wpliman,  Pecit  ft  Co. 
Wellinan,  Peck  &  Co.;  Haas  Bi 
Bouillion  Capsules. 


)D    ir's.    lO    capsules    In  t»ox 
•  J  doz  boxes    3 

I  BEEF  E.XTRACT 

I    'Rex,"  2  oz  per  doz   4 

I      "        4    oz    "    "    t 

'      "        8    oz    "    ■■   14 

"16    oz        ■'    ••   27 

j  .Viarshall's  2  oz,  per  doi....  i 

4  oz.,  per  doz   4 

.(eblg's  2  oz.  32  12s  to  ca.  dz  4 
"        4  OZ.16  12s  to  cs    ■■  S 
8  OZ.  8  12s  to  cs,     •■  15 
16  OZ.  4  6s  to  cs.     "  2J 

i.lbby's.  2  oz,  per  doz   4 

4    oz.     ■•    ■•    8 

8   oz,     ■■    ■•   14 

■     16    oz.     "     ••   2C 

I  Capers. 

I  (Japotes.   1  d  In  case.... 1.00  1 

N'onparell.   small    1 

.N'onparell.  large    I 

Vonparell.  Imperial  qts.  10 
.  2    litre.  .  .  20 
'  •■  .    4     ••     .  5  7 


The  .VdTocate 
has  the 
Laritest  Clrcnlation 
of 

Any  Trade  Paper  on  thf 
Pacific  CoahV 
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CHOCOI.ATES 
Baker's. 

*  -:-^^t*red  zturantee  under  National 
i~uro  Food  L.-  ws  is  Serial  No.  90 

'S 

COCOA 

5"' A   AND  . 

*  CHOCOLATE 

JHftf  48  HIGHEST  AWARDS 
IN  EUROPE  AND  AMERICA 

WALTER  BAKER  &  CO.,  Ltd. 

(Eaablished  1780) 
DORCHESTER,  MASS. 

Per  Lb. 

I>remium  No.  1  Chocolate.  12  and  26  ib. 

boxes   

Vanilla  Chocolate.  6  and  12  lb.  boxes 
(ierman  Sweet.  6  and  12,1b.  boxes       .  . 
Breakfast  Cocoa,        lb.  tins,  plain.  6  lb. 

boxes   ■ 

Breakfast  Cocoa,  14  lb.  tins.  12  lb  boxes 
Cracked  Cocoa.  H  lb.  ptrs.,  12  Ib.  b'jxes 
Caracas  Sweet  Chocolate.  6  lb.  boxes  . 
Soluble  Chocolate  (hot  or  cold  soda).  1  lb. 

cans   .  ' 

ilerman  Sweet,  G-lt)  boxes  Vas 

and    Vis   25 

Uagle.   12   Is  25 

Premium,   12  Is   34  V4 

Vanilla,  12   Vss  44 

PDwdered.    '4  s,    VjS,    Is    12  th 

boxes   30 

Subject  to  quantity  disooiinnl 

Ghiradelli's.     In  paper 

Eagle,    24  l-lb  

Eagle,    12   1-It>  23 

Eagle,    12    Va-rt)  24 

Eagle,    12    Vi-lb  25 

Crescent,   6,   5  to  It)  18 »^ 

Crescent,    12,    6   to    lb  19 

Cal.  Sweet,  G,  G  to  tb  25  Vz 

Cal.   Sweet,   12,    G   to   tb  24 

Monarch,    12   and    Vz    Itj  27 

Monarch,   12,   l-m  2G 

Monarch,    12,    1/2    tb  27 

.Star,    24    l-Ib  13 

Star,    12    1-tb  20 

Ground.     In  tins 

Ohirardelli's,    12    l-lb  28 

24    1-rb    tins   28 

60    1-tb    tins  ....27y2 

60    3-rb    tins  26 

30  3-tb  tins   26 

GO  10-lb  tins  251/2 

1    35-tb    tins   25 

In  delivery  cases. 

Ghirardelli's,   GO  3-tb  tins  26 

Vonard's,  24  l-lb  tins  21 

Venard's,  20  :!-rb   tins  20 

Miner's,  12  1-Ib  tins  23% 

Miner's,    24    l-Ib    tins  23 

Winer's,    20   3-tb    tins  22 

COCOAS. 

Baser's  Bkfst.  V^s.  Is  and  5s.  42 
Van   Houten's,    '4s  and    '/aS.  .S3 

an  Houten's,  Is  80 

'Voyal    Dutch,    12       s  77 

Roval   Dutch,    12   Is  60 

Snpps.  14  MiS  38 

Fry's,    12    1/2  s  39 

■''^'obb's.  6   ViS  23 

i.awney'8,  6   YaS  37 

Ghirardelli's  Bkfst,    6  y2S....40% 
Bkfst,    12     1/2  s....  40 
Impri,    G  &  12    1/2S.  52 

•^»»er'll  Bkfst,  6   Vis   37 V2 

•'iter's   Bkfst,    6    l-5s  39 

Van  i«imnon'B  Ljiitcn.  I-1U....00 
Van  Bmu"ni  lJutch,  V2-rb....70 
Van    Bmden's   Dutch,  '/2-tb..75 

Cereal  Coflf'^e.. 
Postum.   24    Va's,   per  doz....$1.3B 
•ostum,  36  I'a,  per  doz   2.25 


tioiiioay,  assorteU  qts  fo.zb 

dSSOl  Led    pL&   i.UU 

JWaJor  Grey,  qts.  .  .  .  7.5U 
Major  Grey,  pts.  .  .  .  4.ou 

cii>jfc;K. 

Mott's    boiled,    doz   qis   3,^5 

Monroe's,    chaiiipague,    doa.  .  ii.uu 

boiled,    doz   z.ro 

Bidwell's.     ■■        ■■   ^.uu 

COCOAK  1 1. 
Baker's. 

l.aker's  Drifted  Snow,  palls  14 

Bbls,    126    tbs  13 

Brazil  shr'ded  or  Table  Talk, 
long  thread,   20-rb   pails  tb.l4 
150-Ib   bbls,   per  tb.l3 
Table  Talk  in  parchment  bgs, 
cases  of  30's,   60'/2's  or  SO'/a's 

and   15   I's  HVz 

Schepp's. 
Shredded  1-Ib  pkgs,  per  tb..23 
V4-lb  pail,  per  tb.  .24 
V4-tb  pail,  per  tb.  .25 

12   5c   pkgs  471/2 

Dunham's. 
Shredded.  1-tb  ppr,  per  tb...27 
%-rb  ppr,  per  tb..28 
V4-rb  pksg,  per  tb.29 
COFFEE  SUBSTITUTES. 
Postum  Cereal. 
No.  1.  2  dz,  smi  pkgs,  per  dz  1.35 
No.  3.  3  dz.  Irg  pkgs.  per  dz  2.25 
No.  0.  1  dz.  Irg  pkgs.  per  dz  2.25 
EVAPORATED  Mn.KS. 

BORDEN'S 

MILK  CO. 
All   Borden's  Brands  Guaranteed. 


Eagle  Brand — 

Condensed  Milk,  4  doz....  6.80 
IMoneer  Brand — 

Evaporated  Milk  (Unsweetened) 


Small   Size,  4  doz. 


Borden's   Alalted  Alilk. 

Trial  size,  pe  rdoz  


Lai'ge  ize 


4 

25 

2 

00 

4 

65 

4 

50 

4 

75 

90 

4 

00 

8 

00 

33 

00 

4 

05 

4 

00 

3 

95 

Alpine  Milk. 

20-oz.,  1  to  5  case  

20-oz.,  5  to  10  case  

20-oz.,  10  to  25  case.... 

20-oz,  2b  to  50  case  

20-oz,    50    cases   or    more.  .  .  . 

S-oz.   9G  to  case  

Gal.,   G  to  case  

Carnation  Milk. 

20-oz,   1   to  4  case   4.05 

20-oz.  5  to  9  case   4.00 

20-oz,  10  to  24  case   3.95 

20-oz,   25   to  49  case  

Gal.,   fi  to  case.   10c  lew.*! 
HONEYSUCKLE  MILK. 
20  oz..  1  to  5  cases,  per  case.  .$4.00 

20  oz.,  5  to  10  cases,  per  case.  3.95 
20  oz.,  10  to  25  cases,  per  case  3.90 

Baby  size    3.00 

Miscellaneous. 
St.  Charles,  4  doz  in  case.  . .  .  i.*.r;o 

St.  Charles,  5  case  lots   4.40 

Jersey,  4  doz,  per  case   4.00 


Lily 


4.25 


Highland    4.25 

Fet.  Pam.,   4  doz  to  case....  3.35 

Rahv  Pet.  G  doz  to  case   3  00 

Cotlolene. 
Single  cs.  5  es.  10  cs.  25  cs 

'Small   7.25        7.15     7.10  7.00 

Medium   ...7.25        7.15     7  10  7.00 

Largs   7.25        7.15    7.10  7.00 


X5 

GELATINE. 
Bromangelon. 


(Straight  and  assorted  flavors: 
Raspberry,  Lemon,  Strawberry, 
Orange,    Cherry,  Chocolate). 

Large,    2    doz,    per   doz   l.L'O 

Small,   3  doz,   straight  or  as- 
sorted, per  doz  so 

Silver  White  Keystone,  per  dz  l.oo 

Minute,   per  doz    1.00 

Knox's,    per  doz   1.25 

Knox's  per   gross  15.00 

Knox,    Acidulated,    per   doz.  .  1.20 

Cox's,  per  doz   1.15 

Keclv's,   per   doz   1.10 

Plymouth    Rock    1.20 

(1  doz.  free  with  3  doz.) 

Sheet    35 

i  Giujt'er  Confections. 

China,  per  case  of  6  stone 

jars    2.50 

I  China,     Chs'loong  small 

I      stone  pots,  per  doz  

,  Crystallized  glace,  %-lb. 

tin,  per  doz   2.50 

Hops. 

No.  1,  Vt  lb,  30-rb  box.  Ib  30 

No.  1,  1  lb,  30-tb  box,  tb  30 

TjP.ss    than    30-lb    boxes   31 

Junket  Tablets. 


1 V4   doz  in  container,  per  dz  .80 

Lemon  Sugar. 

Gilt  Edge,  241/2S,  per  doz..  1.37Vii 
Gilt  Edge,  24  I's,  per  doz.  .  1.85 

Lime  Juice. 
Tahita,   24   8   oz,   per  doz....  $1.25 
Tahita,  short  measure,  IG-oz.  1.50 
Tahita,    full   measure,    32-oz.  .2.50 
Tahita,    bulk,    gal   1. 00 

Olives. 

Bottled. 
Queen  Olives,  10  oz,  oval, pts, 

2   doz    3.00 

Fluted  Stuffed  Olives,   5  oz., 

fi   doz    1.10 

10  oz.,  oval  olives,  pts,  2  dz  2.50 

I'.aby  Pimolas,  10  oz.,  2  doz.  .  3.65 

L'cby  Pimolas.  24  18s   6.25 

Manzanilla,    8    oz,    4    doz....  1.25 

Manzanilla.    5    oz,    4    doz.  .  .  .  1.10 

American  Ripe,  pts,  tin,  2  dz  2.25 

American  Ripe,  qts,  2  doz...  3. 75 

Old  Mission  Ripe,  pts,  4  doz.  l.SO 

Old  Mission  Ripe,  qts,  2  doz.  3.25 
White  Label,  5-oz.,  Manxanillas. 

Per  doz 

5-oz.,    Manzanilla   1.30 

."-oz..  Queen    1  .'JS 

10  oz.,  Quoen   2.35 


14  oz..  Queen    3.75 

22  oz.,  Queen   5.75 

r.2  oz..  Queen    9.00 

04  oz.,  Queen  16.00 

5  oz.,    Stuffed    1.30 

If  oz..  Stuffed   2. (■..-. 

Olive  Oil. 

1  doz  qts  (California)  per  dz  S.Od 

2  doz  pts,  (California^  per  dz  4.25 
4   doz  '/i  pts(California)  pr  dz  2.25 

Gallon   tins,       "       each   2.50 

Vu  gal.  (California)  each   1.50 

Nicelle  Brand. 

4    doz    '/2    pts,    case   9.00 

2  doz  pts,  case   8.50 

1  doz  i!2  oz.,  case   9.00 

1   doz  qts,  case   8.00 

Old  .Mission. 

1  doz  qts  .  case   8.00 

2  doz  pis.,  case    9.00 

2  doz   '4   pts   4  . SO 

(irogan's  I'urily  Olive  Oil. 
Qts.,  6  to  gal.  12  to  cs.  ]ir  cs.  7  50 
Pts.,  1:;  to  gal.  Si  to  cs,  ]>r  cs.  .  S.OO 
1/2  pts..  2  1  to  gal.  4S  to  cs.  pr  cs  S.50 
Gal.  Can,  8  to  case,  per  can.  2.40 
1/2  Gal  Can,  12  to  case,  pr  can  1  30 
,MuKhroi»iikN 

.1  .•/. 

Le  Court.  100  to  case  $3.50 

La  li'orrest.   100  to  cs   3.0u 

Hotel,  100  to  case   3.00 

Fancy   Stuffed,   pts   4.00 

Peanut  Bntler. 

Heron's  2  doz  to  cs,   per  doz  L'.40 


Imperial,  2  dz.  No.   '/4, glass, dz  1.10 
2  dz.    No.  '/4, glass,  dz  2.10 
1     dz.  No.  1,  glass,  dz  3.25 
Peels. 

Citron,  25- tb   box  23 

Citron,  lO-tb   box  23V2 

Lemon,  25-rb  box  15 

Lemon,   10-Ib    box.  15V6 

orange,   25-rb   bo.x  14 

f^range.  10- tb   box   I4V2 

Plum  i^uddiiig. 

Curtice,    Individual,    doz  $1.10 

No.    1,    doz   2.50 

No.  2.  doz   4.50 

"        No.  3.  doz    6.50 

G.  &  D.,  Is,  2  doz  to  cs,  dz.  .  2.50 

2s,   12  to  cs,  doz.  .  4.50 

3's.   G  to  case.   doz.  .  6.5(1 

4's,   6   to  case.   doz.  .  S.50 

R.   &  R.,   Individual,  doz....  1.00 

"        I's.    per    doz   2.65 

"        2's,    per    doz   4.00 

3's,  per  doz   7,10 

Salad  Dressing. 

Durkee.  small.  2  dz.  per  doz.  .  2.50 

large,   1   doz,   pr  doz  4.25 

"      picnic  size.  4  dz,  pr  dz  1.00 

My  Wife's,  1  doz,  16-oz.  case  3.25 


HOOPER  &  JENNINGS 

Importers  and    Wholesale  Grocers 
Teas,  Coffees,  Driad  Fruits,  Provisions,  Cigars  and  Tobaccos 
462-468  Bryant  St.,  bet  2nd  and  3rd  Sts. 
Telephone  Temporary  674  San  Francisco 
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.17 


Department  23. 
I'ICIvLJiS,  ViAJiOiAH,     IIELISHES,  K'JC. 

Thli    Uepjirrnieiil  In  oorrected  ejich  week  by  the  Paciflv.  Vinegar  { 
Pickle  Works. 

picki.es  in  bulk 

(  Mliforiiiii    lloixc  Brand 

Sour  Sweet 


td 


Midgets  |3.00|20.00110.50||14.00 

'     '  ^  27.00118.001  9.50||34.50 

I         I  II 
I         I  II 
I         I  II 
24.00|26.00|  8.50||31.50 


Special  Small  Gherkins. 

Bbl.  9000,  Vz  bbl.  6000,  %  bbl.3000. 
Special  Small  Mixed  .  

Same  count   

Gherkins   

Bbl.  6000,  1/2  bbl.  4000,  Vi  bbl. 2000. 
Mixed   

Same  size  

Special  Small  Medium  Pickles.  . 
Bbl.  4500,  1/2  bbl.  3000,  %  bbl. 1500. 
Special  Small  Medium  Mi.xed.  .  .  . 

Same  count   

Small  Medium  Pickles  

Bbl.  2400.  1/2  bbl.  1600,  Vi  bbl. 800.. 
Small  aiedium  Mixed   

Same  count   

Bbl.  3000,  1/2  bbl.  2000,  %  bbl, 1000. 

Delicatessen  Pickles   

Chow  Chow   


I         I  II 
21.00  14.001  7.50|!2S.50 


19.50 


I 

|13.00|  7.OOII 
I 

13.00!  7.00 
I 

12.00|  6.50 


I 


.|16.50|11.00j  6.0011 

.|         I         I  II 


42.00|28,oo 
23.00|12.00 
I 

24.00jl2.50 

21.00|11.00 

I 

21.00111.00 


19.00|10.00 
I 

18.001  9.50 

25.50  17.001  9.00 
I 

16.001  S.50 


lo.OOl  8.00 


Packagel    Bbl  | 
CountI    1800  I 
dills"  I     15.00  f 

.liiiiiio  nillK. — l)bl.,  $12.00;  Vz 


Bbl  I  1/2  bbl  I  1/4  bbl  |  Vz  bbl  | 
1500     1     1200  I     600     I     1000  | 

14.0"0"|  10.00  1  6.00  I  9.50  | 
bbl.;  .$9.00;  Vi  bbl.,  $5.00. 


Vi  bbl 

500 

5.50 


^4»iir  anil 


California  Home  Brand. 
^ee(,   (Plain  or  Mixed),  German  Dill, 
Oionns 


Chow  Chow  and 


Swt 

Sweet 

=  1 

Nol 

No2 

No3 

Mid 

Gher- 

SmI 

Mdn 

Lrg 

Dills 

gets 

kins 

15  3 

CL.  o 


Barrels,   50   gals    .  . 

Kegs.  5  gals   

V>  Barrels,  32  gals 
'4  Barrels,  16  gals 

Kegs.   10  gals   

5  gals   

5  gals   

2  gals   

1  gal   

10s,  8  gals. 
5s,  4  gals.  . 


Kegs 
Pails, 
Pails, 
Pails, 
Sd  kegs 
Sd  kegs, 


.|$0.2S|$0.28|$0.60 


Sd  kegs,  3s,  21/2  gals. 


.361 

.45| 
.55| 
2.001 
l.OOl 
.S5| 


.36 
.30 
.32 
.34 
.36 
.36" 
.45 
.55 
2.75 


.70 

.621^1 
.671/2! 
.671/2! 


.70 
.70 
.75 
.85 
5.50 


1.50  3.00 
1.00  1.75 


!$0.60|$1.70!?0.46! 
!     .6S|  1.74|  .54 
62|  1.731 
.641  1.75 
1.77 
1.74 
1.79 
l.SS 
1.98 
7.25! 
3.75! 


66! 
.681 
6S] 
.77| 
.S7| 
5.00! 
I  2.751 


!  1.60!  2.25! 


.48 
.50 
.52 
.45 
.54 
.63 
.73 
3.75 
2.00 
1.50 


"CENTAUR  BKAND" 
(Plain  or  Mixed),  German  Dill,  Chow  Chow  and  Onions 

Midgets  Small  Medium  Select'd  Dills  Chow  Onions 


I 


Barrels,  50  gals  .  .  . 
%  Barrels,  32  gals.  . 
'4    Barrels.    16  gals. 

Kegs.  10  gals   

5  gals   

5  gals  

2  gals   

5  gals   

1  gal  


K'  ecTS 
Pails, 
Pails 
Kegs 
Pails, 


Nol 
sml 

"$0^33 
.35 
.37 
.39 
.41 

.411 

.42! 

.411 

.62 


NoSjGer     |  |  c 
No2]lrg      man|  ~  c 

Mdn  I  sli'l  iDils  '  Oc  o  ^ 
W.  3  0  r$'oT2lT$^5iyo^2 1  $072  5 
.32]  .271  .271  .34!  .27 
.341  .291  .29|  .36  .29 
.36  .311  .311  .381  .31 
.38|     .33|     .331     .401  .33 

.381  1.25!  I  !  

.47!  .G5|  .351  .501  -40 
.3S|  l.ioj  .33|  .40|  .32 
.571     .50|     .45|     .601  .50 


PICKLES  IN  GLASS 
California   Home  Brand 


I'll    T..|i  .  ICiit'li.'.-h        (i<  tagon 

1  10 

oz 

V2  Pt. 

Pt 

Qt 

1  1. 

75  1 

1.60  1 

2.30 

4.50 

1  1 

75  ! 

1.60 

2.30 

4.50 

1  1 

75 

1.60 

2.30 

4.50 

Peirl  Onions   

1  1 

75 

2.00 

3.25 

1  1 

75 

1.90  1 

2.75 

5.110 

Sweet    Mixed  Pickles  

1  1. 

75  1 

1.90  I 

2.75 

5.00 

Senf  Gurken   

1 

1 

1 

2.75 

5.00 

CENTAUR  BRAND 
American  Style — Square  BotHEng.  style.  Round  Bol. 


I  Pts  !  Qts. 


Gherkins   |  1.20  |  1.75  | 

Mixea    Pii  kles   1.20  |  1.75 

Chow  Chow   

Picahll!  

M-\ican   H   !   .  . 

'-'al  Oninii.s,  


Gall 
3.00  1 
3.00  ! 

1.20  I  1  75  i  3.00  ! 
1.20  !  1.75  I  3.00  I 
20  i  1.75  I  .1.00  I 


1. 

1.20 


Gal. 
5.00 
5.00 
5.00 
5.00 
5.00 


1.75  I  3.00  I  5.00 


\\i  Pts|  Pt, 

1  20  !  1,75  1 

1-20  I  1.75  I 

1  20  I  I  75  i 

1  20  I  1,75  I 

1.20  I  1.75  I 

1.20  I  1.75  1 


Qt 

3.00 
3,00 
3.00 
3  00 
3,00 
3.00 


TOMATO  CATSUr. 

In  Glass,  per  doz    ||.Iug8.per  Juit||l  Gal.  Tins 

  Pt.  I    Pt.  I    Qt.  in  Ga].|2  Gal.llScr.  lp|Fl.l|i 

Cal.  Home  Brand  I  1.35  |'2.25  I  3.25  ||  1.00  I  1.90  M    .SO  I  .75 

 I  I  I  I    .S5  I  1.60  11    .05  I  .60 

■  ■  ■   I     .90  I  1.G5  I  2.75  II     .CO  |  1.20  ||    .50  |  .45 

loinaiu  CalMUii — In  Bulk 


Sunrise 
Sunset 


Bbl 
50  Gal. 

Cal   Home   Brand....!  .50 

Sunrise   |.  .  .40 

Sunset   I  .35 


'A  IBM. 
32J}al. 
.55  "  T 
.43  I 
.40  I 
TABLE  SAUCE. 
In  Glass. 


'4  Bbl. 

l^Gal^ 
.60 

.30 
.45 


10  Gal. 
Keg 

.ea" 

.53 
.48 


S  Qal. 
Keg 
.65 

.55 
.30 


Cal.  Home  Brand. 
Worcestershire  . .  . . 
Chestershire   


^,  Pts. 
1.75 
1.00 
.75 


Pts. 
2.73 
2.00 
1.5ft 


(^ts. 
3.75 
3.00 

.23 


Table  Sauce  in  Bulk. 


In  .Tugs 
In  .luKS 
I  1  Gal.  I  2 
I  1.25 
I  1.00 
I  .60 


Gal. 

Gal.' 
I  Gal.  (Tins. 
2.25    I  ... 
2.00     I  .fin 
1.20     1  .55 


|50  Ga1.|23  Gal.|16  Gal| 

Ke(f 

1  Ken 

California  Home  Brand.... 

Worcestershire   

....)'    .SO     1    .82    1    .84  1 

1  .8S 
.63 

Chestershire   

.61 

VINEGAR 

Oommerciul  Wine,  Cider,  .Malt  or  Spirit  VineRar 


1  40  Gr. 

50  Gr. 

60  Gr. 

70  Gr.  1  80  Or. 

90  Gr 

...I  .14 
...|  .16 
..I  .18 

1  .16 
I  .18 
I  .20 

1  .17 
1  .19 

1  .21 

1  .18  1  .20 
1  .20  .22 
1    .22    1  .24 

1 

1  .26 

HIGH   GRADE  VINEGARS 

Barrels 

California  Home  Brand   White  Wine  Vinegar  30 

California  Home  Brand  Red  Wine  Vinegar  30 

Cal.    Home    Brand    Apple    Juice   Vinegar  2". 

(^1 11  fcirnia   H..ine  Brand   Pure  Pickling  Vinegar   26 

Cases  of  i>ne  fliizen  uai'ts  


Bbls. 

.35 
35 
.30 
.30 
2.50 


KELISHES   AND  CONDIMENTS. 

Miscellaneous. 


California  Home  Brand. 
  I  9  OZ.H4  Pt.| 

Tomato  Chutney   ;  I  1.75  |  1.65  | 

Chili   Sauce   |  1.75  |  1.65  I 

Salad    Dressing   |  1.75  |  i.63  ' 

California  Home  Brand 


Pt.  (10. iz 

2.50  I  1.35 
2.30  I  1,33 


Sweet  Relish   

Bast  India  Relish 
Red  Hot   


Samp,  in  Bulk, 


Per  Gallon. 

8  oz.    lOlynipicsl    1 4  ttz 
.95 

.95  I 
.1  .95 


1.75      I     2.00    1  2.75 
1.75      I     2.00     I  2.76 
1.75      I     2.00     I  2.75 


Salad  Oil. 

Tierces,  about  50  gal.,  gal..$  .75 
I  gal.  tins,  10  to  case.  gal....  1.00 

5  gal.  tins,  1  to  case,  gal  95 

V2  gal.  tins,  20  to  case,  gal..  1.10 
Quart  bottles.  12  to  case,  doz  2.75 
Pt  Bottles,  24  to  case,  doz.  .  1.50 
%  pt.  bot..  36  case,  doz  

Saratoga  Chips. 

(Less  5  per  cent.) 

Rulk.  I5-rb  box   3.60 

farl'tim.  (',-(»z..  24  in  case,  doz  1..10 

SALT. 

Cal  Table  &  Dairy.  75  2'3,  60 
2',i's.  50  3's,  30  5  s,  15  1 0's 
and  s  L'Os.  per  bale   1.75 

Do  50-rb   bags,  ton  12.00 

I,eslie's  Sterilized.  7f  2'b.  60 
3  s.  40  4  s,  30  6>  15  lO's, 
and  8  20.>?.  per  bale   2.25 

Do,  50- lb  bags,  ton  none 

Leslie's.   50s   20.00 

Imptd  Liverpool.  50s.  ton.... 20. 50 
100s.  ton.  .  .  .19.50 
200s.    ton.  .  .  .  10.00 

iienuine  Werringtnn.50s,pr  ton20.0o 
H,  R.  H.  Liverpool. 

Bales  of  75,   2s,  per  bale.... 

Bales  of  5ft  3's.  4ft  4's  3ft  5's. 
15  10s.  8  203.  per  bale.... 

Bags,  50s,  per  ton  

Worcester. 

Worcester  Dairy.bhl  320  lbs  (5 
bbls.     5.2.5)   5  25 

Worcester  Dairy,  bbl  320  lbs. 
10  bbls    4  75 

Worcester  Table,   140  2».  100 

I  bbl  6  bbl 

3«  and  SO    S.75  6.60 


Worcester  Table.  30  10s  5.50 
Worcester  Table.   50Ib  sacks. 

Irish  Linen   90 

Rork  Salt. 
Half-Ground.   lOO-Ib  sks,  ton 

"  "        508.  ton  

Stock,  100-tb  sack,  per  ton. 

"        50s,  ton   

Package  Salt. 

I,.>.>ille  s  Sterllzod.  48  'j's  

24  3'9  

20  5"8  

50  2's  

P..  2s,  24  to  case.  .  . 
P..  3s.  24  to  cs.  pr  cs. 
P..  5s.  20  t»  cs.  pr  cs. 

i.  -K  Cabin.   24  29  

Celery  Sail. 

Diirkfp's,    1   doz   in  \>f>x  

SOI  PS 

Andorson's  20  varieties  

Cam phfir.'i.   21  varieties  

Snld.>r  B     Tom.lto.     3  s 


S.  V. 
S  V 
S.  V. 


86 

.50 
.00 
.60 
.00 

"5 
00 
30 
60 
80 
.00 
:  50 
70 


I  26 


90 
90 


Van  Camp's.  21  varieties. 
Libby's,   2's.  assorted 

concentrKtad.  V 


2  35 
I  40 
f 
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t'raocu- American. 

Qts  Pts 
ck-Turtle.  Ox-Tail,  Con- 
umme,  Bouillon, Jultenne, 

egetable.  Beef,  Pea.. 3. 15  1.80 

cken    3.50  2.00 

Gumbo   3.30  2.00 

■en  Turtle,  thick  7.00  3.60 

clear   9.50  .... 

Iligatawney    3.50  2.00 

nato   .3.15  1.80 

sorted   3.25  1.85 

Truffles 

<i  glass,  per  doz    3.60 

()   tin.s.   per  doz   2.75 

lins,   per  doz   5.25 

tins,  per  dnz  10.45 

tins,   per  duz  20. ."iS 

VeasI  Cakes. 

^■ic   Yeast,   case.   1.20 

ist  Gem,  case  ,,.   1.15 

•at  Western   1.00 

let's  Magic    1.20 

1st  Foam    1.20 

This  Dept.   is  corrected  by 
Imann  &  Bendel;  Pac.  Vinegar  & 
Pickle  Works. 

CATSUPS. 

der's,  qts.  doz   3.75 

pts  "    2.40 

IV2   pts,  "    1.40 

Griffon's. 

pints,   per  doz  1.12% 

ts,  per  doz   1.85 

irts,  per  doz   3.25 

Miscellaneous. 

iipbelTs,   V2  pts,  doz   1.15 

inz,  10-Oz    " 

12-oz   

17-oz    '- 

le  Label,   25    %-pts.   to  cv  'iV 
je   Label.    1:15  ]>ts  to  cs.  .  .  a 
le   Label.    12  qts  to  cs.  .  .  «.»v 
lien  Star,  gal  jugs,  doz.  .  .aoci 
"    qt.  jugs,  doz.  .    .  S.6S 
"    pt  jugs.  doz.   .  .  2.35 
V2  pt  jugs,  doz.  1.40 
Long's  Fruit  Catsup. 

24  t  o  C8,  C9SO  4.75 

Pts.   48  to  ea   ■    5.75 

2,  5  and  '      9  GsG,  lb  1.60 
SAVCM. 

Ibrook's,    %    pts   2.40 

I  i>t  Perrin's,  small   2.75 

I  &  Perrin's,  medium   5.00 

I  &  Perrin's,  large   8.25 

cases,  5c  per  doz  less. 

iiisco,  Mcllheny    4.00 

lasco.   New   Iberia   3.50 

igal  Worcester,   V2  pt  85 

igaL  Worcester,  pt   1.26 

iper,  sprinl-'e  top,    V2   Pt..  2.00 

iiM'ior  Pepper,  small  90 

icrior  Pepper,  large   1.50 

by's  Manchester  Sauce,  24% 
Ints.   per   doz   1.20 

HOUSE  RADISH. 

ulc  Gems,  doz  95 

Is,   doz.  :  95 

ilium,    doz   1.30 

irts,  doz   2  50 

Gal.  Kegs,  gal  78 

lal.  Kegs,  gal  80 

lal.  Pails,  gal  85 

lal  Pails,   gal  90 

ndard  Kegs,    lOs,   keg.  .  .  .  6.50 

"    5s.  keg   3.25 

3s,  keg   2.00 

FRENCH  MUSTARD. 
(In  bulk.) 

Cal. 
Home  Stan- 
Brand  dard 

,  per  gal  35  .30 

bbl.   per  gal  37  .32 

bbl,  per  gal  40  .34 

i;al    Keg  42  .36 

Hi.  Keg  45  .38 

:al.    Pail   50  .45 

al     Pail   60  .55 

ndard   Keg,   10s   3.50  3.00 

"     5r   1.75  1.50 

"    1.50  1.25 

II  <JlaKN.   Cal.    Home  Brand. 

7.,  2  dz  to  case,  per  doz  95 

oz.   2  doz  to  case,  per  doz  1.7? 
Standard. 

small   bbl  g'O 

7.    OilBseHnrf   90 


12 

16-oz,  "    1.40 

SAUERKRAUT. 
Cal.  Home  Brand — Dry  Pack 

Bbl.,    50-gal  15.00 

Va-bbl.,    32    gal  10.50 

  5.50 

....  3.25 

  1.75 

 85 

 60 

....  2.50 


14 -bbl.,    15  gal. 

10-Gt  Kegs  

F-Gal  Kegs  

i-Gal  Pails  

t-Gal  Pails  

Standard  Kegs.  10s. 

Department  24. 
GKOCEET  SUNDRIES. 


This  Dept.   is  corrected  by 
Haas  Bros.;  Wm.  ..uff  Co. 
Axle  Grease. 

H.  &  L.,  per  case   $2.00 

C.  &  S.,  2-doz  case,  per  case  2.00 

5  case  lots   1.95 

10    case    lots   1.85 

Frazcr's,  2  doz  tins,  per  case  2.25 
Frazer's,  4  doz  wd.  per  case.  3.60 

Frazers,  15-lb  pails   1.00 

Mica,  3  doz  tins,  per  case....  2.60 

Castor  Oil,  2  doz  Is   2.60 

Universal,   2%,  light   2.00 

Universal,  2%,  dark    1.75 

Paper  Bags. 
Automatic,    Self-Opening.    500  In 
pkg..  List. 

Vi-tb   ?1.00  8-Ib    4.80 

Va-lb    .  .      .   1.20  10-Ib    5.20 

1-  lb    1.60  12-n>    6.30 

IVa-tb    1.70  14-Ib    8.30 

2-  tb    2.00  16-Ib    9.00 

3-  rb    2.50  20-lb    ....  10.00 

4-  rb    2.90  25-Ib   11.00 

5-  lb    3.40  30-Ib   13.00 

6-  Ib    4.00  35-lb   15.00 

7-  lb    4.40 

Sizes  S  to  35  lbs. 

Sugar  Bags,  broad  bottom,  tt)  Ofi 
Discounts  from  above  list: 
Cheapest.  5  0%. 
Eaglj  or  Equal,  50% 
White  bags.  50%. 
Lion.  40%. 

Mikado  (stripped)  40% 
Bluestone. 

Barrels,  per  lb  12 

5  bbl.  lots,  per  lb   11% 

BATH  BRICK 

Bristol,   2  doz,  per  case  95 

Pcwdered,  20  Is.  per  case.... 1.15 
Po'wdered.  40   %s,  per  case... 1.25 
CANDLES. 
Admantine. 

.Adam.    14-nz.,    20s  11% 

12-oz.,   20s  10% 

10-OZ.,    20s   09% 

Hotel.    40s,    12-oz  10% 

(Wrapped   \ic  higher.) 

Chippowa,   1  oz  07 

Torchlight 

Stearic  Acid,  12  oz,  20s  10% 

14  oz,   20s.    .  .  .1114 
(wrap)  IG  oz  20s  .I314 

Stearic. 

Schneider's    14-oz.,    20s  14 

Schneider's    14-oz.,    40s  13'% 

Schneider's    16-oz..    20s  15% 


Paradne,  Etc. 

Per  rr>. 

i«.  lis.  in  cartons  of  36-rb  bxs  11 
12s,  in  cartons  of  36-rb  bxs..  II14 
%-rb.  in  cartoons  of  25-rb  bxs  11 
I-tb  cartons  of  25-lb  bxs....  11 

Colored,  Ic  higher. 
Beeswax,  pure  for  churches  .35 

Do      No.  2  27% 

Do      No.  3  22% 

Christmas,    all   sizes  09 

Do      holders,  per  gross  85 

Wax  Tapers,  per  doz  pkgs.  .  .80 

Do       Per    gross  8.00 

Night  Lights, German. on  pap 

ft  wd,  per  doz  40 

Do   French,  on  tin. doz  85.  1  t'. 
Werlts 

16  oz,   S.   A.,   40s.    (n-rap)..     .16  >4 

16  oz,    S.   A..    20s  15f^ 

14  oz.,  S.  A.,  40s.   (wrap)..  .14 

14  oz,  .S.  A.,  20s  13'% 

14  oz,  Adam.  20s  11% 

12  oz.  Adam,   20s  10% 

10  oz.    Adam    ZOs.  .  .09 
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standard  Oil  Company. 
Electric  Light. 

Per  Set 

6s,  16  oz.,  20  sets  11 14 

6s,  14  oz.,  20  sets  10  »^ 

6s,  12  oz.,  20  sets  09  % 

6s,  10  oz.,  20  I'ets  OS  14 

12s,  12  oz.,  40  sets  (hotel) .  .  .0914 
Granite  Mining. 

Per  Set 

6s,  16  oz.,  40  sets  13  "4 

6s,  10  oz.,  20  sets  13 

6s,  14  oz.,  40  sets  10  "4 

6s,  14  oz.,  20  sets  11% 

6s,  12  oz.,  20  sets  09  % 

6s,  12  oz.,  20  sets  09% 

6s,  10  oz.,  20  sets  09 

12s,  12  oz.,  40  sets  (hotel) .  .  .10 
Paraffine  Wax. 

Per  Set 

Is,  14  oz.,  25  sets  white.. ^.  .IOV2 

2s.  14  oz.,  25  sets  white  10% 

4s,  14  oz.,  36  sets  white  10% 

6s,  14  oz.,  36  sets  white  10% 

12s,  14  oz.,  36  sets  white...  .11 
Colored,  i  cent  higher. 
■  Radiant  Paraffine  Wax. 

Per  Set 

4s,  14  oz.,  36  sets  10 

Gs,  14  oz.,  36  sets  10 

6s,  14  oz.,  20  sets    09% 

6s,  10  oz.,  20  sets  OS 

Egg  Food. 
Pratt's,  26-oz,  2  doz  in  cs...$4.50 
Wellington's.  1-lb.  2  doz  boz.  4.00 
Fly  Paper. 
►  KAPins  STiaarruri. 


tftngiefoot,    per   case   2.50 

Tanglefoot  Holders,  per  case 

of  50   35 

Subert's,  40  5s.  paper  in  box  .90 
Bruit  Jars. 
(Net  cash — no  discount) 

Mason's,   pts,    per   gross   6.25 

Mason's,  qts,  per  gross   7.00 

Mason's,  %  gal.,  per  gross.. 10. 00 

Fruit  Jar  Caps 
Porcelain,  6  doz  to  box,  pr  bx  2.80 
Fruit  Jar  Ruhliers. 

No.  1  White,  per  lb  60 

"Gold  Seal,"  cartons,  per  gr  .75 
"B.Tdgers."  cartons,  per  gr.  .  60 

Red  Ribbon  75 

Glue. 

Le  Page's,  1  oz  per  doz  80 

Le  Page's,  2  ob.,  per  doz....  1.30 
Le  Page's  %-giI!  tins,  per  doz  1.50 
Le  Page's,  1-giIl  tin,  per  do/.  2.00 
"."    Tubes,   small,  gr....l2.00 
"    "        "    big,   per  gr....lS.0O 
Cordage. 

Basic  price — Manila  15%.  Sisal 
10%,  (5,000  lbs.  14c  and  Ifi.OOO 
lbs.  %c  less.)  All  kinds  ad- 
vance on  base  price  per  pound 
KB   given  underneath: 

Sis  Mail 

Rope,  H4 -in.,  (7-16  diam 

6  and  9  thr.    ( >4 
and  upwards)    ..basis  basis 

"!      thread  (% 

'lanii    1', 

and  5-16  diam) .  .  t 

Bale,     3    and  4. 

strand   %  less  basis 

"     2.   6,  8  st'nd     %  «' 

Lath    Yarn   basis  ha sl.<» 

Hop    Twine,    tarred.  ...     1  t 

Grape  A'ine  Twine   1  I 

Jpring     Twine    'i 

Paper  Twine,  unoiled..  '/^  2 ',1 
WTiale  Line  and  Bolt.  1 


44 

Hawesr    laid   rope  for 

well-boring   1 

Transmission   of   Power     .  .  5 

Lanyard  and  Tarred   basis 

Ljirlat  H.ope,  hd  tw,  un- 
oiled, 3  &  4  st'd. .     1  1 

8aah  Cor«   £3  cilia. . 

Cuttle  Bone. 

Birds',   per  lb  30 

Insect  Powder. 

Eureka,  10c  size,  per  doz  75 

Eureka,  25c  size,  per  doz.  .  .  .  1.75 
Eureka,  60c  size,  per  doz..  4.50 
Eureka,  Jl.OO  size,  per  doz.  .  8.00 

Buhach,   2-oz.,  per  doz   1.15 

"        4-oz.,   per  doz   2.15 

"        8-oz.,   per  doz   3.75 

"        16-oz.,  per  doz   6.80 

6-tb,  per  lb  60 

Matches. 

Tins    1.65 

Boys,  doz  boxes  12 

Swedish  Safety,  per  gross  65 

.'Swedish  Wind,  1  gross  90 

Vulcan  Paraffine,  65s  per  gr  .55 
Do  50   grs  lots  50 

Diamond  Match  Co.'s. 

Anchor,  200s   1.70 

Do,    500s    4.00 

Bird's  Eye,  500s,  gr   3.75 

3  Noes  Safety,  100s   7.75 

Bees  Wax,  100s   4.50 

Globe,  100s    5.00 

Domino,   case    2.75 

Red  Top  Safety   2.75 

S.  &  C.  Eastern  Parlor  80's.  .  4.25 

S.  &  C,  200s    2  25 

S    &  C,  300s   3.25 

S.  &  C,  500s   4.25 

Press,    100s,    5-gross   case....  4.75 

Little  Star,  per  case   2.20 

Search  Light,  100s,  large, 1  gr  4,75 

Paper,  Wrapping 
Butter,   White,   per  ream.  .  .20 

Do    Waxed,  per  ream.  .  .  .25 
Manilla,  No.  2,  roll. any  size  lb  .4V4 
Manilla,  No.  1,  rolls  or  flat  .05 
Straw,  per  ream  95 

Do  rolls,  any  size,  per  lb  .03  Vi 
Drab,  per  ream  60  " 

Do    rolls,  any  size,  per  lb  02% 

Paper,  Toilet. 

Royal,  100  rolls  of  500  shts.  .  4.00 

O  Keyed,  5-oz  rolls,  per  case  2.50 
Royal,   8-oz  rolls,   per  case.. -4. 25 

O  Keyed,  tablets,  per  caes.  .  3.75 

Pa.^time,  tablets,  per  case.  .  .  4.50 

Union,   per  ease   7  00 

Lulu,  pkgs,  4000  shts,  per  cs  3.75 

Astoria,  pkgs  450  shts,  per  cs  3.90 

Windsor,pkgs  500  shts,  per  cs  4.00 

Universal,  pkgs  700  shts,  pr  cs  6.00 
Great  Eastern, pkgs  1000  shts, 

per   case    7.50 

Popular  Rolls,  5  oz,  100  rols, 

per  case    3.00 

Daisy   Rols,    9    oz,    100  rolls, 

per  case    4.50 

Express  Rolls, 10  oz,  100  rolls, 

per   case    5.00 

Asbestos    Rolls,    11    oz,  100 

rolls,   per  case    5.25 

Mammoth    Rolls,    16    oz,  100 

rolls,  per  case    7.50 

Pyramidal,   2000     sheets,  50 

rolls   in   case   7.r\ 


"No-Meds" 

(Cereal  Laxative.) 
48  cartons  to  case,  per  case.  ^12. 00 
Less  30  %  discount     to  trade. 
Varying  cash  discount   dependi"  t, 
on  quantity  purchased. 

Polishes,  Shoe. 
Day  &  Martin's. 
Large,  6  dz  to  case,  doz.  ...  SO' 
Medium,  6  dz  to  case.  doz.  .  2.2'i 
ymall.  10  dz  to  case,  doz  ...  10' 
Mason's  Russet  Polish. 

Doz.        14  Gr.  Gr 

i  No.   2   40  l.i,0  4.f>0 

No.   3   70  2.0''  ''.00 

Comb   Blaok  Dressing. 
J  Doz.        14   Or.  Gr. 

I  Large   l.i'O        4.50  18.00 

;  Small   M        2.30  9.20 

\ 
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Cuinliination  Russet. 

Doz.        14  Gr.  Gr. 

;    1.50        4.50  IS. 00 

 SO        :i.30    4. SO 

Masiio's  Stove  Polish. 

Doz.        >4  Gr.  Gr. 
 45        1.20  4.80 

I'oliNh.  Stove. 

i  Sun,  lui-ge  pkg.,  per  gr  ti.i'o 

5-gross   lota   6.00 

Small  pkg.,  per  gross.  .  3.85 
'asle.lrg,  1,4  gi-  bx  per  gr  5.00 
eline.  No.  4  tins,  per  gr  5.00 
.\o.  6  tins,  per  gr....  S.25 
Liquid,  pt-tins,  bx  3  dz  2.25 
\-K;iy  Stove  Polish. 


.  a  doz.  to  case,  per  cs  1.50 
'.  3  doz  to  case,  per  cs  2.50 
:doz.  free  with  each  case.) 

Polish,  Motul. 
fo  Silicon,   1  gr  m  case 

doz   

intshine,  V2  Pts,  per  doz 
intshine,  pts  per  doz.  . 
intshine,  qts,  per  doz.  . 
%  gal.,  iier  doz  

1   gal   tins,   per  tin .... 


.80 
.95 
1.80 
3.15 
6.00 
.85 


(Metal   Polish,  qts   3.67 

pts    2.00 

1/2     pts   1.2  5 

j  Metallic    Pi>Iisli    t  ^^^u. 

'.   package,  doz   3.35 

!).  package,  doz   1.67 

(  package,  doz  50 

|;per's   Friend,  pwdr,  gr .  21.60 

 15% 

 07 

 15 

 17% 

 11 

 18 

 06 

 06% 

 06% 

 06% 

 10 

 15 

.06 
.85 
.80 
.6% 


i3er 


Si'ound 
i  whole 
sacks 


t  Cal  

travel.  2s,  per  doz.... 

I  oed  Mi.xed,  48  Is,  doz 

ilihon.  60  Is  


'riginal  sacks  Vic  less. 

Sheep  Dip. 

10-gal  tins,  per  gal.  .  1.20 

■,  5-gal  drums,  per  gral  1.20 

-  1"    Vij-gal    tins,    gal  .95 

-  ^i-i,'al  drums,  per  gal  .95 

Shoe  Blacking. 

Doz.         14   Gr.  Gr. 

 25  .75     2. SO 

 30  .85  3.25 

 35        1.00     3. So 

 45        1.40  5.45 


.Shoe  Dressing. 

dz  to  cs.  per  gr   a. 00 

a,  3  dz  to  cs,  per  gr..l2.00 

,,   per    gross  10.00 

,'iinola  outfits  of  brush  and 

no  charge. 
I   paste,  case  of  3  doz  2.50 
Id  brass  scooi5s,  no  charge 
,    Ui.vh.v's  Polishes. 
Polish.  1  doz  in  box.  . 
■''Iish.3  dz  bx.ham'r  tree 
itln,  1  dz  (sml  comb'n) 
'E'hoe  Satin  Pste,  1  doz 
Shoe  .'^atin  Paste.  1  doz 
Satinola  Paste.   1  doz 
Rnlinola   Paste.   1  doz 


.85 
2.55 
.75 
.SO 
.40 
.80 


ombination,  sml,  dz 
"mbination.  Irge,  dz 
If  Cream,  per  doz 
liltp  Paste,  per  doz 


.SO 
.75 
1.25 
.85 
sn 
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llOuioBwCKliib! 


PSTEKIEMHELlEHf 


Jet  Oil,   doz  S5 

Jet  Oil,  3  dz  bx,  5  Bixola  free  2.55 
Bixby's. 

"BBB,"  size  M.,   V4  gr.  box..  1.25 
"BBB,"  size  B,  per  %  gr.  box  2.50 
!'»  In^ 

Cotton,  4-ply,  lOO-It)  bales,  lb  .27 
3-ply,    lOO-tb    bales.  .  .27 
2-rb    cones,   per   lb..  .27 
Hemp,  S-oz  balls, pr  3-tt)  pkg.  .  .27 
Do,     4-oz  balls,  per  3-tt)  pkg  .27 
Sack,  4-ply,  12-rb  pkgs,   tb .  .  .27 

liinder  Twine. 
Pure  Manila. 650  ft  to  rb,pr  lb  14  V^. 
Manila,  600  ft  to  lb,  per  lb.  .13'' 
Standard,  500  ft  to  lb,  pr  lb  11 V- 
Sisal.  500  ft  to  lb.  per  a>  . .  .11  Vz 
Wax. 

Fruit,  25  1-lb  pkgs,  per  box..  1.50 

Mint  Wax,  per  box   1.50 

Jt  pan,  per  lb  20 

i  Beeswax   38 

I  Pure  Ref.  Paraf.,  40  Is,  lb..  .10 
j  Pure  Ref.  Paraf.,  20  Is,  lb..  .10 
I  Wax  Strings. 

12-in.,  10  pkg,  100  stgs  each.  1.75 
14-in.,  10  pkg,  100  stgs  each.  .  1.90 

Departiiieut  25. 

I  VV001>  AND  WILLOW  WAKH 
!  AXE  HANDLES. 

This  Dept.    is   corrected  by 
The  Heynian-Weilll  Co. 
Bx,  36-in.,  doz  $2.51 

.\'o.   1,  36-in.,  doz    1.7." 

2.    36-in..    doz   1.35 

ISasUet.s. 

Per  doz. 

Cal..  Open,  Spruce,   .Mo.  3  85 

'""Ml,  Open.  Spr\:rt>.   yo.  4  9P 

Cal.,  Open,  Spruce,  No.  5....  1.00 
Cal.,  Satchel,  Spruce,  nest, 0-5  1.35 
Cal.,  Satchel.  Sprm-e.  nest. 1-5  l.Or 
Cal. ..Satchel.  Sjirui^e.riest.  1-41  .71 
German  Market,  nest  of  4.  . .  .  1.25 
Clothes,  Oval,  Wil.,  No.  2..  7.7E 
i~'|nthes.    Oval.    W'l..    .\o.    3..  9. no 

Same,  nest  of  5  sizes   3.50 

.lapanese  Telescopee,   nest  of 

5,   size   18x12x7   1.25 

Same,    size   20x13^4x7   1.50 

Same,  size  24x15x10   1.90 

Bowls,  Wooden. 

t'er  .|..v 

Maple,  No.  1,  ll-inch  SO 

Do  No.  2.  13-inch   1.75 

Do  No.  3,  15-inch   3.00 

Do  No.  4,  17-inch   4.75 

Do  No.  5,  19-inch   6.50 

Do  No.  6,  21-inch   S.50 

Brooms. 

Per  doz 

No.  7  Special   4.00 

Little  Lady    3.6ii 

Dandy    s.lo 

Cooks'  Choice    2. 36 

Ladies'    Pride.    No     1   2.85 

Toy,  string    1.00 

Common  Whisk   l.OC 

OO  Whisk   l.r 

Leader    2.40 

Flyer    2.90 

Brushes. 

Per  doz 

Dust    2  26  ?.2.0(i 

Scrubbing   55  3.00 

Dandy    1.50  5.75 

Shoe  Brushes 
No.  415   black  tampico  No.  51  .9.1 

No.  25  Mixed  Center   1.76 

\  No.  602,  all  black   2.00 


No.  335,  black  and  white   3.50 

No.    7,    bristles   3.90 

Stove  Brushes. 

I'er  il<ji 

551  tampico,  handles  90 

No.  41,  Black  Bristle   1.90 

Mo.    411.    Black    Bristle   2.26 

Ox  Fibre  Brushes. 

Per  do2 

•-;iti  Cat.  10V2X2%  in  face..  1.50 
Do  Rat,  81/2x2%  in  face..  1.25 
Do    Mouse.  614x2%  in  face  1.00 

Can  Openeifs. 

King,  doz   It 

Sprague,  doz   41. 

Carpet  Sweepers. 
Bissell's,    per   doz,    25.00    to    27. OU 
Standard,  per  doz   23. Ot 

Cheese  Safes. 

Round,   22-in    each   2.25 

Square  each    4.00 

Clothes  I..in;s. 

Sisal,  40-foot,  per  doz.  .......  .90 

Sisal,  60-foot,  per  doz   1.25 

Cotton.  40-fooi,  per  doz  .s*' 

Colton,    no-foot,    per    doz.  .  .  .  1.20 

Sash  Cord,  60-foot,  per  doz.  .  1.7."^ 

Sash  Cord,  90-foot,  per  doz.  .  i 

Wire  Cord.  50-foot,  per  doz..  i.*. 

Wire  Cord.  ■75-foot,  per  doz.  .  1.60 

Wire  Cord,  100-foot,  per  doa.  .  2.10 

Clothes   Line  l*ulle.vs. 

Galv.   Iron,   with  eye   >9.6t; 

"        "    with  hook  60 

CLOTHESPINS. 

Common,  per  box  of  5  gross.  .  .70 
XJ.  S.  Patent  Spring,  per  gross  .55 

COKKS 
l>eniijohnM. 

(Discount  of  40%  and  10%) 
%    gal   $5.75 

1  gal    7.50 

2  gal   13.50 

3  gal   16.00 

5   gal   24.00 

Dust  Paas. 

.No.    1    Japan,    doz  75 

Covered,   doz    1.^0 

Janitor,  doz    2.25 

Dusters. 

Per  doz 

China,  fancy  colored 
Standard  Turkey.  No 

No 

No. 

No. 

No. 

.Janitor,    extra  heavy. 

DOOR  MATS.  COCOA. 

Per  doz 

Light.   No.   1,   14x24   4.40 


.   in. . . 

.  ■' .  1 

12... 

.  2.9n 

14 

3  60 

16.  .  . 

.  4  i-n 

1  .s  .  .  . 

.  r.  .in 

.13.50 

Do  No.  2.  16x27   6.00 

Do  No.  3,  ISxSO   7.75 

No  No.   4,   20x33   9.50 

Medium,  No.  1.  14x25   5.5j 

Medium    No.  2.  16x27   7.00 

Medium.  No.  3.  18x30   S.V5 

Medium.    No.    4.    20x33   10.50 

Kxtra.  No.  2.  16x27  10.00 

Extra,  .No.  3.  lSx30  13.00 

Extra,  No.  4.  20x33  15.50 

Extra.   No.    5.   22x36  19.00 

Keystone  steel  Mats.  sq.  ft..  .30 
l  ':i  Meets 

Per  doz 

3ork  Lined,    No.    0  45 

No.    2  45 

Cork   lined.  No.   3.  doz  90 

No.    4  60 

No.    6  75 

No     8  90 

Iruuing  Boards. 

t-ft.,    per   doz   4.40 

'4%-ft.,    per   doz   5.00 

5-fl..    per  doz   6. on 

5%-ft..    per    doz   7  20 

LAMP  BCRXERS 

OppnslHon. 

0  or  E,  per  doz  

1  or  A,  per  doz  

2  or  B,  per  dns  


.65 
.75 
.85 


is 

L^k.U  !•    Cli  l.U  .NJi,  »  .-». 
JbUectric — In  Curluua. 

No.  2,  6  doz  lu  case,  pci   Uoz  l.lu 
Luulern  Ulubes. 

I'acKcd         11.'/.    Ill    ■  ,1.^.  II, 

Aurora  BocheBt«r. 

t'el  KliuL 

r\o.   1,   6  doz  lu  case  75 

.No.    2,    6   doz   tu   case  90 

No.  3,  6  doz  in  case   2.00 

.UacUeuIh  Pearl  lop. 
No.    1    or   A,    6    doz    III    cade.  .       .^  j 
No.   2  or  B,  6  doz  in  case.  .   I  U5 
Lu  Bustle. 

Per  doz 

No.  A.  plain  bulk,  6  doz  In  cs  1.22 
No.  B,  plain  bulk,  6  doz  in  cs  1  53 
No.  A,  crimp  bulk,  6  dz  in  cs  1.32 
.No.  B,  crimp  bulk,  6  dz  in  cs  1.63 
Common  Chimney. 

Per  doz 

No.  U  or  E,  6  doz  In  case.  .  .40 
No.  1  or  A,  6  doz  In  case.  .  .45 
No.  2  or  B.  0  doz  in  case.  .  .65 
LEMON  SUIEEZEBS. 

Ball,    per   doz  $0.S5 

Glass,  No.  1,  per  doz  75 

Class,  No.  3  (for  oranges)  dz  1.26 
MOPS  AND  IIA.NDLES. 

Per  doz 

9-lb.   Mops   1.35-1.65 

12-lb.    Mops   l.SO-2.20 

Patent   Mop   Handles   1.00 

Plain  Mop  Handles  90 

PAILS. 

Per  doz 

Wood,  painted,  3  hoops   2.b5 

Wood,  varnished,  3  hoops.  . .  .  2.50 
White  Cedar,  3  galv.  hoops.  .  3.25 

Fibre    3.60 

Galvanized,  8  quarts   2.05 

10  quarts   2.30 

"  12   quarts    2.55 

"  14  quarts    2.90 

SHELF  PAPER. 

Per  gro.-ti 

Narrow,   assorted  'olors  12 

Lace  paper,  per  box  30 

TIBS. 

White  Cedar— No  .0,  13.00;  No. 
1,  10.50;  No.  2.  9.00;  .No.  3.  8.00. 

Fiber — No.  0.  $19.00;  No.  \. 
$15.75;  No.  2,  $13.75;  No.  3. 
$12.25. 

Galvanized — No.  0.  $5.85;  No.  1. 
$6.95;  No.  2.  $7.95:  No.  3.  $S.S5. 
WASHBOARDJH. 

IVr  do/. 

California,   regular  size   2.25 

Little  Lady,   glass   1.85 

Little  Lady,  zinc   1.10 

Peerless,   double    3.."iO 

North  Star    1.65 

Crystal  rilass    4.40 

Washing  Machines 

Waverly    o.7R 

Matchless    5. .So 

Western    3.7S 

Ma.iestic.  family  size,  each.... 6. 00 
Snowball,  family  size.  each.. 6. 75 
Leader,  family  size,  each....7P0 
Shelby,  family  size.  each.. ..7"" 
WICKING. 

'1r<» 

Lamp,  0  or  E.  %-lnch  tO-.in 

Lamp,  1  or  A,   %-lnch  40 

Lamp.  2  or  B.  1-Inch  60 

Lamp.  3  or  D.  1  %-lnch  Sn 

No.  1.  Rochester    1.50 

No.  2.  Rochester    2.25 

No.   3.   Mammoth   7.50 

.Tunior  Rochester    2.00 

Stoves.    3-inch    1.50 

Stoves.   3%-lnch    1.90 

Stoves,   4-lnch   2.00 

Stoves,  4 %-lnch    2.00 

WRINOER.S 

Wood  Frame 
Two  top  screws;  Iron  tub  rlnmpft 
Per  doz 

Royal.   10x1%    Inches  37  «0 

Challenge.        "   21.00 

King  Special   2J.60 

Empire         "   Sfl.OO 

Century.    10   Inches  2S.uO 

11  Inches   31.50 

"        12  Inches   35  00 

Iron  Frame 
Pnperlor.   10  Inches  «P  So 
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11  inches   33.00 

12  inches   37.00 

Crescent   27.00 

Ball  Bearing. 
Hitchcock   33.00 

MISCELLANEOUS. 

barrel   Covers,    17-in.  (flour 

barrel  size),   per  doz   I., SO 

Barrel   Covers,    21 -in.  (sugar 

barrel  size),  per  doz   2.70 

Brownies,   per  doz.... 7.^   1. 00  1.25 

Butter  Ladles,  plain,  doz  45 

Butter  Ladles,   clays,  doz  S5 

Butter  Spades,   doz  40 

Dishes,  oval,  Vj-It),  per  M.  ,  .  .  2.25 

1-  tb,    per    M..  2.50 

2-  rb,    per    M.  .  2.75 
Dishes,  wire  end,  ',i-rb,  per  M  2.00 

"  "  "  l-It),  per  M  2.25 
"    2-n),  per  M  2.50 

Ksti     Bealers,     Dover   1.00 

Measures,  fiber,  4  pieces....  1.50 
(Set  pt.,  gt.,  ','2  gal  and  funnel) 
Lanterns,  O  Tubular,  doz....  5.90 
Lantern  globes,  in  bbls .  .  .  .  70 @ 95 
Mouse    traps,    1    to    5  holes, 

doz   45@60 

Mouse  traps,  "Sure  Catch,"  dz  .35 
Traps,  rat,  "Blizzard,"  doz.  .  .90 

.\est    E.sgs,    per   doz  20 

Oil  cans,   glass,    wire  cover, 

1  gal,  per  doz   4.50 

Oil  Cans,  gal.,  glvnzd  iron..  2.15 
Oil  Cans,  5  gal.,  glvnzd  iron.  7.50 
Potato  Mashers,  per  doz  45@75 
Rolling   Pins,   per   doz.  .  1.35 @  1.50 

Spoons,   wooden  30c,   37c  .65 

Step  Ladders,  each  per  ft..  14-22-40 
Taclcs,  steel,  asstd,  2  14-oz.  .  .25 
Tacks,  Common.  2  oz.  doz.  .  .11 
Tai>ers,  sas.  30   17-in.     tss.dz  15 

Toothpicks,   box   2.50.  2.75 

Twine   Holders,   hnngiii.s.   doz  1.00 

Spittons.    fiber,    13-inch   fi.25 

Spittons,    fiber,    12-inch   5.00 

Spittons,  fiber,  9-inch   4.15 

Whips,  per  doz,  from  90c  to  18.00 
Window  Screens,  12-inch,  doz  2.75 
IS-inch,  doz  3.25 
"  "        24-inch,    doz  3.60 

Department  2tt. 

•<  I  .\  riONKK'k 

Corrected   by  the 
fefhwabacher-Frey   Stationery  Co 

42-44  Sutter  St.,  San  Francisco 
lilaiiK  Kookh. 
Counter,  72  leaf,  per  grs....  6.00 
Counter,  90  leaf,  per  grs...     0  00 

Day  and  Ledger. 
Cap,  canvas,  200  pp.,  each.  .30 
Cap,  canvas,  500  pp.,  each.  .  1.00 
Crown  Cloth,  150  pp.,  each.  .  .75 
Crown  Cloth,  300  pp.,  each..  1.00 
Cap,  Im.  Leather  Bnd,  600  pp  3.20 
Writiag  I'aper 
Xanglewoud.  Keaiu 

Ci  mmercial    Note,     5rb  60 

Commercial   Note,   6Ib  72 

Letter,  lO-lb  ex.  . .  .  .'   1.20 

Cap,    12-rb   ex   1.44 

Knvelopes 

Per  M 

XX,  5-in    1.00@1.50 

XX,  G-in   l.]0(g)l.GO 

XXX.  lO-in   2.80 

XX. ■! -in. .Baronial  cream 

or  white  .   1.40@1.80 

.\X. 5-in. .Baronial  cream 

or  white    1.60@2.00 

Inks — Carter's  or  Diamond. 
Black,  2  oz  cylinder,  p.  gr.  .  4.50 
Red,  2  oz,  3  dz  to  box,  pr  bx  1.25 

Black.    4   oz,    per   gr   7.20 

or  Blue  Blk,  hi  pt,dz  2.17 
or  Blue  Blk,  pt,  dz.  .  3.50 
or  Blue  Blk,  qt   fi.OO 

Lead  Penclld. 

Gross 

Cedar,    rubber    tip   1.25 

Ked  plshd,  nvtl  rbbr  tip, I. X  L  1.05 

Matchless    3.00 

Yellow,  pshd,  rbr  tip,  round.  4.00 
"      plshd,  rbr  tip. hexagon  4.00 
Black,  plshd,  rbr,  tip,  Nos.  1, 

2,   3,   4,    "Offlce"   Hex   4.60 

Carpenters,  3  dz  to  Vx,  pr  1,00 
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steel  Tell* 

Gross 

Itailroad,  1  gross  In  iOX..$0.40 
Stub,  ex  fine,  sml,   mdn  Irg  .40 

Falcon   4u 

Bank   40 

School,  fine   40 

f-pencerian  Nos.  1,  2  or  3  85 

( .  "'oti  ^,  No.  404   50 

Gillotfs,  No.  303  90 

Pacific  Mail,  cinkle  plate....  1.00 
Tuxedo    1.00 

Departiiieut  27. 

AMERICAN  TOBACCO  CO. 
.Sniokin;;  Tobacco. 

1,5-rb  Cartons,  25  and  SO-Tb  Cases) 
^eal  of  N-  C.   l-f,   oz  foil....  6S 

31        "    61  Mi 

S  "        ....   58 14 

16  "    56 '/s 

1%      oz      cloth  6S 
Seal  of  N.  C,  3 J  oz  clth  pchs  63% 

pouches    68 

■^eal  of  N.  C.  16  oz  decorated 

tin  canisters    5.'5'i 

Old   Eng.   Curve  Cut,   1%  oz 

curved    tins    TiVz 

')ld    Eng.    Curve   Cut,    3i  oz 

cur\'ed   tins    74  V2 

Old  Eng.  Curve  Cut,   8  oz.  .  72 
Old  Eng.  Curve  Cut.  16  oz.  .  69 
Continental  Cubes,l%-oz  tins  69J 
M.inte  Critso  Slabs,  3S  oz  tins  74 '/2 
Van  Bibber,  sled  pig.   1%  oz 

tins,    2  1,4    lb    cartons   70 

Three  Feathers.    1%   oz,   1 14 

tb    cartons,    net   58^4 

Pedro,    2Vj    oz   foil   47  Vi 

2V2    oz    pouch   50^ 

2  Vb   oz  assorted   49 

16    oz    decollated  tin 

canisters    4  9 'i 

nixie  Queen,  1%  oz  foil   Ss% 

"        8   oz  tins  

16  oz  decorated  tin 
canisters,    6    lb    cartons.  30 

lb    in   cases   42 

Ouke's  Mixture.  ^%  oz  sacks  40 

\rlington.  .%  oz  foil   63V4 

Duke's  Cameo,  1%-oz   41»^ 

Muke's  Cameo,  oz  foil..  4714 

Melrose,    1%-oz    foil   66% 

Kragrant  Vanity  Fair.  1  14  oz 

foil    93 

Red  Indian  Plug  Cut,  1%  oz 

and  31  oz  foil   39 

Fashion,    1%    oz    3S% 

16  oz  canisters....  42Mi 

Fashion    Pail    42  Vs 

Bull    Durham,   1   oz   62 

1%    oz   62 

31  oz    59 

8  oz    57 

16   oz   53 

Corn  Cake,  gran,   l-lb  bags. 

25-Ib  cases,  per  Tb   24 

Rcho  Plug  Cut.   1%  oz(16-oz. 

»;))    47% 

K^d   Bell.   1%   ox   40% 

Ifi-nz  pails  41H 

Cornell    Mixture.    31-oz    tin..  83  V4 

Tiental   Mixture.        nz  tin..  93 
Honey  Dip  Twist,  10  to  lb..  43% 
Grizzly.   16   oz.    24-rb   cases..  54% 
Five    Bros.     Pipe  .*-5moking, 
long  cut. paper  pkgs.  3,\  oz. 
5   lb  cartons.   30.   50  .(t  100 

lb   cases    37 

Pride  of  Virginia.  1% -oz.  31- 
oz    and    8-oz    tins.    2 ','2 -it) 
boxes.   10  &  25-tb   cases...  75 
".olden  Cupid.  1%  jz  foil,  25, 

50   &   lOO-Ib    cases   60% 

■:nre  Shot.    2s   33 

Union  Leader,  IrJ-oz  foil....  SI  Vs 
3-oz  pouch  ....  39  % 
S     and     16  oz 

canister    39% 

Union  Tjcader,  IG-oz  milk  can  39% 
Plaza.  1!;, -oz  cloth.  5-11)  car- 
tons,  case  of  25   lbs.   net.  .  ^7\i 

Fine  Cut  Cliewiug. 

Mia"  iitha,  2  oz.  li'ghl  or  d  k. 

l-tb  cart,  lO-lb  cs,  per  tb  59 
Hiawatha,  5-rb  cs.  l-lb  carts  59 
Hiawatha,  16  oz,  b'gt  or  d'k. 

5-rb   pails,    lb   69 

Hiawatha,  b'gt  or  dark,  10- 

Iti  palls,  per  Th   FB 
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Sweet  Cuba,  b'ght  or  d'k,  1- 
tb   tins,   5-rb   pails   44 

Rose  Leaf,  10  to  lb,  bright  or 
dark,  l-lb  cart,  S-lb  drums  67 

Tiger,  1%  paraflBne  bags,  6- 
Ib    moistensrs    41 

Cheroots  and  All  Tobacco  C.gar- 
ettes. 

Old  Vir.Cheroots,3  in  bundle.  11.75 
$12  in  less  than  IM  lots. 

Old  Vlr.Cheroots.S  In  bundle. 13. 95 

Bet.   the  Acts  Little  Cigars, 

lOs     tin    S.25 

Bengal  little  cigars,  10s,  (10 
per   cent   in   free   goods)..  7.30 

Royal  Bengal,  10  in  pkg,  100 

in    carton  11.50 

Van  Bibber  Little  Cig.,  bun- 
dles of  10,  boxes  of  100....  16. 20 

Sub  Rosa  cigarros,  10s,  car- 
tons of  500.  per  M   4.00 

Stogies,  Etc., 

Less  2%  for  cash. 
Star  Pittsburgh  stogies  1-lOs. 

5  for   10c  15. ou 

Fiorodora  little  cigars,  1-lOs. 

3     for    5c  12.25 

Red -Top  Stogies,  1-lOs,  3  for 

5c  1  2.50 

Red  Label  Stogies(Jenkinson)11.65 

Cigarette  Paper. 

Vanity  Fair,  50  pkg  in  box    .97 ','2 
Wheat  Straw, 50  pkg  in  bx,netl.30 
Wheat  Straw.  100  pkg  in  bx 

net   2.55 

Wheat    Straw.    Interlock.  50 

pkg   in    box  1.15 

Wild  Oats,  40  pkg  in  box..  .90 

Red  Seal,  50  in  box  25 

iCig-Zag,  100  in  box  2.50 

Riz  la  croix  1.95 

Plug  Tobacco. 

(Subject  to  discount  2%) 
Battle  Ax,  16  oz,  5  cuts,  12  and 

24   lb   bts,   net   39 

Big  Gun,   16  oz,   3x12  smooth, 

bright,  6  sp,  16  lb  butts....  44 
Boot  Jack,  3x12,  R  &  R,  51  oz, 

8  sp,   1,   4   8  and   12-n)  and 

2-Ib  fancy  wooden  bxs.  net.  87 
Bullion,   1x6,  D  T  Nines,   6  to 

tb,    20-m    cad's   50 

Climax,  2x12,  R  &  R,  16  oz,  6 

sp,    6,   12  &  30   lbs   (7   oz  7, 

101/2,  &  21   lbs  48)   45 

Climax,  3x12,  thin,  7  oz,  7  and 

14    lb    48 

Cross  Bow,    3x12,    14   oz.   4  sp, 

14  lb    butts   3.>> 

Drummond's  Natural   Leaf,  51 

oz.  5.  8  and  12-rb  butts....  63 
Gold  Rope,   7   to   lb,   3,   6  and 

12-Ib  boxes    56 

Gold  Rope,  14  to  lb,  4  and  8- 

tb  boxes    58 

Horse   Shoe,    16   oz.   Smooth,  6 

sp.  S,  12  and  24-n)  butts....  J3 
J.   T.,   2x6,   7  oz,   R  &   R  and 

Smooth,  2  sp,  10V4  and  21  lb 

butts   and    caddies   39 

J.    T.,    3x12,    14   oz.    Smooth,  4 

sp.  IOV2  and  21-rb  butts.... 
Newsboy,  P.   P.  br  or  bulk.  5s 

8,  16  &  24  Tb   Ill 

Nobby  Spun  Roll,  7  to  Tb.  3,  6 

and   12    lb   boxes   57 

Old  Honesty,  3x12,  Smth,  15  oz, 

6  sp,  71/2,  15  and  30  Tb   ■)  1 

Old  Peach  and  Honey,  6  to  tb, 

8  lb  boxes   4  3 

Piper  Heidsieck,  51  oz  plugs, 
2%xS  Pony  Panel,  3-lOc  cuts, 

4.  7.  14   Tb   6:1 

Red  Cross.  12  and  24-Tb  butts, 

15  oz,  3x12,  embrossed  4  sp.  33 
Saw  Log.   2x12.  R  &  R.   16  oz 

6    sp,    24    lb   46 

Saw  Log,  3x12,  R  &  R,  32  oz. 
12  sp,  32  &  48  Tb   46 

Sledge,  IG  oz,  4  sp,  3,  6.  12  and 
24    31 

.Something  Good,  foil  wrapped, 
R  &  R,  51,4  to  lb,  9,  13  lb 
butts    4,1 

Spear  Head.  16  oz.  6  sp,  6,  18 
and  SO  (7  oz,  48)   45 

Standard  Navy,  3x12,  emboss- 
ed, 4  oz,  4  BP,  14  and  28  tb  28 


6  for  10,  IO73  oz,  24  lb  butts.  3b 
Star,   16  oz,   12,   24  and  52  lb 

butts    45 

Tinsley's   Nat.    Leaf,    3x12,  16 

oz,   6  &  12   lb   54 

Twist  Tobacco. 

Granger  Twist, hand  made  light 
pressed,  12  to  Tb,  12-tb  half 
bushels  and  15-rb  grained 
pails    45 

Red  Ribbon  Twist,  10  to  tb.  16 
Tb  14  bushels  and  8  tb  pecks  40 

Honey  dip  Twist,  11  to  Tb, 
packed    5    Tb   4  1 

Smoklns  Tobaccn. 

Masler  Workman  plug,  3x6.  10 

oz,    10    Tb    cad   4') 

Finzer's    Mixed    Plug,      16  oz. 

3x12,  5  sp,  5  and  10  tb .  . .  . 
(Jle    Varginy,    3    oz    plugs  2x4 

bright,    lOVi    tb    boxes   4  2 

Sickle   plug,    15    oz   3x12,    5  sp 

7y2.    15  and   30   Tb   butts     .  .  46 

•JOHN  BOLLMAJS  &  CO. 
Cisarettes. 

Net  cash. 

Pragnrant  Vanity  Fair   3.90 

Duke's  Cameo   3.90 

Sweet  Caporal   3.90 

Virginia  Brights   3.90 

Pets  (toil  packages)   6.12 

Richmond  Straight  Cuts,  10s 

tin    and    paper   6.12 

Cairo,  No.  27  and  27a,  (cork 

tip    7.50)   6.50 

Casino  Gold  Tip   9.00 

Imperiales,  10s,  20s,  50s,  lOOs, 

with  or  without  mouthpis.  7.35 
Sultans,    lOs,    20s,    50s,  100s, 

Mais  and  Rice  paper  with 

mouthpieces    9  25 

Abdallah,  No.  3  gold  tip   7.75 

No.    2   9.00 

No.    1  13.09 

Princess  Lillian,  Cork  tips...  17. 65 

Turkish  Trophies    7.75 

Egyptian  Deities,  No.  1,  10s. 25.50 
No.  3,  10s, 

plain  tips  17.60 

Egyptian  Deities,  cork  tips.. 18. 15 
Mogul,   cork  tip  10.25 

High  Grade  Smoking  Tobsicco. 

Less  2%  for  cash. 

Imperial    Mixture,    2%-oztin  1.10 

Plum,  1%-oz  foil,  net  64 1,4 

Three   Kings   Mixture, 31-oz 

tins    1.30 

Yale  Mixture,  1-oz  tin,  IVi 

and  2%   Tb  cartons   1.35 

1%-oz  tin,  2H 

tb  cartons    1.60 

Yale  Mixture,  31-oz  tin, 

lb  cartons    1.60 

Lone  Jack,  31-oz  bags,  net  1.17'/2 

Wills'  English  Smoking. 
Capstan,  mild.med.  or  strong. 

3i-oz,    per    lb   1.60 

(Capstan,  mild,  med  or  strong, 

1%  oz,  per  lb   1.75 

Latakia,  31  oz,  per  lb   2.10 

■Sundry  English  Smoking. 

Pioneer,  31  oz,  per  lb   1.45 

8  oz,  per  lb   1.43 

16  oz,  per  lb   1.40 

Lambert  &  Butler's  Log  Cab- 
in, 31  oz,  per  tb   1.30 

Smith's  Glasgow   Mixture.  31 

oz..  per  tb    1.70 

.1.  B.  PACE  TOBACCO  COMPANY 

Scroll    Tag.    twist.    6    to  To 

(other  sizes,   67)   66i,4 

light    pressed,  aU 
styles   73  Vz 

Scroll  Tag,  cable  coil,  3  and 
4   oz   .    76 

Corduroy  Spun  Roll,  G-fb  bxs  56% 

.M.islil't  Plug  Cut.  l^ii  oz  pchs 
or  tin  foil  pkgs   68 

^^astiff  Plug  Cut.  31  oz  pchs 
or  tin  foil  pkgs   6  3 

Mastiff  Plug  Cut, 16  oz  decor- 
ated  tin    52V4' 

Boston  Snfioke,  12s"  (24S,  48)'. 
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SIIKBKI  G  CO. 

Grain,  1%  oz  patent  can  71' 

Golden   Sceptre,     1-oz,  1-lb 

cart,  per  lb   1-21 

Golden  Sceptre,  1%-oz,  iVz-tb 

cart,  per  It)   l-2f 

Golden  Sceptre,  3J-oz,  2i/2-rt> 

cart,  per  lb  

Golden  Sceptre, S-oz.5-rb  cart, 

per  rb    I  OC 

Golden   Sceptre,    16-oz,  6-11) 

cart,  per  It)  9E 

Arcadia,  3  J  oz,  2y2-tb  cts  (1 

1-tb  cts  1.60)   1.56 

1%-oz,   21/2-rb   carts  1.6(' 
8  oz,  decorat?,rl  tin.  1.51 
16  oz,  decoi-ated  tin.  1.50 
Crescent   Club  Mixture.  Sh 

Cigarettes. 
Milo    Cork    Tips   18.51' 

"    Plain    ■•   18.00 

"    Ladies'  mouthpieces,  20s 

oval    box   9.00 

Egyptian    Arabs   No.    3  Cork 

Tips    7.40 

King  William,  Egyptian,  netl8.00 
Turkish  Delight,  sanitary  tip  7.00 
TSO.  J.  BAGLEY  &  CO. 

Net  cash. 
Gold  Shore,  2%-oz   46% 


54 

r..ime  Kiln  cut  plug,  2  oz.... 

3i  oz  

8   oz  tins. 

16  oz  tins 

Sun  cured  2 '/a  ,  oz  foil  

2 14    oz  pouch .... 

U  EYMAN  BROS. 

Less  2%. 
Out  and  Dry,  3i  oz  papers. 

II.  BOIILS  &  CO. 
Fancy  Mixtures. 

White   Navy   Mi.xture,    1%  oz 

toil   

White  Navy,   31-oz  foil,  5-Vb 

cartons   

White  Navy,  16-oz  foil  

London  Dock,  3J-oz  foil,  5-rb 

cartons   

Golden   Gate,    3i-oz  tin,  5-tb 

cartons  

Bright  Virginia  Pickings,  3J- 

oz  tin,  5-rb  cartons  

Gold  Bar,  3J-oz  tin. 5-tb  cart. 
Great  Blend,  16-oz  box,  mild, 

medium    and  special  

Great  Blend,   8-oz  box,  mild, 

medium  and  special  


59% 

59% 

06% 

64  Vi 

49 

51 


33  V4 


SO 
.85 
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Great  Blond,  3J-oz  box,  miki, 
medium  and  apocial   l.iiS 

Cut  Plusf. 

Seal  Rock,  1%-oi  tins,  2'^-n) 

cartons    25-lb   74 

Seal  Rock,  3J-oz  tins,  2V6-tb 

cartons    25-lb   74 

Seal  Rock,  s-oz  tins  74 

Peanut,  1%-oz  foil,  5-tb  cart  .38 

Old  Chief,  S-oz  and  16-oz  46 

Seven    Up,    16-oz    pall,  briar 

pipe  with  each   tin  54 

Seven  Up,  16-oz  pail,  without 

briar    pipe   45 

Seven  Up, -2i/4-oz  foil, 5-tb  cart  .43 
Seven  Up,   2%-oz  pouch,  5-tb 

cartons   49 

Long  Cut. 

rase,  per  doz    1.80 

It.  A.  I'.ATTER.SON  TOBACCO 


1.15 
1.20 


COMPANY. 

Less  2%. 
Honest  Labcr,  pch  and  tins, 

2  -oz   

f-ucky  Strike.  1%  oz  tins.... 
"  3J    oz  tins  


')(» 

Patterson'.s  Sual.   I'ii,  oz  foil.  ..17 

.'.'i  oz  Jjuh .  .  .3S 

Hi  oz  tin.  .  .  .41 

.S.NTFF. 
America     SnulT  Co  

French,   Rappee,   1%   oz  bot- 
tles,   per   3   doz   2  90 

French,    Rappee.    3J    oz  bot- 
tles, per  doa   l.SO 

French,    Rappee,    16   oa  Jars, 
per    tb  K.*. 

Maccaboy,   16-oa  Jars,  per  lb  .80 

Irish  High  Toast,   16-oz  self- 
sealing  fruit  jars,  12-Ib  bxs  .57 

Scotch    Llllenthal's.    In  blad- 
ders, per  lb   CP 

Scotch  Lilienlhars.   In  weas- 
ands.  per  lb    s: 

Horse  Shoe.  16  oz  i^lass  Jars, 
lb    50 

Horse  Shoe,  2%  oz  fibre  can*  51 

Horse  Shoe,  S  and  16  oz  cani  4» 

Horse  Shoe.   1    oz  and   16  oz 

n.*!    06 

\Ve.vni;in  Bros. 

Copenhagen.  16-oz  stone  !»'•" 

'»f  2  doz.  per  gross   6  ' 

1-oz    tin.  OArtr 


CASH  YS  CREDIT. 

Bitter  Experiences  of  Minnesota  Merchant  Vividly  Por- 
trayed by  Himself 

When  you  ask  me  to  write  something  about  the  cash 
system  for  the  fall  edition  of  the  Trade  Journal,  you  have 
touched  the  tenderest  cord  in  my  heart,  and  if  I  can  do 
anything  to  relieve  the  broken  nights'  rest  and  the  ang- 
uished mind  of  my  fellow  merchant,  command  me  that  I 
may  obey. 

For  thirty  long  years  I  fed  "dead  beats"  and  tramps 
at  the  expense  and  comfort  of  my  family,  saying  nothing  of 
my  distressed  mind,  whose  only  thought  and  ambition  was 
to  leave  an  honored  name. 

Bankrupt  "as  a  Result  of  Credit  Business. 

The  panic  of  '93  found  me  with  a  debt  of  over  ten 
thousand  dollars,  with  a  stock  of  $5,000,  and  notes  and  ac- 
counts galore,  which  my  creditors  took  no  stock  in.  I  had 
some  real  estate,  encumbered.  My  very  homestead  was 
mortgaged.  Creditors  wanted  to  receipt  for  me  at  40  cents 
on  the  dollar.  I  informed  them  that  I  would  pay  100  cents 
on  the  dollar  with  8  per  cent  interest  or  die  in  the  attempt. 
I  asked  them  for  three,  six,  nine  and  twelve  months'  time, 
they  appointing  one  of  themselves  as  trustee  in  the  person 
of  a  very  worthy  gentleman,  L.  W.  French,  of  St.  Paul. 

Installed  the  Cash  System. 

I  started  then  and  there  to  sell  for  cash  and  collect 
what  I  could.  An  old  friend  of  mine,  hearing  of  my  dis- 
tress, told  me  that  he  had  $2,000  in  the  bank,  and  that  I 
could  have  the  loan  of  it  on  my  private  note.  I  told  him 
that  the  offer  came  too  late  to  do  me  any  good,  but  that  if 
he  paid  me  the  book  account,  which  he  had  owed  two  years, 
it  woud  help  me. 

He  got  afraid  of  the  banks  and  withdrew  his  money,  and 
he  afterwards  told  me  that  he  never  felt  it  slipping  through 
his  fingers,  saying:  "I  owed  $300  to  one,  and  $200  to  an- 
other, and  so  on." 

Now  this  honest  granger  had  the  money  of  those  un- 
fortune  merchants  in  bank,  while  they  spent  many  rest- 
less nights,  thinking  how  to  meet  their  notes. 

Paid  All  Debts  With  Interest. 

Well,  we  paid  all  debts  with  interest,  and,  figuratively 
speaking,  we  did  not  know  we  owed  it.  We  then  saw  the 
beauty  of  the  cash  system,  and  have  continued  it  ever  since. 

The  cash  system,  as  compared  with  credit,  is  like  unto 


the  difference  which  the  preacher  iihices  between  heaven 
and  hell;  but,  if  the  merchant  who  has  sold  on  credit  a  life 
I  time  ever  goes  to  hell,  he  will  l^elieve  it  heaven,  in  coni- 
I  parison  to  what  he  has  suffered  on  earth  under  the  credit 
I  system. 

While  we  sold  on  credit,  we  seldom  or  ever  discounted 
a  bill,  but  borrowed  in  one  direction  to  pay  in  another, 
giving  the  most  of  our  time  to  devising  means  to  pay  our 
past  due  notes.  Now  we  discount  every  dollar,  and  have 
nothing  to  disturb  our  mind.  All  our  time  is  .given  to 
our  business.  We  enclose  you  an  invoice,  showing  that 
we  get  10  per  cent  discount  if  paid  on  receipt  of  goods,  and 
we  bought  those  goods  10  per  cent  cheaper  than  if  we 
were  in  the  habit  of  buying  on  long  credit. 

Small  Cash  Discounts  Pay  18  Per  Cent. 

The  smallest  discount  a  merchant  gets  is  on  su.gar. 
which  is  1  per  cent  ten  days.  In  other  words.  1  per  cent 
for  the  use  of  money  for  twenty  days.  Well,  as  there  are 
eighteen  times  twenty  days  in  a  year,  that  will  make  18 
per  cent  per  annum,  and  it  is  not  an  uncommon  thing  to 
get  2,  4,  .5  and  6  per  cent.  Now.  where  is  the  business  that 
pays  those  big  interests?  And  is  it  any  wonder  that  com- 
mercial agencies  say  that  only  3  per  cent  succeed? 

Now,  is  it  not  better  for  the  retailers  to  do  as  the  job- 
bers do — borrow  the  money  if  they  are  short — doing  busi- 
ness beyond  their  captial?  And  no  man  ought  to  be  able  to 
borrow  money  cheaper  than  a  man  who  sells  entirely  for 
cash,  as  there  are  no  chances  whatsoever  taken  in  trusting 
him.  There  are  some  chances  taken  in  trusting  a  bank  or 
a  jobber,  as  both  take  chances — the  jobber  in  trusting  the 
merchant  and  the  banker  in  trusting  the  farmer.  And. 
by  the  way.  the  latter  is  the  best  merchant  on  earth.  If  he 
has  anything  to  sell,  he  wants  the  cash  for  it  or  its  equiv- 
alent in  trade,  and  if  he  wants  to  buy  anything  he  wants 
it  chalked  down  on  the  ledger  of  eternity. — M.  P.  MORAN 
in  St.  Paul  Trade  Journal. 


A  NECESSITY.' 


Acanipo,  Cal..  Xwj.  i'l.  Iftn;, 
The  Retail  Grocers'  .Vdrocate, 

San  Francisco,  Cat. 
Gentlemen : — 

Enclosed  please  find  our  check  for  i'2M  in  pay- 
ment  Jor  renejval  of  onr  snbscrijif ion  fo  the  "  V(l>(i. 
cate."  IVe  consider  the  "Adi orate"  a  very  valuahlc 
paper  and  a  necessary  adjunct  to  our  business.  No 
merchant  should  be  without  it. 

Tours  trulv, 
DEXEHT-HOWARD  C0„ 

By  C.  W.  Howard.  Mer. 
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^5^ln  Two  Years  the  ROYAL  ELECTRIC  MILLS  and  Choppers  have"^^ 
#[  grown  into  the  Largest  Line  of  their  Kind  in  the  World.  p 

You  can  push  your  own  brand  of  Steel  Cut  Ooffee  with  a  Royal 


Royal  Electric  Mills 
cut  the  Coffee  in 
even  grains  or 
particles.  They  do 
not  crush. 


Royal  Mills  are  the 
only  Self  Cleaning 
mill  in  the  world. 
No  coffee  is  left 
in  the  mill  to  mix 
with  the  next  Lot. 


22  Different  Designs 
and  Sizes  of  Machines 

Style  No  69 


Royal  Electric  Mills 
Pulverize  the 
coffee  without 
Heating  it. 
No  other  mill  will 
do  this. 


Royal  Mills  are 
[quipped  with  New 
Patent  Dust  Proof 
Cans  or  Receivers. 
No  dust,  No  chaff. 


Write  for  oixT  36  Pase  Cattalogue 

BEicK  hardware:  coivirany 


•7-3  arid  "75  Cle  m  e  nti  n< 
ian  F'rancisco 


it.,  near  2nd  and  Folsom  Sts. 

Call  f  o  r  r 
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COinNTKY  STOKE  A('( Ol  .MliMO. 
By  C.  I.  BDHCi. 


Of  Berg:  &  livMina,  Kiisliford,  Miuii. 


The  keeping'  of  books  in  a  conntry 
store  is  usually  done  by  the  proprietor 
himself,  or  else  by  the  cashier.  If  by 
the  former,  it  is  done  by  a  system  all 
his  own.  His  one  idea  is  to  shorten 
his  work  and  still  be  accurate  as  to  re- 
sults. 

On  the  other  hand,  if  the  work  is 
done  by  the  cashier,  it  is  usually  done 
according  to  the  rules  and  regulations 
of  the  nearest  business  college.  Both 
are  for  the  same  purpose,  to  deter- 
mine the  exact  nature  of  the  mer- 
chants progress  from  day  to  day  or 
from  month  to  month.  In  our  own 
particular  case,  we  do  our  own  book- 
keeping. Our  business  is  not  large 
enough  to  employ  a  bookkeeper  and 
cashier,  and  consequently  we  have  to 
do  it  ourselves. 

Duplicate  Sales  Books. 

In  the  first  place,  we  have  duplicate 
sales  or  counter  books,  and  let  me  add 
that  a  merchant  that  does  not  use  dup- 
licate sales  books  is  certainly  piling 
up  a  heap  of  trouble  for  himself.  In 
every  sale  made  the  salesman  gives 
the  original  slip  to  the  customer  and 
deposits  the  duplicate  in  our  cash  reg- 
ister. 

We  should  not  try  to  keep  store  with 
out  a  cash  register.  In  one  instance, 
we  had  an  argument  with  a  customer 
to  whom  we  had  sent  a  statement  for 
a  sack  of  flour,  and  when  he  disputed 
it  we  had  the  satisfaction  of  showing 
him  the  duplicate  of  his  bill,  signed  by 
the  clerk  who  sold  him  the  flour;  also 
showed,  by  the  printed  detail  strip, 
that  no  cash  sale  was  made  on  the  day 
he  bought  the  flour  for  the  amount  of 
his  bill.  He  paid  his  account  without 
another  word. 

Sales  Filed  ATvay. 

Regarding  the  sales  slips,  we  date 
all  slips,  especially  charge,  received  on 
account  and  paid  out  slips,  together 
with  the  printed  detail  strip;  file  them 
away  in  a  box;  these  in  turn  are  dat- 
ed and  kept  in  a  small  packing  case 
in  our  store  room  and  have  proven  in- 
dispensable in  settling  disputes  in  ac- 
counts.   We  keep  a  daily  record  of 


sales,  both  charge  and  cash  sales,  in 
a  book  for  that  purpose  so  arranged 
that  each  day's  sales  can  be  daily  com- 
pared, without  any  necessity  of  look- 
ing over  half  a  dozen  other  books,  to 
determine  how  the  daily  sales  com- 
pare. 

Loose  Leaf  Ledaers. 

Before  we  went  on  a  cash  basis,  we 
used  to  do  a  good  deal  of  credit  busi- 
ness, and  at  first  we  kept  our  accounts 
in  the  old  style  double  entry  ledgei-. 
This  ledger  was  soon  filled  up  and  in 
looking  about  for  something  better, 
we  investigated  numerous  system, 
cards,  clip  and  loose  leaf,  and  finally 
decided  on  a  duplicating  loose  leaf 
ledger.  This  system  gave  us  excell- 
ent satisfaction  and  we  were  well 
pleased  with  it  in  every  respect. 

The  items,  as  purchased  from  time 
to  time,  were  entered  on  the  right 
hand  side  of  the  ledger,  and  using  a 
carbon  paper,  it  furnished  us  with  a 
duplicate. 

Statement  for  Customers. 

At  the  end  of  the  month,  or  when  a 
customer  wanted  a  statement  of  his  ac- 
count or  when  the  page  was  filled  we 
would  add  up  both  debit  and  credit  col- 
umns, transfer  the  figures  to  the  left 
side  of  the  ledger;  tear  out  the  orig- 
inal page  to  hand  to  the  customer,  file 
the  duplicate  in  our  transfer  case,  in- 
sert a  new  leaf  and  we  were  ready  to 
begin  again.  No  chance  of  a  dispute; 
no  need  of  making  an  itemized  state- 
ment; everything  posted  to  the  min- 
ute. 

That's  about  all  there  is  to  our  book- 
keeping. We  kept  a  small  loose  lear 
ledger  for  small  individual  accounts, 
as  there  are  always  little  accounts  of 
short  time  standing  that  one  don't  care 
to  post  in  any  ledger. 

For  Wholesale  Accounts. 

For  our  wholesale  accounts,  we  keep 
a  wholesale  register  that  fills  the  bill 
as  near  as  any  we  could  find.  This  reg- 
ister also  acts  as  our  journal,  a  part  of 
the  book  being  a  daily  record  of  mer- 
chandise received. 

At  the  end  of  the  month  we  merely 
get  the  total  of  goods  received  and 
transfer  this  sum  to  the  debit  side  of 
the  merchandise  account.  The  sales 
book  mentioned  before  acts  in  the  same 
way,  the  sum  of  the  credit  and  cash 


sales  of  each  week  or  nionlh  heniK 

transferred  tu  thf  crcilil  side  of  nit-i- 
cliandise  account. 

.\s  Vvw  Kitriire.s  as  I'ossilile. 

In  short,  we  condensed  all  we  could 
and  made  as  few  figures  as  possible:  It 
saves  our  time  and  brings  the  same  rt'- 
sult  as  if  we  kept  a  day  book,  a  jour- 
nal, cash  book,  wholesale  ledger  and 
journal. 

That's  how  we  kept  books  when  we 
sold  for  credit.  Naturally,  doing  away 
with  credit  accounts  has  lessened  our 
work  considerably,  but  we  maintain 
the  same  system  as  regards  our  whole- 
sale accounts. 

I  have  not  yet  seen  or  heard  of  a 
system  by  which  a  person  can  tell,  day 
foi-  day,  whether  or  not  be  is  making 
any  money.  We  keep  hopin.g  we  are. 
and  look  for  inventory  time  to  tell  us 
just  what  we  have  accomplished. 

This  is  the  sum  and  substance  of 
our  store  accounting  or  bookkeeping. 
We  don't  jiretend  to  think  that  is  is 
ideal,  but  is  saves  time,  we  always 
have  our  business  at  our  finger  ends, 
it  saves  a  good  many  disputes  and  that 
is  all  a  more  elaborate  system  could  do. 


Sacramento. — Plans  for  the  form- 
ation of  a  creamery  company,  which 
will  control  the  dairy  output  of  North- 
ern California,  have  been  made,  and 
with  Chico  as  the  headquarters  the 
new  organization  will  control  the  pro- 
duct of  several  thousand  cows.  Cream- 
eries in  Marysville,  Chico  and  Siskiyou 
county  points  have  been  secured  and 
cattle  are  being  shipped  to  these  in 
trainload  lots  from  various  parts  of 
the  State.  About  1000  head  of  dairy 
stock  from  Stanislaus  County  passed 
through  this  city  within  the  last  few 

'  days  en  route  to  the  farins  of  the  new 

I  corporation. 

 ♦  

Stockton. — From  now  on  it  is  ex- 
pected that  the  local  potato  market 
will  be  much  more  active  than  it  has 
been  in  the  recent  part.  The  early 
crop  of  Eastern  potatoes  is  now  about 
exhausted  and  much  more  of  a  de- 
mand is  being  made  on  local  grov,'ers 
for  new  supplies.  At  the  present 
prices,  which  range  from  $1.40  to  $1.60 
potatoes  are  movin.g  much  more  freely 
and  the  market  generally  has  a  most 
promising  outlook. 


2  "  Jvist  a  SHade  on  Others  **  ♦ 

*  ♦ 


♦ 

I 


THE  PEER  OF 
BOTTLE  BEER 


♦ 
♦ 
♦ 


Weinhard 

¥  California  Bottling  Co.  | 

^  SOLE  BOTTLERS  » 

$  1255   Harrison  Street  Phone  MarKet  977  I 

♦  Weinhard  is  the  delicious  beer  served  at  the   Cafe   San  Francisco —  » 
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THE    RETAIL    GROCERS'  ADVOCATE 


aillKARPELLI  Off  PROllTS. 

Some  Reasons  Wliy  Protected  Prices  Benefit  the  Retail 

Trade. 


(Written  Expressly  for  the  Advocate  by  D.  Ghirardelli.) 

The  manufacturer  who  has  spent  thousands  of  dollar- 
in  popularizing  his  goods  realizes  more  than  anyone  else 
the  necessity  of  having  the  trade  secure  a  fair  margin 
of  profit  for  handling  the  same.  It  rests  with  the  grocer 
to  double  the  value  of  advertising  to  the  consumer  or  to 
practically  render  it  useless. 

When  the  grocer  gets  a  good  profit  on  some  article 
of  recognized  merit,  such  as  Ghirardelli's  chocolates  and 
cocoas,  he  will  keep  it  in  a  prominent  place.  Thus  ths 
house  wife  will  be  reminded  of  our  attractive  advertise- 
ment when  she  sees  it  and  will  ask  for  a  package.  The 
same  grocer,  when  the  house  wife  asks  for  a  package  of 
chocolate  will  hand  over  the  Ghirardelli  article,  if  it  pays 
him  fairly,  and  his  hearty  recommendation  of  it  will  re- 
mind the  customer  of  what  she  has  seen  in  the  advertise- 
ments and  will  make  her  doubly  willing  to  take  the  goods 
so  recommended  to  her,  and  also  preposses  her  in  its 
favor. 

Grocers  Can  Kill  Advertising. 

On  the  other  hand,  if  the  grocer  does  not  get  a  fair 
margin  for  handling  our  goods,  he  will  keep  them  out  of 
sight  so  that  customers  will  not  be  reminded  of  them 
and  when  they  ask  for  Ghirardelli's  goods,  he  would  very 
likely  advise  the  housewife  to  take  instead  some  other 
article  which  he  would  recommend  as  just  as  good  with- 
out regard  to  what  its  real  quality  would  be  because  he 
would  feel  that  he  would  be  foolish  to  assist  in  the  sale 
of  an  article  which  he  was  not  properly  paid  for  selling. 

It  was  becatise  we  realized  these  facts  that  we  were  | 
glad  to  fix  and  agree  to  maintain  a  fair  retail  price  on  our 
product  when  we  realized  that  the  grocers  desired  us  to  do  I 
this. 

We  would  not  consider  it  wise  for  a  manufacturer 
to  try  to  maintain  a  retail  selling  price  on  his  goods  in 
the  face  of  any  serious  opposition  on  the  part  of  the 
grocery  trade.  We  felt  that  by  so  doing  we  would  an- 
tascnizG  certain  important  factors  in  the  distribution  of  j 
our  proluct,  notably,  department  stores  and  advertising! 
cut  rite  stores.  If  there  was  no  corresponding  enthusiasm 
on  tho  pirt  of  the  rest  of  the  trade  to  offset  the  loss  thus 
incurre  l,  the  r.ianufacturer  would  find  that  he  had  gained 
nc  special  advantage  and  at  the  same  time  he  would  be 
Icsing  much  business  by  antagonizing  concerns  that  other- 
wise would  hand'.e  bis  goods  in  large  quantities. 

Grocers  Ayj  reciate  Assnred  Profits. 

As  a  natter  of  fact,  the  question  of  maintaining  a 
retail  felling  price  cn  fcods  has  in  the  past  been  seriously 
oppcse.l  1  y  a  certain  class  of  retail  dealers.  Our  exper- 
ience in  the-  maintenance  of  prices  has  shown  that  this 
class  has  teen  almost  eliminated.  Grocers  now  realize 
that  it  is  for  their  advantage  that  a  retail  selling  price  ' 
i;i  maintained  and  that  the  manufacturer  who  maintains 
these  iH'icos  does  so  at  a  very  considerable  expense  of 
cf  time,    money    and    thought    which    is  expended  almost 


entirely  for  the  welfare  os  his  customers.  The  man- 
ufacturer's advantage  I  have  outlined  above. 

To  the  advantage  of  having  the  dealer  a  satisfied 
distributor  of  his  goods,  is  added  the  advantage  of  tiie 
additional  prosperity  which  makes  the  dealer  more  likely 
to  be  In  a  position  to  pay  his  bills  when  Collection  Day 
ccmes  around. 

Fixed  Prices  Welcomed. 

When  the  matter  of  maintaining  prices  on  goods  was 
first  broached  to  mo  I  did  not  deem  that  it  was  practical, 
because  I  felt  that  any  such  action  on  my  part  would 
arouse  opposition  among  some  of  the  men  whom  it  was 
intended  to  most  advantage.  The  prompt  and  decide 
action  of  the  State  Grocers  Association  in  bringing  to  my 
attention  letters  from  numerous  cities  of  California  in 
which  the  retail  grocers  voiced  their  desire  to  have  the 
price  of  our  goods  protected,  together  with  the  affective 
arguments  of  their  Secretary  Mr.  Frank  B.  Connolly  and 
his  assistant  Mr.  Powers,  converted  me  to  the  beliei  that 
the  trade  was  right  in  desiring  protection  in  this  regard. 
I  have  therefore  fixed  a  retail  selling  price  on  our  choc- 
olates and  have  found  that  my  action  was  not  only  ap- 
proved by  the  trade,  but  came  as  a  distinct  relief  in  many 
quarters  since  numerous  merchants  who  have  been  selling 
at  cut  prices  were  glad  to  adjust  their  price  as  soon  ao 
they  learned  that  none  of  their  competitors  could  sell  for 
less. 

Cutters  Co-operate  Gladly. 

I  am  pleased  to  inform  you  that  it  has  very  seldom 
been  necessary  for  me  to  enforce  our  rule  in  regard  to 
prices  since  they  were  established.  In  every  instance 
where  I  have  approched  the  offenders,  I  have  secured 
courteous  attention  and  a  promise  that  the  offense  should 
not  be  repeated. 

I  wish  to  assure  the  grocers  of  California  that  I  ap- 
preciate the  hearty  co-operation  which  they  have  given  to 
the  distribution  of  the  Ghirardelli  product  in  the  past 
and  that  they  can  bo  sure  that  anything  that  will  be  neces- 
sary to  insure  a  fair  margin  of  profit  on  our  goods  will  be 
done.    Very  truly  yours, 

D.  GHIRARDELLI. 


NORTHERN  COMMENDATION. 


Portland  Cereal  Millers  Write  Secretary  Connolly  Words 
of  Cheer. 


When  sending  "copy"  for  their  full  page  advertise- 
ment appearing  in  this  issue,  the  Albers  Bros.  Milling  Co. 
Portland  said  to  Secretary  Frank  B.  Connolly: 

"We  wish  to  commend  you  on  the  efforts  you  are  mak- 
ing' towards  bringing  all  the  Retailers  in  your  State  into 
the  Association.  In  our  long  experience  we  have  found 
that  wherever  the  Retailers  are  well  organized  in  an  Asso- 
ciation^  such  as  yours,  that  price  cutting  is  practically 
done  away  with,  and  the  Retailers  are  enabled  to  make  a 
great  deal  better  profit..  The  old  adage,  "In  unity  there 
is  strength"  is  applicable  to  the  Grocers'  Association;  iii 
their  unity  there  is  also  greater  profits. 

"Wishing  you  every  success,  we  will  be  glad  to  assist 
you  in  any  way  we  possibly  can,  etc." 


BAY  CITY  MILLS 


GROCERS  \^  Bay^^^^^^S^ 

TRY  OUR  PATENT  (Extra  Family)  ROLLER  FLOUR       [  I'l^l^S 
YOUR  CUSTOMERS  WILL  THANK  YOU.  | 


^XTRA  FAMILY  > 
^  J  C-WE5TPHftL  &  S0N5 


Bay  City  Flour  Mills,       First  and  Clay  Sts.,  Oakland 
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MONTANA  GROCERY  SITUATION. 

rroiiiiiieiit  Grocer  of  Butte  Details 
Couditioiis  Surroiiiidiug:  Business 
iu  That  Section. 


By  S.  L.  TRIPP. 

Secretary    aud    Treasurer,  Tripp 
Dragstedt  Co.,  Butte,  Mont. 


& 


Our  style  of  tandling  the  business 
IS  perhaps  peculiar  to  this  part  of  the 
country. 

On  or  just  before  the  first  of  the 
month  families  generally  purchase  all 
the  staple  groceries  which  thev  will 
require  for  the  entire  month,  perish- 
able goods  being  the  only  ones  bought 
from  day  to  day.  This  is  a  custom 
which  is  prevalent  in  mining  camps, 
and  no  matter  how  metropolitan  the 
camp  becomes  in  time,  the  old  cus- 
tom obtains.  It  has  its  good  points 
as  well  as  its  drawbacks.  The  rush 
of  business  for  a  week  is  nice  to  look 
at.  but  if  trade  is  to  lag  for  the  re- 
mainder of  the  month  the  result  is  no 
better  in  the  long  run  than  an  even 
business,  of  the  minimum  average 
sales. 

Solicitors  Coyer  Routes. 

Over  half  of  our  business  is  secured 
by  solicitors  who  travel  regular  routes 
calling  on  an  average  of  three  times 
a  week  on  customers  who  live  at  dist- 
ances varying  from  four  blocks  to 
three  miles  from  the  store,  which  is 
almost  in  the  center  of  the  district 
The  remainder  of  the  trade  is  either 
tributary  or  passing  patronage  which 
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is  attracted  by  displays  of  a  particular 
Item  of  which  they  are  in  need,  such 
as  a  brand  of  flour. 

Cash  sales  will  average  thirtv  per 
cent  of  the  total  in  Summer  and  twen- 
ty-five per  cent  in  Winter,  owing  to 
fresh   fruit   and   vegetables  display 
This  leaves  the  tributary  or  local  cred- 
it trade  only  twenty-five  per  cent  of 
the  total.    Goods  ordered  on  the  routes 
in  the  morning  are  delivered  the  same 
day  and  those  ordered  in  the  after- 
noon are  delivered  on  the  following 
morning,  thus  giving  the  order  de- 
partment almost  continous  work  as 
there  are  orders  to  work  on  as  soon  as 
the  store  is  opened  in  the  morning. 
Fifty  Employing:  Grocers. 
Butte,  with  almost  a  hundred  thous- 
and population,  has  about  fifty  em- 
ploying grocers.    Two  stores  do  fortv 
ner  cent  of  the  business,  eight  more 
have  another  forty  per  cent  and  the  re- 
maining stores  exist  mostlv  through 
class  or  social  influence— not  from  anv 
competitive  ■  ability.    There   are  few 
grocers  in  Butte  making  more  than 
mterest  on  their  investment— one  hand 
will  cover  the  large  ones  that  are 
The  reasons  for  this  are  easilv  located 
competition,  excessive    expense  and 
many  poor  credits.    The  first  and  last 
faults  could  be  remedied  bv  co-onei 
ations,  but  the  Butte  merchant  has 
never  had  a  drouth  or  the  catalou- 
grasshopper  to  eat  up  his  business,  so 
these  conditions  will  have  to  prevail 
for   the   time     being.    Margins  are 
smaller  than  in  your  cities  and  were  it 
not  for  the  bulk  of  the  business  done 
existence  would  be  out  of  the  question 

Market  Fluctuations. 

The  market  fiuctuations  of  staples 
are  not  followed  very  close! v  bv  the 
retailer  here.  As  an  example."  full 
pounds  of  seeded  raisins,  fancv.  have 
retailed   for  cents   right"  alou  = 

^•ith  special  sales  by  some  of  the  cut 
;ers  at  11  cents.    The  recent  advance 
m  flour  was  not  covered  for  over  a 
month,  just  because  a  few  stores  had 
heavy  stocks  on  hand  and  wanted  to 
make  capital  out  of  the    price  The 
larger  stores  buy  heavilv  of  futures 
and  as  there  has  been  nothing  but  an 
advancing  market  iu  tbe  last'  vear  or 
two  the  practice  of  not  following  up 
advances  promptly  has  affected  "^onlv 
the  hand-to-mouth  buver.  whose  av- 
erage lot  is  no  better  here  than  else 
where. 

One  word  about  help.    The  citv  as 
readers  probably  know,  is  unionized 
tiom  top  to  bottom,  and  no  clerk  can 
work  unless  he  is  a  member  in  good 
standing  of  the  Union.    The  raise  of 
the  minimum  weekly  wage  for  men 
clerks  from  $1S..50  to  $21.00.  which  is  ' 
to  be  demanded  soon  and  will  without  i 
doubt  be  accepted  by  the  emplovers 
will  result  in  the  weeding  out  of  all 
men  who  cannot  earn  their  salaries 
and  something  for  their  emplovers 
Ihe  standard  of  efficiencv  has  "been 
high,  but  it  will  go  higher,  as  under 
,  the  present  conditio  as  it  takes  a  good 


man  behind  any  counter  to  show  $20  00 

in  profits  at  th6  end  of  the  week. 

In  this  short  article  we  have  tried 
to  touch  on  a  few  of  the  peculiarities 
of  the  trade  in  Butte.  If  one  were  pro- 
ficient and  cared  to  go  into  the  minute 
details,  he  could  find  material  for  a 
book. 


Monterey  .—The  Sacramento  Uiver 
Packers'  Association  has  closed  down 
Its  packing  house  on  the  steamship 
wharf  for  the  season  as  the  salmon 
run  IS  about  over  and  the  crew  lias 
returned  to  Black  Diamond  to  take 
charge  of  the  .salmon  run  at  that 
place,  which  will  soon  be  on  The 
packing  house  has  not  done  as  much 
business  here  as  in  former  seasons 
as  the  salmon  run  has  not  been  so 
good  this  year.  The  Monterey  Packing 
Co.  s  establishment  at  New  Monterey 
IS  still  doing  business. 


SINGLE  ORDER 
OF 
BOTILES 
FOR 


HUNTER 
WHKKEY 


IF  PLACED  END  TO  END 
WOULD  REACH  FROM 

BALTIMORE 

TO 

CHICAGO 

THIS  G1\'ES  SOME  IDEA 
OF  THE  MAC.MTL  DE 
OF  ITS  POPULARITY 


CB.4RLES  M.  RETXOr.DS  CO  . 
Asrents  for  Calirornu  ana  Nevada. 
nt-tu  Folsom  9t  .  .s«n  Fi«ncl»co.  Cai. 
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IMPOKTANCE  OF  STOKE  SIGNS. 


Some  Pointers  About  This  Freinieiitlj 
Neglected  Fenture  of  Advertisins-. 


By  J.  H.  Mitchell,  St.  Paul. 

Store  signs  are  advertising.  Let  us 
get  that  ])oint  firmly  in  our  minds  at 
the  start.  Advertising  can  be  .good, 
l)ad  and  indifferent.  The  same  is  true 
of  store  signs. 

Advertising  is  not  expense.  It  is 
investment  made  with  the  purpose  of 
bringing  more  returns.  That  is  the 
way  investment  in  store  signs  is  being 
considered  by  progressive  merchants 
right  now.  Everywhere  there  is  a 
great  awakening  among  merchants  in 
every  branch  of  trade  to  the  fact  that 
the  store  sign  and  tlie  store  front  can, 
if  presenting  the  right  appearance,  be 
made  to  pull  business  to  the  store. — 

Merchants  versed  in  present  day 
methods  are  using  every  known  leg- 
itimate means  to  attract  buyers  to 
their  stores  from  a  distance.  News- 
paper advertising,  circulars,  and  other 
printed  matter  are  sent  to  the  utter- 
most sections  of  the  trade  territory 
of  every  live  town  to  attract  peoiile  to 
the  store. 

Market  days  are  used  to  good  advan- 
tage in  getting  people  to  leave  the 
farms  for  a  day  and  come  in  and  look 
over  the  merchant's  stock. 

To  Atract  Visitors. 

Rut  when  they  arrive  in  town  and 
are  walking  its  streets  what  is  the 
merchant  doing  to  attract  them  to  his 
particular  store?  He  spends  money. to 
get  them,  to  the  town,  and  that  money 
is  well  invested.  But  is  he  doing 
anything  with  his  store  exterior  which 
will  attract  into  his  store  those  many 
people  who  are  likely  to  go  by  it  into 
the  store  of  a  competitor  unless  the 
store  front  issues  the  ri,ght  kind  of  an 
invitation. 

People  are  visiting  every  town  every 
year  who  do  not  know  where  any  par- 
ticular store  is  located.  This  includes 
new  arrivals  come  to  remain  iierman- 
ently  and  a  procession  of  transient  vis- 
itors. Store  signs  properly  made  and 
placed  should  attract  attention  from 
a  distance  in  any  direction. 

There  are  trade  making  possibilities 
in  the  store  sign  enough  to  pay  the 
best  kind  of  returns  on  the  invest- 
ment. In  no  other  part  of  the  busi- 
ness can  money  be  invested  to  as  good 
advantage  proportionately. 

The  store  exterior  is  one  of  the  best 
advertising  mediums  at  the  command 
of  the  merchant,  mid  this  medium  has 
been  used  only  in  :very  small  'part 
when  the  store  windows  have  been 
dressed  to  good  ^advantage.  Many 
people  see  them,  but  more  will  see  the 
store  si,gus  year  in  and  year  out  than 
see  the  windows.  What  kind  of  an 
impression  do  the  st(jre  signs  make  on 
the  ))ul)lif? 

I'he  Old  Idea. 

The  old  idea  of  the  store  sign  is  the 
same  old  idea  that  ruled  rpgai  ding  all 
kinds  of  store  advertising  until  iires- 


ent  day  methods  burst  forth  upon  the 
merchant. 

Under  old  methods  the  merchant 
carried  his  name  in  newspaper  space 
simply  to  support  the  paper.  As  to 
what  kind  of  an  impression  his  news- 
paper advertisement  made  upon  the 
people  who  saw  it  he  never  gave  a 
thou.ght. 

But  one  day  the  merchant  awoke. 
He  realized  that  his  newspaper  ad  and 
other  iirinter's  ink  advertising  used  by 
him  could  be  put  to  better  use. 

And  for  the  same  reason  when  pro- 
gressive merchants  right  now  consider 
the  store  sign  question  they  consider 
it  solely  from  the  standpoint  of  making 
an  impression  upon  the  public  that 
will  be  pleasing  and  that  will  make 
trade.  They  want  signs  that  will  make 
the  people  remember  their  stores. 
Signs  that  will  do  that  are  a  good  in- 
vestment. They  bring  profitable  re- 
turns. 

The  old  way  in  buying  a  store  sign 
was  to  buy  the  same  kind  of  a  sign 
that  every  other  concern  in  town  used. 
Uniformity  and  monotony  ruled,  not 
individuality  so  necessary  to  all  af- 
fective work  in  and  around  the  store. 

Cost  Is  Reasonable. 
.  Another  thing,  many  merchants  have 
thought  about  the  advertising  possibili- 
ties in  good  store  signs  but  not  being 
in  close  touch  with  institutions  with 
good  sign  making  facilities  they  have 
labored  under  the  idea  that  the  cost 
would  be  prohibitive.  Gradually  many 
of  these  are  learning  that  the  cost  is 
reasonable  and  they  also  have  the  ex- 
perience of  other  merchants  to  rein- 
force their  ideas  about  the  trade  pull- 
ing value  of  the  .good  sign. 

Take  the  electric  sign,  for  instance. 
There  are  many  towns  throughout  the 
Northwest  which  use  electi-icity  for 
lighting  purposes.  Merchants  from 
those  towns  will  visit  the  Twin  Cities 
and  see  the  advertising  value  of  the 
electric  sign  demonstrated  to  their  ut- 
most satisfaction.  They  remember 
best  those  houses  which  use  the  elec- 
tric sign. 

And  as  merchants  investigate  the 
matter  thoroughly  the  use  of  electric 
signs  in  the  smaller  towns  and  cities 
grows  rapidly.  The  results  are  very 
satisfying.  Of  course  the  increasing 
use  of  electricity  for  lighting  has  a 
great  deal  to  do  with  this  rapid  ad- 
vance of  the  electric  sign  but  the  fact 
that  merchants  are  giving  much 
thou.ght  to  this  matter  is  also  an  im- 
portant element. 

The  First  Electric  Sign. 

Almost  anyone  can  imagine  just  what 
the  ))eople  of  a  community  say  when 
the  first  electric  sign  is  installed  in  a 
town.  It  is  a  new  thing  and  it  never 
loses  its  newness.  Every  night  it 
flashes  its  story  -to  people  who  talk 
about  it  wherever  they  go.  By  and  by 
if  another  store  gets  an  electric  sign 
of  different  pattern,  it  also  tells  a 
story  of  individuality  and  enleriirise. 
And  the  i)eoi)le  in  that  section  of  the 
country  remember  and  talk  about  the- 


town  whose  stores  have  electric  signs. 

But  the  signs  which  talk  in  the  day 
time  are  just  aS'  important.  Whether 
they  be  on  the  front,  the  side,  the  rear, 
or  oil  all  sides  of  the  store  they  ought 
to  be  attractive.  They  ought  to  stick 
out  at  the  passerby  and  in  their  own 
way  say,  "Come  here.  You  can  see  by 
my  own  apjiearance  that  this  is  a  store 
of  enterprise  and  .good  values." 

Signs  that  do  that  make  money  for 
the  merchant  every  day.  In  equipping 
his  store  with  trade  pulling  signs  the 
merchant  needs  expert  advice  just  as 
he  needs  it  in  arranging  his  other  ad- 
vertising. 

Usually  the  merchant  was  content 
with  a  sign  painted  on  old  style  lines 
and  judged  more  on  cheapness  in  cost 
than  on  its  attractiveness  and  trade 
making  possibilities.  The  local  paint- 
er or  the  traveling  painter  who  let- 
tered the  sign  did  the  best  he  knew 
how,  but  as  his  business  was  not  sign 
making  his  ideas  were  few  and  each 
merchant  found  that  he  had  about  the 
same  kind  of  a  sign  as  his  neighbor. 
It  takes  an  artist  and  advertising  ex- 
pert combined  to  make  signs  adapted 
to  the  needs  of  each  store. 


The  per  capita  tea  consumption  in 
the  United  States  has  not  increased  in 
fifty  years.  Then  it  was  the  same  as 
now  1.3  pounds  per  annum.  Imports 
last  year  to  the  United  States  from 
tea-producing  countries,  was  103,000,- 
000  pounds. 


SaniDure 


Milk 


An  Artificial  Mother's  Milk  for  In- 
fants and  Invalids.    The  only  Perfect 
Substitute   for   a   Healthy  Mother's 
!  Milk — All  Jobbers. 


PACIFIC  COAST  1 

CONDENSED  MILK  CO.^ 

Seattle,  Wash. 


J(niN  H.  SPOIIN,  Agents, 
San  Francisco,  Cal. 
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CRACKER  CO-YBIXE  PLANS. 


CoHiprise  a  HiKulred  Plasits  Aisd 
Employ  8,000. 


Xeiv  York,  Anj'  8. — The  big  cracker 
bakery  combine,  which  will  be  known 
as  the  General  Biscuit  Co.,  and  which 
will  comprise  not  less  than  a  hundred 
of  the  leading  independent  cracker 
bakeries  of  the  country,  has  been  def- 
initely formed  in  this  city  and  its  tem- 
porary officers  chosen.  The  form- 
ation, however,  is  as  yet  only  tempor- 
ary, and  those  most  deeply  concerned 
decline  to  give  out  any  very  definite 
iDformation  till  the  combination  of 
plants  has  been  more  generally  per- 
fected. 

The  president  is  said  to  be  a  well 
kncv/n  Western  financier  not  at  pres- 
ent interested  in  bakeries,  but  pos- 
sessing large  financial  backi  ig  and  un- 
ciuestioned  ability.  The  cliairman  of 
the  executive  committee  is  a  New  York 
banker,  commanding  large  resources 
and  having  a  reputation  for  execu- 
tive ability  and  organization.  The  re- 
mainder of  the  board  comprises  prac- 
tical bakers  and  financiers  in  about 
enual  ratio.  The  corporation  papers 
have  already  been  drawn  up  and  will 
be  filed  in  a  few  days.  The  capital 
stock  to  be  authorized  will  be  $30,000.- 
000,  but  for  the  present  it  will  be  is- 
sued only  in  sufficient  amounts  to  ab- 
iOfb  the  iilants  desired. 

The  management  at  present  in  con- 
trol prouoses  to  take  in  only  such 
plants  as  it  deems  best  suited  to  its 
purposes  and  obtRinable  at  what  it 
deems  reasonable  capitalization. 
About  25  have  already  signed  the  pan- 
ers  to  sell  to  the  new  concern,  and  a 
committee  of  appraisers  and  auditors 
is  at  present  examining  the  contem- 
plated properties,  with  a  view  to  ar- 
riving at  a  basis  of  taking  over.  Other 
))roperties  will  be  absorbed  as  fast  as 
the  new  company  and  the  present 
owners  reach  mutual  agreements.  It 
is  not  the  intention  of  the  new  man- 
agement to  do  away  with  the  m+maae- 
ment  or  local  business  affairs  of  the 
several  companies,  but  to  leave  things 
largely  as  they  are  at  ijresent  and 
confine  oi^erations  to  the  securing  of 
economies,  which  are  now  lost  bv 
competitive  operations  along  parallel 
lines.  It  is  understood  that  bread 
baking,  as  w-ell  as  crackers,  will  form 
a  large  part  of  the  new  company's  bus- 
iness. 

The  new  company,  it  appears,  is  the 
direct  outgrowth  of  the  Biscuit  and 
Crocker  JIanufacturers'  Comjiany. 
which  is  the  buying  corjioration  owned 
by  stockholders  representing  ))racti- 
cally  all  the  independent  bakei-ies  of 
the  country.  This  company  is  the  di- 
rect outgrowth  of  an  association  formed 
by  H.  B.  Grubbs,  of  St.  Louis,  about 
five  years  ago  for  mutual  buying  of 
bakers'  supplies.  It  succeeded  so  well 
that  the  association  was  incorporated 
into  a  stock  company  about  two  years 
ago.  and  Mr.  Grubbs  came  to  New 
Vork  as  its  manager.    Mi-.  (Irnbbs  was 


asked  about  the  new  combination  yes- 
terday. 

"Yes,"  he  reijlied,  "I  know  some- 
thing about  it,  but  I  am  not  at  lilierty 
to  discuss  it  or  to  give  out  any  facts. 
The  new  company  is  the  developmenc 
of  our  association  and  not  at  all  the 
work  of  any  professional  promoter. 
It  started  itself  because  our  members 
found  there  were  such  advantages  in 
association.  You  could  no  more  have 
stopped  it  than  you  could  stop  the 
wind  blowing.  The  idea  evolved  nat- 
urally and  finally  took  form.  I  exi)ect 
that  by  the  time  our  committee  has 
completed  its  work  we  will  represent 
100  bakeries,  whose  annual  output  is 
not  far  from  $25,000,0.00  and  who  em- 
Iiloy  8,000  hands.  At  p'-esent  the  for- 
mation is  moving  slowly  and  on  strict- 
ly business  lines.  There  will  be  no 
water  in  this  corporation,  but  every 
dollar  will  rei)resent  leal  value,  can- 
able  of  carrying  itself  as  a  i)rofitab!e 
investment.  One  thing  I  will  say, 
however,  to  correct  a  misapprehension, 
and  that  is  that  the  new  company  does 
not  interfere  with  our  purchasing 
company,  which  will  continue  as  ever 
buying  for  the  same  plants  whether 
they  be  owned  by  their  several  old 
proprietors  or  by  the  new  corporation." 


industry  in  this  city.  The  experi- 
ments are  not  being  conducted  to  se- 
cure the  prf)duction  of  a  crude  paper, 
but  of  a  l)()nd  and  the  finer  (|ualiiy  of 
papers.  The  results  olitained  so  far 
are  satisfactory  to  those  in  charge, 
but  will  be  refeired  to  K.istern  ex- 
perts, who  will  report  to  the  direct<irs 
of  the  company.  With  the  directors 
and  the  rep(u-t  of  the  exnerts  will 
rest  the  decision  as  to  whether  a  plant 
for  the  manufacture  of  paper  will  ha 
established  here. 


Jlarysville. — Experiments  are  bein  r 
conducted  by  the  Diamond  Match  Co. 
at  Barber  for  the  production  of  pajjer 
from  wood  fibre  i)roduced  in  the  Stir- 
ling City  experimental  plant.  Ex- 
perts in  the  business  have  the  experi- 
ments in  charge,  and  much  interest  is 
felt  in  the  outcome  of  these,  as  they 
may  forecast  the  installation  of  a  new 


Remember  that  no  matter  what  lint- 
you  are  in  you  owe  a  great  deal  to  ihe 
trade  i)aper,  and  treat  it  accordingly. 
If  readers  but  knew  of  the  expense, 
V,  ork  time,  and  effort  that  it  costs  to 
l)ioduce  the  smallest  trade  paper  in. 
existence,  they  would  marvel.  If  they 
reali'/ed  what  trade  ))apers  have  done 
for  them  there  would  not  lie  a  single 
man  in  any  line  who  did  not  subscribe 
for  every  one  printed  that  catered  to 
the  interests  of  the  lines  in  which  he 
is  engaged.  It  is  a  fact  not  generally 
appreciated  that  a  trade  journal  ben- 
efits many  members  of  the  industry  to 
which  it  is  devoted  who  never  read  it, 
and  many  concerns  obtain  business 
frotii  items  printed  in  its  news  columns 
who  never  advertise  in  it.  I',oth  clas- 
ses could  derive  much  larger  benefits 
if  they  would  only  read  it  and  adver- 
tise in  it.— "General  Merchant's  Re- 
view." 


A  prune  seeder  has  been  installed  in 
the  .1.  K.  Armsby  packing  house  at 
Visalia.  and  a  force  of  wtuuen  and 
girls  are  busily  iiacking  om'-i'oini.l 
cartons  of  this  new  product. 


BANKING  INSTITUTIONS. 


tOCAKNO 


PARIS 


NEW  VOKK 


.s.\N  FKANCISCO 


Swiss  American  Bank 


San  Francisco.  Main  Office 
1452    FiUmore  St. 


Of  r.orjirno.  S\\it/i»rl:ni(l 

CAPITAL  5600,000 


I  '.ranch 

MontBoniery  St 


SURPLUS  AND  UNDIVIDED  PROFITS,  $190,000 
TOTAL  ASSETS,  55,330,000 


.San 

.■\gents 

he:.ry  bruxxer, 
t.  c.  togxazzixi. 

CHAS.  Xr.VRTIX  CO.. 
B.   G  TOGXAZZr. 


"ranrisco  Agents  and  Odirers 
Offlcers. 

CHAS.    MAOGIXI.  President. 
A.  A.  MinHRI.KTTI.  Cashier. 
OTTO  OTTESEX.  .Xsst.  Cashier 
C.  C   PEIXI.  .X.'.st.  Cashier. 


-ACCOUNTS  OF  B.4NKS.  VIRMS  .AND    INI)IVIDl'AI.S    RESPECTFI  I.IA'  SOI.irH  KII. 


The  Eureka  Insect  Exterminatoi 

is  a  preparation  of  eight  different 
drugs  and  is  so  well  compounded  that 
it  actually  destroys  insects,  yet  it  is 
harmless  to  the  human. 

It  kills  Fleas,  Flies,  Ants,  Moths, 
Bedbugs,  Roaches,  Lice,  Mosquitos. 
Etc. 

Price   list,   page  28. 

For  Sale  by  the  Wholesale  Drug  and  Grocery  Trade 
JOSEPH   FUSCH,  Manufacturer. 

1797  Bray  Are. 

rniitvale,  CaL  I'h.inc  Mirrift  •.'!)«!•-• 
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Clerk's  Corner. 


ACROSS  THE  COUNTER. 


By  The  Clerk. 

You  know,  the  longer  I  live  the  more 
assured  I  am  that  the  man  who  puts 
his  whole  essence  into  his  work  be- 
hind the  counter  is  getting  awfully 
close  to  the  dead  certainty  of  either 
being  his  own  boss  or  the  boss's  part- 
ner! I've  seen  it  come  about  so  often. 

One  of  the  best  lessons  I  ever  learn- 
ed in  behind-the-counter  salesmanship 
was  taught  me  unconsciously  1,>  j 
cigar  merchant  about  a  yea.-  and  a 
half  ago  in  his  store. 

I  had  often  wondered  how  men  like 
him  made  such  big  commercial  suc- 
cesses in  the  smoke  and  other  com- 
mercial lines.  I'm  inches  taller  than 
he,  and  my  mirror  tells  me  I'm  every 
bit  as  handsome.  Yet  I  am  behind 
the  counter  working  for  the  boss,  and 
he  is  boss  of  a  dozen  or  more  of  his 
own  counter.  So  it  is  not  size  and 
looks  that  measure  the  weight  of  one's 
earnings. 

Well,  that  day  about  eighteen  months 
ago  I  was  talking  shop  music  with 
him  when  a  fellow  came  in  and,  walk- 
ing up  to  one  of  his  assistants,  showed 
him  a  new  meerschaum  pipe,  and  said 
something  I  did  not  hear.  The  cigar 
clerk  started  off  rummaging  through  a 
lot  of  drawers  on  onj  side  of  the  count- 
then  more  drawers  on  the  other 
'Jide  of  the  counter.  But  the  thing  he 
wanted  did  not  turn  up.  The  Boss 
then  left  me  and  asked  the  clerk  what 
he  wanted. 

"You'll  find  them  in  one  of  those 
drawers,"  said  the  proprietor,  whom  I 
will  call  Bob,  pointing  in  another  di- 
rection. The  clerk  hunted  again  a 
few  seconds,  when  Bob  took  a  hand  in 
the  game.  After  pulling  out  some 
thirty  more  drawers  and  reaching  to 
the  back  of  numerous  shelves,  he 
pulled  out  a  little  cardboard  box.  It 
had  taken  about  a  quarter  of  an  hour 
to  find  it,  and  the  customer  has  begun 
to  protest  it  was  not  worth  so  much 
trouble.  And  what  do  you  think  was 
wanted?  A  chalk  button  for  the  meer- 
schaum pipe!  A  long  old  task  for  a 
nickel's  worth  of  chalk.  But  the  en- 
ergetic Bob  had  only  just  started.  In- 
stead of  handing 'the  box  of  buttons 
over  to  his  assistant.  Bob  asked  for 
the  customer's  pipe,  looked  it  over 
carefully,  whiijped  out  his  pocket  knife, 
cut  down  the  edges  of  the  chalk,  and 
dropped  it  into  the  pipe  bowl.  The 
owner  thanked  him,  ajjolgized  for  the 
trouble,  and  held  out  his  hand  for  his 
meerschaum.  But  Bob  was  not  just 
satisfied  with  that  button  till  he 
worked  it  out  of  the  bowl  again.  Then 
he  cut  away  some  more  around  the 
edge  of  it  and  rephifod  it  cnutiously 
in  the  pipe,  and  tapped  it  gently  with 
the  handle  of  his  knife.  And  then  he 
handed  it  back  to  his  customer,  who 
by  this  time  was  profr..;-  'ly  grateful. 

Ko—  thiii  a-  a  simple  act  to  n: "  .  r  > 


much  ado  about.  But  what  cigar  clerk 
would  hunt  his  store  for  a  chalk  but- 
ton and  about  a  cent  profit?  I  wouldn't 
at  least,  not  till  then. 

Here  was  a  man  worth  many  dollars 
a  day  spending  nearly  half  an  hour  to 
spend  a  cent.  Why?  Because  he  made 
a  practice  of  doing  whatever  came  be- 
fore him,  and  doing  it — not  half  doing, 
it,  or  doing  it  fairlywell — but  thorough- 
ly doing  it.  It  reminded  me  of  Walt 
Whitman's  eulogy  of  Grover  Cleveland 
just  before  his  last  election:  "I  don't 
believe  in  him  because  he  has  any 
great  shakes  in  himself,  but  because 
he  has  done  his  best;  not  your  best  or 
my  best,  but  his  best?"  I  tell  you  ex- 
ample is  better  than  precept.  Wh§n 
I  got  back  to  my  counter  after  this  in- 
sight into  the  clockworks  of  success- 
making,  I  never  thought  any  request 
or  desire  of  a  customer  too  insignifi- 
cant or  unprofitable  to  attend  to,  and 
attend  to  energetically.  It  was  a 
practical  sermon  to  me  that  is  re- 
gistered indelibly  in  my  brain  under 
the  caption  of  "Bob  and  the  button." 


[  slightly  oily.    Last  season  a  company 
_  of  Whom  W.  A.  McNaughton,  a  min- 
j  ing  expert  of  Reno,  Nev.,    is    at  the 
head,  acquired  possession  of  the  land 
i  is  now  preparing  to  manufacture  var- 
ious articles  for  which  there  is  great 
demand,  such  as  polishes,  toilet  pow- 
ders  and  last,  but  not    least,  soap. 
The  deposit  at  Mud  Flat  is  an  exten- 
sive one.    The  soap-making  material 
is  covered  by  sedimantary  soil  to  a 
depth  of  several  feet  in  places,  and, 
extending  over  several  hundred  acres, 
is  also  several  feet  deep. 


Susanville — Several  months  ago 
the  local  papers  here  announced  the 
discovery  of  a  natural  deposit  of  soap, 
or,  rather,  of  soap  making  material 
at  Mud  Flat,  15  or  20  miles  from  Sus- 
anville. The  deposit  is  of  a  chalky 
appearance,  but  is  very  smooth,  al- 
most impalpable  to  the    touch,  a.id 


Kent,  Wash.— The  Pacific  Coast 
Condensed  Milk  Co.  is  contem- 
plating the  erection  of  an  immense 
can-making  plant  costing  from  $75,000 
to  $100,000,  to  be  one  of  the  biggest 
■plants  on  the  entire  Coast;  location 
not  y3t  decided  on;  building  will  be 
about  205x150  feet,  and  will  be  of  re- 
inforced concrete.  All  cans  used  by 
the  company  will  be  manufactured  in 
it.  Company  now  has  factories  in 
Kent,  Mt.  Vernon  and  Chehalis, 
Wash.,  and  in  Hillsboro  and  Forest 
Grove,  Ore.  Many  towns  will  offer  in- 
ducements for  the  location  of  this 
factory,  but  Kent  will  stand  a  good 
chance  to  secure  it  if  she  works. 


Only  five  merchants  out  of  each  1,- 
000  at  the  age  of  60  are  self-support- 


racker  Jack 


The  More  You  Eat 
The  More  You  Want" 


The    World's    Greatest    5    Cent  Seller 


DodgCt  Sweeney  &  Co* 


San  Francisco 


California 


THE    RETAIL    CxROCBRS'  ADVOCATE 


♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦ ^ 

♦ 


♦ 
♦ 
♦ 
♦ 
♦ 
♦ 
♦ 
♦ 
♦ 
♦ 
♦ 
♦ 
♦ 
♦ 
♦ 
♦ 
♦ 

♦ 

♦ 
♦ 

♦ 

♦ 
♦ 

♦ 
♦ 
♦ 
♦ 
♦ 

♦ 

♦ 
♦ 
♦ 

♦ 

♦  - 

♦ 
♦ 
♦ 

: 

: 
♦ 
♦ 


Are  You  Well  Stocked  With 

THE 


If  not  Why  not?  Are  we  not  Advertisin*;'  in  a  way 
that  will  move  the  Goods  for  you  ?  And  are  onr 
Goods  not  backed  up  with  ([uality  as  well  ?  Push 
the  goods  of  the  manufacturer  who  hcljjs  3'ou 
to  sell  them. 

Egg-O-Scc  and  E-C-Corn  $2.85  single  case,  $2.75  5-case  lots 

Every  Jobber  in  the  United  States  carries'our  Goods 

Egg-O-See  Cereal  Co. 

133  Hansford  BIdg.,    S.  F.,  Cal. 


I 
t 


FLAKES 


You  take  no  Chances  When  you  Buy 

Golden  Egg  Noodles 
Golden  Egg  Macaroni 
Golden  Egg  Spaghetti  [1^ 
Golden  Egg  Alphabets  ^ 

5c  and  10c 

PACKAGES  ONLY 

Guaranteed  Under  the  Food  and  Drug  Act  of  June  30,  1906. 

Serial  No.  415 

Write  us  for  Samples 

B.  F.  STONE,  Jr.,  &  Co.,  91  Sacramento  St.,  San  Francisco 

Sales  Agents  Phone  Temporary  2024 
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BUILDING  WINDOW  DISPLAYS. 


Acc(>s.soriPS  Employed  by  Careful  Merchants  Wlio  Stndy 
Tliis  Class  of  Advertising'. 


(Copywright,  by  S.  W.  Roth,  the  Retailer's  Journal.) 
(We  begin  tliis  week  a  series  of  articles  on  Window 
Dressing'.   The  following  interesting  matter  we  take  from 
"Art  and  Science  of  Window  Dressing,"  by  special  arrange- 
nient  with  the  author.) 

Any  man  who  can  handle  a  saw  and  a  hammer  well  can 
easily  master  the  technique  of  window  trimming.  Of 
course  the  neater  he  does  his  work  the  better  will  be  the 
effect  produced. 

Some  of  the  accessories  it  is  well  to  have  made  by  an 
experienced  carpenter.  These  may  be  used  often.  Some 
of  them  will  come  into  use  for- almost  any  display. 

Arches,  columns  and  the  like  are  part  of  a  merchanf^s 
stock  in  trade  when  he  takes  to  window  trimming. 

Boxes  of  various  shapes  and  sizes  are  useful.  These 
he  can  find  in  his  own  store. 

Cheesecloth  and  other  materials  for  draperies  can  be  had 
at  a  reasonable  price  at  almost  any  dry  goods  store.  As 
the  window  dressers  of  to-day  are  using  cheesecloth  more 
liberally  than  they  formerly  did,  it  is  well  to  bear  the  fact 
in  mind.  Experience  has  shown  it  advisable  to  use  this 
material.  Besides,  it  is  cheap  and  can  be  had  in  almost 
any  color. 

Among  the  number  of  fixtures  very  useful  in  carrying 
out  certain  ideas  some  very  simple  are  herewith  shown. 

Figure  1  is  made  from  two  wooden  circles  of  equal  size 
with  slats  nailed  to  the  edges.  These  columns  make  good 
supports  for  arches,  shelves  and  displays.    It  usually  hap- 


pens that  it  is  necessary  to  xise  two  of  these  columns — one 
on  each  side  of  the  window. 

Figure  2  shows  a  lattice  frame  which  is  useful  in  many 
ways.  It  is  light  and  may  readily  be  covered  with  cheese- 
cloth and  put  into  use  in  almost  any  part  of  the  window. 
For  grocers  whose  windows  are  open  in  the  back  this  may 
be  used  for  a  background.  Where  the  grocer  has  an  open 
window  he  should  have  one  of  these  lattice  frames  made  to 
fit  it,  in  order  that  it  may  be  closed  when  he  comes  to  mak- 
ing a  display.  It  is  light  and  may  readily  be  put  in  and 
taken  out. 

Figure  3.  It  very  often  happens  that  it  is  necessary  to 
have  steps.  These  are  useful  in  many  ways,  and  as  they 
may  often  be  brought  into  requisition  and  are  inexpensive 
it  is  wise  for  the  grocer  to  add  this  fixture  to  his  list.  By 
making  two  frames  as  shown  in  figure  3,  a  board  may  be 
laid  upon  each  of  these  steps.  When  covered  with  a  suit- 
able colored  cheesecloth  the  fixture  has  a  substantial  look 
and  serves  well  in  showing  almost  any  kind  of  goods. 

Figure  4.  This  pyramid  is  made  of  two  planks  tacked 
together,  each  plank  being  in  the  shape  of  a  triangle.  This 
can  be  made  of  any  size  desirable,  either  as  to  height  or 
breadth  at  the  base.  When  well  made  these  pyramids  are 
substantial  and  will  stand  alone  on  any  even  surface.  A 
number  of  these  may  be  used  in  a  window  to  show  dried 
fruit  or  other  small  goods,  which  may  be  tacked  on. 

For  the  top  of  the  background,  below  which  is  usually 
the  curtain  effect  of  cheesecloth  the  lattice  or  grill  work 
effects  prove  very  attractive.  They  are  neat  and  simple 
in  construction,  which  is  a  great  point  in  their  favor. 

AAfter  completing  the  cheese  cloth  back  ground,  fasten  a 


FIGURE  1. 


FIGURE  3. 
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1x2  strip  across  the  back  of  the  window,  about  28  inches 
above,  the  top  of  the  cheese  cloth.  Next  fasten  a  piece, 
28  inches  long,  at  each  end,  so  as  to  form  a  complete  frame, 
always  placing  the  flat  side  of  the  strip  out.  Than  cover 
the  frame  with  5  inch  strips  of  cloth,  so  the  raw  edges  will 
not  show,  and  ^ou  are  ready  to  begin  with  the  grill  work. 
(See  figures  5  and  6.)  Whichever  size  of  grill  you  select  be 
sure  to  have  the  meshes  of  even  dimensions.  The  best 
proportion  is  2%  inches  square.  White  tape  %  inch  wide, 
termed  "25"  line,  is  used  to  make  the  lattice  or  grill,  begin- 
ning at  either  the  left  or  right  hand  upper  corner,  (if  figure 
6  is  used).  Continue  with  the  tape  marked  "As"  until  the 
frame  is  complete  with  vertical  lines;  then  begin  with  the 
tape  marked  "Bs"  and  continue  across.  When  finished  the 
result  will  be  as  per  Figure  5. 

If  Figure  6  is  used,  begin  with  the  horizontal  lines  and 
when  completed  finish  with  the  perpendicular. 


To  cover  the  tacks,  plait  a  piece  of  cheese  cloth  abuut  li 
inches  wide  and,  after  tacking  it  all  around  the  fraiiie, 
complete  by  tacking  over  the  center  of  the  cloth  one  line  of 
tape,  which  will  give  a  very  neat  finish.  Signs  may  he 
fastened  to  the  top  of  the  frame  after  finishing  or  pined 
in  the  center  of  the  grill. 

The  tape  mentioned  can  be  had  in  rolls  of  10  yards  or 
1,000  yards.  The  former,  of  course,  is  the  more  expensive, 
retailing  at  10  cents  each,  while  the  1,000  yard  spools 
wholesale  at  $1.65.  White  is  the  most  attractive,  although 
tape  may  be  had  in  numerous  colors. 

Fig:ure  7  represents  a  very  useful  stand,  simple  of  con- 
struction. The  size  depends  upon  the  size  of  the  window. 
Neatly  covered  with  cheese  cloth  of  a  suitable  color  it  is  a 
desirable  fixture  for  the  center  of  the  window.  All  kinds 
of  small  goods  may  be  shown  on  tjiis  stand. 


FIGURE  4. 


FIGURE  7. 


Now  is  the  time  to  run  on- 

HUMBOLDT  COUNTY  BUTTER 


GIVE  YOUR  CUSTOMERS 


ALPHINE  OR  GOLDEN  GLOW 

And  you  will  not  have  to  listen  to  Kicks. 

MONOTTI-LARIMER  CO. 

Phones  Park  570  and  571.  707  Grove  St.,  S.  F. 
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ADVJRTISINC!  OR  BULLDOZING. 


Filillln^  of  Soiite  Mainifactsrt'rs  to  Kenu'Jiiln'r  titt^  Hctailer 
Wlien  Advcrtisiite  Their  Product  KcsiiUs  Disastrously. 


Advertisers — that  is,  advertisers  who  do  any  serious 
thinking  along  the  lines  of  the  psychological  effects  of  ad- 
vertising— ^will  do  well  to  consider  some  of  the  utterances 
of  the  Los  Angeles  "Commercial  Bulletin,"  regarding  the 
recent  collapse  of  the  "Force"  and  "H.  O."  concern.  It 
may  not  all  be  accepted  without  debate,  but  it  is  worth 
considering  for  the  thought  it  contains.  Among  the  state- 
ments are  these: 

The  retail  grocer.s  nf  the  United  States,  nearly  200,000 
strong,  contrihutecl  mnic  than  any  cither  element  to  the 
.$2,700,000  failure.  The  Foree  and  If-o  ( ■oni  ]ianies  reckoned 
without  the  retailer.  They  regarded  him  as  a  necessary 
though  ob.iectionable  element  in  distribution;  an  element 
to  he  used  but  not  respected.     And  they  haye  failed. 

The  consumer  demanded  Force  and  the  retailer  was 
forced  to  stock  it.  He  bought  at  4.25  to  $4.50  a  three- 
dozen  case  and  sold  it  at  t wo-for-a-quarter.  making  a  mar- 
gin of  profit  which  wimld  bankrupt  hira  if  it  represented 
the  margin  on  all  of  his  grocery  sales.  For  a^  time  lie  was 
defenseless.  The  sales  mana.aers  for  Force  depended  on 
insl  cMie  tlihm-  I'-iv  llieir  sui'ei'ss — ad  \  ert  isint;"  to  tin-'  cim- 
suiiu'r.  'I'lnw  .■i.nrlnded  that  an  ad  \-ert  isi  n  .n'-mail  e  ilemaml 
for   Force   repn-sen I  ed   all    lhal    w  as  ni'cessary. 

The  lesson  to  b  '  drawn  from  this  iiy  other  manufactur- 
ers is  thai  Ihe  retailer  musi  he  ri'ikoned  with.  He  is  the 
biggest   single   element   in  the  trade. 

He  can  iliitale  the  manufacture  and  sale  of  things 
about  as  iMiwi  ]  tull,\  as  any  other  class.  He  can  liuy  what 
and  where  hi'  pli'asi>s.  ami  if  he  iloes  not  like  one  line  he 
can  turn  il  aside  and  take  up  some  other  more  to  his 
liking. 


The  Mau  Beliiiid  the  Couuter  Sells  the  Goods. 

Whether  it  be  just  to  attribute  all  the  troubles  of  the 
"H.  0."  people  to  the  antagonism  of  the  trade  or  not  in 
this  particular  instance  is  immaterial  for  the  purpose  of 
this  argument.  But  there  is  back  of  it  a  thought  which 
every  advertiser  ought  to  consider — must  consider  eventu- 
ally— if  he  is  to  get  results  from  his  advertising.  That 
thought  is  that  "the  man  behind  the  cou^iter  sells  the 
.goods,"  and  it  is  as  true  of  the  .iobber,  perhaps  more  so, 
thanof  the  retailer.  In  modern  advertising  the  manufac- 
turers appear  to  have  completely  forgotten  this  fact  and 
have  gone  mad  on  this  one  fad  of  "advertising  to  the  con- 
sumer." 

Deiiiaud  Is  Often  Merely  Curiosity. 

That  there  is  merit  in  advertising  to  the  consumer,  there 
can  be  no  reasonable  doubt.  It  is  equally  true  that  on  a 
new  commodity  there  is  an  educational  effect  from  adver- 
tising to  the  consumer  which  is  valuable  in  introducing 
the  new  goods.  But,  alas,  the  resulting  demand  is  gener- 
ally one  of  mere  curiosity,  which  fades  away  about  the 
time  the  grocer  was  stocked  up.  If  there  is  any  effect  at 
all  from  advertising  of  that  sort,  it  is  as  effective  for  the  next 
newcomer  as  for  the  first.  And  in  breakfast  foods,  which 
nowadays  come  trooping  down  the  defile  in  daily  phalanx, 
the  invasion  becomes  to  the  average  grocer  an  intolerable 
nuisance  and  graveyard  for  his  capital.  He  is  heartily 
dis.gusted  with  advertising-fed  artificial  demand. 

Placing  a  Premium  ou  Substitution. 

Then  there  is  the  manufacturer  who  feels  so  confident 
of  his  ability  to  force  the  grocer  to  take  his  goods  that  he 
boasts  of  the  fact,  takes  all  the  profit  and  doesn't  care  a 
rap  for  the  grocer.  He  is  using  the  fickle  public  as  a 
bludgeon  with  which  to  bulldoze  the  trade  into  submission. 
He  relies  on  the  claim  that  his  goods  are  "the  only  genu- 
ine," when,  as  a  matter  of  fact,  it  is  quite  likely  the  self- 


Savc  Time  and  Money  by  using  the 

p.  M.  B.  CABINET  SYSTEM 

Tl'e  shortest  method  of  keeping:  accounts  for  retail  stores 

No  Book=keeper,     No  Day  Book,      No  Ledger,     No  Index  to 
Find  Accounts  or  Expensive  Equipment. 


Keep  your  account,?  POSTED  and  BALANCED  TO 
DATE  show.s  EXACT  AMOUNT  each  cu.stomer 
owes  AVOIDS  DISPUTED  BILES.  Customer 
receives  .statement  of  account  IN  FULL  ' 
with  each  purchase. 

ALL  DONE  WITH  BUT  "  ONE  WRITING  "  OF  THE  ORDER 

Ask  for  our  illustrated  circular  which  fully  describes  this  system. 

Address    Depsrtment  "A" 

Pacific  Manifolding  Book  Company 


Main  Office  and  factory: 

7th  and  Powell  Streets 
Emeryville,  Cal. 


San  Francisco  Office: 

125  Hansford  Building 
Phone  Temporary  4097 


Itc 

"Oakland" 
<  altinet 
Book 
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FORT   SMITH  REFRIGERATORS. 


STYLE-  No.  7686 

Sonoma  Co.  Fruit  and  Produce  Co  Santa  IJosa 

C.  D.  Fontiiua   Copperopolis 

Uossi  Bros   Stockton 


E.  Broderick   715  Fillmore  St.,   S. 

Batlijeu  Co  Lombard  and  Fillmore  S. 

H.  Hcllberg  Ninth  and  Bryant   S. 

McCarthy  Bros  Bush  and  Baker  S. 

Kohn  Bros   1201  Turk  St  S. 

F.  Stuermer   18th  and  Danvers  St.....  S. 

C.  Stellluf?   29th  and  Church   S. 

J.  M.  Hanley   2300  Sutter  S. 

Maxwell  &  Streckenbach  1302  ISth  St  S. 

Fred  Pielhop    249  Courtland  Ave  S. 

Fay  Gro.  Co  3rd  Ave.  and  B  St  S 

J.  Veunekohl   18.39  Eddy  St  S. 

Southern  Heights  Gro.  Col471  18th  St   S. 

W.  A.  Rogers    900  I  St.,  corner  10th  Ave  S. 

H.  Heitman    2248  Misison  St  S. 

H.  Dinslage    3375  Sacramento  St  S. 

Miller  &  Lavvlor   Guerrero  &  Clinton  Park   S. 

C.  F.  W.  Miller   239  Brighton  AvCm  Ingleside  S. 

J.  Straub   101  De  Montford  Ave.,  Ingleside,  S. 

J.  Soltaro   Park  and  Central  Ave  Alame 

Martin  Eggers   Fruitvale  Av.  A:  Boulevard,  E.  Oak  la 

W.  Zeller   Palo  A 

Drury  &  Bartholomew    Stockt 

J.  Rohrer    Stockt 

Hall  Bros   Stockt 


F. 

F. 

F. 

F. 

F. 

F. 

F. 

F. 

F. 

F. 

F. 

F. 

F. 

F, 

F. 

F. 

F. 

F. 

F. 
da 
nd 
■  to 
on 
on 
on 


The   Following    WelNKnown    GROCERS   are   Using   the   Above   Style  Refrigerator 
^Ve  make  all  Styles  and  Sizes  for  the  Grocery  Trade. 
REMEMBER     ---------    If  We  Make  It  It's  Made  Right 

BECK  HARDWARE  CO. 


SAN   FRANCISCO  Phone  Temporary  978 

73=75  Clementina  St.»ar  2d  and  Foisom 


LOS  ANGELES 
47  Central  Avenue. 


♦  ♦ 

♦  ♦ 

J  Cable  Address  Telephone  J 

X  'CLUFFECK."  Temporary  2860  | 

♦  ♦ 
♦ 

♦ 
♦ 


I  Willjam  Cluff  Company,  inc. 


♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦a 

1  HAAS  BROS.  1 


♦ 
♦ 
♦ 
♦ 
♦ 
♦ 
♦ 
♦ 

♦ 
♦ 
♦ 
♦ 
♦ 

♦ 
♦ 


Wholesale 
Grocers... 


♦ 
♦ 
♦ 

♦ 
♦ 

♦ 
♦ 
♦ 
♦ 
♦ 
♦ 
♦ 
♦ 


Wholesale 
Grocers— 


♦ 
♦ 


I  Importers  and  Exporters  of  | 
Cigars  and  Tobacco. 


♦  ♦  ♦•  ♦ 


Spear  and  Mission  Sts. 


San  Francisco,  Cal.  X 


♦ 

♦ 
♦ 
♦ 
♦ 
♦ 

t 

♦ 
♦ 
♦ 
♦ 
♦ 

♦  Importers    and    Commission  J 

I  Merchants. 
♦ 

I  100  CALIFORNIA  STREET 
X  (Corner  Davis) 


♦  San  Francisco  California  ^ 
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same  goods  are  being  sold  by  some  grocer  under  another 
label.  His  tyrannical  attitude  merely  places  a  premium 
on  substitution  by  the  g  rocer  at  the  first  opportunity.  And 
he  has  only  himself  to  blame.  He  has  really  been  a  foe 
to  the  grocer  and  a  deceiver  of  the  public.  And  you  can't 
fool  all  the  public  all  the  time. 

Mamifaeturers  Must  Consider  Distributors. 

As  against  this,  contrast  for  a  moment  a  local  adver- 
tising campaign  which  will  become  effective  because  it  is 
natural  and  sound.  If  a  manufacturer  expects  his  products 
to  take  a  permanent  stand  on  the  market  he  must  reckon 
with  two  elements  of  trade— the  wholesaler  and  the  retailer 
— as  well  as  the  consuming  public.  The  manufacturer 
who  is  a  wise  man  will  make  his  peace  and  friendship  with 
both  alike,  and  will  share  with  each  reasonable  profit  in 
payment  for  his  share  in  marketing  the  manufacturer's 
wares.  The  wisest  students  of  the  art  of  merchandizing 
today  have  agreed  that  the  true  tide  of  success  lies  along 
the  logical  channel  of  the  jobber  and  the  retailer.  Here 
and  there  an  eddy  which  cuts  out  one  or  both  may  reach 
its  goal,  but  the  great,  deep,  irresistible  tide  runs  smoothly 
in  the  recognized  channels,  and  a  cargo  on  such  a  stream 
will  reach  its  goal  more  safely  and  surely  than  it  will  when 
threatened  by  rocks  of  antagonism. 

The  manufacturer  who  can  win  the  co-operation  of  the 
jobber  need  have  no  concern  about  the  fate  of  his  goods. 
The  jobber,  with  his  corps  of  salesmen,  his  economical  and 
co-operative  facilities  for  handling  many  lines,  his  knowl- 
edge of  local  conditions,  his  recognized  influence  with  the 
retailers,  the  ol)ligation,  perhaps,  which  the  retailer  owes 
him  for  past  favors,  his  knowledge  of  financial  circum- 
stances— all  these  are  the  ]iossession  of  the  manufaeturer 
who  will  win  to  his  cause  the  jobber.  It  is  far  more  value 
than  any  conceivable  demand  from  the  consumer  that  may 
last  a  few  hours,  or  days,  and  then  fade  away  with  the 
advent  of  a  cleverer  scheme. 


A  Common  Sense  Method. 

Advertising  to  the  consumer,  or  even  to  the  retailer, 
is  well  enough  in  its  way,  and  may  possibly  be  worth  what 
it  costs  if  applied  with  intelligence.  But  the  average  manu- 
facturer rushes  pellmell  into  a  wild  furore  of  billboard  and 
barndoor  advertising  which  amuses  rather  than  convinces 
the  public.  He  stands  in  front  of  the  grocer's  shop  and 
yells  in  a  tone  of  mingled  egotism  and  defiance,  without 
once  thinking  of  going  in  and  talking  it  over  with  the  gro- 
cer seriously.  How  much  more  effectively  might  he  spend 
some  of  his  appropriation  if  lie  would  appeal  directly  to 
the  trade,  the  jobber  and  retailer  alike,  select  reputable, 
trustworthy  newspapers  which  ACTUALLY  reach  the  trade, 
print  in  them  plain  trade  argiiments,  which  will  appeal  to 
the  grocer  as  a  business  man;  show  him  where  his  inter- 
ests and  the  manufacturer's  may  alike  be  subserved,  talk 
dollars  and  cents  to  him.  If  there  is  real  merit  in  the 
goods  and  the  proposition  the  intelligent  grocer  will  listen. 
And,  once  won,  an  outlet  of  that  kind  will  last  a  lifetime; 
many  lifetimes.  It  was  advertising  of  this  stamp,  backed 
by  real  merit  in  the  goods,  which  placed  some  of  the  staples 
of  the  grocery  trade  in  positions  many  years  ago,  from 
which  no  end  of  clap-trap  clamor  of  recent  times  has  been 
able  to  shake  them.  Any  grocer  can  recall  a  score  of 
them  in  a  minute. 

Advertising  Direct  to  Consumer  Much  Overdone. 

The  great  mistake  made  by  the  average  large  adver- 
tiser is  that  he  spends  his  resources  clamoring  at  the  front 
door  of  consumption,  totally  forgetting  that  there  is  a  back 
door  which  is  quite  likely  to  lead  directly  into  the  confiden- 
tial office  of  the  trade.  Carrying  one's  eggs  in  one  basket  is  a 
bad  practice.  There  is  more  than  one  way  to  create  a 
demand,  and  the  perpetual  campaign  of  advertising  to  the 
consumer  has  been  very  much  overdone.  Remember  that 
"the  man  behind  the  counter  sells  the  goods,"  and  always 
will. — ^"Journal  of  Commerce." 


r   —  ^  > 

The  "Perfection"  Cheese  Cutter 

Inexpensive      Accurate  Simple 

Cuts  any  amount  of  monf,y'vS  worth.  Cuts  in 
pounds  oi  fractions  of  a  pound.  It  Satisfies  the 
Customer  Because  She  gets  a  fresh  appetizing 
.slice  of  cheese  EVERY  TIME  SHE  ORDERS. 


It  Satisfies  the  Ret.ml  Grocer  Because 
It  cuts  out  his  exact  profit  from  ever}-  chee.se. 

Ael  Up-to-D.\te  Wholesale  Grocers  and 
Woodeiiware  dealers  carrj'  them  in  .stock. 

If  YotTRs  Hasn't  Got  It,  Write  To  lis, 


AMERICAN 
Sole  Manvifactxirers 


COMPUTING  CO. 

INDIANAPOLIS,  IND. 

Levenson  &  Co.,  San  Francisco,  Distributors 


F>ine    and    F'ront  Streets 
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BELIES  ON  "WANT  ADS." 


Astoria,  Orcjion,  Adopts  Novel  Method  of  Exploiting  Its 
Opportunities. 


Advertising  a  city  through  the  medium  of  the  classified 
columns  of  the  leading  daily,  weekly  and  monthly  publica- 
tions of  the  United  States,  Canada  and  Europe  is  the  origi- 
nal ))ublicity  plan  undertaken  by  the  Astoria  (Oregon) 
Chamber  of  Commerce.  The  intention  of  this  campaign  is 
to  appeal  directly  to  the  very  man  or  woman  who  is  sought 
as  a  new  resident  of  the  city  at  the  niouth  of  the  Columbia 
river. 

Through  such  classifications  as  "Male  Help  Wanted,' 
"Business  Chances,"  "Farm  Lands"  and  Investments,"  the 
Chamber  of  Commerce  expects  to  reach  idle  capital,  tour- 
ists and  people  who  are  on  the  keen  lookout  for  oppor- 
tunities to  invest  in  the  rapidly  developing  industries  of  the 
Pacific  Coast  country,  or  make  their  homes  there. 

Indicative  of  the  scope  of  the  campaign,  these  are  a 
few  of  the  publications  that  are  now  being  used  for  a  se- 
ries of  classified  advertisements: 


Chioago  Tribune 
Chicago  Record-Herald 
New   York  World 
Pliiladelpliia  Enquirer 
Minneapolis  Tribune 
Pitt.sburg-  Dispatch 
Kansas    City  Star 
Atlanta  Constitution 
Outlook 
Everybody's 

Retail    Grocers'  Advocate 


Chicag'o  News 

New    York  Herald 

Boston  Herald 

St.  Louis  Globe  Democrat 

St.  Paul  Dispatcli 

Cleveland  Plaindcaler 

New    Orelans  Picayune 

Colliers'  Weekly 

Cosmopolitan 

Sunset 

Pacific  Monthly 


Many  Canadian  papers  are  also  on  the  list,  together 
with  the  leading  daily  papers  of  Berlin,  Paris,  London, 
Manchester,  Birmingham,  Glasgow  and  Dundee. 

Experiments  on  a  small  scale  have  been  so  productive 
of  results  that  the  Astoria  Chamber  of  Commerce  has 
Commerce  has  atithorized  a  classified  advertising  campaign 
of  almost  world-wide  proportions. 
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REED  PICKLE  WORKS  I 
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MARY  E.  REED,  Prop. 

Manufacturer  and  Wholesaler 

Specialties: 

Dill  Pickles,  Sweet  Pickles,  Vinej.;ar  I'ickks, 
Sauerkraut,  Catsup,  Horseradisli ,  Mustard. 
Chow  Chow,  Sauce,  NFince  Cliow,  Olives. 
Mexican  Hot,  Vinej^ar,  Salad  Oil  and  Hone\', 
Ammonia,  Bluinji-,  Ktc. 

City  and  Country  Orders  Promptly  Attended  To 

1507  FOLSOM  STREET 

Bet.  nth  and  I2th 


San  Francisco, 


California 


We're  Compelled  to  Use  the  Best  Nuts. 


.Table-Talk 
1  lb.  Package 


There  is  as  much  difference  in  cocoanuts  as  there  is  in  a|)ples.  We 
could  make  a  good  bit  more  money — for  a  while — if  we  would  put  a  lower 
grade  of  nuts  into 

Baker's  Cocoanut. 


But  if  we  did  that  we  couldn't  guarantee  IJakcr's  Cocoanut  to  keep  ita 
sweetness  and  color..  So  we  have  to  use  the  best  grade  of  nuts  to  protect 
our  guarantee,  even  if  there  were  no  other  reasons. 

BUY  BAKERS'  TABLE  TALK  BRAND 

In  Oil-proof  bags,  packed  in  IS-lb.   Pails  and  :!0-lb.  Cases 
Sold    at   Bulk  Prices. 

No  loss  ill  breaking:  up  of  the  Slir«'(i. 

No  loss  in  over  woiiiliiiitr. 

No  loss  in  evaporation. 

No  loss  of  time  in  handling. 

Always  clean,  moist  and  fresh,  and  profits  sure! 


The  Franklin  Baker  Company,  Philadelphia. 

JoKuson-IvOcKe  Merc.  Co.,  Agents,     -    San  Francisco. 
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THE.  DEALER. 

Because  it  Cannot  be  Sold 
for  Less  than  a  Fair  Price: 


Because  it  is  always  Pure, 
Fresh  and  of  Full  Strength. 


♦ 
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I  I 

I  California's  Best  Advertised  Product  I 

I  I 

QHIRARDELLI'S 

i  I 

t  Chocolates  and  Cocoa  Satisfies  Everybody  t 

I  I 

THE  CONSUMER.  ♦ 

♦ 
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^  111  order  to  protect  our  Trade  Mark  and  Also  Protect  tlie  Dealers  who  Distribute  our  Goods,  % 

J  ue  liave  fixed  the  following'  as  the  luluiniuiu  i>rices  of  the  goods  listed  below:  ^ 

I  I 

♦  Ghirardelli's  Ground  Chocolate,  1-lb.  tius....30c  ^ 

^  "         Ground  Chocolate,  S-lb.  tins  80c  X 

♦  "         Cocoa,  i^-lb.  tins  25c  X 

♦  "         Eagle  Chocolate,  l-lb.  tins  25c  X 

I  I 

♦  (More  mav  be  charged  when  the  dealer  finds  it  necessary.)  ♦ 

:  X 

♦  We  sincerely  trust  that  the  Retail  Trade  will  appreciate  our  Good  Will  and  will  lend  their  X 

♦  aid  in  our  efforts  to  niaiutaiu  the  above  prices  J 

♦  ♦ 

I  D.  GH  I  RARDELLI  CO.  | 

♦  ♦ 

♦  ♦ 

♦  ♦ 
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PRICE  MAINTENANCE  LEGAL. 


Review  of  Decisions  of  Many  Courts  on 
This  IVIatter. 

PROMINENT  AUTHORITIES  QUOTED. 

Strict  "Auti-Tnist"  Laws  Do  Not  Forbid  Protection  of 
Selling  Price. 

(By  Frank  B.  Connolly,  Director  National  Retail  Grocers' 
Association.) 

At  the  National  Convention  held  at  Cincinnati  in  1905, 
1  became  convinced  that  the  the  National  Grocers'  Associa- 
tion .should  have  a  "Paramount  Issue." 

I  can  conceive  of  no  policy  that  would  interest  and 
benefit  all  the  retail  grocers  of  this  country,  big  and  little, 
single  store  and  buying  exchange  man,  except  a  policy  that 
would  tend  to  insure  a  better  profit  in  handling  leading 
staples;  that  would  protect  the  price  cutter  against  the 
department  store  and  the  conservative  man  from  the  price 
cutter,  through  the  activity  of  the  manufacturer,  who  is 
the  only  one  who  has  the  LEGAL  right  to  maintain  prices 
by  force. 

Some  manufacturers  were  already  doing  this.  Many 
wanted  to  know  what  the  retail  grocers  would  think  of  it. 

All  the  resolutions  passed  at  Cincinnati,  in  my  estima- 
tion, were  of  minor  importance  when  compared  with  this 
plan. 

Trade  Press  Approve. 

I  sent  an  article  on  this  question  to  the  "Trade  Press 
Bulletin."  In  commenting  on  this  the  "American  Grocer" 
of  April  15,  1905,  said:  "The  manufacturer  has  the  right 
to  refuse  to  sell  to  those  who  cut  his  price  and  to  demand 
of  the  wholesale  trade  that  they  refuse  to  sell  firms  that 
cut  this  price. 

"The  manufacturer  alone  has  that  right. 

"This  has  heeu  the  position  of  the  'American  Grocer' 
for  J  eiirs  on  the  ground  that  the  interest  of  a  manufacturer 
in  proprietary  goods  does  not  cease  until  the  identity  of 
goods  i)rotected  by  patent  or  trade-mark  was  destroyed." 

"The  Inland  Grocer"  of  April  15,  1905,  says  of  my  arti-. 

cle: 


"He  makes  a  telling  point  in  his  suggestions  that  while 
jobbers  and  retailers  cannot  safely  agree  upon  selling 
prices,  the  manufacturer  of  any  article  will  be  upheld  by 
the  courts  in  insisting  upon  a  given  price." 

Combinatious  Arc  Punishable. 

The  Grocers'  Association  of  Topeka,  Kan.,  were  sued 
for  damages  by  a  department  store  l)ecauae  their  secretary 
wrote  to  a  jobber  in  Kansas  City  demanding  that  this  job- 
ber refuse  to  sell  goods  to  the  department  store.  The  gr«)- 
cers  of  Ennis  and  Waxahachi.  Tex.,  according  to  my  friend 
Julian  Capers'  speech,  at  the  Dallas  Convention.  (•()n)l)ine(l 
to  raise  prices  and  they  were  forced  to  disband  and  have 
since  been  unable  to  revive  their  association. 

The  plumbers'  association  of  Toronto,  Canada,  and  also 
of  Toledo.  0.,  have  made  the  mistake  of  coml)ining  with  the 
wholesalers  to  raise  prices. 

Individual  .Vctiou  .Vllowalde. 

All  of  these  instances  were  in  restraint  of  trade  and  iu 
violation  of  the  anti-trust  laws. 

We  agree  that  a  combination' of  two  or  niorc  to  raise 
prices  is  in  violation  of  the  law.  lUit  when  0>K  man 
(the  manufacturer)  says:  "My  goods  must  be  sold  at  the 
following  retail  prices:"  he  is  entitled  to  the  protection  of 
the  law. 

The  following  conditions  In  support  of  this  I  herewith 
give: 

Federal  Court  Decision. 
In  re  Green,  52  Fed.  104,  it  is  held  that  a  contract  on  the 
part  of  a  retailer  not  to  sell  ])elow  a  si)ecified  sum  is  a  con- 
tract not  in  restraint  of  trade  and  one  that  would  be  en- 
forced, and  that  an  action  in  damages  will  lie  for  its  t)rea<-h. 
The  opinion  .says,  at  page  118: 

"The  arrangement  treated  as  a  contract  was  fmi tided 
upon  a  valid  consideration,  and  only  s«'(  nred  to  the  u  iiddr^ 
it  reasonable  ]»rotection  in  their  business." 

New  York  Decision. 

In  the  celebrated  case  of  Park  &  Sons  Co.  vs.  National 
Wholesale  Dru.ggists  Association,  175  N.  Y.  1;  96  Am.  St. 
Rep.  578:  66,  N.  Y.  Sup.  615,  Honorable  Alton  B.  Parker. 
Chief  Justice,  said: 

"The  manufacturer  may  name  the  pric<'  which  the  con- 
sunier  shall  pay  for  his  articl«>.  Mhicli  means  that  he  <iin 
both  make  the  price  and  enforce  it  by  contract. 

"The  Sherman  anti-trust  law  includes  within  its  terms 


IN  TWO  YEARS  THE 

Royal  Electric  Mills 

Have  grown  into  the  Largest  Line  of  its  kind  in  the  World 
WHY  ? 

BECAUSE— 

1st.  A  ROYAL  MILL  cuts  the  Coffee  Into  even  granules,  without 
crushing  or  grinding. 

2d.  A  ROYAL  MILL  is  self-cleaning,  not  a  grain  of  Coffee  Is  left  In 
the  mill  to  mix  with  the  next  lot. 

3rd.  ROYAL  MILLS  will  Pulverize  Coftee  Without  Heating,  no 
other  will  do  this.  . 

Beck  Hardware  Co. 

73-75  Clementina  St,     Near  2nd  and  Folsom  Sts     San  Francisco. 
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any  combination  or  contract  which  in  any  way  may  have  a 
(liroct  and  iiiiiiiediate  tendency  to  restrain  trade,  restrict 
competition  or  form  a  monopoly,  no  matter  how  reasonable 
such  contracts,  combinations  or  restriction  may  be. 

■'It  is  to  be  noted  that  this  'relates  only  to  contracts 
whose  tendency  is  directly  and  immediately  to  restrain 
trade.  It  does  not  relate  to  contracts  which  are  otlieririse 
legal  and  only  restrain  trade  incidentally. 

"Not  all  contracts  that  restrain  trade  are  affected  by 
the  Sherman  anti-trust  law.  It  refers  only  to  those  which 
restrict  trade  between  states  or  foreign  nations.  Of  tliis 
class  only  those  that  directly  and  immediately  affect  such 
restriction  are  forbidden. 

"Numerous  decisions  unite  in  agreeing  that  an  indiTid- 
nal  person  or  corporation  can  Vaise  or  lower  liis  price  at 
his  pleasure.  He  may  charge  one  customer  more  than  an- 
other. He  can  give  his  goods  to  one  man  for  nothing  and 
charge  another  the  full  market  price.  He  can  even  restrain 
trade  or  commerce  with  regard  to  his  own  product,  acting 
as  an  individual. 

"The  Sherman  anti-trust  law  makes  it  illegal  for  two 
or  more  to  combine  to  do  such  a  thing.  It  provides  as  fol- 
lows: 

"  'Every  contract  or  combination,  in  the  form  of  trust 
or  otherwise,  or  conspiracy  in  restraint  of  trade  or  com- 
merce among  the  several  states  or  with  foreign  nations,  is 
hereby  declared  to  be  illegal.' 

Must  Be  Direct  Restraint. 

"The  United  States  Supreme  Court  states  in  the  case 
of  Addyston  Pipe  and  Steel  Compajiy  vs.  U.  S.  175  29,  that 
Congress  has  power  to  prohibit  contracts  'which  directly 
and  suhstiittially  and  not  merely  indirectly,  remotely,  in- 
cidentally or  collaterally  regulate  to  a  greater  or  less  de- 
gree commerce  among  the  states.'  " 

In  the  same  opinion  it  is  stated: 

"Where  the  contract  affects  interestate  commerce  only 
incidentally  and  not  directly  the  fact  that  it  is  not  designed 
to  affect  such  commerce  is  simply  an  additional  reason  for 
holding  the  contracts  valid  and  not  affected  by  the  act  of 
Congress. 

One  Not  a  Conspiracy. 

"A  single  individual  or  corporation  cannot  sell  any 
article  without  lirst  fixing  its  price.  When  it  fixes  its  price 
of  the  article  it  does  not  enter  into  a  conspiracy  of  any 
kind,  for  one  cannot  enter  into  a  conspiracy  with  one's  self. 

"Numerous  discussions  in  regard  to  these  facts  have  been 
recorded  by  the  Appellate  Division  of  the  Supreme  Court 
in  New  York,  also  the  Court  of  Appeals. 

"In  the  case  of  Walsh  vs.  Dwight  et  al.,  58  N.  Y..Sup.  91, 


it  was  held  that  it  was  legal  for  a  manufacturer  to  have  an 
agreement  with  his  customers  to  give  them  a  rebate  if  they 
should  refuse  to  sell  his  article  or  other  similar  articles  at 
less  tlian  a  certain  price.  They  held  that  such  a  contract 
was  perfectly  allowable  under  the  provisions  of  the  New 
York  anti-trust  law,  which  makes  illegal  every  contract  or 
conihination  in  the  form  of  trust  or  otherwise  whereby  com- 
petition or  the  supply  may  be  restrained  or  prevented  for 
the  i>uri>ose  of  advancing  price.' 

"Cow  Brand"  Soda  Case. 

"This  case  is  of  special  interest,  since  it  turned  upon  the 
right  of  the  manufacturer  to  restrain  the  price  of  Dwight's 
'Cow  Brand'  saleratus  and  soda.  Walsh,  the  plaintiff,  had 
been  supplying  a  similar  article  to  the  trade  at  a  considerably 
lower  price  than  that  charged  by  the  Dwight  concern.  The 
Dwight  Company  then  made  contracts  with  a  large  number 
of  jobbers  and  dealers  whereby  they  agreed  to  pay  a  rebate 
quarterly  of  one-half  a  cent  per  pound  on  all  purchases  of 
their  'Cow  Brand'  saleratus  and  soda  in  consideration  of 
these  various  parties  agreeing  not  to  sell  it  at  less  than 
certain  prices  fixed  by  them. 

"The  Walsh  people  complained  that  the  prices  fixed  by 
the  Dwight  concern  were  exorbitant  and  fictitious^  They 
also  stated  that  the  contracts  so  prevented  competition 
that  their  business  was  utterly  destroyed  and  that  they 
were  prevented  from  competing. 

Could  Buy  Other  Goods. 

"jVothing  in  the  contract  prevented  the  jobbers  and  retail 
dealers  from  purchasing  and  selling  the  goods  of  others 
than  the  defendants.  The  defendants  simply  offered  the 
Ijarties  purchasing  their  goods  to  make  a  reduction  in  the 
price  of  the  goods  sold,  in  consideration  of  the  purchaser 
agreeing  not  to  sell  the  goods  at  a  less  price  than  that  made 
by  them,  and  not  to  sell  the  goods  to  other  manu- 
facturers at  a  less  price  than  that  which  they  agreed  to 
sell  the  defendant's  goods.  It  is  difficult  to  see  upon  what 
ground  it  can  be  claimed  such  contract  is  illegal. 

"That  the  defendants  have  the  right  to  establish  agencies 
for  the  sale  of  tlieir  goods  and  to  employ  others  to  sell 
them  at  such  prices  as  they  may  designate  cannot  be  dis- 
puted. Nor  can  it  be  disputed  that  the  manufacturer  of 
merchandise  has  the  right  to  sell  to  others  on  condition  that 
the  vendees  in  selling  at  retail  should  charge  a  specified 
price  for  the  goods  sold. 

Price  Agreement  Is  Legal. 

"If  a  dealer  in  goods  of  this  kind,  for  his  own  advantage, 
agrees  to  confine  his  business  to  a  certain  line  of  goods, 
and  agrees  with  the  manufacturer  to  charge  a  ]»articular 
l>rice  for  the  articles  which  he  sells  in  his  agreeiuent  is  not 
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"THE  LEADING  GROCER" 


TACOIVIA   BOT-TLirsJG  CO.  tt 

Sam   Rrancisco  tt 
Ag3i-nts  for  California  {J 
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illegal,  since  there  is  nothing  in  the  agreement  to  prevent 
others  from  negotiating  with  the  manufacturers  of  other 
articles  and  selling  their  products  to  any  one  who  is  will- 
ing to  buy. 

"There  is  no  law  to  prevent  an  individual  from  selling 
any  property  that  he  has  at  any  price  which  he  can  get  for 
it..  Nor  is  there  any  reason  why  an  individual  should  not 
agree  that  he  will  not  sell  property,  which  he  owns  at  the 
tiem  of  making  the  agreement  or  which  he  thereafter  ac- 
quires, at  less  than  a  fixed  price. 

"The  act  makes  illegal  a  contract  or  combination  where- 
by competition  in  the  state  of  New  York  on  the  supply  or 
price  of  any  article  or  commodity  of  common  use  may  be 
restrained  or  prevented  for  the  purpose  of  advancing  the 
price.  This  act  did  not  liave  the  effect  of  preventing  a  man- 
ufacturer from  fixing  a  price  at  whicli  lii.s  articles  should 
be  sold,  or  from  making  an  agreement  with  those  parties 
who  acted  as  jobbers  or  retail  dealers  of  his  manufactured 
articles,  that  they  would  deal  exclusively  in  his  merchan- 
dise and  would  not  sell  similar  merchandise  of  other  brands 
at  less  price  than  that  for  which  his  product  was  sold. 
Manufacturers  Cannot  Combine. 

"The  act  was  evidently  intended  to  prevent  manufactur- 
ers or  dealers  in  any  commodity  or  articles  of  common  use 


from  combining  together  to  advance  the  price  of  such  article 

or  commodity,  by  which  combination  the  supply  or  price  of 
the  same  would  be  restricted  or  regulated.  Hut  a  contract 
by  a  single  manufacturer  as  to  the  price  at  which  his  goods 
when  manufactured  should  be  sold  by  those  selected  by 
him  for  the  purpose  of  sale  or  distribution  would  not  be 
a  contract  by  wliidi  competition  in  flie  supjMj  or  price  of 
the  conimoditj  would  be  restrained  or  prevented. 

".411  of  the  manufacturers  of  similar  articles  could  com- 
bine with  these  defendants  in  the  sale  of  their  goods,  or 
the  making  of  a  contract  such  as  was  made  by  the  defend- 
ants. The  contract  in  (luestion  simply  gave  to  such  of 
their  customers  as  choose  to  make  tlie  agreement  with 
them  an  advantage  as  to  the  price  for  which  those  who  re- 
fused to  come  to  such  an  understanding  had  no  share. 

Some  English  Decisions. 

"That  such  an  agreement  is  not  illegal  has  been  cited  by 
a  long  line  of  authorities.  The  principal  (me  ui)on  wbi<'h 
these  decisions  are  based  is  stated  by  Lord  Colei-idgc  in 
the  case  of  Steamship  Company  vs.  McGregor.  21  Q.  H.  Div. 
544. 

"The  defendants  have  a  right  to  endeavor,  by  lawful 
means,  to  keep  their  trade  in  their  own  hands,  and  by  the 


Clean,  Sharp-Cut 
and 

Nai!-Eating  Features 


It  Is  Better  to  Buy  a 


Ideal  Tea  Company,  17-19  Eas:  Santa  Clara  Street, 

San  Jose,  Cal.,  Mar.  14,  1907. 

Frank  F.  Wear,  Oakland, 

Dear  Sir:  Have  been  using  coffee  mills  for  over  20  years 
and  had  experience  with  nearly  all  of  them.  Always  want- 
ed one  a  "little  better"  for  the  mill  is  a  great  factor  in 
maintaining  coffee  trade.  Our  last  purchase  was  one  of 
your  No.  2121  Hobart's  and  we  _  do  not  hesitate  to  pro- 
nounce it  the  best  we  have  seen.  Are  particularl.v  pleas- 
ed with  the  clean  sharp  cut  of  the  granulating  burrs, 
something  we  have  always  wanted  and  never  found  so 
near  perfection  as  in  our  Hobart. 

We  "press  the  button,"  the  Mill  does  the  rest — and  does 
it  right,  and  its  nail  eating  qualities  stand  alone.  Would 
not  consider  ourselves  up-to-date  without  it. 

Respectfully  yours, 

C.  M.  SHELBOURX, 

for  Ideal  Tea  Co.,  San  Jose. 
HolKirt"  Than  to  Wish  You  Had. 
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same  means  to  exclude  others  from  the  benefit  if  they  can. 
Among  lawful  means  is  certainly  included  profitable  offers 
to  induce  customers  to  deal  with  them  exclusively  by  giv- 
ing them  the  advantage  of  profitable  offers. 

Kentucky's  Serore  Law. 

"An  interesting  case  bearing  upon  the  subject  under  con- 
sideration came  up  in  Kentucky  when  a  certain  wholesale 
grocer  sought  to  punish  the  Wholesale  Grocers'  Association 
of  that  state,  charging  them  with  a  conspiracy  against  him 
and  the  state. 

"The  Kentucky  anti-trust  law  provides  as  follows; 

"  'If  any  corporation  or  any  partnership,  company,  firm, 
or  individual,  or  other  association  of  persons,  shall  agree, 
etc.,  in  a  pool,  trust,  combination,  confederation  or  under- 
standing with  any  other  corporation,  etc.,  for  the  purpose 
of  regulating  or  controlling  or  fixing  the  price  of  any  mer- 
chandise, articles  or  property  of  any  kind,  or  shall  enter 
into  any  pool,  etc.,  having  for  object  the  fixing  or  in  any 
way  limiting  the  amount  of  any  article  or  property,  com- 
modity or  merchandise  to  be  produced  or  manufactured, 
mined,  bought  or  sold,  shall  be  deemed  guilty  of  the  crime 
of  conspiracy  and  punished  therefore  as  provided  in  the 
subsequent  sections  of  this  act.' 

"The  court  of  Appeals  of  Kentucky,  in  the  case  of  Com- 
monwealth vs.  Grimstead  et  al.,  63  W.  Rep.  427,  upheld  the 
constitutionality  and  validity  of  this  anti-trust  law.  It  also 
upheld  the  right  of  tlie  iiianiifaetiirer  to  form  agreenieuts 
with  dealers  to  niaiiitaiii  selling'  prices  of  their  products. 
Need  Not  Sell  Cutters. 

In  this  decision  the  court  stated: 

"  'It  appears  that  certain  brands  of  various  kinds  of  gro- 
ceries of  established  reputation  are  protected  by  the  manu- 
facturers or  the  owner  of  the  brands  by  a  refusal  to  sell 
these  goods  to  anyone  who  will  not  agree  to  refrain  from 
selling  them  upon  a  minimum  price  fixed,  from  time  to  time, 
by  the  manufacturer  or  owner  of  the  product. 

"  'There  does  not  appear  from  the  testimony  in  this  case, 
to  be  any  obligation  on  the  part  of  any  member  of  the  as- 
sociation to  the  other  members  to  fix,  control,  or  regulate 
the  price  of  any  goods.  Their  agreement  is  to  maintain 
the  prices  on  which  in  the  language  of  the  trade  are  called 
'contract  goods'  or  goods  upon  which  the  manufacturer 
puts  a  fixed  selling  price. 

"'The  manufacturer  alone  regulates  and  controls  the 
minimum  price  at  which  the  jobber  may  sell  all  these  goods, 
and  this  has  been  done  by  requiring  the  customer  to  agree 
not  to  resell  the  goods  at  a  price  less  than  that  fixed. 

"  'All  that  is  necessary  to  decide  here  is  that  such  an 
agreement  with  the  manufacturer  is  not  within  the  purvieAV 
of  "^^he  statute. 

"  'It  is  not  an  error,  therefore,  for  the  Circuit  Court  to 
direct  the  jury  to  find  the  defendants  not  guilty  and  the 
judgment  is  affirmed.' 

"In  Whitwell  vs.  Tobacco  Co.,  the  defendant  was  a  man- 
ufacturer of  tobacco  and  the  plaintiff  a  jobber  therein. 
The  defendant's  method  of  doing  business  was  to  fix  the 
prices  of  its  goods  so  high  to  those  who  did  not  agree  to 
refrain  from  dealing  in  the  commodities  of  its  competitors 
that  their  purchase  was  unprofitable,  while  it  reduced  the 
l)rices  to  those  who  did  so  agree  so  that  the  purchase  of 
the  goods  was  profitable  to  them.  The  plaintiff  applied  for 
a  purchaser,  but  refused  to  so  agree,  and,  upon  his  refus- 
ing, the  defendant  refused  to  sell  him.  He  then  brought 
action  to  recover  damages  for  the  refusal.  It  was  held 
that  he 'could  not,  that  such  an  agreement  on  the  part  of 
a  jobber  was  legal,  and  that  the  defendant  had  a  right  to 
refuse  to  sell  to  him  unless  he  would  enter  into  it.  Judge 
Sanborn  said: 

Manufacturer's  Right  Upheld. 

in  Whitwell  vs.  Tobacco  Co.,  125  Fed.  454,  on  page  460,  it 
is  said:  "The  manufacturer  of  goods  may  dictute  the  price  at 
which  the  same  may  he  sold  and  an  agreement  entered  in- 
to for  the  purpose  of  promoting  the  legitimate  business  of 
selling  a  commodity  for  Avhich  a  market  has  been  estab- 
lished, is  not  void  as  being  in  restrain  of  trade  or  other- 
wise illegal.  166  U.  S.  290,  17]  V.  S.  505,  120  Fed  721  " 


"That  each  party  has  a  right  to  fix  the  price  at  which 
will  dispose  of  a  commodity,  and  the  terms  and  conditions 
upon  which  they  are  to  he  sold,  and  any  such  restricting  is 
not  illegal  or  in  restraint  of  trade,  but  is  a  binding  and  en- 
forceable contract.  In  re  Greene,  52  Fed.  104,  115;  79  Fed. 
625,  644;  Walsh  v.  Dwight,  58  N.  Y.  Supp.  91,  93;  78  111. 
589;  63  S.  W.  427;  165  U.  S.  578." 

"The  right  of  each  competitor  to  fix  the  price  of  the  com- 
modities which  he  offers  for  sale  and  to  dictate  the  terms 
upon  which  he  wi'U  dispose  of  them,  is  indispensable  to  the 
very  existance  of  competition.  Strike  down  or  stipulate 
away  that  right,  and  the  competition  is  not  only  restricted, 
but  destroyed." 

Miscellaneous  Decisions. 

In  the  case  of  Lader  v.  Jayne,  the  right  of  the  manufac- 
turer to  protect  his  price  was  conceded  in  the  decision,  al- 
so in  the  Banzai  Silk  decision. 

Wherever  a  decision  against  fixed  prices  is  rendered  it 
is  because  a  combination  in  restraint  of  trade  has  been 
proved,  never  where  the  manufacturer  alone  does  it. 

That  Indiana  Decision. 

The  National  Retrail  Druggists  Association  have  just  com- 
promised a  suit  in  Indiana  in  the  Federal  Court  regarding 
the  TRIPARTITE  agreement  between  the  manufacturer, 
jobber  and  retailer  to  fix  prices. 

We  want  tlie  manufacturer  ALONE  to  insist  on  the  sell- 
ing ])rice — to  instruct  both  jobber  and  retailer  the  price 
they  must  ask  for  his  staples.  This  will  stop  price-cutting 
on  well  known  staples. 

The  anti-trust  laws  would  certainly  be  very  unfair  to 
the  manufacturer  if  they  prohibited  him  from  protecting 
his  trade  and  himself  from  a  few  vicious  cutters  who  de- 
light in  selling  some  well  known  article  for  cost,  thereby 
causing  the  legitimate  dealer  to  refuse  to  carry  it  in  stock. 
Cutters  Damage  Goods. 

It  is  not  against  public  policy  to  demand  damages  from 
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a  cutter  who  does  this  injury  to  a  well  known  brand  or 
trade  maric  . 

Many  of  tlie  large  manufacturers  to-day  are  only  selling 
to  jobbers  who  they  know  will  not  break  faith  with  them 
when  they  insist  on  their  goods  being  sold  at  a  uniform 
price  to  the  retail  trade. 

The  legitimate  jobbers  welcome  a  plan  of  this  kind.  Re- 
tail grocers  who  KNOW  what  the  policy  means  also  favor  it. 

It  is  not  a  plan  where  the  manufacturer  dictates  how  the 
dealer  shall  run  his  business,  as  it  only  applies  to  goods 
sold  in  the  package  or  can  and  does  not  apply  to  bulk 
goods,  which  must  lose  their  identity  when  emptied  in  the 
bin.  Therefore  each  dealer  can  still  have  numerous  spocials 
if  necessary  to  sell  at  cost  or  less  than  cost. 

We  feel  that  the  National  Grocers'  Association  should 
urge  each  affiliating  association  to  teach  its  members  to 
"I'lish  tJie  s'oods  of  tlic  iiiainifactiiror  who  insures  yon  a 
j)rofit  on  Jiis  g'oods.  Cnt  ont  as  far  as  possible  all  jyoods 
demoralized  by  cutters." 


Wisdom  of  Price-Protection. 


1  lie  "Schilling's  Best"  Policy  Explained  and  Its  Logical 
Desirability  Made  Clear. 


[Written  Expressly  for  the  Convention  Number  of  the 
Advocate  by  A.  Schilling  &  Co.] 

Price-maintenance  is  profit-insurance.  It  prevents 
the  sacrifice  of  a  brand's  popularity  on  the  chopping  block, 
and  protects  the  rights  of  the  many  from  the  exploitation 
and  unjust  aggression  of  the  few. 

When  one  dealer  in  a  community  cuts  the  price  of  a 
well-known  article,  the  popular  inference  might  be  that 
the  other  dealers  are  charging  too  much,  are  high  priced, 
and  they  in  turn  feel  that  they  are  forced  to  cut  to  hold 
their  trade. 

Service,  not  price,  is  the  proper  basis  for  competition. 
Price  maintenance  makes  for  good  service. 

Good  Service  Versus  Cutting. 

Anybody  can  cut,  but  good  service  requires  skill  and 
business  ability.  Good  service  means  safer  and  better 
business  all  round. 

Good  service  is  the  true  goal  of  all  business.  The 
more  clearly  that  fact  is  seen,  the  more  importance  will 
be  attached  to  the  elimination  of  whatever  works  against 
it,  and  nothing  tends  more  to  demoralize  it  than  cutting. 

The  manufacturer  who  does  not  protect  his  prices 


simp!}  eliminates  the  iniddlciiian.  the  grocer,  from  lii.s  coii- 
sidenition..  lie  welcomes  cuHiiig,  for  liie  lowi-i-  liie  ijrice 
at  which  his  goods  go  over  the  counter  the  Ijetter  value 
they  are  to  the  consumer. 

Unfair  Treatment  of  lietailers. 

Such  a  manufacturer  will  even  go  so  far  sometimes 
as  to  advertise  that  grocers  make  too  much  profit.  At  the 
same  time,  the  retail  price  will  often  not  pay  for  the  paper 
in  which  the  grocer  wraps  the  package.  Then  ihe  grocer's 
only  chance  to  make  anything  is  to  buy  in  big  riuantitiea 
in  the  hope  that  his  competitor  will  not  buy  so  iK-aviiy  or, 
if  he  does,  that  he  will  not  throw  away  the  additional 
p  roflt. 

Such  a  policy  benefits  but  two  of  the  parties  to  every 
transaction — the  consumer,  through  low  prices;  and  the 
manufacturer  through  large  sales.  The  dealers,  the  third 
l)arty,  are  not  given  any  considination ;  they  lose  money 
since  they  are  forced  to  render  immense  service  for  noth- 
ing. 

Schilling's  Three-Sided  Partnership. 

However  profitable  this  policy  may  be  for  the  manu- 
facturer— and  we  know  that  it  is  profitable  to  some — we 
cannot  make  it  square  with  tnir  ideas  of  faii*  business. 

We  look  upon  the  grocer,  the  consumer  and  ourselves 
as  forming  a  three-sided  partnership.  We  hc)ld  that  what 
is  the  concern  of  one  is  the  concern  of  all.  In  short,  we 
take  the  ground  that  the  dealer  is  entitled  to  a  fair  profit 
for  the  work  of  distribution,  and  that  when  a  manul'acturcr 
wilfully  so  conducts  his  Imsiness  as  to  compel  the  trade 
to  sell  his  goods  without  profit,  he  is  a  robber. 

Under  these  circumstances  what  can  the  dealers  do? 

Can  they  agree  on  a  price  and  maintain  it? 

No:  the  law  steps  in  and  says  that  such  an  a.greement 
is  in  restraint  of  trade. 

Manufacturer  Can  Give  Kelief. 

What  can  be  done? 

Exactly  what  we  have  done:  est«iblish  a  retail  jtrice 
and  ENFORCE  "it. 

Common  sense  teaches  and  the  courts  have  held  that 
a  manufacturer  has  this  right.  We  take  the  next  step 
and  hold  that  it  is  our  DUTY  to  establish  a  price  and  pro- 
tect it.  Work  and  time  and  money  are  required  to  carry 
it  out,  but  it  can  be  done. 

Since  we  inaugurated  the  policy  of  price-maintenance, 
blazed  the  trail  and  demonstrated  its  practicability,  other 
manufacturers.  Eastern  and  Western,  have  become  con- 
vinced of  its  fairness  and  have  adopted  it. 
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Value  to  tlie  Manufacturer. 

All  aloug,  we  have  endeavored  to  secure  the  accept- 
ance of  the  principle  and  to  provide  for  its  enforcement 
in  a  spirit  of  helpfulness,  for  the  value  of  price-mainte- 
nance 10  the  manufacturer  is  the  value  to  him  of  having 
the  dealers  his  cordial  friends. 

The  law  is  made  for  lawbreakers,  not  for  the  law- 
abiding.  But  price-agreements  are  not  made  for  a  few 
cutters,  but  for  the  two  hundred  thousand  victims  of  those 
few. 

Faithfulness  to  the  many  requires  that  the  few  be 
restrained. 

We  shall  in  the  future,  as  in  the  past,  use  all  amicable 
means  to  protect  our  prices.  We  are,  however,  so  thor- 
oughly assured  of  the  justice  of  our  position  and  we  are 
so  thoroughly  satisfied  that  the  course  we  are  pursuing 
is  for  Ihe  best  interests  of  the  grocery  trade,  that  we  sliail 
not  liesitate  to  take  extreme  measures  wlieii  friendly 
counsels  do  not  prevail. 

What  the  Laws  Require. 

The  California  Cartwright  law  is  strictly  anti-trust. 
It  prohibits  two  or  more  manufacturers  from  combining 
and  in  any  way  determining,  or  agreeing  upon,  or  regu- 
lating selling  prices  in  restraint  of  trade.  For  a  number 
of  retaileis  to  agree  or  combine  and  agree  upon  certain 
selling  iirices,  is  in  restraint  of  trade  and  is  prohibited. 

A  sale  of  goods  by  air  individual  manufacturer  to  a 
merchant  with  the  understanding  that  he  offers  the  goods 
in  accordance  with  his  policy  at  a  specified  retail  price,  is 
not  restraining  trade — is  not  interfered  with  by  the  Cart- 
wright  Law.  This  is  our  understanding  of  the  statute  and 
it  is  the  advice  of  our  attorney,  and  we  are  governing  our- 
selves accordingly — selling,  as  we  have  sold,  in  accordance 
with  and  subject  to  the  conditions  stated  in  our  notifica- 
tion, by  registei-ed  letter,  to  the  trade,  which  notification 
has  legal  force  and  is  binding  on  all  dealers  in  Schilling's 
Best  wholesale  or  retail. 

Retail  Dealers  Should  Co-operate. 

The  grocer's  attitude  towards  price-maintenance 
should,  in  our  judgment,  be  that  of  active  co-operation  and 
support.  He  should  give  decided  preference  to  those  goods 
that  are  protected. 

The  pure  food  law  has  emphasized  the  importance  of 
package  goods,  and  they  are  growing  in  popular  favor, 
justly.  The  package  is  the  right  way  for  the  consumer; 
and  for  the  grocer  wlieu  the  profit  is  protected.    But  when 


the  profit  isn't  protected  and  when  prices  are  not  main- 
tained, as  is  the  case  with  many  popular  brands  toddy,  t'ne 
situation  is  dangerous. 

How  long  would  the  grocer  remain  in  business  if  his 
sales  were  confined  to  the  brands  that  are  popular  and  un- 
protected? 

It  looks  as  though  price-maintenance  is  coming  to  be 
grocerj -maintenance.         A.  SCHILLING  &  COMPANY. 
San  Francisco,  August  21,  1907. 

I  I 

♦ 

♦ 

♦ 
♦ 

♦ 

X 

I 

♦ 
♦ 

t 

♦ 


Coffees 


Teas 


jofifs 


252  FREMONT  STREET 


I  San  Francisco,  California^ 


♦ 


A  Question  of  Saving  Money. 


tt^^ 

If  one  store  system  will  save  you  more  money  than  another  that'.s  the 
one  you  should  have,  isn't  it? 

Since  you  bought  your  present  cash  register,  even  if  you  bought  less  than 
a  year  ago,  we  have  brought  out  many  improvements  which  increase  the  pro- 
tection our  registers  give  storekeepers.  \ 

One  of  our  improved  systems  will  save  you  enough  in  a  short  time  to 
more  than  cover  the  difference  in  price  between  it  and  your  present  system. 

We  will  make  you  a  liberal  al!o>vance  iu  exchange  for  your  old  reiyis- 

ter. 

It  is  easy  for  us  to  show  our  new  registers.  One  of  our  salesmen  is  near 
you.  May  we  not  send  him  to  see  you  ? 

THE  NATIONAL  CASH  REGISTER  CO. 

1283  Golden  Gate  Ave.,  San  Francisco,  Cal. 
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CONTROLLING  SELLING  PRICES. 


Review  of  Advantages  Accruing:  to  the  Manu- 
facturer as  well  as  to  the  Retailer, 


[By  H.  Hauch  of  Alameda.] 

The  question  of  having  manufacturers'  control  the 
retail  selling  prices  of  their  various  commodities  has  lately 
been  forced  to  the  front  for  the  consideration  of  the  trade 
by  the  vigorous  manner  in  which  it  has  been  championed 
on  the  Pacific  Coast,  under  the  able  leadership  of  Mr.  J.  R. 
Newberry  of  Los  Angeles.  Mr.  Newberry  was  the  first  of 
the  retail  grocers  to  buckle  on  his  armour  in  advocacy  of 
this  policy,  and  he  has  given  freely  of  his  abundant  energy 
and  valuable  time  to  further  this  cause.  It  is  to  the  credit 
of  the  grocery  trade  of  the  Pacific  Coast  that  it  has  fathered 
and  promptly  accepted  this  movement,  so  full  of  promise 
for  better  conditions  in  the  immediate  Suture  for  the  hard 
working  men  who  are  members  of  the  grocery  fraternity 
throughout  the  land. 

Manufacturers  Accepting  This  Policy. 

The  fact  that  the  principle  is  already  being  largely 
accepted  by  the  manufacturers  of  food  products  consigned 
to  the  Coast  shows  that  its  importance  is  being  recognized 
in  manufacturing  circles  and  that  the  day  for  its  general 
adoption  is  at  hand. 


Let  us  for  a  few  moments  look  into  the  merits  of  the 
question  under  consideration  from  the  point  of  view  of  the 
retail  grocery  trade  and  attempt  to  form  a  definite  con- 
clusion as  to  what  the  movement  means  for  our  trade  in 
general.  Then,  if  we  agree  that  it  is  beneficial  to  our 
interests,  let  us  both  as  individuals  and  as  members  of  the 
Grocers'  Associations,  get  behind  it  in  all  its  bearinKs  au.l 
make  it  the  success  to  which  the  writer  firmly  believes  thar 
it  is  entitled. 

Principal  Benefits  of  the  System. 

j        There  are  several  chief  benefits  derivable  from  llie 
I  manufacturers'  control  of  the  retail  price  at  which  his 
products  shall  be  distributed  among  the  consumers. 

Firsts  It  is  the  stability  it  will  give  to  our  trade  if 
generally  adhered  to.  We  all  know  that  stability  is  one  of 
the  main  requisites  for  success  in  any  line  of  human  effort. 
With  a  fixed  margin  of  profit  on  the  multiplicity  of  i)ro- 
prietary  articles  handled  by  the  grocery  trade,  it  would  be 
lendered  comparatively  easj^  to  compute  the  earning  capac- 
ity of  any  retail  business,  a  thing  imi)ossible  under  con- 
ditions of  unrestricted  competition.  This,  in  turn,  would 
mean  that  it  would  be  an  easy  matter  to  determine  the 
basis  of  expense  on  which  any  business  would  have  to  lie 
carried  on  in  order  to  return  a  reasonable  compensation 
to  the  ovi'ner  of  such  business — a  factor  which  today  is 
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By  Merit  and  Integrity  BORDEN'S  Milk  Products  Have  Continued  | 
in  Popularity  with  Dealer  and  Consumer  for 
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largely  a  matter  of  coujecture  and,  in  a  great  many  casea, 
explains  the  unsatisfactory  balance  sheets  so  common  to 
our  experience. 

Second.  The  feature  of  the  grocer  handling  the  main 
staples  of  his  trade  at  an  actual  loss,  when  expenses  are 
taken  into  consideration,  would  be  a  thing  of  the  past. 
Only  too  long  has  the  grocer  been  compelled,  through  unin- 
telligent and  vicious  competition,  to  distribute  the  products 
of  the  mill,  such  as  flour  and  feed,  packing  house  products 
like  bacon,  hams,  etc.,  in  many  cases  coal  oil  and  a  num- 
ber of  other  articles  at  prices  not  only  yielding  no  margin, 
but,  during  the  course  of  a  year's  business,  heavily  cutting 
into  the  profits  derived  from  the  balance  of  his  stock. 
Au  Example  of  Successful  Effort. 
We,  of  California,  at  least  of  the  Bay  Cities,  and  our 
friends  from  Los  Angeles  are  today  enjoying  reasonable 
margins  on  our  flour  business  on  account  of  having  se- 
cured the  principle  of  fixed  retail  prices  on  this  article  as 
well  as  on  other  mill  products. 

But  we  are  not  satisfied  with  the  results  already 
achieved.  Intelligent  selfishness  leads  us  to  demand  that 
this  principle,  already  successfully  operating  in  numerous 
lines  of  goods,  be  extended  until  it  covers  at  least  the  en- 
tire field  of  our  regular  staples.  Each  article  handled  by 
us  will  then  carry  its  own  legitimate  share  of  the  cost  of 
distribution  without  infringing  on  the  profits  derved  from 
our  more  profitable  lines  of  goods. 

Maiiufactureres  Would  Profit  Largely. 

Let  us  also  briefly  consider  the  question  from  the  point 
of  view  of  the  manufacturer  and  see  if  in  reality,  our  in- 
terest in  a  successful  issue  of  this  movement  are  not  abso- 
lutely-mutual. 

If  we  are  not  in  a  position  to  demonstrate  to  the  manu- 
facturer that  it  will  pay  him  to  protect  the  selling  price  of 
his  commodity,  we  have  but  scant  hope  of  success.  It  so 
happens,  that  by  benefiting  us  through  this  course  of  action, 
he  is  benefiting  himself  still  more. 

We  are  all  aware  of  the  fact  that  one  of  the  heaviest 
items  of  the  selling  expense  of  the  manufacturer  is  adver- 
tising his  product.  This  is  true  even  in  the  case  of  goodi' 
with  which  the  consuming  public  is  perfectly  familiar. 

Why  is  this  enormous  expense  incurred? 

There  is  a  double  motive  in  constantly  incurring  this 
item  of  expense. 

First. — The  necessity  of  keeping  the  article  before  the 
public. 

Scondly. — To  offset  by  iths  advertising  the  effort  of 
the  tradesmen  to  substitute  a  more  profitable  article  in  the 
same  lines  for  the  one  carrying  a  lesser  profit,  resulting 
fiom  the  cutting  tactics  of  a  few  retail  distributors. 

Would  Make  "Substituting"  Unprofitable. 

With  a  fixed  margin  of  profit,  satisfactory  to  the  re- 
tailer, there  would  be  no  inducement  for  this  attempt  on 
his  part  to  substitute  and  the  trade  once  gained  by  a  meri- 
toriqus  article  v/ould,  to  that  extent,  be  safe.  This  would 
make  possible  vast  reductions  in  the  advertisiiig  expenses 
of  such  firms. 

In  a  short  article  like  this  it  is  only  possible  to  outline 
the  arguments  in  favor  of  the  policy  advocated.  I  feel  assured 
that,  as  the  grocers  familiarize  themstlves  more  thorough- 
with  the  question,  the  cannot  but  see  that  it  embodies  the 
most  vital  principle  of  all  Association  effort,  and  that  they 
will  give  such  enthusiastic  support  to  the  movement  as 
will  assure  for  it  a  rapid  acceptance  by  all  manufacturers 
of  i)roprietary  articles,  thus  laying  firm  and  deep  the  foun- 
dation on  which  to  build  a  solid  and  compact  business 
structure,  insuring  the  success  of  intelligent  effort  in  our 
line  of  trade. 
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Sole  Agents  for  Pacific  Coast 


Buy  Direct  from 
Millers  and  Growers 


We  operate  our  own  mills  ;.nd 
have  two  fire-proof  brick  ware- 
Houses  located  in  Sacramento. 

Large  spot  stock  for  prompt 
delivery. 


Rice  BRAN  and  MIDDLINGS  for  cattlo  and  poultry. 
Low  freig'lit  rates  from  here. 

S.  M.  PHILEIPS  &  CO. 

1523'2S'27-29'31  Front  St.,       Sacramento,  California. 
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Constitution  and  By-Laws. 

of  the 

rALIFORNIA  RETAIL  GROCERS'  and  MERCHANTS' 
ASSOCIATION. 
Org:aiiized — November,  1900. 

(As  Amended  at  Convention  of  1906.) 


CONSTITUTION. 
Article  I.— NAME. 

The  name  of  this  Association  shall  be 
The  California  Retail  Grocers'  and  Merchants'  Association. 

Article  II.— PURPOSES. 

The  purposes  of  this  Association  shall  be  to  foster  and 
maintain  a  better  social  feeling  among  the  retail  merchants 
of  California,  and  inspire  confidence  among  the  members 
of  the  trade. 

To  better  the  State  commercial  laws. 

To  correct  excessive  and  unmercantile  competition. 

To  remove  by  concert  of  action  such  evils  and  customs 
as  are  against  good  policy  and  sound  business  principles, 
whether  it  be  cutting  of  prices,  selling  by  wholesale  houses 
at  retail,  improper  house  to  house  peddling,  the  distribu- 
tion and  consumption  of  adulterated  and  unwholesome 
goods,  the  use  of  fictitious  labels,  dishonest  advei'tising, 
the  use  of  dishonest  weights  and  measures,  or  whatsoever 
the  evil  may  be. 

To  discountenance  all  gift  schemes  and  giving  of  prem- 
iums; and 

To  attain  the  results  which  experience  has  proved  are 
not  attainable  by  individual  or  divided  effort. 

Article  III  MEMBERSHIP. 

Section  1.  Any  organization  of  retail  merchants  or  any 
grocer  or  other  person  carrying  on  business  as  a  dealer  in 
the  necessaries  of  life  in  the  State  of  California  will  be 
eli.%,ible  for  membership  in  this  Association,  providing  that 
no  individual  member  will  be  accepted  from  a  town  in 
which  there  is  an  affilating  Association. 

Sec.  2.  Honorary  Members — Persons  may  be  made 
honorary  members  by  a  two-tliirds  vote  of  delegates  pres- 
ent at  any  annual  convention.  Honorary  members  shall 
pay  no  dues.  They  shall  be  permitted  all  the  privileges  of 
the?  floor,  but  shall  not  have  the  right  to  vote. 

Article  IV  DUES. 

Section  1.  The  fee  of  affiliating  Associations  shall  be 
fixed  at  each  annual  convention  at  such  sum  for  each  mem- 
ber as  the  convention  may  direct. 

Sec.  2.  The  fee  of  individual  members  shall  be  $3  per 
year. 

Sec.  3.  Each  local  Association  that  may  be  formed  un- 
der the  auspices  of  this  Association  shall  pay  to  the  Asso- 
ciation $2.50  for  a  charter  and  copies  of  Constitution  and 
By-Laws,  and  their  per  capita  tax  for  the  ensuing  year. 

Sec.  4.  Where  individual  Associations  are  impractical, 
th ;  merchants  of  the  community  may  be  organized  as  a 
branch  of  the  California  Retail  Grocers'  and  Merchants' 
Association,  the  dues  of  individual  members  being  fixed 
at  not  less  than  50  cents  per  month. 

Article  V.— OFFICERS. 

Section  1.  The  elective  officers  shall  consist  of  a  Pres- 
ident, three  Vice-Presidents,  Treasurer  and  five  Directors. 

Sec.  2.  Those  officers  shall  constitute  the  Board  of 
Directors. 

Sec.  3.  Five  members  shall  constitute  a  quorum  of  the 
Board  of  Directors. 

Article  VI  ELECTIONS. 

Section  1.  Officers  shall  be  nominated  and  elected  at 
the  regular  annual  convention  and  shall  hold  office  for 
one  year  and  until  their  successors  have  been  elected  and 
have  qualified. 
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U.  S.  METAL  POLISH 

strictly  Up-to-Date 

In  Paste  and  Liquid  Form 

An  Honest  Polish,  free  from  acid  or  grit.  Never 
becomes  rancid,  grimy,  sticky  or  hard. 

Put  up  by  a  Practical  Pharmacist.  Twenty-five 
Years  on  the  Markets  of  the  World. 
Also  the  Celebrated 
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BARKEEPER'S  FRIE.ND 

Cleaning  Powder.  .A.nd  the  Famous  Savoy  Alkali 
Flour  Powder.  Contains  no  grease.  Especially  for 
cleaning  Marble,  Tile.  Linoleum  and  Paint  Work 

J.  T.  WILSON.  PaciHe  (  oast  A  cent. 
2871  Sixteenth  Street  San  Francisco.  (  iil. 

For  Sale  hr  All  Dealers 
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SfC.  2.  Officers  shall  be  elected  by  a  majority  of  the 
accredited  delegates.  The  vote  of  any  absent  delegate  may 
be  voted  by  the  chairman  of  his  delegation.  ; 

Article  VII.— COKVENTWmS. 

Section  1.   PLACE — Convention  shall  be  held  annually  j 
at  such  places  as  shall  be  fixed  at  the  preceding  conven- 
tion. ! 

Sec.  2.  THE  TIME  for  each  convention  shall  be  fixed 
by  the  Board  of  Directors  at  their  pleasure. 

Sec,  3.  DELEGATES— (a)  Individual  members,  whose 
dues  may  be  paid,  shall  be  entitled  to  vote,  providing  there  j 
be  no  more  than  two  from  any  one  community,  (b)  Each 
aftiliating  organization  shall  be  entitled  to  two  delegates 
at  large  and  the  following  representation:  One  delegate 
for  each  ten  members  or  fraction  thereof  up  to  fifty,  and 
one  delegate  for  each  additional  fifty  members  or  fraction  ; 
thereof,  (c)  Elective  oflftcers  shall  have  all  the  rights  and 
privileges  of  elected  delegates  and  may  be  elected  to  office 
(d)  Past  presidents  shall,  ex-officio,  be  recognized  as  dele- 
gatfs  at  all  conventions  and  have  all  the  rights. and  privi- 
leges of  elected  delegates  providing  they  are  at  the  time 
in  the  mercantile  business.  ; 

Article  VIII.— FINANCES. 

Section  1.  All  funds  shall  be  received  and  recorded  by 
the  Secretary  and  transferred  promptly  to  the  Treasurer, 
who  shall  .give  a  receipt  therefor. 

Sec.  2.  The  Treasurer  shall  disburse  no  moneys  ex- 
cejit  on  warrants  drawn  by  the  Secretary  and  signed  by  the 
President.  - 

Sec.  '!.  No  warrants  shall  be  drawn  on  the  Treasurer 
exce))t  by  the  oi'der  of  the  Board  of  Directors. 

Article  IX.— AMENDMENTS^ 

Any  part  of  this  Constitution  can  be  repealed,  altered 
amended,  Susiiended  or  annulled  at  any  annual  meeting  | 
when  two-thirds  of  all  the  delegates  present  at  such  meet- 
ings vote  im  favor  of  such  proposition. 


BY-LAWS. 

Article  1.— DUTIES  OF  OFFICERS. 

Section  1.  President. — The  President  shall  preside  at 
all  meetings  of  this  Association  and  of  the  Board  of  Direc- 
tors. He  shall  act  as  ex-officio  member  of  all  committees 
appointed  and  shall  sign  all  warrants  drawn  on  the  Treas- 
urer. 

Sec.  2.  Vice-Presidents — The  VicePresident  shall,  in 
the  absence  of  the  President,  assume  all  the  duties  usually 
required  of  him.  They  shall  serve  in  the  order  of  their 
precedence. 

Sec.  3.  Treasurer — The  Treasurer  shall  pay  without 
delay,  from  the  funds  of  the  Association,  warrants  drawn 
on  him  l)y  the  Secretary,  when  countersi,gned  by  the  Presi- 
dent. He  shall  give  such  bond  as  may  be  required  by  the 
Directors  of  this  Association.  He  shall  deliver  to  his  suc- 
cessor in  office  all  books  and  papers  pertaining  to  his  office. 

Sec.  t.  Secretary — (a)  The  Secretary  shall  keep' ac- 
curate minutes  of  the  transactions  of  the  Association,  so- 
licit members  and  collect  dues;  also  keei)  the  minutes  of 
the  various  committees  when  requested;  file  all  paper.^ 
entrusted  to  him  officially,  unless  otherwise  ordered;  issno 
all  communications,  notices  and  other  correspondence  not 
otherwise  provided  for;  sign  or  attest,  as  the  case  may  be 
all  certificates  and  reports  issued  by  authorities  of  the  As- 
sociation. 

(b)  He  shall  keep  a  register  of  all  members  of  the 
Association,  together  with  their  accounts,  and  a  regular 
set  of  books  required  for  the  proper  conduct  of  the  busi- 
ness. 

(c)  He  shall  countersign  all  orders  drawn  on  the 
Treasurer  over  the  President's  signature. 

(d)  He  shall  give  a  bond  subject  to  the  approval  of 
the  Board  of  Directors  to  any  amount  that  may  be  fixed  by 


Angio-Amcrican 

Crockery  &  Glassware  Co. 

SIXTH  AND  YUMA  STREETS 
San  Francisco,  Cal. 


Exclusively  Wholesale 


The  Leading  Jobbers  in  Crockery,  Glassware,  Lamp 
Stock,  Silverplated  Ware,  etc.,  on  the  Pacific  Coa.it. 
Carry  in  stock  the  largest  line  of  staples  in  Crockery 
and  Glassware,  China,  Holiday  Goods,  etc.,  suitable  for 
General  Mercantile  requirements. 


Headquarters  for  Fruit 
Jars  and  Jelly  Glasses 


Merchants  coming  into  San  Francisco  at  the  foot  of 
Market  Street,  are  directed  to  take  Market  Street  Car 
and  transfer  at  10th  Street  to  car  going  through  to 
"Wholesale  District." 
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fares  both  ways  for  all  meetings  of  the  Board  of  Directors 
they  may  attend. 

Article  111.— COMMITTEES. 

Section  1.  The  President  shall,  at  the  flrst  meeting  of 
the  Board  of  Directors,  appoint  a  Finance  Committee, 
whose  duty  it  shall  be  to  audit  all  bills  presented  at  month- 
ly meetings  and  audit  the  books  and  the  annual  reports  of 
the  Treasurer  and  Secretary. 

Sec.  2.  Should  any  member  of  the  Finance  Committee 
be  f;bsent  from  a  meeting,  the  acting  President  may  appoint 
a  member  of  the  Board  in  his  place  for  the  time. 

^  Article  IV.— ABSENCES. 

Section  1.    Should  an  elective  officer  be  absent  from 

three  consecutive  regular  monthly  meetings  of  the  Board 

of  Directors  he  may  be  dropped  from  his  position  at  the 

discretion  of  the  Board  of  Directors  and  they  shall  have 

power  to  elect  a  successor. 

 «  .  

Stockton. — Val  Williams,  a  well  known  business  man 
of  this  city,  who  has  just  completed  a  warehouse  and  gro- 
cery store  on  California  street,  near  Anderson,  was  mar- 
ried at  Fruitvale  yesterday  to  Miss  Wilhelmina  Fullerton. 
Rev.  Father  George  performed  the  wedding  rites.  Among 
the  relatives  of  the  bride  who  were  present  were  Dr.  W.  J. 
Young,  Dave  and  Malcolm  Young,  Tim  Minehan,  Will 
Young,  Mrs.  Getchell  of  Oakland  and  Miss  Genevieve  Hite! 
Miss  Hite  officiated  as  bridesmaid,  and  Malcolm  Young  as 
best  man.  The  ceremony  was  performed  at  the  Francescaii 
church  and  was  witnessed  by  a  large  number  of  the  friends 
and  acquaintances  of  the  contracting  parties. 


Los  Angeles. — Los  Angeles  capital  is  being  used  to 
open  up  an  extensive  salt  works  out  in  the  desert,  three 
miles  below  Amboy,  on  the  Santa  Fe  Railroad,  This  is  the 
plant  of  the  Crystal  Salt  Co.,  owned  principally  by  T.  T. 
Jones  of  this  city.  It  is  expected  $50,000  will  be  expended 
in  plant  and  machinery. 


them.  The  cost  of  securing  such  bond  to  be  at  the  expensr- 
of  the  Association. 

(e)  At  the  end  of  his  official  term  he  siiall  deliver  up 
to  his  successor  in  office  all  books,  [japers,  moneys,  or 
other  property  in  his  possession  belonging  to  the  .Associa- 
tion. •  1^ 

(f)  He  shall  he  the  custodian  of  all  properties  of  the 
Association. 

Sec.  r>.  Board  of  Directors,  (a)  The  I5oard  of  Direc- 
tors shall  assemble  at  such  time  and  place  as  shall  be 
designated  by  the  President. 

(b)  Special  meetings  shall  be  held  at  the  call  of  iho 
Chair  or  on  the  written  request  of  five  (5) .  Directors.  At 
special  meetings  only  such  business  shall  be  transacted 
as  is  designated  in  the  notice. 

(c)  Ample  notice  shall  be  sent  to  all  members  of  the 
Board  of  Directors  of  the  time  and  place  of  all  meetings. 

(d)  The  Board  of  Directors  shall  pass  on  all  bills  and 
no  warrants  shall  be  drawn  on  the  Treasurer  except  for 
bills  that  they  have  ordered  paid. 

(e)    The  Board  of  Directors  shall  have  the  power 

1.  To  form  and  carry  out  plans  for 
chants  of  interior  cities. 

2.  To  employ  proiier  le.gal  talent  to  draft  laws  that 
may  be  deemed  desirable  by  the  .Association. 

3.  To  employ  a  Corresponding  Secretary  and  such 
other  asistants  for  the  Secretary  as  they  deem  essential, 
and  fix  their  remuneration. 

4.  To  take  such  other  action  as  they  may  deem  neces- 
sary that  may  not  be  in  conflict  with  the  requirements  of 
this  Constitution  and  By-Laws. 

Article  II.— EXPENSES. 

Sectio!!  1.  The  actual  expenses  of  the  President.  Sec- 
retary and  Treasurer  to  all  annual  conventions  shall  be 
paid  from  the  funds  of  this  Association. 

Sec.  2.   Elective  officers  shall  be  allowed  their  railroad 


organizing  mer- 
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Wc  Don't  Belong 

to  The  TRUST 


If  you  are  interested  in  Cash  Reg- 
isters, See  Us.  We  have  a  Large  Stock 
of  NATIONALS,  practically  NEW. 
Among  them  some  of  the  large  strip 
printers  and  check  printers;  also 
the  Five  and  Six  Drawer  Registers. 
We  sell  these  at  about  one-half  the 
Trust  price.  We  are  the  Exclusive 
Coast  Dealers  in  Hallwoods — the  best 
cash  register  on  earth.  Monthly  pay- 
ments to  suit. 

PACIFIC  COAST 
CASH  REGISTER  CO. 
16  City  Hall  Square     San  Francisco. 
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Shrimps 


Oysters 
Lobsters 
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"Getzbest." 


All}'  Commodity   packed   under  tlii.s  H 
Brand  isgnifies,  3 


ABSOLUTELY  THE  BEST 


None  better  can  be  had 

GETZ  BROS.  A.  CO.,  Inc. 
Distributers 
San  Francisco,  Cal. 


Olive  Oil 
Corn 

Lima  Beans 
Succotash 
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SAN  FKANCISCO  POKTLANP  SEATTLE  TACOMA  SFOKANE 


PARROXT  &  CO. 

SHIPPING    AND  COMMISSION 

304  California  St. 


San  Francisco,  August  31,  1907 

To  the  Retail  G-rocery  Trade: 

When  our  Salesman  calls  on  you  we   want  you  to  remember 
that  our  firm  has  been  in  business  on  this  Coast  for  55 
years,  having  built  up  for  ourselves  a  reputation  second  to 
none,  for  square  dealing  and  integrity.     Our  dealings  with 
you  will  always  be  through  our  mutual  friend,   the  jobber. 
But,   as  manufacturer's  agents,  we  realize  that  we  must  have 
your  confidence  in  order  to  win  success. 

Yours  for  business, 

PAEEOTT  &  CO. 


REPEREIVCES 

Missoula,  Merc.  Co., 

Missoula,  Mont. 

Hennessy    Merc.  Co., 
%M  Butte,  Mont. 

F.  Dresser  &  Co., 
II  Portland,  Ore. 

R.  H.  Williams  Groc.  Co., 
Kansas  City,  Mo. 


I  I 


John  F.  Diehl, 

Santa  Barbara,  Cal. 

S.  T.  McAfee, 

Council  Bluffs,  Iowa. 


Jolmson    Bros.,  Inc., 

San  Francisco,  Cal. 

Greenough   Bros.,  Co., 

Spokane,  Wash. 


J.  A.  FLESCH  &  SON 

Architects  and  Designers 
of  Store  Fixtures  =  =  =  = 

For  Modern  Grocery,  Meat  Market  and 
General  Stores 


REFERENCES 


H.  Jevne  Co., 

Los  Angeles,  Cal 


Henry  Siegel  Co., 

Boston,  Mass. 

Goldberg-,  Bowen  &  Co., 
San  Francisco,  Cal, 


N 


112  Clark  Street,  CHICAGO 

Correspond,  nee    for    Partial  or  Complete  Outfits  Burr  Bros 
Solicited.    Write  for  Cntalogu' s 


S.  p.  Nissen  Co., 

Oak  Park,  II! 


Rockford,  111. 


Flesh's  Patent  Coolers  and  Counters, 

Henry  Troemner's  Scales,  Bins,  Cans,  Etc. 

Electric  Coffee  Mills 


J.  J.  Suess, 

Redlands,  Cal. 

Colorado  Supply  Co., 

Pueblo,  Colo. 
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Finest  Pickles  Made. 

story  of  the  Wonderful  DeTelopnieiit  of  a  Once  Neglected 
Pacific  Coast  ludustry. 

Pickle  making  on  the  Pacific  Coast  has  been  revolu- 
tionized since  F.  L.  Matthes  came  to  San  Francisco. 

Although  Mr.  Matthes  had  been  in  the  pickle-making 
business  for  '22  years,  he  came  here  jntending  to  go  into 
the  warehouse  business.  But  the  directors  of  the  Pacific 
Pickle  &  Vinegar  Works,  all  of  whom  have  other  large  in- 
terests, learned  of  his  experience  in  the  pickle  business 
and  induced  him  to  enter  their  corporation  and  accept  the 
general  management. 

Mr.  Matthes  had  learned  that  permanent  success  in 
the  pickle  business  depended  primarily  on  qHallty.  With 
this  must  be  employed  sqnare  dealiug.  Then  first,  last 
and  all  the  time  must  come  .salosiiiaiisliii*,  the  knowledge 
of  how  to  get  the  trade  interested  in  the  goods  and  to 
make  them  feel  safe  in  recommending  the  goods  to  their 
trade. 

California  made  pickles  had  never  rated  high  until 
Mr.  Matthes  took  control  of  the  Pacific  Vinegar  &  Pickle 
Works,  merely  because  the  question  of  the  maker  was 
"How  cheap?"  and  not  "How  good?" 

On  a  "Quality"  Basis. 

This  was  a  serious  mistake.  Pickles  are  a  luxury. 
People  do  not  eat  pickles  because  they  must,  but  because 
they  want  to.  If  they  are  tender  and  tasty,  people  eat 
more  and  come  back  again.  They  willingly  pay  a  little 
more  and  the  consumption  increases  rapidly  when  they 
once  get  the  habit. 

Mr.  Matthes  found  he  had  to  run  counter  to  all  the 
traditions  of  the  trade.  He  knew  pickles,  however.  He 
knew  the  needs  of  the  trade.  He  knew  what  men  could 
sell  and  he  knows  how  to  make  dealers  willing  to  buy. 


With  the  knowledge  that  he  knew  these  things,  he  dared 
to  institute  new  methods  that  made  all  the  old  timers 
stare.  They  are  still  staring,  but  now  it  is  with  amaze- 
ment at  the  results  accomi)lished  instead  of  In  surprise, 
because  they  thought  the  "new  man"  was  making  a  fool  ol 
himself. 

The  development  of  the  Pacific  Vinegar  &  Pickle 
Works  dates  from  1901. 

Process  tlio  Fresh  Cnciinihers. 

At  that  time,  the  works  were  transferred  from  Saii 
Francisco  to  Haywards.    Two  impt)rtant  results  were  ac- 
complished  by   this.     Larger   and   better   factory  facili- 
ties     were      secured      and      a      great      saving  ef- 
fected   in    the    matter    of    hauling.    H)ven    more  im- 
portant, the  plant  was  in  the  very  midst  of  the  raw  ma- 
terial and  the  pickles  were  processed  almost  as  soon  as 
the  cucumbers  were  picked,  thus  insuring  a  crispncss  and 
i  flavor  !mi)ossible  from  a  cucumber  that  had  grown  stalo 
i  and  tough  from  havin.g  wilted  for  48  hours  or  so. 
j     One  of  the  first  probleriis  faced  by  Mr.  Matthes  was  the 
difficulty  of  getting  the  right  kind  of  cucumbers.    He  knew 
what  he  wanted  and  he  knew  that  the  farmers  of  Alameda 
county  did  not  grow  them. 

He  started  a  revolution  against  haphazard  cucunibeis 
grown  in  haphazard  style  from  haphazard  seeds.  Science 
replaced  fool  luck. 

Seeds  Secured  by  Scientific  Selection. 

Seeds  were  secured  from  all  the  cucuml)er  growing 
districts  of  the  country.  The  different  kinds  were  tried 
out  in  various  kinds  of  soil.  The  soil  that  produced  the 
best  results  was  analyzed  and  the  sesds  carefully  classed. 

The  Pacific  Vinegar  &  Pickle  Works  supplied  each 
farmer  with  the  seeds  that  their  scientific  experiments 
j  had  shown  would  produce  the  best  results  on  that  man's 
soil.  They  induced  the  farmers  to  adopt  their  methods  and 
j  follow  their  careful  system  of  planting,  cultivating  and 
j  picking  by  guaranteeing  them  results  nearly  twice  as  great 
1  as  they  had  ever  hoped  for  in  the  former  days. 
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California's 
Choicest  Product 
TlPO  chianti 
Red  or  White 

Produced  by  the 

ITALIAN=SWISS  COLONY 

ASTI,  Sonoma  County 

San  Francisco  Offfces:  Battery  and  Greenwich  Streets. 
New  York  Offices:  N.E.  Cor.  West  11th  &  V\  ashinsrton  Streets 
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As  a  consequence,  the  Pacific  Vinegar  &  Pickle  Works : 
now  has  1,317  acres  of  cucumbers  under  contract,  whereas, ' 
5  years  ago,  they  could  use  only  the  product  of  125  acres. 
This  has  been  rendered  possible  only  by  the  building 
of  an  immense  plant  and  the  creation  of  an  enormous  de- 1 
mand.    This  is  best  expressed  by  the  fact  that  where  only 
3  salesmen  were  required  in  1901,  it  requires  29  to  call  on 
the  firm's  customers  in  1907. 

A  Policy  of  Strict  Honesty. 
"We  work  on  a  policy  of  treating  people  fairly,"  said 
F.  L.  Matthes  in  explaining  results.  "We  give  the  public 
the  best  pickles  and  condiments  that  can  be  made.  We  in- 
sure absolute  uniformity  of  quality  by  using  scientific  for- 
mulas in  making  our  pickles  instead  of  guess  work  recipes. 
The  public  api)reciate  this  and  buy  more. 

"We  give  the  dealer  just  what  he  pays  for,  both  in 
quality  and  measure,  and,  knowing  our  own  honesty,  are 
willing  to  trust  in  his.  They  appreciate  it  and  handle 
more  of  our  goods. 

In  speaking  of  their  proposition  to  give  the  dealer  the 
free  goods  he  is  entitled  to  under  a  deal  with  the  under-, 
standing  that  he  need  not  take  the  goods  ordered  unless 
the  free  goods  have  jjroven  absolutely  satisfactory,  he  said' 
Found  the  Trade  Was  Honest. 
"Our  first  experience  with  this  method  was  in  1904, 
when  we  announced  through  the  AdTOcate  that  we  would 
give  a  barrel'  of  our  vinegar  free  to  each  man  who  should 
order  a  certain  number  of  barrels  to  be  taken  within  a 
year.  We  further  agreed  that  he  could  "money  back"  our 
vinegar  to  his  customers  and  that  if,  for  any  reason,  he 
was  not  satisfied  with  our  goods,  he  need  not  buy  those 
he  had  contracted  for  nor  pay  for  the  free  barrel  already 
delivered.  We  were  ovewrhelmed  with  orders  in  conse- 
quence of  this  advertisement.  We  dealt  honestly  with  the 
trade,  and  to  their  credit  be  it  said,  we  did  not  encounter 
a  single  man  who  tried  to  "do"  us. 

"Our  new  'Free  Deal'  on  'California  Home  Brand' 
tomato  catsup  is  bringing  the  same  results.  We  give  one 
case  free  with  an  order  for  five  and  deliver  the  free  case 
first  with  the  agreement  that  the  dealer  need  not  take  the 
five  cases  ordered  if  he  finds  the  free  goods  unsatisfactory. 
I  will  be  willing  to  stake  my  business  reputation  on  the 
fact  that  we  will  not  be  made,  in  a  single  instance,  to 
regret  our  confidence." 

Mr.  Matthes  was  asked  as  to  how  he  dared  claim  that 
the  "California  Home  Brand"  pickles  were  of  superior 
quality  to  any  of  Eastern  production. 

Pacific  Coast  Vegetables  the  Best. 
"It's  in  the  raw  product,"  he  said.  "Our  climate  and 
soil  are  the  best.  The  soil  is  a  rich  sediment  that  does 
not  need  artificial  fortification.  We  do  not  have  the  ex-' 
tremes  of  heat  and  cold  of  the  Eastern  summer.  The  fogs 
take  the  place  of  the  drenching  showers,  the  moisture  is 
near  the  surface  of  the  ground,  and  all  our  vegetables 
have  an  even  development  that  makes  them  thinner 
skinned,  with  smaller  seeds  and  finer  meat  than  those  that 
are  grown  under  the  scorching  heat  of  the  Eastern  summer 
with  the  constantly  recurrent  drenchings  of  summer 
rains." 

A  further  insight  into  the  methods  of  the  Pacific  Vine- 
gar &  Pickle  Works -was  shown  after  the  great  disaster  oi, 
April,  1906.  They  had  an  enormous  stock  of  goods  in  their 
plant  at  Haywards.  The  damage  there  was  almost  nothing., 
They  were  able  to  deliver  goods  to  the  merchants  of  San, 
Francisco  as  soon  as  traffic  was  possible. 

ExteB,d  Credit  When  Banks  Closed. 

And  they  did  it,  lonfj  before  the  banks  opened,  and 
they  put  no  harsh  limitations  on  credit. 

The  man  who  was  good  before  the  fire  got  what  t(e 
wanted  and  was  given  all  the  time  he  needed.  ' 

It  is  not  to  be  wondered  at,  therefore,  that  the  "Calii- 
fcrnia  Home  Brand"  of  pickles,  catsups  and  condiments  is 
not  lacking  "boosters"  who  are  glad  to  sing  the  praisfes 
of  the  quality  they  know  is  there. 

The  resultant  increase  of  business  in  the  past  tii'^^ 
years  has  necessitated  successive  increases  in  the  plaht. 
The  latest  change  came  when  the  company  increased  Its 
capital  from  .$7.'i,000  to  $2.f;0.000  and  the  extra  stock  was 


The 

California  Paste 
Co. 

Manufacturers  of  Macaroni,  Spaghetti 
and  all  kinds  of 

ALIMENTARY  PASTE 

Carriers  of  tue  well-known 
:  brands  of 

Royal,  Mb  Packages,  and 
Queen's  Taste,  3-lb  Cartons 


New  Buildings. 

New  Patented  Machinery. 

Patronize  Home  Industry. — No  rea 

son  now  for  using  Eastern  or  Imported 
Paste.    Our  goods  are  purer  and  better. 


OFFICE   AND  WORKS 

,956  BRYANT  STREET 

Near  8th  St.,  San  Ffancisco 

Tel.  Market  1657. 
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promptly  oversubscribed  by  the  present  stockholders. 
How  these  men  rank  will  be  understood  in  the  commercial 
world  from  the  fact  that  the  directors  are: 

Simon  Newman,  president;  John  L.  Koster,  vice-presi- 
dent. Directors:  W.  B,  Wellman,  N.  Ohlandt  and  Jas.  H. 
Garrett,    F.  L.  Matthes,  general  manager. 

The  company  has  recently  purchased  a  tract  of  10% 
acres  adjoining  its  present  plant.  On  this  they  are  putting 
up  two  buildings  of  reinforced  concrete,  one  200x200  feet 
and  the  other  200x60  feet.  The  larger  building  will  be 
employed  to  house  one  hundred  5,000-gallon  pickle  tanks 

The  output  in  1906  aggregated  385  cars.  The  busi- 
ness for  1907  will  a  little  more  than  double  this. 

They  talk  about  "some  pun'kins"  down  East,  It  will 
assuredly  be  admitted  that  this  is  "some  pickles," 


TAUGHT  HIM  A  LESSON. 

Therfr-is  one  man  in  town  whose  faith  in  mail  order 
concerns  has  been  blighted  through  an  experience  he  had 
recently  with  a  local  hardware  dealer.  The  prospective 
purchaser  went  into  the  hardware  store  and  stated  that  he 
wanted  to  buy  an  ax.  The  dealer  brought  one  out  for  his 
inspection,  and,  upon  being  informed  that  the  price  was 
$1,15,  replied:  "Why,  I  can  get  the  same  kind  of  an  ax  for 
90  cents  from  a  mail  order  house," 

"All  right,"  said  the  merchant,  "I'll  give  it  to  you  for 
the  same  price  provided  you  will  do  the  same  with  me  as 
you  would  do  with  them." 

The  customer  agreed  and  handed  the  merchant  a  dollar 
bill.  The  merchant  handed  him  back  10  cents  in  change, 
and  immediately  asked  the  customer  for  25  cents,  which 
he  would  have  been  required  to  pay  as  express  charges, 

"Now  how  much  has  your  ax  cost  you?"  asked  the 
dealer, 

"One  dollar  and  fifteen  cents,"  replied  the  customer, 
"Right!"  said  the  dealer,  "Now  please  give  me  5  cents 
more  for  money  order  fee  and  postage,"  The  customer 
meekly  obeyed  "Now  how  much  has  your  ax  cost  you?" 
inquired  the  dealer  blandly.  The  customer  replied:  "One 
dollar  andtwenty  cents," 

"Not  so  cheap  after  all,  is  it?"  said  the  dealer,  tossing 
the  ax  back  on  the  shelf,  and  he  told  the  customer  to  call 
again  for  it  in  ten  days,  as  that  would  be  as  soon  as  he 
could  get  it  if  he  ordered  it  from  the  mail  house, — Chelsea 
(Iowa)  Independent, 


MAKES  GOOD. 

Eedwood  City,  Aug.  26. 
Cal.  Ketiiil  Grocers'  and  Mercliants'  Ass'n., 

1714  Webster  Street,  San  Francisco. 
Gentlemen : — 

The  "Advocate"  makes  ffood  and  is  i 
credit  to  the  efforts  of  her  people.   Keep  hnsy. 

STAFFORD  BROS. 
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Everv 

merchant 

can 

Weigh. 

Every 

merchant 

can 

count. 

Every 

merchant 

can 

measure. 

Every 

merchant 

can 

gauge  ? 

The  absolute  necessity  of  having  his  own 
measuring  instruments  on   which   he  can 
-    rely   for   protection    is   unquestioned.  Oil 
J   and  vinegar  are  frequently  overgiiuged  ami 
unless  a  merchant  has  a  set  of  gauging  in- 
"o  struments  he  cannot  tell  whether  he  is  pay- 
ti  ing  for  oil  or  vinegar  that  is  charged  to  hii;i 
g  at,  say  52  gallons,  when  as  a  matter  of  fact 
•5  the  barrel  will  only  hold  48  .gallons.  Tins 
S  is  a  trick  frequently  jiractioed  as  these  con- 
^  cerns  know  that  few  dealers  have  measuring 
instruments. 

The  long  stick  is  used  to  determine  tin- 
actual  capacity  of  the  barrel  while  the  small 
one  shows  the  amount  that  is  lacking  in  th<' 
barrel.     Protect  yourself  as  many  readrns 
of  this  paper  have,  by  buying  a  set  of  the 
Advocate   gauging  instruments,   which  arr' 
sold  at  a  nominal  figure.    It  is  advisable  lo 
have  two  sets,  one  for  vinegar,  molasses  and 
syrup  and  another  for  oil  if  it  is  bought  in 
barrels  as  one  set  should  not   he  used  l<> 
gauge  both  oil  and  vinegar  or  molasses. 
We  will  deliver  the  gauge  roifs  to 
joii  at  your  store  at  Ihesc  prices, 
cash  in  advance: 

1  GAUGE  and  1  WANTAGE  KOD  $1.1.'. 
>>       "        "    9        "  "  2.,S0 

3       "        "    3        "  "  4.20 

Complete  directions  for  using  will  be  mailcil 
fuee  with  each  set, 

xGet  a  set  of  gauge  and  wantage  sticks, 
then  you'll  know  to  a  certainty  when  you 
buy  what  you  get  for  your  money. 

Remit  by  postal  or  express  order,  draft  oi' 
check. 

SEND  ORDERS  TO 


I 
I 


l^ctail  Grocers'  Advocate 

1714  Webster  Street  San  Francisro,  Cal. 


Schilling's  Best 
is  at  home  wherever 


grocers  are 


alive  to  their  interests 
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WILL  FOE  GROCERS  WHO  MAKE  BAD  DEBTS. 

St.  Paul  Association  to  Impose  Penalty  on  Merchants  W  ho 
Extend  Credit  to  Those  Whose  Accounts  are  More  Than 
-SO  Days  Overdue. 

By  far  the  most  drastic  measure  which  has  been  taken 
to  make  retail  grocers  more  careful  with  credits  is  the 
action  taken  by  the  St.  Paul,  Minn.,  association,  which  pro- 
poses to  impose  a  fine  on  all  of  its  members  who  extend 
credit  to  a  customer  where  there  is  an  account  which  is 
unpaid  after  the  thirty  days  which  the  association  says  a.3 
a  reasonable  time  for  payment. 

The  resolution,  which  was  passed  by  the  association  ?. 
few  days  ago,  is  as  follows: 

Whereas,  the  retail  grocers  are  required  to  settle 
each  Thursday  with  the  commission  houses  and 
pay  their  bills  for  purchases  in  full,  and  are  re 
{(uired  to  settle  and  pay  hills  made  with  the  whole- 
sale houses  each  thirty  days. 

Resolved,  That  tlie  Secretary  is  hereby  instnicted 
to  inspect  the  l)ooks  of  retailers  and  in  all  cases 
found  where  credit  is  given  customers  exceeding 
tltc  period  of  thirty  days,  impose  a  fine  of  $5.00 
therefore. 

This  action  was  brought  about  because  members  of  the 
association  have  become  so  careless  in  collecting  their  ac- 
counts and  so  forgetful  of  what  the  association  recom- 
mended that  a  more  severe  penalty  should  be  handed  those 
who  are  unmindful  of  the  fact  that  collections  must  be 
made  from  consumers  If  it  is  expected  that  the  bills  of  the 
jobber  are  to  be  paid. 

Those  who  have  followed  the  movement  to  look  more 
carefully  after  credits  and  not  to  sell  to  those  who  do  not 
possess  the  reputation  of  paying  their  bills  will  watch  the 
outcome  of  the  St.  Paul  proposition  with  interest. — INTER- 
State  Grocer. 


Telephone 
Temporary  3610 


Importers 
Wholesalers 


530-532-534  FOLSOM  STREET 


The  Fir.st  Wholesale  Coffee  House  Established 
in  Permanent  Quarters  after  the  Great  Fire 


To  All  California  Grocers  ! 

Gentlemen  : 

We  beg(  to  advise  tHe  retail  grocery  trade,  and 
otKers  interested,  tHat  we  are  first  Hand  dealers  in 
all  kinds  of  Potatoes,  Beans  and  Onions.  Corres- 
dence  Solicited. 

We  can  sKow  yoti  Kow  to  make  some  money. 

Very  truly  yours, 

SCHULTZ  -  HANSEN  CO. 

General    ommission  Merchants 

TelepHone  Temporary  204 

330-334  Drtimm  Street  San  Francisco 
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Do  You  Know  That  The 
Advocate  is  the  Largest  Ex= 
elusive  Retail  Grocery  Jour= 
nal  West  of  Chicago  ? 

Handle 

Sperry  Flour 


and  make  a  g-ood 

PROFIT 

The  most  Popular  Brand  on  the  Market 


FULL  REPORT  OF  STATE  CONVENTION. 


E.  D.  Eddy,  Editor.        SAN  FRANCISCO,  CALIFORNIA.  SEPTEMBER  13.  1907. 


VOL.  12,  NO.  36. 


PORT  COSTA  FLOUR 


(28  per  cent  Gluten) 


GOLDEN  POPPY 
OAT  FLAKES 


GOLDEN  POPPY 
CEREALS 


ENCORE  PANCAKE  FLOUR 


Port  Costa  Milling  Co.,      -     210  Battery  Street. 

SAN  FRANCISCO. 


m 


Don't 
Fool  Yourself ! 


]ttr.  "Merchaut,  dou't  think  tliat  because  you  are  Keeitiiis.'  the  Mmiks  iiiiu 
doiii^  the  Posting  Yourself  tliat  jou  are  ISavinir  .Honej. 

You  are  HOLDING  PEXXIES  before  your  eyes  and  HIDING  DOLL.IKS. 
YOUR  STORE  needs  your  ATTEMION. 
YOUR  CUSTOMERS  need  yonr  ATTENTION. 
YOUR  TRADE  PAPER  needs  ATTENTION. 
YOUR  TRAVELING  SALESMEN  need  ATTENTION. 

YOU  ARE  LOSING  MONEY  every  Day  bv  being  so  l)usy  looking  after  little  details  that  vou  can't  take  time 
to  INVESTIGATE  MORE  IMPORTANT  MATTERS. 

THE  McCASKEY  ACCOUNT  REGISTER  SYSTEM  takes  care  of  eyery  Detail  of  your  Business  with  «nl» 
ONE  WRITING.  AH  Acconnts  Charged,  Posted  and  Totaled  to  the  Miunte,  Ready  for  Settlement  without  .Makini: 
j\nother  Figure. 

It  don't  Cost  you  Anything  to  INVESTIGATE. 

Our  54-page  Catalog  Is  FREE. 


WE   CAN   SHOW  YOU 

How  Our  Reg^ister  Quickly  Pays  for  Itself,  and  Continually  Kams  Yon  a  Profit. 

W.  A.  HAWLEY,  General  Agent  Pacific  Coast, 

237-38  BACON  BLOCK,  OAKLAND,  CAL. 

BR-^JfCH  AGENXIES:     Los  Angeles,  Cal.;  Sacramento,  Cal.;  Spokane,  Wash.;  Portland,  Ore.;  Seattle,  Wasb.;  San  Jo»e.  Cal. 

THE  McCASKEY  REGISTER  CO.,  34  Rush  St.,  Alliance,  Ohio,  Manufacturers  of  the  Celebrated  Multiplex  Dupli- 
cating Carbon  Back  Counter  Pads,  also  Single  Carbon  and  Folding  Pads. 


Thp  AHvocate  Fndorsesthe  McCaskev  Account  ReHster. 
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You  take  no  risk  in 
Selling 

RUMFORD 

"The  Wholesome" 

Baking  Powder 

A  guaranty  of  its  purity  is  on  file 
with  the  Secretary  of  Agriculture, 
Washington,  D.  C. 

Best  of  the  high-grade  powders 
at  a  reasonable  price. 


It  will  pay  you  to  push  it. 


Pioneer  Brand 

Cocoa  nut 


Packed  in 


Cartons^ 


Pails^ 


Barrels^ 


Always  Fresh  and  Sweet 


Manufactured  by 

Pacific  Cocoanut  Co. 

817  Sansome  St. 

San  Francisco,  California 


Do  You  .Sell  Our 


Y-L-A-5-T 


Golden  Gate  Compressed  Yeast  Co. 

Washington  and  Fillmore  Sts. 
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McCASKEY  ACCOUNT  REGISTER. 
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W.  p.  Fuller  &  Co..  Mission  and  Beale. 

Phone.  Temporary  940. 
Whittier,  Coburn  &  Co.,  Sansome  St. 
PAPER. 

A.  7ellerbach  &  Sons.  421  Jackson  St. 
PASTE. 

Cleveland  Macaroni  Co..  Golden  Egg 
Brands. 

PEANUT  SELLERS. 
Kingery  Mfg.  Co..  106  E  Pearl  St..  Cin- 
cinnati, Ohio. 

PICKLES,  ETC. 
Pacific  Vinegar  and  Pickle  Works.  161 

Sacramento  St. 
Reed  Pickle  Works,  l.'iO?  Folsom. 

POLISHERS. 
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MARRED 

"ENTERPRISE" 


Grocers  who  are  posted  will 
not  accept  a  Coffee  Mill  unless 
it  bears  the  name  "ENTER- 
PRISE." The  excellence  of  the 
grinders  has  been  proven  by 
many  years'  efficient  service. 
The  strength  of  their  construc- 
tion cuts  out  the  expense  of  re- 
pairs, and  the  beauty  of  their 
finish  makes  them  ^n  ornament 
in  the  store.  Get  our  catalogue 
at  once,  illustrating  every  desli-- 
able  kind  of  Rapid  Grinding  and 
Pulverizing  Mills,  from  the 
smallest  hand  mills  up  to  the 
most  powerful  electrically  driv- 
en mills. 


Is  your  equi 

pmcnt  good  ?     Then  make  it  better 

Dont't 

rest  till  you  have  the  BEST — 

"ENTERPRIS 

The  experience  of  all  users  proves 
that  the  "Enterprise"  Rotary  Smoked 
Beef  SJiaver  greatly  increases  the 
sales  of  smoked  beef. 
Slices  uniform  in  thickness,  from 
tissue    thinness    to    Va    of    an  inch. 

AUTOMATIC  ADJUSTABLE  FEED 
SELF-SHARPENING  DEVICE 

Write  us  for  catalogue  describing 
and  pricing  Hand,  Steam  and  Electric 
Power  Meat  Choppers  and  Rapid 
Grinding  Mills,  Enterprise  Food  Chop- 
pers, Improved  Self-Priming  and 
Measuring  Pump,  and  other  specialties 
demanded  by  enterprising  grocers. 

The  Eiitcn)rise  Mfs.  Co.  of  Pa. 
Philadelidiia,  U.  S.  A. 


SHARPENING  DEVICE 


▲   San  Francisco  OWice,  438  Market  St. 
♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦ ♦♦♦»♦♦♦♦♦»  ^ ♦♦♦♦♦♦^ 


No.  125  (with  2  Blades 
No.  3  29,  (with  1  Blade) 


$22.50 
$22.50 


Earl  D.  Eddy,  Editor.  SAN  FRANCISCO,  CAL.,  SEPTEMBER  13  1907,    Vol.  12.    No.  36. 

BIGGEST  CONVENTION  EVER. 


Sacramento  Grocers  Set  a  Record  For 
Hospitality  and  Entertain  the  Largest 
Number  of  Delegates  in  the  History 
of  the  State  Grocers'  Asso- 
ciation. 


FULL  REPORT  OF  PROCEEDINGS 


Never  in  the  history'  of  the  California  Retail  Grocers' 
and  Merchants'  Association  have  the  delegates  been  ac- 
corded such  varied,  elaborate  and  costly  entertainment  as 
that  provided  by  the  grocers  of  Sacramento  for  their 
Eighth  Annual  Convention,  Sept.  10th,  11th  and  12th. 

The  number  of  delegates  and  of  cities  represented  was 
-greater  than  at  any  previous  convention. 

The  following  is  a  list  of  the  officers  chosen  at  Sacra- 
mento on  Thursday,  Sept.  12th,  to  guide  the  destinies  of 
the  California  Retail  Grocers'  and  Merchants'  Association 
during  the  ensuing  year: 

rKESIDE>T— Geo.  B.  Doyle,  Sau  Fraucisco. 
1st  YICE-PKESIDEXT— F.  >V.  \.  Aiibry,  Stockton. 
2iid  YICE-PKESIDENT— C.  A.  Mottaz,  Los  Auffeles, 
3rd  VICE-PRESIDEM— H.  E.  Joues,  San  Jose. 
TKEASrRER— C.      Pearson,  Stockton. 
SECRETAKY — Frank  B.  Connolly,  San  Franeiseo. 

DIRECTORS. 

A.  A.  JOST   Sacramento 

^^.  C.  LO>GSTRETH  ..   Los  Anireles 

J.  y\.  KING   San  Francisco 

J.  J.  HUGHES  Nevada  City 

J.  F.  LmPINSEL   Placerrille 

L.  WAR\KE   .Alameda 

H.  K.  Dl  NCAN   Oakland 

L.  R.  ECCLESTON   Fresno 

F.  B.  CONNOLLY   San  Francisco 


(iK<)i{(;K    B.  IK)VI,K. 
Nowly    KIccled    I'residrnI    iif    (lir  (';ilif<irniii 
Kelail    (inKTr*.*   uml    .Mprchaiils'  A»MiK*ia- 
lion. 


CONVENTION  CITY,  liMIS,  SAN  FRAX'ISC  0. 

There  were  altogether  72  delegates. 

Twenty-one  cities  were  represented  at  the  Ki'.;hih  An- 
nual Convention  of  the  California  Retail  Grocers'  and  Mer- 
chants' Association  at  Sacramento.  They  were  as  follows: 


SCO. 


Eureka. 

Valle.io 

EI  Doradii  (  ininl). 
Toniales. 
Sebaslopol. 
Hnrleton. 

I  CO. 

Rediliii!:. 
K:iir  Oaks. 
Watsons  ille. 
Rntheriord. 


San  Franci 
Oakland. 
Alameda. 
Los  Antreles. 
Sacra  mento. 
Stockton. 
San  Jose. 
Nevada  City. 
Modesto. 
Anderson. 
Beckwitli. 
Crockett. 

Many  of  the  delegates  brought  their  wives.  The  |»retl> 
faces  and  costumes  of  the  fair  visitors  added  to  the  at- 
tractiveness of  the  hall.  The  ladies  all  took  great  interest 
in  the  various  exercises  and  papers. 

The  first  day  was  devoted  to  organizing  and  the  submis- 
sion of  reports  by  the  officers,  which  made  clear  to  the 
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delegates  the  scope  of  the  Association's  efforts  and  the 
faithfulness  with  which  the  directors  and  officers  applied 
themselves  to  the  work  for  which  they  had  been  elected. 


A.  A.  JOST. 

To  whom  iill  credit  is  due  tor  wondt'rfiil  ability  shown  at*  presidiug 
offlcer  of  the  Convention.     Mr.  Jost  was  elected  as  a  Director 
for  the  ensuing  year. 


The  First  Day. 

President  Jost  called  the  convention  to  order  at  2:o(' 
o'clock  with  a  brief  .speech  outlining  the  causes  that  lead 
to  the  formation  of  the  California  Retail  Grocers  and  Mer- 
chants Association  in  1900.  He  told  of  the  steps  leading 
to  the  choice  of  Sacramento  as  a  convention  city  and  the 
work  that  had  been  done  by  the  Sacramento  Grocers  to 
make  pood  the  premises  made  at  the  State  Convention  at 
Oakland  in  1906.  Mr.  Jost  then  introduced  Mayor  Beard 
of  Sacramento. 

Jlayor  Beard  thanked  the  grocers  for  the  honor  ex- 
tended to  the  city  of  Sacramento  by  the  acceptance  ol 
their  invitation.   Among  other  things,  he  said: 

"Sacramc7ito,  like  many  other  cities,  has  a  California 
Pioneer  Association,  consisting  of  men  who  made  Califor- 
nia. The  grocers  are  found  among  these  sturdy,  high 
minded  men.  The  retail  grocers  in  Sacramento  are  a 
prosperous  class.  This  prosjierity  is  due  largely  to  in- 
dustry, integrity,  cleverness,  devotion  to  duty  and  their 
organization.  Their  co-operation  with  other  grocers 
throughout  the  State,  though  the  central  organization  has 
nlso  helped  hem. 

"We  hope  your  stay  in  our  city  will  be  pleasant  and 
that  at  some  future  time  we  will  have  the  pleasure  of  en- 
tertaining you  again  and,  perhaps,  number  you  among  our 
own  citizens." 

Mr.  Beard"s  remarks  were  warmly  applauded.  Mr  Jost 
then  called  upon  Past  President  L.  Warnke  of  Alameda 
to  reply.  , 

Mr.  Warnke  said: — "It  is  with  a  great  deal  of  pride 
that  1  arise  to  voice  the  sentiments  of  the  grocers  of  Cal- 
ifornia in  expressing  their  appreciation  of  the  warm  words 
of  welcome  of  Mayor  Beard.  I  represent  not  only  my  own 
community,  but  every  man  in  the  grocery  business  in  Cal- 
ifornia. For  them,  I  say:  "We  thank  you."  As  noon  arrived 
and  we  entered  the  Sacramento  valley,  I  knew  the  welcome 
awaiting  us  would  be  warm  as  the  climate  of  the  Sacra- 
mento valley  is  different  from  the  chillier  air  of  the  cities 
about  the  Ray. 


FORT   SMITH  REFRIGERATORS. 


style:  No.  7686 

Sonoma  Co.  Fruit  aud  Produce  Co  

C.  D.  Foiitana  

Rossi  Bros  


E.  Broderick   715  Fillmore  St.,   S. 

liathjeu  Co  Lombard  and  Fillmore  S. 

II.  Ilcllberg  Ninth  and  Bryant   S. 

McCarthy  Bros  Biish  and  Baker   S. 

Kohn  Bros   1201  Tnrk  St  S. 

F.  Stuermer   18tli  and  Danvers  St.  S. 

r.  Stelling   29tli  and  Church   S. 

J.  M.  Hanley   2300  Sutter  S. 

.Haxwell  &  Streckeubach  1302  18th  St  S. 

Fred  Pielhop    249  Courtland  Atc  S. 

Fav  Gro.  Co   3rd  Ave.  and  B  St  S 

J.  Venuekohl   1839  Eddy  St  S. 

Southern  Heights  Gro.  Col471  18th  St  S. 

\\.  A.  Rogers   900  I  St.,  corner  10th  Ave  S. 

II.  Ileitman   2248  Misison  St  S. 

II.  Dinslage   3375  Sacramento  St  S.  F. 

.lliller  &  Lawlor   Guerrero  &  Clinton  Park   S.  F. 

C.  F.  W.  Miller   239  Brijfhtoii  Ave.,  Infjieside  S.  F. 

J.  Straub   101  De  Jlontford  Ave.,  Ingleside,  S.  F. 

J.  Soltaro  Park  and  Central  Ave  Alameda 

Martin  Eggers  Fruitvale  A  v.  &  Boulevard,  E.  Oakland 

W.  Zeller   Palo  Alto 

.Santa  RosaDniry  &  Bartholomew   Stockton 

Copperopolis  J.  Holirer    Stockton 

...  Stockton  Hall  Bros   Stockton 


The    Following    Well=Known    GROCERS   are   Using   tlie   Above   Style  Refrigerator 
>Ve  make  all  Styles  and  Sizes  for  the  Grocery  Trade. 
REMEMBER  If  We  Make  It  It's  Made  Right 

BECK  HARDWARE  CO. 


SAN   FRANCISCO  Phone  Temporary  978 

73-75  Clementina  St. Near  2d  and  Folsom 


LOS  ANGELES 
47  Central  Avenue. 
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liUDWIG  WARJVKE, 

Re-elected  Direptor  California  Retail  Gro- 
cers' and  Merchants'  Association  for  En- 
suing; year. 


"Organization  is  a  necessity  for  intelligent  men.  Tb^ 
grocers  musi;  he  intelligent  to  succeed.  The  unfit  fall  by 
the  wayside.  The  intelligent  realize  that  they  must  unitt 
lo  secure  better  conditions.  The  grocers  have  done  much 
for  the  people.  The  Pure  Food  Law  is  a  splendid  work  to 
Improve  the  condition  of  the  country.  That  is  due  largely 
to  the  efforts  of  the  grocers. 

"Many  other  things  are  the  result  of  the  efforts  of 
the  grocers  to  1  elp  their  customers. 

"Of  course,  we  had  also  to  look  out  for  ourselves — 
for  if  we  did  not,  no  one  else  would  do  it.  This  is  true 
of  every  organization.  In  the  Grocers  Association,  the  re- 
sults speak  for  themselves." 

Mr  Warnke  briefly  outlined  some  of  the  purposes  and 
work  of  the  State  Association.  He  then  again  thanked  the 
people  of  Sacramento,  through  their  mayor,  Mr.  Beard, 
tor  the  kind  words  and  the  palpable  evidences  of  their 
welcome. 

President  Jost  then  delivered  his  annual  report  ao 


follows: 


LADIES  AND  GENTLEMEN :—Tlierf  are  times  In  inun's  Mvob 
when  they  can  look  backward  and  point  wllii  a  measure  of  JubI- 
Ifiablc  pride  at  the  aceompllshnionts  which  they  hnvi-  achieved  with 
in  a  certain  period.  One  year  ago,  upon  accepting  the  Presidency 
of  the  CALIFORNIA  R  ETA  I L  ( I  ROi '  EUS'  A.VI)  M  E  R( '  H  A  N'T.'!'  A.'^SK. 
CIA'I'KJ.V.  the  hiKhC!!  position  of  honor  nnil  tiiisl  that  you  h  iv>-  lo 
confer,  I  assumed  the  office  with  a  determination  that  I  would  de- 
vote my  best  efforts  to  advance  the  Interests  of  the  A.S.SOOI ATION. 
of  which  I  was  justly  proud  from  the  fact  that  In  1900.  In  the 
city  of  San  Francisco,   I  was  one  of  Its  (■;harter  Members 

ORGANIZATION  WORK. 

I  have  not  been  as  successful  as  I  had  anticipated  alone  the 
line  of  organization  work.  To  accomplish  this  particular  object  It 
requires  persistent  and  determined  efTort.  necessltatinc  a  consider- 
able amount  of  time  wh;*h  I  found  I  could  not  spare  from  my  bus- 
iness; but,  notwithstandins  this  fact,  as  I  have  been  ably  and  ma- 
terially assisted  by  your  Board  of  Directors  and  the  Ofricers  of 
our  A.ssociatlon.  so  that  we  have  some  ph-aslni;  results  to  offer  you. 

ATTENDANCE. 

Certainly  the  attendance  of  so  larcc  a  number  of  Intelligent  and 
enthusiastic  merchants,  representing  as  they  do  all  sections  of  this 
grand  .State  of  ours  attest  to  the  worth  and  interest  manlfi-sted  In 
an  .\ssociation  which  has  dimo  so  much  for  the  elevation  and 
advancement  of  the  Retail  Grocer. 

DIFFERENT   PLACES  OF  .MEETING. 

Immediately  following  the  organization  of  the  new  Hoard,  at 
tho  suggestion  of  your  President  the  Board  of  Directors  have  met 
In  turn  In  the  different  cities,  and  it  has  not  only  been  a  diversion 
but  has  In  many  cases  been  very  pleasant  as  well  as  profitable,  for 
it  has  helped  enthuse  and  strengthen  the  different  Local  Associations. 

NATIONAL  CONVENTION. 

With  the  Indorsement  of  our  T/Ocal  Associations,  your  .Secre- 
tary, Mr.  F.  B.  Connolly,  and  myself  had  tho  good  fortune  to  attend 
the  Nntinn.Tl  Convention  of  th.^  Retail  Grorers  at  Dallas. 
Texas,  In  January  of  this  year.  Wo  took  the  Southern  Route  and 
after  addressing  the  member.^  of  the  Los  Angeles  .\ssoclatlcin. 
who  entertained  us  at  a  banquet,  we  were  joined  by  Mr.  J.  F. 
Paulding  of  the  Los  .\ntreles  .Association,  and  so  we  three  had 
the  honor  of  representing  California,  and  the  Convention  had  t>een 
In  session  but  a  short  time  before  the  California  Delegation  was 
In  evidence,  and  certainly  the  very  persistent  and  hard  work  of 
biith  Mr.  Connolly  and  Mr.  Paulding  Is  worthy  of  commendation. 
On  our  way  East  we  had  outlined  a.  program  and  Resolution,  and 
wh  -^n  tho  resolution  :  "The  manufacturer  Nitould  study  his  legnl  riKhtii 
in  the  nv'tler  of  naming  and  niiiintaininK  the  minnium  retail  sellinK 
price  of  his  goods"iwas  Introduced,  it  immediati-ly  bfcame  the  lmpr>rt- 
ant  measure  of  the  convention.  I.  as  one  of  t  he  Committee  on  Resolu- 
tions succeeded  in  having  it  reported  favorably  but  after  the  second 
day's  fight  which  was  Indeed  a  battle  royal — we  were  defeated  by  a 
small  margin,  developing  the  fact  that  many  of  our  Eastern  broth- 
ers were  not  yet  ready  and  It  was  a  matter  of  education.  Subse- 
quent to  the  Convention,  upon  our  visit  to  St.  Louis.  Chicago.  Mil- 
waukee. Topeka.  Denver  and  other  cities,  we  found  that  It  had 
awakened  a  deep  Interest  and  they  were  asking  for  Information, 
which  our  Mr.  Connolly  was  ever  ready  to  Impart,  as  he  always  had 
a  good  supply  on  tap,  and  we  had  the  satisfaction  of  knowing  that 
nor  .\ssniiat  inn  was  foremost  in  accomplishing  many  needed  re- 
forms, and  we  not  only  secured  some  valuable  Information  but  were 
also  able  to  outline  some  thoughts  which  I  think  will  be  of  great 
value  to  some  of  the  older  and  larger  Association.").  As  (ruosts  of 
the  different  Associations  In  the  various  cities  we  visited,  we  weie 
certainly  entertained  in  a  hospitable  manner. 

MEMBERSHIP. 

I  am  glnd  to  say  that  we  have  materially  Increased  our  mem- 
bership, and  particularly  Is  this  the  case  with  the  Individual  mem- 


Now  is  the  time  to  run  on 

HUMBOLDT  COUNTY  BUTTER 


GIVE  YOUR  CUSTOMERS 


ALPHINE  OR  GOLDEN  GLOW 

And  you  will  not  have  to  listen  to  Kicks. 

MONOTTI-LARIMER  CO. 

Phones  Park  570  and  571.  707  Grove  St.,  S.  F. 
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bers  who  have  .ioinecl  the  Association  because  of  the  benefits 
which  are  to  be  derived  from  the  Association  and  Its  worli. 

FINANCES. 

The  question  of  Finance  has  always  been  one  of  the  centres  of 
attraction  and  in  many  cases  has  not  shown  any  particular  gain. 
It  has  been  the  policy  of  your  Board  of  Directors  to  give  you  an 
economical  administration  and  with  care  we  have  accomplished 
much  good  and  at  the  same  time  have  a  healthy  balance  in  the 
Treasury,  as  will  be  shown  you  by  the  books  of  the  Secretary  and 
Treasurer, 

GROCERS'  ADVOCATE. 

At  our  last  Convention  in  Oakland,  in  the  discussing  of 
finances  it  was  suggested  that  if  our  Association  could  pur- 
chase a  trade  paper  it  would  be  a  good  investment  and  would 
greatly  assist  us  in  securing  a  much-needed  and  substantial  rev- 
enue. As  a  result  a  Committee  of  five  was  appointed  and  with  that 
end  in  view  secured  a  one  year's  option  on  the  "Retail  Grocer's 
Advocate"  for  the  sum  of  $10,000,000,  to  be  paid  for  in  yearly  pay- 
ments of  $1,000,00,  such  sums  to  be  derived  from  the  earnings  of 
the  paper.  This  Committee  was  to  remain  in  power  for  one  year 
and  was  to  manage  and  dicate  the  policy  of  the  paper,  but  on  ac- 
count of  sickness  on  the  part  of  two  of  its  members  and  the  In- 
ability of  another,  owing  to  pressing  business  engagements,  this 
Committee  was  disolved  and  a  new  Committee  was  organized,  and 
later  on  Mr.  J.  W.  King  of  San  Francisco  was  chosen  Chairman  of 
the  new  Committee.  Later  on  he  will  make  you  a  complete  and 
comprehensive  report  of  the  work  accomplished. 

I  do  not  wish  to  criticise  the  acts  of  the  purchasing  Committee 
but  I  have  not  been  able,  after  an  earnest  and  careful  study,  to  find 
wherein  this  publication  was  worth  to  us — or  any  Association — any- 
thing like  the  sum  to  be  paid  for  the  same.  The  Directors  and 
myself  have  spent  much  time  in  trying  to  make  the  "Advocate"  a 
success,  and  by  a  persistent  and  up-hill  effort,  ably  assisted  by  the 
manager  and  editor,  Earl  D.  Eddy,  have  within  the  past  few  months 
made  considerable  headway,  and  indications  now  point  to  a  solution 
of  the  problem. 

ACCOMPLISHMENTS. 

The  Asosciation  has  sent  out  a  set  of  collection  blanks 
urging  its  members  to  use  the  same,  and  the  results  obtained  In 
many  Instances  have  been  very  flattering  and  a  great  deal  of  mon- 
eys collected  which  otherwise  would  have  been  charged  to  Profit  and 
Loss.  By  a  determined  and  united  effort  we  have  urged  some  of 
the  manufacturers  to  make  and  maintain  a  price  on  their  goods 
which  will  Insure  a  profit  to  all  who  handle  the  same,  and  to 
eliminate  the  price  cutter  and  unscrupulous  advertiser.  We  have 
succeeded  in  placing  our  needs  before  our  Legislative  Body  and 


they  In  their  wisdom  have  enacted  laws  which  will  be  very  bene- 
ficial to  every  merchant,  either  within  or  without  the  fold.  The 
Cartwright  Anti-Trust  Law  has  created  some  adverse  criticism,  but 
I  think  we  will  find  it  a  blessing  in  disguise  and  much  good  will 
come  to  the  honest  and  fair-minded  merchant.  The  legal  phase  of 
the  law  has  been  passed  upon  the  conclusions  are  that  every  In- 
dividual manufacturer  has  the  right  to  name  the  retail  selling 
price  of  his  goods  and  which  are  protected  by  his  Trade  Marlt. 
Now  it  is  up  to  the  State  Association  to  co-operate  with  the 
manufacturer  who  makes  it  incumbent  upon  the  distributor  of  his 
goods  that  every  person  who  handles  his  wares  is  by  right  entitled 
to  and  must  make  a  profit  thereon. 

BETTER  FEELING. 
There  Is  a  better  feeling  existing  between  the  manufacturer, 
jobber  and  retailer,  as  there  is  no  fair-minded  merchant  but  who 
recognizes  that  it  Is  the  retailer,  particularly  the  GROCER  who 
comes  In  closer  touch  with  the  consumer  than  any  other  person, 
and  he  In  many  cases  dictates  the  brands  of  goods  which  enter 
into  daily  consumption.  This  being  the  case  is  it  not  business  policy 
for  the  jobber  to  protect  the  rights  of  the  retailer  and  to  see  that 
he  is  protected  not  alone  in  price  but  also  quality  represented  by  ac- 
tual worth  as  to  purity,  weight,  measure  and  count.  The  "manu- 
facturer, If  he  expects  to  gain  favor  with  the  consuming  public  as 
well  as  the  jobber  and  retailer,  must  be  up  and  doing.  His  goods 
must  be  uniform  and  up  to  the  very  highest  standard  of  excellence, 
and  after  he  has  accomplished  this  fact  he  should  name  a  retail 
price  which  will  insure  their  use  by  the  consumer  and  at  the  same 
time  protect  the  distributor  by  a  fair  margin  ol  profit,  be  he  whole- 
saler or  retailer. 

EDUCATION. 

This  is  an  age  of  education  and  advancement.  Our  citizenship, 
our  social  standing,  our  commercial  rating,  our  position  in  retail 
grocerdom  is  just  what  we  make  it.  Let  us  study  the  needs  of  our 
trade,  urging  the  buying  and  consuming  of  the  very  best  goods  ob- 
tainable. Let  us  be  honest  with  our  customers,  our  clerks  and  our- 
selves. Do  not  deceive  yourself  by  thinking  you  can  handle  your  bus- 
iness at  a  less  percentage  of  cost  than  your  neighbor  and  can 
therefore  sell  just  a  little  cheaper  than  he  can.  for  if  you  do  it  will 
only  be  a  matter  of  time  before  your  creditors  will  inform  you  that 
the  Sheriff  can  handle  your  business  better  than  yourself. 

Count,  weigh  and  measure  the  goods  you  recieve. 

Do  not  overlook  the  additional  expense  of  doing  business. 

Do  not  forget  that  it  costs  money  to  rear  a  family. 

Remember  that  you  are  in  a  measure  a  servant  of  the  dear 
public,  but  at  the  same  time  the  public  believes  that  the  servant  is 
worthy  of  his  hire. 


Mcrrcll-Soulc  Co.'s 
None  Such  Condensed  Mince  Meat 


IT  PAYS  A  FINE  PROFIT 


The  cousnmer  is  willing  to  pay  15c  per  package  (2  big  pies)  as  they  get  "full  value  received"  in  quality 
and  quantity. 

Merrell-Sonle  Co.,.  the  manufacturers,  were  24  years  ahead  of  the  U.  S.  Pure  Food  Law.    Their  plant  was 
inspected  by  United  States  officials,  and  confirmed  and  passed  as  100  per  cent  Perfect. 
Can  you  beat  it  2 

The  Merrell-Soule  None  Such  Condensed  Mince  Meat  is  from  every  point  of  view  the  best  in  the  world.  The 
consumers  say  so,  and  their  competitors  admit  that  Noue  Such  has  90  percent  of  the  Condensed  Mince  Meat 
business,  and  it  has  obtained  it,  not  because  the  goods  were  offered  cheap,  but  because  the  quality  was  the  best 
and  the  price  reasonable." 


Castle  Bros.,  Brokers,  San   Francisco,  Cal. 
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Gain  the  confidence  of  your  trade  by  giv- 
ing them  the  best  of  attention;  always  ful- 
filling your  promises.  Give  them  the  best 
goods  both  as  to  quality  and  price,  honest 
weights  and  measure,  and  if  you  extend 
them  an  accommodation  in  the  matter  of 
credit,  insist  upon  the  customer  perform- 
ing his  share  of  the  contract. 

VACATION. 

Do  not  forget  that  you  as  well  as  your 
customer  are  entitled  to  the  much-needed 
vacation  and  can  sit  beneath  the  shady 
pines  enjoying  the  murmuring  and  whisper- 
ing of  the  breezes,  of  the  moaning  and 
groaning  of  the  winds,  as  it  reminds  you  of 
the  mournful  tale  of  some  belated  debtor 
who  has  failed  to  meet  his  obligations:  or 
from  some  safe  and  vantage  point  behold 
the  restless  waters  of  the  deep  blue  sea 
and  can  look  in  wonder  and  amazement  as 
you  behold  the  angry  breakers  following 
each  other  until  they  dash  witli  merciless 
fury  upon  the  rock-bound  coast,  columns 
of  spray  leaping  Heavenward,  and  you  can 
imagine  the  fanciful  picture  it  presents  as 
the  foam  of  a  raging  billow,  receding  only 
to  meet  an  incoming  surge  that  may  per- 
haps leap  higher  than  before,  and  beyond 
and  as  far  as  the  eye  can  reach  dancing 
whltecaps  all  reminding  one  of  the  grandeur 
and  handiwork  of  Nature  and  Nature's  God. 

Do  not  forget  that  the  benefits  and  suc- 
cess of  this  ASSOCIATION  are  dependent 
upon  each  one  of  you  and  if  this  CONVENT- 
ION proves  of  benefit  to  you,  put  forward 
your  best  efforts  for  the  success  of  this  AS- 
SOCIATION. Come  to  the  Convention  next 
year.  Help  organize  a  Local  in  your  own 
town,  if  not  already  organized.  Help  your 
neighbor  in  your  own  town  or  adjoining 
one.  Do  something  for  once — be  IT 
If  you  have  a  Local,  attend.  Go  prepared 
to  boost,  to  give  some  advice,  to  ask  some 
question.  Possibly  some  bashful  member 
■wants  Information  but  is  afraid  to  ask  for 
the  same;  and  in  conclusion  permit  me  to 
thank  the  Officers  and  Directors  for  their 
attendance  at  the  meetings,  for  their  con- 
genial fellowship  and  hearty  co-operation, 
and  I  bespeak  for  my  successor  in  office 
that  same  kind  consideration. 

At  the  conclusion  of  his  report  Mr. 
Jost  then  appointed  the  following  com- 
mittees : 

Credentials :  O'Connor,  Stockton ; 
Mottaz,  Los  Angeles;  Jones,  Sacra- 
mento. 

Rules  and  Order  of  Business:  J.  F. 

Paulding,  Los  Angeles;  L.  Warnke, 
Alameda;  Aubry,  Stockton. 

Auditing':  Meacham,  E.  J.,  Tomales; 
Powers,  Los  Angeles;  Trask,  San 
Francisco. 

President  Jost  then  explained  the 
i;urposes  of  the  "Question  }3ox  '  and 


POWDER 

Absolutely  Pure 

A  Cream  of  Tartar  Powder, 
free  from  alum  or  phos- 
phatic  acid 

Makes  Home  Baking  Easy 


ALL  grocers  should 
carry  a  full  Stock  of 
Royal  Baking  Powder. 

It  always  gives  the 
greatest  satisfaction  to 
customers,  and  in  the 
end  yields  the  larger 
profit  to  the  grocer. 


advised  members  to  put  in  pertinent 
questions.  He  urged  the  members  to 
niylce  use  of  the  Question  Box. 

Secretary  Frank  B.  Connolly  then 
read  his  annual  report  as  follows: 

REPORT   OF  SECRETARY  FRANK 
B.  CONNOLLY. 

This  report,  as  Secretary  of  the  California 
Retail  Grocers'  and  Merchants'  Association. 
I  present  to  the  Eighth  Annual  Convention 
with  a  feeling  of  great  pride.  We  have  ac- 
complished more  during  the  last  year  than 
our  State  Association  has  ever  been  able  to 
accomplish  in  the  past  and  our  success  is 
due  greatly  to  the  efforts  put  forth  by  the 
officers  and  directors  that  were  elected  at 
the  Oakland  Convention  last  year.  The  en- 
thusiasm created  at  that  convention  was  an 
incentive  for  every  member  of  the  Board 
of  Directors  to  do  all  in  his  power  for  the 
benefit  of  our  State  Association  and  our 
success  is  the  result.  We  were  treated  with 
the  greatest  hospitality  by  the  Alameda 
County  Association,  for  I  feel  that  every 
delegate  in  attendance  there  was  duly  grate- 
ful. 


The  plans  for  our  board  to  work  upon,  iho 
laws  selected  to  be  asked  for  In  our  Inlere.vt 
from  the  .State  I-eglslature  and  the  acquirinR 
of  the  "Grocers'  Advucute"  a.s  our  own  prop- 
erty were  the  chief  features  of  that  con- 
tlon.  The  committee  very  wisely  selected — 
prominent  members  from  all  the  difTerent 
locals  in  the  Sttae — and  the  result  has  been 
very  gratifying.  We  decided  to  meet  In  the 
different  cities  that  are  represented  on  the 
Board  except  where  distance  made  It  Im- 
possible to  do  so. 

Octo1)er. 

Our  first  meeting  was  held  In  Oakland, 
where  the  Board  was  organized,  with  an 
attendance  of  seven  nut  of  ten  directors.  At 
that  meeting  we  sent  a  letter  of  th,inks  ti> 
all  those  who  assisted  us  In  making  the 
Oakland  Convention  a  success.  A  Legisla- 
tive Committee  and  a  Commlttece  on  Ihe 
Malntalnance  of  the  Retail  ,<4e)lini;  Price  were 
appointed  and  work  during  the  year  has 
been  very  successful. 

Novonilier. 

The  next  mecling  wa.s  held  In  Stockton  in 
November,  with  an  attendance  of  flRht  out 
of  ten  directors.  At  this  mei'ilng  pinna  were 
prepared   urging  th"^  ninnuf.icturers  lo  pro- 


Schilling's  Best 
is  at  home  wherever 


grocers  are 


alive  to  their  interests* 
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THE    RETAIL    GROCERS  ADVOCATE 


The  Universal  Satisfaction  of  Hobart  Electric  Coffee  Mills 
Endorsed  by  Prominent  Merchants  Everywhere 

Read  What  They  Say: 


None  to  Compare 

Mr.  Frank  F.  Wear,  D.  S.  A.,  Oakland,  Cal.,                         Oakland,  Cal.,  Mar.  2,  1907. 

Dear  Sir:    Before  installing  your  two-horse-power  Hobart  Electric  Coffee  Mill,  in  my 
business  experience  of  thirty- years  past.  I  have  used  every  kind  of  a  mill  and  find  thnt 
none  of  them  compare  with  the  Hobart,  either  in  capacity  or  service.     This  is  the  only 
Mill  for  the  up-to-date  Coffee  Merchant.                                        Respectfully  yours, 

J.   A.  HILL. 

HAS  MET  EVERY 

REQUIREMENT 

Hobart  Electric  Mfg.  Co.,                                                     Seattle,  Wash.,  Sept.  26,  1900. 

Gentlemen:     We  take  pleasure  In  testifying  that  we  have  used  your  2121  P  Combina- 
tion Granulator  and  Pulverizer  and  that  the  operation  of  this  Mill  has  been  entirely  satis- 
factory.   Since  the  opening  of  our  warehouse  in  Seattle  this  Mill  has  been  in  constant  use 
and  has  met  our  every  requirement.                             Yours  respectfully, 

GRAND  UNION   TEA  CO.. 
J.  W.  Hubacher,  Local  Mgr. 

Severe  Tests  of 
Endurance 

Los   Angeles,    Nov   20th,  190C. 

Messrs.  A.  F.  Anderson  &  Co.,  210-212  N.  Main  St.,  City. 

Gentlemen:     Replying  to  your  request  for  a  statement  concerning  the  satisfaction 
given  by  your  "Hobart"  electric  coffee  mill,  same   has    been    very   satisfactory,  having 
given  us  practically  no  trouble  at  any  time  since  its  installation. 

We  have  subjected  the  mill  to  very  severe   tests,    on    one    occasion    grindign  three 
thousand  pounds  of  coffee  in  a  continuous  run  of  eight  hours,   during  which   time  the 
mill  was  not  shut  down  once.    This  evidenced  both  capacity  and  endurance,  the  requisite 
qualities  of  a  good  mill.  Respectfully, 

McSTAT  SUPPLY  CO.,  By  C.   E.  McStay,  President. 

Satisfaction 

At  all  Times 

Mr.  O.  F.  Martin,  Agent  Hobart  Electric  Mfg.  Co., 

Dear  Sir:     I  wish  to  state  in  reference  to  "The  Hobart  Coffee  Mill"  that  it  has  given 
entire  satisfaction  at  all  times,  and  take  pleasure  in  recommending  it  to  any  one  who  may 
be  in  need  of  a  Coffee  Mill.                                                     Yours  truly 

J.  A.  HIGGINS, 

Manager  Meier  &  Ffank  Co.,   Grocery  Dept.,   Portland,  Oregon. 

SMOOTHLY  AND 

ALMOST  NOISELESS 

A.  F.  Anderson  &  Co.,  City. 

Gentlemen:    We  are  pleased  to  state  that  the  double  hopper,  500  volts,  %  horse  power 
"Hobart"  electric  coffee  mill  recently  installed  for  us,  is  the  best  we  have  ever  seen  in  a 
power  mill.     The  mill  runs  very  smoothly  and  is  almost  noiseless  and  it  both  granulates 
and  pulverizes  to  the  entire  satisfaction  of  our  customers.                   Yours  truly, 

SUNSET  TEA  &  COFFEE  CO., 

Los  Angeles,  Cal. 

More  than 

Pleased 

Portland,  Ore.,  Sept.  29,  1906. 

The  Hobart  Electric  Mfg.  Co.,  Troy,  Ohio. 

Dear  Sirs:    Being  more  than  pleased  with  the  working  of  your  Mill,  we  can  surely 
most  heartily  recommend  same  to  any  one  looking  for  a  good  Electric  Coffee  Mill. 

Yours  very  truly,                  MARTIN  MARKS  COFFEE  CO. 

Portland,  Ore.,  Oct.  1,  1907. 

Does  the  Work  More  Rapidly 

Than  Any  Mill  Known  of 


READ   WHAT   ALBERT   COHN  SAYS: 
Messrs.  A.  F.  Anderson  &  Co.,  City. 

Gentlemen:  I  have  one  of  your  "Hobart"  Electric 
very  well  pleased  with  it.  It  gives  entire  satisfaction 
than  any  other  mill  that  I  know  of. 


Coffee  Mills  in  my  store  and  am 
and   does   the   work  more  rapidly 
Yours  respectfully, 

ALBERT  COHN. 
Seattle,  Wash.,  Sept.  25,  1906. 


Perfect  as  a  Granulator  and 
Pulverizer 


Hobart  Electric  Mfg.  Co. 

Dear  Sirs:  I  have  used  one  of  your  2121  P.  Mills  since  Nov.  1st,  1905.  As  a  Granu- 
lator and  Pulverizer  It  has  given  perfect  satisfaction.  Has  not  cost  a  cent  to  run  it  aside 
from  the  Electric  Power  to  operate  it.  We  are  therefore  pleased  to  recommend  it  to 
anyone  In  need  of  a  good  Mill.  Yours  respectfully, 

WM.    S.  MAYFIELD. 


HOBART  MEANS 


"SIljp  (Snob  of  tlje  ®l& 

aHjp  MsBt  of  %  Npui" 
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tect  us  in  our  profits  and  the  secretaries  of 
the  different  locals  were  asked  to  join  the 
State  Board  in  making  these  requests.  The 
ground  work  for  the  handling  of  the  Advo- 
oate  was  prepared  and  Treasurer  Pearson 
and  myself  as  secretary  gave  a  b  )nd  of 
$1,000  for  the  faithful  performance  of  our 
duties.  At  the  suggestion  of  Mr.  John  W. 
King,  the  president  and  secretary,  who  by 
virtue  of  their  offices  were  delegates  to  the 
National  Convention,  were  urged  to  attend 
the  National  Convention  at  Dallas,  Texas, 
and  the  State  Board  voted  $50.00  towards 
the  expenses  of  the  President  and  Secretary 
with  the  recommendation  to  their  local  as- 
sociations to  make  up  the  balance. 

December. 

The  December  meeting  of  the  State  Board 
was  held  in  San  Francisco,  with  an  attend- 
ance of  eight  out  of  the  ten  directors.  At 
this  meeting  the  legislative  campaign  was 
prepared  and  in  seeking  a  Field  Secretary  to 
attend  the  session  of  the  Legislature  in  our 
Interests  we  urged  Mr.  Powers  to  give  up 
the  management  of  the  "Advocnte"  so  that 
he  would  be  able  to  devote  his  time  for  our 
benefit  at  Sacramento  in  securing  the  laws 
we  asked  for.  The  Board  at  this  meeting 
took  over  the  management  of  the  "Advo- 
aote"  from  the  "Advocate"  Committee  and 
Mr.  Earl  D.  Eddy  was  selected  as  editor  and 
manager  of  the  "Advocate."  Mr.  Powers 
was  selected  to  act  as  our  Field  Secretary 
at  a  salary  to  be  paid  out  of  the  profits  of 
the  "Advocate."  This  enabled  us  to  have 
the  services  of  a  first  class  Field  Secretary 
at  the  Legislature. 

Januar.v. 

The  January  meeting  of  the  State  Board 
took  place  in  Sacramento,  with  an  attend- 
ance of  six  directors.  At  this  meeting  Field 
Secretary  Powers  presented  us  with  samples 
of  collection  letters  that  we  immediately 
adopted  and  got  them  out  for  distribution 
to  our  members.  They  have  been  one  of 
our  most  valuable  assets  during  the  year. 
We  have  had  many  complimentary  things 
said  of  the  success  they  have  achieved. 
Februar.v. 

The  February  meeting  of  the  Board  was 
held  in  Sacramento,  also  with  an  attendance 
of  five.  The  majority  of  the  legislative 
expenses  were  voted  upon  at  this  meeting 
and  the  resignation  of  Mr.  Hauch  as  chair- 
man of  the  "Advocate"  Committee  was  re- 
ceived. At  this  meeting  the  directors  In- 
sisted upon  a  change  in  the  appearance  of 
the  "Advocate,"  and  it  was  accordingly 
done.  A  letter  of  thanks  to  all  the  Legisla- 
tors who  helped  secure  our  laws  was  also 
ordered  sent. 

April. 

The  April  meeting  of  the  Board  took  place 
In  Oakland,  with  an  attendance  of  six  direc- 
tors. President  Jost  at  this  meeting  pre- 
sented the  opinion  of  the  attorney  for  the 
Sacramento  Association  on  the  Cartwright 
Law.  Mr.  John  W.  King  at  this  meetign 
was  appointed  chairman  of  the  "Advocate" 
Committee. 

Jane. 

The  June  meeting  of  the  Board  took  place 
in  Stockton,  with  an  attendance  of  seven. 
The  plans  for  the  management  of  the  "Ad- 
vocate" were  perfected  and  a  nw  set  of 
books  to  be  opened  by  an  expert  was  also 
ordered.  The  Secretary  was  instructed  to 
hire  ,  a  public  stenographer  to  do  whatever 
work  was  necessary  in  the  handling  of  this 
correspondence. 

.July. 

The  July  meeting  of  the  directors  took 
place  in  San  Francisco,  with  an  attendance 
of  seven.  At  this  meeting  the  program  for 
this  convention  was  partially  arranged  and 
on  receipt  of  a  letter  from  President  Jones 
of  San  Jose,  our  secretaries  were  ordered  to 
attend  their  next  meeting  in  San  Jose. 

August. 

The  August  meeting  of  the  Board  took 
place  in  Oakland,  with  an  attendance  of 
eight.  The  proposition  of  Mr.  Wear,  repre- 
senting the  Hobart  Manufacturing  Co.,  was 
accepted,  donating  a  pedestal  coffee  mill  to 
be  raffled  at  the  convention.  Secretary  Con- 
nolly explained  that  he  had  made  arrange- 
ments for  National  Secretary  John  A.  Green 
to  attend  the  convention  and  also  visit  Colo- 
rado, Oregon  and  Washington.    Our  pro  rata 


of  Secretary  Green's  expenses  was  allowed 
at  this  meeting  by  acclamation.  Chairman 
John  W.  King  of  the  "Advocate"  Committee 
gave  a  complete  report  on  the  financial  part 
of  the  paper,  showing  a  very  satiHfactory 
balance.  A  committee  was  appointed  to 
handle  the  raffle  of  the  coffee  mill.  The 
collection  letters  were  ordered  printed  to 
supply  the  demand  for  them.  During  the 
months  of  .January  and  February  the  work 
of  most  interest  to  our  association  w.ts  done 
at  the  Legislature  by  Mr.  Powers.  We  asked 
for  four  bills  in  the  interest  of  the  Retail 
Grocers  and  we  got  all  four  of  them. 
Laws'  Won. 

The  first,  extending  the  Statute  of  Limi- 
tations from  two  to  four  years  is  of  great  im- 
portance to  every  merchant  in  the  State 
of  California  and  especially  those  of  San 
Francisco  who  have  many  accounts  from  be- 
fore the  disaster.  It  gives  the  merchant 
four  years  to  collect  his  bills  and  secure 
judgment,  instead  of  two  as  in  tlie  p.nst. 

The  second  law,  allowing  the  formation 
of  Mutual  Fire  Insurance  Companies,  needs 
only  the  evidence  of  the  excessive  rates  of 
insurance  all  over  the  .State  to-day  to  show 
us  the  great  value  of  Mutual  Companir'S. 

The  third,  making  the  drawing  of  a 
check  with  intent  to  defraud,  a  state  prison 
offense.  A  law  that  will  save  the  merchants 
of  our  State  many  hundreds  of  dollars  they 
have  lost  in  this  manner. 

The  fourth,  an  insertion  in  the  Pure  Food 
Law  of  a  clause,  providing  that  the  retail 
merchant  need  only  show  a  guarantee  of 
purity  to  escape  punishment,  thus  making 
the  manufacturer  responsible. 

Our  expenses  for  this  legislative  cam- 
paign were  exceedingly  light.  Mr.  Powers' 
salary  coming  from  the  "Advocate"  and  the 
active  work  done  by  the  members  of  the 
Sacramento  local  association  saved  the 
necessity  of  sending  many  co.mmittees  to 
the  Legislature.  After  our  success  at  the 
Legislature  Governor  Gillett  saw  fit  to  ap- 
prove and  sign  every  one  of  the  four  bills. 

Our  success  at  Sacramento  was  not  only 
due  to  the  efforts  and  aggressive  action  of 
Field  Secretary  Powers,  but  also  the  prompt 
action  of  the  grocers  and  merchants  in  the 
different  committees  and  local  associations 
throughout  the  State. 

Ghirardelli's  Success. 

We  then  took  up  the  matter  of  getting  a 
profit  on  chocolate,  an  article  that  was  | 
being  cut  by  department  stores.  The  Ghira- 
ardelli  Co.  of  San  Francisco,  who  manufac- 
ture the  largest  amount  of  chocolate  sold  in 
California,  saw  the  necessity  of  protecting 
the  grocers  who  distribute  his  products,  and 
has  successfully  stopped  the  sale  of  them 
at  cut-rate  prices,  thereby  assuring  us  of  a 
legitimate  profit. 

National  Convention. 

During  the  month  of  January,  President 
Jost,  Secretary  Paulding  and  myself  attend- 
ed the  Convention  of  the  National  Ketall 
Grocers'  Association  of  the  United  States  at 
Dallas,  Texas. 

We  visited  the  Los  Angeles  Association  on 
our  way  there  and  found  it  doing  Its  usual 
good  work  in  protecting  its  members  against 
the  encroachments  of  price-cutters  and  trad- 
ing stamp  sharks.  To  offset  the  trading 
stamp  companies,  who  were  most  actively 
engaged  in  Los  Angeles  at  the  time,  the 
local  association  there  had  formed  a  stamp 
company  of  its  own,  which  was  one  of  the 
safest  means  of  successfully  combating  this 
evil. 

The  National  Convention  was  a  very  sue-  I 
cessful  one  and  the  efforts  of  the  California  1 
delegates  to  get  the  National  Association  to  | 
pass  resolutions  for  protected  prices  by  the  i 
manufacturers,  while  not  entirely  successful, 
was  the  means  of  bringing  this  pinn  before  i 
the  entire  country  in  such  a  wa.v  that  more 
manufacturers  see  the  necessity  of  this  plan  1 
every  da.v.     Our  resolutions  occupied  about  ^ 
half  of  the  time  of  the  convention  and  the 
debates  for  and  against  the  resolutions  were  ' 
quite  heated,  each  side  making  a  very  e.Trn-  ' 
est  fight.    However,  after  the  vote  was  tak-  i 
en.    the   opponents   of   the   plan    knew  that 
California  was  there.     I  feel  sure  that  our 
resolutions  will  pass  with  hardly  any  oppo- 
sition at  the  Boston  Convention  next   May.  ' 
1  would  suggest  at  this  time  that  as  large  ! 
a    delegation    from    California    to    the    next  j 
National   Convention   as  possible   should   be  , 
sent  for  this  purpose.  j 

; 


President  Jost  and  myself  visited  the  As- 
sociations In  New  Orleans.  St.  I.,ouls,  Chi- 
cago, Milwaukee,  Topeka  and  Denver  as  we 
proceeded  on  our  Journey.  The  associations 
as  we  saw  them  appeared  to  be  sinmgiT 
and  better  In  this  order.  Colorado  aaaocia 
tions  are  working  very  successfully  alon^; 
the  same  line  as  California.  Oregon  and 
Washington  are  doing  In  the  matter  of 
profits.  We  found  that  the  California  Staff 
Association  has  a  great  deal  to  be  proud  of 
While  the  density  of  population  In  the  Kast 
em  States  makes  the  membership  a  great 
deal  larger,  the  way  that  our  large  loi-al 
associations  work  to  accomplish  the  plans 
outlined  by  the  State  Board  shows  the  value 
of  our  State  Association  to  Its  members. 
Los  .Vngeles  .Assorialbm. 

The  Los  Angeles  Association,  the  largest 
In  membership  today,  has  been  a  power  for 
good.  A  great  deal  of  praise  must  bo 
given  to  Mr.  J.  F.  Paulding,  the  m.m  who 
does  the  planning  and  who  has  been  ex- 
ceedingly successful  during  the  past  year 
.San  Franolseo  Progress. 

The  Associated  Retail  Grocers  of  .San  Fmn- 
clsco  has  done  exceedingly  well  for  the 
second  year  of  Its  existence  It  has  been 
remarkable  successful  In  securing  profits, 
not  only  for  its  own  members  but  for  othrr 
sides  around  San  Francisco  3ay.  The  rea- 
son of  their  success  has  been  the  Interest 
taken  in  the  Association  by  the  grocers 
doing  a  large  business.  It  was  their  enor- 
mous bu.vlng  power,  concentrated  one  one 
object,  that  has  made  them  able  to  accom- 
plish it.  Mr.  Geo.  B.  Doyle,  their  presi- 
dent, who  was  also  vice-president  of  thi- 
State  Association,  has  devoted  a  great  deal 
of  his  time  and  thought  towards  bringing 
this  local  to  the  efficiency  that  It  now 
maintains.  Mr.  Jas.  Irvine  and  Mr.  John 
W.  King,  vice-presidents,  have  also  devot'd 
a  great  deal  of  their  time  and  thought  In 
secure  this  success.  The  Alameda.  County 
Associations  have  just  reorganized  under  very 
bright  prospects. 

Sacramento. 
The  Sacramento  Association  has  alway.s 
been  one  of  our  mainstays  and  It  Is  handlid 
and  guided  by  the  Ideas  of  the  very  best 
men  in  the  business.  Mr.  A.  .\.  Jost,  our 
State  President,  has  been  the  Prosidont  of 
the  Sacramento  Association  for  sever.Tl 
years,  retiring  this  year  In  favor  of  Mr.  E. 
Kllgore,  another  one  of  our  enthusiastic 
workers. 

Stockton. 

The  Stockton  Association  has  been  very 
successful  during  the  past  year  and  the  two 
Stockton  members  on  our  State  Board.  Mr 
Aubrey  and  Mr.  Pearson,  are  considered  very 
valuable  advisers.  Mr.  W.  E.  O'Connor, 
the  secretary  of  the  .Stockton  .Vssorlatlon. 
plans  the  work  that  makes  this  organization 
one  of  our  most  successful  locals. 

Fresno.  San  Jose  and  Nevad.a  Counties, 
and  al  lour  small  locals  are  being  success- 
fully handled. 

.Membership. 

We  have  more  Individual  members  this 
year  than  wc  have  had  during  any  of  lb<- 
three  years  that  I  have  been  your  secretary, 
which  shows  that  our  success  has  been  ap- 
preciated by  the  Individual  grocers  scattered 
throughout  the  State. 

Legislalive  Funds. 

During  the  Legislature  thes"  locals  nil 
contributed  to  our  legislative  fund  In  the 
following  order: 

Associated  Retail  Grocers  of  S   F  %S01.2S 

j\lameda    County    Association   Ill  ir. 

Los  Angeles  Association    1""  '"> 

Sacramento    .-Association    ..  7  .  "i 

Stockton  Association    t  " 

Nevada  County  .\ssoclatlon   ' 

Redwood  City  Association   l 

Fresno   .Association    1  

San   Bernardino   Association    10.i>0 

Bloomfleld  Association    2.50 

Petaluma  .\ssoclatlon  fMr  Hamilton)  5  00 
I'etalunia  Organizen. 
In  the  early  part  of  ..vpril  the  merchants 
of  Petaluma  sent  word  they  W">uld  like  us 
to  help  them  org.anize  Mr.  l'i>*rrs  and 
myself  visited  Petaluma  and  nrcani7"d  the 
Petalum.a  Merchants'  .Association,  with  .10 
members.  They  have  not  as  yet  affiliated 
with  our  S'ate  Association,  but  Intend  doing 
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so   very   soon.     With   Petaluma,  Sebastopol 
and    G!en    Ellen   affiliating    locals,    we  will 
have  Sonoma  County  fairly  well  organized. 
Cartwright  Law. 

At  the  last  Legislature,  the  Cartwrlght 
Law,  a  very  strict  anti-trust  law,  was  put 
on  the  statute  books.  Many  have  thought  this 
would  cause  associations  to  disband  and  a 
period  of  demoralizing  and  ruinous  price- 
cutting  ensue,  but  such  has  not  been  the 
case,  because  we  are  compelled  by  the  indi- 
vidual manufacturer  to  maintain  his  retail 
selling  price  on  his  products,  the  trade- 
mark and  Interest  in  which  he  still  controls 
until  it  is  consumed.  As  an  individual  he 
does  not  violate  the  law. 

Financial  Statement. 

I  herewith  present  a  financial  statement 
which  will  show  sources  from  which  our 
funds  were  derived  during  the  past  year 
and  the  purposes  for  which  they  were  em- 
ployed. Your  Auditing  Committee  will  find 
that  they  are  correct  by  comparing  them 
with  the  statement  and  vouchers  of  Treas- 
urer Pearson,  to  whose  fidelity  and  help  the 
Association  is  very  largely  indebted: 


Receipts. 

Bal.  from  former  Treasurer..?  26.78 
Per  capita  tax  and  dues....  718.00 
Donation  to  Legislative  Fund  G20.40 
Sale  of  Collection  Letters....  1.00 

$1,366.18 


Dlsbnrsemnts. 

R.  n.  fares  to  meetings  and 
Legislative  expenses  of  offi- 
cers and  directors   $3'J3.15 

Printing,  postage,  typwriting. 

Field   Sec'y.   Salary   32S.8G 

Return   of   money  advanced 

prior  to  last  convention....  150.55 

Emergency  Fund  for  Legisla- 
tive purposes    25.00 

Part  of  expenses  to  conven- 
tions   150.00$1,147.56 


Balance    218.62 


$1,366.18 

Conclusion. 

In  concluding  my  Annual  Report  I  feel 
that  circumstances  are  very  favorable  for 
the  carrying  on  of  the  work  that  has  been 
done,  and  as  I  have  spent  a  great  deal  of 
my  time  as  your  secretary  during  the  past 
three  years,  I  now  feel  that  it  is  proper  that 
some  one  else  take  up  my  work.  I  have 
used  every  endeavor  for  the  benefit  of  the 
State  Association  and  have  felt  that  all  my 
time  was  well  spent  in  bringing  the  mem- 
bership and  efficiency  of  the  Association  up 
to  its  present  standard.  I  have  had  the 
greatest  support  from  the  different  officers 
that  I  have  had  the  pleasure  of  serving 
with,  and  while  it  will  be  unnecessary  for 
me  to  mention  any  particular  one  who  has 
assisted  me  greatly  in  this  work,  yet  I  feel 
It  would  not  be  right  and  proper  for  me  to 
conclude  without  bringing  to  your  attention 
the  great  work  that  has  been  done  for  the 
good  of  this  State  by  our  Field  Secretary, 
Mr.  A.  H.  Powers.  It  was  his  efforts  at 
Sacramento  during  the  last  year  that  en- 
abled us  to  be  as  successful  as  we  were. 
Our  President,  Mr.  ,Iost,  has  attended  every 
meeting  of  the  Board  during  the  past  year, 
and  his  thought  and  adA'ise  has  been  of 
.great  \'alue  to  us.  Vice-President  Doyle  has 
unselfishly  given  a  gerat  deal  of  his  time 
towards  the  successful  carr.ving  on  of  our 
work  as  well  as  Vice-President  Aubrey. 
Treasurer  Pearson  and  the  other  members 
of  the  Board.  To  these  I  wish  to  extend 
my  heartfelt  thanks  for  the  assistance  given 
me  during  the  year.  In  asking  to  be  reliev- 
ed of  the  duties  of  Secretary,  I  do  so  be- 
cause circumstances  compel  me  to.  At  the 
Dallas  Convention  of  the  National  Associa- 
tion I  was  elected  a  Director  of  the  Execu- 
tive Board  for  three  years.  I  accepted  this 
honor,  knowing  the  necessity  of  having 
the  Western  States  thorouglily  organized; 
feeling  that  I  could  do  a  great  deal  toward 
that  end,  a  great  deal  of  m.v  time  is  taken 
up  in  that  work  now.  I  am  compelled  to  ask 
you  at  this  con\-ontion  to  select  another 
worker  in  the  uplifting  of  the  trade  to  be 
your  Secrelar.v.  I  have  devoted  a  great  deal 
of  my  time  to  this  work,  without  compensa- 
tion, because  I  felt  that  every  merchant 
owes  to  association  effort  when  he  accepts 


an  office  of  this  kind  to  give  it  his  ardent 
and  enthusiastic  support.  I  will,  however, 
always  do  all  in  my  power  to  advance  the 
interests  of  the  State  Association. 

Frank  B.   Connolly,  Sec'y. 

ELKS'  HOSPITALITY. 

Just  aft.9r  Mr.  Connolly  had  com- 
pleted his  report,  Mr.  Hale  of  the 
Sacramento  Association  was  recog- 
nized by  President  Jost.  On  behalf  of 
the  Elks  Mr.  Hale  offered  the  free- 
dom of  their  building  to  the  delegates. 
This  courtesy  was  greatly  appreciated 
by  the  visitors. 

Treasurer's  Report, 

Treasurer  C.  B.  Pearson  then  sub- 
mitted his  report  same  being  as  be- 
low : 

Mr.  Pearson  referred  the  convention 
to  Secretary  Connolly's  Financial 
Statement,  his  report  being  embodied 
therein. 

Report  of  Field  Secretary. 

To  the  Cal.  R.  G.  &  M.  Ass'n  in  Con- 
vention assembled: 

Gentlemen: — As  business  men,  you  all 
realize  the  necessity  of  keeping  within  the 
limits  of  your  capital  and  credit. 

We  have  no  apologies  to  offer. 

We  point  to  the  record  of  the  year  to 
show  that  we  hame  "made  good"  as  far  as 
our  means  permitted. 

Our  Success. 

We,  witli  the  help  of  the  Advocate,  se- 
cured such  active  co-operation  on  the  part 
of  the  grocers  and  otlier  merchants  of 
California,  that  we  were  able  to  secure  the 
passage  of  four  measures — some  entirely  on 
our  influence  and  some  with  the  co-operation 
of  other  interests. 

2d — We  established  the  fact  at  Sacramento 
that  the  merchants  were  organized  and  were 
a  force  that  had  to  be  considered. 

;^rd — We  were  able,  with  the  aid  of  the 
Advocate,  to  engender  and  maintain  an  en- 
thusiasm that  can  be  turned  into  results  ns 
soon  as  we  are  prepared  to  undertake  the 
steps  necessary  to  secure  the  ends  the  Direc- 
tors    may  deem  wise. 

4th — We  have  made  of  the  Advocate  a 
machine  that  can  be  counted  on  to  pay  $100 
per  month,  at  least,  into  the  Slate  Treasury 
durin.g  tlie  next  year  if  the  Directors  give  it 
the  same  support  that  the.v  have  accorded 
it  during  the  past  three  months. 

5th — We  have  learned  what  the  weak  as- 
sociations met  to  secure  continuous  success. 
This  is  a  step  towards  success  that  we  owe 
to  several  apparent  failures. 

Incidentally,  I  wish  to  state  here,  that  a 
failure  is  really  a  success  if  the  failure 
teaches  the  right  way  to  do  things.  Our 
success  with  tlie  legislature  is  a  result  of 
previous  failures.  Our  success  in  assuring 
profits  on  certain  staples  is  also  the  result  of 
previous  failures. 

What  Is  Necessary. 

The  prime  essential  for  success  in  an  org- 
anization of  business  men  is  a  business  sy- 
stem tliat  shows  on  its  face  that  tlie  returns 
will  in  all  probability  be  commensurate  with 
the  expenditure. 

The  Field  secretary  and  his  co-operating 
secretaries  should  be  able  and.  CAN  deliver 
to   members   the  following: 

1st — A  set  of  collection  letters. 

2d — A  card  of  prices  th^t  the  mnnufir't 
urer    will    maintain    and    that    the  member 
MITST    promise    to    obsei've    himself   and  to 
notify  promptly  the  State  Secretary  of  any 
cutting. 

:?d — A  Delinquent  I.,ist. 

4th — The  ability  to  act  as  a  unite  in 
bringing  pressure  to  bear  on  the  manufact- 
urer to  maintain  prices. 

5th — The  ability  to  act  as  a  unit  in 
bringin.g  i^vessui-e  to  be.-ir  on  wbolesnlers  or 
manufacturers  guilty  of  abusing  the  trade  to 
secure  a  correction  of  tlie  abuse. 

Cth — Influence    with    the  legislature. 

7th — Influence  at  home. 

Depends  on  Two  Things. 

A  lar.ge  part  of  the  possibility  of  the 
above  program  depends  on  two  things. 

First — The   Grocers'   Advocate   must  pro- 


vide (a)  enthusiasm  (b)  a  big  stick;  and 
(c)  income. 

Second — A  safe  and  effective  Collection 
Agency  must  provide  (a)  Collecting;  (b)  a 
Delinquent   List;    (c)  income. 

Third — The  individual  members  must  also 
provide  an  adequate  share  of  the  expense 
something  they  will  be  glad  to  do  when  they 
can  see  a  full  return  for  their  investment. 
A  Collector  S.vstem. 

A  Collection  System,  new  to  this  coast, 
but  with  a  record  of  15  years  success  in 
Eastern  States  offers  us  one  part  of  our  re- 
quirements. Messrs  Aubry  of  Stockton  and 
Hanch  of  Alameda,  warmly  recommend  it 
for  results. 

Tour  Field  Secretary,  Investigated  its 
methods.  He  went  without  special  interest 
and  with  rather  a  prejudice  against  the 
Agency  as  a  result  of  numerous  unfavorable 
experience  with  otlier  agencies.  He  found 
it  something  entirely  different  from  any 
system  he  had  known  before  and  with  a 
record  for  proven  efficiency  that  convinced 
him  of  its  worth.  To  this  is  added  the  fact 
that  the  agency  does  not  promise  to  give 
something  for  nothing  but  insists  that  it 
wants  to  be  well  paid  for  what  it  does. 

This  agency  is  prepared  to  make  the  fol- 
lowing o(I»r: 

1st — To   print    a   delinquent  list. 

2d — To  pay  the  Association  10c.  for  each 
bill,  good,  bad,  or  indifferent  submitted  to 
it  for  collection  by  the  Association  secre- 
taries. 

3d — To  advance  the  costs  where  member 
desires  suit  brought. 

4th — To  give  a  bond  guaranteeing  the 
prompt  payment  of  all  moneys  collected. 

5th — To  assist  the  secretaries  in  securing 
credit  ratings. 

6th — To  charge  only  when  -collections  are 
made. 

It  demands  in  return  that  members  shall 
pay    the    same    rates    that    all    its  other 

clients  do. 

These  rates  are  as  follows: 

Each  client  must  pay  50  per  cent  on 
the  first  $50  collected.  On  all  subsequent 
collections  the  rate  is  10  per  cent. 

The  agency  explains  that  the  first  bills 
received  are  always  those  that  have  been 
turned  over  to  every  collector  on  the  map 
and  insists  that  they  make  more  money  on 
the  newer  bills  at  10  per  cent  than  they  do 
on  the  first  bills  at  50  per  cent. 

Mv  advice  is  that  the  directors  be  in- 
structed to  investigate  the  agency  in  ques- 
tion with  the  idea  of  employing  it  should 
its  proposition  seem  desirable. 

With  a  central  collecting  agency  capable 
of  collecting  in  every  remote  corner  of  the 
State  we  could  then  go  about  organizing  the 
State  into  districts,  each  district  having  a 
large  city  as  the  center  of  activity  and  with 
either  that  city  or  the  State  Secretary  as  the 
directing  influence. 

One  distirct  could  include  San  Francisco 
and  the  cities  on  the  west  side  of  the  bay, 
including  San  Jose  and  Los  Gatos. 

,\nother  could  include  Alameda  County 
and  the  east  side  cities  to  San  Jose. 

A  third  could  include  San  Rafael  and  its 
neighbors. 

A  fourth,  Martinez,  and  its  neighbors. 

A  fifth.  Santa  Rosa  and  its  neighbors. 

.\  sixth,  Sacramento  and  vicinity. 

Stockton  and  vicinity;  Fresno  and  vicinity: 
.Santa  Cruz  and  vicinity;  Eureka  and  vicinity 
Chico  and  vicinity;  Nevada  City  and  vicinity. 
All  these  can  be  districted  to  advantage. 

These  matters  must,  of  course,  be  subject 
to  the  judgment  of  the  directors. 

They  are  possible  now.  They  would  not 
have  been  possible  twelve  months  ago. 

Under  the  circumstances,  I  lieg  to  sub- 
mit the  opinion  that  the  past  year  has  been 
the  most  profitable  in  the  light  of  what  we 
ha\'e  learned  as  well  as  what  we  have  done 
— in  the  history  of  the  organization. 

Aaron  H.  Powers, 
Field  Secretary. 

The  report  of  Mr.  King,  chairman 
of  the  Advocate  Committee,  was  de- 
ferred until  "Wednesday  morning,  ow- 
ing to  that  gentleman  being  unable  to 
be  present  until  that  time. 

FRESNO  REPORTS. 

At  this  juncture  Mr.  Connolly  asked 
permission  to  read  the  following  let- 
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ters,  same  being  of  great  interest  to 
the  convention: 

Fresno,  Cal.,  Sept.  6,  1907. 
California  Retail  Grocers'  &  Merchants'  Assn., 

S'icramento,  Calif. 
Gentlemen: 

We  are  very  soi'ry  to  say  that  it  will  be 
impossible  for  Us  to  send  a  delegate  this 
J'ear  to  the  State  Convention;  however,  in 
behalf  of  Fresno,  I  wish  to  Extend  to  the 
1907'  Convention  the  best  wisiies  for  the  suc- 
cess of  this  Convention. 

There  is  one  matter  we  would  like  to  have 
brought  up  and  that  is  the  policy  that  the 
Standard  Oil  Company  is  pursuing  in  this 
vicinity  and  I  understand  throughout  the 
State,  and  that  is  that  a  person  can  go  to 
our  local  oil  works  and  buy  one  can  of  Gaso- 
line or  any  other  product  from  them  u-hich 
they  carry  as  cheap  as  the  store-keeper 
himself  can  get  the  same  for.  They  are 
at  present  canvassing  our  territory  very 
thoroughly  Selling  their  numerous  products, 
and  our  merchants  are  turning  them  down 
with  a  gentle  hint  why.  .Some  action  in  re- 
gard to  this  sucli  as  a  general  movement 
throughout  the  State  I  think  would  bring 
the  desired  result  and  mean  a  great  deal  to 
the  retail  grocers. 

Again  wishing  you  the  best  of  success 
in  your  present  work,  and  believe  us  we 
heartily  co-operate  with  you  in  all  lines 
consistent  for  the  welfare  of  the  grocers,  we 
b2g  to  remain.  Respectfully, 

Fresno  Grocers'  Ass'n.. 

L.  R.  Eclestor,  Sec. 
OREGON'S  EJfCOrRAGEMEM. 

Portland,  Ore.,  Sept.  4,  1907. 
California   Retail  Grocers  Association, 

Sacramento,  Cal. 
Gentlemen : 

The  grocers  of  Oregon  greet  you  and  hope 
that  deliberations  of  this  convention  will 
bring  you  unbounded  results.  'We  look  to 
your  organization  as  the  parent  of  the  "ti.xed 
priced  idea,"  and  you  have  shown  greater 
activity  than  anyone  towards  accomplishing 
what  we  believe  to  be  the  only  solution  of 
price-cutting  evil.  The  California  idea  has 
become  firmly  rooted  in  the  minds  of  the 
merchants  of  the  Beaver  State  and  tli:;  re- 
sults already  have  gone  far  beyond  our  e.\- 
pectations.  We  hope  that  when  th?  next 
national  con\'ention  is  held  that  we  can  send 
a  delegation  to  Boston  that  will  stand  shoul- 
der to  shoulder  with  our  California  brethi-en 
in  carrying  on  this  fight.  We  congratulate 
you  upon  the  present  good  you  have  accom- 
plished through  the  passage  of  good  laws 
and  we  trust  that  your  future  may  be  even 
greater  than  the  past  year's  work  hns  shown 
These  are  the  greetings  we  send  you  from 
Oregon.  Respectfully, 

Chaa.   B.  Merrick. 
Secretary  Oregon  Retail  Grocers'   and  Mer- 
chants' Association. 

DENVER  SENDS  GREETING.S 

Denver,  Colo.,  Sept.  4,  1907. 
California  Retail  Grocers  Association, 

In  Meeting  Assembled. 
Gentlemen;  Greetings: — 

We  have  just  celebrated  the  Tenth  .-Vnni- 
versary  of  the  incorporation  of  this  Associa- 
tion. We  had  a  lunch  at  Albany  Hotel,  at 
which  a  representative  body  of  merchants 
were  present.  The  many  things  accomplish- 
ed in  Denver  for  the  benefit  of  the  general 
business  were  noticed.  The  outlook  of  the 
future  as  to  this  cit,y  considered. 

The  benefits"  to  the  general  trade  and  to 
Denver  in  particular,  of  the  Maintainance 
of  the  Retail  Price  by  the  Manufacturer  of 
First  Class  Goods  were  brought  out. 

National  Secretary  John  A.  Green  was  with 
us  and  outlined  for  those  present  some  of 
the  matters  which  were  before  the  National 
Association  in  his  usual  able  and  convincing 
manner,  especially  calling  attention  to  the 
Parcel  Post  agitation. 

We  had  present  our  mayor,  representatives 
of  various  jobbing  houses  and  manufactorys. 
and  the  press. 

We  desire  to  offer  California  hearty  en- 
couragement in  the  Association  work,  be- 
lieving that  it  is  right,  just  and  very  neces- 
sary for  the  benefits  of  the  entire  trade,  and 
that  a  strong,  loyal  Association  benefits  the 
grocers  in  any  city,  and  that  anything  that 
benefits  a  business  in  general  must  be  of 
benefit  to  the  individual. 


Altogether  a  very  enjoyable  and  Instruc- 
tive evening  was  passed. 

■Very  respectfully, 
The  Denver  Retail  Grocers'  Ass'n., 

S.    W.    Babcock,  Sec. 

SECRETARY  GREEN  I>TRODl'CE«. 

Mr.  John  A.  Green,  Secretary  of  the 
National  Association  of  Retail  Grocers, 
■was  then  introduced  to  the  conven- 
tion. Mr.  Green  made  a  few  re- 
marks of  great  weight  but  reserved 
himself  for  his  speech  scheduled  for 
Wednesday  A.  M.  (which  appears  else- 
where in  this  issue.) 

On  motion  at  4:15  p.  m.  the  conven- 
tion was  declared  adjourned  until  10 
a.  m.  Wednesday. 

Visit  State  Fair. 

In  the  evening  the  delegates  and 
their  ladies  were  entertained  at  the 
State  Fair.  The  exhibition  was  com- 
plete in  every  particular  and  the  gro- 
cers were  much  interested  in  the  dis- 
plays. 

Egg-O-See  Pierce  was  on  hand  at 
his  booth  and  presented  each  of  the 
delegates  with  a  handsome  aluminum- 
bound  memorandum  book. 

SECOM)  DAY, 
WEDNESDAY   SEPTE3IHER  11. 

The  Convention  came  to  order  at 
10.30  A.  M. 

The  various  committees  who  weie 
to  make  reports  at  this  time  were 
called  on  in  the  following  order: 

Coniniittfe  on  Credeuti-alis :.  OCon- 
ncr,  Chairman.  After  some  discus- 
sion the  various  recommendations  of 
the  Committee  were  accepted  and  the 
various  delegations  given  proper 
standing  in  the  convention. 

Coniiiiittee  on  Rnlcs  and  Order  of 
Busine^:s. — Paulding:  Chairman,  sub- 
mitted its  report  which  was  read  and 
accepted. 

C'oiiiniittee  on  Anditing.  Meacham, 
Chairman,  submitted  its  report  setting 
forth  that  the  books  of  Treasurer 
Pearson  and  Secretary  Connolly  were 
in  perfect  order  accepted  as  read. 
"ADVOCATE  REPORT." 

Ths  chairman  of  the  '.'A(!M»Ciitc" 
Committee  then  asked  leave  to  pre- 
sent the  following  report,  which  wa» 
read  and  adapted: 

Report  of  the  Grocers  .AilvocMe  Committee. 
.1.    W.    King,  Chairman. 

In  the  beginning.  I  wish  to  say  that  I 
took  hold  of  the  management  nf  she  Advo- 
cate on  June  1st.  Prior  to  that  time,  only 
desultory  attention  had  been  given  to  the 
paper  and.  although  we  hod  not  invested  a 
five  cent  piece  and  failed  to  assist  tlie  man- 
agement of  the  paper  as  had  been  agreed 
upon  at  our  last  Convention,  yet  our  in- 
terests were  safe-guarded  in  every  partic- 
ular and  we  not  only  had  a  medium  of  pub- 
licity that  enabled  us  to  secure  re.'iults  at 
Sacramento  worth  thousands  of  dolllars  to 
every  merchant  in  the  State  of  California 
but  we  were  able  to  secure  the  ser\*ices  of 
a  capable  Field  Secretary  who  knew  that 
the  Advocate  was  earning  money  (although 
those  earnings  were  at  tlie  time  shi>wn  only 
by  ledger  accounts.) 

At  the  convention  at  Oakland,  numerous 
members  told  in  fervid  terms  what  they 
would  do  to  lielp  m.ake  the  pnpcr  a  source 
of  income  for  our  Association.  Our  ex- 
perience of  the  last  few  months  have  shown 
that  they  could  have  done  these  thinfjs  and 
.more  too  if  they  had  only  made  a  slight 
attempt  to  redeem  their  promises.  Only 
.^£tJ.lAl4^1Jdi.lJiiiii.i^i^JLJ.^/:yJ.:':■lJ  _  sSl^^^ 


seven  men,  as  far  a*  I  can  learn  tried  to 
do  anything.  These  men  were  A.  A.  Jost 
of  Sacramento.  H.  Hauch  and  L.  Warnko  of 
Alameda,  H.  Duncan  of  Oaklanil  and  Geo. 
B.  Doyle,  F.  B.  Connolly  and  myself  of  Sun 
Francisco.  Only  Mr.  Hauch  secured  any 
considerable  amount  of  advertising  for  the 
paper  by  unassisted  Individual  effort.  The 
rest  of  us  helped  by  putting  In  a  word  at 
the  request  of  the  management  where  It 
was  known  that  a  word  would  do  us  tho 
most  good.  The  fact  that  these  slight  ef- 
forts should  have  accomplished  so  much 
makes  It  easy  for  us  to  realize  how  much 
we  could  have  done  had  we  each  of  ua 
given  some  systematic  aid  and  particularly, 
if  some  help  had  been  extended  by  the 
forces  of  Southern  California. 

On  assuming  charge  of  tho  management 
of  the  paper  on  June  1st,  my  first  step  was 
to  put  an  expert  on  tho  books  In  order  to 
have  an  accurate  scientific  review  of  the 
condition  of  the  paper's  affairs  prepared 
for  the  Association.  We  found  that  while 
some  of  the  accounts  had  been  carelessly 
kept,  that  this  was  duo  to  an  attempt  on 
the  part  of  the  management  to  do  too  much 
wih  too  little  help  and  that  every  right  of 
the  Association  had  been  honestly  ob- 
served. 

Few  of  our  members  realize  what  Is  In- 
volved In  the  running  of  a  publication  In- 
volving $10,000  a  year.  If  It  were  a  strictly 
cash  business,  it  would  be  smooth  sailing. 
But  the  business  had.  of  necessity,  to  be 
done  on  a  credit  basis.  There  were  many- 
Eastern  advertisers  of  unquestioned  credit 
who  had  to  be  carried  for  from  thirty  In 
ntnety  days  and  nearly.  If  not  quite,  a 
thousand  merchants  whose  subscription 
money  was  carried  as  an  asset  until  bills 
could  be  presented  to  the  merchants  In 
question.  Our  Association  had  made  no 
arrangement  to  finance  this  business  of  ours 
and.  as  a  consequence,  it  was  done  by  Mr 
Powers  from  whom  wo  had  secured  the 
paper. 

When  X  took  control  of  the  management 
of  the  paper,  there  had  been  cirm-d  enough 
to  enable  us  to^  finance  the  papi>r  without 
further  assistance  by  Mr.  Powers  although 
our  books  show  about  {I.iOO  due  for  sub- 
scriptions on  September  1st  and  somi-what 
more  due  for  advertising,  with  $:;75.70  in 
our  bank  account  and  $16fi.94  Invested  In 
sundry  property.  Altogether,  we  have  over 
$3,000  of  assets  that  can  be  and  WILI.,  be 
turned  into  cash  much  of  It  In  the  course 
of  the  next  GO  days,  while  our  liabilities, 
outside  of  the  money  advanced  to  tlnuncc 
our  paper  by  Mr.  Powers  (this  amounts  to 
$71.S.07  at  the  present  time)  Is  only  »sir,  .15. 

While  It  Is  necessary  for  the  Advofjitc  to 
retain  enough  money  In  Its  treasury  to 
meet  its  current  bills  as  they  como  du-.  y»t 
it  gives  me  great  pleasure  to  be  able  to 
turn  over  to  our  treasurer  a  check  for  $.100 
and  to  assure  him  that  this  Is  only  an  earn- 
est of  what  is  to  come  now  that  tho  paper 
has  earned  enough  money  to  finance  Itself, 
if  the  members  will  only  do  their  part  In 
helping  reap  the  harvest  of  profits  (hat  is 
at  hand  If  we  will  do  our  share. 

I  wish  to  speak  here  of  the  work  of  the 
men  who  are  chiefl.v  responsible  for  the  re- 
sults I  am  able  to  report.  I  refer  lo  Mr 
.\aron  H.  Powers  and  Mr.  Barl  D.  Eddy  and 
their  assistant  Mr.  Paul  Carew  Mr.  Pow- 
ers as  our  Field  Secret.iry.  made  use  of  the 
.■\dvocate  as  a  weekly  circular  for  our  As- 
sociation and  we  all  know  ho_w  much  the 
theering  and  logical  editorials  of  the  piper 
affected  I'S.  as  Individuals  In  keeping  op 
our  faith  in  our  organization  and  In  the 
possibility  of  ultlm.ile  succes.!!  for  efforts,  a 
<;onfldep.~e  that  Is  absolutely  neresjiry  If 
men  are  to  he  induced  to  continue  ENTMI'S- 
I.\STCAI.t..V  in  .Tny  work  Tho  enthusiasm 
for  the  Association  engendered  tiy  the  Ad- 
vocate is.  in  my  opinion  of  much  greater 
value  to  us  than  thi-  money  the  p.iper  has 
earned,  although  that  return  will.  I  am 
satisfied,  make  It  possible  for  us  to  got  re- 
sults In  the  future  that  were  Imponsihle  In 
the  past  merely  because  we  lack<'d  th"  ftmds 
essential  to  work  the  splendid  machine  that 
had  been  created  after  seven  years  of  con- 
tinuous effort  on  the  part  of  tho<ie  men  who 
realized  how  much  could  be  secured  by 
bringing  .1  measure  of  the  law  amone  mer- 
chants who  needed  It.  not  so  much  for  their 
bwn  guidance  as  to  dlr-^ct  and  control  that 
great   class  of  m>  !■    •< )  .    !     :  .■  •■  h" 
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rudiments  of  successful  merchandising  along 
lines  that  scientific  observation  has  shown 
marks  the  difference  between  'success  and 
bankruptcy. 

With  Mr.  Powers  watching  the  Associ- 
ation's end  of  the  paper,  we  would  still  have 
failed  of  success  had  we  not  had  the  serv- 
ices of  Mr,  Eddy,  This  young  gentlemen 
had  worked  among  the  Jobbers  as  a  broker 
for  some  years  and  was  well  and  favorably 
known  by  them.  He  brought  to  our  serv- 
ice a  mind  trained  in  business  methods  as 
well  as  an  enthusiasm  that  has  made  him 
devote  a  larger  measure  of  time  and  effort 
to  our  work  than  we  could  ever  have  paid 
for.  The  Points  to  Watch  department,  the 
market  reports,  the  price  lists  and  several 
■campaigns  for  better  methods,  such  as 
honest  weights  and  measures,  etc,  we  owe 
to  Mr,  Eddy.  We  also  owe  to  him  much  of 
our  advertising  which  he  has  secured,  as- 
sisted by  the  influence  of  our  organization 
and  as  a  result  of  a  consistent  and  persis- 
tent follow-up  system. 

Mr.  Carew  has  been  the  "Detail"  man. 
To  him  has  fallen  the  work  of  gleaning 
the  Eastern  Trade  papers  to  learn  things 
that  would  be  of  value  to  the  grocers  of 
the  Pacific  Coast.  The  numerous  other 
things  necessary  to  get  together  what  would 
be  of  the  most  interest  to  the  Advocate's 
readers  have  also  been  entrusted  to  him  as 
well  as  much  of  the  responsibility  for  the 
publication  of  the  paper. 

In  conclusion,  I  wish  to  call  to  your  at- 
tention that  it  would  have  cost  us  a  great 
deal  of  money,  instead  of  none  at  all,  if  we 
had  tried  to  get  out  a  publication  on  the 
lines  of  the  Advocate.  While  we  might 
have  succeeded  in  getting  out  a  paper  that 
would  have  earned  us  more  money  in  the 
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beginning,  we  could  not  have  produced  a 
pul)!ication  that  we  would  have  been  sure 
was  read  by  every  man  who  got  it  EVEBY 
week.  This  one  fact  marks  the  Advocate's 
worth.  It  should  also  be  borne  in  mind  that 
the  creation  of  another  sheet  by  us  for  pur- 
poses of  revenue  only  would  have  destroyed 
the  Advocate  through  the  efforts  of  whose 
management  the  State  Association  was 
brought  into  existance  and  by  whose  untir- 
ing efforts  and  unstinted  expenditure  of 
money  and  brains  at  critical  periods,  our 
organization  was  able  to  tide  over  trying 
periods  and  achieve  results  that  would 
have  otherwise  been  beygnd  our  reach. 
These  facts,  as  a  matter  of  course,  in- 
volved an  implied  obligation  which  I  am 
very  pleased  to  know  we  will  in  a  measure 
be  able  to  satisfy  with  much  profit  to  our 
organization. 

Our  agreement  with  Mr.  Powers,  as  man- 
a;t<r  of  the  Advocate  Publishing  Co.,  in- 
volved the  payment  on  our  part  to  the  Ad- 
vocate of  12'/:!  per  cent  of  the  net  earnings 
of  (he  paper  during  the  first  year  of  our 
holding  of  it.  At  the  end  of  that  period, 
we  were  to  havp  the  right  to  purchase  the 
paper  for  $10,000  paying  the  money  out  of 
the  earnings  of  the  paper  and  paying  B  per 
conf  interest  on  the  money  due,  the  sum  of 
$1,000  to  be  payable  at  the  end  of  each 
year. 

Mr.  Powers  has  prepared  a  proposition 
that  will  be  greatly  in  the  interest  of  our 


organization  and  I  would  suggest  that  the 
new  Board  of  Directors  be  given  full  power 
to  act  in  the  matter  of  the  Advocate  when 
the  time  for  a  new  contract  arrives  on  Oc- 
tober   1st.  Respectfully  submitted. 

JOHN  W.  KING. 

Letter  From  Newberry. 

Mr.  Connolly  asked  permission  to 
read  a  letter  just  received  from  J.  R. 
Newberry  of  Los  Angeles,  (at  pres- 
ent in  the  East.)    Mr.  Newberry  said: 

"I  am  very  sorry  that  I  could  not  make 
my  report  to  the  Convention  in  person.  The 
past  two  months  have  been  spent  by  my- 
self in  the  Eastern  markets  and  individually 
I  have  attended  both  the  Wholesaler's  Con- 
vention, one  held  in  Chicago  and  the  other 
in  Baltimore.  I  attended  both  of  these  Con- 
ventions strictly  as  an  inspector  to  listen 
and  to  learn  and  I  found  many  things  that 
are  of  vital  interest  to  us  as  a  State  and 
to  our  local  organizations;  both  Conventions 
reiterated  their  former  position,  making 
the  Qualifications  for  membership  in  their 
organization  as  men  or  firms  who  sold  to 
wholesalers  and  retailers  only. 

Now,  I  wish  to  say  that  the  rank  and 
file  and  probably  75  per  cent  of  the  whole- 
salers that  were  represented  in  numbers  in 
Chicago  and  Baltimore  also  are  firm  ad- 
herents to  the  spirit,  as  well  as  to  the  lit- 
eral meaning  of  their  qualifications.  The 
question  comes  now  for  us  as  retailers — not 
as  we  had  supposed  to  have  a  definition  of 
a  wholesaler,  but  the  fact  of  it  is  for  us  to 
examine  ourselves  and  find  out  what  is  a 
retailer.  As  I  said  before,  I  believe  a  ma- 
jority of  the  men  who  are  in  the  wholesale 
trade  today  in  numbers  give  the  definition 
of  a  retailer  as  a  man  who  sells  goods  over 
the  counter  to  the  consuming  trade.  There 
is  another  and  a  minority  that  claim  the 
right  to  sell  section  houses,  logging  camps, 
boarding  houses,  restaurants,  hotels  and 
deem  them  as  retailers. 

Now,  I  feel  that  the  Convention  at  Sac- 
ramento should  take  a  decided  stand  upon 
this  matter  and  if  the  retailers  of  this 
country  and  the  retailers  of  the  Pacific 
Coast  will  want  a  stand  that  they  should 
take,  let  them  appoint  a  committee  and  make 
the  matter  very  plain  and  let  there  be  a 
decision  reached  on  this  to  know  just  what 
the  true  meaning  of  a  retailer  grocer  is. 
I  believe  that  a  majority  of  the  jobbing 
distributers  of  this  country  want  to  work 
in  absolute  harmony  with  the  retail  trade 
and  are  willing  to  discuss  this  matter  and 
settle  the  lines  between  the  two  factors. 
This,  in  my  mind,  is  the  only  difference  be- 
tween the  two  factors — the  wholesaler  and 
the  retailer  that  keeps  up  any  friction  what- 
ever. There  is  a  unanimity  practically  of 
opinions  that  the  two  factors  should  work 
absolutely  in  harmony  and  I  believe  they 
can  and  will,  but  this  one  friction  point  is 
between  them.  Let  every  effort  be  made 
to  solve  this  problem.  With  any  united  ef- 
fort on  the  part  of  the  retailer  the  jobber 
will  gradually  acquiesce.  I  know  from  a 
positive  fact  that  the  manufacturers  of  this 
country  are  willing  to  work  with  both  of 
the  factors  in  the  distributing  trade,  but 
are  very  anxious  that  this  point  should  be 
settled.  When  this  question  is  settled,  then 
the  question  of  fixed  prices  can  be  easily 
handled. 

The  great  education  idea  Is  moving  a 
great  deal  faster  in  the  Eastern  country 
than  you  have  any  idea.  The  e.ves  of  the 
entire  American  nation  are  looking  towards 
California  and  are  wonderfully  sanguine  of 
the  success  of  the  fixed  price  proposition. 
No  manufacturer  of  any  prominence  here 
but  what  considers  it  not  an  inovation.  but  in 
the  line  of  progressive  American  com- 
mercialism and  that  it  is  bound  to  win  and 
we  have  a  proud  distinction  of  being  the 
solvers  of  this  great  problem  with  such  men 
as  A.  Schilling  &  Co.,  Bishop  c!t  Co.,  and  C 
P,  Grogan  who  made  a  gallant  fight  in  the 
olive  oil  proposition.  Manufacturers  are 
willing  to  now  endorse  this  problem  very 
freely.  They  were  first  afraid  of  the  Cart- 
wright  law.  This  is  now  becoming  a  much 
talked  of  law  and  old  Ohio  is  not  only  fur- 
nishing Presidents,  but  is  is  furnishing  a 
solution  to  the  commercialism  which  is 
bound  to  sweep  the  country.  Be  of  good 
cheer,  the  dawn  is  breaking  for  the  inde- 
pendence of  the  retail  grocery  business  and 


with  that  comes  its  responsiblity.  for  we 
then  must  make  a  success  of  the^  "open 
door".  An  old  saying  and  a  true  one:  "In 
order  to  drive  the  rats  out  you  must  let  the 
sunlight  in"  and  the  more  you  explain  this 
proposition  the  more  enthusiastic  are  manu- 
factureres  to  support  us.  It  is  and  will  be 
a  great  success.  Yours, 

J.  R.  NEWBURY  by  J.  F.  P. 

PROFITS  AND  SPECIAL  SALES. 

Mr.  W.  E.  O'Connor,  Secretary  of 
the  Stockton  Association  was  theu 
introduced  to  the  convention.  Mr. 
O'Connor  spoke  at  length  on  "Profics 
and  Special  Sales"  his  remarks  being 
as  below: 

In  assigning  to  me  the  subject  "Profit  and 
Special  Sales"  the  State  Board  of  Directors 
did  not  consult  me  or  give  me  a  chance  to 
say  whether  or  no  I  would  be  willing  to 
handle  this  subject.  When  first  I  learned 
that  a  subject  of  this  character  had  been 
assigned  to  me,  I  protested  to  the  local 
members  of  the  State  Board  against  taking 
hold  of  it,  fully  realizing  that  there  are  a 
large  number  of  members  who  are  much 
better  qualified  than  I  am  to  do  the  sub.iect 
justice.  At  the  following  meeting  of  the 
Board  my  protest  seems  to  have  received 
little  or  no  consideration,  for  on  the  return 
of  the  Stockton  representatives  on  that  au- 
gust body,  I  was  informed  that  the  Board 
did  not  see  fit  to  re-assign  the  subject. 
This  left  but  one  course  open  to  me,  and 
that  was  to  bow  my  head  in  gentle  sub- 
mission to  the  wishes  or  dictates  of  my  su- 
periors. 

I  did  not,  in  writing  these  notes  receive 
from  this  body  of  gentlemen  of  whom  I 
have  spoken,  any  information  as  to  what 
they  desired  to  bring  out  at  this  meeting, 
or  on  which  side  of  this  question  they  de- 
sired me  to  take  issue,  and  since  they  did 
not  see  fit  to  give  me  the  necessary  in- 
formation. I  did  not  consult  them  relative 
to  what  they  expected  of  me. 

I  have  taken  up  the  matter  briefly  and 
endeavored  to  bring  to  the  surface  what 
appears  to  me  the  most  logical  conclusions, 
and  with  your  kind  permission  I  will  offer 
a  few  pages  for  your  consideration  and 
criticism,  attaching  thereto  the  necessary 
apologies  for  my  shortcomings. 

Hannonious  Aanalysis  Inii>ofsisble- 

The  subject  "Profit  and  .Special  Sales" 
seems  to  me  to  be  one  that  does  not  permit 
of  a  harmonious  analysis.  Profit  means  not 
only  the  difference  between  the  net  cost  and 
the  net  selling  price  of  an  article,  but  It 
also  means  a  wide  enough  margin  between 
the  above  extremes  to  enable  the  merchant 
or  speculator  to  meet  all  contingent  ex- 
penses connected  with  the  handling  of  same, 
and  have  added  thereto  a  sufficient  sum 
which  shall  be  designated  as  a  profit.  The 
foundation  on  which  nearly  every  great  man- 
ufacturing institutions  in  this  country  was 
built,  is  thit  every  article  manufactured 
must  show  a  reasonable  margin  or  ptoflt. 
The  man  who  engages  in  either  merchan- 
dising or  manufacturing  must  know  to  ^ 
minimum,  just  what  the  production  of  each 
and  every  article  he  makes  or  handles  has 
cost  him.  otherwise  unless  fortune  has 
smiled  on  him  he  will  soon  find  his  way  to 
financial  embarrassment  and  oblivion,  as 
•many  of  our  mushroom  growths  of  com- 
mercial institutions  have  recently  found. 

The  men  who  have  success  are  the  men 
who  have  gone  into  business  on  a  profit 
making  basis,  fully  conversant  with  the 
various  details  connected  there-with,  alive 
and  keen  to  take  advantage  of  all  channels 
open  to  successful  operation,  and  equally 
keen  to  strengthen  all  points  of  a  percept- 
able  weakness. 

Department  Stores  Cited. 

In  handling  the  "Special  Sales"  end  of  this 
subject,  we  may  justly  expect  opposition 
from  its  exponents,  and  they  will  point 
with  pride  to  the  great  merchant  kings  of 
America's  great  metropolises  who  have 
achieved  unbounded  success  along  the  lines 
of  great  "Special  Sales"  advertisements. 
They  will  deduce  from  this  millionaire  list 
of  successes,  such  names  as  Marshall  Field. 
.Tohn  Wanamaker,  Wm.  T.  Stewart  and 
many  others.  These  men  were  a  success  be- 
yond a  question  of  doubt  their  genius  was 
a  marvel  and  they  possessed  of  the  most 


THE   RETAIL  GR0CE3RS'  ADVOCATfi 


15 


fertile  brains  o£  their  time,  but  gentlemen 
of  this  convention  they  were  not  exclusive 
grocers  and  did  not  malce  these  successes 
by  giving  "Special  Sales"  as  grocers  only. 
If  they  gave  a  special  sale  on  groceries  they 
had  a  multiplicity  of  other  lines  on  which 
they  derived  long  profits  when  compared 
with  the  general  profits,  made  by  grocers. 
Charged  to  Advertising. 
The  losses  sustained  under  a  system  of 
this  character  is  generally  charged  to  ad- 
vertising. 

How  many  men  have  you  seen  who  have 
made  a  success  by  giving  special  sales  on 
groceries  where  he  is  an  exclusive  grocer? 

It  is  true  you  can  point  too  a  few,  but  if 
these  few  are  a  big  success  you  will  find  on 
investigation  that  they  are  making  an  ex- 
tremely long  profit  on  many  articles  they 
handle  other  than  those  covered  by  the 
"Special  Sales  Ad"  in  order  to  recoup  some 
of  their  losses.  The  advocacy  of  special 
sales  means  the  destroying  of  the  profits 
or  selling  prices  on  every  article  touched 
by  this  system.  A  merchant  in  a  city  or 
town  can  run  special  sales  and  make  a 
partial  success  of  it,  provided  the  other  mer- 
chant sit  idly  by  and  not  meet  the  com- 
petition he  ofters,  but  if  Jones  runs  a  special 
sale  ad,  all  the  Smiths  and-  Brows  in  bus- 
iness can  do  likewise,  and  when  they  have 
finished  their  cut-throat  policy  and  re- 
duced everything  to  almost  cost,  they  may 
get  together  and  shake  hands  and  say  to 
themselves  "We  have  been  engaged  in  a 
nice  piece  of  foolishness." 

Associations  Opposed  to  Sales. 

The  policy  upon  which  this  Association 
with  its  numerous  affiliating  organizations 
was  bullded  will  not  permit  of  "Special 
Sales".  It  is  not  the  purpose  of  this  organ- 
ization to  make  exorbitant  profits  on  any 
article,  but  it  has  been  established  as  a 
sound  principle  among  the  majority  of  the 
Affiliating  Associations  "That  every  article 
according  to  its  sale  must  carry  Its  share 
of  profit  giving  returns." 

The  man  in  the  grocery  business  who  ad- 
heres to  the  special  sales  policy  is  an  enemy 
to  all  organized  efforts  on  the  part  of  the 
grocers  to  better  their  conditions  and  bring 
their  chosen  vocation  up  to  the  standard  of 
commercial  equality  to  which  it  justly  be- 
longs. 

Failures  ETerjTvhere. 

From  one  end  of  the  State  of  California 
to  the  other,  in  almost  every  City  and  Town, 
can  be  found  the  skeletons  of  the  once  pros- 
perous special  sales  artist  in  the  grocery 
business,  they  prospered  during  the  green 
spring  of  their  youths,  but  as  the  sun  of 
time  reached  the-  mid-summer  of  their 
careers,  and  turned  into  the  shadows,  of 
the  fall,  they  began  to  wane  and  to  wither, 
soon  they  will  be  no  more,  financial  em- 
baressment  will  have  wiped  them  from  our 
midst,  and  in  their  stead  will  have  come  a 
wiser,  better,  and  a  more  intelligent  lot  of 
men,  who  are  steadfast  in  their  belief  in 
the  principals  of  righteousness  and  unselfish- 
ness. You  show  me  one  dozen  advocates  of 
"Special  Sales"  and  I  will  show  you  eleven 
stores  filled  with  cheap  trashy  goods  that 
are  partly  used  for  this  very  purposes. 
Harmony  Destroyed. 

Harmony,  good  will  and  unity  cannot 
exist  among  grocers  where  these  are  those 
in  a  community  who  take  advantage  of 
their  fellow  competitors  by  slaughtering  the 
price  of  an  article  thorugh  the  medium  of 
"Special  Sales." 

Those  who  make  use  of  this .  "Special 
Sales"  plan  of  building  up  their  business 
are  not  in  harmony  with  that  "live  and  let 
live"  policy  that  has  become  so  general 
among  the  best  class  of  business  men  of 
this  day.  Their  was  a  time  not  many  years 
ago  when  a  merchant,  as  an  individual, 
was  justified  In  the  adoption  of  most  any 
competitive  measure,  for  In  his  field  of  in- 
dustry he  found  a  regular  dog  in  a  manger 
proposition  to  go  up  against:  he  found  that 
the  grocery  man  was  one  of  the  biggest 
slaves  of  a  self-cultivated  system  of  ini- 
quity that  It  was  possible  for  him  to  be.  he 
kept  his  place  of  business  open  every  night 
of  the  week  until  9  or  10  o'clock,  he  want 
only  desecrated  the  Sabbath  day.  that  day 
that  God  had  set  aside  for  rest  and  wor- 
ship, he  recognized  as  holidays  neither  the 
birthday  of  Christ,  the  birth  day  of  the 
New  Year,  the  birth  of  thle  Republic,  the 


birthday  of  our  Golden  State  or  the  day  of 
General  Thanksgiving;  these  are  some  of 
the  iniquities  that  in  a  great  measure  are 
the  results  of  Brown  offering  special  sales 
to-day.  Smith  offering  special  sales  to-mor- 
row, and  Jones  offering  special  sales  the 
next  day.  thereby  creating  a  feeling  of 
rivalry  and  hatred,  and  a  desire  to  go  the 
other  fellow  one  better  on  any  proposition 
he  may  make.  Looking  over  the  field  and 
comparing  the  conditions  that  were,  with 
those  that  are.  we  must  confess,  whether 
we  are  an  advocate  of  'Special  Sales"  or 
not.  that  the  present  harmonious,  intelligent 
and  interchangeamle  system  of  information 
now  in  operation  under  the  present  plan  of 
organization  and  affiliation  cannot  long:  en- 
dure, if  one.  two  or  three  merchants  in  a 
community  are  permitted  to  bait  the  trade 
by  a  special  weekly  sale  of  staples  at  cut 
rate  prices. 

Taking  all  the  bad  traits  of  business  of 
which  we  may  complain,  there  is  none  that 
can  equal  the  Special  Sales"  system,  it 
has  done  more  to  rob  the  dealers  of  their 
just  profits  than  anything  that  they  have 
yet  encountered,  it  has  done  more  to  create 
enemies  where  friendship  and  harmony 
should  exist,  it  has  done  more  to  demoralize 
the  fixed  or  established  selling  price  of  art- 
icles than  anything  else.  So  notorious  has 
this  "Special  Sales"  proposition  become  in 
times  past,  that  many  of  the  manufacturers 
of  unperishable  goods  have  established  a 
price  at  which  their  wares  must  be  sold. 
This  latter  policy  Is  to-day  striking  terror 
to  the  "Special  Sales"  artist  and  taking 
from  him  many  of  the  bludgeons  with  which 
he  has  clubbed  his  weaker  competitors. 

ADDRESS  OF  JOHN  A.  GREEN. 

The  hour  of  11:30  having  arrived 
Mr.  Jost^  in  a  few  well  chosen  words 
introduced  Mr.  John  A.  Green,  Sec- 
retarj'  of  the  National  Association  of 
Retail  Grocers.  Mr.  Green  made  an 
address  which  we  hope  every  reader 
of  the  "Advocate"  will  carefully  reac^ 
and  absorb.  In  a  very  forceful  man- 
ner Mr.  Green  portrayed  to  the  con- 
vention many  points  which  will  un- 
questionally  have  a  most  salutary  ef- 
fect upon  those  who  were  fortunate 
enough  to  hear  it.    Mr.  Green  said: 

I  bring  to  you  the  greetings  of  the  En- 
tire Eastern  States  as  well  as  the  officers 
of  the   National  Association. 

When  Invited  by  your  officers  and  Mr.  Con- 
nolly to  make  a  visit  to  your  City.  I  realy 
could  not  see  where  I  could  afford  the  time 
to  make  the  visit,  but  I  assure  you  it  gives 
me  the  greatest  pleasure  to  be  with  you  and 
tell  you  briefly  of  the  work  as  it  is  progress- 
ing in  the  several  states  it  has  been  my 
privilege  to  attend. 

Vermont's  Progrress. 

Soon  after  the  National  Convention  I  made 
a  trip  through  the  entire  East,  beginning  at 
Vermont,  where  they  organized  a  new  State 
Association  under  the  most  favorable  cir- 
cumstances. 

There  were  present  at  that  meeting  over 
100  delegates;  a  delegation  from  Canada 
(to  see  how  the  American  managed  their 
conventions)   and  myself  being  the  visitors 

It  was  surprising  with  what  anxiety  and 
interest  the  merchants  of  the  .State  gathered 
together  and  discussed  the  different  problems 
that  seemed  to  interest  each,  and  I  think 
that  for  a  new  beginning.  Vermont  Is  doing 
herself  wonderfully  proud. 

Mnssarhusetts  Results. 

It  was  my  privilege  next  to  attend  the 
Massachusetts  Convention.  this  being  the 
third.  Having  attended  the  two  preceding 
ones,  could  well  mark  the  growth  of  the 
Association. 

I  was  very  pleased  to  see  that  the  calibre 
of  the  merchants  had  Improved  as  well  as 
the  numbers. 

There  were  at  the  Massachusetts  Con- 
vention representatives  of  the  very  best  re- 
tail houses  in  the  State,  as  well  as  the  Vice 
President  of  the  Wholesale  Grocers  As- 
sociation, who  delivered  a  remarkable  ad- 
dress asking  for  the  co-operation  of  the 
retailer  with  the  wholesaler,  and  that  a 
committee  be  oppolnted  to  meet  with  the 


wholesalers  and  talk  over  the  several  thing* 
that  were  of  mutual  Interest. 

This,  you  realize.  Is  quite  an  advnnri-  of 
the  position  which  wn  held  a  few  yi'ar«  iigo 
New  ll:iin|>Nlilre  iinil  .Maine. 

The  meetings  In  New  Hampshire  and 
Maine  were  fully  a.s  Interesting  and  as  full 
of  encouragment. 

Kenturk.v. 

My  next  visit  was  into  Kentucky.  Thoy 
have  no  State  Association  In  Kentucky,  but 
I  am  sure  before  the  National  Convention 
that   we  shall   have  a  State  Association  In 

that  State. 

North  Curolinn. 

The  North  Carolina  convention  which  con- 
vened at  Greensboro  was.  I  think,  the  largeBt 
attended  of  any  convention  It  has  been  my 
privilege  to  attend  during  the  last  year. 
The  hall  was  full  at  the  three  sessions  the 
first  day.  and  two  sessions  the  succeeding 
days  of  the  convention  lasting  three  days. 

Much  good  has  been  done  Indeed  by  the 
merchants  of  .N'orth  Carolina  to  Improve 
their  condition  along  the  lines  of  Kallruad 
rates.  Credit  rating,  and  Indeed  everything 
that  tends  to  elevate  and  Improve  the  re- 
tail busine.ss  in  the  .State. 

New  York. 

The  New  York  State  convention  was  a 
splendid  success.  Some  of  the  most  re- 
markable addresses  were  made  at  thai  con- 
vention that  It  has  been  my  privilege  lo 
listen  to.  the  most  remarkable  being  that  of 
Mr.  L,  J.  Callanan.  giving  his  experience 
as  sixty  years  a  grocer,  a  most  remarkable 
record  of  a  most  remarkable  man 

The  convention  at  Pennsylvania  held  on 
the  20th  to  the  23rd  of  August  was  very 
largely  attended,  there  being  200  association!) 
represented  by  2.')0  delegates.  What  proved 
to  be  the  best  part  of  the  convention  was 
the  experience  of  the  delegates  and  the 
qustion  box.  These  two  numbers  brought 
forth  much  discussion,  and  the  debate  at  all 
times  was  lively  on  all  questions  brought  be- 
fore the  convention.  The  officers  with  one 
exception  were  all  relected.  Mr.  Albert 
Kaiser  of  Philadelphia  being  again  elected 
President,  serving  every  year  since  the  or- 
ganization was  effected.  The  addresses  were 
well  thought  out.  and  will  result  In  much 
Information  for  the  benefit  of  the  trade  at 
large. 

I  addressed  the  convention  on  the  second 
day  of  the  session. 

T..«g1slnlive  Arrnmplishmentn. 

It  Is  with  much  satisfaction  that  wo  look 
on  the  accomplishments  of  the  past  year. 
The  efforts  put  forth  by  some  of  the  Mis- 
souri T,eglslator  to  repeal  their  Garnishment 
Law  met  with  defeat  through  the  InfTuence 
of  the  merchants  of  the  State  of  Missouri. 
The  same  Inffuence  were  at  work  In  the 
Ohio  Legislature  and  met  with  the  same 
fate. 

The  passing  of  the  Wife's  Liability  mil  by 
the  New  York  Legislators  only  to  be  vetoed 
by  Governor  Hughes  was  another  accomp- 
lishment that  the  Merchant's  As.ioclnllnn 
might  well  be  proud  of.  Pennsylvania  got 
their  Bill  to  the  Governor,  who  vetoed  It 
Nebraska.  Iowa  and  California  nil  were 
successful  In  getting  their  Garnishment  Bills 
through  the  Ijeglsl.Tture.  and  the  pa.'tslne  of 
the  National  Pure  Food  Bill  with  the  Guar- 
antee Clause  was  all  that  we  could  have 
wished  for. 

Lark  of  Apprerinlion. 

How  little  you  know  of  the  sacrlflre  of 
time  and  efforts  put  forth  In  your  be-half 
Could  the  merchants  of  any  Stale  reallie 
the  benefit  derived  and  the  efforts  and  sac- 
rifice of  those  who  have  their  mnlters.  In 
charge.  I  am  sure  there  would  tw>  a  much 
different  feeling,  and  a  more  enihusnsilr 
support  of  the  officers  than  at  the  present 
time. 

Wntrh   Vnnr  LefclHlntors. 

Be  sure  that  the  men  who  seek  your 
franchise  for  a  term  In  the  Legislature  are 
men  after  your  own  way  of  thinking,  who 
have  the  welfare  of  the  merchants  at  heart 

Ne<w»ily  of  Oricnniuitlon. 

Now  Gentlemen  I  assure  you  It  affords 
me  the  greatest  pleasure  lo  be  permitted  to 
appear  here  to-day  and  talk  to  you  on  the 
necessity  of  organization. 

As  I  look  into  your  faces  and  know  with 
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what  expectancy  you  have  anticipated  this 
meeting,  the  question  comes  to  me  as  to 
how  best  can  I  present  to  you  the  good 
things  that  will  come  out  of  organization, 
and  to  make  you  see  them  as  I  know  them 
myself  from  my  years  of  practical  exper- 
ience. That  there  is  a  great  change  taking 
place  in  the  business  world  of  to-day  we 
nil  realize.  That  new  metliods  are  being 
thought  out,  new  conditions  springing  into 
existence.  large  corporations  being  organ- 
ized for  self-protection,  and  great  trusts  be- 
ing formed  to  control  every  situation  in  the 
world. 

The  retail  interests  have  been  slow  to 
awalcen  to  conditions  as  they  exist. 

Co-operation    the  Ke.vnote, 

We  have  made  great  gains  during  the 
year.  Have  increased  in  membership,  im- 
portance, and  influence.  Our  National  As- 
sociation has  the  confidence  of  the  jobbers 
and  manufacturers,  but  as  the  years  roll  on, 
we  are  confronted  by  new  conditions  and 
problems  which  must  be  met  and  solved. 
Many  of  them  of  such  magnitude  as  the  in- 
dividual cannot  cope  with,  and  can  be 
brought  to  a  successful!  issue  through  as- 
sociated effort  only. 

Here  lies  the  strength  and  benefit  of  the 
association,  but  the  measure  of  our  strength 
and  the  success  of  it  depends  entirely  on  the 
loyalty  of  our  members. 

Co-operation,  gentlemen,  is  the  key-note 
to-day  in  business  of  every  kind.  Men  in 
all  branches  form  themselves  into  bodies  for 
the  purposes  of  mutual  protection,  and 
where  this  is  done,  the  purpose  is  laudable 
and  successful!. 

We'  should  not  relax  in  our  efforts  to  con- 
fine the  distribution  of  goods  of  all  kinds  to 
the  retail  trade,  and  not  have  it  diverted 
into  other  channels  to  be  made  leaders  of. 

The  perfection  of  the  idea  that  we  ar  in 
businss  for  a  living  and  not  to  kill  off  our 
competitors,  fills  us  with  a  spirit  of  friend- 
ship and  good  will  towards  our  competitors 
We  should  .join  Itands  and  help  one  another, 
instead  of  destroying. 

OrRanization  Imperative. 

Those  of  us  who  have  studied,  and  are 
familiar  with  the  situation  as  it  exists,  be- 
lieve that  the  future  welfare  of  the  retail- 
ers of  the  ITnited  States  demands  that  they 
be  thoroughly  organized.  That  the  retail- 
ers should  work  in  conjunction  with  the  job- 
bers and  manufacturers.  That  there  should 
be  a  feeling  of  friendliness  and  co-operation 
between  ourselves  and  these  two  larger  in- 
terests. 

'Without  our  organization  wo  are  pwore- 
less.  No  matter  what  the  influence  of  the 
individual  may  be.  that  influence  is  shown 
of  its  strength  when  not  co-operating  with 
each  other.  But  through  our  organization 
and  our  united  efforts  we  expect  to  be  able 
to  accomplish  almost  anything  undertaken 
for  the  benefit  of  the  retailer. 

Every  man  wants,  to,  and  does  exert  in- 
fluence, but  the  concerted  action  of  a  well 
organized  body  of  men.  will,  if  wisely  di- 
rected, make  for  the  best  order  of  influence 
and  attain  the  maximum  power. 

Organization,  in  the  sphere  of  business, 
has  been  the  dominant  idea  for  a  decade. 
By  and  through  it  wonderful  accomplish- 
ments have  been  made.  Many  of  the  so- 
called  trusts  liave  reached  the  zenith  of 
their  strength  and  prosperity  within  this 
period,  and  while  it  is  a  debatable  question 
as  to  whether  or  not  some  of  them  are 
against  the  public  welfare,  yet  they  never- 
theless offer  an  indisputable  evidence  of  the 
effect  of  concentrated  effort  and  purpose. 
Benefits  many. 

The  benefits  to  be  derived  from  organiz- 
ation are  many.  If  there  was  no  other 
thing  accomplislied  than  the  getting  to- 
gether, the  exchanging  of  ideas,  discussing 
the  several  topics  that  are  of  vital  interest 
to  you  as  merchants,  it  would  pay  you  ten 
fold. 

Proven  Results. 

While  our  organization  is  still  in  its  in- 
fancy, tho  results  are  so  far  reaching  and 
stand  out  so  prominent  that  it  might  be 
well  for  a  few  moments  to  draw  a  com- 
parison.  Take  for  instance; 

A  few  years  ago  the  Grocer  was  an  un- 
known quantity  in  the  business  world.  He 
was  considered  no  better  than  the  average 
laborer,  working  sixteen  or  seventeen  hours 


a  day,  and  I  am  afraid  some  are  still  at 
tlie  old  way  of  doing  business,  having  not 
one  moment  for  self  culture  or  the  pleasure 
of   his  family. 

To-day  we  find  the  grocer  in  the  front 
ranks  of  the  business  men  of  the  country,  as 
mucli  sought  after,  as  much  respected,  liis 
opinions  accepted,  and  above  all  tliese,  his 
influence  for  all  that  is  good  is  being  felt  in 
every  part  of  this  fair  land. 

What  brought  all  this  about  ?  Organizaiion. 
.■Vnd  to  tliose  men  who  in  every  community 
ha\'e  sacrificed  time,  money  and  personal 
influence  for  the  good  of  their  fellow  mer- 
chants we  owe  much. 

Came   to  Encourage. 

I  came  here  to  encourage  you  in  your 
good  work. 

This  coming  together  is  what  you  need. 
The  interest  you  show  in  your  work  speaks 
well  for  the  future  organization  in  your  City 
and  State.  The  strength  of  your  organiz- 
ation lies  in  Association.  The  coming  to- 
gether, elbow  touching  elbow,  heart  to  heart 
talk.  This  will  lead  to  friendship.  Business 
competition  will  really  become  business  as- 
sociation as  it  were.  This  organization,  this 
association,  this  friendship  will  lead  each 
of  you  to  sacrifice  for  one  another's  in- 
terests, believing  that  the  good  of  one  is 
the  benefit  of  all.  (Applause) 

Power  of  Doing  Good. 

Tile  retail  mercliant's  power  for  doing 
good  and  moulding  public  opinion  is  unlim- 
tedi  He  has  it  in  his  power  to  exert  a 
wonderful  influence  in  his  community.  Ev- 
ery house  is  open  to  him. 

A  great  many  people  will  take  his  opinion 
for  granted  because  of  his  integrity  of  char- 
acter and  business  principles. 

Take  a  man  who  has  these  characteristics 
embodied  in  his  make-up,  and  you  will 
find  emenatin,g  from  liis  i:)ersonaIity.  a  quiet, 
goodly  influence,  that  will  permeate  the  en- 
tire neighborhood. 

It  is  men  of  this  kind  who  are  raising 
the  standard  of  morality  and  the  higher  the 
standard  of  morality,  the  safer  it  is  for  you 
and  me  to  do  business.  The  more  we  ex- 
tend our  organization,  the  more  influence  we 
wield. 

Radicalism  Opposed. 

We  must  not  be  too  radical,  but  rather 
conservative,  meeting  business  propositions 
with  cool,  deliberate  judgment,  so  tliat  we 
can  at  ail  times  command  the  respect  of 
both  the  manufacturer  and  jobber.  But  let 
me  tell  you.  we  can  ne\'er  wield  the  in- 
fluence, or  command  the  respect  as  long  as 
we  hold  out  our  right  hand  for  money  and 
undertake   to   adjust    with    the  other. 

Unbounded  Possiliilities. 

Your  organization.  Gentlemen,  has  un- 
bounded possibilities  in  the  next  few  years. 
All  cannot  be  done  at  once,  but  once  we 
can  show  to  the  manufacturers  and  jobbbers 
tliat  our  principles  are  right  and  broad  and 
just,  backed  by  an  organization  that  is  a 
unit,  then  only  will  we  be  able  to  enforce 
our  demands. 

Such  organizations  as  these  show  the 
strides  of  civilization  in  modern  business. 
It  is  only  a  short  time  since,  when  the  policy 
of  the  business  .man  in  any  line  was  "Ev- 
ery  man   for   himself."    Not   so  to-day. 

Helping  the  Other  Fellow. 

Throu.gli  our  organization  we  are  lielping 
the  man  who  is  not  as  agressive  as  we  are. 
You  lielp  one  another,  and  in  helping  one 
another,  you  help  the  whole  body  an  dthe 
general  citizenship. 

A  great  army  without  eiTecient  general- 
ship would  not  be  successfull:  but  the  as- 
sociation that  can  stamp  itself  indelibly  on 
eht  community  in  which  it  lives,  will  be 
impressive  and  nowerful,  and  to  make  these 
conditions.  I  repeat  we  must  act  in  unity. 
Centralization  of  Capital  Menace. 

What  I  said  to  you  through  the  Trade 
Press  about  the  Centralization  of  Capital 
making  great  inroads  into  the  retail  trade 
of  every  city,  town,  and  village  of  the  United 
States  is  mqre  true  to-day  that  it  was  at 
that  time,  and  you  will  more  fully  realize 
now  my  warnings  to  you  of  its  intent  to 
use  its  Influence  in  the  Congress  of  the 
United  States  with  your  experience  of  last 
winter  in  your  efforts  to  defeat  the  Parcels 


Post  Bill,  and  its  never  ceasing  endeavors 
up  to  the  present  time. 

The  Retail  Trade  came  nol>ly  to  our  as- 
sistance, and  responded  liberally  both  in  our 
efforts  in  be-half  of  the  Pure  Food  Law. 
and  as   against   the   Parcels  Post. 

We  are  soon  to  elect  men  to  represent  us 
in  Congress. 

We  should  know  that  the  man  who  rep- 
resen-ts  us  does  not  cater  to  the  element 
that  is  antagonistic  to  the  interests  of  the 
business  men. 

The  aspirants  for  National  political  honors 
will  soon  be  busy  mixing  with  the  people. 
Courting  the  friendship  and  good  will  of 
all.  especially  the  business  man.  whose  in- 
fiuence  he  realizes  to  be  of  much  import- 
ance. 

Then  will  be  the  time  for  everyone  ap- 
proached to  make  it  his  duty  to  secure  from 
the  different  candidates  a  promise  to  assist 
in  any  legislation  for  the  interest  of  the  re- 
tail merchant,  and  to  oppose  any  legislation 
looking  up  to  the  encroachment  of  the  Mail 
Order  evil. 

Make  Your  Influence  Felt. 

Then  will  be  your  opportunity  to  make 
your    influence  felt. 

More  can  be  done  at  this  time  to  secure 
protection  to  the  retail  interests  with  less 
effort  and  more  assurance  of  success  than 
can  be  done  in  the  six  months  session  of 
Congress. 

If  we  had  taken  this  precaution  a  few 
years  ago.  such  a  Bill  as  the  Henry  Bill 
would  never  have  made  its  appearance.  The 
Amendent  to  the  Bankruptcy  Law  making 
it  impossible  for  anyone  to  take  advantage 
of  it  to  defeat  a  credit  for  the  necessaries 
of  life  would  have  been  passed.  The  Dixon 
Bill  giving  the  retail  merchant  the  right  to 
attach  the  wages  of  a  civil  service  employee 
for  the  necessaries  of  life  would  have  been 
a  law. 

Competition  Necessary. 

We  have  no  doubt  all  of  us  felt  the  effects 
of  unjust  and  unnecessary  competition,  and 
yet  competition,  to  a  certain  extent,  is  the 
life  of  trade.  Without  it  we  are  apt  to 
grow  selfish  and  arbitrary.  It  is  a  spur  to 
urge  us  on  to  energetic  application  to  busi- 
ness, and  without  it.  I  fear  many  of  us 
would  languish  and  die.  but  I  believe  co- 
operation tlTrou.gli  our  association  will  re- 
move  all  serious  obstacles  out  of  our  way. 

Human  nature  is  not  perfect,  neither  are 
all  merchants  absolutely  truthful,  b'lt  it 
is  a  known  fact  that  tlie  merchant  whose 
business  methods  are  far  from  the  ideal, 
becomes  a  better  and  more  reliable  mer- 
chant when  he  has  joined  the  association. 
So  that  through  the  association  we  expect 
to  better  our  conditions  along  these  lines. 

It  is  "ossible  for  us  by  working  upon 
broader  principles  and  along  generous  and 
helpful  lines  to  break  down  prejudice  and 
build  up  friendship  without  abating  one  whit 
our  efforts  to  secure  business  and  make  a 
reasonable  profit. 

Dictation    by  Consunier. 

For  years  the  retailer  has  had  practically 
nothing  to  say  in  regard  to  how  he  should 
conduct  his  business.  The  consumer  dictat- 
ing entirely  his  methods,  never  considering 
the  cost. 

Things  are  gradually  being  changed,  so 
that  now  the  merchant,  through  his  organ- 
ization has  begun  to  realize  that  he  and 
not  the  consumer  should  manage  his  affairs. 
New  methods  are  being  installed,  cert.ain 
eration  and  exchanging  of  ideas  of  the  mer- 
chants of  the  different  associations. 

It  is  but  a  short  time  since  it  was  almost 
considered  a  crime  to  ask  man  to  pay  his 
account  when' due  and  mre  so  to  inquire  into 
his  credit. 

We  have  almost  outlived  this  condition, 
but  unfortunately  there  is  enough  left  to 
make  it  uncomfortable. 

Bills  Before  Congress. 

Let  us  consider  for  a  short  time  two  of 
the  bills  before  Oongress  that  are  of  the  ut- 
most importance  to  the  retailers  of  the  Unit- 
ed States,  namely,  the  amendent  to  the 
Bankruptcy  Act.  and  the  Parcels  Post. 
Bankruptcy  Act. 

Through  a  discussion  in  regard  to  the 
Bankruptcy  Law.  some  points  have  recently 
been  brought  out  that  might  well  be  placed 
before  you  for  your  consideration. 

(Continued  on  page  43,) 
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GROCERY  MARKETS. 


Review  of  Conditions  as  Re- 
ported by  Experts  in  Vari- 
ous Centers. 


PIONTS  TO  WATCH. 


FLOUR 

Further  advances  in  Eastern  and 
Middle  Western  States  as  well  as  in 
Oregon  and  Washington  warrant  the 
assumption  that  local  millers  will 
follow  suit  shortly. 
CANNED  CORN 
A  good  speculative  buy  at  present 
figures. 

OYSTERS 
An    abnormally    short    pack  this 
season — this  means  a  scramble  for 
goods  if  purchasing  is  too  long  de- 
ferred. 

CORN  STARCH 
We  understand  tliat  an  advance  in 
this  commodity  is  progTommed. 

PURE  FOOD  GUARANTY 
The  State  Board  of  Health  is  get- 
ting ready  to  make  close  investiga- 
tions of  food-stuffs  offered  for  sale 
in  California.  See  that  you  have 
all  guarautys  and  thus  avoid  prose- 
cution. 

DRIED  FRUIT 
It  looks  like  a  good  time  to  buy — 
the  market  is  quiet  in  most  lines. 
October    usually    brings  activity 
which  means  advances. 

MACARONI 
Grocers  are  warned  against  pur- 
chasing Macaroni  colored  with  any- 
thing other  than  eggs  and  so  guar- 
anteed. The  State  Board  of  Health 
!has  already  commenced  its  Pure 
Food  crusade. 


\  free  25  case  Lots,  $2.15  per  doz.  and 
5  cases  free;  100  case  Lots,  $2.00  ijer 
doz.  and  20  cases  free. 

Murdoch's  Starch — 10  case  lots  as- 
sorted or  straight  at  list,  one  case 
corn  starch  free.  Crates  of  sixes 
count  for  two  cases. 

X-Ray  Stove  Polish — 5c  size,  3  doz. 
$1.50  with  6  free;  10c  size,  3  doz., 
$2.50  with  6  free. 

Bromangelon — One  dozen  free  with 
each  gross  ordered.  No  free  goo.ls 
with  orders  for  less  than  one  gross. 

Frazier's  Axle  Grease. — One  case 
free  with  tep 


FREE  DEALS. 
Fairbanks  Gold  Dust. 

With  five  and  a  half  boxes  at  4.65 
one-half  box  free.  Size  24x72.  With 
ten  boxes  at  4.60  one  box  free.  With 
2514  boxes  at  4.55  two  and  one-half 
boxes  free.  With  fifty  boxes  at  4.55 
fiv  boxes  free.  Above  deal  is  good 
for  but  a  short  period. 

Malta  Vita — One"  case  free  with  five. 
Rex  Lye — One  case  free  with  live 
cases. 

Rnmford  Baking  Powder— Five  per 
cent  discount  in  five  case  lots;  one 
case  free  in  ten  case  lots. 

Jello — One  case  free  with  each  12 
cases.    Deal  limited  to  48  cases.  Ice 
cream  powder  made  by  the  same  com 
pany  may  be  assorted  with  Jello  in 
making  up  orders. 

Parsons  Ammonia. — %  case  free 
with  5^  cases,  1  case  free  with  10 
cases. 

Cal.  Home  Brand  Catsup. — 5  case 
Lots,  $2.25  per  doz.  and  one  case  free; 
10  case  Lota,  $2.20  per  doz.  Two  cases 


COFFEE. 

C.  E.  Bickford  reports  under  date 
of  Sept.  3rd: 

The  active  demand  noted  in  our 
last  circular  continued  during  Aug- 
ust, the  month's  deliveries  totaling 
'33,678  bags  against  26,000  bags  In 
August  last  year.  A  steadily  harden- 
ing tendency  in  prices  of  mild  coffees 
In  all  markets  has  tempted  buyers  to 
deviate   from   their   hand   to   mouth  i 


policy,  and  buying  has  been  consider- 
ably more  si)irite(l  tban  for  the  pa.st 
several  months.  Tbe  arrivals  in  this 
market  to  date  now  exceed  the  total 
receipts  of  any  previous  year.  Del- 
iveries however  have  fully  kept  pace 
v/ith  the  heavy  ai-rivals,  and  are  well 
above  the  average  deliveries  to  the 
same  i)eriocl  of  the  past  five  years. 

Jyly-August  receiiits  of  Santos  and 
Rio  have  been  light  and  below  tlie 
average  of  the  i)ast  4  years  for  these 
months.  The  New  York  market  has 
been  steady  during  the  month,  al- 
though trading  has  been  light.  Spot 
Brazil  coffees  show  a  decline  of 
since  August  1st,  while  Central  Aniei- 
ican  and  other  mild  coffees  are  quoted 
fiom  %c  to  i/^c  higher  there. 
RICE. 

Crowley,  La.,  Sept.  1.— "The  Rice 
.Tournal"  says: 

The  end  of  August  finds  harvest  just 
beginning  in  the  Gulf  Coast  rice  l)elt. 
Only  the  earliest  of  the  Honduras  rice 
has  been  harvested  and  threshed,  but 
the  Honduras  generally  is  getting  ready 
for  cutting  and  the  first  week  in  Sep- 


Golden  Gate  Leaf  Lard* 
Eastern  Star  Hams  and  Bacon. 
Sounds  Wholesome  Food  Products 


Prepared  under  strictly  hygienic  conditions 
and 

United  States  Government  Inspection. 


Western  Meat  Co. 


Mail  Address : 


South   San  Francisco 

San  Mateo  County 
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PHOENIX  FLOUR 

THe  WHitest  The  Best 

Made  in  Sacramento,  Cal. 

Up=to=date  Machinery 

Modern  Ideas  Coupled  with  the  Thirty  Years  Experience  at  the 
same  Location  Has  Taught  Us  What  Kind  Of  Wheat  To  Blend. 

RESULT:  =  PERFECTION 

Agencies  at  Oakland,  Eureka,  Placerville,  Red  Bluff 

and  Reno. 

PHOENIX  MILLING  CO.  Sacramento,  CaL 


B.  E.  BRYAN,  Oakland  Agent,  17th  and  Wood  Sts. 

Phone  Oakland  8254 
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FOLGERS 
GOLDEN  GATE  COFFEE 


J-A.F0LGER&G9S 

OOLDE^LGATF 


I 


is  a  great  help  to  any  grocer  because  it  gives  such  complete  satis_ 
faction.  It  will  aid  in  building  up  a  permanent  coffee  trade  among 
housewives  who  want  the  best. 

The  quality  of  Folgcr's  Golden  Gate  Coffee  is  always  the 
same — smooth — rich — aromatic. 

Ask  our  salesman  the  next  time  he  calls,  or  write  us,  for 
quantity  discounts. 

J.  A.  FOLGER  €1  CO.,  San  Francisco. 

Specialists  in  Hi^l\  Grade  Goods. 
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tember  will  see  the  harvest  well  under 
way.  By  the  middle  of  September  mill 
receipts,  what  at  this  time  are  incon- 
siderable, will  begin  to  assume  large 
volume. 

Only  generalties  as  to  quality  and 
yield  are  safe  at  this  time,  and  guesses 
as  to  the  acreage  are  really  idle,  al- 
though it  may  be  stated  that  the  gen- 
eral impression  is  that  the  Louisiana 
acreage  is  approximately  that  of  last 
year,  while  the  Texas  acreage  is  larger 
by  from  ten  to  twenty  per  cent. 

The  quality  of  the  early  rice,  at^ 
shown  by  the  first  receipts  is  usually 
good.  The  yield  is  also  above  the 
average. 

Market  conditions  are  favorable  The 
mills  are  not  rushing  into  the  market 
as  eagerly  as  in  some  farmer  years, 
seeming  to  desire  to  wait  until  the 
price  of  clean  has  become  reasonably 
fixed.  The  telegraph  strike  may  hinder 
the  movement  of  the  crop  a  little  if  it 
continues. 

The  general  outlook  for  rice,  espe- 
cially for  the  produces,  never  appeared 
better  than  it  does  at  this  time. 

31.  Plilllips  &  Co.,  report  under  date 
of  Sept.  10: 

The  market  for  the  past  week  has 
been  active  owing  to  the  demand  of 
local  and  out  of  town  jobbers  who  have 
had  to  replenish  their  stocks.  As- 
sortments are  badly  broken,  there  be- 
ing very  few  choice  grades  in  stock. 
Cable  advices  from  .Japan  note  an  ad- 
vance of  10c  over  previous  quotations. 

Domestic  Japan  Rices  are  becoming 
very  scarce  and  prices  have  advanced 
Vsc. 

A  few  sacks  of  New  Crop  Rice  have 
been  received  by  two  mills  in  Crowley 
but  this  will  not  be  milled  for  a  week 
or  so  and  will  be  taken  up  at  full 
prices  by  nearby  dealers. 

We  will  have  no  New  Fancy  Head 
Rice  to  offer  for  shipment  from'  mills 
before  Sept.  15th  and  it  will  take  at 
least  thirty  days  before  cars  can  be 
brought  through  from  the  South. 

.Japans  will  be  marketed  about  thirty 
days  later. 

DKIED  FRUIT  ETC. 

Under  date  of  Sept.  7.  "Cal.  Fruit 
Grower"  says:  "'While  the  amount  of 
new  business  passing  in  cured  fruits 
is  not  startling,  the  general  tone  of  the 
market  is  firmer  this  week  than  it  has 
been  since  the  sulfur  excitement  be- 
gan some  weeks  ago.  Peaches  are 
back  to  the  point  where  they  were 
prior  to  the  easing  off  of  the  market 
following  the  uncertainty  of  the  situa- 
tion over  the  matter  of  sulfuring,  and 


>^  .0. Of'  rj  .^  roX"^!"*!? « ?  »»r* 
packers  have  advanced  their  prices  to 
growers  several  points  during  the  past 
I  ten  days.  When  confidence  in  the 
future  of  the  situation  so  far  as  sulfur 
I  is  concerned  began  to  return  and 
packers  went  into  the  fields  to  buy, 
sori:e  little  business  was  done  on  the 
basis  of  9c  to  growers.  This  was  fol- 
lowed by  increased  offerings  on  the 
part  of  one  packer  over  another  of%c 
at  a  time  until  at  this  writing  growers 
are  back  to  10c  basis  again  and  sales 
being  made  at  that  figure.  A  number 
of  the  packers  found  themselves  short 
some  small  quantities  and  have  been 
taking  peaches  under  cover  to  fill 
these  requirements  at  prices  ranging 
from  9  and  10c,  as  noted.  Asking 
prices  now  for  packed  goods  are  on 
the  basis  of  10%  and  11c  for  choice 
yetllows  in  .50s. 

Other  lines  of  cured  fruit  remain 
without  much  alteration  or  animation 
except  apples,  which  are  firmer  but 
not  quotably  higher  than  last  week. 
Figs  are  going  out  from  Fresno  in 
carload  lots. 

The  prime  market  shows  indications 
of  increased  strength  this  v.  eek  and 
values  are  on  a  little  higher  plane. 
What  few  old  prunes  there  are  left  are 
steadier  and  not  subject  to  such  a 
wide  range  of  values  as  heretofore; 
1907  crop  are  quotable  14c  higher 
than  one  week  ago. 

Santa  Clara  growers  are  generally 
asking  5c,  and  at  least  one  sale  at  5%c 
is  among  our  reports.  But  a  small 
proportion  of  prune  crop  remains  still 
in  first  hands,  and  we  do  not  learn 
of  many  packers  that  are  long  any 
considerable  amount.  The  prune 
market  looks  at  this  juncture  to  be  in 
good  shape  for  the  future.  Some  pack- 
ers are  not  quoting  Santa  Claras  at  the 
moment  and  do  not  cars  to  do  so  until 
they  know  they  will  have  the  goods 
in  hand  when  needed.  Speculation  is 
an  unknown  term   this   season,  and 


I  dealers  have  for  the  most  part  bought 
I  and  sold  simultaneously, 
i    The  raisin  crop  is  getting  on  to  the 
;  trays  in  Fresno  County,  and  should 
i  the  weather  prove  at  all  favoralilc  for 
i  curing,  raisins  will  be  read.N  f(jr  sliip- 
nient  early  this  year.    Quotations  do 
not  show  any  material  change  since 
last  week  with  the  exception  of  a  slighl 
[hardening  in  seedless  in  some  cases 
and  perhaps  in  4-crowu  loose.  Most 
seeded  quotations  are  on  the  basis  of 
814c  for  fancy  No.  IG  with  choice  at 
8%  and  S'^c.    These  figures,  however, 
are  subject  to  variation  as  to  packer. 

A  little  rain  fell  in  the  Fresno 
district  the  other  day,  but  so  very  little 
as  to  be  of  no  consequence.  The  ulti- 
mate size  of  the  raisin  pack  this  year 
will  depend  much  on  the  weather. 
Reports  continue  to  come  from  New 
York  of  a  curtailed  production  in 
Smyrna  Sultanas  this  year  and  con- 
sequent advance  in  quotations.  All 
such  reports  that  come  to  our  notice 
advise  more  or  less  of  their  lack  of 
confirmation,  but  the  same  advices 
continue  to  appear.  The  Greek  cur- 
rant retention  has  been  fixed  at  -lii 
per  cent  this  year  in  currants  on  CCOOO 
tons  and  in  cash  on  the  balance  of  the 
crop,  and  the  market  in  Greece  is  re- 
ported firmer  in  consequence. 

PROES. 

It  is  reported  fros  San  .lose  that 
prune  drying  is  under  way,  and  as 
receipts  at  the  packin.g  houses  will 
be  heavy  by  September  1st  most  of  the 
packers  are  making  arrangements  lo 
get  under  way  at  that  date.  The  feel- 
ing in  prunes  continues  strong,  though 
orders  are  no  more  plentiful  than  they 
have  been  for  some  weeks  past.  The 
total  crop  of  California  will  be  less 
than  was  anticipated  some  little  liuie 
back  owing  to  the  very  heavy  dropping 
in  many  of  the  outside  districts,  par- 
ticularly San  .loaquin  valley. 


BANKING  INSTITUTIONS. 


LOCAKNO 


PARIS 


NEW  YOKK 


SAN  FRANXISCO 


Swiss  American  Bank 

Of  Locarno.  Switzerland 
San  Francisco.  .Main  Office  ^adt-tat      ciaa  nnn  Branch 

1452    FiUmore   St.  CAPITAL     SbOO.OCO  Montgomery  St 

SURPLUS  AND  UNDIVIDED  PROFITS,  5220,000 
TOTAL  ASSETS,  $5,300,000 

San  KrancNro  Officer* 
HENKV   HKI  NXEK.  Pre^iilei'l  AI.I  KKI)  MONOTTI.  'ml  Vi<v-rr«-«. 

T.  C.  TO<JX.AZZIM.   1st  Vice-Pres.  .V.  \.  .MI(  IIKI.KTTI.  .>lan.i|crr. 

OTTO  OTTKSEN.  .\sst.  Ca-liii-r. 
ACCOrNTS  OF  B.ANKS.  'MR^^S  .\M>    INOIMHI  ^T,S    KESI'KCTI  IM.Y  SOI.K  I  J  Kl> 


Buy  Right  Direct  from  the  Mills 

Save  Jobbers  Profits 
Largest  ExclusiveRice  Dealers  on  the  Coast 

NE.W  ORLEANS  R.1CE  MILLING  CO.,  IO4  Front  St.,   San  Francisco 

Samples  Mailed  oi\  R.eq[viest 
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DATES. 

The  new  crop  of  Hallowee  dates  is 
expected  to  be  considerably  shorter 
than  that  of  last  season. 

HONEY. 

.  .Los  Angeles. — The  Southern  Califor- 
nia honey  crop  is  seriously  hampered 
by  unfavorable  weather.  To  date  the 
product  in  the  hives  is  computed  at 
much  less  than  last  year.  In  the  event 
of  continued  cloudy  and  chilly  weather 
the  season's  output  will  be  greatly  les- 
isened.  Spot  stock  has  been  about 
cleared  off  the  market  and  a  short 
yield  will  exert  a  decided  change  on 
future  prices.  The  request  for  honey 
is  increasing,  and  added  interest  is 
exhibited  in  the  occupation  of  cultivat- 
ing apiaries. 

CANNED  GOOD. 
..Under  date  of  Sept  7  "Cal.  Fruit 
Grower"  says:  "The  rush  of  peaches 
which  came  in  all  at  once  this  year 
on  California  packers  is  abated.  Many 
canneries  are  still  wrestling  with  the 
help  problem.  Tomatoes  are  begin- 
ning to  demand  packers'  attention,  and 
■under  favorable  weather  conditions 
a  good  sized  pack  of  this  vegetable 
will  be  made.  Some  business  is  be- 
ing done  by  California  canners  in  this 
line  at  82%  and  85c  with  reports  of 
some  sales  as  high  as  87%c  for  im- 
mediate delivery.  Canners  generally 
have  booked  all  the  fruit  business  they 
can  take  care  of,  and  the  chief  in- 
terest lies  in  the  proportion  of  de- 
liveries of  the  various  grades  and 
varieties  that  can  be  made. 

Eastern  markets  report  canned  fruits 
very  firm,  both  for  California  and 
eastern  goods,  with  very  little  spot 
stuff  offering  anywhere.  Receipts  of 
peaches  at  Baltimore  continue  light 
and  the  pack  will  be  very  small.  The 
eastern  tomato  market  shows  practi-r 
cally  no  substantial  changes  in  the 
situation.  Owing  to  the  scarcity  of 
raw  material  packers  are  not  at  all 
anxious  and  are  in  many  cases  not 
quoting.  Canned  corn,  which  was  for 
so  many,  many  months  weak  and 
cheap,  has  been  improving  of  late  and 
a  better  feeling  is  now  noted  through 
the  unfavorable  crop  outlook  in  many 
sections.  Guessing  on  the  1907  pack 
places  the  probable  output  at  6,500,000 
to  7,500,000  cases,  which  is  way  below 
any  since  1903.  Corn  and  tomato  pack 
ing  East  will  be  a  question  of  weather, 
and  as  packing  started  late,  ttie 
season  will  be  a  short  one.  Maryland 
canners  have  been  paying  from  $12  to 
$18  a  ton  an  even,  in  Baltimore,  as 
high  as  $27  recently  for  raw  tomatoes. 
Think  of  it. 

CORN. 

Corn  is  still  in  good  favor,  with 
prospects  of  only  a  moderate  pack, 
and  a  carry-over  much  less  than  for 
several  years.  Any  snaps  in  the  corn 
line  should  be  picked  up,  and  the  buy- 
ers of  these  snaps  stand  in  to  make 
a  good  profit  on  their  speculation. 

The  Maine  corn  crop  is  reported 
to  be  in  good  condition  and  a  full  pack 
is  promised  provided  frost  holds  off. 


COVE  OYSTERS. 

Cove  oysters  promise  to  be  a  mighty 
hard  commodity  to  find  in  the  near 
future.  The  pack  was  abnormally 
small  this  year,  and  it  looks  as  though 
there  will  be  a  scramble  pretty  soon 
to  get  the  goods  to  supply  the  coun- 
try trade  which  cannot  get  fresh 
goods. 

CORN  STARCH. 

There  has  been  a  sharp  advance  in 
prices  on  corn  starch  and  dextrine  in 
the  East  owing  to  the  rise  in  corn 
MACARONI. 

The  State  Pure  Food  Commission  has 
issued  a  notice  to  the  effect  that  mac- 
aroni colored  other  than  with  eggs 
cannot  be  sold  in  that  State,  and  has 
begun  the  prosecution  of  a  Fresno 
manufacturer  under  the  California 
food  law. 

IMPORTED  FISH,  ETC. 

New  York,  Aug.  30.— Strohmeyer  & 
Arpe  Company  report: 


Greer's  Washing  Ammonia 

It  has  eome  to  our  knowledge  that 
there  is  an  attempt  to  introduce  on  the 
market  a  WASHING  AMMONIA  made 
from  Bones  and  Anininl  Refuse.  We 
trust  that  the  trade  will  take  time  to 
investie-ate  the  character  of  this 
STUFF,  which,  if  sold  to  the  consumer, 
will  only  tend  to  discourage  the  use  of 
Ammonia  as  a  household  article. 

Pacific  Ammonia  Bottling  Co. 

310  Sacramento  St.,  San  Fraiiclseo 
Telephone  Temporary  3898 

Sole   Maniifacturern  of  Animonln  from 
nilupral  Products  on  the  Pnelflv  Connt. 
SAN  FRANCISCO,  CAL,. 

CAUTION — As  there  are  numerous 
brands  of  impure  and  weak  washing 
ammonia  offered  to  the  trade  imitating 
the  stvle  of  our  label,  be  careful  to  see 
that  our  signature  Trade  Mark  is  on 
each  bottle — Robt.  P.  Greer,  Trade 
Mark. 


"Don't   Drop  This" 

Don't  rush  away.    Sit  still,  get  a  pen  and  order. 

"MAPLEINE" 

No  matter  how  busy  you  are— DO  IT— HERE— is  what  it  will  do 
when  you  open  the  case,  it  will  sell. 

It  will  sow  your  name  broadcosl  and  bring  new  customers  into 
your  store. 

You  talk  first;  the  customer  will  talk  afterwards,  and  by  getting 
everybody  talking  about  your  store, 

WHAT'S  THE  RESULT? 


MORE  BUSINESS. 

EXACTLY! 

Got  an  article  in  your  store  that  will 
do  it?  "No." 

Unless  you  are  the  wise  merchant 
who  keeps  re-ordering  Mapleine, 

THE  SAME 

Will  happen  to  you  if  you  don't  drop 
this  and  rush  away. 

HOW   'BOUT  IT? 

Want  more  business;  then  get  busier. 

JOHN  H.  SPOHN,  Agt., 
50-51  Clay  Street 

San  Francisco,  Cal. 

Crescent  Mfg.  Co.,  Mfgrs., 


Seattle,  Wash. 
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Holland  herrings. — The  market  is 
slightly  lower  than  last  week.  Ship- 
ments are  arriving  quite  freeli'  and 
demand  is  improving. 

Scotch  herring's.  —  Notwithstanding 
the  large  catch,  prices  are  keeping  up 
very  well  and  are  unchanged  from 
last  week.  Quality  is  particularly  nice 
although  large  fulls  are  scarce.  Mos*: 
of  the  herrings  run  small  this  season. 

Norway  herrings  are  being  offered, 
but  it  is  too  early  to  take  them  over 
as  they  would  spoil  before  arriving 
here.    Weather  is  still  too  warm. 

Imported  sardines.  —  There  is  no 
change  in  either  the  French  or  Por- 
euguese  situation.  There  is  no  catch 
nor  any  stocks  neither  here  or  abroad 
and  there  is  virtually  nothing  offering. 

M  Boneless  sardines. — Just  a  few 
have  been  packed  and  are  held  at  high 
prices. 

Stockfish. — Prices  are  unchanged  and 
ought  to  go  lower  as  the  catch  this 
season  has  been  considerably  larger 
than  last. 

Ancliovies. — None  are  being  offered 
as  yet  from  Norway,  as  the  catch  is 
very  poor. 

Norway  smoked  sardines. — Catch  is 
poor  and  most  packers  of  well-kno>Aa 
brands  are  unable  to  take  faith  or 
orders  for  this  season.  This  may  not 
be  able  even  to  fill  all  their  contrarts. 

French,  Belgian  and  Italian  Peas  are 
scarce,  especially  the  finer  grades  and 
purchases  are  certainly  advisable  be- 
fore the  season's  pack  is  sold  out. 

Olive  oil  continues  high  and  the 
finest  grades  of  olive  oil  are  vsr> 
scarce  and  high.  We  are  receiving 
only  small  lots,  which  hardly  supply 
the  hand  to  mouth  demand. 

DOMESTIC  SARDINES. 

Sardines  are  in  light  supply  and  ex- 
ceedingly strong,  with  the  market  here 
inclined  to  follow  the  advance  named 
by  eastern  packers. 

IMPORTED  SARDINES. 

Imported  sardines  are  still  exceed- 
ingly scarce,  as  there  is  no  catch  in 
France,  Spain  or  Portugal.  In  Norway 
the  catch  continues  light  and  very 
little  packing  is  being  done. 

CANNED  SALMON. 

The  situation  in  this  line  is  ex- 
tremely strong.  By  a  perusal  of  the 
dispatches  printed  below  an  excellent 
idea  may  be  secured  of  the  conditions 
viewed  from  a  jobbing  standpoint: 


j    New  York,  Aug.  30. — The  Journal  of 

;  Commerce  says :  Except  in  one  year 
opening  prices  on  red  Alaska  salmon 

i  have  never  been  so  high  as  that  an- 

j  rounced  yesterday  on  the  1907  pack. 

I  The  exception  was  the  quotation  of 

i  $1..50  made  in  1906. 

j    The  jobbing  trade,  although  looking 

\  upon  the  1907  prices  of  $1.1.5  f.o.b.  as 
unusual,  appear  to  be  well  satisfied 

j  with  it,  as  in  view  of  the  advance  talk 
of  a  very  short  pack  of  higher  figure 
was  generally  looked  for. 

I    It  is  admitted  by  most,  if  not  all  job- 

I  bers,  that  the  price  named,  which  is 

I  20c  higher  than  the  opening  quotation 
on  the  1906  pack,  is  warranted  by  the 

\  conditions  of  supply  and  demand. 

i  The  new  goods  will  come  on  an  ab- 
solutely bare  market,  for  it  is  not 
questioned  that  the  little  that  is  left 
on  the  spot  will  go  out  clean  within 
the  next  few  weeks. 

There  is  some  difference  of  opinion 
as  to  how  short  the  pack  of  Alaska  red 
salmon  will  be  as  compared  with  that 
of  last  year,  the  estimates  of  the  pro- 
bable shortage  varying  form  500,000 
to  700,000  cases. 

According  to  some  reports  the  total 
quantity  that  will  be  available  for  dis- 
tribution in  the  United  States  will  not 
exceed  750,000  cases,  including  all 
brands. 

The  English  markets,  it  is  author- 
itatively stated,  have  ordered  and  con- 
firmed 200,000  cases  of  Association 
brands.  This  is  the  first  time  in  two 
years  that  English  buyers  have  been  in 
the  American  market,  and  their  pur- 
chases this  year,  which  are  attributed 


to  the  close  clean  up  of  stocks  in  Eng- 
land, are  excepted  as  an  indication  that 
a  radical  change  has  occured  in  the 
sentiment  of  those  markets. 

One  reason  given  why  a  higher  price 
than  $1.15  f.o.b.  was  not  made  on  red 
Alaska  salmon  of  this  season's  packing 
is  the  lack  of  adequate  warehousing 
facilities  on  the  Pacific  Coast,  which 
made  it  necessary  to  market  the  pack 
more  quickly  than  usual. 

If  all  of  the  orders  that  have  been 
booked  subject  to  approval  of  price 
are  confirmed,  and  the  indications  are 
that  they  will  be,  it  is  intiniaed  that 
packers  will  not  be  able  to  deliver  in 
full.  The  Corby  Commission  Co.,  rep- 
resenting the  Kelley-Clarke  Co.,  of 
Seattle,  who  were  first  in  the  field, 
yesterday,  with  opening  prices  said  in 
announcing  their  quotations:  "The 
present  situation  on  salmon  is  un- 
precedented; Columbia  River  is  short 
over  50  per  cent;  there  has  been  an 
almost  entire  failure  of  sockeves  on 
Puget  Sound  and  in  British  Columbia, 
and  the  pack  of  red  Alaska  salmon  i.-; 
at  least  500,000  cases  short  of  last  year, 
which,  taken  in  connection  with  llio 
almost  entire  depletion  of  spot  stocks, 
means  that  there  has  not  been  suf- 
ficient salmon  packed  during  thib 
season  to  supply  the  world's  normal 
requirements,  and  that  before  the  lEtO,^ 
pack  salmon  is  available  higher  prices 
will  obtain  than  ever  before  in  the 
history  of  the  industry.  While  we  ap- 
preciate the  fact  that  the  crop  of 
"Wolf!"  so  far  as  salmon  is  on- 
cerned,  has  been  heard  times  innum- 
erable in  the  past,  the  present  situalion 


The  Eureka  Insect  Exterminatoi 

is  a  preparation  of  eight  different 
drugs  and  is  so  well  compounded  that 
it  actually  destroys  insects,  yet  it  is 
harmless  to  the  human. 

It  kills  Fleas,  Flies,  Ants,  Moths, 
Bedbugs,  Roaches,  Lice,  Mosquitos, 
Etc. 

Price  list,   page  28. 

For  Sale  by  the  Wholesale  Drug  and  Grocery  Trade 
JOSEPH   FUSCH,  Manufacturer. 


1797  Bray  Ave. 
Fruitvale,  Cal. 


Phone  Mcrrltf 


BAY  CITY  MILLS 


GROCERS! 

TRY  OUR  PATENT  (Extra  Family)  ROLLER  FLOUR 
YOUR  CUSTOMERS  WILL  THANK  YOU. 


f:  Pateni.j:^^Roli.£R 


Bay  City  Flour  Mills,       First  and  Clay  Sts., 


Oakland 
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speaks  for  itself,  and  'a  word  to  the 
wise  should  be  sufficient' 

The  opening  prices  made  yesterday 
on  Puget  Sound  sockeye  salmon  are 
also  20c  a  dozen  higher  than  those  of 
last  year,  being  $1.65  for  tails,  .$1.S-J 
for  flats  and  $1.10  for  half-pounds  f.o.b. 
common  shipping  point  o  nthe  Coast. 
The  pack  on  the  Sound  this  year  hao 
been  almost  a  failure,  the  total  output 
being  estimated  at  80.000  cases,  against 
183,977  cases  last  year,  820,914  cases  in 
1905,  107,943  cases  in  1904  and  158,802 
cases  in  1903.  The  entire  1907.  pack 
of  Puget  Sound  Soceyes  is  reported 
sold,  and  no  new  business  is  being  ac 
cepted. 

Bellingham,  Wash.— Prices  for  sock- 
eye  as  well  as  all  other  grades  of  can- 
ned salmon  will  be  high  this  year.  The 
pack  has  been  so  short  that  almost  the 
entire  output  of  the  canneries  on  the 
Sound  has  been  sold  or  the  orders 
placed  subject  to  the  prices  to  be 
named.  Last  Thursday  E.  B.  Deming, 
general  manager  of  the  Pacific  Amer- 
ican Fisheries,  and  representing  the 
Deming-Gould  brockerage  firm,  an- 
nounced the  opening  prices  of  canned 
goods.  Deming  estimates  that  oniy 
about  half  as  many  cases  of  red  fish 
have  been  packed  as  expected.  On  the 
Sound  80,000  cases  of  s'ockeyes  were 
packed  and  52,000  on  the  Fraser  Ri\rer. 
In  Alaska  the  returns  show  that  ap- 
proximately 1,000,000  cases  of  ieds 
were  packed.  The  Alaska  figures  cover 
the  Bearing  Sea  and  all  the  fi&hing 
districts  in  the  far  north.  Each  case 
contains  four  dozen  pound-cans.  Fol- 
lowing is  a  list  of  prices  for  the  season 
compared  with  the  prices  of  last  ysar: 


1907. 

1906. 

Sockeye,  tails  

$1.65 

$1.45 

Do  flats  

1.80 

1.50.  . 

Do  i/^-pound  flats 

1.10 

1.00 

Cohoe,  tails  

1.00 

.85 

Do  flats  

1.15 

1.00 

Do  i/^-pound  flats 

...  .80 

.721/. 

Alaska  red,  tails. . . . 

1.15 

.9o 

Do  flats  

i.i5 

Do     -pound  flats  . 

...  .95 

.80 

.SO 

.75 

Do  flats  

.90 

.85 

Do  14 -pound  flats 
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Deming  says  there  will  be  no  profits 
made  on  the  sockeye  salmon  this  year, 
even  if  they  are  sold  at  the  rate  of  7.20 
a.  case  for  the  best  varieties.  The  ex- 
pense of  getting  the  fish  has  been  so 
heavy  that  the  profits  have  been  eaten 
u])  in  the  nacking. 

LIMA  BEANS. 
According  to  Los  Angeles  adViCes, 
reports  that  have  gone  out  thai:  the 
lima  bean  crop  of  that  section  will  fall 
short  of  that  of  former  years  are  pre- 
mature. The  outlook,  on  the  conirary, 
is  for  a  bountiful  crop.  There  are 
more  acres  in  lima  beans  than  in  prev- 
ious years,  and  according  to  ihc  ad- 
vices above  quoted  the  yield  ought 
to  be  larger  than  the  record  bieaking 
crop  of  700,000  sacks  which  wa.'.  bar- 
vested  last  year. 

Santa  Monica. — The  harvest  began 
Monday,  and  the  farmers  find  tliat  the 
crop  will  be  much  better  thaii  ex- 


pected, better  than  the  crop  of  last 
year. 

WOODENWARE. 

All  lines  of  woodenware  are  still 
on  the  upturn,  and  further  advances 
are  predicted. 

CALIEORIVIA  WINES. 

The  crop  this  year  is  better  than 
that  of  last,  according  to  expert  opin- 
ion, and  there  are  prospects  for  a 
large  mash  of  the  fruit  at  the  various 
wineries.  The  grapes  are  ripe,  ai'd  if 
not  picked  very  soon  would  spoil.  The 
rates  on  the  wine  grapes  from  all 
points  in  the  State  to  the  various 
California  wineries  have  been  reduced 
20  per  cent  by  both  the  Santa  !  e  and 
Southern  Pacific  railroads  at  the  re- 
quest of  wine  manufacturers.  The 
traffic  officials,  for  the  railroads  have 
been  advised  that  the  shipments  of 
these  grapes  will  probably  be  very 
heavy  this  year,  owing  to  the  large 
crop.  This  is  the  biggest  reduction 
in  the  wine  grape  tariff  in  man/  years. 

There  is  less  wine  in  California  at 
present  than  for  a  long  tiUie  past, 
owing  to  recent  large  shipments  East 
and  the  great  losses  in  the  ban  Fran- 
cisco fire.  The  manufacturers  are 
looking  forward  to  a  large  vii-itage  this 
year. 


THE  NATIONAL  FORESTS  AND  THE 
LUMBER  SUPPLY. 


A  point  in  the  industrial  progress 
of  the  United  States  has  now  been 
reached  where  development  of  the 
country  is  made,  not  in  the  fact  of  the 
forest  but  with  its  essential  aid.  The 
old  process  of  exhausting  the  supply 
of  timber  in  a  region  and  then  seek- 
ing new  fields  is  practically  over.  Al- 
ready the  lumber  industry  is  turning 
I  back  on  its  tracks.  A  quality  of  tim- 
ber is  eagerly  sought  in  the  Lake 
States  which  a  few  years  ago  was  ig- 
nored as  utterly  worthless,  and  in  the 
South  the  whole  pine  region  is  being 
gone  over  in  a  close  search  for  the  old 
field  pine,  a  tree  once  despised  but 
now  bought  up  at  prices  much  higher 
than  those  formerly  paid  for  the  mag- 
nificent timber  of  the  virgin  forests. 

A  publication  just  issued  by  the  De- 
partment of  Agriculture,  entitled  "Na- 
tional Forests  and  the  Lumber  Sup- 
ply," defines  the  important  part  which 
the  National  Forests  are  destined  to 
play  in  the  economic  development  of 
the  country.  Abuses  have  grown  up 
under  the  laws  which  provide  for  the 
disposition  of  public  land,  notably  the 
segregation  of  large  holdings  of  tim- 
berland  for  speculative  purposes. 
Timber  from  the  National  Forests  is 
now  purchased  by  the  thousand  board 
feet,  and  payment  is  made  upon  the 
actual  scale  of  the  logs  when  cut. 
Two  dollars  and  a  half  per  thousand 
feet  is  comparatively  low  as  present 
charges  go,  but  since  the  cut  ranges 
from  5,000  to  20,000  feet  per  acre,  the 
Government  receives  from  five  to 
twenty  times  as  much  for  the  timber 
as  it  did  under  the  timber  and  stone 
1  act. 


Public  opinion  now  demands,  not 
that  the  Government  should  dispose  of 
its  remaining  timberlands  as  rapidly 
as  possible  and  leave  it  to  private  en- 
terprise to  exploit  the  forest  hastily, 
but  that  what  remains  of  the  National 
Forests  should  be  more  conservatively 
used.  The  Government  has  been 
forced  into  the  lumber  business  sole- 
ly in  order  that  a  supply  of  forest 
products  may  be  guaranteed  to  fu- 
ture generations. 

Probably  65  per  cent  of  the  total 
stand  of  merchantable  timber  within 
the  Forests  is  located  on  the  Pacific 
Coast,  where  for  a  long  time  the 
enormous  supply  of  privately  owned 
timber  will  satisfy  most  of  the  demand. 
This  more  accessible  privately  owned 
timber  surrounded  the  Forests  as  the 
meat  of  an  apple  surrounds  the  core. 
It  has  been  entirely  eaten  away  in 
many  places,  while  in  others  it  is 
locked  up  by  speculators.  The  thing 
to  remember,  then,  is  that  this  im- 
mense body  of  public  timber  is  there 
as  a  great  reserve  against  the  time 
when  private  timberlands  will  be  de- 
pleted, and  for  use  as  a  weapon 
against  monopoly. 

The  first  effect  of  National  Forests 
upon  prices,  particularly  where  there 
is  still  a  great  deal  of  available  tim- 
ber, is  to  raise  the  price  of  outside 
stumpage  toward  its  actual  value  by 
withdrawing  the  excess  supply  of  low- 
priced  timber  from  the  market.  But 
later,  as  the  supply  of  timber  dwin- 
dles and  values  are  forced  upward  by 
speculative  holdings,  the  effect  of  the 
Forests  will  be  to  check  the  advance 
of  prices. 

In  the  virgin  forest,  growth  is  just 
about  balanced  by  decay.  In  the 
western  forests,  however,  natural  de- 
terioration is  greatly  augmented  by 
forest  fires.  The  fires  usually  do 
most  harm  by  damaging  merchantable 
timber,  but,  great  as  this  injury  is, 
vastly  more  actual  loss  in  forest 
wealth  results  from  the  yearly  burn- 
over  of  the  grass  and  undergrowth  of 
the  forest.  Ground  fires  do  not  con- 
sume the  large  trees,  but  they  destroy 
seedlings  outright  and  injure  grow- 
ing trees  so  that  they  quickly  decay. 
Finally,  the  forest  floor,  composed  of 
a  mold  of  needles,  twigs  and  mosses, 
is  burned  away. 

Far  beyond  the  present  influence  of 
the  National  Forests  upon  the  lum- 
ber supply  will  be  their  importance 
in  the  future.  The  United  States  is 
now  facing  a  shortage  in  the  stock  of 
available  timber.  The  yield  from  the 
National  Forests  will  aid  greatly  to 
bridge  over  the  period  in  which  mature 
timber  will  be  lacking, 

The  deflnite  result,  therefore,  of  the 
sale  of  timber  from  the  Forests  will 
be  to  sustain  the  lumber  business,  to 
maintain  a  steady  range  of  timber 
values  and  so  discourage  speculation, 
and,  far  more  important  still,  steadily 
to  further  the  uninterrupted  develop- 
ment of  the  great  industries  depend- 
ent upon  wood. 
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HANDLE 

SPERRY  FLOUR 

and  make  a  g-ood 
PROFIT ! 

The  most  popular  brand  on  the  Market. 


WOU  ARE  ALWAYS  SURE  of  a  sale 
^     and  a  profit  if  you  stock  SAPOLIO. 
You  can  increase  your  trade  and  the 
comfort  of  your  customers  by  stocking 


at  once.    It  will  sell  and  satisfy. 


HAND  SAPOLIO  is  a  special  toilet  soap —superior  to  any  other  in  countless  ways — delicate 
enous^h  for  tlie  baby's  sicin,  and  capable  of  removing:  any  stain. 

Costs  the  dealer  the  same  as  regular  SAPOLIO,  but  should  be  sold  at  10  cents  per  cake. 
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Wholesale  Price  List. 

EACH  DEPARTMENT  OF  OUR  PRICE  LIST  IS  CHECKED  UP  AND  CORRECTED  EVERY  WEDNESDAY  BY  M.  J.  BRANDEN- 
STEIN  &  CO.,  A.  SCHILLING  &  CO.,  J.  A.  FOLGER  &  CO.,  SUSSJtMAN.  WORStSER  &  CO.,  J.  H.  NEWBAUER  &  CO.,  GUGGENHIME 
&  CO.,  TILLMANN  &  BENDEL,  WELLMAN,  PECK  &  CO.,  CUDAHY'  &  CO.,  WIELAND  BROS.,  ROETHLISBERGER  &  GRASSOFF, 
WILLIAM  CLUFF  CO.,  WHITTIER-COBURN  CO.,  W.  P.  FULLER  &  CO.,  STANDARD  OIL  CO.,  HOOPER  &  JENNINGS,  M.  PHIL- 
LIPS &  CO.,  PACIFIC  COAST  BISCUIT  CO.,  PACIFIC  VINEGAR  &  PICKLE  WORKS,  HEYM.AN-WEILL  CO.,  AND  SCHWABACHER- 
FREY  CO.,  EACH  FIRM  TAKING  THE  DEPARTMENTS  ASSIGNEE D,  AS  LIST  INDICATES. 

No  ciaim  is  made  that  this  Price  List  contains  an  ironclad  schedule  of  rates — good  for  a  week.  No  such  schedule  could  be 
ol)talned,  even  on  actual  cash  sales.  These  prices  are  solicited  for  publication,  and  represent,  at  the  time  of  going  to  press,  the 
average  prices  demanded  by  the  general  run  of  jobbing  houses  for  average  amounts  of  goods  on  average  conditions  of  purchase. 
Persons  with  cash,  or  undoubted  credit,  always  get  special  low  rates. 

Subscribers  will  confer  a  favor  by  pointing  out  to  us  any  particular  error  or  omission. 


COL. 


COL. 


COL. 


COL. 


Abalones   1' 

Ammonia,   Laundry  ....25 

Anchovies   I'J 

Asparagus   l** 

Ax  Handles   46 

Axle    Grease   42 

Bacon   H 

Bar  Sugar    3 

Barrel  Covers   53 

Baked   Beans   11 

Baking  Powder   19 

Bags    (paper)   42 

Barley,  Pearl   23-24 

Baskets   46 

Bath  Brick   42 

Beans,  Canned   10 

Beef,  Barreled   12 

Beef.   Extracts   32 

Benzine  29 

Binder  Twine   46 

Blacking,  Shoe   45 

Bloaters   15 

Bluestone   42 

Bluing   25 

Borax   25 

Boullon    Capsules   32 

Bowls   46 

Brooms   46 

Breakfast  Foods   21-24 

Brushes   46 

Butter  Ladles   53 

Canles   42 

Candles   41 

Canned  Fish   1" 

Canned    Fruits    .  .  .  .5-6-7-8 

Canned  Meats   13-14 

Canned  Soups   40 

Canned  Vegetables   10 

Can    Openers   41 

Capers   32 

Castle  Soap   28 

Castor   Oil   29 

Catsups    (bulk)   39-40 

Caviar,  Russian   14 

Cereal  Coffee   341 

Cereal  Laxative   44 1 

Cereals   21-22-23-24 

Cheese,  for  &  dom  14 

Cheroots   49 

Cheese  Safes   47 

Cigarette  Papers   50 

Chewing  Gvtm   31 

Chicory    1 

Chimneys   48 

Chloride  of  Lime   25 

Chocolate   33 

Chutney   34 

Cider   34 

Cigarettes   51 


Citron   36  Glue  43 

Clam  &  Clam  Juice  17  Gum,  Chewing   31 

Clam  chowder   ISiHam   11 

Clothes  Lines   47  Herring   16; 

Clothes  Line  Pulleys   ...47  High  Grade  Smoking  To- 

Clothes  Pins  47,    bacco   49 

Coal   Oil   29  Honey    8 

Cocoa   33^  Hops   35 

Cocoanut   341  Horseradish   41 

Codfish   ISjInk   55 

Coffees    1  Insect  Powder   44 

Coffee  Extracts    1  Ironing  Boards   47 

Condensed  Milk   34  , lams  .  -.  7-8 

Condiments   37-40  Jars   43 

Corks   47  Jellies   9-10 

Cordage   43Xantem    Globes   48 

Corn,   Canned   11  Lamp  Burners   48 

Corn  Starch   29  Lamp  Chimneys   48 

Cottolene  34  Lamp  W'icks   48 

Crackers   31  Laundry  Starch  28 

Cream  of  Tartar   20  Lard   12 

Currants    5. Laundry  Materials   25 

Cuttle   Bone    .4*  Laundry  Starch   29 

Demijohn   47;Lard    OU   29 

Dishes,  Wooden   53  Lead  Pencils   56 

Door  Mats   47  j  Lemon    Squeezers   48 

l>ried    Fruits    5  Lemon   Sugar   35 

Drops  and  Lumps   3l!Lime  Juice   35 

Dry   Paints'  30  Linseed  Oil   29 

Dust  Pans   47;  Liquid  Bluing   25 

Dusters   47 [Lobsters,  canned   18 

Eels  17;Lozenges  30 

Egg  Food   43  Lubricating  Oil   29 

Egg  Beaters  53  Lye   26 

Envelopes   55  Macaroni   24 

Evaporated  Milk   34  Mackerel    (salt)   15 

Extracts,  Beef   32  Mackerel,  tins   17 

Extracts,  Flavoring  ..19-20  Maple  Sugar    4 

Extracts,  Syrups   4:Maple  Syrup    3 

Farin.   Goods    .  .21-22-23-24  Matches   441 

Figs    5,Meals   21-22-23-24j 

Fine  Cut  Tobacco   49lMeats  (canned)   13-14! 

Fish  and  Cheese   14, Milk    (condensed)   34 

Fish  (canned)   17  Mince  Meat    8 

Fish,  Smoked   16  Mixed   Candy   30 

Fish,  Potted   16  Molasses   2-3| 

Flavoring  Extracts   .  .19-20iMops  and  Handles   48| 

Flour   21  Mouse  Traps   58 

Fly   Paper  43  Mushes   21-22-23-24 

French  Mustard  (bulk)  .  .  41  Mushrooms   36 

Fruits,    canned    .  . .  .5-6-7-8iMustard    (dry)   18 

Fruits,  dried    5  Mustard    (bulk)   41 

Fruit  Wax  &  Strings ....  46, Neatsfoot   Oil   29 

[Fruit  Jars   4 3 'Nest  Eggs   54 

Faucets   47,  Nuts   7 

Fruit  Jar  Caps  43  Oil  Cans   :  54i 

Fruit  Jar  Rubbers  43  Oils   29 

iGasolene   29  Olives   35 

Gelatine   .35|01ive  Oil   .36 

Ginger,  preserved   35  Oysters   18 


Pails   48 

Paints,  Dry  30 

Paper  Bags   42 

Paper,   Shelf     48 

Paper,    Toilet   44 

Paper,  Wrapping   44 

Paprika   18 

ParafHne  Candles   42 

Pastes   24 

Peanut  Butter   36 

Peas   (canned)   11 

Peels   36 

Pens,  Steel   56 

Pencils   56 

Pepper   19 

Pepper  Sauce   41 

Pickles   37-38-39-40 

Pigs'  Feet   12 

Pineapples  (canned)   ....  9 

Plug  Tobacco   50 

Plum  Pudding   36 

Polish,  Metal   45 

Polish,   Shoe   44 

Polish,  Stove   44 

Pork  and  Beans    9 

Pork,  Barreled  11 

Potato  Mashers   54 

Potted  Fish   16 

Preserves   9-10 

Provisions   11 

Prunes    6 

Raisins    6 

Relishes   39-40 

Rice   24-25 

Rollign  Pins   54 

Rope   43 

Sago   24 

Salad  Oil   39 

Salad    Dressing   36 

Saleratus  20 

Salmon  (salt)   16 

Salmon  (canned)   17 

Salsoda   26 

Salt   40 

Sardines   17 

Salt  Fish   15 

Salt  Meats   11 

Saratoga    Chips   39 

Sauces   41 

Sauces  (bulk)   39-40 

Sauerkraut   42 

Seeds   45 

Steel  Pens   56 

Sheep  Dip   45 

Shelf  Paper   48 

Shell  Fish   17 

Shie  Dressing   45 

Shoe  Brashes   47 

Shrimps   18 

Smoked   Fish   16 


Smoking  Tobacco   49 

Snuff   52 

Soda  and  Saleratus   20 

Soap,  scouring   ; ...  .28 

Soups   40 

.Spices   .  _   19-20 

Spittons   54 

Spoons,  Wood   54 

Sprats   17 

Starch   .28 

Stationery   54 

Stick  Candy   30 

Stogies   50 

Stove  Polish   44 

Sugar    2 

Sugar,  Maple   4 

Syrup    3 

Syrup,  Extracts    4 

Tacks   64 

Tapers,  Gas   54 

Tapioca   .  .24 

Teas    1 

Tabacco   49 

Tobasco  Sauce   41 

Tomatoes   11 

Tomato  Catsup  (bulk)  37-40 

Tooth  Picks   54 

Traps   54 

Truffles   41 

Tubs   48 

Turpentine   29 

Twine   46 

Twine  Holders  54 

Twist  Tobacco  50 

Vegetables  (canned)  ....  9 

Vermicelli   24 

Vinegar   37-38 

Washboards   48 

Washing   Powder   28 

I  Wax   46 

Wax  Strings  46 

Whips   54 

White  Lead   30 

Wicklng  48 

Willow  Ware,  etc  46 

Window  Screen   54 

VVringers   48 

Writing  Paper   55 

Wooden  Ware,  etc  46 

Yeast  Cakes   41 


Department  1 
COFFEE,  CHICORY,  ETC. 

This  DeBt.  i=  eorrected  by 
M.  J.  BraBencMrteis  fe  «;o. ;  A.  Schil- 
ling &  Co.;  J.  A.  Folger&Co. 
Green  Coffee. 

In  bags  In' drums 
Mocha,  Gen.  Arabian. 23  25 

No.  2   21  23 

No.  3   

Mocha    Liverato    ....23  .... 

Aden   21   

Kona    (Hawaiian) ...  .12  16 

MeKlcan   12  18 

.iava.  Common   15  18 

Java,  brown  pln'tlon.20  26 
.Java    Mandheling.  . .  .  26  .... 

Kroe   17   

Caracol,  prime  w'shd.lS  16 
Caracol,  ordinary ...  .12  IS 
Onatemala   Prime....  IE 


Choice   14% 

Good   12% 

Costa  Rica  Prime....  13 
"    Choice(La  G'nd)13 

"    Good   11% 

Salvador    Washed.  ..  .13 

Unwashed  .11% 
Caracola  Guatemala.  .  15 

Salvador  ..13% 
Roast  Collee. 

Salvador   15  20 

Java   24  31 

Mocha  Aden   27  31 

Prme  w'shd,  C.A.blndsl9  24 
Good  C.  A.  Blends.  .  .18  20 

Ordinary   Blends  12  13 

Java  Fncy  Mndheling33>4  33% 

"    Kroe   25%  2614 

Mocha  Liverato  31%  31% 

"      J.    S  25V4  31% 

Java  &  Mocha  Fancy. 32V4  32% 

No.   2  25%  26 

Guatemala  No.    1  1"  18% 


No.    2  16  Vi 

Cos*a  Rica  No.   1....17%        18 14 

No.    2   17  18 14 

No.  2   17  nV2 

No.   3   15%  16 

Kona  Fancy   20y4  20% 

No.    1   1614  16% 

Private  Brands. 

Lion,  100-lb   

Hills  Bros.  Arabian  Roast  .26 

Arbuckle's  100-lb  17.37% 

"M.  J.  B." 
"M.J.B.,"  60  I's  in  case..  .28 

"M.J.B.,"  30  2's  in  case  27 

"M.J.B.,"  24  3's  in  case  25 

Sohillingr's  Best  Coffee. 
In    l-It)    cartons,    in    25,    50  or 
100- rb  cases.    Can  be  assorted  as 
required. 

5-star  ..  .30%11-star  ...  .18% 
4-star  ..  .29%|2-star  ...  .22y4 
3-star    ..    .25%  I 


Folger's  Golden  Gate  Coffee. 

100  or  60.  1-lb  tins  31 

50  or  30  2-Ib  tins  30 

4  0  or  30.  2%-rb  tins  30 

20  or  12,  5-rb  tins  30 

Never  sold  in  bulk 

Chicory. 

California    0514 

Belgian  No.  2  07 

Belgian.    No.    1  0794 

Coffee  Extracts. 

Bulk,  per  lb  07 

Vienna,  %'s,  10-lb.  bx  25 

Vienna,  I's,  10-lb.  bx  25 

Ackermann's,  ^6 -gross  bxs, 
gross   <  *• 
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Department  i 

This  Dept.  Is  corrected  by 
H.  J.  Brandenstein  &  Co.,  A.  Schill- 
ing &  Co.,  J.  A.  Folsrer  &  Co. 


Japnn. 

TEAS. 

(Panfired,  Sundried  or  Basket- 
fired.) 

Extra  Fancy   56  74 

Fancy   44  55 

Choicest   39  43 

Choice   34  38 

Fine   2S  35 

Fair   25  30 

Green  Clitnn 

(Gunpowder  Imper  ial  orVoiing 
Hyson) 

Extra  Fancy                     56  76 

Fancy   38  46 

Choicest   35  37 

Extra  Choice  32  34 

Fine  25  31 

Fair   20  25 

Bnglisb  BrrakrnMl. 

Extra  Fancy  67  80 

Fancy   51  66 

Clioicest   35  50 

Choice   24  30 

Fine   20  22 

Fair   15  20 

OolonK. 

lOxtra  Fancy  58    $1  50 

Fancy   50  57 

Choicest   36  48 

Extra  Choice   33  35 

Fine   27  32 

Fair   22  26 

Ceylon  iind  India. 

Broken  Orange  Pekoe.  .36  65 

Broken  Pekoe  33  56 

Orange  Pekoe  31  53 

Pekoe   27  46 

Pekoe  Souchong  24  39 

Si-liilling'H   Best  Teax. 


(Packed  only  in  16,  12,  8  and 
S-oz,  Cartoons.    Never  in  bulk) 

Japan,  per  lb  $0.45 

do.   1  crown   90 

do.  2  crown    1.80 

English  Breakfast  45 

do.  1  crown   90 

do.  2  crown    1.80 

Ceylon     45 

do.  1  crown  90 

do.  2  crown    1-80 

Oolong  ^5 

do,  1  crown   90 

do,  2  crown    1-80 


TREE  TEA. 

(Full  weights  only.) 
Packed   in   1   lb.  and   %  lb. 
i-artons. 

rapan   37%E.  B  Congou  . 37 

Ooolong   ....50    Gunpowder  .45 
Ceylon   37%Or'ntal  Bind  .  37% 

Folgrer'8  Golden  Gate  Tea. 


N 

OQ 

N 

o 

M 

O 

O 

O 

fi 

43 

42 

41%|41 

41 

English  Breakfast. 

43|42 

41%|41 

41 

I46|45|4%|44 

44 

48 

47|46%|46 

46 

46145  44%I44 

44 

Bla(j^  and  Oreen. . 

43|42|41%{41 

41 

Departmeut  5. 

This  Dept.   Is  corrected  by 
Sus8iiiiin,    W'ormser   £   Co.,   J.  H. 
Nenbaoer  &  Co. 

SLGAU  AND  SYRUPS. 


The  Western  Sugar  Refining 
Company  quotes  net  cash 
prices  as  follows.  Barrels  are 
an  advance  of  lUo;  half  bar- 
rels, 25c;  boxes,  50c;  50-lb. 
bags,  10c. 

Fruit    Granulated   5.45 

Dry  Granulated.  lOO-Ib  sack.. 5. 45 

Beet  Granulated   5.35 

Confectioners'    A   5.45 

Cube   5.70 

Crushed   5.60 

Candy  Granulated   5.55 

Magnolia  A   5.05 

Extra   C   4.95 

Golden  C   4.85 

"D"  .Sugar   4.75 

H.  &  E.  Crystal  Dominos.  . .  .  S..S5 

Bar,   Barrels   6.95 

California  &  Hawaiian  Sugar  Re- 
fining Co.  .-Vdditional  per  100  lbs: 
In  bbls.  and  50-rb  bags.  10c  more; 
half  bbls.  25c  more;  boxes  50c 
more;  for  all  grades: 

Granulated  Basis   5.45 

Powdered   5.55 

(A)   Crushed   5.70 

Berry   5.50 

Extra  Fine  Granulated  5.45 


Coarse  Dry  Granulated  5.45 

Confectioners'    (A)  5.46 

Confectioners'   Crystal   5.55 

Cubes   5.70 

Bricks   5.70 

Beet  Gran.,   lOO-Ib  bags  only.  .5.35 

Excelsior  (A)   5.06 

Extra  (B)   4.95 

Golden    (C)   4,S5 

Yellow    (D)   4.75 

C.  and  H.  "Higrade"  Bar. 

In  lOO-rb  sacks   $5.55 

30-rb.   boxes    6.05 

lO-tb.  tins,  10  In  case  ....  7.90 

35-nj.  tins   7.25 

40-rb     tins    7.25 

Barrels    5,65 

Half  barrels    5.80 

Long'H  Peerless  XXXXXX 

Do.  bbls   C.95 

Do.  %  bbls  7.20 

Do.  4-tt).  tins,  cases  8.50 

Do.  35-lt>.  tins.  10  In  case.. 8. 40 
Do.  lO-Ib.  tins,  10  in  case.. 9. 05 
Do.  S-Ib.  tins.  S  In  case.... 9. 05 

Do.  30-tb.  boxes   7.70 

For  Bakers'  and  Confections'  Use. 

Barrels   J6.25 

Half  bbls    6.50 

Boxes.   30   rbs.   each   7.10 

MAI'I.B  OkKCP. 
••Old  .Manse." 
Gal.  tins,  \t>  dz  to  case,  dz..$14.00 
%  Gal  tins.  1  dz  to  case,  dz  7.50 
Quart  tins.  2  dz  to  case,  dz  4.25 
Pint  tins.  4  dz  to  case.  dz'.  .  2.50 
Jacket  Cans.  bulk,  per  gal  l.Ort 
Glass  Qts.  1  dz  to  case,  dz  4. SO 
Glass  Pts.  2  dz  to  ease.  dz.  .  2.73 


4 

IxiB   Cabin    Maple  8rrap. 

Gallons,  per  duz  {15  00 

Cans 

Half-gals,  per  doz   g.Ot 

Quarls.   per  doz   4. SO 

Pints,    per   doz   2  (0 

Bottles 

Quarts,   per  doz   4  76 

Pints,  per  doz    3  00 

Jackets,    per   eal   1.10 

Lojf  Cabin   I'en-O-Chr  Syrup. 

Cans 

Gallons,    per    doz  tl2  00 

Half-Gals.,    per   doz   (.60 

Quarls,    per   doz    t.76 

Hints,  per  doz   2.26 

Bottles 

Quarts,  per  doz    4.<t 

Pints,    per   doz   2.60 

.lackets.    per    gal   86 

MAPLE  SrOAK. 

TobtiKKan  lirind  Maple  SoKar. 

:!u    1-rb    blo.k.'i    ((•as<-ti)  $4  50 

'~-Ib  blocks  (cn»»-«)   4  SO 

Maltese  CroHN  Brand  Maple  .Sa^ar. 
Ass't'd  >4  8.  ',^8.  Is.  per  case.  $3  00 
Scalloped  Cakes,  100  to  case.  3.86 

Syriiii  Rilnirti. 


MOLASSES. 


rcsccnt 
line 


maplci 


JACKETS  I  CASEIS 


Bbl. 
54  G 

V4 

bbl. 
34  G 

'/4  ! 

bbl. 

17  g|5  G 

n 

4  G 

10  G 

20 

MG 

Fancy  Open  Kettle 

1 

1 

52 

54 

.571  2.98 

2.72 

2.42 

6.90 

7.601 

5.28 

r.i-lmont  Plantation   

47 

49 

.521  2.73 

2.50 

2.22 

6.40 

7.101 

4.98 

Rl   Clair  Plantation  

41 

43 

46|  2.43 
1 

2.22 

1.98 

5.80 

e.soj 

4.62 

Centrifngral 

1 

o.ik  Grove   

27 

39 

42|  2.23 
1 

2.05 

1.82 

5.40 

6.101 

4.38 

St  Mary's   

1 

Baking  Molasses 

S2 

34 

.37  1.9S 

1.S2 

1.62 

4.90 

5.60| 

4  OS 

Hawaiian   Island.  Genuine 

19 

21 

.241  1.33 

1.24 

1.10 

1 

Cane 

1 

1 

.17 

.19 

.221  1.23 

1.15 

i.oe 

1 

2  uz.  doz..  3.00i  16  oz.  doz  .  18  00 
4  oz,  doz..  5.25  32  oz.  doz.. 36  00 
X    oz.    doz..   9.75|<;a1s     .-ach   .  I  I  OU 

Crescent  Oil  of  Mapleiaa. 

1-iiz..   duz...  2.70  2-oz.,  doz  .  .   4  ?!• 

S-oz.  M  OOi-ot  .  doz  ..  8  26 

16  oz.  doz.  .  27.00|3i'  .•X.  doz  .4H0O 
Gals,  each .  .  1 5  00| 

llardesty'a  Maple  Kstrael. 
1  oz.  doz. .  .$1.10|2   oz.    doa..  I.T6 


TABLE  SYRCPS. 


.Samtuipi   BripH,   made   from  pure 
gTjinulated    sugar,    packed:  12- 

Vh.  $6.2S  

High  Grade  Sugar  Syrups. 

(Pi-,re  While) 

White    Susar  Drips  

(Delicious  Flaror) 

P..rff<(..   

Sugar  Symps 

.\'ew  Butter  Scotch   

Victor   

Golden  Gate   

Cooking  Syrups 

Carnation  Drips   

Golden  Drips   

.Special  Table  Syrap 
Helloirope   


JACKETS 


Bbl.  bbl.  bbl 
54  g'34  G  I  17  G 


.47 

.44| 
I 

.451 
.401 
3S 


38 


.49 
.46 

.47 

.421 
.401 
I 

.361 
.271 


5  G 


2.98 

2.73 
2.58 
2.63 


.451  2.3S 
.43 


2. OS 
1.63 


2.28 


G 


4  G 


SO 


I 


2.971  2.431  1.86 

I  I 
-      I  I 

!.22|  1.71 


3.50 


I 


I 


KITTS 


CASKS 


2  O 

1  G 

to 

O 

1  Si 
G 

so  Is* 

1-gIhg 

1.28 
1.18 

.72 
.•7 

1.Z4 
1.24 

1.21 
1.12 

i.e.x 

1.01 

1  1 
1  1 

C  »0|7  C«|6  2> 

C.40|7.l*[« 

1  1 

2.361  2.101  I.fi2,  I.I2I10  l-gal 


2.411 

2.181 
2.091 
I 

1.911 
1.61 

2.09 


I 

2.141 
1.941 
1.861 
I 

1.761 
1.341 
I 


1.66 
1.50 
1.44 

1  32 
1  06 


1.14 
1.04| 
1  00| 

921 
.74 


Jackets,  crtd 

per  r>ate.  $C  4» 
.65|I.20|1.09|    9n|6  :6|C  »«|4  8( 
90  5  T0;«  4014  I* 
S7  5  50|(  20| 

I       <  ' 
81  6.I0|6  8(1 

.C8|4  20|4.»(| 


.65|I.20|1 
.6(V|1.10|1  Oil 
.6S|1  06|  9 


.64 
.46 


.981 
.8(1 


I       t  CA.SE.'? 
1.8(1  1  44    1  001    68IRoond  rrlrlioa  Tup  PiilU 

j  6  10-lb  Tins,  per  case  $1  l« 

I  24  3-lb  Tins,  per  caae    3  »4 

I  12  5-lb  tins,  per  c»e  1.41 


MAPLE  SYRUPS. 


I   JACKETS.  I 


'Bbl.  bbl.  I  bbl  I  I  4H'  !• 
54a|34Gt7G6G      G    40  lO 


\\  aiiMllawn,  made  from   pure  uiaple     sap     in  the 
groves  at  Beauce,  Canada,  and  I's  also  packed: 
Cases:  12-1's  ,$13.44;  6-1's,  $6.72;    12-H'8  .$7.14; 

24-y4's,  $».10;  24-%'s,  $5.10. 
Bottles:  12  qts,  $4.60;  24  pts.  $4.90. 

Deer  Lodge     

New  England     

Canada  Sap  


.95 


1.00 


5.13 


4.63 
4.23 


4.66 


4.21 
3.86 


4.14 


3.74 
3.42 


11.20 


.72|373|'^411S.07| 


10.20 
9.40 


11.9018.10 


10.90 
10. 3» 


7.2« 
7.03 
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Department  4. 
DKIED  FECITS,  NUTS  AND 

HONEY. 

This  Dept.  is  corrected  by 
Guggenhime  &  Co.,    Tillmann  & 
Bendel. 

(Add  %c  for  .50-lb.  boxes  and 
Vzc  for  25-rb  boxes). 
Apples  (crop  1907.) 

Sundried,    sacks    7 

Bvap.  Fancy,  50-lt)  boxes....  9% 
Evap.  ex.  choice,  50-rb   box.  .  9 

Evap.  choice,  SO-tb  box   S^.^ 

Apricots. 

1907  Crop 

Choice   Sacks    22 

Fancy  Sacks    23 

Fancy,  25-tb.  boxes   25 

Blackberries. 
In  boxes,  per  lb  none 

Cherries. 

Pitted,  in  boxes,  per  lb  35 

Unpitted,  in  boxes,  per  It).  12% 

Currants. 

In  bbis   09% 

Recleaned,  in  bbls  10% 

Becleaned,  25-tb  boxes  11^ 

Recleaned,  5  0-113  boxes  11 

Recleaned,   l-lh    carts  11% 

Recleaned,  12-oz  carts   10% 

Dates. 

Fard,    14-lJ),    per    lb  11 

Persian,  65-It)  case  07 

FIGS  (California) 

Black,    sacks   04% 

Black,  25-tt)  boxes,  per  box.  .1.25 

White,   bags   04% 

White,  10  1-lD.  brks.,  pr 

box'   65  90 

White,   50-%a   2.06 

FIGS  (Imp.  Smyrna.) 

box   90 

Choice,  5-rb.  bx.,  per  tt)....16 


« 

Nectarines. 

1907  Crop 

White   16 

Red   16 

i'eaeUejj. 
Choice,    sks.  .11|  Fancy,  sks..l2% 
Ex    Ch'ce.sksll  Va 

Pears. 

Choice.    ViS,   in  sacks  10% 

Ex.  choice,  %s,  in  sacks  10 

Fancy,    %s,    in    sacks  13 

Plums. 

Unpitted    ...        Pitted, black.  11 
Pitted,   blchdll%il00s-1103  .. 
Prunes. 

Sks.  bx. 
25-lb. 

30-40S   8%  9% 

40-50S   7%  7% 

50-60S   6  6% 

60-70S   5%  6 

80-90S   5  5% 

90-lOOs   414  5 

in  cases  of  125-lb  tins  

in  cases  of  12   5-lb  tins... 
Kalslns. 
Box    Vzs    ViS  5ulb. 

6  Cr.  Layers.  .  3.50  2.75   

5  Cr.   Layers..  3.00  3.25  3.50   

4  Cr.  Layers   1.90 

3  Cr.  Layers    2.00 

2  Cr.  Layers    2.25 

4  Cr.    Loose   10% 

3  Cr.  Loose    .10 

2  Cr.  Lodse  09% 

Fancy  Clusters,   l-lb  cart 

per  doz   

Fancy  Clusters,  5-rb  cart 

per  case   

Unblchd    Sultanas,    SO-lb....  8 
Thompson's  bleached  Suit. 

seedless,   50-tt)   11 

Bleached  Suit.,  sdiss   9 

Seedless  Muscatels,  SO-Ib 

cases    1% 


R.  R.,  36  16s   10% 

Blue  Bell,  50  Is  (seeded) ....  10 14 

Seeded,   12  oz.   cartons  10% 

Seeded,    12    oz   cart   9 

Seedcfl.  hulk.  !t)  11 

1907  Crop  F.  O.  B. 
Clusters  and  Layers  20- lb  bxs 

Imperial,  clusters,  6  c.  3.00  3.50 
Dehesa,  clusters,  6  c.  .  2.50  2.75 
Fancy  clusters,  4  c.  . .  .  2.00  2.25 

London  Layers,  3  c  1.60 

London   Layers,    2   c  1.50 

Seeded  Per  pkg 

Fancy,  No.  16,  36  to  cs  9  U  9V> 
Fancy,  No.  12,  45  to  cs  7%  7% 
Choice,  No.  16.  36  to  cs  8%  9 
Choice,  No.  12,  45  to  cs  6%  6^4 
25-lb  bxs 

Fancy  bulk,  per  lb....  8%  8% 
Choice  bulk,  per  tb .  . .  .  8%  8% 
Loose  Muscalels  50-rb  hxs 

Standard,  4  c   7% 

3    c.  .7   7 

2    c   6%  6% 

Seedless    6% 

Seedless  Sultanas 

Unbleached    714  7% 

Bleached,   standard    8% 

"  choice    9 

ex.  choice   9% 

Thompson  Seedless 

Unbleached    7%  7% 

Bleached,  standard  

Choice   10 

fancy    10% 

"  ex.    fancy.  .   . .  .  11 

.  NUTS. 

.A.lmonds,  Fancy,  I.  X.  L  18 

.\lmonds,  ciioice  soft  shell 

Drake   16 

Almonds,  shelled.  No.  1  45 

.A.lmonds,  shelled.  No.  2  35 

Almonds,    shelled,  Jordan 

Imported   

Almonds,  Jordan,  I>om.... 


8 

Brazils,  160-lb  sacks  ig 

Chestnuts,  Italian   20 

Cocoanuts,  per  100  4V0  5OO 

Filberts,  175-Ib  sack  14 

Peanuts,  California   06 

Peanuts,    Japanese   [08 

Peanuts,  Eastern, hnd  pickd..'6  6% 

Peanuts,  roasted   8  9 

Pecan,   polished   18-20 

Pine   , 

Walnuts,  soft  shell", '  bleached".  15  % 

HONE¥. 

Pure  white  sage,  2  5 -gal 
tins,   per   lb   g 

Light  Amber,  2  5-gal  tins  . .  . 
per  tb   7,^ 

White  Clover  (stained.) 

5-g-al.  tin,  per  fb  07% 

2  dz  2-tb  jars,  per  case....  8.00 

2  dz  l-Ib  jars,  per  case   4.25 

24-qt.  cans,  per  case   7.00 

12   %-gal.  cans   6.60 

6  1-gal.  cans   q  qq 

Glass. 

Per  Doz 

Tumbler,  8  oz.,  4  doz  in  case  1.25 
Oval  pints,  4  doz  in  case....  1.25 
i-Ib  glass  jars,  2  doz  in  case  2.25 
;-tb  glass  jars  (with  comb..  2.50 

COMB 

Water  White,   24  1-Ib  frames.. 16 

Light  Amber,   24  1-tb  frames.. 14 

Water  White,  24  1-lb  frames.. 15 

BEESWAX. 
Pure   30-31 


DEPARTHfENT  7 

Prices  should  be  figured  on  a  basis  of  5  per  cent  above  those  quoted  hereinbelow. 

rhis   Depi    IS   corrected    by       llsiiis  Bron. ;  WVIlmKn,  Peck  *  t'o. 
Canned  Pruits 


VARIETY 


4 

25 

3 

75 

3 

-00 

2 

85 

6 

50 

6 

00 

5 

25 

5 

00 

8 

00 

8 

00 

5 

00 

4 

75 

4 

25 

4 

25 

8 

00 

7 

00 

5 

00 

4 

50 

8 

00 

k  7 

00 

5 

00 

4 

50 

8 

00 

7 

00 

5 

00 

4 

50 

3 

75 

3 

50 

3 

00 

3 

00 

5 

50 

1 

1  5 

00 

25 

1 

1  4 

00  pld 

1 

1 

1  3 

25  unp 

6 

50 

6 

00 

4 

50 

1  4 

25  pld 

1 

I  . 

1  3 

50  unp 

2 

00 

1 

85 

1 

70  1 

1 

40 

3 

00 

2 

75 

2 

50  1 

2 

10 

3 

50 

3 

25 

2 

80 

2 

60 

3 

50 

3 

25 

2 

80 

2 

60 

2 

25  1 

2 

00  1 

1 

75  1 

1 

60 

3 

50 

3 

25 

3 

00 

2 

85 

3 

50 

3 

25 

3 

00 

2 

85 

3 

50 

3 

25 

3 

00 

2 

85 

2 

00 

1 

75 

1 

CO 

1 

35 

2, 

50  1 

2 

25 

9 

00  1 

1 

80 

3 

00 

2 

60 

2 

40 

2 

15 

3 

00 

2 

60 

2 

40 

2 

15 

3 

00 

2 

60 

2 

40 

2 

15 

3 

00 

60 

40 

15 

3 

00. 

2 

60 

2 

40 

2 

15 

2 

25 

2 

00 

1 

50 

1 

30 

2 

25 

2 

00 

1 

50 

1 

30 

2 

25 

2 

00 

1 

50 

1 

30 

2 

25 

2 

00 

1 

50 

1 

30 

3 

25 

3 

00 

2 

75 

2 

50 

3 

25 

2 

75 

2 

60 

2 

50 

1  10 
1  40 


1  10 

1  25 


1  50  I 

2  50  1 
2  50  I 
2  50  I 
1  25  \ 


1  65  I  1  45  I  1  30 


1 


1  65  I  1  40 


1  85  I  

1  85  I  1  65 


I  Apples   ,  

I  Apricots  

 I      "  peeled   

 I       "  sliced 

 I  Assorted   . 

1  30     I  Blackberries  

1  70    I  Cherries  (Royal  Anne)  

1  70       Cherries  (Whice)  

1  70       Cherries  (Black)   

1  05    I  Grapes  (White  Muscat)  

I  . 

1  10  unplPeaches  (Yelolw  Free)   

1  20  pld  I 

1  10  unpjPeaches  (Lemon  Cling)   

1  25  pld  I 

 I  Peaches  (Lemon  Cling  Sliced). 

1  10  upd|  Peaches  (White  Keath)   

1  25  pld  I 

 I  Peaches  (White  Heath  Sliced). 


 I  4  50 

8  00  I  7  00 

9  50  I  8  50 
9  50  I  S  50 


10  00 
10  00 
10  00 


9  00 
9  00 
9  00 


I  I 

7  00  I  6  00  I 

I  I 

8  00  I  7  50  I 


1? 


6  50 
6  50 


6  00 
6  00 


4  50 
4  50 


1 

65 

1 

40 

1  05 

unp| 

1  20 

pld  1 

1 

10 

1 

05 

1 

00 

1 

10 

1 

05 

1 

00 

1 

10 

1 

05 

1 

00 

1 

10 

1 

05 

1 

00 

2 

25 

2 

15 

•  I- 


Plums    (Green  Gage). 

Plums  (Egg*)   

Plums  (Gold  Drop.  .  .  . 
Plums   (Damson)    .  . .  . 

Raspberries   :  . 

Strawberries   


8  00  I  7  50  I  6  50  I  5  50  I  4  50  | 

I 


4 

50 

4 

00 

- 

3 

75 

4 

50 

4 

00 

S 

75 

4 

50 

4 

00 

3 

75 

4 

50 

4 

00 

3 

75 

1 

25 
25  I 
25  I 
25  I 


3  75  pld 
3  25  unp 

3  00 

3  00 

3  00 

3  00 


No.  1  Tall  Cans  sliced  I,.  C.  Peaches,  Ex.  $1.35;  Ex.  Standard,  $1.25. 


If  shipped  6  cans  to  the  case,  figure  Gals.    — 10c  per  dozen  higher. 


AH  No.  3,  No.  2  and  No.  2%  cans,  2  doz  en  in  a  case;  No.  1  cans  4  dozen  in  a  case;  galoln  cans.  1  dozen  in  a  case. 
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A  Quick,  Easy  Washday 


There  is  profit  and  satisfaction  in  handling 
an  article  that  not  only  pays  you  on  your 
investment  but  pleases  your  customers  as  well. 

If  you  are  not  already  supplying  your 
customers  with  such  an  article  it  wiU  be  to 
your  interest  to  order  a  supply  of  Sv^nft's  Pride 
Soap  today. 

'  Swift  &  Company,  U,  S.  A. 


10 


Department  5. 


I'hlM   Dept.    Is  corrected   by    VV'ellinii.n  Teck  &  Co.;  Il;i;ir.  lirm 

JELLIES,  JAMS  AND  PRESERVES. 


Griffon  Cutticg  Rose  Rose  Tumeier 
IB-oz.  JarsjlB-oz.  JarS|Mo.  2  Tins.  jPicnicTlnsj^|,|-"'jjj 


.|2  00|. 


]1  60 
1  60 


971/2 


921/2 
92  1/2 


1  60 


97 


1  60  971/2 
97V2 

1  60 
1  60 
1  60 
1  60 


921/2 
921/2 


9  2  14 
921/4 


Apple   I .  . .  .  |2  35 

Apricot   |2  35|2  3512  0012  0011  S5 

Apricot  Marmalade  ....|2  35| ........  | ....  |1  85 

Blackberry   |2  35|2  35|2  00|2  00|1  85 

Currant   |2  35|2  35|  |2  00|  

Fig  |2  35|  |2  00|  |1  85 

Gooseberry   I----I2  35  ....|2  00|.... 

Lemon   I-  ■  ■  -12  35|.  .  .  .|2  00|.  . .  . 

Loganberry   |2  35|2  35|2  00|2  00|1  85 

Orange   |2  35|2  35|....|2  00|1  85 

Orange  Marmalade   ....|2  35|....|2  00|....|1  S5|... 

Peach   |2  35|2  35|2  00|2  00|1  S5|l  60  97H|92i/. 

Plum,    Damson   |2  35|2  35|2  00|2  00|1  S5|l  60  97i/4|9 

Plum,  Green  Gage  |2  35|2  35|2  00|2  00|1  S5|l  60|97  Vi  |92  y. 

Quince   |2  35|2  35|2  00|2  00|1  S5|l  60|97 1,^  |92  i/o 

Raspberry   |2  35|2  35|2  00|2  00|1  8511  60|97 1^  192 1,4 

Strawberry   ]2  35|2  35|2  00)2  00|1  S5|l  60|97 1/.  |92 ',4 

Assorted  Regular   |2  35|  |2  C0|2  00|1  85|1  60|97i/i|92% 

Assorted   Berries   |2  35|....|2  00|2  00|1  S5|l  60|97 lA |92 V. 


9714 

971,4  92 V4 
971/2 


90 
90 


90 
90 

90 
90 
90 
90 


90 
90 
90 
90 
90 
90 
90 
90 


PINE  APPLES 

Per  Doz 
.loliDHon's  Columbia 

2's  sliced,  2  doz.  in  case.  .  .2  30 
2's  grated,  2  doz.  in  case.. 2  ,30 
t's  sliced,  4  doz.  in  case..l  15 
I's  grated,  4  doz.  in  case..l  15 
Gal.  coreless,  lb  to  tin, 

V2  doz.  in  case,  per  lb  .  .  16 
Gal.,  grated,  Tfb  .to  tins, 

V2  doz.  in  case  ,per  lb..  16 
?'s  sliced,  Baltimore,  2  doz 

case   2  25 

''s     cocktail,  Baltimore 

ovals,  4  doz.  case  1  25 

Hawaiian. 
Extra   sliced,    2   doz,    2Vi....  2.50 

"  "        4  doz.  Is  none 

grated,    2    doz,    2s....  2.25 

4  doz.  Is    1.40 

Per  doz 

Standard,   sliced.   2%s,   2  doz  2.00 
"  "    2s,  4  doz.  . .  .none 

"    Is,  4  doz.  . .  .  1.35 

Chunks,    2s   2.26 

Whole,  2i^s,  2  doz   2.00 

Grated,  28,  2  doz  1.71 


"        Is.  4  doz   1.25 

gals.    1/2  doz  S.25 

Singapore. 
2  m  sliced..  1.7522-oz..  doz..4.s.oo 
1-rb  sliced.  9.S21/4  whole  .  2.2S 
Mince  Meat. 
Merrell-Soule  Co.'s  None  Such 
Condensed  Mince  Meat,  cases  (fi 
doz.  each),  per  case,  $6.25. 

Department  7. 

This  Dept.   is  corrected  by 
Siissman.   Wormser   &   Co..  Well- 
man.  V'eck  &  C<». 
CANNED  VEGETABLES 
Asparagus. 

Mammoth    5.50 

Large  White    5.00 

Medium    White    4.75 

White  Tips    4.50 

Benntu 

Stringless  Extras   

Blue  Lake,  none   

Blue  Lake,  gal.,  none  

String,   2   lb.   Standard   1  25 


11 

String,  gal.,  Standard   4.50 

Lima,  soaked    1.00 

Uukcd  Bcuns 

Fancy  Eastern  i 

1-rb  Tall  tins   5U 

Z-n>  Tall  Tins    SO 

2  Vs.- lb  Tall  tins   1  00 

3- lb  Tall  tins    1  10 

Corn 

/s  Maine,  per  doz  $1.35 

Gallon,  cut,  Maine,  per  doz.. none 
■  luMon,  Cull,  Maine,  per  doz..  6.50 

Iowa,    per    doz   90 

5    case    lots.    Iowa  Si 

Succotash. 

dtandard  Maine    1-35 

Pens 

Petit  Pols    2.00 

2s  Extra  Fine  Sifted   175 

Standards    1-35 

2s,  Soaks   90 

'l"oiiiatoe» 

3s,  Solid  Pack    140 

3s  with  peppers    145 

2Vf:S,  Solid  Pack    125 

21/4's,     Solid     Pack  w'tli 

peppers    1-35 

2'/;S.   Standard    l-'S 

Gallon,  Stendard   ' -■'< 

Gallon.  Solid  Pack    4.00 

Gallon    Puree    3.25 

.IliMC-clluucoun 

.Artichoke   2 Vis  I 

Carrots.  2s   1 

Cabbage.   2s    1  ' 

Turnips  ,gal   4.00 

Spinach.  2s    1-35 

Spinach,  gal   4  00 

Beets,  2s    I 

Hominy,  Great  Western.  3s...  1.15 
Pumpkin  and  Squash,  gal  ...  2.50 

Uepartnieut  S. 
PKOVISIONS. 

HA)IS. 

Eastern   Standard,   17-18...  17 

15-16  17 

12-14  n% 

Plcnk   Hams   lOH 

Uolira  Hamn 

Skin  ....   24  H 

Skin  on   25V4 

BreakrnHt  Bnron 

Eastern    Standard.    B-8  22 

S-10..  .20 
10-12....  19 
EntcllMb   Cured  Bacon 

ISastern  Cure,    S-10  18 

Eastern  Cure,   8-10   18H 


12 

Dry  Salt  Bacon 

Clear  Medium   Bacon   I.'i 

Clear    Light    Medium  15% 


.1614 
.17% 
1S% 
1514 

14 


Light  Belly 

Extra    Light  Belly  

Bacon  Backs   

Bacon  Bellies   

Dry  !>nU  Meat* 

Sides   

Bellies   

Backs   

F'at  Backs 

llarrclfil  I'ork 

o|)<ire     Kibs  { 

Family     Pork                 21.50  11.25 

Clear  Pork                      24  00  12  50 

Big    Pofk                        26  50  IS75 

llnrrelvd  Bert 

Mess  Beef  10.00  5..10 

''aniilv  Beer              xk.SO  '».7.S 

Rx.  Family  Beef..  II. On  G.0<) 

Beef  Tongues....  23.00  12.00 

I'kKH  heel 

Tierces,    about    300    lb  "" 
Barrels,   about   200  lbs 
14    bbis,   about   80  lbs 
Kegs,  about  25  lbs 
Kits,  a  bnul  15  lbs 

I'urr  I  .ear  l.<irtl 

Tierces,  about  JSC  Tb»  net.... 13 

',4   bbls.  about   100  lbs  ...  1?'. 
so-tb   Wood  Tub,   KO-tb».  n- 1 
60- m   Wood  Tub,   60  lbs.   n.  ■ 

20- lb    Wood  Tubs  

50- tb  Cans,  one  to  a  coae.  . 

20-tb   Cans.   4  to  case  

in-tb  Cans.  6  to  a  case  ...  l.\ 

5-tb   Cans.   6   t<>  a  case  K% 

3-tb  Cans.  20  to  a  case  IS 


Golden  Gate  Ijird. 

Tierces,    about    370    Tb    net     1 ; 
S   bbls.  about  150  lb  net.. 

50- lb  cans,   2  to  case  

20-Ib   cans.   4  to  case   < 

10-tbTbtb   cans,   $  to  case....!.:^ 

5 -lb  cans.   12  to  case  

3-tb    cans.    20   to  case  ' 
20-n>    wood    bkta  .... 

60-Tb  tubs   

so-tb    tubs    . 

Compound  I.ar4 

Tierces.  at>out  360  tbs.  net  ..  00% 

50- lb  Cans.  1  to  a  c^es  10 

10- tb  Cans.  6  to  a  case  10  % 

5-Ib  Cans,  12  to  a  case  lOS 

3-n>  Cana.  20  to  a  cas«.  . .  10\ 


28 


THE   RETAIL  GROCERS*  ADVOCATE 


IS 

"Arrow"  Compound. 

Tierces,  about  370  Itj   net....  9% 

SO-lt)    tins.    2   to   case  1014 

Mi   bbls,  about  150  It)  net  10^ 

50- lb    tins,    1   to   case  10 14 

20-rb    tins,    4   to   case  10% 

10-lb    tins,   G   to   case  10% 

5-11)    tins,    12   to  case  11 

3-lb    tins,    20   to  case  11 

20-Ib  wood  bkts,  20  lb  net.. 10% 
CiO-Ib  wood  biits,  GO  tb  netlO% 
.so-Ib  wood  feSi*  ea  tti  net.. 10% 

8netene. 

50-lb    Cans   «««« 

Beechnut   Tacking  Co. 

Beechnut  Sliced  Bacon  and  Beef 
in  Glass. 


u 

1  doz  No.  1  Jars  $3.25 

Erie  Brand  Chipped  Beef  In 
Glass,  1  doz  No.  1  Jars....  2.60 
5  case  lots,   less  5  per  cent. 

Depurtment  10. 
FISH  AND  CHEESE, 

This  Dept.  Is  corrected  by 

<  Wielund   Bros. ;   Koethlisberyrer  & 
GrsissofT. 

llusHlan  Cavlnr. 

Per  doz 

l-rb  cans,  2  doz  In  case.  . .  .  51S.50 
'  %-rb  cans,  2  doz  in  case....  10,00 
Vi-rb  cans,  5  doz  in  case..  5.20 
Vs-lb  cans,  6  doz  in  case..  2.70 
White    Label    Brand  none 

Foreign  und  iJomeHtic. 

new 

New  York  State  Factory 
Cheddars   June   make....  18 

Twins,  June  make    IS 

October  make,  Cheddadr's.  .  19% 

October  make,  Twins    19% 

Cal.  State  factory  flats .  . .  .  15  % -16 
Cal.  State  fctry.  Young  Am.. 17-18 

Jack  or  Monterey  16-17 

Brick    Cream  18-19 

Liimburger,    Eastern,    fb  17-18 

SwiSi.-,  Imported,  tb   30 

Domestic  Twins,  new  22y2-23 

Roquefort,    lb   42 

Gouda,  per  It)   27 

Sap  Sago    22% 


Department  9. 

This  Dept.   Is  corrected  by 


CANNED  MEATS. 

Cudahy  &  Co. 


ALL  PRICES  ARE  PER  DOZEN 


Corned  Beef   

Uoast  Beef   

Roast  Mutton   

Brisket  Beef   

Boiled  Beef   

Chipped  Beef  (in  tins)   

Sliced  Beef  (in  glass)   

Sliced  Beef  (in  tins)  

Sliced  Beet   (in  glass)   

Chip  Beef   (in  Tins)  

Brawn   

Pigs'  Feet   

Corned  Pork   

Lunch  Tongue   

SIkm'I)  Tongue   

T.:inil.s'  T.Hlguc   

l.i'iiM  lnMin  Tongue   

Slir.  li  H.ic.ii  (in  tins)   

Sliicil   Hai-cm  (in  glass)   

I>c\ilc(l   lliim  (Geinuine)   

I'olird   Ham  (Genuine)   

l^cill.d   'I'ongue  (Genuine)  

I'oKi'd  Moat  (Ham  Flavor)... 
Deviic'il-  Moat  (Ham  Flavor)... 
Potted  Moat  (Tongue  Flavor).... 

Boneless  Chicken   

Veal  Loaf   

Sandwich  Loaf   

Picnic  Loaf   

Chili   Clin  Carne   

I '.c  :!  i'kI     k   and  Onions   

i  laiiilpurgiT  Steak   

l'"rnMkfurler  Bratwurst   

Minced  Collops   

Tripe   

Sweetbreads   

Vienna  Sausage   

Pork  Sausage   

Oxford  Sausage   

Bologna  .Sausage   

Sausage  and  Kraut   

Stewed  Kidneys   

Corned-ncet  Hash   

I.unch  Sausage   

German  Ijunch  Sausage  

Ox  Marrow   


Ox  Tongue  (whole) 
Chorlzos   


.  I  1  65 
.  I  1  45 
.  I  1  45 


2  25 
2  60 
2  25 


S5  I 
85 
85  I 
40  I 
40  I 
40  I 
....I 


No.% 
95 


1  55 
1  50 
1  50 

1  50 
75 
75 
75 

2  60 

95 
95 
95 
80 
90 
90 


.S  c 


7  50 
7  50 


7  50 
20  00 


16  75 


|No.l% 
50 


85 


90 
85 
1  00 


1  SO 
1  80 
1  80 
1  30 
1  65 
1  65 
1  80 


1  55 


No.l'/al  No.  2 
6  25  I  7  50 
I 


No.  3 
Tins 
1  or  2 
|Dz.  in 
I  Case 
1  80 
1  80 
1  80 


2  20 
1  65 


2  90 

No.2%1  No.  3  1  No.  6 
9  25  111  25  120  50 
I  I 


2  50 


2  50 
2  55 
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Pineapples,  Eastrn,  6  in  cs,  cs.  3  60 
Pineapples,  Bastn,  6  in  cs,  sml  2  55 
Holalnd,  Edam,med  plain,  dz  9  50 
Holland,    Edam,    medium  In 

bladders,  per  doz  9.50  10  00 

P'fCr'd  Edam,  small    34-35  pds 

per  case  of  12    9.00 

P'ffr'd   Edam,    med.  ... 38-40  f  9.75 

Do    Edam,    large.  ...  44-45  10.50 
Fancy 

Camembert,  Brie,  Roquefort 
and  Gorgonzola,  jars.  .  .none 

Parmesan  C  &  B,  sml  bot 
doz    3  00 

Parmesan  C  &  B,  \ge  bot, 

doz    5  00 

Bayle'^ 

Small  V2-T^  l-H).  2%-tb  S-Ib 
Deviled    (iheese ' 

$1.00,  $2.25,  $4.00,  $5.00,  $9.00 
After  Dinner  Cheese: 

$1.00,  $2.40,  $4.00,  $4.50,  $7.50 
Roquefort  Chtese: 

$1.00  ,$2.40,  $4.00  ,$4.50.  $7.50 
MacLaren  Imperial  Cheese  Co., Ltd 
Imperial  Cheese — 
Club  size,  2  doz  jars,  doz.... $1.25 
No.  1,  size,  1  doz  jars.  doz.  .  2.80 
No.  2  size.  %  doz  jars,  doz.  .  5.25 
No.  3  size,  %  doz  jars,  doz..  10. GO 
Individuals,  5  doz  jars,  doz.  .  .85 
Roquefort   Cheese — 
Small  size,  2  doz  jars,  doz.  .  1.75 
Large  size,  1  doz  jars,  doz..  3.25 
Individuals,  5  doz  jars,  doz.  .  .85 
SALT  FISH 
eiacific  Codfish 

Bundles,,  per  lb   4% 

Case,  selected,  per  lb   5% 

Boneless,  30-Ib  boxes,  lb....  5 
Boneless,  40-Ib  boxes,  lb....  5% 

Boneless  Stripes,  per  tb   B 

Boneless  Blocks,  per  lb   7 

Boneless  Tablets,  per  tb  Sy^ 

Boneless  Middles,  per  tb   7% 

Boneless  Middles,  extra.per  lb. 10'^ 

EQastern  CodfiMli 
Gen    Georges,    8    flsh    to  cs$11.00 
Gen.  Georges,  12  fish  to  cs.  .  10.00 

Geo.  Cur.  Cod,  case   9.50 

Geo.  Cur.  Cod  ,40  fish  to  cs  8.00 
Gen.  Geo.  Middles,  60  flsh...  15 
Gen.  Geo.  Tablets,36  fish  IIV2 
Gen.  Geo.  Blocks,  40  fish    11 1/2 

Shredded  Codfish 
Beardsley's    shredded,  2 

doz.   in   case   l.0(' 

Xorwe^ian  Maekerel 

Bloater,  120-130  fish  55.0' 

Bloater,  V2  bbl..  60-65  fish....2S.5' 

•To.  1,  150-160  fish  45. 0( 

No.  1,  75-SO  fish  23. 5( 

lo.  2,  220-240  flsh   37  0( 

No.  2,  110-120  fish  19. 5f 

No.  3,  300-350  fish  2S.0f 

No.  3,  150-175  fish  15. 0( 

No.   4.   400-440  fish,   bbl  25. 0( 

No.    4,    200-220   fish  13. 5( 

Irish  Maokerel 

No.    1,    200-220    flsh  noni 

No.  1,  80-90  fish  nonf 

No.  2,  325-350  flsh  none 

No.  2,  130-140  flsh  nonf 

No.    2,    475-500   fish  none 

No.    2,   180-190   fish  none 

No.  1,   10-tb  kits,  15-16  

No.    2,    20-22    fish   1  30 

American  Bloaters 
Shore  Bloaters,  115-120  fisli.,noni 
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Shore    Bloaters,    45-50    flsh.. none 

Extra  No.  1,  120-130  flsh  none 

Extra  No.  1,   50-55  flsh  .non 


|No.  5 
|10  00 


No.  1,  140-150  flsh  none 

No.    1,   60-G5   flsh  none 

No.    2,    130-140   fish  28.50 

No.  2,  55-60  fish  11,00 

No.    2,    140-160   fish  none 

No.  2,  00-65  flsh  none 

No.    2,    160-180   flsh  none 

No.    2,    70-80   flsh  none 

No.  2.  180-200  flsh  none 

No.    2,    80-90   fish  none 

In  Kits 

Extra  Mess,  7  to  8  fish  each.  .$3.00 
No.  1,  kits,  8-9  fish  or  15- 

17  fish    1.40 

No.  2,  kits,  8-9  or  20-22 

flsh    1.30 

Salmon 

King,    bbls  :  none 

Oregon  Silversides,  bbls.  13  00 

Alaska  Red,  bbls  13  00 

Alaska  Red,    %-bbls,  100 

lbs    7  25 

Alaska  Red,   kits   1.00 

Bellies,  bbls   15.00-18.00 

Tongues  and  Sounds,  kits 

10-lb    1  40 

Tongues    and  Sounds, 

y2-bbls.    80- tb  11  50 

New  Herrins,  Pack  1906 
Holland. 

Ex  Slctd  Mixed,  bbls  20.00 

 %  bbls  10.50 

"    Keg    1.20 

Cheaper  grade,  mixed,   bbl.. 16. 00 
"    %   bbl   ..  8.50 

Keg    90 

Bx  Selected,   Milchner,   bbl.. 22. 00 

"     %  bbl  11.50 

"    Keg    1.35 

Cheaper,  Milchner,  bbl  18.00 

%  bbl    9.50 

"  "       Kegs    1.00 

Labrador,  round,  160  flsh...  5.50 
Labrador  Split,  per  %  bbl.  .  6.50 
°<-r;iac.    Vi-bbI    tm 

Smoked  Fisb 

<eptune.    Brand,    lOOs  $2.85 

>Jeptune,   Brand   50s   1.60 

lainty   Brand,    50s   2.25 

Sloaters,  Grim.,  100  box.... $3. 00 
floaters.    Grim.,    50   in    box.  1.75 

Sloaters,  Cromarty    3.00 

Yarmouth,  100  in  box.  .  .  . 

'-lalibut,  chunks   15 

Herring,   boxes.   Eastern  25 

herring,  boxes,  Washington  .20 
lerrings.    Nei)tune,  boneless, 

boxes  of  10s,  net   1.35 

Moir's  Selected  Red  Her- 

I     rings,   lOO's   1.90 

Moir's  Selected  Red  Her- 
rings, 50's    1.25 

Salmon  ,per  It)  10  20 

Beardsley's. 
Uerring,  boneless,  tins,  doz.  .  1.50 
Herring,   boneless,  small,  doz  1.00 
Herring,     boneless,  vacuum 

tumblers,  2  doz  in  case.  . .  .  1.95 
Finnan  Haddies,  30-rb  boxes, 
per  lb   13% 

Potted  Flsh. 

Per  doz 

Potted  Crab   $1.85 

Kipper  Paste    1.00 

Anchovy  Bloater  Paste   2.30 

Ditto,  fancy  pots    4.75 

Yarmouth  Bloater  Paste  .75 


WIELAND  BROS. 

H09-311  DAVIS  STKKET,  SAN  FKANCISCO. 

Importers  and  Commission 
Merchants 

Specialties — imported  and  domestic  Swiss  Cheese.  Limburger, 
Brick  Cheese,  Edam,  Roquefort,  etc.;  Mackerel,  Codflsh.  Hollao'i 
Herrings,  Olive  Oil,  Spanish  and  California  Olives,  all  klKds  cvf 
Sausages  and  other  delicacies. 

SOLE  AGENTS  for  Sierra  Cheese,  German  Breakfast  Cb  ese,  t»>  ft 
Camenbert,  Schloss,  Kronen  and  Neufchatel  Cheese. 
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Ditto,  fancy  pots  4.75 

Kippered  Herrings    1.90 

Kippered  Herrings,  Meirs.1.90 

Ucpurtmeut  11. 

CANNED  FISH. 

This  Dejjt.  is  corrected  by 
Sussinan,  Worinser  &  Co.;  Tiilinann 
&  Kendel. 

Doz. 

Aneliovies,   in   oil,   2  doz 

V2  l)ts.,  in  glass,  doz   5.00 

Anchovies,  2  doz,  pts,  dz.  3.00 
Bloaters,   Yarmouth  C.  & 

B.   doz  4.50 

Codnsh    Balls,    2-lt)  tins 

per.  doz   2.25 

Eels,    Hamburg,    in  jelly, 

l-lb    tins    2.35 

Eels,  smoked,  l-fb,  per  dz.  .  2.85 
Finnan  Haddies,  2-lb  ovl.  2.25 
Finnan    Haddies,  1-lh. 

round,    per   doz   l.SO 

Sardelles.  imp.,%-rb  tins....  2.60 
Sardelles,  imp.  in  glass.  3.00 
Sardelles,  dom.  l-lb,  glss  2  25 
Sardelles,  Ankers.  %  keg  3.00 

Sprats   7.50  S.OO 

Mackerel 
l-lb  tins,  50  in  a  case 
2-lb  tins  ,2  doz.  in  a  case 

Gold  Label  ,1-lb  tins   1.50 

P.  &.  W.,  2-lb  soused   2.75 

P.  &  W.,  2-  Ibmustard.  .  .  .  2.75 

P.  &  W.,  2-rb  tomato   2.75 

Underwood,  2-tb  soused..  2.S5 
Underwood,  2-tb  tomato.  2.85 
Underwood,  2-lb  mustard.  2.85 
Los  Angeles,  2-rb  soused.  2.55 
Los  Angeles  ,2-Tb  tomato. 2. 55 
Los  Angeles,  2-n>  mustrd.2.55 
Mt.  Desert,  2-lb  soused..  2.25 
Mt.  Desert,  2-lb  tomato ...  2.25 
Mt.  Desert,  l-lb  soused..  1.35 

Blueback,   l-lb.  fresh   1.10 

4  doz..  Is,  flat,  oval   1.80 

4  doz.,  flat,  square   1.40 

Crescent  Mackerel 

Soused,   IS-oz  tins,   doz  $1.80 

Tomato.    18-oz    tins,    doz....  1.80 
Mustard,    IS-oz   tins,   doz....  1.80 
Miickcrel  In  Oil. 

Bezler's    3.00  4.00 

Lemarchand   5.00  7.00 

Salmon 

Alaska  Red,  1-Ib  tins,  doz... $1.20 

Alaska  Red,  2-lb   none 

Alaska  Ping,  l-tb  tins   90 

AlafJka  Flats,  1  lb  none 

Oregon  Red,  1  lb  none 

Oregon  Red    2  lb  none 

Oregon  Pink,  1  lb  none 

Oregon  Pink,  2  lb  none 

rkfMsnn  Flats.  1  lb  none 

Columbia  Riv,  lib  tls.  ..none 
Columbia  Riv.  lib  flats.. none 
Sardines. 

Per  case 

French,   V4S,  18  m.m   9.50 

i/is,    22    m.m   12.50 

Portuguese,   ^4s,  IS  m.m....  S.50 

14s,    22    m.m   9.50 

V2S,    30   m.m   16.00 

Norwegian,  ViS.  IS  m.m....  9.00 
Sprats. 

French,    "43,   18  m.m   8.50 

"      22  m.m   9.50 

American  Sardines 

(14s  pkd  100  to  cs,   %s  50  to  cs.) 

Vi   in  oil,  without  key  3.80 

ViS  in  oil  with  key   4.00 

ViS  in  oil,  per  doz  50 

14  s  in  mustard,  per  doz  60 

Ms  in  mustard,  case  3.75 

%s  in  mustard,  per  doz  95 

%s  in  mustard,  case  3.25 

SHELL,  FISH. 
Abalonest 

4  doz  in  cs  ,with  shells,  cs  6.00 
Clams  and  Clam  Juice 

doz 

Doxsee  Clams,  l-tb  tins.  ...  $1.85 
Doxsee  Clams  ,2-rb  tins.  2.75 
Doxsee  Clam  Juice  ,1-lb..  .90 
Doxsee  Clam  Juice  ,2>lb..  1.60 
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B&M  Lunch  Clams,  flat  1.37% 

Underwood  Clams,  l-tb   1.05 

Underwood  Clams,  2-It)   1.65 

P.  &  W.  Clams,  1-m  tins   1,35 

P.  &  W.  Clams,  2-n>  tins   1.65 

Oxford  Clams,  1-Ib  tins  95 

Oxford    Clams,    2-lb    tins....  1.50 

P.  &  W.  Clam  Chowder   2.25 

Burnham's  Clam  Bullion,  qts.  ... 
Burnham's  Clam  Bullion, pts.  4.50 
Burnham's  CI'm  Bullion,  V4  pts  2.40 

Crabs. 

',4s  flat,  4  doz,  per  doz   2.25 

Minced,   Vos  flat,  4  doz....  1.25 

Picnic,  Is,  4  doz   1.15 

2s,  2  doz   1.75 

Lobsters 

Doz 

Picnic  tails,  4  doz,  per  doz.  .  3.00 
Picnic  flats,  4  doz,  per  doz.  .  2.80 
'/2-lb.  flats,  4  doz,  per  doz..  2.60 
',4 -lb  flats,  4  doz,  per  doz....  1.40 

Oysters 

O.vsters,   Selects,   12   oz  $3.2n 

Oysters,   Selects,    6   oz   1.75 

Oysters,   Standard.   10   oz....  2.35 

Oysters,  Standard,  5  oz   1.35 

Oysters.   Standard,   8   oz   2.10 

Oyster,   Standard,   4  oz   1.15 

Shrimps. 

Shrimps,    pickled.    l-Ib  $1.35 

Dunbar's  Picnics.  1-tl),  doz.  .  L.'J.i 
Pride  of  the  Gulfi,  l-tt).  doz.  .  1.30 

Dunbar's    I'/a-m,    doz   2.35 

Pride  of  the  Gulf.  1 1/2 -lb,  dz  2.30 
Pickled  Shrimp,  l-lb,  doz....  135 


This  Dept.   Is  corrected  by 
A.  Schillinj;  &  Co.;  Tillmann  &  Ben- 
del. 

In  Original  Packagres. 

Pepper,  Black  14  18 

Pepper,  White  25  30 

Ginger   13  19 

Ginger,  Gen  Jam  15  21 

Cinnamon,    Ceylon  22  25 

Cassia  .  .  16  24 

Cassia   16  64 

Cloves   20  36 

Allspice   10  17 

Nutmegs   30  65 

Mace   80  90 

Laurel  Leaves,  in  bales  07 

Lalrel  Leaves,  in  small  lots,  10 


Paprika. 

1 

oz, 

doz. 

1.00|16  oz,  doz. 

2 

oz. 

doz. 

1.50|2%-Ib  tins 

4 

oz. 

doz. 

2.75|5-nj  tins.  . . 

S 

oz, 

doz. 

4.50|3ulk,  rt>... 

MTJSTABD. 

Colman's,   ViS,  per  lb  52 

Colman's,  %s  ,per  lb  48 

Colman's  Is,  per  lb  4S 

Colman's  5s,  per  tb  43 

Durkees  VsS,  per  doz  65 

Durkees  '4  s.  per  doz   1.30 

Schilling's   Best,    small  80 

Schilling's  Best,   medium....  1.35 
Prepared. 

Louit    Freres,    per    doz   2.25 

Imitation  Freres.  per  doz.  .  .70 
Dusseldorfer,   1  doz  pts.  case  1.60 

Eddy's  Salad,  small  90 

Eddy's    salad    .medium   1.35 

Eddy's  large    2.00 

Webbs,  2  doz.  cs  135 

Heinz,    2   doz.   cs   1.25 

FLAVORING  EXTKACTS. 
Schilling's  Best. 

Triple  Strength,  Pure  and  Un- 

colored.  Sprinkling  Tops. 
Full  Measure.    Never  sold  In  bulk 
Lemon  Vanilla 
and  and 
Others  Rose 
1   OZ....1.30  1.80  8    oz.  .  7.25  11.00 


19  20 

Departmeut  12. 
SPICES  AND  FLAVORING  EXTRACTS. 

SchIlliui$'H    Best    Spices  —  Natiire'M  ItcHt. 

Square  Tins.    Never  Sold  in  Bulk. 
Small    medium,  large  size  have  slftlns  tojis  oxcppl  Mus.urd. 

Small      Medium  Large  Ex.Laree  HofeX 

size        size         .size  size  size 

per  doz.      pr  doz    per  doz  pr  doz    pr  ilii 

Pepper   75             1.20        2.20  3.75  .78 

Mustard                                        .so              1.35         2.40  4.U0  .X5 

Ginger   75             1.25        2.25  3.90  .81 

Allspice   75             1.10       2.00  3.50  .73 

Cinnamon                                   1.35              2.30         4.35  7.75         2  00 

Cloves                                            1.10             1.90        3.60  C.60  1.3G 

Nutmegs                                 1.60             2.75        5.25  10.00  2.00 

Mace                                     1.75             3.00        5.75  11.50  2.15 

Cayenne   90             1.50        2.75  5.00  .93 

White  Pepper                              1.10            2.00        3.76  6.76  1.60 

Sage   75              1.25        2.25  3.90  .81 

Thyme                                 *     .85             1.40        2.60  4.75  .S7 

Marjoram  95             1.75        3.25  5.75  l.:;6 

Savory  85             1.40        2.60  4.7'.  ..s? 

Cases  Contain  0  doz.           4  doz.    2  doz.  2  doz.     1  doz. 

Gross  Weight  21  lbs.         24  lbs.  23  lbs.  38  Iba.    54  lb*. 

Folger's  Golden  Gale  Ground  .Spices. 

High  Grade— High  Price. 

%-ib    'A-ib     ',4-n>   1-ih  2%-n>  5-n> 

per  dz    per  dz    per  dz    per  dz  per  dz    per  <l« 

Net  Weight          4  doz      4  doz    2  doz      2  doz  2  doz      1  doz 

to  cs      to  cs    to  cs      to  cs  lo  cs      to  cs 

Pepper   75        1.15        2.15        3.65  .29  .L'S 

Mustard   75        1.15        2.15        3.65  .29  .28 

Ginger   75        1.15        2.15        3.65  .29  .2S 

Allspice   70        1.10        2.05        3.50  .28  .27 

Cinnamon                           1.30        2.25        4.25        8.15  .65  .64 

Cloves   90        1.50        2.75        4.95  .40  .39 

Cayenne   90        1.50        2.75        4.95  .40  .39 

White  Pepper   95        1,55        2.85        5.10  .41  .40 

Nutmegs                             1.60        2.65        5.15        9.75  .71  .70 

Mace                                   1.75        2.90        5.40      10.25  .76  .74 

Sage   65        1.05        1.95        3.35  .21  .20 

Thyme   70        1.25        2.35        4.35  .32  .31 

Marjoram   85        1.40        2.60        4. SO  .38  .36 

Savory   70        1  25        2.35        4.35  .32  .31 


Folger'B   Golden  Gate. 

High  Grade— High  Price. 


6  oz 


Vanilla 
and 
Rose 
1.60 
2.50 
4.75 
6.75 

oz   9.00 

oz  16.50 

oz  32.00 


Lemon 

and 
Others 


1 

oz.  .  . 

.  .  .  1.25 

2 

.  .  .  1.85 

4 

3.45 

6 

4.76 

16 

12.00 

32 

23.00 

8 

 6.50 

hi-lb  tins. 
%-n)  tins. 
l-It)  tins.. 


CRESCENT. 

.65|3-lt) 
1.2516-Ib 
2.001 


Per  dux 
tins.  . .  6.60 
tins. .  .  9  00 


Romford    BnldnK  I'utvilnr. 


2   oz.  .  .  .2.00  3.00 

4  oz  3.75  5.75 

6  OZ.  .  .  .6.60  8.60 


16  oz. 
?2  oz. 


.14.00  21.50 
.27.00  42  00 


Department  13. 
BAKING  POWDER,  ETC. 

This  Dept.   Is  corrected  by 
Hooper   &  Jennings;   Tillmann  & 
Bendel. 
K«.val 

1  cs        5  cs  lOcs 

M  lbs  .cans. $1.38  t  1.36  $  1.34 

6  oz.  cans.  .     1.92      1.89  1.87 

%    lb.   cans    2.57      2.52  2.50 

12  oz  cans.     3.82      3.75  3.72 

1  lb  cans.  .     4.95      4.85  4.80 

214  lbs  cans  .11.65    11.40  11.28 

3  lb  cans..  13. GO    13.34  13.20 

5  lb  cans..  22.35     21.90  21.68 
An    extra    discount    of    1  %  If 

packed  in  barrels. 

Troph.T 

4  oz.,  doz..  1.1012%  n>.  doz.  9.00 
8  oz.,  doz..  2.0016  Tbs.,  doz.. 18. 00 
16  oz.,  doz.  3.60I1O  n>3,  doz. 31. 50 

Sun  Bnkinf;  Powder 
16   oz.    doz. $3.9014    oz.    doz..  120 
8   oz.    doz.  .  2.201 

Seliillingr's  Best. 

Never  sold  in  bulk. 
4  oz,  gr....l6.60  %  lb.,  doz.. 

6  oz,  gr....22.50  S  lbs,  doz.. 
8  oz,  gr....28.00  4  lbs,  doz.. 
12  oz,  gr...41.00  6  lbs,  doz.. 
16  oz.  gr...  53. 00  10  lbs.  doz.. 

Folger's  Golden  Gate. 
Guaranteed  Pure. 
4  oz,  gr.  ..  .16.0012%  pat,  dz. 
6  oz,  gr....22.C0  3  pat,  dz.  .  . 
8  oz,  gr.  ... 28.0014  pat,  dz.  . . 
12  oz,  gr... 41.0016  pat,  dz. . . 
IS  oa,  gr.  .  .6S.00|10  pat,  di.  . 


ONE  POUND 

^^^^ 


'/b-Ib.  1  <loz  tl  40 

l   it..    1  <lo2  so 

3-It..    1  il.iz    7  50 

5-m..   1  doz.  12  SO 


10.50 
12.00 
16.00 
20.00 
39  00 


10.00 
12.50 
16.00 
20.00 
tt.M 


Less  5  per  cent  In  5  ease  lot* 

I  One  case  V4s  or  less  wUh  10 
I  case  lots. 

I  K.  C. 

'  10  01.,  dx. .  .90160   OS.,   dz.  .  4.:S 

;  15  oz..  dz.  .  l.SS^'   oz..   dz. .  (60 

I  25  oz..  dz. .  2.16| 

I  Pure  fream  Tnrtar. 

lOO-m  bbl»  27|(;-m  tins.dz  2  «& 
60,  25-n)  bx  28|1-Ib  tins,  dz  &  60 
e-n>  tlns.lt) .  .401 

SODA. 


Churches  .A.  &  H.,  30  or 
,      60   1-3   oi>4- 

Same.  60   Hs   06>4 

I  Dwight's  Cow  Brand.  60 

„  1»   06% 

Same,  60   Hs  05% 

(12-02.  pkg.  V4c  more:  g-o*. 
packagre  more;  5  cs  lot«. 
>4c  leaa.) 


30 
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Departnieut  14. 
4AKINACE0US  GOODS. 

This  Depi.   is  corrected  by 
Hooper  &  Jennings;  Wm.  ClulT  Co. 
Miscellaneous  Flours 

California   Family    5.00 

Cal.  B.nker's  Extra    5.00 

Hlfe   Flour    5.26 

Itye   Meal    5.00 

Graham    5.00 

Whole  Wheat    5.10 

(_'oIiinial    5  25 

Sperry's    5.50 

aiiiten    5.50 

Qii.iker  Oats  Co. 

Quaker  Oats,  36  2s  $3.85 

family    size, 20s  5.15 

Scotch  Oats,  36  2s   3.85 

Banner  Oats,  30  5s   4.75 

family   size,  20s  5. IS 

Saxon  Oats,   20  5s...   4.75 

"        "       family  size,  20s  5.15 

^est,   20s    4.10 

Zest,  30s    2.75 

Apetizo,    24s   3.00 

Quaker  Wheat  Berries.  36  2s.  3.00 
Quaker  Puffed  Rice.  36  2s.  .  3.00 
Quaker  Yellow  or  White  Corn 

Meal,  30  3s   4.10 

EGG-O-SEE  CEREAL  CO. 
Bgg-O-See,  36  Is,  per  case.  .  2.85 
E-C  Corn  Flakes,  36  Is,  case  2.85 

5  case  lots  either   2.75 

l>EL  MONTE  IVIILLING  CO. 
Del  Monte  Rolled  Oats,  wood,  7.25 
Del  Monte  Rolled  Oats,,  sacks, 

2  90-It)    6.75 

Alta  Mills  Rolled  Oats,  wood.  6.75 
Alta  Mills  Rolled  Oats,  sacks. 

2  90-11)    6.25 

Del  Monte  Rolled  Wheat, wood  4.30 
Del    Monte   Rolled   Wheat,  2 

75-rt)  sacks    3.80 

Case  Goods. 

Per  case 
Self-raising  Buckwheat  Flour 

20  cartons,   SVz   Tt>s  $4.00 

24  cartons,  3  lbs   4.00 

40  cartons,  1%  lbs   4.00 

Cal.  Flapjack  Flour,  36  2s.  .  4.00 
Semola   or   Nutty   Grains,  20 

cartons,  4  lbs   3.60 

Cal.  Cream  Flake  Oats,  36  2s  3.60 
Primrose  Wheat,   36  2?is....  3.85 
Farina,  24  cart«ns,  l-Ib   ....  1.80 
American  Millins  Co.'s  Cereals. 

Per  Bbl. 
Colonial  Ex.     Cream  Rolled 

Oats,   ISO   tbs.,    (wood) ....  $7.25 
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180   tbs.,   90-n>  sacks   6.75 

150  lbs.,  wood   6.00 

Pacific  Brand  Rolled  Oats, 180 

lbs.    (wood)    6.75 

ISO  njs.,  90-n5  sacks   6.21 

Bohemian  Rolled  Oats,  l.SO 

lbs.    (wood)    B.UO 

180  rbs.,  90-rb  sacks   5  CU 

Colonial  Pearl  Rolled  Wheat, 

150  lbs.   (75-rb  sacks*   3.80 

Colonial  Granulatid  Hominy, 

200    lbs    (wood)   7.75 

Colonial  Steel  Cut  Oat  Meal, 

200   lbs.    (wood)   8.25 

Brewster's  Pat.  .V.  Y.  Buck- 
wheat Flour,200   rbs(wood)  8.25 

Colonial  Pearled  Hominy,  200 

rbs.    (wood)    7.75 

Colonial  New  Process  Buck- 
wheat  Flour.200   n).«(wood)  8.25 
Case  Goods. 

Ctlonlal  Ex.     Cream  Rolled 

Oatst  36  2-rb  pkgs  $3.75 

Colonial  Self-Ralsing  Buck- 
wheat Flour,   24   3-rb   pkgs  3.80 

Pettijohn'3   Breakfast  Gem, 

2-lb   pkgs.    to   case   3.25 

(All  prices  net.) 

MISCELLANEOUS  PACKAGE 

CEREALS. 

Capital   Mills   RUd   Oats.36  2s  3.60 

36   2s    3.60 

Grape  Nuts,  1  &  2  doz,  per  dz  1.35 

doz    1.35 

Breakfast  Gem,  case  3  doz. .  .  3.25 
Wheatine,  36  2s,  per  case....  3.30 
Germea,  20  i-Vt.  pkgs.  per 

case    4.10 

Germea,  20  2-rb.  pkgs  per 

case    3.20 

Flaked  Rice.  24  I's   3.00 

Dr.  Price's  Wlieat  Flake 

Celery  Food  per  case....  2.85 
Hecker's  Farina.  24  2s,  case  2.00 
Pillsbury's  Best  Cereal  Vitos, 

36   2s   5.10 

Cream  of  Wheat.  36  2's.  .  5.25 

Crespo,  36  2's    2.75 

Snow  Flake.  36  2's   2.80 

Malta  Vita.  36  I's    4.00 

Our  Mother's  Mush,  36  2s....  2.80 

Twin  Bros.  Mush.  36  2s   2.80 

H.   H  Robbins.  Cr'mry  Bkfst 

36  2s    2.80 

Carnation  Wheat  Flakes 

20    5s    4.70 


STERILIZED  MEALS  IN  CARTONS  PUT  UP  BY 
LOCAL  MILLS. 


ALL  NET 


Carton 


I  Rt'l 
Pr 

I  Pke. 

5-2  n)S.|$3.65|15c 


Net 
Case 


Buckwheat.    Flour    :  |36-2  Ibs.|$3.65|15c 

Buckwheat    Flour   |20-5  tbs.  4. 85130c 

Corn  Meal,  White  or  Yellow  |36-2  lbs  2.35|10c 

Corn  Meal,  White  or  Yellow  |20-5  lbs.  3.20125c 

Cracked    Wheat   36-2  lbs.  3.60|15c 

Cracked  Wheat   120-5  tbs.l  4.60,130c 

Graham    Flour   136-2  rt)s.l2.S5ll0c 

Graham  Flour   20-5  tbs.|  3.90125c 

Hominy,   Large  36-2  Ibs.l  3.60|15c 

Hominy,   Large   20-5  lbs.]  4.60l30c 

Hominy,'    Small   136-2  lbs. I 

Hominy,    Small   120-5  lbs. | 

Oat  Meal,  Granulated   136-2  rbs.| 


Oat   Meal,   Granulated   120-5  tbs.l 


36-2  lbs. I 
20-5  lbs. 

36-;  Has. 

20-5  tbs.l  6.20|40c 
36-2  rbs.l  «.eO  25c 

n.omsc 


3.60il5c 
4.60l30c 
3.65|15c 
4.60130c 
3.75115c 
4.S5]30c 
4.75120c 


Steel  Cut  Oatmeal,  A.  B.  C. 
Steel   Cut   Oatmeal,   A.    B.  C. 

Pearl  Barley,   1,   2,  3  

Pearl  Barley,   1,   2,  3  

Rice  Flour   

Rice   Flour   120-5  Ibs.l 

Rvo    Flnur   136-2  tbs.l  3.60115c 

20-5  Ibs.l  *  ROiaO'- 
36-2  tbs.l  3.50115c 
20-5  Ibs.l  4.50130c 
36-2  tbs.l  4.45115c 
0-5  tbs.l  5.70|40c 
3.00110c 
3.S5125C 
4.30115c 
6.00  40c 


Ryo  Flour   

Rye  Meal   

Rye  Meal   

Split  Peas,  Yellow 
Split    Peas,  Yellow 


The  Advocate 

is  the 

LARGEST 

E  X  C  L  U  SIVE 

Retnil  Grocery 
JOURNAL 

west  of 

CHICAGO. 


Green. 
Green. 

Whole   Wheat   Flour  136-2  tbs.l 

Whole  Wheat  Flour   |20-5  tbs.l 

Gluten    Flour   136-2  tbs.l 

Gluten    Flour   120-5  tbs.l 

?'arina   |36-2  Iljs.l 

Farina   |20-5  tbs. 

Lightning    Tapioca   |24-1  tb. 

Cardinal  Crushed  Oats,  Premium|20-5  tbs.l 


3.95  15c 


5.35 
2.00 
4.15 


30c 
16c 
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ABC  Breakfast  Wheat 

72    2's    5.00 

ABC   Breakfast  Wheat 

36  2's    2.60 

Nutro.  9s    2.80 

Wheaton,  9s    5.20 

Morning  Meal,  per  case   2.80 

Olympic  Wheat  Hearts,  24  5s  4.75 
Olympic  Wheat  Hearts,  4,S  2s  4.75 
"        Pancake  Flour,  24  4s  4.45 
Cake  Pastry,   20  5s.  4.75 
Pancake  Flours. 

Uncle  Sam.  36  2s   3.25 

Encore,    36    2s   3.75 

Grape  Nuts,  No.   22,  per  doz  1.35 

H.  O.  Cereals. 

Case 

H-O  Buckwheat.  2  doz.  3-rb 

pkgs.  per  case   3.75 

H-O  Pan  Cake  Flour,  cse.  3.90 
H-O  Oats  .24  2's.  per  C3.  3.15 

Korn  Kinks,   36   2s   2.85 

Force    4.50 

Fi  eight  paid  on  country  ship- 
ments of  H.  O.  goods  up  to  25c 
p^r  cent  on  5  case  lots. 

RALSTON  MILLS 

Ralston   Breakfast  Food 

3.;    2s    4.50 

Ralston  Barley  Fo'd,  36  2s  4.25 
Ralston  Health  Oats,  36  2s  4.50 
Ralston  Hominy  Grits,  36 

2s   4.25 

Ralston  Health  Crisp  36 

2s   2.75 

Ralston  Select  Bran,  24  3s  2.50 
Ralston  Pan  Cake  Flour 

36  2's   3.75 

Ralston  Whole  Wheat  Fir 

4    14s   5.50 

Capitol  Mills. 

Per  Bbl. 

Ex  Cream  Rid  Oats,  180  tbs.$7.2o 
Ex    Cream  R'lld  Oats,  180  lbs. 

(90-:b.    sacks    6.75 

Rolled  Oats,  ISO  tbs...:....  6.75 
Rid  Oats,  (90-lb.  sks),  ISO  lbs  6.25 
Rolled  Oats,  ISO-Ib.  bbls.  .  .  .  6.00 
Rolled  Oats,  90-Ib.  sacks...  5.50 
Pearled  Rid  Wheat, 150  It) ..  s  4.30 
Pearled   Rid   Wheat  (75-Ib. 

sacks),   150   lbs   3. SO 

Granulated  Hominy,   bbls....  7.75 

Pearled  Hominy,  bbls   7.25 

New       Process  Sucawnea: 

Flour,    bbls    8.26 

Steel-Cut  Oatmeal,  "A"  (fine) 

"B"(medium).  "C"  (coarse) 

bbls    8.25 

Brewster's  Pat.  New  Process 

Buckwheat  Flour,  bbls....  8.25 
Per  Case 
Self-Raising  Bckwheat  Flour 

20-3y2-rb.  pkgs.  in  cases..  3.80 
Self-Raising  Bckwheat  Flour 

24-3  tb.  pkgs.  in  cases....  3.80 
Farina.  24  l-tb.  pkgs  in  cases  1.60 
Mills  Ex.  Cream  Rid  Oats,  36 

2-rb.    pkgs   in   cases   3.60 

Pan-Cake  Flour, 36  2-rb.  pkgs 

In  cases    3. SO 

Farinaceous  Goods  in  Sacks 

Mauufactured  by  Local 
Mills. 

Per  100  tbs.  in  lO-tb.  sacks. 
Buckwheat    Flour.    Plain.  ...  $4.00 

Buckwheat    Flour,    Extra....  4.30 

Bckwheat  Flour. New  Process  4.30 

Bckwheat  Flour,  Self-Raising  5.40 

Buckwheat  Groats    9.00 

Corn   Meal.    Yellow   2.75 

Corn  Meal,   White   2.75 

Corn  Meat.  Ex  Cream  Yellow  3.40 

Corn  Meal.  Ex  Cream  White  3.40 

Corn  Piour    2. '73 

Cracked   Wheat    3.50 

Entire  Wheat  Flour   3.20 

Farina    4.20 

Flaked  Pearl  Wht.7-Ib&10-Ib  3.20 

Graham    Flour    3.00 

Hominy,    large    3.40 

Hominy,   small    3.60 

Granulated  Hominy    3.80 

Oatmeal,   plain    4.10 

Oatmeal,  extra    4.30 

Oatmeal,    steel-cut    4.30 
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Oat  Groats   

Pearl  Grits   

Pearl  Barley,  No.  1  

Pearl  Barley,  No.  2  

Pearl  Barley,  No.  3  

Split  Peas,  Yell.  .0.  . .  .  w.  .  . 

Split   Peas,  Green  

Rice  Flour  

Rolled  Oats.  7-n>  &  10  lb.. 

Rye  Flour   

Rye  Meal   


Pearl 

Barley,  No. 

1. 

25 

and 

50- 

Split 

Peas,  Yellow, 

25 

and 

50- 

lb. 

Split 

Peas,  Green, 

25 

and 

50- 

tb. 

boxes  .... 

4.30 

3.85 
5.40 
5.40 
5.40 
5.00 
5.00 
7.20 
4.30 
3.40 
3.20 
3.40 

5.40 

5.00 

5.00 

25-rb.  sacks  deduct  10  cents  per 
cwt.  from  price  of  10s. 

50-Ib.  sacks  deduct  20  cents  per 
cwt.   from   price  of  10s. 

PASTES 
Imported. 

Crown  Macaroni. 25  Is,  pr  pkg  .12 
"    Spaghetti,    25  Is,  pr  pkg  .12 
Vermicelli.  25  Is,  pr  pkg  .12 
Imported  Style. 
Bellac    Macaroni,  25  Is,  pr  pkg  .10 
"    Spaghetti.  25  Is,  per  pkg  .10 
Vermicelli.     25  Is,  pr  pkg  .10 
■■    Alphabet,  25  Is,  pr  pkg.  .  .12 
Wash.  Macaroni,  25  Is,  pr  cse  1.80 
"    Spaghetti,  25  Is,  pr  cse.  1.80 
Vermicelli,  25  Is,  pr  cse  1.80 
Golden  Egg. 
Macaroni,  4S  5c  packages 

24  10c 
Spaghetti,    4S  5c 
24  10c 
Noodles,   48   5c  " 

24  10c 
Alphabets,   48  5c 
24  10c 


$1.80 
1.80 
1.80 

I  "        24    10c        "    1.80 

1.80 
1.80 
1.80 
1.80 
Marvelli. 
Macaroni,  cs  4  dz.No.  1  car,  dz  1.20 
Spaghetti, ,cs  4  dz.No.  1  car,  dz  1.20 
Vermicelli,  cs  4  dz.  No.  1  car.dz  1.20 
Alphabets.es  4  dz.  No.  1  car,  dz  1.20 
Straight   or  assorted   on  above. 
No. 
No. 
No. 
No. 
No. 
Royal, 


1, 
1, 

1, 

2s 


Extra,  per  box  20 

Extra,    per  box  35 

Extra,  25  lbs   1.00 

Extra,  50  tbs   2.00 

Extra,  100  lbs   5.00 

  1.70 

Queen's  Taste,   12   3s   2.20 

Sago  and  Tapioca. 

Pearl  Sago   06 

Pearl    Tapioco   06 

Flake  Tapioco   06 

Minute,     36-%   2.75 

Instantaneous,     50-18   5.50 

Instantaneous.    36-%    2.75 

Department  15. 
RICE. 

M.  J.  Brandensteln  &  Co. 

Japan,  Tycoon,  Fancy  Table$5.50 
Rubicon,  extra  fancy  6.00 
"    M.   J.  B., Double  Dia- 
mond   6.23 

Fancy  Head,  Carolina.  .6.50  7.0': 

Louisiana,  Japan   5.56  5.75 

Louisiana    Tengue   5.12% 

Louisiana.  Japan  Banzai   5.00 

Haiwaiian    5.25  5.50 

China,  No.   1.  per 

dbl  mt  6.37%  6.50 

China,  Mxd.  dbl  mt....4.60  4.75 

Patna  Head    7.00 

Caro  Head.MJB.  40  2s,r  20  5s.  .  7.50 
Imp.  Japan  MJB  40  2 % -lb  .  .  6.75 
Imp.  Japan  MJB.  10  5-rb  .  . .  .  6.75 
Japan^Table  Queen.  33  3-rb..  6.00 
Japan  Table   Queen.  40  2  i,i -tb  6.00 

M.  PhilUps  &  Co. 
Hermosa,  Ex.  Fancy2%  &  S-Tb  7.10 

Fieita.  £nd   6-n>  «.75 

Ex.    Fancy   Carohna   T.oo 

Fancy  Carolina   6.00  to  6.50 

Hawaiian   5.40  to  5.75 

Satsuma  No.  1  Imp.  Japan  -  «.25 

Toyokome    6.00 

Togo    5.85 

Higo    5.50 

Mikado    5.35 

Texas  Japans   4.85  to  5.85 

China  No.    1   5.85  to  6.90 

China  No   2   4.35  to  5.15 
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W.  T.  Welisch  &  Co. 

Samurai,    La.,    Japan   $5.25 

Fuji,  La.  Japan   5.50 

Fuji  Yama,  La.   Japan   5.65 

W   (circle),   La.    Japan   5.S5 

Snow  Wliite,  Caro.   Head....  6.75 

Mardi  Gras,  Caro  Head   6.50 

Paragon,  Caro.  Head   6.75 

Virgin,              "      "      2V2  &  5  7.10 

Honeymoon       "      "      2 1/2  &  5  6.95 

Natural,  Caro  Head,  3s   6.50 

Mascot,  Caro.  Head   5.75 

Ti..n,  Caro.  Head   5.50 

Best  Yet,  Japan,   3s   6.25 

Kice  Specialties. 

Qualcer  Puffed,  3  doz  to  case.  3.00 

Department  1(5. 
LAUJVBlil  MATERIALS. 

This  Dept.   is  corrected  by 
J.  H.  Newbauer  &  Co.;  Tillmann  & 
Bendel. 
AMMONIA 
Greer's*  VVnsliin^^  Aminouiii 
First    grade    absolutely  pure. 

180  Beaume  Strength. 
Pints,  2  doz  to  cs,  per  doz..  $1.05 
Qts,  1  doz  to  case,  per  doz.  2.70 
^  Gal.,  V2  doz  to  cs,  per  doz.  4.50 
Greer's  Toilet  Aiiiinonia 
Lavender  and  Violet 
Pints  (2  doz  .to  cs).$2.50  pr  dz 
Piirson's  Household  Ammoniu 
(Neutral.) 
pts.,  2  doz  to  case,  per  doz.  .$  1.75 
Qts.,  1  doz  to  case,  per  doz.  .  2.65 
V4  gals,  1  doz  to  case,  per  doz  4.50 
One-iialf  case  free  with  5  cases; 
ono  case  free  with  10  cases. 
Wusiliing;  Ammonia 
Standard  Grade 
Pts,  2  doz  to  case,  per  doz..$  .SO 
Qts,  2  doz  to  case,  per  doz.  .  1.10 

Bluing,  Ball 
Nuremberg,  A,  %s,  per  lb.  .35 

Do  A.  D.,  Vzs,  per  tb  21V2 

Do  A.  C.  R.,  V2S,  per  tb .  .  .22y2 
Crown 

German  V^s'  per  n)...12%  13 

Do     Vi    '3,    per    It)  14%  15 

Deschamp's  French,  I's 

per   It)   27  V4 

Do  yo's,    per  tt)....2S»,4 

Bluing',  Liquid 
Common,  pts,  3  dz  to  case.  .  .85 
qt,   2  doz  to  case.  .  1.25 
1/4  gal,,  1  doz  to  case  2.50 
Boras 

20-Mule  Team,  I's  cs  of  2 

doz    $2.25 

20-Mule    Team,    12-oz  cs 

of    4    doz   3.46 

20-Mule  Team,   V^'s  cs  of 

8  doz    2.90 

(Less  5  per  cent  in  5  case  lots; 

Lump,  25  lbs  in  box   .09 

Powdered,   25   lbs  in  box  09 

Chloride  of  Lime 
Brookman's,  I's  per  rb....7V4 

Do      Vz's,    per    Vb  9 

Blue  Bell,  50  Is,  per  tb  6y2 

Owl.   50  Is  7 


Potash. 

Per  case 

Babbitt's,  4  doz  in  case   3.35 

American,  4  doz  in  case   3.00 

Lye. 

Tomson's  Red  Seal,  4  dz 

to  case    3.85 

Tomson's  5-lb  12  to  cs.  .  4  50 
American,  l.s,  4  dz  in  case.  .  .  .  3.00 
Babbitt's  Lye,  4  doz  in  case... 3. 35 
Metropolitan  4  dz  to  cs..  3  00 
5-cai.e    lots.  . .  2  90 

Banner,  1  case,  4  doz   3.60 

Blue  Bell,   48  Is   2  85 

Jumbo,  48  Is   1  90 

Golden  Star,   4  doz  to  case.  .  2.90 

Merry   Nickel,    case    1.75 

Merry  War,  case    2.85 

Sal  Soda 

California,  sacks   1  40 

California,  bbis    1  50 

Departmeut  17. 
SOAPS. 

This  Dept.   is  corrected  by 
VVm.  Cluff  Co.;  Tillmann  &  Bendel. 

Peet  BroM. 

Silk    Soap   $3  35 

A.   B.   Naptha   4.20 

Crystal   White    4.00 

Fern    3.30 

Lily  White  (Floating)    3.90 

Mechanics,  36  cakes  in  box.  .  2.05 
Mechanics,  50  In  box  (5c  size)  1.90 
Swansdown,  50  bars  in  box.  .  2.00 
Pine  Tar,  100  cakes  in  box.  .  3.75 
Olive  Castile,  bx  doz,  pr  gr.  .  4.80 
Mottled  Castile,bx  1  dz  cakes  4.80 
Pure  White  Castile,  12,   15  or 

20   bars   to   box    3.10 

Spring  Blossoms, bx  3,wrpd,gr  4.80 
Beau  Ideal,  bx  3,  wrpd,  gr.  .  5.2G 
Attar  of  Roses,  'ox  3,  wrpd,  gr  5.20 
20th  Century  Buttermilk,  box 

3  cakes,  wrapped,  pr  gross  5.00 
Elder  Flower,  bx  1  dz  cakes  4.80 
Turkish  Elder  Flower,  bx  3. gr  6.20 
Turkish  Oatmeal,  b.'C  3. wrpd,  gr  5.20 
Oatmeal,  bx  1  dz  cakes, pr  gr .  4.25 
Witchazel,  bx  1  dz  cakes  pr  gr  5.00 
Bart'nia  Bouquet. bx  3  wrpd,gr24.00 
Sweet  Narcissus, bx  3, wrpd, gr.  17.50 
La  Rosa,  bx  3  wrpd,  pr  gr.  .  .  .  9.00 
Maj'tlc  Series  Heliotrope  Jasl- 

mine,Jcky  Clb.Rose  bx  3,wrp  9.00 
Japan    Bouquet,  bx  3,  wrpd.gr  9.00 
Barbers'  Cream,  6  tb  bxs,  pr  tb  20 
Standard  Soap  Co. 

Gasene,   100    4  25 

Top  Notch,  100  10  oz   3.25 

Yellowstone    1  no   14   oz   4  00 

Marigold,  l"'*  16  oz   4  20 

Radio,   100        oz    3.00 

Magno,  100  i_  uz   6  00 

Gold  Medal  Borax   6  50 

Purity,     "Floating,"  5c 

size    3  90 

Do.  10c  size   6  25 

Do.    10c   size,    20   1  30 

Electric  Mineral,   100  16 

oz    5  50 

Electric  Mineral,   20,  16  oz.  .  1  15  ; 
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Peerless  Kitchen,  100  10  oz.  .  2  85 
Peerless  Kitcnen,  20  10 

oz   65 

Swift  &  Co. 

Wool  Scap,  10  oz.,  100s   7.00 

C   oz.,   100s   4.00 

Witch  Hazel  (Swift  &  Co.)..  5.00 

Oat  Meal  (Swift  &  Co.)   5.00 

White  Ribbon    3  65 

Swift's  Pride  •   3.35 

Swift's    Naptha    4. 00 

Elko    3.55 

Cream  Laundry    4.25 

Snap,  60,  16  oz   2.65 

Snap,  100,  8  oz   2.26 

Special,  Grocers'  Assmt  (sells 

for  $9.00,  80%  profit)   5.00 

MIscellaneoua. 

Mascot   $2.65 

Miller's  Naphta,  100  14-oz....  4.35 

Mikado,  20  14  oz   4.25 

Mikado,    20    14    oz   1.05 

Lenox,    100   3.35 

Lenox,   20   75 

Ivory,  100  10  oz   7.00 

Ivory,   too  6  oz   4,00 

Fairbank's  Clairette,  100....  3.35 
Fairbank's  Santa  Claus,  100.  .  3.35 
Fairbank's  Copco,  100....  4.00 
Fnirbanks'   Fairy  Ovl,   5c.  .  .  .  4.00 

Fairy   Oval,    10c   7.00 

Sunny    Monday,    100s   4.75 

50  large.  .  3.50 
100  small  3.65 

l.ileuuuy,  Indry  size. 60  cakes  $4.00 
Indry  size,   30  cakes.  .  2.00 
toilet  size.  100  cakes.  .  2.00 
toilet  size.   50  cakes.  .  2.00 
.Sunlight.    Indry  shape. 100  cks  4.20 
Welcome.   Bora,x  Indry  soap.  4.20 
Cheerful,     high  grd  Indry  soap  3.50 
Monkey  Brand,  100  cakes.  .  .  .  4.00 

Monkoy  Brand.  50  cakes   2  00 

Babbitt's,   100    4.25 

Strker's  Kitchen,  100s.  8  oz.  .  3.40 
Strker's  Kitchen.  20s,  8  oz.  .  .SO 
Star  of  Kitchen  Sand  Soap.  .  4.75 
Gem   of  Kitchen  Sand  Soap.. 3. 25 

Yacht  Club  Borax,  200s   7.50 

 100s    3.90 

"    20s   85 

Nun  Nicer  Boiax,  10  oz   G.OO 

Blue  Ribbon  Borax.  7  oz....  4.00 
SAVON. 

Gilt  Edge,  100,  16  oz  $3.80 

20s   85 

Rryal.  100.  14-oz   3.40 

100    12-oz    3.10 

100  10-oz    2.75 

Vermont  Long  Bar  Laundry, 

100-Ib  cases    3.50 

Packed  either  100.  80,  40  or  25 
bars  to  case. 
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The  Genuine. 


Price,    per   case   $4.36 

Packed  100  bars  In  Case 
CDMtile  Sonp 

.Votre    Dame    g 

White  Virgin.  Itj   .s  u 

White,  Conti    15 

Mottled,    Imported    7  V4 

Clover  Leaf  White   15 

Scouring  Soaii 
Bon  Ami.  3  dz  to  cs,  per  cs.$2.SU 
Sapolio.   Vi  gross  box,  per  bx  4.50 
.Sapolio.  hand. grs  bx.  pr  bx  4.50 

WASHING  FOU'Oi!:ilS 
Gold  Dust         3's,  per  cs.$4.5u 
Gold  Dust,   100   10  02....  4.00 

Swift's  Pride.   12  oz   4.25 

Swift  s  Pride,  24  4s   4.25 

Lavarine.  36  1  lb,  pr.  es.  3.00 
Lavarine.  100  5c  pkgs....  3.50 
Pearline,  100  b  oz  pkgs..  3.75 

Babbitt's  1776,  6  oz   2.85 

Kleeno,  72  Is   5.26 

Kleeno,  ti  3s   4.76 

Kleeno,    100    V4s   4.00 

Peet's  Seafoam,  24  3s   3.75 

100   12   oz   3.76 

Grandma's  Borax,  powder- 
ed  '^4   3s    4.50 

fio    % 's  .   .  2.40 

One  case,  large  size,  free  with  6 
cases,  large  or  small. 

Department  In. 
STARCHES. 

This   Dept.   Is  corrected  by 
1.  II.  Newbiiuer  &  Co.;  Wm  Cloff 
Co. 

KInicMford'M  ()M»eKo. 

Silver  Gloss  12  ti-Ib  lixs..9 

40    1-tb  pkg9.8>/4 

'"irn     40- tb    boxes  8 

.NATIONAL  ST.*RCII  CO. 
Lily,  Sioux  and  Ningra  Brnoda. 

Corn.    4  0   Is   6 

Gloss,    48    Is  6% 

Gloss.   12  6!b  7 

Laundry    (bulki.    50s  6^4 

J.    C.    IIubinRer   Bros.  Co. 
Elastic    (Flat  Irn  Brnd),64  %8  6.00 

Pops  Corn.  40  Is   6.60 

Tiger  Lump  (bulk  50-IT>  bxs)  i\ 

40  Is   

3- It)    pkgs   T,y, 

None  Such  Brand. 

Corn,   40   Is  6 

Gloss,     48  Is  6 

Gloss.    12    6s  7 

Gloss.     50- lb    box  4% 

Owl. 

Corn.    40    Is.    per    tb  S 


ITT 


RANDS, 


AJ_,"WAYS  reliable; 

.AJ_i"VVA.YS  THE  BESX  I 


B.  T.  Babbitt's 
Concentrated  Lye, 

The  ready  soap  maker — a  powerful  disenfectant — 
an  excellent  fertilizer,  for  dipping  prunes,  spraying 
trees,  etc. 

—  Manufactured  by  — 

B.  T.  BABBITT,  (Inc.)  NEW  YORK  CITY. 


B.  T.  BABBITTS 

TRADE 

1776 

SOAPPOWDEH  i 


The  C.  B.  JENNINGS  CO.,  Agents,    41    CLAY  STREET.  S.  F. 
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Gloss.  40  Is,  per  tb  5V4 

12   6s,   per  It)  6 

Murdoch's  Oswego. 

Oswego   Corn,    40   Is  7V4 

Velvet  Gloss.   40  Is   7% 

"    12    6s   8^4 

Blue  Ribbon. 

Gloss,  4S  Is   

Gloss,    12  6s  

Corn,    40  12s  

MiNcellnnt'oiiM 
Celluloia,  CO   %-tt)  pkgs.pr  b.x  4.75 

Elastic,  same,  per  box   5  00 

China,  SOs    6.00 

DeDiirtiuent  It). 
OILS,  PAINTS,  ETC. 

This   Dept.    is   corrected  by 
Whittier-Coburn  Co.;  W.  V.  Fuller 
&  Co. 
Coul  Oil 

Water  White,  bulk  IOV2 

Water  White,  150  des  bulk..llM! 
Special  Water  White,  bulk... 12% 

Pearl,  cases.  2  5s  17% 

Astral,  cases,   2  5s  171/2 

Star,  cases,  2  5's   1  TV- 
Ex.  Star,  cases,  2  5's  201/2 

Argo,  bulk   19 

"       case   26 

Elaine,  cases,  2  5s  26% 

Eocene,  cases,   2   5s  20% 

Gsisoliue  1111(1  Ben'/.iiie 

86  deg.  Gasoline,  bulk  30 

86    deg.    Gasoline,    cases.... 37% 

Benzine,  bulk   12 

Benzine,  cases  19 

Stove  Gasoline,   bulk  18 

"  "       case   25 

Gasoline,  86  deg.,  bulk  30 

Same,  cases,  2  Ba  37% 

Red  Crown  Gasoline,  in  bulk.  IS 
Red  Crown  Gasoline,  In  cases. 

2   5s   25 

Motor  Gasoline,  bulk  18 

Motor  Gasoline,  in  cases,  2  5s.  25 
No.  1  Eng.  Dist.  Iron  Bbls.  or 

Drums   09% 

No.  1  Eng.  Dist.,  cases,  2  5s.. 16% 
No.  2  Eng.  Dist.  Iron  Bbls  or 

Drums   08 

No.  2,  Eng.  Dist.,  cases,  2  5s.. 15 
V.  M.  &  P.  Naptha,  in  bulk..  10 
V.  M.  &  P.  Naptha,cases,2  Bs.17% 

Turpentine. 

Strictly   Pure,  cases,   2   5s....  83 
"       drums  of  iron  bbls.. 76% 
Uniieeil  Oil 

Pure,    raw.    bbls  50 

boiled.    In    bbls  52 

"       raw,  case,   2   5s  56 

"        boiled,  case,   2  5s  58 

Cnstor  Oil 

Baker's  AA,  cases,  2  5s   1.30 

No.  1,  cases  ,2  5's  70 

-2  oz   65 

4  oz   90 

8   oz    2.00 

2  B-gal  tins,  per  gal   1.30 

l>urd  Oil 

Bbl.  Case 

Strictly   pure   85  91 

Sup.  Win.,  str  75  81 

No.  1   60  66 

1  oz   45 

2  oz  55 

4   oz   .85 

Ncatsfoot  Oil 

Cooper's   80  85 

Extra   70  75 

No.  4   60  66 

Lubricating;  Oils 

bbls  Case 

Star  Cylinder  Oil  60  65 

Columbia  Cylinder  40  65 

Gem  Cylinder  Oil  

Ruby  Cylinder  Oil  

Star   Machine   Oil  30  35 

Star    Dynamo   Oil  Bu  BB 

Star  Spindle  Oil  50  oB 

Siar  Sep'lor  Oil  50  55 

Red   Engine  Oil  27  32 

!>00   M  Cylinder  45  50 

FPV    Cylinder  80  85 

Med.  Ruby  Eng  30  35 

Castor  Machine   23  28 

Auto-Cylinder   60  66 

Qas  Engine   80  (I 


IMiscelI<nneou!«  Oils 

Union  Salad  Oil   70  76 

-'ure  Sperm  Oil  70  75 

No.     1     Polar  40  45 

IhCna  Nut  Oil, ordinary .  . —  75 

China  Nut  Oil,  No.  1  —  go 

White  I.ead 

Whlttler,  in  kegs  7=^        «  1/2 

Pioneer,       "    "   71^        g  1^ 

Dry  I>aiut.s 

English    Paris   White,    bbls.. $1.60 

Whiting,  barrels    1  20 

Prince's  Min'l  B'wn,  bbls.  1.65 

Vellow  Ochre   1.50  1.65 

Eng.    Ven.    Red.    bbls....  1.50  1.75 

Depai'tiiieiit  20. 

This  Dept.  Is  corected  b> 
Par.  Coast  Biscuit  Co. 

CANDIES. 

itOzenK'c 

S-tb.  boxes> 

XXX  Peppermint,  pals.LS  .16 

Thin    Peppermint   .Ifi 

TT   Peppermint   '  .16 

Musk,    fluted,    pails....  .22 
Cinnamon,   Lemon,  Sassa- 
fras,   Rose   .18 

Midget  fruit    .20 

Conversation  and  lirts.  .15 
Liliput  Conv.  &  herts.  .  .17 
Midget  Conv.  '^•ozenges.  .18 
Croivn  T.  T.  Loz,  24  5c  pkgs  .SO 
Aurora  Lozenges,  24  5c  pkgs  .SO 
Cough  Troaches,  5-rb  bx  .25 
Eagle  Wafers,  Pepper- 
mints .Wintergreen.  .  .25 

Mixed  Candy 

(30-Ib  pails) 

Plain  Mixed    9% 

Royal    Mixed  12% 

Grocers'   Mixed  10% 

Vankee   Mixed    ..;  13 

American    Mixed  13 

Fancy  A  Mixed   15 

Fancy  C.  Mixed  14% 

French   S.  Mixed   16 

French  No  .1  Mixed  18 

French    Extra   Mixed  20 

Lady  Mixed   15 

Broken  Mixed    9U 

Steam  Pnnworli 

Anise  Seed   2iJ 

Aromatic  Cachous  18 

Assorted    Berries  16 

Assorted,    Dragee  14 

Assorted   Imperials  16 

Assorted   Small   Seeds.  ..  .22 

Bird's    Eggs   17 

Boston  Baked  Beans  17 

Burnt    Peanuts  IS 

Burnt    Almonds  25 

Caraviray  Seed  , smooth ....  22 
Caraway  Seed,  pearled... 22 

Celery    Seed  22 

Cinnamon  Beans  large  redl5 
Cinnamon  Beans,  imperiall7 
Coriander  Seed,  pearled.. 22 
Jelly  Beans,  pails.. 12%  14 

Jelly   Bird's   Eggs  17 

Jelly    Cranberries  17 

Jelly    Limes  17 

Jelly    Raspberries  17 

.lordon  Almonds,  fine....  45 
Jordon  Almonds  ,lmitationl8 

Licorice  Beans   15 

Red    Hots  25 

Ringed   Marbles  16 

Sugar  Coated  Licorice  Tab- 
lets  20 

Sugar    Almonds  25 

Sugar  Plums  16 

C:rcani  Goods. 
(5-Ib  boxes) 

Pondans    Creams  14 

Hand  Dipped  20 

Hand  Dipped,  with  nuts  on.... 22 

Fruit  and   nut   ices  18 

Cream    Peppermint  20 

Crushed   Fruit   Bonbons.. 32 

Choeolatea. 

(5-lb  boxes) 

Chocolate,    plain   16 

Chocolate,    Hand    Made  21 

Chocolate  Dipped  Bonbons... 21 
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Chocolate  Dipped  Bonbons 

with    nuts   23 

Chocolate    .Climax  ,30-rb 

pails   l.S 

Chocolate    Chips   2S 

Chocolate  Nonpareil  Dn.iis;.  .  .  .21 

Chocolate  Wafers   22 

Chocolate    Cream  Tablets 

30  in  box   1.10 

Fleur  de  .Lis  Marshmallows.  G- 
Fleur  de  Lis  Marshmallows,  3- 

tb  tins  28 

Occidental  Marshmallows,  3 

tb  tins  30 

Dipping  Marshmallows,  5- 

tb  boxes   25 

Angel  Food,  5-rb  boxes.  .  .20 
French  Nougat,  30  5c  slices 

in  box    1.00 

Walnut,    Apricot-  , Spanish 

Nougat,  5-lb  boxes  ,1b... .25 
Sundries. 

Opera   Carmels   19 

Rock  Candy  , white  &  red  .15 

Rock  Candy,  brown  16 

Licorice  Drops   20 

Licorice  Sticks,  16  to  lb..  .28 
Licorice  Tablets,  5-rb  box....  1.25 
Licorice  Tablets,  24  5c  bx  .80 
Licorice  Penny  Sticks,  100 

in   box  65 

Buttercups,   5-lb   tins  25 

Gum  Goods 

(5-Tb  boxes) 
A.  B.  Gum  Drops,  asstd....9 
A.  B.  Gum  Drops  licorice  9 
A.  B.  Gum  Drops,  cryst'zdll 
A.  B.  Bonbons,  plain  inbls  7 
A  B.  Bonbons,  fancy,  inbl  7% 
A.  B.  Bonobns  .fancy,  crys 

talized,  5-lb  boxes  15 

A.    B.    Fruits  18 

Royal  Gum  Drops  15 

Genuine  Gum  Drops,  hard  25 
Jelly  Squares  , assorted  ...  14 

Bijou  Sticks   18 

Spiced  Jelly  Drops  20 

New  Turkish  Figs  16 

Fig  Paste  .plain  17 

Fig  Paste,  tricolor  18 

Che^vinK  Giiiii. 

Single  Box 

Sweet  Heart,  per  box  60 

Sen-Sen,  20  pieces  60 

Sweet  Heart,  20  pieces..  .60 
Blood  Orange.  20  pieces.  .  .60 

Chiclets,  40  5c  pkgs  1.25 

Chiclets,   10  10c  pkgs  80 

Newton's  Pepsin,  20  pkgs....  60 
Pearlo.  40  5c  pack.Tge   1.00 

Departiiieiit  21. 
CRACKERS. 

Animals   12% 

Animals  Ice-^.   15 

Assorted   12 

Assorted  Extra  14 

Assorted   12 

Assorted  Extra   14 

Automobiles   12 

Assorted  Fingers   15 

Boston   09 

Butters,  Templar   09 

Champions   09 

Chocolate   Wafer  IS 

Coco  Taffy   15 

Cocoanut   15 

Currant  Cakes  12% 

Cornhills   11 

Cherry  Marshmallow  18 

Cracker  Meal   06 

Cracknel,  plain   22 

Creole  Belle   16 

Dainty  Chip   14 

Dainty  Marshmallow  16 

Digestives   09 

Egg  Jumble   14 

Fig  Bar   14 

Fruit,  Iced   15 

Fruit    Biscuit   3,4 

Fine  and  Dandy   18 

Fruit   Sultanas   14 

Golden  Cream   15 

Graham   Gems   09 

Ginger  Cake  10 

Ginger  Nut   11 

Graham   10 

High  Tea   IB 

Honey  Comb,  Iced  14 

Honey,  FrMted  14 
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Iced  Sweets   14 

Iced  Squares   i< 

Jennie  LInd   12 

Lemon   Snap   13 

La  Gr.-ind   '.  .  ,i] 

Lemon  Biscuit   n 

Lemon  Wafer  14 

Little   Egypt   l< 

Lunch  Banquet  14 

Lunch,  Oakland   09 

Lunch,    Coast   09 

Monitor   09 

Marshmallow,    Walnut    .  .  ,16 

Nicuacs   12% 

Nicuacs,   No.   1  11 

Orange  Wafer   14 

Oysteretts   OS 

Pilot  Bread  :  04 

Pretzel   10 

Popular,  Mixed  12% 

Picnics    07% 

Pilot,  Extra   05 

Pretzelletts   u 

Pineapple  Delight   .......  .16 

Red  Cross  Oyster  OS 

Salien  Snowflake  14 

Snowflake   14 

Seed   Cake   12 

Salted  Fingers  10 

Snowball   ic 

Saloon    Pilot   07 

Sugar  Cookies   12 

Coda.   06% 

Soda,  Extra   07 

Soda.   Saloon   07 

Soda  No.  1  (5c  seller)  doz  ,50 
Soda  No,  2  (10c  seller)  ..  .08 
Soda  No.   3   (25c  seller)..  .20 

Soda   00  H 

Soda   Extra   07 

Strawberry  Wafiir  14 

Star  Butter   09 

Vanilla  Biscuit   14 

Vanilla    Snap   12 

Wafers,  Assorted   16 

Walnuts,   Marshmallow    ..  .16 

'Tour  Sweets  16 

Zephyr    Pilot   09 

Big  Four  Snaps,  doz  50 

Railroad  Lunch,  doz   1.00 

Gingerette-Lemonetts,  doz  .50 
Chocoletts-Str'wb'ryetts.dz  .50 
Banquet  Lunch  (cartons).  .15 
Banquet  Lunch,  2-rb  tins  .30 
Saline  Snon-flake,  2-Ib  tins  .30 
Grahams,  '-lb  cartons,  doz  1.00 
Del  Mont'   Tea  (carton)  dz  ,7b 

iVnter   12H 

Department  22. 

FANCY  GKOC£KlI<:)^. 

This  Dept.  is  corected  b\ 
Wellman,  Peck  &  Co. 

Wellman,  Peck  &  Co. ;  Haas  Bros 

Bouillion  Capsules. 
.4  11  (sr's,    10    capsules    in  box 
\  iP  doz  boxes    3  00 

BEEF  EXTRACr 

•'Rex,"  2  oz  per  doz   4.40 

"       4    oz    "    "    8.00 

8    oz    "    "   14.75 

"  16    oz        "    "   27.50 

Marshall's  2  oz,  per  doz....  2.05 

"        4  oz.,  per  doz   4.75 

Llebig's  2  oz,  32  12s  to  cs,  dz  4.50 
4  oz,16  12s  to  cs    "  S.40 
8  oz,  8  12s  to  cs.     "  15.90 
16  oz,   4  Os  to  cs.     ■•  29,75 

Libby's,  2  oz,  per  doz   4.4.') 

4    oz,     "    "    S,00 

8    oz,     "     "   14.00 

"     16    oz.     "     "   2f..OO 

Capers. 

Capotes,    1   d   In   case....  1.00  1.50 

Nonpareil,    small    1,50 

Nonpareil,  large    2.25 

Nonpareil,  Imperial  qts.  10.00 
.  2  litre.  .  .  20.00 
.    4     "     .  .  .  S7.50 
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CHOCOLATES. 
Bilker's. 

j^-rrcs^'^Bmlsa^raatee  under  National 
Pur©  Food  l.iws  is  Serial  No.  90 


BAKER'S 

COCOA 


  48  HIGHEST  AWARDS 

-jS^i    IN  EUI^OPE  AND  AMERICA 


(Ettsblishcil  1780) 
DORCHESTER,  MASS. 

Premium    N'o.   1  Chocolate; 


Per  Lb. 


Chocolate,  6  and  li-fb 


iml    l';"-lb    boxes   3-l!i 

\-anil;i 
bc)xt 

I'.erman    Sweet,    6    and  12-11) 

boxes   25 

Breakfast   Cocoa,      '/A-ltj  tins. 

plain,   r.-llj  boxes   

Breakfast    Cocoa.    V, -lb  tins. 

12-111    boxes   42 

(  'racki.'il  Coc'ia.  u  -  tt:)  pkgs.  12- 

tb  boxes   

Caracas  Sweet  Chocolate,  6-tb 

boxes   

Soluble  Chocolate  (hot  or  cold 

soda),  1-lb  cans   

niiinKlelli's.     tn  paper 

Eagle.    24    1-tb  22 1/. 

Eagle,    12   l-tb  23 

EaRle,    12    M;-tb  24 

Eagle,    12    M-Ib  25 

Ci-escent,   G,   5  to  It)  IS'/i 

.IS'.i 
.  251/^ 
.24 
.  27 
.26 
.27 

.20 


Crescent.  12.  6  to  lb .  .  . 
Cal.  Sweet.  6,  6  to  tt) .  .  ■ 
Cal.  Sweet,  12.  6  to  tb  . 
Monarch,    12   and    ',i    tb . 

12.  1-lt)  


Mona  ich. 
Monarch, 
Star,  24 
Star.  12 


12, 
1-tb 
1-Ib 


i/o  tb. 


(jiriiiind.     In  tins 

Ghirardelli's,    12  1-lt)  

.  .281/2 

24    1-11)  tins 

.  .28 

no    l-H)    tins  . 

.  .271/2 

CO    3- lb    tins.  .  . 

20 

30  3-Ib  tins  .  ,  . 

2  0 

liO  10-tb  tins.  ,  . 

.  .251/. 

1    35-tb    tins  . 

In  delivery  cases. 

Ghirardelli's,   GO   3-11)  tins....2G 

Venard  s,   24  l-Ib   tins  21 

Venard's.   20  3-tb   tins  20 

Miner's,  12  1-tb  tins  23i,4 

Miner's,    24    1-lb    tins  23 

Miner's,    20    3-lb    tins  22 


COCOAS. 


"•an  Houten's,  y,  s  and  VAs 
Hii  Houten's,  Is  

"oval    Dutch,    12    V,  s  

Ro.val   Dutch.   12  Is  

""■^pps,  14  I/As  

""ry's,    12    1/2  s  

" ibb's,  6  M;S  

■  ■'■wiiey'B.  6  i/sS  

Ghirardelli's  Bkfst,  6 

Bkfst.  12  1,4s....  40 
Impri,    6&12  Hs.52 


83 
SO 
77 
60 
38 
39 
23 
37 

i/jS  40% 


•'"«•.  er'B  Bkfat,  6  V4s   

"'■ner's   Bkfat,    6  l-5s  

Vail  riniaon  o  uulcii.  i-iu... 
Van  Enic-'"''  Dutch.  Vj-tb... 
Van    Eniden's    Dutch,  '/a-tb. 

Cerejil  Coff'jfi. 
Postum,  24   1/2's.  per  doz... 
*>oBtum.  3fi  I's.  per  doz.... 


.37% 
.39 


.70 
.75 


J1.35 
2.25 
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Cliulue>. 

Coiabay,  assorted  qLa  $G. 

asgiorted  ^lis   4. 

Major  Grey,  qts....  7. 
Major  Grey,  pts.  .  .  .  4. 
ClliJiK. 

Mott's    boiled,    doz   qts   3. 

Monroe's,    uhampague,    doz..  z. 

boiled,   doz   2. 

Bidwell's.     "        "   z. 

COCO  AN  C  T. 
Baker's. 

I-aker's  Drifted  Snow,  palls  14 

Bbls,    126    lbs  13 

Brazil  shr'ded  or  Table  Talk, 
long  thread,  20-Ib  pails  tb.l4 
150-Ib   bbis,   per   lb.  13 
Table  Talk  in  parchment  bgs, 
cases  of  30's,  OOi^'s  or  SO'/z's 

and  15  I's  14 

Schepp's. 
Shredded  1-lb  pkgs,  per  lb.. 23 
V2-lb  pail,  per  lb..  24 
"  i/4-rb  pail,  per  lb.. 25 

12   5c  pkgs  47 

Dunham's. 
Shredded.  1-Ib  ppr,  per  tb...27 
"         %-rb  ppr,  per  tb..28 
14 -lb  pksg,  per  rb.29 
COFFEE  SUBSTITUTES. 
.  PoBtuin  Cereal. 
No.  t.  2  dz,  smi  pkgs.  per  dz  1. 
No.  3.  3  dz,  Irg  pkgs,  per  dz  2. 
No.   0.   1   dz.  Irg  pkgs.  per  dz  2. 
EVAPORATED  Sin>KS. 


BORDEN'S 


MILK  CO. 
All   Burden's   Brands  Guaranteed. 


Ea^le  Brand — 

Condeii.sed   iMilK,   4  dot....  6.KU 
I'ioiieer  Brand — 
I       Kvaporaled  Milk  (Unsweetened) 

■fall  Cans,  4  doz   4.25 

.Small   Size,  4   doz   2.00 

I  Challenge    4.65 

Floral    4.50 

Kose    4.75 

Borden's   Alalled  Milk. 

I'rial  size,  pe  rdoz  90 

Small   Size    4.00 

Large   ize    8.00 

Hospital     Size  .  .  .33.00 

Alpine  !\Iilk. 

20-oz.,   1   to  5  case   4.05 

20-oz.,  5  to  10  case   4.00 

20-oz.,  10  to  25  case   3.95 

20-oz,  21)  to  50  case  

20-oz.    iiO    cases   or  more... 

S-oz.    96   to  case  

(3al..    G   to  case  

Carnal  ion  Milk. 

20-oz,   1  to  4  case   4.05 

20-oz,  5  to  9  case   4.00 

20-oz,  10  to  24  case   3.95 

20-oz,   25   to  49  case  

C,al.    6  to  case.   10c  lexs 
HONEYSUCKLE  MILK. 
20  oz..  1  to  5  cases,  per  case.  .$4.00 

20  oz.,  5  to  10  cases,  per  case.  3.95 

20  oz..  10  to  25  cases,  per  case  3.90 

Baby  size    3.00 

Miscellaneous. 
St.  Charles.  4  doz  in  case.  . .  .  V''.oO 

St.  Charles.  5  case  lots   4.40 

Jersey,  4  doz,  per  case   4.00 

Lilv    4.25 

Highland    4.25 

Pet.  Fam.,  4  doz  to  case....  3.35 

Baby  Pet.  G  doz  to  case   3.00 

Cotlolene. 
Single  cs.  5  cs.  10  cs.  25  cs 

^mall   7.25        7.15     7.10  7.00 

Medium   ...7.25        7.15     7.10  7.00 

t.arg8   7.25        7.15    7.10  7.00 
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GELATINE. 
Bromangelon. 


(Straight  and  assorted  llavors: 
I  Raspberry,  L,emon,  Strawberry, 
;  Orange,    Cherry,  Chocolate). 

I   Large,    2   doz,   per  doz   1.20 

Small,  3  doz,  straight  or  as- 
sorted,  per  doz  90 

Silver  White  Keystone,  pur  dz  1.00 

Minute,   per  doz    1.00 

Kno.x's,   per  doz   1.25 

Knox's  per  gross  15.00 

Knox,    Acidulated,    per   doz.  .  1.20 

Cox's,  per  doz   1.15 

Keek's,    per   doz   1.10 

Plymouth   Rock    1.20 

(1  doz.  free  with  3  doz.) 

Sheet   35 

Giniver  C<infec-tlonH. 
China,  per  case  of  6  stone 

jars    2.50 

China,     Chyloong  sinull 

stone  pots,  per  doz  

Crystallized  glace,  V^-lb. 

tin,  per  doz   2.50 

Hops. 

No.  1,  Vi  lb,  30-tb  box,  lb  30 

No.  1,  1  lb,  30-lb  box.   tb  30 

Less   than   30-fb    boxes   31 

Junket  Tablets. 


1%   doz  in  container,  per  dz 

Lemon  Sui^ar. 
Gill  Edge,  24',is,  per  duz..  1 
Gilt  Edge.  24  I  s.  i)er  doz.  .  I 

Lime  Juiee. 
Tahlta,   24   S   oz,   per  doz  .  . 
Tahit.a.  shoi't  measure.  16-oz 
Tahita,    full    measure,  32-oz 
Tahita.    bulk,  gal  


.37  Va 
.85 

tl.2!. 

1.50 
.2.50 
1  00 


Olives. 

Bottled. 
Queen  Olives,  10  oz,  oval, pis, 

2  doz    3.00 

Fluted  Stuffed  Olives,   5  oz., 

6   doz    1.10 

10  oz..  oval  olives,  pts.  2  dz  2.50 
llaby  I'imolas,  10  oz.,  2  doz.  .  3.65 

L'aby  Pimolas.  24  ISs   6.25 

Manzanilla,  S  oz,  4  doz....  1.25 
Manzanilla,  5  oz,  4  doz....  1.10 
-Vnierican  Ripe,  pts.  tin,  2  dz  2.25 
American  Ripe,  qts,  2  doz.  .  .  3.75 
Old  Mission  Ripe.  pts.  4  doz.  l.SO 
Old  Mission  Rii)e.  qls.  2  doz.  3.25 
White  Label,  5-oz..  Manziinilins. 

Per  doz 

5-oz..    Manzanilla   1.30 

1  .''-oz..  Queen    1..S5 

I  10  oz.,  Qucjen  2.35 


l« 

14  oz.,  Queen    3.76 

22  oz..  Queen   6.7S 

C2  oz..  Queen    9.00 

64  oz..  Queen  16.00 

5   oz..   Stuffed    1.30 

IC  oz.,  Slurred   2.6S 

Olive  Oil. 

1  doz  (|ls  (('allfornia)  per  dz  K.OO 

2  doz  pts,  (California;  per  dz  4.25 
4   doz  I,-.-  pls(Califurnla)  pr  dz  2  25 

Gallon   tins.       "       each   2.50 

'i  gal    (California)  each   l.DO 

Nicelle  Brand. 

4  doz    'A   pts,  case   9.00 

2  doz  pts,  case   8.50 

1  duz  22  oz.,  case   9.00 

1  duz  qts.  case   8.00 

Old  Mission. 

1  doz  qts  ,  case   8.00 

2  duz  pts.,  case   9.00 

2  doz  Vi  pts   4.80 

GroKan's  I'urily  Olive  Oil. 

Qts.,  6  to  gal,  12  to  CM,  i>r  cs.  7.50 

Pts.,    12  to  gal,  24  to  cs,  pr  cs.  .  8.00 

'A  pts..  2  1  to  gal.  4.S  to  cs.  pr  cs  8.50 

Gal.  Can.  S  to  case,  per  can.  2.40 

',2  Gal  Can,  12  to  case,  pr  can  1.30 
MushrooniH. 

doz 

Le  Court,  100  to  case  J3.50 

La  Forrest,  100  to  cs   3.00 

Hotel,  100  to  case   3.00 

Fancy   StulTed,    pts   4.00 

Peanut  Butler. 

Heron's  2  doz  to  cs,  per  doz  2.40 


Imperial.  2  dz 
2  dz. 


No    'i.gla.ss.dz  I  10 

.N'o   'i.Klas.-!.  dz  2  10 

dz.  .N'o  1,  glass,  dz  3  25 

•eels. 


Cllron,  25-  111  box .  . 
(Citron.  10-  lb  h'tx.  . 
Lemon,  25-Ib  box.. 
Lemon,  lo-lb  box. 
(.^rango,  2.">-Ib  box. 
Orange.    10-Ib  box. 


.23 
.23Vi 
.15 
.15V4 
.14 
1414 


I'luin  I'uddluK. 

Curtice,    Individual,  doz... 

No.    1.  doz  

No.  2,  doz  

No.  3,  doz   

G.  &  D.,  Is.  2  doz  to  cs,  dz 
2s.  12  to  cs,  doz 
"        3's.   6   to  ciiso.  dox 
4's.   8   lo  case,  dox 
K    &   II..   Individual,  doz.. 

I's,    per  dox  

'■       2'8.    per  doz  

3'8.  per  doz  

Sillad  DreMxinK. 
Durkee,  small.  2  dz   per  doz.  . 
••       large.   1    doz,    pr  dox 
picnic  size,  t  dz  pr  dx 


«1  10 

2. GO 
4.60 
6.60 
2  50 
4.50 
«.50 
8  60 
1  00 
-2.66 
4.60 
7.10 


:  60 
4  25 
1  00 


HOOPER  &i  JENNINGS 

Importers  and    Wholesale  Grocers 
Teas,  Coffees,  Driad  Fruits,  Provisions.  Cigars  and  Tobaccos 
462-468  Bryant  St.,  bet  2nd  and  3rd  Sts. 
Telephone  Temporary  674  San  Francisco 
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Departmeut  28. 
I'lCKLES,  VlNEGAlt,     KELISJIES,  E'iC. 

Uupiirtiuvnl  Ih  corrected  eiich  week  by  tUe  Pacillc  VlneBar 
Pickle  Works. 
PICKLES  IN  BULK 
Cnlifornia  Hume  Brand 


Sweet 


Midgets   13.00 

Special  Small  Gherkins  |27.00 

Bbl.  9000,  1/2  bbl.  6000,  %  bbl. 3000  I 

Special  Small  Mixed   

Same  count  

Gherkins   |24.00 

Bbl.  6000,  1/2  bbl.  4000,  %  bbl. 2000  I 

Mixed   I 

Same    size  | 

Special  Small  Medium  Pickles.  . 
Bbl.  4500.  Vz  bbl.  3000,  Vt,  bbl. 1500 
Special  Small  Medium  Mixed.  .  .  . 

Same  count   

Small  Medium  Pickles  

Bbl.  2400,  Vz  bbl.  1600,  M  bbl. 800. 
Small  Medium  Mixed  

Same  count   

Bbl.  3000,  Vz  bbl.  2000,  Vi  bbl. 1000 

Delicatessen  Pickles   

Chow  Chow   


63 


20.00|10.50  14.00 
18.001  9.50  34.50 

I 
I 

8.50| 


26.00 


I 

21.00jl4.00 
113.00 


19.50 


16.50 


! 

7.50" 
7.00 


31.50 


13.001  7.00 


12.00 


6.50 


28.50 


25.50|17.00|  9.00 

I  I 
|16.00|  8.50 

1  i 

15.001  8.00 


Package]    Bbl  1 

Bbl    1  Vz  bbl 

1  bbl 

1  V2  bbl 

y*  bbl 

Count]    1800  1 

1500    ]  1200 

1  600 

]    1000  ] 

500 

DILLS 

1     15.00  ] 

14.00  1  10.00 

1  6.00 

1    9.50  1 

5.50 

Jumbo 

DillH. — bbl.,  $12.00;  % 

bbl.,  $9.00;  Vi 

bbl.,  $5 

00. 

Sour  and  '^''■eet. 


California  Home  Brand. 
(Plain  or  Mixed),  German  Dill, 
Oionns 


Chow  Chow  and 


Swt 

Sweet 

Nol 

No2 

No3 

Mid 

Gher- 

Sml 

Mdn 

Lrg 

Dills 

gets 

kins 

So 


Barrels.    .=,0   gals   ]  ]  ]$0.28|$0.2S]$0.60 

Kegs,  'j  gals 
V2   Barrels,  32 
Vi  Barrels.  16 


Kegs, 
Kegs, 
Palls, 
Pails, 
Pails, 
Sd  kegs, 


10  gals 
5  gals 
5  gals  . 
2  gals 
1  gal  .  .  , 
10s,  8 


gals 
gals 


gals. 


Sd  kegs,  5s,  4 
Sd  kegs.  3s,  21/2  gals. 


.]  .36) 

.36]  .70 

.68 

.]  .30| 

.30 

.621/2 

.62 

.32] 

.32 

.61  V- 

.64 

■1  -341 

.34 

.671/2 

.60 

.1  .361 

.36 

.70 

.68 

.]  .361 

.36]  .70 

.  68' 

■1  -451 

.45 

.75 

.77 

.1  .55] 

.55 

.85 

.87 

J  2.00] 

2.75 

5.50 

5.00 

1.00]  1.50 

3.00 

2.75 

1  .85] 

1.00 

1.75 

1.60 

.60]$1.701$0.46| 


1.74] 
1.731 
1.75| 
1.77] 
1.74] 
1.79] 
1.88] 
1.98 


,54 
.48 
.50 
.52 
.45 
.54 
.63 
.73 


Sou 


7.251  3.75 
3.75]  2.00 
2.25]  1.50 

"CENTAUR  BRAND" 
(Plain  or  Mixed),  (ierman  Dill,  Chow  Chow  and  Onions 

Midgets  Small  Medium  Select'd  Dills  Chow  Onions 


Nol 

sml 

No3 
No2  lrg 
Mdn  1  slct 

Ger 

man 

Dils 

Chow 
Chow 

Calir.  1 
Onions 

Barrels,   50  gals   

V2  Barrels,  32  gals  

Kegs,  5  gals   

$0.33|$0.30]$0.25 
.351     .32  .27 
.37|     .34  .29 
.39]     .36  .31 
.41]     .38  .33 

$0.25]$0.32 
.271  .34 
.29  .36 
.3li  .38 
.33]  .40 

$0.25 
.27 
.29 
.31 
.33 

Pails, 


gals. 


Pails.  2  gals 


Kegs, 


gal.s 


Pails,  1  gal , 


.41]     .38  1.25]. 
.421        -  - 
.41 
.62 
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.65] 

.35 

38 

1.10] 

.33 

57 

.50 

.45 

.50]  .40 
.40]  .32 
.60]  .'50 


PICKLES  IN  GLASS 
California  Home  Brand 


Pat.  Top — English  or  Octagon 

1  10  oz 

Vz  Pt.  1 

Pt. 

Qt. 

]  1.75 

1.60  ] 

2.30 

4.50 

Mixed  Pickles   

1  1.75 

1.60  1 

2.30 

4.50 

1  1.75 

1.60 

2.30 

4.50 

1  1.75 

2.00  1 

3.25 

Sweet  Gherkins   

]  1.75 

1.90  ] 

2.75 

5.00 

Sweet    Mixed  Pickles  

]  1.75 

1.90  ] 

2.75 

5.00 

Senf  Gurken   

1 

1 

2.75 

5.00 

CENTAUR  BRAND 
American  Style — Square  Bot]|Eng.  style.  Round  Bot. 


1 

Pts. 

Qts. 

Vt-  Gal]  Gal. 

\V2 

PtsI 

Pt. 

1  Qt. 

1.20 

1.75 

3.00 

5.00 

1 

20  1 

1 

75 

3.00 

Mixea  Pickles   

1.20 

1.75 

3.00 

5.00 

1 

20  1 

1 

75 

3.00 

Chow  Chow   

1.20 

1.75 

3.00 

5.00 

1 

20  1 

1 

76 

3.00 

Plcalilli   

1.20 

1.75 

3.00 

5.00 

1 

20  1 

1 

75 

3.00 

1.20 

1.75 

3.00 

6.00 

1 

20  1 

1 

75 

3.00 

1.20 

1.75 

3.00 

5.00 

20  1 

1 

75 

3.00 

i9 
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TOMATO  CATSUP. 


In  Glass,  per  doz    ]|Jugs,per  Jug]]l  Gal.  Tins 

 ■    Wz  Pt.  1    Pt.  I    Qt.  ]]1  Gal.]2  Gal.|]Scr.  tp]Ft.tp 

Cal.  Home  Brand  I  1.35  ]»2.25  I  3.25  ||  1.00  ]  1.90  ]]  T75 

Sunrise   ]  ]  ]  ||    .85  ]  l.fiO  ]|    .65  |  .60 

Sunset  I     .90  ]  1.65  ]  2.75  ||     .60  |  1.20  |1    .50  |  .45 

i'omatu  Catsup — In  Uiilk. 


BhI. 
50  Gal. 


Vi  OBbl. 
32  Gal. 


Vi  Bbl. 
16  Gal. 


Cal   Home   Brand.  . .  . 

.50  1 

.55 

.60  ] 

.63 

.65 

|..   .40  ] 

.45  ] 
.40 

.50  1 
.45  1 

.53 
.48 

.55 

.50 

1  .35 

TABLE  SAUCE. 
In  Glass. 


Cal.  Home  Brand. 
Worcestershire  .... 
Chestershire   


]y2,  Pts. 
1.75 
1.00 
.75 


Pts. 

2.75' 

2.00 
1.50 


[  Qts. 


In  Jugs 
In  Jugs 


3.75 
3.00 
2.25 


1  Gal. 
1725"" 
1.00 
.60 


Gal. 

GaC 
Gal.]Tins. 

2725  7~  7.  . 
2.00  ]  .85 
1.20     I  .S.i-. 


California  Home  Brand 

Worcestershire   

Chestershire   


I    1.50     I    2.25  I 
Table  Sauce  in  Bulk. 

1  Bbls.  ]%  bbls]V4  bbl.]io  ^}al.]5  Gal, 
|50  Gal.]23  Gal.|16  Gal|  '  Keg   |  Keg 


...]  ] 
...]  .80  1 
...]  .55  ] 
VINEGAR 

Commercial  Wine,  Cider,  Malt  or  Spirit  Vinegar 


.82 
.57 


.84 

.59 


]  40  Gr. 

50  Gr.  ] 

60  Gr.l  70  Gr.  ] 

SO  Gr. 

90  Gr. 

T  1  .14 

]  .16 

.17     1  .18" 

^  .20 

1  ^.22^ 

 1  .16 

]  .18 

.19     1  .20 

.22 

1  .24 

 1  .18 

1  .20 

.21     1  .22 

.24 

1  .26 

HIGH  GRADE  VINEGARS 

Calitornia  Home  Brand  White  Wine  Vinegar.  . 

Calitornia  Home  Brand  Red  Wine  Vinegar   

Cal.    Home    Brand    Apple    Juice  Vinegar  

California  Home  Brand  Pure  Pickling  Vinegar.  . 
Cases  of  one  dozen  uarts  


Barrels 
.  ..  .30 
...  .30 
.  .  .25 
 2.'i 


Bbls. 
.35 
35 
.30 
30 
2.50 


REI-ISHES    AND  CONDIMENTS. 
Miscellaneous. 

California  Home  Brand. 

I  9  oz.Wz  Pt.|  Pt.  |10  oz. 

Tomato   Chutney   ]  1.75  ]  1.65  ]  2.50  ]  1.35 

Chili   Sauce   ]  1.75  ]  1.65  ]  2.50  ]  1.35 

Salad     Dressing   ]  1.75  |  1.65  ]  2.50  ] 

California  Home  Brand 


Sweet  Relish  

East  India  Relish 
Red  Hot   


Same,  in  Bulk.  Per  Gallon. 

]    8  oz.    ]01ympics]    14  oz.  |  Pts. 

 1      .95     ]      1.75    n  ^.00     I  2775 

 I      .95     I       1.75      I     2.00     I  2.75 

 I      .96    ]      1.75      ]     2.00     ]  2.75 


Salad  Oil. 

•IMerces.  about  50  gal.,  gal..$  .75 
1  gal.  tins,  10  to  case,  gal.  .  .  .  1.00 

5  gal.  tins,  1  to  case,  gal  95 

V2  gal.  tins,  20  to  case,  gal..  1.10 
Quart  bottles,  12  to  case,  doz  2.75 
Pt  Bottles,  24  to  case,  doz.  .  1.50 
V2  pt  bot.t  36  case,  doz  

Saratoga  Chips. 

(Less  5  per  cent.) 

Bulk.  l5-n>  box    3.60 

Cartons.  6-oz..  24  in  case,  doz  1  30 

SALT. 

Cal  .Table  &  Dairy,  75  2's,  60 
2V2's.  50  3's,  30  5's.  15  lO's 
and  8  20s,  per  bale   1,75 

Do  50-rb  bags,  ton  12.00 

Leslie's  Sterilized.  7f>  2'8,  50 
3's,  40  4's,  36  P's,  15  lo'b, 
and  8  20s,  per  bale   2.25 

Do,  50-rb  bags,  ton  none 

Leslie's,   50s   20.00 

Imptd  Liverpool,  50s,  ton....20.b0 
100s.  ton.  .  .  .19,50 
200s,    ton.  .  .  ,  19.00 

i:enuine  Werrington,50s,pr  ton20.00 
H.  R.  H.  Liverpool. 

Bales  of  75,   2s,  per  bale.  .  .  . 

Bales  of  50  3's,  40  4's.  30  5's. 
16  10s,  8  20s,  per  bale.  .  .  . 

Bags,  50s,  per  ton  

Worcester. 

Worcester  Dairy, bbl  3  20  tbs  (5 
bbls.     5.25)   5.25 

Worcester  Dairy,  bbl  320  lbs, 
10  bbls    4.75 

Worcester  Table,   140  2s.  100 

1  bbl  5  bbl 

33  and  60   63   5.75  6.50 


Worcester  Table,  30  10s  5.50  5.25 
Worcester  Table,   50Ib  sacks, 

Irish  Linen   90  85 

Rock  Salt. 

Half-Ground,   lOO-lb  sks,   ton  9.50 

50s,   ton  10.00 

Stock,   100-Ib   sack,   per  ton.  8.50 

"        60s,  ton-    9.00 

Package  Salt. 


r^eslie's  Sterlized,  48  2's  

24  3's  

20  5's  

50  2's  

K.  S.  V.  P.,  2s,  24  to  case.  .  . 
R  S.  V.  P.,  3s,  24  to  cs.  pr  cs. 
R.  S.  V.  P.,  5s,  20  to  cs,  pr  cs. 

I.wg  Cabin,  24  2s  

Celery  Salt. 

Durkee's,   1  doz  in  box  

SOUPS. 

Anderson's   20  varieties  

Campbeir.s.  21  varieties  

Snider's,    Tomato.  3's  

2's  


2.75 
2.00 
2.50 
3.60 
2.80 
2.00 
2.50 
1.70 

1.26 

.90 
.90 
2.60 
1.85 


Van  Camp's,  21  varieties. 

Libby's,   2's,  assorted  

I's,  "   

'      concentrated,    I's.  . 


.96 
2.35 
1.40 
l.Of 
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Franco- American. 

Qts  Pts. 
Mock-Turtle.  Ox-Tail,  Con- 
somme, Bouillon,  Julienne, 

Vegetable,  Beef,  Pea.. 3. 15  1.80 

Chicken    3.50  2.00 

Gumbo   3.30  2.00 

Green  Turtle,  thick  7.00  3.60 

clear   9.50  .... 

Mulligatawney   3.50  2.00 

Tomato   3.15  1.80 

Assorted   3.25  1.85 

Truffles. 

i-lB  glass,  per  doz   3.60 

1-  16  tins,  per  doz   2.75 

'^  tins,  per  doz   5.25 

i4  tins,  per  doz  10.45 

V4  tins,  per  doz  20.35 

Veast  Cakes. 

.V!aglc   Yeast,  case   1.20 

Seast  Gem,  case  ,   1.15 

Great  Western   1.00 

Gillet's  Magic    1.20 

Yeast  Foam    1.20 

This  Dept.   is  corrected  by 
riUmann  &  Bendel;  Pac.  Vinegar  & 
Pickle  Works. 

CATSUPS. 

inlder's,  qts.  doz   3.75 

pts  "    2.40 

1%   pts,  "    1.40 

Griffon's. 

'/2-pints,   per  doz  1.12% 

Pints,  per  doz   1.85 

Quarts,  per  doz   3.25 

Miscellaneons. 

Campbell's.   V2  Pts,  doz   1.15 

tieinz.  10-Oz    *  -** 

12-oz    :.  i 

17-oz    < 

Blue  Label,   25    H-Pts.   to  e*  'it 
Blue  Label,   25  pts  to  CB.  . . 
Blue  Label.  12  qts  to  cs...  «.»» 
Golden  Star,  gal  jugs,  do«.  .  .aoBC 
"    qt.  jugrs,  doz.  .   .  S.SB 
"    pt  jugs,  doz.   .  .  2. SB 
"     %  pt  jugs,  doz.  1.40 
Long's  Fruit  Catsup. 

Pts,  24  t  o  08,  caoa  4.75 

V^-Pts.   4S   to  eS  '  .....  5.75 

2,  5  and  "      p  fias,  It)  1.60 
SAVCM. 

Holbrook's,    %    pta   2.40 

Lea  &  Perrin's,  small   2.75 

Lea  &  Perrin's,  medium   5.00 

Lea  &  Perrin's,  large   8.25 

5  cases,  5c  per  doz  less. 

Tobasco,  Mcllheny    4.00 

robasco,   New   Iberia   3.50 

Bengal  Worcester,  1/2  pt  85 

Bengal  Worcester,  pt   1.25 

Pepper,  sprinl-la  top,   %  pt..  2.00 

•■■>oerior  Pepper,  small  90 

Superior  Pepper,  large   1.50 

Libby's  Manchester  Sauce,  24 H 
pints,   per  doz   1.20 

HORSE  RADISH. 

Picnic  Gems,  doz  96 

Pints,   doz  95 

Medium,    doz   1.30 

Quarts,  doz   2  50 

10-Gal.  Kegs,  gal  78 

5-Gal.  Kegs,  gal  80 

2-  Gal.  Pails,  gal  85 

1-  Gal  Pails,   gal  90 

Standard  Kegs,   10s,  keg.  .  .  .  6.50 

"    5s,  keg   3.25 

3s,  keg   2.00 

FRENCH  MUSTARD. 
(In  bulk.) 

Cal. 
Home  Stan- 
Brand  dard 

Bbl,  per  gal  35  .30 

Vo   bbl,  per  gal  37  3-2 

Vi  bbl.  per  gal  40  .34 

10-Gal    Keg  42  .36 

5-  Gal.  Keg  45  .38 

2-  Gal.    Pail   50  .45 

1-Gal.    Pail   60  .55 

Standard  Keg,  10s   3.50  3.00 

"     5s   1.75  1.50 

"     3s   1.50  1.25 

In   Glass,   Cal.   Home  Brand. 

8  oz,  2  dz  to  ease,  per  doz  95 

14-oz,  2  doz  to  case,  per  doz  1  75 
-Standard. 

6-  oz,  small  bbl  80 

g-oz,  Dusseldorf   ,  90 
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16-OZ,  '•    1.40 

SAUERKRAUT. 
Cal.  Home  Brand — Dry  Pack 

Bbl.,    50-gal  15.00 

%-bbl.,    32    gal  10.50 

14 -bbl.,    15    gal   5.50 

10-Ga.  Kegs   3.25 

6-GaI  Kegs   1.75 

J-Gal  Pails  S5 

t-Gal  Pails.-.  60 

Standard  Kegs.  10s   2.50 

Departmeut  24. 
UllOCEKY  SUNDRIES. 

This  Dept.  is  corrected  by 
Haas  Bros.;  Wm.  ^-uff  Co. 
Axle  Grease. 

H.  &  L.,  per  case   ?2.00 

C.  &  S.,  2-doz  case,  per  case  2.00 

5  case  lots   1.95 

10    case    lots   1.85 

Frazor's,  2  doz  tins,  per  case  2.25 
Frazer's,  4  doz  wd,  per  case.  3.50 

Frazers.  15-lb  pails   1.00 

Mica.  3  doz  tins,  per  case.  ..  .  2.60 

Castor  Oil,  2  doz  Is   2.60 

Universal,  21/2,  light   2.00 

Universal,  2%.  dark    1.75 

Paper  Bags. 
Automatic.    Self-Opening,    500  In 
pkg..  List. 

V4-lb   $1.00  8-Ib    4.80 

V.-lb    .  .      .  1.20  lO-Ib    5.20 

1-  lb    1.60  12-rb    6.30 

H4-tt>    1.70  14-It)    .  .  .  .  ;  8.30 

2-  n)    2.00  16-n>    9.00 

3-  n)    2.50  20-It)    ....  10.00 

4-  lt)    2.90  25-tb   11.00 

5-  rb    3.40  30-tb   13.00 

6-  lb    4.00  35-m   15.00 

7-  tt)    4.40 

Sizes  8  to  35  lbs. 

Sugar  Bags,  broad  bottom,  Db  .06 
Discounts  from  above  list: 
Cheapest,  50%. 
Eaglo  or  Equal.  50% 
White  bags,  50%. 
Lion,  40%. 

Mikado  (stripped)  40% 
Bluestone. 

Barrels,  per  lb  12 

5  bbl.  lots,  per  lb   11% 

BATH  BRICK 

Bristol,   2  doz,  per  case  95 

Powdered,  20  Is,  per  case.... 1.15 
Powdered.  40   Hs.  per  case... 1.25 
CANDLES. 
Adniantine. 

.Jidam,    14-oz..    20s  11% 

12-oz..   20s  10% 

10-OZ.,    20s   09% 

Hotel,    40s,    12-OZ  10% 

(Wrapped   V4c  higher.) 

Chippowa.  1  oz  07 

Torchlight 

Stearic  Acid,  12  oz.  20s  lOVi 

14  oz,  20s  11% 

(wrap)  16  oz  20s  .13% 

Stearic. 

Schneider's    14-oz.,    20s  14 

Schneider's    14-oz.,    40s  13'% 

Schneider's    16-oz.,    20s  15% 

ParaQne,  Etc. 

Per  n). 

l=.  6s.  in  cartons  of  36-Ib  bxs  11 
12.-?.  in  cartons  of  36-rb  bxs..  ll',4 
%-rb,  in  cartoons  of  25-11)  bxs  11 
i-lb  cartons  of  25-lb  bxs...  11 

Colored,  Ic  higher 
Beeswax,  pure  for  churches  35 

Do      No.  2  27% 

Do      No.  3  22% 

'hristmas.    all    sizes  09 

Do      holders,  per  gross  85 

Wax  Tapers,  per  doz  pkgs.  .  .80 

Do       Per   gross  S.itO 

.Vight  Lights. German.on  pap 

&  wd.  per  doz  40 

Do  French,  on  tin. doz  85.  1  i'- 
Werks 

16  oz.  S.  A.,  40s,   (wrap)..  .leVi 

16  oz.   S.  A.,   20s  15'v4 

14  oz.,  S.  A.,  40s,  (wrap)..  .14 

14  oz.  S.  A..  20s  13% 

14  oz,  Adam,  20s  11% 

12  oz,  Adam,  203  10% 

10  oz.  Adam  20a  09 
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standard  Oil  Company. 
Electric  Light. 

Per  Set 

6s,  10  oz.,  20  sets  llVi 

6s,  14  oz.,  20  sets  lOVi 

6s,  12  oz.,  20  sets  09  '4 

6s,  10  oz.,  20  .''ets  0S% 

12s,  12  oz.,  40  sets  (hotel) .  .  .09% 
Granite  Mining. 

Per  Set 

6s,  16  oz.,  40  sets  13  '4 

6s,  16  oz.,  20  sets  13 

fis,  14  oz.,  40  sets  10  '4 

Us,  14  oz.,  20  sets  11% 

6s,  12  oz.,  20  sets  U9% 

6s,  12  oz.,  20  sets  09% 

6s,  10  oz.,  20  sets  09 

12s,  12  oz..  40  sets  (hotel) .  .  .10 
Parafline  Wax. 

Per  Set 

Is,  14  oz.,  25  sets  white  10% 

2s,  14  oz.,  25  sets  white  IOV2 

4s,  14  oz.,  36  sets  white  10 

Gs,  14  oz.,  36  sets  white  lO'-j 

12s,  14  oz.,  3G  sets  white...  .11 
Colored,   i  cent  higher. 
Rndinnt  ParatTlne  Wax. 

Per  Set 

4s,  14  oz.,  36  sets  10 

6s,  14  oz.,  36  sets  10 

6s,  14  oz.,  20  sets  09% 

6s,  10  oz..  2  0  sets  08 

Egg  Food. 
Pratt's,  26-oz,  2  doz  in  cs...$4.50 
Wellington's.  1-lb.  2  doz  boz.  4.00 

Fly  r:iper 
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Hawegr    laid    rope  for 

well-boring    1 

iransniissiun    of   Power  5 

Lanyard  and  Turrud   baals 

l^.arlat  Rope,  hd  tw.  un- 

oiled,  3  &  4  st'd .  .     1  I 

Saab  Cori 

Cuttle  uonn. 

Birds",    per   lb   30 


Tanglefoot,    per   case   2.50 

Tanglefoot  Holders,  per  case 

•f  50   35 

Subert's.  40  as,  paper  in  box  .90 
Fruit  Jnrs. 
(Net  cash — no  discount) 

Mason's,    pts,    per   gross   6.25 

Mason's,  qts,  per  gross   7.00 

Mason's,  %   gal.,  per  gross..  10. 00 

Fruit  Jar  Caps 
Porcelain.  6  doz  to  box.  pr  bx  2.X0 
Fruit  Jar  Kuhhers. 

No.  1  White,  per  lb  60 

"Gold  Seal."  cartons,  per  gr  .75 
"Badgers."  cartons,  per  gr.  60 

Red  Ribbon  75 

Glue. 

Le  Page's,  1  oz  per  doz  80 

Le  Page's,  2  ob.,  per  doz....  1.30 
Le  Page's  'L.-gil!  tins,  per  doz  1.50 
Le  Page's,  1-gill  tin.  per  doz  2.00 
"    "    Tubes,   small,  gr....l2.00 

 big.    per   gr.  .  .  .  IS.OO 

Cordage. 

Bask-  price — Manila  15%,  Sisal 
10%.  (5.000  lbs  %c  and  10.000 
lbs.    %c    less.)  kinds  ad- 

vance on  base  price  per  pound 
as    given  underneath: 

SIn  .Man 

Itope,  1  % -In  . (7-16  diam 
6  and  9  thr.    (  '<i 
and  upwards)     .basis  baals 
'2  thread 

■ii«m>    %  H 

and  5-16  dIam) .  .     '  ' 

Bale.     3    and  4. 

strand   %  less  basis 

"    2.  6.  8  sfnd     %  M, 

Lath    Yarn   basis  baala 

Hop    Twine,    tarred....     1  1 

Grape  Vine  Twine   1  1 

Spring     Twine    2H 

Piper  Twine,  unolled..  ^4  2H 
Whale  Line  and  Bolt..  1 


Insert  Pouder. 

Eureka,  10c  size,  per  doi  75 

Eureka,  25c  size,  per  doz.  .    .  1.75 

Eureka.    60c   size,    per   doz.  .  4.50 

Eureka,  $1.00  size,  per  doz.  .  jj.OO 

Buhach.    2-oz  ,   per  doz   l.lu 

4-  oz.,   per  doz   2.15 

8-oz.,   per  doz   3.75 

16-oz.,  per  doz   6.80 

5-  Ib.  per  lb   60 

Hatches. 

Tins    1.65 

Boys,  doz  boxes  12 

Swedish  Safety,  per  gross  65 

Swedish  Wind,  1  gross  90 

Vulcan  Parafflne.  C.'is  per  gr  .55 
Do  50  grs  lots  60 

Diamond  Match  Co.'s. 

Anchor,  2008   1.70 

Do.    500s    4.00 

Bird's  Eye.  500s.  gr    3.75 

3  Noes  Safety.  100a   7.76 

Bees  Wax.  100s   4. SO 

Globe.  100s    5.00 

Domino,    case    2. 75 

Red  Top  Safety   2.75 

S.  &  C.  Eastern  Parlor  SO's.  .  4.2a 

S.  &  C,  200a    2.25 

S    &  C.  300a   3.26 

S.  &  C.  500a   4.26 

Press.   100s.   b-gr.ia.s  case....  4.75 

Little  Star,  per  cuf".-   2.20 

Search  Light.  100s    iarge.1  gr  4.75 

Paper.  Wr:i|>plng 
Butler.   White,  per  ream..  .'0 

Do    Waxed,  per  ream...  .25 
.Manilla.  No.  2,  roll. any  size  lb  .iM 
Manilla,  No.  1,  roUa  or  Bat  .OS 
Straw,  per  ream  95 

Dn  rolls,  any  size,  per  lb  .03 H 
Drab,  per  ream  60 

Do    rolls,  any  size,  per  lb  02% 

Paper,  Toilet. 

Royal.  100  rolls  of  500  shta  .  4.00 
O  Keyed.  5-oz  rolls,  per  case  2. SI 
Royal.  S-oz  rolls,  per  case.  .  4. 26 
O  Keyed,  tablets,  per  caes  .  3.75 
Pastime,   tablets,   per  case...  4.60 

Union,    per   case   7.00 

Lulu,  pkgs,  4000  shts,  per  cs  3.75 
.\storia.  pkgs  450  shts.  per  cs  3.90 
Wlndsor.pkgs  500  shts.  per  cs  4.00 
Universal,  pkgs  700  shts.  pr  cs  6.00 
Great  Eastern. pkgs  1000  shts, 

per   case    7.50 

Popular  Rolls.  5  oz.  100  rols, 

per  case    S.OO 

Daisy   Rols,    9   oz,    100  rolls. 

per  case    4.50 

Elxpress  Rolls.  10  oz.  100  rolls. 

per  case    6  00 

.\sbestos    Rolls.    11    oz,  100 

rolls,  per  case    S.2S 

Mammoth    Rolls,   16  oz.  100 

rolls,  per  case   7.6* 

Pyramidal.   JOOO     sheets,  60 

rolls   in  case  

"No-Med»" 
(Cereal  Laxative.) 
I?"  cartons  to  case,  per  case.  112  00 

Less  30  %  discount     to  Iradr. 
Varying  cash   discount   dependl' t 
m  quantity  purchased 
Pullshe*.  Sbo«. 
Day  <  Marl  in'* 
Large.  6  dz  to  cas».  d'>z         i  Oi 
Medium.  «  dz  to  case.  doz.  .  J 
Small.  10  dz  to  c.-iso    d-iz  .10* 
Mason's  Rosaet  Pollab. 

Doz        %  Or  Or 

No.  2   40         1  iO  4.',0 

No.  3   70         2  O'  ■'.00 

Comb  Bla<'k  Drmulng. 

Doz        %  Or  Or. 

Large   1  '0        4  50  1?  00 

Small   t«       ISO    t  10 
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Combination  Russet. 

Doz.        14  Gr.  Gr. 

Larg-e    1.50        4.50  IS. 00 

Small   SO        2.30    4. SO 

Mason's  Stove  Tolisli. 

Doz.        14   Gr.  Gr. 
 45        1.20     4. SO 

Polish.  Stove. 

Rising  Sun,  large  pkg.,  per  gr  6.25 

Do     5-gross   lots   COO 

Do    Small  pkg.,  per  gross.  .  3.S5 

Sun  Paste, Irg,  ',4  gr  bx  per  gr  5.00 

Enameline,  No.  4  tins,  per  gr  5.00 

Do    No.   fi   tins,  per  gr.  .  .  .  S.25 

Do    Liquid,  pt-tins.  bx  3  dz  2.25 
X-Kay  Stove  Polisli. 


Small,   3  doz.   to  case,  per  es  1.50 
Large,   3  doz  to  case,   per  cs  2.50 
( doz.  free  with  each  case.) 
Polish.  Mooil. 
Electro  Silicon,   1  gt  In  case 

per  doz   

Brilliantshine,  ''/>  pts,  per  doz 
Erilliantshine,  pts    per  doz.  .  1. 
Brilliantshine,  qts,  per  doz.  .  3 

Do,  %  gal.,  per  doz   C 

Do     1  gal  tins,   per  tin  

U.  S.  Metal  Polish,  qts   3 

pts    2 

1/2     pts   1.25 

U.    S.    Metallic    Polish  r-astsj, 

lb.  package,  doz   3.35 

'/i-lt>.  package,  doz   1.07 

3-oz  package,  doz  50 

Barkeeper's   Friend,  pwdr,  gr.  21.00 
Seeds. 

Anla   15% 

Canary   07 

Caraway  15 

Celery   17% 

Coriander  11 

Cumin   18 

Flax,    ground   06 

Flax,    whole   06% 

Hemp,   sacks   06% 

Millet   00% 

Mustard   10 

Poppy   15 

Rape,    Cal  06 

Bird  gravel,  2s.  per  doz  85 

Bird  Seed  Mixed,  48  Is.  doz  .80 
Red  Ribbon,  GO  Is  6% 

Oi-iginal  sacks  %c  less. 

Slieep  Dip, 

I-lltle*.  10-gal  tins,  per  gal..  1.20 

Little's,  5-gal  drums,  per  gal  1.20 

Smith's,    10    Vi-gal    tins,    gal  .95 

Smith's,  5-gal  drums,  per  gal  .95 

Shoe  BIncliing'. 


Doz. 

Gr 

Gr. 

No. 

1 

 25 

75 

2.80 

No. 

2  ... 

 30 

85 

3.25 

No. 

3  , 

 35 

1 

00 

3.S5 

No. 

4 

 45 

1 

40 

5.45 

Shoe  Dressing. 

Boss,  3  dz  to  cs,  per  gr   9.00 

Russian,  3  dz  to  cs,  per  gr..l2.00 
Shlnola,    per    gross  10.00 

16  Shinola  outfits  of  brush  and 
dauber,   no  charge. 
Shinola  paste,  case  of  3  doz  2.50 

3  solid  brass  scoops,  no  charge 
Bixby's  Polishes. 
Royal  Polish.  1  doz  in  box.  .  .85 
Royal  P'lish.S  dz  bx.ham'r  free  2.55 
Shoe,  Satin,  1  dz  (sml  comb'n)  .75 
No.  5  Shoe  Satin  Pste,  1  doz  .SO 
No.  5  Shoe  Satin  Paste,  1  doz  .40 
No.  10  Satinola  Paste,  1  doz  .SO 
No.  10  Satinola  Paste,  1  doz 

in   box   80 

Satinola,  combination,  sml,  dz  .75 
Satinola,  combination,  Irge,  dz  1.25 
Shoe  White  Cream,  per  doz  .85 
Ermino  'White  Paste,  per  doz  .80 
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Jet   Oil,   doz  85 

Jet  Oil,  3  dz  bx,  5  Bixola  free  2.55 
Bi.xby's. 

"BBB."  size  M.,    'A   gr.   box..  1.25 
"BBB,"  size  B,  per  V2  gr.  box  2.50 
'rvville. 

Cotton,  4-ply,  lOO-lb  bales,  lb  .27 
3-ply,    100-tt)    bales.  .  .27 
"        2-rb    cones,   per   lb.'.  .27 
Hemp,  S-oz  balls, pr  3-Ib  pkg.  .  .27 
Do,     4-oz  balls,  per  3-tb  pkg  .27 
Sack,  4-ply,  12-It)  pkgs,   lb..  .27 

l>in(U*r  ine. 
Pure  Manila, 050  ft  to  Ib.pr  lb  14% 
Manila.  COO  ft  to  lb,  per  lb,  .13% 
Standard,  500  it  to  lb,  pr  lb  11'/, 
Sisal,  500  fl  to  lb,  per  11-  .  .  1 1  1/2 
Wax. 

Fruit,  25  l-lb  pkgs,  per  box.  .  1.50 

Mint   Wa.K,  per  box   1.50 

.l;:i)an,  per  lb  20 

Beeswax   38 

Pure  Ref.  Paraf.,  40  Is.  rb .  .  .10 
Pure  Ref.  Paraf.,  20  Is,   It)..  .10 

Wax  Striug^. 
12-in.,  10  pkg,  100  stgs  each.  1.75 
14-in.,  10  pkg,  100  stgs  each.  .  1.90 

Dt'partiiieiit  25. 

WOO!)    AND     WILLOW  WAKh 
AXE  IIANDLKS 

This   Dept.    is  corrected  li.\ 
The  Heyman-Weilll  Co. 
Ex,  36-in.,  doz  )2.6I 

No.  1,  3B-in.,  doz    i,;; 

No.    2,    36-in.,    doz   1.35 

ISaskels. 

Per  doz 

Cal..  Open.  Sj)ruce,   No.   3  S5 

i^al  ,  Open.  Spruce.   No.   4  90 

Cal.,  Open,  Spruce,  No.  5....  1.00 
Cal.,  Satchel.  Spruce,  nest. 0-5  1.35 
Cal..  Satchel.  Spruce,  nest. 1-5  1.00 
Cal. .Satchel,  Spiuce.nesf .  1-41  .71 
German  Market,  nest  of  4.  .  .  .  1.2  5 
Clothes,  Oval,  Wil.,  No.  2..  7.76 
Clothes,    Oval,    WM.,    .\o.    3..  9.00 

Same,  nest  of  5  sizes   3.50 

Japanese   Telescopee,   nest  of 

5,   size  lSxl2x7   1.25 

Same,   size  20x13  %x7   1.50 

Same,  size  24x15x10   1.90 

Bowls,  Wooden. 

Per  ilo-/ 

Maple,  No.  1,  11-inch  SO 

Do  No.  2,  13-inch   1.75 

Do  No.   3,   15-inch   3.00 

Do  No.  4,  17-inch   4.75 

Do  No.  5,  19-inch   6.50 

Do  No.  6,  21-inch   8.50 

Brooms. 

Per  doz 

No.  7  Special   4.00 

I/ittle  Lady    3.G6 

D.andy    3.10 

Cooks'   Choice    2  36 

Ladies'    Pride,    No,    1   2.S5 

Toy,  string    1.00 

ComiTion  Whisk   1.00 

OO  Whisk   l.t' 

Leader    2.40 

Flyer    2.90 

Brushes. 

Per  doz 

Dust    2  25  1.2.00 

Scrubbing   55  3.00 

Dandy    1.50  5.75 

Shoe  Brushes. 
No.  415.  black  tampico  No.  53  .95 

No.  25  Mixed  Center   1.75 

No.  602,  all  black   2.00 
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No.  335,  black  and  white   3.50 

No.    7,    bristles   3.90 

Stove  Brushes. 

Per  do2 

£51  tampico,  handles  90 

,\o.  41,  Black  Bristle   1.90 

No.    411,    Black   Bristle   2.26 

0.\   Fibre  Bruslies. 

Per  doz 

-ub  Cat,  10V2X2%  in  face..  1.50 
Do  Rat.  S%x2y2  in  face..  1.2.'- 
Do     Mouse.  6V4x2%  in  face  1.00 

Can  Openeifs. 

King,  doz   7i 

Sprague,  doz   4u 

Carpet  Sweepers. 

Bissell's.    per   doz.    25.00    to  27.00 

Standard,  per  doz   23,00 

Clieese  Safes. 

Round,  22-in    each   2.25 

Square  each    4.00 

CloHies  Linss. 

Sisal,  40-foot,  per  doz  90 

Sisal,  60-foot,  per  doz   1.25 

emotion,  4U-fooL,  pel-  doz  NC 

Cotton,    00-fuot.    per    doz.  .  .  .  l.;;o 
Sash  Cord.  60-foot,  per  doz..  1.7f 
Sash  Cord.  90-foot,  per  doz.  .  2 
Wive  Cord.  50-foot.  l)er  doz..    1 . '„ 
Wire  Cord.  75-foot,  per  doz.  .  l.i;o 
Wire  Cord,  100-foot,  per  doz.  .  2.10 

CloMses   Line  Pulle.vs. 

Galv.    Iron,    with   eye  (9, 50 

"    with  hook  6t 

CLOTUKSl'INS. 

Common,  per  box  of  5  gross.  .  .70 
U.  S.  Patent  Spring,  per  gross  .55 

CORKS. 

Demijohns 

(Discount  of  40%  and  10%) 
%    gal   If5.75 

1  gal    7.5  0 

2  gal   13.50 

3  gal   16.00 

5    gal   24.00 

Dnst  Fans. 

No.    1    Japan,   doz  75 

Covered,   doz    1.30 

Janitor,  doz    2.25 

Dusters. 

Per  doz 

China,   fancy   colored  SO 

Standard  Turkey.  No.  10....  ?15 
No.  12.  .  .  .  2.1(1 
No.  11....  3  on 
No.  10.  .  .  .  4  no 
No.  5.3(1 

Janitor,    extra    heavy  13.50 

DOOR  MATS.  COCOA. 

Per  doz 

Light.  No.   1,  14x24   4.40 

Do  No.  2,  16x27   6.00 

Do  No.  3.  lSx30   7.75 

No  No.   4,   20x33    9.50 

Medium,  No.  1,  14x25   5.50 

Medium    No.  2,  16x27   7.00 

Medium,  No.  3.  lSx30   S.75 

Medium,    No.    4,    20x33  10.50 

Extra,  No.  2.  16x27  10.00 

Extra,  No.  3.  18x30  13.00 

Extra,  No.  4,  20x33   15.50 

Extra,    No.    5,    22x36    19.00 

Keystone  Steel  Mats,  sq.  ft..  .30 
Pauoets. 

Per  doz 

Cork  Lined,   No.    0  45 

No.    2  45 

Cork   lined,   No.    3,   doz  90 

No.    4  60 

No.    6  75 

No.    S  90 

Ironing:  Boards. 

l-ft.,    per   doz   4.40 

4%-ft.,    per   doz   5.00 

5-ft..    per   doz   6.00 

5%-ft.,    per   doz   7.20 

LAMP  BURNERS. 

Opposition. 

0  or  E,  per  doz  65 

1  or  A,  per  doz  75 

2  or  B,  per  doz  85 
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LAMP  CUIMNEVS. 
Electric — In  Cartons. 

No.  2,  6  doz  In  case,  per  doz  l.lu 
Lantern  Globes. 

L'aclied  5  doz  in  cast;   tu 

Aurora  Rochester. 

fel  doz 

No.  1,  6  doz  In  case  75 

No.   2,   6  doz  in  case  90 

No.  3,  6  doz  in  case   2.00 

.Macbeath  Pearl  Top. 
No.    i   or  A,   6  doz  in  case.  .      ft 5 
No.   2  or  B,  6  doz  in  case.  .  1  05 
La  Bustle. 

Per  doz 

No.  A,  plain  bulk,  6  doz  in  cs  1.22 
No.  B,  plain  bulk,  6  doz  in  cs  1.53 
No.  A,  crimp  bulk,  6  dz  in  cs  1.32 
No.  B,  crimp  bulk,  6  dz  in  cs  1.63 
Common  Chimney. 

Per  doz 

No.  0  or  E,  6  doz  in  case.  .  .40 
No.   1  or  A,  6  doz  in  case.  .  .45 
No.   2  or  B,   6  doz  in  case.  .  ,65 
LEMON  SQUEEZERS. 

Ball,    per   doz  $0.85 

Glass,  No.  1,  per  doz  75 

Class,  No.  3  (for  oranges)  dz  1.25 
AIOI'S  AND  HANDLES. 

Per  doz 

9-lh.   Mops   1.35-1.65 

12-lb.    Mops    .  .  .■  1.80-2.20 

I'atenl   Mop   Handles  ,  1.0,1 

Plain  Mop  H.andles  90 

PAILS. 

Per  doz 

Wood,  painted.  3  hoops   2.65 

^Vood.  \-arnished,  3  hoops....  2.50 
\\'hite  Cedar,  3  galv.  hoops.  .  3.25 

Fibre    3. GO 

Galvanized,  S  quarts   2.05 

10  quarts   2.30 

12   quarts    2.55 

14  quarts    2.90 

SHELF  PAPER. 

Per  gross 

Narrow,   assorted   '.olors:  12 

Lace  paper,  per  box   .30 

TUBS. 

White  Cedar — No  .0,  13.00;  No. 
1,  10.50;  No.  2.  9.00;  No.  3,  S.OO. 

Fiber — No.  0,  $19.00;  No.  1. 
$15.75;  No.  2.  $13.75;  No.  3. 
$12.25. 

Galvanized — No.  0,  $5.85;  No.  1. 
$6.95;  No.  2.  $7.95;  No.  3.  $S.S5. 
WASHBOARDS. 

Per  doz 

California,   regular  size   2.25 

Little  Lady,  glass   1.85 

Little  Lady,  zinc   1.10 

Peerless,   double    3.50 

North  Star    1.65 

Crystal  Glass    «.40 

Washing  Machines 

Waverly    6.75 

Matchless   -   5.85 

Western    3.75 

Majestic,  family  size,  each.... 6. 00 
Snowball,   family  size,   each.. 6. 75 
Leader,   family  size,   each.... 7  00 
Shelbv.    family   size,    each .  . . . 7 
WICKING. 

Grs 

Lamp,  0  or  B,   % -inch $0.30 

Lamp.  1  or  A,   %-inch  40 

Lamp,  2  or  B,  1-inch  60 

Lamp,  3  or  D,  1%-inch  85 

No.  1,  Rochester    1.50 

No.  2,  Rochester    2.25 

No.    3,    Mammoth   7.50 

Junior  Rochester    2.00 

Stoves,    3-lnch    1.50 

Stoves,   3% -Inch    1.90 

Stoves,  4-inch   2.00 

Stoves,  4%-lnch    2.00 

WRINGERS. 

Wood  Frame. 
Two  top  screws;  iron  tub  champs 
Per  doz 

Royal,   10x1%    inches  37  60 

Challenge.        "   21,00 

King  Special      "   22.50 

Empire         "   30.00 

Century,    10   inches  28.50 

11  inches   31.50 

12  inches   35  on 

Iron  Frame 

Superior,  10  Inches  29  50 
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11  inches   33.00 

12  Inches   37.00 

Crescent   27.00 

Ball  Bearing. 
Hitchcock   33.00 

MISCELLANEOUS. 

Barrel   Covers,    17-in.  (flour 

barrel  size),  per  doz   I.SU 

Barrel   Covers,    21-in.  (sugar 

barrel  size),  per  doz   2.70 

Brownies,  per  doz.... 75  1.00  1.25 

Butter  i^adles,  plain,  doz  45 

Butter  Ladles,  clays,  doz  85 

Butter  S-pades,  doz  40 

Dishes,  oval,  Va-lb,  per  M.-. .  .  2.25 

1-  Ib,    per    M.  .  2.50 

2-  rb,    per    M.  .  2.75 
Dishes,  wire  end,  »^-tb,  per  M  2.00 

"    1-Ib,  per  M  2.25 

 2-tt),  per  M  2.50 

Kkk     Heaters,     Dover   1.00 

Measures,  fiber,  4  pieces....  1.50 
(rieL  1)1..  qt..  V2  gal  and  tunnel) 
Lanterns,  O  Tubular,  doz....  5.90 
Lantern  globes,  in  bbls .  .  .  .  70  @  95 
Mouse    traps,    1    to    5  holes, 

doz   45@60 

Mouse  traps,"Sure  Catch,"  dz  .35 
Traps,  rat,  "Blizzard,"  doz.  .  .90 

Nest   iiggs,   per   doz  20 

Oil  cans,   glass,  wire  cover, 

1  gal,  per  doz   4.50 

Oil  Cans,  gal.,  glvnzd  iron..  2.15 
OH  Cans,  5  gal.,  glvnzd  Iron.  7.50 
Potato  Mashers,  per  doz  45@75 
Rolling   Pins,   per   doz.  .  1.35 @1. 50 

Spoons,  wooden  30c,  37c  .65 

Step  Ladders,  each  per  ft.,  14-22-40 
Tacks,  steel,  asstd,  2  14-oz.  .  .25 
Tacks,  Common,  2  oz.,  doz.  .  .11 
Tapers,  gas.  30  17-in,     tgs.dz  C5 

Toothpicks,   box   2.50,  2.75 

Twine  Holders,  hanging,  doz  3.00 

Spittons,    fiber,    13-inch   6.25 

Spittons,    fiber,    12-inch   5.00 

Spittons,  fiber,  9-inch   4.15 

Whips,  per  doz,  from  90c  to  18.00 
Window  Screens,  12-inch,  doz  2.75 
18-inoh,  doz  3.25 
"  "        24-inch,    doz  3.60 

Department  26. 

STATIC  NEK  X. 

Corrected  by  the 
Schwabacher-Frey   Stationery  Co. 
42-44  Sutter  St.,  San  Francisco 
Blank  Books. 
Counter,  72  leaf,  per  grs.  .  .  .  5.00 
Counter,  90  leaf,  per  grs....  6.00 

Day  and  Ledger. 
Cap,  canvas,  200  pp.,  each..  .30 
Cap,  canvas,  500  pp.,  each.  .  1.00 
Crown  Cloth,  150  pp.,  each.  .  .75 
Crown  Cloth,  300  pp.,  each..  1.00 
Cap,  Im.  Leather  Bnd,  600  pp  3.20 
Writing  Paper. 
Tanglewood.  Ream 

Commercial    Note,    5It>  60 

Commercial  Note,   6  lb  72 

Letter,  lO-Ib  ex   1.20 

Cap,   12-lb   ex   1.44 

Bnvelopes. 

Per  M 

XX,  5-in   1.00@1.50 

XX,  6-in.   1. 10(8)1. 60 

XXX,  10-in   2.80 

XX, 4-in.. Baronial  cream 

or  white    1.40@1.80 

XX,5-in., Baronial  cream 

or  white    1.60@2.00 

Inks — Carter's  or  Diamond. 
Black,  2  oz  cylinder,  p.  gr.  .  4.50 
Red,  2  oz,  3  dz  to  box,  pr  bx  1.25 

Black,    4   oz,    per   gr   7.20 

or  Blue  Blk,  V2  pt,dz  2.17 
or  Blue  Blk,  pt,  dz.  .  3.50 
or  Blue  Blk,  qt   6.00 

Lead  Pencils. 

Gross 

Cedar,   rubber  tip   1.2  5 

Ked  plshd,  mtl  rbbr  tlp.I.X.L  1.65 

Matchless    3.00 

Yellow,  pshd,  rbr  tip,  round.  4.00 
"      plshd,  rbr  tip, hexagon  4.00 
Black,  plshd,  rbr,  tip,  Nos.  1, 

2,   8,  4,   "Office"  Hex   4.50 

Carpenters,  3  dz  to  bx,  pr  bx  1.00 
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steel  Pens. 

Gross 

Railroad,  1  gross  In  kox..$0.40 
Stub,  ex  fine,  smi,  mdn  Irg  .40 

Falcon   4u 

Bank   40 

School,  fine   40 

Spencerian  Nos.  1,  2  or  3  85 

G'^'oti.      No.  404  50 

Oniotfs,  No.  303  90 

Pacific  Mail,  cinkle  plate....  1.00 
Tuxedo    1.00 

Department  27. 

AMERICAN  TOBACCO  CO. 
Smoking  Tobacco. 

(5-Ib  Cartons,  25  and  30-rb  Cases) 

Seal  of  N.  C.  1%  oz  foil   68 

3i        "        ....  61 

8  "    58^4 

16  "    56% 

1%      oz      cloth  68 
Seal  of  N.  C,  3 J  oz  cith  pchs  63% 

pouches    68 

Seal  of  N.  C.  16  oz  decorated 

tin  canisters    58 14 

Old  Eng.   Curve  Cut,   1%  oz 

curved  tins    75 Vo 

Old    Eng.    Curve   Cut,    Si  oz 

curved  tins    75  V2 

Old  Eng.  Curve  Cut,  8  oz....  Ti 
Old  Eng.  Curve  Cut,  16  oz.  .  75 
Continental    Cubes.l  % -oz  tins  75J 
Monte  Cristo  Slabs,  3J-oz  tins  751/2 
Van  Bibber,  sled  pig.  1%  oz 

tins,    2V2    rb    cartons   70 

Three  Feathers,   1%    oz,   1 V4 

rb    cartons,    net   58% 

Pedro,    21/2-02    foil   51 1/2 

21/2-oz   pouch    51% 

2 14-oz  assorted  ....'51 
16    oz    decorated  tin 

canisters    41 14 

Dixie   Queen,    1%-oz  foil....  41% 

"        8-oz  tins    411/2 

1%-oz    64 

canisters,    6    lb    cartons.  30 

tb   in  cases   42 

Duke's  Mixture,  ±%  02  sacks  40 

Arlington,  1%  oz  foil   63% 

Duke's  Cameo,   1%-oz   41% 

Duke's  Cameo,   21/2   oz  foil..  4714 

Melrose,    1%-oz    foil   66% 

Fragrant  Vanity  Fair,  1%  oz 

foil    93 

Red  Indian  Plug  Cut,  1%  oz 

and  35  oz  foil   39 

Fashion,    1%    oz    38% 

16  oz  canisters....  42% 

Fashion    Pail    42% 

Bull  Durham.   1  oz   62 

1%    oz   62 

34  oz    59 

8  oz    57 

16   oz   53 

Corn  Cake,   gran,   l-Ib  bags, 

25-tb  cases,  per  lb   24 

Echo  Plug  Cut,  1%  oz(16-oz, 

49)    47% 

Red  Bell.  1%  oz   40% 

■    ■•      16-oz  pails  41% 

Cornell   Mixture,    3i-oz   tin..  83% 
Oriental  Mixture,  3J  oz  tin.  .  93 
Honey  Dip  Twist,  10  to  lb..  43% 
Grizzly,  16  oz,   24-rb  cases.  .  54% 
Five    Bros.    Pipe  Smoking, 
long  cut, paper  pkgs,  3S  oz, 
5  lb  cartons,  30,  50  &  100 

tb  cases    38 

Pride  of  Virginia,  1%-oz,  3J- 
oz    and    8-oz    tins.  2%-!!) 
boxes,  10  &  25-tb  cases.  .  .  75 
Golden  Cupid,  1%  oz  foil,  25, 

50   &   100-Ib    cases   60% 

Sure  Shot,   2s   33 

Union  Leader.  1%-oz  foil....  41% 
"  3-oz  pouch  ....  41 

8     and     16  oz 

canister    41 

Union  Leader,  16-oz  milk  can  41 
Plaza,  1%-oz  cloth,  5-lb  car- 
tons, case  of  25  lbs,  net..  37% 
Fine  Cut  Chewing. 

Hiawatha.  2  oz.  b'ght  or  d'k. 

l-tb  cart,  10-tb  cs.  per  lb  59 
Hiawatha,  5-tb  cs,  1-lb  carts  59 
Hiawatha,  16  oz,  b'gt  or  d'k, 

5-tb   palls,    tb   59 

Hiawatha,  b'gt  or  dark,  10- 

tb  palls,  per  lb   56 
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Sweet  Cuba,  b'ght  or  d'k,  1- 
Ib   tins,   5-tb   palls   44 

Rose  Leaf.  10  to  tb,  bright  or 
dark,  1-rb  cart,  5-lb  drums  67 

Tiger,  1%  parafflne  bags,  5- 
tb    molstenars    41 

Cheroots  and  All  Tobacco  C.gar- 
ettes. 

Old  Vir.  Cheroots,  5  in  bundle .  1 3. 2.-i 
il2  in  less  than  IM  lots. 

Old  VIr.Cheroots.S  In  bundle.  13.95 

Bet.   the  Acts   Little  Cigars, 

10s     tin    8.25 

Bengal  little  cigars,  lOs,  (10 
per   cent   in   free    goods)..  7.30 

Royal  Bengal,  10  in  pkg,  100 

In    carton  11.50 

Van  Bibber  Little  Clg.,  bun- 
dles of  10,  boxes  of  100.... 16. 20 

Sub  Rosa  clgarros,  10s.  car- 
tons oC  500,   per  M   4.00 

Stogies,  Etc.. 

Less  2%  for  cash. 
Star  Pittsburgh  stogies  1-lOs, 

5  for   10c  15.00 

Florodora  little  cigars,  1-lOs, 

3    for    5c   12.25 

Red  Top  Stogies,  l-lOs,  3  for 

5c  12.50 

Red  Label  Stogles(Jenklnson)11.65 

Cigarette  Paper. 

Vanity  Fair,  50  pkg  In  box  .97% 
Wheat  Straw,oO  pkg  In  bx,netl.30 
Wheat  Straw,  100  pkg  In  bx 

net   2.G.T 

Wheat    Straw,    Interlock.  50 

pkg  in  box   1.35 

Wild  Oats,  40  pkg  In  box.  .  .90 

Red  Seal,  50  In  box  25 

Zlg-Zag,  100  in  box  2.50 

Riz  la  croix  1.95 

Ping  Tobacco. 

(Subject  to  discount  2%) 
Battle  Ax,  16  oz,  5  cuts.  12  and 

24   rb   bts,   net   39 

Big  Gun,   16  oz,   3x12  smooth, 

bright,  6  sp,  16  rb  butts....  44 
Boot  Jack,  3x12,  R  &  R.  5J  oz, 

8  sp,   1,   4   8   and  12-rb  and 

2- lb  fancy  wooden  bxs.  net.  87 
Bullion,   1x6.  D  T  Nines,   6  to 

lb,    20-tb    cad's   50 

Climax,  2x12.  R  &  R,  16  oz,  6 

sp,    6,    12   &   30   lbs    (7   oz  7, 

10%,  &  21   lbs  48)  •   45 

Climax.  3x12,  thin,  7  oz.  7  and 

14    tb    4.S 

Cross  Bow,   3x12,   14  oz,   4  sp, 

14   rb   butts   3.S 

Drummond's  Natural   Leaf,  5J 

oz,  5,  8  and  12-Ib  butts....  63 
Gold  Rope,   7   to   lb,   3,   6  and 

12-rb   boxes    56 

Gold  Rope,  14  to  lb,  4  and  8- 

tb  boxes    5S 

Horse  Shoe.   16  oz.   Smooth,  6 

sp.  8,  12  and  24-rb  butts....  13 
J.   T..   2x6,   7  oz,   R  &  R  and 

Smooth,  2  sp,  10%  and  21  tt) 

butts   and    caddies   39 

J.   T..   3x12,    14   oz.   Smooth,  4 

sp,  10%  and  21-rb  butts....  39 
Newsboy.  P.  P.  br  or  bulk,  5s 

8,  16  &  24  tb   40 

Nobby  Spun  Roll.  7  to  lb.  3.  6 

and  12   lb   boxes   57 

Old  Honesty.  3x12,  Smth.  15  oz. 

6  sp,  7%,  15  and  30  tb   44 

Old  Peach  and  Honey.  6  to  rb, 

8  tb  boxes   43 

Piper  Heldsleck,  5i  oz  plugs, 
2%xS  Pony  Panel,  3-lOc  cuts, 
4,  7,  14  tb   69 

Red  Cross.  12  and  24-rb  butts. 
14  oz.  3x12.  embrossed  4  sp.  33 

Sa\/  Log.  2x12.  R  &  R.  16  oz 
6    sp.    24    rb   46 

Saw  Log.  3x12,  R  &  R.  32  oz. 
12  sp.  32  &  48  tb   46 

Sledge.  16  oz,  4  sp,  3,  6.  12  and 
24    31 

Something  Good,  (oil  wrapped. 
R  &  R.  5%  to  lb,  9.  13  lb 
butts    45 

Spear  Head.  16  oz.  6  sp.  6.  IS 
and  SO  (7  oz.  48)   45 

Standard  Navy.  3x12.  emboss- 
ed, 4  oz,  4  ap,  14  and  28  Tb  38 


52 

6  (or  10,  10%  oz.  24  Tb  butts.  3o 
.Star.    16  oz,   12,   24  and  G2  tb 

butts    45 

Tlnsley's   Nat.    L,eat,    3x12,  16 

oz,   6  &  12   rt)   S« 

Twist  Tobacco. 

Granger  I'wlst.hand  mudi;  llKhl 
pressed.  12  to  Tb.  12-tb  hal( 
bushels  and  IS-lb  grained 
pails    45 

Red  Ribbon  Twist.  10  to  lb.  IS 
tb  %  bushels  and  8  tb  pucks  4U 

Honey  dip  Twist.  11  to  lb. 
packed    5    n>   41 

Smoking  Tolmcco. 

Master  Workman  plug,  3x6,  lu 

oz,    10   lb   cad   4'j 

FInzer's   Mixed   PluK.     K.  oz. 

3x12.  5  sp.  5  and  10  lb....  31' 
Ole   Varglny.    3    oz    plugs  2x4 

bright.    10%    rb    boxes   42 

Sickle   plug.    15   oz   3x12,    5  sp 

7%,   15  and  30   tb   butts  ...  46 

■JOHN  BOLLMAN  It  CO. 
Cign  rettes. 

Net  cash. 

Fragnrant   Vanity   Fair   3.90 

Duke's  Cameo   3.90 

Sweet  Caporal   3.90 

Virginia  Brights   3.90 

Pets  (foil  packages)   6.12 

Richmond  Straight  Cuts.  10s 

tin    and    paper   6  12 

Cairo.  No.  27  and  27a.  (cork 

tip    7.50)   6.50 

Casino  Gold  Tip   9.00 

Imperlales,  10s,  20s.  50s.  100a, 

with  or  without  mouthpcs.  7.50 
Sultans.    10s,    20s.    50s,  lOOa. 

Mais  and  Rice  paper  with 

mouthpieces    9  25 

Abdallah.  No.  3  gold  tip   7.7S 

No.    2   9.00 

No.    1  13.08 

Princess  Lillian.  Cork  tips...  17. 65 

Turkish  Trophies    7.75 

Egyptian  Deities.  No.  1.  lOa.  25.50 
No.  3.  lOs, 

plain  tips  1 7  60 

Egyptian  Deities,  cork  tips.. 18. 15 
Mogul,   cork  tip  10.26 

High  Grade  Smoking  Tobacco. 

Less  2%  (or  cash. 

Imperial    Mixture.    2%-oztln  1.10 

Plum.  1%-oz  (oil.  net  64 H 

Three    Kings  Mlxture.3i-oz 

tins    1.30 

Yale  Mixture.  1-oz  tin,  1% 

and  2%   lb  cartona   1.35 

1%-oz  tin.  2% 

rb  cartons    l.tO 

Yale  Mixture,  3J-oz  tin.  2% 

rb  cartons    1  60 

Lone  Jack.  3i-oz  bags,  not  1  17% 

Wills'  English  Smoklnff. 
Capstan,  mild.med.  or  strong, 

3J-0Z.    per    Tb   180 

Capstan,  mild,  med  or  strong, 

1%  oz.  per  lb   1.75 

I^atakla.  3S  oz.  per  lb   1.10 

Snndry  English  SmokloK. 

Pioneer,  3i  oz.  per  lb   1  45 

S  oz.  per  lb   1.43 

16  oz.  per  lb   1  40 

Lambert  &  Butler's  Log  Cab- 
In.  3}  oz.  per  lb   l.SO 

Smith's  Glasgow  Mixture.  3) 

oz  .  per  Tb    1  70 

.1.  B.  P.\CE  TOBACCO  COMPANY 

Scroll    Tag.    twist.    6    t»  fh 

(other  sizes.   67)   6S% 

light  pressed,  all 
styles    73% 

Scroll  Tag.  cable  coil.  3  and 
4  oz   .  -   70 

Corduroy  Spun  Roll.  6-n>  bxs  5<H 

MastifT  Plug  Cut.  1.%  oz  pch» 
or  tin  (oil  pkgs   68 

MastltT  Plug  Cut.  3i  oz  pchs 
or  tin  (oil  pkgs   *3 

Mastirr  Plug  Cut.lC  OS  decor- 
ated tin    63  H 

Boston  Smoke.  12a  (24a.  48).  it 
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SlIKBRUG  CO. 

Grain,  1%   oz  patent  can  70 

Golden    Sceptre,     1-oz,  1-tb 

cart,  per  tt)   1.20 

Golden  Sceptre,  l%-o2, 

cart,   per   It)   1-20 

Golden  Sceptre,   3J-OZ,  2%-It) 

cart,  per  lb  

CJolden  .Sceptre, S-oz,5-Ib  cart, 

per  It)    1.00 

Gulden    Sceptre,    16-oz,  G-lt) 

cart,  per  lb  96 

Arcadia,  SJ  oz,   2Vi-It)   cts  (1 

1-rb  cts  1.60)   1.56 

1%-oz,    2V2-tt)   carts  l.GO 
S  oz,  decorat3d  tin.  l.Bf. 
16  oz,  decorated  tin.  1.50 
CroRcenl   Club   Mixture,   31  o» 
("iKiircltoM. 

Mill!    Cork    Tips   1S.6(. 

•■     Plain    •■   18.00 

Liadies'  mouthpieces,  20s 

oval    box   9.0c 

Rif.vptian   Arabs   No.    3  Cork 

Tips    7.411 

King  William,    Egyptian,   netl8  00 
Yiirkish  Deligrht.  saiiit.ary  tip  7  Of 
.INO.  J.  B.4(iI>EY  &  CO. 

Net  cash. 
Gold  Shore.  2%-oz   4K% 
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Lime  Kiln  cut  plug-,  2  oz....  69-% 

35   oz  59% 

■■  "      S   oz  tins. 

"  "16   oz   tins  G4 1„ 

Sun  cured  21/2  oz  foil   49 

2  V2    oz  pouch .  ...  51 

UliVHAN  «UOS. 

Less  2%. 
Out  and   Dry,  3i  oz  papers.  .   3;  ■« 

11.  liOill.S  &  CO. 
Fancy  Ali.vtures. 

White   Navy   Mixture,    1%  uz 

toil    t>; 

White  Navy,   35-oz  foil.  5-It) 

cartons   03 

White  Navy,  16-oz  foil  60 

London  Dock.  3J-oz  foil,  5- lb 

cartons   SO 

(jolden  Gate,    3J-oz  tin,  5-rb 

cartons   85 

Bright  Virginia  Pickings,  35- 

oz  tin,  5-rb  cartons  SO 

Gold  Bar,  3J-oz  tin,5-Ib  cart.  .90 
Great  Blend,  16-oz  box,  mild, 

medium    and    special   1.15 

Great  Blend,   S-oz  box,  mild, 

medium  and  special   1.20 
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Great  Blend,  3J-oz  box,  mild, 
medium  and  special   1.25 

Cut  Plug. 

Seal  Rock,  I'J-oz  tins,  2V4-tb 

cartons    25-rb   74 

Seal  Rock,   3b-oz  tins,  2y2-tb 

cartons    25-Ib   74 

Seal  Rock,  S-oz  tins  74 

Peanut,  1%-oz  foil,  5-Ib  cart  .3S 

Old  Chief,  S-oz  and  IG-oz  46 

Seven    Up,    IB-oz    pail,  briar 

pipe  with  each  tin  54 

Seven  Up,  16-oz  pail,  without 

briar    pipe   45 

Se\  en  Up.  2  V2 -oz  foil, 5-rb  cart  .43 
Seven   Up,    2V4-OZ   pouch,  5-tb 

cartons   .49 

L,ong  Cut. 

case,  per  doz    I  SO 

K.  A.  PATTERSON  TOBACCO 
COMPANY. 

Less  2%. 
Ilonesl    Labrr,   pch   and  tins, 


Lucky  Strike.  1  %  oz  tins. 

3i    oz   tins.  . 
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Patterson's  Seal,  1%  oz  foil.  .37 

3J  oz  pch. .  3S 

16  oz  tin.  .  .  4  I 

SNUFF. 
America     Snuff  Co  

French,  Rappee,  1%  oz  bot- 
tles,   per    3    doz   2.90 

French,  Rappee,  35  oz  bot- 
tles,  per  doz   1.80 

French,  Rappee.  16  oz  jars, 
per    tb  65 

Maccaboy,   IG-oz  jars,  per  lb  .60 

Irish  High  Toast,  16-oz  self- 
sealing  fruit  jars,  12-rb  bxs  .57 

Scotch  Lilienthal's,  in  blad- 
ders,  per  lb  GO 

Scotch  Lilienthal's,  In  weas- 
ands,   per  lb   62 

Horse  Shoe.  16  oz  glass  jars, 
lb   60 

Horse  Shoe,  iVs  oz  fibre  cans  .51 

Horse  Shoe.  S  and  16  oz  cans  .48 

Horse  Shoe,  1  oz  and  16  oz 
cans    56 

Weyman  Bros. 

Copenhagen,  10-oz  stone  .6' 

of  2  doz.  per  gross   5  ' 

1  -oz    tin.  rtTtf 


News  Notes. 


Wheaton,  Pond  &  Harrold  will  move 
their  main  business  from  Oakland  to 
this  citj^  about  Sept.  16. 

Bredhoff-Nelson  Co.  has  secured  the 
store  43  Clay  st.  running  back  to  Com- 
mercial St.  into  which  it  will  move 
soon. 

The  Cudahy  Packing  Co.— F.  H.  Car- 
roll, Pacific  Coast  manager — has  re- 
moved into  its  new  building,  51-71 
Union  st. 

Mr.  William  Cluff,  of  the  Wm.  Cluff 
Co.,  leaves  the  middle  of  this  month 
on  a  year's  trip  around  the  world,  go- 
ing by  way  of  the  Orient. 

Joseph  Flately  who  has  been  in 
charge  of  one  of  the  departments  of  J. 
H.  Newbauer  &  Co.,  is  now  connected 
with  the  .1.  K.  Armsby  Co.,  where  he 
will  be  glad  to  meet  his  many  friends. 

John  McEwen,  who  has  been  in  the 
transportaation  business  for  many 
years,  has  been  appointed  assistant 
general  freight  agent  of  the  Pacific 
Coast  Steamship  Co. 

Levenson  Company,  the  sole  agents 
at  Pine  and  Front  Streets  for  the 
Perfection  Cheese  Cuter,  report  busi- 
ness excellent,  and  they  arc  very  much 
pleased  with  their  new  quarters. 

Beuj.  A.  Kohanoff  was  held  for  the 
Superior  Court  last  Saturday  on  a 
charge  of  arson,  the 'bail  being  fixed 
at  $5000.  Kohanoff  is  charged  with 
setting  fire  to  his  restaurant  at  18-20 
Clay  St.  on  the  night  of  Aug.  10th.  The 
building  was  completely  gutted  by  fire. 

Williamson  Bros.,  at  one  time  in  the 
brokerage  business  in  the  downtown 
district,  are  now  engaged  in  the  whole- 
sale confectionery  business  at  51  Oak- 
wood  street,  San  Francisco.  They 
have  a  very  large  plant  and  are  work- 
ing night  and  day  to  keep  up  with 
their  orders. 


J.  A.  and  C.  F.  Crocker  have  applied 
for  two  permits  of  the  Board  of  Works, 
one  for  the  construction  of  a  5-story 
brick  loft  building  at  the  southeast 
corner  of  First  and  Mission  sts.  to 
cost  $190,000,  and  the  other  for  the 
reconstruction  of  their  building  on 
Fremont  st.  near  Mission,  at  a  cost  of 
$60,000. 

Oakland,  Cal. — The  Oakland  Cracker 
Co.  will  take  over  the  plant  of  the 
Golden  Gate  Cracker  Co.  at  9th  and 
Cedar  streets.  The  new  company  is 
now  in  process  of  organization  and  it 
is  reported  that  there  will  be  ample 
capital  forthcoming  to  carry  through 
the  nterprise.  The  Golden  Gate  Cracker 
Co.,  because  of  lack  of  capital,  went 
into  the  hands  of  a  trustee  some  time 
ago. 

An  appeal  to  the  citizens  of  Saii 
Francisco  to  aid  the  Board  of  Health 
in  a  general  warfare  on  the  rats  which 
infest  some  portions  of  the  town  was 
formulated  at  a  meeting  of  the  board 
recently.  The  rats  are  regarded  not 
only  as  a  nuisance,  but  also  a 
menace  from  a  sanitary  standi'oiiit, 
since  they  are  a  frequent  carrier  of 
disease  germs.  Grocers  should  do 
their  part. 


IVEWBEUHY  LETTEK. 


South  Poland,  Me.,  Aug.  26,  1907. 

Your  letters  of  August  1st  reached 
me  in  Portland,  Me.,  just  before  start- 
ing for  this  place,  and  being  away 
from  home,  cannot  comply  with  youi 
request  as  to  photo.  As  to  myself, 
how  fast  the  time  has  passed,  as  thj 
last  association  work  I  have  done  was 
at  Oakland,  now  nearly  one  year  ago. 
On  my  return  from  the  Con'/eniion 
was  obliged  to  leave  my  business' and 
am  now  taking  this  trip  to  help  my 


physician  to  make  me  a  new  mar. 
Have  heard  once  or  twice  frc-Ui  ray 
dear  friends,  Hauch  and  Sanchez. 
They  both  have  had  tlieir  troubles. 
I  am  at  sea  as  to  your  success,  but 
hope  you  have  made  a  suctess  of  the 
Advocate.  The  State  Association 
principles,  which  should  be  along 
needs  a  goua  strong  Advocate  of  its 
principles  which  should  be  along  edu- 
cational lines  of  practical  kuowludgo 
to  the  retailer  by  pracLicabilily— I 
mean  how  to  buy  and  what  to  sell  at 
that  he  can  make  an  average  profit  of 
20  per  cent  on  his  sales  or  2o  per  cent 
on  his  cost;  educate  him  Lo  know  that 
it  cost  him  15  per  cent  on  his  sales  or 
20  per  cent  on  his  cost  price  to  pay 
expenses;  educate  him,  tlial  if  he  sell-; 
half  his  goods  at  10  per  cent  profit, 
he  must  get  30  per  cent  on  the  other 
half  to  do  his  business  justice,  that 
40  per  cent  of  his  sales  are  oii  four 
articles — sugar,  coal  oil,  iijur  and 
packing  house  products;  educate  him 
to  take  20  per  cent  off  of  his  fixtures, 
horse,  wagon,  etc.,  each  year  and  5 
per  cent  of  Jiis  credit,  and  to  get  at  a 
correct  yearly  balance;  in  fact,  teach 
him  to  look  at  the  actual  side  of  his 
business;  then  to  work  hard  and 
m.aintain  manufacturers'  made  price 
and  get  them  to  make  more;  stand  by 
his  actual  friends — men  like  A.  Schil- 
ling &  Co.  and  the  Globe  Mills.  Then 
anything  the  Advocate  can  do  and  as 
they  have  filled  the  above  they  have 
succeeded  to  my  way  of  thinking.  I 
will  read  it  commencing  October  1st. 
when  I  expect  to  be  back  in  the  har- 
ness as  good  as  new.  Have  been 
putting  my  best  endeavors  with  East- 
ern manufacturers  and  shall  bring 
home  some  fine  results,  I  hope  while 
I  may  be  to  late  for  this  special  edi- 
tion of  yours,  my  heart  is  with  you  and 
you  can  call  on  me  after  October  1st 
and  get  prompt  response  at  my  old 
address.  Yours, 

T.  R.  Newbury. 
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ITEMS  OF  INTEREST. 


The  new  pathological  laboratory  being  put  up  by  the 
State  University  as  headquarters  for  its  work  in  southern 
California  is  nearing  completion.  With  its  equipment  the 
laboratory  will  re-present  an  investment  of  about  $10,000. 
Extensive  experiments  are  now  being  made  there  with  fifty- 
seven  varieties  of  tomatoes;  also  a  collection  of  sixty  dif- 
ferent varieties  of  walnuts  has  been  set  out  for  investi- 
gation purposes.  Prof.  Ralph  E.  Smith  is  in  charge  of  the 
plant. 

In  another  of  a  series  of  suits  for  alleged  infringement 
upon  a  patented  process  for  bleaching  nuts,  the  Anderson- 
Barngrover  Manufacturing  Company  has  brought  a  bill  of 
complaint  in  the  United  States  circuit  court  against  the 
Los  Nietos  and  Ranchito  Walnut  Growers'  Association, 
Mountain  View  Walnut  Growers'  Association  and  the  Ana- 
heim Walnut  Association. 

G.  W.  Hume  &  Co.  have  made  extensive  plantings  of 
nsparagus  on  their  ranch  near  Biggs,  Butte  county,  and 
within  a  couple  of  years  exjiect  to  have  in  cultivation  three 
hundred  acres  of  that  vegetable. 

Excavation  work  has  been  completed  on  the  immense 
new  beet  sugar  refinery  to  be  erected  at  Corcoran.  The 
company  has  already  made  contracts  with  growers  for 
1.000  acres  of  beets. 


William  Patrick  of  Lodi  is  said  to  have  a  new  method 

for  canning  watermelons  and  cantaloupes,  which  he  has 
thoroughly  tested  and  produces  a  very  i)alatable  i)roduct. 

Berkeley, — It  is  announced  that  a  magnificent  hotel  to 
cost  $350,000  is  to  be  erected  in  the  heart  of  the  business 
district,  at  Shattuck  ave,  and  Kittridge,  on  the  Shattuck 
estate.  Mrs.  Frances  K.  Shattuck,  widow  of  the  ilerkeley 
pioneer,  and  W.  E.  Woolsey,  nuinager  of  the  estate,  have 
decided  upon  it.  The  principal  stock  will  be  held  by  the 
Shattuck  estate,  and  the  remainder  by  other  Berkeleyans. 
The  frontage  is  about  270  feet  on  both  Alston  way  and  Shat- 
tuck ave. 

(Joiizales. — The  I'roposition  to  erect  a  condensed  milk 
factory  in  Gonzales  is  meeting  with  excellent  success,  and 
the  promoters  and  in-incipal  stockholders  of  this  enterprise, 
which  will  involve  the  expenditure  of  -10,01)0  to  $.")(), 000 
for  buildings  and  machinery  alone,  are  A.  R.  Patrick,  pres- 
ident of  the  Aljiine  Condensed  Milk  Co.,  and  .John  B.  Mey- 
enberg,  one  of  the  owners.  It  is  pi-oi)osed  to  commence 
the  erection  of  the  factory  before  Deceinl)er  1st. 

Sacramento. — A  contract  has  been  let  by  Baker  &  Ham- 
ilton for  the  erection  of  a  3-story  brick  building  on  an  S.'iX 
1,50-foot  sit,  in  the  rear  of  their  store  on  .1  st.  The  firm 
intends  to  carry  a  very  much  larger  stock  at  this  end  of 
the  line  than  it  has  heretofore,  and  cousequenly  is  going  to 
enlarge  its  quarters  in  order  to  handle  the  increase. 


VANCOUVEii  OYSTEK  ENTEKPlilSE 


Eastern    Kivalves    Are  PliJiitt'J 
British  ('olii!iii>i;!ii  Coa-^t, 


on 


Consul  A.  E.  Smith,  of  Victoria,  re- 
ports that  another  American  enter- 
prise has  been  launched  on  Vancouver 
■Island,  as  follows: 

"A  company  composed  chiefly  of 
American  citizgns,  with  a  steanis-liip 
commander  as  manager,  has  e:-i;ili- 
lished  in  Esquimau  Harbor,  near  Vic- 
toria, a  large  oyster  plant  for  lbs 
propagation  of  Eastern  oysters.  Two 
carloads  of  the  bivalves,  known  to  tho? 
trade  as  "spat,"  pui-chasert  in  South 
Norwallc.  Conn.,  have  ;ilre;i(ly  arriveil 
here  and  been  i)lai:t^tl  in  tl^e  rovf, 
where  tho  com.piiny  have  i^erurcl  ii 
acres  of  water  front.  The  conBigii- 
ment  includes  oysters  of  one,  two  avid 
three  ye  irs  of  age.  They  have  i  e  ;n 
laid  out  according  to  their  age  in 
square  beds  50  hy  50  fest.  Though ' 
the  bulk  of  the  oysters  planted  '.villi 
have  to  remain  i)i  the  sea  lie;l  for  two  I 
or  three  years,  a  large  quanlity  will' 
be  dug  up  for  the  iiiai-ket  in  Septem- 
ber, and  it  is  expected  tliat  sufficient 
'demand  for  this  catch  will  be  found 
in  British  Columl^ia.  It  is  calculatv-J 
to  supply,  later  on,  the  markets  on, 
the  markets  as  far  east  as  V/inuipeg 
and  Chicago. 

At  present  the  market  here  is  ^u\i- 
plied  with  the  Olympia  oysters,  laige 
lieds  of  which  are  under  cuitivatinn  at 
Olympia,  Grays  Harbor,  and  Walla  pa. 
Wash.  The  American  niana,=ier  of  the 
new  concern  was  for  seventeen  .Vvuis 
engaged  in  oyster  culture  on  the  coast 
of  Massachusetts,  and  regards  the  Pa- 
cific coast  as  well  suited  for  the  culti- 
vation of  the  Eastern  oyster  as  are 
thg  Atlantic  coast  beds. 


If  your  business  is  easily  handled 
with  your  present  system  now  is  the 
time  to  look  ahead  and  plan. 


California's 
Choicest  Product 

TIPO  chianti 

Red  or  White 


Produced  by  the 

1TALIAN=SWISS  COLONY 

ASTI,  Sonoma  County 

San  Francisco  Offfces:  Battery  and  Greenwich  Streets, 

New  York  Offices:  N.E.  Cor.  West  llth  &  Washin^on  Streets 
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ATTRACTING  TRADE. 


REACHING  FOR  BUSINESS. 


With  the  fall  season  here  it  is  time  for  the  retail 
grocer  to  begin  to  consider  what  particular  effort  he  will 
make  to  improve  his  business  and  attract  new  custom. 

The  large  dealer  in  the  city,  or  the  small  dealer  in  the 
country  may  share  in  the  improvement  incident  to  the 
fall  season. 

The  dealer  who  makes  the  most  out  of  his  opportun- 
ities, begins  early  and  keeps  at  work  continuously.  Other- 
wise, some  more  enterprising  competitor  will  make  more 
out  of  it  than  he  will  himself.  An  early,  start  and  con- 
tinuous work  will  accomplish  wonders  in  this  direction. 

While  it  is  often  desirable  and  more  profitable  to  work 
along  the  lines  of  least  resistance,  sometimes  a  dealer 
will  achieve  a  more  pronounced  and  lasting  success  by 
doing  the  opposite  and  exert  himself  to  overcome  such 
real  or  imaginary  difficulties  as  confront  him. 

Methods  of  increasing  business  vary  with  individuals, 
but  the  same  basic  principle  underlies  them  all — to  attract 
favorable  attention  to  the  store  and  thereby  increase  the 
number  of  possible  buyers  who  enter  and  undoubtedly  the 
number  of  sales  actually  made. 

Sales  are  generally  productive  of  profit.  If  they  are 
not  they  should  not  be  made.  The  dealer  who  can  enlarge 
his  number  of  possible  buyers  and  increase  his  sales  has 
mastered  the  secret  of  successful  merchandizing  and  is  in 
position  to  command  fortune. 

A  Special  Opening. 

One  successful  method  of  attracting  favorable  at- 
tention is  to  advertise  a  special  opening  of  fall  goods. 
Grocers  can  do  this  as  well  as  others.  Further,  there  are 
thousands  of  dealers  who  handle  not  only  groceries,  but 
dry  goods  and  they  can  emphasize  their  fall  business  by 
having  an  opening  week  in  which  all  varieties  of  goods 
handled  shall  share. 

More  buyers  will  go  where  all  varieties  of  goods  are 


offered;  and  the  more  buyers  one  gets  the  more  profit  he 
will  make. 

If  one  intends  beginning  the  fall  and  winter  campaign 
with  an  opening  it  ought  to  be  widely  advertised  for  at 
least  a  week  before  it  occurs. 

Advertise  it  in  your  windows. 

Advertise  it  inside  your  store. 

Use  every  possible  means  of  publicity— newspaper 
advertising,  posters,  flyers,  circulars,  and  any  other  kind 
that  may  occur  to  you.  And  keep  it  up  without  intermission 
until  the  week  of  the  opening. 

Then  vari^-  it  by  advertising  the  consummation  of  your 
plan  and  give  some  of  the  special  trade  opportunities  you 
are  offering. 

Don't  be  half-hearted  about  your  advertising.  Consider 
it  a  part  of  your  investment  upon  which  you  are  to  obtain 
profits,  and  be  satisfied  to  wait  a  reasonable  time  for  the 
returns. 

Dress  Up  Tlie  Store. 

For  such  an  opening  special  effort  must  be  made  to 
make  the  store  attractive. 

The  goods  must  be  attractively  arranged  with  price 
tickets  to  enable  possible  purchasers  to  know  what  they 
will  cost  without  having  to  ask. 

Each  day  during  the  sale,  some  one  thing  should  be 
made  a  leader  with  a  special  price  for  that  day.  Frequently 
a  leader  like  this  will  attract  customers. 

While  special  sales  are  quite  likely  to  attract  attention 
to  one's  store  and  goods,  it  is  essential  that  the  interest 
thus  created  be  maintained,  otherwise  the  full  value  wiil 
be  lost.  Interest  must  be  kept  up  by  means  of  advertising 
and  special  offers  so  the  good  work  will  not  end  with  the 
opening  sale. 

Of  course  the  success  of  any  business  is  built  upon 
the  steady  trade  from  day  to  day,  not  the  spasmodic  special 
sales.  While  all  special  sales  and  all  openings  must  be 
emphasized  and  advertised  to  make  them  develop  the  best 
that  is  in  them,  it  must  be  remembered  that  back  of  this 
is  the  substantial  business  which  is  built  upon  the  daily 
trade. 


LONG'S 

Preserves  the  standard  preserve  of  the  world  and  absolutely  pure. 
iS>  aireitoga  Drips  pleases  the  palate,  whets  the  appetite,  gives  hot  cakes 
a  delightful  flavor. 

Woodlawn  Maple  is  superior  grade  of  Maple  Syrup,  guaranteed  for 
its  purity  strength  and  flavor. 

MarascKino  CKerries  the  finest  of  California's  selected  cherries 
preserved  in  maraschino,  unequalled  by  any  manufacturer. 

Peerless  Bar  and  Powdered  iSti^ar  the  best  and  cleanest  su- 
gar sugar  on  the  market.    TRY  THEM. 

Long  Syrup  Refining  Co. 

San  Francisco 
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CLEIRKS  CORNEIR. 


REMARKS  TO  EMPLOYEES. 

One  of  the  greatest  difficulties  with  which  the  ^average 
merchant  has  to  contend  is  that  of  securing 
telligent  employes.    So  many  clerks  cannot 
see  that  in  serving  their  employers 
working  for  their  own  best  interests; 


faithful,  in- 
be  made  to 
faithfully  they  are 
their  heart  is  not  in 


their  work  and  they  fail  to  make  the  most  of  the  opportun- 
ities for  advancement  which  it  offers.  The  following  re- 
marks to  employes,  compiled  from  interviews  and  letters 
of  H.  E.  Partridge,  general  manager  of  Wyman,  Patridge 
&  Co.,  Minneapolis,  contain  much  food  for  thought  on  the 
part  of  all  employes. 

Experienced  Men  Scare. 
"It  is  nearly  impossible  for  us  to  get  first-class  ex- 
perienced men  for  our  needs,  consequently  we  are  ever  on 
the  lookout  for  young  men  that  will  develop  into  useful- 
ness. Since  last  May,  hundreds  and  hundreds  have  ap- 
plied for  positions  with  us.  Probably  nine-tenths  of  those 
applying  were  turned  away  because  either  they  were  plain- 
ly lacking  in  qualities  necessary  for  success  with  us,  or 
upon  inquiry  of  former  employers,  we  learned  they  had  left 
a  bad  record.  The  remaining  one-tenth,  we  hired,  number- 
ing 182.  Of  these  89,  or  nearly  50  per  cent,  were  not  with 
us  the  following  January  1st.  Here  was  a  selected  lot, 
one-tenth  of  the  applicants  in  a  given  time,  and  one-half 
of  those  gone  by  January  1st,  and  this  In  an  institution  that 
offers  extradaordinary  opportunities  to  young  men  for  de- 
velopment. 

"The  reasons  for  leaving  were  many.  A  few  were 
offered  more  money  elsewhere  and  took  positions  where 
the  immediate  returns  were  better,  but  with  no  chance  for 
advancement.  The  most  of  them  were  let  out  by  us  be- 
cause of  idnifference — working  for  money  instead  of  suc- 
cess, watching  the  clock  rather  than  their  work,  and  keep 
ing  bad  company  and  late  hours. 

A  Business  University. 

"We  pay  small  salaries  to  beginners;  why  should  we 
not?  Very  few  beginners  are  worth  anything  to  us  at  first; 
on  account  of  our  large  stock  for  several  weeks  and  often 
for  several  months  we  lose  more  in  showing  a  boy  where, 
why  and  how,  than  we  get  from  his  services,  but  by  the 
same  token,  when  men  master  the  work,  the  reward  is  cor- 
respondently  greater.  We  offer  a  young  man  an  organiza- 
tion that  has  been  thirty  years  in  the  building,  a  business 
university  of  the  highest  grade,  and  a  chance  for  every  man 
to  show  of  what  stuff  he  is  made. 

Yon  Can  Compel  Attention. 

"If  your  call  does  not  come,  do  not  blame  your  house, 
but  try  harder.  Drop  all  outside  attraction  until  you  have 
established  yourself  and  see  if  you  cannot  compel  atten- 
tion. It  does  not  necesarily  follow  that  all  can  fill  high 
positions.  Some  by  their  nature  develop  rapidly,  some 
slowly,  but  all  who  are  adapted  to  mercantile  pursuits  can, 
I  believe,  do  better  here  than  anywhere  else.    Not  all  can 


one  can  afford  to  do  otherwise  than  his  best. 

"Every  young  man  should  appreciate  that  in  his  first 
business  years  he  is  simply  laying  the  foundation  for  the 
structure  he  will  erect  during  his  working  life.  The  day 
you  enter  a  business  house,  put  aside  school-boy  ways; 
work  as  you  have  never  worked  before;  do  more  and  better 
work  each  day  than  you  did  the  day  before;  seek  respon- 
sibility; let  others  keep  short  hours  and  tell  stories  of 
what  they  did  the  night  before;  you  bury  yourself  in  your 
work  and  when  6  o'clock  conies,  you  will  wonder  where 
the  day  has  gone.  Do  not  think  you  will  be  overlooked. 
Employers  are  too  anxious  for  young  men  who  can  carry 
a  part  of  the  load  to  overlook  you  for  long. 

Responsible  Positions  Only  for  the  Faitliful. 

"At  a  critical  time  in  the  Revolutionary  war,  when 
Washington  was  close  pressed,  he  gave  an  order  to  his  sub- 
ordinates, 'Let  only  Americans  be  placed  on  guard  to- 
night.' Likewise,  in  the  intense  competition  in  business  to- 
day, the  watchword  is,  put  only  the  faithful  in  responsible 
positions. 

Too  many  young  men  now-a-days  think  that  good 
clothes  are  more  important  than  good  habits,  and  a  good 
time  is  better  than  good  work.  A  crease  in  your  trousers 
and  a  part  in  your  hair  is  of  trifling  account  in  the  vital 
matters  that  concern  a  young  man.  The  real  question  is. 
what  foundation  are  you  laying  to  build  upon  for  the  next 
fifty  years;  what  use  are  you  making  of  the  faculties  given 
you?  Your  employer  wants  to  know  if  you  are  honest,  if 
you  have  ability  and  if  you  have  the  ambition  to  use  that 
ability.  You  can  afford  to  make  great  sacrifices  for  three 
or  four  years,  if  you  can  reap  the  reward  for  the  next  thirty 
or  forty  years. 

"Many  a  boy  who  has  been  discharged  for  cause  takes 
it  lightly,  but  he  will  find  that  most  responsible  positions 
are  bounded  now-a-days  and  there  is  an  increasing  tend- 
ency to  look  up  the  record  of  every  employe. 

Things  to  Avoid. 

"Another  marked  tendency  among  large  employers  is 
to  discourage  drinking.  There  is  nothing  in  drinking  for 
anyone  except  the  liquor  people.  Liquor  is  a  dangerous 
enemy  for  young  men  to  flirt  with.  The  debit  side  has  loss 
of  time,  loss  of  money  and  bad  associations,  the  credit  side 
has  nothing  at  all  to  balance.  It's  a  one-sided  game. 
There  is  the  slipping  away,  little  by  little,  of  the  self  re- 
spect that  is  indispensable,  and  finally  the  drinking  habit 
owns  you.  I  have  watched  it  for  a  life  time  and  it's  all 
bad. 

"It  is  said,  'boys  will  be  boys.'  but  at  20  and  21  he  is  no 
longer  a  boy.  Most  young  men  are  wasting  the  years  of 
preparation  by  doing  far  less  than  they  can  do.  by  follow- 
ing the  foolish  life  will  blame  everybody  but  themselves. 
Life  is  earnest;  be  careful  you  realize  this  before  it  is  too 
late.  Your  future  is  entirely  in  your  hands.  No  one  can 
help  or  hinder  you  much.  It  is  for  you  to  determine  wheth- 
er you  will  make  the  most  of  your  opportunities  and  live 
an  increasingly  useful  life  each  year,  or  waste  these 
younger  years  and  when  you  die  owe  a  debt  to  the  world 
for  having  lived." — Com.  Bulletin,      W.  Trade. 


))e  leaders;  the  most  of  us  must  be  in  the  ranks,  but  no 
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Carloads  of 

HIRES  ROOTBEER 
SOLD 

on  tlie  Pacific  Coast  today ;  more  than  was  sold  all  of  last  year,  or  in  any 
one  year  before.  HIRES  is  growing  more  popular  each  year.  This  certainly 
is  a  HIRES  TEAR.    (HIRES  has  been  a  success  for  thirty-two  years). 
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JOHN  H.  SPOHN  CO. 

Pacific  Coast  Agents  San  Francisco.  Cal, 
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Window  Dressing. 


FOKEUOltD— Throuiili  i>  spi'fiai  iir- 
raiifjeiiioiit  made  bj  this  iiaver  >villi 
W.  IJotli  (»f  Chicago,  ^\e  coniriieiKe  this 
week  the  i)iil)licatioii  (serially)  of  his 
book,  "Art  and  Scleuce  of  Window 
Dressinff."  The  book  is  elegantiy 
bound  in  eloth  and  will  be  sent  to 
subscribers  on  receijit  of  $200,.  In  or- 
der to  preserve  the  matter  which  we 
will  iMiblish,  we  advise  our  readers  (() 
get  the  book. 

"ART  ANP  SCIENCE  OF  WINDOW 
DRESSING 
By 

A  Practical  Window  Dresser. 
Edited  by 
S.  W.  ROTH, 
Publisher  The  Retailers'  Journal, 
Chicago.  111.,  1907. 
$2.00  Per  Copy. 
Copyrighted  1907  by  S.  W.  Rotli. 

PREFACE. 

Within  a  comjjaratively  shoi't  pe- 
riod of  time  the  retail  merchants,  par- 
ticularly the  retail  g  rocers  of  rhis 
country,  have  come  to  realize  very 
fully  the  immense  advertising  value  oi' 
of  their  show  windows.  The  old 
method  of  duniping  a  lot  of  goods  in 
the  show  window  has  given  way  to 
something  better.  Expert  window 
trimmers  have  shown  the  retailer  the 
possibilities  that  the  windows  possess 
for  drawing  trade,  and  as  a  result  the 
retail  grocers  of  the  country  are  show- 
ing a  commendable  desire  to  make 
better  Vv^indow  display.  They  have 
come  to  realize  that  there  is  much  to 
learn  about  window  trimming,  but 
there  has  been  on  suitable  text-book 
on  the  sub.iect  available  to  the  re- 
tailer. To  supply  this  want  this  book 
is  published.  Those  who  are  d^-irous 
of  learning  what  there  is  to  know 
about  v/indow  dressing  may  do  so  by 
reading  the  instructions  set  forth  in 
this  volume.  S,  W,  ROTH. 

Chicago,  111..  1007. 


Value  of  Window  Dressing. 

It  has  always  been  a  part  of  the 
merchant's  business  scheme  to  show 
the  goods  he  has  for  sale  to  the  best 
possible  advantage.  Neat  clerk.s,  clean 
shelves,  clean  floors,  clem  i-tio'ls  are 
matters  of  iniijortance  that  all  mer- 
chants worthy  of  the  name  have  re- 
garded as  essential  to  success!  His 
wares  he  would  show  as  best  he 
could  in  the  light  of  the  knowledge  of 
his  time.  9ut  the  world  moves,  and 
those  methods  that  were  satisfactory 
in  one  period  would  be  out  of  date  in 
a  later  period,  and  these  newer 
methods  would  in  turn  become  obso- 
lete. 

Merchants  above  all  men  must  keep 
abreast  of  the  time.  They  must  be 
alert  to  look  for  new  business  meth- 
ods and  keen  to  observe  their  effect. 
And  then,  they  must  seize  upon  them 


and  put  them  into  practice  at  once. 
The  successful  merchant  has  always 
done  this  and  he  will  continiife  to  do 
it,  leaving  his  unfortunate  competitors 
to  keep  the  wheels  of  their  business 
in  the  old  ruts.  Perhaps  there  has 
been  no  part  of  the  merchant's  busi- 
ness that  has  undergone  such  radical 
changes  in  recent  years  as  that  of 
displaying  goods,  and  more  particular- 
ly that  of  window  displays. 

Those  merchants  who  made  a  very 
creditable  exhibit  of  their  wares 
twenty  years  ago  inside  of  their 
stores  were  not  fully  alive  to  the 
value  their  windows  possessed  for  dis- 
play purpose.  It  is  true  they  made 
seme  use  of  them,  but  it  was  compar- 
atively small  when  we  consider  how 
much  might  have  been  done.  The 
merchant  spent  his  display  energy 
largely  on  the  interior  of  his  store. 
This  was  well.  Once  he  got  the  people 
inside  his  store  he  could  offer  them  a 
creditable  ocular  feast,  calculated  to 
tempt  them  to  buy.  But  the  all-im- 
portant thing  in  a  merchandising  bus- 
iness is  to  get  the  people  in  the  store. 

There  are  many  ways  to  attract  new 
trade;  to  get  people  to  come  into  the 
store.  But  there  is  no  way  particu- 
larly for  the  retail  merchant  that  is 
better  than  a  well-conceived  window 
display.  People  passing  a  retail  store 
will  pause  to  notice  an  attractive  win- 
dow display.  They  stop  out  of  mere 
curiosity  and  go  on  without  any 
thought^  perhaps    of    entering  the 


,  store.  They  pass  the  place  again. 
They  see  a  new  display  equally  as 
attractive  as  the  one  they  had  al- 
ready seen.  The  impression  is  forced 
upon  them  at  once  that  the  store  is 
conducted  by  an  energetic  merchant 
of  good  taste  and  an  apparent  desire 
to  please  the  people.  Still  another 
new  display  is  made  and  the  people 
notice  it.  There  is  business  life  in  the 
place.  People  like  to  contemplate 
that  fact.  Then  they  recall  the  dull, 
fitupid  old  store,  where  they  have 
been  in  the  habit  of  trading,  and  how- 
ever much  they  may  rebel  at  forsaking 
old  friends  they  are  irresistibly  drawn 
into  the  new  place. 

Another  person  passes  the  store  and 
is  forced  to  notice  the  window  dis- 
plays. He  looks  at  the  display  and 
is  reminded  by  seeing  some  particular 
piece  of  goods  in  the  window  that  he 
needs  such  goods  and  at  once  he  con- 
cludes to  stop  and  ask  the  price.  He 
enters  the  store  with  a  half  convic- 
tion that  if  he  buys  he  must  pay  a  big- 
ger price  than  he  would  have  to  pay 
at  the  untidy  little  shop  where  he  usu- 
ally deals.  He  is  surprised  to  find  the 
price  is  the  same.  Then  the  package 
he  gets  is  sound  and  unsoiled.  It  is 
wrapped  in  good  paper  by  a  neat,  po- 
lite clerk.  There  is  a  tone  about  the 
place  he  likes  and  he  comes  back. 
(To  be  continued.) 
 «  

Red  Seal  Lye  is  advertised  every- 
where.  


THE  PERFECT 

CHEESE  CUTTER 


Is  a  computing  cheese  cutter.  It  is  so 
shniile  that  any  boy  can  operate  it 
Any  boy  can  tske  it  ajiart,  clean  it 
and  put  it  to^etller  again  without  a 
mistake. 

It  will  last  a  life  time 
and  we  guarantee  it  to 
cut  out  the  Retail  Gro- 
cer's exact  protit  from 
Cicry  ciJeese.  iNo  guess 
work  about  it. 

Ask  one  of  the  Thou- 
sands of  your  competi- 
tors using  a  Perfection 
Computing  Cheese  Cut- 
ter, if  the  Cutter  didn't 
save  its  cost  the  first 
90  days. 


Then  write  to  os 

Sold  by 
LEVENSON  (OMPANY. 
Corner  Front  and  Pine  Sts., 
Sau  Francisco,  Cal. 


THE  AMERICAN 

COMPUTING  CO. 
Indianapolis,  Ind, 


The   tlETAIL   GROCERS'  ADVOCATE 


4^ 


INTERNATIONALI 

DICTIONARY 

THE  ONE  GREAT 
STANDARD  AUTHORITY. 

Can  it  truly  be  said  of  any  other  book 
than  WEBSTER'S  INTERNATIONAL 
DICTIONARY  that  it  is:— 
The  Standardofthe  Federaland  State  Courts? 
The  Standard  of  the  Govt.  Printing  Office?  | 
The  Basis  of  nearly  all  the  Schoolbooks?  In- 
dorsed by  every  State  School  Supt.  ?  Univer- 
sally recommended  by  College  Presidents  and  I 
Educators?    The  Standard  for  over  99%  of  ( 
the  Newspapers? 

UP  TO  DATE  and  BEMABtE. 
2380  Pages.  5000  Illustrations. 

!«hoiiia  Yow  Tiot  Own  Such  a  T'onlif 


Wedster's  Collegiate  Dictionary. 
Tlie  largest  of  our  abridgments.  Reprular 
and  Tliin  I'aper  editions.  Unsurpassed  for 
elegance  ai^d  convenience. 

1116  TaGES  and  Id  0  ILLUSTRATIOKS. 


Write  for  "The  Story  of  a  Book" — Free. 
G.  &  C.  MERRIAM  CO., 
Springfield,  Mass.,  U.S.A. 
GET  THE  BEST. 


KELLEY- 

CLARKE 

CO. 

23  Market  St.,  San  Francisco 

IVORY  SOAP 
LENOX  SOAP 
P.  &  G.  NAPTHA  SOAP 
K.  C.  BAKING  POWDER 
PROCTOR  &  GAMBLE  CANDLES 
ORANGE  CITY  RUSKS 
PEARLt  GUM 
HONEYSUCKLE  MILK 


An  Auto?  No! 

Peanut  and  Popcorn  Seller. 
Catalog  sbow'em  $8.50  to 
$350.00.   On  easy  terms. 

KINGERY  MFG.  CO. 
106  E.  P«arl  St.,  Cincinnati 


Mistakes  are  constantly  being  made 
in  every  store  which  sap  the  life-blood 
out  of  the  business.  Every  mistake 
that  a  man  makes  or  finds  should 
make  him  fight  the  next  one  all  the 
harder. 


STATE    CO.WEiVTION  (Continued). 

(Continued  from  page  IG.) 

The  benefits  of  extending  c-rt-dit  ure  lim- 
ited. The  retail  merchant,  wisliing  to  help 
along-  his  honest  customer,  is  often  led  into 
extendintr  an  unlimited  amount  of  credit. 

In  the  rush  to  increase  sales,  how  easil.v 
we  forgot  the  practical  lessons  that  are 
daily   brought   to   our  notice. 

Every  retailer  who  "has  had  an  extended 
experience  has  been  told  by  hard-up  debtors 
that  it  would  have  been  better  for  them, 
both,  in  reputation  and  pocket-book,  if  the 
merchants  had  not  been  so  lenient  and  had 
insisted  upon  prompt  payment  of  the  ob- 
ligation when  due. 

So  it  is  that  we  get  kicks  and  not  thanks 
for  our  supposed  kindness,  and  as  a  last 
resort,  the  debtor,  after  taking  advantage 
of  the  credit  extended,  makes  a  break  for 
the  District  Courts  and  files  an  application 
to  be  released  of  all  indebtedness  through 
Bankruptcy. 

Through  our  association  we  hope  to  se- 
cure an  amendment  to   this  Law. 

We  have  the  assurance  of  support  in  our 
efforts,  of  the  National  Association  of  Cred- 
it men.  who  promise  to  do  all  they  can  to 
assist  us  in  this  measure.  It  is  to  their 
advantage,  they  claim,  to  have  the  law 
kept  on  the  Statutes,  but  amended  to  the 
extent  that  it  shall  not  be  taken  advantage 
of  for  any  other  purpose  than  that  for 
which  it   was  intended. 

If  we  can  amend  this  law  to  the  effect 
that  we,  as  retailers,  shall  not  be  subject  to 
anyone  taking  advantage  of  it  to  defeat 
their  creditors  for  favors  received  from  the 
retail  merchant,  then  so  let  it  be,  for  It  is 
not  our  purpose  to  interfere  with  affairs 
other  than  our  own,  but  we  have  repeatedly 
said  that  unless  this  bill  be  amended  that 
we  shall  have  a  bill  introduced  which  re- 
peal the  law  in  its  entirety. 

Such  a  bill  was  introduced  in  the  last 
session  of  Congress  by  one  of  the  Texas 
reprensentatives,  and  will  be  brought  up 
for  consideration  at   the  next  session. 

We  seek  to  have  the  bill  amended  to  the 
extent  that  no  one  can  take  advantage  of  it 
unless  they  owe  more  than  $500  (Applause) 
This  bill  will  protect  the  retailer. 

Now  About  Parcels  Post. 

In  a  letter  recently  received  from  Chas. 
Wm.  Burrows.  Vice-President  of  the  Nat- 
ional Board  of  Trade,   is  the  following  in- 


teresting   matter    bearing   un    ParcelB  Post. 

"But  first  I  call  your  attention  to  another 
industry  that  has  waned.  Twenty-live  yi-ars 
ago,  it  is  estimated,  there  were  3000  llvi- 
book-sellers  in  tho  country  carrying  good 
stocks  of  books  representing  the  v.irlous 
cla.sses  of  literature.  history,  biography, 
science,  travel^  poetry,  and  nctlon.  Tn-<l:iy 
there  arc  estimated  to  be  only  1000  nf  ihi- 
same  class,  and  they  are  stcadly  withdraw- 
ing from  business,  though  In  the  in''nntlm<- 
the  population  of  the  country  has  Increaaeil 
by  nO  per  cent. 

By  the  passage  of  the  Parcels  Post  Bill 
now  before  Congress,  the  mall  ordor  houses 
and  many  manufacturers  of  advertised  small 
wares  would  unquestionably  benefit  ma- 
terially, and  on  this  account  It  Is  th.il  w.- 
run  across  so  many  s|ii>cl»us  nrtlclcs  ex- 
plaining the  benefits  of  following  the  Gor- 
man and   Rnelish   I':irifls  Post  s.-rvkc 

As  the  developments  would  Inevitably  give 
a  serious  blow  to  many  of  the  small  mer- 
chants in  all  lines,  a  blow  so  crushlntr  ns 
would  certainly  force  many  of  them  out  nf 
business,  merchants  associations  In  different 
sections  have  energetically  protected  against 
these  schemes,  and  will  continue  to  bring 
upon  our  National  law  makers  pressure  to 
defeat  legislation  whose  enactment  would 
permit  a  few  mall  order  houses  In  the  large 
cities  to  control  the  retail  business  of  the 
entire  countrj'. 

The  expense  of  distributing  merchandise 
sold  by  these  people,  being  paid  In  large 
part,  by  indirect  public  taxation. 

When  we  consider  the  total  area  of  ner- 
many  to  be  20.s,000  square  miles,  while  the 
area  of  Texas  is  265.000,  of  that  Germany  Is 
but  four-fifths  the  size  of  Texas:  that  the 
area  of  Kngland  is  .50,000  square  mll»'s.  less 
than  on  fifth  the  size  of  Texas,  the  corn- 
would  perpetuate  the  retail  Industry  of  the 
United  States,  every  effort  should  be  made 
to  defeat  the  Parcels  Post  Bill, 
parison    cannot    be   thought    of,    and    If  we 

Let  us.  as  far  as  opportunity.  tlm»  and 
strength  will  n^rmlt,  exert  all  our  influence 
to  prevent  any  of  the  .Tack  Rabbit,  .Scotch 
Thistle,  or  Gypsy  Moth  Legislation,  which 
will  surely  result  disastrously  In  Parcels 
Post  legislation." 

Imagine,  if  you  will,  the  representatives  of 
a  large  political  organization  passing  a  res- 
olution In  Philadelphia  last  Fall,  advocating 
the  passage,  at  the  last  session  of  CongTCis 
of  a  Parcels  Post   measure.    If  I   had  no 


FOR  SALE. 

THE  GENERAL  MERCHANDISE  BUSINESS  OF  I'HA TT  \  M<  I.EA\.  AT 
GRIMES  LANDING.  COLUSA  COUNTY.  (  ALIFORNUV.  (  ONSISTING  (►F  A 
FlLL  AND  COMPLETE  LINE  OF  GENERAL  MKIU  IIANDISK.  STOHF  FIX- 
TURES. STORE  BUILDING  AND  LOT.  SCrUATFI)  IN  ONF  OF  THF  RICH- 
EST  FARMING  C0M3IUNITIES  IN  THE  STATE.  ALL  MI  ST  BF  SOLI) 
NOT  LATER  THAN  SEPTEMBER  20 TH,  1907.  FOR  FI  RTHFR  PARTK  I - 
LARS  SEE  F.  G.  McLEAN  AT  GRI.MFS.  COLUSA  (  (H  \TY.  CALIFORNIA. 


FOR  S.VLE. 

AN  OLD  ESTABLISHED,  WELL-PAYINCi  GRO(  FRY.  FFFI)  AND 
POULTRY  SUPPLY  BUSINESS  IN  PROSPEROUS  INTERIOR  TOAVN.  N\. 
TIONAL  CASH  REGISTER ;  DAYTON  SCALES;  HALL  SAFE:  SHOW  (  ASES. 
ETC..  GO  WITH  THE  BUSINESS.  STO(  K  ALL  (  LEAN  AND  NKW.  THIS 
IS  AN  EXCEPTIONAL  OPPORTUNITY  FOR  A  LIVE  UP-TO-OVTF  MAN 
OR  FIRM.  OTHER  BUSINESS  INTERESTS  REQUIRE  THAT  THIS  BE 
SOLD  AHTHIN  THE  NEXT  60  DAYS.   ABOUT  *.%000  CASH  REQUIRFI). 

ADDRESS  INQUIRIES  TO  G.  B  Y..  CARE  "ADYOCATE."  1714  WEBSTER 
ST.,  SAN  FRANCISCO. 

FOR  SALE. 

Terms,  Strictly  Cash. 

Location— Within  2  hours  ride  of  San  Francisco. 

Business  doing  $40,000  per  annum  in  a  profit  itarine  nianutnctiirinir 
town,  where  there  are  no  cutters.  Plant  is  divided  into  two  |iiirt»— one  a  tirsf- 
class  branch  doing  a  business  of  about  $1,000.00  per  month.  Main  store  build- 
ing is  275^^x64  feet  and  newly  fitted  up.  There  is  an  nnnex.  storaee  room, 
barn  and  coal  shed.  Reason  for  sellinir  siren  only  to  bona-fide  infinirern— 
except  to  sar,  that  reasons  are  perfectly  leeitiniate.  Averace  monthly  pay- 
roll  of  factoi-T  employees  in  the  town  exceeds  !j!fi.),0OO.  Business  embrace* 
Groceries,  Feed,  Hardware,  Crockery  and  Dry  Goods,  as  well  as  Coal,  Lime 
and  Cement.  Address  "Square  Deal,"  care  "Adrocate,"  1714  Webster  St,  S 
an  Francisco. 
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other  one  thing  to  present  to  you  to  show 
to  you  and  convince  you  of  the  necessity  of 
organization,  this  should  be  enough. 

Catalog  Ho)ise  Letter. 

A  large  company  in  tho  middle  west  is 
now  issuing  a  little  monthly  magazine  and 
places  it  in  every  shipment  of  their  siiods 
that  goes  to  the  consumer  in  which  it  says: 
"If  we  had  a  Parcel's  Post  law.  this  pack- 
age, (with  which  the  magazine  is  enclosed) 
would  have  cost  you  much  less  tlian  by  ex- 
press." At  the  close  of  one  of  the  articles 
in  the  magazine  are  the  following  words. 
"Then  let  us  see  to  it  that  a  Congress  is 
elected,  that  is  pledged,  first,  to  give  this 
country  a  general  parcels  post.  th.e  b  ^st 
and  cheapest  and  most  extended  in  ihe 
world;  second  to  established  a  Parcels  Post 
that  should  do  all  the  general  transport 
business  on  rates  something  like  the  fol- 
lowing: Pnrcels  up  to  one  i>»iinil,  one  cent; 
one  iMHind  to  eleven  pound.s  (p»ik)  five 
cents;  eleA-en  pounds  to  thirfy  s»oij^''d.s  {i»')|f' 
liusliel)  (en  cents:  tliirly  pivunds  (o  si\(^ 
I>oiinds  (bushel)  fifteen  cents;  sixty  p.*)un<ls 
to  one  liundreil  pounds  (haif  l)nrrel)  twen(y 
rents;  one  Isnndred  i)ounds  to  two  hundred 
pounds  (l)arrel)  twenty-five  cents. 

This  is  something  like  the  Henry  Bill, 
which  calls  for  packMrres  in  weight  ui>  t' 
two  hundred  pounds,  dimension  In  th-^  sizr- 
of  a  barrel,  and  not  to  exceed  six  feet  in 
length   for   2S  cents. 

Nii(i<>n;!l    Or.Tnfire  Active. 

Ijet  me  quote  to  you  from  an  interview 
with  N.  J.  Bachelder  of  New  Hampshire 
published  in  the  Denver  Post  on  November 
13th.   1906.  which  is  as  fallows: 

"It  was  from  this  body  of  a  million  far- 
mers all  over  the  United  States  that  the 
President  received  his  most  effective  sup- 
port in  the  carrying  out  of  his  'square  deal' 
policies. 

Encouraged  in  the  success  of  the  fight 
made  in  upholding  the  President's  liands, 
the  National  nran.ge.  now  gatliering  in  Den- 
ver for  its  annual  convention,  will  launch  a 
vigorous  campaign  at  the  convention  for 
the  passage  of  the  National  Parcels  Post 
system  in  the  Government. 

^^♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦^ 

Cable  Aiddfess  Telephone  ^ 

'iCLUFFECK."  Temporary  2860  | 
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In  fact  the  farmers  have  the  President 
with  them  in  this  movement.  Other  forces 
will  be  brought  into  alliance  to  secure  this 
boon  from  Congress." 

And  further  on  in  the  interview  these 
words  appear:  "Hei'etofore  the  express  com- 
panies have  stood  in  the  way  of  success 
because  of  a  selfisli  motive.^' 

Kel.iiler.c  lornotlen. 
There  seems  to  be  but  one  object  in  view, 
and  that  is  the  deieat  of  the  express  com- 
panies, forgetting  that  the  entire  retail  in- 
terests of  the  United  StiUes  are  placed  in 
he  greatest  jeopardy.  Forgettin.e.  or  do  not 
realize  that  the  enormous  amount  of  money 
drained  from  tho  community  in  which  the 
members  of  the  Grange  live,  is  so  much  of 
the  life  and  wealth  of  that  com.munits-  put 
into  the  large  trade  centers  and  the  coffers 
of  the  mail  order  houses. 

It  is  has  been  a  mystery  to  me  w'hy  this 
great  body  of  intelligent  men  and  women 
should  not  see  the  iniquity  of  this  nreasure. 

What  are  tlie  retail  interests  doing  to 
counteract  this  ti'emendous  influence?  Not 
so  much,  possibly,  as  we  wish  them  to  do. 
but  there  is  .  in  existf-n<--'  an  organizatitm 
Icnown  as  the  Affiliated  Pii'sidents  and  .Sec- 
ret.aries  of  Retail  Associations,  who  have 
been  doing  some  vigorous  work. 

National  Board  of  Triide. 
Two  years  ago,  the  National  Board  of 
Trade  were  very  largely  in  favor  of  a  Par- 
cels Post  measure,  but  through  educational 
influences  and  energetic  work,  assisted  by 
the  organization  of  which  I  speak,  last  year 
they  voted  as  opposed  to  the  Parcels  Post 
Bill. 

This  was  a  great  gain,  for  the  National 
Board  of  Trade  is  composed  of  influential 
bpsiness  men.  but  we  must  not  lose  sight 
of  the  fact  that  while  the  business  interests 
have  been  aroused  to  a  very  great  extent 
in  opposition  to  this  Bill,  there  is  at  the 
disposal  of  the  promoters  of  the  measure 
millions  of  dollars. 

Ketiiilers  Must  Act. 
I   have   never  hesitated   to   say   that  this 
bill  is  the  most  uncalled  for  bill  that  was 


ever  presented  to  Congress,  and  if  thoM 
who  are  the  promoters  of  this  bill  say  that 
they  depend  on  the  assistance  of  the  Presi- 
dent of  the  United  States,  it  is  for  you  and 
I.  as  business  men  of  the  country  to  say 
that  we  depend  on  the  assistance  of  the 
President,  and  demand  of  Congress,  that  any 
-bill  detrimental  to  the  retail  interests  of 
the  United  States  should  be  buried  in  obliv- 
ion. The  business  men  should  control  tlie 
situation,  for  it  is  the.v  on  whom  the  entire 
credit  of  the  country  depends.  Hence.  I  say 
again,  that  tlie  necessity  for  organization 
wae  never  more  apparent  if  it  were  only  to 
defeat  this  one  mca.snre. 

Co-operation  .Spells  Success. 
What  we  need  is  co-operation,  for  it  is 
the  only  system  th.at  will  insure  success 
in  any  organized  body.  By  its  application 
to  the  regular  attencl.ance  at  all  meetings, 
by  carrying  out  the  recommendation  of  the 
majority,  by  following  out  as  closely  as 
possible  all  the  precept.s  of  organiz.ation,  .and 
stick  together  by  a.  ting  in  unity  on  all 
quetsions. 

The  greatest  monument  that  any  man  can 
rear  for  himself,  or  le.ave  to  mark  the  place 
that  ho  has  filled  in  tho  world,  is  th.Tt  in 
his  time,  in  the  .i.c^e  and  .c^eneration  in 
which  he  lived,  he  made  the  most  of  his 
opportunities.  That,  considering  his  envir- 
onment, as  he  was  given  to  see  right  he  did 
tho  b»st  ho  coul<l.     So  let  it  be  with  us. 

We  seek  the  co-operotion  of  the  manu- 
facturer and  jobber.  We  seek  their  moral 
inlUienc".  believing  that  by  co-operation  of 
all  interests  we  shall  be  able  to  bring  about 
conditions  in  the  trade  that  will  be  a  benefit 
to  all  concerned. 

The  Call  to  Arms. 

Individuals  and  local  associations  must  be 
iiroused  to  action.  The  locals  must  be 
brought  to  a  realization  of  their  duty  to- 
wards themselves  as  well  as  tho  State  As- 
sociation in  respect  of  providing  the  neces- 
sary funds  for  campaign  and  new  organiza- 
tion work,  a  new  propaganda  must  be 
spread  broadcast  throughout  the  State,  and 
those  now  listless  must  have  forced  to  their 
closest  attention  their  perilous  position  as 
between   farmers'   organizations  on   the  one 
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side  and  the  ever-growing  menace  of  tlie 
PaTcels  Post  proposed  legislation  and  thie 
practical  remedies  that  may  be  adopted  by 
communities  to  minimize  the  constantly 
spreading  influence  and  trade  absorption  of 
the  mail  order  concerns. 

These  evils  can  be  met  and  fought  saneb'. 
logically.  But  how?  Through  individual 
effort?  Never.  Your  local,  state  and  Na- 
tional organizations  are  the  only  practical 
sources  of  your  defense;  through  them,  by 
united  effort,  you  may  hope  to  work  out 
yur  individual  salvation. 

But  how  are  these  reforms  to  be  effected? 
By  hot  air?  By  grandiloquent  speeches? 
Never  in  the  world.  It  will  take  some 
money,  mixed  with  brains  as  a  basis.  Then 
work,  active  intelligent  work,  the  work  of 
educating  the  dealer  how  to  defend  himself 
successf  ull.v   from   outside  assaults. 

Extension  of  Oriranization. 
.  .IjOt  us  do  our  utmost  to  extent!  our  orgrani- 
zation.  Put  into  it  zeal  backetl  by  the  cnur- 
as-e  of  our  convictions.  I^et  ns  talie  into  our- 
selves the  fire  and  enthusiosni  u.sed  in 
strenarthenins  and  making  our  orgranization 
the  influence  it  should  be.  I..et  us  from  this 
convention  g:o  away  determined  to  preach 
the  srospel  of  organization  and  associJition 
In  three  months  from  now  you  can  make 
.vour  organization  a  strength  so  that  noth- 
insr  can  withstand  its  force. 

But  while  we  seek  this  co-operation  from 
a  moral  standpoint,  let  us  from  a  financial 
standpoint  be  independent  of  all  other  influ- 
ences. 

I  do  not  advise  an  independence  of  antago- 
nism, but  an  independence  of  co-operation, 
where  each,  manufacturer,  jobber  and  re- 
tailer, can  work  out  the  different  problems 
andsolve  them  to  the  advantage  of  all. 

The  independence  that  we  seek  is  that 
kind  of  independence  which  creates  and  fos- 
ters idealism,  out  of  which  springs  friedship. 
manliness,  loyalty,  and  of  which  the  whole 
business  fraternity  is  cemented  into  one  great 
brotherhood. 

Co-operation  the  Watchword. 

Co-operation  should  be  our  watchword,  and 
as  one  of  our  exchanges  would  say: 

"Organization  is  the  vehicle  of  co-opera- 
tion. It  may  be  either  the  slow,  slumbering 
wagon,  drawn  by  a  jaded  yoke  of  oxen,  or 
it  may  be  the  forty-horse  power  automobile, 
moving  with  the  swift  flight  of  the  strong 
pinions  of  the  eagle.  It  is  up  to  you  to  choose 
which  it  shall  be.  If  you  go  into  it  with 
ze.%1  and  determination  to  make  your  work 
a  success,  you  will  be  traveling  in  the  auto- 
mobile. 

The  spirit  of  co-operation  is  a  difficult 
thing  to  define.  It  is  that  indefinable  some- 
thing that  encourages  men  to  achieve  higher 
ideals  and  higher  plans  of  conducting  their 
business.  It  leads  to  the  earning  of  more 
dollars  through  the  medium  of  their  busi- 
ness. It  makes  friends  of  enemies.  It  light- 
ens the  trials  and  tribulations  of  business 
life 

The  co-operation  of  the  association  through 
its  members  is  hinging  men  and  interests 
in  harmonious  unison  ns  they  have  never 
been  brought  before.  It  is  raising  the  ac- 
tivities of  mankind  to  a  loftier  and  more 
successful  plane  than  hns  ever  lieen  known, 
and  it  is  destined  to  accomplish  wonderful 
results. 

Through  our  association  men  are  brought 
together  in  fraternal  units,  thus  spreading 
that  "Peace  on  earth,  good  will  to  men," 
which  by  ruinous  competition  that  goaded 
on  man  against  his  fellow  man,  made  the 
obsen'ance  of  that  noble  precept  well  nigh 
impossible. 

Then  let  us  realize  that  we  are  independ- 
ent one  of  the  other,  and  put  forth  ever.v 
efTort  to  bring  into  each  mind  the  spirit  of 
co-operation,  each  giving  to  each,  that  sym- 
path.v  that  will  cement  us  into  one  great 
brotherhood. 

Let  us  concentrate  our  energies.  Fight 
for  that  which  we  think  is  right,  and  vic- 
tory will  crown  our  efforts.  (Prolonged  ap- 
plause. ) 

Pending  calling  of  a  recess,  Mr. 
Jost  appointed  the  following  commit- 
tees : 

Legislation  —  Campbell,  Stockton  ; 
Doyle,  San  Francisco;  Popert,  Sacra- 


mento; Young,  San  Francisco;  Ness-! 
ler,  Eureka. 

Xatioual     Association— Stulz,  San 
Francisco;   Paulding,    Los  Angeles; 
Riley,  Sacramento;  Koss,  San  Francis- j 
co;  Jones,  San  Jose.  I 

AVholesalers  Retailiiit:  and  Other 
Trade  Abuses — Senter,  Stockton;  Hin- 
man,  Sacramento;  Peck,  Beckwith; 
Davis,  Crockett;   Dustin,  Redding. 

Extension  of  Organization — Con- 
nolly, San  Francisco;  Aubry,  Stock- 
ton; Elliott,  San  Francisco;  Daily,  Oak 
Park;  Powers,  Los  Angeles. 

Constitution  and  By-Laws — Fancher, 
Sacramento;  Meacham,  Tomales; 
O'Connor,  Stockton;  Limpinsel,  Plac- 
erville;  Doyle,  San  Francisco. 

Ways  and  Means — Pearson,  Stock- 
ton; Trask,  San  Francisco;  Jones, 
Sacramento;  McFarland,  Sebastopol; 
Burbank,  Anderson. 

Grocers'  "AdTOcate" — King,  San 
Francisco;  Feldhusen,  Sacramento; 
Rogers,  Vallejo;  Powers,  Los  Angeles; 
Sullivan,  San  Francisco. 

Maintaining  Prices — Jones,  Sacra- 
mento; Harrison,  San  Francisco; 
Clary,  Modesto;  Sullivan,  San  Fran- 
cisco; Longstreth,  Los  Angeles. 

(Jeneral  Resolutions — Paulding,  Los 
Angeles,  and  others. 

Xoniiuations — Mottaz,  Los  Angeles; 
Hale,  Sacramento;  Johnson,  San  Fran- 
cisco; Hughes,  Nevada  City;  Jones, 
San  Jose. 

-4  recess  was  then  declared  until 
1:30  p.  m. 

EDITOR  OF  THE  "ADVOCATE" 
TALKS. 

The  convention  re-assembled  at  the 
hour  set.  In  the  absence  of  Mr.  Hauch 
of  Alameda,  who  was  to  address  the 
convention  on  the  value  of  a  trade 
paper  in  association  work,  Mr.  Eddy, 
editor  of  the  "Advocate,"  made  the 
following  remarks: 

I  am  indeed  sorry  that  Mr.  Hauch  cannot 
be  here  today  to  handle  this  subject.  His 
experience  in  association  work  has  been  such 
that  in  many  respects  his  treatment  of  the 
question  of  the  value  of  a  trade  paper  in 
association  work,  would  be  vastly  ahead  of 
what  I  can  say  in  the  premises. 

The  great  difference  between  Mr.  Hauch's 
argument  and  my  own  lies  in  the  difference 
between  theory  and  experience.  My  view- 
point, from  the  editorial  chair  of  a  trade 
paper  has  placed  me  in  a  superior  position 
to  definitely  measure  the  value  of  such  a 
publication  in  association  work.  I  speak 
from  experience,  close  and  intimate,  though 
limited  in  period. 

A  few  evenings  ago.  Mr.  Green,  who  will 
address  you  later  in  the  morning,  made 
some  remarks  relative  to  the  value  of  a 
good  trade  paper.  .\mong  other  things  he 
said  that  the  power  wielded  by  the  trade 
press  of  the  United  States  was  so  great  that 
if  he  could  get  them  to  work  in  unison  for 
association  ideals,  the  success  of  the  move- 
ment would  be  instantaneous  and  perma- 
nent. 

A  Powerful  Lever  for  Results. 

How  many  of  .vou  realize  what  a  powerful 
lever  you  possess  in  the  trade  paper  you  at 
present  control  ?  How  were  the  laws  won 
in  this  city  last  January?  True,  individuals 
came  and  went,  telegrams  and  letters  played 
their  part,  but  back  of  it  all.  gentlemen, 
was  that  weekly  association  circular,  the 
Retail  Grocers'  Advocate.  This  messenger 
of  your,  clad  in  its  golden  uniform,  spread 
the  news  of  what  you  were  striving  to  do. 


all  the  way  from  San  Diego  to  .Siskiyou 
Grocers'  In  that  700  miles  heard  of  th<- 
progress  and  setbacks  and  final  victory,  alone 
from  the  Advocate.  Many  of  them  worked 
with  a  will,  and  you  never  knew  It.  They 
saw  their  representatives;  write  to  them, 
and  otherwise  assisted  In  the  fight.  These 
men  could  have  been  reached  by  othc?r 
means,  but  at  what  an  expense  and  cer- 
tainly not  every  week. 

A  Weekly  Prod. 
Then,  too,  the  rank  and  file  of  association 
workers  were  kei>t  up  to  the  highest  notch 
of  activity  by  tliose  weekly  prods.  We  of 
the  Advocate  feel  that  the  law.i  now  on  the 
Statute  Books  of  California  as  a  result  of 
last  January's  campaign  were  put  there 
more  through  the  Advocate'H  co-operallon 
than  through  any  other  single  cause. 
The  Power  of  the  Press. 
Another  phase  of  the  question  presents 
itself.  The  power  of  the  press  is  no  negU 
gible  quantity.  If  a  man  feels  that  his  ev- 
ery act  is  under  the  scrutiny  of  a  medium 
of  printer's  ink.  which  circulates  among 
those  who  know  him  best,  he  is  going  to  bo 
very  careful  as  to  his  course  of  procedure. 
In  that  fear  of  publicity  you  possess  In  the 
Advocate  a  power  you  little  realize.  The 
paper  stands  like  a  watch  dog.  ever  on  the 
alert  to  grab  and  shake  the  man  or  firm 
who  tries  to  harm  your  business  by  one 
means  or  another.  You  constantly  have  at 
your  command  a  mouthpiece  through  which 
to  shout  to  your  fellow  grocers  all  over  the 
Coast:  "Gentlemen,  here  are  the  facts, 
draw  your  own  conclusions."  With  this 
great  power  constantly  under  your  hand 
and  properl.v  used  there  is  no  reason  why 
you  should  not  make  vastly  greater  progress 
next  year  than  the  one  just  closing. 

Valuation. 

When  it  comes  to  a  valuation  of  dollars 
and  cents  there  is  no  basis  of  appalsement 
from  which  we  can  draw  conclusions.  Suffice 
it  to  say  that  the  benefits  deri  -r^d  from 
your  trade  paper  are  vastly  more  than  you 
can  realize.  To  trace  the  returns  would  be 
a  task  titanic,  though  I  think  your  flour 
profits  of  now  and  three  years  ago  are 
worthy  of  consideration.  The  Advocate  won 
that  fight  for  you. 

Income. 

From  an  income  point  of  view  the  value 
of  a  trade  paper  to  an  association  Is  best 
answered  by  the  check  turned  over  by  me  to 
the  chairman  of  the  committee  on  Advocate. 
True,  the  check  is  a  small  one  so  far  as 
cash  goes,  but  there  are  several  thousand 
dollars  worth  of  easily  convertable  assets 
behind  that  check  and  more  to  come — yes. 
much  more  to  come. 

Vnriet.v  .Absolutely  Essential. 
A  trade  paper  which  publishes  as.soclntlnn 
news  to  the  exclusion  of  all  else  is  not  the 
paper  to  win  results.  There  must  be  a  con- 
stant variety  of  matter,  the  perusal  of 
which  will  show  the  grocer  some  return  for 
his  trouble.  If  the  same  general  line  of 
matter  comes  each  week  the  paper  will  be 
laid  under  the  counter  until  some  convenient 
moment  (which  never  arrives)  and  so  on  for 
week  after  week.  The  paper  whose  advent 
is  looked  forward  to.  like  the  next  meal 
from  the  hands  of  a  good  cook,  that  paper 
is  the  winner  of  the  race.  Xow.  Gentlemen, 
that  is  what  we  are  trying  to  do  with  the 
Advocate. 

We  are  trying  to  make  the  paper  of  in- 
terest and  value  to  you  in  every  respect.  We 
want  it  to  make  money  for  the  association 
and  therefore  for  you.  We  want  It  to  bo  so 
interesting  that  you  will  chase  over  to  th  • 
P.  O.  on  the  day  it  is  due.  In  a  perfect  fer- 
ment of  impatience  to  get  the  paper  open. 
-Advertisements  .\.s  News. 
One  word  more  and  I  am  through.  The 
advertisements  In  a  trade  paper  are  news 
items  of  extreme  value  Those  manufac- 
turers who  use  our  columns  are  your  friends 
to  such  a  degree  that  it  Is  actually  your 
duty  to  support  them  constantl.v  and  con- 
sistently. They  prove  In  a  most  tangible 
way  their  sympathy  with  the  work  the  asso- 
iciatlon  Is  tr>'lng  to  .iccompllsh.  I  cannot 
urge  you  too  strongly  to  support  th<?  adver- 
tisers who  use  the  .Advocnte.  Thej-  nre  oor 
I  proven  friend.s — the  other  fellows  are  nn- 
j  known  qualities. 

"The  Mnn  Behind." 
I     It  Is  a  fact,  no  doubt  Icnown  to  you.  that 
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it  is  not  the  subscriptions  tha  support  a 
paper.  It  follows  that  I  ho  iiiore  ail  v(.'i' Users 
we  have  the  better  paper  we  can  tri\e  you 
and  the  more  money  we  can  earn.  'Inhere- 
fore,  if  you  want  to  make  the  Advooat;)  of 
still  greater  value  than  it  a  I  read. \'  is,  just 
remind  your  .iobbin^  and  manufacturing 
friends  that  it  is  Uie  man  l)e!iind  the  <'oiin!er 
who  sells  (he  ji«>ods  and  al\\:iyH  will,  antl 
that  an  ad.  in  t lie  columns  of  yitur  p;i 
would  be  extremely  g:ratifying  to  you.  May 
we  count   on  you? 

PKICE  MAINTENANCE. 

To  Mr.  J.  P.  Paulding  of  5L0S  Angelas 
had  been  assigned  the  subject: 
"Establishing  and  Maintaining  of 
Prices  by  the  Manufacturer."  Mr. 
Paulding  is  now  considered  an  author- 
ity on  this  subject  and  his  remarks 
which  appear  below  are  worthy  of 
very  careful  study  by  all  interested 
parties — manufacturer  and  retailer 
retailer  alike; 

Mr.  President  and  gentlemen  of  the 
convention:  —  The  subject  of  priced 
maintenance  has  perhaps  caused  more 
tllioug'ht,  more  aigument  and  taker 
up  more  time  with  less  result  than 
most  any  question  before  tlie  American 
grocers  to-day.  Only  one  question  lias 
superseded  the  price  question  and  that 
is  credits  and  it  is  very  questionable 
whether  that  important  subject  has  had 
as  much  time  and  thought  as  how  to 
prevent  price  cutting.  Hardly  any  as- 
sociation of  any  locality,  that  has  been 
0rganized  any  length  of  time;  but 
what  has  had  this  important  question 
before  tlie  meeting  more  than  once 
More  Associations  have  gone  on  the 
rocks  of  defeat  for  want  of  some 
proper  manner  to  control  this  all  imp- 
ortant question,  than  all  other  ques- 
tions combined.  Practically  every  plan 
that  could  be  devised  had  been  tried 
without  success  up  to  three  years  ago 
and  yet  the  trade  demoralizer  had  his 
way  almost  invariably  because  those 
who  seek  to  gain  trade  by  cutting 
prices  know  that  price  maintenance 
in  any  form  will  take  away  their  ad- 
vertising advantage,  therefore  it  has 
been  a  life  and  death  struggle  with 
them  and  they  have  held  on  until 
ultimately  they  have  gained  their  point 
by  discouraging  the  great  majority 
of  the  dealers  and  caused  an  abor.den- 
ment  of  every  plan  that  was  inauger- 
ated.  Boycott  had  been  levied  against 
department  stores,  wholesale'*;  and  re- 
tailer. Agreements  had  been  made  bet- 
ween wholesalers  and  retailers,  [inder- 
standings  had  been  entered-  into  bet- 
ween retailers  and  themselves  but  the 
proper  power  of  punisliment  necssary 
for  a  successful  carrying  out  uf  -price 
protection  was  always  lacking  and  it 
Is  doubtful  if  there  is  an  association 
In  this  country  to-day  of  any  men- 
tionable  size  that  has  a  pi'otected  price 
that  has  been  maintained  in  a  year 
without  same  has  been  abondened 
permanently  in  the  end.  There  may 
be  a  few  who  have  a  sugar  card  that 
is  lived  up  to,  or  a  few  articles  that 
are  listed  by  an  understanding,  that 
are  meeting  with 'some  degree  or  suc- 
cess; but  to  have  a  list  of  articles 
worthy  of  the  name  of  protection  I 
believe  I  am  right. in  saying  they  have 
always  been  a  failure  when  backed  up 
by  agreements  of  any  kind  whether 
between  retailers  and  wholesalers,  or 
not  popular  under  such  circumstances, 
therefore  such  a  plan  as  forcing  a 
wholesaler  to  discontinue  selling"  one 
of  his  best  customers  usually  meest 
with  his  hearty  disapproval  and  he 
backs  up  his  disapproval  by  devising 
ways  and  means  of  protecting  that 
particular  customer,  or  customers.  Any 
agreement  regarding  prices  if  success- 
ful will  ultimately  call  for  a  direct 
boycott  and  if  any  association  wishes 
to  secure  uninterrupted  profits  on 
their  staple  articles  they  will  have  to 
go  to  the  fountain  head  and  work  with 
the   only   party  who   has   a   right  to 


protect    their   goods   and    that   is  the 

manufacturer. 

I'riec   Agreeiiieuts  Kail. 

We  have  had  our  experience  with 
price  agreements  based  on  an  under- 
standing with  th  wholesalers  also  our 
tailuie  along  with  other  association."-' 
who  had  tried  in  like  manner  to  secure 
propel-  profits.  It  was  a  bitter  pill  but 
we  had  to  swallow  it  and  try  another 
plan  and  in  this  we  have  succeeded. 
When  the  prices  establislied  in  l&OJ 
failed  one  of  our  members  Mr.  J.  A. 
Paazenda  stated  he  believed  that  the 
proper  way  to  secure  protection  was 
to  go  to  the  manufacturers  and  ask 
him  to  set  a  retail  price  and  protect 
same  which  wCfuld  interest  the  great 
mass  of  retail  dealers  in  any  brand 
of  goods  on  which  a  permanent  profit 
was  assured.  We  have  been  guided 
largely  by  the  well  known  firms  of  this 
state,  namely,  the  Sperry  Flour  Comp- 
any and  the  Globe  Grain  and  Milling 
Company,  who  had  been  for  several 
years  establishing  and  successfully 
maintaining  prices  ton  their  leading 
brands  of  flour.  We  approached  a 
number  of  manufacturers  on  the 
q\iestion  with  a  result  that  more  than 
sixty  manufacturerrs,  many  of  national 
reputation  are  to-day  maintaning  re- 
tail prices  on  their  goods  in  the 
Southern  Territory.  Of  course  there 
are  a  few  occasional  cuts;  but  not  10 
per  cent  of  what  there  was  before  the 
prices  were  established  and  the  re- 
tailers are  reaping  a  profit  on  their 
staples  that  could  not  be  enjoyed  under 
any  other  conditions.  We  have  had 
the  same  trouble  with  those  who  wish 
to  demoralize  the  prices  as  we  had 
when  we  originally  started  our  prices 
which  failed.  The  demoralizers  were 
reckoning  with  a  different  class  this 
time  and  with  those  who  had  a  right 
to  invoke  the  law  if  necessary  to  back 
up  their  desires  in  the  matter.  Suits 
have  been  threatened,  and  goods  re- 
fused demoralizers,  and  there  are  cer- 
tain stores  in  the  south  to-day  that 
will  do  without  some  brands  of  goods 
rather  than  maintain  the  prices  estab- 
lished by  the  manufacturer.  It  is  the 
manufacturer  who  is  directly  interested 
because  he  is  the  direct  loser  if  his 
goods  become  unpopular.  The  whole- 
saler is  not  interested  because  if  the 
demoralizer  fails  to  buy  one  brand  he 
will  go  to  another  and  he  secures  the 
profit  Just  the  same.  Again  the  whole- 
saler except  on  his  private  brands  has 
no  right  to  invoke  the  law  for  his  pro- 
tection while  the  manufacturer  has.  A 
■opy  right  gives  the  manufacturer  the 
right  to  control  until  the  goods  are  in 
the  hands  of  the  consumer  and  any 
manufacturer  who  cares  for  the  interest 
of  the  gicat  mass  of  retailers  can  give 
a  profit  protection  that  will  make  the 
grocery  business  pay  something  like 
what  it  should. 

Protected    Price  Opposition. 

There  are  two  classes  of  retailers 
who  do  not  want  protected  prices.  They 
are,  first  the  man  who  is  receiving 
favors,  and  second,  the  pessamist  who 
docs  not  believe  that  prices  can  be 
controlled.  Take  the  situation  in 
Southern  California  for  instance,  we 
have  a  few  who  do  not  want  the  man- 
ufactures to  maintain  prices  and  they 
are  the  direct  cause  of  99  percent  of  the 
cutting.  They  cut  the  well  kmown 
articles  to  gain  trade  and  the  smaller 
man  who  cannot  afford  to  cut  things 
he  has  to  meet  downtown  competition 
and  he  slashes  away  until  he  goes  the 
way  of  90  per  cent  of  all  small  cut  race 
stores, — through  the  Board  of  Trade. 
Any  man  who  is  not  receiving  favors 
from  the  wholesalers  and  manufactur- 
er's cannot  afford  to  cut  prices  even 
though  they  sell  for  cash.  The  man 
who  is  receiving  favors  can  afford  to 
sell  below  the  average  and  does  noc 
want  protected  pries.  Take  two  of  our 
large  cash  dealers  for  example.  They 
are  buying  Perfection  Soda  Crackers,  in 
three  pound  packeages,  made  by  the 
Pacific  Coast  Bifecuit  Company,  for  2.40 
per  dozen,  less  10  per  cent  and  a  window 


full  of  these  goods  has  been  on  display 
or>  a  prominent  street  in  our  city  for 
two  weeks  offering  to  sell  the  goods 
at  list  price  or  20  cents  a  package. 
The  small  man  pays  just  20  cents  per 
package  and  has  to  get  25  cents  or  go 
to  the  wall.  The  big  cash  man  sells 
at  20  cents  and  makes  a  leader  and 
makes  his  10  per  cent  just  the  same. 
Again  take  the  same  retailer,  he  is 
selling  National  Biscuit  Company's 
goods  for  3  for  25  cents  of  $1.00  per 
dozen.  He  is  getting  them  for  85  cents 
per  dozen  providing  he  buys  $250.00  a 
month  which  no  doubt  he  does,  and  is 
therefore  selling  the  goods  as  a  leader 
for  a  15c  margin  of  profit,  yet  the  little 
man  is  paying  $1.00  per  dozen  for  his 
go'ods.  Again  take  Shredded  Wheat 
Biscuits,  this  same  dealer  had  always 
sold  them  for  10  cents  a  package.  He 
bought  them  for  $4.60  per  case  and 
makes  40  cents  profit  where  the  Ultle 
man  has  to  pay  $5.00  and  sell  at  costs 
if  he  met  the  competition,  or  he  had  to 
parade  as  a  high  priced  man  before 
the  public  if  he  wanted  a  living.  I 
could  go  on  down  the  line  and  give  you 
the  names  of  numerous  articles  which 
would  come  under  the  same  head;  but 
this  is  enough  to  picture  to  you  the 
reason  why  this  particular  dealer  does 
not  want  prices  protected.  He  is  afi-aid 
to  do  business  on  a  par  with  the  rest 
of  the  trade.  He  wants  inside  prices 
which  are  not  allowed  the  rest  of  the 
dalers  and  he  would  no  doubt  be  the 
first  one  to  ask  for  protection  from  the 
manufacturer  if  he  were  placed  in  the 
position  of  the  men  who  are  to-day 
advocating  the  maintenance  of  prices 
by  the  manufacturer.  The  great  ques- 
tion is  what  are  we  going  to  do  with 
the  man  who  is  favored.  Are  we  going 
to  continue  to  patronize  a  manufact- 
urer who  will  deliberately  give  this 
dealer  and  his  kind  this  inside  price 
and  allow  him  to  demoralize  the  condi- 
tions so  that  it  is  impossible  for  the 
man  with  small  means  to  gain  a  live- 
lihood. He  is  worth  perhaps  a  quarter 
of  a  million  dollars.  He  can  buy  for 
cash  and  get  all  the  discounts.  He 
can  use  the  quantity  that  makes  an 
order  attractive  to  the  manufacturer 
.or  wholesaler.  He  pays  no  rent  and 
sells  for  cash.  His  excuse  f^ir  not 
wanting  prices  protected  is  that  he 
sells  for  cash  and  loses  no  bad  bills. 
I  tell  you  gentlemen  of  the  convention 
that  this  is  not  the  reason.  The  reason 
he  is  cutting  is  that  he  is  getting  his 
goods  so  that  he  would  be  ashamed  to 
tell  you  how  much  less  he  is  buying 
goods  for  than  you  are.  He  like  the 
great  trusts  who  have  recently  been 
fined  for  receiving  favors  that  were 
dnied  the  rest  of  the  trade.  Tlie 
Standard  Oil  Co.  has  annihilated  thou- 
sands of  small  businesses,  made  men 
go  hungry,  and  taken  children  from 
school,  all  because  they  were  receiving 
favors  that  were  denied  their  compet- 
itors. My  plan  would  be  to  go  to 
the  Pacific  Coast  Biscuit  Company  and 
the  National  Biscuit  Company  and  say 
"Gentlemen,  you  are  giving  10  to  15  per- 
cent off  your  goods  to  this  man  and 
his  kind  and  we  want  you  to  protect 
the  great  mass  who  are  not  able  to 
buy  the  quantity,"  and  if  they  said 
there  was  nothing  they  could  do,  tell 
them  to  take  away  the  extra  dis- 
count and  then  he  would  not  want 
to  cut  and  if  they  refused  to  do  as 
asked,  then  tell  the  trade  far  a.id  near 
what  kind  of  manufacturers  they  were 
dealing  with.  Not  only  these  two  firms, 
but  every  one  of  their  kind  should  be 
called  to  the  attention  of  the  trade 
throughout  the  entire  West.  There  are 
others  just  as  bad  and  I  only  use  their 
name  because  their  goods  have  been 
brought  to  my  attention  in  a  cut  price 
window  recently,  therefore  I  name 
them.  If  any  grocer  within  the  hear- 
ing of  my  voice  can  get  a  better  plan 
than  this  I  hope  he  will  bring  it  up 
for  discussion  before  we  adjourn.  Let 
these  manufacturers  establish  a  price 
that  will  give  all  a  profit  and  if  they 
must  give  such  men  as  this  10  to  15 
per  cent  discount  make  It  contingent 
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that  the  retail  prices  shall  not  be  cut 
or  he  same  will  be  taken  away  from 
them.  There  is  no  binding  agreements 
ncessary,  between  wholsaler,  retailer 
or  manufacturer.  Just  tell  the  manu- 
factu;rers  whose  'goods  are  being  cut  and 
that  unless  the  cutting  is  stopped  you 
will  refuse  to  handle  the  goods  he  is 
malting.  Then  you  would  see  these 
fellows  get  in  the  band  wagon  and  be 
just  as  good  as  any  one;  but  they  will 
not  do  it  just  as  long  as  you  grocers 
will  allow  the  manufacturers  to  give 
them  special  prices  and  permit  them 
to  use  these  favors  to  demoralize  your 
trade. 

National  Discussion. 

This  paramount  question  was  the 
best  discussed  question  before  the  last 
National  convention.  For  three  hours 
the  merits  of  having  the  manufacturer 
establish  and  maintain  prices  was  dis- 
cussed and  every  man  who  bel^ncred  to 
an  association  where  the  plan  had  been 
tried  supported  tjie  resolution.  The 
main  objection  to  this  question  was  tliat 
we  were  liable  to  prosecution  under 
the  anti-trust  laws  of  this  country  and 
the  question  was  lost  by  a  small  ma- 
jority on  this  one  point.  In  answer  to 
any  such  an  argument  I  wish  to  say 
to  my  eastern  friends  who  may  happen 
to  read  this  paper  that  we  are  just 
trying  to  avoid  that  one  liability  and 
we  have  succeeded.  We  as  retailers 
'  have  no  right  to  establish  prices  among 
ourslves  and  no  agreements  can  be 
entered  into  between  wlmlsalers  nor 
manufacturers  regarding  this  subject: 
but  the  retailers  have  a  right  to  ask  the 
manufacturers  individually  to  prevent 
the  trade  demoralizer  from  cuting  the' 
prices  below  a  living  margin  or  take 
aw.ay  the  special  discounts. 

Tlircatenod  Proseciilion.s. 
There  have  been  more  prosecutions 
within  the  past  twelve  months  for  vio- 
lations of  the  anti-trusts  laws,  than 
any  previous  year  in  the  history  of 
this  countify.  In  elve'ry  case  where 
there  was  a  conviction,  it  was  bcause 
there  were  agreements  between  two  or 
more  parties  which  is  a  violation  of 
the  law.  The  Pacific  Coast  Plan  will 
obviate  the  necessity  of  any  agree- 
ments and  therefore  take  away  an.v 
liability  whatever  of  prosecution  of  the 
membevs  of  any  Association.  The 
Government  attorneys  who  prosecuted 
the  drug  trust  proved  collusion  bet- 
ween the  Patent  Medicine  Men  and  the 
National  Druggist's  Association,  and 
also  provd  that  the  National  Retail 
Druggists  Association  maintained  a  list 
of  people  who  would  not  maintain 
prices.  The  only  way  for  any  assicia- 
tion  to  govern  any  movement  to  main- 
tain prices  is  to  keep  out  of  binding 
agreements  because  attorneys  will  bring 
out  every  point  in  order  to  prove  col- 
lusionand  try  and  parade  before  the 
public  as  trust  busters  to  gain  a  little 
notoriety  for  themselves.  With  all 
we  have  accomplished  in  the  way  of 
maintenance  of  prices  I  will  defy  any 
attorney  whether  he  be  connected  with 
the  Government  or  a  private  cnnf-er:; 
to  find  one  single  agreement  between 
our  Association,  or  any  manufacturer, 
or  any  agreement  made  between  the 
retailers,  and  wholesalers,  or  amon.g  the 
retailers  themselves.  When  ;we  can 
create  a  condition  of  this  kind  in  onr 
vicinity,  it  can  be  done  in  others.  To 
more  forcibly  illustrate  my  contention 
that  we  are  keeping  within  the  law  I 
wish  to  point  out  to  any  skeptical 
grocer  whether  he  be  of  the  east  or 
west,  our  experience  with  the  rcentlv 
enacted  Cartwright  law  which  is  an 
exact  cony  of  the  Ohio  and  the  Texas 
anti-trust  laws.  When  this  law  went 
into  effect  on  the  23rd  day  of  AT.tv 
.there  was  mnf^h  joy  in  the  camp  of  th'..- 
trRde  ilemorn  1  izers.  who  wished  to  take 
unto  themselves  the  credit  for  freeins- 
tlie  trust  ridden  public  of  the  groners 
trust  and  no  less  than  half  a  dozen 
dealers  in  Los  Angeles  were  out  with 
their  advertisements  promptly  on  time, 
stating  they  had  defied   the  trust-  and 


there  would  no  longer  be  any  prices 
dictated  to  them  by  any  combination 
of  wliolesalers,  retailer  or  manufact- 
urers. Not  only  did  these  parties 
promise  the  public  that  hereafter  there 
would  be  no  more  giocery  trusts  to 
contend  with,  but  they  taken  a  certain 
amount  of  credit  on  themselves  for  tlic 
passage  of  the  law.  The  District  At- 
torney called  at  the  Association  office 
and  questioned  the  secretary,  requsted 
a  copy  of  th  by-laws,  and  soon  there- 
after appeared  notices  in  the  paper 
that  the  grocery  trust  of  whicli  J.  F. 
Paulding  had  been  the  managing  lu  ad 
for  the  past  five  years  would  Ije  a  thing 
of  the  past,  and  perhaps  tlie  secretary 
would  be  in  jail.  The  daily  press  was 
full  of  possible  happenings  and  tlie 
department  stores  especially  were 
much  gratified  that  they  could  liave 
their  v/ay  at  last,  and  defy  the  ever 
alert  grocery  trust  that  was  grinding 
the  public  between  the  stones  and 
keeping  them  (the  department  store) 
from  doing  as  they  pleased.  One  even- 
ing paper  in  particular  taken  up  tliis 
fight  and  promised,  the  public  that  the 
Retail  Grocers  Association,  would  have 
to  disband  with  all  other  organizations 
of  like  character.  A  reporter  wlio  had 
gained  some  reputation  in  Chicago  for 
getting  information  from  members  of 
organizations  where  an  agreement  had 
been  made  between  the  members  cal- 
led at  the  office  several  times  and  tried 
by  diverse  ways  to  get  a  copy  of  tli 
old  cast  aside  agreements  of  the  As- 
sociation in  order  to  publish  it  along 
with  his  otlier  vast  amount  of  mis- 
information. He  endeavored  by  every 
means  to  prove  an  agreement  to  main- 
tain prices  and  so  sure  was  he  that 
he  could  do  so  he  allied  himself  with 
the  District  Attorney's  office  in  older 
to  clothe  himself  with  the  authority 
to  demand  the  most  private  papers  on 
file  regarding  the  subject.  He  was  al- 
ways treated  with  courtesy  but  told 
that  there  were  no  prices  established 
by  the  Association,  but  all  prices  that 
were  in  effect  were  made  by  the  in- 
dividual manufacturers  and  that  no 
law  would  effect  the  manufacturers 
right  to  continue  this  policy.  This  was 
the  cause  of  tliis  particular  reporter.s 
remorse.  He  had  pledged  himself  to 
his  .idvertisers,  and  the  public  th.it 
there  was  to  be  a  sensation,  a  prose- 
cution and  a  conviction,  and  invest- 
igate as  he  might  he  could  procure  no 
evidence  that  would  be  of  any  use  to 
him  whatever.  We  have  not  heard  of 
him  for  some  months  and  his  paper  has 
ceased  to  mention  in  any  way  the 
grocery  trust.  The  department  stores 
were  as  sensational  as  the  reporter 
and  it  seemed  as  if  there  was  a  col- 
lusion between  the  two  for  the  purpose 
of  making  our  association  di'sband. 
They  suffered  disappointment  and  our 
Association  is  still  in  existence  and  the 
reporter  has  been  forgotten,  and  we 
have  forgiven  tiim  for  his  intended 
injury,  because  he  is  not  responsible 
for  his  lack  of  knowledge  of  matters 
that  he  had  never  studied.  It  was  a 
case  of  mistaken  identity  and  he  like 
some  of  our  Texas  and  Ohio  grocers 
placed  the  manufacturers  establishing 
and  maintaining  prices  on  a  plan  with 
the  oft  tried  and  ever  fatal  wa.v  of 
prices  by  agreements  between  mem- 
bers. 

Finn!  Vlntlication. 

The  district  attorney  however  would 
not  give  up  his  contention  that  the 
manufacturers  had  no  right  to  estab- 
lish prices,  and  he  took  the  stand  that 
the  new  law  prevented  any  prices 
whatever,  thereby  placing  an  individ- 
ual manufacturer  in  the  light  of  a 
trust.  I  was  one  of  a  few  who  taken 
the  position  that  no  law  would  prevent 
the  individual  manufacturer  from  estai) 
lishing  prices  and  many  were  tlie 
nredictions  that  failure  was  confrf>nt- 
ing  this  important  department  of  the 
retail  grocers  paper.  We  let  matters 
run  along  with  as  little  publicit.v  as 
possible  well  knowing  that  conditions 
would  right  themselves  in  the  end.  The 


flnal  roNiilt  in  that  the  niM«rift  AMorncy 
liaM  :iiinoiin<-<Ml  tlisit  the  iiiiiiiii  liiet  ii  r<-r 
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<l(in  i.s  not  nor  lia.s  11  licfn  in  \i<>lati<iu 
of  the  law  at  any  tiiut*. 

The  lirm  of  isliop  iSi  Co.  secured  ef- 
ficient attorneys  who  presented  sui-n 
conclusive  evidence  tliat  the  man- 
ufacturer had  the  right  to  protect  his 
goods  that  the  District  .\ttorney  says 
there  will  be  no  prosecutions  unless 
two  or  more  manufacturers  arc  c.-iught 
working  together  on  the  subject.  Tins 
another  bugaboo  has  passed  and  we 
are  still  on  top. 

THE  I{()ST()>  ("ONVKNTn»N  'OS. 

Secretary  Connolly,  wlio  is  alst)  a 
director  of  the  National  (Irocers  As- 
sociation then  spoke  forcefully  upon 
the  necessity  of  sending  a  strong 
dele.gation  from  Califoi'uia  to  the  Con- 
vention at  Boston  in  May,  19f)S  in 
order  to  helii  get  the  grocers  of  the 
country  enthusiastic  in  the  matter  of 
havins  manufacturers  maintain  prices. 

"The  chief  object  to  my  mind,"  he 
said,  "is  a  first  class  rei)resentalion 
■d^  Boston  from  California  next  May. 
If  we  would  send  a  delegation  such  ao 
they  will  from  Denver,  we  will,  have 
enough  men  to  convert  probably  every 
delegate  to  the  National  Convention  to 
our  idea  of  joint  action  in  inducing  the 
manufacturers  to  maintain  retail  sel- 
ling prices." 

Mr.  Connolly  told  of  the  great  inter- 
est already  excited  by  Ih^  discussions 
that  took  place  at  Dallas.  He  stated 
that  both  National  Secretary  Gti-^en 
and  the  delegates  he  had  mel  later 
were  agreed  in  stating  that  the  matter 
of  maintaining  prices  was  of  the 
greatest  value. 

Mr.  Cfuinolly  told  of  activity  i:* 
forming  Dallas  clubs.  He  ur.ged  that 
the  grocers  of  California  unite  in  form 
ing  a  "Boston  Club"  of  people  whf) 
might  desire  to  attend  the  next  Na- 
tional Convention  at  Boston  and  he 
dwelt  at  length  upon  the  value  of  at- 
tendiijg  ihat  meeting.  He  tf;! '.i'K 
election  to  represent  (he  West  on  the 
Board  of  Directors  of  the  National  As- 
pociatirn  and  told  how  Oregon  and 
Washington  were  preparing  for  a 
large  representation  and  told  tho  Cal- 
ifornia .grocers  of  many  of  the  good 
things  they  might  exi)ect. 

"The  address  of  National  Secretary 
Green,"  he  continued,  "has  opened  the 
eyes  of  many  of  our  grocers  to  the 
neon  and  value  of  the  National  Grocers 
Association." 

Mr.  Connolly  explained  the  plans  of 
the  grocers  intending  to  go  to  Boston 
in  the  shape  of  a  Boston  Club.  H-i 
urged  enough  dues  to  insure  $inn  a 
piece  for  each  memlier  and  then  giv^ 
theatre  parties,  whist  parties,  etc.  to 
raise  more  money  for  general  dis- 
tribution. (ISead  iilioiit  IJovton  (  liili 
elsewhere  in  this  issue — lull  (l«tails.» 

TTpon  the  completion  of  Mr.  Con- 
nolly's remarks,  various  sections 
the  state  were  called  upon  for  brief 
reports  of  progress.  This  feUur--  wa 
commenced  so  close  to  the  hour  of 
adjonnment  that  only  I^os  Angeles, 
San  Francisco.  San  .lose  and  Modesto 
had  an  opportunity  to  report. 
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On  behalf  of  Los  Aug'eles  Mr.  Mat- 
taz  of  that  city  said: 

While  we  of  the  South  are  not  able 
to  i-eport  an  Increase  in  our  member- 
ship since  last  year,  we  are  able  to 
rport  material  benefits  gained  for  our 
members. 

Among-  the  accomplisliments  of  our 
organization  since  our  last  convention 
was  the  saving  of  $2.00  a  month  license 
wliich  tlie  city  council  proposed  to  put 
on  every  dealer  who  sold  cigars.  We 
were  the  only  organization  that  took 
up  the  fight  and  with  the  assistance  of 
a  few  individual  cigar  dealers  we  suc- 
ceeded in  preventing  the  passage  of  the 
measure  after  it  was  recommended  by 
our  Mayor  and  had  received  the  favor- 
able comment  of  a  majority  of  the 
council.  We  also  had  a  fight  with  our 
.  city  council  regarding  a  scale  inspector 
whicli  was  added  to  the  city  force  for 
the  protection  of  the  public  supposedlv, 
but  the  office  was  really  created  for  the 
purpose  of  giving  a  political  friend 
a  job,  and  while  we  did  not  gain  all  we 
asked  for  we  did  succeed  in  having 
the  proposed  charges  cut  in  half  wliich 
means  a  saving  of  perhaps  $4,000  a 
year  to  the  merchants  of  Los  Angeles. 
We  were  the  only  ones  to  protest 
against  th  passage  of  this  measure  and 
no  individual  help  was  given  to  our 
committee.  We  have  also  passed 
through  a  serious  situation  regarding 
the  new  anti-trust  law  and  have  pas- 
sed through  same  without  any  loss 
whatever  and  we  stand  to-day  stronger 
entrenched  for  the  good  of  the  grocers 
of  our  community  than  ever  befoie. 
We  have  done  our  share  toward  se- 
curing tlie  four  valuable  laws  secured 
at  the  last  session  of  the  legislaturre. 
having  spent  with  other  Southern  Cal- 
ifornia towns  about  $300. no  in  legis- 
lative expensjes  in  addition  to  the 
amount  we  paid  to  the  State  Associa- 
tion. We  have  made  material  progress 
toward  the  organization  of  a  mutual 
fire  insurance  company  having  at  the 
present  time  more  than  .'iil.50.000  prom- 
ised in  risks  and  several  thousand  of 
our  reserve  funds  subscribed.  We 
have  increased  the  size  of  our  paper 
and  delinquent  list.  We  ha^'e  just 
moved  into  larger  and  more  central 
quarters  where  we  have  an  office,  meet- 
ing hail  and  display  room  90  by  20  feet 
which  gives  us  ample  space  for  all 
purposes.  We  still  have  our  fight  on 
with  tlie  department  store  management 
and  while  we  have  to  report  two  of  our 
wholesalers  as  deserters  we  believe 
fl:,:r  .'. .  seen  their  mistake  and  the 
prices  now  being  publislied  Ut"  the 
department  store  shows  they  have  to 
respect  tlie  wishes  of  the  retail  grocers 
of  Soutliern  California  whether  thev 
buy  goods  direct  or  through  the  jobbers 
We  are  preparing  for  a  mammoth  pure 
food  show  which  we  believe  will  be 
the  biggest  exposition  of  the  kind  ever 
given  in  the  west.  We  just  held  the 
most  successfull  picnic  ever  given  by 
our  association  netting  us  more  than 
$1,000  which  gives  us  funds  to  meet 
our  State  and  National  expenses.  Jlany 
matters  of  smaller  importance  have 
been  accomplished  too  numerous  to 
mention,  but  we  are  satisfied  with  our 
progress  and  wish  each  and  every  As- 
sociation as  great  success  as  we  have 
achieved  and  if  there  are  tliose  wlio 
have  done  more  we  extnd  the  gla.'l 
hand  and  say  well  and  good,  for  you 
are  entitled  to  all  you  get. 

San  Fraucisco. 

George  B.  Doyle  was  then  called  oii 
to  report  on  hehalf  of  San  Francisco. 
Mr.  Doyle's  remarks  were  brief  and 
to  the  point,  reciting  as  they  did  the 
recent  success  with  Ghirardelli  and 
the  pending  fight  for  a  living  and 
maintained  profit  on  beer.  The  faci 
that  San  Francisco  is  at  present  free 
from  any  vicions  cutters  and  trading 
etamp  troubles  was  also  brought  out. 


Mr.  Doyle  went  on  to  say  that  all 
present  indications  pointed  to  a  big 
membership  in  the  very  near  future — 
the  present  membership  campaign  now 
under  way  with  the  assistance  of  Mr. 
Carl  Harrison  showing  great  results. 
San  Jose. 
San  Jose  was  next  called  upon  and 
delegate  Jones  gave  a  very  optimistic 
report  of  conditions  there  so  far  ap 
the  future  was  concerned — their  chief 
difficulty  being  to  secure  an  efficient 
secretary.  It  now  appears  that  a  way 
has  been  found  to  supply  this  de- 
ficiency through  an  arrangement  now 
being  planned. 

Modesto. 

Modesto,  with  Mr.  Clary  of  Rice  & 
Clary  as  the  speaker,  made  her  report 
to  the  effect  that  while  the  Association 
there  had  at  times  fallen  into  a  som- 
nolent state,  the  present  state  of  af- 
fairs was  such  as  to  insure  an  Ao- 
sociation  of  great  value  to  all  con- 
cerned. 

On  motion,  the  convention  then  ad- 
journed until  9  A.  M.  Thursday. 
AN  AFTOMOBILE  KIDE. 

At  this  juncture  the  delegates  found 
automobiles  at  the  door  and  the  bal- 
ance of  the  afternoon  was  spent  in 
visiting  Suffers'  Fort,  Oak  Park,  The 
Buffalo  Brewing  Co.'s  plant  and  the 
California  Winery  where  the  delegates- 
were  .treated  to  many  courtesies,  now 
duly  acknowldged. 

THE  THEATRE  PARTY. 

In  the  evening  the  delegates  ami 
their  ladies  were  given  a  theatre  party 
at  "The  Alisky" — the  thrilling  military 
play  "Winchester"  being  the  bill. 


THIRD  DAY. 
Tliiirsday  Se])t.  12. 

The  third,  and  last  day  of  the  con- 
vention found  most  of  the  delegates 
in  their  chairs  at  9:30  A.  M.  when 
President  Jost  called  them  to  order. 

At  the  close  of  Wednesday's 
proceedings,  members  from  various 
points  were  reporting  conditions  as 
they  foimd  them  in  their  own  baili- 
wicks. The  following  reports  were 
made  upon  call  of  the  chair: 

Joy  D.  Caniplu'll,  Stockton. — "We 
consider  our  Association  the  best  in- 
vestment we  have  ever  made.  We  had 
to  change  our  plans  under  the  new 
law, but  we  have  been  able  to  go  on  with 
our  work  because,  of  the  good  feeling 
that  has  grown  from  long  comradee- 
ship  In'ought  about  by  our  organiz- 
ation. We  have  one  man  who  cuts  a 
little  now.  We  ignore  him  and  his 
prices.  We  realize  that  the  future  of 
our  Association  work  lies  with  the 
State  Association.  Success  in  main- 
taining prices  lies  with  the  manu- 
facturer. We  can  no  longer  do  this 
through  agreements  by  Association. 
Our  work  must  lie  along  this  line  and 
we  should  be  alert  to  secure  these 
ends. 

.1.  P.  Riirbank,  Anderson. —  [  come 
from  a  small  town.  We  have  no  org- 
anization but  would  be  glad  to  help 


in  building  up  an  association  for  this 
district  with  Redding  as  a  center. 

Mr.  Peck,  Beckwitli. — "I  came  here 
as  an  idividual  to  learn  and  to  take 
back  to  my  neighbors  news  of  what  is 
possible  in  the  way  of  organized  ef- 
fort. This  meeting  has  been  of  great 
value. 

i>Ir.  Dodge,  Crockett, — "We  have  only 
four  grocers  in  our  city.  Mr.  Booth, 
one  of  our  neighbors,  attended  the 
last  convention.  We  believe  the  re- 
tail  grocers  are  doing  good  work  in 
their  organization.  I  came  to  do  what 
I  could  to  learn  how  to  better  con- 
ditions in  our  neighborhood  and  t 
propose  to  help  organize  our  own  and 
near  surrounding  towns. 

Mr.  Rodgers,  VaHejo. — ^"I  intend  to 
go  back  and  try  to  encourage  our  gro- 
cers to  form  a  grocers  association. 
We  have  12  or  13  grocers  and,  with 
the  adjoining  towns,  we  can  make  a 
good  association. 

J.  F.  Linipinsel,  PlacervHle. — "We 
have  an  association  of  6  members.  We 
have  an  understanding  as  to  certain 
prices,  particularly  as  to  butter  and 
eggs." 

Mr.  Limpinsel  explained  that  the 
greatest  problem  they  faced  was  the 
unfair  action  of  a  certain  flour  milling 
company  which  is  to-day  one  of  the 
strongest  supporters  of  protected 
prices  throughout  Southern  California 
and  the  cities  about  San  Francisco  bay 
and  in  Sacramento  and  Stockton.  A 
lively  discussion  ensued  in  which 
many  members  joined.  Numerous 
delegates  suggested  that  if  properly 
called  to  the  attention  of  this  mill,  the 
correction  would  be  made. 

Mr.  Jones,  Sacramento. —  'Our  As- 
sociation has  had  its  ujjs  and  down? 
Our  old  association  got  into  the  shoals 
about  five  or  six  years  ago.  About 
four  years  ago  we  reorganize;! 
and  elected  and  executive  com- 
mittee which  fixed  prices  on  cer- 
tain important  staples,  that  were  up- 
held by  the  entire  trade.  We  have 
since  that  time  been  a  power  to  help 
ourselves  and,  I  think,  every  grocer 
in  the  State.  One  source  of  strength 
has  lain  in  the  fact  that  there  has 
been  almost  no  friction  among  the 
largest  stores. 

Mr.  Hale.  Sacramento. — "We  have 
no  combination  on  prices.  Our  organ- 
ization advises  its  members  as  to  what 
prices  should  be  and  they  sell  at  those 
prices." 

Mr.  Fancher,  Sacramento. —  'Upon 
the  passage  of  the  Cartwright  law,  we 
did  away  with  the  fine  formerly  im- 
posed on  those  who  did  not  maintain 
our  prices.  Our  members  now  co- 
operate because  they  have  learned  iti? 
value  and  we  depend  on  the  honor  of 
the  grocers  and  our  trust  has  been 
well  founded." 

Mr.  Meachani.  Toamles. —  'I  have 
learned  a  great  deal  by  my  experience 
at  this  convention.  The  State  .  As- 
sociation has  done  a  great  deal  for  all 
the  grocers.  I  am  satisfied  that  it 
has  done  as  much  for  us  in  the  country 
as  for  the  men  in  the  cities.    We  had. 
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the  same  trouble  with  one  of  the  flour 
companies  as  was  reported  by  our 
Placerville  brother.  When  we  made 
our  complaint,  it  was  corrected." 

F,  F,  Dustiii,  Redding. —  "We  have 
no  grocers  association  although  we 
have  a  Merchant's  Club.  The  grocers 
work  together  and  we  obtain  satis- 
factory prices  in  most  instances. 
Flour  prices  are  all  right  now.  One 
of  the  reasons  our  representation  is 
so  small  is  that  the  grocers  of  Red- 
ding have  no  real  complaint.  The  gro- 
cers are  able  to  settle  most  questions 
by  telephone. 

COMMITTEE   REPORTS  RESUMED. 

A  few  more  reports  were  made. 
The  convention  then  resumed  the  re- 
ports of  committee. 

PROPOSED  LEGISLATION. 

John  D.  Campbell  of  Stockton  pre- 
ssnted  the  following  report: 

Whereas.  To  properly  conduct  a  mer 
cantile  business  on  safe  lines,  it  is  n'^ces- 
sary  that  laws  be  passed  to  protect  those 
eniraged  in  same  and 

WhereJ>s,  The  passing  of  such  laws  can 
best  be  secured  by  co-operation  nf  mercan- 
tile   associations:    therefore,    be  it 

Resolved,  That  we  recommend  that  the 
Board  of  Directors  of  the  California  Retail 
Grocer's  and  Merchants'  Association  pre- 
sent at  the  next  session  of  the  State  TjCg- 
islature.  laws  coverinj?  the  following  points: 

1st.  That  date  of  the  last  transaction 
sh.all  be  the  date  from  \vhich  statute  be- 
gins to  operate. 

:!d.  Honest  weights  and  measures — net 
weight   or   measure   to  govern. 

3d.  Dishonest  advertising,  such  as  of- 
fering goods  not  as  represented:  offenses 
being  punishable  by  a  fine  or  imprisonment 
or  both. 

4tli.  That  a  law  similar  to  the  Equitable 
Process  Law  as  operated  in  Kentucky  to  b'? 
used  against  debtors  that  try  to  trade  their 
.lust  obligations. 

i)th.  We  recommend  that  the  state  as- 
sociation ,Tnd  all  local  association  com- 
municate with  their  nearest  represented  in 
Congress  and  urge  them  to  defeat  the  pro- 
posed P. 1  reel  Post  Law  or  any  law  on  sim- 
ilar lines. 

6th.  Also  recommend  that  an  amendent 
f)e  placed  on  the  bill  known  as  the  Palmer 
Bill  to  rend  faOn  instead  of  J300.  (National 
Legisl.'it  ion    in   re  Bankruptcy.) 

7th.  We  also  recommend  that  the  State 
Association  and  all  affiliating  Associations 
work  with  the  Congressional  Representa- 
tives and  .Senators  from  this  State  in  an 
effort  to  defeat  the  Parcels  Post  measure 
known  as  the  Honry  Bill. 

Same  was  adopted  8  point  see  eopy  .  . 
FAVOR  THE  NATIONAL  ASSOCIATION. 

Mr.  Stulz  of  San  Francisco  introduc- 
ed the  following  report,  which  was 
adopted  as  read: 

WhercTH.  the  dissemination  of  tlie  as- 
sociation idea  has  been  much  encouraged 
during  the  past  few  years  by  the  activity 
of  the  National  Retail  Grocer's  Association, 
and 

Whereas,  the  grocers  of  the  country 
would  be  greatl.v  benefited  by  the  pre- 
vention of  the  passage  of  the  Parcels  Post 
bill  and 

Where,T8,  the  retail  merchants  of  the 
United  States  need  the  protection  of  a  lim- 
itation of  at  least  $riOO  as  the  amount  that 
a  man  must  owe  before  before  he  can  take 
advantage  of  the  Bankruptc.v  Law  and 

Whereas,  the  grocers  of  the  country  can 
only  secure  recognition  from  the  National 
Congress  through  the  medium  of  an  organ- 
ization that  voices  the  sentiments  of  the 
grocers  in   many  different  states,  and 

Whereas,  there  are  many  movements  of 
general  value  that  can  be  assisted  by  the 
co-operation  of  grocers  in  widely  different 
communities;  therefore  be  it 

ReKolve<l.  that  we  consider  It  to  the  ad- 
vantage of  every  Grocer's  Association  In 
California  to  affiliate  with  the  National  Re- 


tall  Grocer's  Association  and  lend  Its  In- 
fluence and  financial  support  to  the  main- 
tenance of  the  National  Association  of  Re- 
tail Grocers  of  the  United  States.  Be  it 
further 

Resolved,  that  a  copy  of  this  resolution 
bo  sent  to  every  affiliating  association  in 
California,  with  a  letter  advising  them  to 
forward  their  per  capita  tax  to  the  nation- 
al secretar,y,  and,  if  possible  to  send  a  dele- 
gates to  the  annual  convention,  which  con- 
venes at   Boston   in   May,  190.S. 

ABATING  TRADE  ABUSES, 
F.  F.  Diistin  of  presented  the  fol- 
lowing resolutions  which  were  adopt- 
ed: 

Whereas,  Many  Wholesalers  and  matiu- 
facturers  sell  indiscriminately  to  all  hotels, 
restaurants,  boarding  houses,  colleges,  log- 
ging camps,  etc. 

Whereas,  Much  of  that  trade  would  other- 
wise go  to  retail  dealers,  and 

Whereas,  The  majorit.v  of  this,  business 
is  ultimately  secured  by  those  firms,  which 
while  doing  a  retail  business,  pretend  to  be 
wholesalers;  be  it  further 

Resolved,  That  the  California  Retail  Gro- 
cer's and  Merchant's  Association  disapprove 
of  the  practice  on  the  part  of  wholesaler's 
and  manufacturers  in  selling  to  establish 
ments  that  would  otherwise  be  supplied  by 
retail  grocers,  and  whose  trade  really  bo- 
longs  to  the  retailers  of  their  respective 
communities;    be    it  further 

Resolved,  That  when  a  wholesaler  or 
manufacturer  insists  upon  continuing  such 
a  policy  in  the  face  of  opposition  that  we 
will  consider  such  action  on  their  part  as 
unfriendly,   and   act  accordingly. 

Whereas,  The  firm  that  sells  to  consum- 
ers in  any  one  community  makes  it  evident 
that  they  would  sell  to  the  consumers  in 
other  communities  if  circumstances  made 
it   profitable;   be  it 

Resolved,  That  the  affiliating  association 
and  individual  members  of  the  California 
Retail  and  Merchant's  Association  pledge 
themselves  to  confine  their  trade  as  far  as 
possible  to  those  concerns  whose  business 
is  large  enough  to  warrant  their  doing  a 
strictly  wholesale  grocery  business  in  each 
community   where    the.v  operate. 

Whereas,  The  retail  grocers  of  many  com- 
munities suffer  from  the  unfair  competition 
of  tea  and  coffee  peddlers,  and  the  con- 
suming public  are  generally  deluded  in  the 
qualit.v  of  the  goods  purchased  fi-om  Ih'^ 
persistent  salesmen  who  play  upon  the 
sympathy  and  credulity  of  the  innociut 
housewife  and  who  pay  no  rent,  no  taxes, 
no  license,  no  insurance,  no  interest  on  in- 
vestment, no  clerk  hire,  no  gas  power  or 
light,  and  pay  nothing  to  support  the  local 
government. 

Resolved,  That  each  Association  should 
use  its  influence  with  the  legislative  body 
of  its  community  to  secure  the  passage  of 
ordinances  tending  to  restrict  peddlers  and 
make  them  pay  their  .just  proportion  to- 
wards conducting  the  local  government. 

Resolved,  That  we  consider  it  unfair  for 
any  firm  that  seeks  the  trade  of  retail  gro- 
cers to  send  out  peddlers,  or  solicitors  for 
peddlers,   or  supply  peddlers  with  goods. 

Further  resolved  that  when  existing  troub- 
les hereinbefore  specified  cannot  he  remcfli- 
ed  by  local  action  that  tho  State  Association 
be  notified  to  take  up  the  matter  and  se- 
cure satisfactory  adjustment  of  the  trouble. 
PREMICM  SCHEJIES. 

Whereas,  The  adoption  of  premium 
schemes  as  a  method  of  advertising  by  on- 
manufacturer,  invariably  results  In  the 
adoption  of  similar  schemes  by  his  com- 
petitors, and  bv  so  doing,  reduce  the  value 
of   said   advertisement   to    nothing;  and 

Whereas,  The  payment  for  these  pre- 
miums always  has  to  he  made  by  the  re- 
tailer and  later  by  the  consumer,  and 

Whereas,  In  this  way.  the  retail  gro- 
cers are  forced  to  handle  crockery,  silver- 
ware, clocks,  etc..  generally  to  the  disad- 
vantage of  other  merchants  and  without 
adequate  returns  to  the  grocers  for  the 
amount  of  mone.v  invested  and  the  special 
effort  required;  be  it 

Resolved,  That  this  organization  declare 
itself  as  being  opposed  to  the  use  of  pre- 
mium schemes  hy  manufacturers,  he  It 
further 

Resolved,    That    we    will,    In    every  In- 


stance, give  perference  In  the  sale  of  goodii 

to  those  who  seek  to  securo  an  Inrrease  of 
business  because  of  quality  and  prl<«  con- 
sideration rather  than  by  the  givlnfc  away 
of  presents. 

Resolved,  That  tho  only  legitimate  baals 
of  competition  Is  quality  and  sevlce,  and 
that  we  are  opposed  to  the  giving  of  pre- 
miums  In  any   form   or  manner. 

EXTENSION    OK   0I{(.' \MZATION. 
Frank  II.  Coiiiioll)  of  S  in  Francisco 
presented   the   following  resolutions 
which  were  adopted: 

E.vtension    of  OrKaiiizalion. 
Depcndeiil  Itranclies. 

ReNolved,  that  wlum  tliiii-  are  enough 
grocers  and  general  inerchaius  in  a  twon 
to  authorize  the  formation  of  an  association 

shall  be  formed  as  "  The   Branch  of 

tho  California  Kelail  Grocer's  and  Mer- 
chant's Association"  and  tho  dues  of  the 
nicmbcrs  be  fixed  at  not  less  lli  in  II  no  per 
month,  payable  In  advjince,  tho  .state  As- 
sociation to  .supply  all  letter  heads,  envel- 
opes and  other  printing.  Thai  llw  Si  it- 
Association  ap|)olnt  a  secretary  whoso  duty 
it  shall  bo  to  distribulo  lo  Ih-  m.-irih-rs 
i-ach  month  a  copy  of  the  State  Delinquent 
List;  to  collect  the  dui'S  ■■.iib  iiHUilli.  In 
help  members  act  together  to  indU(;o  nianu- 
fa<turers  to  maintain  prices  in  llieir  ter- 
ritory to  get  from  the  imnib-rs  their  had 
bills  si-nding  the  accounts  to  thi-  .Stale  As- 
sociation for  its  cfdiectors  to  handlv;  send- 
ing a  list  of  all  accounts  in  his  hands  cacJ. 
mimth  together  with  a  rei:oril  of  collections, 
etc..  to  tho  .State  .\ssocl:ilion  ofTlce  for 
publication;  keeping  a  reconl  of  all  iner't- 
ings  of  the  branches  of  whl<-h  he  la  .■secre- 
tary and  attend  to  the  I'orrespnntleiic"  of 
said  l>ranches.  Each  branch  Association 
shall  be  entitled  to  10  per  cent  of  all  mon- 
eys collected  for  dues  from  its  members,  the 
same  to  be  i>aid  to  its  local  treasurer. 
Recommend  »  Delinquent  IJst. 

Whereas,  we  recognize  that  a  delinquent 
list  and  a  collection  .igcnc.v  is  of  inestim- 
able value  lo  the  membi'rs  of  the  California 
Fet-iil     and     Merchants    .\ssocial  bm.  and 

Whereas,  it  is  necessar.v  to  facilllate  a 
more  speed.v  location  of  bad  debtors  and 
obtain  a  read.v  co-o|)eralioii  of  the  various 
members   with   the  .Stale  Secretar.v,   be  It 

Resolved,  that  the  Secretary  undertake 
issuance  of  credit  ratings  whi-n  I'alb'd  upon 
by  the  indiviial  members  or  S'-crelaries  of 
the  affiliating  assi>cial  ions,  thai  ho  shall 
keep  a  recorfl  itf  su<'h  ratings  in  his  'ifTlce 
for   ready  reference. 

National  Secretai-y  Creen  in  this  re- 
si)ect  explains  the  National  Organ- 
ization was  niaintinin.g  a  list  of  Sec- 
retaries so  that  each  secretary  in  Cal- 
ifornia could  get  information  for  his 
members  from  any  association  in  the 
country. 

lM)Ei»ENI)ENT  ItKANtilKS. 

In  those  communities  capable  of 
maintainin.g  an  effective,  independent 
or.ganzation.  we  would  recommend 
that  the  following  steps  be  taken: 

Fir.st. — Let  the  State  Field  secretary 
help  canvas  the  local  field  to  secure 
the  .greatlst  possible  membership. 

Second. — Canvas  ad.ioining  coiiiniun- 
ities  to  insure  and  secure  their  co- 
operation  where  practical. 

Third. — Visit  the  affiliating  associ- 
ations at  least  once  each  year. 

CONSTITITION  A:  BY-LAWS. 

F.  B,  Fancher  of  Sacramento  sub- 
mitted the  report  of  the  Committee  on 
changes  to  the  Constitution  and  By- 
Laws. 

A  suggested  change  fixing  the  |)er 
capita  tax  permanently  at  $1.00  in- 
stead of  leaving  it  to  be  fixed  each 
year  was  adopted. 
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It  was  suggested  that  the  numbei- 
of  Directors  be  changed  from  5  to  6. 
A  motion  to  adopt  was  made. 

Mr.  Mottaz  of  Los  Angeles  moved  to 
amend  by  making  the  directorslO,  thus 
making  the  Board  consist  of  15. 

Mr.  Hale  of  Sacramento  favored  the 
motion. 

Mr.  Pearson  of  Stockton  explained 
that  he  had  opposed  the  idea  at  first 
but  now  favored  it  since  he  saw  that 
it  would  be  a  great  help. 

AV.  E.  O'Coinior  of  Stockton  sug- 
gested that  the  directors  could  ap- 
point committees  to  take  charge  of 
special  work,  such  as  extending  or- 
ganization and  attending  the  "Advo- 
cate." 

Mr.  Stiilz  of  San  Francisco  favored 
the  motion. 

Several  other  members  favored  it 
and  it  passed. 

Mr.  Panldinsr  moved  the  Sec.  3  be 
amended  by  making  quorum  7  in  lieu 
of  5  as  at  present. 

Mr.  King  opposed  on  grounds  of 
personal  experience  jjroving  inadvisa- 
bility. 

Mr.  Dustiii  explained  his  position  as 
a  director  and  said  his  experience 
made  5  seem  sufficient. 

Motion  put — division  called  for — 
rising  vote — 17  aye — 18  Noes.  Motion 
lost. 

After  some  further  discussion  the 
report  was  adopted  with  amendments. 
WAYS  AND  MEANS. 

Mr,,  rear,soi!  of  Stockton  for  the 
Ways  and  Means  Committee  offered, 
the  following  resolution  which  were 
read  and  adopted: 

Kesolvetl,  That  each  affiliatin.^  Associ- 
ation be  asked  to  pass  a  resolution  making 
the  Advocate  its  official  paper  and  also  au- 
thorizing: its  secretar>'  'to  send  out  official 
letters  on  the  request  of  the  Advocate  com- 
mittee to  help  the  paper  get  advertising. 

Resolved,  that  the  dues  of  indix'idiiMl 
members  remain  at   *o   ]>er  >'ear. 

Resolved,  that  the  .stai.-  Dii- -ctors  be 
given  full  power  to  all  in  the  matter  of 
filing  the  dues  of  Dependent  Branch  As- 
sociations and  deciding  what  proportion  of 
the  dues  shall  be  given  to  the  local  treasiir.\' 

Resolved,  that  the  per  capita  tax  remain 
$1   per  year  per  mem]>er. 

Resolved,  that  each  affiliating  Associ- 
ation report  e\ery  3  months  reporting-  ac- 
ce.ssions  to  membership  and  paying  full  per 
capita  tax  per  on  ail   new  members. 

GROCERS  ADVOCATE. 

John  W.  King,  Chairman  of  Advo- 
cate Committee  offered  the  following 
resolutions  which  were  read  and 
ado))ted : 

Whereas,  ei"fecti\'e  association  efforts  de- 
])ends  ypon  the  enthusiasm  and  confidence 
of  the  members,  and 

Whereas,  in  California  the  instrument  that 
has  done  most  in  the  way  of  organizing  and 
in  securin.g  united  action  has  been  the  Gro- 
cers' Advocate;  and 

Whereas,  this  paper  is  now  the  property 
of  and  controlled  solely  by  the  California 
Retail  tJrocers  Merchant's  Asso  iation  h? 
it 

Resolved,  that  each  aftiliating  association 
be  asked   to  take  the   foll(}\\'ing  steps: 

1.  Pass  i-esolutions  making  the  "Ad\"o 
cate"   their  official  paper. 

'i.  Aulliorize  the  secretary  to  write  of- 
ficial letters  on  the  rcciuest  of  the  State 
Chairman  of  the  Advocate  committee  to 
help    get  advertising. 

Ail.  Have  the  secretary  try  to  get  all 
members  to  at  least  try  the  paper  for  3 
months. 

4th.    Authorize  the  secretary  to  send  data 


at   least   once   a  month   to  the  "Advocate" 
on  the  request  of  the  Advocate  Management.  ] 
be  it  further  | 

Resolved,  that  every  member  of  the  State 
Association  should  "boost"  the  Advocate 
to  all  drummers  as  the  best  paper  of  its 
kind  published — -which  it  unquestionably  is. 
since  there  is  none  other  like  it. 

MAINTAINING  PRICES. 

.J.  S.  Jones  of  Sacramento  on  behalf 
of  the  Maintaining  Price  Committee 
offer  the  following  resolution  which 
were  read  and  adopted: 

The  Jobbers  Besponsihilit.y. 

Whereas,  The  cost  of  condticting  the 
grocery  business  has  been  continually  in- 
creasing, both  through  the  necessity  for 
stores  of  finer  appearance,  better  delivery 
service  and  putting  in  of  high  class  fixtures, 
and 

Whereas,  the  merchant  who  intends  to 
pay  one  hundred  cents  on  the  dollar  must 
secure  a  fair  margin  of  profit  on  all  the 
goods  he  sells,  and 

Whereas,  The  few  cutting  stores  of  each 
city  usually  Tail  after  a  short  career  in 
which  they  have  demoralized  the  prices  of 
the  conservative  trade  and  taken  from  the 
conservative  grocers  many  of  their  cus- 
tomers:  be  it 

Resolved,  That  this  association  consider 
tliat  the  .iobber  who  supplies  such  cutting 
firms  goods  on  credit  is  guilty  of  an  act 
that  is  pre.iudicial  to  our  interests  and  un- 
friendly and  unfair  to  the  rest  of  their 
trade. 

Want  Manufacturers  To  Act. 

Whereas,  The  highest  courts  of  the  land 
have  decided  that  the  manufacturer  may 
name  the  price  which  consumers  shall  pay 
for  his  article,  and  also  has  the  right  to 
refuse  to  sell  to  dealers,  both  retail  and 
wholesale,  who  fail  to  maintain  the  prices 
he  inay  fix;  be  it 

Resolved,  That  we  consider  it  to  the  b-'st 
interests  of  the  grocery  trade  tor  the  man- 
ufacturer to  require  from  the  trade  agree- 
ments to  maintain  a  certain  fixed  retail  sell- 
ing price  upon  his  product  satisfactory  to 
the  retailer  and  also  that  he  require  of  the 
.iobbing  trade  that  they  refuse  to  supply 
retail  firms  that  insist  upon  cutting  his 
established  jDrices;  and 

Grocers  Want  Contracts. 

Whereas,  When  the  manufacturer  fails 
to  require  of  every  retail  dealer  handling 
his  goods  a  contract  to  maintain  the  sell- 
i.ng  price,  and  when  the  manufacturer  fails 
to  enforce  the  contract  in  any  instance,  the 
trade  is  upset  thereby  and  those  parties 
who  maintain  the  contract  are  put  at  a 
disadvantage  by  those  who  did  not,  and 
are  therefore  liable  to  lose  trade;  be  it 

Resolved,  That  this  association  favors 
the  selling  of  goods  on  the  contract  plan 
by  the  manuf3.cturer.  and  will  co-operate 
with  the  manufacturer,  in  maintaining 
such  contract  price  only  when  the  manu- 
facturer enforces  the  price  contract  b.v 
every  legal  means  in  his  power. 

Should  Encouragre  Workers. 

Whereas,  The  maintenance  of  prices  on 
an  article  in  one  community  tends  to  make 
it  easier  to  maintain  the  selling  price  of 
that   article   in   other  communities:  and 

Whereas,  The  opposite  of  this  is  true, 
and  the  selling  of  an  article  at  a  cut-rate 
in  one  community  dissatisfies  consumers 
who  are  paying  a  fair  price  with  the  dealer 
supplying  them;   be  it 

Resolved,  That  it  is  the  dut.v  of  each  Re- 
tail Grocer's  Association  on  the  Pacific 
Coast  to  lend  its  strength  and  influence 
towards  encouraging  the  goods  of  those 
manufacturers  who  may  maintain  tlieir 
selling  prices,  even  though  the  grocers  of 
those  particular  communities  may  not  ha\'e 
been  successful  in  establishing  a  card  price. 
All  Associations  Should  Help. 

Whereas.  The  success  of  the  mo\'enenl 
to  maintain  prices  in  any  communit>'  in 
many  instances  depends  upon  the  knowledge 
of  the  manufacturer  that  if  he  fails  to 
maintain  a  fair  retail  selling  price  in  a  cer- 
tain comniunit,\',  he  will  lose  business  in 
many    other    communities,  and 

Whereas,  When  manufacturers  will  allow 
their  goods  to  be  cut  in  one  community,  it 


is  very  good  evidence  that  they  will  .-iii'.  ■ 
their  goods  to  be  cut  in  other  communities. 

Resolved,  That  each  affiliating  associ- 
ation in  California  should,  in  justice  to 
itself,  pass  resolutions  agreeing  to  dis- 
courage the  sale  of  goods,  the  prices  of 
which  the  manufacturers  will  not  maintain. 
Contracts  With  Jobbers. 

Whereas,  certain  manufacturers  have 
found  it  possible  to  minimize  cutting  on 
their  goods  b>'  selling  only  through  jobbers 
who  sign  a  contract  to  sell  these  goods 
only  to  retailers  who  sign  agreements  to 
maintain    the    retail    selling   price.    Be  it 

Resolved,  that  we  urge  upon  manufact- 
urers the  advisability  of  the  contract  plan. 
Be  it  further 

R<<solved,  that  we  will  assist  in  every 
way  in  our  power  to  advance  the  sale  of 
goods  so  protected. 

Want  National  Co-operation. 

Whereas,  the  value  of  the  maintenance  of 
prices  and  the  extent  to  which  manufact- 
urers can  afford  to  devote  themselves  to 
this  policy  depends  upon  the  extent  to  which 
they  are  supported  by  the  retail  .grocery 
trade.   Be  it 

Resolved,  That  we  urge  the  officers  of 
the  National  Grocers  Association  to  use  its 
influence  to  induce  manufacturers  of  articles 
of  widespread  use  to  adopt  the  contract 
selling  plan  in  all  communities  where  the 
retail  grocers  are  prepared  to  give  such 
manufacturers  the  support  that  will  war- 
rant  their  undertaking  this  system. 

Practical  Methods. 

Whereas,  every  dealer  must  help  if  the 
protection  of  prices  by  the  manufacturer  is 
to  be  continued  profitably  to  all  concerned, 
be  it 

Resolved,  that  the  Field  Secretary  take 
the  necessary  steps  to  keep  members  in- 
formed at  frequent  intervals  of  the  prices 
that  are  b  'ing  maintained  and  secin-e  from 
members  the  promise  to  notify  him  promptly 
whenever  an.v  such  prices  ma.v  be  cut. 

GENERAL  RESOLUTIONS. 

Mr.  Paulding',  of  Los  Angeles,  Chair- 
man of  the  Committee  on  General  Reso- 
lutions, offered  the  following  reso- 
lutions: same  were  adopted  as  read: 

AA'here'is,  Owing  to  ill  health  caused 
largely,'  by  zealous  work  in  ttehalf  of  au 
association  two  of  one  leading  members. 
Mr.  J.  R.  N'ewberry  and  Mr.  H.  Hauch  v/cr/ 
unable  to  attend  our  eighth  annual  con- 
vention and 

Whereas,  we  miss  their  genial  counten- 
ances, wise  counsel  and  valuable  suggestions, 
therefore   be  it 

Resolved,  that  we  express  our  regrets  at 
their  non  attendance  and  hope  their  trifig 
will  be  the  means  of  restoring  their  health 
and  bringing  them  back  to  us  Ijetter  in 
health,  -more  loyal  in  si.iirit. 

Maintaining  Prices. 
(By    request    of    officers    of    Pacific  Coast 
Retail    Grocers'  Association.) 

Whereas,  Tho  Pacific  Coast  plan  adopted 
by  many  manufacturers,  whereby  the  retail 
price  of  many  of  our  leading  staples  are 
protected,  thereby  .guaranteeling  an  adeqtiatc 
profit  to  the  retailer,  has  been  veiw  b^.-n- 
eficial  to  the  retail  trade  at  large,  therefore 
be  it 

Resolved,  that  we  reiterate  our  belief 
in  this  policy  and  recommended  other  man- 
ufacturers to  inaugurate  this  system.  Also 
our  Nation.'il  .\.ssociation  to  endorse  this 
movement:  ;ind  make  it  a  paraniount  issue. 
Prai.se  for  Pioneers. 

We  especiallj'  commend  the  following 
manufacturers,  who  are  doing  an  inter- 
state business  and  who  have  adopted  the 
Pacific  CoLtst  plan  of  protecting  a  con- 
sumer's   minimtim  price: 

Enoch  Morgn's  Sons  Co.  of  Ne«-  York  on 
Sapolio. 

Fairbanks  &  Co.,  of  Chicago,  on  Cot- 
tolene. 

National  Food  Co..  of  Niagara  Falls, 
Shredded  Whe.it  Biscuit  and  Triciiil. 

Kirk  &  Co.,  Chicasro,  Soaps  and  Cr.vstola. 

(iibson   S:>:';''   Co.,   Omaha,   Neb..  Soap. 
Crystola. 

Thurston,  A  .   Chicago,  Silver  Polish. 
Also    tiler     followiris     California  manu 
facturers: 
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A.  Schilling  &  Co. 

C.  P.  Grugan  &  Co.,  tos  Angeleti,  Olive 
OilK. 

Bi!>]io|>  a  Co.,  Los  Angeles,  Ketcliups  and 
Crackers. 

■lyos  Angeles  .Soap  Co.,  Soaps. 

Bowles  Bros.,  Compound  Flours,  etc. 

Del  >ronte  Mills,  Meals  and  Breakfast 
Foods. 

The  Sperry  Flour  Company. 

The  niohe  Grain  &  Milling  Company. 

The  Stockton  Milling  Company. 

The  Port  Costa  Milling  Company. 

The  D.  Ghirardelli  &  Co. 

A  Schilling  &  Co. 

J.  A.  Folger  &  Co. 

Phoenix  Milling  Co.,  all  of  whom  are  pro- 
tecting their  prices. 

Who    Are  Wholesalers? 

"Whereas,  in  the  great  fabric  of  pro- 
dnring  and  manufacturing,  distributing  and 
consnming  trade,  there  is  a  great  need  of 
harmonizing  and  systematizing  to  the  end 
that  the  producer  and  manufacturer  shall 
ret  the  highest  possible  price  for  their  pro- 
duction and  that  consumers  shiill  hare  their 
goods  at  the  lowest  possible  price  consistent 
with  economy  and  perfection  in  the  food 
line:  therefore,  lie  it 

Resolved  that  the  producer  and  manu- 
f  'cturer  should  recognize  two  branches  of 
the  grocery  distributing  trade,  namely,  the 
wholesaler  and  retailer,  and  that  there 
shall  be  a  difference  in  the  price  that  each 
shall  pay  the  producer  and  manufacturer 
for  their  product,  and 

Whereas,  it  becomes  necessary  that  there 
shall  be  a  well  defined  line  drawn  between 
these  two  branches  of  distributers:  there- 
fore, be  it 

Resolved,  that  the  producer  and  manu- 
facturer shall  recognize  as  a  wholesaler 
those  who  distribute  to  wholesale  and  retni! 
distributers,  and  as  retailers  those  who  dis- 
tribute to  wholesalers,  retailers  and  con- 
sumers; and  be  it  further 

Resolved,  that  when  the  wholesaler,  who. 
having  the  advantage,  shall  sell  other  than 
wholesale  and  retail  distributers,  they  shall 
then  be  declared  retailers  by  the  producers 
and  manufacturers  and  price  his  goods  ac- 
cordingly." 

AGAINST   PARCELS  POST. 
(Resolution  by  .J.  F.  Paulding  adopted  bv 
the  L.  A.  Ass'n  Sept,  6,  1907) 

Whereas,  The  concentration  of  capital, 
power  and  influence  in  the  hands  of  a  few 
dangerous  and  against  public  policy  and 

Whereas,  The  passage  of  any  act  by  our 
Congress  that  will  tend  to  create  a  con- 
dition that  will  inure  to  the  benefit  of  only 
a  few  is  detrimental  to  the  best  interests 
of  the  preat  masses,  especially  when  only 
large  corporations  with  immense  capital 
would  be  the  only  beneficiaries  and 

Whereas,  The  concentration  of  the  mer- 
cantile business  in  the  hands  of  a  few  has 
historically  proven  a  detriment  to  the  pro- 
ducer, consumer  and  the  great  mass  of 
retail  dealers  and  has  almost  invariably 
caused  a  reduction  of  wages,  and  the  em- 
ployment of  female  and  child  labor,  also 
to  impoverish  the  hundreds  of  thousands  of 
small  retailers  who  support  our  rural  com- 
munities by  subscribing  to  local  charities, 
employing  our  nations  wealth  fairly  and 
where  it  will  do  the  most  good  and  • 

Whereas,  The  large  department  stores 
and  mail  order  houses  are  the  leading  ex- 
ponents of  a  parcels  post  measure  and 
would  benefit  by  it  to  the  detriment  of  the 
great  masses  of  the  American  people  and 
the  passage  of  any  such  an  act  would  con- 
centrate trade  at  great  centers  of  commerce 
at  the  expense  of  the  government  and  cause 
the  public  to  face  a  postal  deficit  and  build 
up  a  monopoly  of  the  retail  trade  of  this 
country  and 

Whereas,  Owing  to  the  great  territory 
covered  by  the  U.  S.  Postal  service  the  loss 
would  be  enormous,  the  greater  portion  of 
which  would  be  borne  by  people  who  gained 
absolutely  nothing  by  the  passage  of  the 
act;  and  the  benefits  revert  to  a  few  which 
is  against  the  principles  on  which  our 
government  is  founded  "the  greatest  good 
to   the   greatest    number"  and 

Whereas,  No  country  of  greater  area  that 
one  of  our  principal  states  has  a  parcels 
post  now  in  effect  which  fact  precludes  any 
reference  to  them  as  a  reason  for  adopting 
such  a  measure  In  this  country  and 

Wliereas,    The    retail    merchants    of  our 


rural  districts,  especially  of  the  West  are 
forced  to  buy  goods  in  wholesale  quantities 
and  pay  local  freight  and  packing  charges 
which  in  many  cases  are  more  than  the 
proposed  charges  by  parcels  post  and  in  no 
instance  will  the  merchants  be  able  to  take 
advantage  of  the  proposed  measure,  there- 
fore be  it 

Resolved,  That  we  the  California  Retail 
Grocers  and  Merchants  Association  in  con- 
vention assembled  this  the  12th,  day  of 
Sept.  1907  do  hereby  protest  against  the 
passage  of  any  parcels  post  measure  under 
any  plan  that  has  yet  been  devised  and 
urge  our  president  and  representatives  to 
oppose  all  such  legislation. 

TO  HELP  OHIO  GROCERS. 
(Resolution  by  J.  F.  Paulding.) 

Whereas:  The  tendency  of  some 
wholesalers  to  start  retail  and  chain 
stores  seems  to  be  growing  in  favor 
and 

Whereas: — We  note  that  the  Eldridge 
Higgins  Co.  of  Columbus,  Ohio,  have 
recently  bought  a  number  of  retail 
stores  in  that  vicinity  notwithstanding' 
the  fact  they  are  receiving  the  benefits 
of  the  best  price  offered  by  the  man- 
ufacturers as  wholesalers,  therefore  be 
it 

Resolved — That,  we,  the  retail  grocers 
of  California,  offer  our  support  to  our 
Ohio  brothers,  in  placing  Eldridge 
Higgins  Co.  where  they  belong,  on  the 
retailers  list. 

PRIASE  FOR  JONES  of  San  Jose. 
(Adopted  by  a  rising  vote.) 

Whereas — The  grocers  of  San  Jose 
have  for  the  past  three  years  been 
facing  an  unfortunate  condition  which 
precluded  them  from  sending  delegates 
to  the  State  Convention,  and 

Wliereas — Notwithstanding  the  un- 
fortunate sntuation  Mr.  H.  E.  Jones 
has  always  been  in  attendance  and  did 
his  utmost  to  further  the  interest  of 
the  State  Association,  therefore  be  it 

Resolved — That  we  extend  our  hearty 
appreciation  and  a  vote  of  thanks  to 
Mr.  Jones  for  his  loyalty  and  manifest 
interest  in  our  welfare  and  request 
that  he  grace  our  conventions  in  the 
future  with  his  presence  under  al! 
circumstances  and  be  it  further 

Resolved — That  we  recommend  that 
many  more  Jones  of  a  like  kind  shall 
be  induced  if  possible  to  go  into  the 
grocery  business  in  this  State. 

PARKS    BROS.   ARE  RETAILERS. 
(Resolution  by  J.  F.  Paulding.) 

Whereas;— Repeated  complaints  have 
been  made  against  the  firm  of  Parks 
Bro.,  supposd  wholesale  grocers  of  San 
Francisco,  accusing  them  of  Retailing 
and 

Whereas,  These  complaints  have  as 
yet  been  undenied,  therefore  be  it 

Resolved,    That   we   recommend  our 
board  of  directors  to  take  this  matter 
up  at  once  and  request  the  manufact- 
urers to  place  them  on  the  retailers 
FOR  BETTER  ORGANIZATION. 
(By  request  of  F.  F.  Dustin.) 

Whereas  The  benefits  of  our  State 
Associations  have  largely  been  con- 
fined to  the  larger  and  more  central 
cities,  and 

Whereas  There  Is  a  great  need  of 
our  small  districts  being  better  organ- 
ized, therefore  be  it 

Resolved,  That  we  recommend  our 
board  of  directors  to  send  an  organ- 
izer to  the  outside  towns  at  the  earliest 
opportunity. 

PRAISE    FOR  WORKERS. 

Whereas  We  believe  that  good  and 
efficient  service  rendered  to  our  as- 
sociation should  be  appreciated,  espe- 
cially when  rendered  without  recomp- 
ense, therefore  be  it 

Rsolved  That  we  extend  our  thanks 
and  appreciation  to  the  following  for 
their  services  rendered  during  the  past 
year  and  during  this  Convention. 

Mr.  A.  A.  Jost  our  president. 

Mr.  F.  B.  Connolly,  our  Secretary. 

Mr.  A.  H.  Powers  our  Field  Secretary. 

The  management  of  the  Advocate. 

Mr.  F.  F.  Wear;  Advertisers  in  the  Ad- 


vocate, and  every  member  of  the  hoard 
of  directors  and 

■  .We  recuiiiiiieiid  a  risinK  vote  of  tlinukx 
for  the  Mitleudlil  eiiterlalniiieut  accorded 
UK  by  the  Sacramento  Heluil  (;rocerM. 

The  motion  was  iJut  aiul  pa-ssed  witi; 
three  cheers  and  a  tiger. 

WH'E  OF  ('(».(»PKK.iTION. 

At  this  juncture  Mr.  F.  B.  Fanchei 
of  Sacramento  delivered  an  extem,<- 
oraneous  address  o  nthe  value  of  co- 
operation citing  the  experience  of 
Sacramento  grocers  in  this  respect. 
His  remarks  were  listened  to  wiili 
great  interest  and  frequent  applause 
Mr.  Fancher  was  formerly  Governor 
of  North  Dakota. 

"SHORTAGES  AND  LE.IKS." 

yir.  George  B.  Doyle  of  San  Fran- 
cisco was  then  called  upon  to  deliver 
an  address  on  "Shortages  and  Leaks" 
but  owing  to  the  limited  amount  of 
time  remaining,  Mr.  Doyle  confined 
himself  to  a  few  remarks  which  cam. 
straight  from  the  shoulder  and  cert- 
ainly wakened  more  than  one  dele.i;ate 
to  the  leaks  of  various  sorts  which  sap 
the  grocery  business. 

PACIFIC  COAST  RETAIL  GROCERS 
-ASSOCIATION. 

Mr.  Connollyl  at  the  request  of  the 
Pacific  Coast  Retail  Grocers  .Associa- 
tion read  the  following  report  from 
that  organization: 

Los  Angeles,  Cal..  Sei^tember  i. 
The  Pacific  Coast  Retail  Grocers  As- 
sociation begs  to  report  to  the  Conven- 
tion as  follows: 

Wonderful  Froi^resM  Made. 
Our  whole  work  during  the  past 
year  has  been  concentrated  upon  one 
thing  and  one  object,  that  being  the 
Pacific  Coast  plan  and  what  It  means 
to  honest  manufacturers  and  it  seein.-j 
to  us  who  have  been  nearest  the  firmer 
line  that  we  have  made  wonderful 
progress,  much  more  signs  of  receptiv-,- 
recognition  from  the  largest  manufac- 
turers during  the  past  year  than  ev<  r 
before.  The  more  the  Pacific  Co.t.st 
plan  is  understood  the  more  it  is  ap- 
preciated and  adopted.  The  wonderfui 
fight  made  by  the  Pacific  Coast  at  tlir 
National  Convention  for  fixed  prico.-< 
and  the  result  of  that  work  If  familiar 
to  all  of  you  gentlemen.  There  is  no 
question  to-day  of  the  success  of  tho 
proposition.  It  is  along  the  line  of 
progressive  commercialism;  is  the  oniy 
way  that  leading  manufacturers  to-day 
can  get  anywhere  near  the  proper 
results  from  their  wonderful  amount 
of  advertising.  Straws  point  the  way 
the  wind  blows. 

Retailer  Im  King. 

The  retail  dealers  of  this  country 
are  just  beginning  to  recognize  their 
power  for  good  to  their  friends  the 
consumer  through  united,  conscientious 
and  honest  effort.  The  failure  of  the 
"Sunny  Jim"  breakfast  food  agBrep.i- 
tion  is  entirely  due  to  their  lack  nf 
recognition  of  the  retailer  in  allowing 
him  a  reasonable  compensation  for  the 
work  that  they  have  been  dolnp  or 
trying  to  fore  them  to  do.  They  de- 
pended entirely  upon  printers'  Ink. 
ignoring  the  Jobbers'  compensation 
and  also  the  retailer.  They  did  re- 
member the  jobber  to  the  ox- 
tent  of  8  per  cent.  but  they 
practically  required  the  retailer  to 
do  his  work  for  them  for  nothing.  The 
retailer  bought  none  result,  to  theiu. 
after  spending  $3,7.Til.ftoo  for  advertis- 
ing, they  had  to  go  to  the  wall,  show- 
ing conclusively  the  manufacturers  can 
manufacture  and  advertise,  the  Jobbers 
{ can  stock,  but  It  takes  the  retailer  to 
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give  the  increase.  This  should  be  kept 
uppermost  in  the  niimls  of  every  intel- 
ligent and  honest  reailer.  First,  tliat 
his  customers  are  his  friends  and  they 
look  to  him  for  protection;  therefore 
he  has  that  part  of  tlie  trade  absolutely 
\vith  him  if  he  is  honest;  it  wants  each 
one  of  us  to  recognize  honesty  as  a 
basic  principle  of  our  success.  Tliere- 
fore  we  find  tlie  necessity  of  expand- 
ing the  Pacific  Coast  Association  to  a 
wider  and  a  grander  held  and  we  re- 
commend that  the  Pacific  Coast  As- 
sociation be  reorganized  into  the  Na- 
tional Pi'otective  Association;-  for  this 
organization  to  take  in  the  entire  field 
of  tlie  Ameiican  continent.  ITnited 
States.  Canada  and  its  provinces. 

Our  reasons  for  this  are  first,  that 
we  liaxe  a  State  oi-ganization  whicii 
plan's  an  important  and  a  prominent 
part  in  tl\e  liandling  of  our  local  as- 
sociations: tliat  we  liave  our  local 
association  wliicli  locally  sustains  llie 
State  association  and  keeps  in  touch 
witli  tlie  individual  members  in  the 
different  localities.  Tliese  should  work 
in  ab:K>lute  liarmony.  The  National 
Protective  Association  sliould  be  an 
organization  tliat  reaelies  every  stale 
and  territory,  as  well  as  our  bordering 
nation  that  we  can  work  in  harmony 
and  justice  not  only  to  ourselves  but 
to  our  neighbor. 

It  is  going  to  be  of  the  utmost  imp- 
ortance that  the  futuie  of  the  retail 
grocery  business  sliould  be  kept  on  the 
hig'hest  possible  plan  and  that  can  only 
be  done  through  trusted  education  or- 
ganized and  handled  by  the  retailers 
themslves.  ^Ve  must  have  reliable  and 
honest  information  upon  everything 
that  pertains  to  our  business;  we  must 
know  and  not  to  be  deceived  by  inter- 
ested parties,  eit'her  manufacturer, 
producer  or  distributor. 

The  membe/i'ship  of  this  National 
organization  sliall  be  composed  of  pro- 
ducers and  manufacturers,  wholesalers, 
retailers  and  consumers.  You  will 
readily  see  this  covers  the  entire  voca- 
bulary of  American  commercialism  in 
our  line. 

Must   Accept  Couilitlons. 

In  our  investigation  and  pressing 
the  subject  with  important  manufact- 
urers during  the  past  ewelve  months 
there  has  been  but  one  answer  and  that 
Is:  "Yes,  we  will  work  with  the  re- 
taller  either  through  the  jobber  oi 
direct,  as  it  best  suits  our  policy,  put 
ting  tlie  lowest  line  of  gravity  between 
ourselves  and  the  con:^umer."  "You 
niust  recognize"  they  say  "that  the 
consumer  is  our  objective  point;  that 
we  must  use  the  distributors  best 
adopted  for  our  purpose.  It  may  be 
the  wlujlesalcr  and  the  retailer,  or  it 
may  be  the  retailer  alone.  Still  we 
propose  to  work  to  get  our  production 
to  the  consumer  at  the  easiest  and 
most  inexpensive  way  we  can  in  order 
that  he  shall  get  our  pi  oduction  at  the 
most  reasonable  and  economical  price. 
Now  there  is  no  exception  to  any  man- 
ufacturers that  we  have  had  the  op- 
portunity to  discuss  this  matter  during 
the  past  year.  So  this  proposition  con- 
fronts us.  We  must  adopt  ourselves 
to  the  conditions.  Therefore,  we  must 
get  in  close  touch  and  work  in  har- 
mony with  the  wishes  of  the  man 
ufacturers'  goods  that  our  customers 
demand  and  always  reserving  the 
right  to  scrupulously  inspect  the  in- 
tegrity and  the  food  value  of  such  pro- 
duction. Now,  this  is  the  main  object 
of  the  National  Association,  that  it 
shall  take  up  and  investigate  scienti- 
fically and  with  the  government  on  the 
Pure  Food  lines  that  our  customers 
shall  have  the  greatest  food  value  of 
the  kind  of  goods  that  we  present 
them  that  can  be  or  is  made  in  this 
country  or  in  foreign  lands.  This  is 
a  broad  subject  and  is  of  as  much 
interest  to  prominent  distributors  all 
over  America.  Thei'efore  in  order  to 
get  the  best  results  we  mvist  not  be 
selfish  in  our  investigations  and  pro- 
tections. Thetre  are  approximately 
250,000  retailers  in  America,  and  out 
of  this  number  there  are  less  than  300 


catalogue  houses— that  is  firms  that  is- 
sue monthly,  semi-annually  or  annual 
catalogues.  These  houses  are  of  great 
importance  to  the  balance  of  the  trade 
because  it  assists  them  in  giving  them 
an  idea  of  what  goods  are  retailed  for 
and  what  merchants  ask  for  them. 

The  object  of  the  National  Associa- 
tion should  be  to  get  manufacturers 
to  establish  minimum  retail  prices;  to 
issue  price  lists  showing  the  retailei 
what  the  goods  are  to  be  retailed  at, 
as  well  as  wholesale  by  the  whole- 
saler. 

I'ears's  Progress. 

The  Pacific  Retail  Grocers  Associa- 
tion added  23  business  manufacturers 
during  the  past  year  to  the  number 
that  have  fixed  retail  prices.  We 
strongly  i-ecommend  the  State  Associa- 
tion tc  adopt  the  Pacific  Coast  plan  in 
n.anufactui  ers  making  fixed  prices. 
This  pliin,  as  you  know,  requires  the 
manufacturer  to  place  upon  the  outside 
of  the  case  a  notice  reading  in  effect 
as  follows: 

NOTICE. 

Goods  contained  in  this  case  are  sold 
on  the  condition,  which  is  made  part 
of  the  consideration  of  this  sale,  that 
if  the  purchaser  retails  them  he  wiil 
sell  them  at  not  less  than  our  min- 
imum fixed  consumers'  price,  and  if  he 
wholesales  them  he  will  sell  them 
under  the  same  condition.  That  in 
receiving  these  goods  it  is  understood 
and  agreed  that  the  distributors  wiil 
conform  his  selling  price  at  not  less 
than  our  lowest  minimum  fixed  prices 
than  are  as  follows:  (Here  follows  the 
fixed  prices). 

Now,  we  feel  that  the  Association 
should  in  some  proper  way  adopt 
uodn  }sisui  uai];  puB  suoi^niosaj  Suoj}s 
manufacturers  who  clairn  to  be  friends 
of  the  retailers  adopting  this  in  every 
instance. 

The  latest  convert  we  have  to  this 
plan  is  Walter  F.  Lowney  of  Boston, 
Mass.  and  the  Joseph  Campbell  Soup 
people  in  their  entire  line,  of  Camden, 
N.  J.  and  th  Sea  Foam  Baking  Powder 
people  of  New  York,  a  rival  of  the 
Royal  Baking  Powder,  which  is  mak- 
ing great  strides  in  New  England. 
There  are  six  other  large  manufact- 
urers prominent  who  have  agreed  to 
give  this  matter  great  consideration 
and  will  report  to  us,  and  I  believe  in 
every  case  will  adopt  it  between  now 
and  January  1st.  All  of  these  insti- 
tutions are  goods  that  are  staple  on 
the  Pacific  Coast.  The  entire  efforts 
of  the  Pacific  Coast  Association  have 
Ijeen  made  for  the  entire  coast  and  we 
want  to  commend  the  work  of  Secrtary 
J.  J.  Higglns  of  Seattle,  Washington, 
untiring  In  his  efforts,  publi.'4hing  his 
paper  and  has  carried  on  the  work  to 
a  wonderful  degree  and  is  a  power  in 
Washington  and  Oregon. 

Credit  to  Paulding:. 

The  Secretary  of  the  Southern  Cali- 
fornia Association,  Mr.  J.  F.  Paulding 
is  an  untiring  worker;  never  has 
slacked  in  his  duty  towards  the  Pacific 
Coast  Association;  doing  the  work  that 
has  been  required  of  him,  and'  more 
too,  in  Southern  California. 

The  fininces  of  the  Association  will 
be  reported  to  you  by  our  worthy 
Secretary  and  Treasurer,  but  we,  know 
from  past  experience  that  the  amount 
of  money  must  be  very  limited  that  has 
been  used  during  the  past  year.  The 
actual  cost  prices  were  carried  out  ac- 
cording to  agreement.  We  do  not  find 
the  responsive  demand  that  we  anti- 
cipated because  of  a  lack  of  funds  to 
carry  tlie  necessary  intelligence  to  the 
proper  people. 

Ine  fh  National  Protective  organiza- 
tion you  will  notice  that  it  is  proposed 
in  that  to  carry  the  cost  prices  only  of 
those  articles  that  we  go  into  or  have 
a  demand  from  interested  people  in 
wanting  to  know  the  particular  cots. 
There  are  certain  lines  of  goods  that 
the  National  organization's  people  will 
keep  the  organization  thoroughly 
posted  in,  which  are  enumerated  in  the 
suggestions  of  benefits  to  be  received 
from  that  organization. 


Hoping  that  we  have  not  given  you 
too  lengthy  a  report  for  our  hopes  for 
the  tuture,  we  are,  yours  truly, 

J.  R.  NEWBERRY. 

THANKS  TO  MR.  GREEN. 

On  motion  of  J.  P.  Paulding  of  Los 
Angeles  a  vote  of  thanks  was  given 
Mr.  John  A.  Green  of  Cleveland,  Ohio, 
Secretary  of  the  National  Association 
of  Retail  Grocers.  As  a  mark  oL 
special  appreciation  a  standing  voto 
was  taken. 

Mr.  Green  responded  in  a  few  words 
of  thanks  in  behalf  of  Mrs.  Green  and 
Mmself;  saying  that  he  loved  the 
work  and  the  California  Retail  Gro- 
cers and  Merchants  Association  could 
rest  assured  that  nothing  will  be  left 
undone  which  tended  to  the  welfore 
of  the  grocers. 

JVIr.  Green  serves  without  compensa- 
tion, only  requiring,  that  his  necessary 
traveling  expenses  be  paid.  The  posi- 
tion carries  with  it  a  high  salary  but 
Mr.  Green  preferred  the  money  be 
used  for  the  good  of  the  National  As- 
sociation. 

NOMINATIONS. 

Next  in  order  came  the  report  of 
the  committee  on  nominations.  Chair- 
man Mottaz,  in  its  behalf,  offered  the 
following  candidates  for  the  approval 
of  the  convention: 

President,  Geo.  B.  Boyle,  San  Fran- 
cisco. 

1st  Vice-President,  F.  N.  Aubry, 
Stockton. 

2nd  Vice-President,  C.  A.  Mattaz,  Lo,s 
Angeles. 

3rd  Vice-President,  H.  E.  Jones,  San 
Jose. 

Treasurer,  C.  B.  Pearson,  Stockton, 
Directors: 

A.  A.  Jost,  Sacramento. 

W,  C.  Longstreth,  Los  Angeles. 

J.  R.  Newberry,  Los  Angeles. 

J.  J.  Hughes,  Nevada  City. 

J.  F.  Limpinsel,  Placerville. 

L.  Warnke,  Alameda. 

H.  K.  Duncan,  Oakland. 

L.  R.  Eccleston,  Fresno. 

F.  B.  Connolly,  San  Francisco, 

Mr.  Jones  of  San  Jose  offered  a 
minority  report  in  which  he  recon.- 
mended  Mr.  John  W.  King  in  lieu  of 
J.  W.  Limpensel  of  Placerville,  stat- 
ing as  his  reason  that  Mr.  King  had 
proved  an  extremely  efficient  director 
and  had  handled  the  "Advocate"  with 
great  success. 

Mr.  Panlding  said  that  the  Los  An- 
geles delegation  had  succeeded  in  get- 
ting one  officer  and  two  directors  and 
therefore  felt  that  they  could  best 
withdraw  one  of  their  men,  and  said 
that  they  would  be  willing  to  have 
Mr.  King  serve  in  place  of  Mr.  J.  R. 
Newberry.  With  this  understanding 
Mr.  Jones  withdrew  his  minority  rep- 
ort and  Mr.  King's  name  was  placed 
in  nomination  in  lieu  of  Mr.  Newberry. 

With  the  above  amendment  the  rep- 
ort of  the  committee  on  nominationt. 
was  adopted. 

CONVENTION  CITY. 

Nominations  for  the  honor  of  enter- 
taining the  next  State  convention  were 
then  declared  in  order. 
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On  behalf  of  San  Francisco  Mr.  Jos. 
A.  Stulz  placed  that  city  in  nominat- 
tion  in  a  few  well  chosen  words. 

Mr.  Mottaz  of  Los  Angeles  seconded 
the  nomination,  explaining  as  he  did 
so,  that  he  came  to  the  convention 
determined  that  his  home  city  should 
win  the  plum — but  that  the  pressure 
in  favor  of  San  Francisco  was  so 
strong  that  he  felt  it  his  duty  to  do 
fill  he  could  for  the  Noitheru  metro- 
polis— depending  upon  the  sense  of 
justice  of  the  San  Francisco  boys  to 
get  the  convention  in  1909.  His  re- 
marks were  the  occasion  of  prolonged 
applause. 

Nominations  were  then  declared 
closed. 

Upon  the  vote  being  put  San  Fran- 
cisco was  declared  the  meeting  place 
of  the  California  Retail  Grocers'  and 
Merchants'  Association  September, 
1908. 

Mr.  Stnlz  arose  and  assured  Mr. 
Mottaz  and  the  Los  Angeles  delegation 
that  he  would  pull  for  Los  Angeles 
with  all  his  might  next  year. 

Mr.  Geo.  B.  Doyle  of  San  Francisco 
thanked  the  convention  for  the  honoi 
bestowed  upon  his  home  city  and  upon 
the  Associated  Retail  Grocers  and 
promised  the  delegates  the  time  of 
their  lives. 

ELECTION  OF  OFFICERS. 

Mr.  Fancher  of  Sacramento  moved 
that  the  Secretary  be  instructed  to 
cast  the  ballot  of  the  convention  for 
the  officers  and  directors  as  proposed 
by  the  Nominating  Committee. 

The  motion  was  put  and  adopted, 
whereupon  Mr.  Connolly  stepped  for- 
ward and  cast  the  ballot  with  the 
result  already  recorded  on  page  5  ol 
this  issue. 

The  new  officers  were  then  escorted 
to  their  seats  and  President  Doyle 
expressed  his  appreciation  of  the 
honor  bestowed  upon  him  and 
promised  an  administration  which 
would  bring  forth  all  the  strength 
within  him. 

Mr.  Jost,  before  relinquishing  the 
chair  to  Mr.  Doyle,  took  occasion  to 
thank  the  officers  and  directors  who 
had  served  with  him,  for  their  co- 
operation and  friendship. 

A  motion  to  adjourn  sine  die.  being 
in  order  same  was  put  and  passed — 
thus  closing  the  most  successful  con- 
vention the  grocers  of  California  have 
ever  held  and  one  which  promises 
much  for  the  ensuing  year  under  tho 
new  officers  and  directors. 

STATE  DIRECTORS  MEET. 

Old  Board  Adjourns  Sine  Die  and  New 
Board  Organizes.. 


agreed  to  meet  in  San  Francisco  early 
next  month.    Meeting  then  adjourned. 


TROLLEY  RIDE  TO  MARYSVILLE. 


Most  Enjoyable  and  Entf^rtaininif  Yisit 
to  the  Conuty  Seat  of  Ynbn 
County. 


On  Thursday  afternoon  the  dele- 
gates were  taken  for  a  flying  trip  to 
the  prosperous  and  busy  city  of  Marys- 
ville,  via  the  new  electric  interurban 
system,  operated  by  the  Northern 
Electric  Co.  Something  over  an  hour 
was  taken  in  going  from  Sacramento 
to  the  point  of  interest. 

The  Chamber  of  Commerce  of  Marys- 
ville  had  been  advised  of  the  proposed 
visit  of  the  grocers  and  they  were  cer- 
tainly on  hand  with  a  big  welcome. 
The  details  of  the  entertainment  pro- 
vided were  under  the .  supervision  of 
Mr.  W.  H.  Parks,  secretary  of  the 
Chamber  of  Commerce. 

On  arrival,  the  visitors  were  greeted 
by  his  Honor,  Mayor  Hall,  who  in  a 
few  well  chosen  words  expressed  his 
pleasure  at  the  opportunity  to  enter- 
tain the  representatives  of  the  grocers 
of  the  great  commonwealth  of  Cali- 
fornia. 

The  ladies  who  accompanied  the 
delegates,  were  escorted  to  the  parlors 
of  the  Western  Hotel  by  a  committee 
composed  of  a  number  of  prominent 
ladies  of  Maryville.    In  their  behalf, 


Mis.  Emma  Hapgood  expressed  her 
gratification  at  having  the  opportun- 
ity to  meet  the  wives  of  the  delegates. 
She  was  followed  in  turn  by  Mrs.  P.  J. 
Flannery,  president  of  the  Marysvilh? 
Improvement  Society,  and  Mrs.  J.  R. 
Garrett  and  Mrs.  .1.  \V.  Hall. 

Mrs.  J.  A.  Green,  wife  of  the  Secre- 
tary of  the  National  Retail  Grocers" 
Association,  replied  in  fitting  words  to 
the  cordial  welcome  extended  to  her- 
self and  ladies  accompanying  her. 

Several  large  carry-alls  were  pro- 
vided and  the  city  of  Marysville  and 
its  charms  were  thoroughly  disi)layert 
to  the  delegation  and  after  refresh- 
ments were  served  in  a  prominent 
cafe,  the  return  trip  was  made,  leav- 
ing Marysville  at  6  p.  m.  and  arriving 
at  Sacramento  at  7:30. 


THE  B.VNQrET. 


How  Sacramento  Tre-.ited  tlie  Dele, 
gates  at  the  Farewell  (>atherin(; 
of  the  Delegates. 


A  most  fitting  climax  for  the  most 
interesting  convention  yet  held  by  the 
California  Retail  Grocers'  and  Mei- 
chants'  Association  was  the  magnifi- 
cent banquet  tendered  that  organiza- 
tion by  the  Sacramento  grocers. 

Over  150  guests  were  seated  at  the 
tables  on  the  top  floor  of  the  Red 
Men's  Temple.  The  march  to  the  bi  i- 
quet  room  was  started  at  8:15  o'clock 
and  after  all  had  been  comfortal)ly 


C^racker  Jack 


'The  More  You  Eat 
The  More  You  Want" 


After  the  banquet  on  Thursday  ev- 
ening, the  Board  of  Directors  of  the 
State  Association,  who  had  served  dur- 
ing the  past  year,  met  in  session  and 
after  voting  on  several  minor  mat- 
ters adjourned  sine  die. 

Immediately  upon  that  action  being 
taken,  the  new  Board  gathered  and 
organized.  The  hour  being  late,  little 
discussion  was  indulged  in.    It  was 
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seated  at  their  respective  places,  Mr. 
F.  B.  Fancher  on  behalf  cf  S.iora- 
mento  and  the  Grocers'  Association  of 
that  city,  extended  a  cordial  greeting 
to  the  California  Retail  Grocers'  and 
Merchants'  Association  and  other  in- 
vited guests. 

As  will  be  seen  by  the  meniie  print- 
ed below,  those  present  were  treated 
to  a  banquet,  first-class  in  every  par- 
ticular: 

MENU 
Manhattan  Cocktails 
Large  Eastern  Oysters 
Santenie 
Bonillon  Dainty  Chips 

Shrimi)  Sahid  Stnffod  (Hives 

Cold  Tnrkey  Baked  Hani  Cold  Tonsrue 
Rolls  Bread  and  liiiKtr 

Sandwiches 
Salted  Almonds  Olives 
Claret 

Creamed  Chicken  with  Mnshrooins 
Mashed  Potatoes  French  Peas 

Assorted  Fruits 
Champaerne 
Ornamental  Cakes 
Fancy  Assorted  Small  Cakes 
Brick  Ice  Cream 
Swiss  Cheese 
Black  Coffee  Shasta  Water 

Cig'ars 

After  the  majority  of  the  items  on 
the  menu  had  gone  the  way  of  all  good 
things  eatable,  Mr.  Fancher  arose  and 
in  his  inimitable  style  introduced  the 
various  speakers  of  the  evening. 

The  first  among  them  was  Governor 
J.  N.  Gillett.  The  Governor  was  evi- 
dently well  prepared  to  talk  to  the' 
grocers.  He  assured  the  .grocers  that 
he  owned  240  pounds  of  flesh  and 
bones  to  them  and  more  particularly 
to  his  own  grocer,  Mr  .Finnic,  of  Sac- 
ramento. His  respect  for  the  grocers 
was  very  great,  realizing  as  he  did, 
that  they  were  the  food  distributors 
of  the  commonwealth.  The  Governor 
stated  that  he  had  been  looking  for 


the  so-called  "green"  grocer  all  of  his 
life,  but  after  having  done  business 
with  them  for  all  those  years,  he  had 
never  yet  been  able  to  find  the  real 
article.  He  had  therefore  come  to  the 
conclusion  that  there  was  no  such 
thing  as  a  green  grocer.  <^ne  thing 
is  certain  and  that  is,  that  Governor 
Gillett  made  his  credit  good  with  ev- 
ery grocer  present. 

Mayor  Beard  of  Sacramento,  next 
expressed  his  gratification  at  being 
present,  and  said  that  in  view  of  the 
fact  that  you  can  reach  a  man's  heari 
through  his  stomach,  he  certainly  had 
a  very  hearty  interest  in  the  grocerj 
business.  He  went  on  to  say  that  his 
experience  with  the  grocers  had  prov- 
en them  to  be  good  fellows,  his  friend 
Fancher  especially.  He  also  observed 
that  credit-giving  grocers  were  a  boon 
to  humanity — himself  in  particular. 
With  this  last  remark,  the  Mayor  sat 
down  amidst  a  storm  of  laughter. 

A  well-balanced  quartet  then  favor- 
ed the  banquet  with  several  selections. 

Mr.  John  A.  Green,  Secretary  of  the 
National  Association  of  Retail  Grocers, 
was  next  heard  from.  He  stated  that 
he  had  been  in  the  grocery  business 
for  23  years,  and  that  if  he  were  once 
more  a  young  man  and  had  to  again 
make  a  choice  of  his  life's  work  and 
had  the  present  knowledge  which  he 
has  of  the  grocery  business,  he  would 
re-enter  it  with  the  greatest  avidity. 
He  made  an  address  on  the  value  of 
or.ganization  and  among  other  things 
said: 

"If  three  or  four  earnest  workers  in 
an  organization  can  accomplishment 
so  much,  how  much  more  can  we  ac- 
complish as  a  united  organization.  In 
ganization  we  are  strong,  and  in  our 
strength  we  can  demand  and  receive 
respectful  attention. 

May  its  strength  be  used  to  promote 
its  welfare. 

May  its  influence  be  felt  everywhere, 
and  its  object  be  attained  by  creating 
a  brotherly  friendship. 

Then  we  shall  have  no  premium 
giving. 

Petty  jealousies  will  be  a  thing  un- 
known. 


And  so  it  shall  be  with  all  that  is 
detrimental  and  opposite  to  good,  clean 
hnsiuess  methods. 

Let  our  minds  be  filled  with  the 
spirit  of  organization. 

Let  us  believe  that  everyone  work- 
ing in  his  own  independent  way  is 
doing  so  with  an  honest  purpose. 

Let  us  arise  above  the  petty  annoy- 
ances that  place  themselves  in  our 
pathway. 

Let  us  sacrifice  everything  for  the 
success  of  our  organization. 

Let  us  be  filled  with  the  spirit  of 
charity. 

Let  us  be  true  to  ourselves. 

Let  us  above  all  things  be  true  to 
our  organization. 

Let  my  last  words  to  you  be  these, 
so  that  they  may  guide  you  in  all  your 
deliberations  in  the  future: 

Organization,  association,  friendship, 
oneness  of  pnr])ose.  The  retailers'  or- 
ganization for  the  retailer,  doniintited 
hy  him  and  sustained  by  him,  .then 
shall  we  he  triumphant  in  all  we  un- 
dertake." 

At  the  conclusion  of  his  remarks, 
the  amount  and  earnestness  of  the  ap- 
plause showed  that  his  remarks  had 
sunk  deeply  into  the  minds  of  his 
hearers. 

Mr.  Jos.  A.  Stulz  was  then  called 
upon  by  the  Toastmaster  and  express- 
ed his  pleasure  at  being  present,  re- 
minding the  delegation  and  guests 
present,  that  he  was  regarded  around 
the  bay  as  "the  daddy  of  the  grocers." 
This  is  true  to  a  large  extent,  since 
it  was  largely  as  a  result  of  Mr.  Stulz's 
work  that  there  is  a  State  Grocers' 
Association  existing  in  California  to- 
day. In  fact,  at  the  time  he  was  elect- 
ed president  of  the  State  Grocers'  As- 
sociation there  was  no  such  organiza- 
tion in  existence.  The  National  Asso- 
ciation of  Retail  Grocers  in  session  in 
Cincinnati,  elected  him  president  of 
the  California  Association  and  then 
told  him  to  go  ahead  and  create  some- 
thing where  nothing  existed.  As  Mr. 
Stulz  said,  the  results  of  his  efforts 
were  obvious.  The  convention  which 
had  adjourned  that  afternoon  was  suf- 


IN  TWO  YEARS  THE 

Royal  Electric  Mills 

Have  grown  into  the  Largest  Line  of  its  kind  in  the  World 
WHY? 

BECAUSE— 

1st.  A  ROYAL  MILL  cuts  the  Coffee  into  even  granules,  without 
crushing  or  grinding. 

2d.  A  ROYAL  MILL  is  self-cleaning,  not  a  grain  of  Coffee  is  left  in 
the  mill  to  mix  with  the  next  lot. 

3rd.  ROYAL  MILLS  will  Pulverize  Coffee  Without  Heating,  no 
other  will  do  this. 

Beck  Hardware  Co. 
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ficient  reply  to  the  question  as  to  what 
had  grown  from  the  work  of  himself. 

Mr,  Geo.  B.  Doyle,  newly  elected 
president  of  the  State  Grocers'  Asso- 
ciation and  president  of  the  Associated 
Retail  Grocers  of  San  Francisco,  then 
addressed  the  gathering.  Mr.  Doyle 
had  just  finished  saying  that  only  that 
day  he  discovered  why  the  Sacramen- 
to grocers  were  such  good  fellows, 
when  a  champagne  cork  popped  loud- 
ly and  laughter  at  this  opportune  in- 
cident continued  for  almost  a  minute. 
Mr.  Doyle  dwelt  on  the  importance  of 
retail  grocers  as  distributors  of  the 
necessaries  of  life  and  cited  the 
conditions  existing  in  San  Francisco 
for  the  first  two  or  three  days  after 
the  great  fire,  when  the  retail  grocery 
stores  were  confiscated  by  the  authori- 
ties for  the  benefit  of  the  inhabitants 
of  the  stricken  city.  Mr.  Doyle  also 
noted  with  pleasure  the  obvious  senti- 
ment of  co-operation  existing  between 
the  Sacramento  retailers  and  the  Sac- 
ramento jobbers.  He  said  that  condi- 
tions of  that  sort  did  not  rule  in  San 
Francisco,  but  that  he  had  hopes  that 
such  mi.ght  be  the  case  in  time. 

Superior  Jud?e  P.  J,  Shields  of  Sac- 
ramento, was  next  heard  from  in 
an  extremely  witty  address  in 
which  he  expressed  his  opin- 
ion of  retail  grocers.  He  urged 
them  to  educate  their  customers  to 
buy  quality  instead  of  quantity  and 
praised  them  for  their  efforts  in  forc- 
ing the  Pure  Food  measures  through 
the  U.  S.  Congress  and  the  State  Legis- 
lature. 

Mr.  A.  H.  Powers  was  then  called 
upon  by  the  Toastmaster  and  his  re- 
marks took  the  trend  of  a  historic  de- 
scription of  what  the  grocers  had  ac- 
complished by  organization  in  the 
past;  and  in  closing  he  gave  them  a 
glimpse  of  what  they  could  do  in  the 
future  if  they  only  used  the  power 
which  they  possessed. 

After  Mr.  Powers  had  seated  himself 
and  the  applause  meeting  his  address 
had  subsided,  Mr.  Fancher  arose  and 
read  the  following  telegram  sent  by 
Mr,  Gnstav  Wormser,  president  of  the 
Wholesale  Grocers'  Association  .  of 
California: 

San  Francisco,  Sept.  12th. 
Frank  B.  Connolly, 

Secretary  California  Betail  Grocers' 
and  Merchants'  Association,  Cou- 
Tention,  Sacramento,  Calif. 

Regret  exceedinffly  cannot  leave 
owing  to  sickness  in  family.  Please 
express  to  members  my  heartiest 
wishes  for  complete  success  of  con- 
Tcntlori.  G.  Wormser. 

Mr.  P.  C.  Drescher  of  the  firm  of 
Mebius  &  Drescher  of  Sacramento  and 
a  member  of  the  California  Wholesale 
Grocers'  Association,  then  delivered  a 
series  of  remarks  which  spoke  well 
for  the  conditions  existing  in  Sacra- 
mento between  the  retailer  and  the 
jobber.  Mr.  Drescher  stated  that  he 
had  been  in  the  wholesale  grocery 
business  for  over  thirty  years  and  that 
the  changed  feeling  between  the  jobber 
and  the  retailer  had  been  a  source  of 
much  gratification  to  him.    What  the 


retail  associations  had  accomplished, 
received  his  heartiest  commendation. 
He  said  that  he  felt  that  the  average 
retail  grocer  was  forced  to  work  much 
harder  for  his  profits  than  any  other 
individual  in  other  lines  of  endeavor 
and  for  that  reason  was  entitled  to  a 
greater  proportion  of  profit.  Mr.  Dres- 
cher also  stated  that  he  felt  satisfied 
that  such  gatherings,  as  that  which  he 
»vas  addressing,  were  extremely  bene- 
ficial to  both  the  jobber  and  the  retail- 
er alike  and  that  the  old  position  at 
being  at  loggerheads  had  now  passed 
into  the  region  of  forgotten  memories. 

Mr.  Wm.  Curtis  of  Wood-Curtis  & 
Co.,  followed  Mr.  Drescher  and  among 
other  things  impressed  the  fact  upon 
the  grocers  that  they  as  a  class  got 
closer  to  the  people  at  large  than  men 
engaged  in  any  other  branch  of  trade. 
A  large  proportion  of  Mr.  Curtis'  re- 
marks dealt  with  the  prospects,  pres- 
ent and  future,  of  Sacramento,  as  a 
city,  and  from  what  those  present  at 
the  convention  could  see.  there  is  no 
question  but  what  Mr.  Curtis'  reni-irks 
will  be  borne  out  by  results.  If  there 
are  many  more  "boosters"  as  good  as 
Mr.  Curtis,  working  for  Sacramento, 
at  the  present  time  the  future  of  that 
city  is  not  in  any  doubt. 


Sanipure 
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Mr.  Aldeu  Anderson,  president  of  the 
Chamber  of  Commerce  of  Sacramento 
and  former  Lieutenant-Governor  of  the 
State,  sounded  a  keynote  in  his  re- 
marks when  he  said  that  from  his 
study  of  the  retail  business  he  was 
convinced  that  if  the  retailers  did  not 
organize  among  themselves,  a  large 
proportion  of  them  would  go  to  the 
wall  or  else  make  a  bare  livlihood  with 
no  pleasure  in  living.  Mr.  Anderson's 
experience  in  the  fruit  business  as  a 
producer  and  a  shipper  placed  him  in 
a  particularly  excellent  jiosition  to 
judge  of  the  value  of  co-oiieration  in 
that  line  of  business  and  the  same 
advantages  could  easily  be  applied  to 
the  retail  grocer. 

Mr.  J.  F.  Pauldiuir,  secretary  of  the 
Southern  California  Retail  Grocers'  A.s- 
sociation,  then  spoke  on  Mutual  Fire 
Insurance  and  covered  the  question  in 
a  deep  and  exhaustive  review.  Owing 
to  the  hour  being  late,  Mr.  Paulding 
cut  short  his  remarks.  The  Advocate 
is  promised  a  .good  article  on  this, 
question  from  the  pen  of  Mr.  Paulding, 
very  shortly. 

Superior  Jud«re  Chas.  N.  Post  of  Sac- 
ramento, came  to  the  fore  and  made 
himself  popular  with  all  of  the 'gro- 
cers present  by  the  way  in  which  he 
handled  his  remarks.  He  said  that  he 
appeared  as  an  advocate  of  the  con- 
sumer and  that  he  wanted  those  pres- 
ent to  feel  that  they  had  best  be  very 
careful  aboufcwhat  secrets  they  passed 
around,  while  he  was  present.  The 
grocers  all  voted  .Judge  Post  a  good 
fellow  and  showed  no  fear  of  his  ex- 
posures. Judge  Post  reviewed  the  his- 
tory and  progress  of  the  early  Sacra- 
mento jobbers  and  retailers  and  told 
of  his  early  experiences  as  a  wholesale 
groceryman,  from  which  line  of  en- 
deavor he  thanked  his  stars  he  es- 
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caped  at  an  eaiiy  age,  to  become  a 
legal  light. 

The  last  speech  of  the  evening  was 
that  of  Mr.  F.  B.  Coiinollj-,  one  of  the 

directors  of  the  National  Association 
of  Retail  Grocers  and  secretary  of  the 
State  Grocers  Association.  Mr.  Con- 
nolly can  always  be  counted  upon  to 
make  a  good  address.  His  heart  is 
wrapped  up  in  his  efforts  to  make  the 
grocery  business  better  for  all  con- 
cerned and  frequent  applause  punc- 
tured the  various  points  he  made  as 
he  talked.  Mr.  Connolly  has  quite  a 
rei)utation  for  a  poet  also,  and  before 
taking  his  seat,  he  read  the  following 
verses  which  he  i>repared  at  the  ban- 
quet table  in  odd  moments: 

California's  be.'^t  .grocers 
Looked  forth  with  delight 
To   convene   in  Sacramento 
And   be   with   you  tonight. 
As  we  return  home 
We  will  always  relate 
How   well   you   entertained  us; 
John  Green  says,  "Its  great!" 

Paulding    and    Mottaz    came    l.p    fr.jiu  the 
South, 

Accompanied  by  Longstreth  and  Po;i'er.s. 
They  told  how  they  do  things,  -sucoesrfijily, 
too. 

In  that  land  of  fruit,  sunshine  and  dowi  rs. 

Mayor   Beard    (without  whiskery) 
Gave  us  the  keys  of  the  to.vn. 
We  all  think  he's  a  mighty  fine  Mayor. 
O'Connor  and   Aubry   have  done   thing's  up 
brown. 

Jack  Sullivan  says  Trask  is  a  stayor. 

Then  Warnke  responded  and  warmed  up  a 
bit. 

Jost  and  Connolly  read  reports  of  the  year. 

We  saw  the  State  Fair, 

Witli   its   elegant  exhibits; 

We're  exceedingly   glad   to   be  here. 

The  Board  was  to  meet  next   morning  at  nine. 
But   Connolly   was  sleeping-  away; 
The  Committee  reported  and  .lohn  A.  Greeii 
spoke. 

We  could  have  listened  to  him  a  whole  day. 


We  went  to  the  Rex  with  Joe  Stulz  to  lunch. 
That  genial  and  good-natured  host. 
Then  Eddy  and   Paulding  preached  to  the 
bunch. 

To   Boston    we   got   started — almost. 

The  autos  then  took  us  to  Sutter's  Fort  and 

Oak  Park 
And  the  sights  of  your  beautiful  city; 
At  the  winery  and  brewery; 
Doyle  drank  all  the  beer; 
To  leave  there  Jones  tho't  it  a  pity. 

The  theatre  party  had  finished  the  day. 

Except  for  the  'Frisco  delegation. 

Geo.  Golder  and  Duncan 

Saw  the  sights,  so  they  say; 

Their  good  boys  above  all  temptation. 

Promptly  at  nine  we  started  today. 
Heard  Ijimpinsel.  Meacham  and  Peck; 
The  officers  selected  and 
'Frisco  next  year; 

The  slate  oame  near  being  a  wreck. 

We   visited  Marysville; 

Had  a  nice  trip — you  bet. 

At  the  banquet  we  forgot  all  our  ills; 

Met  our  famous  Governor,  James  N.  Gillett. 

He's  a  dandy;  he  signed  all  our  bills. 

And  now  in  conclusion, 

"Sacramento  is  great" 

When  you  want  a  convention  city. 

■She'll  always  be  the 

Capital  of  our  beloved  State. 

Gentlemen,  this  is  the  end  of 

My  ditty. 

Mr.  Fancher  then  arose  and  declared 
the  banquet  at  an  end,  and  after  sing- 
ing of  "Auld  Lang  Syne"  the  banquet- 
ers filed  out  one  by  one. 


GHIRARDELLI'S  PRICES. 


We  particularly  desire  to  call  the 
attention  of  our  readers  to  the  full 
page  advertisement  of  The  D.  (Jhir. 
ardelli  Co.,  on  pagre  .59  of  this  issue. 

Through  an  error  on  the  part  of  the 
printer,  and  undetected  hy  ourselves, 
the  "Advocate"  was  made  to  say,  in 


several  recent  issues  that  the  prices 
were: 

Ground  Chocolate.  1-lt)  30c 

Ground  Chocolate,  S-lb   SOs 

Eagle  Chocolate,  l-lt>  25e 

The  right  prices  are  those  ((uotei  in 
the  advertisement  referred  to  herein- 
above.   Be  sure  and  re -id  same. 


BOSTON  CLUB  ORGANIZED. 


Twentj'-Four  Grocers  and  Their  Wives 
Sign  the  Roll. 

At  odd  times  during  the  convention 
Seci-etary  Connolly  busied  himself  in 
organizing  the  "California'  Boston 
Club." 

This  organization  is  made  up  of 
those  grocers,  their  friends  and  their 
ladies,  who  plan  on  going  to  the  Na- 
tional Convention  of  Grocers,  which 
will  convene  at  Boston  next  May. 

The  following  named    grocers  and 
their  friends  have  signed  the  roll: 
San  Francisco. 

George  B.  Doyle  and  wife. 

Frank  B.  Connolly  and  wife. 

John  W.  King  and  wife. 

.1.  M.  Sullivan  and  wife. 

Joseph  A.  Stulz  and  wife. 

George  Golder  and  wife. 

Earl  D.  Eddy  and  wife. 

Jesse  Trask. 

Charles  E.  Pierce. 

Carl  Harrison.  i 

Los  Angeles, 
J.  F.  Paulding  and  wife. 
J.  R.  Newberry. 

Stockton. 
Joy  D.  Cam))bell  and  wife. 
San  Jose. 

H.  'B.  Jones. 


pxVomson&copbila'pX 


RED  SEAL  LYE. 

Disinfectant,    Water  Softener,  Cleanser.  The  Sifting  top  Can. 

p.  C.  TOMSON  &  CO.,  Makers,  iPKiladelpHia.  Pa. 
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Quite  a  few  others  signified  their 
intention  of  trying  to  arrange  their 
affairs  so  as  to  go.  Mr.  Connolly  feels 
quite  sanguine  of  enrolling  at  least  50 
members. 

The  dues  will  be  announced  in  a  few 
days — probably  $10  per  month  per 
member.  The  dues  will  be  supplement- 
ed by  various  entertainments  during 
the  winter,  designed  to  yield  a  reve- 
nue. 

Members  of  the  Boston  Club  will  go 
in  special  cars  from  here  to  Boston. 
At  Ogden  a  si)ecial  train  will  be  made 
up  and  the  delegations  from  Oregon 
and  Washington  will  meet  our  club 
there. 

Lavish  entertainments  are  promised 
us  all  along  the  line — Denver,  Kansas 
City,  Chicago,  Cincinnati,  Boston,  New 
York,  etc.  Applications  for  member- 
shij)  and  further  information  can  be 
secured  by  addressing  Mr.  F.  B.  Con- 
nolly, 901  Stanyan  St.,  this  city.  Any 
grocer  is  eligible  to  membership. 


ENTERTAIN  VISITOR. 


Visit  of  John  A.  Groon  Mado  Pleasaiil 
by  Associated  Grocers. 


The  stay  of  Mr.  John  A.  Green,  sec- 
retary of  the  National  Association  of 
Retail  Grocers  in  San  Francisco  way 
made  one  continuous  round  of  pleas- 
ure. 

Secretary  F.  B.  Connolly  met  the 
distinguished  visitor  and  his  wife  at 
the  Ferry  on  Saturday  evening.  Sept. 
7th,  and  took  them  to  his  home. 

On  Sunday  afternoon  they  were 
whisked  over  the  city  in  an  automo- 
bile, through  the  few  remaining  ruins 
and  out  to  the  site  of  the  Cliff  House, 
laid  bare  the  afternoon  before. 

A  few  members  of  the  Associated 
Retail  Grocers  met  at  "Jacks"  on  Gol- 
den Gate  Ave.  and  the  automobilists 
were  taken  there  to  meet  them  and  to 
make  way  with  a  modest  dinner  which 
had  been  prepared. 

Among  those  present  were:  George 
B.  Doyle,  president  of  the  local  asso- 


ciation: James  S.  Irvine,  1st  vice-pres- 
ident; .lohn  W.  King,  :ind  vice-presi- 
jdent;  John  V.    Scliomer,  treasurer; 
I  Frank  H.  Connolly,  secretary:  and  di- 
■  rectors  Stulz,  Elliott  and  Schmidt,  as 
well  as  Messrs.  lOddy.  Harrison,  Trask, 
Powers,  Keefe  and  I'cdilina.  together 
with  L.  Warnke  of  .Mameda,  director 
of  the  State  Association.    The  wives 
of   Messrs.   Doyle.   Connolly,  Irvine, 
Eddy,  Keefe  and  Fidilina  were  pres- 
ent.   The  guests  (jf  the  evening.  Mr. 
and  Mrs.  Green,  occui)ie(l  the  position 
of  honor. 

During  the  progress  of  the  dinner 
Mr.  Green,  President  Doyle,  Secretary 
Connolly,  Director  Warnko,  Field  Sec- 
retary Powers,  Assistant  Sccri'tary 
Harrison,  Director  Elliott  and  Editor 
Eddy,  as  well  as  Messrs  Keefe  and  Pe- 
dilina  were  called  on  for  a  few  words. 

The  party  broke  up  at  a  late  hour, 
all  present  having  had  the  opportunity 
of  chatting  with  Mr.  and  Mrs.  (Jreeii 
and  listening  to  the  words  of  good 
cheer  which  fell  from  the  li|)s  of  the 
visitor  from  the  National  Association. 


SKIDDING  OVER  THE  SIERRAS. 


The  Sayolio  Automobile  Climbs  Over  the  Sunimitt  to  Reno, 
Nevada. 


1 


Unsuspecting  natives  have  been  startled  by  the  "Honk 
Honk"  of  the  Sapolio  Automobile  all  the  way  from  Palo 
Alto  to  Reno,  Nevada. 

Mr.  J.  P.  Gillespie,  the  California  representative  of 
Enoch  Morgan  Son's  Co.,  has  just  completed  an  auto  tri|) 
over  the  Sierra  Nevada  Mountains,  tacking  Sapolio  sign, 
as  he  went  and  otherwise  marring  the  beauties  of  nature 
by  defacing  every  available  rock  with  big  dauby  letters 
in  which  Sapolio's  virtues  were  enthusiastically  voiced. 

Mr.  Gillespie  started  on  July  20th,  accompanied  by  his 
assistant,  Mr.  Grubb.  They  reached  Tracy  at  noontime. 
Here  they  found  that  the  bridge  over  the  San  Joaquin 
River  was  washed  away  and  their  machine  had  to  be 
sent  to  Stockton  on  a  flat  car. 

Througrh  the  Hot  Valley. 

After  covering  Stockton,  Mr.  Gillespie  continued 
to  Sacramento,  stopping  at  all  of  the  towns  on  the  way. 
The  Sacramento  valley  is  particularly  hot  at  this  season 
of  the  year  and  the  suggestion  was  not  of  the  celestial 
I'egions. 

The  climbing  commenced  almost  as  soon  as  they  left 
Sacramento.  Some  little  time  was  spent  in  Polsom.  .  Hy 
good  luck  Messrs  Grubb  and  Gilles])ie  were  able  to  avoid 
detention  at  the  big  State's.  Prison  and  were  able  to 
"make  their  get  away"  towards  Placerville. 

This  town  has  a  number  of  wide  awake  merchants 
who  were   much   interested   in   Sapolio's  overland  trip. 

The  next  notch  up  the  grade  was  to  Pacific,  15  miles 
away. 

The  succeeding  stop  in  the  journey  was  Slippery  Ford, 
another  15  miles. 

On  reaching  Slippery  Ford,  Mr.  Gillespie  had  to,  pass  over 
a  snow  slide  which  had  torn  away  the  road  for  a  .good 
distance,  filling  the  space  with  huge  rocks,  trees  and 
soft  snow.  The  Sapolio  automobile  was  the  first  machine 
to  get  over  this  snow  slide  without  block  and  tackle.  Tlie 
passage  was  made  with  considerable  difficulty  but  the 
machine  passed  over  on  its  own  power. 

A  Fortunate  Hold  Up. 
CHECK  No.  1:  —  After  leaving  Slippery  Ford,  the 
Sapolio  Machine  met  its  first  set  bacK.  Going  up  Ihe 
mountain,  a  sprocket  broke.  The  machine  started  to  back 
down  the  hill  at  a  rapid  rate  and  there  would  have  been  a  bad 
mixup  of  Gillespie  and  his  Grubb  at  the  bottom  of  a  stee^; 
canyon  had  not  a  big  granite  rock  Intervened. 


The  travelers  were  miles  away  from  any  telegraph 
and  telephone  communication  with  the  outer  world.  Tiny 
finally  got  the  machine  back  to  a  lilacksmith's  shop  nonie 
miles  away.  Though  the  blacksmith  had  seen  an  auto- 
mobile, he  had  never  before  touched  one.  As  a  con- 
sequence, Mr.  Gillesi)ie  had  to  superintend  the  taking 
apart  the  machine  and  the  repairs  and  three  days  weie 
lequircd  before  the  automobile  was  ready  to  proceed. 

The  rest  of  the  trip  to  Reno  was  made  without  further 
accidents. 

Stops  were  made  at  Tahoe,  Tallac  and  all  the  Inter- 
mediate towns. 

The  splendor  of  the  view  from  the  summit  looking 
down  over  the  Carson  Valley  is  sufhcieni  to  repay  the 
travelers  for  almost  any  exertion  In  reaching  it,  according 
to  Mr.  Gillespie. 
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The  travelers  found  everything  booming  in  Reno.  The 
mines  were  producing  well  and  highly  productive  oil  wells 
have  been  struck. 

Reno's  Wholesale  Grocers. 

The  enormous  increase  in  business  consequent  upon 
recent  developments  resulted  in  the  establishing  of  two 
strictly  wholesale  grocery  houses.  These  are  the  Reno 
Grocery  Co.  and  G.  Mitchell  &  Co.  Enoch  Morgan  Son's 
Co.  are  very  strict  in  not  supplying  at  wholesale  prices 
firms  that  do  a  retail  business.  They  had  no  hesitancy 
in  recognizing  both  of  these  firms  as  wholesale  grocers. 
Experiences  Another  Hold  Ui». 

CHECK  No.  2:— Mr.  Gillespie  had  an  unfortunate  ex- 
perience in  Reno.  He  wished  to  have  his  machine  over- 
hauled and  put  it  in  charge  of  the  Reno  Garage  Co.,  who 
claimed  to  be  experts  and  to  have  only  first  class  macli- 
inists  in  their  employ.  After  tearing  the  machine  aparc 
and  charging  him  100  per  cent,  more  than  he  would  have 
had  to  pay  a  firm  located  anywhere  else,  he  had  to  take  the 
machine  to  Mr.  Kenyon,  proprietor  of  another  garage  in 
order  to  get  it  going.  Of  course,  Gillespie  had  to  pay  him 
for  his  services. 

The  return  trip  was  full  of  incident. 

The  road  out  of  the  Carson  Valley  over  the  summit 
of  the  mountains,  is  very  sandy  since  the  valley  is  practi- 
cally a  desert  owning  to  the  fact  that  rain  falls  very  seldom 
in  the  territory  east  of  the  summit  of  the  Sierras. 

Climbing  Out  of  the  Desert. 

Getting  out  of  the  Carson  Valley,  the  traveler  faces  a 
nine  mile  hill,  the  grade  of  which  is  so  steep  that  there  is 
a  raise  of  one  mile  in  six.  It  took  Mr.  Gillespie  7  hours 
to  make  these  nine  miles,  a  large  part  of  which  was 
through  sand  six  inches  deep  and  so  sharp  that  it  actually 
cut  the  rubber  off  the  tires. 

After  passing  the  first  hill,  the  machine  had  to  make 
another  hill  to  reach  the  second  summit.  This  was  an 
even  steeper  grade,  the  raise  being  one  mile  in  every  five. 


CHECK  No.  3!— While  rushing  down  the  steep  grade 
beyond  the  summit  came  the  third  perilous  adventure. 
While  the  machine  was  going  at  a  high  rate  of  speed,  the 
brakes  by  which  it  was  controlled  ceased  to  work.  Mr. 
Gillespie  threw  on  the  emergency  brake  and  it  broke. 

Realizing  that  the  machine  could  not  be  controlled, 
he  yelled  to  Grubb  to  jump.  Grubb  hung  on,  too  scared 
to  move.  Mr.  Gillespie  then  decided  to  take  the  chance 
of  a  collision  rather  than  a  smash  up  with  the  additional 
possibility  of  being  drowned  in  the  American  River,  which 
was  winding  through  the  canyon  over  200  feet  below.  So 
he  turned  the  machine  into  the  bank. 

It  stopped  with  a  jolt  that  loosened  the  pegs  in  their 
shoes. 

Some  minutes  passed  before  Gillespie  got  his  nerve 
back  and  Grubb  still  insists  that  he  don't  know  yet  whethei 
he  is  alive  or  dead  and  is  half  way  convinced  that  he  Is 
walking  in  his  sleep. 

When  their  nerves  had  quieted  somewhat  they  roughly 
patched  the  machine.  Then  they  tried  to  continue  on 
their  way  down  the  grade. 

Before  they  had  gone  100  feet,  the  improvised  brakes 
gave  way.  Gillespie  did  not  wait  for  the  machine  to  get 
impetus  this  time  but  turned  its  nose  into  the  bank. 

As  it  was  late  in  the  afternoon,  he  and  Grubb  camped 
out  all  night,  sleeping  on  the  cushions. 

The  next  morning  the  brakes  were  again  patched.  Tbis 
time  they  held  for  the  twelve  miles  that  had  to  be  traveled 
to  get  to  a  blacksmith  shop.  Here  the  machine  wi.s  put 
in  good  repair. 

The  return  trip  through  the  Sacramento  and  San 
Joaquin  Valleys  was  one  continuous  record  of  sign  tacking 
and  calling  upon  the  grocers. 

Mr.  Gillespie  informs  this  office  that  he  found  that 
most  of  the  better  class  merchants  in  the  mountain  cities 
were  interested  readers  of  the  Advocate  and  that  he  did  not 
even  hear  of  any  other  grocery  trade  paper  during  the 
entire  trip. 


ITEMS  OF  INTEREST. 


E.  L.  Chaddock,  of  Chaddock  &  Co., 
has  invested  and  patented  a  new  ma- 
chine for  seeding  raisins  which,  it  is 
claimed,  will  be  no  infringement  on  the 
Petit  patent.  The  machine,  according 
to  the  Fresno  "Republican,"  bids  fair 
to  break  the  control  of  the  "High  Five," 
which  seemed  fixed  by  the  recent  de- 
cision of  Judge  Wellborn  in  the  United 
States  District  Court  at  Los  Angeles 
to  the  effect  that  all  existing  seeders 
not  manufactured  by  the  United  States 
Consolidated  Raisin  Seeder  Company, 
the  owner  of  the  patent,  are  infringe- 
ments on  that  patent,  and  the  infring- 
ing companies  making  or  using  such 
machines  liable  to  damages  and  a 
royalty  to  be  paid  in  future  for  the 
use  of  the  machine.  Not  only  this, 
but  the  new  machine  may  even  be 
made  chea.per  than  the  Petit  device, 
and  thus  in  time  supplant  it  to  a  large 
extent. 

The  Home  Grape  Juice  Company  of 
Harrisburg,  Pa.,  has  been  incorporated 
with  a  capital  stock  of  $1,000,000.  The 
incorporators  are:  W.  S.  Harris,  Ed- 
ward L.  Bergstresser  and  Eugene  L. 
Brock,  all  of  that  city.  The  company 
will  grow  and  cultivate  grapes,  cereals, 
etc. 

The  Western  Pacific  Railroad  is 
about  to  enter  the  magazine  field.  It 
has  purchased  the  Overland  Monthly 
and  will  install  Marble  Wright  as  edi- 
tor.   The  price  paid  was  $35,000,  and 


the  publication  will  be  used  like  Sun- 
set, to  boom  this  Coast.  The  first  issue 
will  be  the  November,  under  the  new 
when  the  public  has  lain  in  darkness 
and  gullibility  so  long,  a  deal  of  ex- 
planation is  necessary  to  make  the 
average  consumer  realize  that  pure 
foods  do  not  always  look  like  the 
stuff  that  a  strictly  commercial  pack- 
ing industry  has  been  serving  up  for 
many  years. 


At  a  recent  meeting  of  the  Super- 
visors' finance  committee  Supt.  of 
School  Roncovieri  recommended  that 
bonds  in  the  sum  of  $2,000,000  be  is- 
sued for  the  construction  of  a  modern 
class-A  building  on  the  Lincoln  school 
lot  at  the  corner  of  Market  and  Fifth 
sts.  It  was  figured  that  the  revenue 
from  the  building  would  pay  for  the 
bonds  and  maintenance  of  the  building 
in  ten  years. 


H  Pts,  $1.12  V4  doz 
Pts,  1.85 
Qts,  3.25 
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California's  Best  Advertised  Product 


QHlRARDELLrS 


Chocolates  and  Cocoa  Satisfies  Everybody 


THE  DEALER 

Because  it  Cannot  be  Sold 
for  Less  than  a  Fair  Price: 


THE  CONSUMER, 

Because  it  is  always  Pure, 
Fresh  and  of  Full  Strength. 


In  order  to  protect  our  Trade  Mark  and  Also  Protect  tlie  Dealers  who  Distribute  our  Goods, 
we  hare  fixed  the  following  as  the  minimum  prices  of  the  goods  listed  below: 


♦ 


Ghirardelli's  Ground  Chocolate,  1-lb.  tins  35c. 

Ground  Chocolate,  3-lb.  tins  90c. 
Cocoa,  1-2  lb.  tins  -  -  25c. 
Ea^le  Chocolate,  Mb.  tins  -  30c. 

(More  may  be  charged  when  the  dealer  finds  it  necessary.) 
We  sincerely  trust  that  the  Retail  Trade  will  appreciate  our  Good  Will  and  will  lend  their 


♦ 

: 

^  aid  in  our  efforts  to  maintain  the  above  prices 

♦ 
♦ 


D.  GHIRARDELLI  CO. 
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"No  Cdlection 


No  Ghar 


u 

t 

I 

♦ 

♦ 

n 

8 

I  Mr.  Business  Man: 

I  Do  you  ever  stop  to  think  how  many 

I  partners  you  have?     Any  man  that  owes 
you  and  does  not  pay  is  a  partner^    Just  look 

I  over  your  books  and  see  how  many  YOU 

§  have*     If  you  want  that  partnership  dis- 

I  solved,  just  let  us  handle  those  old  accounts 

I  for  you* 

I  The  American  Collection  Agency 

I  Grant  Building  San  Francisco 

♦  2; 

I  s 


♦  ♦ 

2   N  .B.    We  refer  by  permission  to:  § 


1  MR.  H.  HAUCH,  of  Alameda,  Secretary, 

5                                                  Pacifiic  Coast  Retail  Grocers  Association.  S 

♦  « 
fi  MR.  F.  W.  N.  AUBRY,  of  Stockton,  2nd  Vice-President,  § 

♦  ...  .    .  t 

2  California  Retail  Grocers  and  Merchants  Association.  S 

♦  ,  ■  ♦ 


LESSONS  OF  THE  CONVENTION. 


E.  D.  Eddy,  Editor.        SAN  FRANCISCO,  CALIFORNIA.  SEPTEMBER  20    1907.        VOL.   12,  NO.  37. 


PORT  COSTA  FLOUR 


^28  per  cent  Gluten) 


GOLDEN  POPPY 
OAT  FLAKES 


GOLDEN  POPPY 
CEREALS 


ENCORE  PANCAKE  FLOUR 


Port  Costa  Milling  Co., 


210  Battery  Street. 


SAN  FRANCISCO. 


It  Collected 

570  Dollars 

In  Two  Days. 

R.  J.  Magill  lias  one  of  the  tiin-x}  (.'rorcry  Stores  in  llie  (  itv  of  KinYiilo. 
This  letter  should  interest  yon. 

Buffalo,  \.  V.  .May  Id.  mi. 

TO  WHOM  IT  MAY  COACEUN: 

When  I  purchased  a  200  account  McC.VSKEY  HEfilSTEK.  I  certainly  knov  it  had  ^ttiiic  excrllcnt  i|iiii!itlc^. 
I  started  it  on  Fridaj-,  May  3..  On  Saturday,  my  four  clerks  took  their  orders  «ith  (he  .>lc(  ASKKV  (HSDKIf 
BOOK  COVER  AXD  PADS  and  the  goods  went  out  with  the  OXE  WHITIXJfhe  clerks  took  from  (In-  ciisloiners  011 
the  road 'and  I  was  only  Ten  Minutes  late.  This  was  certainly  grand  on  (he  (irst  Saturday.  I  was  afraid  some 
one  of  niv  customers  would  obiect  to  their  accounts  being  totalled,  but  instead,  I  W  AS  CO.HPIJMKMED  0\ 
THE  SYSTEM— not  one  object'iou.  IT  COLLECTED  I\  TWO  DAYS  ^.'iTO.OO  that  I  would  no(  Inne  had  in  three 
months.  If  the  ladies  in  the  Grocery  Stores  only  knew  the  great  value  of  (he  .Hct  askey  Sj<i(i  ni.  (hey  noulu 
hare  it  shipped  by  express  and  not  by  freight. 

Are  YOUR  Customers  slow  in  paving  their  Bills?  If  so,  INVESTIGATE  THE  McCASKEY  ACCOI  XT  KEG- 
ISTER  SYSTEM.  A  64-page  Catalog  FREE. 

WE    CAN    snow  YOU 

How  Our  Register  Quickly  Pays  for  Itself,  and  Conlintr.iIIy  Kim,-!  Voii  :i  Profit. 

W.  A.  HAWLEY,  General  Agent  Pacific  Coast, 

237-38  BACON  BLOCK,  OAKLAND,  CAL. 

BRANCH  ACENTIES:     l.os  .Vnpeles,  Cal.;  Sacrnniento.  Cal.;  Spokane.   Wash.;  Portland.  Ore.:  Seattle.  Wn-.!!  :  ».in  .I..«e.  mi. 

THE  McCASKEY  REGISTER  CO.,  34  Rush  St,  Alliance.  Ohio,  Manufacturers  of  the  Celebrated  .Multiplex  Dupli- 
cating Carbon  Back  Counter  Pads,  also  Single  Carbon  and  Folding  Pads. 


The  Advocate  Endorses  the  McCaskev  Account  Reofister. 
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RUMFORD 

The  Wholesome 

Baking  Powder 

It  satisfies,  the  grocer's 
most  particular  customers. 

It  enables  him  to  sell  the 
Best  of  the  High-Grade  bak- 
ing powders  at  a  reasonable 
price. 

He  is  sure  of  its  Quicli 
Sale  and  a  Good  Profit. 


Do  You  vSell  Our 


We  Sell 

Rice! 

From  MILLS 

Direct  to  YOU 

Send  for  Samples 

W.  T.  Welisch  &  Co. 

RICE  FACTORS 
Monadnocfc  BIdg.  S.  F. 


New 
Sauerkraut 


Orders 

Promptly 

Delivered 


REED  PICKLE  WORKS 

1507  Folsom  St. 

Bet.  11th  and  12th 
Phone  Market  228. 


Y-L-A-S-T 


Golden  Gate  Compressed  Yeast  Co. 

Washingfton  and  Fillmore  Sts. 
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Paul    A.    Carew,  Assistant. 
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TEMPORARY  OFFICE 
Snn   Fronelseo — 1714     Webster  Stref-t. 
Phone:  West  3067 

SUBSCRIPTION  PRICEi 

One    Year  $2.00 

Six    Months   1.00 
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The  firms  listed  below  are  using 

the  columns  of  The  Advocate  in  the 

cause   of   publicity.     We   urge  our 

friends   and '  members   to  remember 

them  in  placing  orders. 

AGEXTS,  MNFRS. 

R.  A.  Holcombe  &  Co.,  50  Clay  St. 

W.  A.  Hawley,  237-38  Bacon  Blk.,  Okd. 

Beck  Hardware  Co.,  73-75  Clementina. 

Kelly-Clarke  Co.,  23  Market. 

John  H.  Spohn  Co.,  50-52  Clay  St. 

Fred  F.  Hobbs  Co.,  Hansford  Bldg. 

The  C.  B.  Jennings  Co.,  41  Clay  St. 

Johnson-Lock  Mercantile  Co.,  213  San- 
some  St. 

P.  E.  Lenfesty,  49  Hartford  St. 

Castlo  Bros.,  1444  O'Farrell  St. 

Hughsou  &  Merton,  438  Market  St. 

Mailliard  &  Schmieden,  Front  and  Sac- 
ramento Sts. 

AMMONIA. 

Pacific  Ammonia  Bottling  Co. 

BAKING  POWDER. 

"Royal,"    Johnson-Locke  Mercantile 
Co.,  Agts,  213  Sansome  St. 


A.  Schilling  &  Co  ,  2d  and  Folsom. 
"Rumford,"  Rumford    Chem.  Works, 

Providence,  R.  I. 
Crescent  "Egg-Phosphate."     John  H. 
Spohn  Co.,  Agts. 

BANKS. 

Swiss-American  Bank,  1452  Fillmore. 
BEER. 

California  Bottling  Co.,  1255  Harrison. 
BITTERS. 

Lash's  Bitters  Co.,  1721  Mission. 

CATSUPS. 

Pacific  Vinegar  &  Pickle  Works,  161 

Sacramento  St. 
"Sniders,"  John  H.  Spohn  Co.,  Agts., 

52  Clay  St. 
"Griflion's,"  California  Fruit  Canners' 
Association. 

CHEESE  CUTTERS. 
"Perfection,"'  Levenson  Co.,  Distribu- 
tors, Front  and  Pine  Sts. 
COFFEE,  TEA,  ETC. 
J.  A.  Folger  &  Co.,  Spear  &  Howard. 
M.  J.  Brandenstein  &  Co.,  Mission  near 
Spear. 

A.  Schilling  &  Co.,  2d  and  Folsom. 

COFFEE  MILLS. 
F.  F.  Wear,  D.  S.  A.,  Pac.  Coast. 
Hobart  Mills,  137-139  Telegraph  'Ave., 
Oakland. 

"Royal,"   Bock  Hardware  Co.,  Agts., 

604  Mission  St. 
"Enterprise,"  438  Market  St. 

COLLECTORS. 

American  Collection  Agency,  Grant 
Bldg. 

COMMISSION  MERCHANTS. 

Dodge-Sweeney  &  Co.,  Hathaway 
Wharf,  S.  F. 

Scatena,  L.  &  Co.,  104  Washington. 
Phone,  Temporry  243. 

Scheer,  Morehouse  &  Grandi,  Hatha- 
way Wharf  and  33  Clay  St. 

Monotti-Larimer  &  Co.,  707  Grove  St. 
CONFECTIONARY. 

"Hunky  Dory,"  Dodge  Sweeney  &  Co., 
Agts. 

DELICACIES. 

Rathjens,  P.  F.,  13145-1319  Pacific. 

Wieland  Bros.,  309-311  Davis  St. 
EVAPORATED  MILK. 

CarLation,  John  H.  Spohn  Co.,  Agts., 
50-52  Clay  St. 

Alpine,  F.  F.  Hobbs  Co.,  Agts.,  Hans- 
ford Bldg. 

Borden  Condensed  Milk  Co.,  Johnson- 
Locke  Co.,  Agts.,  213  Sansome  St.' 

"Honeysuckle,"  Kelley,  Clarke  Co.,  23' 
Market  St. 

FLOUR. 

Crown  Mills.,  il6  Jackson  St. 
Del  Monte  Milling  Co.,  Lombard  and 

Montgomery.     Phone.  Temporary 

1089. 

Globe  Grain  &  Milling  Co.,  Chestnut 
and  Montgomery.  Phone,  West  1616. 

Port  Costa  Milling  Co.,  Battery  St., 
near  California. 

Bay  City  Mills,  J.  C.  West-hal  &  Sons. 
Prop's.,  1st  and  Clay  St..  Oakland.' 

Phoenix  Milling  Co.,  Sacramento. 

Sperry  Flour  Co..  112  Spear  St. 
GINGER  ALE. 

D.  Steimke  &  Co.,  Union  and  Octavia 


INSECT  POWDER, 

"Eureka." 

LYE. 

"Red  Seal." 

MAPLEINE. 

John  H.  Spohn  Co.,  Agts.,  52  Clay  St. 
McCASKEY  ACCOUNT  REGLSTER. 
W.  A.  Hawley,  Agt.,  237-38  Bacon  lUk  . 
Oakland. 

MINCE  MEAT. 
"None  Such  Condensed,"  Merrell,  Soule 
Co. 

MEAT  SLICING  MACHINES. 

"Enterprise,"  438  Market  St. 

OIL  TANKS,  ETC. 
Beck  Hardware  Co.,  604  Mission  St. 
F.  F.  Wear,  "National,"  137  Telegraph 
Ave..  Oakland. 

PAINTS,  OILS  &  GL.VSS. 
W.  P.  Fuller  &  Co.,  Mission  and  Beale. 

Phone,  Temporary  940. 
Whittier,  Coburn  &  Co.,  Sansome  St. 
PAPER. 

A.  Zellerbach  &  Sons,  421  .lackson  St. 
PASTE. 

Cleveland  Macaroni  Co..  Golden  Egg 
Brands. 

PEANUT  SELLERS. 
Kingery  Mfg.  Co.,  106  E  Pearl  St.,  Cin- 
cinnati, Ohio. 

PICKLES,  ETC. 
Pacific  Vinegar  and  Pickle  Works,  161 

Sacramento  St. 
Reed  Pickle  Works,  1507  Folsom. 

POLISHERS. 

X-Ray  Stove  Polish,  R.  .\.  Holcf)mbc 

Co.,  Agts..  50  Clay  St. 
U.  S.  Metal  Polish,  J.  T.  Wilson,  Agt.. 
2S71  16th  St. 

PROVISIONS. 
Cudahy  Packing  Co.,  Union  St. 
Western  Meat  Co..  17lh  and  Harrison. 
Swift  &  Co.,  5th  and  Townsend. 
PRUNES. 

Los  Gatos  Cured  Fruit  Co.,  Los  Gatos. 

ROOT  BEER. 
Chas.  H.  Hires  Co..  Philadelphia. 
RICE. 

W.  T.  Welisch  &  Co..  Monadnock  Bldg. 
New  Orleans  Rice  Co..  10}  Front  St 

REFRIGER.VTORS. 
Ft.  Smith  Refrigerator  Works.  Beck 
Hardware  Co..  73  Clementina  St 
SAFES, 

Parcell's  Safe  Co..  523  Market. 
Richardson  Bros.,  131  Fifth. 

SOAPS. 

"Sapolio,"  J.  P.  Gillespie,  Agt. 
Babbitt's  Brands,  C.  B.  Jennings  Co.. 

Agts.,  41  Clay  St. 
Cudahy  Packing  Co..  4.^  Clay  St. 
Fels  Xaptha. 
Grandpa's  Wonder. 
Swift  &  Co..  5th  &  Townsend  Sts. 

SOD.\  W.iTER. 
D.  Steimke  &  Co..  Union  and  Octavia. 

SYRUPS,  ETC. 
Long   Syrup   Refining  Co.,   8th  and 
Brannan. 

ST.4TI0NERY. 
Schwabacher-Frev  Co..  42  Sutter  St. 

^\HISKEY 
The  Rothenberg  Co..  7th  and  Franklin 

Sts..  Oakland. 
Wichman,  Lutgen  &  Co.,  E^verett  and 
Harrison  Ave..  Alameda. 
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DO  YOU  KX01A  HO^  CHEAP  ELECTRICITY  IS?  EYER  TlilXK  OF  USING  IT  TO  GRIND  COFFEE?  ASK 
THE  MANAGER  OF  THE  NEAREST  POWER  HOUSE.  HE  WILL  POST  YOU  ON  THE  CONVENIENCE  AND 
ECONOMY  OF  ELECTRICITY  IN  YOUR  BUSINESS.  AN 


"Enterprise"  Coi 


eeMill 


TviH  sare  jour  clerks'  time,  jonr  cnstomers'  time,  and 
advertise  your  store.  Write  for  catalogrue  describing  our 
various  Electric  MiHs,  witli  capacities  for  granulating 
from  four  ounces  to  nine  pounds  of  coffee  per  minute. 

Tlie  illustration  sbows  our  double  mill.  No.  08712,  with 
motor  for  direct  current;  one  mill  fitted  with  grinders 
for  granulating,  and  tlie  other  for  pulverizing.  Each  iron 
iiopper  holds  six  pouuds  of  coffee.  There  are  two  speeds, 
fast  and  slow,  which  can  be  instantly  changed  from  one 
to  the  other;  at  fast  speed  this  mill  granulates  three 
pounds  of  coft"ee,  or  with  H.  P.  motor  for  alternating 
current.  The  latter  for  slow  speed  only.  Can  be  regu- 
lated while  running  for  grinding  either  fine  or  coarse. 

We  will  gladly  give  any  information  desired  about 
these  mills. 


It  isn't  so  much  a  question  of  "Getting  Along""the  other  fellow 
may  get  along  so  much  faster  that  you  won't  be  in  the  race-- 
What  you  want  to  do  is  to  "Get  Ahead" 

Your  best  asset  is  "ENTERPRISF:" 


"ENTERPRISE 

With  New  Total  Registering  Device 

The  saving  of  time  will  doubly  | 
pay  for  it.  - 


The  convenience  alone  will  make 
it  worth  all  it  costs. 

It  is  cleaner,  as  it  dispenses  with 
the  use  of  measures  and  the  conse- 
quent absence  of  flies  and  dirt. 


SELF  PRIMING  ni  \\Mr% 
anJMEASURINQ  T UlYlr 


Accurately  measures  molasses, 
heavy  oils,  tar  and  other  thick  liquids. 
Has  total  registering  device  showing 
when  stock  is  low  in  barrel. 

No.  97  Pump  costs  $6.00;  Auger,  7.'> 
cents;  Extension  Tube,  50  cents  a  foot. 


Write  for  illustrated  catalogue  of  all 
the    Enterprise  Specialties 


THE  ENTERPRISE  aiFG.  CO.  OF 
PA.,  Philadelphia,  U.  S.  A. 
San  Francisco  Office,   438  Market  St. 


Earl  D.  Eddy,  Editor.  SAN  FRANCISCO,  CAL.,  SEPTEMBER  20  1907.    Vol.  12.    No.  37. 


LESSONS  OF  CONVENTION. 


GROCERS  TO  MAKE  PLANS. 


General  Outline  of  IVhat  May  Be  Ex- 
pected  During  the  Coming  Tear. 

THE  ADVOCATE  MOST  IMPORTANT. 


Success  in  San  Francisco  Will  Help 
Make  Successes  Elsewhere. 

By  Aaron  H.  Powers. 

After  the  excitment  incident  to  a 
general  meeting  of  men  from  many 
different  places  and  after  the  effects 
of  the  unstinted  hospitality  of  our  Sac- 
ramento bretheren  has  abated,  it  is 
the  part  of  wisdom  to  take  a  general 
view  of  the  outlook. 

The  State  Grocers  Association  found 
it  necessary  to  devote  its  funds  to 
creating  machinery  that  would  be  ef- 
fective with  the  legislature.  This  was 
done. 

After  the  legislative  session  had  pas- 
sed, there  not  sufficient  funds  remain- 
ing to  extend  our  organization  propa- 
ganda and  nurse  weak  organizations. 
As  a  consequence  organization  ex- 
pense was  eliminated  and  the  organ- 
ization went  to  the  State  Convention 
with  nearly  $300  in  its  treasury. 
The  Advocate  Gets  Results. 

All  this  time,  the  Advocate  was 
earning  money.  As  the  paper  has  of 
necessity,  to  conduct  a  credit  business 
with  the  Eastern  advertisers  and  many 
of  its  subscribers,  and  as  the  Assoc- 
iation put  up  no  money  to  conduct  the 
publication  the  first  earnings  has  of 
necessity,  to  be  employed  as  capital  for 
meeting  the  current  necessities  of  the 
paper.  This  requires,  at  least,  $1000. 
At  the  State  Convention,  $300  was 
turned  over  to  the  State  Ass'n  as  its 
share  of  the  net  earnings  which  will 
be  about  $l-'500  for  the  year. 

During  the  ensuing  year,  the  Advo- 
cate will  be  turning  over  from  $.50  to 
$100  per  month  to  the  State  Ass'n,  It' 
the  directors  do  their  share  of  helping  i 
it  get  business.  i 


This  means  better  conditions  for 
everybody. 

The  First  Step. 

San  Francisco  must  have  a  strong 
organization  if  the  grocers  are  to  be 
a  recognized  power  in  inducing  man- 
ufacturers to  fix  and  maintain  retail 
selling  prices. 

All  the  strength  possible  to  be  mus- 
tered should  be  thrown  into  this  work 
during  the  next  30  days. 

With  San  Francisco  strong  and  a 
proper  collection  system,  here  are 
some  of  the  things  the  grocers  of  in- 
terior cities  can  expect. 

First — Uniform  fair  prices  on  lead- 
ing staples. 

Second — Abatement  of  the  selling 
by  wholesalers  to  consumers. 

Third — Effective  Collection  Letters. 

Fourth — A  "Black  List"  of  Delinq- 
uent Debtors  for  various  districts. 

Fifth— The  collection  of    bills  the 
grocers  can't  collect  themselves. 
(Continued  on  page  6) 

Laws  Won. 


The  following  laws  have  been  se- 
cured by  the  efforts  of  the  Californiit 
Retail  Grocers'  and  Merchants'  .Asso- 
ciation : 

1.  Permitting  the  Attachment  of 
the  wages  of  public  officials. 

2.  Making  a  Wife's  Separate  Projt- 
erty  responsible  for  family  liills  for 
the  necessaries  of  life. 

3.  Mutual  Fire  Insurance. 

4.  Extendine  life  of  open  book  ac- 
count to  four  years  instead  of  two. 

5.  Making  the  drawing  of  a  worth- 
less check  "with  intent  to  defrand"  a 
state's  prison  offense. 

6.  X  fair  guaranty  clause  in  the 
pure  food  law. 

POINTS  TO  WATCH. 
SEE  PAGi.  ELEVEN 


Important  .Meetint.'  (  ailed  lor  Thurs- 
day  Ereninir,  Sept.  •Hiih. 


VilLL   ELECT   NEW   OFFK  EKS 


Arrangements  Beiiiir  Perfected  to  llel|t 
Every  Man  in  the  (irocery  Business 

An  extremely  important  meeting  of 
the  grocers  of  San  Francisco,  will  be 
held  on  Thursday  evening,  Sept.  '2('A\i. 

The  meeting  will  be  ht-ld  at  Vr(- 
eran's  Hall,  4.S1  Duboce  Ave„  at  the 
foot  of  Fillmore  street- 

For  the  past  year,  the  A.ssoclated 
Retail  Grocers  have  been  making 
splendid  efforts  for  the  betterment  of 
the  grocery  trade  and  have  succeeded 
in  accomplishing  much  that  in  the 
past  had  been  deemed  impossiI)ifc. 
This  progress  has  been  made  in  the 
face  of  great  difficulties. 

Plan  to  Help  Everybody. 

At  the  meeting  on  Thursday  niizht. 
certain  definite  plans  will  be  laid  be- 
fore the  grocers.  These  plans  will, 
without  a  doubt,  help  every  man  in 
the  grocery  business  very  largely  and 
be  of  special  value  to  the  members  of 
the  Associated  Retail  Grorcrs. 

Every  srrocer  wlio  i^  iiittT(»l<d  m 
eettina:  a  fair  profit  on  ilonr.  boltlti! 
beer,  bread,  coal  oil  and  a  f<  \\  more 
of  tbe  leadinir  staples.  Is  Innteil  lo 
attend. 

Officers  for  the  ensuing  year  will  !>»• 
elected  and  other  matters  of  imiKJit- 
ance  taken  up. 

A  meeting  of  the  Directors  of  the 
Associated  Retail  Grocers  was  held  on 
Tuesday  evening.  Sept.  17th.  at  the 
offices  of  the  organization  1714  Webster 
street.  The  new  plans  were  talked 
over. 

No  definite  steps  were  taken,  how- 
ever, as  it  was  deemed  wiser  to  suhinii 
the  entire  matter  to  the  judgment  of 
the  members  of  the  organization  at 
their  annual  meetin;; 

.VII  erocers  of  San  Francisco  are  in- 
vited to  attend  this  meetinir. 

Remember  the  timo  and  place: 

TI.MK:  —  Tbursdav  f-trnini:,  Srpl. 
2(itb.  at  s::iO  o'clock. 

PL A(  K:- Vetera ir-  Hall.  l>u- 
boce  Ave  foot  of  Fillinorc  si. 

PI  KPOSKS:  —  Klccfion  of  oiticer". 
and  completion  of  piano. 
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LESSONS  OF  CONVENTION. 

(Continued  from  page  5) 
Sixth — Information  as  to  whether 
persons  seeking  credit  formerly  paid 
their  bills. 

The  Second  Step. 

With  San  Francisco  thoroughly  or- 
ganized, the  next  step  would  be  to 
get  the  grocers  of  San  Jose,  Los  Gatos, 
Santa  Clara,  Palo  Alto  and  the  other 
cities  in  that  district  united  in  a  dis- 
trict organization  with  a  secretary  in 
common,  a  black  list  of  all  the  people 
in  that  district  who  do  not  pay  their 
bills  and  the  ability  to  count  on  the 
help  of  San  Francisco  and  the  other 
cities  of  the  State  in  any  movement 
where  common  help  would  be  of  value. 

Oakland  and  Alameda  County,  with 
the  towns  on  the  East  side  of  San 
Francisco  bay  from  Oakland  to  San 
Jose  could  then  be  brought  to  work- 
ing together  with  Oakland  as  a  center. 

Next,  the  cities  about  Sacramento 
can  be  brought  into  line  with  that  city. 
Each  neighboring  community  should 
become  a  satellite  of  the  Capitol  City 
and,  under  Secretary  Herring's  direc- 
tion and  with  a  largely  augmented  in- 
come, much  of  value  can  be  accomp- 
lished. 

Modesto,  Lathrop,  Lodi  and,  perhaps 
Gait  and  several  other  towns  could  be 


made  tributary  to  Stockton.  Secre- 
tary O'Connor  would  find  the  addition- 
al income  sufficient  to  warrant  his  en- 
gaging an  assistant  for  much  of  the 
detail  work. 

Help  for  tlic  South. 

At  this  juncture,  the  organizer 
should  be  sent  to  Los  Angeles  to  work 
under  the  direction  of  J.  F.  Paulding. 
The  work  in  the  South  will  be  sim- 
ilar to  that  in  the  north. 

Then  the  creation  of  new  organiza- 
tions should  be  taken  up.  The  follow- 
ing cities  can,  with  advantage  be  made 
the  centers  of  new  organizations: 
Fresno,  Chico,  Eureka,  Vallejo,  Santa 
Rosa,  San  Rafael,  Santa  Cruz,  Sa- 
linas and  Bakersfield. 

In  other  cities,  the  grocers  can  be 
brought  together  directly  through  the 
influence  of  the  State  Grocers  Ass'n. 

All  these  results  depend  on  two 
things. 

First — San  Francisco  must  be  strong- 
ly organized. 

Second — The  Advocate  must  be  sup- 
ported and  kept  on  a  good  paying 
basis. 


RETAIL  PRICES  ADVANCE. 


Higher  in  Everj  Month  of  1906  Thau 
in  1905. 


Don't  fail  to  see  pages  34  and  35. 
 ♦  

"It's  better  to  buy  a  Hobart  than 
to  wish  you  had." 


Ft.  Smith  Eefrifferators. — Save  Ice. 


Washington. — The  annual  investiga- 
eion  of  the  Bureau  of  Labor  into  wages 
and  the  retail  prices  of  food,  the  re- 
port on  which  has  just  been  placed  in 
the  hands  of  the  printer,  shows  that 
in  the  principal  manufacturing  and 
mechanical  industries  of  the  country 
average  wages  per  hour  in  1906  were 
4.5  per  cent  higher  than  in  1905,  the 
regular  hours  of  labor  per  week  were 
0:5  per  cent  lower,  and  the  number 
of  emi)loyes  in  the  establishments  in- 
vestigated was  7  per  cent  greater.  The 
average  full-time  weekly  earnings  per 
employe  in  1906  were  3.9  per  cent 
greater  than  in  1905. 

During  1906  wages  were  increased 
generally  in  nearly  all  industries,  40 
of  the  41  industries  covered  by  the 
investigaton  showing  some  increase. 
The  greatest  increase  was  in  the  man 
ufacture  of  cotton  goods,  where  the 
average  wages  per  hous  in  1906  were 
11.2  per  cent  higher  than  in  1905. 
Briefly  stated,  two  industries  showed 
an  increase  in  hourly  wages  of  more 
than  10  per  cent,  seven  industries  an 
increase  of  5  per  cent  but  less  than 
10  per  cent,  and  thirty-one  industries 
an  increase  of  less  than  Ave  per  cenl. 
In  the  industries  as  a  whole,  weighted 
according  to  importance,  the  increase 
in  hourly  wages  was  4.5  per  cent. 

The  fact  should  be  borne  in  mind 
that  these  figures  apply  only  to  wage- 


FORT   SMITH  REFRIGERATORS. 


STYLR  No.  7680 

Sononui  Co.  Fruit  and  Produce  Co  

C.  D.  Fontana  

Rossi  Bros  


t.  Broderick    .715  Fillmore  St,  S.  F. 

IJathjen  Co  Lombard  and  Fillmore  S.  F. 

M.  Hcllberg  Ninth  and  Bryant   S.  F. 

McCarthy  Bros  Bush  and  Baker   S.  F. 

Koiin  Bros   1201  Turk  St  S.  F. 

F.  Stuermer   18th  and  Danvers  St  S.  F. 

0.  Stelling   29th  and  Church  S.  F. 

J.  M.  Hanley   2300  Sutter  S.  F. 

Maxwell  &  Streckeubach  1302  18th  St  S.  F. 

Fred  Pielhop    249  Courtland  Ave  S.  F. 

Fav  Gro.  Co  3rd  Ave.  and  B  St  S  F. 

J.  Vennekohl    1839  Eddy  St  S.  F. 

Southern  Heights  Gro.  Col471  18th  St.   S.  F. 

W.  \.  Rogers    900  I  St.,  corner  10th  Ave  S.  F. 

If.  Heitnian    2248  Misison  St  S.  F. 

H.  Dinslage   3375  Sacramento  St  S.  F. 

Miller  &  Lawlor   Guerrero  &  Clinton  Park   S.  F. 

C.  F.  ^\.  Miller   239  Brighton  Ave.,  Ingleside  S.  F. 

J.  Straub   101  De  Montford  Ave.,  Ingleside,  S.  F. 

J.  Soltaro  Park  and  Central  Ave...  Alameda 

Martin  Eggers   Fruitvale  Av.  &  Boulevard,  E.  Oakland 

W.  Zeller   Palo  Alto 

.Santa  RosaDrury  &  Bartholomew   Stockton 

Copperopolis.T.  Rohrer    Stockton 

...  Stockton  Hall  Bros   Stockton 


The 


Following   Wen=Known    GROCERS   are   Using   the   Above   Style  Refrigerator 
We  make  all  Styles  and  Sizes  for  the  Grocery  Trade. 
REMEMBER         --------     If  We  Make  It  It's  Made  Right 

BECK  HARDWARE  CO. 


S.\N    FRANCISCO  VUonc  Temporary  978 

73=75  Clementina  St. Near  2d  and  Folsom 


LOS  ANGELES 
47  Central  Avenue. 
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v;orkers  in  manufacturing  and  mech- 
anical industries  and  do  not  show 
conditions  so  far  as  salaried  employes 
are  concerned. 

The  retail  prices  of  food,  weighted 
according  to  consumption  in  repres- 
entative working-men's  families,  were 
2.9  per  cent  higher  in  1906  than  iu 

1905.  As  the  advance  in  wages  per 
hour  from  1905  to  1906  was  greater 
than  the  advance  in  the  retail  prices 
of  food,  the  purchasing  power  of  an 
hour's  wages,  as  measured  by  food, 
was  greater  in  1906  than  in  the  pre- 
ceding year.  In  1906  the  purchasing 
power  of  an  hour's  wages  as  expended 
for  food  was  1.4  per  cent  greater  than 
in  1905  and  the  purchasing  power  of  a 
full  week's  wages  was  1  per  cent  great 
er^  in  1906  than  in  1905,  or,  in  other 
words,  an  hour's  wages  in  1906  in  the 
manufacturing  and  mechanical  in- 
dustries of  the  United  States  would 
purchase  1.4  per  cent  more  food  than 
an  hour's  wages  in  1905,  and  a  full 
week's  wages  in  1906  would  purchase 
1  per  cent  more  food  than  a  full  week's 
■wages  in  1905. 

The  price  of  food  was  higher  in 
every  month  of  1906  than  in  the  cor- 
responding month  of  1905.  The  in- 
crease over  the  corresponding  month 
of  the  proceeding  year,  which  in  Feb- 
ruary, 1906,  was  only  0.4  per  cent, 
grew  steadily  greater  throughout  the 
year,  the  price  in  December,  1906,  be- 
ing 5.1  per  cent  above  that  of  the 
preceeding  Deecmber.  The  price  in 
December,  1906,  was  4.8  per  cent 
higher  than  the  average  for  the  year 

1906,  which  year  showed  a  higher 
average  than  any  other  year  during 
the  seventeen  years,  1890  to  1906, 
covered  by  the  investigation  of  the 
Bureau  of  Labor. 

The  increase  in  prices  in  1906  over 
1905  applied,  in  unequal  degree,  to  25 
of  the  30  articles  included  in  the  in- 
vestigation. The  articles  which  showed 
the  greatest  advance  in  prices  are 
lard,  9.8  per  cent;  evaporated  apples, 
9.1  per  cent;  fresh  pork,  S.8  per  cent; 
dry  or  pickled  pork,   8.7   per  cent; 


bacon,  8.4  per  cent;  ham,  7.3  per  coat, 
while  the  advance  in  fresh  fish  and 
mutton  exceeded  5  per  cent.  The  only 
articles  which  showed  any  material 
decrease  are  flour  and  sugar. 

The  articles  which  showed  the  most 
marked  advance  in  prices  in  December, 
1906,  over  December,  1905,  are  butter, 
15  per  cent;  lard,  13.9  per  cent;  fresh 
pork,  12.2  per  cent;  dr  yor  pickled 
pork,  11.9  pe  rcent;  bacon,  11.1  per 
cent,  and  ham,  9.8  per  cent.  The  only 
articles  which  showed  any  marked 
decline  i  nprice  iu  Decemljer,  1900, 
from  the  price  in  December,  1905,  are 
potatoes,  5.8  per  cent,  and  flour,  4.8 
per  cent. 

As  compared  with  the  average  for 


the  ton-year  period,  1980  to  1S99,  ibu 
average  wages  per  hour  in  1906  were 
24.2  per  cent  higher. 


B.VKFNCi  !M)>VI)EI{  W  Mi. 
>'cw  York. — .1.  R.  Newberry,  head  of 
the  J.  R.  Newberry  Co.,  the  big  Pacific 
Coast  grocery  syndicate,  is  in  New  York 
and  has  made  preparations  to  carry 
the  bakiug-i)owder  war  to  the  Coast. 
Mr.  Newberry  in  an  interview  inti- 
mated that  there  is  going  to  i)e  some 
fun  on  the  Pacific  Coast  in  the  baking 
powder  matter,  having  idaced  an  ord- 
er for  two  cars  of  an  independent 
brand,  and  proposes  to  put  up  a  stiff 
fight  when  the  material  reaches  its 
destination. 


The  above  is  the  new  structure  belonging 
Their  new  location  is  300  Front  Street.  Thif 
excellent  light  and  ventilation. 


to  Maillianl  <fe  Scliinidell. 
building  is  typical  for  it.s 


Now  is  the  time  to  run  on- 

HUMBOLDT  COUNTY  BUTTER 


GIVE  YOUR  CUSTOMERS 


ALPHINE  OR  GOLDEN  GLOW 

And  you  will  not  have  to  listen  to  Kicks. 

MONOTTI-LARIMER  CO. 

Phones  Park  570  and  571.  707  Grove  St.,  S.  F. 
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GKOCERS  ACCUSE  FOUR  FIRMS  OF 
COMBINATION. 


District  Attorney  Investigates  Alleg:ed 
Violation  of  Cartwriglit  Law. 


The  district  attorney's  office  is  in- 
vestigating a  charge  made  by  Hensley, 
Merritt  &  Co.,  wholesaler  grocers,  of 
25  Oak  street,  San  Francisco,  against 
four  jobbing  firms  of  this  city  of  violat- 
ing the  so  called  Cartwright  act  passed 
at  the  last  session  of  the  legislature. 
The  law  is  to  prevent  acts  in  restraint 
of  trade  in  the  state,  and  is  in  many 
respects  similar  to  the  federal  laws 
controlling  interstate  business. 

The  firm  complained  to  District  At- 
torney Langdon  that  the  four  firms  in 
question,  by  acting  in  combination,  had 
kept  Hensley,  Merritt  &  Co.  from  ob- 
taining goods  from  certain  eastern 
dealers,  and  alleged  they  had  formed  a 
trust  for  the  restraint  of  local  busi- 
ness. 


Langdon  turned  the  matter  over  to 
his  assistant,  W.  Hoff  Cook,  who  has 
asked  the  four  jobbing  houses  accused 
to  explain  their  actions.  The  law  pro- 
vides for  a  fine  of  not  less  than  $50 
nor  more  than  $5,000,  or  for  improson- 
ment  for  not  less  than  six  months  nor 
more  than  one  year,  or  both. 


PURE  FOOD  A  RELIEF. 


"Talk  about  the  grocery  trade  being 
antagonistic  to  Dr.  Wiley  and  the  rest 
of  the  Pure  Food  authorities,"  said  a 
well  known  jobber  the  other  day; 
"people  don't  believe  there's  a  reput- 
able jobber  in  the  country  who  won't 
hold  up  both  hands  and  vote  the  law 
an  emphatic  success.  When  we  get  it 
all  running  right  there  will  be  some 
lileasure  in  being  a  grocer  and  selling 
the  nation  food  that  is  food. 

"We  had  no  idea  how  far  away  from 
decency  we  had  drifted  in  this  matter 
of  serving  up  goods  that  would  sell. 


rather  than  goods  that  were  whole- 
some and  entirely  suited  to  health. 
Manufacturers  had  evidently  been 
blinding  themselves  to  the  real  welfare 
of  the  consumer  in  their  race  to  put 
out  the  goods  that  would  sell  best. 
They  were  bleached  and  colored  and 
artificially  flavored  and  preserved  till 
there  was  real  danger,  let  alone  an 
undesirable  uncertainty,  and  we  were 
so  engrossed  in  the  commercial  side 
of  the  question  that  we  entirely  forgot 
the  consumer.  It  was  time  the  Gov- 
ernment called  a  halt,  and  when  we 
get  over  the  trouble  of  readjusting 
things,  of  packing  things  as  nature 
made  them,  of  leaving  them  their  nat- 
ural flavor  and  color  and  of  telling 
the  truth  on  the  labels  there  will  be 
some  satisfaction  in  being  a  grocer." 


Albany,  Ore. — The  Linn  Condensed 
Milk  Co.  is  to  establish  a  $40,000  planf 
at  Albany,  Ore.  F.  W.  Miller  is  pres- 
ident of  the  company. 


ARTHUR  DOWNEY 


6EAR0SLEV    Vice  Pre 


HUTCHINSON  Secv 


A    P    MURDOCH.  GeneBal 


In  the  Manufacture  of  our  Starch  we:  use  clear  Lake  Ontario  watm 

J       SUPPLIED  BY  OUR  OWN   PUMPING  AND  FILTRATION  PLANT 


A  g.  24,1907 


Mr.  Retail  Grocer; 

Dear  Sir: 

When  you  desire  to  give  your  trade  good 
Starch  why  do  you  not  use  Murdoch's  Oswego  Velvet  Gloss  Starch 
and  Murdoch's  Oswego  Corn  Starch?     The  price  is  right,  and 
the  quality  pf  the  goods  equal  or  superior  to  any  Starch  manu- 
factured in  the  world.     Obtainable  from  all  wholesale  grocers. 

Yours  very  truly, 

Oswego  Maize  Products  Company, 

Oswego,  N.  Y. 
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ASSOCIATION  ROSTER 


('aliroruiu    Ketall    Grocerei    and  Mer- 
clinnta'  Association. 

President,  Geo.   B.   Doyle.   San  Francisco. 
Ist  Vice-rresident,  F.   N.   Aubrey,  Stock- 
ton. 

3nd  Vice-President,  C.  A.  Mottaz,  Los  An- 
geles. .  i  J 
3rd  Vice-President,  H.  E.  .Tones,  San  Fran- 
3rd  Vice-President,  H.  E.  Jones,  San  Jose. 
Trejisurer,  C.  B.  Pearson,  .Stockton. 
Secretary,  F.   B.   Connolly.   San  Francisco. 

Oirectors : 
A.    A.    Jost,  Sacramento. 
VV.  C.  Longstretli,  Los  Angeles. 
J.  n.  Newberry,  Los  Angeles. 
J.   .T.   Huglies,   Nevada  City. 
J.  F.  Limpinsel,  Placerville. 
L.  \Varnke,  Alameda. 
H.   K.   Duncan,  Oakland. 
L.  R.  Eccleston,  Fresno. 
F.   B.   Connolly,  San  Francisco. 
InnofliileU      lletall      tiroc-ers      of  >uu 
i^^runviseo. 
Preialdent,  George  B.  Doyle. 
KlrNt  Vice-l'resldemt,  James  S.  Irvine. 
.St-ftind  Vioe-I»re»ldemt,  J.  W.  King. 
Treasurer,  John  F.  Schomer. 
Seeretary,  Frank  B.  Connolly. 
UiroetorH:    Joseph  A.  Stulz,  Herbert 
S.  Elliott,  Gus  Lehrke,  P.  A.  Buckley 
and  B.  A.  Schmidt 

PACIFIC  COAST. 
Itctall  Grocers'  Association 
President. 
F.  6.  Fancher — Sacramento,  Cal 

First  Vice-President. 
J.  R.  Newberry — Los  Angeles,  Cal 

Second  Vice-President. 
Fred  Dresser — Portland,  Ore. 

Secretary 
H.  Hauch.   Alameda,  Cal. 


NATIOIVAL  RETAIL  GROCERS'  AS- 
SOCIATION  OF  THE  UTVITED 
STATES. 

President,  Charles  J.  Kramer,  Little 
Rock,  Ark. 

Vice-President,  Simon  Clark,  Du- 
liith,  Minn. 

Secretary,  John  A.  Green,  Cleveland, 
Ohio. 

Treasurer,  Henry  W.  Schwab,  Mil- 
waukee, Wis. 

Director,  for  three  years,  P.  B.  Con- 
nolly, California. 

Director,  for  one  year,  A.  W.  Far- 
linger,  Georgia. 

Senior  Director,  L.  F.  Padberg,  St. 
Louis,  Mo. 


POWDI 

Absolutely^  Pure 

A  Cream  of  Tartar  Powder, 
free  from  alum  or  phos- 
phatic  acid 

Makes  Home  Baking  Easy 


ALL  grocers  should 
carry  a  full  Stock  of 
Royal  Baking  Powder. 

It  always  gives  the 
greatest  satisfaction  to 
customers,  and  in  the 
end  yields  the  larger 
profit  to  the  grocer. 


DUST  AXD  FLIES. 


Now  is  the  season  when  the  retail 
grocer  might  profitably  take  a  few 
lessons  in  the  containing  influence  of 
street  dust  in  food  products.  It  is  all 
very  attractive  to  see  edibles  piled  up 
in  the  open  window  or  at  the  door  of 
the  corner  grocery,  but  when  one  notes 
a  cloud  of  street  dust  sweeping  down 
upon  them  it  might  be  worth  while  to 
consider  the  value  of  glass  and  screens 
and  closed  doors  over  grocery  dis- 
plays. Then  there  are  the  flies.  Here 
is  a  Western  board  of  health  issuing 
in  its  bulletin  interesting  information 
of  how  flies  carry  disease  germs.  One 
of  its  experts  recently  captured  a  fly 
which  had  been  daintly  refreshing  it- 
self on  a  spot  of  sputum  just  ejected 
by  a  consumptive.  He  took  a  culture 
from  the  fly's  feet,  and  determined  the 


fact  that  he  had  thereby  captured  no 
less  than  .t,000  tuberculosis  bacilli. 
Isn't  it  time  to  look  after  a  few  of  the 
fly  specks? 


•  Belliiigliaiii,  Wash. — An  anonymous 
letter  received  here  warns  all  .Jap- 
anese and  Chinese  in  this  city  to  leave 
at  once.  Japanese  working  at  the 
canneries  are  armed  and  say  they  will 
resist  any  attempt  to  force  them  out 
of  town.  The  Chinese,  however,  will 
not  make  a  strong  stand.  E.  B.  Dem- 
ing,  general  manager  of  the  Pacific 
American  Fisheries,  says  if  the  Orien- 
tals leave  the  salmon  canning  indust- 
ry is  doomed,  as  the  Japanese  are  be- 
ing persuaded  to  affiliate  with  the  labor 
unions. 


"Hobart's  Shear  Cut  Burrs  are  rec- 
ognized as  the  standard." 


est 


is  at  home  wherever 


grocers  are 


aUve  to  their  interests. 
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California's  Best  Advertised  Product 

QHIRARDELU'S 

ChGColates  and  Cocoa  Satisfies  Everybody 


THE  DEALER 

Because  it  Cannot  be  Sold 
for  Less  than  a  Fair  Price: 


THE  CONSUMER 

Because  it  is  always  Pure, 
Fresh  and  of  Full  Strength. 


In  order  to  protect  onr  Trade  Mark  and  Also  Protect  the  Dealers  who  Distribute  our  Goods, 
we  hare  fixed  the  following  as  the  minimum  prices  of  the  goods  listed  below:  - 

CHIRARDELLI'S  Ground   Chocolate,  l-lb.  tins  35c. 

"  Ground  Chocolate,  3-lb  tins  90c. 

"  Cocoa,  1-2  lb.  tins     -    -    -  25c. 

Eagle  Chocolate,  l-lb.  tins    -  30c. 

(More  may  be  charged  when  the  dealer  finds  it  necessary.) 

We  sincerely  trust  that  the  Retail  Trade  will  appreciate  our  Good  Will  and  will  lend  their 
aid  in  our  efforts  to  maintain  the  abore  prices 

D.  GHIRARDELLI  CO. 

►♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦^ 


pililMSONSCO.PHIW.pX 


RED  SEAL  LYE. 

Disinfectant,    Water  Softener,  Cleanser.  The  Sifting  top  Can. 

p.  C.  TOMSON  &i  CO.,  Makers,  PHiladelpKia,  Pa. 
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GROCERY  MARKETS. 


Review  of  Conditions  as  Re- 
ported by  Experts  in  Vari- 
ous Centers. 


PIONTS  TO  WATCH. 

POINTS  TO  WATCH. 
FLOUR.— 
As  recently  predicted  in  this  de- 
partment Flour   advanced   5c  per 
barrel  this  week. 

DOMESTIC  JAPAN  RICE.— 

It  is  said  that  the  local  market  will 
he  entirely  hare  of  these  goods  from 
October  1st.  to  Nov.  15th. 

CANNED  FRUITS.— 
The  demand  is  very  great  and  bids 
fair  to  exhaust  the  supply. 

CANNED  CORN.— 
Reports  from  packing  sections  pres- 
age short  deliveries. 

MARTIN'S  CHEESE.— 
Very  firm  in  the  East. 

CANNED  TOMATOES.— 
Present  prices  on  2%-lb  standards 
are  low. 

SALMON.— 
This  week's  review  of  the  situation 
should  be  read  carefully. 

HAT.— 

As  soon  as  the  rains  begins  advances 
may  be  looked  for. 

ADVANCES. —  (For    new    prices  see 
i>ricc  list.) 
Salt. 
Cheese™ 
Walnuts, 
l/liiweed  Oil. 
Rath  Brick, 
Texas  Janans. 
('lothes  Lines™ 
Pacific  Codfish, 
Cnviar. 
Feather  Dusters, 
Murdoch's  Starchos. 
Fancy  Carolina  Rice. 
Bull  Durham  Tobacco. 
Manilla  Wrapping  Paner. 
Tea  Garden  Drips — all  sizes. 
Baker's  Chocolates  and  Cocoas. 
Ghiradelli's  Chocolates  and  Cocoas. 


DECLINES. —  (For  .new  .prices  .see 
. .  itrice  list.) 

Twine. 

5c.  Milks. 

China  Rice. 

Turpentine. 

Hawaiian  Rice. 

.Tapanese  Wax. 

Paste — Royal,  2s. 

New  Holland  Herring. 

Tomatoes,  2i/^s.  Standards. 

Sugar  10  points  cane;  20  points  beet. 
OUT  OF  STOCK. 

Seeded  Raisins. 


Kodikook  Codfish. 

Quaker  Puffed  Rice. 

N.  B. — Owing  to  the  great  amount  of 
detail  work  attached  to  the  publication 
of  our  104  page  edition  of  Aug.  .'{0th, 
and  our  60  page  number  of  Sept.  13th, 
dealing  with  the  State  Grocers  Con- 
vention, our  market  reports  have  not 
been  as  fresh  and  accurate  as  we 
would  like  to  have  them..  .We  feel  sure 
that  our  readers  will  bear  witii  us  in 
this  matter,  since  we  have  certainly 
worked  hard  to  prodnce  full  and  com- 
plete reports  of  the  Convention  and 
its  doings. 

FREE  DEALS. 

Fairbanks  Gold  Dust. 

With  five  and  a  half  boxes  at  4.65 
one-half  box  free.  Size  24x72.  With 
ten  boxes  at  4.60  ore  box  free.  With 
25%  boxes  at  4.55  two  and  one-half 
boxes  free.  With  fifty  boxes  at  4.55 
fiv  boxes  free.  Above  deal  is  good 
for  but  a  short  period. 

Malta  Vita — One  case  free  with  five. 


Hex  Lye — One  case  free  with  five 

cases. 

Runiford  Baking  Powder — Five  per 
cent  discount  in  five  case  lots;  one 
case  free  In  ten  case  lots. 

Jello — One  case  free  with  each  12 
cases.    Deal  limited  to  48  cases.  Ice 
cream  powder  made  by  the  same  com 
pany  may  be  assorted  with  Jello  in 
making  up  orders. 

Parsons  Ammonia. — ^  case  free 
with  5V2  cases,  1  case  free  with  10 
cases. 

Cal.  Home  Brand  Catsup. — 5  case 
Lots,  $2.25  per  doz.  and  one  case  free; 
10  case  Lots,  $2.20  per  doz.  Two  cases 
free  25  case  Lots,  $2.15  per  doz.  and 
5  cases  free;  100  case  Lots,  $2.00  per 
doz.  and  20  cases  free. 

Murdoch's  Starch — 10  case  lots  as- 
sorted or  straight  at  list,  one  case 
corn  starch  free.  Crates  of  sixes 
count  for  two  cases. 

X-Ray  Stove  Polish — 5c  size,  3  doz. 
$1.50  with  6  free;  10c  size,  3  doz., 
$2.50  with  6  free. 

I 


Golden  Gate  Leaf  Lard* 
Eastern  Star  Harhs  and  Bacon. 
Sound,  Wholesome  Food  Products 


Prepared  under  strictly  hygienic  conditions 
and 

United  States  Government  Inspection. 

Western  Meat  Co. 

Mail  Address  : 

Sotitb   San  Francisco 

San  Mateo  County 
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PHOENIX  FLOUR 

THe  WKitest  TKe  Best 

Made  in  Sacramento,  Cal. 

Up=to=date  Machinery 

Modern  Ideas  Coupled  with  the  Thirty  Years  Experience  at  the 
same  Location  Has  Taught  Us  What  Kind  Of  Wheat  To  Blend. 

RESULT:  =  PERFECTION 

Agencies  at  Oakland,  Eureka,  Placerville,  Red  Bluff 

and  Reno. 

PHGBNIX  MILLING  CO.  Sacramento,  CaL 


B.  E.  BRYAN,  Oakland  Agent,  17th  and  Wood  Sts. 

Phone  Oakland  8254 


Folg'er's 
Golden  Gate  Spices 


♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦ 

Good  spices  help  win  the  favor  of  Lady  customers.  Foigcr's 
Golden  Gate  Spices  will  aid  any  high  grade  grocer  in  building 
up  his  Spice  trade  among  housewives  who  demand  the  best. 
Summer  or  winter  they  are  always  the  same.  Ask  our  sales- 
man the  next  time  he  calls,  or  write  us,  for  quality  discounts. 

♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦ 

J.  A.  FOLGER  CSL  CO.,  San  Francisco. 

Specialists  in  HigK  Grade  Goods. 
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Broniangelon — One  dozen  free  with 
each  gross  ordered.  No  free  gooJs 
with  orders  for  less  than  one  gross. 

Frazier's  Axle  Grease. — One  case 
free  with  tep 


SUGAR. 

On  Sept,  11th,  the  refiners  issued 
their  cards,  dropping  the  price  10c. 
on  Cane  sugar  and  20  points  on  Beet. 
The  correct  price  will  be  found  in 
our  list  in  the  usual  place. 

IVew  York,  Sept.  12.— Willetf  and 
Gray  report: 

The  week. — Raws:  Advanced  .03c. 
Refined:  Unchanged.  Net  cash  quo- 
tations this  date  are:  Molasses,  .3.09c.; 
Centrifugals,  3.95c.;  Granulated,  4.65c. 

Raws. — In  consequence  of  weakness 
which  developed  in  the  European  mar- 
kets during  the  week  under  review, 
there  developed  a  desire  to  sell  by  the 
holders  of  Surinam,  Porto  Rico  and 
Cuba  sugars. 

Louisiana  crops  conditions  continue 
favorable,  and  the  prospects  of  turn- 
ing out  the  largest  crop  in  the  history 
of  Louisiana  are  improving.  The 
largest  crop  on  record  was  the  one  of 
1904-05  when  the  crop  outturned  335,- 
000  tons. 

The  general  situation  looks  steady 
and  firm,  with  the  question  of  im- 
provement now  in  abeyance  and  de- 
pending largely  on  the  course  of 
European  markets. 

Refined. — In  California  where  the 
domestic  beet  crop  is  in  full  progress 
there  is  noted  a  decline  of  10c.  per 
100  lbs,  for  cane  refined  with  20c.  per 
lb.  differential  on  beet  refined.  The 
quotations  being  for  cane  5.10c.  per 
lb.  net  and  for  beet  4.90c.  per  lb.  net 
cash.  This  price  for  beet  refined 
shows  a  handsome  profit  on  cost  of 
manufacturer. 

The  outlook  is  for  a  steady  refined 
market,  with  contracts  sale  from  de- 
cline. 

COFFEE. 
New  York,  Sept.  12 — Willett  &  Gray 
report: 

The  receipts  at  Rio  and  Santos  so 
far  this  crop  are  about  500,000  bags 
less  than  they  were  at  this  time  two 
years  ago  in  the  crop  that  gave  a 
total  of  10%  million  bags. 

The  Coffee  trade  is  holding  off,  in 
fact,  the  interior  is  buying  only  the 
minimum  possible  to  get  along  with, 
and  as  they  have  followed  this  prac- 
tice a  very  long  time  they  have  thus 
been  laying  the  foundation  of  thorugh- 
ly  sound  conditions  by  which  the  po- 
sition of  the   current  crop  must  be 


judged,  and  quite  a  time  must  elapse 
before  anything  postive  is  known  as  to 
the  now-growing  crop.  The  trade  will 
only  accept  or  believe  that  which  is  in 
conformity  with  its  wishes,  even  the 
advice  so  far  indicate  the  possibilities 
of  another  small  crop. 

Desirable  goods  have  been  in  de- 
mand and  sold  at  full  prices  regard- 
less of  the  occasional  reactions  in 
futures. 

Visible  supply  of  world,  in  bags, 
Sept.  1,  1907,  16,004,313;  Aug.  1,  1907, 
16,075,812;   Sept  1,  1906,  10,756,653. 

Stock  U.  S.  all  in  bags,  Sept.  1,  1907, 
3,862,690;  Aug.  1,  1907,  3,933,190;  Sept. 

I,  1906,  3,190,701. 

Stock  Brazils  in  New  York,  Sept. 

II,  3,564,463  bags.  Total  Brazils  in 
the  United  States,  3,650,166  bags.  To- 
tal in  U.  S.,  other  kinds,  Sept.  9,  287,- 
334  ba.gs.  Deliveries  of  Brazils  for 
the  week  ending  Sept.  7,  80,982  bags, 
against  62,082  bags  last  year.  Receipts 
of  Brazils  for  week  ending  Sept.  11, 
180,679. 

RICE. 

M.  Pliillips  &  Co.,  report  under  date 
of  Sept.  17; 

"The  market  remains  very  firm  and 
we  look  for  same  to  be  entirely  bare 
of  Domestic  Japans  from  Oct.  1st.  to 
Nov.  15th. 

"A  new  feature  is  the  Unpolished 
Japan  rice  grown  from  Imported  Seed 
in  the  Hawaiian  Islands.  This  will 
help  to  fill  up  the  assortment  of  Japan 
grades  until  new  crop  arrives.  There 
is  only  a  limited  quantity  however 
and  we  therefore  do  not  expect  the 
supply  to  be  equal  to  the  demand  dur- 
ing the  next  six  weeks. 

"New  Crop  Fancy  Heads  are  still 
firm.  The  market  has  not  shown  any 
signs  of  weakening  up  to  the  present 
time. 

"Several  mills  have  started  opera- 
tions and  have  put  a  few  lots  on  the 
market  but  will  not  sell  unless  they 
obtain  full  prices." 


New  York,  Sept.    lOth.— Dan  Tal- 

mage's  Sou's  rei)ort: 

Good  demand  has  i)revalled  during 
the  week.  Prices  are  well  sustained 
in  sympathy  with  conditions  at  the 
South. 

Advices  from  the  South  note  (piiot 
market  on  the  Atlantic  Coast.  Reports 
from  the  growing  crop  are  favorable 
and  harvest  is  now  the  most  import- 
ant feature.  At  New  Orleans,  market 
is  strong  with  active  demand.  Re- 
cei)its  of  Rough  are  light  and  turn-out 
of  Mills  sold  daily.  High  class  par- 
cels are  being  taken  at  advanced  fig- 
ures, and  on  account  of  high  prices 
exacted,  the  trade  in  many  instances 
have  turned  their  attention  to  the  low- 
er grades,  which  being  in  more  re- 
quest have  shared  in  the  advance.  In 
the  Interior-Southwest  Louisiana  and 
Texas  some  few  parcels  of  New  are 
being  offered,  and  quickly  taken  at 
l)rices  trifle  above  the  parity  of  New 
Orleans. 

Xew  Orleans,  L.  \„  Sept.  7. — Siewcrd 
Milling  Co.,  Ltd.  report: 

"The  Week's  Rice  Market  closses 
active  and  Stron.g,  and  lar.gely  over- 
sold at  an  advance  of  a  full  quarter 
of  a  cent.  Trade  in  general  buying 
freely,  and  with  great  confidence.  Re- 
cepits  of  Rough  Rice  falling  off  rap- 
idly: Sup))ly  of  Raw  Material  not  suf- 
ficient to  ruu  Mills  on  half  cjipacity." 
DRIED  FHl'IT. 

Taken  as  a  whole,  the  market  in 
this  time  is  in  a  peculiar  condition. 
Heavy  buying  is  not  the  rule,  but  re- 
gardless of  this  fan  the  market  shows 
a  strengthening  tendency  now  that 
the  status  of  the  commodity  has  \teen 
settled  by  the  Government  authori- 
ties. 

PRINES. 

We  have  been  predicting  right  abmg 
a  stron.g  market  on  prunes  an<l  as  each 
week  rolls  around,  our  jud.gment  Is 
proven  to  be  correct.    There  is  a  gen- 


BANKING  INSTITUTIONS. 


LOCARNO 


PARIS 


NEW  YORK 


S.\N  FR.*NCISCO 


Swiss  American  Bank 


Of  I.ooiirno.  Switzerland 
San  Francisco.  Main  Office  Uranch 

1452   Filimore  St.  CAPITAL     $600,000  '^J.'  MonlRomery  Pt 

SURPLUS  AND  UNDIVIDED  PROHTS.  $220,000 
TOTAL  ASSETS,  $5,500,000 

San  Fmncisro  Officer* 
HENRY  BRI  NNER.  rrcsiden*.  .VI.I  Rl-;i>  MONOTTI.  2n«I  Virr-Prr*. 

T.  C.  TOGN.AZZIXl.  ]s(  Viro-Pros.  .A.  A.  IIKI.KTTI.  >liin:»cpr. 

OTTO  OTTKSKN.  .Vtt^t.  fVixhirr. 
ACCOUNTS  OF  BANKS.  »^IRMS  .AM)    INniVIDF  Al-S    RE.srECTFfl.LY  SOI.l*  1 1  El) 


RICE 


Buy  Ri^ht  Direct  from  the  Mills 

Save  Jobbers  Profits 
Largest  ExclusiveRice  Dealers  on  the  Coast 

NE.W  0RI:.E:>VNS  rice  milling  CO.,  104  Fror»t  St.,  Sar\  Francisco 

Samples  Mailed  on  R.eqt\iest 
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eral  confidence  in  the  fruit,  with  a 
wide  spread  feeling  that  even  higher 
quotations  than  those  quoted  to-day, 
will  be  obtained  as  the  season  pro- 
gresses. No  mistake  will  be  made  in 
buying  prunes  at  this  time. 

Sail  Jose. — From  appearances  the 
new  crop  of  prunes  is  going  to  fall 
considerably  short  of  the  estimates. 
Competent  judges,  put  the  yield  now 
in  to  about  20  to  25  million  pounds  for 
the  Santa  Clara  Valley,  and  it  is  fully 
expected  that  deliveries  will  fall  short 
about  2.5  per  cent,  and  in  some  in- 
stances where  farmers  have  finished 
bringing  in  their  green  prunes  they 
have  failed  as  far  as  50  per  cent  short, 

"Regarding  quality,"  one  writer  says 
"the  prunes  we  have  dried  ourselvcF 
so  far  are  large  and  excellent,  and  if 
the-  present  cold  and  unfavorable 
weather  gives  place  to  warm  and  gen- 
ial sunshine  we  should  have  a  lot  of 
as  fine  prunes  as  could  be  harvested. 
There  are  no  offerings  being  made  at 
all  by  growers,  although  we  know  that 
the  principal  packers  on  the  Coast  are 
in  the  market  and  are  offering  5o.  sact 
basis. 

"There  is  absolutely  no  doubt  in 
the  writer's  mii^d  that  owing  to  the 
extreme  shortage  in  Santa  Claras  this 
year,  and  the  short  sellers  who  are 
trying  to  cover,  that  Santa  Clara 
])runes  will  command  before  January 
1st  a  6c  sack  basis.  In  oth^r  words,  it 
appears  that  there  are  not  enough  to 
go  around,  and  you  need  have  no  hes- 
itancy in  advising  the  trade  to  come 
in  out  of  the  wet  immediately  at  i)re- 
vailing  quotations. 

"Our  unsold  stock  is  lim'tei.  and 
the  few  remaining  prunes  in  the  grow- 
er's hands  are  held  all  the  wiy  from 
5c  to  5V2C.  sack  basis.  From  all  le- 
rorts  the  holdings  in  the  grower's 
h.nnds  to-day  do  not  -  xceed  );er 
cent  cf  the  total  crop." 

KAISI>S. 

If  any  pai-ticular  change  can  be  said 
to  hnve  taken  place  during  the  past 
week,  't  wn'iM  l  e  towards  a  firmer 
condition  of  the  market. 

Fresno  mail  alvices  say  that  re 
ports  from  the  vinevards  indicate  thit 
Ihe  raisin  cro|i  is  rV  dni  ig  in  fine  shnne 
The  berries  are  filling  out  better  thin 
last  season,  and  it  is  predicted  by 
so:_ie  of  the  packers  that  there  will  be 
a  substantial  gain  in  weight  this 
year.  It  is  iirobable  that  the  quantity 
of  green  graijes  required  to  make  a 
pound  raisins  this  year  will  be  one- 
half  pound  less  than  last  year.  The 
absence  of  extreme  heat  this  season 
has  been  of  great  advantage  to  the 
crop.  Instead  of  lessening  the  sugar 
in  the  grane,  the  weather  has  been 
favorable  to  the  development  of  the 
berry  in  its  natural  and  best  form, 
without  drying  or  other  ill  effects. 
FIGS. 

Prospects  are  becoming  blighter  fur 
a  good  pack  of  California  figs  this  sea- 
son, according  to  late  Fresno  advices. 
During  the  recent  suell  of  cool  weath- 
er the  fruit  ceased  to  drop  almost  en- 
tirely, and  it  began  to  look  as  if  the 


crop  would  be  too  small  to  furnish  an 
average  pack.  Now,  the  stuff  is  com- 
ing in  better  and  there  is  no  reason 
why  the  pack  should  not  I'un  above 
the  normal.  The  increased  acreage 
every  year  is  a  factor  to  be  seriously 
considered  in  the  fig  question,  as  it  is 
always  very  appreciable  in  its  effects. 
A  fig  packer  is  quoted  as  saying  that 
in  case  the  weather  holds  good  for  one 
week  the  crop  will  be  very  large.  A 
big  block  of  the  figs  was  held  over 
from  last  year  by  most  of  the  con- 
cerns and  this  will  help  to  increase 
the  size  of  the  pack  which  will  be  put 
out. 

EVAPOR.VTED  APPLES. 

This  variety  of  fruit  is  extremely 
firm  and  quotations  are  on  the  advance 
with  no  prospects  of  relief. 

^ALNITTS. 
The  principal  California  walnut  as- 
sociations    abandoned    their  inten- 
tion to  make  opening  prices  on  the 


15th,  and  will  wait  until  the  23d  or 
25th.  It  is  generally  expected  that 
the  opening  figures  will  be  on  the 
basis  of  15c  f.  o.  b.  for  No.  1  soft  shell. 
ALMOjVDS. 
Autloch. — Almonds  are  begining  to 
come  in  and  prices  at  present  seem  to 
indicate  a  good  demand  for  the  nuts. 
While  not  many  lots  have  been  pur- 
chased as  yet,  still  those  who  have 
sold  realized  good  returns,  the  average 
price  paid  so  far  being  15c  per  pound, 
according  to  quality.  M.  H.  Jacobs  of 
this  place  made  his  first  shipment  this 
week,  and  states  that  so  far  the  nuts 
are  of  a  good  quality  and  from  now  on 
they  will  come  in  more  rapidly. 
H03VEY. 

Riverside. — L.  Bamberger  has  just 
come  from  his  ranch  at  Winchester 
and  reports  the  honey  crop  to  be  a 
surprise  when  compared  with  the  form- 
er reports  sent  out.  The  bees  have 
stored  more  honey  the  past  week  than 


e  One  Has  Said 


"Discount  is  the  M  thcr  of  Progress  and  the 
Ideal  is  its  Bacon  Light. " 

Akk  vot-  r:iscoNTi';NTKr)  with  the  proi':^e3s  of  A'our  business  my 
GROCER  FRIEND?    If  yoii  are,  order  a  case  of 

"MAPLEINE" 


T  i 


nai  le  flavori'-g  and  will  act  as  a  Bacon  Light 
of  trade  for  von. 


is  a  pure  'vcge  ab'e  c.xiracl: 
maJe  fio'.ii  r;  o'.s  and  lierb.s. 
Il  lias  e\'cii  a  ni'-re  deiica'.e 
uavor  I  hail  iuaj>;e  and  i.s  un- 
surpassed for  flavoring-  boii, 
bons,  cak  s,  dessert,  ices,  etc- 
and  makes  a  syrup  better  than 
maple  at  a  cost  of  59^  cents. 

JOHN  H.  SPOIIN,  Agt., 
50-51  Clay  Street 

San  Francisco,  Cal. 

,  Seattle,  Wash. 
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well  defined  belief  that  Pinks  will  har- 
vest a  light  crop,  but  so  far  as  other 
varities  are  concerned,  (here  seems  lo 
be  little  in  the  way  of  prediction. 

Stockton. — The  local  bean  buyers 
asree  that  fiOO  acres  are  in  beans  in 
this  county  this  season  and  that  the 
yield  will  be  over  150,000  bags.  Last 
season  there  were  9000  acres  in  beans 
in  this  county  and  the  total  yield  was 
138,000  bags.  The  average  yield  per 
acre  throughout  the  county  was  about 
15  bags.  Much  of  the  island  will  yield 
from  35  to  40  bags  to  the  acre  this 


in  all  the  year  preceding  and  if  this 
warm  weather  continues  the  coming 
week  will  equal  it.  The  honey  is  a 
splendid  quality  and  selling  higher 
than  for  many  years. 

CANNED  FRUITS. 
The  demand  in  tliis  line  is  proving 
greater  than  the  supply  and  there  is 
nothing  to  prevent  continuous  advanc- 
es until  the  pack  of  1908  becomes 
available.  The  peach  crop  through- 
out the  eastern  states  is  extremely 
short,  thereby  increasing  the  demand 
for  California  packed  goods.  The  .gro- 
cer who  stocks  up  on  this  line  of  goods 
for  the  next  8  or  10  months's  require- 
ments, will  make  some  money. 
CANNED  CORN. 

Advices  received  from  the  east  with 
respect  to  tlie  condition  of  canning 
crops  generally,  are  of  a  disquieting- 
nature  and  are  supjiorted  eitlier  by  the 
withdrawal  of  offers  by  packers  or  a 
display  of  reluctance  by  them  to  book 
further  orders  for  futures  delivery  un- 
til they  can  get  a  better  idea  of  how 
they  will  stand  in  the  matter  of  de- 
liveries on  contracts  already  in  hand. 
This  condition  of  affair  i  applies  to 
corn  with  particular  emphasis,  not 
only  with  respect  to  Standard  West- 
ern corn,  but  the  Maine  pack  as  well. 
Ltp  to  the  middle  of  last  month,  the 
latter  crop  promised  to  be  one  of  the 
biggest  packs  ever  made,  but  the  dry, 
cool  weather  experienced  there  re- 
cently has  had  a  very  serious  effect, 
because  of  the  fact  that  the  ears  have 
not  filled  properly.  This  time  last 
last  year,  the  bulk  of  the  Maine  crop 
was  in  cans,  but  so  far  this  year  no 
packing  has  been  done.  In  the  judg- 
ment of  some  authorities,  a  pack  of 
80  per  cent  is  the  most  that  can  be 
counted  on.  Even  worse  reports  come 
from  New  York  and  Maryland  and  the 
Middle  Western  corn  packing  states. 
CANNED  STRING  BEANS. 

String  beans  were  packed  by  a  larg- 
er number  of  canners  this  year  than 
ever  before,  according  to  Chicago  ad- 
vices, but  the  output  of  this  article, 
too,  seems  to  have  been  swallowed  up 
in  the  demand  which  has  increased — 
a  result  of  the  general  prosperity — for 
everything  in  cans. 

MARTIN'S  CHEESE. 

According  to  advices  received  from 
eastern  sources,  Martin's  Cheese  shows 
quite  a  degree  of  firmness  there.  This 


condition  will  very  soon  rellect  itself 
in  this  market. 

CANNED  TOMATOES. 

Canneries  in  the  various  parts  of  the 
State,  are  now  operating  full  time  on 
this  vegetable,  but  none  of  them  are 
making  quotations.  Some  deliveries 
have  been  made  and  the  local  market 
is  low  at  $1.00  per  dozen  on  214  lb. 
standards.  If  the  rains  come  early 
this  year,  the  season  will  be  cut  short 
and  present  prices  will  suffer  an  ad- 
vance. From  all  that  we  can  glean, 
the  present  price  on  2%  pound  goods 
is  low  and  should  be  taken  advantage 
of. 

BEANS. 

The  market  in  this  line  is  inactive, 
owing  to  the  unwillingness  of  opera- 
tors to  make  purchases  until  they  can 
better  forsee  what  the  growing  crop 
will  amount  to.    There  seems  to  be  a  | 


season. 

FISH,  ETC. 

New  York,  Sept.  Ui. — ^Strohmeyer  & 
Arpe  Co.,  report: 

Herrings. — The  demand  has  im- 
proved all  around. 

liolhnid  Herrinirs. — Although  firmer 
in  Holland  are  cheaper. 

Scotch  Herriiips. — Are  firmly  held. 


J.  H.  Newbauer  &  Co. 

Importers    and  WKolesale  Grocers 
430-432  Fifth  Strret 

Phone  Temporary  3080 

San  Francisco  California 


The  Eureka  Insect  Exterminatoi 

Is  a  preparation  of  eight  different 
drugs  and  is  so  well  compounded  that 
it  actually  destroys  insects,  yet  It  is 
harmless  to  the  human. 

It  kills  Fleas,  Flies,  Ants,  Moths, 
Bedbugs,  Roaches,  Lice,  Mosquitos. 
Etc. 

Price    list,    page  28. 

For  Sale  by  the  Wholesale  Drag  and  Grocery  Trade 
JOSEPH   FCSCH,  Manufacturer. 

1797  Bray  Ave. 

Fruitvale,  Cal.  IMioue  Merrltt  iWli 


BAY  CITY  MILLS 

GROCERS '  F'BA^<I''"*^iS''T 

TRY  OUR  PATENT  (Extra  Family)  ROLLER  FLOUR  t  i^fcFuiUR  ?f 
YOUR  CUSTOMERS  WILL  THANK  YOU.  Ll^?!:!'!^?  J 

Bay  City  Flour  Mills,       First  and  Clay  Sts.,  Oakland 
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and  in  good  demand.  Large  Fulls  are 
scarce. 

New  NoiTvay  Fat  Ilerriugs.— First 
shipments  are  now  on  the  way,  and 
due  here  about  the  end  of  the  month 

Mackerel. — Prices  rule  high  again 
and  large  fish  are  scarce. 

Irish  Mackerel — In  good  demand 
and  slightly  higher  than  last  week. 

Imported  Oil  Sardines. — No  change. 
No  catch  in  France  and  none  in  Port- 
ugal. Imported  Sardines  of  all  kinds 
are  very  scarce  and  almost  unobtain- 
able. 

Snrats. — IVo  arrivals.  Good  demand 
and  stocks  are  getting  low. 

Norway  Smoked  Sardines. — Catch 
has  not  improved,  and  there  will  be  a 
shortage  of  this  commodity  this  sea- 
son. 

Olive  Oil. — Fine  grades  scarce  and 
higher,  and  no  chance  of  lower  prices 
in  the  very  future. 

Griffitli-Duriiey  Co.,  (Brokers's  sell- 
ing to  jobbers  only)  report  under 
date  of  Sept.  12th.: 

SALMON. 

We  think  that  every  wholesale  gro- 
cer, as  well  as  every  canned  goods 
broker  in  the  United  States  will  ad- 
mit that  this  has  been  a  year  of 
"whirls."  We  opened  prices  on  As- 
paragus and  sold  the  entire  pack  in 
less  than  twenty-four  hours.  We 
opened  prices  on  Tomatoes,  and  the 


entire  California  pack,  consisting  of 
probably  800,000  cases  was  sold  in 
less  than  two  days.  In  less  than  a 
week  after  opening  prices  on  fruits, 
the  entire  estimated  pack  of  about  2,- 
500,00  cases  was  sold.  While,  there- 
fore, we  have  had  some  experience  in 
"whirls"  we  were  not  prepared  for  the 
salmon  "whirl".  It  was  the  swiftest 
and  most  exciting  "whirl"  we  ever  ex- 
perienced. The  total  pack  of  Alaska 
Red  Salmon,  which  is  estimated  to  be 
1,500,000  cases,  was  sold  out  in  less 
than  thirty-six  hours.  We  probably 
declined  as  many  orders  as  we  accept- 
ed, and  we  believe  that  a  great  many 
dealers,  who  refused  to  place  their 
orders  subject  to  approval  of  opening 
price  have  not  been  able  to  secure  the 
quantity  of  Red  fish  they  will  need. 

"Now,  there  is  no  Alaska  Red  sal- 
mon unsold  in  first  hands;  there  are 
no  Columbia  River  Chinooks  to  be  had 
at  any  price;  there  are  no  Sockeye 
Talis,  very  few  Sockeye  Flats,  and  but 
a  limited  quantity  of  Sockeye  Halves. 
We  think  Medium  Red  Salmon,  (both 
Alaska  and  Puget  Sound),  has  been 
practically  sold  up,  and  there  will, 
therefore,  be  practically  no  salmon  to 
offer  between  now  and  next  season  of 
any  consequence  except  Pink  fish.  We 
are  satisfied  that  the  majority  of  the 
Alaska  packers  who  put  up  Pink  Sal- 
mon have  sold  the  bulk,  if  not  all  of 


I  their  pack,  and  that  the  surplus  of 
I  Pink  fish  now  unsold  consists  of  Puget 
Sound  Humpbacks,  of  which  there  has 
been  a  large  pack. 

"There  still  continues  to  be  tremen- 
dous demand  for  Chums,  but  until  we 
know  that  who  have  packed  sufficient 
to  fill  orders  already  booked,  we  do 
not  think  it  wise  to  enter  more  orders 
for  this  fish." 

HAT. 

Somers  &  Co.,  report  under  date  of 
Sept.  17.: 

"The  market  here  shows  no  new  or 
interesting  features.  The  receivers 
of  Hay  are  maintaining  prices  at  a 
very  fair  range,  considering  conditions. 
At  no  time  have  prices  been  on  a  ruin- 
ous basis  for  producers,  but  it  is  gen- 
erally conceded  that  as  soon  as  the 
rains  set  in  there  will  be  a  marked  ad- 
vance on  practically  all  grades  of  Hay 
on  this  market. 

"We  give  present  quotations  as  fol- 
lows : 

Choice  Wheat  Hay   $18.00  to  20.00 

Good  Wheat  Hay   16.00  to  17.50 

Other  grades  same         11.00  to  15.00 

Wheat  &  Oat   11.00  to  16.00 

Tame  Oat   11.00  to  15.50 

Wild  Oat    9.50  to  12.50 

Stock  Hay    7.50  to  9.00 

Alfalfa    9.00  to  13.00 

Straw,  per  bale  45  to  .85 


P 


ROQRESSIVE  DEALERS  foresee  that 
certain  articles  can  be  depended 
on  as  sellers.  Fads  in  many  lines  may 
come  and  go,  but  S  A  POLIO  g:oes  on 
steadily.    That  is  why  you  should  stock 


HAND  SAPOLIO  is  a  special  toilet  soap — superior  to  any  other  in  countless  ways — c'elicatc- 
enough  for  the  baby's  skin,  and  capable  of  removing  any  stain. 

Costs  the  dealer  the  same  as  regular  SAPOLIO,  but  should  be  sold  at  10  cents  per  cake. 
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Wholesale  Price  List. 

EACH  DEPARTMENT  OF  OUK  PKTCE  LIST  IS  CHECKED  UP  AND  CORRECTED  EVERY  WEDNKSDAV  BY  M.  .1.  ItRANDKN- 
STEIN  &  CO.,  A.  SCHILLING  &  CO.,  J.  A.  FOLGER  &  CO.,  SUSSMMAN.  WOR.MSER  £  CO..  .1.  H.  NEAVHAl  KR  *  CO..  G L<iG KMI  I.M  K 
&  CO.,  TILLMANN  &  BENDEL,  WELLMAN,  PECK  &  CO..  CUDAHY  &  CO.,  W1EL.4ND  BROS.,  ROETHLISBKR<iER  Jt  (JRA.SSOKK. 
WILLIAM  CLDFF  CO.,  WHITTI ER-COBCRN  CO.,  W.  P.  FULLEE  &  CO..  STANDARD  OIL  CO..  HOOPER  4  .lENMNGS,  .M.  PHIL- 
LIPS &  CO.,  PACIFIC  COAST  BISCUIT  CO..  PACIFIC  YINEGAR  &  PICKLE  YVORKS.  HEV.MAN-WEILL  CO..  AND  SCHWABACHKH- 
FBEY  CO..  EACH  FIRM  TAKING  THE  DEPARTMENTS  ASSIGNED,  AS  LIST  INDICATES. 

No  claim  is  made  that  this  Price  List  contains  an  ironclad  schedule  of  rates — good  for  n  week.  No  such  schedule  could  lie 
olituined,  even  on  actual  cash  sales.  These  prices  are  solicited  for  publication,  and  rcprenent.  at  the  time  of  eoinK  to  press.  Ibe 
nverugre  prices  demanded  by  the  general  run  of  jobbing  houses  for  average  amounts  of  goods  on  average  condillons  of  purchnM. 
Persons  with  cash,  or  undoubted  credit,  always  get  special  low  rates. 

Subscribers  will  confer  a  favor  by  pointing  out  to  us  any  particular  error  or  omission. 


COI.. 


COL. 


COL. 


Abalones   1'' 

Ammonia,   Laundry    ...  .25 

Anchovies   1' 

Asparagus   10 

Ax  Handles   46 

Axle   Grease   42 

Bacon   ■■  H 

Bar  Sugar   3 

Barrel  Covers   53 

Baked  Beans   H 

Baking  Powder   19 

Bags    (paper)   42 

Barley,  Pearl   33-24 

Baskets   46 

Bath  Brick   .42 

Beans,  Canned   10 

Beef,  Barreled   12 

Beef,   Extracts   32 

Benzine  29 

Binder  Twine   4C 

Blackingr.  Shoe   45 

Bloaters   15 

Bluestone   42 

Bluing   25 

Borax   25 

Boullon    Capsules   32 

Bowls   46 

Brooms   46 

Breakfast  Foods   21-24 

Brushes   46 

Butter  Ladles   5.3 

Canles   42 

Candles   41 

Canned  Fish   17 

Canned    Fruits  ....5-6-7-8 

Canned  Meats   13-14 

Canned  Soups   40 

Canned  Vegetables   10 

Can    Openers   47 

Capers   32 

Castle  Soap   28 

Castor  Oil   29 

Catsups    (bulk)   39-40 

Caviar,  Russian   14 

Cereal   Coffee   34 

Cereal  Laxative   44 

Cereals   21-22-23-24 

Cheese,  for  &  dom  14 

Cheroots   49 

Cheese  Safes   4" 

Cigarette  Papers   50 

Chewing  Gum   31 

Chicory    1 

Chimneys   48 

Chloride  of  Lime   25 

Chocolate   33 

Chutney   34 

Cider   34 

Cigarettes   51 


Citron   36 

Clam  &  Clam  Juice  17 

Clam  chowder   18 

Clothes  Lines   47 

Clothes  Line  Pulleys  ...47 

Clothes  Pins  47 

Coal  Oil   29 

Cocoa'  33 

Cocoanut   34 

Codfish   15 

Coffees    1 

Coffee  Extracts    1 

Condensed  Milk   34 

Condiments   37-40 

Corks   47 

Cordage   43 

Com,  Canned   11 

Corn  Starch   29 

Cottolene   34 

Crackers   31 

Cream  of  Tartar   20 

Currants    5 

Cuttle    Bone   -44 

Demijohn   47 

Dishes,  Wooden   5:i 

Door  Mats   4" 

Dried    Frnits    5 

Drops  and  Lumps   31 

Dry   Paints   30 

Dust  Pans   47 

Dusters   4" 

Eels   17 

Egg  Food   4K 

Egg  Beaters   53 

Envelopes   55 

Evaporated  Milk   34 

Extracts.  Beef   32 

Extracts.  Flavoring  ..19-20 

Extracts,  Syrups   4 

Farin.   Goods    .  .21-22-23-24 

Figs-    5 

Fine  Cut  Tobacco   49 

Fish  and  Cheese   14 

Fish  (canned)   17 

Fish,   Smoked   .  .  16 

Fish,  Potted   1« 

Flavoring  Extracts    .  .  19-20 

Flour   21 

Fly   Paper   43 

French  Mustard  (bulk)  . 41 
Fruits,    canned  ....5-6-7-8 

Fruits,  dried    5 

Fruit  Wax  &  Strings  46 

Fruit  Jars   4.S 

Faucets   47 

Fruit  .Jar  Caps  43 

Fruit  Jar  Rubbers  43 

Gasolene   29 

Gelatine   35 

Ginger,  preserved   3.? 


Glue   43 

Gum,  Chewing   31 

Ham   11 

Herring   16 

High  Grade  Smoking  To- 
bacco  49 

Honey    8 

Hops   35 

Horseradish   41 

Ink   55 

Insect  Powder   44 

Ironing  Boards   4', 

Jams   7-8 

Jars   43 

Jellies   9-10, 

Lantern    Globes   48 

Lamp  Burners   48 

Lamp  Chimneys   48 

Lamp  Wicks   48] 

Laundry  Starch  28 

Lard   12! 

Laundry  Materials   25 

Laundry  Star<-h   29 

Lard    Oil   29 

Lead  Pencils   56! 

Lemon    Squeezers   48 

Lemon   .Sugar   35 

Lime  Juice   35! 

Linseed  Oil   29' 

Liquid  Bluing   25 1 

Lobsters,  canned   18: 

Lozenges   30 

Lubricating  Oil   29 

Lye   26 

Macaroni   24 

Mackerel   (salt)   15 

Mackerel,  tins   17) 

Maple  Sugar   4 

Maple  Syrup    3 

Matches   44 

Meals   21-22-2.3-24 

Meats  (canned)   13-14 

Milk    (condensed)   34 

Mince  Meat    8 

Mixed   Candy   30 

Molasses   2-3 

Mops  and  Handles   48 

Mouse  Traps   53 

Mushes   21-22-23-24 

Mushrooms   36 

Mustard    (dry)   18 

Mustard    (bulk)   41 

Neatsfoot   Oil   29 

Nest  Eggs   54' 

Nuts   ■  7 

Oil  Cans   54 

Oils   29 

Olives   35 

Olive    Oil   36 

lOysters   18 


 COI* 

Pails   48 

Paints,  Dry  30 

Paper  Bags   42 

Paper,   Shelf   48 

Paper,   Toilet   44 

Paper,  YV rapping   44 

Paprika   18 

Parafane  Candles   42 

Pastes   24 

Peanut  Butter   36 

Peas   (canned)   11 

Peels   36 

Pens,  Steel   56 

Pencils   .56 

Pepper   19 

Pepper  Sauce   41 

Pickles   37-38-39-40 

Pigs'  Feet   12 

Pineapples  (canned)   ....  9 

Plug  Tobacco   60 

Plum   Pudding   36 

Polish,  Metal   45 

Polish.   Shoe   44 

Polish,  Stove   44 

Pork  and  Be.ms    9 

Pork,  Barreled  11 

Potato   Mashers   54 

Potted  Fish   16 

Preserves   9-10 

Provisions   11 

Prunes    0 

Raisins    6 

Relishes   39-40 

Rice   24-25 

Rollign  Pins   64 

Rope   43 

Sago   21 

Salad  Oil   39 

Salad    Dressing   36 

Saleratus   20 

Salmon  (salt)   16 

Salmon  (canned)   17 

Salsoda   26 

Salt   40 

Sardines   17 

Salt  Fish   15 

Salt  Meats   II 

Saratoga    Chips   39 

Sauces   41 

Sauces  (bulk)   39-40 

Sauerkraut   42 

Seeds   45 

Steel  Pens   56 

Sheep  Dip   45 

SLelf  Paper   48 

Shell  Fish   17 

Shie  Dressing   4S 

Shoe  Brushes   4" 

Shrimps   18 

Smoked    Fish   16 


COL 

Smoking  Tobacco   4» 

Snuff   69 

Soda  and  Saleruiua   20 

.Soap,  scouring   2H 

Soups   40 

Spices   19-2* 

Spiltons   54 

Spoons,  Wood   <M 

.Sprats   17 

Starch   88 

Stationery   (V4 

Slick   Candy   30 

Stogies   50 

Stove  Polish   44 

Sugar    2 

Sugar,    Maple    4 

Syrup    3 

Syrup.  Extrartn    4 

Tacks   SI 

Tapers,  Gas   SI 

Tapioca   t4 

Teas    1 

Tabacco   49 

Tobasco  Sauce   41 

Tomatoes   II 

Tomato  Cotsap  (bolk)37-40 

Tooth  Picks   61 

Traps   S4 

Truffles   41 

Tubs   48 

Turpentine   SO 

Twine   46 

Twine  Holders  S4 

Twist  Tobacco   SO 

Y'egetables  (canned)  ....  • 

Vermicelli   24 

Vinegar   37-S8 

Washboards   4g 

Washing    Powder   ZS 

Wax   46 

Wax  Strings  46 

Whips    SI 

White  I^ad   30 

Wirklng   46 

Willow   Wore,  etc  46 

Window  Screen   S4 

^ringers   4g 

Writing  Pa|M>r  SS 

Wooden  Ware,  etc  !4C 

Yeaat  Cake*    41 


Departni-jnt  1 
COFFEE,  CHICORY,  ETC. 

This  Dect.   ia  corrected  by 
M.  J.  BrHBSMmeen:  s  to. ;  A.  Schil- 
ling &  Co.;  J.  A.  Folger&Co. 
Green  Coffee. 

In  bags  In  drums 


Mocha,  Gen.  Arabian. 23 

No.  2   21 

No.  3   

Mocha    Liverato  ....23 

Aden   21 

Kona    (Hawaiian) ...  .12 

Mestcan   12 

Java,  Common   15 

Java,  brown  pln'tion.20 
Java    Mandheling.  . .  .26 

Kroe   17 

Caraool,  prime  w'shd.lS 
Oaracol,  ordinary. . .  .12 
Ovatamalo  Prime ....  1 6 


25 
23 


16 
18 
18 
2S 


16 
18 


Choice   1414 

Good   12!^ 

Costa  Rica  Prime.... 13 
"    Choice(L,a  G'nd)13 

"    Good   11% 

Sa  Ivador    Washed ....  1 3 

Unwashed  .ll^^ 
Caracola  Guatemala.  .  15 
Salvador  ..13^4 
Ronst  Coffee. 

Salvador   15  20 

Java   24  31 

Mocha  Aden   27  31 

Prme  w'shd.  C.A.blndsl9  24 
Good  C.  A.  Blends... IS  20 

Ordinary   Blends  12  13 

Java  Fncy  MndhelingSS  33% 

'    Kroe   25%  2614 

Mocha  Liverato  31  »4  31% 

J.    S  25Vi  31% 

Java  &  Mocha  Fancy.  32^  32% 

No.   2  26%  26 

Guatemala  No.   1  1<>  18  H 


No.  2. 
Rica  No. 
No.  2 
No.  2 
No.  3 


 0% 

..  .17% 

 17 

..  .17 
.15% 


16' 

1.S  ■ 
IS  I 


Folger's  Golden  Gate  CoCTm. 


16 

20% 
16% 


Kona  Fancy   20  \4 

No.    1   16^4 

Private  Brandn. 

Lion.  100-Ib   

Hills  Bros.  Arabian  Roast  .26 

Arbuckle's  100-lb  17.37% 

"M.  J.  B." 
"M.J.B.,"  60  l"s  in  case..  .28 

"M.J.B.."  30  2's  in  case  2T 

"M.J.B.."  24  3's  in  case  25 

Sobillingr's  Best  Coffer. 
In    l-lb    cartons,    In    25.    50  or 
lOO-lb  cases.    Ca»  be  asaortcd  as 
required. 

5-star  ..  .3e%|l-star  ...  .18% 
4-8tar  ..  .2914  S-atar  ...  .32>4 
a-ttar    ..  t6%\ 


100  or  60.  t-Ib  tins.  . 
.".0  or  30  2- lb  tins  .  . 
10  or  30.  2 '4 -lb  tins. 
-'0  or  12.  5-Tb  tins  .  . 
Never  sold  In  bulk 


II 
it 
.it 
It 


Chicory. 

California    tt% 

Belgian  No.   2  07 

Belgian.    No     1  07% 

Coffee  Bxtraeta. 

Bulk,  per  lb  07 

Vienna,  Vi'a.  10-lb.  bx  25 

Vienna,  I'a.  10-lb.  bx  25 

Ackermann's,  %-gToasbx*. 
ffrosa   4  M 
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Department  2 

This  Dept.  Is  corrected  by 
U.  J.  Brandenstein  &  Co.,  A.  Schill- 
ing &  Co.,  3.  A.  Folger  &  Co. 


Japan. 
TEAS. 

(Panflred,  Sundried  or  Basket- 
fired.) 


56 

74 

44 

55 

39 

43 

34 

38 

28 

35 

25 

30 

Green  China 

(Gunpowder  Imperial  orYoung 

Extra  Fancy  5b  lb 

Fancy   38  46 

Choicest   35  37 

Extra  Choice  32  34 

Fine  25  31 

Fair   .20  25 

Bng;llHh  Breakfast. 

Extra  Fancy   67  80 

Fancy   51  66 

Choicest   35  60 

Choice   24  30 

Fine   20  22 

Fair   1° 

Oolong. 

Extra  Fancy  58    $1  50 

Fancy   ••••i"  H 

Choicest   36  48 

Extra  Choice   33  Sb 

Pine   27  32 

Fair   22  26 

Ceylon  and  India. 

Broken  Orange  Pekoe.. 36  65 

Broken  Pekoe  33  56 

Orange  Pekoe  31  53 

Pekoe   •  ^' 

Pekoe  Souchong  24  39 

Schilllns's  Best  Teas. 


(Packed  only  In  16,  12,  g  and 
i!-oz,  Cartoons.    Never  in  bulk) 

Japan,  per  lb  $0.45 

do.  1  crown    -JO 

do.  2  crown    l.»0 

English  Breakfast  45 

do.  1  crown    -90 

do.  2  crown    1-80 

Ceylon   *5 

do.  1  crown   

do,  2  crown    i-j^ 

Oolong  II 

do,  1  crown    gO 

do,  2  crown    i-'*" 

TREE  TEA. 


Or|>artmeiil  S. 

This  Dept.  Is  corrected  by 
Sussman,  Wormser  &  Co.,  3.  11. 
Newbauer  &  Co. 

SUGAR  AND  SYRUPS. 

The  Western  Sugar  Refining 
Company  quotes  net  cash 
prices  as  follows.  Barrels  are 
an  advance  of  lOo;  half  bar- 
rels, 25c;  boxes,  50c;  ^O-lb. 
bags,  10c. 

Standard  Granulated. 

Fine,    Fruit    or    Coarse   5.35 

Beet  Granulated    5.15 

Confectioners'  A    5.35 

Cube    5.60 

Cubes  (A)  Crushed   5.60 

Powdered    5.45 

Candy  Granulated    5.45 

Magnolia  A    4.95 

Extra  C    4.85 

Golden   C    4.75 

"D"  Sugar   .'.  4.65 

11.  &  E.  Crystal  Dominos....  8.75 
California  &  Hawaiian  Sugar  Re- 
fining Co.  Additional  per  100  lbs: 
In  bbls.  and  50-rb  bags,  10c  more; 
half  bbls.  25c  more;  boxes  50c 
more;  for  all  grades: 

Granulated  Basis    5.35 

Bar    .   5.70 

Powdered    5.45 

(A)    Crushed    5.60 

Berry    5.35 

Extra  Pine  Granulated    5.3£ 
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Coarse  Dry  Granulated   5.35 

Confectioners'  (A)    5.35 

Confectioners'  Crystal    5.45 

Cubes    5.60 

Bricks    5.60 

XXX  Granulated  (lOO-Ilj  bags 

only)    5.15 

Excelsior  (A)    4.95 

Extra  (B)    4.85 

Golden  (C)    4.95 

Yellow  (D)    4.65 

C.  and  H.  "Higrade"  Bar. 

In  lOO-tt)  sacks  $5.55 

30-rb.  boxes    6.05 

lO-lb.  tins,  10  In  case    7.90 

35-rb.  tins   7.25 

40-m.    tins    7.25 

Barrels    5.66 

Half  barrels    5.80 

Long's  Peerless  XXXXXX 

Do.    bbls   6.85 

Do.  V2  bbls  .1  7.10 

Do.    4-lb.    tins,    cases  8.40 

Do.  35-Ib.  tins.  10  In  case.. 8. 40 
Do.  lO-lb.  tins,  10  In  case.. 9. 05 
Do.  8-rb.  tins,  8  In  case....  9. 05 

Do.  30-rb.  boxes   7.70 

For  Bakers'  and  Confections'  Use. 

Barrels   $6.25 

Half  bbls    6.50 

Boxes.   30   lbs.   each   7.10 

MAPLE  SIRUP. 
"Old  Manse." 
Gal.  tins.  Mi  dz  to  case,  dz..$14.00 
^  Oal  tins,  1  dz  to  case,  dz  7.50 
Quart  tins,  2  dz  to  case,  dz  4.25 
Pint  tins.  4  dz  to  case,  dz.  .  2.50 
Jacket  Cans,  bulk,  per  gal  1.00 
Glass  Qts,  1  dz  to  case,  dz  4.50 
Glass  Pts.  2  dz  to  case,  dz.  .  2.75 
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Log   Cabin   Maple  Syrup. 

Gallons,  per  doz  $15.00 

Cans 

Half-gals,  per  doz   8.00 

Quarts,   per  doz   4.50 

Pints,    per   doz   2.60 

Bottles 

Quarts,   per  doz   4.75 

Pints,  per  doz    3.00 

Jackets,   per   gal   1.10 

Log  Cabin  Pen-O-Che  Syrup. 

Cans 

Gallons,    per   doz  $12.00 

Half-Gals.,    per    doz   6.50 

Quarts,    per   doz    3.75 

Pints,  per  doz   2.25 

Bottles 

Quarts,  per  doz    4.00 

Pints,    per   doz   2.50 

Jackets,    per    gal   85 

MAPLE  SUGAR. 

Toboggan  Brand  Maple  Sngar. 

30   1-Ib    blocks   (cases)  $4.50 

60  1/2 -lb  blocks  (cases)   4.80 

.Maltese  Cross  Brand  Maple  Sugar. 
Ass't'd  ViS,  V2B,  Is,  per  case.  $3.00 
Scalloped  Cakes,  100  to  case.  2.85 

Syrup  ExtriictK. 


rescent 
jnapleine 


2  oz,  doz..  3.001 16  oz,  doz.. 18. 00 
4  oz,   doz..  5.25|32  oz,  doz.. 36. 00 
8   oz,   doz..  9.75|Gals,   each.. 11. 00 
Crescent  Oil  of  Maplelne. 

1-oz.,  doz...  2.702-oz.,  doz  ..  4.75 

8-oz  15.004-oz.,  doz  ..  8.25 

16  oz,  doz.  .27.00(32  oz,  doz..  48. 00 
Gals,  each.  .15.00| 

Hardesty's  Maple  Extract. 
1  oz,  doz.  .  .$1.1012    oz,    doz..  1.75 


Syrup  and  Molasses  list  withheld 
pending  changes 


(Full  weights  only.) 
Packed  in  1  lb.  and  %  lb. 
cartons. 

Japan   37%E.  B  Congou  .  37 'A 

Ooolong   ....50    Gunpowder  .45 
Ceylon   37%Or'ntal  Bind.  371/2 


Folger'g  Golden  Gate  Tea. 


N 

N 

vi 

N 

0 

N 

0 

0 

0 
«o 

fi 

00 

r-t 

1-5 

43 

42 

41% 

41 

41 

English  Breakfast. 

43 

42 

41  y2 

41 

41 

|46|45|4y2 

44 

44 

48 

47 

46% 

46 

46 

46 

46 

44% 

44 

44 

Bla^  and  Oreen.  . 

43 

42 

41% 

41 

41 

THE    RETAIL    GROCERS  ADVOCATE 
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R.  R.,  36  168   10% 

Blue  Bell,  60  Is  (seeded) ....  10  54 

Seeded,   12  oz.   cartons  10^4 

Seeded,    12    oz   cart   9  i 

Seeded,  bulk,  rb  11  I 

1907  Crop  F.  O.  B.  ] 
Clusters  and  Layers  20- lb  bxs 

j      Imperial,  clusters,  G  c.  3.00  3.50  j 
!      Dehesa,  clusters,  6  c.  .  2.50  2.75  1 
Fancy  clusters,  4  c.  . .  .  2.00  2.25, 

[  London  Layers,  3  c  1.60  i 

London  Layers,    2   c  1.50 

Seeded  Per  pkg 


Fancy,  No.  16,  36  to  cs  D'i  9',: 

Fancy,  No.  12,  45  to  cs  7Vi  7% 

Choice,  No.  16,  36  to  cs  S%  9 

Choice,  No.  12,  45  to  cs  B%  6 '4 


25-n)  bxs 
Fancy  bulk,  per  lb....  8%  S% 
Choice  bulk,  per  rb .  . .  .  8Vi  8  "4 
Loose  Muscatels  SO-Ib  lix.s 

Standard,  4  c   7% 

3   C..7   7  .14 

2   c   6Vi  6V4 

Seedless    6  % 

Seedless  Sultanas 

Unbleached    7>4  7% 

Bleached,   standard    S'/i 

"  choice    9 

"  ex.  choice   9% 

Thompson  Seedless 

Unbleached    7'^  7% 

Bleached,  standard  

"  Choice   10 

"  fancy    lOVi 

"  ex.    fancy ...  11 


NUTS. 


8 


Brazils,  160-It)  sacks  m 

Chestnuts,  Italian   20 

CocoanutB,  per  100  4.50  6.00 

Filberts,  175-lb  sack  14 

Peanuts,  California   06 

I'eanuts,   Japanese   08 

I'eunuts,  L:astc>rn,lind  plckd..6  6i/i 

I'eanuts,  ri>u8tcd   8  9 

I'ecan,    polished   18-30 

Pine   


Walnuts,  soft  shell,   bleached  .  IS 

HONEY. 

Pure  white  sag^e,  2  S-tjal 
tins,   per  lb  s 

Ught  Amber,  2  5-gal  tins   

per  It)   71^ 

White  Clover  (stained.) 

5-gal.  tin,  per  ID  07% 

2  dz  2-n>  jars,  per  case....  8.00 
2  dz  l-It)  jars,  per  case....  4. 26 

21-qt.  cans,  per  case   7.00 

%-eal.  cans   6.60 

6  1-gal.  cans   s.oo 

Glass. 

I'er  Doi 

Tumbler,  8  oz..  4  doz  In  case  1.26 

Oval  pints,  4  doz  In  case....  1.2G 

I- It)  glass  Jars,  2  doz  in  case  2.26 

;-Ib  glass  jars  (with  comb..  2.50 


6 

Uepartment  4. 
DKIED  FllUlTS,  MJTS  AND 

HONEY. 

This  Dept.  is  corrected  by 
Uuggeuhime  Si  Co.,    Tilluiuiiu  & 
Bendel. 

(Add  ViC  for  50-lb.  boxes  and 


V^c  lor  25-lb  boxes). 
Apples  (crop  19 U 7.) 

Sundried,    sacks    7 

Evap.  Fancy,  50-Ib  boxes....  9V2 
Evap.  ex.  choice,  50-lt)  box.  .  9 

Evap.  choice,  SO-tb  box   i\'2. 

Apricots. 

1907  Crop 

Choice   Sacks    22 

Fancy  Sacks    23 

Fancy,  25-tb.  boxes   25 

BIuekbcrricM. 

In  boxes,  per  lb  none 

Cherries. 

Pitted,  1.1  boxes,  per  lb  35 

Unpitted,  in  boxes,  per  n).12% 
(JurruntH. 

In  bbls   09% 

Recleaned,  in  bbls  10% 

Recleaned,  25-rb  boxes  II14 

Recleaned,  SO-tb  boxes  11 

Recleaned,    1-rb   carts  11% 

Recleaned,  12-oz  carts   10% 

DuteN. 

Fard,    14-11),    per    lb  11 

Persian,  65- lb  case  07 

FIGS  (California) 

Black,    sacks   04  V2 

Black,  25-lt)   boxes,  per  box..  1.2 5 

White,   bags   04% 

White,  10  l-lb.  brks.,  pr 

box    65  90 

White,   60- %s    2.06 

FIGS  (Imp.  Smyrna.) 

box   90 

Phoice.  .5-rb.  bx.,  per  lb....  16 


< 

AlectarineH. 

1907  Crop 

White   16 

Red   16 

l'eaciies«. 

Choice,  sks.  .  11|  Fancy.  sks..l-V2 
Bx  Clrce,sksHV2 


Choice,    '^s,   in   sacks  10',2 

E.K.  clioice,  V2S,  in  sacks  10 

Fancy,    %s,    in    sacks  13 

I'luuii). 

Unpitted    ...        Pitted,  black .  11 
Pitted,   blchdll%il00s-110s  .. 

Ska.  bx. 
25-lb. 

30-40S  8%  9^4 

40-50S   714  7% 

50-60S   6  6% 

60-70S   5%  6 

SO-OOs   5  5% 

90-lOOs   414  5 


in  cases  of  125-lb  tins  

in   cases  of  12   5-lb  tins.  .  . 
ltal»ini>. 

Box    %s    %s  5Ulb. 

6  Cr.  Layers..  3.50  2.76   

5  Cr.  Layers..  3.00  3.25  3.50  .... 
4  Cr.  Layers    1.90 

3  Cr.  Layers    2.00 

2  Cr.  Layers    2.25 

4  Cr.    Loose   10% 

3  Cr.  Loose   10 

2  Cr.  Loose  09% 

Fancy  Clusters,   l-lb  cart 

per  doz   

Fancy  Clusters,  5- lb  cart 


per  case   

Unblchd    Sultanas,    50-rb....  8 
Thompson's  bleached  Suit. 

seedless,   50-H)   11 

Bleached  Suit.,  sdlss   9 

Seedless  Muscatels,  50-rb 

cases    7% 


Almonds,  Fancy,  I.  X.  L  18 

j  Almonds,  choice  soft  shell 

;       Drake   16 

i  Almonds,  shelled.  No.  1  45 

j  Almonds,  shelled.  No.  2  35 

I  .Almonds,    shelled.  Jordan 

Imported   

;  Almonds,  Jordan,  Dom.... 


COMB 

Water  While.  24   1-Ib  frames.. 16 

Light  Amber,   24  1-rb  frames..  14 

Water  White,  24  l-Ih  frames..  IC 

BEESWAX. 
Pure   30-31 


DEPARTMENT  7. 

Prices  should  be  tlgrured  on  a  basis  of  6  per  cent  above  those  quoted  hereinbelow. 
This  Dept.   is  corrected   by       Haas  Bros.;  Wellman,  I'eck  *  Co. 
Canned  Fruits 


2  00  I  1  S5 

3  00  I  2  75 
3  50  I  3  25 

.3  50      3  25 


1  70      1  40 

2  50  I  2  10 
2  SO  I  2  60 
2  80      2  60 


26  I  2  00  I 
50  I  3  25 
50      3  25 
:0      3  25 


1  75  I 
3  00 
3  00 
3  00 

1  no 


1  20 
1  50 


1  10 
1  40 


1  .60 

2  85 
2  85 
2  85 
1  35 


1  50  I  1  40  I 

2  50  I  2  00 
2  50  I  2  00 
2  50  I  2  00 
1  25  I  1  10 


1  90 
1  05 


2  50  I  2  25  I  2  00  I  1  SO  I  1  65  I  1  46  I  1  30 

I  I  I  I  I  I 

3  00  I  2  GO  I  2  40  I  2  15  I  1  85  1  1  65  I  1  40 


3  00  I  2  60  I  2  40  I  2  15  I  1  85  I  |  

3  00  I  2  60  I  2  40  I  2  15  I  1  85  1  1  65  I  1  40 


00  I 
00  I 

26 
26 
25 
25 
25 
26 


60  I 
60  I 

00 
00 
00 
00 
00 
75 


15  I 
15  I 


I  1  65  I  1  40 


10  I 
10  I 
10  I 
10  I 
25  I 
15 


VARIETY 


1  10 

1  25 


1  30 
1  70 
1  70 
1  70 
1  05 


Apples  

Apricots    8  00 

peeled   9  50 

sliced    9  50 

.\ssorted   

Blackberries   

Cherries  (Royal  Anne)  10  00 

Cherries  (White)   10  00 

Cherries   (Black)   10  00 

Grapes  (White  Muscat)  


o 


4  60 

7  00 

8  50 

5  50 


9  00 
9  00 
9  00 


4  25 
6  50 
8  00 
8  00 


6  00 


I 


5  00 
8  00 
8  00 
8  00 
3  76 

60 


7  60 
7  60 


6  50 
6  50 


1  10  unplPeaches  (Telolw  Free)    7  00  | 

1  20  pld  I 

1  lb  unp|Peaches  (Lemon  Cling)    8  00  | 

1  25  pld  I 

 I  Peaches  (Lemon  Clins  Sliced)..    S  00 

1  10  upd|  Peaches  (White  Heath)    8  00 

1  25  pld  I 

 I  Peaches  (White  Heath  Sliced).  I  I  

1  05  unp|  Pears  (Bartlett)    S  00  |  7  50  |  6  50 

1  20  pld  I 

1  00    I  Plums   (Green   Gage)   5  50 

Plums   (Egg)    5  50 

Plums  (Gold  Drop   5  50 

Plums  (Damson)    5  50 

Raspberries   

Strawberries   ,  

Standard.  $1.3.5. 


3 

75 

3  00 

6 

00 

6  25 

6 

00 

4 

76 

4  25 

4 

26 

7 

00 

5  00 

4 

60 

7 

00 

6  00 

4 

50 

7 

00 

5  00 

4 

50 

3 

50 

3  00 

3 

00 

i' 

00 

1 

4  25 

1 

4 

00  pld 

3 

25  unp 

6 

00  1 

4  60 

4 

25  pld 

1 

3 

unp 

00 

1  4  60 

w 

... 

00 

1  4  50 

 1 

6 

60  1 

4  SO 

S 

75  pld 

1 

3 

25  OOP 

3 

75 

3  25 

3 

00 

3 

75 

3  25 

00 

3 

75 

3  25 

3 

00 

3 

76 

1  * 

1  ' 

00 

No.  l_Tall  Cans  sliced  L.  C.  Peaches,  Ex.  51.3.5:  

If  shipped  6  cans  to  the  case,  figure  Gals.    — 10c  per  dozen  higher.  

All  No.  3,  No.  i~^smA  No~2%  canBiTz^oz^en  in  a'case;  No.'l  cans  4  dozen  in  a  case;  gnloln  cam.  1  domen  In  a  ea«B. 
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Swift's  Premium 
Hams  and  Bacon 

Sell  hams  and  bacon  that  are  in  demand.  Swift's 
Premium  Brand  are  good  sellers.  People  enjoy 
them  and  send  repeat  orders  to  the  dealer  who 
carries  Swift's  Premium  Hams  and  Bacon.  Every 
Ham  and  Bacon  is  U.  S.  Inspected  and  Passed. 


Swift  8z  Company,  U.  S.  A. 


Department  5. 

riur.    Ui^pt    Is  corrected   by    U'elliiiu.u  I'eck  &  Co.;  H!i:i>  liron 

JELLIES,  JAMS  AND  PRESERVES. 


Griffon 
16-02.  Jan 


Cuttirg  Rose 
16-oz.  l2rs  No.  2  Tins. 


Rose  lumeler 
Picni:T;ns^Vrl:ase 


•a 

OJ 

u 

CJ 

VI 

0) 

CJ 

3 

-  H. 

u 

3 

a. 

C 

W  l!  , 

0) 

>>  'i  ^ 

<D 

E 

i  :|- 

ce 

^  1 

Api)le   |.. 

Apricot   |2 

Apricot  Marmalade   .  .  . .  |2 

Blackberry   |2 

Currant   .  |2 

Fig   |2 

Gooseberry   | .  . 

Lemon   | .  , 

Loganberry   |2 

Orange   |2 

Orange   Marmalade  ....|2 

Peach   |2 

Plum,    Damson   |2 

Plum.  Green  Gage  |2 

Quince   |2 

Raspberry   |2 

Strawberry   [2 

Assorted  Regular   |2 

Assorted    Berries   |2 


35,. 
35|5 


35|2 

35|.  ..  .|. 

35|2  35|2 

35|2  35|. 

351  |2 

|2  35| 
|2  35| 


..  .|2  001 
00|2  00|1  85 
,.  .].  ..  .|1  85 
00|2  00|1 
,  .  .|2  00|. 
00|.  .-.  .|1  85 
,|2  00| 
,|2  00| 


35|2  35|2  00|2  00|1  85 

35|2  35|  |2  00  1  85 

35| .  .  .  .  |2  00| .  .  .  .  1  85 

35|2  35|2  00|2  00  1  85  1 

35|2  35 

35|2  35 

35|2  35 


1*2 
1  60 
1  60 


2  00|2  00  1  85 

2  00|2  00  1  85 

2  00|2  00  1  85 

35|2  35|2  00|2  00|1  85|1 

35|2  3512  00|2  00|1  R5|l  60|97y2|92y2 

35|  |2  C0|2  00|1  85|1  G0|97y2|92i^ 

35|....|2  00|2  00|1  85|1  60|97V2|92y2 


97y2 
97y2 

97y2 


9  2y2 
92  y2 


9  2y2 
9  2y2 


9  2y, 
9  2y2 


92y2 


97y2 
97y3 
97y2 
97y2|92y2 
97y2|92y2 
97y2|92y2 

97i4|92y2 
97y2|92Vi 


90 
90 


90 
90 


90 
90 
90 
90 


90 
90 
90 
90 
90 
90 
90 
flO 


PINE  APPLES 

Per  Do?. 
■I«>Iiii.n«>u'h  Columbia 

■J's  sliced,  2  doz.  in  case... 2  3it 
2's  grated,  2  doz.  in  case.. 2  30 
1's  sliced,  4  doz.  in  case..l  X5 
I's  trrated.  4  doz.  in  case..l  15 
Gal.  coreless,  Th   to  tin, 

Vz  doz.  in  case,  per  tb  .  .  16 
Gil].,   prated,   Tib   .to  tins, 

V4  doz.  in  case  ,per  It)..  16 
'i's  sliced,  Baltimore,  2  doz 

case   2  25 

'■«!     cocktail,  Baltimore 

ovals.  4  doz.  case  1  25 

Hnwniiiin. 
Extra   sliced,    2   doz,    2y2....  2.50 

•'  ■'        4  doz.   Is  none 

grated,    2   doz.    2s.  .  .  .  2.25 

4  doz.  Is    1.40 

Per  doz 

.Standard,   siloed.    2y2a.   2   doz  2  00 
■'  "    2s,  4  doz.  .  .  .none 

"     Is,  4  doz.  ...  135 

Chunks,    2s   2  25 

Whole,  2%s,  2  doz   2  00 

Orated,    2s,   2   doz   1  7t 


"        Is.  4  doz   1.25 

gals,    Vz-  doz   ''25 

SinRiipore. 
2  lb  sliced..  1.7r.22-<>z..  (In/,  Asa}0 
l-rt)  sliced  952  V,  wholL'  2.L'r. 
INIince  INHeat. 
Merrell-Soule  Co.'s  None  Such 
Condensed  Mincp  Me.nf,  fases  (6 
ilnz.  each),  per  case.   $6.2  5. 

Deitiirtrneiit  7. 

This    Dei>t.    Is   corrected  tn 
SiisHiiiiin,    Wormser    &    Co..    W  ell- 
ninn.  l  eek  &  Co. 
CA1VM2D  VEGETAni,H> 

Mammoth    5.50 

Larsre   White    5,00 

Medium     White    4.75 

White  Tips    4,50 

ItCllIlK 

'^t  rirt,i;l>',«s  Extras   

Blue    I.mUc   1,35 

Blue  T/ftke.  gal  .  none   

String.    2    tb.    Standard       ...  t  25 


n 

String,  gal..  Standard   4.50 

Lima,  soaked    1. 00 

Kauuy  Kastera  * 

1-lb   Tall   tins   5u 

Z-IX)  Tall  Tins    SO 

2  '/2-rb   Tall  tins   1  00 

3- lb  Tall  tins    1  10 

Curu 

/s  Maine,  per  doz  ?1,35 

Gallon,  cut,  Maine,  per  doz.. none 
■  ;,i/ion,  cob.  Maine,  per  doz.     Ci  Sii 

Iowa,     per    doz   90 

5    case    lots,    Iowa  85 

Succotash. 

Standaid  Maine    1-35 

I'eas 

Petit  Pols    2.00 

2s   Extra  Fine  Sifted   1,75 

Standards    1.3j 

2s,  Soaks   90 

ToinutocH 

3s,   Solid   Pack  No  quotation 

3s,  with  peppers,  ,,.  Xo  quotation 
2y2S,  Solid  Pack  ....No  quotation 
2%'s,     Solid     Pack  w'tb 

peppers   No  quotation 

2y2S.    Standard    1, 00 

Gallon,  Standard    2, .SO 

Gallon,  Solid  Pack  ,,  ,  No  quotation 

Gallon  Puree   No  quotation 

Mi.sfcllsini-'OUR 

Artlclioke    2M!S  i 

Carrots.  2s    1 

('abbage.    2s    t,l 

Turnips  ,,tral   4.00 

Spinach,  2s    1-35 

Spinach,  gal   4  00 

Beets,   2s    1 

Hominy,  Great  Western,  3s,..  1.15 
Pumpkin  and  Squash,  gal....  2.50 

DeiMrtiiieut  8. 
PROVISIONS. 

HAMS. 

Eastern    Standard.    17-18...  .17 

15-16  17 

12-14  17% 

{'icnK    Hams   10% 

lloileil  llaitiK 

Skin   ■I.I   24 

Skin   on   25% 

nrcakf:iN<  Hsifon 

Eastern    Standard,    6-8  22 

8-10..  .20 

10-12  19 

DnKli.sli   rure«l  Bacon 

lOastern    Cure,    8-10  18 

Eastern   Cure.    8-10   18H 


Dry  Suit  Bucud 

Clear   Medium  Bacon  15  54 

Clear    Light    Medium  1514 

Light    Belly   16% 

Extra    Light    Belly  17% 

Bacon    Backs   15 '4 

Bacon    Bellies   15% 

Dry  Sal»  Ucatm 

Sides   14 

Bellies   14% 

Backs   13 

Pat    Backs   None 

Barreled  I'urk 

Bbls.  Vi-l>IJls 

opaie     Ribs  $ 

Family    Pork                 21.50  11.25 

Clear  Pork                       24.00  12. BO 

Big    Pofk                         26.50  13.75 

BarrelctI  Beef 

Mess  Beef  10.00  5.50 

'i'amilv  Beer              jn;.50  5.75 

Ex.  Family  Beef..  11.00  6.00 

Beef  Tongues....  23.00  12.00 

I<eel 

Tierces,    about    300    It)  $18,00 

Barrels,    about    200   lbs....  13.50 

1/2    bbls,    about   SO    tbs   5.50 

Kegs,  about  25  tbs   2,50 

Kits,   a   boot    15   lbs   I  25 

I'lire  Leaf  l.ar<t 

Tierces,  about  350  lbs  net....  12 

i/i    bills,   about   100   lbs  12 14 

SO-lb  Wood  Tub,  80-rbs,  net. 12% 
CO-tb   Wood  Tub.   60  lbs,   net. 12% 

20-11)    Wood    Tubs  12% 

."lO  tb  Can.s,  one  to  a  case....l2VJ 

20- lb   Cans,   4   to  case  12% 

lO-lb  Cans.  6  to  a  case  12% 

S-tlD   Cans,   6   to  a  case  12% 

3-n)  Cans,  20  to  a  case  13 

Golden  Gate  Lard. 

Tierces,    about    370    lb    net.. 12 
%   bbls,  about  150  lb  net.. ..12% 

50-Ib   cans,   2   to  case  12% 

2  0- lb   cans,   4  to  case  12% 

10-lblbIb   cans,  6  to  case.. ..12% 

S-rt)   cans.   12  to  case  12% 

3-rb    cans,    20    to   case  13 

20-fb    wood    bkts   12% 

60-tb     tubs   12% 

80- lb    tubs   12% 

CoiD  pound  Lard 

Tierces,  about  360  lbs,  net..., 09% 

50-lh  Cans,  1  to  a  caes  10 

10-tb  Cans,  6  to  a  case  10% 

5-rh  Cans.   12  to  a  case  10% 

3 -lb  Cans.  20  to  a  case...  10% 
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"Arrow"  Compound. 

Tierces,  about  370  rt)  net   9% 

50-rb    tins.    2   to  case  10^4 

i/f.   bbls.  about  150  tb  net  IO14 

sb-tb    tins,    1    to   case  lO'A 

20- tb    tins,    4   to  case  lOVi 

10-tb    tins.   6   to   case  10% 

5-!b    tins.    12   to   case  11 

3-Ib    tins.    20   to   case  11 

20-rb  wood  bkts,  20  lb  net.  .10% 
60- m  wood  t!it3,  CO  lb  netl0% 
SO-m    wood  •^   net.. low 

nnetene. 

rill  -  Iti    i^an.'J      .  .  wmic 
Iteeonnut   Packingf  Co. 

1't.i-ihnut   .'Sliced    Bacon   and  Beef 
in  Glass. 


li 

1  doz  No.   1  Jars  $3.2fi 

Erie  Brand  Chipped  Beef  in 
Glass.  1  doz  No.  1  Jars....  2.f>(i 
5  case  lots,   less  5  per  cent 

l»(|iiirtiiifiil  Id. 
nSIl  AND  ClIKESK. 

■["his  Dept.   Is  corrected  by 

U'icliind    Itros. ;    KoethlislierK*'''  * 
(irasKolT. 

KiiMMiiiD  (.'nvliir. 

Per  doz 

l-!b.  cans.  2  doz  in  case ....  $20.00 
%-rb.  cans.  2  doz  in  case....  11.00 
^4-Ib.  cans,  5  doz  in  case.  .  .  .  'i.ult 
%-n3.  cans,   fi  doz  in  case.  .1.00 

White    Label     Brand  none 

CHEfOSE 
l''<ir«-iKii  nn«l  DoiiieHtio. 

nPw 

New  York  State  Factorj 

Cheddars,  June  make  ....  IS'^ 

Twins.  .June  make    ISV:; 

October  make,  Cheddndr's  .  19 '/o 
October  make,  Cheddar's..  nnnt? 
October  make.  Triplets....  inu 
Cal.  .State  factory  flats.  . .  .  1 5 M: - 16 
Cal.  .State  fctry,  Young-  Am..l7-lS 

Jack    or    Monterey  17-l.S 

Brick    Cream   lS-10 

Limburg-er,    Eastern,    lb  17-lS 

Swis.'.  imported.  lb   30 

Domestic  Twins,  new  22%-23 

Hoquefort,    lb   42 

Goiida,  per  ]h   27 

Sap   Sago    22% 

n«>|iartment  9.  (JANNED  ilKA  I  S. 

This   Dept.   is  corrected   by    Cnclahy  &  Co. 


ALT.  PRICES  ARE  PER  DOZEN 


Corned  Beef   

Roast  Beef   

Roast  Mutton   

Brisket  Beef   

Boiled  Beef   

Chipped  Beef  (in  tins)   

Sliced  Beef   (in  glass)   

Sliced  Beef  (In  tins)  

Sliced  Beef  (In  glass)   

Chip  Beef   (In  Tins)  

Brawn   

Pigs'  Feet   

Corned  Pork   

Lunch  Tongue   

Sheep  Tongue   

Lambs'  Tongue   

Luncheon  Tongue   

Sliced  Bacon  (In  tins)   

Sliced  Bacon  (in  glass)   

Deviled  Ham  (Geinuine)   

Potted  Ham  (Genuine)   

Potted  Tongue  (Genuine)  

Potted  Meat  (Ham  Flavor)... 
Deviled  Meat  (Ham  Flavor)... 
Potted  Meat  (Tongue  Flavor) . 

Boneless  Chicken   

Veal  Loaf   

Sandwich  Loaf   

Picnic  Loaf   

Chili  Con  Came   

Beafsteak  and  Onions   

Hamburger  Steak   

Frankfurter  Bratwurst   

Minced  Collops   

Tripe   

.Sweetbreads   

Vienna  Sausage   

Pork  Sausage   

Oxford  Sausage   • 

Bologna  Sausage   

Sausage  and  Kraut   

Stewed  Kidneys   

Corned-Beef  Hash   

Lunch  Sausage   

German  Lunch  Sausage  

Ox  Marrow   


Ox  Tongue  (whole) 
Chorlzoa  


o 


H.5 


m  o 
B 


1  25 
1  25 
1  55 


1  25 
1  40 
1  35 
1  50 
1  S5 


1  65 
1  45 
1  45 


7  60 
7  50 


7  50 
20  00 


22  00 


S5 
S5 
S5 
40  I 
40  I 
40  I 


No.% 
95 


1  55 
1  GO 
1  50 

1  50 
75 
75 
75 

2  60 

95 
95 
95 
SO 
90 
90 


90 
S5 
1  00 


2  50 

1  35 

2  35 
2  10 
1  10 


1  55 


No.1%1  No.  2 
6  25  I  7  50 
I 

 I  


No.  3 
Tins 
|1  or  2 
|Dz,  in 
I  Case 
1  80 
1  80 
1  80 


Eh  o 


16  75 


No.1% 
5  50 


2  20 
1  65 


2  35 


2  90 
No.2%1  No.  3 
9  25  111  25 

I 


No.  6 
20  60 


2  60 
2  55 


l.'l 

I'meaiiiiles.  Ka.sirn.  f.  In  us.  cs  3  ,')0 
Plneappb's.  Easln.  fi  in  cs.  .smi  2  55 
llolalnd.  I-Iilarri. mod  plain,  dz  9  50 
Holland.    ISd.'iin,    medium  In 

bladders.   i>i.T  iloz  9.50  1 11  110 

J  'lrr'd  Edam,  small    34-35  pds 

per  case  0/  12    a.  00 

("ITr'd    Edam,    mod.  ...  38-40  t  9.75 

Uo    Edam,    large.  ... 44-45  10  50 
l'"aney 

iJumernbert,  Urie,  Roqiiefori 
and  Gorf^onzola,  jars...  none 

Parine.snn  C       B,  sml  l>ol 
doz    3  Oil 

l'armes;in  C  X   R,  \ge  hoi, 

doz    5  IK) 

llajlt- 

.-^maii  i^-Hj  1  rb.  ^'^-n>  r>-ni 

Deviled  ChPfse 

$l.no.  $-.>.2r>.  $1.00,  $0,011 
\ftor  Dinner  Cheeso; 

$1.00.  $2.40,  $4.00,  $4.r.O,  $7. SO 
ton  lief  orl  Chtri.se: 

$1.00  .$l'.40,  $4.00  ,$4. .50,  t7.r)n 
MacLaren  Imperial  CheeNc  ri>.,I,t<l 
Iniporhil  Cheese — 
Jlub  size,  2  doz  J.ars.  doz.  .  .  $1-25 
\'o.  1.  size.  1  doz  J.ars.  doz  2 ..'0 
Vo.  2  size.  V4  doz  Jars.  doz.  5.25 
N'o.  3  size.  %  doz  Jars,  doz  .10.60 
Individuals.  5  doz  jars,  doz-  .85 
itii(|Ucforl  Cheese — 
■iinni!  size.  2  doz  Jars,  doz  1.75 
Large  size.  1  doz  Jars.  doz.  .  3  25 
'  ndivlduals.   5  doz  Jars,  doz  85 

s\i:v  nsii 

LNiclAc  CodnHh 

Bundles.,  per  Ih   4 'a 

Case,   selected,   per    tb   5 ',4 

Boneless.  30-lb.  boxes.  Ib....noni 
Boneless.  40-rb.   boxes.   lb....  7 

Boneless   Stripes,    per   11)  6'. 

Boneless  Blocks,  per  tb   7'/4 

Boneless  Tablets,  per  ti, .       ..  s  v». 
Boneless  iMiddles,  per  tb .  .  .   .  T/i 
Boneless  Middles,  extra, per  H)  1 0  v] 
lOiiNltrn  ('•■<llt'>li 
'.fti     ■leors.-es.    S    flsh    to  cstll.O' 
i.-n    iJeorires.  12  fish  to  cs.  .  10.0' 

leo   Cur.  Cod.  case   9,5( 

ieo.  Cur.  Cod  ,40  flsh  to  os  S.Oi 
'■en    Geo.   Middles.   00  flsh...  If 
Gc-n.  Geo.  Tablets,36  fish     1 1  V, 
len.  Geo.  Blocks,  40  fish  11% 

Shredded  CodflNh 
'ieardsley's    shredded,  Z 

doz    in   case.   l.oi 

\<pr»ei;iiin  Mnekerel 

P.loaler,    120-130  flsh  55  0 

Bloater,  %  bbl..  60-65  flsh     .   2'  5 

•To    1.  150-160  flsh  45.0- 

Xo    1.  75-SO  fish  23.51 

lo.  2,  220-240  flsh   37  0' 

No.  2.   110-120  flsh  19. Sr 

No,   3.  300-350  flsh  2S,0i 

No,  3.  150-175  flsh  15  0" 

No    4.   400-440  fish,   bbl   25  0' 

No    4.    200-220   flsh   13,Ki 

IrLsIi  Mnokcrcl 

Xo.    1.    200-220    flsh   non 

No.  1,  80-90  fish   non. 

No.  2,  325-350  flsh  non- 
No.   2,  130-140  fish^   non 

No.    2,    475-500   fish   nop 

No.    2,    180-190    flsh   non 

No.   1.   10-Tb   kits.   15-lfi.  .  ,  . 

No.    2.    20-22    flsh   I  3 

Amerlenn  nionler- 
Shore  Bloaters    115-120  flsh  "■>■ 


■Vo 

1. 

.Vo 

I 

.\o 

.\o. 

No 

.No 

So 

2 

So 

No 

2 
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l« 

Shore  Bloalum,  45-50  fliih  .  noiit- 
E.ttra  No    I,    120-130  flsh  ...noiir 

Extra   No    1,   50-55   ttnh  nuiir 

140-150  llHh  none 

60-«5   flsh  non* 

130-110   flsh   28  5» 

55-60  IIhIi  11. CD 

14U-16U   llsh  nonr 

60-65  llsh  none 

160-l.sO  flsh  none 

70-so   fish  none 

180-200  flah  nonr 

80-90   n.sh  none 

In  KItM 

Extra  .Mess,  7  to  8  flsh  each.  .13  OU 
So.  1,  kits.  8-9  nah  or  lii- 

17   fish    I  40 

.No,   2,   kits.   8-9  or  20-22 

flsh    l.so 

.Solmon 

King.    I)l>ls  non». 

Oreg-on  Silversldes,  bbl.s.l.t  00 

Alaska   Red,  bbls  13  Ou 

\laska    Red,    i/6-bbla.  loo 

njs    7  25 

Alaska   Rod,   kits   1.00 

Bellies,  bbls   16.00-18  0( 

Tongues  and  Sounds,  kits 

10-tb    I  4(' 

Tongiu'S    and  Sounds, 

'^.-bhls.     vci.ll,  II  Sf 

New  llerrinK.  Pack  1907  

Ex  Slctd   MiXfd.   bbls  17.00 

 bbls   9.00 

Keg    1.20 

Cheaper   grade,    mixed,   bbl.. 15. 00 
"     %  bbl.  .  8.00 

Kelt  90 

Ex  Selected.  Mllcher.  bbl  19.00 

Vi  bbl..  10.00 

"     KejT   I.J!, 

Cheaper,  Mllchner,  bbl  17.00 

'/(.  bbl  9.00 

"        Ke^    l.Oi 

Labrador,   round,   160  flsh  fi.SO 

'.abrador  Split,  per  %  bbl..  C  60 
'•-•'Iflc.    t^-hbl    1(4 

Smokrd  Plah 

Jeptune,    Brand,    lOOs  $8.85 

leptune.   Brand  50a   l.tO 

'ainty    Brand,    SOa   2.26 

■Jloatcrs,  Grim.,  100  box....tt.00 
"•.loaters.    Grim.,    50    lo    box.  1.76 

■loaters.   Cromarty    3.00 

farmouth,  100  in  box  

-lalibut,  chunks   |6 

Herring,   boxes,   Eaatern  26 

ierring,  boxes,  Waahlnffton  .20 
ferrings,    Neptune,  boneleaa, 

boxes  of  lOs.  net   1,3.'. 

Moir's  Selected   Red  Her- 
rings, lOO's   1.911 

Moir's  Selected  Red  Her- 
rings, .'iO's    1,2.'. 

Salmon  ,per  Tb  10  20 

Beardnley'i. 
Uerring,  boneleaa,  tina.  dot.  .  1  5n 
Herring,   boneleaa,  amnll,  dox  I  on 
Herring,     boneleaa.  vacuum 

tumblers.  2  doz  In  caaa....  196 
Finnan  Hadd'ea,  30- tb  boxea, 
per  lb   im 

Potted  Flab. 

Per  dor 

Potted  Crab   $l.R!i 

Kipper  Paste    l.nn 

Anchovy  Bloater  Paste   2,310 

Ditto,   fancy  pots    4.7S 

Yarmouth  Bloater  Pa.ife  .7*. 


WIELAND  BROS. 


|N0.  B 
.|10  00 


309-311  DAVI.<S  STRI:F,T, 


s.\N  FR.\Nri«ir«i 


Importers  and  Commission 
M  erchants 


SPECIALTIES — Imported    and    domestic    Swiss   Cheese,  tJmburicer 
Brick  Cheese.  Ed.am,  ItoqueforL  etc.;  Maclcerel.  Codflsh.  HoIIk»  I 
HerrinKS.  Olive  Oil.  Spanish  and   Californl.n   Olives,   all  kJ^da 
Sausasres  and  other  delicacies. 

SOLE  AGE.VTS  for  Sierra  Cheese,  German   Breakfast  O'e**.  k 
Camenbert,  Schloaa.  Kronen  and  Neofchatel  Ch« 
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Ditto,  fancy  pots  4.75 

Kippered  Herrings    1.90 

Kippered  Herrings,  Meirs.1.90 

Department  lli 

CANNED  FISH. 

This  Dept.  is  corrected  by 
SussmaD,  Worinser  &  Co. ;  Tillmann 
&  Bendel. 

Doz. 

Ancliovies,   in  oil,   2  doz 

1/2  pts.,  in  glass,  doz   5.00 

Anchovies,  2  doz,  %  pts,  dz.  3.00 
Bloaters,   Yarmouth  C.  & 

B.   doz  4.50 

Codfish    Balls,    2-tt)  tins 

per.   doz  2.25 

Eels,    Hamburg-,    in  jelly, 

1-tb    tins    2.35 

Eels,  smolted,  1-tb,  per  dz.  .  2.85 
Finnan  Haddies,  2-lb  ovl.  2.25 
Finnan    Haddies,  1-11). 

round,   per  doz   1.80 

&ardelles.  imp.,V4-lb  tins....  2.50 
Sardelles,  imp.  in  glass.  3.00 
Sardelles,  dom.  1-lb,  glss  2  25 
Sardelles,  Ankers.  %  keg  3.00 

Sprats   7.50  8.00 

Mackerel 
1-lb  tins,  50  in  a  case 
2-rb  tins  ,2  doz.  in  a  case 

Gold  Label  ,1-tb  tins   1.50 

P.  &.  W.,  2-lb  soused   2.75 

P.  &  W.,  2-  Ibmustard.  .  .  .  2.75 

P.  &  W.,  2-rb  tomato   2.75 

Underwood,  2-lb  soused..  2.85 
Underwood,  2-rb  tomato.  2.85 
Underwood,  2-tb  mustard.  2.85 
Los  Angeles,  2-Ib  soused.  2.55 
Los  Angeles  ,2-rb  tomato. 2.55 
Los  Angeles,  2-rb  mustrd.2.55 
Mt.  Desert,  2-lb  soused..  2.25 
Mt.  Desert,  2-lb  tomato ...  2.25 
Mt.  Desert,  1-Ib  soused..  1.35 

Blueback,  1-Tb.  fresh   1.10 

4  doz..  Is,  flat,  oval   1.80 

4  doz.,  flat,  square   1.40 

Crescent  Mackerel 

Soused,   18-oz  tins,   doz  $1.80 

Tomato,    18-oz    tins,    doz....  1.80 
Mustard,    18-oz   tins,   doz....  1.80 
Mackerel  in  Oil. 

Bezler's    3.00  4.00 

Lemarchand   5.00  7.00 

Salmon 

Alaska  Red,  1-It)  tins,   doz.. $1.20 

Alaska  Red,  2-lb   none 

Alaska  Ping,  l-Ib  tins   9  0 

Alaska  Flats,  1  lb  none 

Oregon  Red,  1  lb  none 

Oregon  Red    2  lb  none 

Oregon  Fink,  1  lb  none 

Oregon  Pink,  2  lb  none 

Orojaron  Jflat-S.  1  lb  none 

Columbia  Riv,  lib  tls.  ..none 
Columbia  Riv.  lib  flats  . none 
Sardines. 

Per  case 

French,  %s,  18  m.m   9.50 

14s,    22    m.m   12.50 

Portuguese,   ViS,  18  m.m....  8.50 

ViS,    22   m.m   9.50 

1/2  s,    30   m.m   16.00 

Norwegian,  Vis,  18  m.m....  9.00 
Sprats. 

French,    %s,   18  m.m   8.50 

22  m.m  ,  9.50 

American  Sardines 

(V4.8  pkd  100  to  cs,  %s  50  to  cs.) 

14  in  oil,  without  key  3.80 

14s  in  oil  with  key   4.00 

ViS  in  oil,  per  doz  50 

ViS  in  mustard,  per  doz  60 

VaS  in  mustard,   case  3.75 

%,s  in  mustard,  per  doz  95 

%s  in  mustard,  case  3.25 

she:l.l,  fish. 

Abalones 

4  doz  in  cs  .with  shells,  cs  6.00 
CInms  and  Clam  Juice 

doz 

Doxsee  Clams,  l-lb  tins.  ... $1.85 
Doxsee  Clams  ,2-rb  tins.  2.75 
Doxsee  Clam  Juice  ,1-lb..  .90 
Doxsee  Clam  Juice  ,2-lb..  1.60 
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B&M  Lunch  Clams,  flat  1.37% 

Underwood  Clams,  1-tb   1.05 

Underwood  Clams,  2-tb   1.G5 

P.  &  W.  Clams,  1-tb  tins....  1.35 

P.-  &  W.  Clams,  2-tb  tins   1.65 

Oxford  Clams,  l-tb  tins  95 

Oxford    Clams,    2-tt)    tins....  1.50 

P.  &  W.  Clam  Chowder  •  2.25 

Burnham's  Clam  Bullion,  qts.  ... 
Burnham's  Clam  BuUion.pts.  4.50 
Burnham's  Cl'm  Bullion,  %  pts  2.40 

Crabs. 

%s  flat,  4  doz,  per  doz   2.26 

Minced,   V2S  flat,  4  doz   1.25 

Picnic.  Is,  4  doz   1.15 

2s,  2  doz   1.75 

Lobsters 

Doz 

Picnic  talis,  4  doz,  per  doz.  .  3.00 
Picnic  flats,  4  doz.  per  doz.  .  2.80 
V4-rb.  flats,  4  doz,  per  doz..  2.60 
'4-tb  flats.  4  doz,  per  doz....  1.40 

Oysters 

Ojsters,   Selects,    12    oz  $3. 2b 

Oysters,   Selects,    6   oz   1.75 

Oysters,   Standard,   10   oz....  2.35 

Oysters,  Standara,  5  oz   1.35 

Oysters,   Standard,   8   oz   2.10 

Oyster,   Standard.   4  oz   1.15 

Shrimps. 

Shrimps,    pickled,    l-tb  :fl.35 

Dunbar's  Picnics,  l-tb,  doz.  .  1.3d 
Pride  of  the  Gulf,  l-tb,  doz.  .  1.30 

Dunbar's   iy2-tb,   doz   2.35 

Pride  of  the  Gulf,  IVs-tb,  dz  2.30 
Pickled  Shrimp,  l-tb,  doz....  1.35 


This  Dept.   is  corrected  by 
A.  Schilling-  &  Co. ;  Tillmann  &  Ben- 
del. 

In  Original  Packages. 

Pepper,  Black  14  18 

Pepper,  White  25  30 

Ginger   13  19 

Ginger,  Gen  Jam  15  21 

Cinnamon,    Ceylon  22  25 

Cassia  .  .  16  24 

Cassia   16  64 

Cloves   20  36 

Allspice   10  17 

Nutmegs   30  65 

Mace   80  90 

Laurel  Leaves,  in  bales  07 

Lalrel  Leaves,  in  small  lots,  10 

Paprika. 

1  oz,    doz..  1.00|16  oz,  doz..  7  75 

2  oz,    doz..  1.50|2y2-rb  tins. 

4  oz,   doz..  2.75|5-tb  tins.... 

5  oz,   doz..  4.50|3ulk,   tb .  . .  . 

MUSTAKD. 

Colman's,   i^s,  per  lb  52 

Colman's,  %s  ,per  lb  48 

Colman's  Is,  per  tb  4S 

Colman's  5s,  per  tb  43 

Durkees  Vss,  per  doz  65 

Durkees  %s.  per  doz   1.30 

Schilling's   Best,    small  80 

Schilling's  Best,   medium....  1.35 
Prepared. 

Louit    Freres,    per    doz   2.25 

Imitation  Freres,  per  doz.  .  .70 
Dusseldorfer,  1  doz  pts,  case  1.60 

Eddy's  Salad,  small  90 

Eddy's    salad    .medium   1.35 

Eddy's  large    2.00 

Webbs,  2  doz.  cs  135 

Heinz,    2   doz.   cs   1.25 

FLAVORING  EXTRACTS. 
Schilling's  Best. 

Triple  Strength,  Pure  and  Un- 

colored.  Sprinkling  Tops. 
Full  Measure.    Never  sold  in  bulk 
Lemon  Vanilla 
and  and 
Others  Rose 
8    oz.  .  7.25  11.00 
16  oz.  .14.00  21.50 
?2  02.  .27.00  42.00 
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Departiiieut  12. 
SriCilS  AJNl)  iXAYOKING  EXTRACTS. 

Scliilling's    IJe.st    Spices  —  Nature's  Best. 

Square  Tins.    Never  Sold  in  Bulk. 
Srriall    medium,  large  size  have  sifting  tops  except  Mus  ard. 

Small      Medium  Large  Ex.Larife  Hotel 

size        size         size  size  size 

per  doz.      pr  doz    per  doz  pr  doz    pr  tin 

Pepper  75             1.20       2.20  3.75  .78 

Mustard                                          ..SO              1.35          2.40  4.00  .85 

Ginger   75             1.25        2.25  3.90  .81 

Allspice   75             1.10        2.00  3.50  .73 

Cinnamon                                     1.35               2.30          4.35  7.75  2.00 

Cloves                                         1.10            1.90        3.50  6.60  1.35 

Nutmegs                                 1.60             2.75        5.25  10.00  2.00 

Mace                                       1.75             3.00        5.75  11.50  2.15 

Cayenne   90             1.50       2.75  5.00  .93 

White  Pepper                              1.10            2.00        3.76  6.76  1.50 

Sage   75             1.25        2.25  3.90  .81 

Thyme  85             1.40    -  2.60  4.75  .87 

Marjoram  95             1.75    f  3.25  5.75  1.26 

Savory  85             1.40       2.60  4.75  .87 

Cases  Contain.  .  G  doz.           4  doz.    2  doz.  2  doz.    1  doz. 

Gross.  Weiglit  21  lbs.         24  lbs.  23  lbs.  38  lbs.    54  lbs. 

Folger's  Golden  Gate  Ground  Spices. 

High  Grade — -High  Price. 

Va-tb     1,4-tb       Vz-Xb     1-lb  2y2-Ib  5-lb 

per  dz    per  dz    per  dz    per  dz  per  dz    per  dz 

Net  Weight          4  doz      4  doz    2  doz      2  doz  2  doz      1  doz 

to  cs      to  cs    to  cs      to  cs  to  cs      to  cs 

Pepper                                 .75        1.15        2.15        3.65  .29  .28 

Mustard   75        1.15        2.15        3.65  .29  .28 

Ginger   75        1.15        2.15        3.65  .29  .28 

Allspice   70        1.10        2.05        3.50  .28  .27 

Cinnamon                            1.30        2.25        4.25        8.15  .65  .64 

Cloves   90        1.50        2.75        4.95  .40  .39 

Cayenne   90        1.50        2.75        4.95  .40  .39 

White  Pepper   95        1.55        2.85        5.10  .41  .40 

Nutmegs                               1.60        2:65        5.15        9.75  .71  .70 

Mace                                     1.75        2.90        5.40      10.25  .75  .74 

Sage   65        1.05        1.95        3.35  .21  .20 

Thyme   70        1.25        2.35        4.35  .32  .31 

Marjoram   85        1.40        2.60        4.80  .38  .36 

Savory   70        1.25        2.35        4.35  .32  .31 


1  oz  1.30  1.80 

2  oz.  .  .  .2.00  3.00 

4  OZ  3.75  6.76 

6  oz. . .  .6.60  8.E0 


Folger's   Golden  Gate. 

High  Grade — High  Price 
Vanilla 
and 
Rose 


1 

2 
4 
6 
8 
16 
32 


1.60 

1 

oz. 

2.60 

2 

4.75 

4 

oz. 

6.75 

6 

oz. 

9.00 

16 

oz . 

16.50 

32 

oz . 

32.00 

8 

oz 

Lemon 
and 
Others 
.  .  1.25 
..  1.85 
..  3.45 
..  4.75 


Department  13. 
15  V  KING  POWDER,  ETC. 

This  Dept.   is  corrected  by 
Hooper   &  Jennings;   Tillmann  & 
Bendel. 


Koyal 

1  cs 

5  cs 

iocs 

Vi  lbs  .cans 

.$1.38  3 

1.36 

$  1.34 

6  oz.  cans .  . 

1.92 

1.89 

1.87 

%   lb.  cans 

2.57 

2.52 

2.50 

12  oz  cans. 

3.82 

3.75 

3.72 

1  lb  cans .  . 

4.95 

4.85 

4.80 

2%  lbs  cans 

.11.65 

11.40 

11.28 

3  lb  cans.  . 

13.60 

13.34 

13.20 

5  lb  cans.  . 

22.35 

21.90 

21.68 

An  extra 

discount 

of  1 

%  if 

packed  in  barrels. 

Trophy 

4  OZ.,  doz..  1.10|2%   lb,  doz.  9.00 
8  oz.,  doz..  2.0016  lbs.,  doz.. 18. 00 
16  oz.,  doz.  3.60|10   lbs,  doz. 31. 50 
Sun  Baking:  Powder 

16  oz,  doz.$3.90|4  oz,  doz.  .  1.2" 
8   oz.    doz.  .  2.201 

Schilling's  Best. 

Never  sold  in  bulk. 


CRESCENT. 

Per  doz 

%-lb  tins..  .65|3-lb  tins...  6.50 
%-lb  tins..  1.25lE-lb  tins...  9.00 
l-tb    tins...  2.00] 


Rumford   Baking:  Powder. 


%-tb,  1  doz. $1.40 

l-tb,   1  doz.   2. .SO 

3-tb,   1  doz.  7.50 

5-tb,,  1  doz. 12.50 


Less  5  per  cent  in  5  case  lots. 
One   case    1/2S   or    less   with  10 


K.  C. 

50  oz., 


dz..  4.25 
dz.  .  6.50 


4  oz,  gr.  . 
6  oz,  gr.  . 
8  oz,  gr.  . 
12  oz,  gr. 
16  oz,  gr. 


.  .16.601 
.  .22.50 
.  .28.00 
.  .41.00 
.  .53.00 


%  lb.,  doz 
S   lbs,  doz 

4  lbs, 

5  lbs, 
10  tbs 


doz.  . 
doz.  . 
doz.  . 


Folger's  Golden  Gate. 

Guaranteed  Pure. 


4  oz,  gr.  . .  .16.00 
6  oz,  gr.  . .  .22.50 
8  oz,  gr.  . .  .28.00 
12  oz,  gr, .  .41.00 
16  ox,  KT.  .  .53.00 


2%  pat,  dz. 

3  pat,  dz.  . . 

4  pat,  dz.  . . 
6  pat,  dz.  . . 
10  pat,  ds.  . 


10.50 
12.00 
16.00 
20.00 
39.00 


10.00 
12.50 
16.00 
20.00 
39. 0< 


10  oz.,  dz.  .  .90 
15  oz.,  dz.  .  1.35 
25  oz.,  dz.  .  2.16 


Pure  '^ream  Tartar. 

100-tb  bbly  .27|6-lb  tlns.dz  2.65 
50,  25-lb  bx  .28|l-lb  tins,  dz  5.50 
5-lb  tins.tb  .  .401 


SODA. 


Churches  ,A.  &  H.,  30  or 

60    I's   05% 

Same,  60  V2S  05M. 

D'wight's  Cow  Brand,  60 
Is   06^ 

Same,  60   %s  05% 

(12-oz.  pkg.  %c  more;  8-oz. 

package  %c  more;  5  cs  lots. 

Mo  less.) 
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Department  14. 
S-AIMNACEOUS  GOODS. 

This  Dept.   Is  corrected  by 
Hooper  &  Jennings;  Wm.  Cluff  Co. 
and  Port  Costa  Jlilling  Co. 
MIscellnneoas  Flours 

Port  Costa    S5.2n 

Globe.  A  1    5.20 

Sperry    5.20 

Golden  Gate    5.20 

Drifted   Snow    5.20 

Crown    5.20 

Peacock    5.20 

Banquet    5.00 

Royal    5- 00 

Starr's  Choice  Extra   5.00 

Colonial    5.00 

White  Navy    5.00 

Success   ,.   5.00 

Mission    5.00 

Triumph   ^.  .  .  .  4. SO 

Bear   . .  .  4. SO 

Bonanza   4. SO 

Eagle    4. SO 

Capitol    4. SO 

Caledonian    4. SO 

Silver  Star   4. SO 

Ma.vflower    4. SO 

Rye  Flour  .  :   5.20 

Rye  Meal   '   5.00 

Whole  Wheat  Flour   5.20 

Graham    5.00 

Qnaker  Oats  Co. 

Quaker  Oats,  36  23   $3.85 

"        "       family    size. 20s  5.1.5 

Scotch  Oats,  36  2s   3.85 

Banner  Oats,  30  53   4.75 

family  size,  20s  5.15 

Saxon  Oats,  20  5s   4.75 

"        "       family  size,  20s  5.15 

Zest,  203    4.10 

Zest,  36s    2.75 

Apelizo,    24s   3.00 

Quaker  Wheat  Berries,  36  2s.  3.00 

Quaker  Puffed  Rice.  36  2s..  3.00 
Quaker  Yellow  or  White  Corn 

Meal,  36  3s   4.10 

EGG-O-SEE  CEREAL,  CO. 

Egg-O-See,   36  Is,  per  case.  .  2.85 

E-C  Corn  Flakes,  36  Is,  case  2.85 

5  case  lots  either   2.75 

DEL  MONTE  MILLING  CO. 

Del  Monte  Rolled  Oats,  wood,  7.25 
Del  Monte  Rolled  Oats,,  sacks, 

2  OO-lb    6.75 

Alta  Mills  Rolled  Oats,  wood.  6.75 
Alta  Mills  Rolled  Oats,  sacks, 

2  go-lb    6.25 


i2 

Del  Monte  Rolled  Wheat, wood  4.30 
Del    Monte   Rolled  Wheat,  2 

75-tb  sacks    3. so 

Case  Goods. 

Per  case 

Self-raising  Buckwheat  Flour 

20  cartons,   314   tbs  $4.00 

24  cartons,  3  lbs   4.00 

40  cartons,  1  ?i  lbs   4.00 

Cal.   Flapjack  Flour,   36   2s..  4.00 

Semola   or   Nutty   Grains,  20 
cartons,  4  lbs   3.60 

Cal.  Cream  Flake  Oats,  36  2s  3.60 

Primrose  Wheat,   36   2%s....  385 

Farina,  24  cart^ins,  l-Ib  ....  l.SO 
American  Milling  Co.'s  Cereals. 

Per  Bbl. 

Colonial  Ex.     Cream  Rolled 

Oats,   ISO   tbs.,    (wood).  ..  .$7.25 

ISO   lbs.,   90-rb   sacks   6.75 

150  lbs.,  wood   6.00 

Pacific  Brand  Rolled  Oats.lSO 

lbs.    (wood)    6.75 

ISO  tbs.,  90-tb  sacks   6.2'? 

Bohemian  Rolled   Oats,  ISO 

tbs.    (wood)    6.00 

ISO  tbs.,  90-lb  sacks   5.50 

Colonial  Pearl  Rolled  Wheal, 

150  tbs.   (To-Ib  sacks)   3.S0 

Colonial  Granulatid  Hominy, 

200    lbs    (wood)   7.75 

Colonial  Steel  Cut  Oat  Meal, 

200   tbs.    (wocd)   8.25 

rsrewster's  Pat.  .V.  T.  Buck- 
wheat Flour,20t'   tbs(wood)  8.25 

Colonial  Pearled  Hominy,  200 

tbs.    (wood)    7.75 

Colonial  New   Process  Buck- 
wheat   Flour,200    Ibs(wood)  8.25 
Case  Goods. 

Cclonial  Ex.     Cream  Rolled 

Oats,   36  2-rb  pkgs  $3.75 

Colonial  Self-Raising  Buck- 
wheat Flour,   24   3-tb  pkgs  3. SO 

Pettijohn's   Breal££ast  Gem, 

2-Ib    pkgs.    to   case   3.25 

(All  prices  net.) 

MISCEM-ANEOUS  PACKAGE 
CEREALS. 

Port  Costa  Milling  Co. 

Oat  Flakes.  36  2s   3.60 

Capital   Mills   Rlld  Oat3,36  23  3.60 

36   2s    3.60 

Grape  Nuts,  1  &  2  doz,  per  dz  1.35 

doz    1.35 

Breakfast  Gem,  case  3  doz...  3.25 
Wheatine.  36  2s.  per  case.  .  .  .  3.30 
Germea,  20  4-tt).  pkgs,  per 


STERILIZED  JIEALS  IN  CARTONS  PUT  UP  BY 
LOCAL  MTLLS. 


ALL  NET 


Buckwheat    Flour   |36-2  lbs. 

Buckwheat    Flour   |20-5  tbs. 

Corn  Meal,  White  or  Yellow  |36-2  tbs 

Corn  Meal,  White  or  Yellow  |20-5  tbs 

Cracked    Wheat   36-2  tbs 

Cracked  Wheat   20-5  tbs 


Ntt 
Case 


Flour   136-2  tbs 

Flour   120-5  tbs.| 

Large   36-2  tbs. I 

Large   |20-5  tbs.] 

Small   136-2  tbs.l 

Small   |20-5  tbs.j 

Oat  Meal,  Granulated   136-2  tbs.I 

Oat  Meal,   Granulated   |20-5  tbs. 


Graham 
Graham 
Hominy, 
Hominy, 
Hominy. 
Hominy, 


Steel  Cut  Oatmeal,  A.  B.  C.  . 
Steel   Cut   Oatmeal,   A.   B.    C.  . 

Pearl  Barley,  1,   2,  3  

Pearl  Barley,  1,   2,  3  

Rice  Flour   

Rice  Flour   

Rye  Flour   

Rye  Flour   

Rye  Meal   

Rye  Meal   

Split  Peas,  Yellow  or  Green.  . 
Split   Peas,    Yellow   or  Green.. 

Whole  Wheat   Flour  136-2  tbs. 

Whole  Wheat  Flour   |20-5  lbs. 

Gluten   Flour   136-2  lbs. 

Gluten    Flour   120-5  lbs. 

Farina   |36-2  tbs. 

Farina   |20-5  lbs. 

Lightning  Tapioca   124-1  tb. 

Cardinal  Crushed  Oats.  Premlum|20-5  tbs. 


?6-2  tbs 
20-5  tbs. 
36-2  tbs. 
20-5  tbs. 
36-2 

|20-5  tbs. 
36-2  tbs. 
20-5  lbs. 
36-2  Tbs. 
20-5  lbs. 
36-2  tbs. 
20-5  tbs. 


Rt'l 

■Pr 
 Pkg. 

$3.65!15c 
4.S5130C 
2.35|10c 
3. 201250 
3.60|15c 
4.60130c 
|2.85il0c 
3.90125c 
3.60|15c 
4.60|30c 
3.60|15c 
4.60|30c 
3.65115c 
4.60130c 
3.75il5c 
4.S5|30c 
4.75120c 
6.20140c 
C.eel25c 
M.  00155c 
3.60115c 

<.eniaoo. 

3.50ll5c 
4.50130c 
4.45115c 
5.70140c 
3.00|10c 
3.S5|25c 
4.30115c 
6.00i40c 
3.95il5c 
5.35130c 
2.0ail5c 
4.151 
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case    4.10  ' 

Germea,  20  2- lb.  pkgs  per 

case   3.20 

Flaked  Rice,  24  I's   3.00 

Dr.  Price's  Wheat  Flake 

Celery    Food    per    case....  2.85  ■ 
Hecker  s  Farina,   24   2s,   case  2.00 
Pillsbury's  Best  Cereal  Vltos,  | 

36   2s   5.10  I 

Cream  of  Wheat.  36  2's..  5.25 

Crespo,  36  2's    2.75  I 

Snow  Flake,  36  2's   2.80  : 

Malta  Vita,  36  I's    4.00  , 

Our  Mothers  Mush,  36  2s....  2.80  i 

Twin  Bros.  Mush,  36  2s   2.80  i 

H.    H  Robbins,  Cr'mry  Bkfst  ' 

36  2s    2.80 

Carnation  Wheat  Flakes  i 

20    5s    4.70 

ABC  Breakfast  Wheat 

72    2's    5.00 

ABC   Breakfast     Wheat  i 

36  2's    2.60 

Nutro,  9s    2.80 

Wheaton,  9s    5.20  | 

Grape  Nuts,  No.   22,  per  doz  1.35  i 

Morning  Meal,  per  case   2. SO  ! 

Olympic  Wheat  Hearts,  24  5s  4.75 
Olympic  Wheat  Hearts.  4S  2s  4.7.". 

Cake  Pastry,  20  5s.  4.75  j 
Pancake  Floors. 

L'ncle  Sam.  36  2s   3.25  ! 

Encore,    36    2s   3.75  ; 

Olympic  Pancake  Flour.  24  4s  4.45  i 
H.  O.  Cereals. 

Case  I 

H-O  Buckwheat,  2  doz.  3- It) 

pkg-s,  per  case   3.75 

H-O  Pan  Cake  Flour,  cse.  3.90  ' 
H-O  Oats  ,24  2's,  per  C3.  3.15 

Korn  Kinks.   36   2s   2.85 

Force    4.50 

Fi  eight  paid  on  country  ship- 
ments of  H.  O.  goods  up  to  25c 
p  -r  cent  on  5  case  lots. 

R.iLSTON  SnLLS. 
Ralston    Breakfast  Food 

3.)   2s    4.50 

Ralston  Barley  Fo'd,  36  2s  4.25 
Ralston  Health  Oats,  36  2s  4.50 
Ralston  Hominj'  Grits,  36 

2s   4.25 

Ralston  Health  Crisp  36 

2s   2  75 

Ralston  Select  Bran,  24  3s  2!50 
Ralston  Pan  Cake  Flour 

36  2's    3.75 

Ralston  Whole  Wheat  Fir 

4    V4s   5.50 

Capitol  Mills. 

Per  Bbl. 

Ex  Cream  Rid  Oats,  ISO  Ib3.$7.2i 
Ex    Cream  R'Ud  Oats,  ISO  lbs. 

(90-tb.    sacks    6.75 

Rolled  Oats,   ISO   lbs  ,  6.75 

Rid  Oats,  (90-lt>.  sks),  180  tbs  6.25 
Rolled  Oats,  ISO-tb.  bbls....  6.00 
Rolled  Oats,  90-lb.  sacks...  5.60 
Pearled  Rid  Wheat. 150  lb  .  .s  4.30 
Pearled    Rid   Wheat  (75-Ib. 

sacks),   150  tbs   3. SO 

Granulated  Hominy,  bbls.  . .  .  7.75  i 

Pearled  Hominy,  bbls   7.25 

New       Process       ISuv.>  oi^cai  ! 

Flour,    bbls    8.26  1 

Steel-Cut  Oatmeal.  "A"  (Hne)  ! 

"B"(medlum),  "C"  (coarse) 

bbls    8.25 

Brewster's  Pat.  New  Process 

Buckwheat   Flour,    bbls....  8.20 
Per  Case 
Self-Raising  Bckwheat  Flour 

20-3''2-tb.   pkgs.   in  cases..  3*0 
Self-Raising  Bckwheat  Flour 

24-3  tb.  pkgs,  in  cases  ...  3  SO 
Farina.  24  l-tb.  pkgs  in  cases  1.60 
Mills  Ex.  Cream  Rid  Oats.  36 

2-ni.    pkgs   in   cases   3  60 

Pan-Cake  Flour,36  2-tb.  pk^s  , 

In  cases    3  SO 

Faripooeon.s  Goods  in  Sacks 
lla'infactnred  h\  Local 
irills. 

Per  100  lbs.  In  10-Tb.  sacks.  , 
Buckwheat    Flour.    Plain .  .  .  .  $4  00 
Buckwheat    Flour.    Extra....  4.30 
Bckwheat  Flour.New  Process  4.30 
Bckwheat  Flour.  Self-Raising  6.40  ■■ 
Buckwheat  Groats    9.00  | 


ti 

Corn   Meal,    Yellow   2.75 

Corn  Meal,   White  "  2.15 

Corn  Meal  Ex  Cream  Yellow  3^40 

Corn  Mea.1,  Ex  Cream  While  3.40 

Corn  Fjour    j  c; 

Cracked   Wheat    i'50 

Entire  Wheat  Flour   3.20 

Farina    4  jo 

Flaked  Pearl  Wht, 7-15410- lb  3.20 

Graham    Flour    3. 00 

Hominy,    large    3.40 

Hominy,   small    3.ju 

(Jranulated  Hominy   3.80 

Oatmeal,  plain    4  jo 

Oatmeal,  extra    4  20 

Oatmeal,    steel-cut    4.30 

Oat  Groats    4.30 

Pearl  Grits    3.g5 

Pearl  Barley,  No.  1   6.40 

Pearl  Barley,  No.   2   6. 40 

Pearl  Barley,   No.   3   6. 40 

Split  Peas,  Yell..o....w   5.00 

Split  Peas,  Green    6.,^o 

Rice    Flour   7. 20 

Rolled  Oats,  7-Tt)  &  10  lb....  4.30 

Rye  Flour    3.40 

Rye  Meal    3. 20 

Wheat    Meal    3.40 

Pearl   Barley.   .Vo.   1,   25  and 

50-lb.  boxes    6.40 

Split  Peas,  Yelk-w,  25  and  50- 
lb.  boxes    5.00 

Split  Peas.  Green,  26  and  60- 

Ib.  boxes    6.60 

25-rb.  sacks  deducv  10  eents  per 
cwt.  from  price  of  lOs. 

50-lb.  sacks  deduct  20  cents  per 
cwt.   from   price  of  10s. 

PASTES 
Imported. 

Crown  Macaroni. 25  Is.  pr  pkg  12 
•'    Spaghetti.    25  1»,  pr   pkg  .12 
Vermicelli.  25  Is.  pr  pkg  12 
Imported  Style. 
Bellac    Macaroni,  25  Is.  pr  pkg  .10 
"    Spaghetti.  25  Is.  per  pkg  .10 
"    Vermicelli.    25  Is,  pr  pkg  .10 
"    Alphabet.  25  Is.  pr  pkg.  .  .12 
Wash.  Macaroni,  25  Is,  pr  cse  l.SO 
"    Spaghetti,  25  Is,  pr  cse.  J. 80 
"    Vermicelli.  25  Is,  pr  cse  l.SO 
Goldea  Egg. 
Macaroni.  4S  5c  packages. ... $1. SO 

24    10c       ■'    l.SO 

Spaghetti,    48   5c       "        ....  1.80 
24    in,-  ..  I  SO 

Noodles,   48  5c  ...  1.80 

24   10c  ..  ISO 

Alphabets,  48  5c  ....  l.SO 

24     10c  ....  1.80 

narrelll. 

Macaroni,  cs  4  dz.Xo.  1  car,  dz  1.20 
Spaghetti. .cs  4  dz.No.  1  car,  dz  1.20 
Vermicelli,  cs  4  dz.  No.  1  car.dz  1  20 
.\lphabets.cs  4  dz.  No.  1  car.  dz  1.30 
Straight   or  assorted   on  above 

No.         Extra,  per  box  20 

No.    1,    Extra,    per  box  35 

No.  1,  Extra,  25  lbs   1.00 

No.  1.  Extra.  50  Iba   1. 00 

No.  1,  Extra.  100  lbs   5.00 

Royal,  2s    1.50 

Queen's  Taste.   12   Ss    2.20 

SaKo  and  Tnploea. 

Pearl  Sago   01 

Pearl    Taploco    .0( 

Flake  Taploco   00 

Minute,    36-«li   J.75 

Instantaneous,     60-ls   5  60 

Instant.ine'^us.    36-^    J.75 

Department  15. 
RICE. 

M.  ,1.  Bmndenstefn  A  Co. 

Japan.  Tycoon.  Fancy  Table$5  SO 
"        Rubicon,  eitr.i  fancv  6  00 
•'    M.  J.  B.. Double  Dia- 
mond   H.ii 

Fancy  Head.  Carolina. .(so  7  c 

Louls,lana,  Japan   6.50  5  75 

T.nul.olana    Tenipie   6  12H 

r.  i,::  =  :.Tna.  Japan  Banzai . .  ..  5  00 

Hai-.vallan   5  2.";  5  50 

China.  No.  1,  per 

dbl  mt  6.37H  6.50 

China.  Mxd.  dbl  mt  4. JO  4.75 

Patna  Head    7.00 

Caro  Head.MJB.  40  28.r  20  5s.  .  7  50 
Imp.  Japan  If  JB  40  IH-Ib. .  (  75 
Imp.  Japan  MJB.  10  6-tb ,  .  .  . 
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Japan  Table  Queen,  33  3-rb..  6.00 
Japan  Table   Queen,  40  2 1/2 -lb  6.00 

M.  Phillips  &  Co. 
Hermosa,  Ex.  Fancy2%  &  5-ib  7.10 

Fiesta,   uya   and  o-tb  €.75 

Ex.    Fancy   Carolina   t.oo 

Fancy    Carolina   6.00  to  6.75 

Hawaiian   5.10  to  5.50 

Satsuma  No.  1  Imp.  Japan..  6.25 

Toyokome    6.00 

Tog-o    5.85 

Iligo    5.50 

Miltado    5.35 

Texas  Japans   5.10  to  5..S5 

China  No.  1   5.65  to  6.75 

China  No.  2   4.35  to  5.15 

VV.  T.  Welisch  &  Co. 

Sa.murai,    La.,    Japan  $5.25 

Fuji,  La.  Japan   5.50 

Fuji  Yama,   La.   Japan   5.65 

W    (circle).   La.    Japan   5.85 

Snow  White,   Caro.   Head....  0.75 

Maidi  Gras,  Caro  Head   6.50 

Paragon,   Caro.   Head   6.75 

Virgin,  "      ■■      2%  &  5  7.10 

Honeymoon       "      "      2%  &  5  6.95 

Natural,  Caro  Head,  3s   6.50 

Mascol.  Caro.  Head   5.75 

Ti..n,  Caro.  Head   5.50 

Best  Yet,  Japan,   3s   6.25 

Rico  Specialties. 
Quaker  Puffed,  3  doz  to  case.  3.00 

.  Department  16. 
LAUM)K¥  MATEKEALS. 

This  Dept.   is  corrected  by 
J.  H.  Newl)auer  &  Co. ;  Tillmann  & 
Bendel. 
AMMONIA 
Greer'H  VVasiilng  Aninioniii 
First    grade    absolutely  pure. 

180  Beaume  Strength. 
Pints,  2  doz  to  cs,  per  doz..  $1.65 
Qts,  1  doz  to  case,  per  doz.  •  2.70 
V2  Gal.,  %  doz  to  cs,  per  doz.  4.50 
Greer's  Toilet  Aiuinonia 
Lavenaer  and  Violet 
Pints  (2  doz  .to  cs).$2.50  pr  dz 
Parson's  Household  Ammoniii 
(Neutral.) 
Pts.,  2  doz  to  case,  per  doz.  .$  1.75 
Qts.,  1  doz  to  case,  per  doz.  .  2.65 
V4  gals,  1  doz  to  case,  per  doz  4.50 
One-half  case  tree  with  5  cases; 
one  case  free  with  10  cases. 
Wasliin;;  Aminonlu 
Standard  Grade 
rts,  2  doz  to  case,  per  doz..$  .SO 
Qts,  2  doz  to  case,  per  doz..  1.10 

Bliiiuif,  Ball 
Nuremberg,  A,   Vis,  per  tb .  36 

Do  A    D.,   1/2  s,  per  tb  27  V<; 

Uo  A.  C.  R.,  1/2  s,  per  tb  .  .  221/2 
Crown 

German  Vis'  per  rb...l2Vi  13 

Do     14    's,    per    tb  14  V4  IB 

Deschamp's  French,  I's 

per   lb   27  V4 

Do  1/2 's,    per  tb....2S% 

BIuingT;  I.<itliiid 
Common,  pts,  3  dz  to  case.  .  .85 
"       qt,   2  doz  to  case.  .  1.25 
"       V4  gal,,  1  doz  to  case  2.50  I 
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Borax 

20-Mule  Team,  I's  cs  of  2 

doz   J2.25 

20-Mule    Team,    12-oz  cs 

of    4    doz   3.45 

20-Mule  Team,  cs  of 

S  doz    2.90 

(Less  5  per  cent  in  5  case  lots; 

Lump,   25   lbs  in  box  09 

Powdered,   25   tbs  in  box  09 

Chloride  ot  Lime 
Brookman's,  I's  per  lb.... 714 

1^0      1/2 's,    per    tb  9 

Blue  Bell,  50  Js,  per   lb  OVi 

Owl.  50  Is  7 

I'ot;)sh. 

Per  case 

Babbitt's,  4  doz  in  case   3.35 

American,  4  doz  in  case   3.00 

Lye. 

'I'onison's   Red   Seal,   4  dz 

to  case    3.85 

Tom.sou'.s  fi-lb  12  to  cs.  .  4  50 
American,  Is,  4  dz  in  case.  .  .  .  3.00 
Babbitt's  Lye,  4  doz  in  case... 3. 35 
Metropolitan  4  dz  to  cs.  .  3  00 
.T-caie    lots.  .  .  2  90 

Banner,  1  case,  4  doz   3. GO 

Blue  Bell,   48  Is   2  85 

Jumbo,  48  Is   1  9u 

Golden  Star,  4  doz  to  case.  .  2.90 

Merry   Nickel,    case    1.75 

Merry  War,  case    2.85 

.Sui  Sodii 

Ca.lifornia,  sacks   I  40 

California,  bbls    1  50 

Depiirtiiieiii  17. 
SOAPS. 

This   Dept.   is  corrected  by 
VVni.  Cluff  Co.;  Tillmann  &  Bendel. 


I'eet  BrON. 

Silk    Soap   $3 

A.   B.   Naptha   4 

Crystal   White    4 

Fern    3 

Lily  White  (Floating)    3. 


Mechanics,  36  cakes  in  box 
Mechanics,  50  in  box  (5c  size) 
Swansdown,  50  bars  in  box.. 
Pine.  Tar,  100  cakes  in  box'.  . 
Olive  Castile,  bx  doz,  pr  gr.  . 
Mottled  Castile, bx  1  dz  cakes 
Pure  White  Castile,   12,  15  or 

20   bars  to  box   

Spring  Blossoms, bx  3,vvrpd,gr  4 
Beau  Ideal,  bx  3,  wrpd,  gr.  .  5 
Altiir  of  Roses,  bx  3,  wrpd,  gr  5 
LMiLli  Century  Ruttennilk.  box 

3  .cakes.  wrapj)ed.  pr  gross  5 
KIder  Flower,  bx  1  dz  cakes  4 
Turkish  Elder  Flower,  hx  3.gr  5 
Turkish  Oatmeal. bx  3, wrpd.  gr  5 
Oatmeal,  bx  1  dz  cakes. pr  gr .  4 
Witchazel,  bx  1  dz  cakes  pr  gr  5. 
Bart'nia  Bouquet, bx  3  wrpd.gr24 
-Sweet  Narcissus, bx  3,wrpd.gr.  1  7. 
I/a  Rosa,  bx  3  wrpd.  pr  gr.  .  .  .  9 
Ma.i'tic  Series   Heliotrope  Jasi- 

mine.Jcky  Clb.Rose  bx  S.wrj)  9 
.taj  an  Bouquet,  bx  3.  wrpd.gr  9 
Barbers'  Cream.  6  tb  bxs.  pr  !b 
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standard  Soap  Co. 

Gasene,   100    4  25 

Top  Notch,  100  10  oz   3.25 

Yellowstone.    100   14  oz   4  00 

Marigold,  1"?^  16  oz   4  20 

Radio,   100        oz    3.00 

Magno,  100  i_  kjZ   6  00 

Gold  Medal  Borax   6  50 

Purity,     "Floating-,"  5c 

size    3  90 

Do.  10c  size   6  25 

Do.    10c   size,    20   1  30 

lOlectric   Mineral,   100  16 

oz    5  50 

Electric  Mineral,  20,  16  oz.  .  1  15 
Peerless  Kitchen,  100  10  oz.  .  2  85 
Peerless  Kitcnen,  20  10 

oz   65 

Swift  &  Co. 

Wool  Scap,  10  oz.,  100s   7.00 

G   oz.,    100s   4.00 

Witch   Hazel   (Swift  &  Co.)..  5.00 

Oat   Meal   (Swift  &  Co.)   5.00 

White   Ribbon    3.65 

Swill's   Pride    3.35 

Swift's    Naptha    4.00 

Elko    3.55 

Cream  Laundry    4.25 

Snap,   60,   16  oz   2.65 

Snap,   100,  8  oz  ■   2.25 

Special,  Grocers'  Assmt  (sells 

for  $9.00,  80%  profit)   5.00 

>liNcellaue<iiiM. 

Mascol   $2.65 

Miller's  Naphta,  100  l4-oz....  4.35 

Mikado,   20   14  oz   4.25 

Mikado,    20    14    oz   1.05 

Lenox,    100   3.35 

Lenox,   20   75 

Ivory,   100   10  oz   7.00 

l\my.   100  0  oz   4. 00 

Fuirbajik's  Clairette.  100....  3.35 
l<'aii-l)ank's  Santa  Claus,  100.  .  3.35 
Fairbank's  Copco,  100....  4.00 
Fairbanks'    Fairy   Ovl,    5c....  4.00 

Fairy    Oval,    10c   7.00 

Sunny    Monday,    lOOs   4.75 

50  large.  .  3,50 


100  small  3.65 


.1.1;.  .Miu.i .  luui.,  Size. 60  cakes  $4.00 

Indry  size.   30  cakes.  .  2,00 

toilet  size,  100  cakes.  .  2.00 

toilet  size,   50  .cakes.  .  2.00 

Sunlight,    Indry  shape, 1  00  cks  4.20 

'A'elcome.    Borax    Indry  soap.  4.20 

I'lieei-ful.     high  grd  Indry  soap  3.50 

Monkey  Brand.  100  cakes....  4.00 

.Monic'.-y  Brand,  50  cakes   2  00 

Babbitt's.    100    4.25 

Strker's  Kitchen,  100s,  8  oz.  .  3.40 

Strker's    Kitchen,   20s,   8   oz.  .  .80 

Star  of  Kitchen  Sand  Soap..  4.7B 
Gem   of   Kitchen   Sand   Soap.. 3. 25 


Yacht  Club  Borax,  200s   7. 60 

 lOOs    3.90 

^,  ■  ^Os    .85 

Nun  Nicer  Boiax,  10  oz   G.OO 

Blue   Ribbon  Borax,   7  oz.  .  .  .  4.00 
SAVON. 

1  ;ili   Edge,  100,  16  uz   $3  su 

20s   S5 

1^'  yal.  100,  14-oz   3  4{i 

100    12-oz    3  10 

100  10-oz    2  75 

Vermont   Long  Bar  Laundry, 

lOO-Ib  cases    3  50 

Packed  either  100,  SO,  40  or  25 
bars  to  case. 

The  Genuine. 


j    Price,   per  case   $4,35 

I        F'acked  100  bars  In  Case 
I  C'aMllle  Soap 

Notre    Dame    8 

White  Virgin,   lb   .SV2 

White,  Conti    15 

Mottled,    imported    7  Vj. 

Clover  Leaf  White   15 

Seoiiriu;:r  Soap 
Bon  Ami,  3  dz  to  cs,  per  cs.$2.60 
Sapolio,    V2   gross  box,  per  bx  4.50 
Sapolio,  hand,  1/2  grs  bx,  pr  bx  4.50 

WASHING  POWDIillS 
Gold  Uusl  ,24  3's,  per  cs.$4.50 
Gold  Dust,   loo   10  oz....  t.oo 

Swift's   Pride,   12   oz   4.25 

Swift's  Prido,  24  4s   4.25 

Lavarine,  36  1  lb,  pr.  cs.  3.00 
Lavarine.  100  5c  pkgs.  .  .  .  3.50 
Pearline,  100  b  oz  pkgs..  3.75 

Babbitt's  1776,  6  oz   2.85 

Kleeno,  72  Is   5.26 

Kleeno,  24  3s   4. 76 

Kleeno,    100    ^As   4.00 

Peet's  Seafoam,  24  3s   3.75 

100    12    oz   3.75 

Grandma's  Borax,  po-wder- 

ed    24    3s    4.50 

CO     :%'is    2  -111 

One  case,  large  size,  free  with  5 
cases,  large  or  small. 

Di^partiiieiit  IS. 
STARCHES. 

This  Dept.  Is  corrected  by 
.1.  II.  Newbauer  &  Co.;  Wm  CliilT 
Co. 

KInu'Nford'M  ON>veKa>- 

Silver  Gloss  12   6-rb   bxs.. 9 

40  1-tb  pkg-s.Si,^ 

Cirn.    40-tb    boxes  » 

NATIONAL  STAKCII  CO. 
IA\y,  .Sionx  and  NiaBra  Brindw. 
Corn,   40   Is   6 


AJL.'Wj'^YS  R,ET  iT  AT=ILE1 

axj'wa.ys  the  best  I 


T. 


Lye, 


The  ready  soap  maker — a  powerful  disenfectant — 
an  excellent  fertilizer,  for  dipping  primes,  spraying 
trees,  etc. 

—  Manufactured  by  — 

B.  T.  BABBITT,  (Inc.)  HEW  YORK  CITY. 


1776 

NAIOC. 

SOAP  POWDER. 

A  IfEW  ABnOE, 


e:  WASBIItGTOlI  SI. 


The  C.  B.  JENNINGS  CO.,  Agents,    41    CLAY  STREET.  S.  F. 
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tiloss,    4S    Is  6% 

Oloss.   12  bib  7 

Lauudry    (bulk).    50s  5'/2 

J.   C.   Ilubinger  Bros.  Co. 
Elastic    (Flat  Irn  Brncl), 1)4  %s  5.00 

i'ops  Corn.  -10  Is   6.50 

Tiger  i^ump  (bulk  50-Ib  bxs)  4% 

40  Is   5^4 

3-lt>    pkgs   5 '/4 

Nuue   Siucb  Itruncl. 

Corn,   40   Is  ti 

Liluss,     4S  Is  6 

Gluss,    12    tis  7 

(J  loss,     50-Ib     box  4  5i 

OwL 

I'oru,    4U    Is.    per    lb  5 

Oluss.   40   Is.   prr   lb'  5  ii 

12   6s.   per   tb  6 

.Uurdocli'K  Oswego. 

Oswego   Corn.    40   Is  ^..-Tli 

Velvet  Gloss,  40  Is  

12    6s    Vi 

One  case  free  with  10. 
lilue  BibbuD. 

Gloss,  is  Is   

Gloss.    12  6s  

Corn.    40  12s  

MiNfellsiiiefiiiM 
Celluloid.  60   %-rb  pkgs.pr  bx  4.75 

Elastic,  same,  per  box   5  00 

China,  SOs    6.00 

DiMKirtiiieiit  1!). 
OILS,  PAINTS,  ETC. 

This   Dept.    is  corrected  by 
Whitlier-Coliurn  Co.;  \\.  V.  Fuller 
&  Co. 
Coal  Oil 

Water  White,  bulk  10 Vt: 

Water  While.  150  deg  bulk..llV.! 
Special  Water  White,  bulk... 12% 

Pearl,  cases.  2  5s  17'/4 

Astral,  cases.  2  5s  17% 

Star,  cases,  2  5's   17% 

Ex.  Star,  cases,  2  5's  20% 

Argo,  bulk  19 

"       case   26 

Elaine,  cases,  2  5s  26% 

Eocene,  cases,   2   5s  20'^ 

Gasoline  and  Benxiiie 

86  deg.  Gasoline,  bulk  30 

86    deg.    Gasoline,    cases.... 37% 

Benzine,  bulk   12 

Benzine,  cases  19 

Stove  Gasoline,   bulk  18 

"       case   25 

iTasoline.  86  deg..  bulk  30 

Same,  cases,  2  5s  37% 

Red  Crown  Gasoline.  In  bulk. IS 
Red  Oown  Gasoline,  in  cases, 

2  5s   25 

Motor  Gasoline,  bulk  18 

Motor  Gasoline,  in  cases.  2  5s. 2^ 
No.  1  Eng.  Dist.  Iron  Bbls.  or 

Drnma   09% 

No.  1  Eng.  DIst.,  cases,  2  5s.. 16% 
No.  2  Eng.  Dist.  Iron  Bbls  or 

Drums   08 

No.  2,  Eng.  Dist..  cases,  2  5s.  .15 
V.  M.  &  P.  Naptha,  in  bulk.  .10 
V.  M.  &  P.  Naptha,cases,2  5s. 17% 

Turpentine. 
Strictly  Pure,  cases.   2  Gs....77'4 
•'       drums  of  iron  bbls.. 70% 
1,inMeed  Oil 

Pure,  raw,  bbls  53 

boiled,  in  bbls  

raw.  case,  2  5s  59 

boiled,    case.    2    5s  61 

Castor  Oil 

Baker's  AA,  cases.  2  5s   1.30 

No.  1.  cases  ,2  5's  7n 

2   oz   65 

4   oz   90 

8   oz    2.00 

2  5-gaI  tins,  per  gal   1.30 

i.ard  Oil 

Bbl  Caof 

Strictly   pure   85  91 

Sup.  Win.,  str  75  81 

No.  1   60  66 

1  oz   45 

2  oz  55 

4   oz   85 

Neatnfoot  Oil 

Cooper's   80  85 

Extra   70  75 

No.  4   60  66 


SO 

Labrlcatlns  Oils 

bbls 

Star  Cylinder  Oil  6u 

Columbia  Cylinder  40 

Gem  Cylinder  Oil  

Ruby  Cylinder  Oil  

Star   Machine   Oil  30 

Star   Dynamo   Oil  bu 

Star  Spindle  Oil  50 

Star  Sep'tor  Oil  50 

l£cd   Engine  Oil  27 

SOO   M  Cylinder  45 

FFV    Cylinder  80 

.Med.  Ruby  Eng  30 

Castor   .Mactii.'ie   23 

Auto-Cylinder   60 

Gas  Engine   30 

Miscellaneous  Oils 

Union  Salad  Oil   70 

>jre  Sperm  Oil  70 

>^o.     1     Polar  40 

ihCna  Nut  Oil, ordinary .  . — 
China  Xut  Oil.  No.  1  — 

White  Lend 

Whlttlir.  in  kegs  7% 

Pioneer.       "    "   714 

Orj-  Paints 
English    Paris   White,    bbls.  . 

Whiting,  barrels   

Prince's  Min'l  B'wn,  bbls. 

Vellow  Ochre   I.50 

Eng     V'en     Red.    bbls....  1.50 


Cas 


65 
65 


3o 
»S 
j5 
55 
.12 
60 
85 
35 
28 
66 
3S 

76 
75 
45 
75 
90 

S% 
S  '4 

$1.60 
1.20 
1.65 
1.65 
1.75 


Deiiiirtiiient  20. 

This  Dept.  is  corected  b> 
I'ac.  Coast  Biscuit  Co. 

CIXDIES. 

l<ozen;5'eH 
5-Ib.  boxes) 

XXX  Peppermint,  pals.l:<  .16 

Thin    Peppermint   .]fi 

TT   Peppermint  16 

Musk,    fluted,    pails....  .22 
Cinnamon.   Lemon,  Sassa- 
fras.   Rose   .18 

Midgret  fruit    .20 

Conversation  and  hrts.  .15 
Liliput  Conv.  &  herts.  .  .17 
Midget  (Jonv.  ^-ozenges.  .1}> 
Crown  T.  T.  Loz.  24  oc  pkgs  .SO 
-Vurora  I.,ozen.sres.  24  5c  l>kgs  .80 
Cough  Troaches,  S-tb  bx  .25 
Eag-le  Wafers,  Pepper- 
mints ,Wintergreen .  .  .2s 
Mixed  Candy 

(30-Ib  pails) 

Plain  Mixed    9"^ 

Royal    Mixed  12^4 

Grocers'   Jlixed  10  Vi 

Ifankee   Mixed   13 

American    Mixed  13 

Fancy  A  Mixed   15 

Fancy  C.  Mixed  14% 

French  S.  Mixed   16 

French  No  .1  Mixed  IS 

French    Extra   Mixed  20 

Lady  Mixed   15 

Broken  Mixed    3 

Steam  Pannorii 
.Anise  Seed   22 


Aromatic 
-Assorted 
-Assorted. 
Assorted 
.Assorted 
Bird's  Es 


Cacbous  IS 

Berries  16 

Dragee  14 

Imperials  16 

Small  Seeds....  22 
rgs   17 


Boston  Baked  Beans  17 

Burnt    Peanuts  IS 

Burnt    Almonds  25 

Caraway  Seed  .smooth  ....  22 
Carawav  Seed,  pearled... 22 

Celery    Seed  22 

Cinnamon  Beans  large  redl.'> 
Cinnamon  Beans,  imperial!  T 
Coriander  Seed,  pearled.. 22 
Jelly  Beans,  pails.. 12%  14 

Jelly  Bird's  Eg^gs  17 

.Telly    Cranberries  17 

Jelly    Limes  17 

.Telly    Kaspliorrif-s  17 

.Ti")rdon   .\Imonds.  fine   

Jordon  Almonds  .imitatlonl.S 

Licorice  Beans   15 

Red    Tlots  25 

Ringed   Marbles  16 

Sugar  Coated  Licorice  Tab- 
lets  20 

Sugar    Almonds  25 

Sugar  Plums  16 


SI 

Creaul  Ijioods. 

lo-fb  boxes) 

Fondans    Creams  14 

Hand   Dipped  20 

Hand  Dipped,  with  nuts  on.... 22 

Fiuil    aiid    nut    Ices  1& 

Cream    Peppermint  2« 

Cruslied   Fruit   Bonbons..  3- 
Chocolates. 

(5-lb  boxes) 

Chocolate,    plain   16 

Chocolate.   Hand  Made   21 

Chocolate   Dipped    Bonbons.  .. 2 1 
Chocolate  Dipped  Bonbons 

with    nuts    .  . .  . :  23 

Chocolate    ,Cliniax  ,30-11) 

paMs   IS 

Chocolate   Chips   26 

Chocolate  Nonpareil   Drops  21 

Chocolate  Wafers  22 

Chocolate    Cream  Tablets 

30  in  box   1.10 

Fleur  de  Lis  Marshmallows.  6- 
Fleur  de  Lis  Marshmallows.  3- 

-    Tb  tins  28 

Occidental  Marshmallows,  3 

lb  tins  30 

Dipping  Marshmallows,  5- 

Ib  boxes   25 

.Angel  Food,  o-lb  boxes..  .20 
French  Nougat,  30  5c  slices 

in  box    1.00 

^"■alnut,    -Apricot   , Spanish 

Nougat,  5-lb  boxes  ,1b... .25 
SuKtlries. 

Opera   Carmels   19 

Rock  Candy  .white  &  red  .15 

Rock  (T^andy,  brown  16 

Licorice  Drops   20 

Licorice  Sticks,  16  to  lb..  .28 
Licorice  Tablets,  5-lb  box....  1.25 
Licorice  Tablets,  24  dc  bx  .80 
Licorice  Penny  Sticks,  100 

in  box  65 

Buttercups,   5-Tb   tins  25 

Gum  tiood.H 
(.T-tb  boxes) 
A.  B.  Gum  Drops.  asstd....9 
A.  B.  Gum  Drops  licorice  9 
A.  B.  Gum  Drops,  cryst'zdll 
.A.  B.  Bonbons,  plain  inbls  7 
.A   B.  Bonbons,  fancy,  inbl  7% 
A.  B.  Bonobns  , fancy,  crys 

talized.  5-lb  boxes  15 

-A.   B.    Fruits  18 

Royal  Gum  Drops  15 

Genuine  Gum  Drops,  hard  25 
.Tellv  Squares  .assorted ...  14 

Bijou  Sticks   18 

Spiced  Jellv  Drops  20 

New  Turkish  Figs  16 

Fig  Paste  .plain  17 

Fig  Paste,  tricolor  18 

Cl»e«injj:  Gum. 

Single  Box 

Sweet  Heart,  per  box  60 

Son-Sen.  20  pieces  60 

Sweet  Heart,  20  pieces..  .60 
Blood  Orange,  20  pieces..  .60 

Chiclets,  40  5c  pkgs  1.25 

Chiclets.  10  lOc  pkgs  80 

.Vewton's  Pepsin.  20  pkgs....  60 
Pearlo.  4n  5c  packa;;e   1.00 

DiMiartnicnt  '21. 
CRACEEBS. 

Animals   12% 

Animals  Ice-l  15 

Assorted   12 

Assorted  Extra  14 

.Assorted   12 

-Assorted  Extra   14 

Automobiles   12 

Assorted  Fingers   16 

Boston   09 

Butters.  Templar  09 

Champions   09 

ChocoHte   Wafer   IS 

Coco  Taffy   16 

Cocoanut   15 

Currant  Cakes  12% 

Cornhllls   11 

Cherry  Marshmallow  18 

Cracker  Meal   06 

Cracknel,  plain   22 

Creole  Belle   16 

Dainty  Chip  14 

Dainty  Marshmallow  16 

Digestives   09 


Egg  Tumble   14 

Fig  Bar   14 

Fruit.   Iced   lb 

Fruit    Biscuit   )4 

Fine  and  Dandy   18 

Fruit   Sultanas   14 

Golden  Cream   16 

Graham   Gems   09 

Ginger  Cake  lo 

Ginger  Nut   11 

Graham   10 

High  Tea   li 

Honey  Comb,  Iced  14 

Honey.  FrMted  14 

Iced   Sw«ets   14 

Iced  iiquarea   14 

Jennie  Llnd   12 

Lemon  Snap   it 

La  Grand  11 

Lemon  Biscuit  14 

Lemon  Wafer  14 

Little   Egypt   1« 

Lunch  Banquet  14 

Lunch,  Oakland   09 

Lunch,    Coast   09 

Monitor   09 

Marshmallow,    Walnut  .16 

Kicuacs   12% 

Nicuacs,   No.    1  11 

Orange  Wafer   14 

Oysteretts   OS 

Pilot  Bread  04 

Pretzel   10 

Popular,  Mixed  12% 

Picnics   07% 

Pilot,  Extra   06 

Pretzelletts   H 

Pi'neapple  Dehght   16 

Red  Cross  Oyster  08 

Salien  Snowflake  14 

SnowHake   14 

Seed  Cake   II 

Salted  Fingers  10 

Snowball   16 

Saloon   Pilot   07 

Sugar  Cookies   12 

Soda   06% 

Soda.  Extra   07 

Soda.   Saloon   07 

Soda  No.  1  (5c  seller)  doi  .50 
Soda  No.  2  (10c  seller)  ..  .08 
Soda  No.  3   (25c  seller)..  .20 

Soda   06% 

Soda   Extra   07 

Strawberr.v  Wafer  14 

Star  Butter   09 

Vanilla  Biscuit   14 

Vaullla    Snap   12 

Wafers.  -Assorted   16 

Walnuts.   Marshmallow   .  .  .16 

•Your  Sweets  16 

Zephyr    Pilot   09 

Big  Four  Snaps,  doz  50 

Railroad  Lunch,  doz   1.00 

Glngerette-Lcmonetts.  dor  .50 
Chocoletts-Str'wb'ryetts.dz  .50 
Banquet  Lunch  (carton.<i>.  15 
Banquet  Lunch.  2-Ib  tins  .30 
Saline  Snowflake.  2-Tb  tins  JO 
Grahams.  '-Tb  cartons,  doi  1.00 
Del  Monte  Tea  (carton)  dx  .76 

iV^ater   ISH 

Department  22. 

FAVrV  r.ROCERrEM. 
This  Dept.  Is  cor<'<  i<>d  hy 
WHImnn.  Pe<-k  tt  Co. 
Wellman.   Per  k  A  Co  :  na.--»  Pr  .f. 

Bnuillinn  Cnp<ialm> 
1o~'»r'.">.    1"    capsules    In  1>"X 

>  »r  doz  boxes    I  OC 

BEICF  KXTRACT 

'Rex."  2  oz  per  dox   4.40 

4    oz    ••    "    «.o<> 

8    ox    *•    "   14.76 

■•  16    oz        ••    ■•   !7  50 

Marshall's  2  ox.  per  doX....  l.*5 
4  ox.,  per  dox.  ...  4.7S 
Mcble's  2  ox.  32  1 1»  to  c-^i.  dx  4.6« 
4  OX.16  128  to  ca    "    »  40 
8  ox.  8  l?s  to  m.     •■  IS.90 
16  ox.  4  Cs  to  ca.    "  ?»  Ts 

LIbhy's.  2  ox.   p^r  doz   4.4S 

4    ox.     ••     ••    8  «• 

8    oz,     •■     ••   14.0* 

'•     16    ox,     "    ••   26  0« 

Cnpem. 

Capotes.   1   d   In  case.... 1.00  l.SA 

Nonpareil,   small    l.Sft 

Nonpareil.  large    .  1.15 

Nonpareil.   Imperl.il  qts.  lo.fto 

.  2  li'r-  .  '0 
.4  " 
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CHOCOLATES 
Bakers. 

iuT  reslstered  (lurantee  under  National 
Pure  Food  Laws  is  Serial  No.  90 

°RKER'S 

^  J  CO  A 

L^^fia  48  K16BEST  AWARDS 
v^^fL'^i    IK  EOROPE  AND  AMERICA 

(EotabUshed  1780) 
DORCHESTER,  MASS. 

Per  Lb. 

Premium  No.   1    Chncnlnte.  12 

and   2."i-n5.   boxes  371/. 

Vanila  Chocolate.   6  and  12-tt) 

boxes   30 

German    Sweet,    fi    and  12-rb 

boxes   2ii 

Breakfast  Cocoa.     V^-rb  tins. 

plain,  6-Ib  boxes   

Breakfast   Cocoa,    '.;-rb  tins. 

12-rb.    boxes   43 

Cracked  Cocoa.  U-tb  pkss.  12- 

Ib  boxes   

Caracas  Sweet  Chocolate,  fl-m 

boxes   

Soluble  Chocolate  (bnt  or  cnld 

soda),  1-Tb  cans  

Ghirndelli's.     In  paper. 

EJasle.  24  1-T1)  231-!. 

Rag-le,   12   l-rti   24 

Eagle.  12  1/2 -lb  2r, 

Ea.erle.  12  i/t-Hj   2fi 

Crescent,   G,   5  to   lb  19 14 

Crescent,  12,   fi  to   rti  2nu, 

Cal.  Sweet,   fi.  fi  to   m  26% 

Cal.  Sweet,  12,  fi  to  tlj  25 

Monarch,    12   and  tb  2S 

Manarch.   12,  l-M)  27 

Monarch.   12,   i-i   2S 

Star,    24,    l-lb  2nif. 

Star.   12,   l-lb  21 

Ground.    In  tins. 

Ghirardell's,    12    l-lb  2U>,4 

24  1-Ib  tins  29 

UO    l-lb    tins,  .  .  .2SV. 
60    3-rb    tins.  .  .  .27 
30    3-tb    tins.  ...  27 
fiO  lO-lb  tins.  .  .  .  2fi  1,2 
1    35-Ib    tins.  .  .  .  2fi 
In  delivery  cases. 
Ghirardelli's,    SO   S-lb    tins....  27 

Venard's,  24  l-lb  tins  22 

20    3-tb    tins  21 

Miner's.    12    l-Ib    tins  25i<. 

24    1-rb    tins   24 

20  3-rb  tins  as 

COCOAS, 
^an   Houten's,    Vis  and  V4S..S3 

tn  Houten's,  Is  80 

*»oyal    Dutch,    12    ViS  77 

Ro.val  Dutch,   12   Is  GO 

«P..pp's,  14  1/28  38 

P'ry's,    12    1/2S  39 

''  flbb's,  G   1/2  s  23 

'  •^•^^^Iley'B.    C    V2S  3  7 

Ghiradelli's    Bkfst.    C  %s....41i/2 
Bkst,  12   V2S  41 
Impri,  6  &  12  lis..'"!:! 
Miner's   Breakfast,    6    i<, s.  .  .  .  3S  v. 

Breakfast,  6  l-5s....40 
Van  i<imoenB  uuicu.  i-iu....ou 
Van  Enic""*  Dutch,  %-n)....70 
Van    Emden's   Dutch,  %-tb..75 

Cereal  CoflTje. 
Postum,  24   V4's,  per  doz.  .  .  .  J1.3.') 

*>nstiim.   3fi  Vs.   per  doz   2.2R 

Pig  Prune  Cereal.  12  Is   2.25 

Caramel  Cereal,  36  Is,   1.20 

draino.    12    Is   2.20 


81 

Cliuiuej . 

LiuiixUa.^,  aijiiuiLed  qLto  

assi>rtt:d  pLa   1. 

Major  Grey,  qia.  ...  ?. 
Major  Grey,  pLs.  ...  4. 

Mott's    boiled,    doz   qts   i. 

Monroes,    clianiijagne,  aui 

boiled,    duii   .;. 

Bidwell's,     "    _ 

COCOAXLl. 
Baker's. 

l.aker's  Drifted  Snow,  pails  14 

Jibls,    12G    lbs  13 

Brazil  shr'ded  or  Table  Talk, 
long  thread,  20rlb  pails  lb. 14 
150-Ib    bbis,   per   lb.  13 
Table  Talk  in  parchment  bgs, 
oases  of  30's,  60;i.'s  or  3OV2  s 

and  15  I's  14 

Schepp's. 
Shredded  l-lb  pkgs,  per  lb.. 23 
Vi-lb  pail,  per  lb.  .24 
V4  -  lb  pail,  per  lb  .  .25 

12    5c    pkgs  '47 

Dunham's. 
Shi'eddcd.   1-n.i  ppr,  per   n> .  ,  ,  27 
y2-rb  ppr,  per  Tb .  .28 
i^-rb  pksg.  per  rb  .  29 
rOFFBE  SUBSTITUTES. 
Posluni  Cereal. 
No.  1.  2  dz.  smi  pkgs.  per  dz  1. 
No.   3.  3  dz,  Irg  pkgs.  per  dz  2. 
No.   0.   1   dz,  Irg  pkgs.  per  dz  2. 
EVAPORATED  Mn.KS. 


BORDEN'S 


MILK  CO. 
All   Borden's  Brands  Guaranteed. 


E.igle  Brand — 

Condensed  Milk,  4   do*....  6.80 
I'ioneei'  Brand — 

Evaporated  Milk  (Unsweetened) 

Tall  Cans,  4  doz   4.25 

I      Small  Size,  4  doz   2.00 

Challenge    4.65 

Floral    4.50 

Rose    4.75 

Borden's  Malted  Milk. 

Trial  size,  pe  rdoz  90 

Small   Size    4.00 

Ijarge   ize    8.00 

Hospital     Size  33.00 

Alpine  Milk. 

20-oz.,   1   to  5  case   4.05 

20-oz.,  5  to  10  case   4.00 

20-oz.,  10  to  25  case   3.95 

20-oz.  2b  to  50  case  

20-oz,    50    cases   or   more.  ..  . 

S-oz.   96  to  case  

!  Gal.,   6  to  case  

Carnation  Milk. 

20-oz.  1  to  4  case   4.05 

20-oz.  5  to  9  case   4.00 

20-oz,  10  to  24  case   3.95 

20-oz,   25  to  49  case  

Gal     6  to  case.   1 0o  1pi«« 
HONEYSUCKLE  MILK, 
20  oz,,  1  to  5  cases,  per  case.  .$4.00 
20  oz.,  5  to  10  cases,  per  case.  3.95 
20  oz.,  10  to  25  cases,  per  case  3.90 

Baby  size    3.00 

.Misoellaneous. 
St.  Charles,  4  doz  in  case.  ..  .^^.nO 

St.  Charles,  5  case  lots   4.40 

Jersey,  4  doz,  per  case   4.00 

Lily    4.25 

Highland    4.25 

Pot.  Fam.,  4  doz  to  case....  3.35 

Baby  Pet,  G  doz  to  case   3.00 

Cotlolene. 
Single  cs.  5  cs.  10  cs.  26  cs 
'Jmall     .  .  .  .7.25        7  15     7.10  7,00 
Medium   ...7,25        7  16     7.10     7  00 
Largs   7.25        7.15     7.10  7.00 


S5 

GELATINE. 
Bromanjrelon. 

PIRECTIOr.t»  ^^^^^ 

(Straight  and  assorted  flavors: 
Raspberry.  Lemon,  Strawberry, 
Orange,    Cherry,  Chocolate). 

Large,    2   doz,   per  doz   1.20 

Small,  3  doz,  straight  or  as- 
sorted, per  doz  9D 

Silver  White  Keystone,  per  dz  1.00 

Minute,  per  doz    1.00 

Knox's,   per  doz   1.25 

Knox's  per  gross  15.00 

Knox.    .Acidulated,    per   doz.  .  1.20 

Cox's,  per  doz   1.15 

Fvpck's,   per  doz   1.10 

Plymouth   Rock    1.20 

(1  doz.  free  with  3  doz.) 

Sheet    35 

Giuger  Confections. 
China,  per  case  of  G  storte 

jars    2.50 

China,     Chyloong  small 

stone  pois.  per  doz  

Crystallized  glace,  V6-lb. 

tin,  per  doz   2.5i) 

Hops. 

No.  1.  Vi  lb,  30- rb  box,  lb-  .  30 
No.  1,  1  lb,  30-tb  box,   rb     ,  .  30 

Less    than    30-rb    boxes   31 

.Tnnket  Tablets. 


IV2   doz  in  container,  per  dz  .SO 

Lemon  Sugar. 

Gilt  Edge,  24V2S,  per  doz  1.37  V 
Gill   Edge.  24  I  s.  per  doz.  1.85 

Lime  Juice. 
Tahita.   24   S  oz,   per  doz  ... $1.25 
Tahita.  short  measure.  16-oz.  1.50 
Tahita,    full   measure,    32-oz.  .2.50 
Tahita,    bulk,    gal   1.00 

Olives. 

Bottled. 
Guten  Olives,  10  oz,  oval,pts, 

2   doz    3.00 

Fluted  Stuffed  Olives,   5  oz., 

fi   doz    1.10 

10  pz.,  oval  olives,  pts,   2  dz  2.50 

ilaby  Pimolas,  10  oz.,  2  doz.  .  3.65 

L'r.by  Pimolas.  24  ISs   6.25 

Manzanilla,    8    oz,    4    doz.  .  .  .  1.25 

Manzanilla,    5    oz,    4    doz.  .  .  .  1.10 

American  Ripe,  pts,  tin,  2  dz  2.25 

American  Ripe,  qts,  2  doz...  3.75 

Old  Mission  Ripe,  pts,  4  doz.  1..S0 

Old  Mission  Ripe,  qts,  2  doz.  3.25 
White  Label,  5-oz.,  Manzanillas. 

Per  doz 

5-oz.,    Manzanilla   1.30 

S-oz.,  Queen    1.S5 

10  oz.,  Queen   2.35 


8« 

14  oz..  Queen    3.75 

22  oz..  Queen   5.75 

S2  oz..  Queen    9.00 

64  oz..  Queen  16.00 

5   oz..   Stuffed   I  30 

IC  oz..  Stuffed   2. Gil 

Olive  Oil. 

1  doz  qts  (California)  per  de  8.00 

2  doz, pts,  (California}  per  dz  4.25 
4   doz  '/2  pts(California)  pr  dz  2.25 

Gallon   tins,       "       each   2.50 

'-2  gal.  (California)  each   1.50 

Nicelle  Brand. 

4  doz    1/4   pts,  case   9.00 

2  doz  pts,  case   8,50 

1  doz  22  oz.,  case   9.00 

1  doz  qts,  case   8.00 

Old  Mission. 

1  doz  qts  .  case   8.00 

2  doz  pts.,  case   9.00 

2  doz  Vi  pts   4.80 

Grog;an's  Purity  Olive  Oil. 
Qts.,  6  to  gal,  12  to  cs,  pr  cs.  7.50 
Pts.,  12  to  gal,  24  to  cs,  pr  cs.  .  8.00 
Vz  pts.,  24  to  gal,  48  to  cs,  pr  cs  8.50 
Gal.  Can,  S  to  case,  per  can.  2.40 
',2  Gal  Can,  12  to  case,  pr  can  1.30 
Mushrooms. 

doz 

Le  Court,  100  to  case  $3.50 

La  Forrest,  100  to  cs   3.00 

Hotel,  100  to  case   3.00 

Fancy    Stuffed,    pts   4.00 

Peanut  Butter. 

Heron's  2  doz  to  cs,  per  doz  2.40 


Imperial,  2  dz,  Jvfo.  54,glass,dz  1.10 
2  dz.  No.  14, glass,  dz  2.10 
1    dz.  No.  1,  glass,  dz  3.25 

Peels. 

Citron,  25-tb  box  23 

Citron,  10-Ib  box  23% 

Lemon,  25-tb  box  15 

Lemon,    10-Ib   box  15'/4 

Orange,   25-rb   box  14 

Grange,  10-Ib   box  14% 

Plum  Pudding. 

Curtice,    Individual,    doz  fl.lv 

No.    1,   doz   2.50 

No.  2,  doz   4.50 

No.  3,  doz    6.50 

G.  &  D.,  Is,  2  doz  to  cs,  dz..  2.50 
2s,  12  to  cs,  doz..  4.50 
3's,   6  to  case,  doz.  .  6.50 
4's.   6  to  case,  doz..  8.50 
li    &  R.,  Individual,  doz....  1.0(^ 

"        I's.    per    doz   2.65 

2's.    per    doz   4.60 

3's,  per  doz   7.10 

Salad  Dressing. 
t>urkee,  small,  2  dz,  per  doz.  .  2.50 
"       large,   1   doz.   pr  doz  4.25 
picnic  size.  4  dz,  pr  dz  1.00 


HOOPER  &  JENNINGS 

Importers  and    Wholesale  Grocers 
Teas,  Coffees,  Driad  Fruits,  Provisions,  Cigars  and  Tobaccos 
462-468  Bryant  St.,  bet  2ncl  and  3rd  Sts. 
Telephone  Temporary  674  San  Francisco 
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P1CKLJ5S,  VIIVEGAK,    IIELISIIES,  E'lC. 

Thli    Hepiirtmonl  Ik  corrected  eiich  week  by  the  Pacific  VIneitiir  f 
Pickle  Works. 
PICKLES  IN  BULK 


California  Home  Brand 

Sour 


Midgets   

Special  Small  Gherkins  

Bbl.  9000.  '/o  bbl.  6000,  V4  bbl.3000. 
Special  Small  Mixed   

Same  count   

Gherkins   

Bbl.  6000,  1/2  bbl.  4000,  14  bbl.2000. 
Mixed   

Same  size  

Special  Small  Medium  PiclUes.  . 
Bbl.  4500.  Vz  bbl.  3000,  %  bbl. 1500. 
Special  Small  Medium  Mixed.  . .  . 

Same  count   

Small  Medium  Pickles  

Bbl.  2400,  1/2  bbl.  1600,  %  bbl. 800.. 
Small  Medium  Mixed  

Same  count   

Bbl.  3000,  V2  bbl.  2000,  M,  bbl. 1000. 

l>elicatessen  Pickles   

Chow  Chow   


,|3.00 
27.00 


21.00 


19.50 


20.00 
18.00 


10.50 
9.50 


8.50 


7.50 

13.001  7.00 
I 

13.001  7.00 


12.00 


6.50 


Sweet 


14.00 
34.50 


31.50 


28.50 


42.00 

23.00 

24.00 
21.00 
21.00; 
19.00 


28. 00 
12.00 

12.50 

11.00 

11.00 

10.00 


25.50]17.00 
16.00 


18.00^  9.50 
9.00 
8.50 


15.00 


8.00 


Package  I 
Count] 


Bbl 
1800 


I 


DILLS 


Vi  bbl  I  %  bbl  I  V4  bbl 

 600  l_1000J_600 

15.00  I    14.00  I    10.00  I    e.OO  I    9.60   j  5.60 


Bbl 
1500 


I  H  bbl 
1.  1200 


bbl.,  ?9.00;  %  bbl.,  $5.00. 


Jumbo  Dills.— bbl.,  $12.00 ;  

California  Home  Brand. 
Sour  and  ''"'^et,  (Plain  or  Mixed),  German  Dill,  Chow  Chow  and 

Oionns 


Swt 

Sweet 

Nol 

No2 

No3 

Mid 

Gher- 

Sml 

Mdn 

Lrg 

Dills 

gets 

kins 

So 


gals 
gals 


Barrels,   50  gals   1  |  |$0.28l$0.28|$0.60 

Kegs,  5  gals 
1/2  Barrels,  32 
k  Barrels,  16 
Kegs,   10  gals 

5  gals   

5  gals   

2  gals   

1  gal   

Sd  kegs,  10s,  8  gals.  . 
Sd  kegs,  5s,  4  gals... 
Sd  kegs,  3s,  2%  gals. 


Kegs, 
Pails. 
Pails, 
Pails, 


.36 

.36 

.70 

.68 

.30 

.30 

.62 

.62 

.32 

.32 

.67% 

.64 

.34 

.34 

.67 

.66 

.36 

.36 

.70 

.68 

.36 

.36 

.70 

.  6-8 

.45 

.45 

.75 

.77 

.55 

.55 

.85 

.87 

2.00 

2.75 

5.50 

5.00 

1.00 

1.50 

3.00 

2.75 

.85 

1.00 

1.75 

1.60 

«  c 

Oh  O 

|$0.60|$r7ir|$oT461 


1.74 
1.73 
1.75 
1.77 
1.74 
1.79 
1.88 
1.98 
7.25 
3.75 
2.25 


.54 
.48 
.50 
.52 
.45 
.54 
.63 
.73 
3.75 
2.00 
1.50 


80a. 


"CENTAUR  BRAND" 
(Plain  or  Ml.xed),  German  Dill,  Chow  Chow  and  Onions 

Midgets  Small  Medium  Select'd  Dills  Chow  Onions 


Nol 
sml 


No2 
Mdn 


Barrels,  60  gals  .  . . 
%  Barrels,  32  gals.  . 
Vi  Barrels,  16  gals. 

Kegs,  10  gals   

5  gals   

5  gals  

2  gals   

5  gals   

1  gal  


Kegs. 
Pails, 
Pails, 
Kegs, 
Pails, 


$0.33 
.35 
.37 
.39 
.41 

.41 

.42 

.41 

.62 


$0.30 
.$2 
.34 
.36 
.38 


No3 
lrg 
slct 


Ger 

man 

Dils 


$0.2£l$0.26 


.27 
29 
31 
33 

.381  1.25|.  . 
.47|     .65|  .35 
.381  1.101  .33 
.571     .501  .45 


2  ° 

00 


o  o 


$0.32 
.34 
.36 
.38 
.40 


$0.25 
.27 
.29 
.31 
.33 


.50 
.40 
.601 


.40 
.32 
.?0 


PICKLES  IN  GLASS 
California  Home  Brand 


Pat.  Top — English  or  Octagon 

10  oz 

H  Pt. 

1  Pt. 

Qt. 

Gherkins  Sour   

1.75 

1.60 

2.30 

4.50 

Mixed  Pickles   

1.75 

1.60 

2.30 

4.50 

1.75 

1.60 

2.30 

4.50 

1.75 

2.00 

3.25 

1.75 

1.90 

2.75 

5.00 

1.75 

1.90 

2.75 

5.00 

2.75 

5.00 

CENTAUR  BRAND 
American  Style — Square  BotHEng.  style.  Bound  Hot. 


1 

Pts. 

Qts. 

Gall  Gal. 

1  hi  Ptsl  Pt. 

1  Qt. 

1.20 

1.75 

3.00 

5.00 

1.20 

1.75 

3.00 

Mlxea  Pickles   

1.20 

1.75 

3.00 

5.00 

1.20 

1.75 

3.00 

1.20 

1.75 

3.00 

5.00 

1.20 

1.75 

3.00 

1.20 

1.75 

3.00 

5.00 

1.20 

1.75 

3.00 

1.20 

1.75 

3.00 

6.00 

1.20 

1.75 

3.00 

1.20 

1.75 

3.00 

6.00 

1.20 

1.75 

3.00 

 ^         I H  Pt  . 

Cal.  Home  Brand  I  1.35 

Sunrise   I.  . .  . 

Sunset 


40 

TOMATO  CATSUP. 

In  Glass,  per  doz   ||Jug8,per  Jug||l  Gal.  Tine 
"1  Gal.|2  Gal.llScr.  tplFt.tp 


Pt.  I  Qt. 
■2.25  I  3.26 


■■^■■\    .90  I  1.65  I  2.75 
Tomutu  CatMup — In  Bulk. 


Bbl. 
60  Gal. 


Cal  Home  Brand..'..)  .60 

Sunrise   (.  .  .40 

Sunset    ,35 


V*  (Bbl. 
32  Gal 
.65 

.45 
.40 

TABLE  SAUC 
In  Glass, 


'4  Bbl. 
16  Gal. 
.60 

.50 
.45 


10  Gal. 
Keg 


.53 
.48 


5  Qal. 

Keg_ 
.65 
.66 

.50 


Cal.    Home  Brand.  . 

Worcestershire   

Chestershire   


1%  Pts. 
1.75 
1.00 
.75 


Pts. 
2.75 
2.00 
1.50 


Qts. 
3.75 
3.00 
2.25 
Bulk. 


In  Jugs 
In  Jugs 


I  1  Gal. 

I  1.25 

I  1.00 

I  .60 


Gal 
Gal. 
Gal.lTlns. 
2.25  I 
2.00  .85 
1.20  .56 


California  Home  Brand 


Table  Sauce  In 

 I  Bbls.  114  bbls|>4  bbl.lIO  Gal.|6  Gal 

|50  Gal.|23  Gal.|16  Gal|    Keg    |  Keg 


1 

.so 

.82 

.84 

.86  1 

1  .55 

.57 

.69  1 

.61  1 

Barrels 
'/4  Barrels 
'4  Barrels 


VINEGAR 

Commercial  Wine,  Cider,  Malt  or  Spirit  Vlne^r 

 I  *0  Qr-  I  60  Or.  |  60  Gr.  |  70  Gr.  |  80  Gr 


.14 

.16 
.18 


.16 

.17 

.18 

.20  1 

.18 

.19 

.20 

.22 

.20 

.21 

.22 

.24 

HIGH  GRADE  VINEGARS 

California   Home  Brand   White   Wine  Vinegar 
California  Home  Brand  Red  Wine  Vinegar 
Cal.    Home    Brand    Apple    Juice  Vinegar 
California  Home  Brand  Pure  Pickling  Vinegar 
Cases  of  one  dozen  uarts  


Barrels 
.  .  .SO 
. ..  .30 
..  .25 


26 


.88 
.62 


-.22 
.24 

.26^_ 

Bbls. 
.35 
36 
.30 
30 
2.50 


RELISHES  AND  CONDIMBNTS. 
Miscellaneous. 


California  Home  Brand. 

  I  9  OZ.114  Pt.l 

Tomato  Chutney    I  1  7k 

Chill  Sauce   175 

'    Dressing   '..  .'...........]  1.75 


Salad 


California  Home  Brand 


Pt.  |10  oz. 
I  1.65  I  2.50  I  1.35 
I  1.66  I  2.60  I  1.35 
1  1.65  I  2.60  I 


Sweet  Relish  

East  India  Relish 
Red  Hot  


Same,  in  Bulk,  Per  Gallon. 

 I    8  OZ.  lOlymplcsl 

 I      .95     I  1.75^ 

 I      -95    I  1.76 

 I      -95     I  1.75 


Salad  Oil. 

Tierces,  about  50  gal.,  gal..$  .75 
I  gal.  tins,  10  to  case,  gal....  1.00 

5  gal.  tins,  1  to  case,  gal  95 

Vi  gal.  tins,  20  to  case.  gal..  1.10 
Quart  bottles,  12  to  case,  doz  2.75 
Pt  Bottles,  24  to  case.  doz.  .  1.60 
%  pt.  bot.,  36  case,  doz  

Saratoga  -Chips. 

(Less  5  per  cent.) 

Bulk,  15-tt)  box   3.80 

Cartons.  6-oz.,  24  In  case,  doz  1  30 

SALT. 

Cal  .Table  &  Dairy,  75  2's.  60 

2'/4's,  50  3's.  30  5'3.  15  10"8 

and  8  20s.  per  bale   1.75 

Do  60-lt)  bags,  ton  12.00 

Leslie's  Sterilized.   7f  2"».  60 

3'3.    40   4  s.   30   6'«.    15  lO's. 

and  8  20s,  per  bale   2.25 

Do.  60-n>  bags,  ton  none 

Leslie's,   50s   20.00 

Imptd  Liverpool.  50s,  ton....20.bO 
100s,   ton.  .  .  .19.50 

200s.   ton  19.00 

(>enulne  Werrlngton.50s,pr  ton20.00 

H.  R.  H.  Liverpool. 
Bales  of  75,  2s,  per  bale.... 
Bales  of  50  3's,  40  4's.  30  S's. 

16  10s.  8  20s,  per  bale.  .  .  . 

Bags,  50s,  per  ton  

Worcester. 
Worcester  Dairy.bbl  320  lbs  (6 

bbls.     5.25)   6.25 

Worcester  Dairy,  bbl  320  lbs. 

10  bbls    4.7S 

Worcester  Table,  140  2s,  100 

1  bbl  6  bbl 

3s  and  60  5t   5.76  5.50 


14  o«.  1^ 

I  2.6~0~ 
I  2.00 
I  2.00 


Ptil._ 

j  2.75 
2.75 
I  2.75 


Worcester  Table.  30  10s  5.60  6  25 
Worcester  Table,  60Ib  sacks. 

Irish  Linen   90  gs 

Rork  Salt. 
Half-Ground.   100-lb  sks,   ton  9.50 

"        608,   ton  10.00 

Stock,  100-Ib  sack,  per  ton.  8.50 

"       SOs,  ton    9.00 

Package  Salt. 

Leslie's  Sterllzed.  4<!  2'8   2.75 

24  S's   2.00 

20  S's   2.50 

50   2's   3  60 

K  S.  V.  P.,  2s.  24  to  case...  2.80 
R  S.  V.  P..  3s,  24  to  cs.  pr  cs.  2.00 
R.  S.  V.  P.,  5s.  20  to  cs.  pr  ca.  2  50 

I.  >e  Cabin,  24  2s   1.70 

Celery  Salt. 
Durkee's.  1  doz  In  box. 

SOUPS. 
Anderson's  20  varieties. 
Campbell's.  21  varieties. 
.'=!nlder'8.    Tomato.  S's... 

2'8  


1.25 

.90 
.*0 
2.60 
1  85 


Van  Camp's.  21  varieties  H 

LIbby's.   2's.  'assorted   2  38 

l"s.         ■•    1  40 

concentrated.    I'a   1  of 
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Franco- Amerit'iin. 

Qts  Pts 
Mock-Turtle,  Ox-Tail,  Con 
somme.  Bouillon, Julienne, 

Vegetable,  Beef,   l:'ea..3  15  1..SU 

Chicken   3,50  2.00 

Gumbo   3.30  2.00 

Green  Turtle,  thick .  . .  .  .  7. 00  3.00 

clear   S.OO  .... 

Mulllsatavvney   3.50  2.00 

Tomato   .3.15  l.SO 

Assorted   3. 26  1.85 

XruHles. 

1-16  glass,  per  dost   3. GO 

1-  16  tins,   per  doz   2.75 

%   tins,'  per  doz   5.25 

tins,  per  doz  10.45 

V4   tins,  per  doz  20. ."B 

Yeast  Cakes. 

Magic   Yeast,   case   1.20 

Yeast  Gem,  case   1.15 

Great  Western   1.00 

Oillet's  Magic   ,   1.20 

Yeast  Foam    1.20 

This  Dept.   is  corrected  by 
rillmann  &  Bendel;  Pac.  Vinegar  & 
Piekle  Works. 

CATSUPS. 

Snlder's,  qts.  doz   3  75 

pts  "    2.40 

11/2    pts,  "    1.4  0 

Griffon's. 

'/i -pints,    per   doz  1.12 '/a 

Pints,  per  doz   1.S5 

Quarts,  per  doz   3.25 

MiscellaneouH. 

LJampbell's,    '/2   pts,  doz   115 

Heinz,  10-Oz    " 

12-oz    .  . 

17-oz   

Blue  Label,   25    Mj-pts.   to  oe  'n't 

Blue  Label.   25   t>t^^  to  cfs.  .  .  < 
Blue  Label.    12  qls  to  cs.  .  . 
Rolden  Siar.  g:il  .iiigs,  doz..  ,Boa« 

"  "    qt.  juRS,  doz.  .    .  S.65 

."  "     pt  .iugs.  doz.    ..  2.35 

"  "     V2  pt  jUKS,  doz.  1.40 

l.oiis's  KruU  Cvslsiip. 

PIS,   24   t  o  oa,  OS'S.*}   4.75 

•  Pts,    4R   to  c-,.-  ....  5.75 

2,  5  aisJ  '     s       .  n>  i.nn 

Hulbrook's,    Vz    pts   2.40 

l.ea  &  Peri-in's.  small   2.75 

Lea  &  Porrin's.  medium   5.00 

Lea  &  Perrin's.  larije   s  L'!- 

5  cases.  5c  per  doz  less, 

Tobasco,  Mcllheny    4.00 

Tobasco,   New   Iberia   3.50 

Bengal  Worce.ster,   V2  Pt  S5 

'iengal  Worcester,   pt   1.25 

l'iM)per.  si>rinl-'3  top.   %   pt .  .  2.00- 

■'nnerior  Pepper,  small  90 

Superior  Pepper,  large   .  1.50 

Ijibby's  Manchester  Sauce,  24% 

pints,   per  doz   1-20 

HORSE  RADISH. 

Picnic  Gems,  doz  95 

Pints,   doz  95 

Medium,    doz   130 

Quarts,  doz   2  50 

10-Gal.  Kegs,  gal  78 

5-Gal.  Kegs,  gal  SO 

2-  Gal.  Pails,  gal   .85 

1-  Gal  Pails,   gal  90 

Standard  Kegs,   10s,  keg....  6.50 

"    5s,  keg   3.25 

"  "        3s,  k^g   2.00 

FRENCH  MUSTABI). 
(In  bulk.) 

Cal. 
Home  .Stan- 
Brand  dard 

Bbl,  per  gal  35  .30 

1/2    bbl,   per  gal  37  ,32 

Vi  bbl,  per  gal  40  .34 

10-Gal    Keg  42  .36 

5-  Gal.  Keg  45  .38 

2-  Gal.    Pall   50  ,45 

1-Gal.    Pall   60  ,55 

Standard  Keg,  10s   3.50  3.00 

"    Bs,..   1.75  1.50 

"     3s   1.50  1.25 

In    Glass,    Cal.    Home  Brand. 

8  oz,  2  dz  to  ease,  per  doz  9B 

14-oz,  2  doz  to  case,  per  doz  1.75 
standard. 

6-  oz,  small  bbl  iiO 

g-oz.  DuBseldorf   90 
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16-oz,  "    1.40 

SAUERKKAIJT. 
Cal.  Homo  Brand — Dr.T  Pack 

Bbl.,     50-sal  15.00 

Mi-bbl.,    32    gal  10.50 

',4 -bbl.,    15    gal   5.50 

10-Gt.     Kegs   3-25 

F  Gal   Kegs   1.75 

5-Gal   Pails  85 

1-Gal  Pails.  .  .  .  r  60 

.standard  Kegs,  lOs   2.50 

UKOCEli¥  SUNDRIES. 

This   Dept.    is   corrected  by 
Haas  Bros.;  VVm.  .-uff  Co. 
Axle  (Urease. 
H.  &  L.,  per  case   $2.00 

U.       S.,  2-doz  case,  per  case  2.00 

5  case  lots   1.95 

10    case    lots   1.S5 

I'^i'az  •  i-'s,  2  doz  tins,  per  case  2.25 
Frazer's.  4  doz  wd,  per  case.  3.60 

Frazers,  15-lb  pails   1.00 

.\Iica,  3  doz  tins,  per. case....  2.00 

(  sstor  Oil,  2  doz  Is   2.60 

Universal,   21/2,  light   2.00 

Universal,   21/2,  dark    1.75 

Paper  Bags. 
Aulorn.'itic,    Self-Opening,    600  In 

pkg..  List. 
Vi  -lb   $1.00  S-Ib 


1/, -lb 

1-  lh  . 

I    -  ni 

2-  h_>  . 
3  -  rb  . 


1.20  10-rb 
1.00  12-rb 

1.70  14-It) 


4.80 
5.20 
6.30 
8.30 


2.00  16-rb    9.00 


■I -111    2.90 

r,  tb  .  . 

n-ii)  .. 

7 -lb  .. 


2.50  20-lb    ....  10,00 

lb   11.00 

3.40  30-tb   13.00 

4.00  35-lb   15.00 

4.40 

Sizes   8   to  35  lbs. 
Snsnr  Bags,  broad  bottom.  It)  OB 
Discounts  from  above  HsI 
riicapest,  50%. 
lOasjlj  or  Equal,  50% 
Wliite   bags,  50%. 
Linn,   4  0%. 

Mikado  (stripped)  40% 
Bliiestone, 

Bn  rrol.s.   per   lb  12 

5  bbl.  lots,  per  lb   11 


Bristol,  2 
Po\\'dei'ed 
Pow  dor  I'd 
.\.ssor(e(l 


BATH  BKICK 

doz.   per  case.  . . 

Large   

Small   


95 

.1.40 
.1.60 
.  1..''.0 


CANI)I.ES. 
Adiiiaiitine. 

A.lini.    14-oz.,    20s  111/2 

12-oz.,   20s  101/2 

10-oz.,    20s   09% 

Hotel.    4fls.    12-oz  10% 

(Wrapped    He  higher.) 

Chippowa,   1   oz  07 

Torchlight 

Rtparic  Acid.  12  oz,  20s  IO14 

.  14  oz,   20s  11  U 

(wrap)  16  oz  20s    .13 14 

Stearic. 

Schneider's    14-oz.,    20s  14 

Schneider's    14-oz.,    40s  13'% 

Schneider's    16-oz.,    20s  15% 

Paraflne,  Etc. 

Per  nj. 

4b.  Cs,  in  cartons  of  36-rb  bxs  11 
12.^,  in  cartons  of  3C-nj  bxs..  11'4 
'/o-Ib,  in  cartoons  of  25-rb  bxs  1] 
l-Ib  cartons  of  25-lb  bxs.,..  11 

Colored,  Ic  higher. 
Beeswax,   pure  for  churches  .35 

Do      No.  2  27  1^ 

Do      No.  3  .'  .22% 

'hristmas,    all    sizes  09 

Do      holders,  per  gross  85 

Wax  Tapers,  per  doz  pkgs.  .  .80 

Do       Per    gross  S.OO 

Night  Lights, German, on  pap 

&  wd,  per  doz  40 

Do   French,  on  tin, doz  85,  1  7- 
Werks 

40s,  (wrap). 

20s  

40s,  (wrap). 


16  oz,   S.  A., 
16   oz,   S.  A. 
14  oz.,  S.  A, 
14  oz,  S.  A.,  20s 
14  oz,  Adam,  20s 
12  oz,  Adam,  20s 
10  oz.    Adam  20s 


16  14 
15% 
14 
13% 
11% 
10% 
09 


4S 

standard  Oil  Company. 
Electric  Light. 

Per  Sei 

6s,  16  oz.,  20  sets  11  U 

6s,  14  oz.,  20  sets  10  'A 

6s,  12  oz.,  20  sets  09  'A 

6s,  10  oz.,  20  ."ets  OS  V, 

12s,  12  oz.,  40  sets  (hotel) .  .  .OU'a 
Granite  Mining. 

Per  Set 

6s,  16  oz.,  40  sets  I'i'/i 

6s,  16  oz.,  20  sets.  13 

6s,  14  oz.,  40  sets  10  '4 

Gs,  14  oz.,  20  sets  11% 

6s,  12  oz.,  20  sets  09% 

6s,  12  oz.,  20  sets  09  % 

6s,  10  oz.,  20  sets.  09 

12s,  12  oz.,  40  sets  (hotel) .  .  .10 
ParafTiue  Wax. 

Per  Set 

Is,  14  oz.,  25  sets  white  10 ',2 

2s,  14  oz.,  25  sets  white  lO'/s 

4s,  14  oz.,  36  sets  white  lOM: 

6s,  14  oz.,  36  sets  white  IOV2 

12s,  14  oz.,  36  sets  white...  .11 
(Colored,    i   cent  higher. 
Radiant  Paraftine  Wax. 

Per  Set 

4s,  14  oz.,  36  sets  10 

OS,  14  oz.,  36  sets  10 

6s,  14  oz.,  20  sets  09% 

6s,  10  oz.,  20  sets  OS 

Egg  Food 
Pratt's,  26-oz,   2  doz  in  cs...$4.50 
Wellington's,  1-Ib,  2  doz  boz.  4.00 

l''l.v  Paper 


Tanglefoot,    per  case   2.50 

Tanglefoot  Holders,  per  case 

t>f  50   .  .  .  .•  35 

Subert's,  40  5s,  paper  in  box  .90 
I'ruit  Jars. 
(Net  cash — no  discount) 

Mason's,   pts,    per   gross   6.25 

Mason's,  qts,  per  gross   7.00 

Mason's,  %  gal.,  per  gross.. 10. 00 

Fruit  Jar  Caps 
Porcelain,  6  doz  to  box,  pr  bx  2.80 
Fruit  Jar  Rubbers. 

No.  1  White,  per  lb  60 

"Gold  Seal,"  cartons,  per  gr  .75 
"Badgers,"  cartons,  per  gr.  .  60 

Red  Ribbon  75 

Glue. 

Le  Page's,  1  oz  per  doz  80 

Le  Page's,  2  ob.,  per  doz....  1.30 
Le  Page's  14-giIl  tins,  per  doz  1.50 
Le  Page's,  1-gill  tin,  per  doz  2.00 
"    "    Tubes,   small,  gr....l2.00 

  big,   per  gr  IS. 00 

Cordage. 

Basic  price — Manila  15%,  Sisal 
10%,  (6,000  lbs.  14c  and  10,000 
lbs.  VzC  less.)  All  kinds  ad- 
vance on  base  price  per  pound 
as    given  underneath: 

Sis.  Man. 

Rope,  114 -in. ,(7-16  diam 
6  and  9  thr.    ( Vi 
and  upwards)    .  .basis  basis. 
12      thread  (% 

iinm)    »^ 

and  5-16  diam)..     i  I 
Bale,     3    and  4. 

strand   %  less  basis 

"    2,  6,  8  st'nd     %.  % 

Lath    Yarn    basis  basis 

Hop    Twine,    tarred...,     1  1 

Grape  Vine  Twine   1  1 

Spring     Twine    2% 

Paper  Twine,  unolled.  .  V4  2H 
Whale  Line  and  Bolt. ...  1 
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Hawesr   laid   rope  for 
well-boring   

Transmission   of  Power 

l^unyard  and  Tarred... 

.^xriat  Rope,  hd  tw,  un- 
olled, 3  &  4  st'd.  . 

8a«h   Core    'JL  zzt'z. . 

Cuttle  -  Bonn. 

Birds',    per  lb  


1 

5 

ba! 


Insect  Powder. 

Eureka,  10c  size,  per  doz.... 
Eureka,  25c  size,  per  doz.  ...  1 
Eureka,  60c  size,  per  doz.  .  4 
Eureka,  $1.00  size,  per  doz..  8 

Buhach,    2-oz.,   per  doz   1 

4-oz.,  per  doz   2 

8-oz,,  per  doz   3 

16-oz.,  per  doz   6 

6-rb,  per  tb  

Matches. 

Tins   1 

i^oys,  doz  boxes  

Swedish  Safety,  per  gross.... 

■^■wodish  Wind,  1  gross  

\'ulcan  Paraffine,  65s  per  gr 
Do  50  grs  lots  

Diamond   Match  C<i.'s. 

Anchor,  2003   1. 

Do,    500s    4. 

Bird's  Eye,  600s,  gr   3 

3  Noes  Safety,  100s   7. 

Bees  Wax,  100s   4. 

Globe,  100s   

Domino,  case   

Red  Top  Safety  

S.  &  C.  Eastern  Parlor  SO's..  4. 

S.   &  C,  200s    2. 

S    &  C,  300s   3. 

S.  &  C,  500s   4. 

Pi-ess,    100s,    5-gross   case...  4. 

Little  Star,  per  case  

Search  Light,  100s,  large.!  gr 

Paper,  Wrapping. 
Butter,  White,  per  ream..  2(1 

Do  Waxed,  per  ream...  .25 
Manila,  No.  1,  rolls  or  flat.  .  .01 
Manilla,  No.  1,  rolls  or  flat  .OE 
Straw,  per  ream  9E 

Do  rolls,  any  size,  per  lb  .03 
Drab,  per  ream  6C 

Do    rolls,  any  size,  per  lb  .02 

Paper,  Toilet. 

Royal,  100  rolls  of  500  shts.  ,  4 
O  Keyed,  5-oz  rolls,  per  case  2. 
Royal,  8-oz  rolls,  per  case.  .  4. 
O  Keyed,  tablets,  per  caes.  .  3 
Pastime,  tablets,   per  ease...  4 

fjnion,    per   case   7 

Lulu,  pkgs,  4000  shts,  per  cs  3 
Astoria,  pkgs  450  shts,  per  cs  3 
Windsor, pkgs  500  shts,  per  cs  4 
Universal,  pkgs  700  shts,  pr  cs  6, 
Great  Eastern, pkgs  1000  shts, 

per  case    7 

Popular  Rolls,  5  oz,  100  rols, 

per  case    3 

Daisy   Rols,    9   oz,    100  rolls, 

per  case    4 

Hxpress  Rolls, 10  oz,  100  rolls. 

per   case    5 

Asbestos    Rolls,    11    oz,  100 

rolls,   per  case    6 

Mammoth    Rolls,    16    oz,  100 

rolls,  per  case    7 

Pyramidal,   2000     sheets,  50 

rolls   in   case   7 

"No-Meds" 
(Cereal  Laxative.) 
48  cartons  to  case,  per  case. $12 

Less  30  %  discount  to  trai 
Varying  cash  discount  depend! 
on  quantity  purchased. 

Polishes.  Shoe. 
Day  &  Martin's. 
Large,  6  dz  to  case,  doz....  3 
Medium,  6  dz  to  case,  doz..  2 
Small.  10  dz  to  case,  doz.  .  .  ,  1 
Mason's  Russet  Polish. 

Doz.        Vi  ^'f.  ( 

No.   2   40  1.20  4 

No.   3    70  2.0'> 

Comb  Black  Dressing. 

Boz.        Vi   Or.  ( 

Large   1  ''O        4.50  18 

Small   80       2.  SO  » 


RETAIL    GROCERS  ADVOCATE 


29 


45 

Combination  Russet. 

Doz.        V4  Gr.  Gr. 

Large    1.50        4.50  IS. 00 

Small   80        2.30  4.80 

Mason's  Stove  Polish. 

Doz.  14  Gr.  Gr. 
 45        1.20     4. SO 

i'olisli.  Stove. 

Rising  Sun,  large  pkg.,  per  gr  6.25 

Do    5-gross  lots   6.00 

Do    Small  pkg.,  per  gross.  .  3.85 
Sun  Paste.lrg,  14  gr  bx  per  gr  5.00 
Enameline,  No.  4  tins,  per  gr  5.00 
Do    No.   6  tins,  per  gr....  S.25 
Do     Liquid,  pt-tins,  bx  3  dz  2.25 
X-Kay  Stove  Polish. 


Small,  3  doz.  to  case,  per  cs  1.60 
Large,  3  doz  to  case,  per  cs  2.60 
C/i  doz.  free  with  each  case.) 
Polish,  Mecul. 
Electro  Silicon,  1  gr  In  case 


per    doz   80 

Brilliantsliine,  V2  ptsi,  per  doz  .95 
Erilliantsliine,  pts  per  doz.  .  1.80 
Brilliantsliine.  qts,  per  doz.  .  3.15 

Do,  %  gal.,  per  doz   6.00 

Do     1  gal  tins,   per  tin  M5 

U.   S.   Metal   Polish,  qts   3.67 

pts    2.00 

Vz     pts   1.25 

U.    S.    Metallic   Polish  r 

rb.  pacliage,  doz   3.35 

'^-n>.  paclfage,  doz   1.67 

3-oz  paclcage.  doz  50 

Barlceeper's   Friend,  pwdr.  gr.  21.60 
.Seeds. 

I     Anls   15% 

i  ■  Canary   07 

Caraway  15 

.    Cflery   17% 

i    Coriander  11 

I     Cumin   18 

Flax,    ground   06 

Flax,    whole   06% 

Hemp,   sacks   06% 

I      Millet   06% 

Mustard   10 

Foppy   IB 

Rape.    Cal  06 

Bird  gravel,  2s,  per  doz  85 

Bird  Seed  Mixed,  48  Is,  doz  .80 
Red  Ribbon,  60  Is  

Original  sacks  %c  less. 

Sheep  Dip. 
Little",  10-gal  tins,  per  gal..  1.20 


Little's,  5-gal  drums,  per  gal  1.20 
Smith's.  10  %-gal  tins,  gal  .95 
Smith's,  5-gal  drums,  per  gal  .95 

Shoe  Blacking. 

Doz.        Vi  Gr.  Gr. 


No.  1   25  .75  2.80 

No.  2   30  .85  3.25 

No.  3   35  1.00  3.85 

No.  4   45  1.40  5.45 


Shoe  Dressing:. 

Boss,  3  dz  to  cs,  per  gr   9.00 

Itussian,  3  dz  to  cs,  per  gr..l2.00 
Shinola,    per    gross  10.00 

16  Shinola  outfits  of  brush  and 
dauber,  no  charge. 
Shinola  paste,  case  of  3  doz  2.50 

3  solid  brass  scoops,  no  charge 
Bixby's  Polishes. 
Royal  Polish.  1  doz  in  box.  .  .85 
Royal  P'Iish,3  dz  bx,ham'r  free  2.55 
Shoe,  Satin,  1  dz  (sml  comb'n)  .75 
No.  5  Shoe  Satin  Pste,  1  doz  .80 
No.  5  Shoe  Satin  Paste,  1  doz  .40 
No.  10  Satinola  Paste,  1  doz  .80 
No.  10  Satinola  Paste,  1  doz 

in   box   80 

Satinola,  combination,  sml,  dz  .75 
Satinola,  combination,  irge,  dz  1.25 
Shoe  White  Cream,  per  doz  .85 
Ermlno  White  Paste,  per  doz  .80 
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Jet   Oil,   doz  85 

Jet  Oil.  3  dz  bx,  5  Bixola  free  2.55 
Bixby's. 

"BBB,"  size  M.,   14  gr.  box..  1.25 
"BBB,"  size  B,  per  %  gr.  box  2.50 
Twine. 


9f    SJ[cI  cu-g  J8d  'sii^q  2o-j>  ,, 

or'     ■  Siid  qi-s  jd'snBq  zo-s  'duiOH 

9o'     '  ■  QJ  Jad  'sauoo  qi-j 

9S-     ■  saieq  qj-OOI  '^^icl-g 

96'     CU  'saiBq  qi-oo:  '■■^I'l-f  'uoi^oo 

Binder  Twine. 
Pure  Manila, 650  ft  to  Ib.pr  lb  14% 
Manila,  600  ft  to  lb,  per  lb.  .13% 
Standard,  500  ft  to  ib,  pr  lb  11 '/2 


Sisal,  500  ft  to  tb,  per  lb.,  life 
Wax. 

Fruit,  25  l-lb  pkgs,  per  box.  .  1.50 

Mint  Wax,  per  box   1.50 

Japan,    per    tb  19% 

Beeswax   38 

Pure  Ref.  Paraf.,  40  Is,  lb..  .10 
Pure  Ref.  Paraf.,  20  Is,  lb..  .10 
Wax  Slrini;B. 


12-in.,  10  pkg,  100  stgs  each.  1.75 
14-in.,  10  pkg,  100  stgs  each..  1.90 

Departnieut  25. 

WOOD     AND     WILLOW  WAKE 
AXE  HANDLES. 

This  Dept.   Is  corrected  by 


The  Heyman-WelUl  Co. 
Ex,  36-In..  doz  t2.B( 

No.  1,  36-in.,  doz    1.7e 

No.    2.    36-in.,   doz   1.35 

Baskets. 

Per  doz. 

Cal.,  Open,  Spruce,  No.  3  86 

Cal  ,  Open,  Spruce,  No.  4  90 

Cal.,  Open,  Spruce,  No.  5....  1.00 
Cal.,  Satchel,  Spruce,  nest, 0-5  1.35 
Cal.,  Satchel,  Spruce,  nest, 1-5  1.00 
Cal. .Satchel.  Spruce, nest,  1-41  .71 
German  Market,  nest  of  4.  .  .  .  1.25 
Clothes,  Oval,  Wil.,  No.  2..  7.75 
Clothes,   Oval,   W'l..    No.   3..  9.00 

Same,  nest  of  5  sizes   3.50 

Japanese  Telescopee,   nest  of 

5,   size  18x12x7   1.26 

Same,   size  20xl3V2x7   1.50 

Same,  size  24x15x10   1.90 

Bowls,  Wooden. 

Per  doz 

I  Maple,  No.  1,  11-lnch  80 

Do  No.  2,  13-inch   1.75 

Do  No.   3,  15-inch   3.00 

Do  No.  4,  17-Inch   4.75 

Do  No.  5,  19-inch   6.50 

Do  No.  6,  21-lnch   8.50 

Broom*. 

Per  doa 

No.  7  Special   4.00 

Little  Lady    3.68 

Dandy    3.10 

Cooks'   Choice    2.36 

Ladies'   Pride.   No.    1   2.85 

Toy,  string    1.00 

Common  Whisk   1.00 

OO  Whisk   l.M 

Leader    2.40 

Flyer    2.90 

Brashes. 

Per  doz 

Dust    S.ti  12.00 

Scrubbing   55  3.00 

Dandy    1.50  5.75 

Shoe  Brnsbes. 
No.  415,  black  tampico  No.  BJ  .95 

No.  25  Mixed  Center   1.76 

\  No.  602,  all  black   S.OO 


No.  335,  black  and  wlilte   3.50 

.\o.    7.    bristles   3.90 

[  Stove  Brushes. 

Her  duz 

i  551  tampico,  handles  90 

.\o.  41.  Black  Bristle   1.90 

!  .-Jo.    411,    Black    Bristle   2.26 

Ox   Fibre  Brushes. 

Per  doz 

-ub  Cal.  10%x2%  In  face..  1.60 
Do  Rat,  8%x2Vi  In  face.,  l,2^ 
Do     Mouse.  GViy.2Vi  In  face  1.00 

Can  Openeifo. 

King,  doz   7i 

Sprague,  doz   i\> 

Carpet  Sweepers. 
Blssell's,    per  doz,    25.00   to  27.00 
Standard,  per  doz   23.00 

Cheese  Safes. 

Round,   22-ln    each   2. 25 

Square  each    4.00 

Clothes  Lines. 

Sisal,  40-foot,  per  doz  90 

Sisal,  60-foot,  per  doz   1.25 

,  Cotton.  40-fooi.  per  doz  Su 

Cotton.  60-foot,  per  doz....  1.20 
Sash  Cord,  60-foot,  per  doz..  1.7f 
Sash  Cord,  90-foot,  per  doz.  .  »  e. 
Wire  Cord,  50-foot,  per  doz.  .  l."0 
Wire  Cord,  75-foot,  per  doz.  .  1.7."> 
Wire  Cord,  100-foot,  per  doz.  .  2.15 

Clot  lies  Line  Pulle,rN. 

Galv.    Iron,    with  eye   |>.50 

"    with  hook  SO 

CLOTIlE.SIM\.<; 

Common,  per  box  of  5  gross.  .  .70 
U.  S.  Patent  Spring,  per  gross  .55 

CORKS. 
DemlJohnH. 


(Discount  of  40%  and  10%) 
%    gal   $.T.75 

1  gal    7.50 

2  gal   13.50 

3  gal   16.00 

5   gal   24.00 

nniit  Pan*. 

No.    1    Japan,   doz  75 

Covered,    doz    1.30 

Janitor,  doz    2.25 

Dnstpm 

Per  doz 

China,    fancy   colored  80 

Standard  Turkey.  No.  10....  2.25 
No.  12.  .  .  .  3.10 
No.    14.  . .  .  3  sn 

No.    16   4.85 

No.    IS   5.60 

DOOR  MATS.  COCOA. 

Per  doz 

Light,  No.   1,  14x24   4.40 

Do  No.  2.  16x27   6.00 

Do  No.  3.  lSx30   7.75 

Xo  No.   4.   20x33   9.50 

Medium.  No.  1.  14x25   5.50 

Medium    No.  2.  16x27   7.00 

Medium.  No.  3.  18x30   S.75 

Medium.    No.    4.    20x33  10.50 

Extra,  No.  2.  16x27  10.00 

Extra,  No.  3.  18x30  13.00 

Extra.  Xo.  4.  20x33  15.50 

Extra,   Xo.    5.   22x36  19.00 

Keystone  Steel  Mats,  aq    ft..  .30 
Faucel.H. 

Per  doz 

Cork   Lined,    No.    0  45 

No.    2  45 

Cork   lined.  No.   3.  doz  90 

No.    4  60 

No.    6  75 

No.    8  90 

IninlnK  Bonril*. 

l-ft.,    per   doz   4.40 

4%-ft.,    per   doz   6.00 

5-ft..    per   doz   6  00 

5%-ft.,    per   doz   7.20 

LAMP  BX7BNEBS. 

Opposition. 

0  or  E,  per  doz  65 

1  or  A,  per  doz  75 

2  or  B,  per  doi  S5 
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LAMP  CUlMNEVa. 
Ulectrlc — in  Carton*. 


Nu.  2,  U  duz  la  case,  pur  duz  1  lu 
Lantern  UIoImw. 

Puckt;il   o  auz  111  iriinc   iU 

Aurora  Uoctaestor. 

fvr  (JiiZ 

No.   1,  6  doz  in  case  76 

No.   2,   6  duz  In  case  90 

No.  3,  6  doz  In  case   2.00 

.\liici>t*alli  I'earl  'I'op. 

.^o.  1  or  A,  6  doz  In  case.  .  Kj 
No.   2  or  U,  £  duz  In  case.  .   I  05 


Lu  Bustle. 

Per  doi 

-No.  A,  plain  bulk,  6  doz  In  cs  1.22 
No.  IS.  plain  bulk.  6  doz  In  cs  1  53 
No.  A,  crimp  bulk,  6  dz  lu  cs  1.32 
.No  U,  crimp  bulk,  t)  dz  In  cs  1  b3 
Cumniun  Chimney. 

I'er  Uui 

No.  0  or  E,  6  duz  In  case..  .40 
No.  1  or  A.  6  doz  In  case.  .  .46 
No.  2  or  B.  6  duz  In  case.  .  .SB 
LE.MON    SQl  KKZKKS. 

Ball,    per   doz  $0.86 

Glass,  No.  1,  per  doz  75 

Class,  No.  3  (for  oranges)  dz  1.26 
MOPS  AND  IIANDLK.S. 

Per  dor 

9-lb.   Mops   1.35-1.66 

12-lb.    Mops   1.80-2.20 

Patent   Mop   Handles   l.Oi 

Plain  Mop  Handles  90 

PAILS. 

Per  dot 

Wood,  painted,  3  hoops   2.bS 

Wood,  varnished,  3  hoops....  2.50 
White  Cedar.  3  galv.  hoops.  .  3.25 

Fibre    3.60 

Galvanized,  8  quarts   2.05 

"  10  quarts   2.30 

"  12  quarts    2.55 

14   quarts    2.90 

SHELF  PAPER. 

Per  Kruiw 

Narrow,   assorted   -olors  12 

Lace  paper,  per  box  30 

TLBS. 

White  Cedar — No  .0.  13.00;  No. 
1,  10.50;  No.  2,  9.00;  No.  3.  8.00. 

Fiber — No.  0.  J19.00;  No.  1. 
$15.75;  No.  2.  $13.75;  No.  3. 
$12.25. 

Galvanlzed-^No.  0.  $5.85;  No.  1. 
$6.95;  No.  2.  $7.95;  No.  3,  $S.S5. 
WASHBOARI>M 

Per  dot 


California,   regular  size   t.tB 

Little  Lady,  glass   1.86 

Little  Lady,  zinc   1.10 

Peerless,  double    3  50 

North  Star    I.«6 

Crystal  Glass    4.40 

WaaklBK  HachlnM 

Waverly    6  ''6 

Matchless    6.85 

Western    S  7.' 

Majestic,  family  size.  each.... 6. 00 
Snowball,  family  size.  each.. £.76 
Leader,  family  size,  each.... 7 ''O 
Shelby,  family  size.  each.... 7'" 
WICKING 

Lamp,  0  or  E,  H-lnch  $0.10 

Lamp.  1  or  A.  H-lnch  40 

Lamp.  2  or  B.  1-Inch  SO 

Lamp,  3  or  D,  IH-lnch  85 

No.  1,  Rochester   1  60 

No.  2,  Rochester   I.JB 

No.   3.   Mammoth   7.60 

Junior  Rochester    2.00 

Stoves,    3-Inch    1.60 

Stoves.  3V4-lnch    l.»0 

Stoves.   4 -Inch    2.00 

Stoves,  4% -Inch    2.00 

WRINr,ER.S 

Wood  Fnune. 


Two  top  screws:  Iron  tub  damps. 

Per  do« 


Royal.   10x1^    Inches  }7  CO 

Challenge.       "   21.00 

King  Special      "   22  60 

Bmplre         "   J»  00 

Century.   10  Inches  28  60 

11  inch**   SI  50 

12  Inches   26  00 

Iron  Frama. 

Bnp«rlar,  10  Inehaa  U.S* 


i 
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11  Inches   33.00 

12  Inches   37.00 

Crescent   27.00 

Ball  Beurlns. 
Hitchcock   33.00 

MISCELLANEOUS. 

Barrel   Covers,    17-ln.  (flour 

barrel  size),  per  doz   l.SU 

Barrel   Covers,    21-in.  (sugar 

barrel  size),  per  doz   2.70 

Brownies,  per  doz.... 75  1.00  1.25 

Butter  Ladles,  plain,  doz  45 

Butter  Ladles,  clays,  doz  85 

Butter  S-pades,  doz  40 

Dishes,  oval,  Vs-Xb,  per  M  ...  2.25 

1-  Vb,    per    M.  .  2.50 

2-  n>.    per    M.  .  2.75 
Dishes,  wire  end,  %-Tb,  per  M  2.00 

"    l-Ib,  per  M  2.25 

'  2-lt),  per  M  2.50 

Etfg    Beaters,     Dover   1.00 

Measures,  fiber,  4  pieces....  1.50 
(.Set  pt.,  qt.,  '/2  gal  and  funnel) 
Lanterns,  O  Tubular,  doz....  5.90 
Kunteni  globes,  in  bbls.  .  .  .  70  @  95 
Mouse   traps,    1    to    5  holes, 

doz   45@60 

Mouse  traps, "Sure  Catch,"  dz  .35 
Traps,  rat,  "Blizzard,"  doz.  .  .90 

NesL    Eiiss.    per   doz   .20 

Oil  cans,   glass,   wire  cover, 

1  gal,  per  doz   4.50 

Oil  Cans,  gal.,  glvnzd  iron.  .  2.15 
Oil  Cans,  5  gal.,  glvnzd  iron.  7.50 
Potato  Mashers,  per  doz  45@75 
Roiling   Pins,   per   doz.  .  1.35  @)  1.50 

Spoons,   wooden  30c,   37c  .65 

Step  Ladders,  each  per  ft.,  14-22-40 
Tacks,  steel,  asstd,  2  14-oz.  .  .25 
Tacks,  Common,  2  oz.,  doz.  .  .11 
Tapers,  gas.  30  17-in,  .  tgs.dz  C5 

Toothpicks,  box   2.50,  2.76 

Twine  Holders,  hanging,  doz  2.00 

Splttons,    fiber,    13-lnch   6.25 

Splttons,    fiber,    12-inch   5.00 

Splttons,  fiber,  9-lnch   4.15 

Whips,  per  doz,  from  90c  to  18.00 
Window  Screens,  12-Inch,  doz  2.75 
"  "        18-lnch,    doz  3.26 

"  "        24-lnch,    doz  3.60 

Department  26. 

STATIONERY. 

Corrected   by  the 
bchwabacher-Frey   Stationery  Co 
42-44  Sutter  St.,  San  Francisco 
ItlaDit  UookN. 
Counter,  72  leaf,  per  grs....  5.0U 
"Counter.  90  leaf,  per  grs....  fi.OO 

Day  and  Ledger. 
Cap,  canvas,  200  pp.,  each.  .  .30 
Cap,  canvas,  500  pp.,  «ach.  .  1.00 
Crown  Cloth,  150  pp.,  each.  .  .76 
Crown  Cloth,  300  pp.,  each..  1.00 
Cap,  Im.  Leather  Bnd,  600  pp  3.20 
Writing  Paper. 
Tanglewood.  Ream 

Commercial    Note,    51t)  60 

Commercial   Note,   6  lb  72 

Letter,  lO-lb  ex   1.20 

Cap,   12-lb   ex   1.44 

Envelopes. 

Per  M 

XX.  5-in    1. 0001.50 

XX,  6-In   1.10@1.60 

XXX,  10-in   2.80 

XX, 4-in.. Baronial  cream  - 

or  white    1.40®1.80 

XX, 5-in., Baronial  cream 

or  white    1,60®2.00 

Tnks — Carter's  or  Diamond. 
Black,  2  oz  cylinder,  p,  gr.  .  4.50 
Red,  2  oz,  3  dz  to  box,  pr  bx  1.25 

Black,    4   oz,    per   er   7.20 

or  Blue  Bik,  V2  pt,dz  2.17 
"  or  Blue  Blk,  pt,  dz.  .  3.50 
"        or  Blue  Blk.  qt   6.00 

Lead  Fencllf. 

Gross 

Cedar,    rubber   tip   1.25 

Ked  plshd,  mtl  rbbr  tIp,I.X.L  1.65 

Matchless    3.0^0 

Yellow,  pshd,  rbr  tip,  round.  4.00 
"      plshd,  rbr  tlp,hexagon  4.00 
Black,  plshd,  rbr,  tip,  Nos.  1, 

2,  3,  4,   "Office"  Hex   4.B0 

Carpenters,  S  di  to  bz,  pr  bx  1.00 
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steel  I'enM. 

tjrosf 

Railroad,  1  gross  In  sox..$0.40 
Stub,  ex  fine,  smi,   mdn  Irg  .40 

Falcon   40 

Bank   40 

School,  fine   40 

Spencerian  Nos.  1,  2  or  3  85 

G'"'oIl      No.  404  50 

Cniotfs.  No.  303  90 

Pacific  Mail,  clnkle  plate....  1,00 
Tuxedo    1.00 

Department  27. 

A.MKRICAX  TOBACCO  CO 

Smoking  ToIkkto. 

(S-Ib  Cartons,  26  and  30-rb  Cases) 
Seal  of  N.  C.  1%  oz  foil,...  6.S 

3J        "    61  <^ 

8  "        .  .  .  .  oi>% 

16  "    56% 

1%      oz      cloth  68 
Seal  of  N.  C,  3J  oz  clth  pchs  63% 

p.MK-huS    OS 

of  N.  C.  10  oz  decorated 

tin  canisters    5.S  '4 

'lid    l^ng-.   Curve  Cut,   1%  oz 

curved  tins    TSM: 

1)1(1    Eng,    Curve  Cut,    3J  oz 

curved  tins    75 ',2 

Old  Eng.  Curve  Cut,  8  oz....  7S 
Old  Eng,  Curve  Cut,  16  oz.  .  75 
Continental    Cubes, 1  % -oz  tins  75J 
Monte  Cristo  Slabs,  3J-oz  tins  751/2 
Van  Bibber,  sled  pig,  1  %  oz 

tins,   2V2    lb   cartons   70 

Three  Feathers,   1  %    oz,   1 V4 

lb    cartons,    net   58% 

Pedro,    2y2-oz    foil   5IV2 

"        2%-oz   pouch   '51% 

"  assorted    ....  51 

"      16    oz    decorated  tin 

canisters    41'^ 

Dixie  Queen,   1%-oz  foil....  41% 

8-oz  tins    411/2 

1%-oz    64 

canisters,    6    tb    cartons.  30 

lb  in  cases   4  2 

Duke's  Mixture,  j.  %  oz  sacks  40 

.\rllngton.  .  %  oz  foil   63% 

Duke's  Cameo,   1%-oz  41% 

Duke's  Cameo,   2%   oz  foil..  47% 

Melrose,    1%-oz    foil   66% 

Pragrant  Vanity  Fair,  1%  oz  , 

foil    93 

Red  Indian  Plug  Cut,  1  %  oz 

and   3J   oz  foil  ".  .  .  .  39 

Fashion.    1%    oz    38% 

"         16  oz  canisters....  42% 

Fashion    Pail    42% 

Bull   Durham,   1  oz   62 

1%    oz   62 

3J  oz    59 

"  8  oz    57 

16    oz   53 

Corn  Cake,   gran,   1-lb  bags, 

25-!b  cases,  per  lb   24 

IScho  Plug  Cut,  1%  oz(16-oz, 

49)    47% 

Red  Bell,  1%  oz   40% 

16-oz  pails  41% 

Cornell   Mixture,    3J-oz   tin.  .  83 ii 
Oriental  Mixture.  3J  oz  tin.  .  93 
Honey  Dip  Twist,  10  to  lb..  43% 
Grizzly,  16  oz,   24-rb  cases..  64% 
Five    Bros.    Pipe  Smoking, 
long  cut. paper  pkgs,  35  oz, 
5  lb  cartons,  30,  60  &  100 

lb  cases    3S 

Pride  of  Virginia,  1%-oz,  3J- 
oz    and    8-oz    tins,    2% -lb 
boxes,  10  &  25-Ib  cases...  75 
Golden  Cupid,  1%  oz  foil,  25, 

50   &   100-lb    cases   eOT^ 

Sure  Shot,   2s   33 

Union  Leader,  1%-oz  foil....  41% 
"  3-oz  pouch  ....  41 

8     and     16  oz 

canister    41 

Union  Leader,  16-oz  milk  can  41 
Plaza,  1%-oz  cloth,  5-lb  car- 
tons, case  of  25  lbs,  net..  37% 
Fine  Cut  Chewing. 

Hiawatha,  2  oz.  b'ght  or  d'k. 

l-lb  cart,  10-lb  cs,  per  lb  69 
Hiawatha,  5-!b  cs,  1-Ib  carts  69 
Hiawatha,  16  oz,  b'gt  or  d'k, 

5-tb   pails,   lb   B9 

Hiawatha,  b'gt  or  dark,  10- 

tt  palla,  per  lb   66 
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Sweet  Cuba,  b'ght  or  d'k,  1- 
Ib   tins,   5-Ib   pails   44 

Hose  Leaf,  10  to  lb.  bright  or 
dark,  1-tb  cart,  5-rb  drums  67 

riger,  1%  parafllne  bags,  5- 
tb    moisten  srs    41 

Cheroots  and  All  Tobacco  C.gur- 
ettes. 

Old  Vlr.  Cheroots,  5  in  bundle .  13.25 
$1^  in  less  than  IM  lots. 

Old  Vir,Cheroots,5  in  bundle.  13,95 

Bet,    the   Acts   Little  Cigars. 

I  Os     tin    K,2f> 

Bengal  little  cigars,  IO3,  ( l(i 
per   cent   in   free   goods)..  7.30 

Royal  Bengal,  10  in  pkg,  100 
In    carton  1150 

Van  Bibber  Little  Cig,,  bun- 
dles of  10,  boxes  of  100.  .  .  .  I(;,i;(i 

.Sub  Rosa  cigarros,  10s.  car- 
tons of  500,   per  M   4  0(1 

Stogies,  Etc.. 

Lees  2%  for  cash. 
Star  Pittsburgh  stogies  1-lOs. 

5    for   10c  16  no 

Florodora  little  cigars,  1-lOs, 

3     for    5c  12,26 

Red  Top  Stogies,  1-lOs,  3  for 

5c  12,50 

Red  Label  Stogies(Jenkinson)11.65 

Cigarette  Paper. 

Vanity  Fair,  60  pkg  In  box    .97  V2 
Wheat  Straw, 50  pkg  in  bx,netl,aci 
Wlieat  Straw,  100  pkg  in  bx 

net   2,65 

Wheat    Straw,    Interlock,  60 

pkg  in  box   1.35 

Wild  Oats,  40  pkg  in  box.  .  .90 

Red  Seal,  50  in  box  25 

Zig-Zag.  100  in  box  2,50 

Rlz  la  crolx  1,95 

Plug  Tobacco. 

(Subject  to  discount  2%) 
Battle  Ax,  10  oz,  5  cuts,  12  and 

24   lb   bts,   net   39 

Big  Gun,   16  oz.   3x12  smooth, 

bright,  6  sp,  10  lb  butts..,.  44 
Boot  Jack,  3x12,  R  &  R,  5J  oz, 
8   sp,   1,   4   8  and   12-rb  and 
2-tb   fancy  wooden  bxs,   net.  .S7 
Bullion.   1x6,   D  T  Nines.   6  to 

lb,    20-lb    cad's   50 

Climax,  2x12,  R  &  R,  10  oz,  C 

sp,    6.   12   &   30    lbs   (7   oz  7, 

10%,  &  21   lbs  48)   45 

Climax.  3x12,  thin,  7  oz,  7  and 

14    lb    4.S 

Cross  Bow,   3x12,   14  oz.  4  sp. 

14   tb   butts   3.>- 

Drummond's   Natural   Leaf,  5J 

oz.  5.  8  and  12-Ib  butts...,  fi,-! 
Gold  Rope,   7   to   lb,   3,   6  and 

12-Ib  boxes    5G 

Gold  Rope,  14  to  lb,  4  and  8- 

Ib  boxes    5S 

Horse  Shoe,    16   oz,   Smooth,  C 

sp.  8,  12  and  24-rb  butts....  43 
J.    T,,    2x6,    7   oz,    R   &   R  and 

Smooth,  2  sp,  10%  and  21  lb 

butts   and    caddies   30 

X    T.,    3x12,    14   oz.    Smooth,  4 

sp,  10%  and  21-rb  butts....  39 
Newsboy,  P.  P.  br  or  bulk,  5s 

8,  16  &  24  lb   40 

Nobby  Spun  Roll,  7  to  lb.  3,  6 

and  12   lb  boxes   5  7 

Old  Honesty,  3x12,  Smth,  15  oz, 

6  sp,  7%,  15  and,  30  lb   44 

Old  Peach  and  Honey,  6  to  lb, 

8  lb  boxes   43 

Piper  Heldsleck,   6J   oz  plu^s, 

2%x8  Pony  Panel,  3-lOc  cuts, 

4,  7,  14  lb   G9 

Red  Cross,  12  and  24-lb  butts, 

16  oz,  3x12,  embrossed  4  sp.  33 
Sa\/  Log,   2x12,  R  &  R,   16  oz 

6    sp,    24    lb   4(') 

Saw  Log,  3x12,  R  &  R,  32  oz, 

12  sp,  32  &  48  lb   46 

Sledge,  16  oz,  4  sp,  3,  6,  12  and 

24    31 

Something  Good,  foil  wrapped. 

R  &  R.  6%   to  lb,   9,   13  lb 

butts    45 

Spear  Head,  16  oz,  6  sp,  6,  IS 

and  SO  (7  oz,  48)   45 

Standard  Navy,  3x12,  emboss- 
ed, 4  oc,  4  op,  14  and  28  lb  SS 
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6  for  10,  10%  oz,  24  lb  butts.  35 
Star,   16  oz,   12,  24  and  52  lb 

butts    45 

Tinsley's   Nat.    Leaf,    3x12,  16 

oz,   6  &  12   lb   64 

Twist  Tobiii'co. 

Grander  Twist, hand  made  llglil 
pressed,  12  to  lb,  12-rb  half 
bushels  and  15-Ib  grained 
pails   

Ited  Ribbon  Twist,  10  to  lb,  16 
lb  %  bushels  and  8  lb  pecks  40 

Honey  dip  Twist,  11  to  lb, 
packed    5    lb   44 

Smoking  ToIkk-co. 

Master  Workman  plug,  3x6,  10 

oz,    10    lb    cad   4i 

I'^inzer's   Mixed   Plug,     16  oz, 

3x12,  5  sp,  5  and  10  lb....  33 
Ole    Varglny,    3    oz   plugs  2x4 

blight,    10%    lb    boxes   42 

Sicl.:le   plug,    15   oz   3x12,    5  sp 

71^,   15  and   30   tb   butts....  46 

.lOIIN   ItOLL.MAN   <K  CO.  M 
Cigiiretlt^s. 

Net  cash. 

Fragnrant   Vanity   Fair   :i,',IO 

Dulce's   Cameo   3,90 

.Sweet  Caporal   3.90 

Virginia  Brights   .  3.90 

Pets  (foil  packages)   0  12 

Richmond  Straight  Cuts,  10s 

tin    and    paper   6.12 

Cairo.  No.  27  and  27a,  (cork 

tip    7.50)   6, .SO 

Casino  Gold  Tip   9,00 

Imperiales,  10s,  20a.  50s.  100s. 

with  or  without  mouthpcs.  7.50 
Sultans,    10s,    20s.    50s,  100s. 

Mais  and   Rice  paper  with 

mouthpieces    !)  25 

Abdallah,  No.  3  gold  tip   7,7.'. 

No,    2   9.00 

No.    1  in, 08 

Princess  Lillian,  Cork  tips... 17, 66 

Turkish  Trophies    7.76 

Egyptian  Deities,  No.  1,  103.25.50 
No.  3,  10s, 

plain  tips   17,60 

Egyptian  Deities,  cork  tips.. 18. 15 
Mogul,   cork  tip  10.25 

Iligli  Grade  Smoldng  Tobacco. 

Less  2%  for  cash. 

Imperial    Mixture,    2%-oztin  1.10 

Plum,  1%-oz  foil,  net  64% 

Three   Kings   Mixture, 3J-oz 

tins    1.30 

Yale  Mixture,  1-oz  tin,  1% 

and  2%   lb  cartons   1,35 

1%-oz  tin,  2% 

tb  cartons    1.60 

Yale  Mixture,  3i-oz  tin,  2% 

lb  cartons    1.60 

Lone  Jack,  3J-oz  bags,  net  1.17% 

Wills'  English  Smoking. 
Capstan,  mild.med.  or  strong. 

3i-oz,    per    lb   1,60 

Capstan,  mild,  med  or  strong, 

1%  oz,  per  lb   l,7r. 

Latakia,  3J  oz,  per  lb   2  10 

Sundry  English  Smoking. 

Pioneer,  3J  oz,  per  lb  ,  1.45 

8  oz,  per  lb   1.48 

16  oz,  per  lb   1.40 

Lambert  &  Butler's  Log  Cab- 
in, 3J  oz,  per  tb   1.30 

Smith's  Glasgow  Mixture,  3J 

oz.,  per  tb    1.70 

J.  B.  PACE  TOBACCO  COSIPANY 

Scroll    Tag,    twist.    6    to  lb 

(other  sizes,   67)   66% 

light   pressed,  all 
styles    73  44 

Scroll  Tag,  cable  coil.  3  and 
4  oz   76 

Corduroy  Spun  Roll,  6- lb  bxs  56% 

Mastiff  Plug  Cut,  1%  oz  pchs 
or  tin  foil  pkgs   68 

Mastiff  Plug  Cut,  3J  oz  pchs 
or  tin  foil  pkgs   63 

Mastiff  Plug  Cut, 16  oz  decor- 
ated tin    52  H 

Boston  Smoke,  12a  (24a,  48).  49 
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SURBKUG  CO. 

Grain.  1-/3  oz  patent  can  70 

Golden   Sceptre,     1-oz.  l-lt) 

cart,  per  tt)   1.20 

Golden  Sceptre,  1%-oz,  2%-n) 

cart,  per  tb   1.20 

Golden  Sceptre,  3J-oz,  2%-!!) 

cart,  per  tb   l.M 

Golden  Sceptre,S-oz.5-Ib  cart, 

per  tb    1.00 

Gialden   Sceptre,    16-oz,  6-Ib 

cart,  per  lb  96 

Arcadia,  35  oz,  2%-Ib  cts  (1 

1-lb  cts  1.60)   1.56 

1%-oz,   2 1/2 -lb   carts  1.60 
"        S  oz,  decoratsd  tin.  1.5B 
16  oz,  decorated  tin.  1.50 
Crescent  Club  Mixture,  3h  o«  .8* 

Cigarettes. 
Milo    Cork    Tips   18.50 

••     Plain    "   18.00 

'■    Ladies'  moutlipieces,  20s 

oval    box   9.00 

KK.vptian   Arabs  No.    3  Cork 

Tips    7.40 

King  William,  Egyptian,  netlS.OO 
Turkish  Delight,  sanitary  tip  7.00 
JNO.  J.  BAGLEY  &  CO. 

Net  cash. 
Cold  Shore,  2i^-oz   46% 
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Lime  Kiln  cut  plug,  2  oz.  . .  .  59% 

34   oz  59% 

S  oz  tins.  66% 
16  oz  tins  64  H 

.Sum  cured  2 oz  foil   49 

2V2   oz  pouch.  ...  51 

IVKVMAN  BROS. 

Less  2%. 
Cut  and  Dry.  3J  oz  papers..  32  V< 


It.  BOHLS  &  CO. 
Fancy  Mixtures. 

iVhite  Navy   Mixture,   1%  oz 

fnil   6t 

White  Navy,   3J-oz  foil,  5-lb 

cartons   63 

White  Navy.  16-oz  foil  60 

London  Dock.  3J-oz  foil,  S-Ib 

cartons   80 

Golden   Gate,    3J-oz  tin,  5-Ib 

cartons   S5 

Bright  Virginia  Pickings,  3i- 

oz  tin.  5-Ib  cartons  SO 

Gold  Bar,  3J-oz  tin. 5-lb  cart.  .90 
Great  Blend,  16-oz  box,  mild, 

medium    and    special   1.15 

Great  Blend,  8-oz  box,  mild, 

medium  and  special   1.20 
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Great  Blend,  31-oz  box.  mild, 
medium  and  special   1.25 

Cut  Plug. 

Seal  Rock.  1%-oz  tins.  2',.:-rb 

cartons    25-rb   74 

Seal  Rock,   3J-oz  tins.  2V,;-rb 

cartons    25-Ib   74 

Seal  Rock.  S-oz  tins  74 

Peanut.  1%-oz  foil.  5-tb  cart  .38 

Old  Chief,  8-oz  and  16-oz  46 

Seven    Up.    16-oz    pall,  briar 

pipe  with  each  tin  54 

Seven  Up.  16-oz  pail,  without 

briar    pipe   45 

Seven  Up.  2\t,-oz  foil. 5-tb  cart  .43 
Seven  Up.   2'/4-oz  pouch.  5-lb 

cartons   T  49 

Long  Cut. 

case,  per  doz    1.80 

It.  A.  I'.VrXKRSON  TOBACCO 
COMPANY. 

Less  2%. 
Honest   Labor,   pch  and  tins, 

2',4-oz    51 

Lucky  Strike,  1  %  oz  tins  7F 

3J    oz    tins  7F 
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Patterson's  Seal.   1  =4  oz  foil.  .37 

•'           31  oz  pch .  .  3'i 

16  oz  tin.  .  .  41 

SNtFF. 
America     SnulT  Co  

French,   Rappee,   1%   oz  bot- 
tles,   per   3   doz   2  90 

French,    Rappee,    3J    oz  bot- 
tles,  per  doz   1.80 

French,    Rappee,    16  oz  Jars, 
per  lb  

Maccaboy,   I6-02  Jars,  por  tb  .60 

Irish  High  Toast,   16-oz  self- 
sealing  fruit  jars.  12-lb  bxs  .S7 

Scotch    Llllenthal's,    In  blad- 
ders, per  lb  to 

Scotch   Llllenthal's,   In  weas- 
ands,   per  lb   *? 

Horse  Shoe,  16  oz  glass  Jars, 
lb   50 

Horse  Shoe,  2',b  oz  fibre  cans  .51 

Horse  Shoe.  S  and  16  oz  can*  .4f 

Horse  Shoe,    1   oz  and   IS  oz 
cans   5€ 

WeymiiD  Brui*. 

Copenhagen.  16-oz  stone  Jnx«  S' 

of  2  doz.  per  gross   5' 

1  -oz   tin.  QOXtr 


Attracting  Trade. 

CLEANLINESS  mNS  TRADE. 


The  Grocer  >yiio  Tries  to  Cater  to 
Particular  People  Has  the  Right 
Idea. 


Some  householders  have  a  perlecL 
mania  for  cleanliness;  otliers  are 
moderately  inclined  in  that  direction ; 
others  still  are  disposed  to  shut  their 
eyes  and  take  their  traditional  "peck 
of  dirt"  without  so  much  as  blinking. 
The  wise  grocer  need  bother  himself 
little  about  retaining  the  patrona.ge  of 
the  last  named  once  it  is  secured,  but 
the  custom  of  the  others  is  not  easy 
to  win  and  it  is  hard  to  retain. 

The  vendor  who  advertises  himself 
as  .grocer  to  particular  people  has  the 
right  idea.  All  householders  wish 
to  trade  in  the  particular  class,  no 
matter  what  the  actual  facts,  and  he 
v.'hc  proclaims  his  adherence  to  the 
law  of  cleanliness  is  pretty  sure  to 
attract  attention  and  win  custom.  If 
he  wishes  to  keep  it  and  enlarge  it  he 
must  consistently  and  carefully  live 
up  to  his  profession  every  day  he  is 
in  business. 

It  is  the  habit  of  the  grocer  to  dis- 
play his  wares  in  front  of  his  place  of 
business.  The  passerby  will  notice  a 
great  difference  in  the  method  of  deal- 
ers. Nor  will  he  find  it  difficult  to  ar- 
rive at  correct  conclusions  concerning 
the  class  of  consumers  each  grocer 
has  or  the  general  character  and  dis- 
position at  the  head  of  each  estab- 
lishment. A  grocer's  actions  speak 
louder  than  words,  and  they  speali 
through  his  display. 

The  careful  dealer  makes  careful 
provision  against  the  nuisance  insep- 
arable from  the  summer  months.  So 
far  as  he  is  able  he  keeps  down  the 
dust  on  his  sidewalk  and  the  adjoin- 
ing street.  He  procures  suitable  pro- 
tection for   the  goods  displayed  in 


front  of  his  building  and  in  the  store- 
room to  the  end  .that  dust  may  be 
shut  out  and  that  tlie  pestilential  and 
inquisitive  fly  may  not  work  its  evil 
will  upon  his  wares.  He  is  looking 
out  for  the  welfare  of  patrons  in  a 
practical  way. 

Wins  lucreasiiifT  Patronage. 

Such  a  dealer  wins  constantly  in- 
creasing patronage.  The  particular 
people  who  are  disgusted  with  the 
slovenly  habits  of  the  grocer  from 
whom  they  have  been  purchasing  and 
who  are  looking  for  some  one  wno 
will  suit  them  better  are  attracted  by 
the  trim  appearance  of  his  place,  like 
the  cleanly  habits  indicated  and  give 
him  a  trial  order.  This  is  usually  the 
beginning  of  a  trade  worth  having. 
.\nd  while  this  class  is  won  none  of 
the  less  particular  class  is  lost. 

Some  grocers  seem  to  be  utterly  in- 
capable of  understanding  that  care- 
lessness and  slovenliness  mean  a 
■t?ady  loss  of  patrons.  They  go  from 
bad  to  worse.  Their  business  runs 
down  at  the  heel  and  they  are  at  a 
loss  to  explain  the  situation.  One 
such,  when  approached  by  a  regular 
customer  who  was  disgusted  with  the 
dust-covered  condition  of  some  goods 
he  thought  of  purchasing  and  who 
suggested  to  the  grocer  that  day- 
light street-sweeping  was  a  nuisance, 
was  a  bit  surprised  and  perhaps  dis- 
gusted when  the  grocer  looked  at  him 
for  a  moment  and  enquired.  "Why?" 
But  that  dealer  was  the  exception  to 
the  rule.  The  average  grocer  is  thor- 
oughly up-to-date.  And  so  cleanli- 
ness is  still  the  all-important  requi- 
site for  the  grocer.  Trade-getting 
schemes  may  come  and  go,  but  the 
cleanliness  of  the  store  is  here  to 
stay. 


Saiita  Ana. — Fire  about  Aug.  21st 
destroyed  tile  Fairview  grocery  store, 
with  all  its  contents.  Mr.  Holland  was 
proprietor.  Suspected  cause,  incen- 
diarism. 


WORLDS  F.VMOrS  RAXQI  ET. 

Plans  Under  Way  For  Keliabiliation 
Celebration    Two    Years     II  nice 
Includes  Wonderful  (Jathering. 

Just  how  rapidly  San  Francisco  is 
recovering  from  the  effects  of  the 
fire  may  be  realized  when  it  is  learned 
that  already  plans  are  afoot  to  inaug- 
urate the  new  Palace  Hotel  with  a 
California  State  Dinner,  to  he  given  in 
commoration  of  the  Rehabilitation  of 
the  City  of  San  Francisco.  The  Cali- 
fornia Promotion  Committee  has  al- 
ready engaged  the  hotel  for  this  pur- 
pose and  the  new  hostelry  will  bo 
opened  in  such  a  blaze  of  glory  as  has 
never  before  marked  a  similar  oc- 
casion. It  is  the  intention  of  the 
Committee  to  make  this  one  of  the 
most  notable  banquets  of  the  times, 
and  according  to  the  plans,  which  arc 
yet  incomplete,  it  will  certainly  ho 
the  most  remarkable  dinner  ever  given 
on  the  Pacific  Coast.  To  this  dinner 
will  be  invited  the  President  of  the 
TTnited  States  and  his  Cabinet,  mem- 
bers of  the  Diplomatic  Cori)s  at  Wash- 
ington, noted  financiers  of  the  count- 
ry. Governors  of  all  the  States  of  the 
Union,  with  their  Staffs,  together  with 
other  notables  who  will  make  this 
gathering  the  .greatest  and  most  in- 
teresting that  has  ever  been  held. 

It  is  expected  that  the  Palace  Hotel 
will  be  completed  and  ready  for  oc- 
cupancy two  years  from  now,  and  so 
great  are  the  plans  that  the  Com- 
mittee feels  that  it  will  take  the  en- 
tire time  to  complete  all  the  arrange- 
ments for  this  State  dinner.  The  Com- 
mittee has  already  closed  its  arrange- 
ments with  the  Palace  Hotel  Company 
and  has  a  number  of  artists  working 
out  special  designs  for  the  seating 
arrangements  and  decorations  of  the 
banquet  hall.  It  is  determined  to 
have  these  decorations  entirely  unique 
in  the  matter  of  banquets,  and  a  num- 
ber of  startling  surprises  will  be  In 
store  for  the  guests  on  that  memor- 
able occ^sioa. 
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Clerk's  Corner. 


HOW  THE  JOB  WAS  LOST. 


Soldering  Causes  Cleyer  Man  to  Lose 
His  Place. 


"Soldiering"  is  a  habit  which  is  eas- 
ily acquired  but  which  is  not  so  easily 
gotten  rid  of.  Many  a  young  fellow 
has  spoiled  his  chances  of  future  suc- 
cess by  responding  to  those  elements 
in  his  nature  which  advise  him  to  do 
only  what  he  has  to  do  and  take 
things  easy  when  the  boss  is  not 
around. 

The  Chicago  Tribune  in  a  recent 
issue  offered  a  prize  of  $5  for  the  best 
told  story  of  how  a  job  had  been  lost. 
Many  interesting  anecdotes  on  this 
subject  were  forthcoming  but  the  one 
which  in  the  opinion  of  the  judges  is 
told  in  such  a  manner  as  to  contain 
a  warning  to  other  young  men,  is  the 
following  story  in  which  the  writer 
acknowledged  that  "soldiering"  was 
the  cause  of  his  downfall : 

"Soldiering  cost  me  my  job.  I  had 
been  with  a  big  hardware  firm  for  nine 
years,  beginning  as  office  boy  and 
working  my  way  up  from  salesman 
to  traveling  salesman,  to  foreman  of 
the  stock  rooms,  to  head  buyer,  and 
finally  to  general  manager.  Of  course, 
I  was  hampered  as  general  manager, 
because  the  two  members  of  the  firm 
still  were  active  and  insisted  upon 
running  their  own  business,  but  I  was 
the  biggest  man  in  the  firm  except 
them,  and  felt  it. 

"I  had  worked  hard  for  years,  usu- 
ally at  a  small  salary,  and  when  I 
reached  the  place  I  had  worked  so  hard 
to  reach,  I  did  not  know  that  it  was 
up  to  me  to  work  harder  than  ever, 
but  drew  a  sigh  of  relief  and  figured  I 
had  arrived  at  a  spot  in  my  career 
where  I  could  take  things  a  little 
easier. 


"I  would  have  begun  to  take  things 
easy  the  first  day  I  acted  as  manager, 
but  there  was  no  chance  with  the  two 
members  right  over  me  with  their 
eyes  open  all  the  time.  For  nearly 
two  years  I  hustled  and  made  good 
as  manager.  Then  the  senior  member 
fell  sick  and  decided  to  retire  from 
active  business.  It  was  hinted  broad- 
ly to  me  that  in  the  course  of  time,  I 
would  be  a  member  of  the  firm.  In- 
stead of  feeling  thankful  I  was  a  bit 
sore  because  I'  hadn't  been  taken  into 
the  firm  already.  I  felt  that  I  had 
earned,  it. 

"The  idea  of  taking  things  easy 
possessed  me  and  my  wife  encouraged 
me  in  it.  She  always  felt  that  I  was 
being  imposed  upon.  I  did  not  see 
then,  but  I  do  now,  that  the  junior 
member  jumped  in  and  worked  harder 
than  ever  when  his  old  superior  re- 
tired. I  had  a  private  office,  my  own 
stenographer,  and  I  felt  important.  I 
started  soldiering  right  then,  but  not 
enough  to  make  it  noticeable.  I  often 
went  home  at  night  feeliiig  guilty  and 
conscious  that  I  was  not  giving  my 
best  time  and  attention  to  the  work — 
and  certain  that  I  could  have  attained 
better  results  and  I  buckled  into  the 
work  as  I  always  had  done.  I  wasn't 
lazy — I  simply  felt  that  I  had  earned 
a  rest. 

"The  habit  of  soldiering  grew  upon 
me.  I  did  not  seek  work,  and  con- 
tented myself  with  doing  what  was  at 
hand.  The  climax  came  when  the 
junior  partner  took  a  six  weeks'  va- 
cation. Instead  of  realizing  that  it 
was  time  to  dig  in  and  make  a  record 
for  myself  I  simply  figured  out  that, 
as  I  was  in  charge,  the  others  should 
do  the  work. 

"For  about  four  weeks  I  soldiered; 
I  came  late  and  left  early.  I  spent 
two  hours  at  lunch.  Then,  one  morn- 
ing I  waked  up  to  the  fact  that  things 
were  going  to  pieces.  For  the  next 
two  weeks  I  did  enough  work  to  earn 


four  salaries,  but  I  could  not  catch 
up.  The  entire  business  was  demoral- 
ized, and  it  was  weeks  before  it  was 
straightened  up.  I  saw  the  error  of 
my  ways  before  the  junior  partner 
spoke  of  it. 

"He  was  cold  when  he  returned.  He 
was  colder  when  he  spoke  to  me.  He 
told  me  plainly  that  I  had  thrown 
away  the  chance  of  my  lifetime.  I 
think  even  now  that  had  I  confessed 
everything  and  promised  to  heed  the 
lesson  I  had  learned  he  would  have 
passed  the  whole  matter  over,  but  in- 
stead I  got  angry — lost  my  temper  and 
my  job. 

"I  deserved  it.  It  has  taken  me 
four  years  to  get  back  half  what  1 
lost,  and  probably  I  never  will  re- 
cover it  all." 


PACKING  SARDINES. 
Monterej'.— The  sardine  pack  this 
year  will  be  the  largest  ever  put  in 
Monterey,  being  more  than  twice  that 
of  any  former  year.  Both  the  Booth 
cannery  and  the  one  at  New  Monterey 
are  running  to  their  full  capacity. 
During  the  past  year  the  capacity  of 
both  were  increased.  As  high  as  20 
tons  of  sardines  have  been  packed  at 
the  Booth  cannery  in  one  day.  There 
are  plenty  of  sardines  in  the  bay,  and 
it  is  expected  the  canneries  will  run 
until  about  the  first  of  November. 


The  continued  circulation  of  sensa- 
tional rumors  that  the  city  is  in  dang- 
er of  an  epidemic  of  bubonic  plague 
has  called  forth  a  postive  denial  from 
the  Federal  and  municipal  health  of- 
ficers Although  several  cases  of  the 
disease  have  appeared  in  the  city 
since  May  27th,  they  say  there  is  ab- 
solutely no  danger  of  its  spread  or 

the  necessity  of  a  general  quarantine. 
 «  

Watsonville  is  preparing  for  the 
celebration  of  a  great  apple  and  straw- 
berry festival,  to  be  opened  on  Oc- 
tober 14  and  continue  one  week. 


«{UUUtt 


I  To  Introduce  our  Sunlit  Jellies,  Jams  and  Preserves 

We  are  advertising  them  in  many  of  the  Newspapers  and 
in  other  ways.  The  High  Quality  and  Perfect  Purity  of 
the  Sunlit  products  will  commend  them  to  the  trade  as 
well  as  to  the  consumers.      Write  or  telephone  for  prices. 


Sunlit  Fruit  Company 


ll  3438  4th  Street 


n 


Telephone,  BerKelex  4333  | 

Berkeley,  California.  « 


n 
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Window  Dressing. 


THE  AKT  OF  WINDOW  DKESSING. 


By  S.  W.  Kotli. 

(Continued  from  Last  Week.) 

Now  this  is  just  exactly  what  good 
wiudow  display  is  doing  everry  day  all 
over  the  country.  It  is  getting  people 
to  come  into  the  store.  The  merchant 
is  given  the  chance  to  show  a  new 
customer  what  he  can  do  in  the  way 
ol:  selling  goods.  No  good  merchant 
asks  for  more.  The  poor  merchant  is 
not  worth  considering. 

It  is  somewhat  strange  how  slow 
some  retail  merchants  have  been  to 
wake  up  to  the  value  of  good  win- 
dows. They  have  appeared  to  feel 
that  people  knew  where  they  were  and 
if  they  wanted  anything  they  could 
come  and  get  it  without  being  coaxed 
by  a  show  window.  They  seemed  Lo 
forget  that  people's  minds  are  usually 
engrossed  with  other  things  than  their 

.  immediate  necessities.  Men  and  wo- 
men remember  the  things  they  need 
and  forget  about  it.  There  are  many 
things  they  would  find  they  needed  if 
they  were  where  they  could  see  them 
as  they  pass  along  the  street.  There 
are  many  things  they  see  under  such 
circumstances  today  that  they  need 
and  buy  next  week. 

Twenty  years  ago  the  merchants  did 

-uot  know  these  things.  He  might  have 
known  them  had  he  got  to  thinking 
about  it  in  the  right  way,  and  the  logi- 
cal sequence  of  his  thinking  would 
have  been  the  window  display. 


THE  SHOW  WINDOW. 

The  best  window  for  a  grocer  m 
which  to  show  his  goods  is  one  which 
is  plain  and  even,  with  a  large  plate- 
glass  front.  It  frequently  happens 
that  the  grocer's  window  has  neither 
a  plate-plass  front  on  an  even  interior. 
There  may  be  column  inside  of  the 
glass.  One  partition  may  be  straight 
and  the  other  may  run  oif  at  an  angle. 
All  of  which  the  window  dresser  must 
needs  take  account  when  he  comes  to 
arrange  for  his  display. 

If  there  are  two  permanent  columns 
in  the  window,  these  should  be  mode 
use  of  in  making  the  display.  If 
there  is  but  one  column  another  should 
be  made  for  the  display  to  correspond 
with.  Where  one  side  is  on  an  angle 
it  should  be  made  straight  to  cor- 
respond v/ith  the  other  side,  or  the 
other  side  should  be  made  angular. 
As  a  foundation  the  window  should 
be  made  to  have  its  sides  alike  and 
the  back  should  be  made  to  parallel 
the  glass  front. 

With  this  for  a  beginning  the  trim- 
mer may  proceed  in  an  intelligent  way 
to  create  in  his  mind  the  general 
design  he  desires  to  follow. 

Having  conceived  of  his  plan  the 
decorator  v/ill  get  all  of  the  fixtures 
needed  for  the  display  ready  and  put- 
ting them  in  place  will  go  ahead  with 
his  decorations.    This  done  he  may 


place  his  signs  and  goods  in  the  win- ' 
dow  according'  to  his  preconceived  I 
plans. 

It  sometimes  happenes  thtat  havin_ 
begun  his  display  according  to  the 
general  plan  already  conceived,  many 
happy  suggestions  come  to  the  trim- 
mer. These  he  can  make  without  in 
any  way  marring  the  whole  design  as 
it  was  originally  created.  These  little 
changes,  made  as  the  window  display 


OKOCEHY  CLERKS  I  NE.ISY. 


•jTalk  of  Strikhit;  Kecaiise  of  Various 
(jirievauff.s. 


The  Daily  News  of  Sept.  3d  says: 
'•The  Grocery  Clerks  of  this  city  aud 
Oakland,  who  are  afTiIiated  with  the 
Retail  Clerks'  Union,  have  a  grievance 
which  may  result  in  a  walk-out  in  a 
few  days  unless  remedial  action  is 
IS  being  developed,  are  likely  to  prove  taken  l)y  their  einplovers.  They  object 
to  advantage.  All  good  trimmers  work  to  handling  commodities  produced  by 
in  this  way,  rather  than  biund  them- ,  unfair  or  non-union  labor.  The  ques- 
selves  to  the  hard  and  fast  rule  of ,  tion  has  been  brought  up  repeatedly 
their  original  conception.  It  is  like  before  the  union  councils,  and  the  ofTi- 
the  artist  who  would  paint  a  beautiful 
picture.  He  has  in  his  mind  just  what 
he  wants,  but  as  he  proceeds,  new 
ideas  come  to  him  and  he  puts  them 
into  the  iiractical  effect.  But  this 
must  not  be  cari-ied  so  far  as  to  dis- 
troy  the  essential  features  of  the  orig- 
inal  design.    It   is   largely   in  small 


cials  have  tendered  instructions  on 
matter." 

Another  cause  of  complaint  is  the 
long  hours  of  labor.  Some  of  the 
men  are  obliged  to  work  from  .").  6  and 
7  o'clock  in  the  morning  until  from 
7  to  10  o'clock  at  night.  The  employes 
^    ,  ,       ^,    ,    .  say  that  no  limit  of  working  hours 

matters  of  detail  that  improvements  seems  to  be  fixed  by  manv  places.  Dry 
are  possible  and  desirable  to  make. 
The  general  rule  of  making  an  elab 


orate   design,   as   followed   by  large 


oods  clerks  are  working  on  an  es- 
tablished   basis    of   hours   and  have 
ained  a  permanent  victory  and  the 


houses  that  maintain  a  special  staff  grocery  clerks  will  try  to  gain  the 
ot  window  trimmers  cannot  well  bei,„„,„   y)omt.  Hioc^nofo^H^^  o... 


followed  by  the  smaller  merchants. 
However,  it  will  be  well  or  him  to 
conceive  of  a  general  plan  or  decora- 
tion, even  if  he  does  not  go  so  far  as 
to  make  a  sketch  of  his  conception. 
Continued  next  week. 


same  point.  No  dissatisfaction  ap- 
pears to  hinge  on  the  question  of 
wages. 

It  is  reported  that  this  matter  will 
come  up  in  a  day  or  two  at  the  meet- 
ing of  the  Labor  Council,  and  Secre- 
tary Petry  of  the  Oakland  Labor  Coiin- 

 ♦  cil  has  been  furnished  data  covering 

Ororille, — Through  the  efforts  of  the  the  question  on  the  other  side  of  the 
Oroville  Chamber  of  Commerce  a  meet-  j  bay. 

ing  was  held  by  the  directors  of  that  I   

body  and  Paul  A.  Kennedy  and  A.  L. !  Seattle,  Wasli. — The  cider  and  vin- 
S.  Gezzale  of  the  French-American  |  egar  plant  of  D.  McCurdy  at  72r>  Den- 
Fruit  Co.  of  Los  Angeles  in  an  effort  ny  Way,  has  been  sold  to  Higdeni  Bros, 
to  bring  about  the  erection  in  this  city  j  svho  will  retire  from  tire  .grocery  bus- 
of  a  plant  that  will  pack  olives  and  1  iness  in  order  to  devote  all  their  time 
manufacture  olive  oil.  The  situation  |  to  the  new  business, 
was  gone  over  carefully  and  it  looks 
very  much  as  though  not  only  a  plant 
to  market  the  olives  will  be  secured, 
but  that  a  syrup  works  and  a  cannery 
will  be  included.  There  is  a  big  out- 
put of  olives  in  Butte,  but  the  fruit  is 
now  shipped  to  Los  Angeles,  where  it 
is  packed  and  the  ail  extracted. 


Sau    Francisco.  —  The  Chamber  of 
Commerce  of  San  Francisco  sent  com- 
munications to  its  members  a  few  davs 
ago,  advising  them  that  President  c.  completed  by  the  time  a  crop  of  Ijeets 
H.  Bentley  has  been  assured  by  Sec- 1  >s  ready  it  will  be  necpssary  to  star. 


Conipton. — Word  comes  from  Krcd 
Heinzp.  who  has  bee  nengineering  the 
scheme  for  the  proposed  beet-sugar 
factory  here,  that  it  will  impossible 
to  secure  the  concern  this  year.  It 
is  probable,  however,  that  another 
attempt  will  be  made  toward  securing 
the  factory  for  this  city  at  the  begin- 
ning of  the  year.  If  the  factory  is 
established  a  year  will  be  consumed 
in  its  erection,  and  in  order  to  have  It 


retary  .lames  R.  Garfield  of  the  De- 
partment   of   the    Interior    that  San 


work  some  time  next  May.  If  there 
is  any  prospect  of  securing  the  needed 


Francisco  merchants  would  continue  money  for  its  erection  the  promoters 
to  receive  their  share  of  the  Indian  '  will  begin  active  work  after  the  first 
supply  business.  Blank  i)roposals  "f  .'anuary  in  order  to  have  all  neces- 
have  just  been  received  by  the  cham- !  sary  arrangements  completed  by 
ber  for  furnishing  canned  tomatoes,  j  spring. 

cornmeal.  cracked  wheat,  dried  fruit.,   ♦  

feed,  flour,  hominy,  oats  and  rolled}  Najia. — The  will  of  the  late  Capt.  \. 
oats  for  the  Indian  service.  Bids  for !  W.  Starr,  who  died  in  the  Napa  Insane 
those  articles  will  be  received  at  the  Asylum  several  weeks  ago.  has  been 
Indian  Office,  Washington.  D.  C.  until  filed  for  probate  and  disposes  of  an 
2  o'clock,  September  26,  1907.  Copies  I  estate  valued  at  only  $2.^00.  Starr  was 
of  the  proposals  are  on  file  at  the ,  the  man  who  built  the  famous  Starr 
rooms  of  the  Chamber  of  Commerce  mills  at   South  Vallejo  and  the  big 


for  the  information  of  members. 


Don't  fail  to  sec  passes  34  and  35. 


sugar  refinery  at  Crockett,  but  lost 
j  his  fortune  years  ago  through  un- 
fortunate investments. 
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The  Proof  of  the 
Pudding  is  in  the  £ating> 

You  are  not  E-xperimenting'  when  you  buy  a 

Hobart 


J.  K.  NEWBERRY,  of  Los  Angeles,  heads  the  list  with  EIGHT  Mills.' 

OLSEN'S  MARKET,  INC.,  of  Oakland  and  San  Francisco  is  SEC- 
OND with  SEVEN  Mills. 

II.  &  I.  TEA  &  COFFEE  CO.,  San  Francisco,  comes  THIRD  with 
FIVE  Mills. 

HERMANN  &  W.  H.  HOHN,  of  San  Francisco  have  FOUR  Mills. 
WEST,  ELI.IOT  &  GORDON,  of  San  Francisco  have  THREE  Mills. 

IRVINE  BROS.,  of  San  Francisco  have  THREE  Mills 

A.  E.  WALKER,  of  San  Francisco   have  THREE 

THE  EMPORIUM,  of  San  Francisco  have  TWO 

GOLDBERG,  BOWEN  &  CO.,  San  Francisco  and 

Oakland   have  TWO 

W.  H.  GARRETSON,  of  San  Francisco  have  TWO 

JULIUS  LEVIN,  of  San  Francisco   has  TWO 

BATHJEN   BROS.,   Of   San   Francisco  have  TWO 

I'ETERS  BROS.,   of   San   Francisco  have  TWO 

J.  D.  STEFFENS,  of  San   Francisco  has  TWO 

H.  WREDEN  &  CO.,  of  San  Francisco  have  TWO 

JOS.  A.  STULZ  &  CO..  INC.,  of  San  Francisco,  .have  TWO 


HENRY  MULLER,  San  Francisco  has  TWO 

H.  LERHKE  &  SON,  of  San  Francisco  have  TWO 

FABER  &  CO.,  of  San  Francisco  have  TWO 

McDonald  &  WILSON,  of  San  Francisco  have  TWO 

H.  N.   EDLIN,   of   San   Francisco  has  TWO 

Wm.    WAGNER,    of    San    Francisco  has  TWO 

RATTO   BROS.,   of   San   Francisco  have  TWO 

A.  SIMON  &  SON,  of  San  Francisco  have  TWO 

H.  HADDLBR,   of  San   Francisco  has  TWO 

STAGER  BROS.,   of   San   Francisco  have  TWO 

J.  &  H.  MANGELS,  of  San  Francisco  have  TWO 

R.  MUEGE  &  CO.,  of  San  Francisco  ....have  TWO 

.lOHNSON   BROS.,    Woodland,    Cal  have  TWO 

<}.  BATTALINA,  Stockton,  Cal     has  TWO 

G.  W.  KING,  Santa  Rosa,  Cat  has  TWO 

TA>IALPA1S  GROCERY  CO.,  Mill  Valley,  Cal.. have  TWO 

A.  B.  MC  NEELY,  Los  Angeles,   Cal  has  TWO 

TRED  DRESSER  &  CO.,  Portland,  Ore  have  TWO 

MARCUM   BROS.,   Oakland   and   Valle.io,    Cal.. have  TWO 


Mills 


Aubrey  &  Whitmore.  Stockton.  Cal. 

B.  W.  Griffith.  Oakland.  Cal, 

J,  Mersfelder,  Palo  Alto.  Cal. 

Cowen  &  Heineberg.  San  Francisco.  Cal. 

Doyle  &  McGown,  .San  Francisco,  Cal. 

Henry  Holman.  San  Francisco,  Cal, 

McCaw  Bros..  San  Francisco.  Cal, 

The  Cut  Coffee  Co,,  San  Francisco,  Cal, 

Bernhard  &  Erickson,  Oakland.  Cal. 

Griffith  &  Graney.  Oakland.  Cal.. 

Fisher  &  Co..  Santa  Maria.  Cal. 

Wm.  Mead.  Santa  Maria.  Cal. 

B.  T.  Scott,  Alameda,  Cal. 
Majestic  Grocery  Co..  Seattle.  Wash. 
W.  H.  Hannahan.  Oakland.  Cal. 

.1.   A.   Xowlan.   ,San  Francisco,  Cil, 

W,  W.   Miller.   Sacramento.  Cal. 

F.  J.  Redding,  Oakland.  Cal. 

Leege  &  Haskins.  San  Francisco.  Cal. 

Max  C.   Schulze.   Oakland.  Cal. 

J.  B.  Vigaro.  Hanford.  Cal. 

Lepisch  ct  Co..  San  Jose.  Cal. 

Rice  &  Clary.  Modesto.  Cal. 

Dannemark  Bros.,   San  Francisco,  Cal. 

Carnation   Co,,    Spokane,  Wash. 

A.  J.  Steiner.  Pacific  Grove,  Cal. 

Cheyenne  Light  &  Fuel  Co.,  Cheyenne.  Wyo. 

West.  Co-op.  Assn..  Salt  Lake.  Utah. 

Luty  Bros..   Butte,  Mont. 

Geo.  B.  Dittus,  Sacramento,  Cal, 

Martin  Marks  Coffee  Co,,   Portland,  Ore. 

A.  H.  Harms,  San  Francisco,  Cal, 

Bachtold  &  Runnell.  San  Francisco,  Cal, 

A.  E.  Edey,  San  Francisco,  Cal, 

C.  Carsten,  San  Francisco.  Cal. 

U.  &  I.  Tea  &  Coffee  Co.,  San  Francisco.  Cal. 

Leo  Speigel.  Boise,  Idaho. 

Edward  Schwartz,  Sacramento.  Cal. 

Kahn  &  Cuttman.  San  Francisco,  Cal. 

Greenough  Bros.   Spokane.  Wash. 

Wheler   &   Hobbs.   Stockton.  Cal. 

Sanford  &  Lick.  Alameda,  Cal. 

Ed.  McEwen.   Sacramento,  Cal, 

Crosby  &  Leshinsky,  Fruitvale,  Cal. 

Samuel  A.  Hagge,  Alameda.  Cal. 

Wittman  &  Crawford,  Alameda,  Cal. 

Moore  Plate  Co.,  Madera.  Cal. 

John  Huston,  Oak  Grove,  Cal. 

Wehrman  &  Meillke,  Madera,  Cal, 


H.  Rosenthal.  San  Francisco.  Cal. 

J.  G.   McDonald.  San  Francisco,  Cal. 

Wilson's  Market.  San  Francisco.  Cal. 

Smith's  Cash  Store  San  Francisco.  Cal, 
j  J.  H.  Hinck  Co..  Alameda.  Cal. 

Mrs.   DeLuca.   San  Francisco.  Cal. 

Hills-Nickels  &  Co..  San  Francisco,  Cal. 

Eugene  McCoy,  San  Francisco,  Cal, 

W.  A.  Rogers.  San  Francisco.  Cal. 

J.  Carsten  &  Son,  San  Francisco,  Cal. 

Frank  &  Lyons,  San  Francisco,  Cal. 

Imperial  Cash  Store.  San  Francisco.  Ce 

Hohn  &  Metzger,  San  Francisco,  Cal. 

Roberts  &  Tufts.  San  Francisco.  Cal. 

August  Stolz.  San  Francisco.  Cal. 

H.  F.  Stolz.  San  Francisco.  Cal. 
j  Wm.   Mohrman.    San  Francisco.  Cal. 

J.  P.  Leonard.  San  Francisco.  Cal. 
I  Mrs.  L.  Deutsch.  San  Francisco.  Cal. 
i  Schrader  Bros..   San  Francisco.  Cal. 

J.  H.  Treager,  San  Francisco.  Cal. 

Topp  Bros.,  San  Francisco.  Cal. 

Annand   Bros.,   Berkeley,  Cal, 

N.  Bacigalupi,  Santa  Rosa,  Cal. 

Thos.  Hann.  Berkeley,  Cal. 
:  W.  E.  Smith.  Oakland,  Cal. 

H.  Fuelscher.  San  Francisco,  Cal. 

Joe  Maehek.  Oakland,  Cal. 

E.  J.  Probst.  Alameda,  Cal. 

F.  J.  Haines,  Portland,  Ore. 
Thos.  McKeon,  San  Francisco,  Cal. 
H.  Gaw  &  Co..  San  Francisco,  Cal, 
Jno.  Marshall.  San  Francisco.  Cal. 

A.  E.  Horlock,  Hanford,  Cal. 

N.  B.  Burlingame.  Pacific  Grove,  Cal. 

L.  Burgelin,  Oakland,  Cal. 

C.  F.  Thierback  &  Co..  Oakland.  Cal. 

J.  F.  Burns,  Petaluma,  Cal, 

Hill  &  Seller,  Oakland,  Cal. 

Fra,nk  it  Hunius.  San  Francisco.  Cal. 

F.   Spagele,   Portland.  Ore. 

H.  Horstman.  .San  Francisco.  Cal. 

.lames  P.   Daley.  Berkeley,  Cal, 

Jorgensen  &  McFarlanfl,  Oaklangd,  .Cal. 

Ocean  Market.  San  Francisco  Cal. 

Connelly    Bros..    San    Francisco  Cal. 

P.  M.  Whalin,,  San  Francisco.  Cal. 

Brock  &  Co..  San  Francisco,  Cal, 

B,  J.  Dresser,  Portland,  Ore. 


Wm.   Pitts,   Oakland.  Cal. 

Duff  &  Doyle.  Menlo  Park,  Cal. 

H.  W.  Miles  &  Co..  Goldfield.  Nev. 

G.  W.  LaPiere  &  Son.  Palo  Alto,  Cal. 

L.  L.  Stein,  Berkeley.  Cal. 

Jno.  Riley.  Crockett,  Cal. 

G.  Magerstadt,   Jr..   Oakland,  Cal, 
Ideal  Tea  Co.,  San  Jose,  Cal. 
Dolley  &  Prime.  Reno,  Xev. 

Geo.  Wilkins.   Burlingame.  Cal. 
Kockritz  &  Quinn,  Berkeley.  Cal. 
William  Cron,  Jr.,  Oakland,  CI. 
Lutz  &  Lang.  Oakland.  Cal. 
Chas.  F.  Green,  Vallejo,  Cal. 
Fuller  &  Co..  Palo  .\lto,  Cal. 

H.  Reichhold.   Berkeley.  Cal. 

R.  Dodge  &  Co..  Santa  Maria,  Cal. 

Austin  &  Mcpherson,  Sparks,  Nev. 

J.   A.   Hill.   Oakland.  Cal. 

Thurber  &  Hancock.  Valle.io.  Cal. 

T.   G.   Monroe.   Porterville,  Cal. 

Mary  Vetter,  Santa  Maria.  Cal. 

L.  Boccardo  Co..  Santa  Cruz,  Cal. 

Wm.  Heard.  Santa  Cruz,  Cal. 

G.  H.  Bush.  Healdsburg,  Cal. 

Antone  Zeitich.   San   Francisco,  Cal. 

A.  E.  Frampton.  Goldfield,  Nev. 

Royal   Market.    San   Francisco,  Cal. 

Winne  &  Schrader,  Berkeley,  Cal, 

Goldsmith  Bros,,  Goldfield,  Nev. 

J.  W.  LaPlant.  Alameda.  Cal. 

Rogers  &  Rogers,  Mountain  View,  Cal, 

Original  Sunset  Market,  San  Francisco,  Cal, 

Liberty  Tea  &  Coffee  Co..  Oakland,  Cal. 

O.   Nelson.   Seattle.  Wash. 

Selma  Rochdale  Co..  Selma.  Cal. 

Anderson  &  Hansen.  San  Francisco,  Cal. 

Roma  Market.  San  Francisco,  Cal. 

Anderson  ,!!:  Cull.  Phoenix.  Ariz. 

Jno.  A.  Keller.  Portland.  Ore. 

P.  A.  Holbrook.  San  Francisco,  Cal. 

Man  I^ung  &  Co..  San  Francisco,  Cal. 

Fisher  &  Hickey,  Bisbee.  Ariz. 

Goldman   &  Co,,   Phoenix.  Ariz. 

C.  G.  Schmitz  Coffee  Co..  Oakland.  Cal. 

Puritan  Tea  Co..  Oakland,  Cal. 

J.  C.  Mann,  Portland,  Ore. 

C.  L.  Soboenfeldt,  Portland.  Ore. 
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L.  B.  Wuoster,  Portland,  Ore. 

\Vm.  Maurer.  Oakland,  Cal. 

J.   J.   McKeegan,  Oakland,  Cal. 

Williams  &  Bean,  Seattle,  "Wash. 

H.   F.   Sack,   Oakland,  Cal. 

Miller  Bros.,  San  Francisco,  Cal. 

R.  J.  Wheeler,  Stockton,  Cal. 

W.  M.  Thacker,  Mill  Valley,  Cal. 

Union  Meat  Market.  San  Francisco,  Cal. 

Lee  &  Van  Winkle  Co.,  San  Francisco,  Cal. 

B.  S.  Taylor,  Santa  Rosa,  Cal. 

Meyer  &  McFeeley.  San  Francisco,  Cal. 
Pearson  &  Co.,  Mountain  View,  Cal. 
E.  P.  Heise.  Redwood.  Cal. 
Power  &  Fleming,  Vallejo,  Cal. 
Myers  Grocery  Co.,  Everett,  Wash. 
W.   H.   Garretson.  San  Francisco. 
Pacific  Syndicate  Co.,  San  Francisco. 
M.  Lindemer,  Oakland,  Cal. 

C.  T.  Lansdale,  Olympia,  Wash. 
R.  G.  Cameron,  Olympia,  Wash. 
Hencken  &  Hencken,  San  Francisco.  Cal. 
J.  H.  &  H.  Mangels.  San  Francisco,  Cal. 
Veale  &  Neil,  Petaluma,  Cal. 

.1.  B.  Baraty,  Sausalito,  Cal. 
Colusa  Rochdale  Co..  Colusa,  Cal. 

E.  S.  Wakelin,  Phoenix,  Ariz. 
Pacific  Fruit  Co..  Los  Angeles,  Cal. 
T.  Silberman,  Los  Angeles.  Cal. 

J.  R.  Lane  Drygoods  Co..  Los  Angeles.  Cal. 
McStay  Supply  Co.,   Los  Angeles,  Cal. 
Young's  Market.  Los  Angeles,  Cal. 
Arthur  Cohn,  Los  Angeles,  Cal. 
Wright  Grocery  Co..  Los  Angeles,  Cal. 
Lambourn  &  Sons,  Los  Angeles,  Cal. 
L.  A.  White,  Los  Angeles,  Cal. 
Ambrose  &  Co.,  Los  Angeles.  Cal. 

D.  C.  Perry,  Los  Angeles,  Cal. 

F.  W.  Kent,  Los  Angeles,  Cal. 
Lambert  Bros.,  Los  Angeles.  Cal. 
Brown  Bros.,  Los  Angeles,  Cal. 
Montgomery  &  Tone,  Los  Angeles,  Cal. 

A.  Horwitz.  Los  Angeles.  Cal. 
Sentich  &  Cerovina,  Los  Angeles,  Cal. 
Colton  Grocery  Company,  Colton,  Cal. 
Pasadena  Tea  Co.,  Pasadena.  Cal. 

C.  W.  Owen,  Pasadena,  Cal. 

F.  W.   Preston,  Pasadena,  Cal. 
Hass-Baruchey  Co.,  Los  Angeles.  Cal. 
Geo.  H.  StoU  &  Co.,  Los  Angeles,  Cal. 
C.  A.  Neil.  Los  Angeles,  Cal. 

Roach  &  Pratt,  Los  Angeles,  Cal. 

G.  A.  Clark,  Los  Angeles,  Cal. 
Walter  Fnsher.  Los  Angeles.  Cal. 
Grannis  &  Wilson,  Los  Angeles,  Cal. 

E.  B.  Millar,  Los  Angeles,  Cal. 

C.  A.  Steele.  Los  Angeles,  Cal. 
Stockwell  &  Bradford,  Los  Angeles.  Cal. 

D.  W.  Brittain,  Alhambra.  Cal. 
Rockwold  Bros.,  Riverside.  Cal. 
M.  H.  Mills.  Whittier.  Cal. 

B.  L.  Haslett.  Long  Beach.  Cal. 

E.  V.  Dale.  Santa  Monica,  Cal. 
Bartlett  &  Poe,  Long  Beach.  Cal. 
Long  Beach  Coffee  Co.,  Long  Beach,  Cal. 
Hollywood  Grocery  Co.,   Hollywood.  Cal. 
Henry  Morris.  Monrovia.  Cal. 

^.  S.  Woolley,  Monrovia.  Cal. 

Oxnard  Light  &  Water  Co.,  Oxnard.  Cal. 

Dales  Bros..  Ocean  Park.  Cal. 

A.  Getty  &  Co.,  Tustin,  Cal. 

C.  O.  Demsey,  Redondo,  Cal. 

tl.  S.  G.  Hinton.  Santa  Barbara,  Cal. 

Bakersfleld  Grocery  Co.,   Bakersfleld.  Cal. 

C.  B.  Nelk.  Los  Angeles.  Cal. 

Broadway  Dept.  Store.  Los  Angeles,  Cal. 

Wm.  C.  Faucett,  Los  Angeles.  Cal. 

.T.  M.  Addle.  Los  Angeles,  Cal. 

Fry  &  Mosher.  Los  Angeles.  Cal. 

C.  H.  Royston,   Los  Angeles.  Cal. 
Albert  Cohn.  Los  Angeles,  Cal. 

E.  W.  Lusk,  Los  Angeles.  Cal. 
Powers  Grocery  Co.,  Los  Angeles,  Cal. 
Fitzgerald  Bros.,  Los  Angeles,  Cal. 
Enterprise  Coffee  Co.,  Santa  Rosa,  Cal. 

H.  I.  C.  Inselman.  San  Francisco,  Cal. 
H.   A.   Davenport.   San  Francisco,  Cal. 
G.  Knorr,  San  Francisco,  Cal. 

J.  W.  Lavigne,  Oakland.  Cal. 
A.  M.  Miller,  Sacramento.  Cal. 
Lass  &  Castagne,  San  Francisco.  Cal. 
Geo.   A.   Russell,   Oakland,  Cal. 

D.  J.  Quinn,  Bencia,  Cal. 

W.  H.  Moffett  &  Son,  Lemon  Cove,  Cal. 
A.  M.  Aggler.  Monterey,  Cal. 

E.  F.   Henning,   San  Francisco,  Cal. 
Parks  &  Strickland,  San  Francisco.  Cal  . 
Sierra  Market,  San  Francisco,  Cal. 
Oswald   &   Bachtold.   San   Francisco.  Cal. 
Ecklon  &  Metzger,  San  Francisco,  Cal. 
Wilson  Bros.,   San  Francisco,  Cal. 

San  Joaquin  Coffee  Co.,  Fresno,  Cal. 
Chas.  Strycker,  San  Francisco,  Cal. 
A.  S.  Peters,  San  Francisco,  Cal. 


Meier  &  Frank,  Portland,  Ore. 

Wm.   M.   Buchholtz,  San  Francisco,  Cal. 

Geo.    W.    Caswell,    San    Francisco,  Cal. 

C.   R.  Squires  &  Co..  Tonopah,  Nev. 

Newcastle  Rochdale  Co.,  Newcastle,  Cal. 

Lipp  Bros,   Marysville,  Cal. 

C.  Grosjean  &  Co.,  San  Rafael,  Cal. 

Johnson  Bros.,  Woodland,  Cal. 

H.   Witt,   Kenttield,  Cal. 

H.   Houch,   Alameda,  Cal. 

F.  A.  Cooper,  Santa  Rosa.  Cal. 
Ward  &  Johnson,  Oroville,  Cal. 
S.  Parker  &  Co.,  Oakland,  Cal. 
H.  W.  DeLeon,  Berkeley.  Cal. 
Hennings  Bros..  Oakland,  Cal. 
Mathews  &  Kerr.   Spokane,  Wash. 
Etter  &  Co..  Alameda,  Cal. 
Lewis  D.   Voice,   Oakland.  Cal. 
Fred  Kuhnle,  Oakland,  Cal. 

A.   L.  Bixby,   Watsonville,  Cal. 

H.  Arendt  &  Co..  Pleasanton.  Cal. 
Hamilton  &  Co..  Petaluma.  Cal. 
W.   Stahl  &  Son,   Madera.  Cal. 

C.   E.   Towne,  Santa  Cruz,  Cal. 

W.  A.  Haslam  &  Co.,  Santa  Maria,  Cal. 

Williamson  &  Garrett,  Santa  Cruz,  Cal. 

Emery's  Tea  .Store.  Monterey.  Cal. 

J.  H.  Wedemeyer.  San  Francisco,  Cal. 

Stevens  &  Rendant,  Goldfleld.  Nev. 

Ediin-Goldsmlth.    Goldfleld,  Nev. 

Will  Bros.,  Oakland.  Cal. 

M.   J.   Medovitch,  Bisbee,  Ariz. 

Bisbee  Comm.   Co..   Bisbee.  Ariz. 

Grannucea  &  Co.,  San  Francisco,  Cal. 

Lewis  J,  Shlman,  Oakland,  Cal. 

J.   W.  Weber.   San  Francisco.  Cal. 

Gardiner   &  Mitchell   Co..   Oakland.  Cal. 

C.   J.   TIetJen,  San  Francisco,  Cal. 

T.   S.   Pederson.   San  Francisco.  Cal. 

Borneman  &  Bar.  Seattle.  Wash. 

J.  H.  Sawtell.  Chico.  Cal. 

G.  G.  Graber,  San  Francisco,  Cal. 

F.    A.   Behling.    San   Francisco.  Cal. 

Owen-Beam   Co.,    Albany.  Ore. 

Golden  Gate  Coffee  Co..  San  Francisco.  Cal. 

Taya  Coffee  Co.,  Berkeley.  Cal. 

Eaton  &  Co..  Redding.  Cal. 

Couch  &  Co..  St.  John.  Ore. 

I.  M.  Bohnsen.  Portland.  Ore. 

St.  Johns  Grocery  Co..  St.  Johns,  Cal. 
Leon  Lewis.  Sacramento.  Cal. 
Jno.    McCullough,    Spokane,  Wash. 
Spill  &  Carpuzir,  Oakland.  Cal. 
P.  A.  Holloway,  Santa  Rosa,  Cal. 
L.   Warnke,    Alameda.  Cal. 
Chas.  L.  Bluett.  Stockton,  Cal. 
Sonoma  Co.  Fruit  &  Pro.  Co.,  Santa  Rosa. 
Cal. 

The  White  &  Bender  Co..  Wallace.  Idaho 
.T.  Megarry  &  Co..  Valle.io.  Cal. 
Willyard    i<t    Tatman.    Bellingham.  Wash. 
.\nderson  &  Co..  Oakland,  Cal. 
Geo.   S'-homer.  .San  Francisco.  Cal. 

C.  F.   Cooney.   .San  Francisco.  Cal. 

A.  Sutherland,   Oakland.  Cal. 
Hill  Pros..   San  Francisco.  Cal. 
T".    S    Trioli.    Alameda.  Cal. 
Larkin  St.  Fair,  San  Francisco.  Cal. 

H.  C.  Brunkhorst.  San  Francisco.  Cal. 

E.  Ploeger.  -San  Francisco.  Cal. 
T.  C    Sill.  Berkeley.  Cal. 
Peterson    &   Co.    Oakland.  Cal. 
J.  R.  Fraser.  Bencia.  Cal. 

.\.  Schwabarher  &  Co..  Santa  Maria.  Cal. 

B.  Weill   *   Son.    Modesto.  Cal. 

Hmil   D.   Decchio.   .San  Francisco.  Cal. 

F.  E.  McCullum.  Salinas.  Cal. 
Russell  T.  Day.  Woodland.  Cal. 
Gustav   Vehse.    Seattle.  Wash. 

.VI.  .T.   Rrandenstein.   San  Francisco.  Cal. 

P.   T.   Maloney.   Redwood.   City.  Cal. 

Sparlalin?  &  Co..  Monterey.  Cal. 

Dwight   Edwards.   Portland.  Ore. 

Daugherty  Grocery  Co..  San  Jose.  Cal. 

Wilko  Metz.   Porterville.  Cal. 

Wilson  Tea  &  Coffee  Co..  Fresno.  Cal. 

Jeannot  Bros..  Spokane.  Wash. 

M.   Lewis.   Monterey.  Cal. 

Oliver  &  Lowe,  Pacific  Grove.  Cal. 

G.  S.   Pritchard.   Sacramento,  Cal. 
Nash  Merc.   Co..   Redding,  Cal. 
Geo.   P.   Ackerly.  Vacavllle,  Cal. 
Schmidt  &  Thiele,  San  Francisco.  Cal. 

D.  Dierson  &  Co..  Sacramento,  Cal. 
Stelling  &  Von  Husen.  San  Francisco.  Cal 
A.  D.  Trefz.   San  Francisco.  Cal. 

Menth  &  Hartwig.  Helena.  Mont. 
A.  Schaden.  Sacramento.  Cal. 
Herron  &  Baker.   Santa  Maria.  Cal. 
Cal.  Co-op.  Co.,  San  Francisco,  Cal. 
Ponsano  Bros..  Santa  Cruz.  Cal. 
John  Mleyr.  Great  Falls.  Mont. 
Corburn  &  Jarvls.  Tonopah.  Nev. 
J.  B.  Bills  &  Co..  Oakland.  Cal. 


I  C.  Silvia,  FolHuni.  Cal. 

;  Anspacher   Bmii..    Llvermurc.  Cal. 

Woodland   Kuclidiile  Co..   WooUland.  Cul 

M.  Goldman.  Merctd,  Cal. 

M.  Joost  &  8un.s.  Alameda.  Cal 

Jno    HoITeU,  OaJ<lund.  Cal. 
:  Muller  Bros..   San    Francl«co.  Cul 

C.    M.   Challup.   Fresno.  Cal. 
j  Wm.  M.   Hohn.  .San  F'raneliico.  Cnl. 

Johnston   Bros..   Sun   Francisco.  Cal. 

P.   M.    McArlhur.   San   Francisco.  Cal. 

^o.Tu  T-a  Co     Portland.  Ore. 

Conner  Co..  inc..  Helena,  Monl. 

■Wm.  Weaiherhead  &  Co..  p,an  Pranrlsco.  Cal 

Wellman.  Peek  &  Co..  San  Francisco.  Cal 
;  P.    Buckley  &   Co..    San    Francisc  o,    i  al. 

R.   CercKhlno.   .San   Francliico.  Cal. 

G.  Franchinl.   San   Francisco.  Cal. 
Shenson's   Market.   San   Franclsio.  Cal. 
Kopf  &  Donovan.  .Santa  Rosa.  Cal. 
Baur  &  Fuchs.  San  Francisco.  Cal. 

L.  M.  Walters,  San  Francisco.  Cal. 
Kohn   Bros..   San   Francisco.  Cal. 

F.  J.  Weiss  Co..  San  Francisco.  Cal 
J.   Mersfelder,    Palo  Alto.  Cal, 

J.  M.   Myers,  San  Francisco.  Cal. 

Thos.  E.  Burke  &  Co.,  San  Francisco.  Cnl. 

Ed.  Broderlck.  Sausalito.  Cal. 

.\nderson  &  Meyer.'f,  .Snn  Francisco.  Cal 

.1  .F.   Schomer.   .San   Francisco.  Cal 

■W.  J.  Lund.  Oakland.  Cal. 

E5.  S.  Blackwell.  Oakland.  Cal 

J.  W.   Eaton.  Oakland.  Cal. 

.Stafford  Bros..  Redwood.  Cal. 

Chas.  Mayborp.  San  Francisco.  Cal. 

Passalacqua  &  Cook.  Healdsburcr.  Cal. 

A.  J.   Roney.  San  Francisco.  Cnl 

Bruecker  Bros..  San  Francisco.  Cal. 

N.    Gallagher.   Oakland.  Cal. 

Porterville    Rochdale    Co..    Porterville.  Cal. 

Scott's  Grocery  Co..  Olympia.  Wn.^h 

L.   R.   Katz.   San   Francisco.  Cal. 

McCarthy  Bros..  San  Francisco,  rnl 

Lorlano  &  Thomas.   Sausalito.  Cul. 

A.  P.  May.  CoallHRa.  Cal. 

Clifford    Bros..    San    Francisco.  Cal 

Kumick  &  Frische.  San  Francisco.  Cal. 

A.  H.  McCullom.  Los  .Xngeles.  Cal. 
P.  D.  Colby  Co..  Los  .Vn^eles.  Cal 
FInkensteIn    Bros..    I,oa   Angeles.  Cal. 
Canfleld  Department  Store.  Iajs  Angeles.  Cal. 
Raymond  Tea  &  Coffee  Co..  Los  .Vniteles.  Cal 

H.  Jevne  Co..  Los  Angeles.  Cal. 
S.  Peluffo.  I.,os  Angeles.  Cat. 
Olsen   &   Jones.   Los  Aniceles.  Cal. 

B.  A.   BrlgfTS.   Los  Angeles.  Cal. 
W.   H.    Roth.   Los  .Angeles.  Cnl 
Gall  &  Parker.  Los  .\ngeles.  Cal. 
Llebelt   Bros  .   Los  Aniteles.  Cnl. 
Geo.   .\.    Rali>h.   f.oa  .Aneeles.  r-al. 
Kaplan    &    Stollin.    I^os    .VnKel»s  r-nl 
Margrnve   &   Sandstrom.   Han   Pedro,  Cnl 
Ehlen  *  Orote.  Ornriire.  Cal 

A.   W.    Merrlam.    Pomona.  Cal. 

R.  Taylor.   Pasadena.  Cal 

Pasadena  Grocery  Co..   Pasadena.  Cal 

G.  S.   Pritchard.   .Sacramento,  rnl. 
.T.  B.  Chaffey.   Pasadena.  Cal. 
Newmark  Bros..  Los  Angeles.  Cal. 
M.   G.   Gonzales.    J.na   .\nKeli>s.  Cal 
Kemper  &  Edwards.   Ixtn  AnRclos.  Cal. 
Castrucclo-.Vmestoy  Co.  Los  .\nBelcs.  Cal. 
J.  A.  Pazenda.  I..0S  Amreloa.  Cal. 
Badham    K-    Wllllnms.    Los    .VnitPles.  r'rti 
American   Coffee   Co.    Los   Aneeles.  Cal 
Olsen   &   .Sons.    Los   Anireles.  Cnl 
Despars    &   .Sons.    Los    Aniceles.  Cal. 

I  C    W.  Orassell.  Redondo.  ra\ 

j  Bunker  *   .-Voderson.   Santa  Ann.  C«l 

I  J.   S.   Quint.   Redondo,  rnl 

Taylor  &  Chaffs.  Pasadena.  Cal. 

J.   L.   Phillips.  Snn   DieRo.  Cnl 
I  Lone  Bench  Orocorj'.  T.on|r  Beach,  rnl 
;  Lee  H.   Young.  Ocpan  Pnrk.  Cnl 

T.  R.  Newberry  Co..   Hollvworvfl.  Cnl. 

F    .T.   rornes.    Monrovia,  ral 

J.    A.    Frnulob.    Monrovia.  Cal. 

A.  F.  Johnston.  Snnia  Monica.  Cal. 

Crow  A  Drnke.   .Vlhnmbrn.  Cal 

Reed   &   Younc.   Venice.  Cal. 

C.  J.  Xelll*.  Sawtell.  Cal. 
Ventura  Grocery   Co  .    Ventura.  C«I 
W.   R.   Woodslde.   I>os   .\ngeles.  Cal. 
E.    .\     Klein.    Los   .Vneeles.  Cal. 

I  F.  'W.  Oranol*.  Los  Anfreles,  Cal. 
,  Frank  T.   Shirley.   I,os  .Xngeles.  Cal 
:  College  Grocery.  Los  Anaeles.  Cal 

Sunset  Tea  *  Coffee  Co..  1,01  Aneeles.  Cal 
I  Planter's  I'nlon  Coffee  Co..  Los  Aneeles.  Cal 
I  Eastern  Produce  Co  .  Lna  Angeles.  Cal. 

Rivers  Bros..  Loa  Ang^lea,  Cal. 

P.  A.  Valle.  Uom  Angelw  Cat. 

Coomber  *  Son.  Lot  Angelea.  Cal. 

Sunset  Orocery.  Oakland,  CaJ. 
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PARKS  BROS.  ARE  RETAILER 


state  Grocers  Association  Giyes  Them 
Their  True  Classification. 


Last  week,  during  the  progress  of 
the  Grocers  Convention  at  Sacramen- 
to, the  following  resolution  was  in- 
troduced and  unanimously  adopted. 

WHEREAS : — Repeated  complaints 
have  been  made  against  the  firm  of 
Parks  Bros.,  supposed  wholesale  gro- 
cers of  San  Francisco,  accusing  them 
of  Retailing  and 

WHEREAS,  These  complaints  have 
as  yet  been  undenied,  therefore  be  it 

RESOLVED,  That  v^e  recommend 
our  board  of  directors  to  take  this 
matter  up  at  once  and  request  the 
manufacturers  to  place  them  on  the 
retailers  list. 

As  further  evidence  of  the  falsity  of 
Parks  Bros.,  claim  that  they  are 
Wholesalers,  we  submit  herewith,  a 
picture  of  their  establishment. 

It  will  be  noticed  that  they  are  lo- 
cated under  a  lodging  house  and  next 
door  to  a  saloon. 

We  think  further  comment  unneces- 
sary. 


Parks  Bros.'  Store  on  Fifth  Street. 


By  Merit  and  Integrity  BORDEN'S  Milk  Products  Have  Continued 
in  Popularity  with  Dealer  and  Consumer  for 


i  EAGLE 
i  BRAND 

'  CONDENSED 
S  MILK 


50 
Years 


PIONEER 
BRAND 
EVAPORATED 
MILK 

(Unsweetened) 


BORDEN'S  CONDENSED  MILK  CO.,    Originators  of  Condensed  Milk  and  "Leaders  of  Quality" 


♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦4 


LONG'S 


Preserves  the  standard  preserve  of  the  world  and  absolutely  pure. 
S£iretto^2i  Drips  pleases  the  palate,  whets  the  appetite,  gives  hot  cakes 
a  delightful  flavor. 

Woodlawn  Matple  is  superior  grade  of  Maple  Syrup,  guaranteed  for 
its  purity  strength  and  flavor. 

MarascHino  CHerries  the  finest  of  California's  selected  cherries 
preserved  in  maraschino,  unequalled  by  any  manufacturer. 

Peerless  Bar  and  Powdered  Sti^ar  the  best  and  cleanest  su- 
gar sugar  on  the  market.    TRY  THEM. 

I^ong'  Syrup  Refining'  Co. 

SAN  FRANCISCO. 
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News  Notes. 


The  new  telephone  directory  shows 
the  prefix  "Kearny"  instead  of  "Tem- 
porary" for  tlie  telephone  in  the  Mont- 
gomery and  Kearny  st.  districts. 

The  Southern  Pacific  Co.  has  ap- 
plied for  a  permit  to  erect  a  3-story 
steel  and  concrete  hospital  building  on 
Hayes  st.  between  Baker  and  Lyon. 

It  is  estimated  by  the  contractors 
having  in  charge  the  erection  of  the 
new  Palace  Hotel  that  the  structure 
will  be  completed  and  ready  for  bus- 
iness in  two  years  from  now. 

The  Board  of  Supervisors  have  re- 
pealed the  resolution  appropriating 
$9.5,000  for  the  rehabilitation  of  the 
east  and  central  wings  and  the  McAl- 
lister St.  wing  of  the  City  Hall, 
.lames  R.  Gates,  who  has  resided  in 
this  city  half  a  century,  died  at  his 
late  residence,  2066  Golden  Gate  ave. 
Saturday  morning.  For  years  he  was 
head  of  the  wholesale  drug  house  of 
J.  R.  Gates  &  Co. 

Hugh  Huddleston,  a  well-known 
merchant  of  the  Pacific  Coast  and  a 
resident  of  San  Francisco  for  the  past 
27  years,  died  yesterday  at  his  home, 
3660  Washington  st.  He  organized  the 
Great  American  Importing  Tea  Co. 

Four  killed  and  252  known  to  have 
been  wounded  is  the  record  of  the  131 
days  of  the  car  strike  period  that  be- 
gan May  5th  and  continued  till  the 
boycott  of  the  cars  was  removed  by 
the  unions  the  night  of  Sept.  12th. 

S.  H.  Tyler  &  Son  are  negotiating  for 
a  large  size  lot  in  the  downtown 
wholesale  district  on  which  to  erect 
a  large  fireproof  and  earthquakeproof 
building  for  their  coffee  and  spice 
manufactory,  offices  and  salesrooms. 

Former  City  Engineer  Grusky  has 
returned  to  San  Francisco  after  a 
year's  absence  in  the  East,  and  ex- 
pressed surprise  and  gratification  at 
the  marvelous  amount  of  reconstruc- 
tion that  has  been  accomplished  since 
he  was  last  here. 

Work  has  been  stopped  on  all  street 
contracts  in  the  city,  as  President 
Michael  Casey  of  the  Board  of  Public 
Woi-ks  says  that  most  of  the  contracts 
let  during  the  last  administration  are 
for  the  betterment  of  the  Western  Ad- 
dition, and  in  most  instances  exclude 
the  Mission  district. 

The  policemen  have  been  instructed 
to  look  after  the  rat  situation,  with  re- 
spect to  notifying  merchants  and  con- 
ferring with  them  from  time  to  time, 
with  a  view  to  catching  rats,  and  so 
far  as  possible  to  clear  the  city  of 
them. 

Red  Men's  Hall,  within  one  block 
of  the  City  Hall,  will,  after  Oct.  1st,  be 
the  home  of  the  Superior  Courts. 
Yesterday  the  Superivisors  empowered 
the  Mayor  to  contract  a  lease  for  one 
year,  with  optional  extensions,  for  the 
exclusive  use  of  the  building  for  the 
eight  civil  departments  from  8  a.  m. 
to  6  p.  m. 


THE  PERFECTION 


CHEESE  CUTTER 


Is  a  ooiiiiuitiii!;  chcfse  oultcr.  II  is  so 
simple  that  any  boy  can  oiicrafc  it. 
Any  boy  can  tali«'  it  apart.  cUiiii  it 
and  put  it  toirHhcr  attain  ^\  it  boat  a 
mistake. 

It  will  la.--.t  a  lifi'  lime 
and  irnarantcc  if  to 
cat  out  the  Hetail  (iro- 
Ofr's  exact  prolil  from 
e.erj  clieese.  No  guesa 
work  about  it. 

Ask  one  of  the  Tliou- 
sands  of  your  competi- 
tors using  a  Perfection 
Computing  Cheese  Cut- 
ter, if  the  Cutter  didn't 
save  its  cost  the  first 
90  days. 

Then  write  to  tis. 

Sold  by 

LEVENSON  COMPANY,  ^HE  AMERICAN 

Corner  Front  and  Pine  Sts.,      I  COMPUTING  CO. 

San  Francisco,  Cai.  Indianapolis,  Ind. 


packer 


'The  More  You  Eat 
The  More  You  Want" 


The    World^s    Greatest    5    Cent  Seller 


Dodge,  Sweeney  &  Co* 

Agents 


San  Francisco 


California 
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Manufacturers'  List. 


Sellins   I'rices  of  Uouds  That   Guurantee  u 
Profit  to  the  Uealer. 


NOTE — The  selling  prices  of  the  eouds 
listed  below  have  been  guaranteed  by  the 
various  manufacturers.  When  a  grocer 
knows  of  a  cut  being  made,  he  should  at 
once  notify  FRANK  B.  CONNOLLY,  Secre- 
tary Associated  Retail  Grocers  of  San  Fran- 
cisco, yOl  Stanyan,  cor.  Frederick,  Phone 
Fell  G161.  Mr.  Connolly  will  immediately 
take  up  the  matter  with  the  manufacturer, 
who  will  see  that  the  cutter  is  called  to 
task. 

GrocerN  »ilioiild  report  all  cuts  as  promptly 
poNsihIe  and  thus  make  it  easier  to  cor- 
rect the  evil  befera  prices  become  demoral- 
j/.t'(i. 

UAlvING  POWDRR 
Schilling's. 

SchiUings  Best,  V4-ib.  cuuk  i  l 

Schillings  Best,  V4-lb.  cans  i' 

Sshilling's  Best,  l-lb  .can.s  -I 

Rumford. 

Kiinirora,    %-lb.   cans  15 

Rumford,  1-lb  cans  30 

Rumford,  3-lb  cans  75 

Rumford.  5-lh  cans   1.25 

Crescent. 

To  Family  Trade  To  Restr..  Etc. 

3-Xb     tins  70  each  6.75  per  doz 

i4-lt)     tins  10  each  $1.10  per  doz 

H-lb    tins  15  each  1,60  per  doz 

1-rb    tins  25  each  2.65  per  doz 

5-lb    tins  1.00  each  10.50  per  doz 

Sun  Baking  Powder. 

1     m   46\Vi    Xb   15 

14     It)   2o| 


COFFEE. 

iJolUen  Gale    (J,   A.    Folger  &  Co.) 

1  lb.  cans   40 

.VI.  J.  B.,  (M.  J.  Brandenstein  &  Co.) 

1  lb  40 

,\1.  .1.  B..  (M.  J.  Brandenstein  &  Co.) 

3  lbs    1.00 


CHOCOLATE 

(Effective    August    15th.  1907.) 
Ghiiadelli's  Ground  Chocolate,  1-lb  Tins 
Ghiradelli's  Ground  Chocolate,  3-lb  Tins 


1-lb  Pkg 
Vz-lh  Tins 

^EAI.S 

W5ur     (Del  Mtiiiir 

m.  package  

Oats    (Del  IVTmile 


Sagle  Chocolate 
(3rhiradelirs  Cocoa, 

Cal.  Flapjack 

Milling  Co.)  2 
Cream  Flaked 

Milling  Co.)  l.'jc,  two  Tor 
Rxcelsior  Flaki  fl  O.its 
lOxcelsior  Oats  (Del  Monte  Milling 

Co.)  straight  

Peacock     Bi%nd     !3'jckwlieal  (Del 

Monte  Milling  Co.)  3  1-2  lb.  pkge 
Peacock    Brand    Buckwheat  (Del 

Monte  Milling  Co.)  3  lb.  package 
Peaoock    Brand    Buckwheat  (Del 

Monte  Milling  Co)  1  1-2  lb.  pkge 
Shredded    Wheat    Biscuits,    15c  or 

two   

Triscuit,  straigl^*   

TEA. 

Tree.    (M.    J.    Brandenstein   &  Co.).... 


L  OTTO  I,  EN 

aiiiall  size  pails  i  .3u 

Medium  size  pails  GO 

Large  size  pails   1.35 

FLOUR. 

Globe  Mills. — A-1.  $1.60;  Banquet,  $1.50; 
Silver  Star,  $1.45. 

Del  Monte. — Del  Monte,  $1.60;  Waldo,  1.45. 

Port  Costa. — Port  Costa,  $1.60:  Starr's  Ex- 
tra Choice,   $1.50;  Mayflower,  $1.45. 

Stockton  Mills. — Crown,  $1.60;  White 
Navy,  $1.45;  Triumph,  $1.40;  Bear,  $1.40. 

Sperry  Mills. — Horace  Davis  Patent  Rol- 
ler, $1.70;  Golden  Gate,  $1.60;  Drifted  Snow, 
$1.60;  Sperry,  $1.60;  Royal,  $1.50;  Eagle. 
$1.45;  First  Grade  Flour,  1-sth,  S5c;  lO-Ib. 
sack  4nc, 

American  Milling:  Co. — Colonial,  $1.55. 

Bay  City  Mills  (1st  and  Clay  Sts.,  Oak- 
land)— "Bay  City,"  $1.55;  "White  Foam," 
$1.55. 

Diamond  Milling  Co. — Diamond  Patent,  49- 
th.  sacks,  $1.55;  Diamond  Family.  49-rb. 
sacks,   $1.45:   Sky  Hi^h,   49-n3.   sacks,  $1.40. 

Phoeni.x    Milling    Co.,    Sacramento. — (Bay 
Territory  office,   17th  &  Wood  St.,  Oakland. 
B.  B.  Bryan,  Agent.) — "Phoenix,"  $1.60. 
Mapletne. 
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 60 

,.   2.00 

.S2  oz    4.00 

Gallons   15.00 

OLIVE  OIL. 
Purity  (Chas.P.Grogan),  Half  Pts 
Puritv  (Chas.P.Grogan)  Pints,,. 
Puritv  (Chas.P.Grogan)  Quarts. 
Purity  (Chas.  P.  Grogan)  Half  Gal.. 
Purity  (Chas  P.  Grogan)  Gallon.  .. 
SAUCES. 

Catsup,     Bishop's     (Bishop  &  Co) 
1-2    pints   15 

Catsup,   Bishop's   (Bishop&Co.)   pts  .25 

Chili  Sauce,  Bishop's  (Bishop&Co.) 
1-2  pints   15 

Chili  Sauce,  Bishop's  (Bishop&Co.) 

pints   25 

SO,4PS.  .  . 

•^Hpoll"  10c.    3    for  2r.r 

FLY  STICKEM 

Forty  Foot   Size  15c,   2  for  25c 


2  oz 
4  oz 
16  or- 


t  .25 

.50 
.90 

.  1.75 

.  3.00 


San  Diego.— W.  B.  Keller.  J.  B.  Alex- 
ancJer  and  W.  F,  Joyce,  officers  of  the 
Globe  Millins;  Co.,  were  here  recently 
to  arrange  for  the  big  flour  mill  to  be 
erected  on  the  water-front.  It  will 
cost  $175,000.    Plans  have  been  drawn. 


Coast  News. 


CALIFOKTVIA. 
Los  Aug'eles: — Mr,  J.  R.  Underwood, 
the  grocer,  has  been  attached  for  $29. 

The  grocery  business  of  J.  II.  and  O. 
E.  Andross  has  been  sold. 

The  transfer  took  place  Monday,-  Sep- 
tember ]6th,  Mr.  F.  Norment  assum- 
ing the  proprietorship. 

On  Thursday,  September  12th,  Mr. 
Jacob  Fisher,  a  grocer,  sold  his  busi- 
ness to  Segar  &  Warren, 

Music  &  Shey  also  have  sold  out 
their  grocery  business.  This  transfer 
took  place  on  Friday,  September  13th. 
Mr,  C.  C.  Teagle  will  now  manage  the 
business. 

The  partnershi])  existing  between 
Cattern  Bros.,  the  grocers,  has  been 
dissolved. 

Lena  Schwartz,  who  is  engaged  in 
the  grocery  business,  has  taken  a 
mortgage  for  $.500. 

Dutch  Flat: — An  involuntary  peti- 
tion in  bankruptcy  has  been  filed 
against  the  Munro  Grocery  Company. 

Eureka: — E.  &  I.  Verciam  has  sold 
his  grocery  store  for  $975. 

Sacramento: — Mr.  Gus  Kroeger  has 
sold  his  grocery  business  to  B,  F. 
Allendorf. 

.\rte.sia: — O.  W.  F.  Searcy,  who  con- 
ducts a  family  grocery,  has  sold  his 
stock  and  fixtures  to  J.  A.  Schoonovp. 

Otis: — Vaughan  &  McCormick  have 
bought  the  grocery  business  belong- 
ing to  Geo.  E.  Swarthcut. 

On  September  11th  Mr.  S.  Jacob,5 
sold  his  grocery  store  to  M.  N.  Fried- 
man. 

La  Jolla:— Mr.  H.  N.  McKie  has 
sold  his  grocery  store  to  M.  B.  Comp- 
ton. 


Cable  Address 
*tCLUFFECK." 


Telephone  J 
Temporary  2860  J 


William  Cluff  Company,  inc. 

Wholesale  Grocers 

Importers  and  Exporters  of 
Cigars  and  Tobacco. 

♦  4^  ♦ 

Spear  and  Mission  Sts. 

San  Francisco,  Cal. 


♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦ 

I  HAAS  BROS. 

Wholesale 
Grocers— 

importers  and  Commission  Merchant! 

100  CALIFORNIA  STREET 

(Corner  Davis) 
t  San  Francisco  California 
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WASHINGTOIV. 

Seattle: — An  involuntary  petition  in 
bankruptcy  hias  been  filed  against 
Leahy  Bros. 

The   Hodgen   Bros.   Grocery  Com- 


DICTIONART 

A  LIBKAKY  IN  ONE  BOOK. 
Besides  aa  accurate,  practical,  and 
Bcliolr.rly  vocabulary  of  Knglish,  en- 
larccd  with  25,000  NEW  WOKDS,  the 
International  contains  a  History  of  the 
English  Language,  Guide  to  pronuncia- 
tion. Dictionary  of  Fiction,  New  G.izot- 
tccr  of  the  World,  New  i;iograT)hical 
Dictionary,  Vocabulary  of  Ijoripturo 
Names,  Greek  and  Latin  Names,  and 
English  Christian  Names, Foreign  Quo- 
tations, Abbreviations,  Metric  System. 

2330  Pages.    5000  Illustrations. 

GHOULD  YOU  NOT  OWN  SUCH  A  BOOK? 

WEDSTER'S  COLLEOIATE  DICTIONARY. 
I«artrnst  of  ourabrid^rmunts.  Regrularand  Thin  Pa- 
per Editions.    11  6  Pa^cs  and  1100  lUustrati  ma. 

Writo  for "  The  Story  of  a  Book  "—Free, 
G.  &  C.  MERRIA»J!  CO.,  Springfield,  Mass. 


CLARKE 
CO. 

23  Market  St.,  San  Francisco 

IVOHY  SOAP 

LENOX  SOAP 

P.  &  G.  NAPTHA  SOAP 

K.  C.  BAKING  POWDER 

PKOCTOn  &  GAMBLE  CANDLES 

ORANGE  CITY  RUSKS 

PEARLt  GUM 
HONEYSUCKLE  MILK 


An  Auto?  No! 

Peanut  and  Popcorn  Seller. 
Catalog  show'em  $8.50  to 
$330.00.   On  easy  terms. 

KINGERY  MFG.  CO. 

106  E.  P«arl  St.,  Cincinnati 


pany  will  hereafter  be  conducted  byi 
M.  C.  Hodgen  solely.  i 

Spokane:— T.  J.  Tracey's  grocery 
store  was  visited  by  fire;  but  the  small 
loss  was  fully  covered  by  insurance.  ' 

Mr.  C.  B.  Keller,  the  grocer,  has 
sold  out  his  business  to  Mr.  H.  Ricker. 

A  change  is  slated  for  the  grocery 
business  belonging  to  Mr.  Fred  H. 
Jenks.  t 

Gerouie:— Mr.  W.  W.  King  has  been 
sued  for  $719.  Mr.  King  has  long  been  j 
engaged   in   the   grocery  business  in 
Gerome.  ' 

iMoliler:— The  Williams  &  Crowley 
Grocery  Co.  have  filed  notice  of  co- 
partnership. 

KcpHblic:— C.  H.  Nordlung  &  Co., 
the  grocers,  are  closing  out  their  busi- 
ness. 

Mr.  L.  H.  Mason  is  also  selling  hib- 
grocery  store. 
Puyallup: — Mr.  A.  H.  Hans  &  Son 


have  sold  their  grocery  store  to  Wm. 
Krull. 

OHEGO.V. 

Portland  :-Mr.  C.  H.  Schoenfeld  ban 
received  a  mortgage  of  $2,000. 

Milwaukee: — Oscar  Wissinger  has 
sold  his  branch  store  at  Oak  Grove. 

Bandon: — H.  M.  Axtell  &  Co.  have 
sold  their  grocery  business. 

Orejron  ('itj  : — Andrew  Robertson 
has  just  announced  his  intention  of 
starting  a  branch  store  at  Sellwood. 

Ashland: — W.  O.  Dix  has  taken  a 
mortgage  on  his  grocery  Imsineas  for 
$1,000. 

Baker  City : — .las.  Osborne's  grocBry 
store  was  burned  out  bur  the  loss 
was  covered  by  insurance. 

Gold  Hill:— W.  A.  Carter,  the  gro- 
cer, has  renewed  his  $o,000  mortgage. 

Enterprise: — Mr.  W.  E.  Steele  of 
the  R.  S.  &  7.  Grocery  Co.  has  sold 
his  interest  to  G.  S.  Reevis. 


FOR  SALE. 

THE  GENERAL  MERCHANDISK  BUSINESS  OF  PBA  IT  k  MeLKAN.  VT 
GRUMES  LANDING,  COLUSA  COUNTY.  CALIFORNIA,  C<>NSISTIN(i  (►F  A 
FULL  AND  COMPLETE  LINE  OF  GENERAL  MEIU'HANDISI«  STOKK  FIX- 
TUBES,  STORE  BUILDING  AND  LOT.  SITUATED  IN  (»NE  OF  THE  IMCH- 
EST  FARMING  COMMUNITIES  IN  THE  STATE.  ALL  Ml  ST  BE  SOLD 
NOT  LATER  THAN  SEPTEMBER  20TH.  1907.  FOR  FURTHER  PAKTICU- 
LARS  SEE  F.  G.  McLEAN  AT  GRHU  S.  COLUSA  (  OCNTY,  CALIFORNIA. 


AN  OLD  ESTABLISHED,  WELL-PAYING  GROCERY,  FEED  AND 
POULTRY  SUPPLY  BUSINESS  IN  PROSPEROUS  INTERIOR  TOWN.  NA- 
TIONAL  CASH  REGISTER;  DAYTON  SCALES;  HALL  SAFE:  SHOW  CASES, 
ETC.,  GO  WITH  THE  BUSINESS.  STOCK  ALL  CLEAN  AND  NE>V.  THIS 
IS  AN  EXCEPTIONAL  OPPORTUNITY  FOR  A  LIVE  UP-TO-D\TE  MW 
OR  FIRM.  OTHER  BUSINESS  INTERESTS  REQUIRE  THAT  THIS  BE 
SOLD  WITHIN  THE  NEXT  60  DAYS.   ABOUT  g-LOOO  CASH  REQI  IRED, 

ADDRESS  INOUIRIES  TO  G.  B  Y..  CARE  "ADVOCATE,"  1711  >VEBSTER 
ST.,  SAN  FRANCISCO. 

Terms,  Strictly  Cash. 

Location — AVitliln  2  honrs  ride  of  San  Francisco. 

Easiness  doing  $40,000  per  annnni  in  a  profit  payinjr  nianufartnrim; 
town,  where  there  are  no  cutters.  Plant  is  divided  into  two  parts — one  a  first- 
class  branch  doing  a  business  of  abont  $1,000.00  per  month.  Main  store  build- 
ing is  27J^x64  feet  and  newly  fitted  up.  There  is  an  annex,  storage  room, 
barn  and  coal  shed.  Reason  for  selling  triven  only  to  bona-fide  inqnirers — 
except  to  say,  that  reasons  are  perfectly  letritimate.  Areraire  monthly  pay- 
roll of  factory  employees  in  the  town  exceeds  $6.>,000.  Business  embnices 
Groceries,  Feed,  Hardware,  Crockery  and  Dry  Goods,  as  well  as  Coal.  Lime 
and  Cement.  Address  "Square  Deal,"  care  "AdTOcatc,"  1714  Webster  St.,  S 
an  Francisco. 


For  Sale — An  almost  new  Lawson  Cash  Carrier  System  of  six  stations, 
complete  in  i>erfect  working  order.  Price,  $75.00  cash,  F.  0.  B.  .Vddross, 
The  Fair  Co.,  San  Jose. 

Entire  stock  of  groceries  and  fixtures  of  my  store  a(  12tb  and  P  Sts., 
Sacramento,  Cal.,  as  a  whole  or  in  jiart,  toeether  Avith  lease.  Fixtures  In- 
cilude  three  Toledo  scales;  200  acconnt  McCaskey  Retrister;  2  National 
Cash  Registers;  Meat  Slicers;  Show  Cases,  etc.  GEO.  KROEGER. 

Old  established  general  merchandise  business  for  sale.  Located  in 
lively  mining  town  in  northern  part  of  State..  Sale  being  made  because 
present  owner  has  had  the  business  for  forty  years.  Apply  J.  11.,  care 
"Advocate,"  1714  Webster  St.,  S.  F. 

BUSINESS  CHANCES. 
Not  a  better  place  on  earth  for  a  wholesale  grocery  house  than  Astoria, 
Oregon..  Lire  wire  could  control  Alaskan  trade.  Two-thirds  of  the  people 
of  the  world  live  on  the  Pacific  .shores:  they  all  make  regular  business 
of  eating.  Young  hustler  ought  to  start  co-operati>e  compau)  or  promo4^ 
and  locate  it  here.  You  would  double  your  dollars  in  this  business  fir«-r 
year.  Write  Chamber  of  Commerce,  room  200,  Astoria,  Oretron,  for  i>ar- 
ticulars.  Remember,  Astoria  is  only  deep-water  port  on  Colnaitua  Hirer 
and  is  one  of  only  fire  on  Pacific  Coast. 
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AFTER  DISHONEST  ADVERTISERS. 


Congfi-ess  Planning  to  Take  Steps  to  Curb  Lying  and 
Misleading  Pnblicity. 


Among  the  measures  to  be  urged  before  the  next  Con- 
gress, according  to  announcement  just  made,  will  be  one 
regulating  advertisements  and  prohibiting  and  providing 
penalties  for  objectionable,  pernicious,  false,  fraudulent 
or  misleading  advertisements.  The  bill,  it  is  understood, 
-  which  is  aimed  particularly  at  a  certain  class  of  "financial"' 
advertising  closely  connected  with  the  promotion  of 
"mining"  ventures,  is  also  intended  to  extend  the  pro- 
tection of  the  Federal  statutes,  so  far  as  is  possible,  to  the 
customers  of  "fake"  catalogue  mail-order  concerns 
throughout  the  United  States,  and  also  to  affect  certain 
patent  medicine  concerns. 

In  order  to  "try  out"  the  measure  a  bill  was  intro- 
duced into  the  General  Assembly  of  Missouri.  The  bill 
reads  as  follows: 

"All  persons,  firms,  corporations  and  associations  are 
hereby  forbidden  to  print  or  otherwise  to  produce,  publish, 
use,  circulate,  display  or  transport,  or  to  cause  to  be  be 
printed  or  otherwise  produced,  published,  used,  circulated, 
displayed  or  transported,  any  fraudulent,  false,  or  mis- 
leading advertisement  or  advertisements  or  any  advertise- 
ment or  advertisements  which  is  or  are  objectionable  or 
pernicious  or  hereinafter  defined,  and  each  violation  hereof 
shall  constitute  a  misdemeanor  and  be  punishable  by  a 
fine  of  not  less  than  one  hundred  dollars  ($100),  the  deter- 
mination of  the  precise  amount  in  each  case  being  left  to 
the  discretion  of  the  court:  Provided,  that  in  all  cases 
where  the  violation  is  for  the  sake  of  direct  profit  as  by 
pay  for  production,  publicaiton,  transportation,  or  the 
like,  said  fine  shall  always  be  of  an  amount  not  less  than 
three  times  the  amount  of  such  pay,  unless  treble  such  pay 
should  fall  below  the  prescribed  minimum  fine  of  one  hun- 
dred dollars  ($100).  Each  day's  continuance  of  the  pro- 
duction, publication,  use,  circulation,  display  or  transpor- 
tation of  an  advertisement  or  advertisements  such  as  pro- 
hibited by  this  act  shall  constitute  a  separate  offence  there- 
under. 

"Within  the  meaning  of  this  act,  an  advertisement 
shall  be  defined  to  be  any  means  of  publishing  or  giving 
notice  of  information  of  certain  things,  and  shall  include 
oral  as  well-as  physical  forms  of  publication  intended  to 
reach  a  plurality  of  persons.  Among  the  kind  of  adver- 
tisements which,  within  the  meaning  of  this  act,  shall  be 
deemed  either  objectionable  or  pernicious,  or  both,  and 
prohibited  thereby  are  the  following: 

"Advertisements  of  'damaged  goods  sales,'  of  'fire 
sales,'  'bankrupt  sales'  and  the  like,  where  merchandise 
not  a  part  of  such  'damage,'  'fire  damaged,'  or  'bankrupt 
stock,'  or  other  stock  represented  in  tlie  advertisement  is 
offered,  represented,  or  sold  as  a  part  of  such  stock..  Ad- 
vertisements stating  former  selling  values,  or  present  or 
former  worth,  in  excess  of  recognized  trade  standards  of 
such  selling  values  or  worth,  or  where  values  or  worth 
are  stated  and  are  represented  as  worth  more  than  such 
prices  at  which  the  goods  or  commodity  advertised  were 
sold  in  tlie  regular  course  of  business  to  numbers  of  per- 
sons with  a  period  of  eighteen  months  prior  to  date  of  such 
advertisement.  Advertisements  which  represent  merchan- 
dise to  be  other  than  as  stated  upon  labels  or  other  mark- 
ings upon  containers  or  packages  of  snch  merchandise,  as 
in  the  case  of  food  labeled  and  sold  in  compliance  with 
pure  food  laws  of  this  or  other  States  or  of  the  United 
States. 

"Advertisements  wherein  is  contained  any  statement 
or  statements  of  quantity  or  quality  of  merchandise  to  be 
sold,  and  containing  exaggerated  or  false  statements  of 
quantity,  or  where  the  goods  offered  are  seconds,  inferior 
quality,  or  otherwise  not  of  standard  quality  and  such  facts 
are  not  disclosed  in  the  wording  of  the  advertisement.  Ad- 
vertisements offering  for  sale  any  merchandise  or  other 
commodity  described  as  of  one  material  or  substance  only, 
ivhen  it  is  a  combination  of  two  or  more  materials  or  sub-  < 
stances,  especially  where  the  undisclosed  material  or  sub-  ' 
stance  is  an  adulterant  or  material  used  to  cheapen  the  l 


merchandise  or  other  commodity,  as  in  instances  where  J 
goods  are  represented  as  'all  wool'  goods,  but  are  'cotton  1 
and  wool.'  ;} 

"Advertisements  containing  statements  as  of  fact,  '] 
when  it  is  a  matter  of  opinion,  unless  clearly  stated  as  | 
opinion,  as  where  the  words,  "The  best  in  the  world,'  A 
'finest  cheviots,'  etc.,  are  used.  Advertisements  in  which 
are  contained  so-called  guarantees  or  promise  of  guarantee  ,t 
of  future  increase  in  value  of  shares,  stocks,  bonds,  real 
estate,  merchandise  or  other  commodity.  ' 

"Advertisements    predicting    future    greater  values  or  , 
stating  present  value  of  stocks,  bonds,  lands,  merchandise  . 
or  other  commodities,  and  wherein  is  contained,  as  an  in- 
centive to  purchase  the  stocks,  bonds,  lands,  merchandise,  ' 
or  other  commodities,  a  description  of  the  procedure,  suc- 
cess or  results  of  any  similar  enterprise  or  process  of  ] 
manufacture  or  similar  merchandise.  4 

"Advertisements  of  remedies  for  diseases  or  treatment  j 
for  diseases  wherein  symptows  of  diseases  are  enumerated, 
or  wherein  claims  of  superior  professional  skill  are  made, 
or  where  olTers  of  'no  cure,  no  pay,'  'money  back  if  not 
cured,'  or  'contract  of  cure,'      similar  offers  are  published,  i 

"Advertisements  in  which  are  contained  so-called  ' 
guarantees,  or  promise  to  guarantee  a  cure  of  disease,  of 
reference,  direct  or  indirect,  to  private  diseases  of  men  or 
women,  as  when  the  words,  such  as  man  medicine,  dis- 
eases of  men,  irregularities  of  women,  disordered  male  or 
female  functions,  or  the  like,  are  used,  or  fictitious  testi- 
monials as  to  effectvieness  of  any  remedy  or  treatment 
for  any  disease. 

"Advertisements  of  seers,  clairvoyants  ,fortune-tellers, 
mediums,  or  the  like,  wherein  are  contained  any  so-called 
guarantee  or  promise  of  guarantee,  assurance  or  claims  of 
ability  to  predict  future  events,  or  claims  of  miraculous  or 
unusual  psychic  power. 

"Advertisements  offering  employment  wherein  is  con- 
tained a  so-called  guarantee  of  results,  or  where  money  or 
other  equivalent  is  asked  to  be  paid  in  advance  for  samples 
01  outfits." 

Writing  of  the  measure  Mr.  Wagner  says: 
"This  bill,  or  an  improved  bill,  will  be  reintroduced  at 
the  next  session  of  the  Legislature,  two  years  hence;  a 
national  law  of  the  same  kind  will  be  drafted  and  intro- 
duced into  Congress;  and  similar  bills  will  be  offered  to 
the  various  legislatures  from  time  to  time." 


HELPFUL  AND  INTERESTING," 


Vallejo,  Cal.,  Aug.  20,  1907. 
"Retail  Grocers'  Advocate," 
San  Francisco,  Cal., 
Gentlemen : — 

Enclosed  please  find  check  of  $2,00  for  siibscrip- 
tion  to  "Advocate."  We  find  the  "Advocate"  very 
helpful  and  interesting.  We,  as  well  as  our  clerks, 
have  all  learned  its  usefulness  and  eagerly  seek  its 
pages.  Ever}'  grocer  should  read  it  carefully,  there- 
by increasing  his  business  and  extending  his  knowl- 
edge. Wishing  you  all  success,  we  are. 
Respectfully, 

RODGERS  BROS.  &  CO. 


Los  Angeles. — Mrs.  F.  Hadley  has  brought  out  Mrs  Pruts- 
man  in  the  grocery  store  at  Holmes  boulervard  and  Sixty- 
Seventh  street. 


YOUNG  MAN  WANTED. 


Palo  Alto,  Cal.,  Aug.  24,  1907. 

"Grocers'  Advocate," 
San  Francisco. 
Dear  Sirs: — We  have  a  good  nlace  for  a  young  man 
who  understands  the  srrocery  bi!sii;ess.  Anv  assista5«?e  yon 
can  give  us  will  be  thankfully  received.   Tours  tnily. 

Sallow-s  &  Rhodes. 
N.  B.^ — The  above  firm  operates  three  stores,  one  in 
Santa  Clara,  one  in  Palo  Alto  and  one  in  New  Meridan. 
The  chances  for  advancement  for  the  right  man  are  there- 
fore obvious. — Editor. 
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San  Luis  Obicpo. — Articles  of  incor- 
poration have  been  filed  with  the 
County  Clerk  of  the  Swiss  American 
Supply  Company  of  Cambria.  The  di- 
rectors are  J.  P.  Righetti,  P.  L.  Mag- 
getti,  Charles  Bianchi,  James  Guerra 
and  J.  A.  Pedrotta.  The  capital  stock 
is  of  the  amount  of  $10,000,  divided 
into  one  hundred  shares  of  the  par 
value  of  $100  each.  Of  the  capital 
stock  a  total  of  $6,100  has  been  sab- 
scribed. 

The  purpose  of  the  company  is  to 
buy  and  sell  general  merchandise,  dry 


NOTIC 


Is  hereby  giveu  that  on  Wednesday, 
the  2nd  day  of  October,  1907,  a  special 
meeting  will  be  lield  by  the  stofk- 
Iiolders  of  the  BaiTisick's  Gold  AniaJ- 
gainatiug  Company  at  the  office,  10ft? 
McAllister  St,  at  10  A.  M, 

L.  H.  BAKKLSU'R'S, 

President* 

FOR  SALE. 


Entire  stock  of  srroceries  and  fix- 
tures of  my  store  at  12th  and  P  Sts., 
Sacramento,  Cal.,  as  a  whole  or  in 
part,  tosether  with  lease.  Fixtures  in- 
clude three  Toledo  scales;  200  account 
McCaskey  Register;  2  National  Cash 
Registers;  Meat  Slicers;  Show  Cases, 
etc.  GEO.  KROEGEK. 


goods,  fancy  goods,  staple  goods  of  all 
descriptions,  faniilj'  supplies,  wearing 
apparel,  hardware  and  crockery,  farm 
and  dairy  products,  implements  and 
tools  and  all  other  kinds  of  merchan- 
dise as  are  generally  kept  on  sale  in 
a  country  store.  The  company  takes 
control  of  the  P.  L.  Maggetti  stock  of 
goods. 

Oakland,. — J.  A.  Wheeler,  a  grocery- 
man  at  49.54  Telegraph  avenue,  was 
fined  $100  by  Police  Judge  Samuels  re- 
cently for  selling  liquor  without  a  li- 
cense. Wheeler  acknowledged  that 
he  had  sold  and  delivered  liquor  to  his 
customers  and  that  he  kept  a  small 
stock  of  wines  and  other  intoxicants 
on  his  place,  but  he  declared  that  he 
was  not  aware  that  he  had  to  have  a 
liquor  license  in  order  to  sell  to  his 
customers.  When  sentence  was  pro- 
nounced he  notified  the  court  that  ht- 
intended  to  take  an  appeal. 

Sierra  City.— R.  D.  Phelan  &  Co. 
have  sold  their  general  merchandise 
store  to  A.  Musante  and  E.  Vedovi, 
two  young  men  from  San  Francisco, 
who  will  conduct  the  business  under 
the  firm  name  of  the  Sierra  County 
Mercantile  Co.  These  men  have  had 
thorough  business  training  and  are 
v  eil  qualified  for  this  new  undertak- 
ing. The  store  room  nhich  is  light 
and  airy  will  be  thoroughly  over- 
hauled. The  floor  will  be  oiled  to  keep 
down  the  dust,  the  shelving  will  be 
repainted  and  given  two  coats  of 
white  enaiiiel  and  the  whole  salesroom 
put  in  first  class  condition.  The 
building  is  to  be  enlarged  and  thor- 
oughly restocked  in  all  lines. 

Santa  Cruz. — The  Edward  Haggerty 
grocery  store  will  change  hands  the 
first  of  September,  the  store  having 
been  purchased  by  Frank  Stikemau 
and  Henry  K.  Pierce.  Mr.  Stikemau 
has  the  past  few  years  been  a  collect- 
or for  the  F.  A.  Hihn  Co.,  but  is  an  ex- 
perienced groceryman.  Mr.  Pierce  is 
at  present  working  for  Uncle  Sam  in 
the  local  postoffice. 


San  Francisco. — George  J.  Harris,  a 
Eteamfitter,  and  Charles  Coulter,  a 
waiter,  arrested  by  Detectives  Conlon 
and  MoMahon,  August  29th,  were 
booked  last  week  at  the  City  Prison 
on  charges  of  grand  larceny.  They 
are  accused  of  entering  Pistolesl's 
grocery  store  at  816  Kearny  street 
August  28th  and  while  one  engaged  the 
proprietor  in  conversation  the  othf-r 
stole  three  gold  watches,  a  nugget  pin 
and  $80  in  money  from  the  safe.  These 
men  were  arrested  on  suspicion.  Pi«- 
tolesi  visited  the  prison  and  i)ositively 
identified  both  men. 


Sanipurc 
Milk 


An  Artificial  Mother's  Milk  for  In- 
fants  and  Invalids.  The  only  Perfect 
Substitute  for  a  H(«lthy  .Mother's 
Milk— All  Jobbers. 


PACIFIC  COAST 

CONDENSED  MILK  CO. 

Seattle,  Wash. 


JOHN  H.  SPOHX.  AeenLs. 
San  Francisco.  Cal. 


ml  f 


IN  TWO  YEARS  THE 

Royal  Electric  Mills 

Have  growi  into  the  Largest  Line  of  its  kind  in  the  World 
WHY  ? 

BECAUSE— 

1st.  A  ROYAL  MILL  cuts  the  Coffee  Into  even  granules,  without 
crushing  or  grinding. 

2d.  A  ROYAL  MILL  is  self-cleaning,  not  a  grain  of  Coffee  Is  left  In 
the  mill  to  mix  with  the  next  lot. 

3rd.  ROYAL  MILLS  will  Pulverize  Coffee  Without  Heating,  no 
other  will  do  this. 

BecK  Hardware  Co. 


73-75  Clementina  St.,     Near  2nil  and  Folsom  Sts     San  Francisco. 
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GETTING  BACK  TO  ICATURE. 

Retail  grocers  nowadays,  and  in 
somewhat  less  measure  the  whole- 
salers, are  interested  in  the  effect 
produced  by  the  new  pack  goods  which 
are  coming  from  the  factories,  put  up 
in  full  accordance  with  the  Pure  Food 
law.     As  might  have  been  expected 

Twenty  years  ago  there  was  so  little 
thought  of  good  window  display  that 
our  largest  retail  business  stores  were 
built  without  due  regard  for  the 
value  of  windows.  In  recent  years  we 
have  been  tearing  out  these  old  win- 
dows and  fronts  at  great  expense,  just 
for  the  sake  of  getting  a  window,  in 
which  a  good  display  can  be  made. 
We  are  still  tearing  out  these  old 
fronts.  New  buildings  are  being  put 
up  with  special  reference  to  the  value 
of  the  windows  for  display.  Every 
inch  of  space  is  conserved.  Perma- 
nent artistic  features  that  take  up 
room  are  left  out.  Plain,  straight 
lines  is  the  rule  now.  Artistic  win- 
dows with  huge  permanent  decora- 
tion are  of  the  past.  The  new  front 
and  window  is  a  plain,  utility  affair. 
The  knowledge  we  have  gained  of  the 
value  of  window  display  has  wrought 
this  great  change  in  building. 

Manufacturers  have  been  teaching 
retail  merchants  valuable  lessons  in 
window  dressing  in  recent  years.  These 
men  have  been  so  much  alive  to  the 
advantages  of  window  display  that 
they  have  sent  a  lot  of  expert  window 
diessers  around  the  country  trimming 
the  windows  of  the  retailer  for  noth- 
ing more  than  the  privilege  of  making 
a  handsome  display  of  their  own 
goods.  The  retailer  has  noticed  how 
much  the  sale  of  goods  thus  displayed 
has  been  promoted,  and  he  is  wisely 
applying  the  lesson. 

To  those  retail  grocers  who  have 
not  been  influenced  by  such  displays 
as  the  manufacturers  have  made  in 
the  windows  of  the  retail  grocers,  it 
should  only  be  necessary  to  ask  why 
do  these  manufactureres  spend  so 
much  time  and  money  making  window 
displays?  It  is  not  an  especially  new 
thing.  They  have  at  least  been  at  it 
long  enough  to  determine  for  them- 
selves whether  or  not  all  this  effort 
and  expense  is  money  wasted,  and  if 
we  would  seek  an  answer  to  the  ques- 


tion, whether  it  pays  or  not,  we  need 
only  note  the  fact  that  those  who  did 
a  little  in  the  way  of  making  window 
displays  last  year  are  doing  of  the 
same  kind  of  work  this  year,  and 
planning  to  do  still  more  next  year. 

If  this  sort  of. work  is  good  for  the 
manufacturer,  why  is  it  not  equally 
good  for  the  retailer? 

It  is  not  every  merchant  who  has  a 
modern  window  in  which  to  display 
his  goods.  But  no  matter  what  the 
character  of  the  window  may  be,  it 
should  be  utilized  to  the  best  possible 
advantage.  Any  window  is  a  good  as- 
set, provided  it  is  made  proper  use  of, 
and  the  value  of  the  window  depends 
on  the  merchant  himself.  If  he  does 
not  know  how  to  make  the  best  pos- 


sible use  of  it  he  should  learn,  and  if 
he  does  not  learn  how  to  make  a  win- 
dow display  it  will  be  his  own  fault. 

POLISH. 

Qts  J3.00  per  doz 

■  pts   2.00  per  doz 

hi   Pts  90  per  doz 

IvIS^Ol    1   It)  $3.00  per  doz 

H   It   1.75  per  doz 

3  oz  50  per  doz 

I  •       ■     Barkeeper's  Friend  Pow- 

r^Oll^n      der,    gross  $18.00 

■      W  ■  ■  W  I  I  u    g    METALLIC  POLISH 
PASTE 

Is  put  up  by  a  Practical  Cliemist;  also  In 
Liquid  Form.  Free  from  Acid  or  Grit 
Twenty  years  in  the  Markets  of  the  World. 
For  sale  by  all  dealers.  Also  the  Savoy 
Alkali  Floor  Powder,  containing  no  grease 
J.  T.  WILSON, 
Pacific  Coast  Aet  .  2871  16th  St.    S  F 


Buy  Direct  from 
Millers  and  Growers 


We  operate  our  own  mills  and 
have  two  fire-proof  brick  ware- 
houses located  in  Sacramento. 

Large  spot  stock  for  prompt 
delivery. 


Rice  BEAN  and  MIDDLINGS  for  cattle  and  poultry. 
Low  freight  rates  from  here. 

S.  M.  PHILLIPS  &  CO. 

152]'25-27'29'31  Front  St.,       Sacramento,  California 


Guittard's  Pure 

means  satisfaction  to  the  consumer  and  a  fair 
profit  to  the  grocer. 

Pure  Coffee,  Tea,  Chocolate,  Spices,  Extracts 
and  Baking  Powder  of  G-uittard  quality  can- 
not be  sold  for  less. 

To  pay  more  means  no  better  quality — sim- 
ply less  profit  fo-t  the  grocer. 
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BOSTON!  HO!! 

California  Should  Be  Strongly  Represented  at  the 
Next  Annual  Convention  of  the 

National  Retail  Grocers  Association 

Which  is  to  be  Held  at 

BOSTON,  MASS.,  MAY,  1908. 


Join  the  California  "Boston  Club." 

Twenty  Four  Members  Now  Enrolled 

Here  is  a  Chance  to  Eujo}-  an  Eastern  Trip  with 

Special  Rates  —  Splendid  Accommodations  — 
Good  Company  —  Splendid  Entertainment 

The  Clnb  will  travel  in  its  own  Special  Car  to  Boston  and  Return,  visiting  Salt 
Lake  City,  Denver,  Kansas  Git}-,  Chicago,  Cincinnati,  Boston,  New  York 
and  other  cities  enroute, — being  part  of  a  special  train  which  will 
be  made  up  at  Denver   where   delegations  from  Oregon, 
Washington,  Idaho,  Montana  and  Colorado  will  join  ns. 

•'Your  Dues  will  Pay  Your  Fare." 

Full  details  will  be  forwarded  to  anyone  who  may  \>v  interested  on  application  ADDRESS 

FRANK  B.  CONNOLLY 

Director,  National  Association  of  Retail  Grocers. 
Secretary,  Cal  fornia  Retail  Grocers  and  Merchants  Association. 

901  Stanyan  Street  Sao  Francisco 
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Handle 


Sperry  Flour 


and  make  a  good 


PROFIT 


The  most  Popular  Brand  on  the  Market 


Ss=  =^ 


i-cosuiNo   Kjr    inc.  v^l/invcin  i  iuin. 


E.  D.  Eddy,  Editok.         SAN  FRANCISCO,  CALIFORNIA,  SEPTEMBER  27,   1907.         VOL.   12,  NO  .3S 


The  choice  of  flavor 
is  a  matter  of  taste 


olger's  Qolden  Gate 

Teas 


Is  3'our  tea  trade  increasing?  Sel.ing  in  bulk  the  consumption,  j  cr  capita 
has  not  increased  in  years. 

Try  a  new  method.  Folgers'  Gotden  Gate  Teas,  in  flavor-tight,  sanitar\- 
cartons  will  draw  new  trade,  please  the  consumer  and  increase  the  consump- 
tion of  tea.    Six  flavors. 

Japan         Ceylon  English  Breakfast 

Oolong        Gunpowder    Black  and  Green 

Ask  our  salesman  when  he  calls,  or  write  us,  for  further  information. 

J,  A.  FOLGER  (Sl  CO.,  San  Francisco. 

Importers  of  Pure  Teas. 


Money  Thrown  Away. 


Many  Merchants  are  Positively  Tlirofrin^  Away  Money  in  the  IlandliuK 
of  their  ACCOUNTS! 

It  is  only  a  Little  Each  Day  and  they  do  not  notice  it:  it's  like  a  Llllle 
LEAK  from  a  Barrell,  just  a  drop  at  a  time,  but  if  it  is  uot  stopped  tlie  Imrrel 
will  soon  run  dry. 
_  STOP  THE  LEAKS. 

They  amount  to  a  Great  Many  Dollars  in  the  course  of  a  Year. 
DOIXG  USELESS  WORK  is  a  LEAK. 
FORGETTING  TO  CHARGE  GOODS  is  a  LEAK. 
Errors  and  Disputes  cause  Loss  of  Trade. 
LOSS  OF  TRADE  IS  A  LEAK. 

THE  McCASKEY  ACCOUNT  REGISTER  Handles  ALL  YOUR  ACCOUIfTS    with    only    ONE  WRITING, 

Showing  EVERY  DETAIL  of  the  Business. 

Then  Why  Spend  yonr  Time  in  Copying  and  Posting? 

INVESTIGATE  the  GREATEST  LABOR-SAVING,  MONEY-MAKING  Dorlcr  erer  Indented  for  the  UtUU 
Merchant. 

A  64-page  Catalog  FREE  for  the  asking. 

■WE   CAN   SHOW  TfOV 

How  Our  R^g-ister  Quickly  Pays  for  ItseU.  and  ContiDually  Eama  Yon  a  PVoflt. 

W.  A.  HAWLEY,  General  Agent  Pacific  Coast, 

237-38  BACON  BLOCK,  OAKLAND,  CAL. 

BRANCH  AGENCIES:    Los  Angeles,  Cal.;  Sacramento,  Cal.;  Spokane,  Wash.;  Portlaod.  Ore.:  Seattle.  Wnah.;  San  Jo«e.  Cal. 

THE  McCASKEY  REGISTER  CO.,  84  Rush  St,  Alliance,  Ohio,  Manufacturers  of  the  Celebrated  Multiplex  Dayli- 
eating  Carbon  Back  Counter  Pads,  also  Single  Carbon  and  Folding  Pads. 


The  Advocate  Endorses  the  McCaskey  Account  Register. 
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You  take  no  risk  in 
Selling 

RUMFORD 

"The  Wholesome" 

Baking  Powder 

A  guaranty  of  its  purity  is  on  file 
with  the  Secretary  of  Agriculture, 
Washington,  D.  C. 

Best  of  the  high-grade  powders 
at  a  reasonable  price. 


It  will  pay  you  to  push  it 


We  Sell 


®  Rice! 


From  MILLS 

Direct  to  YOU 

Send  for  Samples 

W.  T.  Welisch  &  Co. 

RICE  FACTORS 
Mohadnocfc  BIdg.  S.  F; 


New 
Sauerkraut 


Orders 

Promptly 

Delivered 


REED  PICKLE  WORKS 

1507  Folsom  St. 

Bet.  11th  and  12th 
Phone  Market  228. 


Do  You  ^ell  Our 


Y-L-A-S-T 


Qolden  Gate  Compressed  Yeast  Co. 

Washington  and  Fillmore  Sts.. 
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THE 

RETAIL  GROCERS  ADVOCATE 

I'ultil.slieil  Every  Friday  by  the 

PETAIL  GROCERS 

AND 

,mercmaKts 

association 


EARL,  1).  EDDY.    Editor  and  Manager 
Paul    A.    Carew,  Assistant. 
George  E.  Place,  Trav.  Representative. 

TEMPORARY  OFFICE 
San  Kronclsco — 1714     Webster  Street. 
Phone:  West  3067 

SUBSCRIPTION  PRICEi 

One    Year  J2.00 

Six  Months   1.00 

"ingle  Copies  10  cts. 

Entered  as  Second  Class  Matter  in 
J\e  Post  Office  at  San  Francisco. 
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Index  to  Advertisers 

Tlie  firms  listed  below  are  using 
tlie  colnnius  of  The  Advocate  in  the 
cause  of  publicity.  We  urge  our 
friends  and  members  to  remember 
them  in  placing  orders. 

AGENTS,  MNFBS. 

R.  A.  Holcombe  &  Co.,  50  Clay  St. 

W.  A.  Hawley,  2.37-38  Bacon  Blk.,  Okd. 

Beck  Hardware  Co.,  73-75  Clementina. 

Kelly-Clarke  Co.,  23  Market.- 

John  H.  Spohn  Co.,  50-52  Clay  St. 

Fred  F.  Hobbs  Co.,  Hansford  Bldg. 

The  C.  B.  Jennings  Co.,  41  Clay  St. 

Jobnson-Lock  Mercantile  Co.,  213  Sau- 
some  St. 

P.  E.  Lenfesty,  49  Hartford  St. 

Castlo  Bros.,  1444  O'Farrell  St. 

Hughsou  &  Merton,  438  Market  St. 

Mailliard  &  Schmieden,  Front  and  Sac- 
ramento Sts. 

AJOrOMA. 

Pacific  Ammonia  Bottling  Co. 

BAKING  POl^DER. 
"Royal,"    Johnson-Locke  Mercantile 
Co.,  Agts,  213  Sansome  St. 


A.  Schilling  &  Co  .  2d  and  Folsom. 
"Rumford,"  Rumford    Chem.  Works, 

Providence,  R.  I. 
Crescent  "Egg-Phosphate."     John  H. 

Spohn  Co.,  Agts. 

BANKS. 

Swiss-American  Bank,  1452  Fillmore. 
BEER. 

California  Bottling  Co.,  1255  Harrison. 

BITTERS. 
Lash's  Bitters  Co.,  1721  Mission. 

CATSrPS. 
Pacific  Vinegar  &  Pickle  Works,  161 

Sacramento  St. 
'Sniders,"  John  H.  Spohn  Co.,  Agts., 

52  Clay  St. 
"GriiRon's,"  California  Fruit  Canners' 
Association. 

CHEESE  CUTTERS. 
"Perfection, '■  Levenson  Co.,  Distribu- 
tors, Front  and  Pine  Sts. 
COFFEE,  TEA,  ETC. 
J.  A.  Folger  &  Co.,  Spear  &  Howard. 
M.  J.  Brandenstein  &  Co.,  Mission  near 
Spear. 

A.  Schilling  &  Co.,  2d  and  Folsom. 

COFFEE  MILLS. 
F.  F.  Wear,  D.  S.  A.,  Pac.  Coast. 
Hobart  Mills,  137-139  Telegraph  Ave., 
Oakland. 

"Royal,"  Beck  Hardware  Co  ,  Agts., 

.    604  Mission  St. 
"Enterprise,"  438  Market  St. 

COLLECTORS. 

American  Collection  Agency,  Grant 
Bldg. 

COMMISSION  MERCHANTS. 

Dodge-Sweenev  &  Co.,  Hathaway 
Wharf,  S.  F. 

Scatena,  L.  &  Co.,  104  Washington. 
Phone,  Temporry  243. 

Scheer,  Morehouse  &  Grandi,  Hatha- 
way Wharf  and  33  Clay  St. 

Monotti-Larimer  &  Co.,  707  Grove  St. 
CONFECTIONARY. 

"Hunky  Dory,"  Dodge  Sweeney  &  Co., 
Agts. 

DELICACIES. 

Rathjens,  P.  F.,  1314.5-1319  Pacific. 

Wieland  Bros.,  309-311  Davis  St. 
EVAPOR.VTED  MILK. 

Carnation,  John  H.  Spohn  Co.,  Agts., 
50-52  Clay  St. 

Alpine,  F.  F.  Hobbs  Co.,  Agts.,  Hans- 
ford Bldg. 

Borden  Condensed  Milk  Co.,  Johnson- ' 
Locke  Co..  Agts.,  213  Sansome  St. 

"Honeysuckle,"  Kelley,  Clarke  Co..  23 1 
Market  St. 

FLOUR.  I 

Crown  Mills.,  /16  Jackson  St. 

Del  Monte  Milling  Co.,  Lombard  and 

Montgomery.     Phone,  Temporary; 

1089. 

Globe  Grain  &  Milling  Co.,  Chestnut ' 
and  Montgomery.  Phone,  West  1616. 

Port  Costa  Milling  Co..  Battery  St.. 
near  California. 

Bay  City  Mills,  J.  C.  Wesf^hal  &  Sons. 
Prop's.,  1st  and  Clay  St..  Oakland. 

Phoenix  Milling  Co.,  Sacramento. 

Sperry  Flour  Co..  112  Spear  St. 
GINGER  .4LE. 

D.  Steimke  &  Co.,  Union  and  Octavia. 


nrsECT  po^n)ER. 

"Eureka." 

LYE. 

"Red  Seal." 

MA  PL  EI  NE. 

John  H.  Spohn  Co.,  Agts.,  52  Clay  St. 
McCASKEY  ACCOUNT  REGISTER. 
W.  A.  Hawley,  Agt.,  2:17-3.S  Bacon  Blk.. 
Oakland. 

MINCE  MEAT. 
"None  Such  Condensed,"  Merrell.  Soule 
Co. 

MEAT  SLICING  MACHINES. 

"Enterprise."  438  Market  St. 

OIL  TANKS.  ETC. 
Beck  Hardware  Co.,  604  Mission  St. 
F.  F.  Wear.  "National,"  137  Telegraph 
Ave..  Oakland. 

PAINTS,  OILS  &  GLASS. 
W.  P.  Fuller  &  Co.,  Mission  and  Beale. 

Phone,  Temporary  940. 
Whittier,  Coburn  &  Co.,  Sansome  St. 
PAPER. 

A.  Zellerbach  &  Sons.  421  Jackson  St. 
PASTE. 

Cleveland  Macaroni  Co..  Golden  Egg 
Brands. 

!  PEANUT  SELLERS. 

Kingery  Mfg.  Co.,  106  E  Pearl  St..  Cin- 
cinnati, Ohio. 

PICKLES,  ETC. 

Pacific  Vinegar  and  Pickle  Works.  161 
Sacramento  St. 

Reed  Pickle  Works.  1507  Ftolsom. 

POLISHERS. 

X-Ray  Stove  Polish,  R.  A.  Holcombe 

Co.,  Agts..  50  Clay  St. 
U.  S.  Metal  Polish,  J.  T.  Wilson.  Agt.. 
2S71  16th  St. 

PROVISIONS. 
Cudahy  Packing  Co.,  Union  St. 
Western  Meat  Co..  17lh  and  Harrison 
Swift  &  Co.,  5th  and  Townsend. 
PRUNES. 

Los  Gatos  Cured  Fruit  Co.,  Los  GatuK. 

ROOT  BEER, 
Chas.  H.  Hires  Co..  Philadelphia. 
RICE. 

W.  T.  Welisch  &  Co.,  Monadnock  Rldg 
New  Orleans  Rice  Co.,  .104  Front  St. 

REFRIGERATORS. 
Ft.  Smith   Refrigerator  Works.  Beck 
Hardware  Co..  73  Clementina  St 
SAFES. 

FarcelTs  Safe  Co.,  523  Market. 
Richardson  Bros.,  131  Fifth. 

SOAPS. 

"Sapolio,"  J.  P.  Gillespie.  Agt. 
Babbitt's  Brands.  C.  B.  Jennings  Co., 

Agts..  41  Clay  St. 
Cudahy  Packing  Co.,  45  Clay  St. 
Fels  Naptha. 
Grandpa's  Wonder. 
Swift  &  Co..  5th  &  Tow:i.-.end  tils. 

SODA  WATER. 
D.  Steimke  &  Co..  Union  and  OctavU. 

SYRUPS.  ETC. 
Long   Syrup   Refining   Co..   8th  and 
Brannan. 

STATIONERY. 
Schwabacher-Frey  Co..  42  Sutter  St. 

MHISKEY 
The  Rothenberg  Co..  7th  and  Franklin 

Sts..  Oakland. 
Wichman.  Lutgen  &  Co..  Everetl  and 
Harrison  .\vp  .\lameda. 
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MARRED 

"ENTERPRISE" 


Grocers  who  are  posted  will 
not  accept  a  Coffee  Mill  unless 
it  bears  the  name  "ENTER- 
PRISE." The  excellence  of  the 
grinders  has  been  proven  by- 
many  years'  efficient  service. 
The  strength  of  their  construc- 
tion cuts  out  the  expense  of  re- 
pairs, and  the  beauty  of  their 
finish  makes  them  an  ornament 
in  the  store.  Get  our  catalogue 
at  nnce,  illustrating  every  desir- 
able kind  of  Rapid  Grinding  and 
Pulverizing  Mills,  from  the 
smallest  hand  mills  up  to  the 
most  powerful  electrically  driv- 
en mills. 


Is  your  equipment  good  ?     Then  make  it  better 
Dont't  rest  till  you  have  the  BEST — 

"ENTERPRISE" 


I 


The  experience  of  all  users  proves 
that  the  "Enterprise"  Rotary  Smoked 
Beef  Sliaver  greatly  increases  the 
sales  of  smoked  beef. 
Slices  uniform  in  thickness,  from 
tissue   thinness    to    Vs    of    an  i  nch. 

AUTOMATIC  ADJUSTABLE  FEED 
SELF-SHARPENINGf  DEVICE 

Write  us  for  catalogue  describing 
and  pricing  Hand,  Steam  and  Electric 
Power  Meat  Choppers  and  Rapid 
Grinding  Mills,  Enterprise  Food  Chop- 
pers, Improved  Self-Priming  and 
Measuring  Pump,  and  other  specialties 
demanded  by  enterprising  grocers. 

The  EnteriJrise  Mfg.  Co.  of  Pa. 
PhiladelDhia,  U.  S.  A. 


SHARPENING  DEVICE 


San  Francisco  Office,  438  Market  St. 


No.  125  (with  2  Blades  -  $22.50 
No.  ::29,  (with  1  Blade)       -  $22.50 


Earl  D.  Eddy,  Editor.  SAN  FRANCISCO,  CAL.,  SEPTEMBER  21  1907.    Vol.  12.    No.  38. 


PREPARING  FOR  BIG  THINGS. 


HOW  PROFITS  ARE  GAINED. 


Leaders    in    the    Grocerj-  Business 
United  in  the  Associated  Grocers. 


ALL  WANT  FAIR  PKOFITS. 


Will  Contribute  to   tlie   Funds  and 
Lend  Their  Influences  to  Secure 
Results. 


A  number  of  the  very  largest  gro- 
cers of  San  Francisco  got  together 
last  Friday  evening  and  talked  over 
the  local  situation. 

They  were  a  unit  in  agreeing  that 
the  methods  being  followed  by  the  As- 
sociated Retail  Grocers  had  already 
produced  great  good.  To  make  it  pro- 
duce greater  good,  they  all  agreed  to 
lend  it  their  aid  in  every  way. 

Those  present  agreed  that  for  six 
months,  beginning  October  1,  1907, 
they  would  contribute  to  the  funds  of 
the  Associated  Retail  Grocers  accord- 
ing to  the  following  schedule: 

CLASS  A — Doing  a  business  of  over 
$10,000  monthly,  $5  per  mouth. 

CLASS  B— Over  $5,000,  $2  per  month. 
CLASS  C— Over  $1,500,  $1  per  mouth, 
CLASS  D— Under  $1,500,  50  cts.  per 
month. 

This,  they  figured,  would  give  the 
organization  enough  income  so  it 
would  not  have  to  beg  of  the  jobbers. 
It  will  enable  them  to  keep  good  head- 
quarters down  town  and  a  staff  that 
will  enable  them  to  accomplish  the 
following  results. 

1st.    Get  better  profits. 

2d.  Prevent  cutting  on  certain  sta- 
ples. 

3rd.    Stop  the  selling  of  goods  by 
wholesalers  to  people  that  would  oth- 
erwise buy  of  retailers. 
..4th.    Help  collect  bad  bills. 

5th.  Inform  members  about  people 
who  seek  to  open  accounts. 

6tli.    Issue  a  Delinquent  List. 


7th.  Bring  about  a  better  feeling 
among  the  grocers. 

As  this  copy  of  the  paper  is  being 
distributed  in  the  post  office,  a  meet- 
ing of  the  Associated  Retail  Grocers 
is  being  held. 

Officers  for  the  ensuing  year  are 
being  elected  and  plans  made. 

These  will  be  printed  in  full  nexi 
week. 

Profits  on  Beer. 

Much  work  has  been  expended  in 
securing  an  understanding  with  cer- 
tain bottlers  as  to  the  retail  selling- 
price  of  beer. 

All  the  larger  bottlers  want  to  see 
the  grocers  get  a  price  of  2  for  25c. 

When  this  matter  has  been  definitely 
decided,  each  grocer  should  devote 
himself  to  selling  the  beers  that  are 
being  protected  and  refuse  to  handle 
the  beers  that  the  bottlers  allow  to  be 
sold  for  10c. 


()l)I!i;atiou  of  the  Individuiil  <>roeers 
In  Eucourai^Iu',;  .Maiiuiacturcrs. 


STATE  DI1{K(  T<H{S  TO  .MEET. 


Plans  for  the  Kiisuinir  Year  lo  I»e  l)e. 
eided  Upon. 


Laws  Won. 


The  following  laws  hare  >»eeu  se- 
cured by  the  efforts  of  the  California 
Retail  Grocers'  and  Merchants'  .Vsso- 
ciation: 

1.  Permitting  the  Attachment  of 
the  wages  of  public  officials. 

2.  Making  a  Wife's  Separate  Prop, 
erty  responsible  for  family  bills  for 
the  necessaries  of  life. 

3.  Mntual  Fire  Insurance. 

4.  Extending  life  of  open  book  ac- 
count to  four  years  instead  of  two. 
less  cheek  "with  intent  to  defraud"  a 
state's  prison  offense. 

6.  A  fair  guaranty  clause  in  the 
pare  food  law. 


POINTS  TO  WATCH. 
SEE  PAGL  ELEVEN 


Groceis  are  getting  thousands  of 
dollars  of  profits  on  flour  each  month 
that  they  would  not  have  received  had 
it  not  been  for  tlie  State  Grocers'  .\sijo- 
ciation. 

This  profit  has  been  secured  by  co- 
operative action  on  the  pari  of  the 

grocers. 

Ii  requires  continuous  co-operative 
action  if  these  profits  are  to  be  per- 
manent. 

Permanency  of  the  flour  profits  are 
the  greatest  aid  to  our  being  able  to 
secure  profits  on  other  articles. 
Ghiradelli   Takes  .\ction. 

Every  grocer  in  the  State  is  i)rolit- 
ing  by  the  action  of  the  U.  Ghiradelli 
Co.,  in  maintaining  the  price  of  his 
chocolates  and  cocoas. 

Mr.  Ghiradelli  was  encouraged  to 
take  this  step  by  the  success  of  the 
flour  prices.  He  has  found  very  Ilttl« 
difficulty  in  having  his  |)ric8S  upheld. 

Several  times  there  have  been  cuts 
made.  Invariably.  Mr.  Ghiradelli  has 
taken  action  and  the  cutting  ha« 
ceased. 

In  doing  this,  Mr.  Ghirardelli  has 
antagonized  certain  interests.  He  has 
lost  certain  trade. 

At  the  same  time,  he  baa  won  many 
staunch  friends.  He  has  secured  much 
business  that  would  otherwise  have 
been  diverted.  Many  association  mem- 
bers who  were  pushing  other  brands* 
have  devoted  their  energies  to  advanc- 
ing the  sale  of  Ghiradelli  s  goods. 

This  is  as  it  should  be. 

Several  chocolate  makers  have 
sought  to  induce  the  trade  to  push 
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their  goods.  These  goods  they  allow 
to  be  cut. 

They  have  found  very  little  encour- 
agement among  the  Association  mem- 
bers, although  a  few  have  advancea 
the  sale  of  these  goods. 

Every  member  must  remember  his 
friends.  His  friends  are  the  men  who 
will,  not  allow  cutters  to  cut  away  his 
profits.  When  the  manufacturer  who 
allows  his  goods  to  be  cut,  comes 
along,  the  dealer  should  let  him  un- 
derstand that,  as  a  business  man,  he 
does  not  intend  to  encourage  any  man- 
ufacturer who  is  trying  to  undermine 
his  profits. 

Moi-c  Lilies  To  Come. 

The  faithfulness  of  the  members  of 
the  State  Grocers'  Association  to  their 
friends  is  the  greatest  force  in  en- 
couraging other  manufacturers  to 
seek  that  friendship. 

The  profits  are  being  cut  out  of  nu- 
fnerous  well-advertised  specialties 
that  have  practically  become  staples 
because  grocers  have  recommended 
and  "boosted"  them  for  years.  If 
these  men  know  that  the  grocers  will 
boost  and  be  faithful  to  other  manu- 
facturers if  those  manufacturers  pro- 
tect profits  and  will  discourage  the 
sale  of  the  goods  that  can  be  cut,  they 
will  be  glad  to  go  to  considerable 
trouble  and  expense  to  see  that  it  is 
their  goods  that  gets  the  boosting. 

A  meeting  of  the  directors  of  the 
State  Grocers'  Association  is  to  be 
held  on  Thursday,  October  3rcl. 

At  this  meeting  plans  will  be  made 
for  the  ensuing  year. 


The  action  of  the  Sacramento  con- 
vention has  outlined  numerous  things 
that  will  unquestionably  be  taken  up 
and  carried  out.  ; 

No  more  important  work  will  be  un- 
dertaken than  that  of  preventing  cut- 
ting. 

Each  member  must  help  and  no ; 
greater  help  can  be  accorded  than  of  j 
refusing  to  feature  any  goods  in  oppo- 
sition to  goods,  the  price  of  which  is 
being  maintained. 


BUCKIIVG  THE  SOAP  CLUBS. 


NEWS  FROM  OREGON. 


Tillamook,  Oregon. 

Perhaps  a  note  from  this  dairy  sec- 
tion of  the  U.  S.  may  be  acceptable. 

The  factories  of  Mr.  Chas.  Ray  of 
Cloverdale  in  this  County  have  made 
this  year  from  March  9th.  to  Aug.  15th. 
4909  cases:  30,0514  pounds  cheesed  of 
the  aggregate  value  of  $41,836.16. 

Milk,  approximate,  2,930,00  lbs. 

Cheese  made;  principally  Flats  a 
few  Young  Americas  and  Cheddars. 

Prices  paid  as  follows:  for  butter 
fat. 

For  March  35  c,  April  35  c.  May  34 
c.  June  34  c.  July  33  c.  Aug.  34  to  35c. 

These  prices  are  net  at  the  factory. 

Output  this  year  10  per  cent  to  15 
per  cent  above  last  years.. 

Kes])e('tfiilly, 
Tlie  R.  Robiiisou  Cheese  Co.,  per 
W  .G.  Dwiglit. 

P.  S.  The  total  output  in  Tillamook 
County  this  year  will  be  about  3,250,- 
000  lbs.  cheese. 


The  retail  grocers  of  Chester,  Pa., 
have  resorted  to  a  novel  scheme  to 
balk  the  flotation  of  "soap  clubs"  for 
the  peddling  of  soaps  made  by  pre- 
mium-giving concerns,  notably  the 
Larkin  Company.  Such  enterprises  as 
this  have  long  been  the  bane  of  the 
retail  grocer's  life,  the  employment  of 
some  of  his  best  customers  to  cut  his 
throat  by  offerin.g  them  a  few  cheap 
trinkets  or  bits  of  gaudy  furniture  as 
premiums.  The  "xjlub"  element  of  the 
transaction  is  too  gauzy  to  be  con- 
sidered. 

The  retail  grocers  have  secured  the 
passage  of  a  city  ordinance  requiring 
any  soap  club  to  take  out  a  license  at 
a  cost  of  $25  before  they  can  engage 
in  peddling,  and  they  are  now  urging 
the  city  authorities  to  enforce  it.  If 
the  plan  succeeds  Chester  will  likely 
have  imitators. 


Two  new  factories  for  the  making  of 
milk  powder  have  been  started  in 
Sweden  during  1906,  one  in  Eslof  and 
one  in  Helsingborg,  while  a  third  is 
now  being  built  in  Ystad.  The  Eslof 
factory  handles  about  60,000  lbs.  skim- 
milk  and  the  Helsingborg  16,000,  while 
the  Ystad  factory  is  intended  for  60,- 
000  lbs.  daily.  The  price  paid  for 
skimmilk  is  now  50  per  cent  higher 
than  formerly,  being  about  20c  per  100 
lbs,  but  this  is  not  enough  to  make  it 
advisal)le  in  the  true  interest  of  the 
farmers. 


FORT   SMITH  REFRIGERATORS. 


E.  Broderick   715  Fillmore  St.,  S.  F. 

Ratlijen  Co  Lombard  and  Fillmore  S.  F. 

fl.  Hellberg  Ninth  and  Bryant   S.  F. 

HFcCarthy  Bros  Bush  and  Baker  S.  F. 

Kohn  Bros   1201  Turk  St  S.  F. 

F.  Stuermer   18th  and  Danvers  St  ...S.  F. 

C.  Stelliug   29th  and  Church  S.  F. 

J.  M.  Hanley   2300  Sutter  S.  F. 

Maxwell  &  Streckenbach  1302  18th  St  S.  F. 

Fred  Pielhop    249  Courtland  Ave  S. 

Fay  Gro.  Co  3rd  Ave.  and  B  St  S 


.S. 
.S. 

.s. 
.s. 


S.  F. 


STYLE  No.  7686 

Sonoma  Co.  Fruit  and  Produce  Co  

C.  D.  Fontana  

Rossi  Bros  

The    Following  Well=Known 


J.  Vennekohl    1839  Eddy  St. 

Southern  Heights  Gro.  Col471  18th  St  

AV.  A.  Rogers    900  I  St.,  corner  lOfh  Ave.... 

H.  Heitman   2248  Misison  St  

U.  Dinslage   3375  Sacramento  St  

Miller  &  Lawlor   Guerrero  &  Clinton  Park   S.  F. 

C.  F.  W.  MiUer   239  Brighton  Ave.,  Ingleside  S.  F. 

J.  Straub   101  De  Montford  Ave.,  Ingleside,  S.  F. 

J.  Soltaro   Park  and  Central  Ave  Alameda 

Martin  Eggers   Fruitvale  Av.  &  Boulevard,  E.  Oakland 

W.  Zeller  Palo  Alto 

.Santa  RosaDrury  &  Bartholomew   Stockton 

Copperopolis.T.  Rohrer    Stockton 

...  StocktoiiHaH  Bros   Stockton 

QROCERS   are   Using   the   Above   Style  Refrigerator 


We  make  all  Styles  and  Sizes  for  the  Grocery  Trade. 
REMEMBER     -    -    -  ...    -     If  We  Make  It  It's  Made  Right 

BECK  HARDWARE  CO. 


SAN    FRANCISCO  Phone  Temporary  978 

73-75  Clementina  St  Near  2d  and  Folsom 


LOS  ANGELES 
47  Central  Avenue. 
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RAFFLE  RESULT  PENDIlVGi. 

Hitch  ill  Plans  Brouslit  About  Tliroiigli 
Ticket  Fallings  Into  Wrong  Hands. 

We  are  confident  that  many  of  our 
readers  have  scanned  the  columns  of 
the  "Advocate"  very  carefully  in  order 
to  find  out  who  won  the  Hobart  Coffee 
Mill  which  was  presented  to  the  As- 
sociation by  Frank  F.  Wear. 

The  letter  printed  below  will  ex- 
plain the  situation  to  the  satisfaction 
of  all  concerned: 

Oakland,  Cal.,  Sept.  21,  1907. 

California  Retail  Cirocers  Assn. 
1714  Webster  St., 
San  Francisco,  California. 
Gentlemen  :— 

We  are  in  receipt  of  information  to 
the  effect  that  the  Hobart  Electric 
Coffee  Mill  donated  to  yonr  associ- 
ation nnder  the  following  conditions 
and  plan  of  disposal,  to-wit: 

First. — That  the  machine  will,  go  to 
a  member  of  the  State  Grocers  As- 
sociatioH. 

Second. — That  he  will  install  and 
operate  the  mill  in  his  store. 

Third. — That  under  no  consideration 
shall  the  mill  be  used  for  speculative 
puri)oses  by  the  fortunate  receipient." 
has  been  claimed  by  a  man  of  Sebasto- 

pool.  Calif.  ^^r^lO  is  in  the  har- 

IVESS  BUSINESS. 

We  reffret  that  any  confusion  shonld 
have  arisen  in  connection  with  the  dis- 
posal of  this  machine,  but  understand- 
ing as  I  do  that  the  matter  is  to  be 
cared  for  by  the  directors  of  your  as- 
sociation and  that  eventually  the  mill 
will  find  its  home  amongst  some  one 
of  your  members,  and  in  accordance 
with  the  stipulations  under  which 
was    iven.  I  am, 

Very  respectfully  yours, 

(Signed)  FRANK  F.  WEAR. 
FEW.  Diet. 

P.  S — The  mill  has  been  carefully 
crated  and  is  in  the  care  of  the  Sacra- 
mento Storage  Company  awaiting  final 
shipping  instructions. 


Holders  of  tickets  are  requested  to  > 
be  patient — awaiting  the  outcome  the 
meeting  of  the  Directors  referred  to 
in  the  letter.  It  is  probable  that  the 
former  drawing  will  be  declared  null 
and  void  and  a  new  one  held. 

 •  

NORTHERN  FOOD  SHOW. 


The  pure  food  show  to  be  given 
i  under  the  auspices  of  the  Spokane  Gro- 
I  cer's  association  in  the  state  armory, 
Nov.  4  to  18,  promises  to  be  of  vital 
interest  to  dealers  as  well  as  to  the 
consumers.  E.  N.  Cory,  secretary,  of , 
the  association,  said: 

"This  being  the  first  pure  food  show 
ever  given  in  Spokane,  we  expect  it  to 
be  a  good  one.  All  the  local  manufact- 
urers of  the  line  handled  by  the  gro- 
cers are  to  exhibit  their  wares,  the 
idea  being  to  educate  the  people  to 
t  make  a  distinction  between  good  and 
poor  groceries.  By  so  doing  the  gro- 
cers will  be  benefited,  as  a  demand  for 
the  goods  obtainable  will  be  created. 

"The  purpose  of  the  pure  food  show 
primarily  is  to  give  the  manufacturers 
an  opportunity  to  demonstrate  their 
goods  in  such  a  manner  that  the  gro- 
cers will  be  placed  on  an  eriual  foot- 
ing.   The  people  who  attend  the  show 
will  be  able  to  see  the  goods  for  them- 
selves and  form  their  own  opinions  as 
to  their  merits.    A  demonstration  in 
1  a  grocery  store  in  this  advanced  a.ge 
I  of  teleiihones  does  not    amount  to 
:  much,  as  the  consumer  rarely  goes  in 
person  to  the  store." 

I        SYRUP  FACTORY  PROJECT. 

\     Lodi.— Through  Chris  Schnaidt  of 
the  Lodi  Land  Co.  information  has 
been  received  that  a  leading-  firm  of 
j  Boston,  Mass.  intends,  in  the  near  fut- 
I  ure,  to  establish  a  large  factory  for 
1  the  making  of  fruit  juices  used  for 
soda  fountains.    The  firm  has  been 
looking  over  the  country  for  a  location 
and  Lodi  seems  to  be  the  favored  place. 
They  will  make  a  specialty  of  berries, 
of  which  the  Logan  berry  will  be  most 
prominent. 


THE  PURITY.  MATURITY.  AND 
FLAVOK  OF 


HUNTER 
WHISKEY 


HAS  aVEN  IT  ITS  WONDERFUL 
POPULARITY  AND  A  RF.Pt'- 
TATION  FOR  EXC.f^L'  ENCr. 
ABSOLUTELY  UNSURPASStD 


fjiTiMontflir 


CUAKIJi*  M.  KEVNi'l.liS  i  o. 
AgenCt*  fui  iVilirt'i  iiiii  •till  .NriH'U^ 

9lt-«lt  Fol-oiii  .St  .  van  Kimiici.-r-'.  I  ml. 


Best 


is  at  home  wherever 


grocers  are 


alive  to  their  interests. 
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BOSTON  CLUB  LAUNCHED. 


Olfticers  Elected,  Dues  Arranged  and 
Plans  Discussed. 


A  number  of  the  ladies  and  gentle- 
men interested  in  the  success  of  the 
California  "Boston  Club"  met  on  Tues- 
day evening  of  this  week  at  the  store 
of  Mr.  F.  B.  Connolly.  Many  of  the 
preliminary  details  were  discussed  and 
arranged. 

Officers  Selected. 

Early  in  the  evening  the  following 
officers  and  committees  were  elected: 

Jolin  ^\.  Kiu^,  President. 

Frank  B.  Connolly,  1st  Vice-Presi- 
dent. 

J.  R.  Newberry,  2nd  Vice-President. 
Joy  D.  Campbell,  Treasnrer. 
Earl  D.  Eddy,  Secretary. 
Carl  Harrison,  Assistant  Secretary. 

The  chair  then  appointed  the  fol- 
lowing   members    on    the  Executive 


Committee:  Messrs.  Doyle,  SuUiyau, 
Stulz,  Golder,  Trask,  Pierce,  Pauld- 
ing', Jones  and  West,  together  with  the 
elected  officers. 

Messrs.  Doyle,  Trask  and  Sullivan 
were  appointed  as  a  Finance  Coraniil- 
tee. 

The  Entertainment  Committee  con- 
sists of  the  following  ladies:  Mrs. 
King,  Mrs.  Connolly,  Mrs.  Campbell, 
Mrs.  Eddy,  Mrs.  Doyle,  Mrs.  Sullivan, 
Mrs.  Stulz,  Mrs.  Paulding,  Mrs.  Golder. 

Dues. 

Figuring  on  the  dues  paying  the 
fare  of  members,  it  was  found  neces- 
sary to  make  them  $12.50  per  month, 
payable  in  September,  October,  No- 
vember, December,  January,  February, 
March,  April  and  May.  Added  to  the 
dues  will  be  the  various  amounts  se- 
cured from  theater  parties,  etc.,  there- 
by reducing  the  expenses  of  each 
member  proportionately. 


Theatre  Party. 

Mr.  Eddy  reported  his  investigations 
of  the  propositions  offered  by  the  va- 
rious theatres  and  the  "Alcazar"  was 
deemed  the  best  of  those  offered.  It 
was  decided  to  give  a  Theatre  Party  at 
this  house  on  October  2&th. 

By-Laws. 

Messrs.  Eddy,  Doyle  and  Trask  were 
appointed  a  committee  on  By-Laws, 
with  full  power  to  act.  By-Laws  will 
be  printed  In  next  week's  "Advocate." 


A  Los  Angeles  report  says  the  San- 
ta Ana  Valley  Walnut  Grower's  Associ- 
ation will  commence  walnut  shipping 
in  a  few  days,  and  that  the  Associ- 
ation, which  controls  a  large  share  of 
the  walnuts  of  that  county,  reports  the 
crop  a  heavy  one. 


FORT  S3IITH 
COLD  and  DRY. 


REFRIGERATORS- 


r>   (3EARD5LEV    Vrcc  Poi-Siot~i 


J    W     HUTCHINSON  SecV  AND  TpCAS 


A    P  MOR00Cn.GtNMALM.NAoei>. 


In  the  Manufacture  of  our  Starch  we  use  clear  Lake  Ontario  waxes 
*  suppued  by  our  own  pumping  and  filtration  plant 


A^^o/T^     A  g.  24,1907 


Mr.  Retail  Grocer; 

Dear  Sir: 

When  you  desire  to  give  your  trade  good 
Staroh  why  do  you  not  use  Murdoch's  Oswego  Velvet  Gloss  Starch 
and  Murdoch's  Oswego  Corn  Starch?     The  price  is  right,  and 
the  quality  of  the  goods  equal  or  superior  to  any  Starch  manu- 
factured in  the  world.     Obtainable  from  all  wholesale 'grocers  . 

Yours  very  truly, 

Oswego  Maize  Products  Company, 

Oswego,  N.  Y. 
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ASSOCIATION  ROSTER 


Californiii  Retail  Groocifs  and  Mer- 
chants' Association. 

President,  Geo.   B.   Doyle,   San  Francisco. 

1st  Vice-l'resident,  F.  N.  Aubrey,  StDck- 
ton. 

2nd  Vice-President,  C.  A.  Mottaz,  Los  An- 
geles. 

8rd  Vice-President,  H.  E.  Jones,  San  Fran- 
3rd  Vice-President,  H.  E.  Jones,  San  Jose. 
Treasurer,  C.  B.  Pearson,  Stockton. 
Secretary,  F.  B.  Connolly,  San  Francisco. 

Directors: 
A.   A.   Jost,  Sacramento. 
W.  C.  Longstreth,  Los  Angeles. 
J.  R.  Newberry,  Los  Angeles. 
J.   J.   Hughes,   Nevada  City. 
J.  F.  Limpinsel,  Placerville. 
L.  Warnke,  Alameda. 
H.  K.  Duncan,  Oakland. 
L.  R.  Eccleston,  Fresno. 
F.  B.  Connolly,  San  Francisco. 
ABSociated     Ketall      Grocerii      of  San 
Francisco. 
President,  George  B.  Doyle. 
First  Vice-President,  James  S.  Irvine. 
Second  Vice-President,  J.  W.  King. 
Treasurer,  John  F.  Schomer. 
Secretary,  Frank  B.  Connolly. 
Directors:    Joseph  A.  Stulz,,  Herbert 
S.  Elliott,  Gus  Lehrke,  P.  A.  Buckley 
and  B.  A.  Schmidt 

PACIFIC  COAST. 
Retnll  Grocers'  Association. 
President. 
F.  B.  Fancher — Sacramento,  Cal 

First  Vice-President. 
J.  R.  Newberry — Los  Angeles,  Cal 

Second  Vice-President. 
Fred  Dresser— Portland,  Ore 

Secretary 
H.   Hauch.   Alameda.  Cal. 


POWDER 

Absolately  Pure 

A  Cream  of  Tartar  Powder, 
free  from  alum  or  phos- 
phatic  acid 

Makes  Home  Baking  Easy 


ALL  grocers  sliould 
carry  a  full  Stock  of 
Royal  Baking  Powder. 

It  always  gives  the 
greatest  satisfaction  to 
customers,  and  in  the 
end  yields  the  larger 
profit  to  the  grocer. 


CALIFOBMA  AS  A  FOOD  STATE. 


NATIONAL  RETAIL  GROCERS'  AS- 
SOCIATION  OF  THE  UNITED 
STATES. 

President,  Charles  J.  Kramer,  Little 
Rock,  Ark. 

Vice-President,  Simon  Clark,  Du- 
luth,  Minn. 

Secretary,  John  A.  Green,  Cleveland, 
Ohio. 

Treasurer,  Henry  W.  Schwab,  Mil- 
waukee, Wis. 

Director,  for  three  years,  F.  B.  Con- 
nolly, California. 

Director,  for  one  year,  A.  W.  Far- 
linger,  Georgia. 

Senior  Director,  L.  F.  Padberg,  St. 
Louis,  Mo. 


Comparatively  few  people  outside 
the  grocery  trade — or  in  it,  for  that 
matter — have  any  adequate  conception 
of  the  enormous  part  California  and 
the  Pacific  Coast  play  in  the  task  of 
feeding  the  nation.  It  is  forcibly  ex- 
pressed in  the  statistics  of  the  present 
pack,  as  they  are  estimated  by  a  well 
khown  authority  of  that  region.  Al- 
though the  amount  of  the  pack  this 
year  will  fall  short  of  what  it  should 
in  value,  it  will  probably  outstrip 
the  record  owing  to  the  prevailing 
high  prices. 

It  is  estimated  that  the  total  pack 
of  fruits  will  be  about  2, .500, 000  cases 
and  that  of  vegetables  800,000  cases. 
That  makes  .3..300,00  cases  for  Califor- 
nia. Add  to  this,  say,  700,000  cases  for 
Oregon   and  Washington,   which,  al- 


though not  fruit-growing  States  like 
California,  have  been  adding  to  their 
resources  slowly  but  surely.  This 
woud  make  for  the  three  States  a  to- 
tal of  4,000,000  cases,  worth  this  voar 
a  total  of  $14,000,000.  Then  there  are 
other  products,  such  as  catsups  and 
sauces.,  etc.,  which  would  make  a  value 
of  $.500,000.  Then  to  all  this  we  may 
add  the  2,000,000  cases  of  salmon 
packed  on  the  Coast  this  year.  This 
makes  the  actual  number  of  cases  of 
canned  food  not  less  than  G.OOO.OOO, 
while  the  number  of  pounds  of  food- 
stuffs will  reach  the  grand  total  of 
3.36,000,000  pounds. 


Charles  Elliot.  San  Francisco  repre- 
sentative of  .lardine  Matheson  &  Co., 
Bathgate  &  Co.,  Crosfield  Lampard  fc 
Co.,  and  Lampard  Clark  &  Co..  has  oc- 
cupied new  offices  at  11  fi  California  st. 


Now  IS  the  time  to  run  on 

HUMBOLDT  COUNTY  BUTTER 


GIVE  YOUR  CUSTOMERS 


ALPHINE  OR  GOLDEN  GLOW 

And  you  will  not  have  to  listen  to  Kicks. 

MONOTTI-LARIMER  CO. 

Phones  Park  570  and  571.  707  Grove  St.,  S.  F. 
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California's  Best  Advertised  Product 


QHIRA 


Chocolates  and  Cocoa  Satisfies  Everybody 


THE  DEAI^EF. 

Because  it  Cannot  be  Sold 
for  Less  than  a  Fair  Price: 


THE  CONSUMER. 

Because  it  is  always  Pure, 
Fresh  and  of  Full  Strength. 


t 
I 


In  order  to  protect  our  Trade  Mark  and  Also  Protect  the  Dealers  who  Distribute  our  Goods, 
we  have  fixed  the  following  as  the  minimum  prices  of  the  goods  listed  below: 

CHIRARDELLI'S  Ground   Chocolate,  l-lb.  tins  35c. 

Ground  Chocolate,  3-lb  tins  90c. 

Cocoa,  1-2  lb.  tins     -    -    -  25c. 

Eagle  Chocolate,  l-lb.  tins    -  30c. 

(More  may  be  charged  when  the  dealer  finds  it  necessary.) 

We  sincerely  trust  that  the  Retail  Trade  will  appreciate  our  Good  Will  and  will  lend  their 
aid  in  our  efforts  to  maintain  the  above  prices 

D.  GHIRARDELLI  CO. 


P.C.10USaNI.C0.PHILA.I> 


RED  SEAL  LYE. 

Disinfectant,    Water  Softener,  Cleanser.  The  Sifting  top  Can. 

p.  C.  TOMSON  &k  CO.,  Makers,  PHiladelpKia,  Pa. 


THE    RETAIL    GROCERS'  ADVOCATE 


11 


GROCERY  MARKETS. 


Review  of  Conditions  as  Re- 
ported by  Experts  in  Vari- 
ous Centers. 


POINTS  TO  WATCH. 


CRACKERS  AND  CAKES.— 

See  price  list  this  week 
EVAPORATED  APPLIES.— 

Very  mucb  on  the  advance.. 
CANNED  CORN.— 

Situation    shows    many   points  of 

stren^li. 

ROLLED  OATS.— 

Better  read  this  week's  review  of 
the  situation  in  the  East. 


ADVANCES  (For  changes  see  Price 
List.) 

Peanuts. 

Walnuts. 

Almonds. 

Lard  Oil- 
Rose  Milk. 

Eagle  Milk. 

Alpine  Milk. 

Floral  Milk. 

Linseed  Oil. 

Maine  Corn. 

Neatsfoot  Oil. 

Pioneer  Milk. 

Shoe  Brushes. 

Seeded  Raisins. 

Carnation  Milk. 

Challeufre  Milk. 

Spnice  Baskets. 

Iron  in  ff  Boards- 
California  Cheese. 

Domestic  Swiss  Cheese- 

BoTseless  Pacific  Codfish. 
DECLINES  (For  change  see  Price  list) 

Roonefort  Cheese. 

Stinar. 

Hams. 

Bacon, 

Asi)aragus- 

B;»tl>  Brick. 

Dry  Salt  Meats. 

I'nre  Leaf  Lard. 

Coni]>ound  Lard. 

Wooden  Dishes, 

Union  Salad  Oil. 

Holland  Edam  Cheese. 

Oval  Willow  Clothes  Baskets. 

NEW  IN  MARKET. 

New  Pack  Salmon  Bellies. 

FREE  *DEALS. 

Fairbanks  Gold  Dust. 

With  five  and  a  half  boxes  at  4.65 
one-half  box  free.  Size  24x72.  With 
ten  boxes  at  4.60  ore  box  free.  With 
25%  boxes  at  4.55  two  and  one-half 
boxes  free.  With  fifty  boxes  at  4.55 
fiv  boxes  free.  Above  deal  is  good 
for  but  a  short  period. 

Malta  Vita — One  case  free  with  five. 
Eex  Lye — One  case  free  with  five 
cases. 


Bumford  Baking  Powder — Five  per 
cent  discount  in  five  case  lots;  one 
case  free  in  ten  case  lots. 

Jello — One  case  free  with  each  12 
cases.    Deal  limited  to  48  cases.  Ice 
cream  powder  made  by  the  same  com 
pany  may  be  assorted  with  Jello  in 
making  up  orders. 

Parsons  Ammonia. — Vz  case  free 
with  5%  cases,  1  case  free  with  10 
cases. 

Cal.  Home  Brand  Catsup. — 5  case 
Lots,  $2.25  per  doz.  and  one  case  free; 
10  case  Lots,  $2.20  per  doz.  Two  cases 
free  25  case  Lots,  $2.15  per  doz.  and 
5  cases  free;  100  case  Lots,  $2.00  per 
doz.  and  20  cases  free. 

Mnrdoch's  Starch — 10  case  lots  as- 
sorted or  straight  at  list,  one  case 
corn  starch  free.  Crates  of  sixes 
count  for  two  cases. 

X-Raj  Stove  FoUsh — 5c  size,  3  doz. 
$1.50  with  6  free;  10c  size,  3  doz., 
$2.50  with  6  free.  i 


Bromangelon— One  dozen  free  with 
each  gross  ordered.  No  free  gooJs 
with  orders  for  less  than  one  gross. 

Frazier's  Axle  Grease. — One  case 
free  with  tep 

SUGAR. 

Sugar  dropped  10  points  during  tht 
week. 

New  York,  Sept.  19.— Willett  &  Gray 

report: 

The  Week.— Raws:  Unchanged.  He- 
fined:  Unchanged.  Net  cash  (luotations 
this  date  are:  Molasses,  3.()9c. :  Centri- 
fugals, :}.9.jc;  Granulated,  4.65c 

Raws. — During  the  week  under  re- 
view the  raw  sugar  market,  has  lieeii 
steady  and  firm  in  the  Unit_ed  State.s. 
Offerings  have  been  limit ed'and  have 
found  ready  buyers  at  full  (juotations. 

Growing  croi)  reports  for  the  week 
were  favorable  for  beets  and  slightly 
unfavorable  for  the  Cuba  cane  crop, 
the  latter  needing  more  rain.  It  is 
too  early  yet,  however,  to  give  correct 
I  crop  data. 

!     Louisiana  cro])  news  continues  fav- 


Golden  Gate  Leaf  Lard* 
Eastern  Star  Hams  and  Bacon. 
Sounds  Wholesome  Food  Products 


Prepared  under  strictly  hygienic  conditions 
and 

United  States  Government  Inspection. 

Western  Meat  Co. 

Mail  Address  : 

Sovith   San  Francisco 

San  Mateo  County 
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orable,  and  American  beet  crop  re- 
ports are  improving. 

Refined. — During  the  week  no  change 
of  quotations  has  been  made  by  any 
refiner.  Refined  beet  sugar  will  be 
offered  generally  for  sale  next  month. 

The  outlook  is  for  a  steady  refined 
market,  with  contracts  safe  from  de- 
cline. 

MAPLE  SUGAR. 
St  Jahnsbnry,  Vt.,  Sept.  13.— There 
is  very  little  maple  sugar  left  in  either 
Vermont  or  Canada  and  prices  rule 
high.  While  the  crop  this  year  was  a 
very  good  one  the  demand  has  ben 
unprecedented.    It  is  likely  that  be 


Neiv  York,  Sept.  17tli.— Dan  Talm- 
age's  Son's  Co.,  report: 

Active  conditions  have  prevailed 
during  the  week.  Prices  are  well- 
sustained  in  accord  with  strong  tone 
at  Southern  points  of  supply.  Offer- 
ings consist  mainly  of  the  higher  and 
lower  styles  of  excellent  color,  there 
being  a  notable  lack  of  medium  grades. 

Advices  from  the  South  note  quiet 
market  on  the  Atlantic  Coast.  No  New 
Crop  has  been  received,  although  some 
is  expected  this  week.  At  New  Or- 
leans market  is  tsrong  and  active. 
Out-turn  of  Mills  sold  daily  and  re- 
ceipts of  Rough  very  light  and  sharply 


fore  the  first  of  January  there  will  not  contested  for  by  Mills.    In  the  Interior 


be  a  pound  of  sugar  for  sale. 

RICE. 

M.  Phillips  &  Co.,  say  under  date  of 
Sept.  24.; 

"The  market  on  New  Crop  Fancy 
Heads  is  very  firm.  Prices  have  been 
maintained  owing  to  the  fact  that  all 
markets  in  the  U.  S.  were  practically 
bare  of  supply  which  created  such  a 
demand  among  the  mills  that  they 
have  not  been  able  to  turn  out  enough 
fancy  Heads  to  meet  the  demand. 

The  market  remains  the  same  on 
Domestic  Japans  but  the  prices  arp 
so  high  that  the  trade  has  taken  to 
Imported  Japan  and  Hawaiian  Japan 
which  is  grown  from  Imported  Seed 
in  the  Islands.  While  it  is  unattrac- 
tive to  the  eye,  it  cooks  up  well  and 
has  found  favor  with  the  trade  who 
have  used  same  in  place  of  Domestic 
Japans. 


Southwest  Louisiana  and  Texas  mills 
are  getting  to  work  slowly,  out-put 
sold  promptly  at  full  prices. 

DRIED  PEACHES. 
The  movement  in  this  line  is  not 
particularly  heavy.  The  fruit  not  hav- 
ing recovered  from  the  sulphur  ag- 
itation. According  to  the  "Cal.  Fruit 
Grower,"  the  raising  of  this  latter 
question  has  shown  itself  in  the  qual- 
ity of  some  of  the  deliveries  from 
growers.  Some  of  the  growers  have 
been  overcareful  and  have  not  used 
sufficient  sulphur  to  properly  cure 
their  fruit,  hence,  an  undue  pro)ior- 
tion  of  low  grade  peaches  offered  to 
packers  and  these  will  doubtless  be 
picked  up  at  varying  low  prices,  de- 
pending on  the  condition  of  the  goods. 
NECTARINES. 
Because  of  the  scarcity  of  apricots 
this  year,  nectarines  have  become  quite 
popular,   since  their  resemblance  to 


the  appricot  is  very  close.  Quotations 
are  advancing  in  this  line. 

According  to  a  mail  report  from 
Fresno,  last  year  the  farmers  were 
digging  up  their  nectarines  trees  as 
not  worth  the  ground  they  were  grow- 
ing on.  This  year  nectarines  are 
bringing  from  10c  to  14c  per  pound, 
and  a  big  nectarine  orchard  is  a  fort- 
une in  itself.  Apricots  have  been  so 
plentifull  in  past  years  that  the  nec- 
tarines went  begging,  as  they  are 
closely  allied  in  flavor  and  eating 
qualities  when  dried,  and  the  necta- 
rine is  a  less  generally  known  food. 
However,  apricots  were  a  very  short 
crop  this  season,  and  the  demand  was 
not  nearly  supplied.  As  a  result  the 
demand  for  the  nectarines  went  up 
with  a  rush  and  they  became  very 
profitable. 

EVAPORATED  APPLES. 

This  fruit  is  extremely  high  with 
prices  advancing. 

PRUNES. 

The  market  is  stronger  in  all  de- 
grees. The  crop  thus  far  picked,  dem- 
onstrates the  truth  of  the  statement 
with  regard  to  the  ^ailing  off  from  the 
early  estimates.  It  looks  now  as  thuogh 
this  season's  prune  crop  will  be  close 
to  that  of  the  very  short  1905  crop. 
This  feature,  combined  with  the  high 
prices  ruling  in  all  other  lines  of 
cured  fruits,  puts  prunes  in  a  very 
good  position  and  the  prices  will  no 
doubt  continue  to  advance.  Small 
prunes  will  be  scarce. 

RAISINS. 

The  past  week  has  shown  no  change. 





PHOENIX  FLOUR 


THe  WHitest 


Made  in  Sacramento,  Cal. 

Up=to=date  Machinery 

Modern  Ideas  Coupled  with  the  Thirty  Years  Experience  at  the 
same  Location  Has  Taught  Us  What  Kind  Of  Wheat  To  Blend. 

RESULT:  =  PERFECTION 

Agencies  at  Oakland,  Eureka,  Placerville,  Red  Bluff 

and  Reno. 

PHCENIX  MILLING  CO.  Sacramento,  Cal. 


B.  E.  BRYAN,  Oakland  Agent,  17th  and  Wood  Sts. 

Phone  Oakland  8254 
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The  fruit  is  now  being  delivered  to 
the  packing  houses  in  Fresno,  and 
scenes  of  great  activity  are  the  result. 
Raisins  will  run  to  larger  sizes  this 
year  than  usual,  and  a  good  propor- 
tion of  three  crown  is  expected.  The 
layer  crop  will  be  good.  From  all 
present  indications,  the  crop  now  har- 
vested is  the  largest  one  ever  pro- 
duced. The  bare  consuming  markets 
tend  to  keep  values  steady  regardless 
of  this  condition  and  prices  are  not 
apt  to  fluctuate  very  much  on  this 
account. 

DRIED  FIGS. 
Fresno. — Offers  of  3i/4c  per  pound 
for  figs  are  being  refused  by  some  of 
the  growers  who  have  unsold  crops. 
It  is  reliably  estimated  that  not  more 
than  200  tons  are  yet  in  the  hands  of 
the  grower,  and  these  are  nearly  all 
in  small  lots. The  largest  block  is  said 
to  be  not  over  15  or  20  tons.  Obser- 
vation of  the  way  that  figs  are  moving 
has  led  some  of  the  growers  to  be- 
lieve that  3%c  will  be  obtained  with- 
out great  difficulty  if  the  goods  are 
stored  for  a  few  weeks.  Orders  are 
coming  in  fast  and  the  packing  houses 
are  keeping  their  stocks  well  cleaned 
up. 

Fresno. — The  cool  weather  which 
has  been  experienced  for  some  time 
past,  ceased  to  benefit  the  fig  crop  in 
the  last  cool  week  experienced,  and  be- 
gan to  turn  it  sour.  So  much  so  is 
this  the  case  that  the  estimate  of 
3500  tons  formerly  put  on  the  1907 
crop  has  been  reduced  to  some  figure 
between  2500  and  3000  tons,  according 
to  the  extent  of  the  damaged  to  be 
done  the  fruit.  Estimates  of  the  loss 
due  to  securing  run  as  high  as  25  per 
cent  of  the  total  amount  of  figs. 
WALNUTS. 

Prices  on  new  crop  have  been  nam- 
ed and  are  as  follows: 

15c  per  lb  for  No.  1  softshell  and  12c 
for  No.  2  do;  14%c  for  No.  1  hardshell 
and  ll%c  for  No.  2  do.  These  prices 
are  for  round  lots.  .Jobbing  prices 
are  l%c  per  lb  higher. 

Ventura. — Walnut  harvesting  in  this 
vicinity  began  last  Monday,  the  weath- 
er for  such  work  is  all  that  could  be 
wished  for.  The  walnuts  are  filling 
and  dropping  nicely  and  the  quality- 
is  good. 

HONEY. 

Honey  is  in  light  supply  and  very 
firm,  with  the  bee  men  holding  for 
high  pricea.  Almost  all  the  candied 
old  and  amber  grades  have  been  clean- 
ed up  for  expert. 


CANNED  GOODS. 

The  heat  of  the  packing  season  is 
passed  and  quite  a  few  of  the  canneries 
have  closed  so  far  as  fruit  is  con- 
cerned. Many  of  them  are  operating 
on  tomatoes  at  the  present  time.  The 
eastern  pack  of  peaches  is  reported 
to  be  very  short. 

CANNED  CORN. 

In  eastern  centers,  corn  is  booming. 
Crop  reports  indicate  that  the  quality 
of  the  corn  which  will  be  i)acked,  is 
not  good  and  that  there  will  be  a  gre.it- 
er  proportion  of  low  grades  than  us- 
ual. Stocks  everywhere  have  been 
greatly  depleted  during  the  past  year 
and  the  corn  packed  will  come  to  a 
market  which  is  more  nearly  bare 
than  for  several  years. 

The  estimates  of  the  1907  corn  pack 
are  all  low  as  compared  with  the  out- 
put in  the  last  three  seasons,  accord- 
ing to  the  Chicago  "Canner,"  which 
says:  "'There  isn't  more  than  1,000,000 
cases  differences  between  the  highest 
and  the  lowest  estimates,  which  doesnt 
indicate  such  wide  dissimilarity  of 
view  as  the  uninitiated  might  sup- 
pose. The  lowest  estimate  we  have 
heard  so  far  is  for  a  pack  of  about  6,- 
500,000  cases  and  the  highest,  7,500,- 
000.  These  figures  loom  anything  but 
large,  when  the  pack  of  1906  was  8,- 
739,908  cases,  that  of  1905,  13.939,683 
cases,  and  the  1904  pack  11.462,969. 
Unless  the  guesses  being  made  are 
far  wide  of  the  mark,  the  1907  pack 
will  not  only  be  considerably  less 
than  last  year's  production,  but  not 
materially  more  than  half  as  large  as 
the  packs  of  either  195  or  1904,  which 
combined  were  approximately  25,000,- 
000  cases." 

PEAS. 

Not  many  packers  of  peas  in  the 
West  had  a  surplus  when  their  pack- 
ing season  ended,  and  according  to 
the  Chicago  "Canner"  it  appears  that 
a  majority  of  those  who  succeeded  in 


putting  up  a  surplus  after  filling  con- 
tracts have  since  disposed  of  their 
1907  i)ack,  the  prices  named  by  one  av- 
eraging about  5  per  cent  over  this  can- 
ner's  opening  quotations  on  his  1907 
pack.  The  new  i)rices  of  the  other 
average  about  10  per  cent  higher. 
Several  Wisconsin  packers  have  with- 
in the  last  few  days  expressed  them- 
selve  as  unwilling  to  make  i)rice8  on 
the  1908  pack  of  peas  earlier  than  De- 
cember. 

PROVISIONS. 

Price  cutting  on  hams,  bacons  and 
lard  is  rei)orted,  which  gives  the  mar- 
ket a  less  appearance  of  firmness  than 
has  prevailed  for  a  long  time. 
CATSUP. 

California   packers  are   busily  en- 
gaged in  getting  their  product  into 
shape  and  unless  early  frosts  inter- 
fere, an  excellent  pack  will  be  made. 
ROLLED  OATS  .\>D  .MEALS. 

According  to  eastern  advices,  it 
looks  as  though  there  might  be  a 
famine  in  rolled  oats  and  other  kind- 
red products,  manufactured  in  that 
section  of  the  country. 

An  exceptionately  late  and  excessive 
demand  is  what  caused  this  shortj»*;e. 
which  is  said  to  come  dangiM-ously 
near  bein.g  a  famine.  In  speaking  of 
the  situation,  a  well  known  factor  in 
the  trade  located  at  St.  Louis,  made 
the  following  statement: 

"Oatmeal  as  a  bieakfast  food  is  get- 
ting to  be  a  very  serious  problem  with 
the  manufacturer  as  well  as  the  job- 
ber and  retailer. 

"We  seem  to  be  unable  to  got  all 
the  goods  at  any  price  in  sufficient 
quantities  to  meet  the  demands.  The 
crop  this  year  will  undoubtedly  be 
small  and  the  few  threshed  oats  we 
are  getting  are  not  weighing  nearly  as 
much  t'-  the  bushel  as  they  ordinarily 
do. 

"The  season  is  fully  a  month  late 
and  what  few  oats  that  are  coming  to 


BANKING  INSTITUTIONS. 


lOCABNO 


PARIS 


NEW  YORK 


SAN  FBANCISCO 


Swiss  American  Banl< 


San  Francisco.  Main  Office 
1452   FiUmore  St. 


Of  I>*icarno.  S\n  itzeriand 

CAPITAL  $600,000 


Itr.mch 
-  J  Miintgnmery  St 


SURPLUS  AND  UNDIVIDED  PROFITS,  $220,000 
TOTAL  ASSETS,  $3^00,000 

San  Francisco  OIHcrr* 
IIENKV  BRI  XNEK.  Prpsident.  .\l.rRKI>  MONOTTI.  Jntl  Vloc-rrr*. 

T.  ('.  TOGN.4ZZINI,  1st  Vire-Pres.  \.  .\.  .MICIIKLFrTTI.  M«n.i|Crr. 

OTTO  OTTESEN.  .Asst.  Ciislilrr. 
ACCOUNTS  OF  BANKS.  T^IRMS  .AND    INDIAIDrALS    RESPECTFri.l.Y  SOI.ICirBU. 


RICE 


Buy  Ri^ht  Direct  from  the  Mills 

Save  Jobbers  Profits 
Largest  ExclusiveRice  Dealers  on  the  Coast 

NEW  ORLEANS  RICE  MILLING  CO.,  104  Front  St.,  San  Francisco 

Samples  Mailed  on  R.eq\iest 
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the  mills  find  that  they  are  coming  on 
a  bare  market. 

"The  price  of  oats  from  the  farmer 
has  nearly  doubled  in  the  past  few 
years,  and  we  find  we  are  unable  to 
supply  the  demand  for  rolled  oats  in 
bulk  at  $6.50  to  jobbers  in  car-lots 
where  we  were  glad  to  get  $2  less  a 
comparatively  short  time  ago. 

"The  margin  of  the  manufacturer 
would  be  entirely  wiped  out  even  at 
the  advanced  prices  were  it  not  for  the 
fact  that  by  products  are  bringing 
many  times  as  much  as  they  did  a  year 
or  so  ago. 

"On  package  goods  the  price  to  con- 
sumer has  not  advanced,  and  the  re- 
tailer has  not  been  compelled  to  pay 
the  advance  which  is  really  .iustifled 
by  conditions. 

"Oatmeal  breakfast  foods  which 
have  been  retailing  for  ten  cents 
should  be  placed  in  the  list  of  two  for 
a-quarter  goods  on  the  basis  of  what 
they  cost  the  manufacturer  and  tthe 
retailer,  but  the  makers  of  well-ad- 
vertised brands  are  afraid  to  advance 
their  prices  to  an  extent  where  it  will 
cause  the  consumer  to  pay  a  higher 
price. 

"It  looks  very  nnicli  to  me  as  thou^Ii 
practically  every  brand  of  rolled  oats 
will  be  entitled  to  sell  at  an  advance 
of  at  least  2'y  per  cent  to  tlie  consum- 
er if  tbere  is  not  a  change  witliin  the 
next  month. 

"We  cannot  get  the  raw  goods  to 
manufacture,  and  under  these  circum- 
stances it  looks  as  though  the  scram- 
ble for  the  finished  product  will  cause 
a  most  decided  advance  all  alone-  the 
line  unless  a  change  in  crop  conditions 
comes  very  soon." 

BEANS. 

Spot  Limas  are  extremely  scarce, 
having  been  pretty  well  cleaned  up. 
The  harvest  is  now  on  in  the  soutbevn 
part  of  the  State  and  new  crop  goods 
will  be  available  very  shortly.  The 
market  in  general  is  steady,  both  buy- 
ers and  sellers  awaiting  new  goods. 
Tt  is  bRlieved  that  Pinks  will  bring 
high  prices  throughout  the  year. 
FRENCH  SARDINES. 

"Owing  to  the  almost  entire  fanm-e 
of  the  seasons  pack  in  France,  "  Wiel- 
and  Br"s,  say  "prices  have  jumped 
about  SI. 50  to  $2.00  per  case.  Stocks 
everywhere  are  light  and  firmly  held." 
PACIFIS  CODFISH. 

This  variety  of  fish  is  very  firm  in 
price  with  advances  p.endin.g. 

NORWAY  MACKEREL.   

The  catch  this  far  is  very  light,  the 
market  therefore  continues  very  firm. 
IMPORTED  FISH. 

With  reference  to  Holland  herring 
the  Strohmeyer  &  Al-pe  Co..  of  N.  Y. 
under  date  of  Sept.  19.  say:"  Shipments 
of  late  have  been  quite  large.  De- 
mand, owing  to  the  extremely  hot 
weather,  being  only  limited  and  ice- 
house facilities  here  being  taxed  to 
their  utmost,  importers  were  obliged 
to  reduce  prices  to  force  sales.  Con- 
sequently the  market  shows  quite  a 
demoralized  condition  at  this  present 


moment.  Holland  cables  to-day  that 
catch  is  poor  now  and  that  prices  are 
rising.  Quotations  to-day  show  an  ad- 
vance of  about  21/^c  per  keg  and  25c 
per  barrel,  over  last  week's  figures." 

One  of  their  shippers  of  Norway 
mackerel  cables  that  catch  so  far  is 
very  poor  and  abnormally  high  prices 
are  being  paid  to  the  fishermen  again 
this  season.  The  fish  as  a  rule  runs 
small,  so  that  large  size  of  Norway 
mackerel  are  likely  to  be  scarce. 

"The  catch  of  oil  sardines  in  France, 
the  company  above  quoted  say,  "con- 
tinues failure  and  the  season  being 
so  far  advanced  ther  is  no  likelihood 
of  many  more  sardines  being  packed 
this  season.  French  sardines  are  al- 
most unobtainable.  Portugal  has  had 
no  small  fish  suitable  for  Dingley  i^s 
for  some  time,  and  some  of  the  best 
known  brands  have  been  out  of  the 
market  for  Several  months.  Norway 
reports  very  poor  catch  of  sardines 
and,  of  course,  are  unable  to  cope  with 


Lhe  large  demand.  Owing  to  the  scai  - 
city  of  French  and  Portuguese  sard- 
ines there  has  been  a  largely  increased 
demand  for  Norway  smoked  sardines. 
Prices  for  good  and  well-known  brands 
are  held  very  firmly.  The  catch  of 
s)5rats  will  not  begin  before  the  end 
of  the  year.  Stocks  here  are  very 
small  and  firmly  held.  , 
HAY. 

Somers  &  Co.,  say  under  date  of 
Sept.  24th.: 

Hay  arrivals  for  the  week  ending 
to-day  show  practically  the  same  total 
as  that  of  last  week,  4430  tons  in  com- 
parison with  '^520  tons.  Rail  arrivals 
have  been  rather  light  until  Monday, 
when  the  exceedingly  large  number  of 
151  cars  were  reported.  Boats  and 
barges  are  still  very  largely  in  evi- 
dence, and  many  of  the  Bay  Landings 
are  being  well  cleared  of  the  large 
amounts  of  Hay  that  has  been  await- 
ing shipment  for  some  time  past.  At 
railroad  points  the  situation  is  very 


Some  One  Has  Said 

"Discount  is  the  Mother  of  Progress  and  the 
Ideal  is  its  Bacon  Light. " 

Are  you  DiscoNTENTEr)  with  the  progress  of  your  business  my 
GROCER  FRIEND  ?    If  you  are,  order  a  case  of 

"MAPLEINE" 

It  is  THE  IDEAL  maple  flavoring  and  will  set  as  a  Bacon  Light 
of  trade  for  you. 


MAPEIJNE 

is  a  pure  vegetable  extract 
made  from  root,s  and  herbs. 
It  lias  even  a  more  delicate 
flavor  lliaii  maple  and  is  un- 
surpassed for  flavoring  bon, 
bons,  cakes,  dessert,  ices,  etc- 
and  makes  a  syrup  better  than 
maple  at  a  cost  of  59^  cents. 

JOHN  H.  SFOHN,  Agt., 
50-51  Clay  Street. 

San  Francisco,  Cal. 

Crescent  Mfg.  Co.,  Mfgrs.,  Seattle,  Wash. 
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different  for  there  are  still  thousands 
of  tons  of  baled  Hay  awaiting  cars, 
with  no  protection  from  the  weather. 

The  local  situation  shows  no  change, 
for  although  previous  1t  Monday'  there 
was  some  indication  of  an  advance, 
yet  now  the  old  state  of  affairs  ob- 
tains again.  Local  trade  is  a  bit 
quiet,  although  it  is  .generally  con- 
ceded that  a  fairly  active  Winter  de- 
mand will  be  noted.  It  is  readily  con- 
ceded that  transportation  will  control 
prices  during  the  winter,  and  from 
the  present  outlook  we  anticipate  a 
short  car  supply  with  a  corresponding 
advance  in  the  price  of  Hay  as  soon 
as  the  rains  begin. 

Although  occasional  sales  are  made 
at  both  above  and  below  quotations, 
yet  as  a  general  statement  prices  con- 
tinue unchanged. 

We  give  them  today  as  follows: 
Choice  Wheat  Hay.  .$18.00  to  $20.00 

..Good  Wheat  Hay         16.00 to  17.50 

Other  grades  same...  11.00  to  15.00 

Wheat  &  Oat   11.00  to  16.00 

Tame   Oat   11.00  to  15.00 

Wild  Oat    9.50  to  12.50 

Stock  Hay    7.50  to  9.00 

Alfalfa    9.00  to  13.00 

Straw,  per  bale   45  to  85 

AMERICAJr  SABdIneS  IN  FRANCE. 

Situation  So   Serious   Tliat  Easport 
Goods  Are  Demanded  Abroad. 

It  may  seem  a  good  deal  like  the 
proverbial  transportation  of  coals  to 
Newcastle,  but  the  sardine  situation 
in  France  has  become  so  strenuous-' 
that  American  exporters  are  making 
considerable   shipments   of  American 
sardines,  packed  at  Eastport,  to  the 
French  market.    The  French  sardine 
catch  is  a  flat  failure  and  the  French 
market  is  as  bare  of  goods  as  the  1 
American.    The   situation   forced  the 
suggestion  on  the  minds  of  American 
packers  that   there   might   be   some  I 
chance  for  the  long  despised  herrin.?,  | 
and  within  the  past  few  weeks  several ! 
hundred    cases    have    been    sent    to  I 
French  dealers  as  an  experiment.  It 
is  also  said  that  exporters  in  France ' 
and  Portugal,  who  have  been  supply- 
ing the  Chinese  trade,  have  lately  made  : 
considerable   purchases   of  American 
sardines  to  ship  to  China.    With  Poi-i 
tuguese  sardines  quoted  at  |S  or  ($9 


and  American  at  $3.30,  there  is  little 
question  about  their  ability  to  com- 
pete. 


CLOSE  JAM  FACTORY. 
Los  Angeles. — The  canning  and  pre- 
:  serving  factory  of  the  Stevens  Manu- 
facturing Co.,  405-07  San  Pedro  st. 
was  closed  Tuesday  by  order  of  the 
District  Attorney  for  flagrant  violation 
of  the  McCartney  pure-food  law.  State 
Senator  H.  G.  S.  McCartney,  now  a 
deputy  district  attorney,  conducted  the 
investigation,  and  his  detectives  found 
that  jams  were  made  with  dyes  and 
acids,  and  located  a  mass  of  decayed 
fruit,  preserves,  pickles,  jellies,  col- 
oring fluids,  and  even  a  bottle  con- 
cans  of  fruit  had  deteriorated  so  that 
taining  aniline  dtye.  Hundreds  of 
they  emitter  offensive  odors. 

Hobart. — The  Father  of  Electric 
Coffee  Mills. 


NOTES. 

Los  Aiij^eles,  Cal. — The  name  of  the 
Del  Monte  Mining  Company  has  been 
changed  to  the  P>xcelsior  Cereal  Mil- 
lin.g  Company.  This  concern  will 
hereafter  be  a  separate  and  distinct 
concern,  not  a  branch  of  the  Del  Mon- 
te Milling  Co.,  of  San  Francisco  at. 
heretofore.  The  officers  of  the  comp- 
any are  F.  A.  Brown,  president  and 
manager,  and  A.  B.  Fish,  secretary  and 
treasurer,  both  of  whom  are  Los  An- 
geles men. 

Spokane,  Wasb. — The  Spokane  Re- 
lish and  Catsup  Company,  which  sus- 
pended operations  on  the  disappear- 
ance of  the  former  manager,  N.  O 
Harvey,  on  July  13,  and  a  week  later 
of  the  secretary,  .1.  H.  Wright,  after 
the  allaged  misappropriation  of  comp- 
any funds,  has  again  resumed  bustneds 
in  a  building  at  Glass  avenue  and  Cin- 
cinnati street. 

C.  F.  Danvers,  a  pickle  expert  from 


J.  H.  Newbauer  &  Co. 


Importers   and  WHolesale  Grocers 
430-432  Fifth  Street 


Phone  Temporary  3680 


San  Francisco 


California 


The  Eureka  Insect  Exterminator 

is  a  preparation  of  eight  different 
drugs  and  is  so  well  compounded  that 
It  actually  destroys  Insects,  yet  it  is 
harmless  to  the  human. 

It  kills  Fleas,  Flies,  Ants,  Moths, 
Bedbugs,  Roaches,  Lice,  Mosquitos, 
Etc. 

Price   list,   page  28. 

For  Sale  by  the  Wholesale  Drag  and  Grocery  Trade 
JOSEPH  FUSCH,  Mann  factor  er. 

1797  Bray  Aye. 

FruitTale,  Cal.  Phone  Merritt  29<ie 


BAY  CITY  MILLS 

GROCERS  f 

TRY  OUR  PATENT  (Extra  Family)  ROLLER  FLOUR 
YOUR  CUSTOMERS  WILL  THANK  YOU. 

Bay  City  Flour  Mills,       First  and  Clay  Sts., 


Oakland 
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Pittsburg,  Pa.,  who  was  for  some  time 
in  the  employ  of  the  Heinz  yicklc 
company,  has  been  engaged  as  man- 
ager of  the  company.  Dr.  O.  P.  Hen- 
drickson  has  been  engaged  as  secre- 
tary. 

 ♦  

WHAT  THE  COMMITTEE  DOES. 


Grocers   Are   Directly   Bienefited  by 
Results  of  Efforts  of  Promotion 
Committee,  Therefore  Shonld 
Aid. 


The  State  of  California  is  becoming 
so  well  known  all  over  the  world 
through  the  continued  and  persistent 
efforts  of  The  California  Promotion 
Committee  that  the  demand  for  de- 
scriptive literature  of  the  various  lo- 
calities and  industries  of  the  State 
has  assumed  unprecedented  pro- 
portions. 

Through  its  Eastern  Bureau  in  New 
York,  and  its  various  agencies  over 
the  world  the  Committee  is  distribut- 
ing an  enormous  amount  of  Califor- 
nia literature,  and  the  demand  has 
been  so  great  that  the  supply  at  com- 
mand of  the  Committee  is  constantly 
depleted. 

The  work  of  the  Committee  along 
this  line  has  borne  good  fruit,  and  no 
county  can  afford  to  let  its  supply  of 


literature  fall  short  of  the  demand. 

The  Committee  does  its  work  of 
distribution  without  charge  to  the  lo- 
cal organizations  or  to  the  localities 
furnishing  the  literature,  and  the  best 
feature  of  its  work  is  the  fact  that  no 
literature  is  sent  out  in  a  haphazard 
manner.  Every  piece  that  is  distribut- 
ed  is  sent  in  response  to  an  inquiry 
from  some  person  who  is  interested  in 
the  State,  consequently  no  literature 
sent  to  The  California  Promotion  Com- 
mittee is  thrown  away. 

The  Committee  desires  that  every 
locality  in  California  be  represented 
on  its  literature  counters  at  head- 
quarters in  San  Francisco  and  at  its 
Eastern  Bureau,  and  there  is  no  ques- 
tion that  there  can  be  no  better  method 
of  distributing  the  literature  of  the 
locality.  The  system  of  the  Commit- 
tee is  so  perfect  in  this  respect  that 
it  keeps  close  account  of  every  piece 
of  literature  received  and  distributed, 
and  when  it  notices  that  any  locality 
is  falling  behind  it  sends  a  letter  ask- 
ing for  more.  These  requests  should 
be  promptly  complied  with,  and  it  is 
hoped  that  the  commercial  organiz- 
ations of  the  State  will  see  to  it  that 
there  be  no  call  for  literature  that 
can  not  be  filled. 


LOBSTEKS  FOE  PACIFIC  COAST. 


FT.  SMITH  REFRIGERATORS  SAVE 
ICE. 


Consul  L.  E.  Dudley,  writing  from 
Vancouver,  tells  of  the  establishment 
of  the  lobster  industry  on  the  Pacific 
coast : 

A  few  years  ago  the  Canadian  fish- 
eries department  planted  a  few  lob- 
sters at  different  points  in  the  waters 
of  British  Columbia.  Professor  Prince 
who  is  at  the  head  of  the  Canadian 
Fisheries  Commission,  is  now  on  the 
coast  making  an  examination  of  the 
beds  where  lobsters  were  planted  to 
see  what  increases  they  have  made, 
and  he  will  investigate  a  number  of 
different  places  with  a  view  to  a 
large  planting  of  lobsters,  if  it  Is 
found  those  already  planted  have 
done  well.  It  is  said  that  Professor 
Prince  will  look  into  the  temperature 
of  the  water,  the  character  of  the  bot- 
tom, and  other  particulars,  before  any 
decision  is  reached  regarding  plant- 
ing more  lobsters.  If  conditions  are 
found  favorable  it  is  intended  to  plant 
extensive  beds  of  lobsters,  so  that  in 
the  course  of  four  or  five  years  the 
lobster-taking  industry  will  be  estab- 
lished on  a  large  scale. 


FORT  SMITH  REFRIGERATORS 
COLD  and  DRY. 


IF  A  CUSTOMER 


asks  for 


and  you  can  not  supply  it,  will  he 
not  consider  you  behind  the  times? 


HAND  SAPOLIO  is  a  special  toilet  aoap — superior  to  any  otiier  in  countless  ways — delicate 
enough  for  the  baby's  skin,  and  capable  of  removing  any  stain. 

Costs  the  dcaier  the  same  as  regular  SAPOLIO,  but  should  be  sold  at  10  cents  per  cake. 
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Wholesale  Price  List. 

BACH  DEPARTMENT  OF  OUR  PRICE  LIST  IS  CHECKED  UP  AND  CORRECTED  EVERY  WEDNESDAY  IIY  M.  J.  BBANDKN- 
■STEIN  &  CO.,  A.  SCHILLING  &  CO.,  J.  A.  FOLGER  &  CO..  SUSSMMAN.  WORMSER  &  CO..  .1.  H.  NEWItAI  KR  &  CO..  <>L (i<iKMI l.M  K 
&  CO.,  TILLMANN  &  BENDEL,  WELLMAN,  PECK  &  CO..  CUDAHY'  &  CO.,  WIELAND  BROS.,  ROKTfl LISBKRdKK  &  (;K.*.S.S0FF. 
WILLIAM  CLCFF  CO.,  YVHITTIER-COBURN  CO.,  W.  P.  FULLER  &  CO.,  ST.ANDARD  OIL  CO..  HOOPER  &  .lENNlNGM,  .M.  PHIL- 
LIPS &  CO.,  PACIFIC  COAST  BISCUIT  CO..  PACIFIC  VINEGAR  &  PICKLE  WORKS.  HEV.MAN-WEILL  CO..  AND  .SCII WABACHKB- 
FREY  CO..  EACH  FIRM  TAKING  THE  DEPARTMENTS  ASSIGNED,  AS  LIST  INDICATES. 

No  claim  is  made  that  this  Price  List  contains  an  ironclad  schedule  of  rates — good  for  a  week.  No  such  Hcbedule  could  l>e 
obtained,  even  on  actual  cash  sales.  These  prices  are  solicited  for  publication,  and  represent,  at  the  time  of  going  to  pr«itii,  (he 
averuire  prices  demanded  by  the  general  run  of  jobbing  houses  for  average  amounts  of  goods  on  average  condllioDs  of  purrbuM. 
Persons  with  cash,  or  undoubted  credit,  always  get  special  low  rates. 

Subscribers  will  confer  a  favor  by  pointing  out  to  us  any  particular  error  or  omission. 


Index  omitted  pending  re-arrangement 
of  price  list  columns* 


Department  1 
COFFEE,  CHICORY,  ETC. 

This    Del  t.   is  eorrected  by 
M.  J.  BninooMsMiiS  m  t-o. ;   A.  Schil 
ling  &  Co.;  J.  A.  Folger  &  Co. 
(•reeo  Coffee. 

In  bags  In  drums 
Mocha,  Gen.  Arabian. 23  25 

No.  2   21  23 

No.  3   

Mocha   Llverato  ....23 

'        Aden   21 

Kona   (HcTwallan)  12  16 

MeKlcan   12  18 

Java,  Common   15  18 

Java,  brown  pln'tion.20  26 
Java    Mandheling.  . .  .  26 

Kroe   17 

Caraool,  prime  w'shd.lS  16 
Caracol,  ordinary. ...  12  IS 
Oiiaiamala  Prima.... II 


Choice   1414 

Good   12% 

Costa  Rica  Prime.... 13 
••    Choice(La  G'nd)13 

"    Good   11% 

Salvador    Washed....  13 

Unwashed  .11% 
Caracola  Guatemala.  .  15 
"        Salvador     .  .  13  % 
Roast  Coffee. 

Salvador   15  20 

Java  24  31 

Mocha  Aden   27  31 

Prme  w'shd,  C.A.blndalS  24 
Good  C.  A.  Blends...  18  20 

Ordinary   Blends  12  13 

Java  Fncy  Mndheling33 14  33% 

'    Kroe   25%  2614 

Mocha   Llverato  31%  31% 

J.    S  ......25%  31% 

Java  &  Mocha  Fancy. 32%  32% 

"         No.  2  26^4  26 

Quatemala  No.  1  1*  IBH 


No.   2  0%  16% 

Cos'n   Rica  No.    1....17%  18% 

No.    2   17  18% 

No.  2   17  17% 

No.  3   15%  16 

Kona  Fancy   20%  20% 

No.    1   16%  16% 

Private  Brands. 

Lion.  100-Ib   

Hills  Bros.  Arabian  Roast  .26 

Arbuckle's  100-lb  17.37V4 

"M.  J.  B." 
"M.J.B.,"  60  I's  in  case..  .28 

"M.J.B.,"  30  2's  in  case  27 

"M.J.B.,"  24  3's  in  case  25 

SchtlUns'a  Beat  Coffee. 
In    l-n>    cartons.    In    25.    60  or 
100- lb  eases.    Caa  be  assorted  as 
required. 

5-8tar    ..     .36%|l-star    ...  .18% 

4-  star    ..    .29%  Z-star    ...  22% 

5-  star  2E%| 


Folger's  Gulden  (<ate  ColTe*. 


100  or  60.  l-n>  tins.  . 
50  or  30  2-Ib  tins  .  . 
iO  or  30.  2%-rt>  tins. 
:;0  or  12,  6-  tb  tins  .  . 
Never  sold  In  bulk 


.11 
.SO 

s* 


Chiecrr. 

California    *S% 

Belgian  No.   2  0" 

Belgian.    No.    1  t1% 

CoVe*  Bxtraeta. 

Bulk,  per  lb  07 

Vienna,  Vi's,  10-lb.  bx  26 

Vienna,  I's,  10-lb.  bx  25 

Ackermann'a,  H-Kroaabxs. 
■roM   t 


Is 
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Department  SS 

This  Dept.  Is  corrected  by 
M.  J.  Braodenstein  &  Co.,  A.  Schill- 
ing &  Co.,  J.  A.  Folffer  &  Co. 


Japan. 
TEAS. 


(Panflred,  Sundried 

or  Basket- 

fired.) 

 56  74 

44  55 

Choicest   

...39  43 

. .  34  38 

28  35 

 25  30 

Green  China 

(Gunpowder  Imperial  orYoung 
Hyson) 

Extra  Fancy  56  76 

Fancy   38  46 

Choicest  35  37 

Extra  Choice  32  34 

Fine  25  31 

Fair   .....2(3  25 

ISngUsh  Breakfast. 

Extra  Fancy  67  80 

Fancy   51  66 

Choicest   35  50 

Choice   24  80 

Fine   20  22 

Fair   15  20 

Oolons. 

Extra  Fancy  58    $1  50 

Fancy   50  57 

Choicest   36  48 

Extra  Choice   33  35 

Fine   27  32 

Fair   22  26 

Ceylon  and  In<Ua. 

Broken  Orange  Pekoe.  .36  65 

Broken  Pekoe  33  56 

Orange  Pekoe  31  53 

Pekoe   27  46 

Pekoe  Souchong  24  39 

SchlUlne's  Beat  Teas. 


(Packed  only  in  16,  12,  8  and 
6-oz,  Cartoons.    Never  in  bulk) 

Japan,  per  lb  $0.45 

do.   1  crown   90 

do.  2  crown   1.80 

English  Breakfast  45 

do.  1  crown  90 

do.  2  crown    1.80 

Ceylon   45 

do.  1  crown  90 

do.  2  crown    1.80 

Oolong  45 

do,  1  crown   90 

do,  2  crown    1-80 

TREE  TEA. 

(Full  weights  only.) 
Packed   in   1  lb.  and   %  lb. 
cartons. 

Japan   37%E.  B  Congou. 37'^ 

Ooolong   ....50    Gunpowder  .45 
Ceylon   37    Or'ntal  Bind .  37  Vs 

Folger's  Golden  Gate  Tea. 
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43 

42 

41% 

41 

41 

English  Breakfast. 

43 

42 

41V4 

41 

41 

|46  45|4H 

44 

44 

4S 

47 

46% 

46 

46 

46 

45 

44% 

44 

44 

Bla^  and  Oreen.  . 

43 

42 

41% 

41 

41 

bel>urtmeii(  %. 

i         This  Depi    Is  cnireoted  bv 
William  Cluff'  &  Co.,  Wellman,  Peck 
&  Co. 

SUGAR  AXD  STKUPS. 

The  Western  Sugar  Refining 
Company  quotes  net  cash 
prices  as  follows.  Barrels  are 
an  advance  of  10c:  half  bar- 
rels, 25c;  boxes,  50c;  50-lb. 
bags,  10c. 

Standard      Granulated — Pine, 

Fruit   or  Coarse   5.20 

Beet    Granulated    5.05 

Confectioners'  A    5.25 

Cube    5.50 

Cubes  (A)  Crushed   5.50 

Powdered    5.35 

Candy  Granulated    5.35 

Magnolia  A    4.85 

Extra    C    4.75 

Golden   C   '. . .  .  4.65 

"D"    Sugar    4.55 

H.  &  E.  Crystal  Dominos.  .  S.C5 
California  &  Hawaiian  Sugar  Re- 
fining Co.  Additional  per  100  lbs: 
In  bbls.  and  SO-lb  bags,  10c  more; 
half  bbls.  25c  more;  boxes  50c 
more;  for  all  grades: 

Granulated    Basis    4.25 

Bar   5.60 

Powdered    5.35 

(A)    Crushed    5.50 

Berry    5.25 

Extra   Fine  Granulated   5.25 


Coarse  Dry  Granulated   5.15 

Confectioners'  (A)    5.^5 

Confectioners'   Crystal    5.35 

Cubes    5.50 

Bricks    5.50 

XXX  Granulated  (lOO-Ib  bags 

only    5,05 

Excelsior    (A)    4  S5 

Extra     (B)    4.75 

Golden    (C)    4.S5 

Yellow    (D)    4.55 

C.  and  u.  "HIgrade"  Bar. 

In    lOO-Ib.    sacks   5.45 

30-tb.    boxes    5.95 

lO-tb.   tins,    10   in  case....  7.80 

35-lb.    tins    7.15 

40-rb.     tins    7.15 

Barrels    5.55 

Half  Barrels    5.70 

■..ongr'a  Peerless  XXXXXX 

Do.    bbls    6,75 

Do.    %    bbls    7.00 

Do.    4-lb.    tins,    cases   8.30 

Do.  35-rb.  tins,  10  in  case.  8.30 
Do.  10-lb.  tins,  10  in  case.  8.95 
Do.   8-rb.   tins,   8  in  case.  .  8.95 

Do.    30-rb.    boxes   7.60 

For  Bakers'  and  Conrectlons'  Use. 

Barrels    6.15 

Halt    Barrels    6.40 

Boxes,   20    lbs.   each   7.00 

"Old  Manse." 

Gal.  tins.  %  dz  to  case,  dz..$14.00 

V4  Gal  tins,  1  dz  to  case,  dz  7.50 

Quart  tins.  2  dz  to  case,  dz  4.25 

Pint  tins.  4  dz  to  case,  dz.  .  2.50 

Jacket   Cans,    bulk,    per   gal  1.00 

Glass  Qts,   1  dz  to  case,  dz  4.50 

Glass  Pts,  2  dz  to  case,  dz.  .  2.75 


MOLASSES. 


JACKETS  I  CASES 


Fancy  Molasses 

Pickaninny   

Belmont   

St.  Claire   

Medium  Grade   .  .  . 

Oak  Grove   

St.  Mary's   

Import   

Baking  Molasses.  . 
Hawaiian  Genuine. 

Island   

Cane  Black  Strap. 


Old  Fashioned  Molasses, 


Bbl. 

54  G 

% 
bbl 

34  G 

1  ^ 

bbl. 
|l7  G 

5  G 

G 

4  G 

10  G 

20 
%G 

ViG 

.57 

.59 

.67 

3.30 

3.02 

2.73 

7.50 

8.30 

5.82 

.52 

.64 

.62 

3.05 

2.79 

2.53 

7.00 

7.80 

5.52 

.46 

.48 

.56 

2.75 

2.52 

2.29 

6.40 

7.20 

5.16 

.42 

.44 

.52 

2.55 

2.34 

2.13 

6.00 

6.80 

4.92 

.34 

.36 

.441 

2.15 

1.9S 

1.81 

5.20 

6.00 

4.44 

.28 

.30 

.381 

1.85 

1.71 

1.57 

4.60 

5.40 

4.08 

.19 

.21 

.20! 

1 

1.40 

1.30 

1.21 

.17 

.19 

.27] 

1.30 

1.22 

1.13 

.15 

.17 

.251 

1.201  1.13 

1.05 

1 

lasses,  2 

doz. 

2-lb  tins  to  case,  per 

doz, 

$2.40. 

iMg   Cabin   Maple  8yrup. 

Gallons,  per  doz  $15.00 

Cans 

Half-gals,  per  doz   8.00 

Quarts,  per  doz   4.50 

Pints,    per   doz   2.60 

Bottles 

Quarts,   per  doz   4.75 

Pints,  per  doz    3. 00 

Jackets,    per    gal   I.IO 

Log  Cabin  Pen-O-Che  Syrup. 

Cans 

Gallons,    per   doz  $12.00 

Half-Gals.,    per   doz   6.50 

Quarts,    per   doz    3.75 

Pints,  per  doz   2. 25 

Bottles 

Quarts,  per  doz    4.00 

Pints,    per   doz   2.50 

.Jackets,    per    gal   85 

MAPLE  SVOAK. 

Toboggan  Brand  Maple  Sugar. 

30   1-rb    blocks    (cases)  $4.50 

60   %-rb  blocks  (cases)   4.80 

.Maltese  Cross  Brand  Maple  Sugar. 
Ass't'd  l^s,  %s.  Is,  per  case.  $3.00 
Scalloped  Cakes,  100  to  case.  2.85 

Syrnp  Extracts. 


reseent 
Mapleine 


2  oz,  doz..  3.00]  16  oz,  doz..  18. 00 
4  oz,  doz..  5.25132  oz,  doz.. 36. 00 
8  oz,  doz..  9.75|Gals.  each.,  11. 00 
Crescent  Oil  of  Maplelne. 

1-oz.,  doz...  2.702-oz.,  doz  ..  4.75 

8-oz   15.004-oz.,  doz  ..  8.25 

16  oz,  doz.  .27.00|32  oz.  doz.. 48. 00 
Gals,  each.  .  15.00| 

Hardesty's  Maple  Extract. 
1  oz,  doz.  .  .$1.10|2    oz,    doz..  1.75 


TABLE  SYRUPS. 


JACKETS 


KITTS 


CASES 


% 

Bbl. 

bbl. 

bbl 

4% 

3  G  '  2  G  |i  G  I2  G 

1% 

1% 

20 

20 

54  G 

34  G 

17  0 

5    G  G 

4  G 

G 

G 

1-G 

%G 

High  Grade  Table  Syrups 

Humming  Bird  

Peerless  Sugar  Drips  

White  Castle  Drips  

Perfecto   

Table  Syrups 

New  Butter  Scotch  

Victor  

Golden  Gate   

Cooking  Syrnps 

Carnation  Drips   

Golden  Drips   

Special  Table  Syrup 

Heliotrope   

Cases:  Round  Friction  Top  Fails 
24  3-rb.  tins,  per  case,  $4.80 


I 

.511 
.50| 
.491 
.40| 

I 

.4-1 

.421 
.401 

i 


53| 
52|. 
511 
48| 
I 

49! 
4'1 
42 

38 
34 


.6111  3. 
60| 


.401  .|42| 


.50||  2. 
10-lb. 


45  2. J 
tins. 


2.05 


1.93 
1.90 
1.87 
1.78 


I 


I 

1.81| 
1.66 
1.60 

1.48 
1.36 

1.60i 


1.30 

1.2s 

1.22 
1.24 
1.14 
1.02 
.94 
1.10 


1.42 

1.29 

1.17 

6.90 

7.70 

1 

1.40 

1.28 

1.15 

6.80 

7.60 

1.38 

1.26 

1.14 

6.70 

7.50 

5.35 

1.34 

1.22 

1.11 

6.50 

7.30 

5.22 

1.24 

1.14 

1.03 

6.00 

6.80 

4.92 

1.12 

1.03 

.94 

5.40 

6.20 

1.04 

.96 

.88 

5.00 

5.80 

1.20 

1.10 

1.00 

5.80 

6.60 

per  case,  $3.48;  12  5-lb.  tins,  per  case,  $3.96; 


MAPLE  AND  CANE  SYRTJPS. 


JACKETS. 


CAS: 


% 

y* 

Bbl, 

bbl. 

bbl. 

4% 

10 

54  G 

S4  Q 

17  G 

5  G 

G 

4  Q 

1  G 

20 


%G 


24 

V,0 


Woodlawn,  made  from  pure  maple  sap  in  the  groves  at 

Beauce.  Canada,  and  I's  also  packed: 
Cases:  12-1's,  $14.00;  6-1's,  $6.72;  12-y2's,     $7.14;  24-- 

Vi's.    $8.10;   24-%'s.  $5.10. 
Bottles:    12  qts.,  $4.60;  24  pts.,  $4.90. 

Deer  Lodge  

New  England   I 

Canada  Maple  Syrup  and  Cane  Syrup   | 


I  I 
.951     ,971  1.05 


.851 
.771 
.671 


.871 
.791 
.691 


.95 
.87 
.77 


5.13  4.50 


4.70 
4.30 
S.80 


4.28 
3.92 
3.47 


4.00111.20  12.50 


3.85 
3.53 
3.13 


10.30  11.10 
9.50  10.30 
I 


7.50 
7.02 
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Department  4. 
UKIED  FRUITS,  NUTS  AND 

HOJfEl'. 

This  Dept.  is  corrected  by 
Gag:grenhiine  &  Co.,  Wm.  Cluff  Co. 
I  Add  V4c  for  50 -lb.  boxes  and 
l^c  for  25-Ib  boxes). 
Apples  (crop  1907.) 

Sundried.    saclcs    7 

Evap.  Fancy,  50-Tb  boxes....  9hi 
Evap.  ex.  choice,  50- lb  box.  .  9 

Evap.  choice,  SO-lb  box   S',^ 

Apricots. 

1907  Crop 

Choice   Sacks    22 

Fancy  Sacks    23 

Fancy,  25-n).  boxes   25 

BlackberrleH. 

In  boxes,  per  lb  ,none 

Cberries. 

Pitted,  in  boxes,  per  lb  35 

Uupitted,  in  boxes,  per  It).  12% 
Currants. 

In  bbls   09% 

Recleaned,  in  bbls  10% 

Becleaned,  25-n)  boxes  11^ 

Recleaned,  SO-lb  boxes..  H 

Recleaned,   1-Ib   carts  11% 

Recleaned,  12-oz  carts   10% 

Dates. 

Fard,    14-rb,    per    lb  11 

Persian,  65-rb  case  07 

PIGS  (California) 

Black,    sacks   04'/i> 

Black,  25-rb  boxes,  per  box.. 1.25 

White,   bags   04% 

White,  10  1-lb.  brks.,  pr 

box   65  90 

White,   50-%s    2.06 

FIGS  <Iuip.  Smyrna.) 

box   90 

Choice.  5-rb.  bx.,  per  lb.... 16 


C 

Nectarines. 

1907  Crop 

White   16 

Red   16 

Feaclie». 
Choice,    sks.  .  11|  Fancy,  sks..l2'/2 
Ex  Ch'ce,3ksll% 

fearti. 

Choice,    ^4s,   in   sacks  10% 

Ex.  choice,  %s,  in  sacks  10 

Fancy,    %s,   in   sacks  13 

Fluuis. 

Qnpitted    ...  Pitted.black.il 
Pitted,   blchdll%a00s-110s  .. 
Prunes. 

Sks.  bx. 
25-lb. 

30-40S   8%  SVt, 

40-50S   IVi,  7% 

50-60S   6  6% 

60-70S   5%  6 

S0-90S   .-  5  5% 

90-lOOs   414  5 

in  cases  of  125-lb  tins  

In   cases  of  12   5-Lb  tins... 
Ualslns. 

Box    %s    %s  601b. 

6  Cr.  Layers.  .  3.50  2.75   

5  Cr.  Layers..  3.00  3.25  3.50  .... 
4  Cr.  Layers   1.90 

3  Cr.  Layers    2.00 

2  Cr.  Layers    2.25 

4  Cr.    Loose   10% 

3  Cr.  Loose   10 

2  Cr.  Loose  09% 

Fancy  Clusters,  l-Ib  cart 

per  doz   

Fancy  Clusters,  5-tb  cart 

per  case   

Unblchd    Sultanas,    50-tb....  8 
Thompson's  bleached  Suit. 

seedless.   50-rb   11 

Bleached  Suit.,  sdlss   9 

Seedless  Muscatels,  50-Ib 

cases    7% 


7 

Red   Ribbon,    36    16s  tlVj 

Blue  Bell,  50  Is  (seeded)  11 

Seeded,  12  oz.  cartons  10% 

Seeded,   12   oz  cart   9 

Seeded,  bulk,  rt>  11 

1907  Crop  F.  O.  B. 
Clusters  and  Layers         20-R>  bxs 
Imperial,  clusters,  6  c.  3.00  3.50 
Dehesa,  clusters,  6  c.  .  2.50  2.75 
Fancy  clusters,  4  c...  2.00  2.25 

London  Layers,  3  c  1.60 

London   Layers,    2   c  1.50 

Seeded  Per  pkg 

Fancy,  No.  16,  36  to  cs  914  9% 
Fancy,  No.  12,  45  to  cs  7%  7% 
Choice,  No.  16,  36  to  cs  8%  9 
Choice,  No.  12,  45  to  cs  6%  C'i 
25-n)  bxs 

Fancy  bulk,  per  It>  8%  8% 

Choice  bulk,  per  lb....  8%  8  Vi 
Loose  Muscatels  50-Ib  bxs 

Standard,  4  c   7% 

3  C..7   7  .% 

2  c   654  6% 

Seedless    6  % 

Seedless  Soitanas 

Unbleached    7V4  7% 

Bleached,   standard    8% 

"  choice    9 

"  ex.  choice   9% 

Thompson  Seedless 

Unbleached    7%  7% 

Bleached,  standard  

Choice   10 

■  fancy    10  % 

"  ex.    fancy  11 

NUTS. 

Almonds.  Fancy.   I.   X.  L....19 
-Almonds,  choice  soft  shell 

Dralie   16 

Almonds,  shelled.  No.  1  45 

Almonds,  shelled.  No.  2  35 

Almonds,    shelled,  Jordan 

Imported   

Almonds,  Jordan,  Dom.... 


I  Brazils,  160-n>  sacks  18 

Chestnuts,  Italian   20 

CocoanutH,  per  100  4.60  G  OO 

Filberts,  175-rb  sack  14 

Peanuts.  California   07 

Peanuts.   Japani-se   OS 

Peanuts.  Eastern  h'nd  pick'd.  .09 

Peanuts,   roasted   9-10 

Pecan,  polished   18-20 

Pine   

Walnuts,  soft  shell,  blvached .  19  . 

HONEY. 

Pure  white  sage,  2  G-gal 
tins,   per   lb  8 

Light  Amber,  2  5-gal  tins  

per  lb   7vj 

White  Clover  (stained.) 

5-gal.  tin.  per  lb  07% 

2  dz  2-tt)  Jars,  per  case....  8.00 
2  dz  l-Ib  jars,  per  case....  4.25 

24-qt.  cans,  per  case   7.00 

12   %-gal.  cans   6.60 

6  1-gal.  cans   s.oo 

Glass. 

Per  Doz 

Tumbler.  8  oz..  4  doz  In  case  1.25 
Oval  pints.  4  doz  In  case....  1.25 
l-tb  glass  jars,  2  doz  In  case  2.25 
I-tb  glass  jars  (with  comb..  2.60 

COMB 

Water  White,  24  1-Ib  trumeii..lt 

Light  Amber,   24   I-lb  frames.. 14 

Water  White.  24  l  ib  rrames  .lS 

BKE8WAX. 
Pure   10-11 


DEPAKTMENT  7. 

Prices  shonld  be  flirured  on  a  basis  of  5  per  cent  above  those  quoted  herelnbelow. 

This  Dept.   is  corrected  by      J.  H.  Newbauer  &  Co.,  TUImaun  &  licndel. 
Canned  Fruits 
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3 

00 

60 

2 

40 

2 

15 

3 

00 

€ 

60 

2 

40 

2 

15 

2 

25 

2 

00 

1 

50 

1 

30 

2 

25 

2 

00 

1 

50 

1 

30 

25 

2 

00 

1 

50 

1 

30 

2 

25  1 

0 

00 

1 

50 

1 

30 

3 

25 

3 

00 

2 

75 

2 

50 

3 

25 

2 

75 

2 

60 

2 

50 

1  30  I  1  20 
1  SO  I  1  50 

•I- 
•I- 


1  10 
1  40 


I 

55  I 


1 

50 

1 

40 

1 

30 

1  30 

2 

50 

1  2 

00 

1 

90 

1  70 

2 

50 

1  2 

00 

1 

90 

1  70 

50 

1  2 

00 

1 

90 

1  70 

1 

25 

1 

10 

1 

05 

1  05 

1 

65 

1 

1 

45 

1 

30 

1 

10  unp 

1 

1 

20  pld 

1 

S5 

1 

65 

1 

40 

1 

10  unp 

1 

25  pld 

1 

85 

1 

85 

1 

65 

.. 
1 

40 

1 

10  updl 

1 

1 

25  pld 

1 

S5 

1 

SO 

•• 
1 

65 

.. 
1 

40 

1 

05  unp 

1 

1 

20  pld 

1 

20 

1 

10 

1 

05 

1  00 

1 

20 

1 

10 

1 

05 

1  00 

1 

20 

1 

10 

1 

05 

1  00 

1 

20 

10 

1 

05 

1  00 

2 

35 

25 

2 

25 

I 

15 

VARIETY 


No. 

No. 

No. 

00 

00 

a 

M 

H 

a 

M 

No.  3  Gi 

Z 
p 

ro 

Standart 

P 
Qi 
0 

a 
e> 

1  10    I  Apples   ,  

1  25    I  Apricots    8  00 

 I      "        peeled    9  50 

 I      '•       sliced    9  50 

 I  .\ssorted   

Blackberries   

Cherries  (Royal  .\nne)  10  00 

Cherries  (White)   10  00 

Cherries   (Black)   10  00 

Grapes  (White  Muscat)  


4  50 

7  00 

8  50 
.S  50 


9  00 
9  00 
9  00 


4  25 

6  50 

8  00 

5  00 


I 


I 


5  00 
8  00 
S  00 
8  00 
3  75 


5  7E 

6  00 


4  75 
7  00 

7  00 
7  00 
3  SO 


S  00 

5  26 


2  86 
6  00 


25 
SO 
50 
50 
00 


6  00  I  5  60 

I  I 

I  7  50      6  50 


4  2S 


5  00  ^ 

6  00  I  4  50 


.  I  Peaches  (Lemon  Cling  Sliced)..    8  00 


7  50 
7  50 


6  50 
6  50 


6  00 
S  00 


I  4  50 
I  4  60 


4  00  pld 

3  25  unp 

4  25  pM 
3  50  unp 


.  I  Peaches  (White  Heath  Sliced). 


Plums    (Green   Gage)   5  50 

Plums  (Egg)    5  50 

Plums  (Gold  Drop  

Plums  (Damson)    5  50 

Raspberries   

Strawberries   


 1  1 

 1  1  

s 

00  1 

7 

50  1 

6 

50 

5 

60  1 

4 

50 

3 

75  pld 

3 

25  unp 

5 

50 

4 

SO 

4 

00 

3 

75 

3 

25 

3 

00 

5 

50 

4 

50 

4 

00 

3 

75 

3 

25 

3 

00 

n 

50 

4 

50 

4 

00 

3 

75 

3 

25 

3 

00 

5 

50 

4 

50 

4 

00 

3 

75 

3 

f 

25 

1 

3 

1 

00 

No.  1  TaU  Cans  sliced  L.  C.  Peaches,  Ex.  $1.35;  Ex.  Standard,  $1.25. 
If  shipped  6  cans  to  the  case,  flsrnre  Gals.    — 10c  per  dozen  higher. 


All  No.  3,  No.  2  and  No.  2%  cans,  2  doz  en  in  a  case;  No.  1  cans  4  dozen  In  a  case;  galofti  cans.  1  dozen  In  a 
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THE    RETAIL    GROCERS'  ADVOCATE 


Premium  Ham 

The  superior  Quality  of  Swift's  Premium  Ham 
is  due  to  the  careful  selection,  scientific  pick- 
ling and  careful  smoking.  They  please  cus- 
tomers. Every  Ham  U.  S.  Inspected  and  Passed. 

Swift  &  Company,  U.  S.  A. 


lU 


Department  5. 


Thin  Dept.  la  corrected  by  J.  H.  Ncwbauer  &  Co.,  Tillinann  &  Bendel. 

JELLIES,  JAMS  AND  PRESERVES. 


Griffon  Cuttug 
16-oz.  Jars  16-02.  Jars 


Rose 
No.  2  Tins. 


Rose 
Picnic  Tins 


Tumeler 
Jelly 
4-iliz.Case 


Apple   I  12  35- 


Apricot   |2  35|2  35 

Apricot  Marmalade   |2  35|  |  jl  85 

Blackberry   |2  35|2  35  2  00|2  00  1  S5  1  60  92% 

Currant   |2  35|2  35   |2  00    1  60  97%  92% 

Fig    |2  35|          2  00|  1  85  97% 

Gooseberry   | .  . .  .  |2  35  .  . .  .  |2  00  .... 

Lemon   I  •  •  •  ■  |2  35  .  . .  .  |2  00  .... 

Loganberry   |2  35|2  35  2  00|2  00  1  85 

Orange   |2  35|2  35   |2  00  1  85 

Orange  Marmalade   .  . .  .|2  35|.  .  .  .  2  00|.  . .  .  1  85 

Peach   ^^  35|2  35|2  00|2  00  1  85  1  60  97%  92% 

Plum,    Damson   |2  35|2  35|2  00|2  00  1  85  1  60  97%  92% 

Plum.  Green  Gage  |2  35|2  35|2  00|2  00  1  85  1  60|97%  92% 

Quince   |2  35|2  35|2  00|2  00  1  85  1  60|97%  92% 

Raspberry   |2  35|2  35|2  00|2  00  1  S5|l  60197%  92% 

Strawberry   |2  35|2  35|2  00|2  00|1  S5|l  60|97%  92% 

Assorted  Regular   |2  35|  |2  C012  00|1  85|1  60|97%  92% 

Assorted    Berries   |2  35|....|2  00|2  00|1  85|1  60|97%92% 


|2  00 
00|2  00 


.  .  .  1  60 

1  60 


92% 
92% 


1  60 

1  60 

1  60  97% 

1  60  97% 

 97% 

1  60  97% 

1  60  97% 


92% 
92% 


92% 


90 
90 


90 
90 


90 
90 
90 
90 


90 
90 
90 
90 
90 
90 
90 
90 


PINE  APPIiES 

Per  Doz 
JolinHon'H  Columbia 

2's  sliced,  2  doz.  in  case... 2  30 
2's  gratedi  2  doz.  in  case.. 2  .30 
I's  sliced,  4  -doz.  in  oase..l  15 
I's  giated,  4  doz.  in  case.  .1  ih 
Gal.  coreless,  41/,  rb  to  tin, 

V2  doz.  in  case,  per  fb  .  .  16 
Gal.,  grated,  Ttb  .to  tins, 

V2  doz.  in  case  ,per  Tb  .  .  16 
2's  sliced,  Baltimore,  2  doz 

case   2  25 

»'s     cocktail,  Baltimore 

ovals,  4  doz.  case  1  25 

Hawaiian. 

Extra   sliced,    2   doz,    2%   2.50 

"  "       4  doz.  Is  none 

grated,    2    doz,    2s....  2.25 

4  doz.  Is   1.40 

Per  doz 

Standard,  sliced,   2%  a,   2  doz  2.00 
"  "    2s,  4  doz. . .  .none 

"    Is,  4  doz   1.35 

Chunks,    2s   2.26 

Whole.  2%s,  2  doz   2  00 

fJrated,    2ib,   2   <lo«   »  7» 


"        Is.   4  doz   1.25 

gals.    1/2   doz   1.25 

.Siiifjapore. 
2  rt)  sliced..  1.7522-oz..  doz.. 48. 00 
1-rb  sliced  !152%  whole..  2.25 
Minco  Meat. 
Merrell-Soule  Co.'s  None  Such 
Condensed  Mince  Meat,  cases  (G 
t'oz.  each),  per  case,  $6.25. 

Department  7. 

This   r>Pi)t,    is  corrpcted  b.v 
SuKtsman,  Wo'-'it^-r  -V  Co.,  William 
Cluff  Co. 
CANNED  VEGETAIM>KS 

Asparagus. 

Mammoth    5.25 

T.ars:e  White    4.75 

Medium  White    4.50 

White    Tips    4.25 

BeanH 

■^fringless  Extras   

Blue  Lake,    1-35 

Blue  Lake,  gal.,  none  

Strlns.    2   It),   Standard   1.26 


11 

String,  gal.,  Standard   4.50 

Lima,  soaked    1.00 

Baked  Beana 

Fancy  Eastern  i 

1-  m   Tall  tins   5U 

2-  lb  Tall  Tins    80 

2% -lb  Tall  tins   1  00 

S-lb  Tall  tins    1  10 

Com 

Is  Maine,  per  doz  $1.50 

Gallon,  cut,  Maine,  per  doz.. none 
Gallon,  cob,  Maine,  per  doz.  .  6.50 

Iowa,    per    doz   90 

5    case    lots,    Iowa  S5 

Succotash. 
Standard  Maine   135 

Peati 

Petit  Poi«    2.00 

2s  Extra  Fine  Sifted   1.75 

Standards    135 

2s,  Soaks   90 

TomatoeM 

3s,  Solid  Pack   1-50 

3s,   with  peppers.  ..  .No  quotation 

2%s,  Solid  Pack   1.35 

2%'s,     Solid    Pack  w'rh 

peppers   No  quotation 

2%s,   Standard    1.00 

Gallon,  Standard   2.85 

Gallon,  Solid  Pack  ...No  quotation 

Gallon  Puree   No  quotation 

MiNcellaneouM 

Artichoke   2%s  % 

Carrots,  2s    1- 

Cabbage,   2s    1.1 

Turnips  ,g-al   4.00 

Spinach,  2s    135 

Spinach,  gal   4  00 

Beets,  2s    105 

Hominy.  Great  Western,  3s...  1.15 
Pumpkin  and  Squash,  gal....  2.50 

'  l)e)»artment  8. 

This   Dept.   is   corrected  by 
Cudahy   &   Co.,    Swift   &  Co. 

PROVISIONS. 

HAMS. 

Eastern  Standard,  l.s-20  16V2 

ir.-lB  ir.% 

12-14  16% 

Picnic   Hams   11 M; 

Bolleil  HamM 

Skin  on   24% 

Skin  on   25% 

Rr<>iikrnMt  Bacon 

Eastern    Standard.    G-S  21% 

8-10..  .20 

10-12  19 

Enellnh  Cured  BncoD 

Eastern  Cure,   8-10  18 

Bastern  Cure,    8-10  .18% 


12 

Dry  Salt  Bacon 

Clear  Medium  Bacon  14 

Clear  Light  Medium  14 

Light   Belly   16 

Extra    Light    Belly  16% 

Bacon  Backs   14 

Bacon  Bellies  15% 

Dry  SaU  UeatH 

Sides   13% 

Bellies   13  Vz 

Backs   13 

Fat  Backs  12% 

Barreled  Pork 

Bbls.  Vi-bbl3 

fepare    Ribs  $ 

Family    Pork                 21.50  11.25 

Clear  Pork                      24.00  12.50 

Big   Pofk  ..26.50  13.75 

Barreled  Beef 

Mess  Beef  10.00  5.50 

Family  Beef             i0.50  5.75 

Ex.  Family  Beef..  U.OO  6.0t) 

Beef  Tongues         23.00  12.00 

Plk^M  feet 

Tierces,    about   300    Tb  Jlij.OO 

Barrels,   about   200   lbs....  13.50 

%    bbls,   about   80   lbs   5.50 

Kegs,  about  25  lbs   2.50 

Kits,  a  bout  15  lbs   1.2f 

Pure  liCaf  l..ard 

Tierces,  about  350  lbs.  net.... 11 

%    bbls.   about   100   rtjs  11 '4 

80-rb.  Wood  Tub,  SO-tbs,  net.llVi 
60-rb.  Wood  Tub,  60  lbs,  net.  11 'A 

20- tb.   Wood  Tubs  11% 

50-rb.  Cans,  one  to  a  case....ll'i 

20-tb.  Cans,  4  to  case  11% 

10- lb.  Cans,  6  to  a  case  11% 

5 -lb.   Cans,   6  to  a  case  11% 

3-lb.  Cans,  20  to  a  case  12 

Golden  Gate  Lard. 

Tierces,  about  370   lb.  net....  11 
%  bbls,  about  150  lb.  net....  11 '4 

50- tb.  cans,  2  to  a  case  11 '4 

20-11).  cans,  4  to  a  case  11% 

10- tb.  cans,  6  to  a  case  ll  Yi 

5-Ib.  cans,  12  to  a  case  11% 

3-11).  cans,  20  to  a  case  12 

20-lb.  wood  baskets  11?4 

60-tb.    tubs   ll'/i 

SO-lb.  tubs   11 '/8 

Comiiound  L,ard 

Tierces,   about   ■'IGO   lbs.,  net..08V2 

50-!b.  cans.  1  to  a  case  08% 

10-tb.  cans,  6  to  a  case  09 '4 

5-rb.  cans,  12  to  a  case  09% 

3-lb.  cans,  20  to  a  case.  . .  . .  .  09% 


•h 


IS 

"Arrow"  Compound. 

Tierces,  about  3T0  Ilj.  net.. ..08'/^ 

50-rb.  tins.  2  to  a  case  0S% 

•A   bbls,  about  150  tb  net....lOH 

50-Ib   tins,    1   to  case  10% 

20-m   tins.   4   to  case  IOV2 

10-rb.  tins,  6  to  a  case  09>4 

r>-n).  tins,  12  to  a  case  09% 

<i-n>.  tins,  20  to  a  case  09  Vi 

20-n>  wood  bkts,  20  lb  net.. 10% 
60-Ib  wood  blits.  60  It)  netlO% 
80-Ib   wood  »a  »>  net.. 10% 

Ooeieue. 

50-tt)    Cans    -     ■  .»«ne 

Beecnnut  racking  Co. 

Beechnut  Sliced  Bacon  and  Beef 
In  Glass. 


14 

1  doz  No.   1  Jars  $3.25 

Erie  Brand  Chipped  Beef  in 
Glass,  1  doz  No.  1  Jars....  2  60 
Fi  case  lots,   less  5  per  cent 

Ih-partiiieul  10. 
FISH  AND  CllEESK. 

This  Dept.   is  corrected  by 
Wieliiiid    Bros.;    RoethlUlicreer  & 
<Jras8off. 

KiiMMinn  Caviar. 

Per  doz 

1-lb.  cans,  2  doz  in  case.  ... $:;o. Oil 
%-Ib.  cans,  2  doz  in  case.  .  .  .  11. 00 
14 -lb.  cans,  5  doz  in  case.  .  .  .  'i.'iO 
',i-rb.  cans.  6  doz  in  case..  3.00 

White    Label    Brand  none 

CHKESE 
Korcimv  nod  DoineMtie. 

new 

New  York  State  Factor) 

Cheddars.  June  make  ....  ISU 

Twins,   June  make    l^M 

October   make.    Twins   19'i 

October  make.  Cheddar's.  .  none 
October  make, 

Cal.  State  factory  flats  17-lS 

Cal.  State  fctry.  Young  Am..is-19 

Jack    or    Monterey   19 

Brick    Cream   18-19 

Limburger,    Eastern,    lb  17-lS 

Swisj.  imported,  Vb   30 

Domestic    Swiss   20-21 

Roquefort.    II:)   '10 

Gouda,  per  rb   27 

Sap  Sago    22^4 

nopartiiicnl  9.  OAXNED  MEATS. 

This  Dept.   Is  corrected   by    Cudaliy  &  Co.   


ALT..  PRICES  ARE  PER  DOZEN 


Corned  Beef   

Roast  Beef   

Roast  Mutton   

Brisket  Beef   

Boiled  Beef   

Chipped  Beef  (In  tins)   

Sliced  Beef  (In  glass)   

Sliced  Beef  (in  tins)  

Sliced  Beef  (in  glass)   

Chip  Beef  (in  Tins)  

Brawn   

Pigs'  Feet   

Corned  Pork   

Lunch  Tongue   

Sheep  Tongue   

Lambs'  Tongue   

Luncheon  Tongue   

Sliced  Bacon  (in  tins)   

Sliced  Bacon  (in  glass)   

Deviled  Ham  (Geinuine)   

Potted  Ham  (Genuine)   

Potted  Tongue  (Genuine)  

Potted  Meat  (Ham  Flavor)... 
Deviled  Meat  (Ham  Flavor)... 
Potted  Meat  (Tongue  Flavor). 

Boneless  Chicken   

Veal  Loaf   

Sandwich  Loaf   

Picnic  Loaf   

Chill  Con  Carne   

Beafsteak  and  Onions   

Hamburger  Steak   

Frankfurter  Bratwurst   

Minced  CoUops   

Tripe   

Sweetbreads   

Vienna  Sausage   

Pork  Sausage   

Oxford  Sausage   

Bologna  Sausage   

Sausage  and  Kraut  

Stewed  Kidneys   

Corned-Beef  Hash   

Lunch  SaussLge   

German  Lunch  Sausage  

Ox  Marrow   


Ox  Tongue  (whole) 
Chorlzos   


c  — 


O 


1  25 
1  25 
1  55 


1  25 

2  18 
2  40 
2  35 
2  50 


1  65 
1  45 
1  45  I 


1  25 
1  40 

1  25 

2  75 
2  35 
2  35 


2  25 
2  60 
2  25 


85 
85 
85 
40 
40  I 
40  I 


1  55 
1  50 
1  50 
1  50 

75 

75 

75 


.|  2  60  |. 
I 


7  50 
7  50 


7  50 
20  00 


22  00 


No.%1 
9 


95 
95 
95 
80 
90 
90 


85 


90 
85 
1  00 


No.l»4l 
6  25  I 


No.  2 
7  50 


No.  3 
Tlnj 

1  or  5 
|Dz.  v/! 

Case 
1  1  80 
1  80 
1  SO 


16  75 


No.1% 
6  50 


2  35 


2  90 
No.2%1  No.  3 
9  25  111  26 


No.  6 
20  50 


^  o 


12_ 


2  40 


2  50 
2  56 
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Pineapples,  Eiistrii.  6  In  cs,  ca.  3  50 
IMneapijlos.  Eastn.  6  In  ca,  sml  2  55 
Holaind,  Edam.med  plain,  dz  9  50 
Holland.    Edam,    medium  In 

bladders,  per  doz  9.50  10  Ou 

I'  llr  d  Edam,  small   34-35  i>ds 

|)er  case  of  12    9.00 

I'Tfr  d    Edam,    nied.  ..  .38-40  f  9.75 

Do    Edam,    large.  ...  44-45  10.50 
t^auc'j 

Camenibert,  Brie,  Roquefort 
and  Gorgonzola,  jars... none 

Parmesan  C  &  B,  sml  bot 
doz    3  00 

Parmesan  C  <S  B,  Igre  bot, 

doz    5  00 

iln>-l«-- 

Small  '/o-it)  1  lb.  ^>lf■-n)  h-n> 

Deviled  Cheeae 

$1.00.  $2.2,5.  $4.00,  $.1.00.  $9.00 
\rter  Dinner  Cheese: 

$1.00.  $2.4(1,  $1.00,  $4., SO.  $7.50 
Uoniiefort  Chi-ese: 

$1.00  .$2.40.  $4.00  .$4. .SO.  $7. .SO! 
.Macl^iren  Imperial  Ciieffte  Co., I. Id! 
Imperial  Cheese —  j 
Club  size,  2  doz  Jars,  doz.... $1.25 
.\'o.  1,  size,  1  doz  Jars,  doz.  .  2. SO 
.No.  2  size,  doz  jars,  doz.  .  5.26 
.Vo.  3  size,  '/»  doz  Jars,  doz..  10. GO 
Individuals,  5  doz  jars,  doz.  .  .85 
Uoquefort  Cheese — 
Small  size.  2  doz  Jars.  doz.  .  1.75 
Large  size.  1  doz  jars.  doz.  .  3.25 
Individuals.  5  doz  Jars,  doz  85 

S.^I.T  FISH 
IVieiOo  CodflHli 

Bundles,,  per  lb   4Vk 

■  'a.se.  selected,  per  tb   5V4 

Boneless.  30-tt>.  boxe;?,  th....non< 
Boneless.  40-lt).  bo.xes,  lb.. 
Boneless,  .Snips,  per  lb.... 
Boneless  Blocks,  per  lb.... 
Boneless  Tablets,  per  Il> . 
Boneless  Middles,  per  lb... 
Boneless  Middles,  ex.,  per  Tb 

EaMtern  CodflMli 
c.en    Georges,    8    fish    to  cs$11.0'' 
•  ;en.  Georges,  12  fish  to  cs.  .  10.0' 

'leo.  Cur,  Cod.  case   9.5(' 

Oeo.  Cur.  Cod  ,40  fish  to  cs  S.or 
Gen.  Geo.  Middles,  60  fish...  15 
Gen.  Geo.  Tablets. 36  fish  1 1  Vs 
Gen.  Geo.  Blocks,  40  fish 

Sliredded  CodflHli 
Reardsley's    shredded,  2 

doz.    in  case  

Norwetrinn  Mnckrrvl 

Bloater.   120-130  flsh  55. 0- 

Bloater,  %  bbl.,  60-65  fish  ... 28. 5 

<o.  1,  150-160  fish  45. 0' 

No.  1,  75-80  fish  23  51 

lo.  2,  220-240  flsh   37  0> 

No.  2,  110-120  fish  19.51 

No.  3,  300-350  flsh  28. 0» 

No.  3,  150-175  flsh  15. Of 

N'o.   4.   400-440  flsh.   bbl  25  0( 

N'o    4.    200-220   Rsh  13.51 

IfImIi  Mackerel 

No.    1,    200-220   flsh  non. 

No.  1,  80-90  flsh  non< 

No.  2,  325-350  flsh  non< 

No.  2,  130-140  flsh  nonf 

No.    2,   475-500   flsh  non< 

No.    2,    180-190   flsh  non« 

No.   1.  lO-tt)  kits.  15-16  

No.    2.    20-22    flsh   1  Jf 

American  Bloater* 
Shore  Bloaters.  II.'^-IIO  flsh   . non 


M 


Shore  Bloatom.  45-50  n«h  .nunr 
Extra  No    I.   120-130  flah  ...nonp 

Extra  No    l,   50-55  finh  nunr 

.Vo.  1,  140-150  flsh  nunc 


1, 


TV. 


.  8  V.. 
■  T'i 
.  11 


11% 


1.01 


No.  5 
10  00 


60-05   flah   .none 

130-140   tiah  -ix  f,» 

55-60  fish  11. 01 

140-lCO    flah  nniir 

G0-G5  flsh  nunc 

160-lsO   fiah  none 

70-so   flah  Dona 

li;0-200  flah  none 

No.    2.    80-90   flsh  none 

In  KltH 

Extra  Meas,  7  to  s  flah  each..tSM 
No.  1,  kits,  8-9  ftsh  or  l.S- 

17  flah    14* 

No.  2,  kits.  8-9  or  20-22 

flah    13* 

SalnoB 

icing,    bbls  nonu 

Oregon  Silversldes,  bbla.13  00 

Alaska  Ked,  bbls  13  00 

Alaska    Red,    14 -bbls,  100 

ths    7  25 

.\laska   Red,   kits   1.00 

Bellies,  bbia    15  00-18  00 

Tongues  and  Sounds,  kits 

10-rb    1  4» 

Tongues    and  Sounds, 

'v-bbla.    sn-Tb  11  6« 

New  llerrlnK,  Pack  1907.  .... 

Ex  SIctd   Mixed,  hbia  17.00 

 ^4  bbls   9.00 

 Keg    I.IP 

Cheaper  grade,  mixed,  bbl..  15. 00 
M  bbl.  .  8.00 

Ketf  9* 

Ex  Selected,  Hllcher.  bbl  19  00 

"    '/i  bbl.  .10.00 

"    Kelt    I.n 

Cheaper,  Mllchner,  bbl  17.00 

bbl   9  00 

"  '•       Kegs    1  01 

Labrador,  round,  160  flah...  5  Et 
(.abrndor  Spilt,  per  M  bbl..  «  50 
'^Hflc    tt-bbl    t  94 

Smoked  Flah 

Neptune,   Brand,    lOOa  I2.8& 

Hepiune,   Brand  &0a   I  co 

"telnty   Brand,    50a   J.js 

floaters,  Qrlm.,  100  box....ts.o» 
floaters.    Grim..    60    In    box.  1.75 

llnalera.  Cromarty    3  00 

farmouth,  100  In  box.... 

'<allbut,  chunka    |( 

Herring,  boxes.  Eastern  ....  26 
3errlng,  boxe.1,  Waahlngton  2» 
Jerrlngs.    Neptune,  bnneloaa. 

boxes  of  lOa.  net   1  »; 

Molrs  Selected   Red  Her- 
rings,  lOO's   1.90 

Molr's  Selected  Red  Her- 
rings, 50'a    1  2.S 

Salmon  ,per  tb  10  2u 

Beardsley'a. 
tierrlng.  bonelesa,  tina.  dos.  .  ISO 
Herring,   boneless,  amnll.  doz  1  00 
Herring,     boneless.  varuum 

tumblers.  2  dos  In  case....  I.9S 
Finnan  Hadd'es.  30- lb  boxes, 
per  lb   t3H 


Votimi  ruh. 

P«"r  do« 

Potted  Crab   Il.ss 

Kipper  Paste    l.oo 

Anchovy  Bloater  Paste   I  10 

Ditto,  fancy  pots    4  7.S 

Tnrmouth  Bloater  Pajile  75 


WIELAND  BROS. 

:<00-»lI  DAVIS  STREET.  SAN  FKANCISCO 

Importers  and  Commission 
Merchants 

S«PECI.AI.TIES — Imported    and    domestic    Swiss   Ctae<>se.  Limburger. 

Brick  Cheese.  Edam.  Roquefort  etc:  Mackerel.  Codfish.  Holl<t»  i 

Herrings,  Olive  Oil.  Spanish  and  California  Olives,  all  klsds 

Sausages  and  other  delicacies 
i^OLFl  ACRNTS  for  Sierra  Cheeae.  German    Breakfaat  O  ses.    «fc  a 

Camenbert.  Schlnss.  Kronen  and  Neufchatel  Che«M 
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Ditto,  fancy  pots  4.75 

Kippered  Herrings    1.90 

Kippered  Herrings,  Meirs.1.90 

Departmeat  lli 

CANNED  FISH. 

This  Dept.  is  corrected  by 
SussmuD,  Hooper  &  Jennings, 
Wellman,  Peck  &  Co. 

Doz. 

Anchovies,  In  oil,  2  doz 

pts.,  in  glass,  doz   5.00 

Anchovies,  2  doz,  >4  pts,  dz.  3.00 
Bloaters,   Yarmouth  C.  & 

B.  doz  4.50 

Codfish    Balls,    2-lt)  tins 

per.  doz  2.25 

Eels,    Hamburg,    in  jelly,- 

l-lb    tins    2.35 

Eels,  smoKed,  1-Xb,  per  dz.  .  2.85 
Finnan  Haddies,  2-lb  ovl.  2.25 
Finnan    Haddies,  l-Ih. 

round,   per  doz   1.80 

Sardelles.  imp.,i^-n)  tins....  2.50 
Sardelles,  imp.  in  glass.  3.00 
Sardelles,  dom.  1-lb,  glss  2  25 
Sardelles,  Ankers.  %  keg  3.00 

Sprats   7.50  8.00 

Mackerel 
1-lb  tins,  50  in  a  case 
2-Ib  tins  ,2  doz.  in  a  case 

Gold  Label  ,1-m  tins   1.50 

P.  &.  W.,  2-lb  soused  2.75 

P.  &  W,,  2-  Ibmustard  2.75 

P.  &  W.,  2-0)  tomato   2.75 

Underwood,  2-Xb  soused..  2.85 
Underwood,  2-rb  tomato.  2.85 
Underwood,  2-lb  mustard.  2.85 
Los  Angeles,  2-tb  soused.  2.55 
Los  Angeles  ,2-Ib  tomato. 2. 55 
Los  Angeles,  2- lb  mustrd.2.55 
Mt.  Desert,  2-lb  soused..  2.25 
Mt  Desert,  2-lb  tomato ...  2.25 
Mt.  Desert,  l-lb  soused.  .  1.35 
Blueback,  l-lb.  fresh....  1.10 

4  doz.,  Is,  flat,  oval   1.80 

4  doz.,  flat,  square   1.40 

Crescent  Mackerel 

Soused,   18-oz  tins,   doz  $1.80 

Tomato,    18-oz    tins,    doz....  1.80 
Mustard,    18-oz  tins,   doz....  1.80 
Alackerel  In  Oil. 

Bezler's    3.00  4.00 

Lemarchand   5.00  7.00 

Salmon 

Alaska  Red,  l-Ib  tins,  doz..  $1.20 

Alaska  Red,  2-lb   none 

Alaska  Ping,  l-rb  tins   90 

Alaska  Flats,  1  lb  none 

Oregon  Red,  1  lb  none 

Oregon  Bed    2  lb  none 

Oregon  Pink,  1  lb  none 

Oregon  Pink,  2  lb  none 

f»r«g-on  Fints.  1  lb  none 

Columbia  Riv,  lib  tls.  ..none 
Columbia  Riv.  lib  flats.. none 
Sardine*. 

Per  case 

French,  >As,  18  m.m   9.50 

ViS,    22    m.m   12.50 

Portuguese.  M,s.  18  m.m....  8.50 

"        14s,    22    m.m   9.50 

"        %s,    30   m.m   16.00 

Norwegian,   ViS,  18  m.m....  9.00 
Sprats. 

French,    ViS.   18  m.m   8.50 

22  m.m    9.50 

American  Sardines- 

(^s  pkd  100  to  cs,   %s  50  to  cs.) 

»4  in  oil.  without  key  3.80 

i^s  in  oil  with  key   4.00 

^s  in  oil,  per  doz  50 

i^s  in  mustard,  per  doz  60 

ViS  In  mustard,   case  3.75 

?is  in  mustard,  per  doz  95 

%s  In  mustard,  case  S.25 

SHELL  FISH. 
Abalones 

4  doz  in  cs  ,with  shells,  cs  6.00 
Clams  and  Clam  Juice 

doz 

Doxsee  Clams,  l-tU  tins ....  $1.85 
Doxsee  Clams  ,2-!b  tins.  2.75 
Doxsee  Clam  Juice  ,1-lb..  .90 
Doxsee  Clam  Juice  ,2 -lb..  1.60 
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B&M  Lunch  Clams,  flat  1.37% 

tJnderwood  Clams,  1-tb   1.05 

Underwood  Clams,  2-n>   1.65 

P.  &  W.  Clams.  1-Ib  tins   1.35 

P.  &  W.  Clams,  2-n>  tins   1.65 

Oxford  Clams,  l-Vb  tins  95 

Oxford    Clams,    2-tl)    tins   1.50 

P.  &  W.  Clam  Chowder   2.25 

Burnham's  Clam  Bullion,  qts.  ... 
Burnham's  Clam  Bullion, pts.  4.50 
Burnham's  Cl'm  Bullion,  1^  pts  2.40 

Crabs. 

V.iS  flat,  4  doz,  per  doz   2.2tS 

Minced,   y2S  flat,  4  doz....  1.25 

Picnic,  Is,  4  doz   1.15 

2s,  2  doz   1.75 

Lobsters 

Doz 

Picnic  talis,  4  doz,  per  doz.  .  3.00 
Picnic  flats,  4  doz.  per  doz.  .  2.80 
%-rb.  flats,  4  doz,  per  doz..  2.60 
'/i-tb  flats,  4  doz.  per  doz....  1.40 

Oysters 

Oysters,   Selects,   12   oz.  . .  .  .  . $3.29 

Oysters,   Selects,    6   oz   1.75 

Oysters,   Standard.   10   oz....  2.35 

Oysters.  Standara.  5  oz   1.35 

Oysters,   Standard,   8  oz   2.10 

Oyster,   Standard,   4  oz   1.15 

Shrimps. 

Shrimps,  pickled,  l-lb $1.35 
Dunbar's  Picnics.  1-tb,  doz.  .  1.3d 
Pride  of  the  Gulf.  1-tb,  doz..  1.30 

Dunbar's   lV2-tb,   doz   2.35 

Pride  of  the  Gulf,  1%-tb,  dz  2.30 
Pickled  Shrimp,  l-lb,  doz....  1.35 

Department  12. 

This  Dept.  is  corrected  by 
SPICES  AND  EXTRACTS. 
A.  Schilling  &  Co.,  Wellman,  Peck 
&  Co. 

In  Original  Packages, 

Pepper,  Black  14  18 

Pepper,  White  25  30 

Ginger   13  19 

Ginger,  Gen  Jam  15  21 

Cinnamon,    Ceylon  22  25 

Cassia  .  .  16  24 

Cassia   16  64 

Cloves   20  36 

Allspice   10  17 

Nutmegs   30  65 

Mace   80  90 

Laurel  I^eaves,  in  bales  07 

Lalrel  Leaves,  In  small  lots,  10 


Paprika. 

1.00116  oz,  doz.  .  7.75 
1.50|2%-lb  tins. 

2.75|5-tb  tins  

4.50|3ulk,  tb  


MUSTARD. 

Colman's,   V^s,  per  lb  52 

Colman's,  %s  ,per  lb  48 

Colman's  is.  per  tb  48 

Colman's  5s,  per  tb  43 

Durkees  Hs,  per  doz  65 

Durkees  Hs,  per  doz   1.30 

Schilling's   Best,    small  .  .  .80 

Schilling's  Best,  medium....  1.36 
Prepared. 

Loult    Freres,    per    doz   2.25 

Imitation  Freres,  per  doz. .  .70 
Dusseldorfer,  1  doz  pts,  case  1.60 

Eddy's  Salad,  small  90 

Eddy's    salad    .medium   1.35 

Eddy's  large    2.00 

Webbs,  2  doz.  cs  135 

Heinz,   2  doz.   cs   1.26 

FLAVORING  EXTRACTS. 
Schilling's  Best. 

Triple  Strength,  Pure  and  Un- 

colored.  Sprinkling  Tops. 
Full  Measure.    Never  sold  in  bulk 
Lemon  Vanilla 
and  and 
Others  Rose 

1  oz  1.30  1.80  8    oz..  7.25  11.00 

2  oz..,.2.00  S.OO  16  O8..14.00  21.50 

4  oz  S.75  6.75  »2  O..27.00  42  00 

6  oi  6.60  8.E0 


1 

oz, 

doz 

2 

oz, 

doz 

4 

oz. 

doz 

8 

oz. 

doz 

1» 
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Department  12. 


SPICES  AND  FLAVORING  EXTKACTS. 

Schilling's    Best    Spices  —  Nature's  Best. 

Square  Tins.    Never  Sold  in  Bulk. 
Small   medium,  large  size  have  sifting  tops  except  Mustard. 


Pepper   

Mustard   

Ginger   

Allspice  .  .  .  . 
Cinnamon 

Cloves   

Nutmegs  .  .  .  . 

Mace   

Cayenne  . . . . 
White  Pepper 

Sage   

Thyme   

Marjoram  .  . . 

Savory   

Cases  cuntain 
Gross  AVelghi 


Small 

Medium  Large  Ex.Large  Hotel 

size 

size 

size 

size 

pr  doz 

per  doz 

pr  doz 

pr  tin 

.75 

1.20 

2.20 

3.75 

.78 

.80 

1.35 

2.40 

4.00 

.85 

.75 

1.25 

2.25 

3.90 

.81 

.75 

1.10 

2.00 

3.50 

.73 

1.35 

2.30 

4.35 

7.75 

2.00 

1.10 

1.90 

3.50 

6.50 

1.36 

1.60 

2.75 

5.25 

10.00 

2.00 

1.75 

3.00 

5.75 

11.50 

2.15 

.90 

1.50 

2.75 

5.00 

.93 

1.10 

2.00 

3.7E 

8.76 

1.60 

.75 

1.25 

2.25 

3.90 

.81 

.85 

1.40 

2.60 

4.75 

.87 

.95 

1.75 

3.25 

5.75 

1.26 

.85 

1.40 

2.60 

4.75 

.87 

,6  doz. 

4  doz. 

2  doz. 

2  doz. 

1  doz. 

21  lbs. 

24  lbs. 

23  ibs. 

38  lbs. 

54  lbs. 

Folger's  Gulden  Gate  Ground  Spices. 

High  Grade — High  Price. 


Net  Weight 

Pepper   75 

Mustard   

Ginger   75 

Allspice   

Cinnamon    1.30 

Cloves   

Cayenne   

White  Pepper   95 

Nutmegs    1.60 

Mace    1.75 

Sage   

Thyme   

Marjoram   

Savory   


H-lb 

^4-Ib 

1/2 -tb 

1-tb 

2%-tb 

5-n) 

per  dz 

per  dz 

per  dz 

per  dz 

per  dz 

per  dz 

4  doz 

4  doz 

2  doz 

2  doz 

2  doz 

1  doz 

to  cs 

to  cs 

to  cs 

to  cs 

to  cs 

to  cs 

.75 

1.15 

2.15 

3.65 

.29 

.28 

.75 

1.15 

2.15 

3.65 

.29 

.28 

.75 

1.15 

2.15 

3.65 

.29 

.28 

.70 

1.10 

2.05 

3.50 

.28 

.27 

1.30 

2.25 

4.25 

8.15 

.65 

.64 

.90 

1.50 

2.75 

4.95 

.40 

.39 

.90 

1.50 

2.75 

4.95 

.40 

.39 

.95 

1.55 

2.85 

5.10 

.41 

.40 

.  1.60 

2.65 

5.15 

9.75 

.71 

.70 

1.75 

2.90 

5.40 

10.25 

.75 

.74 

.65 

1.05 

1.95 

3.35 

.21 

.20 

.70 

1.25 

2.35 

4.35 

.32 

.31 

.85 

1.40 

2.60 

4.80 

.38 

.36 

.  .70 

1.25 

2.35 

4.35 

.32 

.31 

Folger's  Golden  Gate. 

High  Grade— High  Price. 


Vanilla 
and 
Rose 
1.60 
2.50 
4.75 
6.75 

oz   9.00 

oz  16.50 

oz  32.00 


oz. 


Lemon 
and 
Others 

oz   1.25 

oz   1.85 

oz   3.46 

oz   4.75 

oz  6.50 

oz  12.00 

oz  23.00 


CRESCENT. 


14-tb  tins..  .65 
%-rb  tins..  1.25 
1-tb    tins...  2.00 


3-lb 
E-lt) 


Per  doz 
tins...  5.50 
tins...  9.00 


Rumford  Baking  Powder. 


Department  13. 
BAKING  POWDER,  ETC. 

This  Dept.  is  corrected  by 
William  Cluir  Co.,  J.  H.  Newbauer 
&  Co. 
Bendei. 
Koyal 

1  cs        5  cs  IOCS 

Vi  lbs  .cans. $1.38  $  1.36  $  1.34 

6  oz.  cans..     1.92      1.89  1.87 

%    lb.   cans    2.57      2.52  2.50 

12  oz  cans.     3.82      3.75  3.72 

1  lb  cans.  .     4.95      4.85  4.80 

2%  lbs  cans  .11.65    11.40  11.28 

3  lb  cans..  13.60  13.34  13.20 
5  lb  cans..  22.35    21.90  21.68 

An  extra  discount  of  1  %  if 
packed  in  barrels. 

Trophy 

4  oz.,  doz..  1.10|2%  n>,  doz. 
8  oz.,  doz..  2.00  6  lbs.,  doz.. 
16  oz.,  doz.  3.60|10  Ibs,  doz. 

Sun  Baking  Powder 
16   oz,    doz.$3.90|4    oz,  doz., 
8   oz,    doz.  .  2.201 

Schilling's  Best. 

Never  sold  In  bulk. 


9.00 
18.00 
31.50 


4  oz,  gr. . .  .16.60 
6  oz,  gr.  . .  .22.50 
8  oz,  gr.  . .  .28.00 
12  oz,  gr.  .  .41.00 
16  oz,  gr. .  .  53.00 


%  rt>., 

S  Ibs, 
4  Ibs, 
E  R>s, 
10  lbs. 


doz. 
doz. 
doz. 
doz. 
doz. 


,10.50 
,12.00 
,16,00 
,20.00 
39.00 


Folger's  Golden  Gate. 

Guaranteed  Pure. 


4  oz,  gr. 
6  oz,  gr. 

5  oz,  sr. 
12  oz,  gr 
16  oc,  rr 


.  .16.00 
.  .22.60 
.  .28.00 
.  .41.00 
.,6S.00 


2H  pat,  dz. 

3  pat,  dz.  . . 

4  pat,  dz.  . . 
E  pat,  dz.  . . 
10  pat,  di. . 


10.00 
12.50 
16.00 
20.00 


y2-tb,  1  doz. $1.40 

1-tb,    1  doz,   2. SO 

3-tb.    1  doz.  7.50 

5-tb,,  1  doz. 12, 50 


50    oz.,    dz..  4.26 
oz.,   dz.  .  6.50 


Less  5  per  cent  In  5  case  lots. 
One   case    Vas   or   less   with  10 
case  lots. 

K.  C. 

10  oz,,  dz.  .  ,90 
15  oz,,  dz.  .  1.35 
25  oz.,  dz.  .  2.16 

Pure  "^renm  Tartar. 

iOO-tb  bbly  .27|6-tb  tlns.dz  2.66 
50,  25-tb  bx  .2S|l-tb  tins,  dz  5.5ft 
5-lb  tins,tb.  .40| 


SODA. 


Churches  ,A.  &  H.,  30  or 

60   I's   05% 

Same,  60   MsS  05V4 

Dwight's  Cow  Brand,  60 

l8   05% 

Same,  60  %s   .05^4 

(12-oz.  pkg.  %c  more;  8-oz. 

packagre  14c  more;  6  cs  lots. 

^0  leas.) 


1*HB  RETAIL  GROCERS'  ADVOCAtfi 
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5.20 
5.20 
5.20 
5.20 
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Department  14. 
i'AKINACEOUS  GOODS. 

This  Dept.   is  corrected  by 
Wellman,  Pet-k  &  Co.,  Port  Costa 
Milling  Co. 
Miscellaneous  Flours 

Port  Costa   $5.20 

Giobe.  A  1    5.20 

Sperry   

Golden  Gate   

Drifted  Snow  

Crown   

Peacoclc    5.2  0 

Banquet    5.00 

Royal    5.00 

Starr's  Choice  Extra   5.00 

Colonial   ,.   5.00 

White  Navy   5.00 

Success    5.00 

Mission    5.00 

Triumph    4.80 

Bear    4.S0 

Bonanza    4.80 

Eagle   r   4.80 

Capitol    4.80 

Caledonian    4. SO 

Silver  Star    4. SO 

Mavflower    4.80 

Rve  Flour    5.20 

Rye  Meal    5.00 

Whole  Wheat  Flour.  ;   5.20 

Graham    5.00 

Qunlter  Oats  Co. 

Quaker  Oata,  36  23  J3.85 

"        "       family    size, 20s  5.15 

Scotch  Oats,  36  2s   3.85 

Banner  Oats,  30  5s   4.75 

"  .     family  size,  20s  5.15 

Saxon  Oats,  20  5s   4.75 

family  size.  20s  5.15 

Zest,  203    4.10 

Zest,  36s    2.75 

Apetizo.    24s   3.00 

Quaker  Wheat  Berries.  36  2s.  3.00 

Quaker  Puffed  Rice,  36  2s.  .  3.00 
Quaker  Yellow  or  White  Corn 

Meal,  36  3s   4.10 

EGG-O-SEE  CEBEAt  CO. 

Egg-O-See,   36  Is,  per  case..  2.85 

E-C  Corn  Flakes,  36  Is,  case  2.85 

5  case  lots  either   2.75 

DEL  MONTE  MILLING  CO. 

Del  Monte  Rolled  Oats,  wood,  7.25 
Del  Monte  Rolled  Oats,,  sacks, 

2  90-tt)    6.75 

Alta  Mills  Rolled  Oats.  wood.  6.75 
Alta  Mills  Rolled  Oats,  sacks, 

2  DO-lb    6.25 
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Del  Monte  Rolled  Wheat, wood  4.30 
Del   Monte   Rolled   Wheat,  2 

75-11)  sacks    3.80 

Case  Goods. 

Per  case 
Self-raising  Buckwheat  Flour 

20  cartons,  3V4   lbs  $4.00 

24  cartons,  3  lbs   4.00 

40  cartons,  1%  Has   4.00 

Cal.  Flapjack  Flour,  36  2s..  4.00 
Semola   or   Nutty   Grains,  20 

cartons,  4  lbs   3.60 

Cal.  Cream  Flake  Oats,  36  2s  3.60 
Primrose  Wheat,   36  2%,s....  3.85 
Farina,  24  cartans.  l-lb   ....  1.80 
American  Milling  Co.'s  Cereals. 

Per  Bbl. 
Colonial  Ex.     Cream  Rolled 

Oats,   180   lbs.,    (wood) ....  $7.25 

ISO   lbs.,   90-lb   sacks   6.75 

150  lbs.,  wood   6.00 

Pacific  Brand  Rolled  Oats,180 

lbs.    (wood)    6.75 

180  lbs.,  90-rb  sacks   6.25 

Bohemian  Rolled  Oats,  l.SO 

tbs.    (wood)    6.00 

180  njs.,  90-Ib  sacks   5.60 

Colonial  Pearl  Rolled  Wheat, 

150  lbs.   (75-Ib  sacks)   3.80 

Colonial  Granulatid  Hominy, 

200    lbs    (wood)   7.75 

Colonial  Steel  Cut  Oat  Meal, 

200   lbs.    (wocd)   8.25 

Brewster's  Pat.         T.  Buck- 
wheat FIour.200   Ibs(wood)  8.25 
Colonial  Pearled  Hominy.  200 

tbs.    (wood)    7.75 

Colonial   New   Process  Buck- 
wheat  Flour.200    Ibs(wood)  8  25 
Case  Goods. 
Ctlonial  Ex.     Cream  Rolled 

Oats,  36  2-lb   pkgs  $3.75 

Colonial  Self-Ralsing  Buck- 
wheat Flour,    24   3-rb   pkgs  3.80 
Pettijohn's   Breakfast  Gem, 

2-lb   pkgs.    to   case   3.25 

(All  prices  net.) 

MISCELLANEOUS  PACKAGE 
CEREALS. 

Port  Costa  Milling  Co. 

Oat  Flakes,  36  2s   3.60 

Capital   Mills   Rlld   Oats.SS  23  S.60 

36   2s    3.60 

Grape  Nuts,  1  &  2  doz,  per  dz  1.35 

doz    1.35 

Breakfast  Gem,  case  3  doz...  3.2  5 
Wheatine,  36  2s.  per  case....  3.30 
Germea,  20  4-rb.  pkgs,  per 


STERILIZED  MEALS  IN  CARTONS  PUT  UP  BY 
LOCAL  MILLS. 


ALL  NET 


Buckwheat  Flour   

Buckwheat  Flour   

Corn  Meal,  White  or  Yellow. 
Corn  Meal,  White  or  Yellow. 

Cracked  Wheat   

Cracked  Wheat   

Graham  Flour   

Graham  Flour   

Hominy,  Large   

Hominy,  Large   

Hominy,  Small   

Hominy,  Small   

Oat  Meal.  Granulated   

Oat  Meal.  Granulated   

Steel  Cut  Oatmeal,  A.  B.  C 
Steel   Cut   Oatmeal,   A.   B.  C 

Pearl  Barley.   1,   2,  3  

Pearl  Barley,   1,   2,  3  

Rice  Flour   

Rice  Flour   

Rye  Flour   

Rye  Flour   

Rye  Meal   

Rye  Meal   

Split   Peas,    Yellow  o 
Split   Peas.    Yellow  o 
Whole  Wheat  Flour.  .  . 
Whole  Wheat  Flour   .  . 

Gluten  Flour   

Gluten  I  Flour   

Farina   

Farina   

Lightning  Tapioca  ... 
Cardinal  Crushed  Oata, 


Green. . . 
Green .  .  . 


Net 

Rt'l 

Carton 

Pr 

Case 

m. 

36-2  lbs. 

$3.65|15c 

20-5  lbs. 

4.S5 

30c 

136-2  lbs 

2.35 

10c 

20-5  lbs. 

3.20 

25c 

36-2  lbs. 

3.60 

15c 

20-5  Tbs. 

4.60 

30c 

136-2  lbs 

.|2.85 

10c 

20-5  lbs. 

3.90 

25c 

36-2  lbs. 

3.60 

15c 

20-5  lbs. 

4.60 

30c 

36-2  lbs. 

3.60 

15c 

20-5  lbs. 

4.60 

30c 

36-2  lbs. 

3.65 

15c 

20-5  lbs. 

4.60 

30c 

36-2  lbs. 

3.75 

15c 

20-5  tbs. 

4.85 

30c 

35-2  tbs. 

4.75 

20c 

20-5  tbs. 

6.20 

40c 

36-2  It:. 

25c 

20-5  rt)3. 

d.OO 

5Sc 

36-2  tbs. 

3.60 

15c 

20-5  n>B. 

iOp 

36-2  lbs. 

3.50 

15c 

20-6  lbs. 

4.50 

30c 

36-2  lbs. 

4.45 

15c 

20-5  lbs. 

5.70 

40c 

36-2  tbs. 

3.00 

10c 

20-5  lbs. 

3.85 

25c 

36-2  lbs. 

4.30 

15c 

20-5  lbs. 

6.00 

40c 

36-2  tbs. 

3.95 

15c 

20-5  tbs. 

5.35 

30c 

124-1  !b. 

2.00 

IBc 

120-5  tbs. 

4.15 

The  Advocate 

Is  the 

LARGEST 

E  X  C  L  C  SITE 

Retntl  Grocery 
JOURNAL 

n-est  of 

CHICAGO. 


2S 

case    4.10 

Germea,  20  Z-tb.  pkgs  per 

case    3.20 

Flaked  Rice,  24  I's   3.00 

Dr.  Price's  Wheat  Flake 

Celery  Food  per  case....  2.86 
flecker  s  Farina,  24  2s,  case  2.00 
Plllsbury's  Best  Cereal  'VltOB, 

36   23   5.10 

Cream  of  Wheat.  36  2"a..  5.25 

Crespo,  36  2's    2.75 

Snow  Flake.  36  2's   2.80 

Malta  Vita,  36  I's    4.00 

Our  Mother's  Mush,  36  28....  2.80 

Twin  Bros.  Mush,  36  38   2.80 

H.   H  Robbins,  Cr'mry  Bkfst 

36  2s    2.80 

Carnation  Wheat  Flakes 

20    53    4.70 

ABC  Breakfast  Wheat 

72    2's    5.00 

ABC  Breakfast  Wheat 

36  2's    2.60 

Nutro,  93    2.80 

Wheaton,  9s    6.20 

Grape  Nuts,  No.  22.  per  doz  1.36 

Morning  Meal,  per  case   2.80 

Olympic  Wheat  Hearts,  24  5s  4.75 
Olympic  Wheat  Hearts,  48  2s  4.75 
Cake  Pastry.   20  59.  4.76 
Pancake  Flonrs. 

Uncle  Sam,  36  28   3.26 

Encore,    36    23   3.76 

Olympic  Pancake  Flour,  24  4s  4.45 
H.  O.  Cereals. 

Case 

H-O  Buckwheat,  2  doz.  3-rb 

pkgs,  per  case   3.75 

H-O  Pan  Cake  Flour,  cse.  3.90 
H-O  Oats  ,24  2's,  per  C3.  3.15 

Korn  Kinks,   36   2s   2.86 

Force    4.60 

Fi  eight  paid  on  country  ship- 
ments of  H.  O.  goods  up  to  2&C 
P'r  cent  on  6  case  lots. 

RALSTON  MILLS. 
Ralston    Breakfast  Food 

3.)    2s    4.50 

Ralston  Barley  Fo'd,  36  2s  4.25 
Ralston  Health  Oats,  36  2s  4.50 
Rals-ton  Hominy  Grits.  36 

2s   4.25 

Ralston  Health  Crisp  36 

2s     2.75 

Ralston  Select  Bran.  24  Ss  2.50 
Ralston  Pan  Cake  Flour 

36  2's    3.75 

Ralston  Whole  Wheat  Fir 

4    ^48--.   5.50 

Cupitol  Mills. 

Per  Bbl. 

Ex  Cream  Rid  Oats,  180  Ibs.$7.2j 
Ex    Cream  R'lld  Oats,  180  lbs. 

(90-rb.    sacks    6.75 

Rolled  Oats,   ISO   lbs   6.76 

Rid    Outs,  (90-Ib.  sks),  180  lbs  6.26 

Rolled  Oats.   ISO-lb.   bbis   6.00 

Rolled  Oats,  90-lb.  sacks...  6.50 
Pearled  Rid  Wheat, 150  Tb  .  .s  4.30 
Pearled   Rid   Wheat  (75-It). 

sacks),   150   tbs   3. SO 

Granulated  Hominy,   bbis.  . .  .  7.76 

Pearled  Hominy,  bbis   7. 25 

New      Process  ISuuikamMit 

Flour,    bbis    8  26 

Steel-Cut  Oatmeal.  (tine) 

"B"(medlum).  "C"  (coarse) 

bbis    8.25 

BrewBter'3  Pat.  New  Process 

Buckwheat  Flour,  bbis  ...  S  2,' 
Per  Case 
Self-Ralsing  Bckwheat  Flour 

20-3H-rb.  pkgs.  In  cases..  3  80 
Self-Raising  Bckwheat  Flour 

24-3  lb.  pkgs.  In  cases....  S  80 
Farina.  24  1-lb.  pkgs  In  cases  1  60 
Mills  Ex.  Cream  Rid  Oats,  36 

2-Ib     pkgs  In   rases   160 

Pan-Cake  Flour.36  2-Tb.  pkgs 

In  cases    S  SP 

ForlDoceous  Goods  h>  Sarks 
^fannfaotarod  by  Local 
Mills. 

Per  100  Tbs.  In  lO-fb  sacks 
Buckwheat  Flour.  Plain .  . .  .  $4  no 
Buckwheat  Flour.  Extra....  4  JO 
Bckwheat  FIour.New  Process  4  S« 
Bckwheat  Flour.  Self- Raisins  S  40 
Bucliwheat  Oroats    t.»» 
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I  Corn    Meal.    Yellow   2  75 

'  Corn  Meul.   While   z.lt 

Corn  Mt-aT,  Ex  Cream  Yellow  3.40 

Corn  Meji.1,  J£x  Cream  While  S  40 

Corn   Piour    "ij 

Cracked    Wheat    3  io 

Entire  Wheat  Flour   3. 20 

Farina    4.2O 

Flaked  Pearl  Whl,7-niA10-lb  1.20 

Graham    Flour    |.oo 

Honilny.    large   '.  i.4f) 

Hominy,   small    ].(o 

<;ranuluted  Ilomlny   8.t0 

Oatmeal,  plain    4.10 

Outnieal,  extra    i.M 

Oatmeal,    sleei-cut    4. 10 

Oat  Groats    4.J0 

Pearl  Grits    j  sj 

Pearl  Barley.  So.  1   C.40 

Pearl  Barley.  No.  2   6.40 

Pearl  Barley.  No.  3   6.40 

.Split  Peas.  Yeli..o....w   6.00 

Split  Peas.  Oreen    t.EO 

Uice    Flour   7.ip 

,  Rolled  Oats,  7-1*  A  10  »   4.30 

Rye  Flour    1.40 

Rye  Meal   

Wheal     Meal    3.40 

Pearl  Barley,  No.  1,  26  and 

50-Ib.   boxes    B.40 

Split  Peas,  Yellow.  26  and  80- 

Ib.  boxes    6.00 

Split  Peas,  Green.  25  and  60- 

^      lb.  boxes    4.60 

,      23-lb.  sacks  deducv  10  cents  p«r 
cwt.  from  price  of  10s. 

50-tb.  sacks  deduct  20  cents  p«r 
cwt.   from   price  of  lOs. 

PASTES 

Imported. 

Crown  Macaroni. 25  Is.  pr  pkir  .12 
I      "    Spaghetti.    25  U.  pr   pk|t  .12 
"    Vermicelli.  25  Is.  pr  pkff  It 
Imported  Stj-le. 
Beliac    Macaroni,  25  Is.  pr  pkc  .10 
i      "    Spaghetti,  25  1«.  per  pkg  .10 
I      '•    Vermicelli,     25  Is.  pr  pkx  .10 
"    Alphabet.  26  Is.  pr  pkg.  .  .12 
'.  Wash    Macaroni.  25  Is.  pr  esc  I. SO 
"    Spaghetti.  25  Is.  pr  cse.  1  80 
Vermicelli.  25  Is.  pr  cse  1.80 
Golden  En- 
Macaroni.  48  6c  packaires.  .  .  .11.80 
24    10c       ••  .  l.SO 

Spaghetti.    48   6c  1  80 

24     10c  1  80 

-N'oodies.   48   6c  1.80 
24    10c  1  10 

Alphabets.   48  6c  1.80 
24     10c  I  80 

MarrellL 

Macaroni,  cs  4  dz.No.  1  car.  d>  1.30 
.SpaKhetlL.cs  4  dz.No  1  car.  di  1  20 
Vermicelli,  cs  4  rti.  No  1  rnr.di  1  20 
Alphabcts.CB  4  a*.  No  1  car.  dx  I  20 
Straight  or  assorted  on  ttbo*T 

No.    %.  Extra,  per  box  20 

No.    1.   Extra,    per   l.ox  ...  3S 

No.  1.  Extra.  25  Tbs   1  00 

I      No.  1.  Extra,  SO  Tbs   2  00 

I  No.  1.  Exiro.  100  T^.  set 
I  CAL.  PA«TK  CO. 

Macaroni.   Vrrmh^H.  Btr. 

Extra    No     1   ...  30 

Extra  Halves  18 
Extra.    13    Tb*  (.b 
Extra.  2S  tbs  'lO 
,  Extra.    60    lbs.  .  1  <iO 

Extra.    100   n>'  .     .  1  CO 

Hoviil.  24  \-n   pkr'  i  SO 

Queen's  Tnst< .  i:  .1  ;  20 

Saco  and  Tnplo«a. 

Pearl  Sago   0< 

Pearl    Taploco   04 

;  Flake  Tnploco  Oi 

Minute.    3t-\   t.Tt 

Instantaneous.    SO-lO   B  (• 

Instantaneous     38- 8t   2  71 

I>ppnrfmpt»t 

Thl?  ' 

linns  Bro«     ^^  ' 


RKE. 

Fair  Japan  . 
Oood  Japan 
•^holr-e  .Japan 
Fani-y  Japan 
Fair  Honduras 
Oood  Honduras 


rtm 

Cta 
Cta 
C*4 
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Choice  Honduras   Cts 

B^ancy  Honduras   Cts 

M.  J.  Brandenstein  &  Co. 

Japan,  Tycoon,  Fancy  Table$5.50 
"       Rubicon,  extra  fancy  0.00 
"    M.  J.  B., Double  Dia- 
mond   6.25 

Fancy  Head,  Carolina.  .  6.50  7.00 

Louisiana,  Japan   5.50  5.75 

Louisiana    Tengue   5.1^'/4 

Louisiana,  Japan  Banzai   5.00 

Haiwaiian    5.25  5.50 

China,  No.   1,  per 

dbl  mt  6.37%  6.50 

China,  Mxd,  dbl  mt  4.60  4.75 

Patna  Head    7.00 

Caro  Head.MJB,  40  2s,r  20  5s.  .  7.50 
Imp.  Japan  MJB  40  2%-rb..  6.75 
Imp.  Japan  MJB.  10  5-rb  .  .  .  .  6.75 
Japan  Table  Queen,  33  3-tb..  6.00 
Japan  Table   Queen,  40  2 -lb  6.00 

M.  Phillips  &  Co. 

Hermosa,  Ex.  Fancy2»/<.  &  5-it)  7.10 

Fiesta.   2%   and  B-lb   $.75 

Ex.    Fancy   Carolina   T.oo 

Fancy    Carolina   6.00  to  6.75 

Hawaiian   ,....5.10  to  5.50 

Satsuma  No.  1  Imp.  Japan.  .  6.25 

Toyokome    6.00 

Togo    5.85 

Higo   5.50 

Mikado    5.35 

Texas  Japans   5.10  to  5. 85 

China  No.  1   5.65  to  6.75 

China  No.  2   4.36  to  B.IB 

W.  T.  Welisch  &  Co. 

.Samurai,    La..    Japan  $5.10 

Fuji,  La.  Japan   5.50 

Fuji  Yama,   La..  .Tapan   5.75 

W   (circle),    La.    Japan   5.85 

Snow  White,  Caro.  Head....  6.65 

Mardi  Gras,  Caro.  Head   6.40 

Paragon,  Caro.  Head   6.15 

Virgin.  '•      ■•      2%  &  5  7.10 

Honeymoon,  Caro.Head,  2V2&5  6.90 

Natural,  Caro  Head,  3s   6.50 

Mascot,  Caro.  Head   5.75 

Tiffin,    Caro.    Head  5.25 

Best  Yet,  Japan,   3s   6.25 

Kice  Specialties. 
Quaker  Puffed.  3  doz  to  case.  3.00 

Departineut  16. 
LAUNDRY  MATE  REALS. 

This  Dept.  is  corrected  by 
Hiias  Bros.,  Wellman,  Vevk  &  Co. 
AMMONIA 
Greer'M  Washing  Aniiiionia 

First    grade   absolutely  pure. 

180  Beaume  Strength. 
Pints,  2  doz  to  cs,  per  doz  .  $1.65 
Qts,  1  doz  to  case,  per  doz.  2.70 
V2  Gal.,  %  doz  to  cs,  per  doz.  4.50 
Greer's  Toilet  Ammonia 
Lavender  and  Violet 
Pints  (2  doz  .to  cs).$2.50  pr  dz 
Parson's  Household  Ammonia 
(Neutral.) 
Pts.,  2  doz  to  case,  per  doz.  .$  1.75 
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Qts.,  1  doz  to  case,  per  doz..  2.65 
gals,  1  doz  to  case,  per  doz  4.50 
One-half  case  free  with  5  cases; 
one  case  free  with  10  cases. 
VVushiug  Ammonia 
Standard  Grade 
Pts,  2  doz  to  case,  per  doz..$  .80 
Qts,  2  doz  to  case,  per  doz.  .  1.10 

Bluing.  Ball 
Nuremberg,  A,   V2S,  per  lb.  .35 

Uo  A.  D.,   Vis,  per  lb  27  V4 

Do  A.  C.  R.,  V2S,  per  lb..  .22% 
C'ro»vn 

German  Vis'  per  lb...  12%  13 

Do     Vi     's,    per    lb  14  >&  15 

Deschamp's  French,  l"s 

per  It)   21  Ms 

Do  >^'s,   per    rb  28 1,4 

Blulusr,  Li<|uld 
Common,  pts,  3  dz  to  case.  .  .85 
qt,    2   doz   to  case.  .  1.25 
V4  gal,  1  doz  to  case  2.50 
Bora  A 

20-MLile  Team,  I's  cs  of  'i 

doz    J2.25 

20-Mule    Team,    12-oz  cs 
of    4    doz   3.45 

20-Mule  Team,    y^'s  cs  of  ' 
8  doz    2.90 

(Less  5  per  cent  in  5  case  lots; 

Lump,  25  lbs  In  box  09 

Powdered,  25   lbs  In  box  09 

Chloride  of  Lilme 

Brooicman's,  I's  per  lb.... 7 14 

Do      %'s,    per    lb  9 

Blue  Bell,  50  Is,  per  lb  6V2 

Owl,  50  Is  7 

I'otash. 

Per  case 

Babbitt's,  4  doz  in  case   3.35 

American,  4  doz  in  case   3.00 

bye. 

Tomson's    Red    Seal,    4  dz 

to  case    3.85 

Tomson's  fi-lb  12  to  cs..  4  50 
American,  Is,  4  dz  in  case.  . .  .  3.00 
Babbitt's  Lye,  4  doz  in  case... 3. 35 
Metropolitan  4  dz  to  cs..  3  00 
S-caie    lots.  .  .  2  90 

Banner,  1  case,  4  doz   3.60 

Blue  Bell,   48  Is   2  85 

Jumbo,  48  Is   1  90 

Golden  Star,  4  doz  to  case.  .  2.90 

Merry   Nickel,    case    1.75 

Merry  War,  case    2.85 

Sal  Sotla 

California,  sacks    1  40 

Ciillfnriiia.  hbls    1  50 

Dvpiirtnieiit  17. 
SOAPS. 

This  Dept.   Is  corrected  by 
Wellman,   Peck   &   C<i.,  Sussman, 
Worniser  &  Co. 

Pee(  RroM. 

Silk    Soap   $3  35 

A.    B.    Naptha   4.20 

Crystal   White    4.00 

Fern    3.30 

Lily  White  (Floating)    3.90 
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Mechanics,  36  cakes  in  box.  .  2.05 

Mechanics,  50  in  box  (5c  size)  1.90 

Swansdown,  50  bars  in  box.  .  2.00 

Pine  Tar,  100  cakes  In  box.  .  3.75 

Olive  Castile,  bx  doz,  pr  gr.  .  4.80 

Mottled  Castile.bx  1  dz  cakes  4.80 
Pure  White  Castile,  12,   15  or 

20   bars   to   box    3.10 

Spring    Blossoms.bx  3,wrpd,gr  4.80 

Beau    Ideal,    bx  3,  wrpd,  gf.  .  5.20 

Attar  of  Roses,  bx  3,  wrpd,  gr  5.20 
20th  Century  Buttermilk,  box 

3  cakes,  wrapped,  pr  gross  5.00 

Elder  Flower,  bx  1  dz  cakes  4.80 

Turkish  Elder  Flower,  bx  3,gr  5.20 

Turkish  Oatmeal, bx  3, wrpd,  gr  5.20 

Oatmeal,     bx  1  dz  cakes,pr  gr.  4.25 

Witchazel,  bx  1  dz  cakes  pr  gr  5.00 
Bart'nia  Bouquet.bx  3  wrpd,gr24.00 

Sweet   Narcissus, bx  3, wrpd, gr.  17.50 

La  Rosa,  bx  3  wrpd,  pr  gr.  .  .  .  9.00 
MaJ'tic  Series   Heliotrope  Jasl- 

mine,Jcky  Clb,Rose  bx  3,wrp  9.00 

Japan    Bouquet,  bx  3,  wrpd,gr  9.00 

Barbers'  Cream,  6  lb  bxs,  pr  tb  .20 

Standard  Soap  Co. 

Gasene,   100    4  25 

Top  Notch,  100  10  oz   3.25 

Yellowstone.   100   14  oz   4  00 

Marigold,  in')  16  oz   4  20 

Radio,   100        oz    3.00 

Magno,  100  i.,  uz   6  00 

Gold  Medal  Borajf.   6  50 

Purity,     "Floating,"  5c 

size    3  90 

Do.  10c  size   6  25 

Do.    10c   size,    20   1  30 

Electric  Mineral,   100  16 

oz    5  50 

Electric  Mineral.  20,  16  oz.  .  1  15 
Peerless  Kitchen,  100  10  oz.  .  2  85 
Peerless  Kitchen,  20  10 

oz   65 

Swift  &  Co. 

Wool  Soap,  10  oz.,  100s   7.00 

0   oz.,    100s   4.00 

Witch  Hazel  (Swift  &  Co.)..  5.00 

Oat  Meal  (Swift  &  Co.)   5.00 

White   Ribbon    3.65 

Swift's  Pride    3.35 

Swift's    Naptha    4.00 

Elko    3.55 

Cream  Laundry   4.25 

Snap,  60,  16  oz   2.65 

Snap,  100,  8  oz   2.25 

Special,  Grocers'  Assmt  (sella 

for  $9.00,   80%  profit)   5.00 

MIseellaneoiiM. 

Mascot   J2.65 

.Miller's  Naphta,  100  14-oz....  4.35 

Mikado,  20  14  oz   4.25 

Mikado.    20    14   oz   1.05 

Lenox,    100   3.35 

Lenox,   20   75 

Ivory,  100  10  oz   7.00 

Ivory,   100  6  oz   4.00 

Fairbank's   Clairette,    100....  3.35 

Fairbank's  Santa  Claus.  100.  .  3.35 

Fairbank's  Copco,  100....  4.00 

Pnirbanks"   Fairy   Ovl.   5c....  4.00 

Pairy    Oval.    lOe   7.00 

Sunny    Monday,    100s   4.75 


50  large.  .  3.50 
100  small  3.65 

Llleuuuy,  iiiuiy  size, 60  cakes  $4.00 
Indry  size,  30  cakes.  .  2.00 
toilet  size,  100  cakes.  .  2.00 
toilet  size,  50  cakes.  .  2.00 
Sunlight,   Indry  shape,100  cks  4.20 
Welcome,    Borax   Indry  soap.  4.20 
("•heerful,    high  grd  Indry  soap  3.50 
Monkey  Brand.  100  cakes.  .  .  .  4.00 

Monkey  Brand.  50  cakes   2  00 

Babbitt's,    100    4.25 

Strker's  Kitchen,  100s,  8  oz.  .  3.40 
Strker's  Kitchen,  20s,  8  oz.  .  .80 
Star  of  Kitchen  Sand  Soap..  4.75 
Gem  of  Kitchen  Sand  Soap.. 3. 25 

Yacht  Club  Borax,  200s   7.50 

 100s    2.90 

 20s   85 

Nun  Nicer  Boiax,  10  oz   C.OO 

Blue  Ribbon  Borax,  7  oz.  .  .  .  4.00 
SAVON. 

Gilt  Edge,  100,  16  oz  $3.80 

20s   85 

Rcyal,  100,  14-oz   3.40 

100    12-oz    3.10 

100  10-oz    2.75 

Vermont  Long  Bar  Laundry, 

100-lb  cases   -.  . .  .  3.50 

Packed  either  100,  80,  40  or  25 
bars  to  case. 

The  Genuine. 


Price,    per   case   $4.35 

Packed  100  bars  In  Case. 
CaiMtile  Soap 

Notre    Dame    8 

White  Virgin,  tb   SVz 

White,  Conti    15 

Mottled,    imported    7% 

Clover  Leaf  White   15 

Scourlne  Soap 
Bon  Ami,  3  dz  to  cs,  per  cs.$2.50 
Sapolio,   1/2  gross  box,  per  bx  4.50 
Sapolio,  hand. '/a  grs  bx,  pr  bx  4.50 

WASHING  POWDERS 
Gold  Dust  .24  3's,  per  cs.$4.50 

Gold  Dust.   100   10  oz   4.00 

Swift's  Pride.   12  oz   4.25 

Swift's  Pride,  24  4s  4.26 

Lavarine,  36  1  tb,  pr.  cs.  3.00 


IXT 


RANDS, 


AXjWAYS  R.BTiTA"BL.BI 
AJ_i"W-A.YS  TUB  BEST  I 


B.  T.  Babbitt's 
Concentrated  Lye, 

The  ready  soap  maker— a  powerful  disenfectant — 
an  excelleut  fertili7.er,  for  dipping  prunes,  spraying 
trees,  etc. 

—  Manufactured  by  — 

B.  T.  BABBITT,  (Inc.)  HEW  YORK  CITY. 


B.  I,  mm 

TRADE 

1776 

NARK. 

SOAP  rOWBEH. 


The  C.  B.  JENNINGS  CO.,  Agents,    41    CLAY  STREET.  S.  F. 
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Lavarine.  100  5c  pkgs  3.50 

Pearline,  100  fa  oz  pkgs..  3.75 

Babbitt's  1776,  6  oz   a.S5 

Kleeno,  72  Is   5.25 

Kleeno,  24  3s   4.75 

Kleeno.    100    4.00 

Feet's  Seafoam.  24  3s   3.75 

100    12    oz   3.75 

Grandma's  Borax,  powder- 
ed 24  3s    4.50 

fiO    !(i's    •2.411 

One  case,  large  size,  free  with  5 
cases,  large  or  small. 


Department  18. 


STARCHES. 

rtiis  Dept.  is  corrected  by 
Sussman,  VVonuscr  &  Co.,  Ilooiier 
&  Jeanings. 

Klnssford's  Oswego. 

Silver' Gloss  12   6-rb  b-'is.-i* 

40  l-Ib  pkgs.SVi 
Cirn,    40-lb    boxes  S 

JSATIONAL  STAKCH  CO. 

lyily,  Sioux  and  Jilagra  llrauds. 

Corn,  40  Is   6 

Gloss,    4S    Is  t> 'a 

Gloss.  12  tilb  7 

Laundry    (bulk),   50s  S'/ii 

J.   C.  Hublnger  Bros.  Co. 
Elastic    (Flat  Irn  Brnd), 64  %s  5.00 

Pops  Corn,  40  Is   6.50 

Tiger  Lump  (bulk  50- lb  bxs)  4^i 

40  Is   5% 

"        "        3-lb    pkgs   SVi 

Mone  Such  Brand. 

Corn,   40  Is  6 

Gloss,    4S  Is  6 

Gloss,    12    63  7 

Gloss,     50- lb     box  4% 

Owl. 

Corn,    40   Is,   per   lb  5 

Gloss,  40  Is,  per  Xb  5^4 

12  6s.  per  lb  6 

niurduch's  Oswego. 

Oswego   Corn,    40   Is  7',-; 

Velvet  Gloss.  40  Is  S 

12  6s   

One  case  free  with  10. 
Blue  Bibbon. 

Gloss,  4S  Is   

Gloss,    12  6s  

Corn.    40  12s  

MiMrcllaneuii.H 
Celluloid.  60  %-Ib  pkgs.pr  bx  4.75 

Glastic,  same,  per  box   5  00 

China.  80s    6.00 


Department  19. 


OILS,  PAINTS,  ETC. 

This  Dept.   is  corrected  by 
Whittier-Cobnrn  Co.;  U  .  I*.  Fuller 
&  Co. 
Coal  Oil 

Water  White,  bulk  lOM; 

Water  White.  150  deg  bulk..llV2 
Special  Water  White,  bulk... 12% 

Pearl,  cases.  2  5s  ITM- 

Astral,  cases,  2  5s  17  V4 

Star,  cases,  2  5's   17i/4 

Kx.  Star,  cases,  2  5's  "20% 

Argo,  bulk   19 

'■       case   26 

E:iaine,  «ases,  2  6s  26% 

Eocene,  cases,   2   5s  20  Vi 

Gasoline  and  Bonziue 

86  deg.  Gasoline,  bulk  30 

S6    deg.    Gasoline,    cases....  37% 

Benzine,  bulk   12 

Benzine,  cases  19 

Stove  Gasoline,  bulk  18 

case   25 

Oasolins,  86  deg.,  bulk  30 


80 

Same,  cases,  2  5s  37% 

Red  Crown  Gasoline,  in  bulk.  IS 
Red  Crown  Gasoline,  in  cases, 

2   5s   us 

Motor  Gasoline,  bulk  18 

Motor  Gasoline.  In  cases.  2  5s.  25 
No.  1  Eng.  Dist.  Iron  Bbls.  or 

Drums   09% 

No.  1  Eng.  Dist.,  cases,  2  53.. 16% 
.\o.  2  Eng.  Dist.   Iron  Bbls  or 

Drums   08 

No.  2,  Eng.  Dist..  cases.  2  5s.  .15 
V.  M.  &  P.  Naptha,  In  bulk.  .10 
V.  M.  &  P.  Naptha,case3.2  53.17% 

Turpentine. 
Strictly  Pure,  cases.   2  5s....77>.j 
drums  of  iron  bbls..70'.i 
IiinHeed  Oil 

Pure,   raw,   bbls  ,">.", 

boiled,   in   bbls  .",7 

"       raw,   case.   2  5s  r.l 

boiled,  case.   2  5s  03 

Casttor  Oil 

Baker's  AA,  cases,  2  5s   1.30 

No.  1,  cases  ,2  5's  70 

2   oz   65 

4   0«   90 

»    oz    -t.OO 

i  6-gal  tins,  per  gal   1.30 

L.urU  Oli 

Bbl.  Case 

Strictly  pure    ;io 

Sup.  Win.,  str   s.t  .91 

No.    1    75  .SI 

1  oz   45 

2  oz  55 

4   oz   86 

Neatsfoul  Oil 

Cooper's    SO  .86 

Extra    70  .76 

No.    1    fio  .6(1 

Lubrlc-atin($  Oilti 

bbls  Case 

Star  Cylinder  Oil  60  65 

Columbia  Cylinder  40  65 

Gem  Cylinder  Oil  

Kuby  Cylinder  Oil  

Star  Machine  Oil  30  3o 

Star   Dynamo   Oil  bu  B5 

Star  Spindle  Oil  50  o5 

Star  Sep'tor  Oil  50  65 

Red  Engine  Oil  27  32 

300  M  Cylinder  45  50 

FFV    Cylinder  80  85 

Med.  Ruby  Eng  30  35 

Castor   Machine   23  28 

Auto-Cylinder   60  65 

Gas  Engine   10  tS 

MiMfclhineoiiM  Oils 

Union  Salad  Oil  t',i;  72 

."ure  Sperm  Oil  70  76 

N'o.     1    Polar  40  45 

IhCna  Nut  Oil, ordinary .  . —  75 
China  Nut  Oil,  No.  1  —  90 

White  Lead 

Whliiler,  In  kegs,  7\  8% 

Pioneer,       "    "   7%        S '4 

Dry  Pntntit 
Enpllsh    Paris   White,    bbls.. $1.60 

Whiting,  barrels    1.20 

Prince's  Min'l  B'wn,  bbls.  1.65 

Vollow  Ochre   1.50  1.65 

EnK    Ven     Red.    bbls.  .     1.50  1.75 

De|>artmont  20. 

This  Dept.  Is  corected  b> 
Pac.  Coast  BlNrnit  Co. 

CANDIES. 
I>ozenKrei> 

5-tb.  boxes) 
XXX  Peppermint,  pals. 13  .16 

Thin    Peppermint   .16 

TT   Pepriei-mint  16 

Musk,    fluted,    pails....  .22 
Cinn.nmon.    T.ejnon,  Sassa- 
fras,   Rose  18 

Midget  fruit  20 

Conversation  and  hrts.  .1.5 
T..iliput  Conv.  i*t  herts.  .  .17 
Mldpret  (?onv.  '^•ozensre.'' .  .1" 
Crown  T.  T.  Loz.  24  5c  pkgs  .80 
Aurora  T^ozenges.  24  5c  pkgs  ..'0 
CouR-h  Troaches.  5-Tb  bx  .25 
Eag-le  Wafers,  Pepper- 
mints .WlnterKroen. .  .25 


tl 

Mixed  Candy 

(30-Ib  pulls) 

Plain  Mixed    9% 

Koyal    Mixed  12  V4 

Grocers'   Mixed  10  V4 

I'ankoe   Mixed   13 

.American    Mixed  13 

Fancy  A  Mixed   15 

Fancy  C.  Mixed  14V4 

French  S.  Mixed   16 

French  No  .1  Mixed  18 

French   ICxtra  Mixed  20 

Lady  Mixed   IS 

Broken  Mixed    9% 

Steam  I*anivorl( 

Anise  Seed   2'J 

Aromatic  Cachous  18 

Assorted    Berries  Ifi 

Assorted    Dragee  14 

Assorted   Imperials  16 

Assorted   Small   Seeds.... 22 

Bird's    Kggs   17 

Boston   Baked   Beans  17 

Burnt    Peanuts  18 

Burnt    Almonds  25 

Caraway  Seed  .smooth ....  22 
Caraway  Seed,  pearled... 22 

Celery    Seed  22 

CJinnamon  Beans  large  redl5 
Cinnamon  Beans,  imperiall7 
Coriander  Seed,  pearled.. 22 
Jelly  Beans,  pails.. 12^4  14 

Jelly  Bird's  Eggs  17 

Jelly    Cranberries  17 

Jelly   Limes  17 

Jelly    Raspberries  17  _ 

Jordon   .Mmonds.    Inu"   50 

Jordon  Almonds  ,lmitationl8 

Licorice  Beans   15 

Red    Hots  25 

Ringed   Marbles  16 

Sugar  Coated  Licorice  Tab- 
lets  20 

Sugar    Almonds  25 

Sugar  Plums  16 

Cream  (.uodn. 
(5-Tt)  boxes) 

Fondans    Creams  14 

Hand  Dipped  20 

Hand  Dipped,  with  nuts  on.... 23 

Fruit   and    nut   ices  18 

Cream    Peppermint  20 

Crushed   Fruit   Bonbons.. 32 

C'liovolateM. 

(5-lb  boxes) 

Chocolate,    plain   16 

Chocolate.  Hand  Made   21 

Chocolate   Dipped   Bonbons... 21 
Chocolate  Dipped  Bonbons 

with    nuts   23 

Chocolate    .Climax  ,30-rb 

pails   18 

Chocolate   Chips   26 

Chocolate   Nonpareil    Drops  21 

Chocolate  Wafers   22 

Chocolate   Cream  Tablets 

.SO  in  box   1.10 

Fleur  de  Lis  Marshm.ill»w,s.  1",- 
Fleur  de  Lis  Marshmallows.  3- 

rb  tins  28 

Occidental  Marshmallows.  3 

lb  tins  30 

Dipping  Marshmallows.  5- 

tb   boxes   25 

.\ngel  Food.  5-tb  boxes..  .20 
French  Nougat.  30  5c  slices 

in  box    1  00 

Walnut.    Apricot  .Spanish 

Nougat.  .T-lb  boxes  .lb... .25 

Opera   Carniels   19 

Rock  Candy  .white  &  red  .15 

Rock  (^andy.  brown  16 

Licorice  Drop.s   20 

[,icorice  Sticks.  16  to  lb..  .2S 
l.icoriee  Tablets.  5-n>  box....  1-25 
Licorice  Tablets.  24  5c  bx  .80 
Licorice  Penny  SUcka.  100 

in  box  *^ 

Buttercups.   5-tb  tins  J5 

Guai  Gnodn 

(5-tb  boxe.") 
.\.  B.  Gum  Drops.  a.«!std  .  .  .9 
A.  B.  Gum  Drops  licorice  9 
A.  B.  Gum  Drops,  cryst'idll 
A.  B.  Bonbonn.  plain  Inbis  7 
A  B.  Bonbons,  fancr.  Inbl  7H 


tt 

A.  B.  Bonobns  .fancy,  cryH 

talized.  5-lb  boxes  15 

A.    B.    Fruits  m 

Royal  Gum  Drops  15 

Genuine  Gum  Drops,  hard  25 
Jelly  Sijuares  .assorted  ...  1 4 

Bijou  Sticks   is 

Spiced  Jelly  Drops  20 

New  Turkish  Plfrs  16 

Fig  I'asle  .plain  17 

Fig  Paste,  tricolor  IV 

C'hcnrioB  Uaoi. 

siiigiu  n»x 

Sweet  Heart,  per  box  60 

Sen-Sen.   20   piec'es  00 

Sweet  Heart,  20  pieces..  .60 
Blood  Orange,  20  pieces.  .  .60 

Chiclets,  40  5c  pkgs  1.2r. 

Chiclets,   10  10c  pkgs  80 

Newton's  Pepsin,  20  pkcs....  <• 
Pearlo.  40  5c  puokaxe   10* 

noi>artment  21. 


This  |).|.t  .f 
I'a4*ill<*  Coa^l 


itix'iiii  r< 


CRACKERS. 

.\nlmals    14 

.\nlmals  Iced   15 

Assort  .Ml   I» 

.V.ssiiriiMl   Extra   IS 

.\.>!S"rUMl  KlnKera  IS 

Hnston   10 

Butters.  Templar  10 

riiampli'ns   10 

Chocolate  Wafer  I« 

Cocii  TalTy   IS 

CoiMianul  SlBrshm.in.iw  IC 
Currant    Cakes  IB 

Comhllls    H 

CrarkT  Mral  

Cracknel,   plain   22 

Dainty    Chip   16- 

D.ilnly  Marshmnll"\v  .IR 

DlBesllvcs    .10 

Egg  Jumble    1^ 

Fig  Bar  li 

Fnilt.   Tr<»d   IS 

Fruit   Htsrult   IS 

Frull   .'^iiUanaa  .15 
Graham  Goms  .. 

Ginger  f'nko    H 

<;inger    Nut    II 

Graham    11 

HiKh  Tea   I '• 

Money.  Frostod   .  1 '• 

Jennl."    I.ln.l  1  • 

Lemon  Sn.ip  ...  II 
La  Grand  '  -' 

Lemon    Hiseun  H 
L«*nion  Wrtf.'r 

Lunch.  'Frisco   l» 

Monitor   11 

Marshmallotv.  W.-ilnnt  !• 
NIruars  ....  14 
Nlrna<-s.  X">  '  I- 
Oranire  Waf<T  I'* 
Oysloretts  '  ' 

pilot  Bread  ' ' 

Pretxel    '  ' 

P.ipnlnr.   Ml:«' ' 
PIrnIrs  .. 
Pilot.  Kxlm 

Prni»«»llptts  .  II 
Pln.«api>le  poMirht  l« 
.'Valine  ,<n"»n.iU> 

Set-d  Cake  .  '  -" 

.Snowball    .  ' " 

Saloon  Pll"l  «< 
S«enr  c<>«ki«"=  '  " 

Soda.    Etirn  *t 
.•^odn.  Saloon  "7  S 

.»3odH  No  10  •* 
.Soda  Xo  ;n  l« 
So.1.1  r.'o  ?• 
.<o.|,i  Rilm.  h"\- > 
.<fr;i»Krrrv  Wif«*r  IS 
.•star  Km"  -  1» 
Vanilla  ■  II 
V.ipllli  -  14 
\V-'  IC 
W  1« 
7..  10 
V  t» 
M  <«.  .  SO 
At                                         >1  I  •« 

Perf^c!l<'n.     Bar.:-!'*  iieingcr 
9nap«   
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Department  22. 

KANCY  UROCERIie:S. 
This  Dept.  Is  corected  by 
Wellman,  Peck  &  Co.,  William 
Cluff  Co. 
BouilUon  Capsules. 
A  a    or's.    10    capsules    in  box 
'.  -r  doz  boxes    3.00 

BEEF  EXTRACT 

"Rex,"  2  oz  per  doz   4.40 

"        4    oz    "    "    8.00 

8    oz    '•    '■   14.75 

"  16    oz        "    "   27.50 

Marshall's  2  oz,  per  doz....  2.65 

"        4  oz.,  per  doz   4.76 

l^iebig's  2  oz,  32  12s  to  cs,  dz  4.50 
4  oz,16  12s  to  cs    "  8.40 
8  oz.  8  12s  to  03.     "  15.90 
16  oz,  4  6s  to  cs.     "  29.75 

[.ibby's.  2  oz.  per  doz   4.45 

"        4    oz,     "    "    8.00 

8    oz,     "     •'   14.00 

"     16    oz,     "     "   26.00 

Capers. 

Capotes,   1   d  in  case.... 1.00  1.50 

Nonpareil,    small    1.50 

Nonpareil,  large    2.25 

Nonpareil,  Imperial  qts.  10.00 
,  2    litre.  .  .  20.00 
.    4     "     ...  37.50 
CllOCOL,ATE,S 
Baker's. 

Jiirrasist*r«d  ■naranto*  under  National 
Pure  Food  Laws  is  Serial  No.  90 


BAKER'S 

COCOA 


CHOCOLATE 

48  HIGHEST  AWARDS 
J^Rn^t    IM  EUROPE  ANB  AMERICA 

m\M  BAKER  &  CO..  Lti 

(ritablificd  1780) 
DCRCHE3TER,  MASS. 

Per  lA. 

premium  No.  1  Chocolate.  12 
and  25-rb.  boxes  37'/- 

Vanila  Chocolate,  6  and  12-rb 
boxes   30 

German  Sweet,  fi  and  12-rb 
boxes   25 

Breakfast  Cocoa,  Vi-Xb  tins, 
plain,    (l-tli.    boxes  41 

Breakfast  Cocoa,  Vi-tb  tins. 
12-rb.    boxes   43 

Cracked  Cocoa,  i^-Ib  pkgs.  12- 
rb  boxes   

Caracas  Sweet  Chocolate,  fi-Hj 
boxes   

Soluble  Chocolate  (hot  or  oolrl 
soda),  1-rb  cans  


Ghiradelli'S.     In  paper. 

Elaple,  24  l-H)  

Eagle,   12  l^ri)   

Eagle,  12  V.-Xb  

Eagle,  12   I't -rb   

Crescent,   (i,   ,')   to  fb  

Crescent.  12.   (;  to  rb  

Cal.  Sweet,  B.  6  to  rb  

Cal.  Sweet.  12.  6  to  rb  

Monarch,   12  and   V-  lb  

Manarcb,   12,  l-rti  

Monarch.  12.   1/2  n>  

Star.   24,  1-rb  

Star,   12,  1-rb  


Ground.     In  tins 

Ghlrardell's,    12    1-rb  29 

24  l-lb  tins  29 

60    1-Ib    tins  28% 

"  BO    3-rb    tins....  27 

30    3-rb    tins.  ...  27 


«4 

60  10-tt)  tins  26% 

1    35-Ib    tins.... 26 
In  delivery  cases. 
Ghirardelli's,   60  3-tb   tins.,., 27 

Venard's,  24  1-rb  tins  22 

20    3-rb    tins  21 

Miner's.    12    1-lb    tins  25% 

24   1-rb   tins   24 

20  3-rb  tins  23 

COCOAS, 
^an   Houten's,    V4s  and  %s..83 

an  Houten's,  Is  80 

''■oyal    Dutch,    12    Hs  77 

Royal   Dutch,    12    Is  60 

«npp  s,  14  %s  38 

?^rys,    12    1/2  s  39 

■^-'flbb's,  6  %s  23 

I.owney'B,  6  %s  37 

Ghiradelli'S    Bkfst,    6    %s  411/2 

Bkst,  12  %s  41 
Impri,  6  &  12  %s,53 
Miner's  Breakfast,  6  % s.  . .  . 3!s 
Breakfast,  6  l-5s....40 
Van  liimaon'B  l>uicii.  i-iu..,.do 
Van  Erriu"""  Dutch,  V2-rb...."70 
Van    Emden's   Dutch,    % -rb  ..  75 

Cereal  Coff'je. 
Postum,  24   %'s,  per  doz....tl.3B 

""ostum.  36  1'3,  per  dox   2.26 

Pig  Prune  Cereal,  12  Is   2.25 

Caramel  Cereal,  36  Is   1.20 

Graino,    12    Is.   2.20 

Chutney. 

Bombay,  assorted  qts  $6.25 

"       assorted  pts   4.00 

"       Major  Grey,  qts....  7.50 
"        Major  Grey,  pts....  4.."i0 
CU>ER. 

Mott's    boiled,    doz   qts   3.20 

Monroe's,    champagne,    doz.  .  a.iu 

boiled,    doz   2.7b 

Bidwell's,     "        '■   2.50 

COCOANCT. 
Baker's. 

I;aker's  Drifted  Snow,  palls  14 

Bbls,    126    rbs  13 

Brazil  shr'ded  or  Table  Talk, 
long  thread,  20-rb  pails  rb.l4 
150-rb   bbls,   per  rb.13 
Table  Talk  in  parchment  bgs, 
cases  of  30's,  60 1/2 's  or  30  %'s 

and  15  I's  141/2 

Schepp's. 
Shredded  1-rb  pkgs,  per  rb..23 
%-lb  pail,  per  lb,  ,24 
»4-lb  pall,  per  H).  .25 

12   5c  pkgs  47% 

Dunham's. 
Shredded.  1-ib  ppr,  per  rb...27 
%-rb  ppr,  per  rb..28 
"  H-tb  pksg.  per  rb.29 

COFFEE  SUBSTITUTES. 
Postum  Cereal. 
No.  1.  2  dz.  smi  pkgs.  per  dz  1.33 
No.  3.  3  dz,  Irg  pkgs,  per  dz  2.2.'i 
No.  0.  1  dz.  Irg  pkgs.  per  dz  2.2.=i 
EVAPORATED  MILKS. 

BORDEN'S 

MII.K  CO. 
All  Borden's  Brands  Guaranteed. 


EnKle  Brand — 

Condensed  Milk,  4  doz.  .  .  .  7.05 
Pioneer  Brand — 

Evaporated  Milk  (Unsweetened) 

Tall  Cans,   4  doz   4.4!; 

Small  Size,  4  doz   2.20 

Challenge    4.75 

Floral    4. BO 

Rose    5.00 

Borden's  Malted  Milk. 

Trial  size,  pe  rdoz  90 

Swiall  Size    4.00 
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L^rge  ize    8. 

Hospital    Size  33. 

Alpine  Milk. 

20-0^.,  1  to  5  case   4 

20-oz.,  5  to  10  case   4. 

20-oz.,  10  to  25  case   4 

Gallon,  6  to  case   3. 

Carnation  Milk. 

20-oz.,  1  to  4  case   4 

'20-oz.,  5  to  9  case   4. 

20-oz.,  10  to  24  case   4 

20-oz,   25   to  49  case  

Gal..  6  to  case,  lOo  less 
HONEYSUCKLE  MILK. 
20  oz.,  1  to  5  cases,  per  case.  .$4 
20  oz.,  5  to  10  cases,  per  case.  3 
20  oz.,  10  to  25  cases,  per  case  3 

Baby  size    3 

Miscellaneous. 
St.  Charles,  4  doz  in  case....^^ 


St.  Charles,  5  case  lots   4 

Jersey,  4  doz.  per  case   4 

Lily    4 

Highland    4 

Pet,  Fam.,  4  doz  to  case....  3 

Baby  Pet,'  6  doz  to  case   3 

Cottolene. 

Single  cs.  5  cs.  10  cs.  25 

.Small   7.25        7.15    7.10  7 

liedlum  .  .  .7.25        7. IB    7.10  7 

Larg*   7.25       7.15    7.10  7 

GELATINE. 
Bromanftelon. 


(Straight  and  assorted  flavors: 
Raspberry,  Lemon,  Strawberry, 
Orange,   Cherry,  Chocolate). 

Large,   2   doz,   per  doz   1.20 

Small,  3  doz,  straight  or  as- 
sorted, per  doz  90 

Silver  White  Keystone,  per  dz  1.00 

Minute,  per  doz    1.00 

Knox's,   per  doz   1.25 

Knox's  per  gross  15.00 

Knox,    Acidulated,    per   doz.  .  1.20 

Cox's,  per  doz   1.15 

Keek's,   per  doz   1.10 

Plymouth   Rock    1.20 

(1  doz.  free  with  3  doz.) 

Sheet    35 

Ginger  ConfectlonH. 
China,  per  case  of  6  stone 

jars    2.50 

China,     Chyloong  small 

stone  pots,  per  doz  

Crystallized  glace,  %-lb. 

tin,  per  doz   2. .50 

Hops. 

No.  1,  14  lb,  30-rb  box.  lb  30 

No.  1,  1  lb,  30-rb  box,  lb  30 

Less   than   30-rb   boxes  31 

Junket  Tablets. 


8« 

Pure  Food  Colors,  1  doz.  In  con- 
tainer. Six  colors:  Berry  Blue, 
Grape  Green,  Plum  Purple,  Rasp- 
berry Red,  Lemon  Yellow,  Orange 
Gold  and  assorted. 

No.  1-16  bottles,  —  doz  SO 

Lemon  Sugar. 
Gilt  Edge,  24%s,  per  doz..  1.37  Vi 
Uilt  Edge,  24  1  s,  per  doz.  .  1.S5 

Lime  Juice. 
'Tahita,   24  8  oz,  per  doz....fl.2& 
'rahlta,  short  measure,  16-oz.  1.50 
Tahita,   full   measure,    32-oz.  .2.50 

Tahita,    bulk,    gal   1.00 

Olives. 
Bottled. 
Queen  Olives,  10  oz,  oval, pts, 

2   doz    3.00 

Fluted  Stuffed  Olives,   5  oz., 

fi   doz    1.10 

10  oz.,  oval  olives,  pts,  2  dz  2.50 
liaby  Pimolas,  10  oz.,  2  doz.  .  3.65 

Baby  Pimolas.  24  ISs   6.25 

Manzanilla,  8  oz,  4  doz....  1.25 
Manzanilla,  6  oz,  4  doz.  .  .  .  1.10 
American  Ripe,  pts,  tin,  2  dz  2.25 
American  Ripe,  qts,  2  doz.  .  .  3.7'6 
Old  Mission  Ripe,  pts.  4  doz.  l.SO 
Old  Mission  Ripe,  qts,  2  doz.  3.25 
White  Label,  5-oz..  Mauzanillas. 

Per  doz 

5-oz.,    Manzanilla   1.30 

S-oz.,  Queen    1.S5 

10  oz..  Queen  2.35 

14  oz.,  Queen    3.76 

22  oz.,  Queen   5.75 

52  oz..  Queen    9.00 

64  oz  ,  Queen  16.00 

5   oz..   Stuffed   ,   1.30 

IC  oz..  Stuffed   2.6.' 

Olive  Oil. 

1  doz  qts  (California)  per  dz  S.OO 

2  doz  pts,  (Californlaj  per  dz  4.2B 
4   doz  %  pts(California)  pr  dz  2.26 

Gallon  tins,       "       each   2.50 

'/o  gal.  (California)  each   1.50 

Nicelle  Brand. 

4   doz   %   pts,   case   9.00 

2  doz  pts,  case   8.50 

1  doz  22  oz.,  case   9.00 

1   doz  qts,  case   8.00 

Old  Mission. 

1  doz  qts  ,  case   8.00 

2  doz  pts.,  case   9,00 

2  doz  14  pts   4.80 

Grogan's  Purity  Olive  Oil. 
Qts.,  6  to  gal,  12  to  cs,  pr  cs.  7.50 
Pts.,  12  to  gal,  24  to  cs.  pr  cs.  .  8.00 
%  pts.,  24  to  gal.  48  to  cs.  pr  cs  8.50 
Gal.  Can,  8  to  case,  per  can.  2.40 
1/2  Gal  Can,  12  to  case,  pr  can  1.30 
Mushrooms. 

doz, 

Le  Court,  100  to  case  $3.50 

T>a  Forrest,  100  to  cs   3.00 

Hotel,  100  to  case   3.00 

Pancy   Stufled,    pts   4.00 

Peanut  Butter. 
Heron's  2  doz  to  cs,  per  doz  2.40 


1 V2    doz  In  container,   per  dz  ..'so 


HOOPER  &  JE^NNINGS 

Importers  and    Wholesale  Grocers 
Teas,  Coffees,  Driad  Fruits,  Provisions,  Cigars  and  Tobaccos 
462-468  Bryant  St.,  bet  2nd  and  3rd  Sts. 
Telephone  Temporary  674  San  Francisco 
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Imperial,  2  dz,  No.  '/i.glass.dz  1.10 
2  dz.  No.  1/2, glass,  dz  2.10 
1    dz.  No.  1,  glass,  dz  3.25 

Peels. 

Citron,  25-It)  box  23 

Citron,   10- It)  box  23% 

Ijemon,  25-It)  box  15 

Lemon,   lO-lb   box  15% 

Orange.  25-11)   box  14 

Orange.   10- lb   box  14% 

riuin  rudtiing. 

Curtice.   Individual,   doz  Jl.lO 

No.    1,   doz   2.50 

No.  2,  doz   4.50 

No.  3,  doz    6.50 

I}.  &  v..  Is,  2  doz  to  cs,  dz.  .  2.50 
2a,  12  to  cs,  doz.  .  4.50 
3's,  6  to  case,  doz.  .  6.50 
4's,   b  to  case,  doz.  .  8.50 

Iv.   &   R.,  Individual,  doz....  1.00 

rs.    per    doz   2.65 

2's,    per    doz   4.60 

S's.   per  doz   .  7.10 

Grandma's  Spanish  Pepper. 

Large,  2  doz.  to  case,  case..  4.00 

Small,  4  doz  to  case.  case.  .  .  3.50 
Salad  Dressing. 

Durkee,  small,  2  dz,  per  doz.  .  2.50 
"       large,   1   doz,   pr  doz  4.25 
"      picnic  size,  4  dz,  pr  dz  1.00 
My  Wife's,  2  doz,   V2S.  doz..  1.70 
My  "Wife's  1  doz.  Is.  doz.  .  .  .  2.75 

Salad  on. 

Tierces,  about  50  gal.,  gal..$  .75 
1  gal.  tins,  10  to  case,  gal....  1.00 

5  gal.  tins,  1  to  case,  gal  95 

%  gal.  tins,  20  to  case,  gal..  1.10 
Quart  bottles,  12  to  case,  doz  2.75 
Rt  Bottles,  24  to  case,  doz.  .  1.50 
Ve  pt.  bot.,  36  case,  doz  

Saratoga  'Chips. 
(Less  5  per  cent.) 

Bulk,  15-n>  box   3.60 

Cartons.  6-oz..  24  in  case,  doz  1.30 
SALT. 

Cal  .Table  &  Dairy,  75  2'3,  60 
2y2's,  50  3's,  30  5's,  15  lO's 
and  S  20s.  per  bale   1.75 

Do  50-n>  bags,  ton  12.00 

l.ieslie's  Sterilized,  76  2's,  50 
3  s,  40  4's.  39  f'B.  15  lO's, 
and  8  20s,  per  bale   2.25 

Do,  50- lb  bags,  ton  none 

Leslie's,   50s   20.00 

Imptd  Liverpool,  50s,  ton....20.b0 
100s,  ton.... 19. 50 
200s.    ton.  .  .  .19.00 

ilenuine  Werrington,50s,pr  ton20.00 
H.  K.  H.  Liverpool.  ' 

Bales  of  75,  2s,  per  bale.... 

Bales  of  50  3's,  40  4's,  30  o's, 
16  10s,  8  20s,  per  bale.  . .  . 

Bags,  503,  per  ton  

Worcester. 

Worcester  Dairy.bbl  320  lbs  (5 

bblS.     6.25)   5.25 

Worcester  Dairy,  bbl  320  lbs, 
10  bbls    4.75 

Worcester  Table,  140  2s,  100 

1  bbl  5  bbl 

3s  and  60   53   5.75  5.50 

Worcester  Table,  30  10s  5.50  5.25 
Worcester  Table,   50Ib  sacks, 

Irish  Linen   90  .86 

Rock  Salt. 
Half-Ground,  lOO-lb  sks,  ton  9.50 

^    "  "        50s,   ton  10.00 

Stock,  lOO-lb  sack,  per  ton.  8.50 

"       50s,  ton    9.00 

Package  Salt. 

Leslie's  Sterlized,  48  2's   2.75 

24  3's   2.00 

20   5'3   2.50 

50   2's   3.60 

K.  S.  V.  P.,  2s,  24  to  case...  2.80 
R  S.  V.  P.,  3s,  24  to  cs,  pr  cs.  2.00 
•R.  S.  V.  P.,  5s,  20  to  cs.  pr  cs.  2.50 

L..g  Cabin,  24  2s   1.70 

Celery  Salt, 

Dnrkee's.  1  doz  In  box   1.26 

SOUPS. 

Anderson's  20  varieties  90 

Campbell's,  21  varieties  90 

Snlder's,    Tomato,    3's   2.60 

2'B   1.86 
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c.  &  s., 


Frazvir's, 
Frazer's, 
Frazers, 


Van  Camp's,  21  varieties  »5 

LIbby's,   2'3,  assorted   2.36 

I's,         ••    1.40 

concentrated,    I's.....  l.Ol 
Franco- Americun, 

Qts  Pts 
Mock-Turtle,  Ox-Tail,  Con- 
somme, Bouillon,  Julienne, 

Vegetable,  Beet,  Pea.. 3. 15  1.80 

Chicken    3.50  2.00 

Gumbo   3.30  2.00 

Green  Turtle,  thick  7.00  3.60 

clear   9.50   

Mulllgatawney   3.60  2.00 

Tomato   3.15  1.80 

Assorted   3.25  1.86 

'rruffles. 

1-16  glass,  per  doz   3.60 

1-16  tins,  per  doz   2.75 

'/a  tins,  per  doz   5.25 

Vt  tins,  per  doz  10.45 

Va  tins,  per  doz  20.35 

Yeast  Cakes. 

Magic   Yeast,  case   1.20 

iCast  Gem,  case   I.IS 

Great  Western     1.00 

Gillet's  Magic    1.20 

Yeast  Foam    1.20 

Uepurtnieut  24. 
tIEOCEBY  SUNDBIES. 

This  Dept.  is  corrected  by 
J.  H.  Newbauer  &  Co.,  Sussman, 
Wormser  &  Co. 
Axle  Urease. 

H.  &  L.,  per  case   $2.00 

2-doz  case,  per  case  2.00 

5  case  lots   1.95 

10    case    lots   1.85 

2  doz  tins,  per  case  2.25 
4  doz  wd,  per  case.  3.60 

15-lb  pails   1.00 

Mica,  3  doz  tins,  per  case....  2.60 

Castor  Oil,  2  doz  Is   2.60 

Universal,  21/2,  light   2.00 

Universal,  21/2,  dark    1.75 

Paper  Bags. 
Automatic,    Self-Opening,    500  in 
pkg..  List. 

V4-lb   $1.00  8-tb    4.80 

%-lb    .  .     .  1.20  lO-lh    5.20 

1-  lb    1.60  12-n)    6.30 

IVa-Ib    1.70  14-rt)    8.30 

2-  Ib    2.00  lO-lb    9.00 

3-  Ib    2.50  20-lb    10.00 

4-  lb    2.90  25-tt)   11.00 

5-  Ib    3.40  30-n)   13.00 

6-  lb    4.00  35-n)   15.00 

T-n>    4.40 

Sizes  8  to  35  lbs. 
Sugar  Bags,  broad  bottom,  lb  Ofi 
Discounts  from  above  list: 
Cheapest,  50%. 
Eaglo  or  Equal,  50% 
White  bags,  50%. 
Lion,  40%. 

Mikado  (stripped)  40% 
Bluestone. 

Barrels,  per  lb  12 

5  bbl.  lots,  per  It)   11% 

BATH  BRICK 

Bristol.  2  doz.  per  case  Sj 

Powdered,   Large   1.40 

Powdered,    Small   1.60 

Assorted   1.50 

CANDLES. 
Admnntlne. 

Adam,    14-oz.,    20s  11% 

"       12-oz.,  20s  10% 

10-oz.,    20s   09% 

Hotel.    40s,    12-oz  10?i 

(Wrapped   VtC  higher.) 

Chippowa,  1  oz  07 

Torchlight 

Stearic  Acid,  12  oz,  208  1014 

14  02,  20s  1H4 

"       (wrap)  16  oz  2O3  .13^ 


Stearic. 

Schneider's    14-oz.,    20s  14 

Schneider's    14-oz.,    40s  1Z% 

Schneider's    16-oz.,    208  16% 

Paraflne,  Etc. 

Per  ft 

40,  6s,  in  cartons  of  36-rb  bxs  11 
12.1.  In  cartons  of  Sfi-tb  bxs..  IH4 
%-rb,  in  cartoons  of  25-rb  bxs  11 
l-Ib  cartons  of  25-lb  bxs....  1] 

Colored,  Ic  higher. 
Beeswax,  pure  for  churches  .36 

Do      No.  2  27% 

Do      No.  3  22% 

Jhristmas,    all   sizes  09 

Do      holders,  per  gross  85 

Wax  Tapers,  per  doz  pkgs.  .  .80 

Do       Per   gross  8.00 

Night  Lights, German. on  pap 

&  wd.  per  doz  40 

Do   French,  on  tin. doz  85.  1  i; 
Werks 
40s.  (wrap) 

20s  

40s.  (wrap) 
20s  


16  oz. 

16  oz, 

14  oz., 

14  oz. 


S.  A., 
S.  A. 
S.  A., 
S.  A., 

14  oz,  Adam,  20s  

12  oz,  Adam,  20s  

10  oz.   Adam  208  

Standard  OH  Company. 
Electric  LlKht. 


16% 
15% 
14 

13% 
11% 
10% 
09 


Per  Set 

6s, 

16  oz., 

20  sets  

.     .11 U 

63, 

14  oz., 

20  seis  

.  .10% 

6s, 

12  oz.. 

20  sets  

.     .  09  "4 

6s, 

10  oz.. 

20  .^ets  

.  .OS'4 

12s, 

12  oz. 

40  sets  (hotel) 

.  .OVU 

Granite  Hlnlne. 

Per  Set 

6s, 

16  oz.. 

40  sets.  .'  

.    .13  Vi 

6s, 

16  oz.. 

20  sets  

.13 

f.s. 

14  oz.. 

40  sets  

.  .10% 

6s, 

14  oz.. 

20  sets  

.  .11% 

6s, 

12  oz.. 

.  .09% 

6s, 

12  oz.. 

20  sets.  . .  ;  

.  .09% 

6s, 

10  oz.. 

20  sets  

.09 

12s 

12  oz. 

40  sets  (hotel) 

.  .10 

ParalBne  Wax. 


Per  Set 
.10% 
.10  Vi 
.10% 
.10% 
.11 


Is,  14  oz.,  25  sets  white.. 
2s,  14  oz.,  25  sets  white.. 
4s,  14  oz.,  36  sets  white.. 
6s.  11  oz..  36  gets  white.. 
12s.  14  oz..  36  sets  white. 
Colored,  1  cent  higher. 
Radiant  ParaHlne  Wax. 

Per  Set 

4s.  14  oz.,  36  sets  10 

Us,  14  oz.,  36  sets  10 

6s,  14  oz.,  20  sets  09% 

6s,  10  oz.,  20  sets  OS 

Egg  Food. 
Pratt's.  26-oz,  2  doz  in  cs...$4.60 
Wellington's.  1-lb.  2  doz  boz.  4.00 

Fly  Paper. 


Tanglefoot,   per  case   2.60 

Tanglefoot  Holders,  per  case 
•f  60   86 

Subert's.  40  5s.  paper  in  box  .90 
Fruit  Jars. 
(Net  cash — no  discount) 

Mason's,    pts.    per    gross   6.26 

Mason's,  qts,  per  gross   7.00 

Mason's,  %   gal.,  per  gross., 10. 00 

Fruit  Jar  Caps 
Porcelain,  6  doz  to  box,  pr  bx  2.80 
Fruit  Jar  Rubbers. 

No.  1  White,  per  lb  60 

"Gold  Seal."  cartons,  per  gr  .75 
"Badgers."  cartons,  per  gr.  .  60 
Red  Ribbon  75 


40 

UlUe. 

Le  Page's,  1  oz  per  doz  80 

Le  Page's,  2  ob.,  per  dos.  . .  .  l.IO 
Le  Page's  %-glll  tins,  per  doz  1.60 
Le  Page's,  1-glll  tin,  per  doz  2.00 
Tubes,   small,  Kr....l2.00 

 big,   per  gr.  ...  18.00 

Cordage. 

Itaitic  prlro — Manila  15%,  HIsul 
10%.  (5.UO0  IbH.  %c  and  10,000 
lbs.  %c  lens.)  All  kinds  ad- 
vance on  base  price  pt-r  puutit) 
aa   given  underneuili: 

81k.  Man. 

Kope,  I ',i -ln.,(7-16  dlam 

0  and  9  thr.   (  % 
and  upwards)    ..  basis  baala. 

'2      thread  (% 

1<am>    H  % 

and  5-16  dlam ) .  .     i  ; 

Bale,     3    and  4, 

strand   %  less  baala 

"    2.  6.  8  afnd     %  S 

Lath    Varn   basis  baala 

Hop    Twine,    tarred  ...     1  1 

lirape  Vine  Twine   1  1 

Jpring     Twine    Z% 

faper  Twine,   unollej..     %  2% 
Whale  Line  and  Bolt..  1 
Hawear   laid   rope  for 

well-boring   1 

Transmission   of   Power     .  .  6 

Lanyard  and  Tarred   basis 

Lariat  Rope,  hd  tw,  un- 

oiled,  3  &  4  st'd. .     1  1 
Saah  Core   la  csUa.  ■ 
Cattle  Boae. 

Birds',   per  lb  SO 

Insect  Powder. 

Eureka,  10c  size,  per  doz  7S 

Eureka,  25c  size,  |)er  doz....  1.75 
Eureka,  60c  size,  per  doz.  ,  4.60 
Eureka,  {1.00  size,  per  doz.  .  8.00 

Buhach,   2-oz.,  per  doz   1  15 

"        4-oz.,   per  doz   2. IS 

"       8.-0Z.,  per  doz   3.76 

16-oz.,  per  doz   6.80 

"        6-Xt.  per  lb  60 

Matches. 

Tins    1.65 

Boys,  doz  boxes  12 

Swedish  Safety,  per  gross  6S 

.'Swedish  Wind.  1  gross  90 

Vulcan  Parafflne,  fi:>a  per  gr  .55 
Do  50  grs  lots  50 

Diamond'  Match  Co.'a. 

.Vnchor,  2008   1.70 

Do,    500s    4.00 

Bird  s  Eye.  500s.  gr   3.75 

3  Noes  Safety,  lOOs   7.76 

Bees  Wax.  100s   4.60 

Globe,  100s    S.OO 

Domino,   case    2.75 

Red  Top  Safety   I.7S 

S.  &  C.  Eastern  Parlor  80's.  .  4. 25 

S.  &  C,  200s    2.25 

S    &  C,  3008   a.26 

S.  &  C,  500s   4.25 

Press,   100s,   5-gross  case....  4.76 

Little  Star,  per  case   2.10 

Search  Light,  100*.  large,!  gr  i."}!- 

Paper,  Wrapping 
Butter,  White,  per  ream.  .  to 

Do  Waxed,  per  ream...  .26 
Manila,  No.  1,  rolls  or  flat..  .06 
Manilla.  No.  1.  rolls  or  llat  .OS 
Straw,  per  ream  95 

Do  rolls,  any  size,  per  lb  03% 
Drab,  per  ream  CO 

Do    rolls,  any  size,  per  lb  .02% 

Paper,  Toilet. 

Royal.  100  rolls  of  500  ahta..  4.00 

O  Keyed.  5-oz  rolla.  per  caae  2.60 

Royal.   S-oz  rolla.  per  case..  4.26 

O  Keyed,   tablets,  per  caes.  .  S.76 

Pastime,  tablets,  per  case...  4.50 

L'nion.   per  caae   7.00 

Lulu.  pkgs.  4000  ahta.  per  ca  S  75 

Astoria,  pkgs  450  shts,  per  cs  3.90 

Wlndsor.pkgs  500  8ht.«.  per  ca  4.00 

Universal,  pkgs  700  ahts,  pr  ca  6.00 
Great  Eastern. pkgs  1000  ahta, 

per  case    7.S0 

Popular  Rolls.  5  oz.  100  rola. 

per  case    3.00 

Dalay  Rola,   9   oz.   100  roll*. 
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per  case    4.50 

Elxpress  Rolls, 10  oz,  100  rolls, 

per   case    5.00 

Asbestos    Rolls,    11    oz,  100 

rolls,   per  case    5.25 

Mammoth    Rolls,    16    oz,  100 

rolls,  per  case    7.50 

Pyramidal,   2000     sheets,  50 

rolls   in   case   7.C( 

"No-Meds" 
(Cereal  Laxativ*. ) 
48  cartons  to  case,  per  case.;(12.00 
Less  30  %  discount     to  trade. 
Varying  cash  discount   dependl'' f 
on  quantity  purchased. 
I'olishes.  Shoe. 
Day  &  Martin's. 
.  Large,  6  dz  to  case,  doz.  ...  S  Oi 
Medium,  6  dz  to  case,  doz.  .  2.26 
Umall,  10  dz  to  case,  doz....  1.0' 
Mason's  Rosset  Polish. 

Doz.        %  fir.  Gr 

No.   2   .  .40  1.20  4.fi0 

No.  3   70  2.0<»  3.00 

Comb  Black  Dressing. 

Doz.        V*  Or.  Gr. 

Large   l.f=0        4.50  18.00 

Small   80        2.30    9  20 

Combination  Russet. 

Doz.        %  Gr.  Gr. 

Large   1.50        4.50  18.00 

Small   SO        2.30    4. SO 

Mason's  Stove  Polish. 

Doz.        Vi  Gr.  Gr. 
 45        1.20  4.80 

Polish.  Stove. 

Rising  Sun,  large  pkg.,  per  gr  6.25 

Do    6-gross   lots   6.00 

Do    Small  pkg.,  per  gross.  .  3.85 

Sun  Paste, Irg,  14  gr  bx  per  gr  5.00 

Enameline,  No.  4  tins,  per  gr  5.00 

Do     No.   6   tins,   per  gr....  8.25 

Do     Liquid,  pt-tlns.  bx  3  dz  2.25 
X-Bay  Stove  Polish. 


Small,  3  doz.  to  case,  per  cs  1.50 
Large.  3  doz  to  case,  per  cs  2.50 
( Vi  doz.  free  with  each  case.) 
Pulisii,  M»cal. 
Electro  Silicon,  1  gr  In  case 

per    do»   80 

Brilliantshine,  %  pt»,  per  doa  .95 
Erilliantshine,  pts  per  doz.  .  1.80 
Brilliantshine,  qts,  per  doz.  .  3.15 

Do,  Vz  gal.,  per  doz   6.00 

Do    1  gal  tins,  per  tin  85 

U.  S.  Metal  Polish,  qts   3.67 

pts    2.00 

pts   1.25 

V.   S.    Metallic   Polish  t-asie, 

lb.  package,  doz   3.35 

package,  doz   1.67 

3-oz  package,  doz  50 

Barkeeper's   Friend,  pwdr,  gr.  21.60 

Anls   1B% 

Canary  07 

Caraway  IB 

Celery  ,  .17% 

Coriander  11 

Cumin   18 

Flax,    ground   06 

Flax,    whole   06% 

Hemp,  sacks   06% 

Millet   06% 

Mustard   10 

Poppy   IB 

Rape,    Cal  06 

Bird  gravel,  2s,  per  doz  85 

Bird  Seed  Mixed,  48  Is,  doz  .80 
Red  Ribbon.  60  Is  6% 

Original  sacks  %c  less 

Sheep  Dip. 

Little',  10-gal  tins,  per  gal..  1.20 

Little's,  5-gal  drums,  per  gal  1.20 

Smith's.    10    %-gal    tins,    gal  .95 

Smith's,  6-gal  drums,  per  gal  .95 
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Shoe  Blacking. 

Doz.  Vi  Gr.  Gr. 

No.    1   25  .75  2.80 

No.    2   30  .85  3.25 

No.    3   35  1.00  3.85 

No.   4   45  1.40  5.45 

Shoe  Dressing. 

i   Boss,  3  dz  to  cs.  per  gr   a. 00 

Russian.  3  dz  to  cs,  per  gr  .Ii.OO 
Shinola,    per    gross  .....10.00 

16  Shinola  outfits  of  brush  and 
dauber,  no  charge. 
Shinola  paste,  case  of  3  doz  2.50 

3  solid  brass  scoops,  no  charge 
Bi.\l>y'8  Polishes. 
Royal  Polish.  1  doz  in  box.  .  .85 
Royal  P'lish,3  dz  bx.ham'r  free  2.55 
Shoe,  Satin,  1  dz  (sml  comb'n)  .75 
No.  5  Shoe  Satin  Pste,  1  doz  .80 
No.  5  Shoe  Satin  Paste,  1  doz  .40 
No.  10  Satinola  Paste.  1  doz  .80 
No.   10  Satinola  Paste,  1  doz 

in   box   80 

Satinola,  combination,  sml,  dz  .75 
Satinola.  combination,  Irge,  dz  1.25 
Shoe  White  Cream,  per  doz  .85 
Ermlno  White  Paste,  per  doz  80 


.  lIllureiAiKl^llf 

vici  wd. 
boxcalf.' 


Jet  oil,  doz   .85 

Jet  Oil,  3  dz  bx,  5  Blxola  free  2.55 
Bixby's. 

"BBB,"  size  M..   >4  gr.  box..  1.25 
"BBB,"  size  B,  per  %  gr.  box  2.50 
Tivlne. 

Oo'    -  qi   'ssjid  qj-sT '^id-^  '>ioiBS 
OS'    a-ni  qi-g  aad  'sn^q  zo-f  „ 
9C-     ■  Ssid  qj-E  ad'siiisq  zo-S  'duian 
93'     '  CU  43d  'S3U00  m-z  „ 
oiz-     •  saivq  qj-OOT  'Ald-g 
92'     <U  'saiBq  qj-OOT  'Ald-f-  'U05100 

Binder  Twine. 
Pure  Manila. 650  ft  to  Ih.pr  lb  14% 
Manila,  COO  ft  to  lb,  per  lb.  .13i/4 
Standard,' 500  ft  to  lb,  pr  lb  11% 
Sisal,  500  ft  to  tb,  per  lb  .  .11% 
Wax. 

Prult,  25  1-Ib  pkga,  per  box.  .  1.50 

Mint  Wax,  per  box   1.50 

Japan,    per    lb  I9.V2 

Beeswax   38 

Pure  Ref.  Paraf.,  40  Is,  lb..  .10 
Pure  Ref.  Paraf.,  20  Is,  lb..  ^.10 
Wax  Strings. 
I  12-in.,  10  pkg,  100  stgs  each-.  4.75 
14-ln.,  10  pkg,  100  stgs  each.  .  1.90 

Departnieut  25. 

WOOD    AND    WILLOW  WAHK 
AX£  HANDLES. 

This  Dept.   is  corrected  by 
The  Heynian-Weill  Co.,  Sevenson 
Co. 

36-ln.,.doz  f2.BI 

1,  36-in.,  doz   1.76 

2,  36-in.,  _doz   1.35 

Basket  N. 

Per  doz. 

Open,  Spruce,  NO.  3....  .86 
Open,  Spruce.  No.  4....  .90 
Open,  Spruce.  No.  5....  1.25 
Satchel,  Spruce,  nest, 0-5  1.35 
Satchel.  Spruce,  nest. 1-5  1.00 
Cal. .Satchel.  Spruce.nest.  1-41  .71 
German  Market,  nest  of  4.  .  .  .  1.26 
Clothes,  Oval,  Wll.,  No.  2..  8.00 
Clothes.    Oval,    Wil..    No.    3..  9.25 

Same,  nest  of  6  sizes   3.50 

Japanese  Telescopee,   nest  of 

5,  size  18x12x7   1.2c 

Same,  size  20xl3%x7   1.60 

\  Same,  size  24x15x10   1.90 


Bx. 

No. 
No. 


Cal. 

Cal 

Cal., 

Cal. 

Cal. 


4S 

Boivis,  Wooden. 

Per  doz 

Maple,  No.  1.  11-Inch  80 

Do  No.  2,  13-Inch   1.75 

Do  No.  13,   15-lnch   3.00 

Do  No.  4,  17-inch   4.75 

Do  No   5,  19-Inch   6.50 

Do  No.  6.  21-Inch   8.50 

Brooms^ 

Per  du2 

No.  7  Special.  .   4.00 

Little  Lady    3.6B 

Dandy   3.10 

Cooks'  Choice   236 

readies'   Pride,   No.   1   2.S5 

Toy,  string    1.00 

Common  Whisk   1.00 

00  Whisk   l.U 

Leader   2.40 

Flyer   2.90 

Brushes. 

Per  doz 

Dust    2.JB  12.00 

Scrubbing    ............     .55  3.00 

Dandy   1.50  S.75 

Shoe  Brushes. 

No.  415,  black' tampico  No.  59  .95 

No.  25  Mixed  Center   1.76 

No.    173,    all    black....   2.25 

No.  141.  black  and  white   4.00 

No.   413.   bristles   4.50 

Stove  Brushes. 

I'er  doz 

£51  tampico,  handles   .90 

.\o.  41,  Black  Bristle   1.90 

No.    411,   Black   Bristle   2.25 

Ox   Pjltre  BrusJies. 

Per  doz 

'ub  Cat.  10%x2%  In  face..  l.Bfl 
Do  Rat,  8%x2%  In  face.  .  1.2F 
Do    Mouse.  6^4x2%  in  face  1.00 

Can  Openers. 

King,  doz   7l 

Sprague,  doz  41. 

Carpet  Sweepers. 
Blssell's.   per  doz.   25.00   to  27.00 

Standard,,  pet  doz   23.00 

Cheese  Safes. 

Round,  22-In    each.   2.26 

Square  each   4.00 

Clothes  Lin  fs. 

Sisal,  40-foot,  per  doz  90 

Sisal,  60-foot,  per  doz   1.25 

Cotton.  40-fooi.,  per  doz  80 

Cotton,  60-foot,  per  doz....  1.20 
Sash  Cord,  60-foot,  per  doz..  1.7f 
Sash  Cord,  90-foot,  per  doz.  . 
Wire  Cord.  50-foot,  per  doz.  .  1.30 
Wire  Cord,  75-foot,  per  doz.  .  1.75 
Wire  Cord.  100-foot,  per  doz.  .  2.15 

Clothes  Line  Pullej-S. 

Galv.   Iron,   with  eye  IJ.60 

"       "    with  hook  .  .J  60 

ri,OTHK.Sl>IXS. 
Common,  per  box  of  5  gross.  .  .70 
V.  S.  Patent  Spring,  per  gross  .55 
CORKS. 
Demijohns. 
(Discount  of  40%  and  10%) 
%    gal  $5.75 

1  gal    7.50 

2  gal   13.50 

3  gal   W.OO 

6   gal  24.00 

Dost  Pans. 

No.    1   Japan,   doz....  75 

Covered,   doz   1.30 

Janitor,  doz    2.25 

DiisterN. 

Per  doz 

China,   fancy  colored........  .80 

Standard  Turkey,  No.   10....  2.25 

No.    12   3.10 

OvTo.    14   3.80 

No.    16   4.85 

No.    18   5.60 

DOOR  MATS.  COCOA. 

Per  do7. 

Light,  No.  1,  14x2i4   4.40 

Do  No.  2,  16x27   6.00 

Do  No.  3,  18x30   7.75 

No  No.  4,  20x33   9.50 

Medium,  No.  1,  14x25   6.50 

Medium   No.  i.  16x31   7.00 


t4 

Medium,  No.  3,  18x30   8.Y5 

Medium,    No.    4.    20x33  10.50 

Extra,  No.  2,  16x27  10.00 

Extra,  No.  3,  lsx30.  .  .  13.00 

Extra.  No.  4,  20x33  15.50 

I  Extra,    No.    5.    22x36  19. Oo 

\  KeyHiune  ijteul  Mats,  sq.  ft..  .30 
j  I'liucelM. 


Per  doz 

 45 

 45 

...  .90 
 60 


Jorli   Lined,   No.  0  

No.  2  

Coi'k    lined.   No.   3,  doz. 

No.  4  


.65 
.75 
.85 


No.    6  75 

No.    8  90 

Iruulug  Boards. 

1-ft.,  per  doz   4.70 

4%-ft.,    per   doz   5.4u 

5-ft.,    per    doz   6.35 

5% -It.,    per   doz   7.50 

LAMP  BURNERS. 

Opposition. 

0  or  E,  per  doz  

1  or  A,  per  doz  

2  or  B,  per  doz  

I. A  .UP  ClllAINEVb. 
felled ric — In  Cartons. 

No.  2,  6  doz  in  case,  per  doz  1  lu 
Luiiteru  Ulubes. 

Packed  a  doz  in  case   jii 

Aurora  Rochester. 

fer  diiz 

No.   1,   6  doz  In  case  75 

No.   2,   G  doz  in  case...  90 

No.   3,  6  doz  in  case   2  00 

.Uaclieath  Pearl  Top. 
No.    1   or  A,   6  doz  In  case..  )i5 
No.   2  or  B,  6  doz  in  case..   1  05 
Lu  Bastie. 

Per  doz 

No.  A,  plain  bulk,  6  doz  in  cs  1.22 
No.  B,  plain  bulk,  6  doz  in  cs  1  53 
No.  A,  crimp  bulk,  6  dz  in  cs  1.32 
No.  B,  crimp  bulk,  6  dz  in  cs  1.G3 
Common  Chimney. 

Per  doz 

No.  0  or  E,  6  doz  In  case.  .  .40 
No.  1  or  A,  6  doz  In  case.  .  .45 
No.   2  or  B.  6  doz  In  case..  .65 

LEMON  SQUEEZERS. 

Ball,   per  doz  $0.86 

Glass,  No.  1,  per  doz   .75 

Glass,  No.  3  (for  oranges)  dz  1.26 

MOPS  AND  HANDLES. 

Per  doz 

9-lb.  Mops   1.35-1.65 

12-lb.    Mops  1.80-2.20 

Patent   Mop  Handles   1.03 

Plain  Mop  Handles  90 

PAILS. 

Per  doz 

Wood,  painted,  3  hoops   2.65 

'Wood,  varnished,  3  hoops,...  2.50 
White  Cedar,  3  galv.  hoops..  3.25 

Fibre   3.  GO 

Galvanized,  8  quarts   2.05 

"  10  quarts  2.30 

12  quarts    2.55 

14  quarts   2.90 

SHELF  PAPER. 

Per  gross 

Narrow,   assorted  '.olors  12 

Lace  paper,  per  box  -. .  . .  30 

TCBS. 

White  Cedar — No  .0,  13.00;  No. 
1,  10.50;  No.  2,  9.00;  No.  3,  S.OO. 

Fiber — No.  0,  $19.00;  No.  1. 
$15.75;  No.  2,  $13.75;  No.  3, 
112.26. 

Galvanized— No.  0,  $5.85;  No.  1, 
$6.95;  No.  2,  $7.95;  No.  3,  $8,85. 
WASIIBOAK1>M 

Per  d4^7 

California,   regular  size   2.26 

Little  Lady,  glass   1.85 

Little  Lady,  zinc   1.10 

Peerless,  double    3.50 

North  Star    1.65 

Crystal  Glass    «.40 

Washing  Machines 

Waverly    6.75 

Matchless    5.85 

Western    3.7."; 

Majestic,  family  size,  each.... 6. 00 
Snowball,  family  size,  each.  .6.76 
Leader,  family  size,  each,... 7  CO 
Shelby,   family  size,  each....?"". 
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WICKING. 

Grs 

Lamp,  0  or  E.   %-inch  $0.30 

Lamp,  1  or  A,   %-inch  40 

Lamp,  2  or  B,  1-lnch  60 

Lamp,  3  or  D,  1%-lnch  85 

No.  1,  Rochester   1.50 

No.  2,  Rochester   2.25 

No.   3,   Mammoth   7.50 

Junior  Rochester    2.00 

Stoves,    3-inch    1.50 

Stoves,  3 %-inch    1.90 

Stoves,  4-lnch    2.00 

Stoves,  4%-lnch    2.00 

WRINGERS. 
Wood  Frame. 
Two  top  screws;  iron  tub  clamps. 

Per  doz 

Royal,  10x1%   Inches  37  60 

Chalienge,        "   21.00 

King  Special      "   22.50 

Empire         "         .  . :  30.00 

Century,    10   inches  28.i.0 

11  Inches   31.50 

12  inches  35.00 

Iron  Frame. 

Superior.  10  Inches  29.50 

11  inches   33.00 

"       12  inches   37.00 

Crescent  27.00 

Ball  Bearing. 
Hitchcock   33.00 

MISCE  t  L  ANEO  US. 
Barrel   Covers,    17-in.  (flour 

barrel  size),  per  doz   1.80 

Barrel   Covers,    21-in.  (sugar 

barrel  size),  per  doz   2.70 

Brownies,  per  doz.... 75  1.00  1.25 

Butter  Ladles,  plain,  doz  45 

Butter  Ladles,  clays,  doz  85 

Butter  Spades,  doz  40 

Dishes,  oval.  Vs-tb..  per  M.  .  1.50 
Dishes,  oval,  1-lb..  per  M....  1.75 
Dishes,  oval.  2-lb.,  per  M.  .  .  .  2.25 
Dishes,  wire  end,  %-rb..  perM  1.60 
Dishes,  wire  end,  l-Ib.,  per  M  1.75 
Dishes,    wire    end,  2-rb,  per  M  2.25 

Egg    Beaters.    Dover   1.00 

Measures,  fiber,  4  pieces....  1.25 
(Set  pt..  qt.,  gal  and  funnel) 
Lanterns,  O  Tubular,  doz....  5.50 
Lantern  globes,  in  bbls.  . .  .70@95 
Mouse   traps,    1    to   5  holes, 

doz   45@60 

Mouse  traps, "Sure  Catch,"  dz  .35 
Traps,  rat,  "Blizzard,"  doz.  .  .90 

Nest  Eggs,   per  doz  20 

Oil  cans,   glass,  wire  cover. 

1  gal,  per  doz   4.50 

Oil  Cans,  gal.,  glvnzd  iron.  .  2.15 
Oil  Cans,  5  gal.,  glvnzd  iron.  7.50 
Potato  Mashers,  per  doz  45@75 
Rolling   Pins,    per   doz.  .  1.35 @  1.50 

Spoons,  wooden  30c,  37c  .65 

Step  Ladders,  each  per  ft.,  14-22-40 
Tacks,  steel,  asstd,  2  14-oz..  .25 
Tacks,  Common,  2  oz.,  doz.  .  .11 
Tapers,  gas.  30  17-in.     tgs.dz  C5 

Toothpicks,  box   2.50,  2.75 

Twine  Holders,  hanging,  doz  2.00 

Spittons.    fiber.    13-inch   6.25 

Spittons.    fiber.    12-inch   5.00 

Spittons,  fiber,  9-inch   4.15 

Whips,  per  doz,  from  90c  to  18.00 
Window  Screens.  12-inch,,  doz  2.45 
Window  Screens,  IS-inch,  doz  2.90 
Window  Screens.  24-inch,  doz  3.25 

Department  26. 

STATIONERY. 

Corrected  by  the 
Schwabacher-Frey   Stationery  Co 
42-44  Sutter  St.,  San  Francisco 
Blank  Books. 
Counter,  72  leaf,  per  grs.  . .  .  5>00 
Counter,  90  leaf,  per  grs....  6.00 

Day  and  Ledger. 
Cap.  canvas,  200  pp.,  each.  .  .30 
Cap,  canvas,  500  pp.,  each.  .  1.00 
Crown  Cloth.  150  pp.,  each..  .75 
Crown  Cloth,  300  pp.,  each..  1.00 
Cap.  Im.  Leather  End,  600  pp  3.20 
Writing  Paper. 

Tanglewood.  Ream 

Commercial    Note,    5tt)  60 

Commercial  Note.  6n>  72 

Letter,  10-lb  ex   1.20 

Cap,  12-n)  ex   1.44 
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UnvelMpen. 

Per  U 

XX.  5-In    1.00@1.50 

XX.  6-ln   1.10(8)1.60 

XXX.  10-ln   2.80 

XX. 4-in. .Baronial  cream 

or  wUite    1.40'6r"l.X0 

XX, 5-in.. Baronial  cream 

or  white    1. 60(5)2. Oi> 

Inks — Carter's  or  Diamond. 
Black,  2  oz  cylinder,  p.  gr.  .  4.50 
Red.  2  oz.  3  dz  to  box.  pr  bx  1.25 

Black,    4   oz,    per   gr   7.20 

or  Blue  Blk,  %  pt,dz  2.17 
or  Blue  Blk,  pt,  dz.  .  3.50 
or  Blue  Blk.  qt   6.00 

Lend  PeorlU 

C5ros9 

Cedar,    rubber   tip   1.25 

Ked  plshd,  mtl  rbbr  tIp,I.X.L  1.66 

Matchless    3.00 

Yellow,  pshd,  rbr  tip,  round.  4.00 

plshd,  rbr  tlp,hexagon  4.00 
Black,  plshd,  rbr,  tip,  Noa.  1, 

2,  3,  4,   "Office"   Hex   4.50 

Carpenters,  3  dz  to  bx,  pr  bx  1.00 

Steel  Pens. 

Gross 

Railroad.-  1  gross  in  kpx..$0.40 
Stub,  ex  flne.  smi,  mdn  Irg  .40 

Falcon   40 

Bank   40 

School,  fine   40 

.=^pencerian  Nos.  1.  2  or  8  86 

G  "''-OtL      No.  404  50 

Gillotfs.  No.  303  90 

Pacific  Mail,  cinkle  plate. . .  .  1.00 
Tuxedo    1.00 

Department  27. 

This  Dept.   is  corrected  by 
Wellman,  Peck  &  Co.,  Tillmann  & 
Bendel. 

AMERICAN  TOBACCO  CO. 

Smoking  Tobacco. 

(5-Ib  Cartons,  25  and  30-rb  Cases) 
Seal  of  N.  C.  1%  oz  foil....  68 

3i        "        ....  61% 

8  "    58^4 

16  "    56% 

1%      oz      cloth  68 
Seal  of  N.  C.  3i  oz  clth  pchs  63% 

pouches    68 

Seal  of  N.  C.  16  oz  decorated 

tin  canisters    68% 

Old  Eng.  Curve  Cut.  1%  oz 

curved  tins    75% 

Old   Eng.   Curve  Cut,    3J  oz 

curved  tins    75% 

Old  Eng.  Curve  Cut,  8  oz....  75 
Old  Eng.  Curve  Cut,  16  oz.  .  75 
Continental    Cubes.l  %-oz  tins  75i 
Monte  Cristo  Slabs,  3J-oz  tins  75% 
Van  Bibber,  sled  pig.  1%  oz 

tins.    2%    lb    cartons   70 

Three  Feathers.   1%   oz.  1% 

lb    cartons,   net   58% 

Pedro,    2%-oz    foil   51% 

"        2%-oz   pouch    51% 

"        2%-oz  assorted    ....  51 
16    oz    decorated  tin 

canisters    41% 

Dixie   Queen,   1%-oz  foil....  41% 

S-oz  tins    41% 

1%-oz    64 

canisters,    6    lb    cartons,  30 

lb  In  cases   42 

Duke's  Mixture,  j.%  oz  sacks  40 

Arlington.  :  %  oz  foil   63% 

Duke's  Cameo.  1%-oz   41% 

Duke's  Cameo.  2%   oz  foil..  47% 

Melrose.    1%-oz    foil   66% 

Fragrant  Vanity  Fair,  1%  oz 

foil    93 

Red  Indian  Plug  Cut,  1%  oz 

and  3J  oz  foil   39 

Fashion,   1%    oz    38% 

16  oz  canisters....  42% 

Fashion    Pail    42% 

Bull  Durham.   1   oz   62 

1%    oz   62 

3S  o«    59 

8  oz    57 

16   02   BS 

Corn  Cake,  gran,  l-lt)  bags, 

25-n)  cases,  per  lb   24 

Echo  Plug  Cut,  1%  oz(16-oz. 
49)    47% 
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Red  Bell,  1%  oz   40% 

16-oz  palls  41% 

Cornell   Mixture,    3i-oz   tin..  83% 
Oriental  ML^cture,  3i  oz  tin..  93 
Honey  Dip  Twist,  10  to  lb..  43% 
Grizzly.   16  oz,  24-n)  cases..  64% 
Five    Bros.    Pipe  Smolting. 
long  cut. paper  pkgs.  3J  oz. 
5  tb  cartons.  30.  50  &  100 

lb  cases    as 

Pride  of  Virginia,  1%-oz,  3i- 
oz    and    8-oz    lins.  2%-lb 
boxes,  10  &  25-tb  cases.  .  .  75 
Golden  Cupid.  1%  oZ  foil,  25, 

50   &   lOO-lb   cases   60% 

Sure  Shot,   2s   33 

Union  Leader,  1%-oz  foil....  41% 
"  3-oz  pouch  ....  41 

"  S     and     16  oz 

canister    41 

Union  Leader,  16-oz  milk  can  41 
Plaza,  l%-02  cloth,  5- lb  car- 
tons, case  of  25  lbs.  net..  37% 
Fine  Cut  Cliewlng. 

Hiawatha.  2  oz.  b'ght  or  d  k. 

1-  lb  cart.  10-lb  cs.  per  lb  59 
Hiawatha.  5-Ib  cs.  l-Ib  carts  59 
Hiawatha.  16  oz.  b'gt  or  d'k. 

5-lb   pails,    lb   69 

Hiawatha,  b'gt  or  dark.  10- 
lb  pails,  per  lb   56 

Sweet  Cuba,  b'ght  or  d'k.  1- 
Ib   tins,   5-lb   pails   44 

Rose  Leaf.  10  to  lb.  bright  or 
dark.  1-Ib  cart.  5-rb  drums  67 

Tiger.  1%  parafflne  bags.  5- 
tb    molstensrs    41 

Cheroots  and  All  Tobacco  C.Kar- 
ettes. 

Old  Vir.  Cheroots.  5  in  bundle.  13.25 
$12  in  less  than  IM  lots. 

Old  Vlr.Cheroots.5  In  bundle.  13.95 

Bet.   the  Acts   Little  Cigars. 

10s    tin    8. 26 

Bengal  little  cigars.  lOs.  (10 
per  cent  in   free   goods)..  7.30 

Royal  Bengal.  10  in  pkg.  100 
in    carton  11.50 

Van  Bibber  Little  CIg..  bun- 
dles of  10.  boxes  of  100....  16. 20 

Sub  Rosa  clgarros.  lOs,  car- 
tons of  500,  per  M   4.00 

Stogies,  Etc.. 

Less  2%  for  cash. 
Star  Pittsburgh  stogies  l-lOs, 

5    for   10c  15.00 

Florodora  little  cigars,-  l-lOs, 

3    for    5c  12.25 

Red  Top  Stogies,  l-lOs,  3  for 

5c   12.50 

Red  Label  8togies(Jenkln8on)11.6E 

Cigarette  Paper. 

Vanity  Fair,  50  pkg  In  box  97% 
Wheat  Straw, 50  pkg  in  bx,netl.30 
Wheat  Straw,  100  pkg  in  bx 

net   2.65 

Wheat    Straw,    Interlock.  50 

pkg  in  box   1.35 

Wild  Oats.  40  pkg  in  box..  .90 

Red  Seal.  50  in  box  25 

ZIg-Zag.  100  in  box  2.50 

Riz  la  croix  1  95 

Plug  Tobacco. 

(Subject  to  discount  2%) 
Battle  Ax.  16  oz.  5  cuts.  12  and 

24   lb   bts.   net   3i) 

Big  Gun,   16  oz.   3x12  smooth. 

bright,  6  sp.  16  lb  butts.  ..  44 
Boot  Jack.  3x13,  R  &  R.  5)  oz. 

8   sp.   1.   4  8  and   12-Ib  and 

2-  rb  fancy  wooden  bxs.  net.  s" 
Bullion.   1x6.   D  T  Nines,  6  to 

lb,    20-Ib    cad's   50 

Climax,  2x12.  R  &  R.  16  oz.  6 

sp.   6.   12   &  30   lbs   (7   oz  7. 

10%.  &  21   lbs  48)   45 

Climax.  3x12.  thin.  7  ox.  7  and 

14    tb    48 

Cross  Bow.   SxlS.  14  oa.  t  sp. 

14   lb   butts   S8 

Drummond'g  Natural   Leaf.  Si 

oz.  5.  S  and  13-n>  butts....  83 
Gold  Rope.   7   to   n>.   3.   t  and 

12-rb   boxes    fit 

Gold  Rope.  14  to  tb.  4  and  8- 

n>  boxes    68 
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Uorse  Shoe.    (6  oz.   Smooth.  6 

sp.  8.  12  and  24-n)  bulls   13 

J    T..    2x6.    7   oz.    It   &    R  and 

Smooth.  2  sp,  10%  and  21  Tb 

bulls   and    caddluw   30 

J    T  .    3x12,    14   oz.    Smooth.  4 

sp.  10%  and  21-Ib  bulls  ...  39 
.Vewsboy.   P.   P.  br  or  bulk.  5s 

S,  16  &  Ji  tb   40 

.Vobby  Spun  Roll.  7  lo  lb.  3.  6 

and  12  lb   boxes   57 

Old  Honesty.  3x12.  Smth.  15  ox. 

6  sp.  7  %.  15  and  SO  lb   44 

Old  Peach  and  Honey.  6  to  lb. 

•S   lb   box'js   43 

Piper    Heklslc-ck.    5J   ox  plu^s. 

2%xS  Pony  Panel.  3-IOc  cuts. 

4.  7.   14   lb   (S 

Red  Cro.ss.  12  and  24-n)  bulls. 

IS  oz.  3x12.  embrossed  4  sp.  33 
Sav  Log.   2x12.   R  &  R.   16  ox 

6    sp.    24    Tb   4« 

Sow  Log,  3x12.   n  4   R.  32  ox. 

12  ap.  32  &  48  n>   41 

Sledge.  16  oz.  4  ap.  3.  (,  12  and 

24    SI 

Something  Good,  foil  wrapped. 

R  &  R.   5%   to  n>.   9.    IS  m 

bulla    4J 

Spear  Head,  16  oz.  6  sp.  C.  18 

and  SO  (7  oz.  48)   4i 

Standard  .Navy.  3x12.  emboss- 
ed. 4  nz.  4  sp.  14  nnd  28  lb  18 
6  for  10.  10%  oz.  24  lb  bulls.  S5 
Star.   16  oz.   12.   24  and  52  rt> 

butlff    45 

Tlnsley's    .N'at.    Leaf.    $xl2.  i« 

oz.    S   &   12   lb   5. 

Tnlst   Tuliiicm.  ■ 

Granger  Twist, haml  iiiuile  llgbl 
pressed,  1;  to  lb.  1 2- lb  half 
bushels  and  15-11)  grained 
palls   45 

Red  Ribbon  Twist.  10  lo  lb,  16 
lb  %  bushels  and  S  lb  pecks  4C 

Honey    dip    Twist.    11    to  rt>. 

packed    5    lb   44 

Smoking  Toliurro. 

Master  Workman  plug,  3xC.  10 

oz.    10    lb    cad .   ii 

Flnzer's   Mixed   Plug.     16  ox. 

3x12.  5  sp.  5  and  10  tt) .  . .  .  32 
Ole   Varginy.    3    oz    plugs  2x4 

bright.    10%    lb    boxes   42 

Sickle  plug.    15   oz  3x12.   5  sp 

7%.   15  and   30   lb   bulls....  46 

JOHN  BOI.I..MAN  *  CU. 
Clgnrellv*. 

N'«t  cosh 

Fragnrant  Vanity  Fair   1.90 

Duke's  Cameo.....'   S.JO 

Sweet  C^aporal   S.fO 

Virginia  Brighls   3.90 

Pets  'foil  packages)   6.12 

Richmond  Straight  Cuts.  10s 

tin    and    paper   6  1! 

Cairo.  No.  2  7  and  27a.  (cork 

tip    7  50)   6  SO 

Casino  Gold  Tip   1. 00 

Imperiales,  10s.  20s.  50s.  100s. 

with  or  without  moulhpcs.  7  r.o 
Sultans.    10a.    20a.    60s.  100s. 

Mais  and   Rice  paper  with 

mouthpieces    S 

Abdallah.  Xo.  3  gold  tip   T.TB 

No.    2   »  00 

No.    1  12  00 

Princess  Mlllan.  Cork  tlpa...l7  6S 

Turkish  Trophies    7.75 

Egyptian  Deities.  No.  1.  lOs.St  &O 
No.  J.  tea. 

plain  lips  17.66 

Egyptian  Deities,  cork  tips  . It  I& 
Mogul,   cork   lip  16  !t 

lllgb  Grade  Smoking  Tobaee*. 

Imperial    Mixture.  2%-oxtlnl.lO 

Plum.  IH-oi  foil,  net  t4% 

Three    Kings  Ulxtur*.St-ox 

tins    1.10 

Tale  Mixture.  1-ox  tin.  1% 

and  2%  tb  cartons   I. IS 

1%-ox  tin.  2% 

lb  c&rlons    l.tt 

Tale  Mixture.  H-ot  tin.  2% 

lb  cartons    1.60 

Lone  Jack.  3i-aa  baga,  nst  I.ITH 
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Wills'  KDKlish  Sinokini;. 

Capstan,  mild.med.  or  strong, 

3J-0Z,    per    tb   1.60 

Capstan,  mild,  med  or  strong, 

1%  oz.  per  lb   1.75 

.Latakla,  3J  oz,  per  lb   2.10 

Sundry  Enslish  Smoking. 

I'ioneer.  3S  oz,  per  lb     .  1.45 

8  oz,  per  lb   1.43 

16  oz,  per  lb   1.40 

Lambert  &  Butler's  Log  Cab- 
in, 3J  oz,  per  lb   1.30 

Smith's  Glasgow  Mixture,  3i 
oz.,  per  n>    1.70 

J.  B.  TACE  TOBACCO  COMPANY 

Scroll    Tag.    twist.    6    to  tb 

(other  sizes,  67)  

"        light   pressed,  all 

styles    73% 

Scroll  Tag,  cable  coil.  3  and 

4  oz  .   76 

Corduroy  Spun  Roll,  6-rb  bxs  56V» 
Mastiff  Plug  Cut.  1%  oz  pchs 

or  tin  foil  pkgs   68 

Maiiliff  Plug  Cut,  3i  oz  pchs 

or  tin  foil  pkgs   63 

Mastiff  Plug  Cut, 16  oz  decor- 
ated tin    52  H 

Boston  Smoke,  12s  (248.  48).  49 
SllRBRCG  CO. 

Grain,  1%  oz  patent  can  70 

Golden   Sceptre,     1-oz,  1-lb 

cart,  per  lb   1.20 

Golden  Sceptre,  1%-oz,  21/2 -lb 

cart,  per  tb   1.20 

Golden  Sceptre,  3J-oz,  2V2-n> 

cart,  per  tb  l.tl 

Golden  Sceptre, 8 -oz, 5 -lb  cart. 

per  lb   1.00 

Golden   Sceptre,    16-oz,  6-lb 

cart,  per  lb    96 

Arcadia,  SJ  oz,  2^4-n)  cts  (1 

1-tb  cts  1.60)   1.66 

1%-oz.   2y2-tb   carts  1.60 
"        8  oz,  decoratad  tin.  1.56 
16  oz,  decorated  tin.  1.50 
CiH.snenl   Club  Mixture,  3}  ou 

ClKiiretteH. 
Milii    I'nrlt    'I'ljis   IS. 50 

•     Plain     ■•   18.00 

l-.ndlua'  mouthpieces,  208 

oval    liox   »  0(1 

Kli.viJtian    Arabs   No.    3  Cork 

Tl|is    7  40 

K'inK  William.   Egyptian.  nellSOO 
Yurklsh  Delight,  sanitary  tip  7  00 
.INO.  J.  BAOLEY  &  CO. 

Net  cash. 

Gold  Shore,  2V4-0Z   4614 

Lime  Kiln  cut  plug,  2  oz   5914 

3i  oz  6914 

8  oz  tins.  66% 

16  oz  tins  64  H 

Snu  cured  2Vz  oz  foil   49 

2  </2    oz   pouch ....  51 

WEYMAN  BROS. 

Less  2%. 
Cut  and  Dry.  31  oz  papers..  31% 

H.  BOHLS  &  CO. 
Fancy  Mixtures, 

White  Navy  Mixture,  1%  oz 

foil   66 

White  Navy,   3J-oz  foil,  5-Ib 

cartons   63 

White  Navy,  16-oz  foil  60 

London  Dock,  3J-oz  foil,  5-lb 

cartons   80 

Golden  Gate,    3i-oz  tin,  5-lb 

cartons   85 

Bright  Virginia  Pickings,  3J- 

oz  tin,  5-tb  cartons  80 

Gold  Bar.  3J-oz  tin,5-rb  cart.  .90 
Great  Blend,  16-oz  box,  mild, 

medium    and    special   1.15 

Great  Blend,  8-oz  box,  mild, 

medium  and  special   1.20 

Great  Blend,  3J-oz  box,  mild, 

medium  and  special   1.25 

Cut  Plug. 

Seal  Rock,  1%-oz  tins,  2V4-tt) 
cartons    25-tb   74 

Seal  Rock,  3J-oz  tins,  2V4-tt) 
cartons    25-Tb   74 

Seal  Rock,  S-oz  tlni  74 
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Peanut,  1%-oz  foil,  5-lb  cart  .38 

Old  Chief,  8-oz  and  16-oz  46 

Seven    Up,    16-oz    pall,  briar 

pipe  with  each  tin  54 

.Seven  Up,  16-oz  pail,  without 

briar    pipe  45 

Seven  Up,  2y2-oz  foIl,5-rb  cart  .43 
Seven  Up,   214-oz  pouch,  5-tb 

cartons   49 

Long  Cut. 

case,  per  doz    1.80 

K.  A.  PATTERSON  TOBACCO 
CO.MPANY. 

Less  2%. 
Honest   Labcr,   pch  and  tins, 

2V2-0Z   60 

Lucky  Strike,  1%  oz  tins....  76 

3J    oz    tins   75 

Patterson's  Seal,  1%  oz  foil.  .17 

35  oz  pch . .  3« 

"  16  oz  tin.  .  .  4i 

SNUFF. 
America     SnulT  Co  

French,  Rappee,  1%  oz  bot- 
tles,   per    3    doz.   2.9U 

French,  RapiJee,  3J  oz  bot- 
tles;  per  doz   I. SO 

French,  Rappee,  16  oz  jars, 
per    tb  i!  S 

Maccaboy,   16-oz  jars,  per  tb  .60 

Irish  High  Toast.  16-oz  self- 
sealing  fruit  jars,  12-tb  bxs  .!>7 

Scotch  Llllenthal's,  In  blad- 
ders, per  lb  10 

Scotch  Llllenthal's,  in  weas- 
ands.   per  lb   SI 

Horse  Shoe,  16  oz  glass  jars, 
lb   50 

Horse  Shoe.  2%  oz  fibre  cans  .51 

Horse  Shoe.  8  and  16  oz  cana  .4i 

Horse  Shoe,  1  oz  and  16  oz 
cans   6<. 

Weyman  Bros. 

Copenhagen,  16-oz  ston*  )»r«  8' 

nf  2  doz.  per  gross  

1-oz   tin  i<\rtr 
This  Dept.  is  corrected  by 
rillninnn  &  Bendel;  Pnc.  Vin<<>t;iir  & 
Pickle  Works. 

CATSUPS. 

Snlder's,  qts.  doz   a. 75 

pts  "    2  40 

IV2    pts,  '•    1.40 

Oriiron'a. 

-pints,  per  doz  I.12V0 

Pints,  per  doz   1.86 

Quarts,  per  doz   3.26 

Miscellaneous. 

Campbell's,  Vs  pts;  doz   1.15 

Heinz,  10-Oz   -  " 

"        12-oz    !.*«■_ 

"       17-oz    t  (' 

Blue  Label,   25   M^-pts.  to  Ml  -ik 
Blue  Label,  25  pts  to  c».  . . 
Blue  Label.  12  qts  to  C8.  . . 
Golden  Star,  gal  jugs,  do«.  .  .aoat 
"         "    qt.  jugs,  doz.  .   .  I.CI 
"         "    pt  jugs,  doz.   .  .  2.S6 
"         "     %  pt  jugs,  doz.  1.40 
liODg's  Fruit  Catsup. 
Pts,  24  t  o  CB,  CMW. ..       ...  4.75 

%-PtB,   48   to  OC.  ■■    5.75 

2,  5  and  '     #  Qna.  lb  1.60 

Holbrook's.    %    pta   2.40 

Lea  &  Perrln's,  small   2.75 

Lea  &  Perrln's,  medium   5.00 

Lea  &  Perrln's,  large   8  25 

6  cases,  5c  per  doz  less 

Tobasco,  Mcllheny    4.00 

Tobasco,   New   Iberia   3.50 

Bengal  Worcester,  V2  Pt  85 

Bengal  Worcester,  pt   1.25 

Pepper,  sprlnl-le  top,   Vs  pt..  2.00 

►^iioerlor  Pepper,  small  90 

Superior  Pepper,  large.   1  50 

Llbby's  Manchester  Sauce,  24% 

pints,   per  doz   1.20 

HORSE  RADISH. 

Picnic  Gems,  doz  96 

Pints,   doz  95 

Medium,    doz   1  30 

Quarts,  doz   2  50 
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lO-Gal.  Regs,  gal  78 

5-Gal.  Kegs,  gal  80 

2-Gal.  Palls,  gal  86 

1-  Gal  Palls,  gal   90 

Standard    Kegs,    10s,   keg....  B.5U 

"    68,  keg   3.25 

"  "       3s,  keg   2.00 

FRENCH  MUSTARD. 
(In  bulk.) 

Cal. 
Home  Stan 

Brand  dard 

Bbl,  per  gal  35  30 

%   bbl,  per  gal                  .37  32 

',4  bbl,  per  gal  40  34 

10-Gal  I  Keg                          40  jf, 

5-Gal.  Keg   ,  .45 

2-  Gal.   Pall                            r,o  45 

1-Gal.    Pall   60  .55 
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Standard   Keg,   10s   3.50  3.00 

■■     5s   1.75  1.50 

■•     3s   1.50  1.25 

In   OiliisH,   Cal.    Home  Unind. 

8  oz,  2  dz  to  case,  per  doz  yb 

14-oz,  2  doz  to  case,  per  doz  I  7  . 
^lund:irU. 

6-oz.   small   bbl  8» 

8-oz.    Dusseldorf    90 

16-oz.  "    i.4« 

SAUERKRAUT. 

Ci>l.  Home  Brand — Dry  Park 

Bbl.,     50-Kal  15.0i» 

1/2 -bbl.,    32    gal  10. 5« 

'4-hbl.,    15    gal   5.50 

lO-Gt    Kegs   3.25 

6-GaI   Kegs   1  75 

1-Gal   Pails  S5 

1-Gal   Pails  GO 

.Standard  Kegs.  10s   ...  2  fto 


neimrtment  iH. 
PICKLES,  VINEGAR,    RLIJSIIES,  EJC. 


riiii 


l>4ipiirtiiiMil  In  iMtrrected  eiicli  week  l»,r  llie 
Pickle  Works. 
PICKLES   IN  BULK 
lliilifornlii   Home  Br:ind 

Sour 


'ucitk    Vinegsir  t 


1 


Midgets   .  ,  . . . 

Special  Small  Glierkins  

Bbl.  9000,  %'bb!.  6000,  Vt  bbl. 3000. 
Special  Small  Mixed   

Same  count  

Gherkins   

Bbl.  6000,  1/2  bbl.  4000,  Vi  bbl.2000. 
Mixed   

Same  size  

Special  Small  Medium  PIclUes.  . 
Bbl.  4500,  V2  bbl.  3000,  Vi  bbl. 1500. 
Special  Small  Medium  Mixed.  . .  . 

Same  count   

Small  Medium  Pickles  

Bbl.  2400,  Vi  bbl.  1600,  V4  bbl. 800.. 
Small  Medium  Mi.ved  

Same  count   

Bbl.  3000,  V2  bbl.  2000,  Vi  bbl. 1000. 

Delicatessen  Picldes   

Chow  Chow   


|3.00 
27.00 


M 

a; 

c 

cr 

c 

Ul 

cr 

0; 

0; 

0; 

U1 

0 

CO 

a> 

m 

m 

m 

p 

(n 

w 

p 

u 

S* 

p 

ST 

20.00 

10.50 

14^6 

42.00 

28. 00 

18.00 

9.50 

34.50 

23.00 

12.00 

24.00 

12.50 

26.00 

8.50 

31.60 

21.00 

11.00 

21.00 

11.00 

14.00 

7.50 

28.50 

19.00 

10.00 

13.00 

7.00 

18.00 

9.50 

13.00 

7.00 

26.50 

17.00 

9.00 

12.00 

6.50 

16.00 

8.50 

11.00 

6.00 

1 

1 

15.00 

8.00 

DILLS   

.iiiinlio  Dills. 


!$uur  t^nd 


Barrels, 


Packagel    Bbl    |    Bbl    |  V4  bbl  |  %  bbl  |  V4  bbl  |  Vi  bbl 

Count]    1800     I    1500     |     1200  |     600     |     1000  .1  500 
'  I     15.00  I     14.00  I     10.00  I     6.00  |    9.60^|  6.50 

bbT.7$12.00;  Vi  bbl.,  $9.00;  14  bbi.,  $5.00^ 

California  Home  Brand, 
el.   (Plain  or  Mixed),  Gerninn  Dill,  Chow  Chou  iiii<i 
Oionns 


Swt 

.Sweet 

Nol 

No2 

No3 

Mid 

Gher- 

Sml 

Mdn 

Lrg 

Ullls 

gets 

kins 

55 

a.  c 


gals 
gals 


50  I 
Kegs,  5  gals 

Barrels,  32 
V4  Barrels,  16 
Kegs,   10  gals 

5  gals   

5  gals   

2  gals   

1  gal   

Sd  kegs,  10s,  8  gals.  . 
Sd  kegs,  5s,  4  gals.  .  . 
Sd  kegs,  3s,  2V4  gals. 


Kegs, 
Palls, 
Palls, 
Palls, 


0.28| 

$0.28| 

JO.  60  1 

f0.60|$1.70|$0.4fi| 

.36 

.36 

.70 

.68 

1.74|  .54 

.30 

.30 

.621/2 

.62 

1.73|  .48 

.32 

.32 

.67  y2 

.64 

1.75]  .50 

.34 

.34 

.67y2 

.66 

1.77|  .52 

.36 

.36 

.70 

.68 

1.74|  .45 

.36 

.30 

.70 

.  68 

1.79  .54 

.45 

.45 

.75 

.77 

1.88|  .03 

.55 

.55 

.85 

.87 

1.981  .73 

2.00 

2.75 

5.50 

5.00 

7.25|  3.75 

1.00 

1.50 

3.00 

2.75 

3,75|  2.00 

.85 

1.00 

1.75 

1.60 

2.25|  1.50 

"CENTAUR  BRAND" 
(Plain  or  Mixed),  German  Dill,  Chow  Chow  and  Onlonn 

Midgets  Small  Medium  Select'd  Dills  Chow  Onions 


Nol 
sml 

No2 
Mdn 

No3 
lrg 
slot 

Ger 

man 

DIls 

0  0 

Sis: 
Ot 

B 

c 

1:  c 

~.  'S 

c  ■ 

{0.33 

$0.30 

$0.25 

$0.25 

$0.32 

$0.25 

%  Barrels,  32  gals  

.35 

.32 

.27 

.27 

.34 

.27 

.37 

.34 

.29 

.29 

.36 

29 

.39 

.36 

.31 

.31 

.38 

31 

.41 

.38 

33 

.33 

.40 

.33 

Palls,  5  gals. 

Palls,  2  gals 

Kegs,  6  gals 

Palls,  1  gal. . 


.41 
.42 
.41 
.62 


.3S|  1.25 
.47  .65 
.38|  1.10 
.571  .60 


.50 
.40 


.461  .601 


.40 
.32 
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65 


PICKLES  IN  GLASS 
Ciilifoniin   Home  Brand 


I'Ml    'l'i>|> — EtiKlish  or  Octagon 

10  oz 

1   H  Pt. 

1  Pt. 

1  Qt. 

1.75 

1.60 

2.30 

4.50 

Mixed  Pickles   

1.75 

1.60 

2.30 

4.50 

1.75 

1.60 

2.30 

4.50 

ri'.irl  Onions   

1.75 

2.00 

3.25 

Sweet  Gherkins   

1.75 

1.90 

2.75 

5.00 

Swoct    Mixed  Pickles  

1.75 

1.90 

2.75 

5.00 

SiMif  Gurken   

1 

2.75 

5.00 

CENTAUR  BRAND 
Aiiierlt'tin  Style — Square  BotHEng.  style.  Bound  Bot. 


1 

Pts. 

Qts. 

H  Gall  Gal. 

1%  Pts|  Pt. 

1  Qt. 

1.20 

1.75 

3.00 

6.00 

1.20 

1.75 

3.00 

Mi.seJ  Piikles   

1.20 

1.75 

3.00 

5.00 

1.20 

1.75 

3.00 

1.20 

1.75 

3,00 

5.00 

1.20 

1.75 

3.00 

Plcahlli   

1.20 

1.75 

3.00 

5.00 

1.20 

1.75 

3.00 

Mexican  H.  t   

1.20 

1.75 

3.00 

5.00 

1.20 

1.75 

3.00 

Hal.  Onions  

1.20 

1.75 

3.00 

6.00 

1.20 

1.75 

3.00 

 ^   TOMATO  CATSUP. 

In  Glass,  per  doz    ||Jugs,per  Jugljl  Gal.  Tins 

  1%  Pt.  1    Pt.  I    Qt.  Ill  Gal.]2  Gal.llScr.  tplFt.tp 

Cal.  Home'l3rand.^T7.Trr  l735"|»2.25  r  3.25  If  1^00  I  1.90  If  .80  f  .75 

Sunrise  1  |  1  \\    .85  |  1.60  ||    .65  |  .60 

Sunset   I    .90  I  1.65  |  2.75  ||    .60  |  1.20  jj    .50  |  .45 

roiiiiilii  CiilMUii — In  Bulk. 


56 

Tnltle  Snure  In  Bulk. 

1  Bbls.  IVi  bbl8|>4  bbl.jlO  liaLISGal. 


California  Home  Brand  

Worcestershire   

Chestershlre   

.80 
.66 

.83 
.67 

.84 
.69 

.86 
.61 

.18 
.41 

VINEGAR 

Comuierclal  Wine,  Cider,  Mnit  or  Spirit  VInririir 

  '      1  40  Gr.  1  50  Gr.  |  60  fir.  |  70  Gr.  1  SO  (Jr.  j  90  Gr. 

.17 
.19 
.21 

.18 
.20 
.22 

.20 
.22 
.24 

.22 
.24 
.26 

moil  GRADE  VINEGARS 

,  Barrels 

(  alltornla   Home  Brand   White   Wine  Vinegar   30 

(Jalirornia  Homo  Brand  Red  Wine  Vinegar    30 

Cal.    Home    Brand    Apple    Juice    Vinegar   25 

■alironil;)  Hoine  Brand  Pure  Pickling  Vinegar  "  26 

"asPs  of  one  dozen  uarts  


Bblii 
.35 
35 
30 
30 
2.60 


BELISHE8  AND  CONDIMENTS. 
Alliicellaneoufi. 


Bbl. 

14  Bbl.      %  Bbl.      10  Gal. 

5  Gal. 

50  Gal. 

32  Gal.      16  Gal.  Keg 

Keg 

Cal   Home   Brand.  . 

.1  .50 

1      .55       1      .60      1  .63 

^  1 

.65 

.  |.  .  .40 

.45       1      .50    .  1  .53 

.55 

1  .35 

1      .40             .45      1  .48 

1 

.50 

TABLE  SAUCE. 

In  Glagfi. 

In  Jugs 

Gal. 

In  Jugs 

"Gal. 

Vk  Pts. 

1     Pts.  1    q|ts.     1  1  Gal.  1  2 

Gal.  (Tins. 

Cal.    Home  Brand. 

1  1.75 

2.75     1     3.74^  1    1.25     1  2 

25 

1  ... 

1  1.00 

2.00     1     3.00"  "f '1.00     1  2.00 

1  .85 

1  .75 

1.50     1     2.25     1      .60     1  1 

20 

1  .65 

California  Home  Brand. 

1  9  or.m  Pt.l  Pt. 

jiO  ox. 

Tomato  Chutney   

1  1.75  1  1.66  1  2.60 
1.76  1  1.65  j  2.50 
1  1.76  I  1.S6  I  2  60 

1  1.36 
1  1.36 
1 

Chill  Sauce   »   

Salad    Dressing   ,  

California  Home  Brand 

Same,  in  Balk,  Per  Gallon. 

1   8  oz.    lOlymplcsl   14  o«.  1 

PU. 

1.76      1  2.00" 

1.75  1  2.00 

1.76  1     2  00 

2.75 
2  75 
2.75 

Bast  India  Relish 

Red  Hot   

 1      .95  1 

THAT  QUALITY  TALK. 

Quality  in  merchandise  does  not 
necessarily  mean  high-priced  mef- 
chandise. 

Quality  is  a  relative  term. 

Low-priced  goods  can  be  quality 
goods.    Many  of  them  are. 

When  quality  is  talked  in  many 
stores  a  price  is  named  which  goes 
over  the  heads  of  many  customers.  1  n 
fact  it  is  quite  likely  to  be  over  the 
heads  of  most  of  the  people  living  in 
that  community. 

The  masses  who  furnish  your  store 
with  most  of  its  trade  regard  many 
goods  as  goods  of  quality  which  you 
and  some  of  your  customers  might 
look  down  upon. 

Your  store  should  be  a  market  where 
all  kinds  of  pocket-books  can  find  sat- 
isfaction. 

Low-priced  goods  which  have  merit 
are  an  absolute  necessity  to  any  store. 
They  suit  the  income  and  pocket-books 
of  three-fourths  of  the  people  of  your 
town  and  vicinity. 

When  you  get  the  idea  that  quality 
means  only  goods  which  exclusive 
trade  can  buy.  and  that  to  run  a  qual- 
ity store  means  to  largely  cater  to 
that  trade,  then  you  are  wandering 
towards  troiible. 

Everyone  in  your  community  would 
like  to  buy  the  high-priced  lines.  But 
very  few  of  them  can  do  it.  Most  of 
them  are  looking  for  quality  on  the 
lower  rounds  of  the  price  ladder. 
There  is  where  your  knowledge  and 
ability  as  a  buyer  must  come  to  your 
assistance  and  theirs. 


2  ♦ 

I  5 

I  CALIFORNIA  I 

♦  ^ 

I  WINE  ASSOCIATION 

a  2 

a 
♦ 
a 
♦ 
a 
♦ 
a 
♦ 
a 
♦ 
a 

I 

♦  Near  Third  St. 

♦ 

a 
♦ 
a 
♦ 
a 
♦ 
a 
♦ 
a 
♦ 


Main  Offices, 

180  Townsend  St. 

San  Francisco. 


All  products  guaranteed  under  the  Food  and  Drugs 


$  Act  of  June  30,  1906,  and  the  Laws  of  California.  \ 
a  \ 

a  * 
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Clerk's  Corner. 


BIG  VIEWS  OF  SMALL  THINGS. 

Andrew  Carnegie  some  time  ago  de- 
clared tliat  if  all  his  wealth  were 
swept  away,  and  he  had  to  start  in  at 
a  dollar  per  day,  he  would  fix  his 
habits  of  life  so  that  he  would  save  a 
certain  amount  of  money  each  day. 
Nobody  doubts  this  of  the  little  man 
of  iron  resolution  and  tremendous 
breadth  of  views.  If  society  only  paid 
Andrew  Carnegie  $1  per  day  for  his 
work,  he  would  have  the  moral  cour- 
age to  live  well  within  his  meager  in- 
come. He  would  let  it  be  known  that 
until  he  was  in  receipt  of  a  bigger  in- 
come, comforts  and  luxuries  would 
have  to  go  by  the  board.  He  would 
let  certain  laws  and  fixed  principles 
govern  his  life.  There  was  a  time  in 
Carnegie's  life  when  he  only  did  re- 
ceive $1  per  day,  and  he  acted  then  as 
he  states  he  would  act  again  were  he 
placed  on  the  same  salary  once  more. 
Most  young  men  of  ordinary  self  re- 
spect could  make  the  following  state- 
ment: 

"I  do  not  want  to  work  for  a  salary 
all  my  life. 

"I  do  not  want  to  remain  unmarried 
because  I  have  no  money  accumulated 
and  therefore  dare  not  risk  wedding  a 
woman  I  couldjove.  , 

"I  have  a  desire  to  make  my  name 
stand  for  something  honored  in  the 
world  of  commerce  before  I  die. 

"In  common  with  numberless  others. 
I  stand  the  risk  of  dismissal  through 
the  firm's  failure  or  passing  into  other 
hands.  I  stand  a  chance  of  bein,g  put 
in  a  most  unenviable  fix  at  any  time 
through  scores  of  emergencies." 

The  desire  to  answer  these  problems 
satisfactorily  generally  represents  the 
minimum  of  most  worker's  secret  am- 
bitions. How  are  they  to  attain  their 
wishes?  The  answer  lies  with  them- 
selves, says  W.  Bright  in  a  recent  ar- 


tide.  It  calls  for  the  undoubted  ex- 
ercise of  much  moral  courage.  If  the 
worker  really  desires  to  rise  above  the 
common  level  he  will  have  to  plan  his 
life  so  that  he  will  not  be  to  blame 
if  the  object  in  view  is  not  accom- 
plished. 

Many  workers  in  large  establish- 
ments object  to  having  to  sign  for 
pencils  and  stationery  dealt  out  to 
them.  Hundreds  of  salesmen  and 
saleswomen  never  dream  of  attempt- 
ing to  practice  small,  legitimate  econ- 
omies for  their  eijiployers.  They  con- 
sider such  things  beneath  them.  In 
reality  the  reverse  is  true.  They  are 
unable  to  get  up  to  them — to  see  the 
possibilities  in  little  things.  If  there 
are  3000  employes  in  a  concern  and 
2000  of  them  waste  but  ten  cents  a 
day,  which  amount  could  be  saved  by 
a  little  thoughtfulness,  it  means  the 
corporation  is  out  a  trifle  of  $1,200  per 
week,  or  over  $62,000  per  year.  Yet 
this  only  means  a  waste  of  a  little  over 
one  cent  an  hour  for  each  employe.  No 
wonder,  when  the  managers  of  big 
firms  and  heads  of  departments  figure 
these  things  out,  the  attempt  is  made 
to  install  stringent  rules  which  will 
prevent  needless  waste. 

It  is,  however,  in  private  life  that 
the  worker  generally  utterly  fails  to 
see  what  the  principles  of  economy,  if 
continually  practised,  jvould  do  for 
him  in  the  course  of  a  few  years.  It 
often  spells  the  difference  between  suc- 
cess and  failure.  When  many  men 
could  get  into  business,  provided  they 
produce  a  few  hundred  dollars,  not 
seldom  they  are  without  the  money. 
It  is  doubtless  hard  to  practice  self 
denial,  and  occasionally  draw  down 
ugly  epithets  on  one's  head  because 
it  is  not  convenient  to  indulge  in  a 
"little  friendly  game  of  poker"  or  a 
night  out  with  the  boys.  But  if  a  man 
force  himself  to  think  along  broad 
lines  and  look  at  what  sums  of  money 
can  be  accumulated  if  systematically 


saved,  the  taunts  of  the  thoughtless 
and  improvident  will  be  more  easily 
borne. 

There  is  no  disgrace  iu  a  man  at- 
tempting to  save  when  he  is  only  get- 
ting a  small  salary.  Society  and  cir- 
cumstances have  decreed  that  as  yet 
he  is  not  a  favored  one,  and  he,  as  it 
were,  is  dared  to  rise  above  the  po- 
sition into  which  conditions  have 
forced  him.  If  he  rises  by  the  em- 
ployment of  legitimate  means,  all 
honor  to  him.  "We  think  it  mean  and 
miserly,"  remarked  one  writer,  "to 
look  after  the  little  things."  And  for 
that  reason,  more  than  any  other,  hu- 
man life  is  cursed  with  poverty  and 
pauperism. 

It  is  the  easiest  thing  in  the  world 
for  the  spendthrifts  and  ne'er-do-wells 
to  say  that  before  they  would  go  with- 
out a  drink,  or  a  good  cigar,  or  refuse 
to  take  in  a  good  show  occasionally, 
they  would  die.  This  latter  class  of 
people  often  will  waste  enough  inside 
a  few  years  to  enable  them  to  go  into 
a  small  business  for  themselves  aud 
be  independent.  And  the  outcome  gen- 
erally is  that  the  man  of  small  econo- 
mies often  rules  the  man  of  so-called 
generous  impulses.  And  when  the 
man  of  spendthrift  habits  is  under  the 
rule  of  the  man  who  was  hard  put  to 
it  to  save  his  dollars  and  cents,  he 
not  seldom  curses  loud  and  long  be- 
cause of  the  meaness  of  the  man  on 
top.  He  really  is  wrong  in  doing  so. 
To  most  men  of  average  ability  the 
same  paths  to  success  lie  open.  And 
if  many  men  choose  the  bypaths  of 
pleasure  and  self  indulgence,  and  like 
to  sell  their  heritage  for  a  wretched 
mess  of  pottage,  instead  of  walking  in 
the  broad  i)ath  of  self  restraint  and 
wise  economy  which  not  seldom  leads 
to  independence,  they  should  not  blame 
their  brethren  for  having  exercised 
a  greater  measure  of  wisdom  than 
they  themselves  have  shown. — Jour- 
nal of  Commerce. 


To  Introduce  our  Sunlit  Jellies,  Jams  and  Preserves  h 


We  are  advertising  them  in  many  of  the  Newspapers  and 
iu  other  ways.  The  High  Quality  and  Perfect  Purity  of 
the  Sunlit  products  will  commend  them  to  the  trade  as 
well  as  to  the  consumers.       Write  or  telephone  for  prices. 

Sunlit  Fruit  Company 


Telephone.  BerReley  4333 


2438  4tH  Street 


tt 


XX 
XX 

H 


Berkeley,  California  « 
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Window  Dressing. 


ART  AJVD 


SCIENCE  OF 
DKESSING. 


By  S.  W.  Roth 
(Coutiuued  From  Last  Week. 


EXPKESSIONS  OF  GENIUS. 

It  will  not  do  to  chuck  a  lot  of  stuff 
in  a  window  and  call  it  a  window  dis- 
play. Most  people  are  offended  at 
any  sense  of  disorder,  and  all  people 
have  a  more  or  less  liking  for  order, 
and  that  which  is  artistic.  The  win- 
dow when  completed  must  show  an 
expression  of  genius. 

There  is  a  method  in  window  dress- 
ing, just  as  there  is  a  method  in  any- 
thing else  that  is  worth  doing,  and 
the  more  thought  the  merchant  gives 
to  his  window  the  greater  are  his 
chances  of  making  an  attractive  dis- 
play. 

Som^  men  are  born  with  that  pe- 
culiar sense  of  the  fitness  of  things 
which  makes  them  in  a  large  sense 
artistic.  They  have  a  real  genius  for 
such  work  as  designing  window  dis- 
plays. Others  have  this  genius  to  a 
small  degree  only.  But  genious  of  all 
kinds  does  not  amount  to  much  un- 
less it  is  cultivated.  Any  man  with 
the  least  bit  of  artistic  temperament 
may,  by  application,  make  himself 
something  of  a  genius  in  particular 
lines.  Those  with  the  natural  fitness 
for  the  work  in  hand  reach  a  high  de- 
gree of  excellence  with  comparative 
ease,  while  others  have  to  work  hard 
to  acquire  a  fair  amount  of  skill.  Tn 
any  event,  genius  is  largely  the  result 
of  hard  work,  and  those  who  would 
be  proficient  in  the  art  and  technique 
of  window  dressing  must  work.  If  they 
have  some  natural  gift  for  the  work  so 
much  the  better,  but  a  genius  for  it 
may  be  acquired  by  study.  What  has 
been  created  by  others  all  may  know. 
They  may  know  all  the  conventionali- 
ties at  a  small  cost  and  to  these  may 
add  their  own  inventions,  so  that  at  a 
very  small  cost  of  study  almost  any 
one  may  get  up  window  displays  that 
will  be  very  good  expressions  of  gen- 
ius. 

The  small  merchant  cannot  hope  to 
compete  with  the  larger  merchants  in 
the  matter  of  window  displays,  but  he 


may  learn  all  the  details  of  the  work, 
and  after  he  has  become  skillful  in  a 
small  way  he  can  profit  by  the  worlc  < 
others. 

The  large  merchants  spend  several 
hundreds  of  dollars  each  year  on  then- 
windows.  They  keep  a  staff  of  from 
ten  to  fifteen  experts  who  do  nothing 
else  the  year  around  but  trim  win- 
dows. The  average  merchant,  once 
he  iinderstands  the  details  of  the  work, 
can  borrow  much  fnmi  the  expressions 
of  these  geniuses  who  trim  tlie  win- 
dows for  the  larger  merchants. 

Most  of  these  concerns  have  theii' 
work  relating  to  their  windows  so 
thoroughly  systematised  that  it  moves 
ri.ght  along  month  in  and  month  out 
with  the  same  regularity  and  smooth- 
ness as  the  rest  of  their  dei)artniei)ts. 
Nothing,  however,  is  subordinated  to 
the  window  display  department.  As 
soon  as  a  buyer  has  made  new  pur- 
chases of  particular  consequence,  the 
head  of  the  window  dressing  depart- 
ment is  consulted.  This  man  is  the 
designer.  He  takes  notes  of  the  char- 
acter of  the  goods  to  be  shown  and 
then  creates  his  window  design.  All 
the  accessories  calculated  to  emphn- 
size  the  nuality  of  the  goods  are  made 
ready  under  his  direction.  Then  the 
window  is  made  nn  after  his  design. 
Perhaps  the  first  desi.gn  he  makes  is 
unsuited  to  the  purpose.  He  changes 
his  whole  plan  and  makes  a  new  de- 
sign in  which  the  defects  of  the  first 
one  are  done  away  with. 

These  handsome  windows,  wc  may 
see  every  day.  are  real  expressions  of 
genius  and  cost  the  creators  a  greit 
deal  of  thought  and  physical  energy. 
There  is  a  purpose  in  these  windows, 
and  that  purpose  is  to  make  the  best 
showing  possible  of  the  goods  on  ex- 
hibition. The  merchant  desires  to  at- 
tract trade,  and  to  do  that  he  finds  it 
essential  to  jiresent  his  goods  in  the 
best  manner  possible. 

As  far  as  it  lies  within  his  nower  to 
do  so,  the  merchant  who  does  his 
own  window  trimming  should  copy  the 
merchant  who  finds  it  nrofitable  to 
keep  a  large  force  of  men  to  exercise 
their  genius  in  disi)laying  his  goods. 
(Continued  next  week) 
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Junket 

Tablets 

Always 

Reliable 

In  Any 

Climate 

Always 

Salable 

At  Any 

Season 

They  Make 

Delicious 
Ice  Cream 

and 

Exquisite 
Desserts 

Your 
Jobber 
Sells 
Them. 

Hansen's  Laboratory, 
Little  Falls,  N.  Y. 


AGENTS 
Maillard  &  Schmiedell 
300  Front  St. 

San  Francisco. 


Tietien  Stable  Co.;  capital  stock 
$20,000.  shs  $100  ea,  sub  $500,  by  J.  H.. 
C.  F.,  B.,  A.  C.  and  A.  Tietjen,  1  sh  ea; 
place  of  business.  S.  F. 

«  •*  Jtist  a  Shade  on  Others  "  $ 

a 


THE  PEER  OF 
BOTTLE  BEER 


Weinhard 

California  Bottling  Co. 

SOLE  BOTTLERS 

1^55  Harrison  Street 

Weinhard  is  the  delicious  beer  served  at  the  Cafe  San 
The  Louvre — Tait's — and  many  other  Cafes 
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THE   RETAIL  GROCERS'  ADVOCATE 


The  Proof  of  the 
Puddirkg'  is  in  the  Eating' 

You  are  not  Experimenting'  when  you  buy  a 

Hobart 


J.  K.  NEWBERKY,  of  Los  Angeles,  heads  the  list  with  EIGHT 
OliSEN'S  MARKET,  INC.,  of  Oakland  and  San  Francisco  is 

OXD  with  SEVEN  Mills. 
11.  &  I.  TEA  &  COFFEE  CO.,  San  Francisco,  comes  THIRD 

FIVE  Mills. 

HERMANN  &  W.  H.  HOHN,  of  San  Francisco  have  FOUR  M 
WEST,  ELUOT  &  GORDON,  of  San  Francisco  have  THREE 

IRVINE  BRO.S.,  of  San  Francisco  have  THREE 

A.  E.  WALKER,  of  San-  Francisco   have  THREE 

THE  E.MPORIIIM,  of  San  Francisco  have  TWO 

GOLDBERG,  BOWEN  &  CO.,  San  Francisco  and 

Oakland   :  have  TWO 

W.  H.  GARRETSON,  of  San  Francisco  have  TWO 

JULIUS  LEVIN,  of  San  Francisco   has  TWO 

KATHJEN  BROS.,   of   San   Francisco  have  TWO 

I-ETERS   BROS.,   of   San   Francisco  have  TWO 

J.  D.   STEFFENS,   of  San  Francisco  has  TWO 

H.  WBEDEN  &  CO.,  of  San  Francisco  have  TWO 

JOS.  A.  STULZ  &  CO.,  INC.,  of  San  Francisco,  .  have  TWO 


Mills.  HENRY  MULLER,  San  francisco  ...has  TWO 

SEC-  H.  LERHKE  &  SON,  elf  San  Francisco  have  TWO 

FABER  &  CO.,  of  San  iFranclsco  have  TWO 

with  MoDONALD  &  WILSON^  of  San  Francisco  have  TWO 

H.   N.   EDLIN,   of   San  |Francisco  has  TWO 

ills.      Wm.    WAGNER,    of    Sai    Francisco   has  TWO 

Mills.  RATTO   BROS.,   of   San|  Francisco  have  TWO 

Mills  A.  SIMON  &  SON,  of  Sin  Francisco  have  TWO 

H.  HADDLER,  of   San  Francisco  has  TWO 

STAGER  BROS.,   of  Sai   Francisco  have  TWO 

J.  &  H.  MANGELS,  of  ^n  Francisco  have  TWO 

R.  MUEGE  &  CO.,  of  San  Francisco  have  TWO 

JOHNSON   BROS.,    Woodland.    Cal  have  TWO 

<1.  BATTALINA,  Stockto'n,  Cal   has  TWO 

G.  W.  KING,  Santa  Ro^a,  Cal  has  TWO 

TA3IALPAIS  GROCERY  CO.,  Mill  Valley,  Cal.. have  TWO 

A.  B.  MC  NEELY,  Losi  Angeles,   Ca!  has  TWO 

IRED  DRESSER  &  CO.,;  Portland.  Ore  have  TWO 

MARCUM   BROS.,   Oakland   and   Vallejo,    Cal.. have  TWO 


Aubrey  &  Whitmore.  Stockton,  Cal. 

B.  W.  Griffith,  Oakland,  Cal. 

J.  Mersfelder,  Palo  Alto,  Cal. 

Cowen  &  Heineberg.  San  Francisco,  Cal. 

Doyle  &  McGown,  San  Francisco.  Cal. 

Henry  Holman,  San  Francisco,  Cal. 

McCavi'  Bros..  San  Francisco,  Cal. 

The  Cut  Coffee  Co.,  San  Francisco,  Cal. 

Bernhard  &  Erickson,  Oakland,  Cal. 

Griffith  &  Graney,  Oakland,  Cal, 

Fisher  &  Co..  Santa  Maria.  Cal. 

Wm.  Mead,  Santa  Maria,  Cal. 

B.  T.  Scott.  Alameda,  Cal. 
Majestic  Grocery  Co..  Seattle.  Wash. 
W.  H.  Hannahan,  Oakland,  Cal. 

J.  A.  Nowlan,  San  Francisco,  Cal, 
W.  W.  Miller,   Sacramento,  Cal. 
F.  J.  Redding,  Oakland,  Cal. 
Leege  &  Haskins,  San  Francisco.  Cal. 
Max  C.   Schulze.   Oakland.  Cal. 
J.  B.  A'igaro,  Hanford,  Cal. 
Lepisch  &  Co.,  San  Jose,  Cal. 
Rice  &  Clary,  Modesto,  Cal. 
Dannemark  Bros.,  San  Francisco,  Cal. 
Carnation  Co.,   Spokane,  Wash. 
A,  J.  Steiner,  Pacific  Grove,  Cal. 
Cheyenne  Light  &  Fuel  Co.,  Cheyenne,  Wyo. 
"West.  Co-op.  Assn.,  Salt  Lake,  Utah. 
Luty  Bros.,   Butte,  Mont. 
Geo,  B.  Dittus,  Sacramento,  Cal. 
Martin  Marks  Coffee  Co..'  Portland,  Ore. 
A.  H.  Harms.  .San  Francisco,  Cal. 
Bachtold  &  Runnell,   San  Francisco,  Cal. 
A.  E.  Edey,  San  Francisco,  Cal. 

C.  Carsten,  San  Francisco,  Cal, 

U.  &  I.  Tea  (S:  Coffee  Co.,  San  Francisco,  Cal. 

Leo  Speigel,  Boise,  Idaho. 

Edward  Schwartz,  Sacramento,  Cal, 

Kahn  &  Cuttman,  San  Francisco,  Cal. 

Greenough  Bros,   Spokane,  Wash. 

Wheler   &  Hobbs,   Stockton,  Cal. 

Sanford  &  Lick.  Alameda.  Cal. 

Ed.  McEwen.  Sacramento,  Cal. 

Crosby  &  Leshinsky.  Fruitvale,  Cal. 

Samuel  A.  Hagge.  Alameda,  Cal. 

Wittman  &  Crawford.  Alameda,  Cal. 

Moore  Plate  Co.,  Madera,  Cal. 

,Iohn  Huston,  Oak  Grove,  Cal, 

Wehrman  &  Meilike,  Madera,  Cal, 


H.  Rosenthal,  San  Francisco,  Cal. 

J.  G.   McDonald,  San  Francisco,  Cal. 

Wilson's  Market.  San  Francisco,  Cal. 

Smith's  Cash  Store  San  Francisco,  Cal, 
,  J.  H.  Hinck  Co.,  Alameda.  Cal. 
j  Mrs.   DeLuca,   San  Francisco,  Cal. 

Hills-Nickels  &  Co.,  San  Francisco,  Cal, 
I  Eugene  McCoy,  San  Francisco,  Cal. 

W.  A.  Rogers,  San  Francisco,  Cal. 

J.  Carsten  &  Son,  San  Francisco,  Cal. 

Frank  &  Lyons.  San  Francisco.  Cal. 

Imperial  Cash  Store,  San  Francisco,  Cal. 

Hohn  &  Metzger,  San  Francisco,  Cal. 

Roberts  &  Tufts,  San  Francisco,  Cal. 

August  Stolz,  San  Francisco,  Cal. 

H.  F.  Stolz,  San  Francisco,  Cal. 

Wm.   Mohrman.   San  Francisco,  Cal. 

J.  P.  Leonard.  San  Francisco,  Cal. 
I  Mrs.  L.  Deutsch,  San  Francisco,  Cal. 
I  Schrader  Bros.,   San  Francisco,  Cal, 
I  J.  H.  Treager,  San  Francisco,  Cal. 

Topp  Bros..  San  Francisco.  Cal. 

Annand  Bros.,   Berkeley,  Cal. 

N.  Bacigalupi,  Santa  Rosa,  Cal. 

Thos.  Hann,  Berkeley,  Cal. 

W.  E.  Smith,  Oakland,  Cal, 

H.  Fuelscher,  San  Francisco,  Cal. 

Joe  Machek.  Oakland,  Cal. 

E.  J.  Probst.  Alameda,  Cal. 

F.  J.  Haines,  Portland,  Ore. 
Thos.  McKeon,  San  Francisco.  Cal. 

I  H.  Gaw  &  Co.,  San  Francisco.  Cal, 
I  Jno.  Marshall,  San  Francisco,  Cal. 

A.  E.   Horlock,  Hanford,  Cal. 

N.  B.  Burlingame,  Pacific  Grove,  Cal. 
I  L.  Burgelin.  Oakland.  Cal. 
I  C.  F.  Thierback  &  Co.,  Oakland,  Cal. 
I  J.  F.  Burns,  Petaluma,  Cal. 

Hill  &  Seller,  Oakland,  Cal. 

Frank  &  Hunius,  San  Francisco,  Cal. 

F.    Spagele.   Portland,  Ore. 

H.  Horstman,  San  Francisco.  Cal. 

James  P.   Daley,  Berkeley,  Cal. 

Jorgensen  &  McFarland,  Oaklangd,  Cal. 

Ocean  Market,  San  Francisco  Cal. 

Connelly   Bros.,    San  ^rancisco  Cal, 

F.  M,  Whalin,,  San  Francisco,  Cal. 

Brock  &  Co.,  San  Francisco,  Cal. 

B.  J.  Dresser,  Portland,  pre. 


Wm.   Pitts,   Oakland,  Cal. 

Duff  &  Doyle,  Menlo  Park,  Cal. 

H.  W.  Miles  &  Co.,  Goldfleld,  Nev. 

G.  W.  LaPiere  &  Son,  Palo  Alto,  Cal. 
L.  L.  Stein,  Berkeley,  Cal. 

Jno.  Riley,  Crockett.  Cal. 
G;   Magerstadt,   .Jr.,   Oakland,  Cal. 
Ideal  Tea  Co.,  San  Jose,  Cal. 
Dolley  &  Prime,  Reno,  Nev. 
Geo.  Wilkins.  Burlingame,  Cal. 
Kockritz  &  Quinn.  Berkeley,  Cal. 
William  Cron,  Jr.,  Oakland,  CI, 
Lutz  &  Lang,  Oakland,  Cal. 
Chas.  F.  Green,  Vallejo,  Cal. 
Fuller  &  Co.,  Palo  Alto,  Cal. 

H.  Reichhold.   Berkeley.  Cal. 

5.  Dodge  &  Co..  Santa  Maria,  Cal. 

Austin  &  McPherson,  Sparks,  Nev. 

J.  A.  Hill.  Oakland,  Cal. 

Thurber  &  Hancock,  Vallejo,  Cal. 

T.  G.   Monroe,   Porterville,  Cal. 

Mary  Vetter,  Santa  Maria.  Cal. 

L.  Boccardo  Co.,  Santa  Cruz,  Cal, 

Wm.  Heard,  Santa  Cruz,  Cal. 

G.  H.  Bush,  Healdsburg,  Cal. 

Antone   Zeitich,    San   Francisco,  Cal. 

A.  E.  Frampton,  Goldfield,  Nev. 

Royal   Market,    .San   Francisco,  Cal. 

Winne  &  Schrader,  Berkeley,  Cal. 

Goldsmith  Bros..  Goldfleld,  Nev. 

J.  W.  LaPlant.  .Mnmeda,  Cal. 

Rogers  &  Roseis.  Mountain  View,  Cal. 

Original  Sunset  M  irket.  San  Francisco,  Cal. 

Liberty  Tea  &  Coffee  Co.,  Oakland,  Cal. 

O.   Nelson.   Seattle.  Wash. 

Selma  Rochdale  Co.,  Selma,  Cal. 

Anderson  &  Hansen.  San  Francisco,  Cal 

Roma  Market,  San  Francisco,  Cal. 

Anderson  &  Cull.  Phoenix,  Ariz. 

.Tno.  A.  Keller,  Portland.  Ore. 

F.  A.  Holbrook.  San  Francisco,  Cal. 

Man  Lung  &  Co..  San  Francisco,  Cal. 

Fisher  &  Hickey,  Bisbee,  Ariz. 

Goldman  &  Co.,  Phoenix,  Ariz. 

C.  G.  Schmitz  Coffee  Co.,  Oakland,  Gal. 

Puritan  Tea  Co.,  Oakland,  Cal. 

J.  C.  Mann,  Portland,  Ore. 

C.  L.  Schoenfeldt,  Portland,  Ore. 
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L.  E.  Wooster,  Portland,  Ore. 

Wm,  Maurer,  Oakland,  Cal. 

J.  J.  McKeegan,  Oakland,  Cal. 

Williams  &  Bean,  Seattle,  Wash. 

H.   F.   Sack,   Oakland,  Cal. 

Miller  Bros.,  San  Francisco,  Gal. 

R.  J.  Wheeler,  Stockton,  Cal. 

W.  M.  Thacker,  Mill  Valley,  Cal. 

Union  Meat  Market,  San  Francisco,  Cal. 

Lee  &  Van  Winkle  Co.,  San  Francisco,  Cal. 

B.  S.  Taylor,  Santa  Rosa.  Cal. 

Meyer  &  McFeeley.  San  Francisco,  Cal. 
Pearson  &  Co.,  Mountain  View,  Cal. 
E.  P.  Heise,  Redwood,  Cal. 
Power  &  Fleming,  Vallejo,  Cal. 
Myers  Grocery  Co.,  Everett,  Wash. 
W.   H.  Garretson.   San  Francisco. 
Pacific  Syndicate  Co.,  San  Francisco. 
M.  Lindemer,  Oakland,  Cal. 

C.  T.  Lansdale,  Olympia,  Wash. 
R.  G.  Cameron,  Olympia,  Wash. 
Hencken  &  Hencken,  San  Francisco.  Cal. 
J.  H.  &  H.  Mangels,  San  Francisco,  Cal. 
Veale  &  Neil,  Petaluma,  Cal. 

,T.  B.  Baraty,  Sausalito,  Cal. 
Colusa  Rochdale  Co.,  Colusa,  Cal. 

E.  S.  Wakelin,  Phoenix,  Ariz. 
Pacific  Fruit  Co.,  Los  Angeles.  Cal. 
T.  Silherman.  Los  Angeles,  Cal. 

J.  R.  Lane  Drygoods  Co.,  Los  Angeles.  Cal. 
McStay  Supply  Co..   Los  Angeles,  Cal. 
Young's  Market,  Los  Angeles.  Cal. 
Arthur  Cohn,  Los  Angeles,  Cal. 
Wright  Grocery  Co.,  Los  Angeles.  Cal. 
Lambourn  &  Sons,  Los  Angeles.  Cal. 
L.  A.  White.  Los  Angeles,  Cal. 
Ambrose  &  Co.,  Los  Angeles,  Cal. 

D.  C.  Perry,  Los  Angeles,  Cal. 

F.  W.  Kent,  Los  Angeles,  Cal. 
Lambert  Bros.,  Los  Angeles,  Cal. 
Brown  Bros.,  Los  Angeles,  Cal. 
Montgomery  &  Tone,  Los  Angeles,  Cal. 
A.  Horwitz,  Los  Angeles,  Cal. 
Sentich  &  Cerovina,  Los  Angeles.  Cal. 
Colton  Grocery  Company.  Colton,  Cal. 
Pasadena  Tea  Co..  Pasadena,  Cal. 

C.  W.  Owen,  Pasadena,  Cal. 

F.  W.   Preston.  Pasadena,  Cal. 
Hass-Baruchey  Co.,  Los  Angeles,  Cal. 
Geo.  H.  Stoll  &  Co.,  Los  Angeles,  Cal. 
C.  A.  Neil.  Los  Angeles.  Cal. 

Roach  &  Pratt,  Los  Angeles,  Cal. 

G.  A.  Clark.  Los  Angeles.  Cal. 
Walter  Fnsher.  Los  Angeles,  Cal. 
Grannis  &  Wilson,  Los  Angeles,  Cal. 

E.  B.  Millar,  Los  Angeles,  Cal. 

C.  A.  Steele,  Los  Angeles,  Cal. 
Stockwell  &  Bradford.  Los  Angeles.  Cal. 

D.  W.  Brittain.  Alhambra,  Cal. 
Rockwold  Bros..  Riverside.  Cal. 
M.  H.  Mills.  Whittier.  Cal. 

E.  L.  Haslett.  Long  Beach.  Cal. 
E.  V.  Dale.  Santa  Monica,  Cal. 
Bartlett  &  Poe.  Long  Beach.  Cal. 
Long  Beach  Coffee  Co..  Long  Beach.  Cal. 
Hollywood  Grocery  Co..   Hollywood,  Cal. 
Henry  Morris,  Monrovia.  Cal. 

=>.  S.  Woolley.  Monrovia,  Cal. 

Oxnard  Light  &  Water  Co..  Oxnard,  Cal. 

Dales  Bros..  Ocean  Park,  Cal. 

A.  Getty  &  Co.,  Tustin,  Cal. 

C.   O.  Demsey.  Redondo,  Cal. 

U.  S.  G.  Hinton.  Santa  Barbara.  Cal. 

Bakersfield  Grocery  Co..   Bakersfleld,  Cal. 

C.  E.  Nelk,  Los  Angeles,  Cal. 

Broadway  Dept.  Store.  Los  Angeles,  Cal. 

Wm.  C.  Faucett.  Los  Angeles.  Cal. 

.1.  M.  Addie,  Los  Angeles,  Cal. 

Fry  &  Mosher,  Los  Angeles,  Cal. 

C.  "h.  Royston.  Los  Angeles.  Cal. 
Albert  Cohn.  Los  Angeles.  Cal. 

E.  W.  Lusk,  Los  Angeles.  Cal. 
Powers  Grocery  Co.,  Los  Angeles.  Cal. 
Fitzgerald  Bros..  Los  Angeles,  Cal. 
Enterprise  Coffee  Co.,  Santa  Rosa.  Cal. 

H.  I.  C.  Inselman.  San  Francisco.  Cal. 
H.   A.   Davenport,   San  Francisco.  Cal. 
Q.  Knorr,  San  Francisco,  Cal. 

J.  W.  Lavlgne.  Oakland,  Cal. 
A.  M.  Miller.vSacramento,  Cal. 
Lass  &  Castagne,  San  Francisco,  Cal. 
Geo.  A.   Russell,   Oakland,  Cal. 

D.  J.  Quinn,  Bencia,  Cal. 

W.  H.  Moffett  &  Son,  Lemon  Cove,  Cal. 
A.  M.  Aggler,  Monterey,  Cal. 

E.  F.   Henning.   San  Francisco.  Cal. 
Parks  &  Strickland,  San  Francisco,  Cal  . 
Sierra  Market,  San  Francisco,  Cal. 
Oswald   &   Bachtold.   San   Francisco,  Cal. 
Ecklon  &  Metzger,  San  Francisco,  Cal. 
Wilson  Bros.,   San  Francisco,  Cal. 

San  Joaquin  Coffee  Co.,  Fresno,  Cal. 
Chas.  Strycker,  San  Francisco,  Cal. 
A.  S.  Peters,  San  Pranelsoo,  Cal. 


Meier  &  Frank,  Portland,  Ore. 

Wm.   M.   Buchholtz,   San  Francisco,  Cal. 

Geo.   W.   Caswell,   San   Francisco.  Cal. 

C.  R.  Squires  &  Co.,  Tonopah,  Xuv. 

Newcastle  Rochdale  Co..  Newcastle,  Cal. 

Lipp  Bros,  Marysville,  Cal. 

C.  Grosjean  &  Co..  San  Rafael,  Cal. 

Johnson  Bros.,  Woodland,  Cal. 

H.   Witt,   Kentfield,  Cal. 

H.   Houch,   Alameda,  Cal. 

F.  A.  Cooper,  Santa  Rosa,  Cal. 
Ward  &  Johnson,  Oroville.  Cal. 
S.  Parker  &  Co..  Oakland.  Cal. 
H.  W.  DeLeon.  Berkeley,  Cal. 
Hennings  Bros..  Oakland.  Cal. 
Mathews  &  Kerr,  Spokane.  Wash. 
Etter  &  Co..   Alameda.  Cal. 
Lewis  D.   Voice.   Oakland.  Cal. 
Fred  Kuhnle,  Oakland.  Cal. 

A.   L.   Bixby,   Watsonville,  Cal. 

H.  Arendt  &  Co.,  Pleasanton,  Cal. 
Hamilton  &  Co..  Petaluma,  Cal. 
W.   Stahl   &  Son,   Madera,  Cal. 

C.   E.  Towne.   Santa  Cruz.  Cal. 

W.  A.  Haslam  &  Co.,  Santa  Maria.  Cal. 

Williamson  &  Garrett.  Santa  Cruz.  Cal. 

Emery's  Tea  Store.  Monterey.  Cal. 

J.  H.  Wedemeyer,  San  Francisco,  Cal. 

Stevens  &  Rendant.  Goldfield,  Nev. 

Edlin-Goldsmith.    Goldfield.  Nev. 

Will  Bros..  Oakland.  Cal. 

M.   J.   Medovitch.  Bisbee,  Ariz. 

Bisbee  Comm.   Co.,   Bisbee.  Ariz. 

Grannucca  &  Co..  San  Francisco,  Cal. 

Lewis  J.  Shiman,  Oakland,  Cal. 

J.  W.   Weber.   .San  Francisco.  Cal. 

Gardiner   &  Mitchell   Co..   Oakland,  Cal. 

C.  J.   Tietjen.   San  Francisco,  Cal. 

T.   S.   Pederson.   San  Francisco.  Cal. 

Borneman  &  Bar.  Seattle,  Wash. 

J.  H.  Sawtell.  Chico,  Cal. 

G.  G.  Graber.  San  Francisco,  Cal. 

F.   A.    Behling.    San   Francisco,  Cal. 

Owen-Beam  Co..   Albany,  Ore. 

Golden  Gate  Coffee  Co..  San  Francisco,  Cal. 

Taya  Coffee  Co.,  Berkeley.  Cal. 

Eaton  &  Co.,  Redding,  Cal. 

Couch  &  Co..  St.  John,  Ore. 

I.  M.  Bohnsen.  Portland.  Ore. 

St.  Johns  Grocery  Co.,  St.  Johns.  Cal. 
Leon  Lewis.  Sacramento.  Cal. 
Jno.    McCuIlough,    Spokane,  Wash. 
Spili  &  Carpuzir.  Oakland.  Cal. 
~  P.  A.  Holloway.  Santa  Rosa,  Cal. 
L.    Warnke,   Alameda,  Cal. 
Chas.  L.  Bluett.  Stockton.  Cal. 
Sonoma  Co.   Fruit  &  Pro.   Co.,  Santa  Rosa. 
Cal. 

The  White  &  Bender  Co..  Wallace,  Idaho. 
J.  Megarry  &  Co..  Vallejo.  Cal. 
Willyard    &    Tatman.    Bellingham.  Wash. 
Anderson  &  Co..  Oakland.  Cal. 
Geo.   Schemer.  .San  Francisco.  Cal. 

C.  F.   Cooney.   .San  Francisco.  Cal. 
A.  Sutherland.   Oakland.  Cal. 

Hill  Bros..  San  Francisco.  Cal. 

U.   S.   Trioli.   Alameda.  Cal. 

Larkin  -St.  Fair.  San  Francisco.  Cal. 

H.  C.  Brunkhorst.  San  Francisco.  Cal. 

E.  Ploeger.  San  Francisco.  Cal. 
.T.  C.  Sill.  Berkeley.  Cal. 
Peterson   &  Co..   Oakland,  Cal. 
.1.  R.  Eraser.  Bencia.  Cal. 

A.  Schwabacher  &  Co..  Santa  Maria.  Cal. 

B.  Weill  &  Son.   Modesto,  Cal. 

Hmil   D.   Decchio.   San  Francisco.  Cal 

F.  E.  McCullum.  Salinas.  Cal. 
Russell  T.  Day.  Woodland.  Cal. 
Gustav   Vehse.    Seattle.  Wash. 

M.  .T.   Brandenstein.  San  Francisco.  Cal  • 

P.   T.   Maloney.   Redwood.   City.  Cal. 

Sparialina  &  Co..  Monterey.  Cal. 

Dwight   Edwards.   Portland.  Ore. 

Daugherty  Grocery  Co  .  San  Jose.  Cal. 

Wilko  Metz.   Porterville.  Cal. 

Wilson  Tea  &  Coffee  Co..  Fresno.  Cal. 

Jeannot  Bros..  Spokane.  Wash. 

M.   Lewis.   Monterey.  Cal. 

Oliver  &  Lowe.  Pacific  Grove.  Cal. 

G.  S.   Pritchard.   Sacramento.  Cal. 
Nash  Merc.   Co..   Redding.  Cal. 
Geo.   P.   Ackerly,   Vacaville,  Cal. 
Schmidt  &  Thlele,  San  Francisco.  Cal. 

D.  Dierson  &  Co.,  Sacramento.  Cal. 
Stelling  &  Von  Husen.  San  Francisco.  Cal. 
A.   D.   Tretz,   San  Francisco,  Cal. 

Menth  &  Hartwlg.  Helena.  Mont. 
A.  Schaden.  Sacramento.  Cal. 
Herron  &  Baker.   Santa  Maria.  Cal. 
Cal.  Co-op.  Co..  San  Francisco.  Cal. 
Ponsano  Bros..  Santa  Cruz.  Cal. 
John  Mleyr.  Great  Falls.  Mont. 
Corburn  &  Jarvls.  Tonopah,  Nev. 
J.  B.  Bills  St  Co.,  Oakland,  Cal. 


C.  Silvia,  Folsom,  Cal. 
Anapacher  Bros.,  Llvermoro,'  CaJ. 

Woodland  Rochdale  Co..  Woodland.  Cal 
I  M.  Goldniuii,  Merced,  Oal. 
M.  Joost  &  Sons.  .Mamedu,  Cal. 
Jno    Holtelt,  Oakland,  Cul. 
Muller  Bros..   San   Francisco.  Cal. 
C.   M.  Challup.  Frewno.  Cal. 
Wm.  M.   Hohn.  San  Francisco.  Cal. 
Johnston  Bros..   San   Francl«co.  Cnl. 

F.  M.    McArthur.   San   Francisco.  <'al. 
fiojrd  T-'a  Co     Portland.  Ore. 
Conner  Co..  inc..   tleler.a.  Mont. 

Wm    Weatherhead  &  Co..  .-.an  FrancUco.  Cal. 
Wellman.  Peck  &  Co..  San  Frnnclsco.  rnl. 
P.   Buckley  &  Co..   San   Francl.scn.   i  al 
R.   Cereghino.    San   Francisco.  Cal. 

G.  Franchlnl.   San   Francisco.  Cal. 
Shenson's  Market.  San  Francisco.  Cnl. 
Kopt  &  Donovan.  Santa  Uusa,  Cal. 
Baur  &  Fuchs.  San  Francisco,  Cal. 

L.  M.  Walters.  San  Francisco.  Cal. 
Kohn   Bros.,   San  Francisco.  Cal. 

F.  J.  Weiss  Co..  San  Francisco.  Cal. 
J.    Mersfelder,   Palo  Alto,  Cal. 

J.  M.  Myers.  San  Francisco.  Cal. 

Thns.  E.  Burko  &  Co..  Snn  Francisco.  Cal 

Ed.   Broderlck.  Sau.sallto.  Cnl. 

Anderson  &  Meyers,  Snn  Francisco,  Cnl. 

J   .F.   Schomer.   San   Francisco.  Cal. 

W.  J.  Lund.  Oakland.  Cal. 

E.  S.  Blackwell,   Oakland,  Cal. 
J.  W.   Eaton.  Oakland.  Cal. 
Stafford  Bros..  Redwood.  Cal. 
Chas.  Mayborg.  San  Francisco.  Cal 
Passalacqua  &  Cook.  Healdsbur»r.  Cnl 
A.  J.   Roney.  San  Francisco.  Cal. 
Bruecker  Bros..  San  Francisco,  Cal. 

N.   Gallagher,   Oakland.  Cal. 

Porterville    Rochdale    Co..    Portprvllle.  Cnl. 

Scott's  Grocery  Co..  Olympia.  Wash. 

L.   R.   Katz.   .San   Francisco.  Cal. 

McCarthy  Bros..  San  Francisco.  Cal. 

Loriano  &  Thomas.   Sausalito,  Cal. 

A.  P.  May.  Coallnga.  Cal. 

Clifford    Bros..    San    Franclscn.  Cal 

Kumick  &  Frische.  San  Francisco.  Cnl. 

A.  H.  McCullom.  Los  .\n'geles.  Cal. 
P.  D.  Colby  Co..  Los  AnKeles.  Cal 
FInkenstein    Bros..    Los    .Xngeles.  Cal. 
Canfleld  Department  Store.  Los  Anccle.-i.  Cnl. 
Raymond  Tea  &  Coffee  Co  .  Los  AnK<>les.  Cnl 

H.  Jevne  Co..  Los  Angeles,  Cal. 
S.  Peluffo,  Los  Angeles.  Cal. 
Olsen  &  Jones,  Los  Angeles.  Cal. 

B.  A.   Briggs.   Los  Angeles.  Cal. 
W.  H.  Roth.   Los  Angeles.  Cal. 
Gail  &  Parker.  Los  Angeles.  Cal. 
Llebelt   Bros..   Los  Angeles.  Cal. 
Geo.   A.    Ralph.   Lob  .\ngeles.  Cal. 
Kaplan    &    Stollln.    Los    Angeles.  Cal 
Margrave  &   .Sandstrom,    San   Pedro.  Cal. 
Ehlen       Grote.  Orange.  Cal. 

A.   W.    Merriam.   Pomona.  Cal 

R.  Taylor.   Pasadena.  Cal. 

Pasadena  Grocery  Co..   Pasadena.  Cnl. 

G.  S.   Pritchard.   .Sacramento.  Cal. 
J.  B.  Chaffey.  Pa.iadena.  Cal. 
Newmark  Bros..  I^os  .\ngeleF.  Cal 
M.   G.   Gonzales.   Los  Angeles.  Cal. 
Kemper  &  Edwards.   Los  .\ngclos.  Cnl 
Castruccio-Amestoy  Co..  Los  Angeles.  Cal. 
.T.   A.  Pazenda.  T,os  Aneeles.  Cat. 
Badham   .'C-   Williams.   I.os   .Vngeles.  Cal 
.American   Coffee  Co.   Los   Angeles.  Cnl 
Olsen   &   Sons.   Los  Angeles.  Cal. 
Despars  &  Sons.   Los  Angeles.  Cal. 

C.  W.  Grassell.  Redondo.  Cal. 
Bunker  &   ..Vnderson.   .Santa  Ana.  Cnl. 
J.   S.   Quint.   Redondo.  Cal. 

Taylor  A  Chaffee.  Pasadena.  C.tl. 

J.   L.   Phillips.  San  Diego.  Cal. 

Long'  Beach  Grocerj-.  Tx>nR  Beach.  Cnl 

Lee  H.  Young.  Ocean  Park.  Cal. 

J.  R.  Newberry  Co..  Hollywood.  Cal. 

F.  J.   Comes.   Monrovia.  Cal. 
J.   A.   Fraulob.   MonrovLi.  Cal. 

A.  F.  .Tohnston.  Santa  Monica.  Cnl 

Crow  &  Drake.  .Alhambra.  Cal. 

Reed  &  Young.  Venice.  Cal. 

C.  J    Nellls.  Sawtell.  Cal 

Ventura   Grocery   Co..   Ventura,  Ca.1. 

W.   R.   Woodslde.   Los  Angeles.  Cal. 

E.  A.   Klein.   Los  Angeles.  Cal. 

F.  W.  Grannis.  Los  Anareles.  Cal. 
Frank  T.  Shirley.  Los  Angeles.  Cal. 
College  Grocery.  Los  Angeles.  Cal. 
Sunset  Tea  &  Coffee  Co  .  Loa  Angeles.  Cal 

I  Planter's  t'nlon  Coffee  Co  .  Los  Angeles.  Cal 
Eastern   Produce  Co..   Los  Angeles.  Cal. 
Rivers  Bros.,  Los  Anacelea.  Cal. 

I  P.  A.  Valle.  Los  Angeles.  Cal. 

,  Coomber  Sc  Son.  Los  Angeles,  Cal. 

j  Sunset  Oroeery,  Oakland,  Cal. 
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Seasonable  Suggestions 


Ideas  from  Many  Sources  Tliat  Will 
Be  of  Value  and  Interest  to 
Retail  Grocers. 

PUSH  THE  GOODS 
PROTECTED  BY  AGREEMENTS 
CUT  OUT 
AS  FAB  AS  POSSIBLE 
ALL  GOODS 
DEMORALIZED 
BY  PRICE  CUTTEBS 
The  best  lesson  is  that  of  example. 

A  hard  beginning  maketh  a  good 
ending. 

Hobart's  stop  drudgery  and  make 
leaders. 

Hobart  Electric  Mills  cost  less  to 
operate. 

He  that  will  not  look  before  must 
look  behind. 

Automatic  Mail  release's  joined  in 
Hobart  only. 

It  is  better  to  buy  a  Hobart,  than  to 
wish  you  had. 

"The  daily  grind  is  made  a  pleasure 
with  a  Hobart." 

Hobart  Means. — The  best  of  the  new 
— the  good  of  the  old. 

A  man  who  makes  every  minute 
count  becomes  a  power. 

"Hobart's  patented  nail  release  pre- 
vents injury  to  the  mill." 

The  greatest  shame  of  all  is  to  feel 
none  at  things  unworthy. 

Without  economy  none  can  be  rich, 
and  with  it  none  need  be  poor. 

Hands  busy  with  good  work  are  not 
likely  to  be  seared  by  doing  evil. 


A  man  is  never  too  busy  to  listen 
when  the  lady  on  the  dollar  talks. 

There  are  but  two  families  in  the 
world,  Have  much  and  Have  little. 

The  town  of  Oxbow,  Canada,  has  a 
population  of  580  and  three  banks. 

Our  idea  of  a  selfish  person  is  one 
who  is  unable  to  remember  a  favor. 

"Hobart  Mills  granulate  on  one  end 
and  pulverize  on  the  other  at  the  same 
time ;  others  sti<;k." 

The  merchant  that  will  not  see  ad- 
vantage that  a  half  million  storekeep- 
ers have  is  more  than  blind. 

A  man  that  does  not  know  how  to 
learn  from  his  own  mistakes  turns  the 
best  schoolmaster  out  of  his  life. 

In  showing  up  mistakes  and  losses  a 
good  system,  gives  opportunity  to  cor- 
rect and  avoid  faults  in  the  future. 

R.  G.  Dunn  &  Co.'s  report  says: 
'The  avearage  life  of  a  succesful  gen- 
eral store  is  20  years;  then  is  fails." 

No  business  is  so  safe  and  substan- 
tial as  that  founded  on  satisfied  custo- 
mers. Advise  customers  to  buy  goods 
that  will  give  them  the  full  worth  of 
their  money. 

From  Germany  we  bought  in  1907 
something  over  $26,000,000  in  excess 
of  what  we  bought  in  1906.  The  exact 
figures  are,  for  1907,  $161,544,552;  for 
1906,  $135,142,996. 

In  1890  the  banking  resources  of  the 
world  were  estimated  to  be  $15,895,000,- 
000.  In  1907  the  banking  resources  of 
the  United  States  alone  are  estimated 
to  be  $15,000,000,000. 

During  the  nine  months  ended  Sep- 
tember, 1906,  4,184,181  dozen  eggs, 
valued  at  $865,437,  were  exported  from 
the  United  States,  against  2,160,339 
dozen  exported  during  the  same  period 
in  1905. 

Without  the  best  system  the  most 
solid  commercial  structures  will  fail. 
No  system  is  safe  unless  it  gets  for  a 


merchant  all  of  his  just  profits,  and 
expansion  without  such  a  system  spells 
failure. 

The  national  banks  have  returned  to 
the  treasury  $30,000,000  of  government 
money.  When  the  call  was  made  June 
12  for  July  10  the  banks  held  $171,- 
000,000  government  money;  now  thev 
hold  $141,000,000. 

Three  new  counterfeit  $10  liaiik 
notes,  which  are  now  in  circulation, 
causing  considerable  trouble  to  bank- 
ers and  others,  have  been  discovered 
by  the  secret  service  agents  of  the 
Treasury  Department. 

The  mild-mannered  retailer  who 
turns  the  other  check  is  nice  to  think 
about,  but  the  fellow  who  discounts 
his  bills  and  doesn't  go  broke,  is  he 
who  puts  his  spurs  in  his  boots  occa- 
sionally and  goes  out  after  the  delin- 
quents. 

:  A  new  use  for  potatoes  is  said  to  be 
tjheir  employment  as  a  substitute  for 

tedar  wood  in  the  manufacture  of  lead 
liencils.  It  is  said  that  the  potato  pro- 
duct is  entirely  satisfactory  for  the  pur 
pose  and  very  much  cheaper  than  the 
cedar  wood. 

One  thing,  at  least,  the  United  State=; 
has  done  in  the  Phillippines  with 
which  it  will  be  hard  for  any  one  to 
find  fault:  it  has  wrought  a  physical 
housecleaning.  Manila,  for  the  first 
time  in  its  history,  has  been  six  months 
without  a  single  case  of  infectious  dis- 
ease. 

Advertising  is  often  a  waste  of  mon- 
ey, for  space  or  printing  costs.  When- 
ever you  advertise  be  sure  that  you 
fill  the  space  with  matter  that  will 
count.  Never  leave  out  the  argument, 
and  always  quote  prices.  It  isn't 
enough  to  merely  say  an  article  is 
cheap. 

Gold  production  of  India  for  the 
month  of  May  was  44,394  ounces, 
against  48,515  for  the  same  month  of 
1906  and  52,174  in  1905.    So  far  this 


LONG'S 

Preserves  the  standard  preserve  of  the  world  and  absolutely  pure. 
SskTSito^Sk.  Drips  pleases  the  palate,  whets  the  appetite,  gives  hot  cakes 
a  delightful  flavor. 

Woodlawn  Maple  is  superior  grade  of  Maple  Syrup,  guaranteed  for 
its  purity  strength  and  flavor. 

MekretscHino  CHerries  the  finest  of  California's  selected  cherries 
preserved  in  maraschino,  unequalled  by  any  manufacturer. 

Peerless  Bar  and  Powdered  Su^ar  the  best  and  cleanest  su- 
gar sugar  on  the  market.    TRY  THBM. 

I^ong'  Syrup  Refining'  Co. 

SAN  FRANCISCO. 
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year  India  has  produced  for  the  five 
months  223,766  ounces  of  gold.  For 
the  whole  of  1906  the  yield  was  557,260 
ounces. 

■New  York  city  is  a  cheese  eating 
community.  The  total  amount  con- 
sumed each  year  aggregates  25,000,000 
pounds,  of  which  7,000,000  pounds  is 
American  cheese,  6,500,000  pounds 
Swiss,  500,000  Roquefort,  2,500,000  lbs 
Camembert,  and  3,500,000  pounds  of 
various  other  fancy  cheeses. 

In  the  reduction  by  the  .government 
of  expenses  for  transportation  of  mails 
the  Santa  Fe  already  suffers  an  an- 
nual loss  of  $20,000  by  the  taking  off 
of  one  car.  The  Harriman  lines  are 
similarly  affected.  It  is  estimated 
that  the  total  saving  for  the  year  to 
the  government  will  be  $200,000. 

The  fellow  who  loafs  on  his  employ- 
er's time  just  because  he  isn't  watched 
is  in  all  essential  aspects  as  dishonest 
as  if  he  filched  his  money  outright,  for 
he  is  very  plainly  getting  money  under 
false  pretenses — for  labor  which  ho 
does  not  perform.  There  is  altogether 
too  much  haziness  touching  the  ethics 
involved  in  this  matter. 

The  loans  in  the  national  banks  in 
the  United  States  increased  from  $1,- 
893,200,000  in  October,  1906,  to  $4,- 
535,800,000  on  March  22d,  1907,  an  ex- 
pansion of  250  percent,  while  during 
the  same  period  the  percentage  of  cash 
reserve  to  deposits,  (not  including 
amounts  carried  with  other  banks)  fell 
off  19.06  percent  to  10.85  percent. 

Young  men  who  lean  toward  the  con- 
sular and  diplomatic  service  will  soon 
have  a  chance  to  prove  their  fitness  to 
enter  it.  Examinations  are  to  be  held 
in  Washington  on  August  14th  and  15th 
for  positions  as  student  interpreters 
on  duty,  to  begin  with,  is  small, — one 
thousand  dollars  a  year, — but  the  post 
is  one  which  gives  the  right  young 
man  an  opportunity  to  show  his  fit- 
ness for  something  better. 

Why  does  hay  become  heated  and 
sweat?  The  cells  in  hay  continue  to 
live  and  breathe  for  some  time  after 
it  is  cut,  and  they  alone,  in  a  close 
mow  heat  the  hay  to  a  temperature  of 
132  degrees  Fahrenheit.  Added  to  this 
is  the  heat  from  the  microscopic  spores 
of  fungi  which  continue  to  grow  on 
the  blades  of  hay  during  its  ferment- 
ation, the  heat  created  by  the  devel- 
opment of  the  hay  seeds  and  the  heat 
of  the  sun  upon  the  roof. 

POLISH. 

Qts  $3.00  per  doz 

■  pts   2.00  per  doz 

%  Pts  90  per  doz 

IVlR't.dl    1   tt>  »3.bo  per  doz 

%   It)   1.75  per  doz 

3  oz  50  per  doz 

^  t  '  ^        Barkeeper's  Friend  Pow- 

I^OIISlI      ^s""'    e'"°S3  J18.00 

wiiwiifj    g    METALLIC  POLISH 
PASTE 

Is  put  up  by  a  Practical  Chemist;  also  In 
Liquid  Form.  Free  from  Acid  or  Grit. 
Twenty  years  In  the  Markets  of  the  World. 
For  sale  by  all  dealers.  Also  the  Savoy 
Alkali  Floor  Powder,  containing  no  grease 
J.  T.  WILSON. 
Pacific  Coast  Aet..  2871  16th  St.   S.  F 


PERFECTION 

CHEESE  CUTTER 

Is  ii  roiiipiitiiiir  chcesj'  nittor.  It  Is  so 
simple  that  any  lio>  can  oiicriilt'  it. 
.Vii)  1)0}  ciiii  tiik«>  it  iijtiirt.  ch-aii  It 
and  put  it  toactiuT  iizain  Mitlioiit  u 
mistake. 

It  will  last  a  life  time 
and  uc  iruarinite*-  It  to 
(Mil  out  the  Ketuil  tiro- 
cer's  e.xact  prolit  from 
p»ery  ciicesr.  .No  mie.ss 
work  alK.'Ui  it. 


Ask  one  of  the  Thou- 
sands of  your  competi- 
tors using  a  Perferti<in 
Computing  Cheese  Cut- 
ter, if  the  Cutter  didn't 
save  its  cost  the  first 
90  days. 


Then  write  to  us. 


LEVENSON  COMPANY,  ^HE  AMERICAN 

Corner  Front  and  Pine  Sts.,  COMPUTING  CO. 

San  Francisco,  Cal.  Indianapolis,  Ind. 

C^racker  Jack 


'The  More  You  Eat 
The  More  You  Want" 


The    World^s    Greatest    5    Cent  Seller 


Dodge,  Sweeney  &  Co. 

Agents^ 


San  Francisco 


California 


38 


THE    RETAIL    GROCERS'  ADVOCATE 


ADVERTISING  HELPS. 


Make  Yoiir  Headins'  Pitliy  and  Snappy: 
Also  Your  Reading  Matter 

An  advertising  man  is  called  npon 
to  advise  on  all  questions,  says  Lonis 
Deuble  in  the  Cincinnati  Jobber.  Re- 
cently a  wealthy  family  in  my  home 
city  gave  me  an  order  for  an  epitaph 
on  a  costly  granite  shaft,  to  be  placed 
over  the  grave  of  a  favored  son  who 
died  in  a  foreign  country.  Of  course  I 
said  something  nice,  which  pleased 
them  immensely. 

Advertising  for  a  grocer  is  not  out 
of  my  line,  but  is  most  interesting  to 
me.  What  should  be  the  selling  points 
or  argument  in  a  grocer's  ad.?  First 
create  a  desire  by  describing  quality, 
constituents,  careful  production, 
strength,  flavor-  or  purity  of  what  you 
offer  for  sale. 

The  selling  points  are  lasting  taste, 
lowness  in  price  considering  quality, 
and  the  satisfaction  whicli  is  evidenced 
by  iieople  generally  in  purchasing. 
Economy  and  price  should  clinch  the 
sale.  So  make  your  advertisements 
accordingly.  Give  prominence  to  the 
name  of  the  article  as  a  catch-line  for 
your  advertisement. 

What  size  advertisement  should  a 
grocer  use?  This  depends  on  his  bus- 
iness and  what  he  wants  to  spend. 
The  more  he  advertises  the  larger 
grows  his  business  every  time.  I  will 
say,  without  the  least  fear  of  equivo- 
cation, that  the  grocer  has  a  better  op- 
portunity for  making  money  and  in- 
creasing his  business  through  adver- 
tising means  than  any  other  dealer. 
He  carries  staples  or  commodities 
which  people  must  wse.  A  man  will 
put  off  buying  a  suit  and  a  woman  a 
dress  or  other  wearable  from  time  to 
time,  but  people  must  buy  coffee,  sug- 
ar, tea,  soap,  butter,  molasses,  and 
what  not. 

What's  to  prevent  one  grocer  gett- 
ing the  most  of  the  town  trade?  He 


only  needs  to  advertise — ask,  invite, 
insist  on  people  trying  his  store  for 
quality  and  price,  and  sticking  to  this 
preaching  and  coaxing.  A  three-inch 
advertisement  is  fairly  good,  a  five- 
inch  single  column  better.  A  small 
ad.  could  be  run  Monday,  a  double 
space  ad.  Tuesday,  a 'small  ad.  Wed- 
nesday and  Thursday,  and  a  large  ad. 
Friday  for  Saturady's  trade.  A  small 
ad.,  say  three  or  four  inches,  should 
advertise  only  one  article  and  have  but 
one  catch-line  in  a  good  gothic  or  De- 
vinne  of  large  point.  A  six-inch  or 
larger  ad.  should  have  a  main  catch- 
line  at  the  top  and  a  medium-point  line 
in  the  center,  with  the  address  in 
smaller  type. 

Let  your  advertisements  talk  to 
women.  They  buy  practically  every- 
thing. Don't  advertise  anything  but 
good  quality..  Maintain  a  certain  dig- 
nity as  to  quality  in  your  advertise- 
ments. Prices  should  be  displayed 
fairly  large,  for  they  sell  your  pro- 
ducts. Some  women  (and  men,  as 
well)  will  walk  three  blocks  out  of 
their  way  to  buy  a  pound  of  coffee  at 
three  cents  off  regular  price.  A  gro- 
cer should  advertise  every  day,  wheth- 
er large  or  small  ads.  He  should 
change  his  reading  matter  every  day. 

Write  your  catch-line  and  make 
your  heading  pithy,  snappy  and  let 
your  reading  matter  follow  in  the 
same  style.  Don't  be  humorous  or 
witty — you  are  selling  groceries,  not 
jokes.  Better  write  a  story  book  on 
humor  if  you  want  circulation — but 
keep  it  apart  from  your  advertising. 

A  local  grocer  for  whom  I  prepared 
a  series  of  advertisements  on  coffee 
some  time  ago  recalls  my  attention  to 
the  increased  demand  for  this  article, 
and  I  will  relate  his  experience  in  one 
line  only.  He  made  a  specialty  of 
coffee  and  advertised  it  with  his  other 
goods,  but  did  not  experience  specially 
attractive  results.  He  requested  my 
advice.  I  read  up  on  coffee  and  learn- 
ed that  good  coffee  is  beneficial  to  the 
human  body  and  contains    a  nerve 


stimulant — caffein.  I  also  learned 
that  certain  coffees  were  injurious  if 
not  properly  blended. 

I  prepared  a  series  of  advertisements 
for  him,  starting  with  the  story  as  to 
the  growing  of  the  coffee  plant,  how 
carefully  the  berry  was  cultivated  and 
how  cleanly  it  was  cared  for  when 
ready  to  market  The  series  of  ads. 
simply  educated  the  people  as  to  good 
coffee  and  why  it  should  be  preferred 
to  inferior  brands.  The  ads.  were  cof- 
fee and  nothing  but  coffee.  These  ads. 
were  run  one  each  week  and  nicely 
displayed.  He  told  me  a  week  hgo 
when  I  visited  his  store  that  he  was 
selling  coffee  to  more  than  one  hund- 
red families  more  than  he  ever  did  be- 
fore and  that  only  that  brand  of  coffee 
was  used  by  these  families,  and  that 
he  was  building  up  a  separate  busi- 
ness on  coffee  and  high-grade  teas. 
This  simply  shows  what  can  be  ac- 
complished when  you  do  not  scatter 
your  shot.  Purity,  fair  price,  liberal 
assortment  and  freshness  of  iiroducts 
or  staples  are  essential  in  selling  gro- 
ceries, and  they  should  receive  at- 
tention in  your  advertisements. 


THE  NEW  COMERS. 

The  new  people  in  town  are  among 
the  easiest  to  make  your  customers. 
They  are  entirely  unprejudiced.  They 
want  to  buy  some  of  your  kind  of  narv}  ; 
arid  they  don't  know  who  runs  the 
best  grocery  store.  You  can  get  tli.^'"'' 
to  come  into  your  store  if  you  set 
about  it,  and  then  if  they  don't  co 
again  it's  nobody's  fault  but  your  own. 
The  best  scheme  for  systematic  work- 
ing of  that  sort  of  trade  is  to  have  a 
little  folder  printed  and  kept  on  hand 
ready  to  mail  to  new  families  as  soon 
as  they  arrive  in  town.  Make  it  plain 
and  attractive,  well  printed,  and  simply 
an  announcement  of  your  desire  to 
serve  them,  expressing  your  appreci- 
ation of  the  favor  of  their  patronage 
Such  a  simple  invitation  to  your  store 

mmm  mmm  oj<ija  apujx  snnsKJ^^y 

will  usually  be  accepted. 


Telephone  ^ 


Cable  A4clress 
'tCLUFFECK/' 


Temporary  2860 


William  Cluff  Company,  inc.  : 


Wholesale  Grocers 

Importers  and  Exfortcrs  of 

Cigars  and  Tobacco. 
♦  ♦  ♦  ♦ 

Spear  and  Mission  Sts. 

San  Francisco,  Cal 


I 


J 


HAAS  BROS. 

Wholesale 
Grocers— 

Importers  and  Commission  Merchant: 

100  CALIFORNIA  STREET 

(Corner  Davis) 
San  Francisco  California 
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The  Pacific  Vinegar  &  Pickle  Works, 
Hayward,  has  let  a  contract  for  a  one- 
story  sales  house,  56x186  feet  in  di- 
mensions with  a  cement  floor. 


[NTERNATIONAL 

DICTIONARY 

THE  ONE  GREAT 
STANDARD  AUTHORITY. 

Can  it  truly  be  said  of  any  other  book  I 
thanWEBSTKR'S  INTERNATIONAL 
DICTIONARY  that  it  is:—  I 
The  Standard  of  the  Federal  and  State  Courts? 
The  Standard  of  the  Govt.  Printing  Office?  | 
The  Bssis  of  nearly  all  ihe  Schoolbooks?  In- 
dorsed by  every  Stale  School  Supt.?  Univer- 
sally recommended  by  College  Presidents  and 
Educators?    The  Standard  tor  over  99%  of 
the  Newspapers? 

UP  TO  DATE  and  KEMABI.E. 
2380  l'age8.  5000  Illustrations. 

Sho"M  "t'oH  Tiot  Own  Such  n.  ISook  » 


Wedstek's  Colleoiate  DiCnONART. 
Hie  largest  of  our  abridgments.  Rejrular 
atid  TliiQ  Taper  editifns.  Unsurpassed  for 
e.cfraTico  avd  convr.iience. 

1H6  rAOES  A.ND  11  0  ILLUSTHATIOXS. 


Write  lor  "The  Story  of  a  Book" — Free. 
G.  &  C.  MERRIAM  CO., 
Springfield,  Mass.,  U.S.A. 
GET  THE  BEST. 


KELLEY- 

CLARKE 
CO. 

23  Market  St.,  San  Francisco 

IVOKY  SOAP 
LliKOX  SOAP 
P.  &  G.  NAPTHA  SOAP 

K.  C.  BAKING  POWDBg 
PKOCTOK  &  GAMBLE  CANDLES 
ORANGE  CITY  BUSKS 
PEARLt  GUM 
HONEYSUCKLE  MILK 


An  Auto?  Nol 


Peanut  and  Popcorn  Seller. 
Catalog  sbow'em  $8.S0  to 
$350.00.  On  easy  terms. 

KINGERY  MFG.  CO. 
IDS  C.  P«arl  St.,  Cincinnati 


ITEMS  OF  INTEREST. 

T.  H.  Elliott,  manager  of  the  Selnia 
Fruit  Company,  has  invented  a  new 
raisin  seeder  that  he  says  is  not  an  in- 
frigment  in  any  way  upon  any  other 
patent  in  existence  and  does  not  re- 
semble any  seeder  now  in  use.  Mr. 
Elliott  it  is  reported  exjjects  to  Install 
several  of  his  machines  for  this  sea- 
son's work. 

It  is  bound  to  surprise  the  prudenf 
housewife  when  she  orders  ketchup 
that  has  always  shown  a  delicious  red 
color,  to  find  it  strongly  tinged  with 
green,  but  when  she  realizes  that  it  is 
tomatoes  and  not  dye  that  is  being 
served  her,  perhaps  she  will  be  will- 
ing to  accept  it.  Peas  in  their  natural 
state  may  not  look  as  attractive  as 
when  nicely  greened  with  copper  sul- 
phate, but  they  have  all  the  flavor  and 
for   more   nutrition    than  formerly. 


Corn  may  be  yellow  rather  than  deli- 
cate white,  yet  it  has  the  flavor  of  the 
field  and  the  sweet  juices  nature  gave 
it  rather  than  the  bleach  of  com- 
merce and  the  artificial  sweetening 
added  by  the  packer.  Getting  back 
to  nature  may  seem  strange  for  a 
while,  but  it  is  decidedly  invigorating 
to  the  palate  and  to  the  trade  alike. 


President  Charles  A.  Sweigert  of  the 
Roard  of  Police  Commissioners,  says: 
"Saloonmen  can  now  live  as  American 
citizens;  they  can  conduct  their 
places  as  such;  they  may  buy  their 
liquor  and  their  cigars  from  whom 
they  please  while  the  present  com- 
mission is  in  power.  Men  who  con- 
duct 'straight'  saloons  will  not  be  af- 
fected by  the  change  of  administra- 
tion." 


FOR  SALE. 

THE  GENERAL  MERCHANDISE  BUSINKSS  OK  PRATT  \  McF.KW.  AT 
GRIMES  LANDING,  COLUSA  COUNTY.  (  AMKORMA,  CO>SISTI\(;  UV  \ 
FULL  AND  COMPLETE  LINE  OF  GENERAL  MKRCHANDISK.  STOKK  FIX- 
TURES,  STORE  BUILDING  AND  LOT.  SITUATKD  I\  ONK  OF  THK  RK  II- 
EST  FARMING  COMMUNITIES  IN  THE  STATE.  ALL  MUST  UK  S(H,D 
NOT  LATER  THAN  SEPTEMBER  20TH.  1907.  FOR  FURTHER  PARTICI  - 
LARS  SEE  F.  G.  McLEAN  AT  GRIMFS,  COLUSA  (  OUNTY,  CALIFORNI  \. 


AN  OLD  ESTABLISHED.  WELL-PAYING  GROCERY.  FKFI)  AND 
POULTRY  SUPPLY  BI'SINESS  IN  PROSPEROl'S  INTERIOR  TOWN.  NA- 
TIONAL  CASH  REGISTER;  DAYTON  SCALES:  HALL  SAFK:  SHOW  CASKS, 
ETC.,  GO  WITH  THE  BUSINESS.  STOCK  ALL  CLFAN  VND  NKW.  THIS 
IS  AN  EXCEPTIONAL  OPPORTUNITY  FOR  A  LIYE  UP.rO-I)\TK  .M \\ 
OR  FIRM.  OTHER  BUSINESS  INTERESTS  RKOUIRK  THAT  TMFS  RK 
SOLD  WITHIN  THE  NEXT  (50  DAYS.   ABOUT  iiiS.OOO  CASH  RKOUIRKO. 

ADDRESS  INOUIRIES  TO  G.  B  \..  CARE  "ADYOCATE."  1711  WFMSTKR 
ST.,  SAN  FRANCISCO. 

TERMS.  STRICTLY  CASH. 
LOCATION— AVITHIN  2  HOURS  RIDE  (►F  S\N  FRANCISCO. 

BUSINESS  DOING  $40,000  PER  ANM  M  IN  A  PROFIT  PVYIX.  MVN- 
i  FArTURINO  TOWN.  WHERE  THERE  ARE  NO  CI  TTERS.  PI,\NT  IS 
T)n'mED  INTO  TWO  PARTS— ONt  A  FIRST-CL\SS  HR\N(  H  IMUN*.'  V 
BUSINESS  OF  ABOUT  $1,000.00  PER  MONTH.  M\I\  STORE  HI  ll,HI\».' 
IS  27^^X<;4  F'EET  AND  NEWLY  FITTED  I  P.  THERE  IS  AN  VNVEX, 
STORAGE  ROOM.  BARN  AND  COAL  SHED.  REAS(>N  FOR  SEI.I,IN<;  MV- 
EN  ONLY  TO  BONA-FIDE  INOUIRERR-E\'(  KPT  TO  SVY  Til  \T  REVSONS 
\RK  PERFECTLY  LEGITIMVTF.  \YERA(.'E  MONTHLY  IMY-ROI  l,  OF 
FVCTORY  EMPLOYEES  IN  THE  TOWN  E\(  EKHS  SCVtKtO.  Ill  SINFSS 
EMBRACES  GROCERIES.  FEED.  H  VRDWARE,  CROCKERY  VND  DRV 
GOODS.  AS  AYELL  AS  COAL.  LIWE  \NI)  CEMENT,  ADDRESS  "SO^  VRB'^ 
DEAL,"  CARE  "ADVOCATE."  1714  AVEBSTER  ST.,  SAN  FRAN(  IS(  (L 


FOR  SALE— AN  ALMOST  NEAV  LAWSON  CASH  CARRIER  SYSTEM  OF 
ST  VTIONS.  COMPLETE  IN  PERFECT  WORKING  ORDER.  PRICE  f::,,tW 
CASH,  F.  0.  B.  ADDRESS,  THE  FAIRCO.,  SAN  JOE, 

OLD  ESTABLISHED  GENEAL  MERCHANDISE  HI  SINESS  FOR  SVI.K. 
LOCATED  IN  LIVELY  MINING  TOWN  IN  NORTHERN  PART  OF  ST\TK. 
SALE  BEING  MADE  BECATSE  PRESENT  OWNER  H\S  H \D  TIIF  Ml  S|. 
NESS  FOR  FORTY  YEARS.  APPLY  J.  H..  CARE  -ADVOCATE  1711  »  EH- 
STER  ST.,  S.  F. 

BUSINESS  CHANCES. 
NOT  A  BETTER  PLACE  ON  EARTH  FOR  A  WHOLESALE  GRO(  ERV 
HOUSE  THAN  ASTORIA.  OREGON.  LIVE  WIRE  ( OULD  ( ONTI.'OL  \. 
LASKAAN  TRADE.  TWO-THIRDS  OF  THE  PKOPLF  OF  TIIF  ^^(ll:l  l> 
LIVE  ON  THE  PACIFC  SHORES:  THEY  ML  MVKE  RFta  LVI!  HI  SINKSS 
OF  EATING.  YOUNG  HUSTLER  OUCiHT  TO  STVRT  (  (J-OPER \TF  (  (IM- 
I'ANY  OR  PROMOTE  AND  L0(  ATE  IT  HERE.  YOU  WOULD  DOI  HI  E 
YOUR  DOLLARS  IN  THIS  BUSINESSFIRST  YE  \R.  WRITE  (  H  VMHKR  OF 
COMMERCE.  ROOM  200.  ASTORIA.  ORECiON.  FOR  PVRTI(  UL\RS.  RE- 
MEMBER. ASTORIA  IS  ONLY  DEEP-WATER  PORT  ON  (  OLI  MRIA  RIVER 
AND  IS  ONE  OF  ONLY  FIVE  ON  PACIFIC  C(LVST. 
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GROCERY  NOTES. 


Items  of  Interests  To  the  Trade. 


Hollister. — Carpenters  were  at  work 
on  Tuesday  removing  the  building- 
staging  from  the  Granger's  Union  store, 
just  sixteen  months  from  the  date  of 
the  big  cuckoo  earthquake.  As  the 
good  sister  said  at  the  camp-meeting, 
"thank  God  for  that."  This  building 
which  now  covers  a  whole  lialf  block 
of  land  is  now  receiving  the  final 
touches  at  the  hands  of  the  carpenters 
and  painters  and  in  a  few  days  not  a 
scar  or  mark  will  remain  to  remind 
anybody  of  the  great  shake  that  left 
the  former  building  a  huge  pile  of 
bricks  and  mortar.  The  building  is 
planned  generally  on  the  lines  of  the 
old  building  but  not  so  high  and  has  a 
frontage  of  seventy  additional  feet. 
The  structure  is  solidly  braced  with 
wood  and  iron  pillars.  The  main  front 
walls  are  of  braced  timbers  veneered 
with  buff  pressed  brick,  ornamented 
with  galvanized  iron  cornice. 

The  entire  lower  floor  is  occupied 
by  the  Grangers  Union  for  business 
purposes.  The  show  windows  extend 
from  the  depth  of  the  lot  on  Sixth  st. 
around  San  Benito  to  Brown  alley, 
there  being  one  hundred  and  seventy- 
five  feet  of  plate  glass,  for  display  pur- 
poses. On  Sixth  street  a  large  brick 
addition  has  been  added  for  the  dis- 
play of  buggies  and  wagons.  The  of- 
fice occupies  a  commanding  position 
in  the  center  of  the  lower  floor,  and  is 


equipped  with  every  convenience  for 
the  proper  transaction  of  business. 

The  building  as  it  stands  today  rep- 
resents an  outlay  of  forty  thousand 
I  dollars,  which  taken  into  connection 
with  the  immense  loss  caused  by  the 
shake,  shows  what  energy  and  busi- 
ness spirit  can  accomplish,  even  when 
under   a  tremendous  handicap. 

Madera — The  Madera  Rochdale  store 
has  installed  a  new  slicing  machine 
which  makes  the  slicing  of  meats  for 
sandwiches,  chipped  beef,  in  fact  any 
thing  that  you  want  to  slice,  far  less 
difficult  than  by  the  use  of  a  carving 
knife,  no  matter  how  keen  the  knife 
may  be,  and  the  meats  are  all  cut  in 
4!lices  of  uniform  thickness.  Must 
have  been  an  "Enterprise." 

Berkeley. — Fire  in  the  grocery  of  H. 
Howe  at  2936  Ellsworth  street  dam- 
aged the  stock  and  building  to  the 
amount  of  $500. 

Acanipo. — A.  H.  Bull,  has  purchased 
the  business  of  J.  H.  Rhodes.  The 
name  of  the  new  firm  will  be  J.  H. 
Rhodes  &  Co.  They  will  carry  on  a 
general  merchandise  business. 

Ukiali. — Always  up  with  the  times, 
the  C.  Hofman  Company  department 
store  has  added  another  modern  feat- 
ure to  its  already  up-to-date  equip- 
ment. The  south  front  of  the  f^rocery 
department  has  been  furnished  with 
new  shelving  and  patent  containers 
for  cakes,  sugar,  coffee,  rice,  etc,  have 
been  put  in.  These,  while  protecting 
the  groceries  from  dust  and  moisure, 
have  glass  fronts  which  allow  a  hand- 


some display  to  be  made.  Louis  Hof- 
man, the  genial  head  of  the  grocery 
department,  is  very  proud  of  the  new 
arrangement  and  his  many  patrons 
appreciate  its  conveniences. 

Truckee. — Last  week  a  deal  was  con- 
summated in  which  the  Sassarini  Bros, 
purchased  two  lots  from  Mr.  Guisti, 
located  on  River  street,  west  of  Bridge. 
The  deal  has  been  pending  for  several 
days. 

The  Sassarini  Brothers  purchased 
these  lots  for  the  purpose  of  erecting 
a  one-story  building  to  be  used  for  a 
retail  and  wholesale  grocery  store. 
They  entered  into  the  grocery  business 
some  six  months  ago,  and  they  have 
prospered  to  such  an  extent  that  they 
are  forced  to  erect  a  building  exclus- 
ively for  this  purpose. 

All  this  week  they  have  had  men  at 
work  excavating  for  the  basement. 
The  building  will  made  entirely  of 
stone  and  will  be  fire  proof.  The  new 
place  will  be  just  one  story  high.  They 
hope  to  have  the  building  completed 
and  ready  for  occupancy  by  the  mid- 
dle of  October.  They  expect  to  have 
one  of  the  largest  stores,  conducted  ex- 
clusively for  groceries  in  Nevada 
county. 

Santa  Cruz. — C.  E.  Hoffman  and 
family,  formerly  of  Fresno,  have  taken 
up  their  residence  in  this  city.  Mr. 
Hoffman  will  start  a  tea  and  coffee 
emporium  and  is  only  awaiting  a  suit- 
able location  to  commence  business 
operations. 


HANDLE 

SPERRY  FLOUR 

and  make  a  good 
PROFIT  1 

The  most  popular  brand  on  the  Market. 
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Mill  Valley.— The  Tamalpais  grocery 
Company  is  out.  in  a  card  announcing 
that  its  Mill  Valley  store  is  not  for 
sale.  The  sale  of  the  stores  belong- 
ing to  the  company  at  Larkspur  and 
Corte  Madera  gave  rise  to  the  rumor 
that  the  Mill  Valley  establishment  was 
also  to  pass  into  other  hands,  but  that 
is  now  authoritatively  denied. 

Hollister — Edward  H.  Butts,  has 
purchased  an  interest  in  the  Nolte 
Company  Grocery.  The  young  men 
composing  this  firm  are  all  hustlers 
and  are  rapidly  building  up  a  good 
business. 

South  San  Francisco.— H.  Gaerdes, 
proprietor  of  the  Baden  Cash  Store, 
has  been  kept  very  busy  during  the 
past  Iwo  weeks  in  moving  the  mer- 
chandise from  his  old  store  on  Grand 
Avenue  to  the  new,  spacious  and 
modern  storeroom  next  door.  Mr. 
Gaerdes  says  there  is  nothing  in  his 
line  too  good  for  South  City  people, 
and  has  endeavored  to  make  his  new 
establishment  first  class  in  every  re- 
spect. The  store  room  is  50x80  feet 
in  dimensions,  and  is  fronted  with 
three  large  plate  glass  window  show- 
windows.  At  the  two  front  entrances 
the  floor  is  finished  with  beautiful  in- 
laid mosaic  work.  A  new  cement  side 
walk  is  to  be  laid  along  the  front  of 
Mr.  Gaerde's  property  in  the  near 
future.  A  modern  awning  will  also  be 
put  up.  A  large  store-room  is  com- 
pactly filled  with  all  kinds  of  general 
household  goods,  such  as  groceries, 
canned  goods,  wines  and  liquors,  cook- 
ing utensils,  garden  tools, 'candies  and 
nuts,  in  fact,  everything  pertaining  to 
a  modern  grocery  establishment. 

Mr.  Gaerdes  deserves  great  credit 
for  tMs  extensive  improvements, 
which  shows  that  he  has  faith  in  the 
future  prospects  of  South  City. 

Clovis: — Two  weeks  ago  fire  put  J. 
E.  Goode  in  the  road  with  a  small  part 
of  his  fine  stock  of  general  merchan- 
dise— his  buildings  a  pile  of  ashes.  The 
following  morning  John  had  lumber 
on  the  old  site  and  a  number  of  men 
at  work  building  a  temporary  shelter 


for  his  goods,  and  he  was  serving  cus- 
tomers with  the  same  careful  atten- 
tion. Immediately  the  building  was 
finished  he  got  busy  on  a  larger  build- 
ing, this  he  now  occupies,  it  is  24x4.^> 
and  will  be  used  until  his  new  brick  is 
built  on  the  corner  lot. 
Boulder  Creek. — The  marriage  of  Lee 
C.  Hayes,  the  popular  groceryman  with 
O.  M.  Williams,  and  Mrs.  Agnes  Wright 
a  former  teacher  in  our  public  school 
and  now  principal  of  the  San  Vicente 
school  is  to  take  place  at  the  Presby- 
terian parsonage  this  Sunday  after- 
noon. 

Lakeport. — J.  F.  Bartlett.  a  young 
man  recently  from  Humboldt  county, 
has  purchased  the  Oriental  Tea  and 
Coffee  Go's  store  in  the  bank  building 
from  Barry  &  Chamblin.  He  is  hav- 
ing the  store  improved  and  will  soon 
increase  the  present  stock. 

Mrs.  Clara  L.  Noyes  has  bought  the 
family  Grocery  Store  on  Main  street 
from  Mrs.  Craig,  who  will  leave  soon 
for  Arbuckle. 

Berkeley. — Another  retail  business 
■was  established  last  week  in  South 
Berkeley  when  the  Congdon  Grocery 
Company  opened  its  doors.  The  new 
store  is  located  at  3311  Adeline  street 
in  the  fine  new  Alcatraz  building  which 
has  only  been  completed  a  short  time. 
The  big  store  room,  which  extends  the 
entire  length  of  the  building,  has  been 
fitted  up  for  the  convenience  of  the 
grocery  business.  The  new  firm  is 
composed  of  M.  S.  Congdon  and  Geo. 
H.  Button.  Congdon  also  conducts  a 
large  grocery  store  at  the  corner  of 
Telegraph  avenue  and  Dwight  way  and 
another  one  at  the  corner  of  Shattuck 
avenue  and  Dwight  way. 

Larkspur. — Bert  Burtchall  has  sold 
out  the  Tamalpais  Grocery  at  Lark- 
spur to  P.  A.  Buckley  of  San  Francis- 
co. Mr.  Burtchaell  has  decided  to  go 
into  business  at  Goldfield. 

Kelseyiille,  Cal. — A.  J.  Clark  has 
sold  his  stock  in  Finley  Grocery  store 
to  T.  W.  Pedigo.  Clark  has  moved  to 
Lakeport. 


NOTICE 


Is  hereby  triven  that  on  Wednesdnj, 
the  211(1  day  of  October,  IIMI7.  a  special 
meeting  will  he  held  hy  the  slo<k- 
holders  of  the  Harrisick's  iiold  .\iiial- 
gamatiniL!;  Couipaiiy  at  the  oilicc,  lUIKt 
.Vc.Vllister  St^  at  10  A.  M. 

L,  II.  BAHIMSM  K'S, 

I'residciit. 


An  Artificial  Mother's  Milk  for  In- 
fants and  Invalids.  The  onl)  Perfect 
Snhstitule  for  a  Healthy  Mother's 
Milk— All  Jobbers. 


PACIFIC  COAST 

CONDENSED  MILK  CO. 

Seattle,  Wash. 


JOHN  II.  SP(>H>,  Agents. 
San  Francisco,  Cal. 


IN  TWO  YEARS  THE 

Royal  Electri.c  Mills 

Have  grown  into  the  Largest  Line  of  its  Itind  in  tlie  World 
WHY  ? 

BECAUSE— 

1st.  A  ROYAL  MILL  cuts  the  Coffee  into  even  granules,  without 
crushing  or  grinding. 

2d.  A  ROYAL  MILL  is  self-cleaning,  not  a  grain  of  Coffee  Is  left  In 
the  mill  to  mix  with  the  next  lot. 

3rd.  ROYAL  MILLS  will  Pulverize  Coffee  Without  Heating,  no 
other  will  do  this. 

Beck  Hardware  Co. 

73-75  Clementina  St,     Near  2nil  and  Folsom  Sts     San  Francisco. 
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AMUSEMENTS. 


NEW  ALCAZAR. 

The  New  Alcazar  stock  company  has 
scored  a  great  success  all  of  this  week 
in  Augustus  Thomas'  great  comedy 
"The  Otiier  Girl."  Next  week  the 
bill  is  "Genessee  of  the  Mills,"  which 
is  a  dramatization  of  Marah  Ellis  Ry- 
an's great  novel  "Told  in  the  Hlls." 

IDORA  PARK. 

(Oakland) 
The  brightest  and  funniest  of 
Comic  Operas,  "Ship  Ahoy"  with  a 
company  of  sixty  people  is  now  play- 
ing at  this  house.  The  caste  includes 
Ferris  Hartman,  Edith  Mason,  Wal- 
lace Brownlow,  Tom  Persee  and  a 
number  of  others,  with  Paul  Steindorf 
as  musical  director.  The  Alameda 
County  Exposition  and  Carnival  is  also 
a  source  of  great  attraction  at  the 
present  time.  To  reach  this  popular 
amusement  center  from  this  city,  take 
the  Berkeley  Key  Route,  via  55th  st. 


CHUTES  THEATRE. 
The  Milan  Opera  Co.  is  now  the  at- 
traction and  during  the  current  week 
"Traviata,"  "La  Bohenie,''  "La  Tosca." 
"Cavalleria"  and  "Pagliacci"  have  been 
played  to  well  filled  houses.  It  is 
unfortunate  that  such  a  splendid 
company  should  be  forced  to  play  at 
such  a  distance  from  the  center  of 
things. 


CENTRAL. 

This  great  home  of  melodrama  has 
held  big  houses  all  this  week  with  the 
spectacular  Owen  Davis  play  "The 
Gamblers'  Daughter."  Next  week  the 
splendid  melodrama  "Ruled  Off  The 
Turf"  will  be  the  bill. 


NOVELTY  THEATRE. 
"The  Three  of  Us"  has  been  the  bill 
for  this  week.  The  houses  have  been 
very  good  and  the  play  takes  well. 
Beginning  Sunday  night,  Louis  James 
is  billed  to  appear  in  the  "Merry 
Wives  of  Windsow,"  as  "Falstaff." 


PRINCESS  THEATRE. 

This  new  home  of  vaudeville  is 
meeting  with  much  success,  owing  tn 
the  high  class  of  performances  offered 
the  amusement  seeking  public.  The 
house  is  class  A  in  every  particular 
and  is  well  worth  a  visit. 


VAN  NESS  THEATRE. 
"Salomy  Jane"  is  the  bill  for  this 
week  and  next.  Olga  Nethersole  is 
billed  to  follow  in  "The  Awakening," 
"Carmen,"  "Second  Mrs.  Tanquerav," 
and  "Camille." 


COLISEUM. 

This  great  rink  has  been  open  to  the 
public  for  several  weeks,  after  a 
thorough  renovation,  and  the  fact  that 
the  society  skaters  have  arranged  to 
meet  there  during  the  winter  season, 
instead  of  elsewhere  as  previously,  is 
evidence  that  the  excellence  of  thla 


rink  is  recognized  by  all  concerned. 

The  Western  Skating  Association  is 
now  holding  a  series  of  races  for  the 
championship  of  the  world.  The  first 
races  were  held  on  Tuesday  evening 
of  this  week  and  other  heats  will  fol- 
low in  rapid  succession. 

 -♦  

A  GROWING  FIRM. 

The  success  which  has  attended  the 
efforts  of  Messrs  S.  M.  Phillips  &  Co., 
of  Sacramento,  who  are  becoming  very 
'important  factors  in  the  wholesale 
rice  trade  throughout  the  Sacramento 
and  San  Joaquin  Valleys,  has  encour- 
aged them  to  such  a  degree,  that  they 
are  now  completing  arrangements  to 
build  a  warehouse  in  Los  Angeles,  and 
establish  there  a  branch  of  their  large 
and  lucrative  business. 

The  progress  of  this  young  jobbing 
house  has  been  brought  about  through 
hard  work,  combined  with  square 
dealing  and  th  effort  to  please  cus- 
tomers. Mr.  Phillips  arrived  in  Sac- 
ramento several  years  ago,  totally  un- 


known and  has  built  up  in  a  few  short 
years  a  business  which  is  the  envy  of 
many  of  his  old  competitors. 


DIAMOND  MATCH  PROJECT. 


The  Diamond  Match  Co.,  of  Chico, 
will  in  the  very  near  future  undertake 
one  of  the  biggest  fire  protection  pro- 
jects ever  attempted  in  this  part  of 
the  West.  The  company  has  178,000 
acres  of  choice  timber  in  Butte  Coun- 
ty and  it  proposes  to  run  fire  lines 
around  the  entire  wooded  district,  and 
then  subdivide  the  holding  by  lines 
laid  out  in  checkerboard  .  fashion.  A 
patrol  system  will  then  be  established. 
A  slight  conception  of  the  magnitude 
of  the  job  may  be  gained  when  it  is  un- 
derstood the  fire  lines  will  be  150  feet 
wide.  The  company  will  take  no 
chances.  The  timber  jjossessimis  of 
the  match  company  are  exceedingly 
valuable,  and  it  would  entail  a  loss  of 
millions  if  a  disastrous  conflagration 
should  occur. 


Wichman,  Lutgen  &  Co, 

INCORPORATED 

Importers  and  Wholesale  Liquor  Dealers 

Sole  Proprietors 

GILT  EDGE 
WHISKIES 

RYE  AND  BOURBON 

Temporary  Office  and  Warehouse 

Cor.  Everett  nd  Harrison  Avenue,  Alameda 

Near  Park  St.,  Draw-bridge. 

431-439  Clay  St.,  San  Francisco. 
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BOSTON!  H0!1 

California  Should  Be  Strongly  Represented  at  the 
Next  Annual  Convention  of  the 

National  Retail  Grocers  Association 

Which  is  to  be  Held  at 

BOSTON,  MASS.,  MAY,  1908. 

Join  the  California  "Boston  Club." 

Twenty  Four  Members  Now  Enrolled 

Here  is  a  Chance  to  Enjoy  an  Eastern  Trip  with 

Special  Rates  --  Splendid  Accommodations  — 
Good  Company  --  Splendid  Entertainment 

The  Clnb  will  travel  in  its  own  special  Car  to  Boston  and  Return,  visiting  Salt 
Lake  City,  Denver,  Kansas  City,  Chicago,  Cincinnati,  Boston,  New  York 
and  other  cities  enroute, — being  part  of  a  special  train  which  will 
be  made  up  at  Denver   where   delegations  from  Oregon, 
Washington,  Idaho,  Montana  and  Colorado  will  join  us. 

"Your  Dues  will  Pay  Your  Fare." 

Fnll  details  will  be  forwarded  to  anyone  who  may  be  interested  on  application  ADDKESS 

FRANK  B.  CONNOLLY 


.  Director^  National  Association  of  Retail  Grocers. 
Secretary,  Cal  fornia  Retail  Grocers  and  Merchants  Association. 

901  Stanyan  Street  iSan  Francisco 
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Port  Costa  Flour 


(28  per  cent  Gluten) 


Golden  Poppy  Oat  Flakes 
Golden    Poppy  Cereals 


ENCORE  PANCAKE  FLOUR 


PORT  COSTA  MILLING  CO. 
210  Battery  Street  San  Francisco 

—  


E.  D.  Eddv,  Editor. 


SAN  FRANCISCO,  CALIFORNIA,  OCTOBER  4.  1907. 
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PHOENIX  FLOUR 


The  Whitest  TKe  Best 

Made  in 'Sacramento,  Cal. 

Up=to=date  Machinery 

Modem  Ideas  Coupled  with  the  Thirty  Years  Experience  at  the 
same  Location  Has  Taught  Us  What  Kind  Of  Wheat  To  Blend. 

RESULT:  =  PERFECTION 

Agencies  at  Oakland,  Eureka,  Placerville,  Red  Bluff 

and  Reno. 

PHCENIX  MILLING  CO.  ^facramento,  Cal. 

B.  E.  BRYAN,  Oakland  Agent,  17th  and  Wood  Sts. 

Phone  Oakland  8254 


Thirty  Thousand 
McCaskey  Registers 
In  Use. 


of  mrr- 


>0  DISPITES. 

AND  PLEASES  TOlTt  CCSTOMERS. 


WHEJf  SHORT  OF  OPINIONS  be  carefnl  of  ^^Tiom  You  Borrow. 

If  Tou  Waut  to  Know  about  THE  BEST  SYSTEM  ever  invented  We  will  friadlj  eive  yon  (he  namrs 
ebants'in  your  own  neighborhood  that  handle  their  accounts  by  THE  McCASKEY  REIilSTEK  .s\STEM. 
Get  the  Opinions  of  people  WHO  KNOW. 
Credit  SALES  handled  AS  FAST  as  CASH  SALES. 

NO  FORGOTTEN  CHARGES. 

IT  COLLECTS  THE  ACCOUNTS. 

ONLY  ONE  WRITING. 

A  64-page  Catalog  FREE  for  the  askiog. 

WE   CAN   SHOW  YOU 

How  Our  Register  Quickly  Pays  for  Itself,  and  ContinnaUy  Earn»  Yon  a  Profle. 

W.  A.  HAWLEY,  General  Agent  Pacific  Coast, 

237-38  BACON  BLOCK,  OAKLAND,  CAL. 

BRANCH  AGENCIES:    Los  Angeles.  Cal.;  Sacramento,  Cal.;  Spokane.  Wash.;  Portlaad.  Ore.:  SeaHle.  Wa»h.;  San  Joae.  C«l. 

THE  McCASKET  REGISTER  CO.,  34  Rush  St,  Alliance,  Ohio,  Manufacturers  of  the  Celebrate  Multiplex  Ihipfi. 
eating  Carbon  Back  Counter  Pads,  also  Single  Carbon  and  Folding  Pads. 


The  Advocate  Endorses  the  McCaskey  Account  Register. 
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RUMFORD 

The  Wholesome 

Baking  Powder 

It  satisfies  the  grocer's 
most  particular '  customers. 

It  enables  him  to  sell  the 
Best  of  the  High-Grade  bak- 
ing powders  at  a  reasonable 
price. 

He  is  sure  otits  Quick 
Sale  and  a  Good  Profit. 


Wc  Sell 


Rice! 


From  MILLS 

Direct  to  YOU 

Send  for  Samples 

W.  T.  Welisch  &  Co. 

RICE  FACTORS 
Monadnocfc  BIdg.  S«  F. 


New 
Sauerkraut 

J  Orders 
Promptly 
Delivered 


REED  PICKLE  WORKS 

1507  Folsom  St. 

Bet.  11th  and  12th 
Phone  Market  228. 


Do  You  Sell  Our 


Y-E-A-S-T 


Golden  Gate  Compressed  Yeast  Co. 

Washingfton  and  Fillmore  Sts. 
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RETAIL  GROCERS 

AND 

.MERCHANTS 

ASSOCIATION 


BARL  I).  EDDY.    Editor  and  Manager. 
Paul    A.    Carew,  Assistant. 
George  E.  Place,  Trav.  Representative. 

TEMPORARY  OFFICE 
S-in   Krnnolsco — 1714     Webster     St  reft 

TWO  PHONES-        I  ^j:^*  I'll?,-. 

SUBSCRIPTION  PRICEi 

One    Vear  $2.00 

Six   Months   1.00 

''Inerie  Copies  10  cts. 

Entered   as  Second   Class   Matter  In 
Post  Office  at  San  Francisco. 
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Index  to  Advertisers. 

The  firms  listed  below  are  using 

the  columns  of  The  Advocate  in  tlie 

cause   of   publicity.     We   urge  our 

friends   and   members   to  remember 

them  in  placing  orders. 

AGENTS,  MNFKS. 

R.  A.  Holcombe  &  Co.,  50  Clay  St. 

W.  A.  Hawley,  237-38  Bacon  Blk.,  Okd. 

Beck  Hardware  Co.,  73-75  Clementina. 

Kelly-Clarke  Co.,  23  Market. 

John  H.  Spohn  Co.,  50-52  Clay  St. 

Fred  F.  Hobbs  Co.,  Hansford  Bldg. 

The  C.  B.  Jennings  Co.,  41  Clay  St. 

Jobnson-Lock  Mercantile  Co.,- 213  San- 
some  St. 

P.  E.  Lenfesty,  49  Hartford  St. 

Castle  Bros.,  1444  O'Farrell  St. 

Hughson  &  Merton,  438  Market  St. 

Mailliard  &  Schmieden,  Front  and  Sac- 
ramento Sts. 

AMMONIA. 

Pacific  Ammonia  Bottling  Co. 

BAKING  POWDER. 
"Royal,"    Johnson-Locke  Mercantile 
Co.,  Agts,  213  Sansome  St. 


A.  Schilling  &  Co  ,  2d  and  Folsom. 
"Rumford,"  Rumford    Chem.  Works, 

Providence,  R.  I. 
Crescent  "Egg-Phosphate."     John  H. 

Spohn  Co.,  Agts. 

BANKS. 

Swiss-American  Bank,  1452  Fillmore. 
BEER. 

California  Bottling  Co.,  1255  Harrison. 

BITTERS. 

Lash's  Bitters  Co.,  1721  Mission. 

CATSUPS. 

Pacific  Vinegar  &  Pickle  Works,  161 

Sacramento  St. 
"Sniders,"  John  H.  Spohn  Co.,  Agts., 

52  Clay  St. 
"GriflRon's,"  California  Fruit  Canners' 

Association. 

CHEESE  CUTTERS. 

"Perfection,"'  Levenson  Co.,  Distribu- 
tors, Front  and  Pine  Sts. 
COFFEE,  TEA,  ETC. 

J.  A.  Folger  &  Co.,  Spear  &  Howard. 

M.  J.  Brandenstein  &  Co.,  Mission  near 
Spear. 

A.  Schilling  &  Co.,  2d  and  Folsom. 

COFFEE  MILLS. 
F.  F.  Wear,  D.  S.  A.,  Pac.  Coast.- 
Hobart  Mills,  137-139  Telegraph  Ave., 
Oakland. 

"Royal,"  Beck  Hardware  Co.,  Agts., 

,.604  Mission  St. 
"Enterprise,"  438  Market  St. 

COLLECTORS. 

American  Collection  Agency,  Grant 
Bldg. 

COMMISSION  MERCHANTS. 

Dodge-Sweeney  &  Co.,  Hathaway 
Wharf,  S.  F. 

Scatena,  L.  &  Co.,  104  Washington. 
Phone,  Temporry  243. 

Scheer,  Morehouse  &  Grandi,  Hatha- 
way Wharf  and  33  Clay  St. 

Monotti-Larimer  &  Co.,  707  Grove  St. 
CONFECTIONARY. 

"Hunky  Dory,"  Dodge  Sweeney  &  Co., 
Agts. 

DELICACIES. 

Rathjens,  P.  F.,  13145-1319  Pacific. 

Wieland  Bros.,  309-311  Davis  St. 

EVAPORATED  MILK.  i 

CarLation,  John  H.  Spohn  Co.,  Agts., 
50-52  Clay  St. 

Alpine,  F.  F.  Hobbs  Co.,  Agts.,  Hans- 
ford Bldg. 

Borden  Condensed  Milk  Co.,  Johnson- 
Locke  Co.,  Agts.,  213  Sansome  St.  | 

"Honeysuckle,"  Kelley,  Clarke  Co.,  23 1 
Market  St. 

FLOUR.  I 
Crown  Mills.,  /16  Jackson  St. 
Del  Monte  Milling  Co.,  Lombard  and 

Montgomery.     Phone,  Temporary 

1089.  ■  : 
Globe  Grain  &  Milling  Co.,  Chestnut  | 

and  Montgomery.  Phone,  West  1616. 
Port  Costa  Milling  Co.,  Battery  St., 

near  California. 
Bay  City  Mills,  J.  C.  West'^hal  &  Sons, , 

Prop's.,  1st  and  Clay  St.,  Oakland., 
Phoenix  Milling  Co.,  Sacramento.  j 
Sperry  Flour  Co.,  112  Spear  St. 

GINGER  ALE. 
D.  Steimke  &  Co.,  Union  and  Octavia. , 


INSECT  POWDER. 

"Eureka." 

I  LTE. 

I  "Red  Seal." 

[  MAPLEINE. 

John  H.  Spohn  Co.,  Agts.,  52  Clay  St. 
McCASKEY  ACCOUNT  REGISTER. 

I  W.  A.  Hawley,  Agt.,  237-38  Bacon  Blk., 
I  Oakland. 

i  MINCE  MEAT. 

"None  Such  Condensed,"  Merrell,  Soule 
Co. 

MEAT  SLICING  MACHINES. 

"Enterprise.''  438  Market  St. 

OIL  TANKS,  ETC. 
Beck  Hardware  Co.,  604  Mission  St. 
F.  F.  Wear,  "National,"  137  Telegraph 
Ave.,  Oakland. 

PAINTS,  OILS  &  GLASS. 
W.  P.  Fuller  &  Co.,  Mission  and  Beale. 

Phone,  Temporary  940. 
Whittier,  Coburn  &  Co.,  Sansome  St. 
PAPER. 

A.  7ellerbach  &  Sons,  421  Jackson  St. 
PASTE. 

Cleveland  Macaroni  Co.,  Golden  Egg 
Brands. 

PEANUT  SELLERS. 
Kingery  Mfg.  Co.,  106  E  Pearl  St.,  Cin- 
cinnati, Ohio. 

PICKLES,  ETC. 
Pacific  Vinegar  and  Pickle  Works,  161 

Sacramento  St. 
Reed  Pickle  Works,  1507  Folsom. 

POLISHERS. 
X-Ray  Stove  Polish,  R.  A.  Holcombe 

Co.,  Agts.,  50  Clay  St. 
U.  S.  Metal  Polish,  J.  T.  Wilson,  Agt.. 
2871  16th  St. 

PROVISIONS. 
Cudahy  Packing  Co.,  Union  St. 
Western  Meat  Co.,  17th  and  Harrison. 
Swift  &  Co.,  5th  and  Townsend. 
PRUNES. 

Los  Gatos  Cured  Fruit  Co.,  Los  Gatos. 

ROOT  BEER. 
Chas.  H.  Hires  Co..  Pniladelphia. 
RICE. 

W.  T.  Welisch  &  Co.,  Monadnock  Rldg. 
New  Orleans  Rice  Co..  104  Front  St. 

REFRIGERATORS. 
Ft.  Smith  Refrigerator  Works,  Beck 
Hardware  Co.,  73  Clementina  St 
SAFES, 

Parcell's  Safe  Co.,  523  Market. 
Richardson  Bros..  131  Fifth. 

SOAPS. 

"Sapolio,"  J.  P.  Gillespie.  .Apt. 
Babbitt's  Brands,  C.  B.  Jennings  Co.. 

Agts..  41  Clay  St. 
Cudahy  Packing  Co..  45  Clay  St. 
Fels,  Xaptha. 
Grandpa's  Wonder. 
Swift  &  Co..  5th  &  Townsend  Sts. 

SODA  WATER. 
D.  Steimke  &  Co..  Union  and  Octavia. 

SYRITS,  ETC. 
Long   Syrup   Refining  Co..   Sth  and 
Brannan. 

STATIONERY. 
Schwabacher-Frey  Co.,  42  Sutter  St. 

WHISKEY 
The  Rothenberg  Co.,  7th  and  Franklin 

Sts..  Oakland. 
Wichman.  Lutgen  &  Co..  Everetl  and 
Harrison  Ave.,  Alameda. 
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DO  YOU  KNOW  HOW  CHEAP  ELECTRICITY  IS?  EVER  THINK  OF  USING  IT  TO  GRIND  COFFEE?  ASK 
THE  MANAGER  OF  THE  NEAREST  POWER  HOUSE.  HE  WILL  POST  YOU  ON  THE  CONVENIENCE  AND 
ECONOMY  OF  ELECTRICITY  IN  YOUR  BUSINESS.  AN 

"Enterprise"  %t:„"^  Coffee  Mill 


will  save  your  clerks'  time,  yonr  customers'  time,  and 
advertise  your  store.  Write  for  catalogrue  describing  our 
yarious  Electric  Mill^,  with  capacities  for  granulating 
from  four  ounces  to  nine  pounds  of  coffee  per  minute. 

The  illustration  shows  our  double  mill,  No.  08712,  with 
motor  for  direct  current;  one  mill  fitted  with  grinders 
for  granulating,  and  the  other  for  pulverizing.  Each  iron 
hopper  holds  six  pounds  of  coffee.  There  are  two  speeds, 
fast  and  slow,  which  can  be  instantly  changed  from  one 
to  the  other;  at  fast  speed  this  mill  granulates  three 
pounds  of  coffee,  or  with  M  H.  P.  motor  for  alternating 
current.  The  latter  for  slow  speed  only.  Can  be  regu- 
lated while  running  for  grinding  either  fine  or  coarse. 

We  will  gladly  give  any  information  desired  about 
these  mills. 


It  isn't  so  much  a  question  of  "Getting  Along"— the  other  fellow 
may  get  along  so  much  faster  that  you  won't  be  in  the  race-- 

What  you  want  to  do  is  to  "Get  Ahead" 

Your  best  asset  is  "ENTERPRISE" 


"ENTERPRISE" 

With  New  Total  Registering  Device 

The  saving  of  time  will  doubly 
pay  for  it. 

The  coiiveniencc  alone  will  miiltc 
it  worth  all  it  costs. 

It  is  clciiner,  as  it  dispenses  with 
the  use  of  measures  and  the  conse- 
quent absence  of  flies  and  dirt. 


SELF  PRIMING 
an^/MEASURINQ 


PUMP 


Accurately  measures  molasses, 
heavy  oils,  tar  and  other  thick  liquids. 
Has  total  registering  device  showing 
when  stock  is  low  in  barrel. 

No.  97  Pump  costs  $6.00;  Auger,  75 
cents;  Extension  Tube,  50  cents  a  foot. 


Write  for  Illustrated  catalogue  of  all 
the    Enterprise  Specialties 


THE  ENTERPRISE  MFG.  CO.  OF 
PA.,  Philadelphia,  U.  S.  A. 
San  Francisco  Office-   438  Market  St. 


Earl  D.  Eddy,  Editor.  SAN  FRANCISCO,  CAL.,  OCTOBER  4  1907.  Vol.  12.    No.  39. 


Bottlers  Now  Help. 


Confer  With  Retailers  and  Tlien  Send 
Out  Committees. 

ADMIT  JUSTICE  OF  CLAIMS. 

Beer  Men  Will  Help 
Grocers  Get  a  Profit  on  Their 
Product 

Six  weeks  of  continuous  effort  have 
almost  brought  the  time  when  the 
grocers  can  be  sure  of  having  their 
profits  on  beer  protected. 

On  Monday  evening,  Sept.  30th,  at 
the  request  of  the  Associted  Retail 
Grocers,  18  of  the  leading  bottlers  of 
San  Francisco  gathered  at  522  Gough 
street  near  Hayes.  They  were  called 
together  and  met  as  individulas  and 
not  as  an  Association. 

Among  the  representatives  of  the 
Associated  Retail  Grocers  present 
were  John  W.  King,  Geo.  B.  Doyle, 
Frank  W.  Connolly,  Jesse  M  Trask,  H. 
Wolking,  J.  M.  Meyer,  James  S.  Ir- 
vine and  A.  H.  Powers. 

The  conference  that  ensued  was  full 
of  interest.  Mr.  Powers  explained 
that  when  the  chairman  of  the  bot- 
tlers spoke  of  the  "demands"  of  the 
grocers,  he  was  in  error.  The  gro- 
cers had  not  demanded  anything.  They 
merely  came  to  tell  the  Bottlers  that 
they  had  to  be  sure  of  a  profit  if  they 
were  to  keep  in  business  and  pay 
their  bills. 

Mr.  Powers  pointed  out  that  if  any 
bottlers  put  a  2  for  25c.  price  on  their 
beer,  the  grocers  would  gladly  pay 
the  prevailing  prices — which  would 
insure  good  profits  for  the  bottlers — 
and  could  not  afford  to  handle  a  10c. 
beer  even  of  it  were  offered  them  at 
75c.  The  reason  they  would  not  af- 
ford to  handle  the  10c  beer  at  75c  was 
that  the  profit  would  be  only  45c  per 
dozen  and  that  as  soon  as  the  move- 
ment for  better  profits  was  disrupted 
(Continued  on  page  8) 


Grocers'  Theatre  Party 

The  Boston  Club  Preparing  for  a  Big 
Time  on  October  29th. 

The  Boston  Club,  which  has  been 
organized  by  men  who  intend  to  at- 
tend the  National  Grocers  Convention 
at  Boston  in  May,  1908,  has  decided  to 
give  a  theatre  party  at  the  Alcazar 
Theatre  on  Oct.  29th,  having  leased 
the  entire  house  for  that  occasion. 
This  will  be  the  first  function  by 
which  they  propose  to  raise  funds  that 
will  enable  the  San  Francisco  dele- 
gation to  maintain  proper  headquart- 
ers and  carry  on  the  campaign  to- 
wards making  the  matter  of  having 
manufacturers  maintain  prices,  a 
national  policy. 

Prepare  a  Souvenir  Program. 

Jesse  M.  Trask,  Vice-President  of 
the  Associated  Retail  Grocers,  and 
Frank  B.  Connolly,  Secretary  of  both 
the  local  and  state  associations,  are 
members  of  the  club  and  have  been 
appointed  a  committee  to  prepare  a 
souvenir  programme  of  the  occasion. 
Already  they  have  secured  consider- 
able advertising  from  firms  who  are 
always  pleased  to  assist  in  anything 
that  they  feel  is  of  benefit  and  ad- 
vantage to  the  grocery  trade. 

There  will  be  a  very  large  issue  of 
this  programme,  since  it  is  the  en- 
tention  of  the  projectors  of  the  club 
to  mail  the  programme  to  all  grocers 
both  in  San  Frajicisco  and  on  the 
other  side  of  the  bay,  whom  they  think 
would  be  interested  in  the  theatre 
party. 

The  play  for  the  benefit  uight  has 
not  yet  been  decided  upon.  The  com- 
mittee has  several  different  plays 
under  consideration.  Their  decision 
will  be  announced  later. 

POINTS  TO  W.VTCH. 
SEE  PAGl  eleven 


New  Officers  Elected. 

strong    Directoriitf    nnd  Exwutlfe 
Chosen  to  .Manatee  AssocIatnJ  Gro- 
cers .Vifairs. 

r.\3IPAIG>  OI  TLIXED 


PRESIDENT^Iohn  W.  King,  2iiid 
and  Valencia  Sts. 

1st  VICE-PRESIDENT— .1.  L.  ZctU 
2S07  Mission  St. 

2nd  VICE-PRESIDENT— Jesse  W. 
Trask,  339  Devlsadero  St. 

TRE.VSrRER— John  F.  Schomer, 
3149  24th  St. 

SECRET.VKV— Frank  B.  (  onnoilj. 
901  Stanyan  Si. 

ASSIST.V\T  SECKETAKV  —  (art 
Harrison. 

FIELD  SECKETAKV  —  Aaron  II. 
Powers. 

DIRECTORS. 

M.  Brock,  tm2r>  Sacra riuiifo  St. 
James  S.  Irvine,  Biisli  and  Franklin. 
George  B,  Dojle,  Hnlcht  and  Cole. 
Gns  Lehrke,  B27  Tennessee  St.<. 
Antone  Zeitlch.  199:>  I'nlon  St 
The  above  officers  were  elected  ac 
the  general   meeting  of  the  Associ- 
ated Retail  Grocers  of  S.  F.  held  on 
Thursday  evening,  Sept.  26th.  at  Vet- 
eran's Hall,  431  Duboce  Ave. 

Never  before,  In  the  history  of  local 
grocery  association  work  have  so 
many  large  factors  been  drawn  to- 
gether in  one  Common  pnr|xise.  that 
is:  the  welfare  of  the  grocery  trade. 

The  active  co-operation  of  such  men 
as  those  named  above  means  that 
many  of  the  abnses  now  Interfering 
with  the  profitable  conduct  of  the 
grocery  business  will  be  eliminated 
and  a  vastly  more  friendly  spirit  en- 
gendered among  competitors. 

The  meeting  was  called  to  order  at 
8:45  o'clock. 
Secretary  Connolly  read    the  min- 
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Utes  of  the  previous  meeting  whicli 
were  approved  as  read. 

Secretary  Connolly  Reports. 

Then  came  the  Secretary's  annual 
report:  [ 

Secretary  Connolly  reported  88  mem-  - 
bers  secured  since  the  first  of  the 
year.  He  reported  four  laws  having 
been  secured  at  the  last  session  of  the 
legislature,  the  most  important  be- 
ing those  to  extend  the  time  in  which 
an  open  book  account  becomes  out- 
lawed to  four  years  instead  of  two, 
and  a  paragraph  in  the  pure  food  law 
which  makes  the  manufacturer  re- 
sponsible for  the  purity  of  goods  rath- 
er than  the  retail  dealer.  He  further 
stated  that  at  the  recent  state  conven- 
tion of  grocers  held  at  Sacramento  the 
San  Francisco  organization  was  hon- 
ored by  having  its  president,  George 
B.  Doyle,  made  president  of  the  State 
Grocer's  association,  and  that  San 
Francisco  was  chosen  as  the  place  for 
the  next  convention  to  be  held  in  Sep- 
tember, 1908. 

Field  Secretary  Adviseso 

Field  Secretary  Powers  then  made 
his  annual  report,  told  of  progress 
made  and  what  could  be  accomplished 
during  the  ensuing  year. 
Assistant  Secretary  Harrison  Talks. 

Assistant  Secretary  Carl  Harrison 
told  of  his  efforts  during  the  post 
few  weeks  and  of  the  splendid  re- 
sults he  had  secured  by  simply  show- 
ing the  grocers  the  right  road  for 
them  to  travel. 


Reports  of  Delegates. 

Many  of  the  delegates  to  the  State 
Grocers    Convention    at    Sacramento  i 
made  reports  among  them  being  Messrs  i 
Trask,  Young,  Harrison  and  King. 

Tells  of  New  York  Grocers. 

Wm.  M.  Bartsch,  the  well  known 
Pan  Handle  grocer,  who  had  just  re- 
turned from  a  two  months    Eastern  i 
trip,  told  of  the  meagre  profits  the  j 
Eastern  grocers  work  for.    He  prom-  j 
ised  to  give  the  Association  a  detailed  ; 
statement  of  condition  as  he  found 
them,  when  next    the  organization 
meets. 

By-law  Amendments. 

Mr.  King  gave  notice  that  at  the 
next  regular  meeting  of  the  Associ- 
ated Retail  Grocers  he  would  move  to 
amend  the  By-Laws  so  as  make  the 
Board  of  Directors  fifteen  instead  of 
nine  as  at  present. 

Big  Merchant  Shows  Interest. 

Mr.  Artter  of  the  L.  D.  McLean  Co. 
,  received  very  flattering  recognition  of 
his  standing  as  a  grocer.  Mr.  Doyle, 
Mr.  Connolly  and  several  other  mem- 
bers spoke  with  much  enthusiasm  of 
Mr.  Artter's  bus'ness  ability  and  capac- 
ity and  urged  Mr.  Artter  to  allow  his 
name  to  be  submitted  for  the  Board  of 
Directors.  Mr.  Artter  explained  that 
the  exigencies  of  establishing  a  new 
business  would  require  all  his  spare 
time  but  promised  to  get  into  the  har- 
ness actively  when  the  time  for  the 
next  election  arrived. 


J.  M.  Hanley.  Speaks. 
J.  M.  Hanley  of  Sutter  and  Pierce 
was  warmly  welcomed,    Though  not  a 
member,  Mr.  Hanley  had  done  val- 
uable work  among  his  neighbors  in 
the  movement  to  secure  better  profits 
on  bottled  beer.  President  Doyle,  from 
the  chair,  spoke  in  appreciation  of 
this  and  assured  Mr.  Hanley  that  he 
would  always  welcome  and  that  the  ; 
Associated  Retail  Grocers  would  be  ' 
glad  to  have  him  as  a  member  when 
he  should  decide  to  join. 

New  Officers  Seated. 

After  all  the  excitement  of  nomin- 
ations and  election  had  subsided,  Mr. 
Geo.  B.  Doyle  the  retiring  President 
made  a  few  well  chosen  remarks; 
congratulating  the  organization  upon 
the  splendid  men  chosen  to  guide  the 
destinies  of  the  organization  during, 
the  ensuing  year.  Mr.  Doyle  thanked 
the  membership  for  their  kindly  treat- 
ment of  himself  and  the  other  officers 
who  had  served  with  him  during  the 
strenuous  past  12  months.  Mr.  Doyle 
then  appointed  Messrs  Burmester  and 
Deitrich  to  escort  the  new  President 
Mr.  John  W.  King  to  the  chair. 

Mr.  King  Tells  Plans. 

.  .After  the  applause  had  subsided  Mr. 
King  arose  and  thanked  the  grocers 
for  their  evidence  of  faith  in  himself 
and  then  said:  "Gentlemen,  this  is  not 
a  time  for  talk — rather  it  is  a  time  for 
action.  The  new  Board  of  Directors 
together  with  myself  propose  to  do, 
less   talking  and   more   acting,  and 


FORT   SMITH  REFRIGERATORS. 

E.  Broderick   716  Fillmore  St.,  S.  V. 

Hath jen  Co  Lombard  and  Fillmore  S.  F. 

II.  Hellberg  Ninth  and  Bryant   S.  F. 

McCarthy  Bros  Bush  and  Baker   S.  F. 

Kohn  Bros   1201  Turk  St  S.  F. 

F.  Stuermer   18th  and  Danrers  St  S.  F. 

C.  Stelling   29th  and  Church   S.  F. 

J.  M.  Hanley   2300  Sutter  S.  F. 

iMaxwell  &  Streckenbach  1302  18th  St  S.  F. 

Fred  Pielhop    249  Courtland  Ave  S.  F. 

Far  Gro.  Co  3rd  Ave.  and  B  St  S  F. 

J.  Yennckohl    1839  Eddy  St  S.  F. 

Southern  Heights  Gro.  Col471  18th  St   S.  F. 

W.  .\.  Rogers    900  I  St.,  corner  10th  Ave  S.  F. 

II.  Heitman    2248  Misison  St  S.  F. 

H.  Dinslage   3375  Sacramento  St  S.  F. 

Miller  <&  Lawlor   Guerrero  &  Clinton  Park   S.  F. 

C.  F.  W.  Miller   239  Brighton  Ave.,  Ingleside  S.  F. 

J.  Straub   101  De  Montford  Ave.,  Ingleside.  S.  F. 

J.  Soltaro   Park  and  Central  Ave  Alameda 

Martin  Eggers   Fruitvale  Ar.  &  Boulevard,  E.  Oakland 

W.  Zeller   Palo  Alto 

.Santa  RosaDrury  &  Bartholomew   Stockton 

Coi>peropolisJ.  Rohrer    Stockton 

  Stockton  Hal  I  Bros   Stockton 

Foilowing   Well  =  Known    GROCERS   are   Using   the   Above   Style  Refrigerator 
We  make  all  Styles  and  Sizes  for  the  Grocery  Trade. 
REMEMBER         --------     If  We  Make  It  It's  Made  Right 


style:  No.  7686 

Sonoma  Co.  Fruit  and  Produce  Co  

C.  D.  Fontana   

Rossi  Bros  

The 


BECK  HARDWARE  CO. 


SAN   FRANCISCO  Phonc  Temporary  978 

73-75  Clementina  St  Near  2d  and  Folsom 


LOS  ANGELES 
47  Central  Avenue. 
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suiting  the  action  to  the  word  I  will 
say  no  more  at  this  time."  Mr.  King 
made  good  on  his  promise,  because, 
regardless  of  the  lateness,  of  the  hour, 
as  soon  as  the  general  meeting  ad- 
joined he  called  the  new  Board  of  Di- 
rectors together  and  they  got  right 
down  to  work  immediately.  It  was 
well  .  after  eleven  o'clock  when  the 
meeting  broke  up. 

 «  

FAKE  THEIR  WEIGHTS. 


Arizona  Dealers  Tell  of  the  Tricks  of 
a  Pretended    Wholesale  Honse 
Located  in  This  City. 

That  the  operations  of  Messrs  Parks 
Bros.,  of  372  5th  St.  this  city,  are  ex- 
tremely widespread,  was  evidenced 
by  the  receipt  of  a  letter  by  the  "Ad- 
vocate" this  week,  sent    by  Messrs 
Birchett    Bros,  of    Tempe  Arizona. 
Their  Mr.  Jos.  T.  Birchett  in  the  course 
of  his  letter  says: 
"I  have  been  reading  ahont  the  op- 
erations of  Parks    Bros,  recently, 
and  Tvish  to  state  that  they  have 
been    operating    throughont  this 
country  for  the  last  two  or  three 
years  and  have  been  selling  to  the 
retail  trade. 

"As  far  as  I  know  they  do  not  at- 
tempt to  sell  dealers,  but  confine 
their  operations  principally  to  the 
farmers. 

"I  had  an  opportunity  to  test  their 
weights  in  two  instances,  and  found 
them  short  two  pounds  on  a  twenty 
five  pound  sack  of  rice  and  two 
pounds  on  a  small  drum  of  coffee. 
They  sell  principally  light  stuff  on 
which  there  is  a  good  margin  of 
profit  and  also  a  good  opportunity 
to  fake  the  purchaser — such  goods 
as  bulk  tea,  coffee,  spices,  extncts- 
etc.,  being  their  principal  articles. 
"We  naturally  feel  that  they  do  u« 
an  injustice  as  they  get  cash  and  fur 
nish  the  goods  on  which  there  is  f 
good  profit  and  we  furnished  the 
staple  articles  on  credit! 
It  will  be  noted  that  these  people 
do  not  sell  to  dealers,  but  neverthe- 
less, their  address  in  the  San  Francis- 


co telephone  directory,  reads  as  be- 
low : 

Temporary  3r>36— Parks  Bros.,  Whole- 
sitlo  grocers,  372  ."ith  St. 

In  addition  to  this  there  are  con- 
spicuous signs  on  the  building,  call- 
ing attention  to  the  fact  that  the  finu 
doing  business  at  this  address  is  in 
the  wholesale  grocery  business. 

The  charge  of  short  weights,  which 
is  very  plainly  stated,  shows  the  un- 
scrupulous methods  adopted  by  this 
firm  in  order  to  get  the  best-  of  the 
retail  dealer,  who  is  always  ready 
md  willing  to  help  the  farmers  over 
he  ijerlods  between  crops  when  mon- 
ey is  scarce.  We  have  now  heard  ot 
the  operations  of  this  firm  in  the 
states  of  Oregon,  Washington,  Califor- 
nia and  Arizona,  and  it  seems  as 
though  some  action  should  be  taken 
to  bring  about  a  correction  of  the  con- 
ditions as  they  exist. 

We  invite  correspondence  in  this 
matter,  and  hope  that  other  readers 
of  the  "Advocate"  who  have  suffered 
from  the  unfair  competition  of  the 
firm  under  discussion,  will  write  and 
tell  us  about.  The  more  merchant.s 
who  complain,  the  more  likely  it  is 
that  we  will  be  able  to  do  something. 
In  union  there  is  strength.  The  var- 
ous  state  associations  are  now  wait- 
ing developments  in  this  Parks  Bros, 
matter. 

Let  us  hear  from  all  interested 
parties. 


A  NEW  DEPARTMENT. 
We  are  now  perfecting  arrange- 
iie  its  with  several  of  the  Commercial 
Tnivelers  organizations,  whereby  sev- 
eral columns  of  each  week's  issue  will 
be  devoted  to  the  doings  of  the"Kni!rhts 
of  the  Grip." 

Since  the  fire,  these  organizations 
liave  not  received  their  proper  atten- 
tion from  the  "Advocate"  and  we  now 
;"steu  to  mnke  up  for  lost  time.  Wo 
lielieve  that  this  departiueiit  will  be 
f  great  interest  to  our  readers,  si'icc 
t  will  keep  ine;:i  posted  as  t(»  t'ic 
iiovenieiit  of  their  friends — the  jol»- 
ber's  salesmen. 


THE  OLDEST    INHABITANT  OF 

BALTIMORE 
CAN  HARDLY  REMEMBER  WHEN 

HUNTER 
WHISKEY! 


WAS  nRST  PUT  UPON  THE  MAR- 
KET. ITS  STEADY  GROWTH 
IN  POPULARITY  THROUGHOUT 
THESE  MANY  YEIARS  PROVF3 
IT  THE  PERFECT  PRODUCT  OF 
THE  STILL 


CH.\HI.K.--  M    KKV.Ndl.IW  CO.. 
1-5           Apt-lit--  f-'l-  '  OiUoi  liitt  aiiil  Nr»«:a, 
K  912-SiU  K..1.-        .Si  .  -nn  ►iincl.~.-.  >  al. 

b^rTTTTTTTTTTWrnPTl^ 


Schilling's  Best 
is  at  home  wherever 


grocers  are 


alive  to  their  interests. 


The  retail  ghocers'  advocate 


BOTTLERS  NOW  HELP. 

(Continued  from  page  5) 
the  75c  price  would  be  withdrawn  and 
the  price  would  return  to  95c  and  ?1. 
again. 

Bottler's  Profits  Eiidaugered. 

He  further  pointed  out  that  of  the 
bottlers  refused  to  fix  a  2  for  25c  price, 
that  the  grocers  would  have  to  unite 
in  selling  beers  that  cost  90c  or  less. 
This  would  take  the  profits  away  from 
the  bottlers  who  were  now  getting  95c 
and  $1  for  their  goods  but  would  have 
to  lower  their  prices  to  keep  their 
trade. 

John  W.  King,  president  of  the  As- 
sociation, said  that  he  would  not  sell 
beer  for  10c.  and  was  getting  2  for 
25c  for  what  he  sold  but  that  he  had 
lost  60  per  cent  of  his  beer  business. 
He  felt  that  it  was  hurting  his  gro- 
cery sales  to  have  people  go  away  be- 
lieving he  was  charging  more  than 
his  neighbors  for  beer.  He  would 
throw  out  any  beer  that  the  bottlers 
allowed  to  be  sold  for  10c  and  sub- 
stitute any  brand  of  2  for  25c  beer. 

J.  S.  Irvine  of  Irvine  Bros,  agreed 
in  all  that  Mr.  King  had  said.  He  was 
going  to  handle  the  beer  that  paid  a 
profit. 

Geo.  B.  Doyle  the  recently  retired 
president  spoke  at  length  of  the  ne- 
cessity for  a  proper  margin.  He  in- 
sisted that  the  grocers  were  entitled 
to  consideration  from  the  bottlers 
both  because  of  the  money  the  Re- 
tailers invested  in  beer  and  for  their 
work  in  distributing  it  and  demanded 
that  the  bottlers  take  prompt  action. 


Local  Beers  Lose  Business. 

Jesse  M.  Trask  of  Schmidt  &  Trask 
made  a  very  logical,  quiet  but  force- 
ful address.  His  firm  he  explained, 
had  once  sold  considerable  local  beer. 
They  had  cut  it  out  and  were  handling 
only  Northern  beers  at  2  for  25.  be- 
cause the  local  beers  were  being  sold 
for  10c  on  all  sides  and  Mr.  Trask  did 
not  consider  it  good  business  to  jeop- 
ardise his  trade  and  profits  on  North- 
ern beers  by  handling  the  local  beers 
at  10c  or  to  hurt  his  standing  with 
his  customers  by  asking  2  for  25c  for 
local  beers  that  they  could  buy  in 
other  places  for  less. 

Mr.  Trask  called  on  the  bottlers  for 
an  expression  of  opinion. 

Several  of  the  bottlers  expressed 
themselves  vigerously.  Among  the 
speakers  were  John  Rapp  the  'Rainer" 
man,  Geo.  Alpers,  "Tacoma",  E.  Rem- 
ensberger  "Yosemite"  and  A.  Lang, 
"Frederickburg."  These  gentlemen 
all  expressed  the  belief  that  the  gro- 
cers should  be  protected  in  a  2  for  25c 
price.  They  all  stated  however,  that 
they  were  afraid  it  would  cause  too 
much  trouble  if  it  were  done. 

Trouble  In  The  Aalr. 

The  discussion  that  followed  showed 
that  it  would  cause  even  more  trouble 
if  it  were  not  done. 

The  grocers  retired  at  this  juncture. 

The  bottlers  then  began  a  discus- 
sion among  themselves 

It  was  not  until  nearly  midnight 
that  they  quit. 

It  was  then  found  that  every  man 


present  had  become  convinced  that  it 
would  be  profitable  to  protect  a  2  for 
25c  price.  Various  men  agreed  to  see 
the  bottlers  not  represented  at  the 
meeting  and  show  them  the .  necessity 
of  taking  the  step,  too. 

When  the  bottlers  have  been  thor- 
oughly canvassed  again,  another  meet- 
ing will  be  held. 

It  had  been  the  intention  of  the  As- 
sociated Retail  Grocers  to  call  a  mass 
meeting  for  Sunday  to  take  definite 
action.  Owing  to  the  steps  taken  by 
the  bottlers  to  help  secure  the  ends 
desired  it  was  decided  to  postpone 
this  meeting  till  a  later  date. 


mSURAJfCE  RATES  REDUCED. 

The  Board  of  Fire  Underwriters  of 
the  Pacific  has  extended  its  reduction 
for  the  use  of  coinsurance  to  a  number 
of  additional  towns  which  have  been 
found  to  justify  the  change.  The  re- 
duction is  15  per  cent  on  brick  build- 
ings for  80  per  cent  coinsurance  and 
20  per  cent  for  90  per  cent.  On  con- 
tents the  reduction  is  10  per  cent  for 
80  and  15  per  cent  for  90.  On  frame 
buildings  and  stocks  other  than  special 
hazards  or  public  warehouses  the  re- 
duction is  10  per  cent  for  90  per  xent 
coinsurance.  This  applies  to  Anacon- 
da and  Great  Falls,  Mont.;  Provo,  Utah 
Santa  Barbara,  Pasadena,  San  Diego, 
San  Bernardino,  Chico,  Santa  Rosa 
and  Watsonville,  in  California,  and 
Reno,  Nev. 


FT.  SMITH  REFRIGERATORS  SAVE 
ICE. 


.a'iJthuR  OOWNEV.  (loES'OENT 


dEAPDSLEV    VrtE  Pr£s.di.ni 


HUTCHINSON   SeC  v  anO  TnCA& 


A  P  MURD0CM.OcNn»AtMA>.A 


In  the  Manufacture  of  our  Starch  we  use  cuear  Lake  Ontario  wate« 
suppljed  by  our  own  pumping  and  filtration  plant 


A'lg.  24,1907 


Mr.  Retail  G-rocer; 

Dear  Sir: 

When  you  desire  to  give  your  trade  good 
Starch  why  do  you  not  use  Murdoch's  Oswego  Velvet  Gloss  Starch 
and  Murdoch's  Oswego  Corn  Starch?     The  price  is  right,  and 
the  quality  of  the  goods  eciual  or  superior  to  any  Starch  manu- 
factured in  the  world.     Ohtainahle  from  all  wholesale  grocers. 

Yours  very  truly, 

Oswego  Maize  Products  Company, 

Oswego,  N.  Y. 
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ASSOCIATION  ROSTER 


I'ulHoralu    Retail    Grooem    aaii  Her- 
C'llUUtM*  ANHOvlutton. 

President,  Geo.   B.   Doyle,   San  Francisco. 
iBt  Vice-President,  P.  N.  Aubrey,  Stock- 
ton. 

2nd  Vice-President,  C.  A.  Mottaz,  Los  An- 
geles. 

3rd  Vice-President,  H.  E.  Jones,  San  Fran- 
3rd  Vice-President,  H.  E.  Jones,  San  Jose. 
Treasurer,  C.  B.  Pearson,  Stockton. 
Secretary,  F.  B.  Connolly,  San  Francisco. 

Directors: 
A.   A.   Jost,  Sacramento. 
W.  C.  Longstreth,  Los  Angeles. 
J.  R.  Newberry,  Los  Angeles. 
J.   J.   Hughes,   Nevada  City. 
J.  F.  Limpinsel,  Placerville. 
L.  Warnke,  Alameda. 
H.  K.  Duncan,  Oakland. 
L.  R.  Eccleston,  Fresno. 
F.  B.  Connolly,  San  Francisco. 


ASSOCIATION  KETAIL  GROCERS  OF  SAN 
FRANCISCO. 

PRESIDENT — JJolin  W.  King,  22n&  and 
Valencia  Sts. 

1st  VICE-PRESIDENT — A.  I>.  Zett,  2S07 
Mission  St. 

2nd  VICE-l'ivESIDENT — Jesse  W.  Trask, 
339  Devisadero  St. 

TREASURER — John  F.  Schomer,  3149  24th 
St. 

SECRETARY — Frank     B.     Connolly,  901 

Stanyan  St. 

DIRECTORS — M.  Brock,  3325  Sacramento 
St.;  James  S.  Irvine,  Bush  and  Franklin  Sts,; 
George  B.  Doyle,  Haight  and  Cole  Sts. ;  Gus 
Lehrke,  627  Tennessee  St.;  Antono  Zeitich, 
1995  Union  St. 


PACIFIC  COAST. 
Ketuil  Gr«>«*erM'  .\M.HO('iiilU>u. 
Pre»ideiit. 

P.  B.  Fancher — Sacramento,  Cal 

First  Vlee-Presiaent. 
J.   R.  Newberry — Los  Angeles,  Cal. 

Second  Vlce-Prcaldenl. 
Fred  D-resser — Portland.  Ore. 

Secretary 
H.  Hauch,  Alameda,  Cal. 


NATIONAL  RETAIL  GROCERS'  AS- 
SOCIATION OF  THE  UNITED 
STATES. 

President,  Charles  J.  Kramer,  Little 
Rock,  Ark. 

Vice-President,  Simon  Clark,  Du- 
luth,  Minn. 

Secretary,  John  A.  Green,  Cleveland, 
Ohio. 

Treasurer,  Henry  W.  Schwab,  Mil- 
waukee, Wis. 


ALL  grocers  should 
carry  a  full  Stock  of 
Royal  Baking  Powder. 

It  always  gives  the 
greatest  satisfaction  to 
customers,  and  in  the 
end  yields  the  larger 
profit  to  the  grocer. 


Absolutely^  Pure 

A  Cream  of  Tartar  Powder, 
free  from  alum  or  phos' 
phatic  acid 

Makes  Home  Bakiiig  Easy 


Director,  for  three  years,  F.  D.  Con- 
nolly, California. 

Director,  for  one  year,  A.  W.  Far- 
linger,  Georgia. 

Senior  Director,  L.  F.  Padb^rg.  St. 
Louis,  Mo. 


OAKLAND  ROSTER. 


Retail  Grooers'  "nrt  ■\(er<''i-'nts'  As«orii(it>p 
of  Alameda  County. 


H.  D.  Cushlngr,  President.  528  13th  St. 
Oakland. 

H.  Hauch,  Vice-President.  14111  Park  St.. 
Alameda. 

Jas  I..  Woodworth,  Treasurer.  551  East 
12th  St.,  Oakland. 

T.  L.  Fleming,  Sunset  Grocery,  Oakland. 

JJolin  ."Mitchell,  Gardner-Mitch ,11  (•■>  .  o 
land. 

Andrew  J.  Nor,  1572-74  7th  St.,  Oakland, 
.s.  .J.  Sill,  President       .1.  Sill  Co..  1  ,-rk  ■ 
Geo.  A.  turn  Suden.  '  JTT  nth    \<o  <->■• 
land.  W.  T.  Boncel,  Sec'y. 


PLAN  PACKING  PLANT. 

Denver. — According  to  an  announce- 
ment made  here  by  representatives  of 
the  Schwarzschild  &  Sulzberger  com- 
pany of  New  York  they  have  definitely 
decided  to  build  a  $1,000,000  packini: 
house  in  Colorado  or  in  some  State 
west  of  Colorado.  The  party  will  pro- 
ceed from  Denver  in  a  few  days  on  :i 
tour  of  Colorado,  Utah  and  Nevada  in 
a  110-h-p.  automobile. 

ALA.IIEDA  K  E  PLANT. 


.\Inme(!a« — .\  company  is  being  form- 
ed to  construct  at  Bay  Station  a  plant 
for  making  artificial  ice.  The  plant 
will  probably  be  built  In  sections  as 
the  demand  justifies.  The  cost  of  the 
Iilant  is  estimated  at  $40,000. 


Now  is  the  time  to  run  on- 

HUMBOLDT  COUNTY  BUTTER 


GIVE  YOUR  CUSTOMERS. 


ALPHINE  OR  GOLDEN  GLOW 

And  you  will  not  have  to  listen  to  Kicks. 

MONOTTI-LARIMER  CO. 

Phone  Market  3006.  32-36  Page  St.,  S.  F. 
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California's  Best  Advertised  Product 

QHIRARDELU'S 

Chocolates  and  Cocoa  Satisfies  Everybody . 


THE  de:ai.er 

Because  it  Cannot  be  Sold 
for  Less  than  a  Fair  Price: 


THE  CONSUMER 

Because  it  is  always  Pure, 
Fresh  and  of  Full  Strength. 


In  order  to  protect  our  Trade  Mark  and  Also  Protect  the  Dealers  who  Distribute  our  Goods, 
we  hare  fixed  the  following  as  the  minimum  prices  of  the  goods  listed  below: 

CHIRARDELLI'S  Ground   Chocolate,  l-lb.  tins  35c. 

"  Ground  Chocolate,  3-lb  tins  90c. 

Cocoa,  1-2  lb.  tins     -    -    -  25c. 

Eagle  Chocolate,  l-lb.  tins    -  30c. 

(More  may  be  charged  when  the  dealer  finds  it  necessary.) 

We  sincerely  trust  that  the  Retail  Trade  will  appreciate  our  Good  Will  and  will  lend  their 
aid  in  our  efforts  to  maintain  tlie  above  prices 

D.  GHIRARDELLI  CO. 


RED  SEAL  LYE. 

Disinfectant,    Water  Softener,  Cleanser.  The  Sifting  top  Can. 

p.  C.  TOMSON  &  CO.,  Makers,  PHiladelpHia,  Pa. 


r.UOMSONtCO.PHlLAPi 
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GROCERY  MARKETS. 


Review  of  Conditions  as  Re- 
ported by  Experts  in  Vari- 
ous Centers. 


POINTS  TO  ^VATCH. 


CANDIES.— 

Local  factories  report  necessity 

of  advances  shortly  in  all  yarieties 

in  which  chocolate  is  nset\ 
SUGAR.— 

Sugar  is  a  good  thing  to  let  alojie. 

just  now,  buy  only  what  you  need. 
RICE.— 

Japan  rices  are  extremely  scarce 
locally. 
FARIjVACEOUS  GOODS.— 
Our  this  week's  price  list  shows 
many  changes  in  this  line.  Eastern 
advertised  brands  are  apt  to  ad- 
vance owing  to  scarcity  of  Oats. 

ADVANCES  (For  changes  see  Price 
List) 
Salt. 

Salad  Oil. 

Asparagus. 

Canned  Corn. 

Rolling  Pins. 

Step  Ladders. 

Miner's  Cocoa. 

Cheese,  Eastern. 

Finnan  Haddies. 

Martin's  Cheese. 

Honeysnckle  Milk. 

Ghiradelli's  Cocoa. 

Miner's  Chocolate 

Cheese,  California. 

Lemon  Squeezers. 

Washing  Machines. 

Farinaceous  Goods. 

Venard's  Chocolate. 

Alaska  Red  Salmon. 

Alaska  Pink  Salmon. 

Japanese  Telescope  Basket*. 

Columbia  River  Salmon  (1-lb  &  flats) 
DECLINES  (For  changes  sec  Price 
List) 

Sugar. 

OUT  OF  STOCK. 
Celluloid  Stnrcb. 
Quaker  Puffed  Rice. 
Pacific  Herring  -%-lbs) 
MacLarens  Imperial  Cheese. 


AGAIN  IN  STOCK. 
Babbit's  Potash. 
Mustard  Mackerel. 
"Neptune"  Boneless  Herring. 
Atmore's  Plum  Pudding  (all  sizes) 
"Golden  Seal"  Soused.  Tomato  and 
Eastern  Boneless  Codfish  (Neptune) 

FREE  DEALS. 
Fairbanks  Gold  Dust. 

With  five  and  a  half  boxes  at  4.65 
one-half  box  free.  Size  24x72.  With 
ten  boxes  at  4.60  ore  box  free.  With 
25%  boxes  at  4.55  two  and  one-half 
boxes  free.  With  fifty  boxes  at  4.55 
fiv  boxes  free.  Above  deal  is  good 
for  but  a  short  period. 


Rnmford  Baking  Powder — Five  per 
cent  discount  in  five  case  lots;  one 
case  free  In  ten  case  lots. 

Jello — One  case  free  with  each  12 
cases.    Deal  limited  to  48  cases.  Ice 
cream  powder  made  by  the  same  com 
pany  may  be  assorted  with  Jello  in 
making  up  orders. 


Bromangelon — One  dozen  free  with 
each  gross  ordered.  No  free  gool.s 
with  orders  for  less  than  one  gross. 

Frazler's  Axle  Grease. — One  case 
free  with  tep 

.Malta  Vita — One  case  free  with  five. 
l{c.\  Lye — One  case  free  with  five 

cases. 


Prepared  under  strictly  hygienic  conditions 
and 

United  States  Government  Inspection. 

Western  Meat  Co. 

Mail  Address  : 

SotitH    San  Francisco 

San  Mateo  County 


Parsons  Ammonia. — case  free 
with  5V2  cases,  1  case  free  with  10 
cases. 

Cal.  liosne  Braisd  Catsup. — case 
Lots,  $2.25  per  doz.  and  one  case  free; 
10  OMSO  Lots,  $2.20  ppr  dn/;.  Two  cnses 
free  25  case  Lots,  $2.15  per  dtz.  and 
5  cases  free;  100  case  Lots,  $2.00  per 
do';.  and  20  cases  free. 

Murdoch's  Starch — 10  case  lots  as- 
sorted or  straight  at  list,  one  case 
corn  starch  free.  Crates  of  sixes 
count  for  two  cases. 

X-Ray  Stove  Po'fsh — 5c  size,  3  doz. 
$1.50  with  6  free;  10c  size,  3  doz., 
$2.50  with  6  free. 


SIGAR. 

The  local  market  is  in  a  state  of 
demoralization  and  there  is  no  telling 
which  way  it  will  go.  There  was  a 
decline  of  10  points  on  the  2Sth,  as 
noted  in  our  price  list  coliiinii. 

Conditions  are  such  that  grocers  had 
best  buy  only  from  hand  to  ni'mil-. 
The  refineries  are  obviously  fighting 
between  themselves  once  more. 

New  York,  Sept.  26.— Willett  &  Gray 
report-: 

The  week. — Raws:  Unchanged.  Re- 
fined: Unchanged.  .Net  cash  (inotat ioiiij 
this  date  are:  Molasses,  '.i  OOc:  Centri- 
fugals, 3  95c;  Granulated  4.65c. 
..Raws. — During  the  week  under  re- 


Golden  Gate  Leaf  Lard* 
Eastern  Star  Hams  and  Bacon* 
Sound,  Wholesome  Food  Products 
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view  the  raw  sugar  market  has  re- 
mained unchanged. 

It  is  now  sufficiently  evident  that 
the  Cuba  crop  will  mature  later  than 
usual  this  season  and  amount  to  less 
than  las  tyear's  crop,  but  is  it  too 
early  yet  for  valuable  estimates.  More 
rain  is  wanted  constantly  at  this  than 
Cuba  is  receiving  thus  for. 

At  the  close  sugars  are  offered  more 
freely  and  buyers  are  inclined  to  hold 
off. 

Refined. — Steadness  has  character- 
ized the  local  market  for  refined  sugars 
throughout  the  week. 

The  close  is  rather  less  active  with- 
out special  indications  of  immediate 
change  in  prices. 

COFFEE. 

New  York,  Sept.  26.— Willett-Gray 
report: 

The  consuming  trade  is  buying  as 
little  Coffee  as  possible,  but  this  policy 
insures  a  very  sound  market  and  this, 
together  with  continued  unfavorable 
conditions  for  the  growing  oiop,  will 
likely  bring  a  change  of  views  con- 
cerning the  market,  with  interior  deal- 
ers so  sparingly  supplied. 

September  options,  week  ending 
Sept.  26:  Highest,  5.85  to  5.90;  low- 
est, 5.75  to  5.90;  closing,  5.85  to  5.95, 
against  last  year  closing  6.55  to  6.60. 
No.  7  last  year,  8i/4c. 

Visible  supply  of  world,  in  bags, 
Sept.  1,  1907,  16,004,313;  Aug.  1,  1907, 
16,075,812;  Sept.  1,  1906,  10,756,653;. 

Stock  U.  S.,  all  kinds,  in  bags,  Sept. 


1,  1907,  3,862,690;  Aug.  1,  1901,  3,933,- 
190;  Sept.  1,  1906,  3,190,701. 

RICE. 

M.  Phillips  &  Co.,  say  under  date  of 
Sept.  30. 

The  market  on  all  grades  shows  no 
change  since  our  last  report.  Mills 
are  still  holding  firm  for  full  prices 
on  Fancy  Heads  and  cannot  book  ord- 
ers for  immediate  shipment. 

Stocks  of  Domestic  Japan  are  prac- 
tically exhausted;  the  trade  will  there- 
fore have  to  use  the  unpolished  rice 
growned  and  milled  in  the  Hawaiian 
Islands  in  place  of  Domestic  Japans. 
This  rice,  while  unattractive  to  the 
eye,  cooks  up  well  and  has  given  sat- 
isfaction to  all  of  our  trade  who  have 
used  same.  We  look  for  a  large  quan- 
tity of  this  rice  to  be  sold  within  the 
next  six  weeks  as  price  on  this  grade 
will  be  about  50c  a  bag  lower  than 
Imported.  We  do  not  look  for  any 
New  Crop  Japan  before  the  15th  of 
November,  probably  later. 

New  York,  Sept.    24tli,    1907  Dan 

Talmage's  Son's  report: 

A  good  demand  prevails.  Prices  are 
well  sustained  in  sympathy  with  re- 
ports from  primary  points. 

At  New  Orleans,  market  is  strong 
with  business  restricted  account  of 
light  offerings.  Rains  have  inter- 
fered with  the  harvest  and  receipts  of 
Rough  Rice  have  been  so  scanty  that 
several  mills  have  had  to  shut  down 
for  want  of  supplies.  In  the  Interior 
Southwest  Louisiana  and  Texas  de- 
mand has  been'  active    and  offerings 


sold  readily  at  full  prices.  Rough 
Rice  is  coming  in  slowly  account  of  de- 
layed harvest  by  rain. 

DRIED  FRUITS. 

The  principal  activity  in  the  gen- 
eral list  of  cured  fruits  during  the 
week  has  been  in  apples.  California 
evaporated  apples  are  the  firmest 
thing  on  the  list  at  the  moment  and 
quotations  have  been  going  up  at  a 
startling  rate.  There  are  very  few  to 
be  had  at  any  price  at  the  moment  we 
understand  and  heavy  sales  have  been 
made.  This  year's  output  of  evap- 
orated apples  in  California  is  esti- 
mated by  one  handler  at  2,000  tons. 
The  past  two  seasons  have  been  in  the 
neighborhood  of  2,500  tons.  Eastern 
evaporated  apples  are  firm  and  high, 
and  an  un-heard-of  condition  prevails 
in  California  apples  this  year  in  that 
shipments  have  been  made  to  various 
points  in  the  middle  west  and  even  as 
far  as  the  Atlantic  seaboard.  Califor- 
nia evaporated  apples  usually  are  tak- 
en for  local  and  enarby  consumption. 
Quotations  have  been  advanced  to  the 
basis  of  10i/4@10i^  for  choice. 

Peaches  are  slightly  weaker  with 
very  little  new  business  passing.  The 
fancy  grade  hold  about  as  before,  but 
choice  and  extra  choice  are  a  fra<"- 
tion  off.  There  are  very  few  stand- 
ards to  be  had,  hence  values  for  this 
grade  rule  a  little  better  than  the  us- 
ual differential.  Low  grades  of  pears 
are  not  held  quite  so  firmly  and  are  a 
fraction  lower.  Figs  remain  steady  so 
far  as  actual  quotations  are  concerned 


r 


Folger's  Golden  Gate 
Baking  Powder 


Sold  On  Mer\t 

S::  16  oz  NET   


Ts  composed  of  the  following 
ingredients  and  none  other  : 

Pure  Cream  Tartar  and 
Pure  Bi-carbonate  Soda 

It  is  absolutely  reliable  and  dependable  in  every  respect. 
Ask  our  salesman,  or  write  us,  for  quantity  discounts 

J.  A.  FOLGER       CO.,  San  Francisco. 

Specialists  in  High  Grade  Goods. 
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some  packers  having  nominal  quo- 
tations, however,  above  figures  we 
give,  which  are,  we  understand,  sub- 
ject to  shading  to  about  the  market 
generally  is  quiet  so  far  as  ne  w  bus- 
iness is  concerned.  Shipping  is  under 
way,  and  with  eastern  markets  bare  of 
fruit  of  all  kinds,  it  would  seem  as  if 
all  that  California  has  to  offer  should 
go  into  consumption  at  good  values 
within  the  next  few  months. 

FIGS. 

Fresno. — Figs  are  the  most  active 
article  on  the  local  dried  fruit  list. 
They  are  very  firm,  and  the  market  is 
considered  as  very  stiff,  throughout 
the  East  as  well  as  here.  Between 
three  and  five  cars  of  the  packed  ar- 
ticle are  going  out  every  day  now  from 
Fresno,  and  many  more  could  be 
handled  on  the  market  if  they  could 
be  packed  more  rapidly.  The  three  to 
five  cars  goining  out  represent  from 
60  to  100  tons  per  day,  which  is  not  a 
very  inconsiderable  amount. 

WALNUTS. 

Los  Augeles. — Wholesale  dealers  and 
jobbers  are  confirming  their  orders 
on  the  walnut  growers  of  this  State 
for  their  crops  at  the  increased  price 
of  15c  a  pound.  This  also  confirms  the 
fact  that  the  retail  consumer  will  have 
to  pay  at  least  25c  a  pound  for  them. 
J.  C.  Richardson  of  the  firm  of  Rich- 
ardson &  Holmes,  in  speaking  of  the 
increase  declared  that  it  is  a  fair  one. 
"According  to  the  reports  received 
from  the  foreign  producing  fields,"  he 
says,  "the  California  growers  will  have 
the  entire  field  to  themselves  during 
the  Thanksgiving  season,  and  even 
perhaps  throughout  the  holiday  period, 
because  of  the  lateness  of  the  French 
and  Italian  crops.  Besides  this  there 
is  a  crop  shortage  in  this  State,  which 
would  have  put  up  the  price  a  trifle." 
CANNED  GOODS. 

Packing  is  hardly  yet  completed  on 
all  fruit  lines  and  it  is  not  possible 
for  the  larger  packers  to  state  de- 
finitely just  where  they  stand,  but  most 
have  a  pretty  good  idea  now.  Packing 
will  be  over  shortly,  however.  The  As- 
sociation has  shaken  up  its  price  list 
somewhat  and  finds  a  few  lines  to 
quote  which  had  been  previously  with- 
drawn. As  to  deliveries,  the  Associ- 
ation expects  to  deliver  in  full  practi- 
cally all  special  extras  and  No.  3  ex- 
tras, extra  lemon  clings  and  extra 
standard  lemon  clings,  but  will  be 
short  on  standard  fruit.  It  is  hard 
to  say  as  to  the  lower  grades  as  yet, 
but  gallon  table  fruits  look  like  a  full 
delivery. 


The  Central  California  Canneries 
has  just  issued  a  statement  of  deliver- 
ies and  will  make  100  per  cent  de- 
livery on  all  apricots  except  '2V2  ex- 
tras, standards,  seconds,  water  and 
No.  S  pie,  which  will  be  75  to  80  per 
cent,  and  100  per  cent  on  all  grades 
of  blackberries.  Royal  Ann,  black  and 
white  cherries,  Bartlett  jiears,  sliced 
White  Heath  peaches,  raspberries  and 
strawberries,  and  probably  grapes. 
On  Yellow  Free  peaches  and  spec- 
ial extras  will  be  65  per  cent  delivery. 
No.  8  extras  80  per  cent.  No.  8  extra 
standards  90  i)er  cent.  2V2  extra  stand- 
ards and  standards.  No.  8  "standards. 
No.  2%  seconds,  and  No.  8  i)ie.  un- 
peeled,  75  per  cent:  other  grades  100 
per  cent.  Lemon  cling  and  White 
Heath  peaches  will  be  100  per  cent  ex- 
cept 2%  extra  standards  and,  stand- 
ards, which  will  be  75  to  85  per  cent, 
and  2V2  second  Fhite  Heath  75  per 
cent.  Plums,  100  per  cent  on  all 
grades  and  varieties  except  2%  sec- 
onds, 85  per  cent,  and  2V2  standards. 
75  per  cent.  The  Central  has  also  is- 
sued a  revised  price  list  on  such  goods 
as  it  has  left  to  offer  which  shows 
some  advances  over  previous  quoations 
The  items  advanced,  which  are  on  2V2S 
mostly  from  10c@15c  are  as  follows: 
2%  standard  Royal  Ann  cherries,  .$2.65 
2%  second  Bartlett  pears.  .$1.65  and 
2V2  pie.  peeled.  $1.35:  Lemon  cling 
peaches.  No.  3  extras.  $3.15;  2%  spec- 
ial extras,  $2.90;  2%  seconds.  $1.80; 
2V2  water.  $1.65:  No.  8  pie.  peeled. 
$4.50:  sliced  Lemon  clings.  No.  8  ex- 
tras. $7.50 :  No.  8  pie  blackberries. 
$4.50;  strawberries.  No.  2%  extra  stan- 
dards. $2.85;  No.  21/2  standards.  $2.75; 
21/2  seconds.  $2.50.  Other  lines  left 
to  offer  are  the  same  as  oi)ening  prices 
except  grapes,  which  are  15  cents  a 
dozen  advance. 

The  total  pack  of  fruits  for  Califor- 
nia this  year  will,  beyond  a  doubt,  be 
somewhat  in  excess  of  last  year's  pack 


I  but  not  so  large  as  would  have  been 
the  case  had  the  fruit  not  ripened  so 
largely  at  one  time.    One  large  packer 

1  expects  as  much  as  2T>  per  cent  over 
last  season's  pack  of  fruits  for  his  com 
pany,  but  this  will  not  be  the  average 
for  all  packers.    Tomatoes  have  not 

I  been  coming  in  to  the  canneries  as 
liberally  as  canners  have  wished,  and 
it  looks  as  if  the  season  might  be  late 
and  short.  If  this  is  the  case  values 
will  go  up  with  those  who  have  any  to 
offer.  The  eastern  tomato  market  re- 
tains about  the  same  position  as  for 
the  past  some  time,  packers  not  be- 
ing active  sellers. 

r.VNXED  COKX. 
New  York,  Sopt,  27. — The  certainty 
that  deliveries  out  of  the  Maine  and 
New  York  State  packs  will  be  decided- 
ly shrot  and  the  unfavorable  advices 
from  the  South  and  West  have  revived 
buying  interest  in  spot  corn.  Fro;<f 
is  reported  in  some  sections  of  this 
State  and  in  Maine,  which  will  further 
curtail  the  output.  In  the  South.  It  is 
said,  the  pack  will  be  light  at  best. 
The  West,  which  was  counted  upon  to 
offset  to  an  extent  the  shortage  else- 
where, now  reports  less  promising 
prospects.  Up  to  the  end  of  last  week 
the  outlook  for  a  large  pack  in  that 
part  of  the  country  was  bright,  but  the 
subsequent  rain,  followed  by  cold 
weather,  is  said  to  have  materially 
changed  conditions  there. 

.vsp.vR.vors. 

SacraniPiito. — It  is  evident  that  the 
high  water  in  the  down  river  island 
districts  did  not.  as  had  been  feared, 
kill  the  asparagus  beds.  Those  thai 
have  emerged  from  the  water  are 
showing  decided  si.gns  of  life  and  most 
of  the  asparagus  planted  year  before 
last  is  expected  to  "come  through"  al- 
though that  planted  last  season  Is  dead 
BE.VNS. 

Tentiira. — The  dealers  everywhere 
have  been  making  special  efforts  to 
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Save  Jobbers  Profits 
Largest  Exclusive  Rice  Dealers  on  the  Coast 

NE.W  ORLCANS  RICE  MILLING  CO.,  IO4  Front  St.,  San  Francisco 

Samples  Mailed  on  ReQviest 


THE    RETAIL    GROCERS'  ADVOCATE 


secure  all  possible  of  this  year's  crop. 
Their  going  into  the  field  early,  even 
before  the  beans  had  been  cut,  and  of- 
fering as  high  as  $3.50  per  100  to  start, 
was  what  has  caused  the  remarkable 
boom.  The  price  quickly  jumped  to 
$3.75,  then  to  $4,  to  $4.50  to  $4.75;  fin- 
ally one  Cahmarillo  rancher  let  his 
crop  go  at  $4.90,  and  still  another  got 
$4.95,  which  is  ranging  pretty  near  the 
$5  mark.  When  it  is  considered  that 
limas  can  be  grown  and  sold  at  a 
good  profit  for  $3  per  100,  it  will  be 
readily  seen  that  everything  is  this 
year  going  the  way  of  the  grower.  Six 
cents  per  pound  at  the  thresher  is 
fully  expected  by  some,  and  many  will 
not  doubt  hold  out  for  this  pretty  fig- 
ure. The  threshers  in  the  county  have 
withdrawn  temporarily  from  most 
fields,  as  the  vines  are  not  drying  fast 
enojigh  for  threshing,  and  there  has 
as  yet  been  no  east  wind  to  aid  in  the 
dryin.  In  another  week  every  ma- 
chine in  the  county  will  be  humming 
on  beans,  with  a  prospect  of  a  yield  of 
well  over  $500  000  bags.  Last  year 
there  were  nearly  700,000  bags,  and 
some  estimates  are  as  high  as  that 
figure  for  this  vear. 

ROLLED  OATS. 

Pliiladelphii) — Since  rolled  oats 
have  reoponed  the  market  has  advanced 
to  a  point  far  ahead  of  any  basis  rul- 
ing for  many  years.  All  millers  with- 
drew prices  several  weeks  ago,  as  re- 
ported at  the  time,  and  reopened  again 
about  September  15th  with  a  price  of 
$6.85  per  barrel.  This  price  held  only 
for  a  day  or  two,  and  then  an  advance 
was  made  to  $7.10,  which  is  the  high- 
est price  in  many  years.  The  oat  crop 
bids  fair  to  be  exceedingly  short,  prom- 
ising but  slightly  over  half  a  crop.  If 
this  is  the  case  the  market  will  in  all 
probability  ,go  higher. 

The  advertised  brands  have  not  yet 
advanced,  and  are  decidedly  below  the 
bulk  basis.  The  brands  referred  to  as 
"advertised  brands"  stand  in  a  class 
by  themselves,  in  that  they  are  not  af- 
fected by  advances  or  declines,  being 
priced  at  a  figure  calculated  to  allow 
for  both.  The  advance  in  bulk  oats, 
however,  has  this  time  been  so  ex- 
ceedingly great  that  the  advertised 
brands,  such  as  "Quaker"  oats,  will 
have  to  be  advanced  also,  and  an  ad- 
vance is  expected  at  anv  time. 
OLIYE  OIL. 

Oroville. — The  olive  companies  are 
preparing  for  the  season's  run  on  olive 
oil  and  the  nickling  of  olives.  The 
olive  crop  this  season  is  a  very  large 
one  and  the  fruit  is  of  an  excellent 
quality  and  size. 

FARIN.VCEOl  S  GOODS- 

Attention  is  directed  to  this  depart- 
ment in  our  price  list.  Many  changes, 
chiefly  advances,  having  been  made  v^ 
the  price  of  the  cereals  manufactured 
by  the  local  mills. 

mrORTED  FISH. 

>'ew  York,  Sept.  27— Strohnieyer  & 
Arpe  Co.  report : 

Holland  Herrinjrs  are  in  good  de- 
mand and  prices  slightly  higher. 


Scotch  Herrings. — In  fair  demand. 

Norway  Mackerel. — Are  scarce.  Catch 
so  far  is  very  poor  and  prices  higher 
than  last  season.  Demand  is  very 
good  in  spite  of  the  high  prices.  The 
fish  is  running  rather  small  this  sea- 
son. 

Irish  MaekereL— Are  in  fair  demand 
and  nice  fat  fish  are  rather  scarce. 

Imported  Oil  Sardii:es. — There  is  no 
change  in  the  situation.  They  are 
scarce  as  gold  and  almost  unobtain- 
able. In  Norway  the  catch  has  proved 
a  big  failure  and  prices  for  good  brands 
of  smoked  Sardines  are  sure  to  go 
higher,  and  packers  will  be  unable  to 
make  full  deliveries  on  their  contracts. 

Stockfi.sh — For  the  Italian  trade 
shows  particularly  fine  quality  this 
seasen,  and  demand  is  very  good. 
Prices  are  about  the  same  as  last  sex- 
son. 


MACKEREL. 

Reports  from  Norway  are  to  the  ef- 
fect that  the  fishing  season  is  very 
late  with  prospects  bad  and  every  in- 
dication of  higher  prices. 

PACIFIC  HERRING. 

This  fish  packed  in  half  barrels  is 
at  present  out  of  the  local  market. 
About  30  days  hence,  new  pack  will 
be  available. 

MARTIN'S  CHEESE,  ETC. 

The  local  market  is  very  firm  on 
this  make  and  advances  are  predicted. 
Fancy  limberger  is  on  the  advance. 
LINSEED  OIL. 

The  market  in  this  line  is  reported 
to  be  very  firm  with  a  tendency  to  ad- 
vance. 

 «  

San  Luis  Obispo. — The  Muzio-Briz- 
zolara  Co.  will  in  a  few  days  open  their 
Branch  store  at  Avila  under  the  name 
of  Three  Ports  Store. 


Some  One  Has  Said 

''Discount  is  the  M  ther  of  Progress  and  the 
Ideal  is  its  Bacon  Light." 

Ai  i;  YO'-  ri.'^iCONTHNTED  with  the  progre.ss  of  yotir  btisiness  my 
GROCER  FRIEND?    If  \'oti  are,  order  a  case  of 

"MAPLEINE" 

IL  i .  Tii:,  IDEAL  maple  flavoring  and  will  act  as  a  Bacon  I.igiit 
of  trade  for  you. 


Cresceiit  Mfg.  Co.,  Mfgrs., 


MAPEI  INE 

i.s  a  pure  vegelable  extract 
made  from  roots  and  herbs. 
It  lias  even  a  more  delicate 
flavor  than  maple  and  is  un- 
surpassed for  flavoring  bon, 
boiis,  cakes,  dessert,  ices,  etc- 
and  makes  a  syrup  better  than 
maple  at  a  cost  of  59}^  cents. 

JOHN  H.  SPOHN,  Agt., 
50-51  Clay  Street. 

San  Francisco,  CaL 

Seattle,  Wash. 
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Coast  News. 


Los  Angeles. — Mr.  Harley,  F.  Crit- 
tenden has  sold  his  grocery  store  to 
Miss  Maggie  E.  Muiton.  This  trans- 
fer took  place  on  September  26th. 

The  S.  M.  Arcade  Co.,  Grocers,  sold 
out  their  business  on  September  21st. 
The  purchaser  was  Mr.  F.  H.  Baker. 

Martin,  Murray  &  Garvanza  have  al- 
so sold  their  grocery  store.  This  is 
the  second  sale  reported  in  Los  An- 
geles on  September  21st.  Mr.  V.  P. 
Hartings  has  assumed  the  proprietor- 
ship. 

On  September  25th.  Mr.  E.  W.  Gres- 
lin  sold  his  grocery  store  to  Mr.  E.  K. 
Carey. 

Mr.  M.  C.  Powers  also  sold  out  a 
grocery  store  on  this  date,  the  mana- 
gement be  taken  by  A.  V.  Bogel. 

On  September  21th.  D.  O.  Moyer  sold 
his  grocery  store  to  Thomas  &  Merry- 
man. 

Lucy  A.  Saner  paid  Mr.  Chas.  O. 
Behrens  $625.00  for  his  grocery  busi- 
ness. 

Oakland. — Mr.  J.  Power  sold  his  gro- 
cery store  to  S.  Ortman.  This  sale 
took  place  on  September  23rd 

Murphy. — Mr.  P.  Malepine  who  kept 
a  grocery  store  in  this  place  is  dead. 

Upland. — Mr.  S.  C.  Baldwin  has  sold 
out  his  grocery  to  O.  E.  Kellum. 

Covina. — Stanton  Boas  and  Keeling 
■^old  out  on  September  23rd.  to  O.  R. 
Boviou. 

Crescent  City.— Mr.  J.  Brookfieid  long 
prominent  as  a  grocer  here  is  dead. 

"VVhittier. — The  partnership  existing 
between  Montgomery  Bros.,  Grocers, 
has  been  dissolved.  The  business  will 
be  continued  solely  by- Mr.  L.  C.  Mont- 
gomery. 

Lincoln. — C.  E.  Finney  is  reported 
having  sold  a  stock  of  groceries  to 
Kier  and  Tofft. 

Santa  Barbar. — Fong  Sing  Co.,  sold 
their  grocery  business  to  Hung  Fung 
Hi  Co. 

Blake — Mr.  H,  P.  Ware  is  engaged 
in  a  suit  involving  $300. 

Huenenie.— Marion  Lash  who  was  en- 
gaged in  the  grocery  business  sold  out 
to  M.  J.  Kier. 


San  Pedro. — Mr.  Jas.  Blackburn  a 
grocer  sold  sold  out  his  business  to 
E.  W.  Knapjj.  This  sale  took  place  on 
September  21st. 

WASIIIXJTOX. 

Seattle. — Mr.  H.  .1.  Sigrist  a  grocer 
has  sold  out  his  business  for  $1319. 
Mrs  Mattie  E.  Cordon  is  the  buyer. 


J.  E.  Zickrick  lias  also  sold  his  gro- 
cery ljusiness  receiving  for  same  $3r)()0. 

Spokane. — The  Park  Grocery  and 
Market  Co.,  has  been  succeeded  by  F 
(J.  Matheson. 

TaeoMia. — .Mr.  H.  R.  Bailey  has  sold 
out  his  grocei-y  liusiness  to  .1.  W.  .Mul- 
lan. 


Saleof  Hobart  Electric  Mills 

In  Past  Two  Years 

3  times  in  Excess  of  all  other  makes  combined 

Hobarts  Exclusive  Mill  Patents  protects  your  interest  and  makes  it 

THE  KING 


For 


Granulating 


For 


I'liherlzing 


3131  Floor  Pedestal. 
Ilobart  is  makJnK  leaders  for  others.    We  arc  riMil.v  to  do  .vou  a  gmnl  turn. 

FRANK  F.  WEAK.  T).  S.  A.  For  Facilic  (  oasi 
187  Telegraph  Ave^  (Oakland.  Cal. 


BAY  CITY  MILLS 


TRY  OUR  PATENT  (Extra  Family)  ROLLER  FLOUR  i  T^f^ 
YOUR  CUSTOMERS  WILL  THANK  YOU.  L  .J^mJ^U 


Bay  City  Flour  Mills,       First  and  Clay  Sts.,  Oakland 
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Everett. — Easton  &  Weston  have 
sold  a  one  half  interest  in  their  gro- 
cery business  to  H.  Carlson  for  $1300. 

Mr.  A.  T.  Fariss  sold  his  stock  after 
bankruptcy  to  J.  F.  Fariss. 

Belliiig'haiii — Mr.  C.  H.  Leland  has 
sold  his  grocery  store.  His  successor 
is  Geo.  Subridge. 

Brig'lit — Mr.  V.  V.  Martin  sold  out 
his  grocery  business  to  Mrs.  F.  V. 
Woods. 

OREGON. 
Portland.— Mr.  F.  Olsen  of  the  gro- 
cery firm  of  Olsan  Bros.,  is  negotiating 
to  sell  his  interest  to  J.  A.  Hedeen. 

Bane  Ore. — The  two  grocers,  J.  M. 
Baker  and  J.  W.  Hoover  have  consolid- 
ated. 

Pilot  Rock. — Turner  &  Kirk  are  re- 
ported as  having  succeeded  John  Sly- 
vester  in  the  grocery  business. 

Dallas. — Mr.  W.  R.  Howe  has  discon- 
tinued his  grocery  business. 

¥a]}s  City. — F.  E.  Haueis  has  sold 
his  big  grocery  to  Mr.  Peter  M.  Doyle. 

Gervais. — Nibler  &  Nathman  were  re- 
cently the  victims  of  a  most  disastious 
fire.  Their  big  grocery  being  almost 
annihilated.  There  loss  was  $12,000 
and  their  insurance  is  $8500. 


pounds.  In  1890  as  much  .is  :!7,iiOO,0'iO 
pounds  were  sold.  Tli^  amount  so'J 
in  1900  reached  IS';  ,000, 000  poujids, 
aud  at  th'5  present  lime,  'lo  doubt,  the 
production  is  still  greai^i 


The  production  of  conaensed  milk 
in  the  United  States  is  ot  compara- 
tively recent  origin.  Only  8.000,000 
pounds  were  sold  in  IS  TO  !!y  I,S80 
the     sale     had     reached  12,000.000 


Pts,  $1.12 1^  doz 
Pts,  1.85 
Qts,  3.25 


IT  WILL  BE  YOUR  BEST  CUSTOMERS, 

or  some  slow  dealer's 
best  ones,  that  call  for 


Always  supply  it  and  you 
will  keep  their  good  wilL 


HAND  SAPOLIO  is  a  special  toilet  soap — superior  to  any  other  in  countless  ways — delicat* 
«nough  for  tiie  baby's  skin,  and  capable  of  removing  any  stain. 

Costs  the  dealer  the  same  as  regular  SAPOLIO.  but  should  be  sold  at  10  cents  per  cake. 
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Wholesale  Price  List. 

KAtll  DJirAKXaUiM-  Of  OLK  PKICK  LIST  IS  CHECKKli  LF  A.NL»  CUKIttCTtU  l^VKK^  W  KI>M.>I».A »  U\  M.  J.  UKA.NOK.N- 
STEIN  &  CO.,  A.  SCHrLLIXG  &  CO.,  J.  A.  FOLGER  &  CO.,  SCSSMMAX.  WORMSER  &  CO..  .1.  H.  NEWH  \l  KK  &  CO..  «; Hi<i KMI I.M E 
&  CO.,  TrLLMANN  &  BENDEL,  WELLMAX,  PECK  &  CO.,  CUD.IiHY  &  CO.,  WIEI,.\N1)  IJKOS..  KOKTll  I.ISHKR<iKK  £  GKASSOKK. 
WILLI.AM  CLUFF  CO.,  WHITTIER-COBCKN  CO.,  W.  P.  FULLER  &  CO.,  -ST.AXDARI)  OIL  <  <)..  IIOOI'KK  &  .IKNNIN<;s.  M.  PHIL- 
LIPS &  CO.,  PACIFIC  COAST  BISCUIT  CO..  PACIFIC  VINEGAR  &  PICKLE  WORKS.  HEY.>I.\N-\VEILL  (  <)..  AM)  S<  HW  AHACIIKR- 
FREY  CO.,  LEVENSON  &  CO.,  SWIFT  &  CO..  E.ACH  FIRM  T.\KIX<i  THE  DEP.YRT.MK.N TS  .VSSKiNKI).  AS   LIST   IM)1(  AI  K^ 

No  claim  Is  made  that  this  Price  List  contains  an  ironclad  schedule  of  rates — good  for  u  week.  No  i«u<  li  »rhedulc  ruuld  Ix; 
obtained,  even  on  actual  cash  sales.  These  prices  are  solicited  for  publication,  and  represent,  at  the  time  of  K»inK  to  preitii.  the 
average  prices  demanded  by  the  general  rtm  of  jobbing:  houses  tor  average  amounts  of  goods  on  avfr:ige  conditionN  of  purcbuM. 
Persons  with  cash,  or  undoubted  credit,  always  get  special  low  rates. 

Subscribers  will  confer  a  favor  by  pointing  ont  to  us  any  particular  error  or  omliwlon. 

COL. 


COL.  j!  


COL. 


Abalones   17 

Ammonia,  Laundry   ....  25 

Anchovies   17 

Asparagus   10 

Ax    Handles   42 

Axle    Grease   38 

Bacon   11 

Bar  Sugar    3 

Barrel  Covers   45 

Baked  Beans   11 

Baking  Powder   19 

Bags    (paper)   38 

Barley,  Pearl   23-24 

Baskets   43 

Bath  Brick   38 

Beans,  Canned   10 

Beef,  Barreled   12 

Benzine  29 

Beef,   Extracts   33 

Binder  Twine   42 

Blacking,  Shoe   42 

Bloaters   15 

Bluestone   38 

Bluing   26 

BouUon  Capsules   33 

Bowls   43 

Brooms   43 

Breakfast  ^Foods  21-24 

Brushes   43 

Butter    Ladles   45 

Candies   30 

Candles   38 

Canned  Fish   17 

Canned    Fruits    .  . .  .5-6-7-8 

Canned  Meats   13-14 

Canned    Soups   37 

Canned  Vegetables   10 

Can  Openers   43 

Capers   33 

Castle  Soap   28 

Castor  OU   30 

Catsups   (bulk)   53-54 

Caviar,  Russian   14 

Cereal   Coif  ee   34 

Cereal  Laxative   41 

Cereals   21-22-23-24 

Cheese,  for  &  dom  14 

Cheroots   47 

Cheese    Safes   43 

Cigarette  Papers   47 

Chewing  Gum   32 

Chicory    1 

Chimneys   44 

Chloride  of  Lime   25 

Chocolate   33 

Chutney   34 

Cider   34 

Cigarettes   48 

Citron   37 

Clam  &  Clam  Jniee  17 


Clam  chowder  18 

Clothes  Lines   43 

Clothes  Line  Pulleys.  . .  .43 

Clothes  Pins   43 

Coal  OU   29 

Cocoa   34 

Cocoanut   34 

Codfish   15 

Coffees    1 

Coffee  Extracts    1 

Condensed  Milk   34 

Condiments   50-56 

Corks   43 

Cordage   40 

Com,  Canned   11 

Com  Starch   29 

Cottolene   35 

Crackers   32 

Cream  of  Tartar   20 

Currants    5 

Cuttle  Bnoe   40 

Demijolm   43 

Dishes,  Wooden   45 

Door  Mats   43 

Dried    Fraits    5 

Drops    and    Lumps  31 

Dry   Paints   30 

Dust  Pans   43 

Dusters   43 

Eels   17 

Egg   Food   39 

Egg  Beaters   45 

Envelopes   46 

Evaporated  Milk   34 

Extracts,   Beef   33 

Extracts,  Flavoring  .  .19-20 

Extracts,  Syrups   4 

Farin.   Goods    .  .21-22-23-24 

Figs    5 

Fine  Cut  Tobacco  47 

Fisb  and  Cheese   14 

Fish  (canned)   17 

Fish,  Smoked   16 

Fish,  Potted   16 

Flavoring  Extracts  ..19-20 

Flour   21 

Fly   Paper   39 

French  Mustard  (bnlk)  .51 
Frnits,    canned  ....5-6-7-8 

Fruits,  dried    5 

Frait  Wax  &  Strings.  .  .  .42 

Fruit   Jars   39 

Faucets   44 

Fruit  .Jar  Caps   39 

Fruit  Jar  Rubbers   39 

Gasolene   29 

Gelatine   35 

Ginger,  preserved   35 

Glue   40 

Gum.   Chewing   32 


COL. 

Ham   11 

Herring   16 

High  Grade  Smoking  To- 
bacco  J.S 

Honey    8 

Hops   35 

Horseradish   50 

Ink   46 

Insect  Powder   40 

Ironing   Boards   44 

Jams   7-8 

Jars   39 

Jellies   9-10 

Lantern  Globes   45 

I.,amp  Burners   44 

Lamp    Chimneys   44 

Lamp  Wicks   45 

Laundry  Starch   2!) 

Lard   12 

Laundry   Materials   25 

Lard    Oil   30 

Lead  Pencils   4G 

Lemon  Squeezers   44 

Lemon   Sugar   36 

Lemon  .Juice   36 

Linseed  Oil   30 

Liquid    Bluing   26 

Lobsters,  canned   18 

Lozenges   30 

Lubricating  Oil   30 

Lye   26 

Macaroni   24 

Mackerel   (salt)   15 

Mackerel,  tins   17 

Maple  Sugar    4 

Maple  Symp    3 

Matches   40 

Meals   21-22-23-24 

Meats  (canned)   13-14 

MUk    (condensed)   34 

Mince  Meat    8 

Mixed   Candy   30 

Molasses   2-3 

Mops   and   Handles  44 

Mouse    Traps   45 

Mushes   21-22-23-24 

Mushrooms   36 

Mustard    (dry)   18 

Mustard    (bulk)   51 

Neatsfoot   Oil   29 

Nest  Eggs   51 

Nuts    7 

Oil    Cans   45 

Oils   29 

Olives   3(j 

Olive   Oil   36 

Oysters    is 

Pails   44 

Paints,  Dry  30 

Paper  Bags   .sg 


Paper,   Shelf   •  • 

I'uiM-r.  Toilet   40 

Paper.  Wrapping   10 

Paprika   18 

Paraftlne  Candles   38 

Pastes   24 

Peanut  Butter   36 

Peas   (canned)   II 

Peels   37 

Pens.    Steel   46 

Pencils   46 

Pepper   19 

Pep  IK"  r   Sauce   50 

Pickles   51-56 

Pigs'  Feet   12 

Pineapples  (canned)  ....  9 

Plug   T«tbarco   47 

Plum  I'udding   37 

Polish.  Metal   42 

I'olisb.    Shoe   41 

Polish.  Sl<.ve   41 

Pork  and  Beans    9 

Pork.  Barreled  11 

Potato    .Mashers   45 

Potted  Fish   16 

Preserves   9-10 

Provisions   11 

Pranes    0 

Raisins    0 

Relishes   51-56 

Rice   24-25 

Rolling  Pins  15 

Rope   J" 

Sago   24 

Salad   Oil   37 

Salad  Dressing   37 

Saleratus   20 

Salmon   (salt)   16 

Salmon  (canned)   17 

Salsoda   26 

Salt   3; 

Sardines   I" 

Salt   Fish   15 

Salt  Sleats   11 

Saratoga  Chips   37 

Sauces   51  -.~»6 

Sauces   (liulk)   01-56 

Sauerkraut   •*»2 

Seeds    41 

Steel  Pens  .  46 

Sheep   Dip   41 

Shelf  Paper   41 

Shell  Fish   17 

Shoe    Dressing   42 

Shoe  Bliushes   l."* 

Shrimps   18 

Smoked    Fish   16 

Smoking    Tobacco   46 

Sou  IT   iiO 

Soda  and  Saleratus   20 


■Soup.  s<'ourlnK   tt 

Soups  37 

Spices   

Spillons   15 

S|MMins.   Wtjod   45 

Sprats   17 

Starch   *8 

Stationery   

Slick    Candy   S« 

Stogies   47 

Stove  Polish   41 

Sugar    * 

Sugar.   Maple   4 

Syrup    3 

.Symp,  Extracts   4 

Tacks   <S 

Tapers,  GiM   45 

Tapioca   84 

Teas    1 

Tobacco   46 

Tobasco   .Saace   SO 

Tomatoes   II 

Tomato  Catsup  (hulkliS-l-SI 

Tooth    Picks   t& 

Traps   45 

Truffles   36 

Tubs   44 

Turpentine   *• 

Twine   42 

Twine  Holders  4S 

Twist    Tobacco   48 

Vegetables  (canned)   ....  V 

Vermicelli   14 

Vinegar   S5-66 

WashlM>ards   44 

Washing    Powder   28 

Wax   42 

Wax  Strings   48 

Whips  4S 

White  end   M 

Wicking   48 

Willow  Ware,  etc  48 

A^'indow   Screen   45 

\\  rinners   40 

Writing   Paper   4S 

WiMiden   Ware,   etc  48 

Yeast  takes   38 


Department  1 
COFFEE,  CHICOKY,  ETC. 

This  Dei  t.  ia  corrected  by 
M.  J.  BraamuMeia  a  Co. ;  A.  Schil- 
ling &  Co.;  J.  A.  Folger  &  Co. 
Green  Coffee. 

In  bags  In  drums 
Mocha.  Gen.  Arabian. 23  25 

No.  2   21  23 

No.  3   

Mocha   Liverato    ....23  .... 

Aden   21  .... 

Kona    (Hawaiian)  16 

MetJcan   12  18 

Java.  Common   15  18  i 

Java,  brown  pln'tlon.20  25  | 

7ava    Mandheling.  . .  .  26  .... 

Kroe   17  ... 

Taraool.  prime  w'shd.lS  16 
raracol.  orOlnary. . .  .12  It 
Otiatsmal*  Prim*.... II 


Choice   14  V4 

Good   12% 

Costa  Rica  Prime....  13 
"    Cholce(L,a  G'nd)13 

'■    Good   11% 

Sa  Ivador    Washed ....  1 3 

"         Unwashed  .11% 
Caracola  Guatemala.  .  15 
"       Salvador    .  .13% 
Roast  CofTee. 

Salvador   15  20 

Java   24  31 

Mocha  Aden   27  31 

Prme  w'shd,  C.A.blndsl9  24 
Good  C.  A.  Blends... IS  20 

Ordinary   Blends  12  13 

Java  Fncy  Mndhellng33  >4        33  54 

"    Kroe   25\  26 

Mocha  Liverato  31  Vi  31% 

J.    S  25%  31% 

Java  &  Mocha  Fancy. 32%  32% 

No.  i  26H  it 

Outsmalk  No.  1  1>         II H 


No.  2 

...0% 

16% 

Cos*  a 

Rica  Xo.   1 .  . 

..17% 

18% 

No.  2 

.  .17 

1S% 

No.  2 

17 

17% 

No.  3 

..15% 

16 

Kona 

.  .20% 

20% 

No  1   

.  .16% 

16% 

Folger'a  C>olden  Gale  Coffe* 


Prlvnte  Brands. 

Lion.  100-lb   

Hills  Bros.  Arabian  Roast  .26 

Arbuckles  100-lb  17. .^"^4 

"M.  J.  B." 
"M.J.B.."  60  I's  in  case..  .28 

"M.J.B.."  30  2's  In  case  27 

"M.J.B.."  24  3  s  in  case  25 

Schilling's  Best  Coftec. 
In    l-fb    cartons.    In    25.    50  or 
100-n>  cases.    Caa  be  assorted  as 
required. 

5-star  ..  .}e%|l-8tar  ...  .18% 
4-8tar  ..  .2S%  2-ttar  ...  .22% 
t-star    ..  .tS%\ 


100  or  60.  l-n>  tins  SI 

50  or  30  2-Ib  tins  I* 

40  or  3U.  2%-tb  tins   2* 

20  or  1!.  5- lb  tfns    2f 

Never  sold  In  bulk 

Chicory. 

California    0S% 

Belgian  No.   2   07 

Belgian.    No     1   07% 

CoSec  extracts. 

Bulk,  per  lb  o7 

Vienna.  >»  a.  10-lb.  bx  26 

Vienna,  I  s.  10-Ib.  bx  2S 

Ackermann'a,  H-^oaabx* 
groMB   t  t% 


1§ 


THE   RETAIL   GROCEflg'  ADVOCAffi 


1 

Department  2 

This  Dept.  Is  corrected  by 
J.  Brandensteln  &  Co.,  A.  Schill- 
ing &  Co.,  J.  A.  Folder  &  Co. 


Japan. 
TEAS. 

(Panflred,  Sundried  or  Basket- 
fired.) 

Extra  Fancy  56  74 

Fancy   44  55 

Choicest   39  43 

Choice   34  38 

Fine   28  35 

Fair   25  30 

Green  China 

(Gunpowder  Imperial  orYoung 
Hyson) 

Extra  Fancy  56  76 

Fancy   38  46 

Choicest   35  37 

Extra  Choice  32  34 

Fine  25  31 

Fair   20  25 

Englisb  Breakfast. 

lixtra  Fancy  67  80 

Fancy   51  66 

Choicest   35  50 

Choice   24  30 

Fine   20  22 

Fair   15  20 

Oolong. 

l^xtra  Fancy   58    $1  50 

Fancy   50  57 

Choicest   36  48 

Extra  Choice   33  35 

Fine   27  32 

Fair   22  26 

Ceylon  and  India. 

Broken  Orange  Pekoe.  .36  65 

Broken  Pekoe  33  56 

Orange  Pekoe  31  53 

Pekoe   27  46 

Pekoe  Souchong  24  39 


Department  5. 

This  Depi     Is  corrpiier)  by 
William  Cluft  &  Co.,  Wellni:in,  Peck 
&  Co. 

SUGAR  AND  SIRUPS. 

The  Western  Sugar  Refining 
Company  quotes  net  cash 
prices  as  follows.  Barrels  are 
an  advance  of  10c;  half  bar- 
rels, 25c;  boxes,  50c;  50-lb. 
bags,  10c. 


Standard      Granulated — Fine, 

Fruit  or  Coarse   5.15 

Beet    Granulated    4.95 

Confectioners'  A    5.13 

Cube   •.  .  5.40 

Cubes  (A)  Crushed   5.40" 

Powdered    5.25 

Candy  Granulated    5.25 

Magnolia  A    4.75 

Extra  C    i.Ra 

Golden   C    4.55 

"D"  Sugar    4.45 

H.  &  E.  Crystal  Dominos..:.  8.55 
California  &  Hawaiian  Sugar  Re- 
fining Co.  Additional  per  100  rbs: 
In  bbls.  and  50-rb  bags,  10c  more; 
half  bbls.  25o  more;  boxes  50c 
more;  for  all  grades: 

Granulated  Basis    5.15 

Bar    5.50 

Powdered    5.2  5 

(A)  Crushed    5.40 

Berry    5.15 

Extra  Fine  Granulated   5.15 


Coarse  Dry  Granulated   5.10 

Confectioners'    (A)    5.15 

Confectioners'    Crystal    3.25 

Cubes    5.40 

Bricks    5.40 

XXX  Granulated  (lOO-Ib  bags 

only    4,95 

Excelsior   (A)    4  73 

Extra    (B)    4.65 

Golden  (C)    4.75 

Yellow    (D)    4.75 

C.  and  li.  "Higrade"  Bar. 

In  100-Ib.  sacks    5.35 

30-rb.  boxes    5.85 

10-tb.  tins,  10  in  case   7.70 

35-tb,    tins    7.10 

40-rb.    tins    7.10 

Barrels    5.45 

Half  Barrels    5. 60 

Lonic's  Peerless  XXXXXX 

Do.    bbls    6,65 

Do.    %   bbls    6.9  0 

Do.    4-lt).   tins,    cases   8.20 

Do.  35-rb.  tins,  10  in  case  8.20 
Do.  10-rb.  tins,  10  in  case  S.85 
Do.   S-rb.   tins,   S  in  case..  8.85 

Do.    30-rb.    boxes   7.50 

For  Bakers'  and  Conrectlona'  Use. 

Barrels    6.05 

Half  Barrels    6.30 

Boxes,  20  lbs.  each   6  90 

MAPLE  biKUP. 
"Old  Manse." 
Gal.  tins.  1/2  dz  to  case,  dz..$14.00 
hi  Gal  tins,  1  dz  to  case,  dz  7.50 
Quart  tins,  2  dz  to  case,  dz  4.25 
Pint  tins.  4  dz  to  case,  dz.  .  2.50 
Jacket  Cans,  bulk,  per  gal  1.00 
Glass  Qts,  1  dz  to  case,  dz  4.50 
Glass  Pts.  2  dz  to  case,  dz.  .  2.73 


MOLASSES. 


I    JACKETS  I  CASES 


1 

1 

Bbl 

.  bbl 

.  bbl. 

20 

54  G'34  G 

|l7  G 

5  G 

G 

4  G 

10  G 

%G 

VtG 

Fancy    Molasses    .  . 

1 

1 

Pickaninny   

.57 

.59 

.67 

3.30 

3.02 

2.73 

1  7.50 

8.30 

5.82 

Belmont   

.52 

.54 

.62 

3.05 

2.79 

2.53 

1  7.00 

7.80 

5.52 

St.  Claire   

.46 

.48 

.56 

2.75 

2.52 

2.29 

1  6.40 

7.20 

5.16 

Medium   Grade  .... 

1 

Oak  Grove   

.42 

.44 

.52 

2.55 

2.34 

2.13 

1  6.00 

G.80 

4,92 

St.  Mary's   

.34 

.36 

.44 

2.15 

1.98 

1.81 

5.20 

6.00 

4.44 

.28 

.30 

.38 

1.85 

1 

1.71 

1.57 

1  4.60 

5.40 

4.08 

Bailing    Molasses.  . . 

1 

Hawaiian  Genuine.. 

.19 

.21 

.29| 

1.40 

1.30 

1.21 

1 

Island   

.17 

.19 

.27-1 

1.30 

1.22 

1.13 

1 

Cane  Black  Strap.. 

.15 

.17 

.25| 

1.20 

1.13 

1.05 

1 

Old  Fashioned  Molasses,  2  doz.  2-1^  tins  to  case,  per  doz,  $2.40. 


Log  Cabin  Maple  Syrop. 

Gallons,  per  doz  $15.00 

Cans 

Half-gals,  per  doz   8.00 

Quarts,   per  doz   4.50 

Pints,    per   doz   2.60 

Bottles 

Quarts,   per  doz   4.75 

Pints,  per  doz    3.00 

Jackets,   per   sal   l.io 

Log  Cabin  Fen-O-Che  Syrup. 

Cans 

Gallons,    per   doz  $12.00 

Half-Gals.,    per   doz   6.50 

Quarts,    per   doz    3.75 

Pints,  per  doz   2.25 

Bottles 

Quarts,  per  doz    4.00 

Pints,    per   doz   2.50 

Jackets,    per   gal   85 

MAPLE  SUGAR. 

Toboggan  Brand  Maple  Sugar. 

30   l-m    blocks    (cases)  $4.50 

60  Vz-Tb  blocks  (cases)   4.80 

Maltese  Cross  Brand  Maple  Sugar. 
Ass't'd  '^s,  ^4s,  Is,  per  case.  $3.00 
Scalloped  Cakes,  100  to  case.  2.85 

Syrup  ExtrurtH 


rescent 
.fflapleine 


2  oz,  doz..  3.001 16  oz,  doz..  18. 00 
4  oz,  doz..  5.25|32  oz,  doz.. 36. 00 
8  oz,  doz..  9.75|Gals.  each..  11. 00 
Crescent  Oil  of  Mapleine. 

1-oz..  doz...  2.702-oz.,  doz  ..  4.75 

8-oz  15.004-oz.,  doz  ..  8.25 

16  oz.  doz.  .27.00|32  oz.  doz.. 48. 00 
Gals,  each.  .15.00| 

Hardesty's  Maple  Extract. 
1  oz,  doz.  .  .  $1.10]2    oz.    doz..  1.75 


Schilling's  Best  Teas. 


(Packed  only  in  16,  12,  8  and 
S-oz,  Cartoons.    Never  in  bulk) 

Japan,  per  lb  $0.45 

;  do.  1  crown   90 

do.  2  crown    1.80 

English  Breakfast  45 

do.  1  crown   90 

do.  2  crown    1.80 

CeyJon   45 

d*.  1  crown  90 

dd,  2  crown    1.80 

Oolong   45 

do,  1  crown  90 

do.  2  crown    1-80  , 

TRBE;  TE3A. 

(Full  weights  only.) 
Packed  In   1   lb.  and   V2  lb. 
•  •artons. 

Japan   37 %B.  B  Congou. 37 >4  1 

Ooolong   ....BO    Gunpowder  .46 
Ceylon   37%Or'ntal  Blnd.37y2 

Folger's  Golden  Gate  Tea. 


M 

CO 

N 

0 

00 

12-oz. 

|l6-oz.  1 

in 

e 

43 

42 

41% 

41 

41 

Bngllsh  Breakfast. 

43 

42 

41% 

41 

41 

146  45  4V> 

44 

44 

48 

47 

46V4 

46 

46 

46 

46 

44V4 

44 

44 

Bla^  and  Qreen.  . 

43 

42 

41% 

41 

41 

TABLE  SYRUPS. 


JACKETS 


KITTS 


CASES 


bbl. 
54  G  34  G 


bbl 
17  G 


5  G 


G 


4  G 


3  G  I  2  G 


High  Grade  Table  Syrups  | 

Humming  Bird  

Peerless  Sugar  Drips  

White  Castle  Drips  

Perfecto    .  .  .  :  

Table  Syrups 

New  Butter  Scotch  

■Victor   

Golden  Gate   

Cooking  Syrups 

Carnation  Drips   

Golden  Drips   

Special  Table  Syrup 

Heliotrope   

Cases:     Round  Friction 
24  3-rb.  tins,  per  case,  .$4..«0 


51! 

.531  .61 

3.00 

2.751  2.49 

1.93 

50 

.52 

.  60 

2.95 

2.70 

2.45 

1.90 

49i 

.511  .59 

2.90 

2.65 

2.41 

1.87 

46| 

.48  .56 

2.75 

2.521  2.29 

1.78 

47 

1 

.49i  .57 

2.80 

2.57 

2.33 

1.81 

42 

.44 

.52 

2.55 

2,34 

2.13 

1.66 

40 

.42 

.50 

2.45 

2.25 

2.05 

1.60 

3G 

.38 

.46 

2.25 

2.07 

1.89 

1.48 

32 

.34 

.42 

2.05 

1.89 

1.73 

1.36 

40 

... 

1  .50 

1  2.45 

2.25 

2.05 

1.60 

3|  1.32 

1.30 
1.28 

1.22 
1.24 
1.14 
1.02 
.94 
1.10 


I 
I 
I 

Top  Fails:     6  lO-lb.  tins,  per  case,  $3.48;  12  5-rb.  tins,  per  case,  $3.96; 


1  G 


1% 

1% 

2  G 

G 

G 

20 
1-G 


1.42 

1.29 

1.17 

1.40 

1.28 

1.15 

1.38 

1.26 

1.14 

1.34 

1.22 

1.11 

1.24 

1.14 

1.03 

1.12 

1.03 

.94 

1.04 

.96 

.88 

1.20 

1.10 

1.00 

6.90 


6.80 
6.70 


20 
%G 


7.701 


7.601 
7.50  5.35 


6.501  7.30 
6.001  6.80 
5.40|  6.20 
5.001  5.80 
5.80  6.60 


MAPLE  AND  CANE  SYRUPS. 


JACKETS.  I 


CASJ 


% 

V4 

Bbl. 

bbl. 

bbl. 

4% 

10 

54  G 

34  G 

17  G 

5  G 

G 

4  Q 

1  G 

20 


%G 


Woodlawn,  made  from  pure  maple  sap  In  the  groves  at| 
Beauce.  Canada,  and  I's  also  packed:  | 
Cases:  12-1's,  $14.00;  6-1's.  $0.72;  12-y>'s,     $7.14;     24— | 
14's.    $S.10;   24-ya's,    $5.10.  i 
Bottles:    12  qts.,  $4.60;  24  pts.,  $4.90.  | 

Deer  Lodge   I 

New  England   | 


.951    .971  1.05 


I 
I 

.85| 
.771 


Canada  Maple  Syrup  and  Cane  Syrup   |  .67| 


I 


.871 
.791 
.691 


I  I 
5.13  4.501 


4.70 
4.30 
3.80 


4.28 
3.92 
3.47 


I 

4.00111.20 
I 
I 

3.85  10.30 
3.53  9.50 
3.13 


11.10 
10.30 


24 

y«G 


7.50 
7.02 


I 


THE    RETAIL    GROCERS  ADVOCATE 
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Department  i. 
DRIED  FRUITS,  NUTS  AND 

This  Dept.  Is  corrected  by 
GoKKenhlttie  &  Co.,  Wm.  Cluff  Co. 
(Add  Vit;  for  50-lb.  boxes  and 
V4c  for  25 -lb  boxes). 
Apples  (crop  1907.) 

Sundried,    sacks   7 

Evap.  Fancy,  50-Ib  boxes....  9V4 
Bvap.  ex.  choice,  BO-tb  box.  .  9 

Evap.  choice,  50-tb  box   SVz 

Apricots. 

1907  Crop 

Choice  Sacks    22 

Fancy  Sacks    23 

Fancy,  25-lb.  boxes   25 

Blackberries. 

In  boxes,  per  lb  none 

Cherries. 

Pitted,  in  boxes,  per  lb  35 

Unpitted,  in  boxes,  per  tb.l^Vi 
Currants. 

In  bbis   ..09V4 

Recleaned,  in  bbIs  10% 

Becleaned,  25-rb  boxes  11% 

Recleaned,  50- lb  boxes  11 

Recleaned,   1-lb  carts  11% 

Recleaned,  12-oz  carts   10% 

Dates. 

Fard,    li-lb,   per   lb  11 

Persian,  65-lb  ca.se  07 

FIGS  (California) 

Black,    sacks   04% 

Black,  25-lb  boxes,  per  box.  .1.26 

White,   bags   04% 

White,  10  1-lb.  brks.,  pr 

box   65  90 

White,   50- %B    2.06 

FIGS  (Imp.  Smyrna.) 

box   90 

Choice.  .S-Ih.  bx.,  per  Tb....l6 


« 

,\ecturlnea. 

1907  Crop 

V/hlte   16 

Red   16 

I'fiic'heM. 
Choice,    sks.  .  11|  Fancy,    sks.  l^'/i 
Ex  Ch'ce,sksll% 

I'ears. 

Choice,    ViB,   in   sacks  10% 

Ex.  choice,  %s,  in  sacks  10 

Fancy,    '/oS.    in    sacks  13 

I'llllllS. 

Unpitted    ...        Pitted.black.  1 1 
Pitted.   blchdll%a00s-110s  .. 

Sks  bx. 
25-lb. 

30-40S   8%        9 '4 

40-503    7>4  7% 

50-60S   6  6% 

60-70S   6%  6 

80-90S   5  5% 

90-1008  4V4  5 

in  oases  of  12B-Ib  tins  

in   cases  of  12    5-lb  tins.  .  . 
Italslns. 
Box    M:S    ViS  5ulb. 

6  Cr.  Layers.  .  3.50  2.75   

5  Cr.  Layers..  3.00  3.25  3.50  .... 
4  Cr.  Layers   1.90 

3  Cr.  Layers    2.00 

2  Cr.  Layers    2.25 

4  Cr.    Loose   10% 

3  Cr.   Loose   10 

2  Cr.  Loose  09  % 

Fancy  Chisters,  1-lb  cart 

per  doz   

Fancy  Clusters,  5-tb  cart 

per  case   

Unblchd    Sultanas.    SO-lb....  S 
Thompson's  bleached  Suit. 

seedless,   50-tb   11 

Bleached  Suit.,  sdlss   9 

Seedless  Muscatels,  50-tt> 

cases    7\ 


Red   Ribbon,    36    168   11  % 

Blue  Bell,  60  la  (seeded)  11 

Seeded,   12  oz.  cartona  10% 

Seeded,    12   oz  cart   t 

Seeded,  bulk,  rb  11 

1907  Crop  F.  O.  B. 
Claaters  and  Layers         20- lb  bxa 
Imperial,  clusters,  6  c.  3.00  3.50 
Dehesa,  clusters,  6  c.  .  2.60  2.76 
Fancy  clusters,  4c....  2.00  2.26 

London  Layers,  3  c   1.80 

London   Layers,   2   c  1.60 

Seeded  Per  pkg 

Fancy,  No.  16,  36  to  cs  9't  9% 
Fancy,  No.  12.  45  to  cs  7%  7% 
Choice.  No.  16.  36  to  cs  8%  9 
Choice,  No.  12,  45  to  cs  6%     6 '4 
26-n>  bxs 

Fancy  bulk,  per  Tb .  . .  .  8%  8% 

Choice  bulk,  per  tb          8%  8  >4 

JLoose  Muscatels  50-Ib  bxs 

Standard,  4  c   7% 

3    C..7   7  .% 

Z   c   6V4  6% 

Seedless    6% 

Seedless  Sultanas 

Unbleached    7%  7% 

Bleached,   standard    8% 

"  choice    9 

"  ex.  choice   9% 

Thompson  Seedless  , 

Unbleached    7%  7% 

Bleached,  standard  

Choice   10 

fancy    10% 

"  ex.    fancy  11 

NUTS. 

Almonds,   Fancy,   I.   X.  L....19 
Almonds,  choice  soft  shell 

Drake   16 

Almonds,  shelled.  No.  1  46 

Almonds,  shelled.  No.  2  36 

.Almonds,    shelled,  Jordan 

Imported   

Almonds,  Jordan,  Dom.... 


8 

Braills,  180-tb  sacks  11 

Chestnuts,  Italian   20 

Cocoanuia,  per  100  4  SO  6  00 

Filberts.  176-m  sack  14 

Peanuts,  California   '17 

Peanuts,   Japanese   09 

Peanuts,  Eastern  h'nd  pick'd.  .09 

Peanuts,  roasted   9-10 

Pecan,  polished   18-10 

Pine   

Walnuts,  soft  shell,  bleached.  19 

HONET. 

Pure  white  sage,  2  b-g&l 
tins,    per   tb  g 

Light  Amber,  2  5-gaI  tins  

per  tb  

White  Clover  (stained  ) 

6-Kal.  tin,  per  tb  07% 

2  dz  2-tb  Jars,  per  case....  8.00 
2  dz  1-tb  Jars,  per  case.  . .  .  4.15 

24-qt.  cans,  pfr  case   7.00 

12   %-Kal.  cans   «.(o 

6  l-gal.  cans   s.eo 

Olass. 

Per  Doa 

Tumbler.  8  os..  4  dos  In  case  1.Z6 
Oval  pints,  4  doz  In  case....  I  :s 
l-tb  glass  Jars.  2  doz  In  caa«  2.26 
:-tb  glass  Jars  (with  comb..  ISO 

CO.MB 

Water  White.   34   l-tb  frames.. It 

Light   .\mber,   24  l-tb  frames..  14 

Water  White.  24  l-tb  frames  ,  li 

BE1E8WM. 
Pure     10-11 


nEPARTMENT  7. 

Prices  should  be  figured  on  a  basis  of  5  per  cent  above  those  qticted  herelnbelow. 

This  Dept.   IS  corrected  by      J.  H.  Newbauer  &  Co.,  Tillmiinn  &  Bendel. 
Canned  Fralts 


65 

z 

Z 

2: 

z 

2 

o 

p 

p 

0 

0 

p 

p 

p 

CO 

a 

to 

to 

to 

to 

to 

« 

H 

H 

X 

CO 

n 

ecial 

ctras 

.  standards 

tandards 

cond 

f 

a 

a 

i 

2  00 

1 

85 

1 

70 

1 

40 

1  30 

1 

20 

1 

10 

1 

10 

3  00 

2 

75 

2 

50 

2 

10 

1  80 

1 

50  , 

.  1 

40 

1 

25 

3  50 
3  50 

3 

25 
25 

2 

80 
80 

2 

fiO 
60 

3 

2 

2 

2  25 

2 

00 

1  1 

75 

1 

60 

I  1  50 

1 

40 

1 

•30 

1 

30 

^  50 

1  3 

25 

1  3 

00 

2 

85 

1  2  50 

2 

00 

1 

90 

1 

70 

50 

1  3 

25 

00 

2 

85 

1  2  50 

2 

00 

1 

90 

1 

70 

-  ;o 

1  3 

25 

1^ 

00 

2 

85 

2  50 

2 

00 

1 

90 

1 

70 

1  I 

1  1 

60 

1 

35 

1  25 

1 

10 

1 

05 

1 

05 

2  50 

1 

2 

1 

25 

1 

1  2 

1 

00 

1 

1 

80 

1  65 

1 

1 

45 

1 

30 

1 
1 

10 
20 

unpi 
pld  1 

3  00 

2 

60 

1  2 

1 

40 

2 

15 

1  85 

1 

65 

1 

40 

1 
1 

10 
25 

unpl 
pld  1 

3  00 
3  00 

1  2 

60 
60 

1  2 

40 
40 

2 

15 
15 

1  85 
1  85 

.... 

1  2 

1^ 

1: 

1 

65 

1 

40 

1 
1 

10 

upd| 
pld  1 

3  00 
3  00 

I2 

60 

1  2 

40 
40 

15 
15 

1  85 

.... 

1^ 

60 

2 

1 

1  80 

1 

1 

65 

1 

40 

1 
1 

05 
20 

unpl 
pld  1 

2  25 

2 

00 

50 

1 

30 

1  20 

1 

10 

1 

05 

1 

00 

2  25 

2 

00 

11 

50 

1 

30 

1  20 

1 

10 

1 

05 

1 

00 

2  25 

2 

00 

1 

50 

1 

30 

1  20 

1 

10 

1 

05 

1 

00 

2  25 

2 

00 

1  1 

50 

1 

30 

1  20 

1 

10 

1 

05 

1 

00 

3  25 
3  25 

3 

00 
75 

1  2 

75 
60 

2 

50 
50 

2  35 
2  25 

2 

25 
15 

2 

1  2 

2 

2 



 1 

VARIBTT 


z 

z 

9 

p 

0 

00 

OB 

a 

M 

H 

N 

No. 

z 

p 

to 
n 

a 

- 

o> 

Q 

to 

if: 

p 

*i 
P 

c, 

a 
0 

Apples  

Apricots   8  00 

peeled    9  50 

sliced    9  50 

Assorted   

Blackberries   

Cherries  (Royal  .Vnne)  10  00 

Cherries  (W'hite)   10  00 

Cherries   (Black)   10  00 

Grapes  (White  Muscat)  


4  50 

7  00 

8  50 
8  SO 


9  00 
9  00 
9  00 


4  25 

6  60 
8  00 
8  00 


6  00 

S  00 
8  00 
8  00 
3  76 


}  75 
S  00 


4  76 

T  00 
7  00 
7  00 
3  50 


3  00 
6  26 


4  26 
6  00 
6  00 
6  00 
3  00 


2  86 
6  00 


I 


00  I  6  00  I  5  60  I  6  00  I  4  26 


00 


ches  (I-emon  CUhk  Sliced) . .    8  00 

Peaches  (White  Heath)    8  00 


7  50  I  6  60  I  •  00  I  4  SO 

I  7  50  6  SO  6  00  I  4  60 
I  7  60     <  50  I  fi  00  I  4  SO 


4  }6 

4  to 

4  to 

4  to 

3  00 

4  00  pld 

5  :t  nnp 
4  IS  pld 
I  to  unp 


Peaches  (White  Heath  Sliced)..  

Pears  (Bartlett)    8  00 


7  30     6  60  I  6  60     4  to 


Plums   (Green   Gage)   6  50 

Plums   (Egg)    5  50 

Plums  (Gold  Drop   5  50 

Plums   (Damson)    5  50 

Raspberries   


I 

4  00  I  3  76 
4  00  I  3  73 
4  00  3  7t 
4  00     S  75 


a  16 

3  26 
t  3t 
S  36 


3  75  pld 
S  3t  OOP 

3  00 

8 

3  00 
3  00 


No.  1  Tall  Cans  sliced  I..  C.  Peaches,  Ex.  $1..S5;  Ex.  Standard.  ?l.25^ 
If  shipped  6  cans  to  the  case,  figure  Gals.    — 10c  per  dozen  higher.^ 


All  No.  3,  No.  a  and  No.  2%  cans,  2  doz  en  in  a  case;  No.  1  cans  4  dozen  In  ■  caae;  galo^  ram.  I  domcu  i»  ■  e— a. 
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A  Pulverized  Soap 

Swift's  Pride  Washing  Powder  is  very 
profitable  to  handle  and  every  dealer 
should  order  stock  and  get  the  benefit 
of  extensive  advertising  now  being 
done  on  this  article.    In  universal  use. 


Swiifs 

Pride 
Powder 

Svplff&CoiBP^ 


Swift  &  Company,  U.  S.  A. 


lU 


Department  5. 


I'hiH   Uepl.   Is  corrected  by  J.  H.  Newbauer  &  Co.,  Tillmann  &  Bendel. 

JELLIES,  JAMS  AND  PRESERVES,  


Griffon     Cuttirg  Rose 
16-oz.  Jar;  16-oz.  lars  No.  2  Tins. 


Rose 
Picni^Tins 


Tumeler 
4-il  z.Case 


Apple   I .  . 

Apricot   12 

Apricot  Marmalade  ....|2 

Blackberry   |2 

Currant   |2 

FlB   |2 

Gooseberry   | .  . 

Lemon   | .  . 

Loganberry   |2 

Orange   |2 

Orange  Marmalade  ....|2 

Peach   I-! 

Plum,    Damson   |2 

Plum,  Green  Gage  |2 

Quince   |2 

Raspberry   |2 

Strawberry   |2 

Assorted  Regular  ....  .12 
Assorted    Berries   |2 


.  .  |2  35;. 
35|2  35|2 
35|.  ..  .|. 
35|2  35|2 
35|2  35|. 
35|  |2 

|2  35|. 

|2  35|. 


2  00 


00 


2  00 


00  2  00 


85 
il  85 
1  85 


60 
60 

1  85  1  60 
1  85  1  60 


92% 
92V4 


92  V4 


.  .  2  00  . 

00|  1  85 

.  .|2  00 
.  .|2  00 

35|2  35|2  fl0|2  00 

35|2  35|  |2  00 

35|  |2  '-0|  |1  85 

35|2  35|2  fl0|2  00|1  85  1  60 

35|2  35|?  0012  00|1  85  1  60 

35|2  35|.s  00|2  00|1  85  1  60 

35|2  S5|2  00|2  00|1  85  1  60 

35|2  35|2  00|2  00|1  85|1  601971419214 

35|2  35|2  0012  00|1  85|1  60|97  1/2  |92 

35|  12  C012  0011  S5|l  60|97y2l92% 

351  |2  0012  0011  8511  60|97  1/2  |92 


97  V4 


92  >^ 
92  V4 


97^4 
97% 
97  ■^ 


971/2 
97V4 
1971/2 
971/4  921/2 


971/2 
97% 
97% 


92% 
92% 


92% 
92% 
92% 


90 
90 


90 
90 


90 
90 

90 
90 


90 
90 
90 
90 
90 
90 
90 
90 


PINB  APPIillS 

Per  Doz 
.lohiiMon'M  Columbia 

I'  s  sliced,  2  doz.  in  case.  .  .2  30 
2"s  grated,  2  doz.  in  case.. 2  39 
I's  sliced,  4  doz.  in  case'.  .1  15 
I  s  grated.  1  doz.  in  case..l  IR 
Gal.  coreless,  41/,  lt>  to  tin, 

14  doz.  in  case,  per  fb  .  .  16 
Gal.,  grated,  Tfb   .to  tins, 

doz.  in  case  , per  It> .  .  16 
!>'s  sliced.  Baltimore.  2  doz 

case   2  25 

'■1     cocktail,  Baltimore 

ovals,   4  doz.  case  1  25 

Hn  waiian. 
Extra   sliced.    2   doz,    2%....  2.50 

4  doz.  Is  none 

eraled.    2    doz,    2s   2.25 

i  doz.  Is   1.40 

Per  doz 

Standard,    alli-ec".   2%s.    2   doz  2.00 
••  ■•    18,  4  doz.  . .  .none 

••    Is.  4  doz.  . .     1  3-=> 

Ohunka.    2s   2  25 

Whole.  2%s.  2  doz   5  1" 

Orato'l.    2".    2    ' 


'■        1  s.   4   diiz   .  .  1.25 

K';iis.    %   doz   'i.25 

.Sinjrapore. 
2  tb  sliced  1.7522-oz..  doz.. 48. 00 
1-lh  sliced  952%  whole..  2.25 
Slince  Meat. 
Merrell-Soule  Co.'s  None  Such 
Pondensed  Mince  Meat,  cases  (6 
c'oz.  each),  per  case,  $6.25. 

Department  7. 

This    Dept.   is  corrected  b.v 
Sussman,  Wormser  &  Co.,  William 
CIufT  Co. 
4TA1VNED  VE3GETABI,K>i 
AsparaRiiH. 

Mammoth    5.25 

I, arse  White    4.75 

Medium  White    "l-Sn 

White    Tips    4.25 

Bennn 

■Ji  rinu'less  Extras   

Blue  Lake   1.35 

Blue  T/ake,  teal.,  none  

Sirlnn.    2    Th.    Btnndard   I  2R 


String,  gal..  Standard   4.59 

Lima,  soaked    ...  1.00 

Baked  Bcuus 

Fancy  Kastern  ^ 

1-  lt)  Tall  tins   6U 

2-  lb  Tall  Tins   80 

2%-n>  Tall  tins   1  00 

3-  lb  Tall  tins    1  10 

Corn 

Is  Maine,  per  doz  $1.D0 

Gallon,  cut,  Maine,  per  doz.. none 
Gallon,  cob,  Maine,  per  doz.  .  6.50 

Iowa,    per    doz   90 

5    case    lots,    Iowa  SO 

Succotash. 
Standard  Maine    1.35 

Petit  Pois    2.00 

2s  Extra  Fine  Sifted   1.75 

Standards    l.Si 

2s,  Soaks   90 

'I'oinatocH 

3s,  Solid  Pack   150 

3s,   with  peppers.  ..  .No  quotation 

2%s,  Solid  Pack   135 

2%'s,     Solid     Pack     w  th 

peppers  No  quotation 

2%s,   Standard    100 

Gallon,  Standard   2.85 

Gallon,  Solid  Pack  ..  .No  quotation 

Gallon  Puree   No  quotation 

Mlitccllaneoua 

Artichoke   2%8  J 

Carrots,  2s   1- 

Cabbage,   2s    11 

Turnips  ,gal   4.00 

Spinach,  2s    1.35 

Spinach,  gal   4  00 

Beets.  2s    10» 

Hominy,  Great  Western,  3s...  1.15 
Pumpkin  and  Squash,  gal....  2.50 

Departiiioiit  H. 

This  Dept.    is  corrected  by 
Cudahy   &   Co.,   Swift   &  Co. 

PROVISIONS. 

HA.MS. 

Eastern  Standard.  lS-20  16  1/2 

15-16  16% 

12-14  16% 

Picnic  Hams   11% 

Htiiletl  HaniM 

Skin  on   24% 

Skin  on   25% 

Rra'nkfiiNl  nn«>i>n 

Eastern    Standard,    G-8  21% 

"  ■'  8-10..  .20 

10-12  19 

t<liiicllMli  Cured  Bn«'on 

tCastern  Cure,   S-10  18 

TCnatern   C«r«.    S-10  18% 


I:; 

Ury  Salt  Bavoo 

Clear  Medium  Bacon  14 

Clear  Light  Medium  14 

Light  Belly   '  16 

Extra    Light    Belly  16% 

Bacon  Backs   14 

Bacon  Bellies  15% 

l>r}'  Sal*  MeatK 

Sides   13% 

Bellies   13% 

Backs   13 

Fat  Backs  12% 

K:irr(>l«.-d  Pork 

Bbls.     1/2 -bills 

apart;     Ribs  $ 

Family     Pork   21.50  11.25 

Clear  Pork   24.00  12.50 

Big    Pofk   26.50  13  75 

Barrolfd  Beef 

Mess  Beef  10.00  .^.50 

5'amily  Bee:   i«.50  ^.T.") 

Ex.  Family  Beef.  .  11.00  6. 00 

Reef  Tongues....  23.00  12.00 

I'kiss  I<cei 

Tierces,    about    300    It)  $18.00 

Barrels,    about    200    lbs....  13.50 

%    bbls,    about   80    tbs   5.50 

Kegs,  about  25  lbs   2.50 

Kits,   a   boul    15   lbs   I  25 

I'ure  I.enf  Laril 

Tierces,  about  350  lbs.  net....  11 

%   bbls,  about  100  tbs  11  II 

SO-rb.  Wood  Tub.  SO-tbs,  net.lli4 
6,0-11).  Wood  Tub.  60  lbs,  net.  11 H 

20-th.   Wood  Tubs  11% 

50-11).  Cans,  one  to  a  case....  11 '4 

20-11).  Cans,  4  to  case  11%" 

10- lb.  Cans,  6  to  a  case  11% 

5- lb.  Cans,  6  to  a  case  11% 

3-rb.  Cans,  20  to  a  case  12 

(iolden  (iate  l<ard. 

Tierces,  about  370   lb.   net....  11 
%  bbls,  about  150  lb.  net....lli/i 

50-Ib.  cans.  2  to  a  case  Ili4 

20-11).  cans,  4  to  a  case  11% 

lO-lb.  cans,  6  to  a  case  11% 

5-  Ib.  cans,  12  to  a  case  11% 

3-Ib.  cans.  20  to  a  case  12 

20-rb.  wood  baskets  11% 

60-rb.    tubs   11% 

S0-n>.  tubs   lli/s 

<'<>i»|i<Mind  l.ard 

Tierces,  about  360   lbs.,  net..  OS  % 

SO-th.  cans.  1  to  a  case  0."!% 

10-tb.  cans,  6  to  a  case  09V, 

6-  1b.  cans.  12  to  a  case  09% 

3-rb.  cans,   20  to  a.  case  «!>\i, 


f tiE  tmtAlL  GftOCfiil^'  ADVoCAfifi 


•A 


IS 

"Arrow"  Compoand. 

Tierces,  about  370  rb.  net....0S>/4 

50-It).  tins,  2  to  a  case  0S% 

V4   bbls,  about  150  lb  net....lOV4 

50-Ib    tins,    1   to   case  10% 

20-It)    tins.    4    to  case  

10- tb.  tins,  6  to  a  case  09  V4 

5-rb.-tins.  12  to  a  case  09% 

3-tti.  tins,  20  to  a  case  09% 

20-n)  wood  blcts,  20  tb  net.. 10% 
60- tb  wood  t'^ta.  60  rb  netlOVi 
SO-m   wood  n,  net.. 10% 

Snetene. 

50- It)    Cans   Hone 

Beecnnnt  Packing  Co. 

Beechnut  Sliced  Bacon  and  Beef 
In  Glass. 


II 

1  doz  No.   1   Jars  $3.25 

Erie  Brand  Chipped  Beef  in 
Glass,  1  doz  No.  1  Jars....  2.60 
5  case  lots,   less  5  per  cent 

Dfpurtiiieiil  lU. 
FISH  AND  CHEESK. 

This  Dept.   Is  corrected  by 
Wieland   Bros.;   Roethlisbergrer  & 
Grassoff. 
KiiNMliin  Cavliir. 

Per  doz 

1-rb.  cans,  2  doz  in  case.  ...  $20.00 
Vs-tb.  cans,  2  doz  in  case.  .  .  .  11.00 
'A-fb.  cans,  5  doz  in  case.  .  .  .  5.50 
%-n>.  cans.  6  doz  in  case..  3.00 
White    L,abel    Brand  none 

«1IKI'1SE 
Korelen  and  DonieMtic. 


New  York  State  Faetor,\ 
Cheddars,  June  make  .  . .  . 
Chedd?irs,   June  make.... 

Twins,  June  make  

Triplets   

Cal.  State  factory  flats  

Cal.  State  fctry.  Young  Am. 

Jack  or  Monterey  

Brick  Cream   

Limburger,    Eastern,    Ih  .  . .  . 

Swisj,  Imported,  lb  

Domestic  Swiss   

Roquefort,  tb  

Gouda,  per  tb  

Sap  Sago   


new 

18  V4 
1  'I 
19 

19 

17-lS 
,1S-19 

21 
.lS-19 
17-lS 
30 
.20-21 
•.  40 
27 
22% 


nepartnient  ».  (UN NED  MEATS. 

This  Dept    Is  corrected   by    Cudahy  &  Co.  


ALT.  PRICES  ARE  PER  DOZEN 


Corned  Beef   

Roast  Beef   

Roast  Mutton   

Brisket  Beef   

Boiled  Beef   

Chipped  Beef  (in  tins)   

Sliced  Beef  (in  glass)   

Sliced  Beef  (in  tins)  

Sliced  Beef  (In  glass)  ....... 

Chip  Beef  (In  Tins)  . . . 

Brawn  

Pigs'  Feet   

Corned  Pork   

Lunch  Tongue   

Sheep  Tongue  

T.ambs'  Tongue  

truncheon  Tongue   

Sliced  Bacon  (in  tins)   

Sliced  Bacon  (in  glass)   

Deviled  Ham  (Gelnuine)   

Potted  Ham  (Genuine)   

Potted  Tongue  (Genuine)  

Potted  Meat  (Ham  Flavor)... 
Deviled  Meat  (Ham  Flavor)... 
Potted  Meat  (Tongue  Flavor). 

Boneless  Chicken   

Veal  Loaf   

Sandwich  Loaf   

Picnic  Loaf   .'  

Chili  Con  Came   , . 

Beafsteak  and  Onions  ....... 

Hamburger  Steak   

frankfurter  Bratwurst   

Minced  Collops   

Tripe   

Sweetbreads   

Vienna  Sausage   

Pork  Sausage   

Oxford  Sausage   

Bologna  Sausage   

Sausage  and  Kraut  

Stewed  Kidneys   

Corned-Beef  Hash   

Lunch  Sausage   

German  Lunch  Sausage  

Ox  Marrow  


Ox  Tongue  (whole) 
rhrtrlzos   


.  c4 
GQ  O 

c 


1  25 
1  40 
1  35 
1  50 
1  85 


y.  M 

1  25 
1  25 
1  55 


c,  — 

P  § 

=•1 

o 

y. 


1  65 
1  45  ■ 
1  45  I 


1  25 
1  40 

1  25 

2  75 
2  35 

2  35  I 


2  25 
2  25 
2  60 
2  75 
2  25 


2  25 
2  60 
2  25 


1  55 

1  50  I 

1  50  I 

1  50  I 
75  I 
75  f 
75  I 

2  60  I 


7  50 
7  50 


7  50 
20  00 


22  00 


en 

C 

to 

P> 

d 
o 

c 

M 

6 

O 

y. 

•a 

16 

75 

£- 


N0.H4 
6  60 


No.% 
95 


95 
95 
95 
80 
90 
90 


8S 


90 
85 
1  00 


1  65 
1  65 
1  80 


2  50 

1  35 

2  35 
2  10 
1  10 


1  55 


No.lV.| 
6  26  I 


No.  2 
7  60 


2  20 
1  65 


No.  3 
Tin  =  I 
1  or  2 
Dz.  M 
Case 
1  SO 
1  SO 
1  SO 


2  90 
No.  2  %  I  No.  S 
9  25  111  26 


No.  6 
20  60 


2  50 


2  50 
2  55 


I'lneaiiplcs,  Easlrn,  G  In  cs,  cs.  3  50 
I'liieapiiles.  Easln,  6  in  cs.  smi  2  50 
llulalnd.  Edam. med  plain,  dz  9  50 
Holland,    Edam,    medium  In 

bladders,  per  doz  9.50  10  00 

J'Mr  U  Edam,  small   34-35  pds 

per  case  of   13    9.00 

P  ll  r  d    Edam,    med  ....  38-40  f  9.75 

U<i    Edam,     large.  ..  .44-45  10  50 

I''SIUC} 

Caiiieiiibert.  Urle,  Roquefort 
ami  Gorg-onzola.  jars...  none 

Parmesan  C  &  B,  sml  bot 
doz    3  00 

I'armesan  C  J£   15,  Ige  bot, 

doz   5  00 

lln.vl«-- 

.Small  Vi-Ib  1  rti.  £'/i-n>  fi-n. 
Deviled  Cliet„e 

$1.01).  $2.2r.,  $4.00.  $.■■). 00,  t'.t.oi 
M'ter  DiTiner  Clieesf. 

$1.00,  $2.40,  $1.00,  $4.f.o. 

•(o(i  iiefoil  ("hre-se: 
SI. on  .$:;.4n.  $4. on  .$4..tii.  $7.f.i 

MiicLaren  Imperliil  Chef  hp  Co..  Ltd 

Imperial  Cheese — 

Club  size,  2  doz  Jars.  doz...  J1.25 

.N'o.  1,  size.   1  doz  Jars.  doz.     2  so 

So.  2  size.   M  doz  jars.  doz.  .  5.25 

.Vo.  3  size.        doz  Jars.  doz..  10. 60 

Individuals,  5  doz  Jars.  doz..  .S.*> 

Itoqueforl   Cheese — 

-^rnall   size.   2   doz  jars.   doz.  .  1.75 

Large  size.   1   doz  Jars.   doz.  .  3.25 

IndUldnals.  5  dnz  Jam.  doz  S'.*. 


.Slime  LiliiHIers.                 null  iiulir 

Emi'u  .\u    I.    I'.'U-IJU  Il8h   .  nuiiv 

Kxiiii   No    I.  50-55  nah  iiuiiv 

.Vo    I.   140- 1  50.  Ilsb  ,  iiuiir 

1.  liu-es  tiMh :   iiuiir 

1.  130- no    n«h   .  .     2H  5» 

'..  t.;,-(,u  flub   II  »■ 

2.  1 40- ICQ   nah  nuo«. 

.  none 
.  non* 


.\o 
.\o 
.No 
.So 

.\o    2,  60-65  nah. 


No 


160-ltiO  nah.. 


SALT  FISH 
imolfir  CodflHh 

Bundles.,  per  lb  ".  . 

■ase.  seleet.'d.  per  Tb  .  .  .  . 
Boneless.  30-tb.  boxes.  Tb . 
Boneless.  40-Ib.  boxes.  lb 
Boneless,  Snips,  per  tb .  . 
Boneless  Blocks. 
Boneless  Tablets, 
Roneless  Middles 
Boneless  Middles, 
KuMlrrn 


.  nom 
7 


I>er  tb .  .  .  . 
per  tb. 
per  ri) 
ex.,  per  tb 
CodilMh 

flsh    to  ostll.O'j 


•  8H 
7 

.11 


i.Vo    2.    70-SO   flah  oon* 

No.   ■',   ISO-200  Hah  nuoa 

No    2.    sO-90   tlsh  Doo* 

In  KItii 

Extra  Mesa,  7  to  8  Hah  each..tl.Ot 
.Vo.  1,  klLs,  8-9  flsh  or  15- 

17   nsh    1  «• 

No.   2.  kits,  8-9  or  20-22 

flah    I  I* 

Salmon 

IKliig.    bbls  noil* 

'Orei^on  Sllversldes.  bbls.  13  ou 

Alaska  Red.  bbLs  13  00 

Ala.ska    Red,    Vi-bbls.  100 

ll'S    7  2£. 

Maska   Red.   kits   1.00 

Belllea.  bbia   16  OU-II  Ot 

Tongues  and  Sounds,  kltn 

lo-tb    1  <i> 

Tongues    and  Sounds, 

bbla.    so-  Tb  1 1  &» 

New  Ilerrinr,  Pack  1J07  

Ex  Slctd  Mixed,  bbla  17  00 

"     hi  bbla   9.00 

 Ke»c    1  I» 

Cheaper  ^rade,  mixed.  bbL.lSOd 
M  bbl. .  s  o* 

Kelt  •• 

Bx  Selected.  Mllcher.  bbl... 19  00 
■•    V4  bbl..  1*. 00 

'•   KeK    I. a:. 

Cheaper,  Milchner.  bbl  17.00 

ij  bbl   9.00 

Kegu    t  Ot 

Labrador,  round,  ISO  Hab . . .  S.t* 
I.Abrador  Split,  per  %  bbl  .  (6* 
"•-iiac.    U-bbI    t  •* 


uen  Georges. 

Gen.  Georges,  12  flsh  to  cs.  .  10.00 

Geo.  Cur.  Cod,  case   9.50 

Geo.  Cur.  Cod  ,40  fish  to  cs  8.00 
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1.0»' 


I  No.  B 

.|1D  on 


Gen.  Geo.  Middles,  60  flsh 
Gen.  Geo.  Tablets.36  fish 
Gen.  Geo.  Blocks,  40  fish 

Shredded  CodfiMli 
Beardsley's    shredded.  2 

doz.    in  case  

N'orwfcinn  Mackerel 

Bloater.  120-130  flsh  56.0 

Bloater,  %  bbl..  60-65  flsh  ...2.S.5 

sO.  1.  150-160  fish  45.0" 

No.  1.  75-SO  flsh  .■   23.51 

!o.  2,  220-240  flsh   37  Oi 

110-120  flsh  19.5« 

300-350  flsh  2S.0» 

150-175  flsh  15. OC 

400-440  flsh.   bbl  25.01 

200-220   flsh  13.51 

IfImIi  Markrrel 

200-220   flah  noni 

80-90  flsh  nonf 

325-350  flsh  non« 

130-1  40  flsh  nonf 

475-500    flsh  non( 

180-190   flsh  m.nf 

10-tb  kits,  15-16  

20-22    flsh   I  3r 

Anierlcnn  BlontprH 
Shore  Bloaters    11.1-120  flsh  n.in 


No. 

2, 

No. 

3. 

No. 

3, 

No. 

4. 

No. 

4. 

No 

1. 

No. 

1. 

No. 

2, 

No. 

2. 

No. 

2. 

No. 

2. 

No. 

L 

No. 

2. 

Smoked  Flab 

'leptune.    Brand,    loea  tl  >& 

Veptune,   Brand   50a   1.** 

dainty    Brand.    SOa   I  15 

Kloatera,  Grim..  TOO  box....tSOO 
Oloaters.    Grim.,    50    In    box.  1.76 

Bloaters.  Cromarty    I  o* 

Tarmouth,  100  in  t>ox.  .  .  . 

Halibut,  chunka    |& 

Berrlngr,  bozaa.  Baatern  ....  a 
lerrlng.  bozea.  Waablnclon  I* 
ierrlnga,    Neptune,  boneleaa. 

bozea  of  tOa.  net   \  a 

Molr's  Selected   Red  Her- 
rings,  lOO's   I. to 

Molr's  Selected  Red  Her- 
rings, 50's    l.sfi 

Salmon  ,per  tb  10  20 

B«ird«le7*a. 
UtTTing.  boneleaa.  tina.  doi.  .   1  &• 
Herring.   bonele<ia,  amall.  dox  I  00 
Herring.     bonelesa.  vacuum 

tumblers,  i  doz  In  caa*.  ...  I  91 
Finnan  Hadd'ea.  -lO-tb  hoxo 
per  tb    I  •. 

PotUd  FUh. 

Pkt  doa 

Potted  Crab   II  sr. 

Kipper  Paste    1.00 

Anchovy  Bloater  Paata   I  I* 

Ditto,  ffjncy  pota    4.75 

Yarmouth  Bloater  Paste  .75 


WIELAND  BROS. 

:<0«-»Il  DAVIS  STREKT.  SAM  FRANrt.<«<^ 

Importers  and  Commission 
Merchants 

SPECIALTIES — Imported    and    dxmeatic    Swiaa   CliMae.  LlmburtM. 

Brick  Cheese.  Edam.  Roquefort,  etc.;  Uack«r«l.  COdflah.  Holt«»  i 

Herrings,  Olive  Oil.  Spanish  and  California  Ollvea.  all  klLda 

Sauaagea  and  other  dellcaolea 
SOLB  AGBNTS  for  Sierra  Cheeae.  German   Breakfaat   Ck  aM.    ^  m 

Camenbert,  Schloaa.  Kronen  and  Naafcbatal  Cha«M 


22 
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Ditto,  fancy  pots....     ..  4.75 

Kippered  Herrings,  Marsliall  s  l.'JO 
Kippered    Herrings,    Moirs...  1.90 

Department  11. 

CANNED  FISH. 

This  Dept.   is  corrected  by 
Sussman,  Hooper  &  Jennings, 
Wellman,  Peck  &  Co. 

Doz. 

Anchovies,   in  oil,  2  doz 

pts.,  in  glass,  doz   5.00 

Anchovies,  2  doz,  V4,  pts,  dz.  3.00 
Bloaters,  Yarmouth  C.  & 

B.  doz  4.50 

Codfish    Balls,    2-lt)  tins 

per.  doz  2.25 

Eels,   Hamburg,   in  jelly, 

1-lt)    tins    2.36 

Eels,  smolted,  1-tb,  per  dz.  .  2.85 
Finnan  Haddies,  2-lb  ovl.  2.25 
Finnan   Haddies,  l-lt>. 

round,   per  doz   1.80 

Sardelles.  lmp.,%-lt>  tins  2.60 

Sardelles,  imp.  in  glass.  3.00 
Sardelles,  dom.  1-lb,  glss  2  25 
Sardelles,  Ankers.  Vs  keg  3.00 

Sprats   7.60  8.00 

Mackerel 
1-lb  tins,  50  in  a  case 
2-rb  tins  ,2  doz.  in  a  case 

Gold  Label  ,1-Ib  tins   1.50 

P.  &.  W.,  2-lb  soused   2.75 

P.  &  W.,  2-  Ibmustard  2.75 

P.  &  W.,  2-It)  tomato  2.75 

Underwood,  2-Ib  soused..  2.85 
Underwood,  2-tb  tomato.  2.85 
Underwood,  2-tt)  mustard.  2.85 
Los  Angeles,  2-rb  soused.  2.55 
Los  Angeles  ,2-'Sh  tomato. 2.55 
Los  Angeles,  2-tb  mustrd.2.55 
Mt.  Desert,  2-lb  soused..  2.25 
Mt.  Desert,  2-lb  tomato.  .  .2.25 
Mt.  Desert,  l-Ib  soused..  1.35 

Blueback,  l-tb,  fresh   1.10 

4  doz..  Is,  flat,  oval   1.80 

4  doz.,  flat,  square   1.40 

Crescent  Mackerel 

Soused,  18-oz  tins,  doz  $1.80 

Tomato,    18-oz   tins,    doz....  1.80 
Mustard,    18-oz   tins,   doz....  1.80 
Mackerel  In  Oil. 

Bezler's    3.00  4.00 

Lemarchand   5.00  7.00 

Salmon 

Alaska  Red,  1-tb.  tins,  doz..  $1.35 

Alaska  Red,  2-lb   none 

Alaska  Pink,   1-rb.   tins  921/2 

Alav<:ka  Flats,  1  lb  none 

Oregon  Red,  1  lb  none 

Oregon  Red    2  lb  none 

Oregon  Pink,  1  lb  none 

Oregon  Pink,  2  lb  none 

r»-«e<»n  Wiata,  1  lb  none 

Columbia    Rlv.,    1-Ib.    tails.  .  1.90 
Columbia  Rlv,  lib  flats.. none 
Sardines. 

Per  case 

French,  VtS,  18  m.m   9.50 

14s,    22    m.m   12.50 

Portuguese,   •^s.  18  m.m....  8.50 
22    m.m......  9.50 

"        %s,    30   m.m   16.00 

Norwegian,   VtS.  18  m.m....  9.00 
Sprats. 

French,    lis,    18    m.m   7.50 

22  m.m   9.60 

American  Sardines 

(Vts  Pkd  100  to  cs,  %s  50  to  CB.) 

V4.  In  oil,  without  key  3.80 

y^a  in  oil  with  key   4.00 

^^s  In  oil,  per  doz  60 

VtB  In  mustard,  per  doz  60 

V*a  in  mustard,  case.  3.75 

%a  In  mustard,  per  doz  95 

?is  in  mustard,  case  3.25 

SHELL.  FISH. 
Abnionea 

4  doz  In  cs  ,wlth  shells,  cs  6.00 
Clams  and  Clam  Juice 

doz 

Doxsee  Clams,  l-It)  tins.  ... $1.85 
Doxsee  Clams  ,2-Tb  tins.  2.76 
Doxsee  Clam  Juice  .1-lb..  .90 
Dozaae  Clam  Juloe  ,2-lb..  1.60 
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B&M  Lunch  Clams,  flat  1.37  V4 

Underwood  Clams,  1-lt)   1.05 

Underwood  Clams,  2-Ib   1.66 

P.  &  W.  Clams,  1-rb  tins.  .  .  .  1.35 

P.  &  W.  Clams,  2-n>  tins   1.65 

Oxford  Clams,  l-Ih  tins  95 

Oxford    Clams,    2-rb    tins....  1.50 

P.  &  W.  Clam  Chowder   2.25 

Burnham's  Clam  Bullion,  qts.  ... 
Burnham's  Clam  Bullion, pts.  4.60 
Burnham's  Cl'm  Bullion,  1/2  pts  2.40 

Crabs. 

'/4s  flat,  4  doz.  per  doz   2.26 

Minced,   '/zs  flat,  4  doz....  1.25 

Picnic,  Is,  4  doz   1.15 

2s,  2  doz   1.75 


liObsters 

4  doz,  per  doz. 

4  doz,  per  doz. 

4  doz,  per  doz. 


Doz 

3.00 
2.80 
2.60 
1.40 


Picnic  tails, 
Picnic  flats, 
1/2 -lb.  flats, 

'4 -It)  flats.  4  doz.  per  doz. 

Oysters 

Oysters,   Selects,    12   oz  $3. 2b 

Oysters,   Selects,    6   oz   1.76 

Oysters.   Standard.   10  oz.  . .  .  2.35 

Oysters,  Standard,  5  oz   1.35 

Oysters,   Standard,   8  oz   2.10 

Oyster,   Standard,   4   oz   1.15 

Shrimps. 

Shrimps,    pickled,    1-rb  $1.35 

Dunbar's  Picnics,  1-rb.  doz.  .  1.3o 
Pride  of  the  Gulf,  l-lb.  doz.  .  1.30 

Dunbar's   1%-It),   doz   2.35 

Pride  of  the  Gulf,  IVa-lh,  dz  2.30 
Pickled  Shrimp,  l-lb.  doz....  135 

Department  12. 

This  Dept.   is  corrected  by 
SPICES  AND  EXTRACTS. 
A.  Schillingr  &  Co.,  Wellman,  Peck 
&  Co. 

In  Original  Packages. 

Pepper,  Black  14  18 

Pepper,  White  25  30 

Ginger   13  19 

Ginger,  Gen  Jam  15  21 

Cinnamon,    Ceylon  22  26 

Cassia  .  .  16  24 

Cassia   16  64 

Cloves   20  36 

Allspice   10  17 

Nutmegs   30  65 

IVIace   80  90 

Laurel  Leaves,  in  bales  07 

Lalrel  Leaves,  In  small  lots,  10 


Paprika. 

1 

OZ, 

doz. 

1.00|16  oz.  doz 

2 

oz, 

doz. 

1.50|2y2-It)  tin 

4 

oz. 

doz. 

2.75|5-Ib  tins.  . 

8 

oz. 

doz. 

.   4.50|3ulk,    lb.  . 

MUSTARD. 

Colman's,   V4S,  per  lb  52 

Colman's,  %s  ,per  lb  48 

Colman's  Is.  per  lb  48 

Colman's  5s,  per  lb  43 

Durkees  ^^s,  per  doz  65 

Durkees   VtS.   per  doz   1.30 

Schilling's   Best,    small   .80 

Schilling's  Best,   medium....  1.35 
Prepared. 

Loult    Freres,    per    doz   2.25 

Imitation  Freres,  per  doz.  .  .70 
Dusseldorfer,  1  doz  pts.  case  1.60 

Eddy's  Salad,  small  90 

Eddy's    salad    .medium   1.35 

Eddy's  large    2.00 

Webbs,  2  doz.  cs  135 

Heinz.    2   doz.   cs   1.25 

FI.,AVOKIN<5  extracts! 
Schilling's  Best. 

Triple  Strength,  Pure  and  Un- 

colored.  Sprinkling  Tops. 
Full  Measure.    Never  sold  In  bulk 
Lemon  Vanilla 
and  and 
Others  Rose 

1  OZ....1.30  1.80  8    oz.  .  7.25  11.00 

2  OZ  2.00  8.00  16  OZ..14.00  21.50 

4  OZ  3.76  5.76  ?2  ox.. 27.00  42  00 

6  OS  6. SO  8. SO 
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Departiiieut  12. 
SriOES  AJND  FLAVOllIJNG  EXTUACTS. 

Sclillllug's    ilest    Spices  —  Nature's  Best. 

Square  Tins.    Never  Sold  in  Bulk, 
■-iirifill    medium,  large  size  have  sifting  tops  except  Mus  ard. 

Small      Medium  Large  Ex.Larffe  Hotel 

size        size        size  size  size 

per  doz.      pr  doz    per  doz  pr  doz    pr  tin 

Pepper   75            1.20       2.20  3.75  .78 

Mustard                                          .80              1.35          2.40  4.00  .86 

Ginger   75             1.25        2.25  3.90  .81 

Allspice   75             1.10       2.00  3.50  .73 

Cinnamon                                   1.35              2.30         4.36  7.75  2.00 

Cloves                                       1.10           1.90       S.50  6.60  1.3B 

Nutmegs                                 1.60             2.75        5.25  10.00  2.00 

Mace                                       1.75             3.00        5.75  11.50  2.15 

Cayenne   90             1.50       2.75  5.00  .93 

White  Pepper                              1.10            2.00       8.7B  4.76  1.60 

Sage   75             1.25        2.25  3.90  .81 

Thyme  85             1.40        2.60  4.76  .87 

Marjoram  95             1.75        3.25  5.75  1.26 

Savory  85             1.40        2.60  4.75  .87 

Cases  cuutain.  .  .            .6  doz.           4  doz.    2  dosii.  2  doz.    1  doz. 

Gross  Weight  21  lbs.         24  lbs.  23  lbs.  38  lbs.    54  lbs. 

Folger's  Golden  Gate  Ground  Spices. 

High  Grade — High  Price. 

%-rb     Vi-lh      Vi-Xb    l-Jb  2V4-n)  5-Ib 

per  dz    per  dz    per  dz    per  dz  per  dz    per  dz 

Net  Weight          4  doz      4  doz    2  doz      2  doz  2  doz      1  doz 

to  cs     to  cs    to  cs      to  cs  to  cs      to  cs 

Pepper   75        1.16        2.16        3.66  .29  .28 

Mustard*  76        1.16        2.16        3.66  .29  .28 

Ginger   75        1.16        2.16        3.65  .29  .28 

Allspice   70        1.10        2.05        3.50  .28  .27 

Cinnamon                            1.30        2.25        4.26        8.16  .65  .64 

Cloves   90        1.50        2.75        4.95  .40  .39 

Cayenne   90        1.60        2.76        4.95  .40  .39 

White  Pepper  95        1.66        2.86        5.10  .41  .40 

Nutmegs                               1.60        2.65        5.15        9.75  .71  .70 

Mace                                     1.76        2.90        5.40      10.25  .75  .74 

Sage   65        1.05        1.95        3.35  .21  .20 

Thyme   70        1.26        2.36        4.35  .32  .31 

Marjoram   86        1.40        2.60        4.80  .38  .36 

Savory   .  .     .70        1.25        2.35        4.35  .32  .31 


Folder's   Golden  Gate. 

High  Grade— High  Price. 


Vanilla 
and 
Rose 

oz   1.60 

oz   2.60 

oz   4.76 

oz   6.75 

oz   9.00 

oz  16.50 

oz  32.00 


Lemon 
and 
Others 
..  1.25 
.  .  1.85 
..  3.45 
..  4.75 
.  .  .6.60 

OZ  12.00 

oz  23.00 


OZ. 


Department  13. 
lUKING  POWDER,  ETC. 

This  Dept.   Is  corrected  by 
WHliam  ClulT  Co.,  J.  H.  Newbauer 
&  Co. 
Bendel. 
Koyiil 

1  cs  5  cs 
lbs  .cans.  $1.38  $  1.36  : 
6  oz.  cans.  .  1.92  1.89 
Vz  lb.  cans  2.57  2.52 
12  oz  cans.  3.82  3.75 
I  lb  cans.  .  4.95  4.85 
2%  lbs  cans  .11.65  11.40 
3  lb  cans..  13.60  13.34 
5  lb  cans.  .  22.35  21.90 
An  extra  discount  of  1 
packed  in  barrels. 


IOCS 

1.34 

1.87 
2.50 
3.72 
4.80 
11.28 
13.g0 
21.68 
%  If 


CRESCENT. 

Per  doz 

Vi-tb  tins..  .65|3-n)  tins...  5.50 
H-n>  tins..  1.25|6-n>  tins...  9.00 
l-Ib    tins...  2.00| 


Bumford   Baking  Powder. 


'^-Ib,  1  doz.J1.40 

l-Ib,   1  doz.  2.80 

3-Ib.   1  doz.  7.50 

5-rb.,  1  doz. 12.50 


Less  5  per  cent  In  6  case  lots. 
One  case    %s  or  less   with  10 


4  oz. 


Trophy 
doz..  1.10 
doz.  .  2.00 
doz.  3.60 


R>,  doz. 
E  n>s.,  doz.  . 
10  lbs,  doz. 


Sun  Baking  Powder 
,    doz.$3.90|4    oz.  doz. 
doz.  .  2.20| 

Schilllng;'s  Best. 
Never  sold  In  bulk. 


4  oz,  gr.  . .  .16.601 
6  oz,  gr.  . .  .22.60 
8  oz,  gr.  .  .  .28.00 
12  oz.  gr.  .  .41.00 
16  oz.  gr. .  .53.00 


%  n>.,  doz. 

S  n>s,  doz. 

4  lbs,  doz. 

E  n>s,  doz. 

10  lbs,  doz. 


Folger's  Golden  Gate. 

Guaranteed  Pure. 


4  oz,  gr.  . .  .16.00 
6  oz,  gr.  . .  .22.50 
8  oz,  gr.  . .  .  28.00 
12  oz,  gr. .  .41.00 
16  oc  gr. .  .SS.OO 


2hi  pat,  dz. 

3  pat,  dz.  .  . 

4  pat,  dz.  . . 
E  pat,  dz.  . . 
10  pat,  di. . 


9.00 
18.00 
31.50 


10.50 
12.00 
16.00 
20.00 
39.00 


10.00 
12.50 
16.00 
20.00 
89.M 


cage  lots. 

10  oz.,  dz.  . 
15  oz.,  dz.  . 

25  oz.,  dz.  . 


K.  C. 


.90 
1.35 
2.15 


50  oz.,  dz. 
>"    oz.,  dz. 


4.25 
6.50 


Pure  '"■ream  Tartar. 


iOO-It)  bbl»  .27|6-n)  tins.dz  2.65 
60,  25-n>  bx  .28|l-lb  tins,  dz  S  Sft 
6-Ib  tlns,rb.  .401 


SODA. 


Churches  ,A.  &  H.,  30  or 
60   I's   05 

Same.  60  %s  05%. 

Dwight's  Cow  Brand,  60 

1»   OB^i 

Same,  60  %8  05% 

(12-oz.  pkg.  %c  more;  8-oz. 

package  %c  more;  5  cs  lota,. 
l«aB.) 
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Departmeut  14. 
^fAUlNACEOUS  GOODS. 

This  Depi.   is  corrected  by 
Wellman,  Peck  &  Co.,  Tort  Costa 
Milling  Co. 
Dliscellnneous  FIourH 

Port  Costa   $5.20 

Globe.  A  1    5.20 

Sperry    5.20 

Golden  Gate    5.20 

Drifted   Snow    5.2  0 

Crown    5.2U 

Peacock    5.20 

Banquet    5.00 

Royal    5.00 

Starr's  Choice  Extra   5.00 

Colonial    5.00 

White  Navy  .   5.00 

Success    5.00 

Mission    5.00 

Triumph    4. SO 

Bear    4.S0 

Bonanza    4. SO 

Eagle    4. SO 

Capitol    4.80 

Caledonian    4.80 

S.ilver  Star    4.80 

Mayflower    4. SO 

Rye  Flour    5.20 

Rye  Meal    5.00 

Whole  Wheat  Flour   5.20 

Graham    5.00 

Quaker  Oats  Co. 

Quaker  Oats,  36  2a  J3.85 

"        "        family    size. 20s  5.15 

Scotch  Oats,  36  2s   3.85 

Banner  Oats,  30  5s   4.76 

family  size.  20s  5.15 

Saxon  Oats,  20  5s   4.75 

"        "        family  size,  20s  5.15 

Zest,  20s    4.10 

Zest,  36s    2.75 

Apetlzo,    24s   3.00 

Quaker  Wheat  Berries.  36  2s.  3.00 

Quaker  Puffed  Rice.  36  2s..  3.00 
Quaker  Yellow  or  White  Corn 

Meal.  36  3s   4.10 

EGG-O-SEE  CEREAL  CO. 

Egg-O-See,  36  Is.  per  case.  .  2.85 

E-C  Corn  Flakes,  36  Is.  case  2.85 

5  case  lots  either   2.75 

I>E1,   MONTE  MIIXING  CO. 

Del  Monte  Rolled  Oats,  wood  S.OO 
Del  Monte  Rolled  Oats.,  sacks. 

2  90-rb    7.50 

Alta  Mills,  Rolled  Oats,  wood  7.50 
Alta  Mills  Rolled  Oats,  sacks. 

2  90-rb   7.00 
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Del  Monte  Rolled  Wheat, wood  4.30 
Del    Monte   Rolled   Wheat,  2 

75-rb  sacks    3.80 

Case  Goodn. 

Per  cast) 
Self-raising  Buckwheat  Flour 

24  cartons,  8  lbs   .1.S5 

40  cartons.  1%  lbs   4.00 

Cal.  Flapjack  Flour,  36  2s.  .  3.S.'> 
Semola   or   Nutty   Grains,  20 

cartons,  4  lbs   3.60 

Cal.  Cream  Flake  Oats,  36  2s  3.60 
Primrose  Wheat,   36  2%s....  3.85 
Farina,  24  cart«ns,  l-tb   ....  1.80 
American  Milling  Co. '8  Cereals. 

Per  Bbl. 
Colonial  Ex.     Cream  Rolled 

Oats,   180   lbs.,    (wood) ....  $7.25 

180   lbs.,   90-n)   sacks   6.75 

150  lbs.,  wood   6.00 

Pacific  Brand  Rolled  Oats.lSO 

lbs.    (wood)    6.75 

180  lbs.,  90-tb  sacks   6.2."; 

Bohemian  Rolled  Oats,  ISO 

lbs.    (wood)    6.00 

180  lbs.,  90-It)  sacks   5.50 

Colonial  Pearl  Rolled  Wheat, 

150  lbs.   (75-lb  sacks)   3.80 

Colonial  Granulatid  Hominy, 

200    lbs    (wood)   7.76 

Colonial  Steel  Cut  Oat  Meal. 

200   rbs.    (wocd)   8.26 

Brewster's  Pat.  .V.  Y.  Buck- 
wheat  Flour.200   Ibs(wood)  8.25 
Colonial  Pearled  Hominy,  200 

lbs.    (wood)    7.76 

Colonial  New  Process  Buck- 
wheat  Flour,200   Ibs(wood)  8.25 
Case  Goods. 
Cclonial  Ex.     Craam  Rolled 

Oats,   36   2-Ib   pkgs   3. GO 

Colonial  Self-Raising  Buck- 
wheat Flour.    24   3-lb   pkgs  3.80 
Pettijohn's   Breakfast  Gem. 

2-rb   pkgs.    to   case   3.25 

(All  prices  net.) 
MISCEKLANEOUS  PACKAGE 
CEREALS. 
Port  Costa  Milling  Co. 

Poppy  Oat  Flakes.  36  2s   3.60 

Encore  Pancake  Flour.  36  2s.  3.60 
:gncor©  Buckwht  Flour,  36  2Ms  5.75 

Oat  Flakes,  36  2s   3.60 

Capital   Mills   Rlld   Oats, 36  2s  3.60 

36   2s    3.60 

Grape  Nuts,  1  &  2  doz,  per  dz  1.35 

doz    1.35 

Breakfast  Gem,  case  3  doz. .  .  S.25 
Wheatine,  36  2s,  per  case....  3.30 


STERILIZED  MEALS  LN  CARTONS  PUT  UP  BY 
LOCAL  MILLS. 


ALL  NET 


Carton 


Case 


Buckwheat  Flour   |36 

Buckwheat    Flour   |20 

Corn  Meal.  White  or  Yellow ....  [36 
Corn  Meal,   White   or   Yellow ....  |20 

Cracked  Wheat   |36 

Cracked  Wheat   |20 

Graham  Flour   j36 

Graham  Flour   |20 

Hominy,   Large   |36 

Hominy.   Large   |20 

Hominy,   Small   |36 

Hominy.   Small   |20 

Oat  Meal.  Granulated   |36 

Oat  Meal.   Granulated   |20 

Steel  Cut  Oatmeal,  A.  B.  C  |36 

Steel  Cut  Oatmeal,  A.  "B.  C  |20 

Pearl  Barley,  1.  2,  3  136 

Pearl  Barley,   1,   2,   3...-.  |20 

Rice  Flour   |36 

Rice  Flour   |20 

Rye  Flour   |36 

Rye  Flour   |20 

Rye   Meal   |36 

Rye   Meal   |20 

Split  Peas,  Yellow  or  Green  |36 

Split  Peas.  Yellow  or  Green  !20 

Whole  Wheat  Flour   136 

Whole  Wheat  Flour   T20 

Gluten   Flour   |36 

Gluten  Flour   |20 

Farina   |36 

Farina   |20 

Lightning  Tapioca   |24 

Cardinal  Crushed  Oats.  Premlumj20 


-2  lbs. 
-5  tbs. 
-2  lbs. 
-5  lbs. 
-2  tbs. 
-5  lbs. 
-2  lbs. 
-5  lbs. 
-2  Itjs. 
-5  tbs. 
-2  lbs. 
-5  tbs. 
-2  lbs. 
-5  tbs. 
-2  tbs. 
-5  tbs. 
-2  tbs. 
-5  tbs. 
-2  tbs. 
-5  tbs. 
-2  tbs. 
-5  tbs. 
-2  tbs. 
-5  lbs. 
-2  tbs. 
-5  rbs. 
-2  tbs. 
-5  tbs. 
-2  tbs. 
-5  tbs. 
-2  tbs. 
-5  tbs. 
-1-Ib. 
tbs 


Rt'l 
Pr 

Pkg. 

|$3. 751150 

I  5.00|30c 

I  2.50|10c 

I  3.40|25c 

I  3.75|15c 

1  4.80|30c 

I  3.00|10c 

I  4.10i25o 

I  3.70|15c 

I  4.80|30c 

I  3.70|15c 

I  4.SOI30C 

I  3.75il5c 

I  4.S5!30c 

I  S.SSjlSc 

I  5.00130c 

I  4.S5|20c 

I  6.40140c 

I  6.20|25c 

I  8. 20155c 

I  3.70|15c 

I  4.S0|20c 

I  3.70115c 

I  4.S0I30C 

I  4.55|15c 

I  5.90140c 

I  3.15|10c 

I  4.00i25c 

I  4.50115c 

I  6.20140c 

I  4.10ll5r 

I  5.50T30c 

I  2.20|15c 

i|  4.251 


The  Advorate 

Is  the 

LARGE.ST 

E  X  C  L  r  SIVE 

Retail  Grooerv 
.TOFRN.AL 

west  of 

CHICAGO 


2S 

Germea,  20  i-tb.  pkss,  per 

case    4.10 

Germea,  20  2-tb.  pkgs  per 

c-J^ise    3.:jo, 

Flaked  Rice,  24  I's   3.00* 

Dr.  Price's  Wheat  Flake 

Celery  Food  per  case....  2.85 
Hecker  s  Farina,  24  2s.  case  2.00 
Pillsbury's  Best  Cereal  Vltos, 

36   2s   5.10 

i   Cream  of  Wheat.  36  2'8..  5.25 

Crespo,  36  2's    2.75 

Snow  Flake,  36  2"s   2.80 

Malta  Vita,  36  I's    4.00 

t   Our  Mortier's  Mush.  36  2s.  . .  .  2.80 

I    '.Twin  Bros.  Mush,  36  2s   2.80 

H.   H  Robbins,  Cr'mry  Bkfst 

36  23    2.80 

Carnation  Wheat  Flakes 

20    5s    4.70 

ABC  Breakfast  Wheat 

!       72    2's    5.00 

i  ABC  Breakfast  Wheat 

36  2's    2.60 

Nutro,  9s    2.80 

I   Wheaton,  9s    5.20 

I    Grape  Nuts,  No.  22,  per  doz  1.3.i 

Morning  Meal,  per  case   2.80 

Olympic  Wheat  Hearts.  24  5s  4.75 
Olympic  Wheat  Hearts.  48  2s  4.7.) 

Cake  Pastry,  20  58.  4.75 
Pancake  Flours. 

Uncle  Sam.  36  2s   3.26 

Encore.    36    2s   3.75 

Olympic  Pancake  Flour,  24  4s  4.45 
I  H.  O.  Cereals. 

Case 

'   H-O  Buckwheat,  2  doz.  3-rt> 

pkg-s,  per  case   3.75 

H-O  Pan  Cake  Flour,  cse.  3.90 
H-O  Oats  .24  2's.  per  ca.  3.15 

Korn  Kinks,   36   2s   2. 85 

[    I'oioe    4.5u 

Fi  eight  paid  on  country  ship- 
ments of  H.  O.  goods  up  to  25c 
p  !r  cent  on  5  case  lots 

RALSTON  MILLS. 
RaLston    Breakfast  Food 

3.)   2s    4.50 

Ralston  Barley  Fo'd,  3S  2s  4.25 
Ralston  Health  Oats.  36  2s  4. .id 
Ralston  Hominy  Grits,  36 

2s   4.25 

Ralston  Health  Crisp  36 

2s   2.75 

Ralston  Select  Bran.  24  3s  2.50 
Ralston  Pan  Cake  Flour 

,       36  2's    3.75 

Ralston  Whole  Wheat  Fir 

4    %a   5.50 

Capitol  Mills. 

Per  Bbl 

■    Ex  Cream  Rid  Oats.  ISO  rb8.J7.2.". 
Ex    Cream  R'lld  Oats,  ISO  lbs. 

(90-tb.    sacks    6.75 

Rolled  Oats.   ISO   lbs   6.75 

Rid  Oats.  (90-tb.  sks),  180  lbs  6  25 
Rolled  Oats.  ISO-tb.  bbls.  .  .  .  6.00 
Rolled  Oats.  90-Ib  sacks.  .  5.50 
Pearled  iRld  Wheat.l  50  lb  .  .  s  4  3u 
Pearled    Rid    Wheat  (7a-tb 

sacks),   150   tbs   3.80 

Granulated   Hominy,   bbls....  7.75 

j  Poarled  Hominy,  bbls   7  25 

'  N'ew       Process  uuv>t><iu.; 

Flour,    bbls    S  25 

.  Steel-Cut  Oatmeal.  "A"  (fine) 
"B"  (medium).  "C"  (coarse) 

bbls    S  -.'i 

Brewster's  Pat.   New  Process 
Buckwheat   Flour,   bbls  ...  S.IJ 
Per  Case 
Self-Ralsing  Fckwheat  Flour 

20-3'.4-Tb.  pkKS.  In  cases.  .  SO 
Self-Ralsinc   Bckwheal  Flour 

24-3  lb.  pkgs.  In  cases  ...  3  SO  . 
Farina.  24  l-lb.  pkgs  In  coses  1  60 
Mills  Ex.  Cream  Rid  Oats.  S6 

2-tb     pkgs    In    cases   3  SO 

Pan-Cake  Flour.36  2-tb  pkgs 
in   case,^    3 

Fnrlpoc«ons  Good.s  In  Saok.o 
>rannfaotnrpd  hj  Loral 

Per  100  lbs  In  10-tb.  sacks 
Buckwheat  Flour.  Plain .  . .  .  14  on 
Pvirkwhe.Tt  Flour.  Extra  ...  4  30 
Bckwheat  Plour.N'ew  Proro^s  4  ft" 
Bckwheat  Flour.  Si>lf-Ralslng  S  40 
Buckwheat  Oroats    ».00 
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I  Corn   Meal.    Vellow   2  7i 

I  Corn  Meal,   White   2  75 

I  Corn  Meu7,  Ex  Creuiii  Yellow  3^40 
Corn  Mfiii.   Kx  Cream   White  I  4U 

<  'urn  r  iKui    -  -  -. 

'  CrackiU    Whea4  j'50 

I  K.itlro   Wheat   Flour   j^2U 

I    Fiirina   '  ^  '^q 

I  Fluk.U   I'eurl  Whl.7-n>il0-It>  S.su 

1  l  iriihanj    Klour    j  oo 

Hominy,    large   3  40 

Honilny.   smnll    t  to 

Grunulutfd  Iloinlny  .  . . .'  ]  |'$o 

Ouiniual.   plain    4'jo 

I  Uutiiieal,  extra   ',  4,^^ 

Oatiiieul.    sieel-cut   .'.  i,iQ 

I  Oai  Gruuta    4'ig 

Peurl  Grils   \\  j' jj 

I  Pejrl  Barley.  No.  1  c'40 

Pearl   Barley.  No.   2   s  40 

Pearl  Barley.   No.  S   {40 

j  Split   Peas.   Vell..o  w   i,oo 

i  Split  Peas.  Green   t.&O 

;  Rice    Flour  ,  7  JO 

I  Rolled  Onts.  7-Ib  &  10  4  30 

Rye  Flour    3.40 

'  Rye   Meal    3  20 

Wheat     Meal   J40 

Pearl   Barley.   So.   1.   t%  and 

50- lb.  boxes   ,   (.4(1 

Split  Peas.  Yellow.  2S  and  60- 

lb.   boxes    5  00 

.^plll  Peps.  Green.  25  and  50- 

Ib.  boxes    6  £0 

1       25-tb.  sacks  dedue^  10  cenis  prr 
I  cwt.  from  price  of  10s. 
I      50- lb.  .<iacks  deduct  20  cents  p<T 
'•wi    from   pri  e   nf   I  n» 

I'.\STKS 
linporlrd. 

Crown  Macaroni. 25  is.  pr  pkg  1 1 

!      "    Spaghetti.    2R  U.  pr   pk^  .12 

Vermicelli.  2.'  Is.  pr  pkx  1? 
Imparled  >l>lc. 

Belloc    Macaroni.  25  I.^.  pr  pkg  10 

"    Spaghetti.  25  Is.  per  pk*  10 

Vermicelli.     25  Is.  pr  pkg  .10 

Alphabet.  25  is.  pr  iflcK.  .  12 

Wash.  Macaroni,  2;  Is.  pr  cse  I.JO 

"    Spaghetti.  25  Is.  pr  cse.  I  SO 

"    Vermicelli.  25  is.  pr  cm  1.110 
Ooldpn  Kgg. 
Macaroni.  4S  .=ic  i>.ir  k.ices.  .  .  . 31  <o 

"       24    10c  1  in 

Spaghetti.    48   5.-  :  y.i 

24    10c  :  ^o 

Noodles.   4.S   5c  1  go 

24    10c                        ;  1  no 

Alphabets.   48  5c  I  «n 
24  10c 

MarTPlll. 

Macaroni,  cs  4  dz.No.  I  rar.  dx  1  ;  j 

Spaghetti. .cs  4  dx.No  1  car.  ds  I  10 

!  Vermicelli,  cs  4  d».  .No  I  car.ds  I  20 

Alphabels.es  4  d«.  No  1  car.  dx  1.20 
Straight    or  assorted   on  above 

No          Extra,  per  hoy  20 

No  1,  Extra.  pi>r  '  ■•• 
No.  1.  Extra.  25  lb.« 

No.  1.  Extra.  50  Ibj  .0 

No    1.  Extr,-».   I'lii  It..  .10 

r.\i..  p.\sTK  ro. 

Macaroni,    Vermicelli.  Kir 
:  Extra    No  1 

Extra  Halves 
'  Extra.    15    rh%.  . 

Extra.  2S  lbs  .  . 

Extra.    50  lbs 

Extra.    100    lb'.  . 

Royal.  24  l-It    pken    I  4m 

Queen's  Tast^.  12  3-ib    pkvs    I  JO 

SafO  BOd   T  >pl"r  I 

Pearl  Sago  . 

,  Pearl  Taploco 

f  Flako  Taploro  . 

Minute.     3^-\   3.73 

Instantaneous.     S0-1s   S.SO 

Tn^tsntnneous     S*-^l    171 

nppartini«iit  15. 

Thl?  Dept    c^irrnciod  hr 
linn*  Brna..  William  riafT  Co.  or- 

.-■b.^r.^;«»  n^t«*l. 

RTfF. 

Fair  Jap.tn  ""5 

Good    .Tapar  •» 

<'"holoe  .Tap.i -  ■ » 

F,-«nrv  .Tapan  <  ■  ■ 

Fair    Hnndurns  ■  . 
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Choice  Honduras   Cts 

Fancy  Honduras   Cls 

yi.  J.  Braudenstein  &  Cu. 

Japan.  Tycoon.  Fancy  Tabie$5.o0 
Uubicon,  extra  (ancv  6.00 

"    M.  J.  B., Double  Dia- 
mond   6.25 

Fancy  Head,  Carolina.  .  6.50  7.00 

Louisiana,  Jap.an   5.50  5.75 

Louisiana     I'eng-ue   5.12^4 

I^ouisiana, Japan  Banzai   5.00 

Haiwaiian    5.25  5.50 

Cliina,    No.    1,  per 

dbl  mt  6.371/2  6.50 

Cliina.  Mxd,  dbl  mt....4.C0  4.75 

Patna   Head    7.00 

Caro  Head.MJB.  40  2s, r  20  5s.  .  7.50 
Imp.  Japan  MJB  40  2%-lb..  6.75 
Imp.  Japan  MJB,  10  5-rb  .  .  .  .  6.75 
Japan  Table  Queen.  33  3-rb..  6.00 
Japan   Table   Queen,  40  2 1/2 -lb  6.00 

M.  rhillips  &  Co. 
Hermosa,  Ex.  Fancy2y;  &  S-Jb  7.10 

Fieets..   z~   and  5-n>   6.75 

Ex.    Fancy   Carolina   T.uo 

Fancy   Carolina   G.OO  to  6.75 

Hawaiian   5.10  to  5.50 

Satsuma  i\o.   1  Imp.  Japan  S.25 

Toyoltome    6.00 

Togo    5. 85 

IVIatsuta    5.(1, J 

Higo    5,50 

Mikado    5.35 

Texas  Japans   5.10  to  5. 85 

Cliina  No.  1   5.65  to  6.75 

Cliina  No.  2   4.35  to  5.15 

W.  T.  Welisch  &  Co. 

."Samurai.    La..    Japan  ^."i.lO 

Fuji,   Ija.   Japan   5.50 

Fu.li   Yaina,    La.,   Jarian   .^i.Tfj 

W    (circle),    l,a.    Japan   .').S5 

."^now  White,   Cui-o.    Head....  6.65 

Mardi  Gras.  Caro.  Head   C.-IO 

Parag-on,  Caro.  Head   (i.lG 

Virgin,  "      "      2V,  &  5  7.10 

Honeymoon,  Caro.Head.  2  u  itH  i;.!)0 

Natural,  Caro  Head,   3s   6,50 

Mascot,  Caro.  Head   5,75 

Tiffin.    Caro.    Head  5,25 

Best  Yet,  Japan,   3s   6,25 

Itice  Specialties, 
Qualier  Puffed,  3  doz  to  case.  3.00 

Department  IS. 
L.AUNDRl  MATJKRIAL.V 

Tills  Dept.   is  corrected  by 
Haas  Bros.,  Wellman,  Peck  &  Co. 
AMMOJVIA 
tSrwr's  Wnslilng  Aniiiioniii 

First   grade    absolutely  pure. 

ISO  Beaume  Strength. 
Pints,  2  doz  to  cs,  per  doz..  $1.65 
Qts,  1  doz  to  case,  per  doz.  .  2.70 
Vi  Gal.,  V2  doz  to  cs,  per  doz.  4.50 
Greer's  Toilet  Ainnioniu 
Lavender  and  Violet 
Pints  (2  doz  .to  cs).$2.50  pr  dz 
Parson's  Household  Ammonin  - 
(Neutral.) 
Pts.,  2  doz  to  case,  per  doz.  .$  1.7B 
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Qts.,  1  doz  to  case,  per  doz.  .  2.65 
ea,ls,  1  doz  to  c-fisK,  per  doz  4.&U 
One-half  case  free  with  5  cases; 
one  case  free  with  10  cases. 
%\  usiiluii  Auiiuuuta 
3ta,ndard  Grade 
Pis,  2  doz  to  case,  per  doz..f  .si) 
Qls,  2  doz  to  case,  per  doz.  .     1. 10 

Bluiuii,  Bull 
.Nuremberg,  A,   Vsjs,  per  lb  35 

Do  A    D.,   V4s,  per  lb  27  V;. 

Do  A.  C.  R.,  1,4s,  per  lb..  .22>/i 
Cro««  li 

German   Vfes'  per  Ih  .  .  .  IZ  13 

Do     Vi     '8,    per    lb  14  H  15 

Deschamp's  French,  I  s 

per   lb   27  V4 

Do  >/2's.    per    lb.  ..  .28^4 

BluiuK,  Uiuiild 
Common,  pts,  3  dz  to  case.  .  .85 
qt,    2   doz   to  case,  .  1,26 
"  gal,  1  doz  to  case  2.50 

BuruA 

20-Mule  T;bam,  I  s  cs  ol  'i 

doz    J2.25 

20-Mule    Team,     I2-oz  cs 
of    4    doz   3.45 

20-MuIe  Team,    '/i's  cs  of 
8  doz   .  2:90 

(Less  5  per  cent  in  5  case  lots; 

Lump,  26  lbs  in  box  09 

Powdered,   25   tbs  in  box  09 

Cbloritle  of  L,iiue 

Brookman's,  I's  per  Tb  .  .  .  .T/4, 

Do      Vz's,    per    lb  9 

Blue  Bell,  50   Is,  per  lb  6'/4 

Owl.   50  Is.  7 

i'otash. 

Per  case 

Babbitt's,  4  doz  in  case   3.35 

AniHrlcan.  4  do?  in  case   3  00 

l.yv. 

Toiuson's    Red    Seal,    4  dz 

to  case    3.85 

Tomson's  5-lb  12  to  cs..  4  50 
American,  Is,  4  dz  in  case.  . .  .  3.00 
Babbitt's  Lye,  4  doz,  in  case ...  3.35 
Metropolitan  4  dz  to  cs.  .  3  00 
5-caie    lots.  .  .  2  90 

Banner,  1  case,  4  doz   3.60 

Blue  Bell,   48   Is   2  85 

Jumbo.  48  Is   1  90 

Golden  Star,  4  doz  to  case.  .  2.90 

Merry   Nickel,    case    1.75 

Merry   War.  case   2.85 

!«Ill  SlMltl 

Ciliforiila.  sMckf  .  .  .  !   I  4" 

Ciillfiiriila.  Iihl.<i    1  50 

lli'liartiiieiit  17. 
SOAPS. 

This    Dept.    Is  corr(^cled  by 
Wellman,   Peck   &   Co.,  Sussman, 
Wormser  &  Co. 

I'eel  ItroM. 

Silk    Soap   $3  35 

A.   B.   Naptha   4.20 

Crystal  White    4.00 

Pern    3.30 

Lily  White  (Floating)    3.90 
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Mechanics,  36  cakes  in  box.  .  2.05 
Mechanics,  50  in  box  (5c  size)  1,90 
Swansdown,  60  bars  in  box.  .  2.011 
Pine  Tar,  100  cakes  in  box.  .  3,75 
Olive  Castile,  bx  doz,  pr  gr.  .  4.8b 
Mottled  Castlle.bx  1  dz  cakes  4.80 
Pure  White  Castile,  12,   15  or 

20   bars   to   box    3. 10 

Spring  Blossoms, bx  3,wrpd,gr  4. so 
Beau  Ideal,  bx  3,  wrpd,  gr. .  5.20 
Attar  of  Roses,  'ox  3,  wrpd,  gr  5,20 
20th  Century  Buttermilk,  box 

3  cakes,  wrapped,  pr  gross  5.00 
Elder  Flower,  bx  1  dz  cakes  4. SO 
Turkish  Elder  Flower,  bx  3.gr  5.20 
Turkish  Uainieal,bx  3, wrpd,  gr  5.20 
Oatmeal,  bx  1  dz  cakes.pr  gr.  4.25 
Wltchazel,  bx  1  dz  cakes  pr  gr  6.00 
Bart'nia  Bouquet.bx  3  wrpd,gr24.00 
Sweet  Narcls3us,bx  3, wrpd, gr.  17.50 
La  Rosa,  bx  3  wrpd,  pr  gr.  . .  .  9.00 
Maj'tic  Series  Heliotrope  Jasi- 

mln«,Jcky  Clb,Rose  bx  3,wrp  9.00 
Japan  Bouquet,  bx  3,  wrpd.gr  9.00 
Barbers'  Cream,  6  lb  bxs,  pr  tb  20 

Standard  Soap  C». 

Gasene,   100    4  25 

Top  Notch,  100  10  oz   3.25 

Yellowstone.   100  14  oz   4  00 

Marigold,  ino  16  oz   4  20 

Radio,  100     ■    oz    3,00 

Magno,  100       cz   6  00 

Gold  Medal  Borax   6  50 

Purity,     "Floating,"  5i' 

size    3  9(1 

Do,  10c  size   6  25 

Do,    10c   size,    20   1  30 

hJlectric  Mineral.   100  16 

oz    5  &u 

Electric  Mineral.  20,  16  oz,  ,  1  15 
Peerless  Kitchen,  100  10  oz.  .  2  85 
Peerless  Kltcnen,  20  10 

oz   

Swift  St  Co. 

Wool  Scap.  10  oz.,  1003   7.00 

6   oz.,    100s   4.00 

Witch   Hazel   (Swift  &  Co.)..  6.00 

Oat  Meal   (Swift  &  Co.)   5.00 

White   Ribbon    3  65 

Swift's  Pride    3.35 

Swift's    Naptha   4.00 

Elko    3.55 

Cream  Laundry   4.26 

Snap,  60,   16  oz   2.65 

Snap,  100,  8  oz   2.25 

.Special,  Grocers'  Assmt  (sells 

for  $9.00.   80%  profit)   5  00 

%1  In«-i*I  111  iictkian. 

Mascot   $2.65 

Miller's  Naphta,  100  14-oz  ...  4.35 

Mikado.  20  14  oz   4.25 

Mikado.    20    14    oz   1.05 

Lenox.    100   3.35 

Lenox,   20   .75 

Ivory,  100  10  oz   7.00 

Ivory,  100  6  oz   4.00 

Fairbank's  Clairette.  100...  3.35 
Fairbank's  Santa  Glaus,  100.  .  3.35 
Fairbank's  Copco,  ICQ....  4.00 
Fairbanks'   Fairy  OvI.   5c....  4.00 

Fairy   Oval.    10c   7.00 

Sunny    Monday.    lOfls...'   4.75 


S^'m  large.  .  3.5U 

100  small  3.65 

1  .li  v=uu.j.i ,  wju.j  size. 60  cakes  H 

liidry  size.  30  cakes  2.0U 
toilet  size,  100  cakes,.  2.00 
toilet  size,  50  cakes,  2.00 
Sunlight,  Indry  shape,  1 00  cks  4.2t' 
Weloonie,  Borax  Indi-y  soaj>.  4.20 
Cheerful,  high  grd  Indry  soap  3.50 
Monkey  Brand.  100  cakes.  .  .  .  4.00 

Monk<.'y  Brand.  50  cakes   2  00 

Babbitt's,    100    4.25 

Strker's  Kitchen,  100s,  8  oz.  .  3.40 
Strker's  Kitchen.  20s,  8  oz.  .  .Rli 
Star  of  Kitchen  Sand  Soap.  .  4.75 
Gem  of  Kitchen   Sand  Soap  .  3. 26 

Yacht  Olub  Borax,  200s   7.50 

"    100s    3.90 

 20s   86 

Nun  Nicer  Boi  ax.  10  oz   6.00 

Blue  Ribbon  Borax,  7  oz.  .  .  .  4.00 
SAVON. 

Gilt  Edge,  100.  16  oz  $3.XU 

20s   85 

Rryal.  100.  14-oz   3  40 

100    12-oz    3.10 

100  10-oz    2.75 

Vermont  Long  Bar  Laundry, 

lOO-lb  cases    3.50 

Packed  either  100,  80.  40  or  25 
bars  to  case. 

The  Genuine. 


Price,    per   case   $4.35 

Packed  100  bars  In  Case 
CaiHtlle  Stinp 

Notre    Dame    8 

White  Virgin,   tb   HVi 

White,  Conti    15 

Mottled,    Imported    7% 

Clover  Leaf  White   16 

Scouring  Soap 
Bon  Ami,  3  dz  to  cs,  per  cs.$2.50 
Sapolio,   V2  gross  box,  per  bx  4.50 
Sapollo,  hand,  14  grs  bx,  pr  bx  4,50 

WASHING  POWDERS 
Gold  Dust  ,24  3's,  per  cs.$4.50 

Gold  Dust.  100  10  oz   i.OO 

Swift's  Pride.   12  oz   4.25 

Swift's  Pride,  24  4s   4.25 

Lavarine,  36  1  lb,  pr.  cs.  3.00 


ITT' 


AL'vVA.YS  UNIFORM  1 
Aij"WA.YS  R-EIjIAJBLiE  I 
AXi'WAYS  THE  BEST  I 


B.  T.  Babbitt's 
Concentrated  Lye, 

The  ready  soap  maker— a  powerful  disenfectant — 
an  excellent  fertilizer,  for  dipping  prunes,  spraying 
trees,  etc. 

—  Manufactured  by  — 

B.  T.  BABBITT,  (Inc.)  HEW  YORK  CITY. 


B.T. 

TRADE 

1776 

NARK. 

SOAF  POWDER. 


The  C.  B.  JENNINGS  CO.,  Agents,    4J    CLAY  STREET.  S.  F. 
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Lavariue.  100  5c  pkgs....  3.50 
Pearline,  100  b  oz  pkgs..  3.75 

Babbitt's  1776,  6  oz   2.85 

Kleeno,  72  Is   5.25 

Kleeno,  24  3s   4.75 

Kleeno.    100    %a.   4.00 

I'eet  s  Seafoam,  24  3s   3.75 

100    12    oz   3.75 

Grandma's  Borax,  powder- 
ed  24   3s    4.50 

«i>    2.41' 

One  case,  large  size,  free  with  5 
cases,  large  or  small. 


Dcitartnieiit  18. 


STARCHES. 


I'his  Dept.   is  corrected  by 
Sussman,  Worniser  &  Co.,  Hooper 
&  Jennings. 

Klnjssford's  Os«cs«. 

Silver  Gloss  12  6-tt)  bxs..9 

40  l-m  pkss.8% 
rirn,    iO-Tb    boxes  8 

NATIONAL  STABCK  CO. 

i^ily,  Sioux  and  Niagra  Brands. 

Corn,   40   Is   6 

Gloss,    4S    Is  6^ 

Gloss.   12  61b  7 

Laundry    (bulk),    50s  5% 

J.   C.   Hubinger   Bros.  Co. 
Elastic    (Flat  Irn  Brnd), 64  %s  5.00 

Pops  Corn,  40  Is   6.50 

Tiger  Lump  (bulk  50- lb  bxs)  4% 

40  Is   5% 

3-tb    pkgs   514 

None  Such  Brand. 

Corn,   40  Is  6 

Gloss,    48  Is  6 

Gloss,    12    6s  7 

Gloss,  .  50- lb    box  4% 

Owl. 

Corn,    40   Is,   per    tb  5 

Gloss.  40  Is,  per   lb  5^4 

12   6s,   per   tb  6 

Murdoch's  Oswego. 

Oswego   Corn,    40    Is  7% 

Velvet  Gloss,  40  Is  S 

12    6s    '/s 

On©  case  free  with  10. 
Blue  Ribbon. 

Gloss,  48  Is   

Gloss,    12  6s  

Corn.    40  12s  

niiseellaueoiiM 
Celluloid,  60  %-lb  pkgs.pr  bx  4.75 

Elastic,  same,  per  box   5  00 

China.  SOs    6.00 


Dewartnieut  19. 
OILS,  PAINTS,  ETC. 

This  Dept.   is  corrected  by 
Whittier-Cobum  Co.;  \V.  P.  Fuller 
&  Co. 

Coal  Oil 

Water  White,  bulk  10 

Water  White.  150  deg  bulk..lH4 
Special  Water  White,  bulk... 12% 

Pearl,  cases,  2  5s  

Astral,  cases,  2  5s  17% 

Star,  cases,  2  5's   

Ex.  Star,  cases,  2  5's  20% 

Argo.  bulk   19 

"        case   26 

Elaine,  cases,  2  5s  26% 

Eocene,  cases,   2   5s  20% 

Gasoline  and  Benzine 

86  deg.  Gasoline,  bulk  30 

86    dee-    Gasoline,     cases.... 37% 

Benzine,  bulk   12 

Benzine,  cases   19 

Stove  Gasoline,   bulk  18 

•*       case   25 

OasoUne,  86  de«r..  bulk  30 


Sam«,  cases,  2  6s  37  V4 

Ked  Crown  Gasoline,  In  bulk.  18 
fled  Crown  Gasoline.  In  cases. 

2   5s   :iff 

Motor  Gasoline,  bulk  is 

Motor  Gasoline,  In  cases.  2  5s  .  25 
N'o.  1  Eng.  DIst.  Iron  Bbls  or 

Drums   09  ^4 

No.  1  Eng.  Dlst.,  cases,  2  5s.. 16^4 
\n    •_'   Eng.  Dist.   Iron  Bbls  or 

Drums   08 

No.  2,  Eng.  Dist..  cases.  2  6s.. 15 
V.  M.  &  P.  Naptha,  In  bulk..  10 
V.  M.  &  P.  Naptha,cases.2  5s.l7V4 

Turpentine. 
Strictly  Pure,  cases,  2  5s.... 771,4 
drums  of  iron  bbls..70',i 
Mnxeed  Oil 

Pure,   raw,   bbls  55 

boiled,   in  bbls  57 

"        raw,   case,   2  5s  61 

boiled,  case.   2  5s  63 

Caslor  Oil 

Baker's  AA,  cases,  2  6s   1.30 

No.  1,  cases  ,2  5's  70 

i   OZ   65 

4  oz   90 

^    oz    2.00 

0  5 -gal  tins,  per  gaf.   1.30 

l.ard  Oil 

Bbl.  Case 

Strictly  pure    90  .96 

Sup.  Win.,  str   85  .91 

No.   1    75  .81 

1  oz    .  46 

2  oz  65 

1    oz  86 

Ncatiifoui  UII 

Cooper's    80  .86 

Extra    70  .76 

No.    1    60  .66 

Lubrieatlns  OIIm 

bbls  Case 

.Star  Cylinder  Oil  60  65 

Columbia  Cylinder  40  66 

Gem  Cylinder  Oil  

Kuby  Cylinder  Oil  

Star  Machine  Oil  30  So 

Star   Dynamo   Oil  5u  68 

Star  Spindle  Oil  50  o5 

Siar  Sep'tor  Oil  60  65 

Ked  Engine  Oil  27  32 

iOO   M  Cylinder  46  60 

BFV     Cylinder  SO  86 

-Med.  Ruby  Eng  30  36 

Cn.stor   Machine   23  28 

Auto-Cylinder   60  66 

Gas  Engine   80  IS 

MiNoell-aneoiiM  Oils 

Union  Salad  Oil  66  72 

"jre  Sperm  Oil   70  75 

.\"o.     1    Polar   40  45 

IhCna  Nut  Oil, ordinary.  . —  76 

Chfn^a  Nut  Oil.  No.  1  —  90 

White  bead 

Whittler.  In  kegs  T%  8% 

Pioneer.       "    "   7\i 

Dry  PntntM 
English    Paris   White,    bbls.. Jl. 60 

Whitinf:.  barrels    1.20 

Prince's  Min'l  B'wn,  bbls.  1.65 

Yellow  Ochre   1.60  1.65 

EnK    Ven.    Red.    bbls.... 1. BO  1.76 

Department  20. 

This  Dept.  Is  corected  b> 
Pac.  Coast  Biscuit  Co. 

CANDIES. 

LiOzengefi 

B-Tb.  boxes) 

XXX  Peppermint,  pals.l."?  .16 

Thin    Peppermint   .IB 

TT   Peppe-rmint    .11 

Musk,    fluted,    pails  22 

Cinniimon.  L,e<non,  Sassa- 
fras,   Rose   .18 

Widgret  fruit  20 

Conver.«!ation  and  hrts.  .15 
Tjiliput  Corxv.  &  herts..  .17 
Vlidget  (jonv.  ^ozeng-es.  .IS 
Crown  T.  T.  Loz.  24  Gc  pkgs  .80 
Aurora  Lozenges.  24  5c  pkgs  .80 
Toush  Troaches.  5-tt)  bx  .26 
Kaple  Wafers,  Pepper- 
mints ."Wintergrreen.  .  .25 


tl 

Mixed  Candy 

(30-lb  pallsl 

Plain  Mixed    9 

Royal    Mixed  12  Vi 

Grocers'   Mixed  10  Vi 

Ifankee   Mixed   13 

American    Mixed  13 

Fancy  A  Mixed   15 

Fancy  C.  Mixed  14  H 

French  S.  Mixed   16 

French  No  .1  Mixed  18 

French   Extra  Mixed  20 

Lady  Mixed   15 

Broken  Mixed    9'.i 

Steam  Panwork 

Anise  Seed   2'J 

Aromatic  Cachous  18 

Assorted    Berries  16 

Assorted    Dragee  14 

Assorted   Imperials  16 

Assorted   Small   Seeds....  22 

Bird's    Eggs   17 

Boston  Baked  Beans  17 

Burnt    Peanuts  18 

Burnt    Almonds  25 

Caraway  Seed  .smooth ....  22 
Caraway  Seed,  pearled... 22 

Celery   Seed  22 

Cinnamon  Beans  large  redl5 
Cinnamon  Beans,  imp'eriall7 
Coriander  Seed,  pearled.. 22 
Jelly  Beans,  pails.. 12V6  14 

Jelly   Bird's  Eggs  17 

Jelly    Cranberries  17 

Jelly    Limes  17 

Jelly    Raspberries  17 

Jordon  .\Imonds.   fine   50 

Jordon  Almonds  ,lmltattonl8 

Licorice  Beans   15 

Red    Hots  25 

Ringed   Marbles  16 

Sugar  Coated  Licorice  Tab- 
lets  20 

Sugar    Almonds  25 

Sugar  Plums  16 

Crenm  GoodM. 
(5-rb  boxes) 

Fondans    Creams  14 

Hand  Dipped  20 

Hand  Dipped,  with  nuts  on.... 22 

Fruit   and    nut   ices  18 

Cream    Peppermint  20 

Crushed    Fruit    Bonbons.. 32 

Clioc-ulaten. 

(5-lb  boxes) 

Chocolace.    plain   16 

Chocolate.   Hand  Made   '.'I 

Chocolate  Dipped    Bonbons.  .. 2 1 
Chocolate   Dipped  Bonbons 

with    nuts   23 

Chocolate    .Climax  .3o-lb 

pails   18 

Chocolate   Chips   26 

Chocolate   Nonpareil   Drops  21 

Chocolate  Wafers  22 

Chocolate    Cream  Tablets 

30  in  box   l  it) 

Fleur  de  Lis  Marshmallows.  «- 
Fleur  de  Li.<!  Marshmallows.  3- 

Ib  tins  28 

Occidental  Mar.shmallows,  3 

tb  tins  30 

Dipping  Marshnfallows.  5- 

rt)  boxes   25 

.\ngel  Food.  5-Ib  boxes..  .20 
French  Nougat,  30  5c  slices 

in  box    LOO 

Walnut,    Apricot  .Spanish 
Nougat,  5-lb  boxes  .lb... .25 
Sucdrlea. 

Opera   Carmels   19 

Rock  Candy  .white  &  n  d  .!."> 

Rock  Candy,  brown  16 

Licorice  Drops   -0 

Licorice  Sticks.  16  to  tb .  .  .28 

Licorice  Tablets.  B-Tb  box   1.25 

Licorice  TaMets.  24  5c  bx  .80 
Licorice  Penny  Sticks.  100 

in  box  »S 

Buttercups.   5-tt)  tins  

Onm  Goodn 
(.T-tb  boxes) 
A.  B.  Gtim  Drops,  asstd  .  .  .  .!> 
A.  B.  Gum  Drops  Ilcorl'-e  !> 
A    B.  Gum  Drop.'?,  cryst'zdlt 
B.  Bonbons,  plain  lnb)»  7 


A.  B.  Bonobns  .fancy,  crys 

tallzed.  5-lb  boxes  15 

A.    B.    Fruits  Ih 

Royal  Gum  Drop.s  15 

Genuine  Gum  Uro().s.  hard  25 
Jelly  Squart-s  .a.-isorted  .  .  .  I  4 

BIJou  Sticks   18 

Spiced  Jelly  Drops  20 

New  Turkish  Figs  16 

Fig  Paste  .plain  17 

Fig   Paste,   tricolor  ID 

ChewinK  tiuni. 

Singh-  ICiix 

.Sweet  Heart,  per  box  60 

Scn-Sfn.  20  plecoH  *>» 

Sweet  He:irt.  20  pieces..  .60 
Blood  Orange.  20  pieces..  .60 

Chiclets.  4it  5c  pkgs  1.2.". 

Chklcts,    ID   10c  pkgs  8" 

Newton's  Pepsin.  20  pkKS....  tQ 
Peiirlo.  40  !'.c:  [lurknuv  I 

l)(>|iHrtnient  21. 

Tills  ivc  l.t  .-orr.-.  I  ■•<!  by 
Pacillc  ron»l  IINrnll  Vn. 


CRACKERS. 


A  .B.  Bonbons,  fancy,  Inbl  7H 


Animals   

Animals  Iroil 

A.*5»nrlrrl   

As.sortril  Extra   

Assorted  FlnKcr«  

Boston   

Butters.  Templar 

Ch.ampions   

Chocolate  Wafer   

Toco  Taffy   

Pocoanut  M:ir»hmalIow . 
Currant    Cakes    .  . 

Cornhllls   

Cracker  Meal  ... 

Cracknel,  plain   

Dainty  Phlr  

Dainty  Marshmallow  .  . 

niKestlves   

EcK  .Tumble   

FlK  Bar   

Fruit.  Irod   

Fruit  BisruU   

Fruit  Sultanas   

rsraham  Gems  .  .  . 

Ginger  Cake   

Ginger    Nut    .  . 
Graham  ... 
High  Ti>a  . 
Honey.  Frot't'  ' 
.lonnle  Lind 
Lemon  Snaj. 
L.H  Orar  ' 
Lemon  ! 
Ij'-mon  X'' 
Tjunoh.  ■  I  !  -  • 

Monitor   

Mnrshmnllnw,  W«lnat 

NIriiaca   

NIruars.  No.  I .  .  . 
OranKP  Wafer  . 
OyaterettK    .  . 
pilot  Bre.id 

Prelzel   

Popular.   MiX'  ' 
Picnics    .  . 
Pilot.  Extr.i 
Pretzellelts  . 
Pineapple  DellRht 
Saline  Snow-nake 
.<eed  fako  . 
Snowball  . 
Saloon  Pilot 
SuRnr  <''■■ 
Soda.  y. 
'  Soda,  s  r 
.Soda  N"  I" 
Soda  No. 

so.ia  ::<. 

Soda  Exira, 

Strawl>*^rr\'  X'- 

St.ir    TV  - 

V  I  • 

V.' 

W.i 

Wnlnu'- 
Zephyr  i 
.•\  belt's  I 

H  v,   M.  .  - 

Perfect  I. .11 
Snaps 


14 

I  r. 

13 
.16 
.IS 
10 
10 
10 

.IS 

.t* 

IS 

1 1 


.16 

le 
.10 

IS 
.16 
.16 
.IS 
IS 
05 
II 
1 1 
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rHE     RETAIL    GROCERS  ADVOCATL 


8S 

Uepartmeut  22. 

I  AX  i  tiliUC'KKJKK. 

This  Dept.  Is  corected  by 
Wellmiin,  Peck  &  Co.,  William 
Cluff  Co. 
BotiiKioii  C::t>snl«'h 

•    r  doz  boxes    3.00 

BEEF  EXTRACT 

"Rfix."  2  oz  per  doz   4.40 

"        4    oz     "     "   S.OO 

8    oz     '•     ■•   14.75 

"  16    oz        •■     ••   27.50 

Marshall's  2  oz.   per  doz....  2.66 

"        4  oz.,  per  doz   4.7S 

t.leblg's  2  oz.  32  12s  to  rs.  dz  4.50 
"        4  OZ.1 6  12s  to  cs     '■     S.  4  fi 
"        8  oz,  8  12s  to  cs.     "  15.90 
"      16  oz,  4  6s  to  cs.     "  29.75 

Llbby's.  2  oz.  per  doz   4.45 

"        4    oz,     "    "    8.00 

8    oz.     '•     ■'   14.00 

"     16    oz.     "     "   26.00 

Cnc>ers. 

Capotes.    1    d   in  case....  1.00  1.50 

Nonpareil,    small    1.50 

.Monp.Treil.  large    2.2.') 

Nonpareil,  Imperial  qts.  10.00 
"  ,  2    litre.  .  '.Ml  0(1 

4     "  ^7  50 

rilOrOLA  TKS 
Baker's. 

.SiL'S- registered  guarantee  under  Natlenal 
Pure  Food  Laws  is  Serial  No.  90 

BAKER'S 

COA 

,  ■ AND  ' 

!M  EOMFE  ARB  AKER'.;?, 

iTaOblish^d  1780) 
C-ORCMESTER,  MASS. 

Per  Lb. 

Premium  No.   1   Chocolate.  12 

and  25- lb.   boxes  37 '4 

Vanila  Chocolate.  6  and  12-rh 

boxes   30 

German    Sweet,    6    and  12-111 

boxes   25 

Breakfast   Cocoa.     '4 -lb  tins. 

plain,   fi-lh.    boxes  '.41 

Breakfast    Cocoa,    H-lb  tins. 

12- lb.    boxes   43 

Cracked  Cocoa,  U-Tb  pkss.  12- 

Ib  boxes   

Caracas  Sweet  Chocol-ite,  fi-Ih 

boxes   

Soluble  Chocolate  fhot  or  cold 

soda),  1-113  cans  

Ghirnrlelli's.     Tn  paper  . 

En'vle.  24  l-Yb  '.23V. 

Knr.l'\    12    1-m  24 

R.TKle.  12  Va-Ih  25 

Ri.irlc,  12  I'l-m   .  .20' 

Ci-cscent,    fi,    5   to    tb  m'i 

Cr.-sconl.   12.   c.  to   rti  20ii 

("ii  I.  .Sw.i'l,  i;,  i;  III  II,  2fi  ',i 

C;l  I    Sw.'.'l  ,    I L',   i;   I  o   11,  -J:,  " 

Mi>n:iicli.    12    and    U  lb  

Mannrch.   12,   1-lb  27 

Monarch,   12.   i;,   II5  2S 

Star,    21,    l-H)  20i^, 

Star.    12.    l-m  21  " 

(iroiind.     Tn  I  Ins 

OhirardPll'.s,    12    1-tb  211'/- 

24   1-11)   tins  2fl 

i;0    l-ri)    tins.  .  .  .2S  V. 
00    3-lb    tins.  ...  27 
30    3-rh    tins.... 27 


114 

60  10-Ib  tins.  ...261^ 
"  1    aS-lb    tins.  .  .  ,26 

In  deli\  ery  cases. 
Ghirardelli's,  60  3-tb  tins.... 27 

Venard's,  24  1-11)  tins  23 

20  3-tt).   tins  22 

Miner's    12    1-Ib.    tins  26% 

24    1-lti.    tins  25 

20  S-Xb.  tins  24 

lOCO-AS 

■■an   TloXiten's.    '4s   and  '/iS..,"!.? 

•in  Houten's,  Is  SO 

•oval    Dutch,    12    '4  s  11 

«oyal   Dutch,  12   Is  60 

".^pp  s,  14  VaS.  3S 

'5'iy's,    12    i/os  39 

"-ebb's,  6   MjS  23 

'  owney's,  6  %s  37 

Ghirardelli's  Bkfst,   6    ViS  42V2 

Bkst,   12    1/28  42 

Impri,6  &  12  1^31.54 
Miner's   Breakfast,    6  y»s....39y2 

Breakfast;,  6  l-os.  .41 
Vau  emxicn  B  uuicn.  i-iii....ia 
V'an  E3mu  T  lJutcH,  V2-rb....70 
Van    Bmden's   Dutch,  '/2-tt)..75 

Cereal  Coffje. 
Postum.   24   H's,  per  doz.... $1.35 

"ostum.  36  I's,  per  doz   2.25 

Fig  Prune  Cereal.  12  Is   2.25 

Caramel  Cereal.  36  iti   1.20 

Gralno,   12   Is   2.20 

Chntney. 

Bombay,  assorted  qts  $6.25 

"       asso-rted  pts   4.00 

"        Major  Grey,  qts....  7.50 
"        Ma.1or  Grey,  pta....  4  no 
CIDEK. 

Mott's    boiled,    doz   qts   3.25 

Monroe's,    champagne,    doz.  .  z.-.iij 

boiled,   doz   2.75 

Bldwell's.     "        "   2.60 

COCO  AN  UT. 
Baker's. 

I.aker's  Drifted  Snow,  pails  14 

jtsbls,    126    tbs  13 

Brazil  shr  ded  or  Table  Talk, 
long  thread,  20-rb  pails  n5.14 
160-rb   bbls,   per  m.l3 
Table  Talk  in  parchment  bgs, 
cases  of  30's,  60Vi's  or  30%'s 

and  16   I's  141/2 

Scliepp's. 
Shredded  l-lb  pkgs,  per  Jt>..23 
V4-lb  pail,  per  ITD.  .24 
Vi-Tb  pail,  per  lb.  .25 

12   5c   pkgs  47 '2 

Dnnhnm'n. 
.Shredded,   l-lb   ppr.  per  tb  .  .  .  27 
V^-lb  ppr.  per  lb..  28 
I  "  '4 -fb  pksg.  per  lb.  29 

COFFEE  .SlIBSTITtTTE.S. 
Postuin  Cereal. 
No.  1.  2  dz,  smi  pkss.  per  dz  1.35 
No.  3.  3  dz.  Irg  pkgs.  per  dz  2.25 
No.   0.   1   dz.  Irg  pkgs.  per  dz  2,25 
E'VAPORATEn  ^NIIT.KS, 


.83 


20-oz., 
20-oz., 
20-oz., 
■20-oz, 
iJal. 


CO 

I  Large  lee   

I    Hospital  Size  

!  Alpine  Mitk. 

20-oi.,  1  to  5  case   4. 

,   20-oz.,  5  to  10  case   4. 

I  20-oz.,  10  to  25  case   4. 

i  Gallon,  6  to  case  '.  .  .  .  3. 

Ciirnation  iMilk. 

1  to  4  case   4 

5  to  9  case   4 

10  to  24  case   4 

2  5  to  4  9  case  

6  to  case,  10c  less 

llONElSUCKtB  MILK. 
20  oz.,  1  to  5  cases,  per  case.  .$4. 
20  oz.,  5  to  10  cases,  per  case  4. 
20  oz.,  10  to  25  cases,  per  case  4. 

Baby  size    3. 

Misoelhineous. 
St.  Charles,  4  doz  in  case....Vi. 

St.  Charles,  5  case  lots   4. 

Jersey,   4  doz,  per  case   4, 

tiily    4, 

Highland   4, 

Pet,  Fam.,  4  doz  to  case....  3. 

Baby  Pet,  6  doz  to  case   3. 

Cottolene. 
Single  cs    5  cs.   10  cs.  25 
■'mall       -  .  .7,25        7  15     7.10  7. 
fludlum   .  -  ,7,25        7,1  5     7,1  0  7 

t^arge   '7.25  '7.15 

C.ELATIXK 
Broni;tn,2rc!o:» 


7.10 


BORDEN'S 


(Straight  and  assorted  flavors; 
Raspberry,  Lemon,  Strawberry. 
Orange,    Cherry,  Chocolate). 

Large,  '2   doz,   per  doz   1,20 

Small,  3  doz,  straight  or  as- 
sorted,  per  doz  90 

Silver  White  Keystone,  per  dz  l.uo 

Minute,   per  doz    1.00 

Knox's,   per  doz   1.25 

Knox's  per  gross  15.00 

Knox,    Acidulated,    per   doz.  .  1.20 

Cox's,  per  doz   1.15 

Keek's,    per   doz   l.Ul 

Plymouth    Rock    1.20 

(1  doz.  free  with  3  doz.) 

Sheet   :..  35 

Oinser  ConfcotiouN. 
China,  per  case  of  6  stone 

jars    2.50 

China,     Chyloong  ■  small 

stone  pots,  per  doz  

Crystallized   g^lace,  v4-lb 

tin,  per  doz   2.50 

Hops. 

No.  1,  V,  lb.  30-Ib  box,  lb  30 

No,  1,   1   lb.  30-rb  box,   th  30 

Less   than    30-rb    boxes...'...  .31 
.Tunket  Tablets. 


MILK  CO. 
All  Borden's  Brands  Giinrnnteed. 


I« 

Pure  Food  Colors,  1  doz.  In  con- 
tainer. Six  colors:  Berry  Blue, 
Grape  Green,  Plum  Purple,  Rasp- 
berry Red,  Lemon  Yellow,  Orange 
Gold  and  assorted. 

No.  1-16  bottles,  —  doz  80 

Leniun  Sugar. 
Gilt  Edge,  2iM.a,  per  doz..  1.37Vi! 
Gilt  Edge,  24  I  s,  per  doz.  .  1.85 

Lime  Juice. 
Tahita,   24   8  oz,   per  doz.... $1.26 
■i'ahitav_phort  measure,  16-oz.  1.50 
Tahita,    full   measure,  32-oz..2.50 

Tahita,    bulk,    gal   1.00 

OHves. 
Bottled. 
Queen  Olives,  10  oz,  oval, pts, 

2  doz    3.00 

Fluted  Stuffed  Olives,   6  oz., 

fi   doz    1.10 

10  oz.,  oval  olives,  pts,  2  da  2. BO 
ilaby  Piinolas,  10  oz.,  2  doz.  .  3.65 

i.>aby  Pimolas.  24  ISs   6.35 

Manzanllla,  8  oa,  4  doz....  1.35 
Manzanilla,  5  oz,  4  doz....  1.10 
American  Ripe,  pts,  tin,  2  dz  2.25 
American  Ripe,  qts,  2  doz...  3.75 
Old  Mission  Ripe,  pts,  4  doa.  1.80 
Old  Mission  Ripe,  qts,  2  doz.  3.25 
White  Label,  5-oz.,  iMan^anlllas. 

Pet  doa 

5-oz..    Manzanilla   1.30 

8-oz.,  Queen    1.85 

10  oz..  Queen.  2.36 

14  oz..  Queen    3.75 

22  oz..  Queen   6.75 

Z':  oz.,  Queen    9.00 

t;4  oz..  Queen  16.00 

5   oz..   Stuffed    1.30 

IC  oz..  Stuffed   2.66 

Olive  Oil. 

1  doz  qts  (California)  per  dz  8.00 

2  doz  pts,  (California)  per  dz  4.26 
4   doz  %  pt3(California)  pr  dz  2.26 

Gallon   tins,       "       each   2.50 

U  gal    (California)  each   1.50 

Nicelle  Brand. 

4   doz    'A   pts,  case   9.00 

2  doz  pts,  case   8.50 

1  doz  22  oz.,  case   9.00 

1   doz  qts,  case   8.00 

Old  Mission. 

1  doz  qts  .  case   8.00 

2  doz  pts.,  case   9.00 

2  doz  14  pts   4.80 

Grogan's  Purity  Olive  Oil. 
Qts.,  6  to  gal,  12  to  cs,  pr  cs.  7.50 
Pts.,  12  to  gal,  24  to  cs,  pr  cs.  .  8.00 
•2  pts.,  21  to  gal,  48  to  cs.  pr  cs  8.50 
Gal.  Can,  8  to  case,  per  can.  2.40 
Gal  Can,  12  to  case,  pr  can  1.30 
Mushrooms. 

do^ 

Le  Court,  100  to  case  $3.50 

La  Forrest,  100  to  cs   3.00 

Hotel,  100  to  case   3.00 

Fancy    Stuffed,    pts   4.00 

Peanut  Butter. 
Heron's  2  doz  to  cs,  per  doz  2,40 


No.  Vi,  dz  i.in 
No.  %,  dz  3.10 
No.  1.  dz.  3.25 
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Kagie  Brand — 

Condensed  Milk 
Pioneer  Brand — 

Ev.iporafed  .'Milk   (Cnsweelpned ) 

Tall   Cans.  4   doz   l.l.T 

Small  Size,  4  doz   2. 'JO 

Challenge    4.75 

Floral    4.00 

Rose    5. on 

Borden's   Malted  Milk 

Trial  size,  pe  rdoz  90 

Small   Size   4,00 


HOOPER  &  JENNINGS 

Importers  and    Wholesale  Grocers 
Teas,  Coffees,  Driad  Fruits,  Provisions,  Cigars  and  Tobaccos 
462-468  Bryant  St.,  bet  2nd  and  3rd  Sts. 
Telephone  Temporary  674  San  Francisco 


rut:    KlfitAJL   GkOClfiks  ADVOCAft 
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Imperial.  2  dz,  No.  "4. glass, dz  1.10 
2  dz.  No.  »/2. glass,  dz  2.10 
1    dz.  No.  1,  glass,  dz  3.25 

Peels. 

Citron.  25-Ib  box  23 

Citron.  ID-rb  box  231/2 

Lemon,  25-rb  box  15 

Lemon.   10-Ib   box  15% 

Orange.   25-lt)  box  14 

Orange.  10-tb  box  14% 

rium  I'uddiug. 

Curtice,    Individual,    doz  Jl.lO 

No.    1.   doz   2.50 

No.  2.  doz   4.50 

No.  3.  doz    6.50 

l{.  &  D.,  Is.  2  doz  to  cs,  dz.  .  2.50 

2s.  12  to  cs,  doz.  .  4.50 

"        3's.  6  to  case,   doz.  .  6.50 

4's,   6  to  case.   doz.  .  8.50 

K.  &  R.,  Individual,  doz....  1.00 

"        I's,    per    doz   2.05 

2's,    per    doz   4.60 

3's.  per  doz   7.10 

Grandma's  Spanish  Pepper. 

Large.  2  doz.  to  case.  case.  .  4.00 

Small,  4  doz  to  case,  case.  .  .  3.50 

Salad  Dressing. 

i>url{ee.  small,  2  dz.  per  doz.  .  2.50 

"       large.   1   doz,   pr  doz  4.25 

•*      picnic  size.  4  dz,  pr  dz  1.00 

My  Wife's  2  doz,  Vos,  doz....  2.00 

My  Wife's.  1  doz,  Is.  doz....  3.25 

Salad  on. 

Tlen-es.  about  50  gal.,  gal..$  .75 
1  gal.  tins,  10  to  case,  gal.  .  .  .  1.10 

5  gal.  tins,  1  to  case,  gal  95 

V2  gal.  tins,  20  to  case.  gal..  1.20 
Quart  bottles,  12  to  case,  doz  2.75 
Pt  Bottles.  24  to  case,  doz..  1.50 
H  pt.  bot.,  36  case,  doz  

Saratoga  Chips. 

(Less  5  per  cent.) 

Bulk.  15-tt)  box   3.60 

Cartons,  6  oz.,  24  in  case....  3.00 
SALT. 

Cal  .Table  &  Dairy,  75  2's,  60 
2%'s,  50  3's.  30  5's,  15.  lO's 
and  8  20s.  per  bale   1.75 

Do  BO-rb  bags,  ton  12.00 

Leslie's  Sterilized,  7P  2'».  50 
3's.  40  4's.  39  6'8.  15  lO's, 
and  8  20s.  per  bale   2.25 

Do,  50-n>  bags,  ton  none 

Leslie's,  50s   20.00 

Imptd  Tiiverpool,  50s,  ton....20.b0 
100s,  ton.  .  .  .19.50 
200s,   ton.  .  .  .19.00 

ilenuine  Werrington,50s,pr  ton20.00 
H.  R.  H.  Liverpool. 

Bales  of  76,  2s,  per  bale.... 

Bales  of  50  3's.  40  4's.  30  5's, 
15  IDs,  8  20s,  per  bale. . .  . 

Bags,  50s,  per  ton  

Worcester. 

Worcester  Dairy.bbl  320  lbs  (5 

bblS.     5.25)   5.25 

Worcester  Dairy,  bbl  320  lbs, 
10  bbls    4.75 

Worcester  Table.  140  2g,  100 

I  bbl  5  bbl 

3s  and  60   5s   5.75  5.50 

Worcester  Table,  30  10s  5.50  5.25 
Worcester  Table,   50 lb  sacks. 

Irish  Linen    .90  .85 

Rock  Salt. 
Half-Ground,   100-Ib   sks,   ton  9.75 

50s.   ton   10.25 

Stock,  lOO-It).  sack,  per  ton..  9.75 

50s,   ton    9.50 

Package  Salt. 

Leslie's  Sterlized,  48  2's   2.75 

24  3's   2.00 

20   5's   2.50 

50   2's   3.60 

R.  S.  V.  P.,  2s,  26  to  case...  2.25 
R.  S.  V.  P.,  3s,  24  to  cs,  pr  cs  2.25 
R.  S.  V.  P.,  5s,  20  to  cs,  pr  cs  2.75 

L..g  Cabin.  24  2s   1.70 

Celery  Salt. 

Durkee's.   1  doz  In  box   1.25 

SOUPS. 

Anderson's  20   varieties  90 

Campbell's.  21  varieties  90 

Snlder'8.    Tomato.    3's   2.60 

2's   1.85 
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2-Ib  .  .  .  . 

S-Tb   

4-  n3  . . . . 

5-  Ib  .  .  .  . 

6-  lb  .  .  .  . 

7-  tt)  .  .  .  . 
Sizes  8 


.  .  2.00  16-lb  9.00 

.  .  2.50  20-tb  ....  10.00 

.  .  2.90  25-tb   11.00 

.  .  3.40  30-Ib   13.00 

.  .  4.00  35-lt)   15.00 

.  .  4.40 

to  35  lbs. 


Sugar  Bags,  broad  bottom,  tti 
Discounts  from  above  list 
Cheapest.  5  0%. 
Eaglo  or  Equal.  50% 
White  bags.  50%. 
lAon,  40%. 

Mikado  (stripped)  40% 
Bluestone. 

Barrels,   per  lb  


ot; 


.12 


5  bbl.  lots,  per  lb   11% 


BATH  BRICK 

Bristol.  2  doz.  per  case  

Pondered,  Large   

Powdered.  Small   

Assorted   

CANDLES. 
Admiintine. 

.Adnni.    14-oz..  20s  

12-oz.,  20s,  

10-oz.,  20s   

Hotel.    40s.  12-oz  

(Wrapped   14c  higher.) 

Chippowa,  1  oz  

Torchlight 
Stearic  Acid,  12  oz,  20s.... 
"  14  oz.  20s.   .  . 

"        (wrap)  16  oz  209 


.SO 
.1.40 
.1.60 
.1.50 


.•11% 
.10% 
.09% 
.105. 

.07 

.10  V. 
.11  H 
.1314 


Van  Camp's,  21  varieties  »6 

Libby's,  2's,  assorted   2.35 

I's.         "    1.40 

'      concentrated,    I's   l.Of 

Franco- American. 

Qts  Pts 
Mock-Turtle,  Ox-Tall,  Con- 
somme, Bouillon.  Julvenne, 

Vegetable,  Beef.  Pea.. 3. 15  1.80 

Chicken   3.50  2.00 

Gumbo   3.30  2.00 

Green  Turtle,  thick  7.00  3.60 

clear   9.00  .... 

MulUgatawney   3.50  2.00 

Tomato   3.15  1.80 

Assorted   3.25  1.86 

Truffles. 

1-16  glass,  per  doz   3.60 

1-16  tins,  per  doz   2.75 

%  tins,  per  doz   5.25 

V4   tins,  per  doz  10.45 

Vsi  tins,  per  doz  20.35 

Yeast  Cakes. 

Magic  Yeast,  case   1.20 

Yeast  Gem,  case   1.15 

Great  Western   1.00 

Gillet's  Magic    1.20 

Veast  Foam    1.20 

Deiiartiiieiit  24. 
UKOCEKI  SUNDRIES. 

This  Dept.   is  corrected  by 
J.  H.  Newbauer  &  Co.,  Sussnian, 
AA'orniser  &  Co. 
Axle  Urease. 

H.  &^L.,  per  case   $2.00 

C.  c&  S..  2-doz  case,  per  case  2.00 

"        5  case  lots   1.95 

10    case    lots   1.85 

Frazo:r's.  2  doz  tins,  per  case  2.25 
Frazer's,  4  doz  wd,  per  case.  3.60 

Frazers,  15-lb  pails   1.00 

Mica,  3  doz  tins,  per  case....  2.60 

Castor  Oil,  2  doz  Is   2.60 

Universal,  2%,  light   2.00 

Universal,  2%,  dark    1.75 

Paper  Bags. 
Automatic.    Self-Opening.    500  in 
pkg..  List. 

14-lb   $1.00  8-rb    4.80 

%-Ib    .  .      .  1.20  10-tb    5.20 

1-lb    1.60  12-lb    6.30 

1%-tb    1.70  14-Ib    8.30 
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stearic. 

Schneider's    H-oz.,    20s  14 

Schneider's    14-oz.,    40s  13% 

Schneider's    16-oz.,    208  16% 

raraflne,  Ulc. 

Per  rb 

6s.  In  cartons  of  36-lt)  bxs  11 
123.  In  cartons  ot  36-Ib  bxs..  11  V, 
%-rb.  In  cartoons  of  25-rb  bxs  11 
l-tt)  cartons  of  25-Ib  bxs....  11 

Colored.  Ic  highex. 
Beeswax,  pure  tor  churches  .35 

Do      No.  2  27% 

Do      No.  3  22% 

,'hrlstmas.    all   sizes  09 

Do      holders,  per  gross  85 

Wax  Tapers,  per  doz  pkgs.  .  .80 

Do       Per   gross  SOd 

Night  Lights. German. on  pap 

&  wd.  per  doz  40 

Do   French,  on  tin. doz  85.  l.i: 
Werks 

16  oz.  S.  A.,  40s.   (-vrap)..  .1614 

16  oz,   S.   A.,   20s  1S% 

14  oz.,  S.  A.,  40s,  (wrap)..  .14 

14  oz.  S.  A..  20s  13% 

14  oz,  Adam,  20s  11% 

12  oz,  Adam,  20s  10% 

10  oz.    Adam    20a   09 

Standard  Oil  Company. 
Electric  Light. 

Per  Set 

6s,  16  oz..  20  sets  11  '4 

6s,  14  oz.,  20  sets  10  ',i 

6s,  12  oz.,  20  sets  09  V4 

6s,  10  oz..  20  f'ets.  OS  Vi 

12s.  12  oz..  40  sets  (hotel) .  .     .09  Ui 
Granite  Mining. 

Per  Set 

6s,  16  oz.,  40  sets  '  13 

6s,  16  oz.,  20  sets  13 

f.s,  14  oz.,  40  sets  1014 

6s,  14  oz.,  20  sets  11  % 

6s,  12  oz.,  20  sets  09% 

es,  12  oz.,  20  sets  09% 

6s,  10  oz.,  20  sets  09 

12s,  32  oz..  40  sets  (hotel) .  .  .10 
Purafflne  Wax. 

Per  Set 

Is.  14  oz..  25  sets  white  10% 

2s.  14  oz..  25  sets  white  10% 

4s,  14  oz.,  36  sets  white  10% 

6s,  14  oz.,  36  sets  white  10'-] 

12s,  14  oz.,  36  sets  white...  .11 
Colored,   i  cent  hlicher. 
Radiant  Parattine  Wax. 

Per  Set 

4s,  14  oz.,  36  sets  10 

OS,  14  oz.,  36  sets  10 

6s,  14  oz..  20  sets  09% 

6s,  10  oz..  20  sets  OS 

Egg  Food. 
Pratt's,  26-oz,  2  doz  In  cs...$4.&0 
Wellington's.  1-lb.  2  doz  boz.  4.00 

Fly  Paper 

Sticky   (holders  gratis)  t  2.50 


1  TangTefoot.   per  case   2  50 

I  Tanglefoot  Holders,  per  case 

•f  50   36 

;  Subert's.  40  5s.  paper  In  box  .90 
Frnit  ilnra. 
(Net  cash — no  dlsrounl) 

Mason's,   pts,   per  gross   S.26 

Mason's,  qts,  per  gross   7.00 

Mason's,   %   gal.,   per  gross..  10. 00 

Fruit   Jar  ('iipi< 
Porcelain.  6  doz  to  box.  pr  bx  2.80 
Fruit  .lar  Rultbrn. 

No.  1  White,  per  tb  60 

"(■;old  Seal."  cartons,  per  gr  75 
■'B.ndewrs.'  canons,  per  gr.  SO 
Red  Ribbon  76 


I  40 

Glue. 

Le  Page's.  1  oz  per  doz  80 

Le  Page's,  2  ub.,  per  doi.  ...  1.30 
Le  Page's  <.2-glll  iliis.  itvr  duz  1.5U 
Lo  Page's,  1-glll  [In.  per  duz  2  Ou 

 rul>H«.   small.   Kr....l2  00 

big.    per  Kr....lH«o 
Cordage. 

UiikIc  price — Manila  15%.  Slaul 
10%.  (5.000  lbs  >4C  and  10.000 
lbs.  %c  less.  I  All  kinds  ad- 
vance on  base  price  per  pound 
wt  given  underneath: 
I  Sin.  Huo. 

'   Hope.  I  '4 -In  ,(7-16  diam 
6  and  9  thr.  (% 
and  upwards)    .  .  baata  baals . 
thread  (% 

liami    H  ^ 

and  5-16  diam)..     I  1 
Bale.     3    and  4. 

strand   %  lens  bimls 

"    2.  e,  8  at'nd    %  Vt 

Lath    Yarn   basin  tiual* 

Hop    Twine,    tarred....     1  1 

Grape  Vine  Twine   1  1 

Jpring     Twine    2% 

.  .iper   Twine,    unulled..      %  2% 
Whale  Line  and  Bolt..  1 
Huwesr    laid    rope  for 

well-boring    1 

rraiiMinisHlon   of   Power     .  .  B 

lanyard  and  Tarred   baala 

'-.Arlat  Rope,  hd  tw,  un- 

olli-d,  3  Jfe  4  sfd. .     1  1 
Saah   Cor£    la  CSUm.  ■ 
Cuttle  Bobs. 

Birds',   per  lb  80 

Inaect  Povrder. 

IDureka.   10c  size.   p-T  dox  75 

Eureka.  25c  size.  |>er  doz.  .  .  .  1.75 
Eureka.  60c  size,  per  doz.  .  4.50 
Eureka.  $1.00  size,  per  doz.  .  8.00 

Buhsich.   2-oz..  per  iloz   1.15 

4-oz..   per  doz   2.15 

s-oz..   per  doz   3  "6 

16-oz..  per  dor   6.80 

6-Ib.  per  lb  (0 

.^Intrhea. 

Tins    I.(G 

Roys,   doz  boxes  12 

Swedish  Safety,  per  gross  (6 

.•^wedlsh  Wind.  1  gross  90 

Vulcan  Parnfllne.  6.18  per  gr  .65 
Do   50   iirs  hits  60 

DIaiiinnd   .Match  Co.'a. 

Anchor.  200»   1.70 

Do.    500s    4.00 

Bird's  Eye.  5008.  gr   3  75 

3  Noes  Safely,  100s   7.75 

Bees  Wax.  lOOs   4  50 

Globe.   100s    6  00 

Domino,    case    2.76 

Red  Top  Safety   1.78 

S.  &  C    Ea.siern  Parlor  30'a.  .  4 

S.  &  C.  200s    2.25 

S    &  C.  3008   1.26 

'  S.  &  C.  5008   4.25 

Press.    lOOs.    5-grosa  cns<^....   4  75 

l.lille  .Star,  per  cnse   2.20 

Search  Light.  lOOs.  large.l  «r  4.75 
I  Paper,  Wrapping 

I   Butter.   White,  per  ream.  20 
Do    Waxed,  per  ream  .  .  26 
Manila.  No.  1.  rolls  or  flat.  .  .0< 
Manilla.  No.  1,  rolls  or  lUt  .01 

Straw,  per  ream  >6 

Do    rolls,  nny  size,  per  lb  03% 

Drab,  per  ream   (0 

Do    rolls,  any  size,  per  lb  9i\ 

Paper.  Toilet. 

Royal,  100  rolls  ot  500  shts.  .  4  00 

O  Keyed.  5-oz  rolls,  per  case  2  50 

Royal.   S-oz  rolls,  per  case..  4  25 

O  Keyed,   tablets    per  caea  .  3  75 

Pastime,  tablets,  per  case...  4  50 

I'nUin    per   cas**  ...  7  «ft 

Lulu.  pkgs.  4000  shts.  per  rs  3  75 

Astoria,  pkgs  t'n  !th(!i   por  r»  J  >j 

WIndsor.pkgs  '  >  <  " '■ 

Universal,  pk. 
Great  Easterr  , 

per  case    Tiii 

Popular  Rolls,  6  om.  !••  rola. 

i      per  case    3  OA 

I  Daisy   Rols.    9   os.    100  rolls. 
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per  case    4.50 

Express  Rolls, 10  oz,  100  rolls, 

per   case    5.00 

Asbestos    Rolls,    11    oz,  100 

rolls,   per  case    5.25 

Mammoth    Rolls,    16    oz,  100 

rolls,  per  case    7.50 

Pyramidal,   2000     sheets,  50 

rolls   in   case   7.r\ 

Seeds. 

Anls   15% 

Canary   07 

Caraway   15 

Celery   17% 

Coriander  11 

Cumin   18 

Flax,    ground   06 

Flax,    whole   06% 

Hemp,   sacks   06% 

Millet   06% 

Mustard   10 

Foppy   15 

Rape,    Cal  06 

Bird  gravel,  2s.  per  doz  85 

Bird  Seed  Mixed.  48  Is.  doz  .80 
Red  Ribbon,  60  Is  6V2 

Original  sacks  '/jc  less 

.Sheep  Dip. 
Little',  10-gal  tins,  per  gal..  1.20 
little's,  5-gal  drums,  per  gal  1.20 
Smith's,    10    %-gal    tins,    gal  .95 
Smith's,  5-gal  drums,  per  gal  .95 
"No-31eds" 
(Cereal  Laxative.) 
48  cartons  to  case,  per  case.  $12.00 
Less  30  %  discount     to  trade. 
Varying  cash   discount   dependi'  c 
on  quantity  purchased 

Mason's  Stove  Polish. 

Doz.         %   Gr'.  Gr. 
 45        1.20     4. SO 

Polish.  Stove. 

Rising  Sun,  large  pkg.,  per  gr  6.25 

Do     5-gross   lots   6.00 

Do    Small  pkg.,  per  gross.  .  3.86 

Sun  Paste, Irg.  V4  gr  bx  per  gr  5.00 

Enameline,  No.  4  tins,  per  gr  5.00 

Do    No.   C  tins,  per  gr....  S.25 

Do     Liquid,  pt-tins,  bx  3  dz  2.25 
X-Kay  Stove  Polish. 


Small.  3  doz.  to  case,  per  cs  1.50 
Large,  3  doz  to  case,  per  cs  2.50 

(%  doz.  free  with  each  case.) 
Polish,  Me<ul. 
Electro  Silicon,   1  gr  In  case 

per  doz   

Brilliantshine,  %  pts,  per  doz 
Erilliantshine,  pts  per  doz.  . 
Brilliantshine.  qts,  per  doz. 


.80 
.95 
1.80 
3.15 


Do, 
Do 

a.  s. 


V2  gal 
1  gal 
Metal 


per  doz   6.00 


tins,   per  tin  .  .  .  . 

Polish,  qts  

"  pts   

%  pts  

Metallic    Polish  t-Hs-.a. 


.S5 
3.67 
2.00 
1.25 


lb.  package,  doz   3.35 

%-rb.  package,  doz   1.67 

3-oz  package,  doz  50 

Barkeeper's    Friend,  pwdr.  gr.  21.60 
Polishes.  Shoe. 
Day  &  Martin's. 
Large.  6  dz  to  case,  doz.  ...  3  0< 
Medium,  6  dz  to  case,  doz.  .  2.2C 
Hmall.  10  dz  to  case,  doz.    .  .  1,0' 
Mason's  Russet  Polish. 

Doz.  Gr.  Gr 

No.   2   40  1.20  4.80 

No.  3   70  2.0"  •!.00 

Comb  Blaok  Dressing. 

Doz.        %  Or.  Gr. 

Large   l.'=0        4.50  18.00 

Small  J-  '        2  SO     9  20 

Combination  Russet. 

Doz.        %  Gr.  Gr. 

Large   1.50        4.50  18.00 

Small   80        2;30  4.80 
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Shoe  Blacking. 

Doz.  Vi  Gr.  Gr. 

No.    1   25  .75  2.80 

No.    2   30  .85  3.25 

No.    3   35  1.00  3.S5 

No.    4   45  1.40  5.45 

Shoe  DressinK. 

Boss,  2  dz  to  cs,  per  gr   9.00 

Russian,  3  dz  to  cs,  per  gr..l2.00 
Sliinola,    per    gross  10.00 

16  Shinola  outfits  of  brush  and 
dauber,   no  charge. 
Shinola  paste,  case  of  3  doz  2.50 

3  solid  brass  scoops,  no  charge 
Bixli.v's  Polishes. 
Royal  Polish.  1  doz  In  box..  .85 
Royal  P'lish,3  dz  bx,ham'r  free  2.55 
Shoe,  Satin,  1  dz  (sml  comb'n)  .75 
No.  5  Shoe  Satin  Pste,  1  doz  .80 
No.  5  Shoe  Satin  Paste,  1  doz  .40 
No.  10  Satinola  Paste,  1  doz  .80 
No.   10  Satinola  Paste,  1  doz 

In   box   80 

Satinola.  combination,  sml,  dz  .75 
Satinola.  combination.  Irge,  dz  1.25 
Shoe  White  Cream,  per  doz  .85 
Ermino  White  Paste,  per  doz  .80 


Cal. 

Cal  , 
Cal., 
Cal., 
Cal., 
Cal., 


Spruce 
Spruce.  No 
Spruce,  No 


Open 
Open 
Open, 

Satchel,  Spruce,  nest, 0-5  1.35 

Satchel.  Spruce,  nest. 1-5  1.00 

Satchel.  Spruce, nest.    1-41  .71 

German  Market,  nest  of  4....  1.25 

Clothes.    Oval.   Wil..   No.    2..  8.00 

Clothes,    Oval.   Wil..    No.    3..  9.25 

Same,  nest  of  5  sizes   S.BO 

Japanese  Telescopee.  nest  of 

5,    size   18x12x7   1.30 

Same,   size  20xl3%x7   l.GO 

\  Same,  size  24x15x10   2.00 


Jet  OH,   doz  85 

Jet  Oil,  3  dz  bx.  5  Blxola  free  2.55 
Bixby's. 

"BBB."  size  M.,        gr.  box.  .  1.25 
"BBB."  size  B,  per  %  gr.  box  2.50 
Tn  liie. 

Cotton.  4-ply,  lOO-Ib  bales.  lb  .26 
3-ply.  100-rb  bales.  .  .26 
"        2-lb  cones,  per  lb..  .26 
Hemp,  8-oz  balls,pr  3-n>  pkg.  .  .26 
4-oz  balls,  per  3-tb  pkg  .26 
Sack,    4-ply.  12-tb    pkgs.    lb..  .29 

Binder  Twine. 
Pure  Manila.650  ft  to  tb.pr  lb  14% 
Manila.  600  ft  to  lb.  per  lb.  .13% 
Standard.  500  ft  to  lb.  pr  lb  11 1/2 
Sisal.  500  tt  to  lb.  per  It  .  11  Vi 
Was. 

Fruit,  25  l-lt)  pkgs.  per  box..  1.60 

Mint  Wax.  per  box   ».50 

Japan,    per    lb  19V2 

Beeswax   38 

Pure  Ref.  Paraf.,  40  Is,  Tb..  .10 
Pure  Ref.  Paraf.,  20  Is,  Tb .  .  .10 

Wax  Strings. 
12-In.,  10  pkg,  100  stgs  each.  1.75 
14-In.,  10  pkg,  100  stgs  each.  .  1.90 

Department  24. 

WOOD    AND    WILLOW  WARE 
AX£  HANDLES. 

This  Dept.   is  corrected  by 
The  Heyman-Weill   Co.,  Sevenson 
Co. 

Bx.  36-ln..  doz  12. K« 

No.  1.  36-ln..  doz    l.'?5 

No.    2.    36-ln..   doz   1.35 

Baskets. 

Per  doz 

No.  3  85 

4  90 

5.  .  .  .  1.25 
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Bowls,  Wooden. 

Per  floy 

Maple,  No.  1.  11-Inch  80 

Do  No.  2,  13-Inch   1.75 

Do  No.  3,  15-inch   3.00 

Do  No.  4,  17-Inch   4.75 

I      Do  No.  5,  19-lnch   6.50 

Do  No.  6,  21-lnch   8.50 

Brooms. 

Per  doz 

No.  7  Special   4.00 

Little  Lady    3.66 

Dandy   3.10 

Cooks'  Choice    2.35 

Ladies'   Pride,   No.   1   2.85 

Toy,  string    1.00 

Common  Whisk   1.00 

00  Whisk   l.tl 

Leader    2.40 

Flyer    2.90 

Brushes. 

Per  doz 

Dust                                     2.JB  12.00 

Scrubbing   55  3.00 

Dandy                                 1.50  5.75 

Shoe  Brashes. 

No.  415,  black  tampico  No.  59  .95 

No.  26  Mixed  Center   1.75 

No.    173,    all    black   2.25 

No.  141,  black  and  white   4.00 

No.   413,   bristles   4.50 

Stove  Brushes. 

Per  doz 

551  tampico,  handles  90 

.\o.  41,  Black  Bristle   1.90 

No.    411,   Black   Bristle   2.25 

Ox   Fibre  Brushes. 

Per  doz 

-ub  Cat.  10%x2%  In  face..  1.50 

Do    Rat,  81/2x2%  In  face..  1.25 

Do    Mouse.  614x2%  In  face  1.00 

Can  Openeirs. 

King,  doz   7 1' 

Sprague,  doz   ib 

Carpet  Sweepers. 

Blssell's,   per  doz,    25.00   to  27.00 

Standard,  per  doz   23.00 

Cheese  Safes.  • 

Round,   22-In    each   2.2S 

Square  each    4.00 

Clothes  Lin  ss. 

Sisal,  40-foot,  per  doz  90 

Sisal,  60-foot,  per  doz   1.25 

Cotton,  40-fooi,  per  doz  SU 

Cotton,  60-toot,  per  doz....  1.20 
Sash  Cord,  60-foot,  per  doz..  1.75 
Sash  Cord,  90-foot,  per  doz..  ?  t< 
Wire  Cord,  50-foot,  per  doz.  .  1.30 
Wire  Cord,  75-foot,  per  doz.  .  1.75 
Wire  Cord,  100-foot,  per  doz.  .  2.15 

Clothes  Line  Pulleys. 

Galv.   Iron,   with  eye  18.50 

"        "    with  hook  60 

CLOTHESPINS. 
Common,  per  box  of  5  gross.  .  .70 
TJ.  S.  Patent  Spring,  per  gross  .55 
CORKS. 
Demijohns. 
(Discount  of  40%  and  10%) 
%    gal   $5.75 

1  gaj    7.50 

2  gk\   13.50 

3  gal   16.00 

5   gal   24.00 

Dost  Pans. 

No.    1   Japan,   doz  75 

Covered,   doz    1.30 

Janitor,  doz    2.25 

Dusters. 

Per  doz 

China,    fancy  colored  80 

Standard  Turkey.   No.   10....  2.25 

No.    12   3.10 

No.    14   3. SO 

No.    16.  .  .  .  4.85 

No.    18   5.60 

nOOR  MATS.  COCOA. 

Per  (in? 

Light.  No.  1,  14x24   4.40 

Do  No.  2,  16x27   6.00 

Do  No.  3,  18x30   7.75 

No  No.  4,  20x33   9.50 

Medium,  No.  1,  14x25   5.50 

Medium   No.  2.  16x27   7.00 
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Medium,  No.  3,  lSx30   8.V5 

Medium,    No.    4.    20x33   10.50 

Extra,  No.  2,  16x27  10. 00 

Extra,  No.  3,  ISxSO  13.00 

Extra,  No.  4.  20x33  15.50 

Extra,   No.    5.   22x36  19. Ou 

Keystone  Steel  Mats.  sq.  ft.  .  .30 
1^'aucels. 

Per  doz 

Cork  Lined,   No.   0  45 

No.    2  45 

Cork   lined.  No.   3,  doz  90 

No.    4  60 

No.    6  75 

No.    8  90 

Iruulug  Boards. 

1-ft.,  per  doz   4.70 

4 1/2 -ft.,    per    doz   5.4U 

5-ft.,    per    doz   0.35 

5%-1't.,    per   doz   7.50 

LAMP  BUBJNlilKS. 

Opposition. 

0  or  E,  per  doz  65 

1  or  A,  per  doz  75 

2  or  B,  per  doz  fi5 

LAiVli"  t;lllj.U.M<J\.<». 
Ij^lectric — lu  Carious. 

No.  2,  6  doz  HI  case,  ptjr  doz  1  10 
Luuteru  Cilobeb. 

Packed  5  doz  in  case   <  it 

Aurora  Uuchester. 

t'ei  uuz 

No.   1,   6  doz  in  case  75 

No.   2,   B  doz  in  case  90 

No.   3.  6  doz  in  case   2  UU 

.Uucbeulli  Pearl  I 
No.   1   or  A,   6  doz  in  case.  .  no 
No.    2  or  B,   6  doz  in  case.  .    1  05 
La  Bastie. 

Per  doz 

No.  A,  plain  bulk.  6  doz  in  cs  1.22 
No.  B.  plain  bulk.  6  doz  in  cs  1  53 
No.  A,  crimp  bulk,  6  dz  in  cs  1.32 
No.  B,  crimp  bulk.  6  dz  in  cs  1.03 
Common  Chimney. 

Per  doz 

No.  0  or  E,  6  doz  In  case.  .  .10 
No.   1   or  A,   G  doz  in  case.  .  .45 
No.   2  or  B.   6   doz  in  case.  .  65 
LEMON  SQUEEZERS. 

Ball,  per  doz  $0.90 

Glass,  No.  1,  per  doz  75 

Class,  No.  3  (for  oranges)  dz  1.25 
MOPS  AND  HANDLES. 

Per  doz 

9-lb.   Mops   1.35-1.65 

12-lb.    Mops   1.80-2.20 

Patent   Mop   Handles   1.0  i 

Plain  Mop  Handles  >o 

PAILS. 

Per  ilo?. 

Wood,  painted,  3  hoops   2. 65 

Wood,  varnished,  3  hoops....  2.50 
White  Cedar,  3  galv.  hoops.  .  3.25 

Fibre    3.60 

Galvanized,  8  quarts   2.05 

10  quarts   2.30 

12   quarts   ......  2.55 

14  quarts    2.90 

SHELF  PAPER. 

Per  gross 

Narrow,   assorted  'olors  12 

Lace  paper,  per  box  30 

TUBS. 

White  Cedar— No  .0,  13.00;  No 
1,  10.50;  No.  2,  9.00;  No.  3,  8.00. 

Fiber — No.  0,  $19.00;  No.  1. 
$15.75;  No.  2.  $13.75;  No.  3. 
«12.25. 

Galvanized— No.  0.  $5.85;  No.  1. 
$6.95;  No.  2.  $7.95;  No.  3,  $8.S5. 
WASHBOARDM 

Per  doz 

California,   regular  size   2.26 

Little  Lady,  glass   1.85 

Little  Lady,  zinc   1.10 

Peerless,  double    3.50 

North  Star    1.65 

Crystal  Glass    4.40 

WaslUng  Machines 

Waverly    6.75 

Matchless    5.85 

.Western    4.2.' 

MaVstiiv  family  size,  each.... 6. 00 
Snowball,  family  size,  each..  7.00 
Leader,  family  size,  each....7P0 
Sholby,  family  size,  each....  7.75 


RETAIL    GROCERS  ADVOCATE 


2^ 


45 

WICKXNG. 

Grs 

mp,  0  or  E,   %-inch  $0.30 

mp,  1  or  A.   %-inch  40 

mp.  2  or  B,  1-Inch  60 

mp.  3  or  D,  li^-lnch  85 

1,  Rochester    1-50 

2,  Rochester   2.25 

3,  Mammoth   7.50 

lior  Rochester    2.00 

.ves,    3-lnch    1-50 

.ves,   3% -Inch    1.90 

,ves,  4-Inch    2.00 

,ves,  4% -inch    2.00 

WRINGERS. 
Wood  Frame, 
'•o  top  screws;  iron  tub  clamps. 

Per  doz 

yal.   10x1%    Inches  37  60 

alienee.        "   21.00 

ig  Special      "   22.50 

plre         "  30.00 

iturv,    10   Inches  2S.50 

11  Inches   31.50 

12  Inches   35.00 

Iron  Frame. 

terlor.  10  Inches  29.50 

11  inches  33.00 

12  inches  37.00 

scent   27.00 

Ball  Bearing, 
cheock   33.00 

.UiSCELLAXEOCS. 
rrel   Co\ers,    17-in.  (flour 

larrel  size),  per  doz   l.SO 

rrel   Covers,    21-in.  (sugar 

larrel  size),  per  doz   2.70 

!>wnies.  per  doz.... 75  1.00  1.25 

itter  Ladles,  plain,  doz  45 

tter  Ladles,  clays,  doz  S5 

tter  Spades,  doz  40 

hes.  oval.  H-Ih.,  per  M..  1.50 
ihes.  oval.  1-tb..  per  M....  1.75 
ihes.  oval,  2-tb.,  per  M....  2.25 
ihes.   wire  end,  perM  1.60 

[hes.  wire  end,  1-tb..  per  M  1.75 
hes,    wire    end.  2-Ib,  per  M  2.25 

ig    Beaters,    Dover   1.00 

lasures,  fiher,  4  pieces.  . .  .  1.25 
A  pt..  qt.,  1^  gal  and  funnel) 
litems,  O  Tubular,  doz....  5.50 
ntern  globes,  in  bbls.  . .  .  70  ®  95 
iuse   traps,    1   to   5  holes, 

oz   45@60 

Iuse  traps, "Sure  Catch,"  dz  .35 
iips,  rat,  "Blizzard,"  doz..  .90 

'3t  Eggs,  per  doz  20 

!  cans,   glass,   wire  cover, 

gal,  per  doz   4.50 

!  Cans,  gal.,  glvnzd  iron.  .  2.15 
I  Cans,  5  gal.,  glvnzd  iron.  7.50 
i:ato    Mashers,    per   doz  45B75 

Illing  Pins,  per  doz.  .  .  .l.iO'g  i.f.O 
ions,  wooden  30c,  37c  -65 
p  Ladders  each  per  ft..  15-22-40 
:ks,  steel,  asstd,  2  14-oz. .  .25 
l;ks.  Common,  2  oz..  doz.  .  .11 
Ipers.  gas.  30  17-in.     tgs.dz  C5 

i>thpicks,  box   2.50,  2.75 

line  Holders,  hanging,  doz  ^.00 

Ittons.    fiber,    13-inch   6.25 

Ittons.    fiber,    12-inch   5.00 

Ittons,  fiber,  9-inch   4.15 

lips,  per  doz,  from  90c  to  18.00 
Indow  Screens.  12-inch,  doz  2.45 
ladow  Screens.  IS-inch,  doz  2.90 
Indow  Screens,  24-inch,  doz  3.25 

I  Department  25. 

SXATIONEBT. 

Corrected  by  the 
iwabacher-Frey   Stationery  Co. 
i-44  Sutter  St.,  San  Francisco 

Blank  Books, 
inter,  72  leaf,  per  grs....  5.00 
inter,  90  leaf,  per  grs....  6.00 

Day  and  Ledger. 
\  canvas,  200  pp.,  each.  .  .30 
?,  canvas,  500  pp.,  each.  .  1.00 
I'Wn  Cloth,  150  pp.,  each.  .  .75 
|>wn  Cloth,  300  pp.,  each..  1.00 
I),  Im.  Leather  Bnd,  600  pp  3.20 
^  Writing  Paper. 

Tanglewood.  Ream 

Jnmercial    Note,    Sib  60 

lamerclal  Note,   Olb  72 

Uer,  lO-Ib  ex   1.20 

!>,  12-n>  ex   1.44 
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EnvelupeA 

Per  M 

XX,  5-in   1.00#1.50  ■ 

XX.  6-in   l.inai.60 

XXX.  10-in   2.SP 

XX,4-in., Baronial  cream 

or  white    1.4ci'&  l  .xi' 

XX. 5-in. .Baronial  cream 

or  white    1.60ig'2.0i> 

Inks — Carter's  or  Diamond. 
Black,  2  oz  cylinder,  p.  gr.  .  4.50 
Red.  2  oz.  3  dz  to  box.  pr  bx  1.25 

Black.    4   oz.    per   gr   7.20 

or  Blue  Blk,  %  pt.dz  2.17 
or  Blue  Blk.  pt.  dz.  .  3.50 
or  Blue  Blk.  qt   6.00 

l^ead  PeociU 

Gross 

Cedar,   rubber   tip   1.25 

Red  plshd.  mtl  rbbr  tlp.I.X.L  1.65 

Matchless    3.00 

Yellow,  pshd.  rbr  tip,  round.  4.00 
plshd.  rbr  tip.hexagon  4.00 
Black,  plshd,  rbr,  tip,  Nos.  1. 

2.   3,   4.    "Office"   Hex   4  50 

Carpenters.  3  dz  to  bx.  pr  bx  1  00 
Steel  Pens. 

Gross 

Railroad,  1  gross  in  iox..$0.40 
Stub,  ex  fine,  sml,  mdn  Irg  .40 

Falcon   46 

Bank   40 

School,  fine   40 

5-pencerian  Nos.  1,  2  or  3  85 

&  "otv      No.  404  50 

Gillotfs.  No.  303  90 

Pacific  Mail,  cinkle  plate....  1.00 
Tuxedo    1.00 

Department  26. 

This  Dept.   is  corrected  by 
Wellman,  Peck  &  Co.,  TiUniann  & 
Bendel. 

A-'tfERICAN  TOBACCO  CO. 

Smoking  Tobacco. 

l5-lb  Cartons.  25  and  30-rb  Cases) 

Seal  of  N.  C.  1%  oz  foil          6S  , 

3i        "        ....  61%  I 

8         "   5814  i 

16  "    56% 

1%      oz      cloth  68  1 
Seal  of  N.  C,  3 J  oz  clth  pchs  63% 

pouches    68 

Seal  of  N.  C.  16  oz  decorated 

tin  canisters    58  U  , 

Old  Eng.  Curve  Cut.  1%   oz  | 

curved  tins    75%  '• 

Old   Eng.    Curve  Cut,    3J  oz 

curved  tins    75%  | 

Old  Eng.  Curve  Cut,  8  oz  75  | 

Old  Eng.  Curve  Cut.  16  oz.  .  75 
Continttutal    Cubes.  1  73 -oz  tins  755 
Monte  Cristo  Slabs.  3J-oz  tins  7512 
Van  Bibber,  sled  pig,  1%  oz 
tins.    2%    lb    cartons......  70 

Three  Feathers.   1^   oz.  1 

lb    cartons,    net   58  ?i 

Pedro,    2%-oz    foil   51% 

2%-oz   pouch    51% 

"        2%-oz  assorted   ....  51 
16    oz    decorated  tin 

canisters    41% 

Dixie  Queen.   1%-oz  foil....  41% 

"        S-oz  tins    41% 

1%-oz    64 

canisters.    6    lb    cartons.  30 

tb   in  cases   42 

Duke's  Mixture.         oz  sacks  40 

Arlington.  1%  oz  foil   63% 

Duke's  Cameo,   1%-oz   41% 

Duke's  Cameo.  2%   oz  foil..  4714 
Melrose,    1%-oz    foil.  .......  -66% 

Fragrant  Vanity  Fair,  1%  oz 

foil    93 

Red  Indian  Plug  Cut,  1%  oz 

and  3 J  oz  foil   39 

Fashion.    125    oz    3S% 

16  oz  canisters....  42% 

Fashion    Pail    42% 

Bull  Durham.   1  oz   62 

1%    oz   62 

3i  oz    59 

"  8  oz    57 

16   oz   53 

Corn  Cake,  gran,   l-tb  bags, 

25-Ib  cases,  per  lb   24 

Echo  Plug  Cut,  1%  oz(16-oz, 
49)    47X 
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Red  Bell.  1=3  oz   40% 

16-oz  pails  41% 

Cornell   Mixture,    3i-oz   tin..  SSU 
Oriental  Mixture.  3 J  oz  tin..  93 
Honey  Dip  Twist,  10  to  lb..  43% 
Grizzly.  16  oz.   iM-Ib  cases..  54% 
Five    Bros.    Pipe  Smoking, 
long  cut, paper  pkgs.  3J  oz. 
5  rb  cartons.  30.  50  &  100 

Jb  cases    3S 

Pride  of  Virginia.  Itj-oz,  3i- 
oz    and    S-oz    tins.    2% -lb 
boxes.  10  &  25-rb  cases.  .  .  75 
Golden  Cupid,  1  %  ./Z  foil,  25. 

50   &   100-Ib    cases   SCji 

Sure  Shot,   2s   33 

L'nion  Leader,  I73-0Z  foil....  41 '-j 
3-oz  pouch  ....  41 
%     and     16  oz 

canister    41 

Union  Leader.  16-oz  milk  can  41 
Plaza,  I73-0Z  cloth,  S-Ib  car- 
tons, case  of  25  lbs,  net..  37% 
Fine  Cut  Chenring. 

Hiawatha.  2  oz,  b'ght  or  d  k. 

1-  Ib  cart.  10-n>  cs,  per  lb  59 
Hiawatha.  5-lb  cs.  1-Ib  carts  59 
Hiawatha.  16  oz,  b'gt  or  d'k. 

5-lb   pails,    lb   59 

Hiawatha,   b'gt  or  dark,  10- 

Ib  pails,  per  lb   56 

Sweet  Cuba,  b'ght  or  d  k.  1- 

Ib   tins.   h-Xb   pails   44 

Rose  Leaf.  10  to  lb.  bright  or 

dark,  l-lb  cart.  5-Ib  drums  87 
Tiger,  1%  paraffine  bags.  5- 

Ib    moisten  5rs    41 

Cheruots  :iiid  .All  Tobacfo  Cgar- 
eltes. 

Old  Vir.  Cheroots.  5  in  bundle .  l.i. 2r. 
$12  in  less  than  IM  lots. 

Old  Vir.Cheroots.o  in  bundle.  13. 9.i 

Bet.   the  .Acts   Little  Cigars. 

1  ns    tin    x.2.1 

Bengal  little  cigars.  JOs.  (10 
per   cent   in    free   goods)..  7.30 

Royal  Bengal,  10  in  pkg,  100 
in    carton  11.50 

Van  Bibber  Little  Cig..  bun- 
dles of  10,  boxes  of  100...  .16  20 

Sub  Rosa  cigarros.   10s.  car- 
tons of  500.  per  M   4  Ort 

Stogies,  Etc.. 

Less  2%  for  cash 
Star  Pittsburgh  stogies  1-lOs. 

5   for   10c.  15  oy 

Florddora  little  cigars.  1-lOs. 

3     for    5c.  .  12.; 5 

Red  Top  Stogies.  1-lOs.  3  for 

5c   12.50 

Red  Label  StogiesC Jenkinson)11.65 

Cigarette  Paper. 

\  anity  Fair,  50  pkg  in  box  .97% 
VTheat  Straw, 50  pkg  in  bx,netl.30 
Wheat  Straw.  100  pkg  in  bx 

net   2.65 

Wheat    Straw.    Interlock.  50 

pkg. in  box   1.35 

Wild  Oats.  40  pkg  In  box..  .90 

Red  Seal.  50  in  box  25 

Zig-Zag.  1.00  in  box  2.50 

Riz  la  croix  1  95 

Plug  Tobacco. 

(Subject  to  discount  2%) 
Battle  .-Vx.  16  oz.  5  cuts,  12  and 

24   rb   bts.   net   3!> 

Big  Gun,   16  oz.  3x12  smooth. 

bright.  6  sp.  16  lb  butts  ...  44 
Boot  Jack.  3x12.  R  &  R.  5J  oz. 

S  sp.   1.   4   S  and   12-0)  and 

2-  lb  fancy  wooden  bxs.  net.  87 
Bullion.   1x6,   D  T  Nines.  6  to 

lb,    20-tb    cads   50 

Climax.  2x12.  R  i  R.   16  oz.  6 

sp.   6.   12   &  30   lbs   (7  oz  7. 

10%,  &  21   lbs  4S)   4a 

Climax.  3x12,  thin.  7  oz,  7  and 

14    lb    4S« 

Cross  Bow.   3x12,   14  oz.  4  sp. 

14   lb   butts   3Si 

Drummond's  Natural  Leaf.  5} 

ox.  5.  S  and  12-Ib  butts....  63 
Gold  Rope.   7   to  R>.   3.  6  and 

12-lb   boxes    56 

Gold  Rope,"  14  to  lb,  4  and  S- 

tb  boxes    5» 
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lliirsf  .Shof.    I«   oz.    Sinoiiih.  S 

sp.  8,  12  and  24-Ib  butts....  <3 
J.    T.,    2x6,    7   oz.    R   &    R  and 

Smooth.  2  sp.  10%  and  21  lb 

butts   and    caddies   I) 

J.   T..   3x12.   14  oz.   .Smooth.  4 

sp.  10%  and  21 -lb  butts   J» 

.Vewsboy.  P.   P.  br  or  bulk.  5s 

S.  16  &  24  lb   40 

Nobby  Spun  Roll.  7  to  lb.  1.  S 

and  12  tb   boxes   57 

Old  Honesty.  3x12.  Smth.  IS  ox, 

6  sp.  7%.  15  and  SO  lb   44 

Old  Peach  and  Honey,  <  to  lb. 

5  lb  boxes   43 

Piper   Heidsleck.    5i   oz  plu^ 

2rsxS  Pony  Panel.  3-lOc  cuts. 

4.  7.   14   lb   «9 

Red  Cross.  12  and  24-Ib  butts. 

1$  oz.  3x12.  embrossed  4  sp.  33 
Sa'/  Log.  2x12,  R  &  R.  16  oz 

6  sp.    24    lb   4C 

Saw  Log.  3x12.  R  ft  R.  32  ox. 

12  sp.  32  ft  48  lb   4( 

Sledge.  16  oz,  4  sp.  3.  6.  12  and 
24    31 

Something  Good,  foil  wrapped. 
R  &  R.  5%  to  lb.  9.  IS  Tb 
butts    43 

Spear  Head.  16  oz,  C  sp.  6.  IS 
and  SO  (7  oz.  4S)   4S 

Standard  Navy.  3x12.  emboss- 
ed. 4  oz.   4  sp.   14  and  28  lb  SS 

6  for  10.  10%  oz.  24  lb  batts.  35 

Star.  16  oz.  12.  24  and  52  lb 
butts    4S 

Tinsley's  .Vat.  Leaf.  3x12.  'S 
oz.   S  ft  12   tb   5., 

Twist  Tobarra. 

Granger  Twist. hand  made  light 
pressed.  12  to  tb.  12- lb  half 
bushels  and  IS-tb  grained 
pails    43 

Red  Ribbon  Twist,  in  to  lb.  It 
lb  %  bushels  and  S  lb  pecks  40 

Honey    dip    Twist.    II    to  tb. 

packed    5    Tb   44 

Smoking  ToIkicco. 

.Master  Workman  plug.  3x6.  10 

oz.    10    Tb    cad   4$ 

Finzer's   Mixed   Plug.     16  01, 

3x12.  5  sp.  5  and  10  tb .  . .  .  31 
Ole   Varginy.    3   02    plugs  2x4 

bright.    10%    Tb    boxes   42 

Sickle  plug.   15   oz  3x12.   3  sp 

7%.   13  and  30  tb  butts   4« 

.lOlIN   BOI.I,M.*N   &  CO. 
Cig!irelle«. 
Net  cash 

Fragnrani   Vanity  Fair  

Duke's  fameo   3. SO 

Sweet  Caporal   S.90 

Virginia  Brights   S.90 

Pets  (foil  packages)   •.12 

Richmond  Straight  Cuts.  10s 

tin    and    paper   C.12 

Cairo.  No.  27  and  27a.  (cork 

tip    7.50>   *,50 

Casino  Gold  Tip   S.OO 

Imperlales.  10s.  20s.  50s.  lOOs, 

with  or  without  mouthpcs.  7  SO 
Sultans.    IDs.    20s,    50s.  lOOs. 
Mais  and   Rice  paper  with 

mouthpieces    S  Za 

Abdallah.  No   S  gold  tip  7.7S 

•No.    2   S  00 

No.    1  13  00 

Princess  Lillian.  Cork  tipa...l7.C3 

Turkish  Trophies    7.75 

Egyptian  Deities.  No.  1.  10s. 25. 50 
No.  3.  10s. 

plain  tips   17.00 

Egyptian  Deities,  cork  Upa..lS.15 

Mogul,   cork  tip  10  25 

High  (inide  Smoking  Tobarvo. 

Imperial    Mixture.    2%-oz  tin  1.10 

Plum.  1%-oz  foil,  net  04  >4 

Three    Kings  Mixture.Sl-os 

tins    1.30 

Tale  Mixture.  1-os  tin.  1% 

and  2%   tb  cartons   l.SS 

1%-os  tin.  1% 

rb  cartons    l.CO 

Vale  Mixture.  Si-os  tin.  SH 

tb  cartons    1.(0 

Lone  Jack.  8|-oz  bags,  net  I.ITH 
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Wills'  English  Smoking:. 

Capstan,  mild.med.  or  strong. 

3J-OZ,    per    rb   1.80 

Capstan,  mild,  med  or  strong, 

1%  oz,  per  lb   1.75 

I.atakia,  3J  oz,  per  lb   2.10 

Sundry  Eng:lish  Smoking. 

Pioneer.  35  oz,  per  lb   1.45 

S  oz,  per  lb   1.43 

16  oz,  per  lb   1.40 

l.,amljerl  &  Butler's  Log  Cab- 
in, 3J  oz,  per  lb   1.30 

Smith's  Glasgow  Mixture,  3J 
oz.,  per  tb   1.70 

J.  B.  PACE  TOBACCO  COMPANY 

Scroll    Tag,    twist,    6    to  lb 

(other  sizes,   67)  ,..  66Vi 

"        light   pressed,  all 

styles    731/2 

Scroll  Tag,  cable  coil,  3  and 

4  oz   .  ■   76 

Corduroy  Spun  Roll,  6-rb  bxs  56  V4 
Mastiff  Plug  Cut,  1%  oz  pchs 

or  tin  foil  pkgs   68 

Mastiff  Plug  Cut,  3J  oz  pchs 

or  tin  foil  pkgs   63 

Mastiff  Plug  Cut, 16  oz  decor- 
ated  tin    52y2 

Boston  Smoke,  12s  (243,  48),  49 

sntBRUG  CO. 
Grain,  1%  oz  patent  can....  70 
Golden    Sceptre,     1-oz,  1-tb 

cart,  per  lb   1.20 

Golden  Sceptre,_  1  % -oz,  2V4-Ib 

cart,  per  rb   1.20 

Golden  Sceptre,  3J-oz,  2%-n) 

cart,   per   It)   l.tl 

Golden  Sceptre, 8-oz,5-rb  cart. 

per  rb    1  00 

Guidon    Sceptre,    16-oz,  6-rb 

cart,  per  rb   96 

Ai  <  adia,  Si  oz,   2 1/2 -lb  cts  (1 

1-tb  cts  1.60)  ■  1.56 

1%-oz,   2y2-rb   carts  1  60 
"        8  oz,  decorat3d  tin.  1.55 
16  oz.  decorated  tin.  1.50 
<^r*^scent   Club  Mixture,  Zi  o« 
Cigarettes. 


Mil..    i'.>i  k    Tl|>s   IV  .11. 

•■     Phiin     ■•   1 S  00 

Ladies'  miiuthpieces.  20s 

i.val    b.ix   9  on 

I'^Kyptian    Arabs    No.    3  Cork 
Tips    1  in 


K'iii^   William.    Egyptian.  netlROO 
.'urklsh   Delight,  sanitary  tip  7  00 
.INO.  .1.  BAOLEY  &  CO 


Nel  cash. 

Oiild  Shore.   2     -oz   4B\ 

Lime  Kiln  cut  plug,  2  oz.  .  .  .  59% 

3J   oz  59!S4 

S  oz  tins.  66% 
16  oz  tins  64V4 

.<5un  cured  2V2  oz  foil   49 

"  2V2    oz  pouch..-.  51 

WEYMAN  BROS. 

Less  2%. 
Cui  and  Dry,  3J  oz  papers..  ZiVt 

H.  BOHLS  &  CO. 
Fancy  Mixtures. 
White  Navy  Mixture,   1%  oz 

foil   65 

White  Navy,   3J-oz  foil,  5-Ib 

cartons   63 

White  Navy,  16-oz  foil  60 

London  Dock,  3J-oz  foil,  5-rb 

cartons   80 

Golden   Gate,    3i-oz  tin,  6-tt) 

cartons   85 

Bright  Virginia  Pickings,  3J- 

oz  tin.  5-rb  cartons  80 

Gold  Bar,  3i-oz  tin, 5-rb  cart.  .90 
Great  Blend,  16-oz  box,  mild, 

medium    and    special   1.15 

Great  Blend,   8-oz  box,  mild, 

medium  and  special   1.20 

Great  Blend,  3i-oz  box,  mild, 

medium  and  special   1.25 

Cut  Plug:. 

Seal  Rock,  1%-oz  tins,  2% -lb 
cartons    25-tb   74 

Seal  Rock,  3i-oz  tins,  2%-n) 
cartons    25-rb   74 

Seal  Rock,  S-oz  tins  74 


60 


Peanut,  1%-oz  foil,  5-tt)  cart  .38 

Old  Chief,  8-oz  and  16-oz  46 

Seven    Up.    16-oz    pall,  briar 

pipe  with  each  tin  54 

.Seven  Up,  16-oz  pall,  without 

briar    pipe   45 

Seven  Up,  2y2-oz  foil, 5-rb  cart  .43 
Seven  Up,   2\i-oz  pouch,  5-rb 

cartons   49 

(  LoDK  Cut. 

/      case,  per  doz    1.80 


B.  A.  PATTERSON  TOBACCO 
COMPANY. 


Less  2%. 
Honest   Labcr,  pch  and  tins, 

2%-oz   50 

Lucky  Strike,  1  %  oz  tins  76 

3J    oz   tins   76 

Patterson's  Seal,  1%  oz  foil.  .37 
3J  oz  pch. .  3^ 
16  oz  tin.  .  .  4i 

SNUFF. 
America     SoulT  Co.    .  .  . 

French,  Rappee,  1%  oz  bot- 
tles,   per   3   doz   2.9u 

French,  Rappee,  31  oz  bot- 
tles,  per  doz   1  Su 

French,  Rappee,  16  oz  jars, 
per    rb   65 

Maccaboy,   16-oz  Jars,  per  lb  .60 

Irish  High  Toast,  16-oz  self- 
sealing  fruit  jars,  12-rb  bxs  .r>7 

Scotch  Lillenthal's,  In  blad- 
ders, per  lb   f" 

Scotch  Lillenthal's,  In  weas- 
ands,  per  lb   6! 

Horse  Shoe,  16  oz  glass  jars, 
lb   50 

Horse  Shoe,  2'/4  oz  fibre  can*  51 

Horse  Shoe,  8  and  16  oz  cans  4* 

Horse  Shoe,  1  oz  and  16  oz 
cans    51 

Weymnn  Bros. 

Copenhagen,   I6-02  stone  J»r»  i>- 

of  2  doz.  per  gross   a 

1-oz   tin.  .r>rt» 


This  Dept.   Is  corrected  by 
'illmann  £  Bendel;  Pnc.  TineKar  & 
Pickle  Works. 


(CATSUPS. 

Mulder's,  qts.  doz   3  75 

pts  ••    2.40 

1%    pts,  ••    1  40 

Griffon's. 

V4 -pints,  per  doz  11 2 ',4 

Pints,  per  doz   1.85 

Quarts,  per  doz   3.26 

Miscellaneous. 

Campbell's,   V4  pts,  doz   1.16 

Heinz,  10-Oz    *  ♦« 

12 -oz    J.# 

17-oz    1-  'i 

Blue  Label,   26   H-Pts.  to  at 
Blue  Label,  25  pts  to  cs.  . .  « 
Blue  Label.  12  qts  to  cs.  . .  «..* 
Golden  Star,  gal  jugs,  doi.  .  .bob* 
"    qt.  Jugs,  dos.  .  .  I.H 
"         "    pt  Jugs,  doz.   .  .  2. St 
"         "     %  pt  Jugs,  doz.  1.40 
Lons:'B  Fruit  Catsup. 

Pts,  24  t  o  cs,  CM*  4.75 

V4-Pt8,   48   to  0«  '    5.75 

2,  5  and  '      •  fias,  lb  1.60 
SAVOM. 

Holbrook's,    %    pts   2.40 

Lea  &  Perrln's,  small   2.76 

Lea  &  Perrln's,  medium   5.00 

Lea  &  Perrln's,  large   8.25 

5  cases,  5c  per  doz  less 

Tobasco,  Mcllheny    4.00 

Tobasco,   New   Iberia   3.50 

Bengal  Worcester,   Vz  pt  85 

Bengal  Worcester,  pt   1.25 

Pepper,  sprlnl-;e  top,   %  pt.  .  2.00 

•'lioerlor  Pepper,  small  90 

Superior  Pepper,  large,   1.50 

Llbby's  Manchester  Sauce,  24% 
pints,   per  doz   1.20 

HORSE  RADISH. 

Picnic  Gems,  doz  96 

Pints,   doz  95 

Medium,   doz   1.26 

Quarts,  dos   8.  SO 
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FRENCH  .MUSTARD 

I  In  bulk. ) 

Cat 
Home  Stan 
Brand  dard 


Bbl,  per  gal  

.  ..  .35 

.30 

14   bbl,  per  gal  

SI 

.32 

...  .40 

.34 

10-Gal  Keg  

.42 

.36 

5-Gal.  Keg  

.  ..  .45 

.38 

2-Gal.  Pail   

.  .  ,  .50 

.43 

1-Gal.  Pail   

.  .  .  .60 

.53 

62 

In   UlasK,   Cal.    Home  Brand. 


8  oz,  2  dz  to  case,  per  doz  95 

14-oz.  2  doz  to  case,   per  doz  1  7' 
^laiidard. 

b  oz.    dina  1)  tiltl   

SAUERKRAUT. 
Cal.  Home  Mrand — Itry  Pack 

Bbl.,    50-    gal  $13. Oil 

y2-bbl..    32    gal   a.i.r, 

Vi-hbl..    15    gal   5,i.' 

10-Gal  Kegs    .i.:',-, 

5-Gal.    Kegs    l.T.i 

»-Gal  Pails  86 

l-Gal  Pails  60 

standard  Kegs.  10s   2  60 


Uepartmeut  'iH. 
PICKLES,  VINEGAE,     IJJiLlSHES,  E'lC. 

I'hli    msparliiitnil  In  t'orrerted  each  week  liy  the  Paciflv    Vineicur  S 
Pickle  Works. 
PICKLES   IN  BULK 
Culifornia   Home  Brand 

Suur  Sweet 


03 


30.00|20.00 

I 


Midg:et8   

Special  Small  Gherkins  

Bbl.  9000.  V2  bbl.  6000.  Vi  bbl.  3ooo. .  .  |27.00|18.00 
Special  Sniull  Mixed   |  | 

Same    count  |27.00J1S.OO 

Gherkins   ]  | 

Bbl.  6000,  >/.  bbl.  4ooo,  %  bbl.  2ooo. .  .  .|  | 
Mixed   I  I 

Same  size  |  | 

Special  Small  Medium  Pickles  |  | 

Bbl.  4500,  V2  bbl.  Sooo.  Vt  bbl.  15oo  t21.00|14.00 

Special  Small  Medium  Mixed  |  | 

Same  count  |21.00|14.00 

Small  Medium  Pickles  |  | 

Bbl.  2400,      bbl.  I600,  "  bbl.  Soo  |16. 50  11.00 

Small   Medium    Mixed  |  | 

Same  count  |16.50|11.00 

Bbl.  3000,  y2  bbl.  2ooo,  14  bbl.  looo  ..  .  |19.50|13.00 
Chow  Chow   I  |15.00 


td 

c 

M 

0; 

zn 

0 

Oi 

05 

P 

p 

a 

tn 

10.50||42.00 
II 

9.50||34.50 
II 

9.50||34.50 

II 

1131.50 
II 

1131.501 

II 

7.501128.50 

II 

7.50|i28.50 

II 

6.0011 

II 

6.0011 

7.00||25.50 
8.00 


28.00 
23.00 
23.00 
21.00 
21.00 
19.00 
19.00 

17.00 


m 
p 

u 

14.50 
12.00 
12.00 
11.00 
11.00 
10.00 
10.00 


9.00 


Packagel    Bbl    |    Bbl    |  V4  bbl  |  V4  bbl  |  %  bbl  |  ^  bbl 
CountI    1800     I    1500     |     1200  {     600     |     1000  |  500 


I     15.00  I     14.00  I     10.00  I     5.50|     9.50     |  5.25 


DILLS 

Jumbo  Dlils^^^l.,  1300,  V2  bbls.  900,  M  bbls.  500.   ' 

California  Home  Brand. 
Sour  and  '  "^vet,   (Plain  or  Mixed),  German  Dill,  Chow  Chow  and 

Oionns 


Swt 

Sweet 

n 

T  0 

S  5 

Nol 

No2 

No3 

Mid 

Gher 

V  c 

1  Sml 

Mdn 

Lrg 

Dills 

gets 

kins 

to 

Q.  c 

Barrels,  50  gals  

1 

.36 

.33 

.28  1 

.28 

.6 

0 

.46 

1.00 

.70 

%   Barrels,  32  gals.  . 

1 

.38 

.35 

.30  1 

.30 

.62 

.48 

|1.02 

.73 

Vi  Barrels,  16  gals.  .  . 

f 

.40 

.37 

.32  1 

.32 

.64 

.50 

|1.04 

.75 

Kegs.  10  gals   

.42 

.39 

.34  1 

.34 

.66 

.52 

ji.oe 

.77 

1 

.44 

.41 

.36  1 

.36 

.6 

8 

.54 

11.08 

.79 

Palls,  5  gals  

I 
1 

.44 

.41 

.36  1 

.36 

.68 

.54 

1.08 

.79 

Palls,  2  gals  

.55 

.50 

.45  1 

.45 

.77 

.63 

11.15 

.88 

1 

.65 

.60 

.55  1 

.55 

.87 

.73 

1 

1.25 

.98 

"CENTAUR  BRAND" 
(Plain  or  Mixed),  German  Dill,  Chow  Chow  and  Onion* 

Midgets  Small  Medium  Select'd  Dills  Chow  Onions 


Barrels,  50  gals  .  . .  . 
y2  Barrels,  32  gals. 
M-  Barrels,  16  gals.  . 

Kegs,  10  gals  

Kegs,   5  gals  

Pails,  5  gals   

Pails,  2  gals  


I  No3 

Nol 

No2  lrg 

sml 

Mdn  '  slct 

T3~3 

^30     1  .iT, 

.35 

.32     1  .27 

.37 

.34    T  .23 

.39 

.36     1  .31 

.41 

.38 

.41 

.38  1 

.52  1 

.47  1 

KEG  PICKLES, 


Full  Measure,  5  gal.  kegs.  No.  3  Pickles. 

Full  Measure,  5  gal  palls   

Full  Measure,  2H  eal-  kees  


Per 
Pkg, 
.$1.10 
.  1.26 
.  0.7S 
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PICKLES  IN  GLASS 
Ciilifornin   Home  Brand 


Pat.  Top — English  or  Octagon 


I  10  oz. 


Ft. 


I  Qt. 


Gherkins  Sour   

Mixed  Pickles  

Chow  Chow   

Pearl  Onions  

Sweet  Gherkins   

Sweet  Mixed  Pickles. 
Senf  Gherkin   


■I 


1.75 
1.75 
1.75 
1.75 
1.75 
1.75 
1.75 


2.30 
2.30 
2.30 
3.25 
2.75 
2.75 
2.75 


4.50 
4.50 
4.50 

5.00 
5.00 
5.00 


CENTAUR  BRAND 
-Vmerican  Style — ^Square  Bottom ;  English  Style,  Roand  Bottom. 

I  Pts^T  Qts.  1>,4  GaTTGal.  1    Pt.  |  QtT 

G  h  e  rk  i  n  s     777  |  1.20 

Mixed    Pickles  |  1.20 


I  Qts.  1  '/i  Gall 

I  1.75  I  3.00  ^1 

I  1.75  I  3.00  I 

I  1.75  I  3.00  1 

I  1.75  I  3.00  I 


Chow    Chow  I  1.20 

Picalilli   I  1.20 

Mexican    Hot  |  1.20  |  1.75  |  3.00  | 

Cal.     Onions  [  1.20  |  1.75  j  3.00 

_  TOMATO  CATSI  P. 


G3.1. 

sTob" 

5.00  I 

5.00  1 

5.00  I 

5.00  1 

5.00  I 


I  1.75  I  3.00 
i  1.75  I  3.00 
1  1.75  j  3.00 
I  1.75  I  3.00 
1.75  I  3.00 
1.75  3.00 


In  Glass,  per  doz 

  \V2  Pt.  I    Pt.  I  Qt. 

Cal.  Home  Brand .......  |  1.35  |'2.25  |  3.25 

Sunrise   I  |  |  

Sunset   I    .90  |  1.65  |  2.75 


llJugs.per  Jug||l  Gal.  Tins 
|1  Gal.|2  Gal.||Scr.  tp|Ft.tp 


1.00  1  1.90 
.85  I  1.60 
.60  I  1.20 


.80 
.65 
.50 


.75 
.60 
.45 


I'omtito  CatHup~ln  Itiilk. 


Bbl. 
50  Gal. 


%  Bbl. 
32  Gal. 


Vi  Bbl. 
16  Gal. 


10  Gal. 
Keg 


5  Gal. 
Keg 


Cal    Home   Brand  |      .50      |      .55  | 

Sunrise   |.  .  .40  .45  | 

Sunset   I      .35      |      .40  | 

TABLE  SAUCE 
III  Glass. 


.60 
.50 
.45 


.63 
.53 
.48 


In  Jugs 


.65 
.55 
.50 


Gal. 


In 

Jugs 

Gal. 

1%  Pts. 

Pts. 

1  Qlts. 

1  1  Gal 

.  1  2  Gal. 

iTins. 

Cal.    Home  Brand. 

1     1.75  1 

2.75 

3.75 

1.25 

1  2.25 

1  •■■ 

Worcestershire  .... 

1     1.00  1 

2.00 

3.00 

1.00 

1  2.00 

1  .85 

Chestershire   

1      .75  1 

1.50 

2.25 

.60 

1  1.20 

1  .55 

55 


56 


Tnlile  Sauce  In  Bulk. 


Cal.  Home  Brand  |  1.35  |» 

Sunrise   |  | 

Sunset   I  I 


i  3.50 


I  Bbla.  \'A  bble\>A  bbl.|10  Gal. |S  Gal 
60  Gal.|23  Gal.|16  Gal|  Keg  |  Keg 
1^00  I  l.»0  I 
.85  I  1,60  I 
.60  I  1.20  I 


.80 
.65 
.SO 


.75 
.CO 
.45 


VINEGAR 

Commervlnl  Wine,  Cider,  Malt  or  Spirit  Vlnr»iir 

I  40  Gr.  I  50  Gr.  |  60  (ir.  |  70  Gr.  I  SO  Ur.  |  90  Gr. 


 1  -1*  1 

.16  1 

.17 

.18 

.20  '  1 

.22 

 1  .16 

.18  1 

.19 

.20 

.22  1 

.24 

 1     .18  1 

.20  1 

.21 

.22 

.24  1 

.26 

moil  GRADE  VINEGAR8 

Barrels 

California   Home  Brand   White   Wine  Vinegar  30 

Cal.    Home   Brand    Apple    Juice    Vinegar  25 

California  Home  Brand  Pure  Pickling  Vinegar  25 


Bbl* 
..15 
.30 
.30 


RELISHES   AND  CONDIMENTS 
.MlHcelhinpoUN. 

Callfomin  Home  Brand. 


1  9  oz.|  U  Pt. 

PI 

Tomato  Chutney 

 1  1.75  1  1.65 

 •  1  1.75  1  1.65 

1  2.50 
1  2.50 

California  Home  Brand 

Same,  In  Bullc,  Per  Gallon. 

1   S  oz.    |01ymplcs|   14  os.  | 

PU. 

.77. 77.777.  .777  ]     .95   |     1.75    l  ' 2.00 

1  "2.76 

East  India  Relish 

 1      .95    1      1.75     1  2.00 

2.7S 

Red  Hot   

 1      .95    1      1.76     1  2.00 

2.75 

Attracting  Trade. 

Selecting  Eight  Leaders. 

A  well  posted  dealer  in  the  grocery 
line  when  interviewed  recently  on  the 
subject  of  "leaders  in  the  grocery  busi- 
ness," commented  upon  the  fact  that 
poor  judgment  is  frequently  used  by 
the  retail  merchant  in  selecting  the  ar- 
ticle upon  which  he  will  make  his 
special  prices. 

"At  the  present  time,"  said  this  mer- 
chant, "many  retail  grocers  will  be 
found  who  are  selling  canned  tomatoes 
very  low,  in  spite  of  the  fact  that  they 
have  very  little  of  this  commodity  on 
hand,  and  as  soon  as  this  is  exhausted 
they  will  find  it  impossible  to  secure 
any  more  at  anywhere  near  the  price 
which  they  paid  for  the  goods  which 
they  now  have  paid  for  goods  which 
they  now  have  on  hand.  Instead  of 
taking  advantage  of  the  advanced  pric- 
es in  tomatoes  which  have  occured 
through  the  operation  of  a  syndicate 
which  claims  to  control  the  visible 
supply  of  this  commodity,  the  goods 
are  being  offered  in  some  cases  at  re- 
tail at  extremely  low  prices. 

If  these  merchants  were  to  use  corn 
as  a  leader  at  the  present  time  they 
could  derive  just  as  much  advertising 
and  at  the  same  time  would  be  pro- 
tected on  future  sales,  for  on  account 
of  the  large  i)ack  of  corn  this  year,  the 
-price  on  desirable  goods  is  still  low. 
and  when  present  stocks  are  exhausted 
they  can  be  repl::ced  at  prices  which 


will  enable  the  djaler  to  continue  to 
make  this  article  a  leader  without  in- 
volving any  monetary  loss. 

The  point  brought  out  by  this  mer- 
chant is  well  taken.  There  are  times 
in  the  grocery  business  when  the  mer- 
chant unfortunately  buys  canned  goods 
only  to  find  later  that  the  wholesale 
price  has  declined  and  it  behooves  him 
therefore  when  an  opportunity  such  as 
is  offered  by  the  present  tomato  situa- 
tion presents  itself,  to  take  advantage 
of  the  extra  profit  which  he  could  make 
by  basing  his  selling  price  upon  the 
present  prices  instead  of  on  the  prices 
he  paid  for  the  goods. 

Conrtesy  as  an  .Vsset. 

The  cheapest  asset  a  dealer  can 
have  is  courtesy.  It  is  non-assessable, 
non-depreciable,  and  takes  up  no  room. 
His  clerks  can  add  to  the  capital  stock 
and  the  profitG  are  infinite.  If  you 
haven't  got  a  good  supply  on  hand  lay 
in  a  stock  at  once  and  grow.  It's  the 
greatest  business  fertilizer  on  the  mar- 
ket 

Don't  Talk  Hard  Times. 

A  large  part  of  pr3sperity  or  adver- 
sity is  purely  due  to  public  opinion, 
and,  therefore,  the  dealer  who  is 
known,  by  word  or  action,  to  lead 
people  to  believe  that  times  are  hard, 
is  the  one  who  is  really  making  times 
hard  by  encouraging  the  thought  in 
the  minds  of  the  public,  and  is.  there- 
fore, not  only  injuring  business  men 
in  general  but  himself  in  particular. 

Leaving  aside  the  question  of  future 
ill-effects  resulting  from  this  habit,, 
there  is  another  feature  that  this  class 


of  tradesmen  fail  to  appreciate,  it  be- 
comes, or  rather  growns  on  a  |)erson 
and  they  soon  fall  into  the  way  of 
comjilaining,  be  the  trade  good  or  bad. 

.Vttractive  Effect  in  Sliow  Curds. 

Some  show  card  writers  produce 
handsome  cards  by  putting  a  soft,  vig- 
netted background  behind  the  letter- 
ing in  some  contrastin.g  color. 

This  background  is  ii-regular  or 
cloud-like  in  form,  the  color  being 
heaviest  in  the  central  part  and  grad- 
ualy  diminishin.il  in  intensity  to  the 
edges,  which  fade  almost  Iniperrept- 
ibly  away. 

To  produce  this  effect  the  card 
maker  takes  his  sheet  of  card,  lays  it 
flat,  and  places  upon  it.  where  the  cen- 
ter of  the  background  is  to  be,  a  small 
quantity  of  "dry  color"  —  red,  blue, 
green  or  yelow. 

Then  he  takes  a  small  wad  of  cotton 
covered  with  chamois  skin  and  nibs 
the  color  into  the  card,  working  away 
from  the  center  with  a  circular  mo- 
tion, until  he  has  the  background 
shaded  to  suit  him. 

The  lettering  will  he  best  made  in 
black  over  either  of  the  colors  named, 
and  no  shading  is  required. 

If  tbe  writer  is  skillful,  however,  a 
shading  of  the  letters  with  the  same 
color  as  the  background,  but  deeper 
in  tone,  will  jiroduce  a  fine  api)ear- 
ance. 


.\  petition  requesting  that  the  rnited 
Railroads  start  immediately  on  the 
work  of  reconstructing  the  Paciflc- 
ave.  line  is  being  circulated. 
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Clerk's  Corner. 


THE  WELL-INFORMED  SVLESMAIV. 


Men  and  books  are  the  great  edu- 
cators. The  influence  begins  for  most 
of  us  after  the  wov'k  of  the  school- 
master is  done.  It  is  then  that  the 
mind  is  best  fitted  to  absorb  knowl- 
edge, and  he  that  is  receptive  to  it  can 
easily  become  what  we  term  a  well- 
informed  man.  If  you  have  this  keen 
thirst  for  knowledge  it  will  aid  in 
your  success  as  well. 

In  salesmanship  it  is  an  investment 
that  makes  lar.ge  return.  There  is  not 
another  calling  by  which  men  earn 
bread  so  full  of  educational  opport- 
unities as  this.  The  work  that  lies  in 
your  path  is  always  and  everywhere 
an  educational  i)rocess.  If  you  had, 
only  an  ounce  of  brains  and  the  faint- 
est desire  to  use  them,  you  could 
scarcely  help  developing  through  your 
daily  experience  into  a  refined  and 
cultured  gentleman.  Are  you  dis- 
posed to  grasp  or  neglect  these  ad- 
vantages? 

As  a  saleman  much  is  given  to  you 
and  much  will  be  expected  of  you.  Let 
us  consider,  says  the  American  .I-ew- 
eler.  You  are  in  daily  contact  with 
all  manner  of  jjeople  and  have  a  direct 
interest  in  studying  their  characters. 
You  talk  with  them  and  hear  their 
opinions  and  frequently  have  occasion 
to  "draw  them  out"  on  business  mat- 
ters or  on  topics  relating  to  art,  lit- 
erature or  the  home.  Many  of  these 
persons  are  apt  to  be  scholarly  or  ac- 
complished; all  are  more  or  less, 
friendly  and  communicative.  Assured- 
ly, it  will  be  your  own  fault  if  you  do 
not  learn  much  from  them  and  add  to 
your  store  of  knowledge  every  day. 
To  Better  Your  roiiditioii. 

Earn  more  than  your  salary. 

Don't  wait  for  a  raise  in  salary  be- 


fore  working  harder.  If  you  do  you 
will  never  get  it. 

A  clerk  has  to  do  more  than  he  is 
paid  for  before  he  can  attract  atten- 
tion. Then  the  increase  of  wages 
should  come. 

Get  customers  in  the  habit  of  ask- 
ing for  you  to  wait  upon  them.  Many 
a  clerk  has  gotten  enough  trade  of  his 
own  that  way  to  start  a  business. 


Don't  expect  a  vacation  in  the  quiet 
season  if  you  are  not  willing  to  work 
over  time  in  the  busy  season. 

Every  clerk  should  study  his  busi- 
ness with  the  intention  of  some  day 
becoming  a  proprietor  and  managing 
a  business  of  his  own.  Of  course,  if 
every  man  did  become  a  proprietor 
there  would  presently  be  no  clerks. 


'  (Continued  next  week) 
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WINE  ASSOCIATION 


Main  Offices, 

180  Townsend  St. 


Near  Third  St. 


San  Francisco. 


All  products  guaranteed  under  the  Food  and  Drugs 
I  /.ctof  June  30,  1906,  and  the  Laws  of  California. 
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I  To  Introduce  our  Sunlit  Jellies,  Jams  and  Preserves  i 

• 

H  We  are  advertising  them  in  man}^  of  the  Newspapers  and  I: 

H  .  S 

^  in  other  ways.     The  High  Quality  and  Perfect  Purity  of  ^ 

p  '     the  vSunlit  products  will  commend  them  to  the  trade  as  ^ 

H  well  as  to  the  consumers.       Write  or  telephone  for  prices.  || 


Sunlit  Fruit  Company 


2438  4th  Street 


Telephone,  BerKelex  4333  | 

15 

Berkeley,  California.  S 
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Window  Dressing. 


ART    AND   SCIENCE    OF  WINDOW 
DRESSING. 


By  S.  W.  Roth 
(Coiitiiuied  From  Last  Week.) 


What  the  designer  aims  at  in  his 
work  of  art  is  to  carry  out  the  com- 
mercial intent  to  the  fullest  possible  ex 
tent.  He  is  not  content  to  make  a  de- 
sign that  is  the  expression  of  art. 
Something  more  than  a  pretty  picture 
is  required.  He  must  make  a  design, 
which  when  copied  for  the  display  will 
sell  goods. 

This  idea  that  the  house  for  which 
he  labors  is  a  mercantile  establish- 
ment must  never  be  lost  sight  of.  The 
house  wants  to  sell  the  news  goods 
they  have  ordered,  and  they  expect  the 
designer  to  help  them  do  so  with  his  de- 
signs. It  matters  not  to  the  firm  how 
beautiful  a  picture  the  designer  ma-> 
draw  the  question  always  comes  up, 
Will  it  help  sell  sroods." 

What  the  merchant  says,  in  effect  to 
his  designer  is  this:  Here  is  a  new 
line  of  goods.  Make  me  a  design  for 
a  window  display  that  will  help  sell 
them. 

ART  AND  ETHICS. 

Apart  from  the  technique  of  window 
dressing,  there  is  an  art  pure  and 
simple.  There  is  a  question  of  ethics 
to  be  considered.  Of  itself,  art  has  to 
do  with  the  creation  of  a  beautiful 
picture  in  the  window  display.  Any 
beautiful  window  display  will  be  at- 
tractive. But  that  is  not  sufficient. 
'-1.^  be>i;,tv  niust  be  the  ispiration  of 
(hrv  totI  Tvirnose  for  which  the  win- 
dow is  made  beautiful.  In  the  design- 
er creates  a  beautiful  design  and 
makes  a  beautiful  window  after  that 
design,  he  will  have  an  attractive 
window.  But  he  has  lost  more  than 
half  his  opportunity,  if  he  does  not 
.-'•I'Q  eTviphatic  exnression  in  that  win- 
dow to  an  underlying  pur"n<sp  -  -  ' 
that  is  calling  attention  to  the  partic- 
ular lins  of  goods  offered  for  sale. 

To  create  a  beautiful  picture  and 
put  the  goods  for  sale  in  that  picture 
is  not  good  ethics.  The  true  artist, 
alive  to  the  ethical  side  of  his  picture, 
considere  the  merchandise  first.  He 


lays  the  foundation  of  his  picture  in 
the  goods  to  be  displayed.  All  the 
artistic  developments  of  his  design 
starts  from  the  merchandise  to  be  ex- 
hibited. The  size,  form,  color  and  all 
qualities  are  given  due  weight  with 
the  artist.  The  season  of  the  year  is 
not  forgotten,  either.  With  all  this  in 
his  mind  the  artist  proceeds  to  work 
out  his  design.  All  contracts  of  form 
and  color,  made  for  art's  sake,  will 
be  found  in  his  design  subordinated 
to  the  merchandise  itself.  Each  item 
in  the  design  is  carefully  weighed  as 
to  its  relation  to  the  goods  on  ex- 
hibition. If  an  illusion  is  created 
whereby  the  goods  exhibited  are  made 
to  appear  unnecessarily  large,  all 
those  accesories  which  tend  to  create 
that  effect  are  changed  so  as  to  pro- 
duce an  illusion  of  an  entirely  op- 
posite character.  It  may  be  that  the 
artist  desires  to  give  breadth  or 
length  to  his  exhibit.  He  strives  for 
that  illusion  in  his  design.  Or  per- 
haps he  wishes  to  create  an  effect  of 
ruggedness  or  delicacy  in  his  exhibit. 
This  he  does  by  the  development  of 
his  accessories.  To  heighten  or  les- 
sen an  effect  in  this  way  is  the  work 
of  an  artist  pure  and  simple.  And  a 
genius  in  this  work  can  do  wonders 
in  the  way  of  creating  illusions. 

Usually  the  artist  adds  to  the  ef- 
fect of  his  picture  by  taking  advant- 
age of  the  relation  of  the  merchandise 
shown  to  the  seasons,  the  time  of 
day,  to  sentiment,  to  philosophy,  to 
poetry,  to  science  or  any  other  mat- 
ter. Thus  a  man  showing  coal  in  his 
window  might  have  a  winter  scene 
for  a  background.  A  show  of  spring 
hats  would  look  well  in  a  spring  set- 
ting. Overcoats  would  show  to  ad- 
vantage in  a  scene  suggesting  cold 
weather.  Breakfast  foods  would  find 
in  a  morning  scene  an  appropriate 
setting.  Candles,  coal  oil  or  lamps 
would  need  a  night  scene.  And  so  on 
through  the  list  of  goods  that  are 
properly  shown  in  a  window. 

The  effect  of  this  appropriate  set- 
ting is  suggestive.  If  we  see  a  farm 
scene,  a  wheat  field,  or  a  mill  back 
of  a  stack  of  flour  on  exhibition  the 
accessary,  instead  of  taking  our 
mind  from  the  merchandise  shown, 
has  the  contravy  effect.  Ft  serves  to 
fix  it  more  securely  on  the  flour. 

All  this  belongs  to  the  ethical  side 


of  the  design.  Anything  among  the 
accessories  to  the  merchandise  on  ex- 
hibition that  is  in  any  way  related  to 
it  comes  within  the  ethical  class  nf 
the  design. 

The  novice  in  window  dressInK 
should  get  this  well  fixed  in  his  mind 
so  that  when  he  comes  to  making  con- 
ceptions for  his  designs  he  will  have 
all  j)arts  of  his  picture  clearly  sep- 
arted  in  his  mind.  He  may  know  in 
this  way  wherein  lies  some  minoi-  fault 
that  may  easily  be  reniedie;!.  where- 
as were  he  not  able  to  separate  the 
artistic  from  the  ethical,  he  would 
have  a  juml)le  of  art  in  his  mind  that 
would  give  him  no  end  of  trouble. 

In  a  mixed  window  where  it  is  de- 
sired to  display  several  varieties  of 
goods,  the  merchant  should  select  for 
his  display,  so  far  as  it  is  possible  to 
do  so,  such  goods  as  do  not  conflict 
violently  so  far  as  their  ethical  ac- 
cessories are  concerned.  At  least  the 
goods  shown  should  have  some  ac- 
cessories in  common.  Where  the  re- 
lated accessories  show  a  tendency  to 
conflct  ethically,  those  accessories 
should  l)e  avoided  and  those  used  lil»- 
erally  that  show  some  relationship  in 
common. 

When  the  window  dresser  has  got 
the  artistic  side  of  his  picture  well 
fixed  in  his  mind  he  should  carefully 
examine  all  the  accessories  to  see  if 
they  are  ethically  as  well  as  artistic- 
ally correct.  He  may  find  that  some 
of  these  are  artistic  so  far  as  color 
and  form  go,  but  they  may  be  remote- 
ly related,  if  related  at  all  to  the  cen- 
tral idea  he  wishes  to  convey.  In 
which  case  having  located  the  fault, 
the  correction  may  be  easily  made. 
(To  be  continued  next  weeki 


>EW  MMIONF   M  MIJFIJS, 
The  ".Vdvoeiitc"   tclcithrini-  nnrnlier 
has  Iteeii  oinniired.    You  can  iin"  fit 
our  (irtice  bv  oallin'r  m»  ritlicr: 
WEST  :.7i:., 
WEST  4790. 


THE  VVKV.  K(M)I)  I.  \>V. 
.\  irreiif  part  of  our  nc\t  «cck'<.  i^. 
SUP  will  be  demoted  |o  the  I'ure  Food 
I, an  of  Californiji.  which  liceonn's  cf. 
fective  .laniiarv  1st.  The  lii«  will 
printed  in  full  ;ind  all  riilinirs  a«i|  ,\i  . 
cisions  of  the  State  Hoard  of  Ileillli 
will  he  printed. 
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Weinhard 


THE  PEER  OF 
BOTTLE  BEER 


California  Bottling  Co. 


SOLE  BOTTLERS 


1^55  Harrison  Street 


PKone  MarKet  977 


Weinhard  is  the  delicious  beer  served  at  the  Cafe  San  Frandscc 
The  Louvre — Tait's — and  many  other  Cafes 
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Grocery  Notes. 

OroTille. — A  new  firm  will  open  a 
grocery  and  fruit  store  in  the  McGee 
building  at  the  corner  of  Lincoln  and 
Montgomery  streets.  The  members  of 
the  firm  will  be  J.  R.  Westwood  and 
William  A.  Westwood.  The  latter  will 
be  manager  of  the  business. 
■  Petahinia. — J.  W.  Hamilton  of  the 
local  grocer  sold  his  grocery  store  at 
cor.  of  Main  and  Washington  Sts  to 
Wilson  &  Smith,  who  some  time  ajc 
bought  the  Neuert  &  Staats  grocery 
store.  They  will  close  the  old  store 
and  move  their  stock  and  fixtures  to 
the  store  now  occupied  by  Mr.  Hamil- 
ton. 

Hartford. — The  announcement  by  the 
Horlock-Clow  Co.,  states  that  the  gro- 
cery department  so  long  a  feature  of 
the  store  fronting  on  both  Irwin  and 
7th.  Sts.,  has  been  discontinued,  and 
that  the  same  has  been  sold  to  W.  H. 
Brown  &  L.  G.  Nieson,  who  will  open 
a  grocery  store  in  the  Vendome  bldg. 
No.  219  and  221  N.  Irwin  St. 

SiHit't  Cruz. — Thomas  Flannery  has 
leased  the  store  now  occupied  by  Mr. 
Wolf,  corner  Pacific  Av.  and  Elm  St.. 
and  will  move  his  grocery  thereto 
when  the  necessary  alterations  in  the 
building  are  made.  A  new  front,  oc- 
tagon corner,  door  being  on  corner, 
and  glass  on  Elm  St.,  will  be  put  in 

Truckee. — The  Sassarini  grocery 
building  on  the  south  side  of  the  South- 
ern Pacific  company's  track  is  nearing 
completion.    The  building  is  of  stone 


and  there  will  be  no  openings  except 
at  the  ends.  This  is  the  first  instance 
of  Italians  embarking  in  the  grocery 
business  in  Truckee.  Several  are 
owners  of  saloons  and  one  is  in  the 
dry  goods  business..  Sassarini  kept  a 
modest  stock  of  groceries  on  hand  last 
winter,  but  now  feels  that  the  busi- 
ness he  carries  justifies  a  building  of 
this  kind. 

Lincoln. — It  is  stated  or  good  author- 
ity that  C.  E.  Finney  has  consummated 
the  sale  of  his  grocery  business  to 
Clarence  Kier  and  .Julius  Tofft,  two  nf 
i.incoln's  most  trustworthy  young  men. 
They  will  rent  the  store  formei'ly  oc- 
cupied by  the  Rochdale  company.  Mr. 
Finney  will  continue  in  business,  but 
will  handle  gents  furnishing  good?, 
dry  goods  and  boots  and  shoes  ex- 
clusively, -a  branch  of  the  mercantile 
business  that,  he  thoroughly  under-  | 
stands. 

Modesto. — Modesto  is  to  have  a  new 
grocery  store — a  fancy  grocery.  It 
will  be  conducted  in  Mrs.  Minn'e 
Evan's  building  on  Tenth  street,  hy  H. 
C.  Thompson,  the  Pasadena  gentleman 
■\hr  ve'eitly  purchased  the  old  Mose 
May  place  west  of  Modesto  on  the 
river.  He  is  a  man  of  means  and  is 
an  old-timer  in  the  fancy  grocery  li  ie 

Redding,  Cal. — W.  W.  Morris  is  lost 
to  Burney  Valley  for  some  time.  Sat- 
urday Mr.  Morris  sold  out  his  share 
of  the  business  of  the  firm  of  Gale  & 
Morris,  general  merchandise  dealers, 
to  Georze  J.  Grinnell.  Mr.  Morris  was 
in  Redding  yesterday  on  his  way  to 
San  Francisco.    He  enters  the  Dental 


College  today,  and  when  he  next  re- 
turns to  Shasta  county  for  a  perman- 
ent stay  it  will  be  as  a  full-fledged 
dentist.  The  price  for  which  Mr.  Mor- 
ris sold  out  his  business  was  stated  by 
him  Sunday  to  be  $5000. 


J.  H.  Newbauer  &  Co. 

Importers   and  WHolesale  Grocers 
430-432  Fifth  Street 

Phone  Temporal  3680 

San  Francisco  California 


The  Eureka  Insect  Exterminatoi 

is  a  preparation  of  eight  different 
drugs  and  is  so  well  compounded  that 
it  actually  destroys  insects,  yet  it  is 
harmless  to  the  human. 

It  kills  Fleas,  Flies,  Ants,  Moths, 
Bedbugs,  Roaches,  Lice,  Mosquitos, 
Etc. 

Price   list,   page  28. 

For  Sale  by  the  Wholesale  Drug  and  Grocery  Trade 
JOSEPH   FUSCH,  Mannfacturer. 

1797  Bray  Are. 

rmitTale,  Cal.  Phone  Merritt  2962 


WEBSTER'S 

INTERNATIONAL 

DICTIOKART 

A  LIBRAKY  IN  ONE  BOOK. 
Besides  an  accurate,  practical,  and 
scholarly  vocaliulary  of  English,  en- 
larged with  25,000  NEW  "WORDS,  the 
International  contains  a  History  of  the 
English  Language,  Guide  to  pronuncia- 
tion, Dictionary  of  Fiction,  New  Gazet- 
teer of  the  World,  New  Biographical 
Dictionary,  Vocabulary  of  Scripture 
Names,  Greek  and  Latin  Names,  and 
English  Christian  Names, Foreign  Quo- 
tations, Abbreviations,  Metric  System. 

2380  Pages.    5000  Illustrations. 

SHOULD  YOU  NOT  OWN  SUCH  A  BOOK? 

WEBSTER'S  COLLEGIATE  DICTIONABT. 
Larg-est  of  ourabrjdgTnents,  Regular  and  Tlim  Pa- 
per Editions.   1116  Pages  and  liOO  nioetrationft. 

Write  for  "The  Story  of  a  Book  "—Free. 
G,  &  C.  MERRIAM  CO.,  Springfield,  Mass. 


CLARKE 
CO. 

23  Market  St.,  San  Francisco 

IVOHY  SOAP 

LENOX  SOAP  i 
P.  &  G!.  NAPTHA  SOAP  ' 
K.  C.  BAKING  POUBER  ! 
I'HOCTOI!  >t  GAaiBLE  CAjVDLES 
ORANGE  CITY  RUSKS 
PEARLt  GUM 
HONEYSUCKLE  MILK 


An  Auto?  No! 

Peanut  and  Popcorn  Seller. 
Catalog  show'em  $8.50  to 
$350.00.   On  easy  terms. 

KINGERY  MFG.  CO. 
106  £.  Paarl  St.,  Cincinnati 


The  retail^  GfiocifiiiS'  ADVocAffi 


THE  CASH  BUYER  PAYS  BILLS  OF 
DEADBEATS. 


Those  who  imagine  the  would  like 
to  be  the  grocer  man  and  get  rich 
quick  are  not  familiar  with  the  gro- 
cery business.  Dun's  mercantile  ag- 
ency reports  show  there  are  250,000 
grocers-  in  the  United  States  and  12,- 
000  on  the  Pacific  Coast.  Seventy-five 
per  cent  of  the  whole  number  fail  ev- 
ery year,  22  per  cent  make  a  fair  liv- 
ing and  only  3  per  cent  are  ranked  as 
prosperous  business  men.  How  would 
you  like  to  be  the  grocer  man,  after 
digesting  these  figures? 

The  bane  of  the  grocer's  life  is  the 
deadbeat.  The  beats  are  the  bane  of 
every  business,  for  that  matter.  But 
groceries  are  sold  on  so  small  a  mar- 
gin of  profit  and  there  is  so  much  in- 
cidental loss,  the  grocer  can  ill  afford 
to  lose  on  bad  bills.  In  fact,  he  can- 
not afford  to  lose  on  that  score  and 
he  does  not,  as  a  rule,  for  what  he 
loses  on  bad  customers  he  makes  up 
on  good  customers— those  who  pay 
cash  or  whose  credit  is  gilt-edged.  The 
grocer  may  plead  "the  first  law  of 
nature" —  self  preservation —  in  thus 
mulcting  his  good  customers  to  cover 
the  delinquencies  of  the  deadbeats. 
There  is  no  other  way  to  make  it  up, 
so  long  as  the  grocer  has  bad  bills.  He 
must  soak  the  ready-payers  with  high- 
er prices  in  order  to  recoup  what  he 
loses  through  the  never-payers.  Else 
he  will  make  shipwreck  of  business. 

The  California  Retail  Grocer's  and 
Merchant's  Association,  in  session  at 
Sacramento,  took  steps  to  protect  each 
other  against  deadbeats.  The  dead- 
beats  will  be  blacklisted.  They  will  be 
refused  credit.  'UTiere  they  are  re- 
sponsible and  are  already  owing,  they 
will  be  sued.  There  is  to  be  vigorous 
war  against  the  beats  all  along  the 
line.  This  should  help  the  cash  buver 
and  the  man  who  always  pays  his  bills 
promptly. 

The  deadbeat  is  a  pest.  Every  com- 
munity has  him.  He  manages  to  keep 
out  of  jail,  although  morally  worse 
than  many  of  those  who  go    to  jail. 


When  he  buys  groceries  and  mer- 
chandise with  the  deliberate  purposes 
of  never  paying  for  them,  although  he 
is  able  to  do  so,  he  is  a  thief,  despit 
the  fact  that  the  law  does  not  quite 
hold  him  so.  If  he  should  enter  store 
and  steal  the  same  quantity  of  goods 
while  the  proprieor's  back  is  turned, 
he  would  commit  no  worse  crime  than 
when  he  runs  up  the  bill  that  he  never 
intends  to  pay. 

The  California  grocers  are  doing 
well  to  protect  the  honest  public 
against  these  dishonest  debt-jumpers. 


The  grocers  and  business  men  fjeiier- 
ally  should  work  for  the  enattiuen  of  a 
state  law  deflniufi  the  deliberai  refusal 
to  pay  a  store  del>l  wlien  the  debtor  is 
.able  to  pay  as  obtaining  gootls  under 
[  false  pretenses,  and  provldlnij  for  the 
i  punishment  of  the  Kuilty  accordingly, 
j     Evasion  of  store  debts  is  an  evil  not 
j  monopolized   by    poor   men.   by  any 
means.    JNIauy  rich  people    are  the 
worst  offenders  along  this  line. 


FOKT  S.MJTH 
(OLD  uud  DKV. 


KEFHU.'KH  ATORS 


THE  PERFECTION 

CHEESE  CUTTER 


Is  a  roin|iiitin!r  chveso  cutter.  It  is  so 
siiiiple  that  aii>  lioy  can  operate  it. 
Any  l)oy  can  take  it  a|>art.  clean  it 
and  put  it  toxM-tlu-r  aiMin  nitliout  a 
niistiike. 


It  will  la^t  a  life  time 
and  we  urihiraiitce  it  t« 
cut  out  th«'  Kctail  (iro- 
cerN  exact  prolit  from 
e;  cry  clieesf.  No  ^ues.- 
work  about  it. 

Ask  one  of  the  Thou- 
sands of  your  competi- 
tors using  a  Perfection 
Computing  Cheese  Cut- 
ter, if  the  Cutter  didn't 
save  Us  cost  the  firn 
90  days. 


Then  write  to  us- 


The  American  Computing  Co. 

Indianapolis,  Ind. 
 »♦♦♦♦♦♦♦♦»♦♦♦♦♦»♦♦♦♦♦♦♦♦»<♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦ 

jf  By  Merit  and  Integrity  BORDEN'S  Milk  Products  Have  Continued  ♦ 
n  Popularity  with  Dealer  and  Consumer  for 


EAGLE 
BRAND 
CONDENSED 
MILK 


PIONEER 
BRAND 
EVAPORATED 
MILK 

<  unsweetened ) 


BORDEN'S  CONDENSED  MILK  CO.,    Originators  of  CondeRsed  Milk  and  "leaders  of  Quality" 
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THE   RETAIL   GROCERS'  ADVOCATE 


Seasonable  Suggestions 


Ideas  from  Many  Sources  That  Will 
Be  of  Talae  aod  Interest  to 
Retail  Grocers. 


PUSH  THE  GOODS 

PROTECTED  BY  AGREEMENTS 

CUT  OUT 

AS  FAR  AS  POSSIBLE 

ALL  GOODS 

DEMORALIZED 

BY  PRICE  CUTTERS 

Your  methods  can  be  improved. 

Gets  dark  early  now— sell  lamps 
wicks,  etc. 

The  first  Telegraph  Wire  was 
hung  in  182», 

Salt  was  first  boiled  in  Syracuse 
N.  Y.  in  1787. 

Houses  were  first  numbered  in  Phil- 
adelphia in  1811. 

Tinware  was  first  made  in  this 
country  in  1870. 

In  1641  the  first  rope  was  manu- 
t'acturered  at  Boston. 

The  first  omnibus  plied  to  and  fro 
in  New  York  in  1813. 

Lucky  is  the  man  who  loses  his 
reputation — if  it  is  bad. 

The  first  public  schools  were  opned 
in  1645  in  Massachusetts. 

Tobacco  was  first  grown  for  ex- 
port in  this  country  in  1616. 

The  greatest  length  of  England  and 
Scotland  is  about  608  miles. 

It  takes  a  man  with  sand  to  leave 
foot-prints  on  those  of  time. 

The  first  American  Theatre  was 
opened  in  1750  in  New  York. 


The  first  stone  paving  for  streets 
was  laid  in  New  York  in  1658. 

UmbnBjlIas  were  introduced  into 
America  from  England  in  1772. 

The  first  United  States  piano  was 
manufactured  in  Boston  in  1825. 

The  first  sewing  silk  was  manu- 
factured by  an  American  in  1846. 

The  wheel  that  does  the  squeaking 
Is  the  one  that  gets  the  grease. 

The  first  street  lighting  done  in  this 
country  was  in  New  York  in  1697. 

The  population  of  the  world  aver- 
ages 109  women  to  every  100  men. 

The  first  paper  mill  was  put  in  op- 
eration in  Roxsborough  Pa.,  in  1690. 

The  manufacture  of  an  absolutely 
weldlesB  chain  is  now  an  accomplished 
fact. 

Do  not  hold  your  head  so  high  that 
you  cannot  see  where  your  feet  are 
going. 

The  first  Fire  Engine  used  in  this 
country  was  brought  from  England 
in  1731. 

The  human  brain  according  to  Cuv- 
ier  is  the  one  twenty-eighth  part  of 
the  body. 

The  Lusitania  on  her  maiden  trip  to 
New  York  burned  1,100  tons  of  coal 
per  day. 

Philadelphia  was  the  first  city  to  is- 
sue a  directory  its  first  edition  com- 
ing out  in  1785. 

.^Sbopt  some  good  plan  for  making 
collections  and  try  to  get  in  some  of 
the  coin  that's  due  you. 

Dreaming  of  fame  will  not  make 
men  great.  It  is  hard  work  that  cuts 
nitchee  in  the  rock  of  Fame. 

See  that  your  delivery  wagons  are 
kept  painted.  Let  every  outside  indi- 
cation be  of  success  and  progress. 

You  have  no  more  valuable  asset 


than  the  faith  of  your  customer  in 
your  honesty  and  your  judgment. 

If  you  win  it  is  no  certain  evidence 
that  you  are  right;  or  if  you  loose — 
no  postive  reason  you  are  wrong. 

Don't  think  you  can  succeed  with- 
out advertising.  There  is  no  depart- 
ment of  your  business  will  show  neg- 
lect quicker. 

The  United  States  consumes  more 
tobacco  than  any  other  country  in 
the  world,  though  not  in  per  capita 
consumption. 

It  should  be  every  grocer's  ambi- 
tion to  be  the  leading  grocer  of  his 
town.    But  you  never  will  be  unless 

you  deserve  it. 

Patience  is  one  of  the  greatest  vir- 
tues and  it  blazes  the  pathway  toward 
success.  In  combination  with  work, 
it  is  unbeatable. 

More  persons  have  crossed  the  At- 
lantic from  this  side  during  the  first 
six  mouths  of  -this  year  than  during 
any  similar  period. 

Never  mind  the  high  rental  if  the 
situation  is  the  best.  Redoubled  en- 
ergy and  attention  will  more  than 
meet  the  difference. 

Refrigerators  with  lots  of  glass  in 
front  help  to  sell  goods.  They  dis- 
play butter  and  cheese  and  lots  of 
things  to  perfection. 

Sixty-three  steam  shovels  are  work- 
ing on  the  Panama  Canal  at  the  pres- 
ent time.  Twenty-two  other  shovels 
are  to  be  delivered  during  this  year. 

Twenty  years  ago  the  total  ordinary 
expense  of  the  United  States  amount- 
ed to  $242,000,000.  This  year  the  post- 
office  appropriation  bill  carries  nearly 
$200,000,000  alone. 

Honest  talk  is  what  counts  in  your 
advertising.  Don't  try  to  use  all  the 
big  words  in  the  dictionary  in  an  en- 
deavor to  tell  the  people  what  you 
have  in  your  store. 


LONG'S 


Preserves  the  standard  preserve  of  the  world  and  absolutely  pure. 
iSsirskto^st  Drips  pleases  the  palate,  whets  the  appetite,  gives  hot  cakes 
a  delightful  flavor. 

Woodlawn  Maple  is  superior  grade  of  Maple  Syrup,  guaranteed  for 
its  purity  strength  and  flavor. 

MarascHino  CHerries  the  finest  of  California's  selected  cherries 
preserved  in  maraschino,  unequalled  by  any  manufacturer. 

Peerless  Bar  and  Powdered  Sti^ar  the  best  and  cleanest  su- 
gar sugar  on  the  market.    TRY  THEM. 

I^ong'  Syrup  Refining'  Co. 

SAN  FRANCISCO. 
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The  average  consumption  of  fruit 
in  this  country,  is  probably  twenty 
times  what  is  was  twenty-five  years 
ago,  and  soley  because  twenty  times 
as  much  fruit  is  grown. 

There's  no  such  thing  as  progress, 
for  the  merchant  who  is  doing  "good 
enough."  Always  strive  to  do  better 
and  better  day  after  day.  It  is  the 
only  way  to  keep  from  slippin.g  back 

Never  run  from  a  policeman  or  a 
dog.  They'll  think  you  are  guilry 
whether  you  are  or  not.  Then  you 
are  sure  to  get  a  clubbing  or  a  bitlin;;, 
no  matter  how  little  you  may  deserve 
it. 

All  the  Presidents  of  the  United 
States  at  $50,000  annual  salaries  would 
only  draw  $5,000,000  in  100  years  of 
time — just  the  little  pocket  change 
that  the  drummers  of  America  draw 
in  two  days  and  a  half. 

Try  to  do  everything  you  have  to 
do  better  than  you  did  it  the  last 
time.  There  are  precious  few  people 
in  this  world  who  are  doing  "good 
enough,"  and  it  is  a  moral  certainty 
that  you're  not  one  of  the  few. 

Put  your  whole  heart  and  thought 
into  your  business.  Think  about  it 
all  the  time — never  stop  thinking 
about  it  in  business  hours.  Study  out 
ways  of  increasing  trade,  of  build- 
ing yourself  up  as  a  business  man 
and  a  figure  in  your  home  community. 

Kentucky,  with  a  populatioii  of  51 
to  each  square  mile,  has  but  8  1-10 
miles  of  railroad  line  for  each  100 
square  miles,  and  but  14.5  miles  for 
each  10,000  inhabitants.  Indiana,  just 
across  the  river,  with  a  population  of 
76  for  each  square  mile,  has  19.2  miles 
of  railroad  line  for  each  100  square 
miles. 

Work  has  been  begun  on  the  pro- 
posed Japanese  International  Expo- 
sition, which  will  be  held  in  Tokio, 
3ommencing  April  1  next  year.  The 
ffair  will  cost  $10,000,000  and  half  of 
his  has  been  subscribed  by  the  Gov- 
rnment,  while  the  remainder  has 
sen  pledged  by  private  persons  and 
oncerns.  The  greatest  exhibition 
e  Orient  has  ever  seen  is  promised. 

Among  many  of  the  practical  sayings 
f  Benjamin  Franklin  in  his  celebrated 
Imanacs  the  following  may  still  hold 
nterest  for  some  of  our  grocers:  "Let 
ot  the  sun  look  down  and  say,  'In- 
lorious  here  he  lies.'  " 
"One  today  is  worth  two  to-morrow." 
"The  cat  in  gloves  catches  no  mice. 
"Little  strokes  fell  great  oakes. 
"Keep  thy  shop  and  thy  shop  will 
eep  thee." 
"The  eye  of  tho  master  will  do  more 
i«vork  than  both  his  hands. 

"A  little  neglect  will  breed  great 
mischief. 

"What  maintains  one    vice  would 
bring  up  two  children. 
"Beware  of  little  expenses;  a  small 

I 


leak  will  sink  a  great  shii). 

If  you  would  know  the  value  of 
money  go  and  try  to  borrow  some. 

"  'Tis  hard  for  an  empty  sack  to 
stand  upright. 

"Creditors  are  a  superstitious  set, 
great  observers  of  set  days  and  times. 

"Rather  go  to  bed  supperless  than 
rise  in  debt. 

"The  borrower  is  a  slave  to  the  len- 
der. 

"But  does  thou  love  life?  then  do 
not  squander  time,  for  that's  the  stuff 
life  is  made  of." 

The  tin  can  Is  rightly  called  Ameri- 
can. The  first  canning  process  dates 
back  to  the  United  States  patent  grant- 
ed" to  Augustus  De  Heine  in  ISIO.  His 
method  was  not  successful,  but  it  led 
to  the  perfection  of  that  which  is  in 
widest  use  today,  by  which  fruits, 
vegetables,  meats,  fish,  etc.,  are  sealed 
in  cans,  leaving  two  tiny  holes  through 
which  the  air  escapes  when  the  can  i^- 
heated.  They  are  sealed  in  turn  and 
the  trick  is  done.  Successful  canning 
by  this  process  was  accomplished  In 
this  country  as  early  as  1825.  Soon 
the  tin  can  was  being  utilized  lu  Im- 
portant movements.  When  Dr.  Kane's 
Arctic  expedition  set  out  in  1849  it 
carried  canned  goods  put  up  in  Newark, 
N.  J.,  and  with  the  gold  rush  to  Cali- 
fornia these  goods  began  to  become 
staple  and  necessary.  In  1856  a  New 
York  milkman  perfected  the  first  suc- 
cessful process  for  condensing  and 
canning  milk,   and  five  years  later, 


when  the  civil  war  broke  out,  this  pro- 
duct became  so  popular  in  the  army 
that  his  fortune  was  made.  From 
that  time  forth  the  American  has  left 
a  trail  of  tin  cans  in  all  his  marches, 
whether  peaceful  or  warlike. 

These  three  causes  acting  together 
may  heat  hay  that  is  well  packed  In  a 
close  mow  so  that  there  Is  no  circul- 
ation of  air  to  carry  off  the  heat,  to  a 
temperature  of  212  degrees  Fahrenheit 
that  at  which  water  boils.  Then  the 
hay  begins  to  char:  the  charcoal  ao 
formed  absorbs  oxygen  and  the  mass 
grows  still  hotter.  The  heat  reaches 
265  degrees;  then  the  mass  blazes. 
Bran,  grain,  and  silo  material  may  Ig- 
nite spontaneously  if  placed  under 
similar  conditions.  Many  barn  fires 
from  this  cause  are  reported  "cause 
unknown,  the  whole  barn  seemed  ab- 
laze at  once." — D.  S.  Creamer,  Stale 
Fire  Marshall. 

I'ULI.SII. 

7^        Qts  13  Ou  i)«r  diti 

'  *       ptg   2  00  per  dot 

V4   Pt«   90  per  do» 

MO'f             I    n>  .".»3  00  per  dox 
H   lt>   1.75  per  do» 

S  oz  50  per  doz 

I  •       1      Barkeeper's  Friend  Pow- 

f^OllQll      der.    gross  »1S.00 

I  g    METALLIC  POLISH 

PASTE 

is  put  up  by  a  PracdonI  Chemist;  also  In 
Liquid  Form.  Free  fr<iiii  Acid  or  Grit 
Twenty  years  In  the  Marltets  of  the  World 
For  sale  by  all  dealers.  Also  the  Savoy 
Alkali  Floor  Powder,  contnlnlne  no  Kreass 
J.  T.  WILSON, 
Pacific  Coast  Agt..  2871  18th  St.   8.  P. 


(_^racker  Jack 


'The  More  You  Eat 
The  More  You  Want" 


The    World's    Greatest    5    Cent  Seller 


Dodge,  Sweeney  &  Co* 


Ag(ents^ 


San  Francisco 


California 
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Mutual  Fire  Insurance. 


Reasons   For  Sucli   Comyanies  And 
Advantages  Accruing'. 


SOUTHERN  CALIFORNIA  PROGRESS 


(AVritten  expressly  for  the  "Advocate" 
by  J.  F.  Paulding  of  Los  Angeles.) 
There  are  many  reasons  why  we 
should  have  a  merchants  mutual  fire 
insurance  company  in  the  State  of 
California.  The  risks  in  this  State 
are  not  subject  to  the  same  exposures 
as  they  are  in  the  east.  There  is 
practically  no  lightning,  little  wind, 
and  much  less  fire  used  in  our  build- 
ings. The  one  feature  of  lightning 
which  amounts  to  nothing  in  this 
State,  is  the  cause  of  many  losses 
throughout  the  eastern  states.  In  a 
report  of  an  Ohio  mutual  company 
giving  losses  for  the  year  1906,  at  least 
one  third  of  the  losses  were  caused 
by  lightning.  This  being  entirely  eli- 
minated, with  little  or  no  flre  in  the 
summer  time,  much  less  in  the  winter 
than  in  the  east,  coupled  with  the  class 
of,  risks  to  be  taken  makes  the  in- 
ducements for  a  merchants  muttip' 
very  attractive.  There  is  little  doubt, 
but  what  a  merchants  mutual  can  be 
rim  on  present  rates  of  insurance  wilh 
only  25  per  cent  of  the  amount  col- 
lected in  premiums  required  to  pay 
losses. 

Fire  Insurance  Commissioners  Report. 

The  report  of  our  State  Fire  la- 
surance  Commissioner  shows  that  il 
requires  about  %  of  the  premiums 
collected  to  meet  the  fire  losses.  This 
leaves  %  to  meet  expenses,  provide 
reserve  funds  and  dividends.  There  is 
no  business  that  pays  such  a  profit  to 
my  knowledge  and  when  the  profli.^ 
are  great  it  means  a  well  conducted 
co-operative  movement  will  succeed. 
The  reason  for  so  many  failurs  in 


the  co-operative  store  movement  are 
that  the  profits  in  the  mercantile  line 
are  so  small  that  a  co-operative  move- 
ment is  not  necessary  to  get  goods 
at  what  they  should  be  sold  for.  If 
a  dealer  was  making  200  per  cent  m 
gross  profits,  the  co-operative  move- 
ments would  have  succeeded  beyond 
the  most  fond  expectation  of  the  pro- 
moters. If  the  old  line  companies  can 
meet  their  losses  with  %  of  their 
premiums,  a  mutual  company  can  meet 
their  losses  with  25  per  cent  of  their 
premiums,  by  refusing  the  extra  haz- 
ardous risks.  It  is  therefore  safe  to 
say  that  a  mutual  company  with 
proper  supervision  will  be  able  to 
write  insurance  at  least  25  per  cent 
cheaper  than  the  stock  companies. 
In  the  first  place  there  will  be  le.^i 
money  in  reserve  funds,  which  will 
have  to  lay  at  times  without  drawing 
interest  and  the  management  will  be 
more  economical,  and  the  business 
will  be  gotten  for  a  less  expense. 

Southern  California  Merchants  Mutual. 

The  Retail  Merchants  of  Southern 
California  have  already  organized  and 
incorporated  a  Merchants  Mutual  Fre 
Insurance  Company  and  the  State  As- 
sociation should  organize  the  Mer- 
chants Mutual  Fire  Insurance  Comp- 
any of  California.  There  were  a  few 
who  wished  the  Southern  California 
Mutual  called  the  Merchants  Mutual  of 
California,  inasmuch  as  we  were  first 
in  the  field;  but  others  believed  it 
would  be  an  encreachment  of  the 
rights  of  the  State  Association,  which 
organization  fathered  the  bill  and  pas- 
sed it  through  the'  legislature.  The 
State  Association  should  take  steps  at 
once  to  form  a  State  company  and 
exchange  business  with  the  Southern 
California  Mutual  and  a  risk  some- 
what in  keeping  with  the  demands  of 


the  merchants  could  be  taken.  If  the 
Northern  merchants  are  not  going  to' 
organize  a  company  they  should  boost 
the  Southern  California  Mutual  and 
help  carry  it  along  until  it  got  on  its 
feet  and  then  Southern  California 
would  help  the  north  organize  a  comp- 
any when  the  time  comes. 

The  Southern  California  Mutual  is 
organized  on  a  broad  principle  aiui  is 
backed  by  thorough  business  me;!  \ 
board  of  directors  of  21  men  havo 
been  chosen,  among  which  are  severjl 
big  business  men  of  Los  Angeles. 
Sixteen  of  the  board  come  from  out- 
side towns,  one  from  each  place,  and 
five  from  Los  Angeles.  An  executive 
committee  of  five  members  will  have 
charge  of  matters  that  do  not  requiio, 
a  full  meeting  of  the  board  of  di vectors 
and  board  meetings  will  be  ;i  >ld  oiily 
when  necessary.  A  subscripcin.!  lists 
for  bonds  which  will  pay  7  per  cent 
has  been  started  and  several  C'uds 
have  already  been  sold.  The  bonds  ai'o 
in  denominations  of  $25.00  each  aati 
can  be  purchased  in  any  amountKS  up 
to  the  $50,000.  The  bonds  are  to 
retired  on  or  before  20  years  at  will 
of  the  board  of  directors  when  srfli- 
cient  funds  have  accumulated.  By- 
laws have  been  adopted  and  perman- 
ent officers  chosen.  We  expect  to  ije 
ready  for  business  about  January  or 
February,  and  will  give  20  per  cert 
discount  off  board  rates. 


Mr.  Wm.  F.  Bartsch,  together  with 
his  wife  and  daughter,  arrived  from 
the  East  at  midnight  September  25. 
They  have  been  gone  several  months 
and  have  visited  everything  worth  see- 
ing. Mr.  Bartsch,  though  a  pronounced 
hustler  himself,  was  constrained  to 
give  the  Easterners  the  palm.  He  says 
they  are  marvelous. 


The  Sunlit  Fruit  Co.  has  leased  a 
store  in  the  building  167  Steuart  st. 
foi'  local  offices  and  warerooms. 


Cable  Address 
'tCLUFFECK." 


Telephone 
Temporary  2860 


William  Cluff  Company,  inc. 

Wholesale  Grocers 

importers  and  Exporters  of 

Cigars  and  Tobacco. 
♦  ♦  ♦•  ♦ 

Spear  and  Mission  Sts. 

San  Francisco,  Cal. 
♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦I 


♦♦♦♦♦♦♦♦♦♦♦♦  ♦  ♦  ♦  »  ♦  »♦♦♦♦♦♦  ♦♦♦♦♦♦♦♦♦♦♦♦♦ 

HAAS  BROS. 

Wholesale 
Grocers— 

Importers  and  Commission  Merchant! 

100  CALIFORNIA  STREET 
(Corner  Davis) 
San  Francisco  California 
♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦ ♦♦♦♦♦♦♦♦♦♦♦♦♦i 
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RETAIL  PRICES  TOO  LOW. 


Wise  Conclusions  of  Southern  Con- 
temporary UTeet  One  Approval. 

One  good  friend,  "The  Commercial 
Bulletin,"  of  Los  Angeles  recently 
published  a  rattling  good  editorial — so 
good  that  we  could  but  feel  that  to 
fail  to  reprint  it  would  be  doing  our 
readers  an  injustice.  Brother  Mc- 
•  Kinney  says: 

"Unless  the  retail  grocers  of  the 
country  get  up  enough  courage  to 
raise  prices  on  their  goods,  there  is 
likely  to  be  much  work  for  the  sheriff 
this  winter  in  the  grocery  business. 

"It  taJies  courage  to  raise  prices  and 
maintain  them.  The  thought  of  doing 
so  suggests  a  loss  of  trade.  And  when 
the  grocer  is  working  hard  to  increase 
his  business  it  strikes  him  as  poor 
policy  to  inaugrated  a  system  that  will 
be  certain  to  decrease  the  volume  of 
his  output.  However  is  is  better  to 
do  a  small  business  and  make  a  living 
'  than  it  is  to  handle  a  large  volume  of 
goods  and  money  at  a  loss. 

"A  great  many  retail  grocers  today 
are  handling  certain  lines  of  goods  on 
!   which  the  profit  does  not  amount  to 
as  much  as  the  cost  of  handling.  They 
!'  reason  that  having  sold  these  goods 
I   for  a  long  time  at  a  particular  price 
I   it  will  be  a  risky  matter  to  change 
;   Rather  than  take  the  chance  of  losing 
j   trade  they  prefer  to  go  along  hand- 
ling these  goods  at  a  loss,  hoping  to 
make  it  up  on  other  lines. 

"There  are  so  many  goods  that  have 
,  changed  in  cost  that  the  retailer  can- 
i  not  afford  to  handle  them  at  present 
i  price.  One  or  two  small  lines  might 
not  make  much  difference  to  him,  but 
:  there  are  so  many  lines  up  that  he 
j  must  need  work  a  good  part  of  his 
j   time  for  nothing. 

"It  will  not  do  for  the  retail  grocer 
to  argue  himself  into  the  belief  that 
he  is  making  ten  cents  a  dozen  on  to- 
matoes when  he  pays  |1.10  for  them 
and  sells  them  for  $1.20.    It  looks  like 
a  ten-cent  profit  on  paper.    But  it  is 
in  fact  a  loss.    If  a  man  sold  one  hund- 
j  red  dozen  cans  a  day  his  profit  would 
I   only  figure  $10.    It  would  keep  two 
i   men   and   a   cashier   ])retty   busy  to 
'   handle  that  many  tomatoes,  in  ten-cent 
{  lots,  in  a  day.   They  would  all  have  to 
I   work  nights  and  Sundays  taking  care 
I   of  the  store.    If  they  dealt  in  nothing 
but  tomatoes  and  paid  rent  and  other 
!  expenses  there  would  be  nothing  left 
!  for  .the  laborers. 

1  "It  is  always  convenient  for  the  gro- 
j  cer  to  reason  that  he  has  his  help  and 
1  must  pay  certain  other  expenses,  any- 
1  way,  therefore  it  is  not  necessary  to 
'  reckon  any  cost  on  a  weak  line  uf 
■   goods.    This  is  a  fatal  business  error 

The  cost  of  doing  business  in  fixed. 
I  and  the  percentage  of  cost  should  be 
i  added  to  the  first  cost  of  all  goods.  If 
{  it  costs  15  per  cent  to  do  business  that 

15  per  cent  should  be  added  to  the 

cost. 

"No  concern  can  live  and  lose.  There 
must  be  some  profit  or  else  business 
must  cease.    The  small  loss  on  cer- 


tain lines  does  not  amount  to  much, 
but  there  is  not  only  the  actual  loss 
but  a  lost  opportunity  to  make  a 
profit. 

At  the  present  time  it  is  not  a  mat- 
ter of  small  loss.  There  has  been  an 
advance  in  a  very  long  list  of  goods. 
These  goods  have  heretofore  been  sold 
at  such  convenient  prices  as  five  ten 
and  fifteen  cents  per  package.  On  live 
goods  the  same  general  rule  has  ob- 
tained. For  that  reason  it  is  diffiicnlt 
to  raise  prices,  and  use  the  smaller 
denominations  of  our  currency.  The 
odd  pennies  must  be  brought  into  use, 
for  it  is  from  the  accumulation  of  these 
pennies  that  the  retail  grocers  musr 


get  their  profit.  It  will  make  a  big  dif- 
ference to  him  at  the  end  of  the  month 
whether  he  scorns  an  accumulated 
profit  of  pennies  or  a  loss  of  the  same 
amount. 

Sulsan.— Jack  Mayfield  &  Frank  P. 
Hooper  have  purchased  the  grocery 
business  formerly  owned  and  conduct- 
ed by  Perkins  Bros.,  and  will  continue 
the  business  under  the  firm  name  of 
Mayfield  &  Hooper. 

Coaliuifa. — Bert  .Mariar  has  i)ur- 
chased  an  interest  in  the  grocery  store 
heretofore  conducted  by  Fearoti  Firos., 
and  hereafter  the  firm  will  bo  known 
under  the  firm  name  of  Fearoii  and 
Mariar. 


FOR  S.VLE. 

FOIi  SALE— FORTY  POI  ND  CAPACITY.  ( OKK,  (  O  FKK  HOASTHIt. 
IiV  GOOD  CONDITION.  APPLY  OR  WRITE,  CO.HI'TON  TKA  \  (  (►KFKK 
STORE.  PALO  ALTO,  CAL.  

FOR  SALE. 

THE  GENERAL  MERCHANDISE  BUSINESS  OF  PHATT  &  .M<  LK AN.  \T 
GRIMES  LANDING,  COLUSA  COUNTY-  CALIFOHNIA.  (  ()NSISTIN(;  (►F  \ 
FULL  AND  COMPLETE  LINE  OF  GENERAL  MERCHANDISK.  STOKK  FIX- 
TURES, STORE  BUILDING  AND  LOT.  SITUATED  IN  ONK  OF  TIIK  H- 
EST  FARMING  C0M3IUNITIES  IN  THE  STATE.  ALL  HUST  BK  S(MJ) 
NOT  LATER  THAN  SEPTEMBER  20TH.  1907.  FOR  FURTHEH  I'VHTK  U- 
LARS  SEE  F.  G.  McLEAN  AT  GRDIT  S.  COLUSA  COUNTY.  CALIFOBNIA. 


AN  OLD  ESTABLISHED,  WELL-PAYING  GROCERY.  FEED  AND 
POULTRY  SUPPLY  BUSINESS  IN  PROSPEROUS  INTERIOR  TOWN.  N\- 
TIONAL  CASH  REGISTER ;  DAYTON  SCALES;  HALL  SAFE;  SHOW  CASES. 
ETC.,  GO  WITH  THE  BUSINESS.  STOCK  ALL  CLEAN  AND  NEW.  THIS 
IS  AN  EXCEPTIONAL  OPPORTUNITY  FOR  A  LIYE  UP-TO-DATE  .MAN 
OR  FIRM.  OTHER  BUSINESS  INTERESTS  REQUIRE  THAT  THIS  BE 
SOLD  mTHIN  THE  NEXT  60  DAYS.  ABOUT  $.3,000  CASH  REQUIRED, 

ADDRESS  INQUIRIES  TO  G.  B  Y-  CARE  "ADTOCATE,"  1714  WEBSTER 
ST.,  SAN  FRANCISCO. 

TERMS.  STRICTLY  CASH. 
LOCATION— WITHIN  2  HOURS  RIDE  OF  SVN  FRANCISCO. 

BUSINESS  DOING  $40,000  PER  ANNUir  IN  A  PROVIT  PAVIX;  MVN- 
'  F  UTT  RING  TOWN.  AVHERE  THERE  ARE  NO  (  UTTERS,  PF, \NT  m 
niVTBED  INTO  TAVO  PARTS— ON:  \  KIRST-f  f.ASS  PRVNt  li  IiOI\f;  V 
RI  STNESS  OF  ABOUT  iSl.OOO^lO  PER  MONTH.  MAIN  S'lORE  i;i!t.»»iv»; 
IS  27^^X64  FEET  AND  NEAVT  Y  FITTED  UP.  THERE  IS  \N  VNNEX. 
STORAGE  ROOM.  BARN  AND  COM.  SHED.  REASON  lOR  SEM.IN<;  'Mv. 
PN  ONLY  TO  BONA-FIDE  INOriRFRR-EX(  EPT  TO  S\Y.  TH  VT  «fE\S()NS 
ARE  PERFECTLY  LEGIT1M^TE.  WERAGE  MONTHI  V  PVY-ROI.I,  OP 
F'\CTORY  EMPLOYEES  IN  THE  TOWN  EXCEEDS  !i;<r,.((00.  HI  S?NES*i 
EMBRACES  GROCERIES.  FEED.  H  VRDWARE,  (  R0(  KERY  AND  DRV 
GOODS.  AS  AVELL  AS  COAL.  LIME  \ND  CEMENT.  ADDRESS  "SOUARi: 
DEAL,"  CARE  "ADTOCATE,"  1714  >VEBSTER  ST.,  SAN  FRANCISCO. 


FOR  SALE— AN  ALMOST  NEAV  l  AAVSON  CASH  CVRRIER  SYSTEM  <»F 
ST \TIONS.  COMPLETE  IN  PERFECT  AVORKING  ORDER.  PRK  E  *7.-..(M) 
CASH.  F.  0.  B.  ADDRESS,  THE  FAIR  ( ().,  SAN  .WSK. 

OLD  ESTABLISHED  GENERAL  MERCHANDISE  BUSINESS  FOR  s  \  I  P. 
LOCATED  IN  LITELT  MINING  TOWN  IN  NORTHERN  P\RT  OF  ST\TE 
SALE  BEING  MADE  BECAUSE  PRESENT  OAVNER  HAS  H \D  THE  HUSI- 
NESS  FOR  FORTY  YEARS.  APPLY  J.  H..  CARE  "ADV(H  ATE  1711  WEB- 
STER ST.,  S.  F. 


BUSINESS  CHANCES. 
NOT  A  BETTER  PLACE  ON  EARTH  FOR  A  WHOLES  \  I  K  GROCERY 
HOUSE  THAN  ASTORIA.  OREGON.  LIVE  WIRE  COI  LP  ( ONTROI  \- 
L\SK4AN  TRADE.  TWO-THIRDS  OF  THE  PEOPLE  OF  THE  W(»RLD 
LIVE  ON  THE  PACIFC  SHORES;  THEY  ALL  MAKE  REGULAR  BUSINESS 
OF  E  VTING.  YOUNG  HUSTLER  OUGHT  TO  START  CO.(»PER \TE  COH- 
PVNY  OR  PROMOTE  AND  LOCATE  IT  HERE.  YOU  WOULD  DOI  RLE 
YOUR  DOLLARS  IN  THIS  BUSINESSFIRST  YEAR.  WRITE  (  H  \MRER  OF 
COAIMERCE.  ROOM  200.  ASTORIA.  OREGON.  FOR  P\RTI(  U1,\RS  RE- 
AIEAIBER.  ASTORIA  IS  ONLY  DEEP-W  ATER  PORT  ON  (OLl  MRI  V  RIVER 
AND  IS  ONE  OF  ONLY  FIVE  ON  PACIFIC  COAST. 
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ANNOUNCEMENT. 


Fire  destroyed  our  main  factory  July 


4th.,  last. 

It  was  seemingly  a  distastrous  way 
of  celebrating  a  grand  day. 

But  a  little  thing  like  a  fire  could 
not  hinder  so  great  a  success  as  the 
genuine  Toasted  Corn  Flakes. 

It  was  annoying  at  the  time.  We 
were  behind  orders — there  was  no  let 
up  to  the  demand.  , 

So  we  were  compelled  to  crowd  our 
two  remaining  mills  to  the  limit.  We 
were  forced  to  find  temporary  quarters 
to  make  good  as  far  as  possible  the 
shortage  which  the  destroyed  factory 
had  caused.  But  the  final  outcome  of 
the  fire  will  overcome  any  inconven- 
ience that  it  may  have  caused  the  pub- 
lic, the  trade  or  ourselves. 
.  Our  immense  new  fire-proof  factory 
is  now  being  pushed  to  the  most 
speedy  conclusion. 

Over  150  workmen  are  rushing  the 
work,  all  possible. 

This  factory  will  be  the  largest  and 
best  equipped  of  its  kind  in  the  world. 
New  machinery  and  every  convenience 
to  facilitate  the  manufacture  and 
handling  of  this  delicious  food  will  be 
installed. 

Unless  the  demand  is  simply  unpre- 
cedented— unheard  of — we  will  in  a 
very  short  time  be  able  to  catch  up  on 
orders  and  supply  all  calls. 

If  you  are  having  any  trouble  in 


getting  your  regular  allotment  of  the 
genuine  Toasted  Corn  Flakes,  please 
be  patient  just  a  little  longer.  Don't 
be  mislead  into  stocking  up  on  an 
imitation.  And  remember  that  a  con- 
cern that  urges  you  to  put  in  a  sub- 
stitute under  such  circumstances  is 
not  entitled  to  any  consideration  from 
fair-minded  members  of  the  grocery 

Toasted  Corn  Flake  Co.  Battle  Creek, 
Miclii^an. 

FT,  SMITH  REFRIGERATORS  SAVE 
ICE. 


Mothers!   Mothers!!  Mothers!!! 

Mrs.  Winslow's  Soothing  Syrup 

has  been  used  tor  over  SIXTY  YEARS 
by  MILj-.ONS  of  MOTHERS  for  their 
CHII.DREN  while  TEETHING,  with 
PERFECT  SUCCESS.  It  SOOTHES  the 
CHILD,  SOFTENS  the  GUMS,  ALLAYS 
bU  PAIN;  CQRES  WIND  COLIC,  and  is 
the  best  remedy  for  DIARRHOEA.  Sold 
by  Drus'erists  in  every  part  of  the 
world.  Be  sure  and  ask  for  "Mrs.  Win- 
slow's SoottiinT  Syrup."  and  take  no 
other  kind.    Twontv-flve  cents  a  bottle 

YOliR  EVERY  WANT  IN 

PAPER 

Can  Be  Supplied  by 

A*  Zellerbach  &  Sons 

121  JACKSON  STRKFI 
San    Kr«-.< '««•<•  I'bI 


LASH'S 

Kidney  and  Liver 

BITTKRS 

CURES  DYSPEPSIA 

Mission  St.,  S.  F.,  Ca' 


Greer^s  Washing  Ammonia 

It  has  eome  to  our  knowledge  that 
there  is  an  attempt  to  Introduce  on  the 
market  a  WASHING  AMMONIA  made 
from  Bomea  and  Animal   Refiine.  We 

trust  that  the  trade  will  take  time  to 
investie-ate  the  character  of  this 
STUFF,  which.  If  sold  to  the  consumer, 
will  only  tend  to  discourage  the  use  of 
Vmmonia  as  a' household  article. 

Pacific  Ammonia  Bottling  Co. 

310  Sacramento  St.,  San  Francisco 
Telephone  Temporary  3898 

Sole  Mnniifactarern  of  Ammonia  from 
Mlncrnl  Products  on  the  Paciflo  Coant. 

SAN  FRANCISCO,  CAL.. 

CAUTION — As  there  are  numerous 
brands  of  impure  and  weak  washing 
ammonia  offered  to  the  trade  imitating 
the  =:tvie  of  our  label,  be  careful  to  see 
that  our  sij?nature  Trade  Mark  is  on 
each  bottle — Robt.  P.  Greer.  Trade 
Mark. 


Port  Costa  Flour 


28  per  cent  Gluten) 


Golden  Poppy  Oat  Flakes 
Qolden    Poppy  Cereals 

ENCORE  PANCAKE  FLOUR 


PORT  COSTA  MILLING  CO. 
210  Battery  Street  San  Francisco 
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ASK  $750,000  FROM  "GRAPE  NUTS" 
MAKER. 

Owners  of  Weekly  Magazine  Ask  For- 
tnne  As  Balm  For  Injured  Feel- 
ings When  Cereal  Food  Man- 
ufactnrer  Calls  Tliem  Ma- 
ny Kinds  of  Liars. 
There  is  a  feud  on  between  C.  W. 
Post,  of  "Postum"  fame  and  the  own- 
ers and  the  editor  of  Collier's  Week- 
ly, all  because  the  magazine  prinred  | 
something  about  Mr.   Post's  urapo 
Nuts  which  he  did  not  like  and  which 
was  replied  to  by  Mr.  Post  in  news- 
paper advertisements  where  the  word 
"liar"  appeared  so  many  times  that 
the  publishers  thought  their  character 
had  been  damaged  to  the  extent  of 
$750,000. 

The  plaintiffs  in  the  suit  are  Peter 
F.  Collier  and  Robert  Collier,  puljii^- 
ers  of  Collier's  Weekly  and  Norman 
F.  Hapgood,  editor  of  that  publica- 
tion. 

It  all  came  about  through  the  ])nbli- 
cation  in  Collier's  Weekly,  when  the 
following  was  printed  in  connection 
with  a  crusade  which  that  publica- 
tion is  making  on  advertisers  which 
the  paper  claims  is  printing  statements 
which  are  not  borne  out  by  facts: 

"One  widely-circulated  paragraph 
labors  to  include  the  impression  that 
Grape-Nutes  will  obviate  the  neccssiiy 
of  an  operation  for  appendicitis.  This 
is  lying  and  potentially  deadly  Ijing. 
Smiilarly  Postum  continually  n\ikes 
reference  to  the  endorsement  of  a  dis- 
tinguished doctor  or  a  prominent 
health  official,  persons  as  mythical, 
doubtless,  as  they  are  mysterious.'' 

Immediately  after  reading  wh?t 
Collier's  had  to  say  about  this  com- 
pany, Mr.  Post  threw  down  the  swcrd 
he  had  been  using  to  push  post  ch<.,ck 
currency  and  other  measures  vvliich 
he  has  been  agitating  and  too;^  up 
the  pen  as  being  the  mightie:  'weap- 
on and  his  invective  against  Cjlller's 
is  a  wonder  in  the  line  of  "cailiu^ 
down"  for  the  weekly  magazine. 

In  a  newspaper  advertisemeat 
whicvh  was  widely  published  in  differ- 


ent parts  of  the  country,  the  Foslun 
Cereal  Co.,  Ltd.,  most  severely  scor3s 
the  Collier  people  and  comes  so  near 
calling  its  management  liars  that  the 
proprietors  and  editor  brougat  suit 
for  $250,000  each,  the  aggregate  being 
$750,000. 

The  basis  of  the  articles  seems  to 
be  in  reference  to  Grape  Nuts  In  con- 
nection with  appendicitis,  and  Mr 
Post  offers  to  bet  money,  marbles, 
chalk  or  cold  cash  that  he  can  provo 
all  the  claims  he  has  made  regardln,; 
his  breakfast  food. 

According  to  press  reports  Mr.  Pi.'=t 
has  admitted  the  authorship  oi  the 
rhetorical  outburst  in  the  papci  s 
hammering  Collier's  Weekly  and  Lencc 
the  suit. 

The  trade  in  general  is  w\'.''y.:g  the 
outcome  of  tlu'  suit  and  the  ta.stirr'cny 
i!-:  cxijectod  to  be  interesting. 

G  W  Post,  as  the  leading  hgli'  in 
the  Pofctum  Cereal  Co.,  Ltd.  iii^s  bern 
long  kn<  '.vu  as  a  man  wha  nn?  <•'."■- 
tain  coi.victicns  and  follows  ut  ih"^e 
convictions  rtsardless  of  whai,  ot'"  rs 
have  to  say.  He  is  the  origi-iKtur  -if 
be  Iq  the  interest  of  the  n  nil  order 
which  has  been  generally  supposed  to 
post  check  currency,  a  irovemeiif 
houses  and  his  attitude  agalnsr  or- 
ganized labor  has  caused  rjiuoli  har<i 
feeling  on  the  part  of  rhs  lab'.r  organ- 
izations. 


NOTICE 


GOLDBERG-BOWEN  BUT  LOT  FOR 
MAISUFACTUROG  PLA\. 

Lippman  Sachs  has  sold  his  large 
lot  on  the  north  side  of  Post  street, 
west  of  Leavenworth,  to  Goldberg, 
Bowen  &  Company,  for  approximately 
$45,000.  The  sale  was  made  through 
the  real  estate  office  of  Abrahamson 
Bros.  &  Co. 

Sachs  had  made  all  preparations  to 
erect  a  hotel  costing  $125,000.  When 
this  offer  was  made  him,  however,  he 
abandoned  the  project,  though  the 
plans  were  already  drawn.  The  lot 
measures  76x37  feet,  and  Goldberg, 
Bowen  &  Company  will  erect  a  large 
manufacturing  plant  on  it,  costing  $60,- 
000. 


Is  hereby  glren  that  on  Wednesday, 
the  2nd  day  of  October,  1907,  a  spcchil 
meeting  will  be  held  by  the  stork- 
holders  of  the  Barrlslrk's  Gold  Amal- 
gamating Company  nt  the  oiHro.  lOO.T 
McAllister  St,  at  10  A.  .M. 

L.  H.  BAKKISU  K'S, 
President. 


Sanipurc 
Milk 


An  Artificial  Mother's  .Milk  for  In- 
fants  and  Inrallds.  The  only  Perfect 
Snbstltnte  for  n  Healthy  .Hother's 
Milk— All  Jobbers. 


PACIFIC  COAST 

CONDENSED  MILK  CO. 

Seattle,  Wash. 


40HN  H.  SPOHN,  Vcents. 
San  Francisco,  Cal. 


IN  TWO  YEARS  THE 

Royal  Electric  Mills 

Have  grown  into  the  Largest  Line  of  its  kind  in  the  World 
WHY  ? 

BECAUSE— 

1st.  A  ROYAL  MILL  cuts  the  CofTee  into  even  granules,  without 
crushing  or  grinding. 

2d.  A  ROYAL  MILL  is  self-cleaning,  not  a  grain  of  CofTee  is  left  in 
the  mill  to  mix  with  the  next  lot. 

3rd.  ROYAL  MILLS  will  Pulverize  Coffee  Without  Heating,  no 
other  will  do  this. 

BecK  Hardware  Co. 

73-75  Clementina  St,     Naaf  2nd  and  Folsoin  St$     San  Francisco. 
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AMUSEMENTS. 


^EW  ALCAZAR. 

This  week  "Genesee  of  the  HilLs"  is 
the  bill  and  the  splendid  scenic  effects 
together  with  the  well  balanced  Com- 
pany, have  resulted  in  well  filled 
houses.  Next  week  "When  Knight- 
hood Was  In  Flower"  will  be  the  at- 
traction. 


AMERICAN  THEATRE. 

This  popular  place  of  amusement 
will  reopen  Sunday  afternoon,  October 
6th,  inaugurating  a  Fall  and  Winter 
season  of  high  class  eastern  attrac- 
tions, with  Geo.  M.  Cohan's  "Little 
Johnny  Jones." 


IDORA  PARK.  (Oakland) 

This  week  marks  the  closing  of  the 
Alameda  County  Exposition  and  Car- 
nival, as  well  as  the  last  week  of 
"Ship  Ahoy,"  which  was  played  to 
crowded  houses  during  the  past  ten 
days.  Next  Monday  night  "Rip  Van 
Winkle"  will  be  put  on.  This  opera  is 
more  romantic  than  comic  and  closely 
follows  the  beautiful  tale  of  Washing- 
ton Irving. 


YE  LIBERTY  THEATRE, 

.  (Oakland) 
Izetta  Jewell,  who  popularized  her- 
self with  the  patrons  of  the  "Colonial" 
in  this  city,  is  now  the  leading  lady  at 
the  popular  Oakland  play  house.  This 
week  the  bill  is  "The  Love  Route"  and 
good  houses  have  been  ruling  'through- 
out the  week. 


CHUTES. 

The  present  week  is  the  closing  one 
of  the  Milan  Opera  Co.  "Mignon"  will 
be  played  Friday  night,  and  Sunday 
matinee;  "Fai'st,"  Sunday  night  and 
Saturday  matinee:  "Cavalleria"  and 
"Pagiiacei"  Saturday  night.  This  will 
be  the  last  opportunity  to  listen  to 
first  class  grand  opera  for  an  indefi- 
nite period  into  the  future. 

CENTRAL. 
"Ruled  Off  the  Turf"  is  drawing  big 
houses  at  this  home  of  melodrama. 
Next  week  beginning  Monday  night, 
the  intensely  thrilling  melodrama  "The 
Antateur  Detective"  or  "The  Best  Man 
Wins;"  is  billed  and  will  no  doubt 
prove  as  satisfactory  as  the  production 
of  this  house  usually  are. 


PRINCESS 

Sam  Sidman  &  Co.,  including  20 
high  class  musical  artists,  are  present- 
ing the  "The  Jail  Birds"  this  week  at 
the  Princess.  Una  Clayton  &  Co.,  are 
also  billed  in  "Whats  In  a  Name", 
These  attractions,  together  with  sever- 
other  features,  ought  to  make  a  well 
balanced  bill. 


COLONIAL. 
..Richard  k    Pringje's  famous  Min- 
strels, 40  strong,  ai^'  playing-' at  this 
theatre,  during  the  current  week. 


NOVELTY. 

Louis  James  in  the  "Comedy  of  Er- 
rors" will  hold  the  stage  on  the  Nov- 
elty all  next  week,  reserving  Wednes- 
day afternoon  and  Saturday  night  for 
the  "Merchant  of  Venice." 


VAN  NESS. 

Next  Monday  night,  the  first  San 
Francisco  engagement  of  Olga  Nether- 
sole  and  her  London  Company,  opens. 
"Sapho"  will  be  the  bill  for  the  entire 
first  week. 


ORPHEUM. 

The  usual  excellent  programme  of 
high  class  vauderville  can  be  counted 
on  at  this  house. 


COLISEUM. 

The  raging  now  on  at  this  big  rink 
is  attracting  large  crowds  on  the 
nights  set  aside  for  the  sport.  The 
enormous  floor  space,  together  with 
the  excellent  care  taken  of  same,  is 


constantly    making     this    place  of 

amusement    still    more    the  center 

of  attraction  for  those  skaters  who 

appreciate  a  good  floor. 

 ^  

NEW  CARTONS  NECESSARY. 


Fresno. — The  pure  food  law  in  re- 
gard to  labels  to  be  placed  on  canned 
goods,  cartons,  bottles,  etc.,  has  not 
affected  canners  here  materially,  but 
it  has  caused  a  big  difference  to  the 
raisin  men,  putting  them  to  expense 
which  canijot  now  be  estimated,  and 
to  endless  trouble  in  order  to  secure 
perfect  compliance  with  the  law. 
Twenty  millions  of  raisin  cartons  are 
said  to  be  in  this  city  which  will  have 
to  be  either  reprinted  or  restamped, 
at  a  cost  equal  to  half  the  original 
value  of  the  cartons.  The  situation  is 
aggravated  also  by  the  fact  that  many 
cartons  are  using  in  daily  from  the 
East,  all  of  which  have  to  be  worked 
over  when  they  arrive  here,  so  as  not 
to  infringe  on  the  new  law. 


Wi chman,  Lutgen  &  Co. 

INCORPORATED 

Importers  and  Wholesale  Liquor  Dealers 

Sole  Proprietors 

GILT  EDGE 
WHISKIES 

RYE  AND  BOURBON 

Temporary  Office  and  Warehouse 

Cor.  Everett  nd  Harrison  Avenue,  Alameda 

Near  Park  St.,  Draw-bridge. 

431-439  Clay  St.,  San  Francisco. 


THE    RETAIL    GROCERS'    ADVOCATE  -  4: 


ii 


ii 


i 


i 


1 


i 


i 


Grocers  Attention! 

On  Tuesday  Evening,  October  29th 

The  California  "Boston  Club" 

Will  give  a  theatre  party  at  the  New  Alcazar. 
Every  merchant  owes  it  to  himself  to  be  pre= 
sent.  The  proceeds  will  be  used  to  maintain 
headquarters  in  Boston  during  the  Grocers' 
National  Convention. 
"Your  Dues  will  Pay  Your  Fare." 


California  Should  Be  Strongly  Represented  at  the 
Next  Annual  Convention  of  the 

National  Retail  Grocers  Association 

Which  is  to  be  Held  at 

BOSTON,  MASS.,  MAY,  1908. 


ff 


Join  the  California  '^Boston  Club* 

Full  details  will  be  forwarded  to  anyone  who  may  l>o  interested  on  appliration  ADDRESS 

FRANK  B.  CONNOLLY  1 

Director,  National  Association  of  Retail  Grocers. 
Secretary,  Cal  fomia  Retail  Grocers  and  Merchants  Association. 


901  Stanyan  Stfeet  iSan  Francisco  P 

\4 


i 
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Handle 

Sperry  Flour 


and  make  a  §:ood 

PROFIT 

The  most  Popular  Brand  on  the  Market 


E.  D.  Eddy,  Editor.         SAX  FRANCISCO.  CALIFORNIA.  OCTOBER  11.  1907. 


VOL.   12.  NO.  40. 


PHOENIX  FLOUR 

THe  WKitest  THe  Best 

Made  in  Sacramento,  Cal. 

Up=to=date  Machinery 

Modem  Ideas  Coupled  Avitli  the  Thirty  Years  Experience  at  the 
same  Location  Has  Tanght   Us  What  Kind  Of  Wheat  To  Blend. 

RESULT:  =  PERFECTION 

Agencies  at  Oakland,  Eureka,  Placerville,  Red  Bluff 

and  Reno. 

PHGBNIX  MILLING  CO.  Sacramento.  Cat. 

B.  E.  BRYAN,  Oakland  Agent,  17th  and  Wood  Sts. 

Phone  Oakland  8254 


^^^^^^^^i^fe^^^Mt^ti^^^^M!  ****** *4>  ***** **** ****  ^^^4^-^  ^ 


The  McCaskey 
Account  Regfister 

The  MOST  COMPLETE  Filing  Derice  ever  invented  for  handling  Sales 
Slips. 

The  McCASKET  SYSTEM  takes  oare  of  ALL  your  Aconnts— Both  Bills 
Beceirable  and  Bills  Payable. 

It's  a  COMPLETE  SIMPLIFIED  SYSTEM. 

The  Union  Supply  Co.,  Roniney,  W.  TA.,  say, 
"It  saves  the  extra  expense  of  a  book-keeper.  Therefore  we  save  the  salary  of  one  clerk.'' 
The  Stewarton  Lnmber  Co.,  Stewarton,  Pa.,  on  Sept  3,  '07,  write  as  follows: 

"Yfe  are  starting  a  new  store.  TYant  another  Register.  WE  ARE  I  SING  THREE  OF  THEM  NOW.  Send 
yonr  agent  to  see  ns." 

They  are  NOW  USING  FOUR  McCASKEYS. 

Are" you  looking  for  a  Silent  Partner  that  wiU  give  you  ALL  the  PROFIT  of  the  Business! 
If  you  are,  you  better  get  a  McCASKEY. 
Write  for  our  FREE  64.page  Catalog. 

WE   CAN   SHOW  YOU 

How  Our  Register  Quickly  Pa.TB  for  Itself,  and  ContinaaII.T  Earns  You  a  ProOt. 

W.  A.  HAWLEY,  General  Agent  Pacific  Coast, 

237-38  BACON  BLOCK.  OAKLAND.  CAL. 

BK\NCH  AGENCIES:    LoB  Angeles.  Cal.;  Sacramento,  Cal.:  Spokane.  VVa«h.:  Portland,  Ore.;  Seattle.  Wash.:  San  Jo«e,  C»l. 

THE  McCASKEY  REGISTER  CO.,  34  Rush  St.,  Alliance,  Ohio,  Manufacturers  of  the  Celebrated  Multiplex  Dupli- 
eating  Carbon  Back  Counter  Pads,  also  Single  Carbon  and  Folding  Pads. 


The  Advocate  Endorses  the  McCaskey  Account  Regfister. 
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You  take  no  risk  in 
Selling 

RUMFORD 

"The  Wholesome" 

Baking  Powder 

A  guaranty  of  its  purity  is  on  file 
with  the  Secretary  of  Agriculture, 
Washington,  D.  C. 

Best  of  the  high-grade  powders 
at  a  reasonable  price. 


It  will  pay  you  to  push  it. 


mm 


We  Sell 


Rice! 


From  MILLS 

Direct  to  YOU 

Send  for  Samples 

W.  T.  Welisch  &  Co. 

RICE  FACTORS 
Monadnock  Bldg.  S.  F. 


New 
Sauerkraut 


I  Orders 
*j  Promptly 
1  Delivered 


REED  PiCKLE  WORKS 

1507  Folsom  St. 

Bet.  11th  and  12th 
Phone  Market  228. 


Do  You  Sell  Our 


Y-L-A-S-7 


Golden  Gate  Compressed  Yeast  Co. 

Washington  and  Fillmore  Sts. 
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EAKL  I).  EDDY.    Editor  and  Manager. 

Paul    A.    Carew,  Assistant. 
George  E.  Place,  Trav.  Representative. 


riSMPOKARY  OFFICE 
S-:ii    l''riiii<*iN<<» — 1714  Webster 
TWO  PHONES-  \^V^. 

St  ret-t. 

sirnscaiPTiON  pujck; 

Six  Months  

1.00 

^inerle  Copies  

10  cts. 

Entered   as   Second   Class   Matter  in 
■^e  Post  OfHce  at  San  Francisco. 
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Index  to  Advertisers. 

Tile  firms  listed  below  are  using' 

the  coluiiiiis  of  Tlie  Advocate  in  the 

cause    of   piililicitj.     We    urge  our 

friends   and   members   to  remember 

them  in  placing  orders. 

AGENTS,  MNFRS. 

R.  A.  Holcombe  &  Co.,  50  Clay  St. 

W.  A.  Hawlejs  237-38  Bacon  Blk.,  Okd. 

Beck  Hardware  Co.,  73-7.5  Clementina. 

Kelly-Clarke  Co.,  23  Market. 

John  H.  Spohn  Co.,  50-52  Clay  St. 

Fred  F.  Hobbs  Co.,  Hansford  Bldg. 

The  C.  B.  Jennings  Co.,  41  Clay  St. 

Johnson-Lock  Mercantile  Co.,  "13  Sau- 
some  St. 

P.-  E.  Lenfesty,  49  Hartford  St. 

Castlo  Bros.,  1444  O'Farrell  St. 

Hughson  &  Merton,  438  Market  St. 

Mailliard  &  Schmieden,  Front  and  Sac- 
ramento Sts. 

AMMONIA. 

Pacific  Ammonia  Bottling  Co. 

BAKINGf  POWDEK. 

"Royal,"    Johnson-Locke  Mercantile 
Co.,  Agts,  213  Sansome  St. 


A.  Schilling  &  Co  ,  2d  and  Polsom. 
"Rumford,"  Rumford    Chem.  Works, 

Providence,  R.  I. 
Crescent  "Egg-Phosphate."     John  H. 
Spohn  Co.,  Agts. 

BANKS. 

Swiss-American  Bank,  1452  Fillmore. 
BEEK. 

Califoi-nia  Bottling  Co.,  1255  Harrison. 

BITTERS. 
Lash's  Bitters  Co.,  1121  Mission. 

CATSUPS. 
Pacific  Vinegar  &  Pickle  Works,  161 

Sacramento  St. 
"Sniders,"  John  H.  Spohn  Co.,  Agts., 

52  Clay  St. 
"GrifRon's,"  California  Fruit  Canners' 
Association. 

CHEESE  CI  TTEBS. 

"Perfection,"'  Levenson  Co.,  Distribu- 
tors, Front  and  Pine  Sts. 
COFFEE,  TEA,  ETC. 

J.  A.'  Folger  &  Co.,  Spear  &  Howard. 

M.  J.  Brandenstein  &  Co.,  Mission  near 
Spear. 

A.  Schilling  &  Co.,  2d  and  Folsom. 

COFFEE  MILLS. 
F.  F.  Wear,  D.  S.  A.,  Pac.  Coast. 
Hobart  Mills,  137-139  Telegraph  Ave., 
Oakland. 

"Royal,"   Beck  Hardware  Co.,  Agts., 

604  Mission  St. 
"Enterprise,"  438  Market  St. 

COLLECTORS. 

American  Collection  Agencv,  Grant 
Bldg. 

COMMISSION  MERCHANTS. 

Dodge-Sweeney  &  Co.,  Hathaway 
Wharf,  S.  F. 

Scatena,  L.  &  Co.,  104  Washington. 
Phone,  Temporry  243. 

Scheer,  Morehouse  &  Grandi,  Hatha- 
way Yv'harf  and  33  Clay  St. 

Monolti-Larimer  &  Co.,  707  Grove  St. 
CONFECTIONARY. 

"Hunky  Dory,"  Dodge  Sweeney  «&  Co., 
Agts. 

DELICACIES. 

Rathjeus,  P.  F.,  13145-1319  Pacific. 

Wielaud  Bros..  309-311  Davis  St. 
EVAPORATED  MILK. 

Carration,  John  H.  Spohn  Co.,  Agts.. 
50-52  Clay  St. 

Alpine,  F.  F.  Hobbs  Co.,  Agts.,  Hans- 
ford Bldg.  ,  • 

Borden  Condensed  Milk  Co.,  Johnson- ' 
Locke  Co..  Agts.,  213  Sansome  St. ' 

"Honeysuckle,"  Kelley.  Clarke  Co.,  23 
Market  St. 

FLOUR. 

Crown  Mills.,  rie  Jackson  St. 
Del  Monte  ^Tilling  Co.,  Lombard  and 

Montgomery.     Phone,  Temporary 

1089. 

Globe  Grain  &  Milling  Co..  Chestnut 
and  Montgomery.  Phone.  West  1616. 

Port  Costa  Milling  Co..  Battery  St.. 
near  California. 

Bay  City  Mills.  J.  C.  West-hal  &  Sons, 
Prop's.,  1st  and  Clay  St.,  Oakland. 

Phoenix  Milling  Co..  Sacramento. 

Sperry  Flour  Co..  112  Spear  St. 
(ilNGER  ALE. 

D.  Steimke  &  Co..  Union  and  Octavia, 


I  INSECT  POWDER. 

"Eureka." 

LYE. 

"Red  Seal." 

MAPLEINE. 

John  H.  Spohn  Co..  Agts..  52  Clay  St. 
McCASKEY  ACCOUNT  REGISTER. 
W.  A.  Hawley,  Agt.,  237-38  Bacon  Blk., 

Oakland. 
I  MINCE  MEAT. 

I  "None  Such  Condensed,"  Merrell,  Scale 
Co. 

MEAT  SLICING  MACHINES. 

"Enterprise."  438  Market  St. 

OIL  TANKS,  ETC. 
Beck  Hardware  Co.,  604  Mission  St. 
j  F.  F.  Wear,  "National."  137  Telegraph 
Ave.,  Oakland. 

PAINTS,  OILS  &  GLASS. 
W.  P.  Fuller  &  Co..  Mission  and  Beale. 

Phone,  Temporary  940. 
Whittier,  Coburn  &  Co.,  Sansome  St. 
PAPER. 

A.  7ellerbach  &  Sons.  421  Jackson  St. 
I  PASTE. 
I  Cleveland  Macaroni  Co..  Golden  Egg 
Brands. 

PEANUT  SELLERS. 
Kingery  Mfg.  Co.,  106  E  Pearl  St..  Cin- 
cinnati, Ohio. 

PICKLES,  ETC. 
Pacific  Vinegar  and  Pickle  Works.  161 

Sacramento  St. 
Reed  Pickle  Works.  1507  Folsom. 
I  POLISHERS. 
X-Ray  Stove  Polish.  R.  A.  Holcombe 
Co.,  Agts..  50  Clay  St. 
I  U.  S.  Metal  Polish,  J.  T.  Wilson.  Agt.. 
I        2871  16th  St. 

PROVISIONS. 
Cudahy  Packing  Co.,  Union  St. 
I  Western  Meat  Co..  17th  and  llarri.son. 
Swift  &  Co..  5th  and  Townsend. 
PRUNES. 

Los  Gatos  Cured  Fruit  Co.,  Los  Gatos. 

ROOT  BEER. 
Chas.  H.  Hires  Co..  Philadelphia. 
RICE. 

W.  T.  Welisch  &  Co..  Monadnock  Hldg. 
New  Orleans  Rice  Co..  104  Front  St. 

REFRIGERATORS. 
Ft.  Smith  Refrigerator  Works.  Heck 
Hardware  Co..  73  Clementina  St 
SAFES. 

Pa  reel  Is  .Safe  Co.,  52.3  Market. 
Richardson  Bros.,  131  Fifth. 

SOAPS. 

"Sapolio."  J.  P.  Gillespie.  Agt. 
Babbitt's  Brands.  C.  B.  Jennings  Co.. 

Agts..  41  Clay  St. 
Cudahy  Packing  Co.,  45  Clay  St. 
Fels  Naptha. 
Grandpa's  Wonder. 
Swift  &  Co.  5th  &  Townsend  Sts. 

SODA  WATER. 
D.  Steimke  &  Co..  Union  and  Octavia. 

SYRUPS,  ETC. 
Long   Syrup   Refining  Co.,   8th  and 
Brannan. 

STATIONERY. 
Schwabacher-Frev  Co..  42  Sutter  St. 

lUilSKEY 
The  Rothenherg  Co..  7th  and  Franklin 

Sts..  Oakland. 
Wichman.  Lutgen  &  Co.,  Everett  and 
Harrison  Ave.,  Alameda. 
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MARRED 

"ENTERPRISE" 


mm 


Grocers  who  are  posted  will 
not  accept  a  Coffee  Mill  unless 
it  bears  the  name  "ENTER- 
PRISE." The  excellence  of  the 
grinders  has  been  proven  by 
many  years'  efficient  service. 
The  strength  of  their  construc- 
tion cuts  out  the  expense  of  re- 
pairs, and  the  beauty  of  their 
finish  makes  them  an  ornament 
in  the  store.  Get  our  catalogue 
at  once,  illustrating  every  desir- 
able kind  of  Rapid  Grinding  and 
Pulverizing  Mills,  from  the 
smallest  hand  mills  up  to  the 
most  powerful  electrically  driv- 
en mills. 


!s  your  equipment  ^ood  ?     Then  make  it  better 
Dont't  rest  till  you  have  the  BEST — 

"ENTERPRISE" 


The  experience  of  all  users  proves 
that  the  "Enterprise"  Rotary  SuioSved 
Beef  Shaver  greatly  increases  the 
sales  of  smoked  beef. 
Slices  uniform  in  thickness,  from 
tissue   thinness    to    %    of    an  i  nch. 

AUTOMATIC  ADJUSTABLE  FEED 
SELF-SHAKPENING  DEVICE 

Write  us  for  .catalogue  describing 
and  pricing  Hand,  Steam  and  Electric 
Power  Meat  Choppers  and  Rapid 
Grinding  Mills,  Enterprise  Food  Chop- 
pers, Improved  Self-Priming  and 
Measuring  Pump,  and  other  specialties 
demanded  by  enterprising  grocers. 

Tlie  Enterprise  3Ifs>'.  Co.  of  Pa. 
Philadelphia,  U,  S.  A. 


SHARPENING  DEVICE 


San  Francisco  Office,  4.^8  Market  St. 


No.  125  (with  2  Blades 
No.  129,  (with  1  Blade) 


$22.50 
$22.50 
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Bottlers  In  Line. 


Numerous  Concerns  Kealizo  the  Nores- 
sity  of  Helping'  Tlieir  Custoiners 
Secure  Fair  Profits. 

The  bottlers  of  Olympia,  Tacoma  and 
Rainier  beers  have  decided  to  estab- 
lish a  two  for  25c  price  on  tlieir  beer. 
Many  of  the  local  Ijottlers  have  the 
matter  under  consideration.  Before 
this  week  is  out  the  decision  will  be 
reached. 

The  grocers  cannot  afford  to  sell 
beer  for  10c  at  its  present  cost. 

All  the  bottlers  recognize  this  fact. 

A  few  of  them  are  hesitating  to  fix 
the  two  for  25c  price  because  they  fe.ar 
to  lose  some  of  their  10c  business  if 
''.hey  take  this  step.'  When  these  men 
find  that  the  dealers  who  are  business 
men  will  refuse  to  handle  their  beer 
as  long  as  it  cannot  be  sold  with  a 
proper  margin,  they  will  unquestion- 
ably adapt  their  methods  to  the  needs 
of  their  customers. 


''Heart  of  Maryland, " 

Grocers  to  Have  the  Heljisco  Master- 
piece For  Their  Tlieatrc  Party. 


All  who  buy  tickets  to  the  Grocerb' 
Theatre  Party  for  Tuesday,  Oct.  29th, 
will  have  a  treat.  The  i)lay  is  to  be 
"The  Heart  of  Maryhmd,"  Belasco's 
great  mastei-piece. 

This  theatre  party  is  being  managed 
by  the  Boston  Club,  made  up  of  Cali- 
fornia grocers,  who  propose  to  attend 
the  National  Grocers'  Convention  at 
Boston  in  May,  1908. 

A  souvenir  program  is  being  arrang- 
ed. This  is  in  charge  specially  of 
Messrs.  Connolly,  Trask.  Doyle  and 
Pierce,  who  report  that,  already,  many 
large  firms  have  asked  the  privilege 
of  being  represented  in  its  pages,  so 
that  the  program  will  be  a  source  of 
profit. 

The  program  will  be  of  special  value 
to  the  advertiser  since  it  will  l)e  mail- 
(Continued  to  page  7.) 


HERE  IS  THE  REAL  FOOD  TRUST 


After  the  Dead  Beats. 

state    l)irect«»rs    .Vccept  l'r<i|Hisi(i(»ii 
That  Will  Help  Its  .Mt  niltcrs. 

ADVOCATE   TIKXS  OVKH  MONEY 

Active  Campaitni  of  Oru:aiii/ation  >Vill 
Soon  lie  Id  Operation. 


-From    ■'Inler.^iafc  <lriu*or." 


Grocers  all  over  California  will 
profit  by  the  plans  decided  upon  by 
the  directors  of  the  California  Retail 
Grocers'  and  Merchants'  Association, 
at  their  meeting  in  San  Francisco  on 
Thursday  evening.  Octolier  :Jrd. 

President  Doyle  i)resided  at  the 
meeting.  There  were  also  in  attend- 
ance Messrs.  Jost  and  Kilgore  of  Sac- 
ramento. Duncan  of  Oakland.  Waruke 
of  Alameda,  Linipinsel  of  Placerville, 
Jones  of  San  .lose  and  Secretary  Con- 
nolly. 

Campaiffu  .V(;ain>t  IM-htors. 

President  Doyle  was  empowered  to 
accept  a  propositon  made  to  the  or- 
ganization by  the  .\nierican  Collection 
Agency,  by  which  all  merchants  of 
any  district  that  may  organize  may 
have  a  delinquent  list  printed,  the  cost 
to  be  borne  by  the  American  Collec- 
tion Agency.  This  firm  also  agreed 
to  contribute  to  the  funds  of  the  or- 
ganization in  proportion  to  the  amount 
of  business  turned  over  and  to  assist 
the  association  secretary  with  all  data 
possible  and  to  report  upon  whether 
peoi)le  paid  their  bills  or  not. 

The  American  Collection  .\gency  re- 
quires that  the  .Association  secretary 
should  secure  from  the  members  who 
may  have  bills  to  collect,  the  same 
agreement  that  it  required  from  Its  In- 
dividual subscribers.  This  agreement 
is  that  the  subscriber  is  to  pay  .50  i>er 
cent  on  the  first  $.50.00  collected  and 
10  |)er  cent  on  the  balance,  and  that 
there  be  no  misrepresentation  in  re- 
gard to  bills  turned  over  to  the  Ameri- 
can Collection  Agency  for  collection 
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Collects  Outlawed  Bills. 

Mr.  Aubry  of  Stockton  spoke  warm- 
ly in  favor  of  accepting  the  proposi- 
tion of  tlie  American  Collection 
Agency.  He  said  that  this  agency  had 
collected  bills  for  him  that  had  passed 
through  the  hands  of  numerous  other 
collectors  without  results  and  that  the 
most  remarkable  part  of  the  work  was 
that  most  of  the  bills  collected,  were 
outlawed. 

Field  Secretary  Powers  also  spoke 
in  favor  of  accepting  the  proposition, 
explaining  that  while  it  would  add 
very  materially  to  the  effectiveness  of 
the  organization  and  its  value  to  mem- 
<bers  the  arrangement  would  be  a 
source  of  income  rather  tha  na  source 
of  expense,  and  would  enable  the 
organization  to  build  district  organiza- 
tions and  thus  render  it  possible  for 
the  merchants  to  maintain  permanent- 
ly a  secretary  in  districts  where  no 
single  town  was  large  enough  to  make 
a  separate  organization  possible. 
Advocate  Makes  Money. 

Mr.  J.  W.  King,  chairman  of  the 
Advocate  committee,  was  absent  at  a 
convention  (being  nominated  for  su- 
pervisor), and  was  not  able  to  make 
his  report  in  person.  Mr.  Eddy,  man- 
ager of  the  Advocate,  presented  Mr. 
King's  report,  in  the  shape  of  a  rei'.Dit 
from  the  bookkeeping  expert  hired  hy 
the  committee,  which  showed  a  bi!- 
ance  of  $1,800.00  as  the  gross  earnin:-,t.; 
of  the  paper  the  first  twelve  months 
it  was  in  the  hands  of  the  State  Gro- 
cers' Association  and  a  check  for  $::'U0. 


President  Doyle  was  empowered  to  i 
close  the  contract  with  Mr.  Powers  by  ' 
which  the  control  of  the  State  Grocers' 
Association  should  be  continued. 

President  Doyle  announced  the  fol- 
lowing committees : 

Finance — Jost,  chairman;  .Tones, 
Duncan. 

Advocate — King,  chairman ;  i  ,ong- 
streth,  Duncan. 

Maintaining  Prices — Aubry,  chair-  j 
man;  Kilgore,  Limpinsel.  I 

Organization — Warnke,  chairman ; 
Mdttaz,  Pearson,  Eccleston,  1-Iiighes. 

Jost  Urges  Concentration. 

The  question  of  organization  was 
then  taken  up. 

Mr.  .lost  of  Sacramento  suggested 
that  is  was  essential  to  see  San  Fran- 
cisco strongly  organized.  He  liiop.ght 
that  the  officers  should  not  jeopaidize 
results  by  jumping  from  on?  place 
to  anothei-  and  leaving  the  work  unfin- 
ished. He  advised  that  jIip  eft'or+ts  of 
the  organizer  be  concenc-ate  l  on  Sau 
Francisco  at  first  if  that  viiy  needed 
it,  and  later  the  organizing  force 
should  turn  its  attention  (o  S;i,n  .'ose 
and  other  cities  that  needed  help. 

Field  Secretary  Powers  stated  thai 
this  was  exactly  in  line  \\  illi  wiiat 
he  hoped  the  directors  would  deoide 
upon.  He  looked  uijon  aii;  contr;'rt 
with  the  American  Collection  A^;ency 
as  of  great  value  since  iv  would  add 
materially  to  the  income  uf  thi^  or'^'i'i- 
ization  and  at  the  same  ii,:is  enable 
the  organizer  to  assure  Lhe  nev/  mem- 
bers that  a  delinquent  li-:t  would  be 


printed  for  them  containin:.;  the  names 
of  people  who  owsd  bills  *he  tiocers 
were  tmable  to  collecv,  therciseh'cs  and 
that  these  grocers  wo.i'd  also  ;>e  able 
to  locate  many  debto-s  wh  j  had  moved 
and  from  whom  they  had  lose  money 
and  also  get  money  on  biils,  which  they 
had  looked  upon  as  being  ■>v'ithout 
value. 

He  thought  that  tlie  grocers  in  San 
Francisco  should  oe  orgaai/.ed  t-trong- 
ly  first.  Then  branch  assciciat  ions  be 
organized  in  San  .To.^e,  Hanta  Claia, 
Los  Gatos  and  'Iv^  towns  between 
there  and  San  Fraacisoo.  This  ji  roup 
of  cities  on  the  west  side  or!  Sa;i  i- ran- 
cisco  bay,  could  thon  iie  iinitsl  i. rider 
one  head  with  a  dclLn(iU'^nt  l'.-;t  in 
common.  The  income  would  V'e  suffi- 
cient to  warrant  paying  salaries,  to 
the  men  necessary  to  maintain  ihe 
organization  and  a';  the  same  time  the 
membership  would  bs,  hounu  togeiter 
in  such  a  way  as  '■o  enable  the  niem.- 
bers  to  act  as  a  unit  In  co-opei-sting 
to  induce  manufacturers  to  prctact  the 
retail  selling  price  on  their  i)roduct. 

Help  for  Other  Cities. 

Mr.  Powers  suggested  that  after  this 
field  had  been  covered,  that  tlie  State 
organizer  should  go  to  Alameda  county 
and  help  their  secretary  there  to  bring 
the  grocers  in  the  outside  commujiities 
of  that  conuty  together  to  work  with 
the  grocers  of  Oakland  and  assist  in 
maintaining  that  organization.  A  ^teo- 
arate  deliquent  list  could  be  printed 
for  that  dstrict. 

He  suggested  that  the  Field  Secre- 


TH  REFRIGERATORS, 


E.  Broderick   715  Fillmore  St.,  S.  F. 

Katlijen  Co  Lombard  and  Fillmore  S.  F. 

H.  Hellberg  Ninth  and  Bryant   S.  F. 

McCarthy  Bros  Bush  and  Baker   S.  F. 

Kohn  Bros   1201  Turk  St  S.  F. 

F.  Stiiermer   18th  and  Danvers  St  S.  F. 

:  !   C.  Stelling   29th  and  Church   S.  F. 

I  J.  M.  Hanley    2300  Sutter  S.  F. 

I  I^laxwell  &  Streckenbach  1302  18th  St  S.  F. 

1   Fred  Pielhop    249  Courtland  Ave  S.  F. 

 '   Far  Giro.  Co  3rd  Ave,  and  B  St  S  F. 

,f.  Vejinckohl    1839  Eddy  St  S.  F. 

i    Southern  Heights  Gro.  Col471  18th  St  S.  F. 

v.  A.  Kogers    900  I  St.,  corner  10th  Ave  S.  F. 

8?.  Heitman   I          2248  Misison  St  S.  F. 

II.  Dinslage    3375  Sacramento  St  S.  F. 

Miller  &  Lawlor   Guerrero  &  Clinton  Park   S.  F. 

C.  F.  W.  Miller   239  Brighton  Ave.,  Ingleside  S.  F. 

J.  Straub   101  De  Montford  Ave.,  Ingleside,  S.  F. 

J.  Soltaro  Park  and  Central  Ave  Alameda 

Martin  ligffers   Fruitvale  Av.  &  Boulevard,  E.  Oakland 

>V.  Zcller  ^  Palo  Alto 

.Santa  KosaDrnry  &  Bartholomew   Stockton 

CopperopolisJ.  Kohrer    Stockton 

...  StocktonHall  Bros   Stockton 

The    Following   Well=Known    GROCERS   are   Using   the   Above   Style  Refrigerator 
We  make  all  Styles  and  Sizes  for  the  Grocery  Trade. 
REMEMBER     ---------     If  We  Make  It  It's  Made  Right 

BECK  HARDWARE  CO. 


STYLE.  No.  70S5 

Sonoma  Co.  Fruit  and  Produce  Co  

C.  D.  Fontana  

Kossi  Bros  


SAN   FRANCISCO  Phone  Temporary  978 

73=75  Clementina  St  Near  2d  and  Folsom 


LOS  ANGELES 
47  Central  Avenue. 
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tary  could  later  be  sent  to  Sacramento 
to  co-operate  with  the  secretary  of 
that  organization  in  securing  the  affil- 
iation of  all  the  grocers  in  the  towns 
around  Sacramento  with  the  Sacra- 
mento Association  and  in  establish- 
ing a  mutual  delinquent  list  for  that 
city.  Stockton,  Fresno  and  other  cities 
could  then  be  visited  and  the  Field 
Secretary  could  then  be  sent  to  South- 
ern California  to  follow  out  the  same 
line  of  work  under  the  direction  of 
Secretary  Paiilding.  Thus  he  would 
help  make  each  individual  association 
stronger  and  bringing  the  members  in 
closer  touch.  The  power  of  the  organ- 
ization for  accomplishing  results 
quickly  would  in  this  way  be  very 
largely  increased. 

The  directors  decided  to  continue 
the  arrangement  made  with  Mr.  Pow- 
ers on  the  same  basis  as  before  for 
the  time  being. 

Hobart  Electric  Mill. 

The  matter  of  the  Hobart  Electric 
Coffee  Mill  was  then  taken  up.  The 
settlement  of  the  matter  was  Jeft  in 
the  hands  of  Secretary  Connolly.  It 
was  the  concensus  of  opinion  that 
since  the  winning  ticket  was  sold  to  a 
harness  man  that  the  drawing  was 
void  and  that  a  new  set  of  tickets 
should  be  printed. 

Quite  a  number  of  the  first  tickets 
issued  were  sold  to  parties  not  mem- 
bers of  the  association.  The  money 
paid  for  these  tickets  will  be  refunded 
to  them  should  they  not  desire  to  join 
the  State  Grocers'  Association  and  to 
members  of  the  State  Association  hold- 
ing tickets,  new  tickets  will  be  is- 
sued. The  drawing  will  be  held  at  a 
meeting  of  the  directors  to  be  held  in 
San  Jose  on  January  9th. 

Quite  a  mass  of  routine  business 
was  gone  through  with  and  it  was 
nearly  midnight  when  the  directors 
adjourned. 

 ♦—  • 

Charles  F.  Thierbach  &  Co.  expect 
by  next  month  to  be  in  their  new  build- 
ing at  the  northwest  corner  of  Mer- 
chant and  Battery  streets. 


"HEART  01'  MAKYL.VND." 

(Continued  from  page  5.) 
ed  to  San  Fi  ancisco  grocers  and  mem- 
bers in  the  interior  a  week  prior  to  the 
entertainment. 

Ticlfets  can  l)e  secured  from  the  fol- 
lowing members  of  the  club: 

Frank  li,  ('(Miiioily,  901  Stanyan  St. 

Jes.se  >V.  Trask,  3o2'  Devisadero  St. 

George  diolder,  176  Church  St. 

J.  M.  Snlllvaii,  IT  Oak  St. 

Oeo.  B.  Doyle,  Haight  and  Cole  Sts. 

John  \\.  Uiug,  23d  and  Valencia  Sis. 

Jo!S,  A.  Stnlz,  Fillmore  and  Pine  Sts. 

C.  Eo  Pierce,  25  California  St. 

E.  D,  Eddy.  3  714  Webster  St. 

Carl  Harrison,  assistant  secretary 
Associated  Grocers. 


Study  Your  Basine.ss. 

Plaving  decided  to  strive  in  a  cer- 
tain field  of  enterprise,  learn  all  there 
is  to  know  about  it — all  that  your 
mental  faculties  can  grasp:  do  all 
that  your  hands  can  do.  Resolve  at 
the  start- iff  to  be  -no  second  or  third 
rater,  no  "piker;"  resolve  that  you 
will  be  the  best  in  the  craft,  whatever 
it  is.  Don't  envy  those  above  you  or 
those  that  have  succeeded  but  study 
them  calmly  and  see  how  they  have 
done  it'  then  do  likewise.  But  the 
main  point  is  lo  never  relax  your  grip, 
once  havin.g  setled  the  question  of 
what  to  do.  Stick  to  it,  do  it  weil.  Be 
honest  with  yourself:  pause  and  ser- 
iously consider  once  in  a  while  if  you 
are  doing  best,  then  tighten  your  belt 
notch  and  do  more  earnestly. 

There  is  never  an  earnest  worker  in 
any  subordinate  position  whose  efforis 
are  lost.  Industry,  integrity,  earnest- 
ness and  ap|)licatiou  bring  their  re- 
wards. They  may  not  h:ive  been  no- 
ticed yesterday,  m:iy  net  today,  but  to- 
morrow they  will  be,  and  thea  come 
the  joy  and  exultation  of  i)roniot ion 
and  the  renewed  enthusiasm  that  in- 
spires to  better  results.  However, 
there  never  was  a  man  working  with  a 
serious,  earnest  !niri)ose  who  did  not 
find  ample  reward  in  the  conscious- 
ness th:it  ho  harl  done  tho  Uuit'-x  well. 


The  failures  in  life  an-  lliuse  who  ling- 
er aiid  waver,  vacillate  lot  go  and  take 
hold  again;  ihe  successes  never  let  go, 
l)ut  itnsh  on  with  a  pertinacity  that 
nuist  conriuer.  They  win.  .Anyone 
can  who  does  that. 


AftraetlveiK'Ss  in  AduTtlslnir 

The  idea  than  an.\  kind  of  an  ad- 
vertisement will  serve  a  good  pnr|)Ose 
is  no  longer  true.  There  nuist  be 
some  attractive  features  in  it  to  en- 
gage the  attention  of  the  people. 

It  must  present  good  goods  and  set 
them  forward  in  good  language.  When 
we  say  good  language  we  do  not  mean 
literary  finish,  but  plain  words,  whose 
meanings  are  clear  and  which  are  not 
capable  of  different  constructions. 

if  a  man  makes  his  advertisement 
mere  invoice  bills  he  will  have  little 
use  for  lan.gnage,  l)Ut  if  he  wants  to 
present  his  .goods  in  a  way  that  the 
public  will  take  an  interest  inthem 
he  wants  to  make  his  advertisement 
talk,  and  to  talk  there  must  he  words 
and  to  be  understood  correctly  these 
words  must  i)resent  the  ideas  the  deal- 
er has  in  his  mind. 

There  is  as  much  competition  In 
methods  of  advertising  as  in  general 
business,  and  if  one  is  to  gain  an  ad- 
vantage over  a  coinpoitior's  methods 
one  must  study  one's  work  and  seek 
to  do  the  best  possible  advertising. 

Advertisements  made  up  of  the  right 
sort  of  matter  can  never  be  two  good, 
l)ut  when  matter  is  sacrificed,  embel- 
lishment may  l)e  overdone,  and  the 
effectiveness  destroyed.  The  central 
idea  of  all  advertisements  is  to  i>re- 
sent  the  goods  in  their  most  favorable 
light. 


It  is  said  the  niana.gers  of  the  Chutes 
are  anxious  to  secure  the  old  Siitro 
hdnie  property,  and,  in  conneciion 
with  a  new  Cliff  House,  to  make  it  one 
of  the  most  attractive  resorts  in  the 
country. 


FOKT  SMITH  liKFliK^FKATOItS 
COI.I)  and  DItY. 


est 


is  at  home  wherever 


srrocers  are 


aUve  to  their  interests. 
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PETALUMA  DOINGS. 


Mercliaiits  of  Sonoma  Valloy  Center 
Gain  Many  Advantages  From  As- 
sociation. 


W.  H.  Early,  secretary  of  the  Mer- 
chants' Association  of  Petaluma  writes 
under  date  of  October  4th: 

"The  last  regular  meeting  of  the 
Merchants'  Association  of  Petaluma 
was  well  attended  and  nearly  every 
line  of  business  in  the  city  was  rep- 
resented, as  well  as  some  of  the  pro- 
fessions. The  members  were  very  en- 
thusiastic over  the  reports  of  the  offi- 
cers. It  was  shown  that  the  Associa- 
tion is  in  good  financial  standing  and 
its  membership  is  increasing. 
Early  Closing'. 

"The  Association  has  thus  far  prov- 
en very  beneficial  to  the  merchants  in 
many  ways.  Heretofore  it  has  been 
impossible  for  the  grocers  to  agree  on 
the  hours  of  closing;  many  of  them 
were  in  the  habit  of  keeping  open  un- 
til 8  o'clock  at  night.  But  every  gro- 
cer in  Petaluma  closes  promptly  at  6 
o'clock  now,  something  vvliicli  liiis 
probably  never  been  known  before  in 
Petaluma. 

Price  Maintenance. 

"The  grocers  have  always  been  un- 
able to  agree  on  prices  of  certain  arti- 
cles and  the  result  has  been  that  many 
of  them  have  been  doing  business,  as 
to  those  certain  articles,  for  nothing 
as  they  have  been  selling  at  cost  or 
in  some  cases,  at  a  loss.    Now  the 


Merchants'  Association,  through  a 
grocers'  committee  and  the  general 
secretary,  has  been  able  to  get  an  ar- 
rangement from  many  of  the  manufac- 
facturers  as  to  prices  and  it  is  no 
ti'ouble  to  maintain  a  price  wliich  will 
allow  a  reasonable  profit. 

High  Freight  Rates. 

"The  matter  of  freight  rates  and 
transportation  has  always  been  a  mat- 
ter -of  annoyance  in  Petaluma,  but  the 
Association  has  appointed  committees, 
representing  the  different  lines  of 
trade,  and  these  committees  are  ac- 
complishing good  results  for  the  mer- 
cants  by  interviewing  the  local  car- 
riers, both  rail  and  water.  Tlie  idea 
of  a  united  action  on  any  matter  seems 
to  accomplish  the  thing  every  time. 

Mutual  Fire  Insurance. 

"At  the  last  meeting  considerable 
interest  was  shown  as  the  result  of  a 
speech  made  by  one  of  the  merchants 
about  local  fire  insurance  rates.  The 
speaker  declared  that  the  fire  in- 
surance rates  had  been  increased  in 
Petaluma  by  one-half  and  all  without 
any  apparent  reason.  Many  of 
those  present  took  up  the  discussion 
and  the  matter  was  debated  for  over 
two  hours.-  As  a  result  a  committee 
of  seven  members  was  appointed  to 
make  thorough  investigations  in  the 
rate  matter  and  to  report  at  the  next 
meeting.  The  committee  was  instruct- 
ed to  take  the  matter  up  with  the  at- 
torney for  the  Association  and  secure 
an  opinion  on  the  matter  of  forming 


a  local  fire  insurance  company.  The 
committee  will  probably  I'ecommcud 
tliat  siicli  a  company  be  formed  unless 
the  rates  are  at  ouce  reduced." 


ELECTRIC  COFFEE  MILLS. 

The  attention  of  our  readeis  is  es- 
pecially called  to  the  adverLisemejii, 
( f  the  Enterprise  rllectr.c  Mills,  in 
111  is  issue. 

TiiCse  mills  are  now  equiivuc.l  wirls 
Wagner  motors,  made  in  SL.  Louis, 
and  are  guaranteed  agaiupr,  any 
mechanical  or  electrical  defects.  The 
Wagner  motor  is  considered  by  many 
experts  superior  to  those  of  any  other 
manufacturer. 

Prior  to  the  introducticni  of  the  En- 
terprise Electric  mills  it  was  aii  i:r- 
possibility  to  get  a  coffee  mill  fliat 
would  grind  coffee  perfectly,  als.o  pul- 
'/erize  coffee — by  power  —  ;if.  a  cost 
that  would  not  appear  excessive  to  a 
grocer.  Some  power  mill.3  using  the 
same  set  of  grinders  for  gvanniating 
vnd  pulverizing  v/ould  c.'ioke  if  th*^ 
grinders  were  set  too  tight,  or  ei;-;c 
friction  on  the  grinders  wi)uld  be  so 
great  as  to  cause  heating  of  the  cof- 
fee and  impairment  of  its  fiaroT. 

The  San  Francisco  agency  of  these 

mills  is  located  at  438  Market  screel. 
 ^  

Bids  for  the  removal  of  the  Larkin 

St.  wing  of  the  City  Plall,  for  that  part 

of  the  hall  between  this  wing  and  the 

dome,  and  for  the  shattered  shell  of 

the  dome,  were  called  for  by  the  Board 

of  Public  Works  recently,  and  will  be 

opened  on  Sept.  18th. 


$2.85  per  case  of  three  dozen. 
2  Cases  free  with  a  purchase  of  five  cases. 
The  best  breakfast  food,  and  the  best  profit  to  the 
retail  trade.    Obtainable  from  all  jobbers. 


CASTLE  BROS.,  Brokers, 

Pacific  Coast  Agents. 
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ASSOCIATION   ROSTER  " 


Callforniu    Retail    Grooeps    and  Mer- 
chants' Association. 

President,  Geo.   B.   Doyle.   San  Francisco. 
1st   Viee-President.    F.  "X.    Aubry,  Stock- 
ton. 

2nd  Vice-President,  C.  A.  Mottaz,  Los  An- 
geles. 

3rd  Vice-President,  H.  E.  Jones.  San  Jose. 
Treasurer,  C.  B.  Pearson,  Stockton. 
Secretary,  F.  B.  Connolly.  San  Francisco. 

Directors: 
A.    A.    Jost.  Sacramento. 
W.  C.  Longstreth,  Los  An.geles. 
J.  R.  Newberry.  Los  Angeles. 
J.   J.   Hughes.   Nevada  City. 
J.  F.  Limpinsel,  Placerville. 
L.  Warnke.  Alameda. 
H.  K,  Duncan,  Oakland. 
L.  R.  Eccleston.  Fresno. 
F.  B.  Connolly.  San  Francisco. 
E.   Kilgure.  Sacramento. 
John  W.  King.  San  Francisco. 


ASSOCIATION  KET.^II-  GKOCEKS  OF  .S.VN 
FKAXCISCO. 

PliESlDENT — Jolin  W.  King:,  22nd  and 
Valencia  Sts. 

1st  VICE-PKESIUENT — A.  L.  Zett,  2S0T 
.Mission  St. 

2nd  VICE-t-^.JSIiiENT — Jesse  W..  Tr:isk, 
339  Devisadero  St. 

TKEASCKEK — ,Jolin  F.  Soliomer,  3140  24lli 
St. 

SECRETAKV-aTrank     B.     Connolly,  Boi 

Stanyan  St.  ^ 

DIRECTORS — jI.  Brock,  3325  Sacramento 
St.;  James  S.  Irvine.  Bush  and  Franklin  Sts.: 
George  B.  Doyle,  Haight  and  Cole  Sts.:  Gus 
Lehrke,  627  Tennessee  St.;  Aalone  Zeitich, 
1995  Union  St. 


POWDER 

AbsoloteSy^  Pure 

A  Cream  of  Tartar  Powder, 
free  from  alum  or  phos- 
phatic  acid 

Makes  Home  Baking  Easy 


ALL  grocers  should 
carry  a  full  Stock  of 
Royal  Baking  Powder. 

It  always  gives,  the 
greatest  satisfaction  to 
customers,  and  in  the 
end  yields  the  larger 
profit  to  the  grocer. 


PACIFIC  COAST. 
Keliiil  Groeer^*  AMN4ici:itl«*u. 
Prcsldenl. 

I'\  B.  [•"'anclier — Sat  rariieiito.  CaJ 

First  Viee-Presltlent. 
J.   R.  Newberry — Los  Angeles,  Cal. 

Second  Vice-President. 
F"red  Dresser — Portland.  Ore. 

Secretary 
H.   Hauch,   Alameaa,  Cal. 


XATIOXAL  RETAIL  GROCERS'  AS- 
SOCIATIOjV  of  the  U'VITED 
STATES. 


Treasurer.  Henry  W.  Schwab,  'MU- 
waukee,  Wis. 

Director,  for  three  years,  F.  B.  Con- 
nolly, California. 

Director,  for  one  year,  .A.  W.  Far- 
I  linger,  Georgia. 

Senior  Director,  L.  F.  Padb'>rg.  St. 
Louis.  Mo. 

Membership  and  .4nnual  Dues — Two  class- 
es of  members  are  recognized  by  the  by- 
laws of  t^e  Association — delegates  from  local 
or  State  Associations,  and  individuals  from 
cities  or  towns  where  there  are  no  local  as- 
sociations or  when  existing  associations  do 
not  affiliate  with  National  Association. 

The  dues  of  -Associations  are  25  cents  per 
capita  of  local  membership. 


President,  Charles  J.  Kramer,  Little 
Rock,  Ark. 

Vice-President,  Simon  Clark,  Du- 
luth,  Minn. 

Secretary,  John  A.  Green,  Cleveland, 
Ohio. 


Reno,  Xev. — The  Davies  Pierce  Co. 
has  been  incorporated  and  will  begin 
operations  at  once  in  the  grocery  bus- 
iness at  340  X.  Virginia  St.,  Cap.  stock. 
$25,000;  paid  up,  $3100.  Incorporated 
E.  W.  Davies,  M.  C.  McMillan  et  al. 


BI  SIM-SS  .MK\  >0.>I1\ATKI>. 

Every  .grocer  in  San  Francisco  will 
be  interested  in  three  of  the  nomina- 
tions made  last  week  by  the  varirms 
parties. 

John  W.  King,  president  of  the  .Asso- 
ciated Retail  Grocers  was  noniinafeil 
for  supers iso.  by  the  Republicans 

Jos.  A.  Stulz,  for  several  years  local 
president  and  also  State  President, 
was  re-nominated  for  Public  .\dmini.s- 
trator  on  the  Union  Labor  ticket. 

F.  L.  Matthes,  president  and  man- 
ager of  the  Pacific  Vinegar  and  Pickle 
Works,  was  nominated  for  Sui)ervisor 
by  the  Fnion  Labor  party. 

All  of  these  gentleman  are  well  and 
favorably  known  by  the  grocery  trade 
and  their  election  would  be  of  great 
value  to  the  dealers  generally,  since 
a  friend  in  power  is  always  a  good 
thing  to  have. 


Now  is  the  time  to  run  on 

HUMBOLDT  COUNTY  BUTTER 


GIVE  YOUR  CUSTOMERS 


ALPHINE  OR  GOLDEN  GLOW 

And  you  will  not  have  to  listen  to  Kicks. 

MONOTTI-LARIMER  CO. 

Phone  Market  3006.  32-36  Page  St.,  S.  F. 
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■  California's  Best  Advertised  Product  I 


QHIRA 


Chocolates  and  Cocoa  Satisfies  [verybody 

THE  CONSUMER 

Because  it  is  always  Pure, 
Fresh  and  of  Full  Strength. 


THE  DEALER 

Because  it  Cannot  be  Sold 
for  Less  than  a  Fair  Price: 


111  order  to  protect  our  Trade  Mark  and  Also  Protect  the  Dealers  who  Distribute  our  Goods, 
we  have  fixed  the  following  as  the  niiuiniuin  prices  of  the  goods  listed  below: 

CHIRARDELLl'S  Ground   Chocolate,  I-lb.  tins  35c. 

"  Ground  Chocolate,  3-lb  tins  90c. 

"  Cocoa,  1-2  lb.  tins     -    -    -  25c. 

Eagle  Chocolate,  1-lb.  tins    -  30c.  . 

(More  may  be  charged  when  the  dealer  finds  it  necessary.) 

We  sincerely  trust  tliat  the  Retail  Trade  will  appreciate  our  Good  Will  and  will  lend  their 
aid  in  onr  efforts  to  maintain  the  above  i>rices 

D.  GH  I  RARDELLI  CO. 


f..C.TOM|pu^ 


RED  SEAL  LYE. 

Disinfectant,    Water  Softener,  Cleanser.  The  Sifting  top  Can. 

p.  C.  TOMSON  &  CO.,  Makers,  PKiladelpHia,  Pa. 
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GROCERY  MARKETS. 


Review  of  Conditions  as  Re- 
ported by  Experts  in  Vari- 
ous Centers. 


rOINTS  TO  WATCH. 


BREAD 

Local  bakers  are  planning  to  again 
advance  tlie  price  of  their  cliief  pro- 
duct. 
CHOCOLATES 
Further  advances  are  said  to  be 
planned. 

RAISINS 

The  present  state  of  the  market  war- 
rants purchases. 
HONEY 

Everything  points  to  an  advancing 
market. 
BEANS. 

Demand  is  such  as  to  /  make  ad- 
vances extremely  probable. 
EVAPORATED  MILKS 

Regardless  of  the  recent  advances 

another  move  of  the  same  sort  is 

said  to  be  planned. 

FREE  DEALS. 
Fairbanks  Gold  Dust. 

With  five  and  a  half  boxes  at  4.65 
one-half  box  free.  Size  24x72.  With 
ten  boxes  at  4.60  ore  box  free.  With 
2514  boxes  at  4.55  twu  and  one-half 
boxes  free.  With  fifty  boxes  at  4.o5 
fiv  boxes  free.  Above  deal  is  good 
for  but  a  short  period. 

Rumford  Baking'  Powder — Five  per 
cent  discount  in  five  case  lots;  one 
case  free  in  ten  case  lots. 

Jello — One  case  free  with  each  12 
cases.    Deal  limited  to  48  cases.  Ice 
cream  powder  made  by  the  same  com 
i);)ny  may  be  assorted  with  .Tello  in 
mnking  up  orders. 

Parsons  Ammonia. — %  case  free 
with  514  cases,  1  case  free  with  10 
cases. 

Cal.  Homo  Brand  fatsiin. — "i  case 
T^ots.  $2.25  per  doz.  and  one  case  free: 
10  cnsp  Lots.  $2.20  per  doz.  Two  cases 
free  25  case  Lots,  $2.15  per  doz.  and 
5  cases  free;  100  case  Lots,  $2.00  per 
doz.  and  20  cases  free. 

Murdoch's  Starch — 10  case  lots  as- 
sorted or  straight  at  list,  one  ca^e 
corn  starch  free.  Crates  of  sixes 
count  for  two  cases. 

X-Ray  Stove  Po'ish — 5c  size,  3  doz. 
$1.50  with  6  free;  10c  size.  3  doz., 
$2.50  with  6  free. 

Broniangelou — One  dozen  free  with 
each  gross  ordered.  No  free  goo.ls 
with  orders  for  less  than  one  gross. 

Frazier*s  Axle  Grease. — One  case 
free  with  tep 

Malta  A'ita — One  case  free  with  five. 

Rex  Lye — One  case  free  with  five 
caseSi 


FOREWORD.  The  advancing  mar- 
kets all  over  the  United  States  are 
bringing  about  a  condition  unpre- 
cedented and  one  which  is  constantly 
growing  more  serious. 

Some  interests  feel  that  the  era  of 
high  prices  has  about  reached  its  limit 
but  this  is  questionable.  It  is  general- 
ly admitted  that  prices  are  now  at  a 
record  mark  and  it  is  also  acknowl- 
edged that  if  the  advances  continue, 
the  consumer  will  halt  and  refuse  io 
take  the  goods.  A  forerunner  of  this 
condition  may  have  been  noted  in  th  = 
disposition  displayed  by  consumers  to 
accept  substitutes — goods  which  are 
cheaper  than  the  lines  discriminating 
buyers  might  usually  demand. 

Probably  one  reason  why  the  con- 
sumers have  not  shown  their  feeling 
in  the  premises  yet,  is  because  of  the 
fact  that  both  jobbers  and  retailers 
have  been  hoping  that  prices  would 
decline  somewhat,  and  have  accord- 
ingly withheld  advances  of  price  to 
consumer  as  long  as  they  possibly 
could.  The  limit  to  such  a  course  of 
procedure  has  now  come  and  the  job- 


bers are  at  last  being  forced  to  take 
cognizance  of  the  situation  and  the  re- 
tailer in  his  turn  has  awakened  to  the 
fact  that  he  cannot  safely  do  business 
without  a  profit,  and  hence  his  ad- 
vance in  prices  to  the  consumer.  Some 
authorities  believe  that  this  will  short- 
ly result  in  a  reaction — that  is  to  say — 
the  consumer  will  not  take  the  goods 
and  the  retailer  will  be  left  with  them 
on  his  hands. 

That  this  theory  is  felt  to  l)e  a  coi- 
rect  one,  is  shown  in  the  conservative 
policy  in  purchases  now  being  fol- 
lowed by  both  jobbers  and  retailers. 
Heavy  stocks  of  any  one  line  are  avoid- 
ed. The  great  trouble  is,  however,  that 
almost  every  line  is  on  the  same  In- 
flated basis.  In  the  east  to-day  the 
packers  and  manufacturers  are  the 
kings,  but  the  balance  of  power  will 
soon  swin,g  back  to  the  jobbers.  When 
that  time  comes  it  will  be  a  case  of 
jobbers  buying  from  jobbers  at  even 
greater  prices  than  are  now  charged 
by  first  hands.  Each  subdivision  of 
I  available  stock  will  enforce  anotiier 
;  increase  till  spring  may  find  a  schedule 


Golden  Gate  Leaf  Lard* 
Eastern  Star  Hams  and  Bacon. 
Sound,  Wholesome  Food  Products 


Prepared  under  strictly  hygienic  condiiions 
and 

United  States  Government  Inspection. 


Western  Meat  Co. 

Mail  Address  : 

Sot^itli    San  Francisco 

San   Mateo  County 
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of  prices  almost  approaching  famine 
proportions.  This,  coupled  with  the 
"go  without"  policy  of  the  consumer, 
is  causing  serious  thought  among  the 
retailors  of  the  trade  throughout  the 
country. 

The  ".Journal  of  Commerce"  of  New 
York  in  making  a  statement  similar  to 
the  above  says: 

"With  the  bulk  of  the  new  pack 
crops  in  hand  or  so  nearly  in  hand 
as  to  be  safely  reckoned,  it  is  evident 
that  the  staple  luxuries,  as  canned 
vegetables,  canned  fruits,  dried  fruits, 
canned  and  boxed  tlsh,  canned  and 
smoked  meats^  preserves,  etc.,  will  all 
have  to  be  reckoned  as  delicacies.  In 
this  situation,  the  Inilk  of  the  de- 
mand will  he  thrown  to  the  cereals 
and  their  secondary  products.  Owing 
to  a  clever  campaign  manufacturers  of 
patent  cereal  foods  have  gradually 
secured  practical  control  of  even  the 
inilk  &upi)ly  of  cereals  and  by  their 
own  large  purchases  have  forced  a 
market  for  bulk  goods  which  are  al- 
most as  high  as  the  same  quantities 
of  the  patented  package  goods.  Del- 
iveries of  both  these  lines  of  cereals 
are  already  three  to  four  weeks  be- 
hind and  prices  are  at  record  height. 
Wherefore,  it  looks  as  though  every- 
thing in  the  grocery  line,  bulk  or 
package,  fancy  or  staple,  necessary  or 
a  luxury,  will  be  remarkably  short 
during  the  winter." 

Some  of  our  readers  may  feel  that 


this  statement  of  conditions  comes 
from  a  territory  so  far  removed,  that 
the  trade  here  need  not  consider  such 
reports.  In  coming  to  such  a  con- 
clusion, they  will  make  a  great  mis- 
take. The  pinch  is  being  felt  all  over 
the  United  States  and  must  be  re- 
■  ■A::  ned  with. 

SUGAR. 

Contrary  to  the  expectation  of  some, 
the  market  in  this  line  shows  an  ad- 
vance of  20  points  during  the  past 
week. 

IVew  York,  Oct,  3,— Willett  &  Gray 
report : 

Tlie  week. — Raws:  Unchanged.  Re- 
fined: Unchanged.  Net  cash  quota- 
tions this  date  are:  Molasses,  3.09c; 
Centrifugals,  3.95c;  Granulated,  4.65c. 

Raws. — The  moderate  business  of 
the  week  has  been  on  the  previous 
basis  of  3.95c.  per  lb.  duty  paid  for 
96  degrees  test  Centrifugals. 

Unsold  stocks  of  Cuba  and  Porto 
JU--Q  sugars  are  very  small,  and  are 
firmly  held. 

The  notable  feature  of  the  week  is 
the  completion  of  the  Cuba  crop,  and 
tlie  final  outturn  of  same  given  by 
Messrs.  Guma  &  Me.ier  as  1,427,673 
tons,  against  1,178,749  tons  in  pre- 
iif  year. 

Tiie  unusually  favora]jle  conditions 
for  grinding  (of  the  sear-on  just  over) 
liave  left  in  the  fi'elds  no  suriilns  cane 
i''ir  earl.\  griirJiug  of  the  cnuiing  crop, 
which  will  be  a  later  crop  than  usual. 


and  this  absence  of  feurplus  cane,  in 
connection  with  several  other  disad- 
vantageous conditions,  will  result  in 
less  production  than  last  season.  The^ 
decrease  cannot  be  closely  estimated 
now. 

Refined.— A  slight  falling  off  in  the 
demand  is  noticable. 

COFFEE. 

C.  E.  Bickford  reports  under  date  of 
Oct.  3: 

Small  stocks  in  second  hands  and  a 
further  hardening  tendency  in  all  mar- 
kets resulted  in  a  continuation  during 
September  of  the  unusually  active  de- 
mand noted  in  our  August  and  Sep- 
tember circulars.  The  deliveries  from 
first  hands  for  the  past  three  months 
have  aggregated  93,000  bags,  which  has 
reduced  importers  holdings  to  less 
than  40,000  bags  and  requirements  will 
doubtless  absorb  these  prior  to  the  ar- 
rival in  quantity  of  new  crop.  This 
liberal  buying  and  reduction  of  stock 
has  caused  an  advance  in  prices  or 
from  %c  to  %c  during  the  month,  cur- 
rent unwashed  Salvador,  with  fair 
roasting  merit  selling  at  8%c  and 
superior  unwashed  at  9c  to  9i/4c.  The 
advance  applies  to  all  grades  with  tiie 
exception  of  the  lovi'est  classes.  Thes.^ 
have  not  particijiated  In  the  advance 
and  have  been  neglected,  even  at  for- 
mer selling  values,  due  in  measure 
to  the  lower  offerings  from  Brazil  and 
com]3etitive  value  of  these  offerings, 
together  with  a  lack  of  interest  on  the 


Coffees,       Teas,  Spices 


The  mission  of  the  retail  irrocer  Is  to  please  his  customers  and 
to  make  money,     Folger's  Golden  Gate  goods  will 
help.     So  completely  , do  they   satisfy  that 
dealers  and  consumers  refer  to  them  as 


LA.  FOivGER        CO.,  Ss>.ii  Francisco. 
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part  of  local  dealers  in  them. 

New  York  quotations  are  %c  higher 
on  No.  7  Rio  and  %c  higher  on  No.  4 
Santos  than  prices  ruling  a  mouth  ago. 
The  receipts  at  Rio  and  Santos  to  date 
are  smaller  than  generally  anticipated 
and  are  now  3}^  millions  of  bags  as 
against  5%  millions  received  up  to  the 
corresponding  period  of  a  year  ago. 
Trading  is  reported  as  being  light,  and 
listless  buyers  persisting  in  their  hand 
to  mouth  policy  pending  further  deve- 
lopements  and  crop  reports. 

RICE. 

M.  Phillips  &  Co.  reports  under  date 
of  Oct.  8: 

The  market  on  fancy  heads  shows  no 
change  since  our  last  report.  Prices 
are  still  firm  and  the  mills  do  not  show 
any  sign  of  weakening. 

■"As  advised,  domestic  grades  of  Ja- 
pan rice  are  about  cleaned  out.  Un- 
polished, Japan,  grown  from  Imported 
seed  in  the  Hawaiian  Islands  will  take 
the  place  of  these  grades  until  new 
crop  can  be  procured.  This  should 
find  favor  with  the  trade  as  it  can  be 
bought  for  50c  per  bag  less  than  im- 
ported Japan.  Prices  on  new  crop  Ja- 
pans have  opened  up  on  a  basis  nearly 
equal  to  the  cost  of  imported  rice. 
Offerings  up  to  the  present  time  are 
limited  and  we  do  not  look  for  any  ship 
m.ent  to  arrive  before  Nov.  1.5th." 

>'ew  Tork,  October  1. — Dan  Talma- 
ge's  Sons'  Co.  report: 

Demand  for  the  week  has  been  ac- 
tive. All  grades  are  in  request,  al- 
though offerings  have  not  shown  vsiv 
wide  assortment.  There  is  an  im- 
provement in  this  respect,  however,,  as 
medium  styles  appear  occasionally. 
Prices  ara  firm  in  sympathy  with  con- 
ditions at  primary  sources  of  supply. 

Advices  from  the  South  note  good 
demand  on  the  Atlantic  Coast,  with 
light  offerings  account  of  storms  v.'hich 
have  interfered  with  harvest.  At  New 
Orleans,  market  is  strong  v.-ith  .good 
demand.  Receipts  of  Rough  Rice  have 
been  light,  not  sulficisnt  to  meet  dail>' 
requirements  of  ;Mills,  hence  majority 
are  closed.  The  limited  daily  output 
is  readily  placed. 

In  the  interior — Southwest  Louisiana 
and  Texas — more  mills  have  started 
but  are  running  on  scanty  supply  of 
rough.  Rains  almost  every  day  have 
delayed  harvest  and  threshing,  and 
such  parcels  as  planters  have  secured 
are  sharply  competed  for  by  the  mills, 
ard  the  out-turn  of  cleaned  is  quickly 
absorbed  by  waiting  demand.  The 
constant  rains  in  the  rice  belt  are  be- 


coming a  serious  menace  to  both  i 
quantity  and  quality  of  the  crop. 

Cables  and  correspondence  from  a- 
broad  note  quiet  markets  for  all  do- 
liveries. 

FLOUR. 

The  advance  in  Hour  which  was 
predicted  several  weeks  ago  in  our 
"Points  to  Watch"  column,  made  its 
appearance  several  days  ago.  the  mar- 
ket advancing  20c  per  barrel.  This 
.advance  was  l)rought  about  through 
the  rapidly  advancing  wheat  market 
?nd  the  end  is  not  yet. 

BRE.VD. 

A.  W.  J.  Ciibbs,  assistant  secretary 
of  the  Master  Bakers'  Association,  says 
that  the  bakers  are  facing  a  crisis. 
They  must  either  go  out  of  business  oi 
make  the  consumers  pay  more.  There 
is  a  shortage  of  wheat  throughout  this 
country  and  Canada,  and  even  m 
Europe.  In  Canada  they  expected  to 
harvest  80,000,000  bushels  of  wheat. 
They  will  be  fortunate  if  they  harvest 
35.000.000  bushels.  In  our  own  coun- 
try the  wheat  situation  is  not  mucii 
l^etter.  The  millnian  has  paid  the  in- 
creased price  to  the  grower,  and  the 
baker  has  i)aid  it  to  the  millman.  Now 
it  is  ti:e  time  of  the  consumer  to  pay 
the  baker.  T  am  callin.g  a  meeting  of 
the  axecutive  committee  of  the  Master 
Pak?rs'  Association  for  next  Thursday. 
At  that  meeting  it  will  be  detcrniinalefi 
whether  the  association  sh  jll  be  asked 
to  increase  the  cost  of  brsad  to  the  i 
consumer.  ' 
DRIED  FROT. 

This  line  's  without  narticular  fea- 
ture  at   this   time.    All   varieties  of, 
fruit  remain  steady  with  strone  m.ir- 
kets.  most  of  the  stock  being  held  by 
packers. 

RAISIXS.  . 

This  line  is  very  weak  and  dull  at 
the  present  writina:. 

HONEY. 

Honey  is  very  firm  with  stocks  in 


light  supply.  Advances  are  extremely 
Hkely. 

>TTS. 

The  market  in  this  line  is  in  a 
splendid  condition  from  the  i«tand- 
point  of  the  sellers. 

BEAXS. 

There  is  an  active  demand  all  abniB 
Th.'>  line  in  this  commodity.  Limas  are 
slightly  lower,  while  Pinks.  Fleds  and 
large  and  small  Whites  are  higher  with 
an  unusually  good  dentanfl  for  whiif-*. 
CAWED  CORV. 

Corn  is  getting  very  much  firiu -r 
every  day.  Accordint:  to  advices  from 
the  oast,  the  pack  will  be  late  and  a 
great  deal  of  packing  will  have  to  Im- 
done  in  a  very  short  space  of  time. 
CO\DE>SED  MILK. 

We  hear  that  most  of  the  standard 
brands  are  again  programmed  to  ad- 
vance. 

PROVISIONS. 

We  learn  that  c(>ii.--idtTalili'  (••itiiii'.; 
is  being  indulged  in  l)y  the  various 
intpr^stod  dealers.    No  s|ierlal  d'cliiio 
is  to  be  noted  r.t  the  i)rpseiif  time. 
IMPORTED  FISH. 

>'ew  York,  October  4. — Strohui€>yer 
&  \v\if  Cn.  report : 

Herrines — .Market  for  Holland  and 
Scotch  is  unchanged,  with  considerable 
better  demand. 

Xomeefan  herrinirs — Prices  declin- 
ing. 

Irish  .Mackerel — Scarce  and  in  goo<l 
de^iand.    Pries  higher. 

Norway  Mackerel — Very  scarce:  ' 
ing  seems  to  be  a  failure:  an 
rather  small  and  prices  consid»'i  • 
higher  than  last  week.    Quality  verv 
fire. 

InHMtrted  oil  sardines — No  change: 

catch  still  a  total  failure. 

Sprats — Very  scarce.    Stocks  a' ' 
ing  bought  Mi>  rajddly  and  pric » 
vancing. 

Norway  smoked  sardinei*-^atch  a 

failure:  very  scarce;  prices  advanriTr.: 


r.ocARNo 


BANKING  INSTITUTIONS. 


Swiss  American  Bank 


an  PninciSL-o.  .Mnin  Offl.-.- 
1         Fillmore  St 


P  ranch 


Of  I.4»r:irn<».  Swif /i»rl:incl 

CAPITAL  5M}0.000 
SURPLUS  AND  UNOrVinED  PROnTS.  $2?0,000 
TOTAL  ASSETS.  $5,500,000 

S;in   Fr;»nri.irn  Olllrrr* 
HENRV  ISRI  NNKK,  I'rfsulpnl  AI.KKKK  ^lONOTTI.  :n.l  Vi.r  I  r.-. 

T.  r.  TOr.N.\ZZIM.  l^t  Vire  rr—  .\    \.  MirHKI.KTTI.  Manacrr 

OTTO  OTTEsKV.  .\<i«t.  Cnnhlir. 

.\(  rt»i  N  r«  or  r.ank'*.  ''irm*  am>  imuvihi- REsrrrm  t  i  >  «.«>r  in  i 


RICE 


Buy  Ri^ht  Direct  from  the  Mills 

Save  Jobbers  Profits 

Largest  Exclusive  Rice  Dealers  on  the  Coast 

NE.'W  ORLEANS  B.ICE  MILLING  CO..  I04  Front  St.,  San  Francisco 

Samples  Mailed  on  R.eQtiest 
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Norwegian  Stockfisli — Prices  declin- 
ing. 

HAY. 

Somers  &  Co.  say  undei-  date  of  Oct. 
8:  — 

In  spite  of  tlie  fact  that  hay  arrivals 
have  been  increasing  a  bit  during  the 
week  ending  to-day.  there  is  no  deny- 
ing that  the  marliet  is  materially 
stronger,  arrivals  showing  a  total  of 
?>740  tons  in  comparison  with  3150  last 
week  and  4430  for  the  week  ]3receding 
that.  Apparently  we  ai'e  readily  ab- 
sorbing an  average  of  4000  tons  per 
week  so  that  when  we  fall  below  this 
range  the  difference  is  immediately 
noted  on  the  market.  It  is  true  that 
several  large  consumers  have  facili- 
ties for  storing  away  their  Winter's 
supply  and  practically  all  of  these  are 
now  out  of  the  market.  The  fact  re- 
mains, however,  that  in  spite  of  the 
general  complaint  of  dull  times  that 
there  is  a  fairly  healthy  demand  for 
hay  here  and  a  market  with  a  decided 
sensitiveness  to  any  under-supply.  The 
Sante  Fe  R.  R.  is  figuring  more  prom- 
inently in  the  freighting'  of  hay  to  this 
market  but  in  spite  of  the  fact  that 
both  this  line  and  the  S.  P.  are  doing 
their  best  to  furnish  cars,  yet  they 
fall  short  of  giving  us  what  we  need 
to  properly  supply  out  wants.  All  R. 
R.  lines  are  reporting  shortage  in  cars, 
although  when  complaint  is  made  on 
the  part  of  the  hay  men  some  officials 
reply  Avith  the  old  excuse  that  the  bay 
dealers  do  not  unload  the  cars  here 
when  they  receive  them.  This  report 
is  absolutely  without  foundation,  ex- 
cept in  occasional  individual  cases 
when  on  a  particular  day  one  dealer 
might  receive  a  large  number  of  cars, 
all  of.  which  cnuld  not  be  unloaded 
within  the  specified  time. 

Although  the  situation  is  strong,  we 
cannot  at  the  moment  report  any  ad- 
vance over  the  quotations  given  a  week 
agn  which  we  report  as  follows: 
Choice  Wheat  Hay. .  .$18.00  to  $20.00 

Good  Wheat  Hay   16.00  to  17.50 

Other  grades  same...  ll.OOto  15.00 

Wheat  &  Oat   ll.OOto  16.00 

Tame  Oat    ll.OOto  15.00 

Wild  Oat    9.50  to  12.50 

Stock  Hay    7.50  to  9,00 

Alfalfa   9.00  to  13.00 

Straw,  per  bale  45  to  .S5 

 ^  

GREEN  KEACHES  HOME. 

SpTctaiT  of    Natio>>!il  Oraani'satioy 
Much  Gratified      Results  of  Trip 
West. 

Mr.  John  A.  Green.  Secretarv  of  the 
National  Association  of  Ret-iil  Gro- 
cers, in  writing  of  his  trip  after  leav- 
ing our  State  Convention  at  Sacra- 
mento, states  tnat.  bo  found  the  best 
of  conditions  prevailing  in  the  Retail 
Grocers  Association  of  Portland.  He 
spoke  of  the  wonderfully  represen- 
tative gathering,  both  in  number  and 
influence,  at  the  Hotel  Portland  at 
the  banquet  held  there.  The  Conven- 
tion at  Seattle  was  extremely  inter- 
fasting  nnd  very  satisfactory  from  ev- 


ery point  of  view.  On  his  way  back, 
Mr.  Green  stopped  at  Minneapolis  and 
St.  Paul,  where  he  met  and  addressed 
both  of  the  associations  in  those  cities. 

Mr.  Green  considers  his  trip  to  be 
the  most  successful  of  any  he  has  ever 
undertaken  and  believes  that  the  in- 
terest arroused  will  be  worth  many 
times  the  cost.  The  work  of  organi- 
zation has  been  largely  helped  through 
cut  the  territory  visited  by  him. 


PCBT.ICATION  RULES. 


^iE}Y  FLOIR  MILL. 


San  Diesi'o,— The  Globe  Grain  and 
Milling  Co.  of  Los  Angeles,  has  closed 
a  deal  for  the  purchase  of  land  be- 
tween Ash  and  Beech  sts.  on  the  water 
front  for  the  erection  of  its  mill.  The 
price  is  $16,000.  The  mill  will  have  a 
cajjacity  of  250  barrels  of  floor  a  dav, 
and  will  cost  in  the  neighborhood  of 
$150,000.  Work  will  be  commenced  at 
once  on  the  construction  of  the  phint. 


!>:ite  of  Expiralion — Receipt  of  liiH  indi- 
cates the  time  when  your  subscription  ex- 
pires. 

Discontinuance. — Subscriptions  are  not  dis- 
continued at  tlicir  expiration.  Any  subscrib- 
er wisliing  to  stop  liis  paper  must  notify 
the  Publishers.  Do  not  depend  upon  your 
Postmaster  or  any  one  else  to  order  the 
paper  stopped  for  you. 

Change  of  Address. — Subscribers  must  no- 
tify us  of  any  change  in  their  address,  giv- 
ing both  tile  former  and  present  address, 
otherwise  they  are  responsible  for  the  paper 
if  sent  to  a  former  address,  until  ordered 
stopped,   or  address  changed. 

How  to  K«mit. — To  secure  safety,  it  is 
important  that  remittances  should  be  made 
by  checks,  drafts,  postoffice  orders,  express 
money  orders,  or  registered  letters,  made 
payable  to  the  "Retail  Grocers'  Advocate." 

Receipts. — Remittances  are  acknowledged 
by  potsal  card  receipt. 

3{issing:  Numbers. — Siiould  a  number  of 
the  "Advocate"  fail  to  reach  a  subsi.-riber, 
he  will  confer  a  favor  upon  the  Publishers 
by  notifying  us  of  the  fact,  upon  receipt  of 
which  notice  the  missing  number  will  be 
sent. 


Some  One  Has  S 

"Discontent  is  the  Mother  of  Progress  and 
the  Ideal  is  its  Beacon  Light. 

Are  you  di.scontented  witli  tlie  progress  of  your  l)i:siness  my 
GKOCKR  friexd!'    If  \-ou  are,  order  a  case  of 
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It  i,s  THE  IDE-VL  maple  flavoring-  and  will  act  as  a  Beacon  Light 
of  trade  for  von. 


MAPIEINE 

is  a  pure  vegetable  extract 
made  from  root.s  and  herb.s. 
It  ha.s  even  a  move  delicate 
flavor  iliaii  maple  and  is  un- 
surpassed for  fla^'oring  bon- 
bons, cakes,  deserts,  ices,  etc- 
and  makes  a  syrup  better  than 
maple  at  a  cost  of  59^  cents 
per  gallon. 

JOHN  H.  SPOHN,  Agt., 
50-51  Clay  Street 

San  Francisco,  CaL 


Crescent  Mfg.  Co.,  Mfgrs.. 


Seattle,  Wash. 
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GROCERS  CONSOLIDATE 


W^ilkes  &  Pearsou  and  Thomas  Kuutzon 
Join  Forces  in  Stockton. 


The  "Stockton  Record"  of  Sept.  28 
says:  A  deal  of  much  importance  in 
commercial  circles  was  effected  this 
week  in  the  consolidation  of  the  two 
large  grocery  firms  of  Wilkes  &  Pear- 
son and  Thomes  F.  Knutzen. 

The  new  firm  is  under  the  firm 
name  of  Wilkes,  Pearson  Co.,  and  it 
occupies  the  handsome  and  commo- 
dious pressed  brick  building  which 
Mr.  Knutzen  recently  erected  at  the 
northeast  corner  of  Weber  aveuue 
and  Stanislaus  street. 

Wilkes  &  Pearson  have  enjoyed  an 
enviable  prosperity  since  they  open- 
ed their  grocery  store  on  El  Dorado 
street  some  years  ago.  Their  busi- 
ness increased  so  rapidly  that  for  sev- 
eral months  they  have  been  seriously 
handicapped  by  a  lack  of  room  and 
have  been  looking  about  for  more 
commodious  quarters. 

In  the  meantime  Mr.  Knutzen's  gro- 
cery business  had  been  growing  stead- 
ily and  he  had  erected  a  modern  busi- 
ness block  on  Weber  avenue  as  a 
home  for  his  grocery  business.  He 
found  himself  with  room  to  spare  and 
a  desire  to  associate  with  him  a  part- 
ner or  partners  so  that  he  could  di- 
vide the  work  and  responsibility. 

The  result  was  that  Wilkes  & 
Peason  could  supply  what  Mr.  Knut- 
zen desired,  and  he  could  provide 
just  what  they  were  looking  for. 
Hence  the  consolidation  of  the  firms. 

The  new  firm  will  have  the  most 
modern  and  sanitary  fixtures,  ample 
room  and  accommodation  for  carrying 
on  the  large  business.  It  will  be  a 
live  and  creditable  addition  to  the 
new  Weber  avenue. 

(Mr.  Pearson  is  Treasurer  of  tlie 
State  Grocers  Association.) 


NEW  FACTORY  TOWN. 


Down  in  Santa  Clara  Valley  there  is 
another  town  coming  into  prominence 
as  a  manufacturing  center.  This  is 
Sunnyvale,  38  miles  from  San  Fran- 
cisco and  on  the  main  line  of  the 
Southern  Pacific.  Within  a  few  years 
after  its  founding  Sunnyvale  was  se- 
lected by  the  Goldy  Machine  Co.  for  a 
location  for  its  plant  and  $125,000  was 


spent  by  this  .Jubilee  Incubator  Co. 
Madison  &  Bonner  have  also  built  a 
packing  house  iiere  and  give  oinplo.v- 
ment  of  150  men  and  women.  The  iic.\t 
to  select  Sunnyvale  was  the  .Joshua 
Hendy  Iron  Works,  with  a  salary  list 
of  400  to  500  employes.  Then  there  ia 
the  Century  Paint  and  Roofing  Co., 


several  canneries.  Libby.  McNeil  and 
Libby  among  them,  the  Hydro-Carlmii 
(-oiiipaiiics,  .hjliiison  Traction  Kn^lnc 
Co.  and  other  business  conceniH. 

Grocers'  Theatre  Party— "Aloaxar"— 
October  2{nii. 


Saleof  Hobart  Electric  Mills 

In  Past  Two  Years 

3  times  in  Excess  of  all  other  makes  combincil 

Hobarts  Exclusive  Mill  Patents  protetls  your  interest  and  makes  it 

the:  king 


For 


Gniniilatinii' 


I'l.r 


l'iil\i'ri/iii' 


.in     1  l,..>r    i'rclr-.|  ,ll 

Hobart  is  iimkini;  Irnili'rs  for  otlu-r-..     Wr  !irc  ri':i(i.v  In  do  >ou  ii  kooiI  mm. 

FR.WK  F.  WE.\H.  D.  .s.  A.  For  rarilir  (  oii>l 
187  Telegraph  .Vvo.,  ttakliin.l,  (  :il. 


BAY  CITY  MILLS 

GROCERS!  -^^^  ,  l^^'^S^ 

TRY  OUR  PATENT  (Extra  Family)  ROLLER  FLOUR       i     ^I^IIIdS  | 
YOUR  CUSTOMERS  WILL  THANK  YOU. 

Bay  City  Flour  Mills,       First  and  Clay  Sts.,  Oakland 
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GHIRARDELLI  BLOCK. 


I  &  Jennings  were  located  before  the     «roccrs'  Theatre  Farti-— "Alcazar"— 
M.    D.    Ghirardelli,    the    chocolate  ^  ^^"^V^'^f' He  will  erect  a  large  October  29th. 

and  cocoa  n^anufacturer.  has  hought  Sfa^nd' drn^1>wT  hSlni2/""  '''' .^iZ?^^'^' 
the  lot  at  the  northeast  corner  of  Hal-  ^ 
leek  and  Front  streets,  where  Hooper  ', 


KELLEY- 

CLARKE 

CO. 

23  Market  St.,  San  Francisco 

IVORY  SOAP 
LENOX  SOAP 
P.  &  G.  NAPTHA  SOAP 
K.  C.  BAKING  POWDER 
PR()CTOR  &  GAMBLE  CANDLES 
ORANGE  CITY  RUSKS 
PEARLO  GUM 
HONEYSUCKLE  MILK 


%  Pts.  $1.12%  doz 
Pts.  1.85 
Qts.  3.25 


FRUIT  CANNEPS 
AiiOCIATION 

v6t6TfRun  AKi>VEl.ErABLE 
PACKfeRS  in  rue  WOULD  -l^rf 


^OV  ARE  ALWAYS 
^     and  a  profit  If  yon 
You  can   increase  your 
comfort  of  your  cus 


le 


trade  and  the 


ng 


at  once.    It  will  sell  and  satisfy. 


HAND  SAPOLIO  is  a  special  toilet  soap— superior  to  any  other  in  countless  ways — delicate 
enough  for  the  baby's  skin,  and  capable  of  removing  any  stain. 

Costs  the  dealer  the  same  as  regular  SAPOLIO,  but  should  be  sold  at  10  cents  per  cake. 
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n 


Wholesale  Price  List. 

KACH  DEPAKJ  iMi;X  r  Ol  Ol  K  I'KICK  I.IST  IS  ClIlit'KlCIJ  I  i'  AM'  (  (IlilCKr  I  i;i>  i:\  Km  \\  KI).M.-»I> \»  lt^  M  I  IIKAM>K> 
sI'KiX  &  CO.,  A.  SCHILLING  &  (  O..  .J.  A.  I  OLCJKK  &  CO..  SISSMMVN.  WOiCMSKK  \  <  «)..  .1.  II.  MAVItAI  KU  &  CO..  (.  I  «.( i  K  V  II I M  ► 
4-  CO.,  TILLMANX  &  BEXDEL,  WELL.M.W,  TECK  &  C  O  .  CLD.MIV  A:  <  <)..  AVIEI.AM)  P.KOS.,  liOKTII  I.ISHKKI.KK  A  (.It  VSMU  K. 
WILLl.AM  CECFE  CO.,  WHITTIEK-COBl  UX  CO.,  \V.  P.  mj-KK  &  CO..  ST.VND.VKW  Oil.  <  O  .  IMMU'EK  Ji.  .IE  V  MN<.^.  M.  I'llll- 
LIPS  &  CO..  PACIFIC  CO.VST  BISCIIT  CO..  PACIFIC  V1NEG.\K  &  PKKI.E  \VOKKS.  II  E\ AN-\V  1.1  I.I,  (  O..  AM»  ^(IIW  Ml  \<  IIKIt- 
FREY  CO.,  LEVEXSOX  &  CO.,  SWIIT  &  CO.,  E.\CII  IIHM  TAKING    IIIE  DEP.Mff  MEXT>  .VsSMiNEI),  .\S   l.l>r   IM)I(  \  I  K>« 

Xo  claim  is  made  that  lliis  Price  List  eiinlains  an  iroin-laii  M-lietliile  <>f  r..l<-> — ki>'»1  f>>r  .i  «»fek.  No  iiUfli  •.rlieiluir  cuuld  i-f 
Dlitalned,  even  on  iietual  cash  sales.  These  prices  are  siilicileil  for  imMiealion,  aad  re|ire!«enl,  at  Ihe  liine  of  K<dnK  <o  prr»».  Ilir 
averagre  i>rices  demanded  by  the  general  run  of  jobbing  houses  for  average  aniounls  of  ^ooils  on  nviTaKe  4-ondillons  of  piirc-hiiM* 
Per.sons  with  cash,  or  nndoubted  credit,  always  get  special  lo»v  rates. 

Subscribers  will  confer  a  favor  by  poinlin;;  out  to  ns  any  particular  error  or  oidImiIod. 


cot. 


COL. 


.\l)alones   17 

Ammonia,    Laundry  ....25 

Anchovies   17 

.Asparagu.s   10 

Ax    Handles   43 

Axle   Grease   S8 

Bacon   11 

Bar  Sugar    3 

Barrel  Covers   45 

Baked   Beans   11 

Baking:  Powder   19 

Bags    (paper)   S8 

Barley,  Pearl   23-24 

Baskets   42 

BaUi  Brick   .i» 

Beans,  Canned   10 

B?cf ,   Barreled   12 

Benzine  29 

Beef,   Extracts   3:i 

Binder  Twine   42 

Blacking:,  Shoe   42 

Bloaters   15 

Bluestone   38 

Bluing  26 

Boullon  Cap."4Ules   33 

Bowls   4:< 

Brooms   43 

Breakfast  Foods   21-24 

Brushes   43 

Butter    Ladles   45 

(Miiiiies   30 

Cindles   38 

Canned   Fish   17 

Canned    Fruits  ....5-fi-7-8 

Canned  Meats   13-14 

Canned    Soups   3'; 

Canned   Vesetabies   10 

Can  Openers   43 

Capers   33 

Castle  Soap   28 

Castor  Oil   30 

Catsups   (bulk)   53-54 

(.'aviar.   Russian   14 

Cereal    Coffee   34 

CtM-eal  Lax-.ilive   41 

Cereals   21-22-23-24 

Cheese,  for  &  dom  14 

Cheroots   4T 

4  lieese    S;ifes   43 

Cisarette  Papers   47 

Chewing  Gum   32 

Cliic4»r.^'    1 

Chimneys   44 

Chloride  of  Lime   25 

Chocolate   33 

Chutney   34 

Cider   .34 

Cigarettes   48 

Citron   37 

Clam  &  Clam  Juice  17 


Clam  chowder  18 

Clothes   Lines   43 

Clothes   Line   Pulleys.  . .  .  i:! 

Clothes  Pins   43 

Coal   Oil   29 

Cocoa   34 

Cocoanut   34 

Codfish   15 

Coffees    1 

Coffee  Extracts    1 

Condensed  Milk   34 

Condiments   ,?0-5(i 

Corks   4  3 

Cordage   40 

Corn,   Canned   11 

Corn  Starch   29 

Cottolene   3.^ 

Crackers   32 

Cream  of  Tartar   20 

Currants    5 

Cut  tie  Bnoe   40 

l>emi.)ohn   43 

Dishes.  Wooden   4r> 

Door  Mats   43 

Dried    Fruits    5 

Drops    and    Lumps  31 

Dry   Paints   30 

Dust  Pans   '3 

Dusters   13 

Eels   17 

Egg    Food   3!) 

Egg  Beaters   45 

Envelopes   46 

Evaporated  Milk   34 

Extra<-ts.    Beef   33 

Extracts,  Flavoring  ..19-20 

Extracts,  Syrups    4 

Farin.   Goods    .  .21-22-23-24 

Figs    S 

Fine  Cut  Tobacco  47 

Fish  and  Cheese   14 

Fish  (canned)   17 

Fish,  Smoked   16 

Fish,   Potted   16 

Flavoring  Extracts  ..19-20 

Flour   21 

Fly    Paper   39 

French  jMnstard  (bulk)  .51 
Fruits,    canned  ....,5-6-7-8 

Fruits,  dried    5 

Fruit  Wax  iX:  Strings.  ...  i2 

Fruit  Jars   39 

Faucets   4  1 

Fniit  Jar  Caps   39 

Fruit  Jar  Rubbers   39 

Gasolene   29 

Gelatine   35 

Ginger,   preserved   3.5 

(ilue   10 

Gum,   Chewing   32 


COL 

Ham   11 

Herring   16 

High  Grade  Smoking  To- 
bacco  18 

Honey    8 

Hops   35 

Horseradish   50 

Ink   46 

Insect  Powder   10 

Ironing   Boards   14 

Jams  7-8 

Jars   39 

Jellies   9-10 

Lantern  (Jlobes   45 

Lamp  Burners   4  1 

Lamp    Chimneys   II 

Lamp  Wicks   15 

Laundr.v  starch   ill 

Lard   12 

Laundr.v   .Materials   25 

Lard  Oil   

Lead  Pencils   16 

Lemon  S(|ueezers   I  *. 

Lemon   Sugar   (6 

Lemon  Juice   36 

Linseed  Oil   30 

Li(iuid    Bluing   '.'(; 

Lobsters,  canned    IS 

Lozenges   30 

Lubricating  Oil   

Lye   20 

JIacaroni   24 

Mackerel    (salt)   15 

Mackerel,  tins   17 

Maple  Sugar    4 

Maple  Syrup    3 

.Matches   1:) 

Meals   21-22-23-24 

Meats  (canned)   13-14 

Milk    (condensed)   31 

Mince  Meat    8 

Mixed   Candy   30 

Molasses   2-3 

.Mops  and  Handles  A' 

?Mouse  Traps   

Jliishes   21-22-23-21 

Mushrooms   36 

.Mustard    (dry)   18 

Muslaril    (bulk)   .M 

Xealsfoot    Oil   20 

Nest    Eggs   5< 

Xuts    7 

Oil    Cans   )5 

Oils   29 

Olives   30 

Olive    Oil   36 

O.ysters   18 

I'ails   4  4 

Paints,  Dry  *. . .  .30 

Paper  Bags   


Paper.    >Julf   44 

Paper.    Toilet   10 

Paper.  \\  rapping   10 

Paprika   18 

I'arafline  Cundleo  38 

Pastes   24 

Peanut  Butter   36 

Peas    (canned)  ■  H 

Peels   37 

Pens.    Steel   46 

Pencils   46 

Pepper   19 

Pepper   Sauce   50 

Pickles   51 -5i! 

Pigs'  Feet   12 

Pineapples  (canned)   ....  9 

Plug   Tolr.ifco   47 

I'lum  Pudding   37 

Polish.  Metal   42 

Polish,    -hoe   41 

i'olisli.  Slovi'   41 

Pork  and  Beans    9 

Pork.  Barreled  ^11 

Potato    >lashen»   15 

Potted  Fish   10 

Preserves   9-10 

Provisions   11 

Prunes    6 

Raisins    6 

Relishes   51-56 

Rice   24-2.'. 

Rolling   Pins  15 

Kopo  

Sago   24 

Salad  Oil   37 

S:ilad  Dressing   37 

SaleratUH   20 

Salmon   (salt)   16 

Salmon  (canned)   17 

Salsoda   26 

Salt   37 

Sardines   

Salt    Fish   13 

Salt  Jleats   H 

Saratoga  Chips   37 

Sauces   Bl-5fi 

Sauces   (bulk)   5l-."i6 

Sauerkr:iUt   52 

Seeds   41 

Steel  Pens   '6 

Sheep    Dip   II 

Shelf  P.iper   II 

Shell  Fish   17 

Shoe    Dresvinic   , . .  .  '2 

<lio"  !!hu-.he-»   '3 

Shrimps   I* 

Smoked    Flsli   IB 

Smoking   TobniTo   IC 

SnufT   .••■) 

Soda  and  S.'tlenitns  80 


Soap,  scuurloc   -i 

Soups    '  ■ 

Spices   

Splltons   

SptHins.  WiHid 

8pmls    17 

.Starch    -8 

Stationery   

Stick    Candy    »« 

Stogies    I " 

Stove  Poltata   I> 

Sugar    ■-■ 

Suicar,    Maplr  * 

Syrup    ' 

Syrup,  E>[|mrl«  ' 

Turks   

Tui>rni,  Gas  .  .  L". 

Tapinru    ' 

Tras    I 

Tolmrco   

Tobnscn  Sanrfi  ."iO 

Toinalo<>K    II 

Tiim  ilo  C  Msu.i  (balk)S't-.* ' 

Tooth  Pick*   

Traps   I.". 

Trufflea   3H 

Tubs   '  • 

Torpenline   S9 

T\^  I.K-   

Twine  Holders  ...  '.*• 
T«i".|  liil.iico  IS 
Vcgci  lilies  (canned)  9 

Vermicelli   24 

Vinezar  5.7  "1 

Washl.oiriN  H 

Washing  Powder  2S 
Wax  <•; 

Wax   SIriDES    '"■ 

«  hlp«   

While  ead   SO 

Wirklng    15 

Willow  Wore.  rlr.  .  I? 
Window   Screen  '"• 

Writing  Pai>rr  I.". 
\A  (Miden    Ware,   etc  It 

^ .•  .-I  (  ik.-«  3n 


1><  ((iirtm-siit  1 
(JOl'Fi;!.,  CUK  0R¥,  ETC. 

'This  Del  t.        corrected  by 
.M.  J.  Braaaouoicj^ii  a  x^<>. ;   A.  Schil- 
ling &  Co.;  J.  A.  Folger  &  Co. 
Green  C'oflee. 

In  bags  In  drums 

VIocha,  Gen.  Arabian. -3  25 

No.  2   21  23 

No.  3   

.Mociia    Liverato    ....23  ... 

Aden   21 

Kona    (Hawaiian) ...  .12  16 

Mssclcan   12  18 

.rava.  Common   15  18 

.lava,  brown  pln'tion.20  25 

Java    Mandheling.  . .  .  26  ... 

Kroe   17 

""aracol,  prime  w'shd.lS  16 

Caracol,    ordinary. ..  .12  II 
Otutamala  Prime.... It 


I        ■■        Choice   14s 

I        "        Good   1  ■_'  I- 

[Custa   Kica  Prime.    ..  IS 
■■    Choice(L,a  G'nd)13 

Good   

Salvador    Washed.  ...  13 

"  Unwashed    .11 'v 

Caracola  Guatemala.  .  1 
Salvador    .  .  I.T 
Roast  ColToo. 

Salvador   15 

Java   2:1  31 

Mocha   AA'^n   I'T  31 

Prme  w  shd.  C.A.blndsl!>  -'4 
Good  C.  A.  Blends... IS  Jo 

Ordinary   Blends  12  l." 

Java  Fncv  MndhellngSS  33^4 

"    Kroe   25%  -Sy. 

iMocha   Liverato  31 

J.    S  25  H  31\ 

Java  &  Mocha  Fancy .  3::  i.,  .I.^ 

No.   2  26  S  26 

QaatAmala  No.   1  1*  <*H 


\'o.   2  .-.-^  lb', 

Cos-si   KIca  No.   1  n\  ISV, 

No.    2   17  IS  I, 

No.  2   17  17S! 

No.  3   ISH  IS 

Kona   Fancy   ZOH  70% 

No     I   16\  IS*. 

Private  Brands. 

Lion.  lOO-lb   

Hill.s  Bros.  .-Vrabian  Roa^t  .> 

Arbuckle's  100-Ib  IT..T7V4 

"M.  J.  B." 
■■M.J.K.."  60  Is  in  case..  .2S 

"M..T.B.."  30  2  s  in  ca.«e  27 

'■M.J.B.."  ^4  3  s  in  case  26 

Sohllliue'M  B«-st  CofTee. 
In    1-rb    cartons.    In    25.    50  or 
100- rb  cases.     Can  be  assorted  as 
required 

5-.itar  .IS  <H  :l-»t«r      ..  t«<k 

4-stnr  :9><i|2-star  IS", 

l-itar  i5%i 


Folder's  Uoldea  flat*  OaVrr 


100  or  CO.  l-n>  tins  

50  or  30  i-tb  tins   

40  or  30.  2S-ni  tins.  .  .    .    .  . 

10  or  13.  5-lb  tins   

Never  »r>ld  In  bulk 

Cklrsry. 

California 

Belftlan  No 
B«lfrian.  No 

4'«ITe«>  K>tr»ri> 

Bulk,  per  lb  

VIetina.  \.»'fi.  lo-lb.  b«  . . . 

Vienna,  I  s.  ;'>-lb  b)i  

Ackermann's.  H-rroMib>« 
rroM  


.SI 
M 
!• 


n 

25 
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I 

t)e|»urtiiieii(  'I 

This  Dept.   Is  corrected  by 
.VI.  J.  BrnndenKtein  &  Co.,  A.  Schill- 
ing  &  Co..  .T.  A.  Folder  &  Co. 


Japan. 

TEAS. 

(Panfired,  Sundried  or  Basket- 
fired.) 

Extra  Fancy  56  74 

Fancy   44  55 

Choicest   39  43 

Choice   34  38 

Fine   28  35 

Fair   25  30 

Green  China 

(Gunpowder  Imperial  orYoung 
Hyson) 

Extra  Fancy  56  76 

Fancy   38  46 

Choicest   35  37 

Kxtra  Choice  32  34 

Fine   25  31 

Fair   20  25 

l<:ui^'li.>4li  Breakfast. 

hJxtra  Fancy   67  80 

Fancy   51  66 

Clioicest   35  50 

Choice   24  30 

Pine   20  22 

Fair   15  20 

Oolons. 

lOxtra  Fancy   58    $1  50 

Fancy   50  57 

Choicest   36  48 

Extra  Choice   33  35 

Fine   27  32 

Fair   22  26 

Ceylou  and  India. 

Broken  Orange  Pekoe.  .36  65 

Broken  Pekoe.,  33  56 

Orange  Pekoe  31  53 

Pekoe   27  46 

Pekoe  Souchong  24  39 


De|»Jirliiiciit 

Phis    Dept.   Is  C(iirt-i-ied  l)v 
William  Cluff  &  Co.,  Wellnian,  IVcl- 
*  Co. 

SUGAK  AND  ST  HUPS. 

The  Western  Sugrar  Reliniiig 
Company  quotes  net  cash 
prices  as  follows.  Barrels  are 
an  advance  of  10c:  half  bar- 
rels, 25c;  boxes.  .=iOc;  50-lb. 
bags,  10c. 


Standard      Granulated — Pine, 

Fruit  or  Coarse  '.  .  5. .35 

Beet  Garnulated    5.15 

Confectioners'  A    5.35 

Cube    5.60 

Cubes  (A)   Crushed   5.60 

Powdered    5.45 

Candy  Granulated   3  45 

Mag-nolia  A    4.95 

Extra  C    4.f-5 

Golden  C    1.75 

"D"    Sug-ar    4.65 

H.  &  E.  Crystal  Dominos'.  .  .  .  S.75 
California  &  Hawaiian  Sugar  Re- 
fining- Co.  Additional  per  100  tbs: 
In  bbls.  and  50-It)  bags,  10c  more; 
half  bbls.  25c  more;  boxes  50c 
more;  for  all  grades: 

Granulated  Basis    5.35 

Bar    S.i'O 

Powdered    5.45 

(A)    Crushed    5.60 

Berry    5  .^5 

Extra  Fine  Granulated   .j.S.^ 


(^uarse   Dry   Uruuululed   j.3U 

Confectioners'  (A)    5.;j5 

Confectioners'  Crystal    4.4  3 

Cubes    5,60 

Bricks    3. go 

XXX  Granulated  (lOO-Ih  bags 

only    n.i5 

Excelsior    (A)    4.a5 

Extra    (B)    4.S5 

Golden    (C)    4.a.S 

Yellow  (D)    4.1)5 

C.  and  II.  "Hierade"  Bar. 

In   100-tb    sacks   5,55 

30-Ib.   boxes    6.05 

10-Ib.    tins,   10   in   case....  7.'j0 

35-n)    tins    7.20 

40-lb,  tins    ''.£0 

Barrels    5.65 

Half  Barrels    5.,'  0 

Long's  Peerless  XXXXXX 

Do.  bbls   

Do.   %  bbls  

Do.    4-rb.    tins,    cases   S.40 

Do,  35-It)  tins,  10  in  case...  S.40 
Do.  lO-tt).  tins,  10  in  case. 
Do.   S-Ib.   tins,   8  in  case. 

Do.  30-Iti.  boxes  

l<'or  Bakers'  and  Conrectlons 

Barrels   

Half  Barrels    G  ."^  0 

Boxes,  20  rbs.  each   7.10 

.VIAFLE  IsiKUF. 
"Old  Manse." 
Gal.  tins,  1/2  dz  to  case,  dz..$14.00 
Vz  Gal  tins.  1  dz  to  case,  dz  7.50 
Quart  tins,  2  dz  to  case,  dz  4.25 
Pint  tins,  4  dz  to  case,  dz.  .  2.50 
Jacket  Cans,  bulk,  per  gal  1.00 
Glass  Qts,  1  dz  to  case,  dz  4.50 
Glass  Pts,  2  dz  to  case,  dz.  ,  2.73 


t-  S5 
-7.10 


9  C5 
3.05 
7.70 
Use. 
6  25 


MOLASSES. 


JACKETS   I   CASES 


I  % 
Bbl.  bbl. 
54  GI34  G 


Fancy    Molasses    .  .  | 

Pickaninny   | 

Belmont   | 

St.    Claire   | 

ftSediuni   Grade    .  .  .  .  | 

Oak    Grove   | 

St.    Mary's   | 

Import   I 

Baking;  Molasses.  . .  | 
Hawaiian    Genuine..  | 

Island   I 

Cane  Black  Strap. 


.571 
.52| 
.461 
I 

.421 
.34| 
.281 

.19 
.17 
.15 


Old  Fashioned  Molasses, 


.59| 
.541 
.4S| 

I 

.441 
.36| 
.301 

I 

.211 
.191 
.171 


'A 
.bbl. 
17  G 

.07I 
.62| 
.561 

.52I 
.441 
.3811 
il 

.2911 
.2711 
.2511 
doz.  2 


5  G 


G 


3.30  3.02 
3.05  2.79 
2.751  2.52 


2.55 
2.15] 
l.S5| 


4  G 


2.73 
2. 
2.29 


53  I 


10  G 


I  7.50 
7.00 
6.40 


1.40 
1.30 
1.20 


2.34  2.13 

1.98  l.Sl 

1.71|  1.5711 

I  II 

l.SOi  1.2111 

1.22|  1.1311 

1.13|  1.0511 


6.00 
5.20 


20 
%G 


>/4G 


6.80 
6.00 


8.30 
7.80 
7,20  5.16 


5.82 
5.52 


4.9 
4.44 


4.60|  5.401  4.08 

I 
I 


l.iiU     i.J.iS|    i.UOII  I 

lb  tins  to  case,  per  doz. 


I 
I 
I 

$2.40. 


4 

Lug   Cabin   Maple  Syrup. 

Gallons,  per  doz  .'  $15.00 

Cans 

Half-gals,  per  doz   8.00 

Quarts,   per  doz   4.50 

Pints,    per   doz   2.60 

Bottles 

Quarts,   per  doz   4.75 

Pints,  per  doz    3.00 

Jackets,    per   gal   1.10 

Log  Cabin  Pen-O-Che  Syrup. 

Cans 

Gallons,    per   doz  $12.00 

Half-Gals.,    per    doz   6.50 

Quarts,    per   doz    3.75 

Pints,  per  doz   2.25 

Bottles 

Quarts,  per  doz    4,00 

Pints,    per   doz   2.50 

Jackets,    per    gal   S5 

MAPLE  SUGAK. 

Toboggan  Brand  Maple  Sugar. 

30   1-rb    blocks   (cases)  $4  50 

60   i/4-Ib  blocks  (cases)   4.80 

Maltese  Cross  Brand  Maple  Sugar, 
Ass't'd  14s.  %s.  Is.  per  case. $3.00 
Scalloped  Cakes,  100  to  case.  2. 85 

Syrup  Extracts. 


rescent 


2   oz,    doz..  3.001 16  02,  doz..  18. 00 
4   oz,   doz..  5.25|32  oz,  doz.. 36. 00 
oz.   doz..  9.75|Gals.   each.. 11. on 
Crescent  Oil  of  Mnpleine. 

3z.,  doz...  2.702-OZ.,  doz  ..  4.7;. 

8-oz  15.004-oz.,  doz  ..  8.25 

16  oz.  doz.  .  27.00|32  oz.  doz.. 48. 00 
Gals.  each.  .15.00] 

Uardesty'B  Maple  Extract. 
1  oz.  doz.  ..  $1.10)2    oz.    doz..  1.75 


Schilling's  Best  Teas. 


(Packed  only  in  16,  12,  S  and 
6-oz,  Cartoons.    Never  in  bulk) 

Japan,  per  lb  $0.45 

do.  1  crown   90 

do.  2  crown    1.80 

English  Breakfast  45 

do.  1  crown  90 

do.  2  crown    1.80 

Ceylon   45 

do.  1  crown  90 

do.  2  crown    1-80 

Oolong   45 

do,  1  crown   »o 

■  do,  2  crown    1-80 

TREE  TEA. 

(Pull  weights  only.) 
Packed  in   1  lb.  and   V2  lb. 
cartons. 

Japan   37 %E.  B  Congou. 3714 

Ooolong   ....50    Gunpowder  .45 
Ceylon   37y2  0r'ntal  Blnd.37>/2 

Folger'g  Golden  Gate  Tea. 


TABLE  SYRUPS. 


6-oz. 

N 
0 

12-oz. 

II6-0Z. 

e 

43142 

41% 

41 

41 

English  Breakfast. 

43  42 

41  y2 

41 

41 

|46|45|4% 

44 

44 

48 

47 

46% 

46 

46 

46 

45 

44% 

44 

44 

Black  and  Green.  . 

43 

42 

41% 

41 

41 

JACKETS 

i  % 
Bbl.  i  bbl. 
54  GI34  G 

bbl 
17  0 

5  G 

4% 
G 

4  G 

3  G 

KITTS 


CASES 


2  G    1  G 


1% 

1% 

2  G 

G 

G 

20 
1-G 


High  Grade  Table  Syrups 

Humming  Bird  

Peerless  Sugar  Drips  

White  Castle  Drips  

Perfecto   

Table  Syrups 

New  Butter  Scotch  

Victor   

Golden  Gate   

Cookins  Syrups 

Carnation  Drips   

Golden  Drips   

Special  Table  Syrup 

Heliotrope   

Cases:  Round  Friction  Top  Pails: 
24  3-rb.  tins,  per  case,  $4.80 


.51! 
.50! 
.49; 
.46| 

I 

.471 
.42i 

.40| 
I 

.361 
.321 
I 


I 

53| 
52|. 
511 

4S| 
I 

491 
44  j 
42| 


.6111  3,00 
6011 
.5311 
.5611 

1 

.571 
.521 
.501 
I 

.461 
.421 


2.95 

2.90 
2.75 

2. SO 
2.55 
2.45 


I  I  I 

2.75|  2.49|  1.931 

2.70|  2.4o|  1.901 

2.651  2.41|  l.S7| 

2.521  2.291  1.781 

I  I  I 

2.57 
2.34 
2.25 


2.25  2.07 
2.O5I  1.89 


1.81 
1.66 


j_  .40J     .|42|     .5011  2.45  2.25|  2 
6  lO-tb.  tins,  per 


I  , 

89|  1.48 
73|  1.36 

I 

05|  1.60 

case,  $3.48;  12 


1.32 

1  1.42 

1.29 

1.17 

1.30 

1  1.40 

1.28 

1.15 

1.2s 

1.38 

1.26 

1.14 

1.22 

1.24 

1.34 

1.22 

1.11 

1.14 

1.24 

1.14 

1.03 

1.02 

1.12 

1.03 

.94 

.94 

1.04 

.96 

.88 

1.10 

1.20 

1.10 

1J)0 

6.90 

6.80 
6.70 


20 
%0 


7.601 
7.5015.35 


6.50|  7.30 
I.OOl  6. SO 


5.40 
5.00 
5.80 


6.20 
5.S0 
6.60 


5.22 
4.9:' 


5-11).  tins,  per  case,  $3.96; 


MAPLE  AND  CAJfE  SYRUPS. 


I    JACKETS.  I 


CASJ 


% 

Vi 

Bbl. 

bbl. 

bbl. 

4% 

10 

54  G 

34  G 

17  G 

5  G 

6 

4  G  11  G 

%G 


24 

y«n 


Woodlawn,  made  from  pure  maple  sap  in 

the  groves  at 

1 

Beauce,  Canada,  and  I's  also  packed: 

.951 

.97 

1.05 

5.13 

4.50 

4.00 

11.20 

12.501 

8.50 

Cases;  12-1's,  $14.00;  6-1's,  $0.72;  12-%'s, 

$7.14;  24- 

1 

1 

Vi's,   $8.10;   24-%'s,  $5.10. 

1 

1 

Bottles:    12  qts.,  $4.60;  24  pts.,  $4.90. 

1 

■  ssl 

,S7 

.95 

4.70 

4.28 

3.85 

10.30 

11.10 

7.50 



.771 

.79 

.87 

4.30 

3.92 

3.53 

9.50 

10.30 

7.02 

Canada  Maple  Syrup  and  Cane  Syrup    .  . 



.671 

.69 

.77 

3.80 

3.47 

3.13 
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Department  4. 
DRIED  IKUITS,  JVUTS  AND 

HONEY. 

This  Dept.  is  corrected  by 
Guggenhime  &  Co.,  Wm.  Clufif  Co. 
(Add  ^4  0  for  50-lb.  boxes  and 
i^c  for  25-rb  boxes). 
Apples  (crop  1907.) 

Sundried,    sacks    7 

Evap.  Fancy,  50-lt)  boxes....  9^ 
Evap.  ex.  choice,  50-lb  box.  .  9 

Evap.  choice,  50-lb  box   8^4 

Apricots. 

1907  Crop 

Choice   Sacks    22 

Fancy  Sacks    23 

Fancy,  25-tb.  boxes   25 

Blackberries. 

Jn  boxes,  per  lb  none 

Cherries. 

Pitted,  »n  boxes,  per  lb  35 

Unpitted,  in  boxes,  per  tb.12% 
Currants. 

In  bbls  09 

Recleaned,  in  bbls  10% 

Becleaned,  25-rb  boxes  11^ 

Recleaned,  50-lb  boxes  11 

Recleaned,   1-Ib   carts  11% 

Recleaned,  12-oz  carts   10% 

Dates. 

Fard,    14-rb,   per   lb  11 

Persian.  65-lb  case  07 

FIGS  (California) 

Black,    sacks   041/2 

Black,   25-lb   boxes,  per  box  . 1.25 

White,   bags   04% 

White,  10  1-lb.  brks.,  pr 

box    65  90 

White,   50-y2a    2.06 

PIGS  (Imp.  Smyrna.) 

box   90 

fhoire.  S-Tb.  bx.,  per  lb....  16 


XectarineH. 

1907  Crop 

Y'^hite   16 

Red   16 

I'eaelie*. 
Choice,    sks.  .  11|  Fancy,  8ks..lL'i,2 
Ex  Ch'ce.sksliy2 

I'ear.s.  1 

Choice,    ViS,   in  sacks  lOVj 

Ex.  choice.  %s,  in  sacks  10 

Fancy,    Vis.    in   sacks  13 

Plums. 

Unpitted    ...  Pitted.black.il 
Pitted,   blchdll%il00s-110s  .. 
Prunes. 

Sks  bx. 

z:,-lb. 

30-40S   S%  9V4 

40-50S   714  7% 

50-60S   G  6% 

60-70S   5%  6 

S0-90S   5  5% 

90-lOOs   414  5 

in  cases  of  125-lb  tins  

in   cases  of  12   5-lb  tins.  .  . 
ICuisins. 
Bo.x.    Vis    ViS  5i)lb. 

6  Cr.  Layers.  .  3.50  2.75   

5  Cr.  Layers..  3.00  3.25  3.50  .... 
4  Cr.  Layers    1.90 

3  Cr.  Layers    2.00 

2  Cr.  Layers    2.25 

4  Cr.    Loose   10% 

3  Cr.  Loose   10 

2  Cr.  Loose  01)% 

Pancy  Clusters,   l-fb  cart 

Iier  doz   

H'atiey  Clusters,  5-tb  cart 

[)er  case   

Unblchd    Sultanas,    SO-lb....  S 
'i'licuniison's  bleached  Suit. 

seedless.   50-rb   11 

Bleached  Suit.,  sdlss   9 

Seedless  Muscatels,  50-rb 

cases    7% 


Red   Ribbon.    36    16s  11% 

Blue  Bell,  50  Is  (seeded)  11 

Seeded,   12  02.  cartons  10% 

Seeded,    12    oz   cart   9 

Seeded,  bulk,  rb  11 

1907  Crop  F.  O.  B. 
Clusters  and  Layers         20- lb  bxa 
Imperial,  clusters,  6  c.  3.00  3.50 
Dehesa,  clusters,  6  c.  .  2.50  2.76 
Fancy  clusters,  4  c...  2.00  2. 26 

London  Layers,  3  c  1.60 

London  Layers,   2  c  1.60 

Seeded  Per  pkg 

Fancy,  No.  16.  36  to  cs  9 '4  'J'/s 
Fancy,  No.  12,  45  to  cs  7%  7% 
Choice,  No.  16.  36  to  cs  ,S%  9 
Choice,  No.  12,  45  to  cs  6%  6H 
25-n>  bxa 

Fancy  bulk,  per  lb....  8%  8% 
Choice  bulk,  per  lb....  8%  8  i4 
Loose  -MuscateN  .'lO-tb  bxs 

Standard,  4  c   7% 

3   c.  .7   7  .% 

2   c   614  6% 

Seedless    61i 

Seedless  Snitanaa 

Unbleached    7  !4  7% 

Bleached,    standard    8% 

"  choice    9 

"  ex.  choice   9% 

Thompson  Seedless 

Unbleached    7%  7% 

Bleached,  standard  

Choice   10 

fancy    10% 

"  ex.    fancy  11 

NUTS. 

Almonds.  Fancy,   I.   X.  L....19 
.Mrnonds,  choice  soft  shell 

Drake   16 

.\lmonds,  shelled,  Xo.  1  45 

.Mrnonds.  shelled.  No.  2  36 

.Almonds,    shelled,  Jordan 

Imported   

.Mrnonds,  Jordan,  Dom.... 


8 


Brazils.  160-Tb  saclu  It 

Chestnuts,  Italian   :o 

Cocoanuta,  per  100  4.60  6.00 

Filberts.  175-n)  sack  14 

Peanuts,  California   «T 

Peanuts.   Japanese   09 

Peanuts.  E^aslcrn  h'nd  plck'd..O> 

Peanuts,   rousted   9-10 

i'ecan.   polished   18-30 

Pine   

Walnuts,  soft  shell,  bleached.  19 

HONEY. 

Pure  white  sage,  2  S-gal 
tins,   per  tb  ( 

Light  Amber,  2  5-gal  tins   

per  lb   7% 

White  Clover  (stained.) 

S-gal.  tin,  per  tb  07  Vi 

2  dz  2-tb  jars,  per  case....  (.00 
2  dz  1-Ib  Jars,  per  caaa.  . .  .  4.36 

24-qt.  cans,  per  case   7.00 

12   %-Kal.  cans   s.CO 

6  l-gal.  cans   4. 00 

UlaiM. 

Pit  l>.-r 

Tumbler,  .s  oz  .  4  dnz  In  case  I  :& 
Oval  pints.  4  dr>z  In  caso.  ...  1  :6 
l-tb  glass  Jars.  2  doz  In  case  2  25 
:-tb  glass  Jars  (with  comb..  2  it 

j  CO.MB 

!  Water  White.  24  1-Tb  framea  .U 
Light  Amber.   24   1-Ib  frames. .14 
I  Water  White.   24   l-tb  frames  . 16 

BEE8WA2L 
Pure   ao-SI 


DEPARTMENT  7. 

Prices  should  be  figured  on  a  basis  of  5  per  cent  above  those  quoted  hereinbelow. 

rhis   Dept.   IS   corrected   by       .J.  II.  Newbiiucr  iSt  Co..  Tillniiinn  A:  Itrndi-I. 
Canned  Frulln 


z 

p 

p 

Si 

1 

2  00  I  1  .S5  I  1  70 

3  00  I  2  75  I  2  50 
3  50  I  .T  25  I  2  SO 
•J  50  I  3  25  2  SO 

•1. 


1  40  I 

2  10  I 
2  60  I 
2  60 


1  30 
1  SO 


25  I  2 


50  I 
50  I 


00  I 
25  I 


„0   I       25  1 
.V    I    I   75  I 
1  I 


1  75  ] 
3  00 
3  00 
3  00 
1  fiO 


I 


1  60 

2  S5 
2  S5 
2  S5 

35 


1  20  I  1  10 
1  50  I  1  40 


I  1 


50  I 
2  50 
2  50 
2  50 
1  25 


I 

00  I 

I 

00  I 
00  I 


2  00  I  1  so  I  1  65  I 

■|  I  I  I 

2  f.O  I  2  40  I  2  15  I  1  S5  I 


I 

60  I 
GO  I 


40 

40 


00  I 
00  I 


2  25  I  2 


fiO  I 
60 


00  I 
00  j 
00 
00 
00 
75 


50  1 
5  0  I 


I  50  1 

1  50  I 

2  75  I 


15  I 
15  I 

15  I 
15  I 

I 

30 
30 
30 
30 
50 
■50 


S5  1 
S5  I 


1 

40 

1 

30 

1 

30 

2 

00 

1 

90 

1 

70 

2 

00 

1 

90 

1 

70 

2 

00 

1 

90 

1 

70 

1 

10 

1 

05 

1 

05 

1 

45 

1 

30 

1 

10 

unp' 

1 

2  0 

pld 

1 

65 

1 

40 

1 

10 

unp 

1 

25 

pld 

1 

65 

1 

40 

1 

10 

upd 

1 

25 

pld 

1  S5 

1  SO  I  1  65   I  1  40 


20  I 
20  I 
20  I 
20  I 
35  I 
25  I 


10  I 
10  I 
10  I 
10  I 
25  I 
15 


1  05 
1  05 


VARIETY 


Apples  

Apricots   

■■  peeled 


.\ssorted  .  . .  . 
Blackberries 


Cherries   1  White)   

Cherries  (BKick)   

Grapes  Cn'hite  Muscat). 

IPeaches  (Telolw  Free)  ... 


Peaches  (L?mon  Clinjt  Sliced). 


4 

60 

00 

7 

00 

9 

50 

8 

60 

9 

50 

8 

60 

10 

00 

9 

00 

10 

00 

9 

00 

10 

00 

9 

00 

00 

1 

« 

00  1 

S 

00  1 

7 

.0 

.  8 

00 

7 

GO 

1  8 

00 

7 

60 

4  36 

6  50 
8  00 
8  00 


5  00 
S  00 
9  00 
8  00 
3  76 


C  60 
«  SO 


t  00 

S  16 


5  85 

6  00 


4  75  I  4  35 
7  00  !  5  00 

7  00     6  00  I 
7  00     S  00  I 
3  60     3  00  I 
I 

5  00  I  4  SS 

6  00  I  4  6* 


4  6* 
4  BO 


4  3& 
4  50 
4  60 
4  50 
3  00 

4  00  pld 
t  15  unp 

4  35  pld 

5  60  uop 


1  05 
1  20 
1 
1 
1 
1 


unpl 

pld  I 

OD 

00 

00 

00 


I  Peaches  (While  Ilenth  Sliced)..  %  t  I 

Pears  (Bartlctt)   |  8  00  |  7  60  | 

Plums   (Green   Gage)   6  50  f  4  60  I 

i  Plums   (Egg)    5  50  I  4  60  I 

I  Plums  (Gold  Drop   S  SO  j  4  60  I 

]  Plums  (Damsnn>    S  50  '  4  SO 

j  Raspberries  . 
Strawberries 


6 

6* 

6  60 

4 

0* 

*  7S 

4 

00 

3 

4 

00 

J  ■ 

4 

on 

3  - 

3  25 


i  : 
S  : 
3  ' 
3  «•> 
3  00 

3  00 


standard.  $1.2.'». 

per  dozen  higher.   

All  No   3   No.  2  and"l*o7  2%  cans,  2  doz  en  in  a  casefNo.  1  cans  4  dozen  in  a  case:  tnlohi  cann.  I  down  In  m  cue. 


No.  1  Tall  Cans  sliced  L.  C. 
if  shipped  6  cans  to  the 


Pe.aohes.  Ex.  SLS.".:  Ex. 
case,  figure  Gals.    — 10c 
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THE    RETAIL    GROCERS'  ADVOCATE 


The  Ideal  House  Cleanser 

Swiff  s  Pride  Washing  Powder. 

If  it  is  not  already  in  your  stock  send 
an  order  now  _and.  take  advantage  of 
the  extensive  advertising  being;  done 


throughout  the  United  States  on  this 
article.  An  order  for  Swift's  Pride 
Washing  Powder  is  a  gilt  edge  invest- 
ment. 

Swift  &  Company,  U.  S.  A. 


Id 


Department  5, 

Uepi    IS  corrected  by  J.  H.  Nenbauei-  &  Co,,  Tillmimn  &  Bendcl. 

JELLIES,  JAMS  AND  PRESERVES.  


Grifton  uuitirg  Rose  Rose  I'^meiei 
I6-0Z.  Jars|I6-oz.  JsrSjNo.  2  Tins.  |Picnic T:nsj4.|,'^'{.'j5j 


u 

•n 

Pu 

5 

u 

a, 

<D 
01 

a> 

E 

Jai 

u 

d 

n 

IS 


Apple   I  |2  35,  |2  00|. 

Apricot   |2  35|2  35|2  00|2  00|1 

Apricot  iWarmalade   ....|2  35| .  .  .  .  | .  . .  .  | .  . .  .  |1 

Blackherry   j2  35|2  35|2  00|2  00|1 

Currant   12  35|2  35|  |2  Ooj 


Fig 


35|. 
•|2 


35| 
35| 
35|2 
35|. 
•|2 


("loosel^erry   [. 

I>oi;aiiherry   |2  35| 

i>r:uif;f   |2  35| 

tuaime   Marmalade    ....|2  35| 

Peach   iJ,  35|2  35| 

Plum.    Damson   \2  3G|2  35|? 

Plum,  C.recn  Gage  |2  35|2  351^ 

Quince   |2  35|2  35|2 

Kaspb<iry   |2  35|2  35| 

Strawberry   [2  35|: 

Assorted   Rpt'ular   12  35| 

AssoTl'^d    Berries   12  35l 


|2  00| 


■|1 


001 

12  00|. 

D0|2  0011 

.|2  00|1 
dl.  ..  .11 

0012  0011 

0012  00|1 

00|2  00|1 

00|2  0011 

0012  0011 

3512  0012  0011 

12  C0l2  OOjl 

12  0012  OOll 


921/2 
921/2 


.  .|1  60|  921/2 

S5|l  601971/2  921/2 
S51....I.... 

85|1  6OI971/2 
.  .  11  60|97^ 

85|  1971/2 

..11  60|.... 
..11  GOl.... 
S5I1  601971/2 
SSil  60197% 
S51.  ..  .1971/2 
S511  601971/4 
S511  6OI971/2 
8511  B0|l)7i/2l92i/2 
85|1  60  971.4192  1^1 
85|1  601971/2  1921^1 
S5ll  601971/4  1921/2  1 
S511  601971/2  1921,41 
S5|l  60I97V2  1921/4  I 


90 

90 


90 
90 


9214  90 
921/41  90 
90 

92  1.4' 


921/2 
921/4 


90 
90 
90 
90 
90 
90 
90 
90 


.2 

.2  .'^!) 

.1  IS 

.  1  l.H 


PINE  APPLES 

Per  [Jiti 
.lolifison'N  Columbia 

2's  sliced,  2  doz.  in  ea.se.  . 
2's  grated.  2  doz.  in  c;i.se. 
1's  sliced.  I  dnz.  in  cjise. 
I  s  Riateil,  "1  doz.  in  case. 
Gnl.  coreless,   4 Ih   to  .tin. 

\',  doz.  in  case,  per  Itj  .  .  16 
Gal",   ,i?ratecl,   THi   .to  tins. 

%  doz.  ill  case  ,per  .  .  Ifi 
■''s  sliced.  Baltimore,  2  doz 

case   2  25 

'■■^     cocktail,  Baltimore 

ovals,  4  doz.  ca.'je  1  2.t 

Hanniian. 
Extra    sliced,    2    doz,    21/2..-.  2.50 
•'        4  doz.   Is.  ....  .  none 

grated.    2    doz,    2s....  2.25 

4  doz.  la    1.40 

Per  doz 

Standard,    sllcec".   2y2S.   2   doz  2.00 
"  •■    3b.  4  doz.  . .  .none 

•■    Is.  4  doz.  ...  1.35 

Chunks,  2s  

Whole.  21/is.  2  doz  

Grated.   28.   2  do»  


2  25 


1  76 


Is.  4  doz   1.25 

trals,    1/2   doz  6.25 

Singapore. 

■J  n,  siired..  1.7522-oz..  doz.  .4X(iij 
l-TTi    sliced  n52i/4     whole..    2  2'. 

Jllnco  Jleat. 
Merrell-Roule   Co.'s   None  pucli 
Condensed    Mince    Meat,    cases  (6 
Coz.  eachi.  per  case.  $6.25. 

r)«*5)arfment  7. 

Thi.s    Petit,    is   corrected  by 
Siissman,  Wormser  &  Co.,  William 
Cluff  Co. 
CAMIVBD  VEGETABl.K.'* 
.Vsp;i  rajriis 

Mammoth    5.';5 

T.arse  White    4.75 

Medium   White    4  5(i 

White    Tips    4.25 

.■ii.i,-lrj.ss  Extras   

Blue  T.iake   1 

Blue  T^ke.  gal.,  none  

.Strlne.    2    lb.    Standard   .1.25 


string,  gal..  Standard   4.50 

i.ir.ia.  (joaked    1.00 

Uulve4i  UcilDR 

Ka.uc;.  Kosleru  i 

1-  lh    Tall   tins   5U 

2 -  lb  Tall  Tins    80 

2;f;-rb  Tall  tins   1  00 

:;- (h   Tall   tins    1  10 

Is  Maine,  per  doz  ?1.50 

Gallon,  cut,  Maine,  per  doz.  .none 
Gallon,  cob,  Maine,  per  doz.  .  6.50 

loHa,    per    doz   SO 

5    ■case    lots.    Iowa  S5 

Succotash, 
standard  Maine    I  35 

I'etis 

Petit  Pols    2.00 

2s  Extra  Fine  Sifted   1.75 

Standards    1.35 

2s.  .Soaks   90 

'roiimH«e.» 

?,s.   Solid  Pack   1-50 

•Is.    with   peppers.  ...  Xo  quotation 

2'4s.  Solid  Pack   1.35 

■-■(i's,     Solid      Pack  wit. 

peppers  No  quotation 

2I2S.    Standard    1-00 

i'allon.  Standard   2.!s5 

(Jallon,  Solid  Pack  ...No  quotation 

Gallon  Puree   No  quotation 

.>liseelIau«"ou» 

Artichoke   2V2S  i 

Carrots.  2s    1- 

Cabbage.    2s    1.1 

Turnips  ,gal   4.00 

Spinach.  2s    1.35 

Spinach,  gal   4  00 

Beets.   2s    105 

HnniiTiy.  Great  Western,  3s...  1.15 
Puintikin  and  Squash,  gal....  2.50 

D^-Icirtnieiit 

This-   Dept.   is   corrected  by 
Ciidahy   &    Co..    Swift   &  Co. 

I'KOYISIOIVS. 

HAMS 

Eastern  Standard.  l.S-20  16  14 

15-16  16  1; 

12-14  Ifi-i 

Picnic   Hams   Hi; 

lloileu  HuiUH 

Skin   •1.1   241,4 

Skin   on   251.4 

lt-":ikfa.xl  Baeon 

Eastern    Standard,    6-.'!  21 14 

S-10..  .20 

10-12  19 

lOniillsli    Cured  Bn<'On 

Kastern    Cure.    S-10  18 

1    Rasterri    Cure.    S-10   1 S 1* 


Dry  Sail  Bacon 

Clear   Medium   Bacon  14 

Clear  Light  Medium  14 

Light   Belly   16 

Extra    T,ight    Belly  IG1/2 

Bacon  Backs   14 

Bacon  Bellies  15i/4 

t>r.v  .Sjilv  Mealn 

Sides   131/4 

Bellies   13 '/2 

Hacks   13 

Fat  Backs  12 14 

Itiirrcled  Pork 

Bbls.  i/2-t)t)ls 

.^|.ale     Kibs  $ 

Kaniily     Pork                  21.50  11.25 

Cl.ar   Pork                         24.00  12.50 

Big    Pofk                         26.50  13.75 

Barrcif)!  BeeC 

Mess  Beef  10.01)  f..r>0 

^amilv  BetT              iv.oO  t.7-5 

Kx.  Fatnil\-  Beef.  .  1\.00  (i.Oi) 

P.eef   'I'ons-iies.  .  ..  23.00  12.00 

ri^N  I'cel 

Pierces,    about    300    lb  $1S.0U 

Barrels,    about    200    lbs....     13  50 

<2    bbls.    about    SO    tbs   5.50 

Kegs,  about  25  lbs   2.50 

l\ils.  n   bom    15  lbs   1.25 

I 'lire   l,viif  I. ant 

Tierces,  about  350  Ihs.  net.... 11 

1/2    bbls,   about  100   lbs  11 '1 

SO-m.  Wood  Tub,  SO-rbs.  net. 1114 
OO-nj.  Wood  Tub,  60  lbs,  neLllVi 

20-m.  Wood  Tubs  11% 

50-tb.  Cans,  one  to  a  case.  .  .  .  11  Vt 

20-rb.  Cans.  4  to  case  11% 

lO-tt).  Cans,  6  to  a  case  11% 

5-rb.  Cans,  6  to  a  case  11% 

3-rb.  Cans.  20  to  a  case  12 

(ioldcn  (iatp  Lard. 

Tierces,  about  370   lb.  net....  11 
14  bbls,  about  150  lb.  net....lli'i 

50-tt).  cans,  2  to  a  case  11 14 

20-nj.  cans,  4  to  a  case  11 H 

10-Ib.  cans,  6  to  a  casa  11% 

o-Ib.  cans,  12  to  a  case  11% 

3-fb.  cans,  20  to  a  case  12 

20-tb.  wood  baskets  11% 

60- m.    tubs-   11% 

SO-rb.  tubs   11% 

<'4iiiil>i»iiiid  l/ard 

Tierces,  about  360   njs..  net.. OS  14 

50- rb.  cans,  1  to  a  case  0S% 

10-11).  cans,  6  to  a  case  0911 

5-rb.  cans,  12  to  a  case  09% 

3-rt).  cans,  20  to  a  case ......  o!)  li 
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IS 

"Arrow"  Compoand. 

Tierces,  about  370  It),  net....  OS 

SO-rt).   tins.   2   to  a  case  OS  % 

bbis,   about   150   Tb  net....lO'/4 

fjli-rb    tins.    1    to   case  10 ',4 

L'O-rb    tins.    4    to   case  10^^ 

10-rb.  tins,  G  to  a  case  09Vi 

;-ro.  tins,   12  to  a  case  09% 

3-tt).  tins.  20  to  a  case  O'JV^ 

■JO-Ib  wood  bkts,  20  n>  net.. 10% 
i;o-rb    wood  GO    rb  netlOVS 

.■^M-m   woo.-"-  ■■'  net..]Ol^ 

Hnetene. 

50-tt)    Cans     nuno 

Beecnnut  Packing  Co. 

Beechnut   Sliced  Bacon  and  Beef 
in  Glass. 


14 

1  doz  No.  1  Jars  $3.2il 

Erie   Brand   Chipped   Beef  in 

Glass.  1  doz  No.  1  Jars.  ...  2  «<> 
S  case  lots,   less  !>  per  oeni 

DopartiiMMit  10. 

Fiisii  AND  ciij;ksk. 

This  Dept.   is  corrected  b.v 
Wiehiiid    BroH.;    Ko«-thlislier|;)^r  >V 
Grassoff. 
KiiNNinii  C'nvlnr. 

t'er  doz 

l-It).  cans.  2  doz  in  case.  ...  $20.00 
V2-n>.  cans,  2  doz  in  case....  11.00 
'i-ttj.  cans,  5  doz  in  case....  ."i.r)0 
cans,  G  doz  in  case..  3.00 
White    Ijabel     Brand  none 

f  HKKSIC 
|i''<>roig'n  auci  Domestic. 

new 

New  York  State  Factorj 
Cheddars,  June  make  ... 
f'hedilTrs,   .June  make... 

Twins,  June  make  

Triplets    l!)'/i 

C.-:il.  State  factory  flats  17-ls 

Cal.  State  fctry.  Young  .\m..lS-i;) 

Jack  or  Monterey  

Brick  Cream   

Limburger.    Eastern,  tb 

Swisj.  imported.  It)  

Domestic  Swiss   

Roquefort,  lb  

Gouda,  per  lb  

Sap  Saso   


IK 


,  i'iiHM|>|>les.  Kaaii  II.  ti  hi  en.  u».  S  50  .Sliorr 

'  l'iii<!ap|>U-.>i.  k;iislii.  i;  hi       Hml  2  i5  Bxirii 

llolalntl      Edam.iiii-(]  pliiiii.  dz  9  fiO  lCxtia 

llnllaiid.    Udaiii.    nit^diuiii    In  X'o.  I 


I'lailili.-rs,  |ji 
J'  II  r  tl  l^duiii.  small 

pur  case  of  1 J 
1-1 


oz. 


ISVi 

m 
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1  .«<  -  1 II 
17-1.'- 

30 
20-2' 
.  40 


l>«-|iai't)iiciit  il. 

This  Dept.  Is  corrected  by 


CANNED  MEATS. 

Cinlah.v  &  Co. 


ALL   PRICES  ARE   PER   DOZE.V  £ 


I'orned  Beef 
linast  Beef 
Knast  Mutton 
I'.i  isket  Beef 
r...iled  Beef 
'  hipped  Beef  (in  tins) 
.■Sliced   Beef  (in  glass) 
Sliced   Beef  (in  tins) 
Sliced   Beef   (in  glass) 
'•liip  ISeet   (in  Tins) 

l^rnwn   

I'ius'  Feet   

Cnined  Pork 
l.unch  Tongue 
Sheep  Tongue 
Lanjbs'  Tongue 
[iUncheon  Tongue 
Sliced  Baccn  (in  tins) 
'Sliced  Bacon  (in  glass) 
Deviled  Ham  (Geinuine) 
P.otted  Ham  (Genuine) 
Potted   Tongue  (Genuine) 
Potted  Meat   (Ham  Flavor) 
Deviled  Meat  (Ham  Flavor) 
Potted  Meat  (Tongue  Flavor)... 
Boneless  Chicken 

Veal  Loaf   

Sandwich  Loaf 
Picnic  Loaf  .... 
Chili  Con  Carne 
Beafsteak  and  Onions 
Hamburger  Steak 
Frankfurter  Bratwurst 
Minced  Collops 

Tripe   

.Sweetl^reads  .  . . 
Vienna  Sausage 
Pork  Sausage 
Oxford  Sausage 
Bologna  Sausage 
."Sausage  and  Kraut 
Stewed  Kidneys 
Corned-Beef  Hash 

l.unch  Sausage   

German  Lunch  Sausage 
Ox  Marrow   


. a.5i>  lu  iiu 
..11-35  pds 

  !).U0  •^«' 

:tN--io  f  a. 75 

44-45  10.50 


Tir  li  ICdaiii.  mud 
I)"    I'Mam.  Iar«,-e 

Caiiieiiiberl,  IJiie.  Iliii|iifliiri 
anil  (lortfiiiizola.  Jiirs .  .  .  none 

P.irine.saii  C  iV:-   LJ.  sml  hnl 
ildZ   

l-'arnii'.san  C  a  It,  l^:e  bol 

•  I(1Z   

IIJLVIt- 

.Srti.ill  l^-lTj  1  U).  2 
r>i-vileii  Clift.e 

Jl.dO.  $:;.:!.■..  $4. no.  $ 
Vl'ter  Dinner  Cheosi- 

$l.ni),  $2.-ln,  Jl.OO.  $4.:-.o. 
■;'ii|iieri>rt   ( 'li«r<:-.s(.- : 

*1  .iL'.ln.  14.00  .$4. .'.!). 
'lacl.arcii  Iin|ii'rial  <'li4-r'K<*  ( 
'..n|i"rial  Chee.s.-  — 
Club  size.  2  doz  Jar.s.  d-iz.  .  . 
<i>  1.  size.  I  ti-tz  Jars.  doz. 
v'o.  2  size.  '1.  doz  .(ar.-<.  doz 
No.  3  size.  '<..  doz  j.irs.  doz. 
Individuals,  .">  d"Z  iars.  doz. 
K"iiu<>fnri  '  Chr-eso — 
S'liall  slzi>.  2  di>z  .larsi.  doz. 
I.iri;f  .«iz»-.  1  doz  Jar.s.  doz. 
1  iiillvldiial.";.  fi  doz  l.irs.  doz 


•J  UO 
5  00 


-  rt,  .T-tb 

nil.  $9,110 


$7.50 

r>..l.ld 

SI 

.   2. NO 
.  5 
.  10.60 

.  .sr. 

.  1.7,1 
.  3. '.'5 
.  .85 


-SM.T 


KISH 

c'odnHii 


Ox  Tongue  (whole) 
Chorlzos   


Uu  mi  IcH..  (ler  Til  .  

I'a.s.-.   s,.|(.,-l..d     p.T  rh  

Boneless.  30-tt).  boxe.i.  lb. 
Boneless,  40- lb.  bn.xes,  lb. 
Boneless.  Snips,  p>r  lb... 
Boneless  Bpn  lis. 
Boneless  Tablets, 
Boneless  Midilb-s 
Boneless  Middb  s. 

KiiNi«-rn 
LSeorses.  S 
GeorKes.  12 


■  ■  5Mi 
.  noin' 
..  7H 


P  'r  Ml  

per  n,. 
I'-r  th .  . 
ex  .  |iiT  lb . 

nsh  to  calll.OO 
fish  to  03.  .  10.00 


.  1 1 


Cur.  Cod.  case   9  so 

Cur.  Cod  ,40  fish  to  cs  8.00 
Geo.  Middles.  BO  flsh...  15 
Geo.  Tiililet.';.:^fi  fish  11^ 
Geo.  Blin  k.-;.  4ii  fi.sh  11^ 
.Siirfddi-d  <'»driMli 
Heanl.sley'.s    .slirediloil.  2 

doz.    in    ia.-Ji»   i.nii 

\ort«<-uliin  M<M-k«Trl 

Hloater.    I2ft-i:!(i  flsh  55.0- 

Bloater.  '/«  bbl  .  f,0-r.5  n.«h  ...2R5' 

Co.  1.  150-lfiO  flsh  45. D< 

N"o    1.  7.';-.S0  flsh..  ....2.1  Rl 

In   2.  220-240  flsh  37  0'  i 


Uloaiura.  45-Su  n»U  .  non* 
No    I.  I2U-U0  nah  . .  .nun* 

.Vo    I.  50-55  flah  none 

140-lbO  nah  nonv 

1.  CU-b5   Hall      .  i,„nc 

2,  130-1  «0   lixti  <  6* 

2,  55-60  nah   1 1  ua 

2.    140-ISO   nah  iM.nc 

No.  2.  80-65  nah  none 

No.    2,    160-180   nah   .  .nonr 

No.   2,   TO-SO  nah  nona 

No.  2.  lSO-200  n»h  nona 

No.  2.  SO-SO  n»h  non* 

la  Kl«» 

ISxira  Mesa.  7  to  S  nah  each.  .  tS  00 
No.   1,  kItH,  S-9  fish  or  15- 

17   nth    1  40 

No.  2.  kits,  8-9  or  20-22 

flah    I.St 

Saluon 

King,    bblH  iionu 

Oregon  SIlverHltle.s.  bltls.13  OU 

Alaska  Red,  bbl.i  13  oii 

.\laska    Red.    %-liblH.  lou 

lbs    7  26 

.-Vlaska   Red.   kits   l.ou 

Bellies,  bills    ir-Oo  lkbr 

TonKue.s  and  Sounds,  kllK 

10  IT)    I  I* 

'I'ong-uea   and  Soiir'ljt. 

'--bids,    •cn-ih.  II  tr 

New  IfrrrlnK.  Pack  1907  

Ex  Sletd   .Mixed.   bbIs  17.00 

 '/i  bbia   »  00 

 K«"K   , .  I.rr 

Cheaper  ^ade,  mixed,  bbl..  IS.  00 
"    H  bbl..  S.oo 

Kflit  !>§ 

E:x  Selected.  Mllcher.  bbl  19  oo 

%  bbl.  .10  00 

•■    Keic  I  li 

Cheaper,  Hllchner,  bbl  17.00 

'4  bbl   9  00 

"  "       Keita  1. 01 

Labrador,  round,  160  nah...  E  EO 
[.abrador  Split,  per  S  ribl  C  60 
«»—»lflc    H-bbI   t  «4 

SmokMi  Klah 

Neptune,    Brand.    100a  S:  «l 

Heptune.   Brand  50a   |  CO 

■>alnty    Brand.    50s  ;  ;s 

Bloatera,  Grim.,  100  b<>x....|ioO 
Qloaters.    Grim.    SO   In    lio».  I.7E 

Bloaters,  Cromarty    ]  oo 

Tarmouth,  100  in  box.... 

Halibut,  chunks   ]S 

Herrlnit.   boxes.  E.istrrn 
Herrlnir.    box.'s.    \Vnsbi>..;i,,n  20 
Herrlnits.    NVpiunc.  b<in<-l"Ss. 
boxes  of  10b.   nol   I.JJ 

Molrs  S.Mei-tetl  Red  ^fer• 

rlnRs.   IrtO'a   i  90 

Molr's  Seleoted  Red  H*>r- 
rlnff.s,  .so'a    | 


.per  tT>  to  5rt 

ll^'nrdslrjr'a. 
bonel'ss.  Una.  rtoa  .  1  SO 
bonelfss.  small,  dot  I  a» 
t>oneless.  vanium 

I  «£ 


110-120  n.sh   19  51  Salmon 

300-350  flsh  2S.0I 

150-175  flah  15. or  Herrlnif. 

400-  1  10  flsh.  hbl  25  Of  Herrlnit. 

200-220  nsh  13  5»  Herrlnir. 

Irl«b    Miickrrrl  tumblers.  2  dox  In  c«»» 

200-2211   lish    non»^'""""  Itndd'ea.  >0-tb  b.>T 

SO-90  nsh  .  nonf  ">   

325-3.'-.0  r,.«h  nonf!  ^ 

1.10-140  flsh    noni"!  Potted  FM. 

475-500   flsh  none'  fVr  do* 

I.S0-1!)0  flsh   nonf  Potted   Crah    ||  Ofi 

lo-ib  kits.  ir.-i6   Kipper  Paste   !  I  oi> 

"'h   1  Sn  Anchovy  Blnacr  Paale     .        ?  1* 

niontei*  Ditto,  fanoy  pots    4  7^ 

■•  ''I  flsh    n.>T  Tarmouth  Bloater  Pnste  .7.". 


20-2 


WIELAND  BROS. 


•<Ti;i  KT.  SAN   FR.tNr|44  0 

Importers  and  Commi.^^sion 
Merchants 

PK<"IAI.TIf>— Im!>"rted    .ind    domeatic    Swlaa   Ch«fs>-.  i.iniburcar 
Brick  Cb.  -  so   Rdiin.  RivjueforL  etc  :  Mackerel.  CodHah    Ho)l-«- I 
HerrlnKs.  oil%e  OII.  .''panlsh  and  Cnlif  .mta  OIItmi.  an  kicda  .,• 
.Sausaires  and  other  delicacies 
INo   eI^'^'-''  AOEN-TS  for  Sierra  rueese.  r.erm«n    Br^akfaac   C>  t»* 

I  I  I  ho  ooi 


Camenbert.  <<chln*a.  Kronen  asd  Nenfchkl*!  CbatM 
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17 

Ditto,  fancy  pots  4.75 

Kippered  Herrings,  Marshall's  l.Oo 
Kippered    Herrings,    Moirs...  1.90 

Departmeat  11. 

CANNED  FISH. 

This  Dept.  is  corrected  by 
Sussman,  Hooper  &  Jennings, 
Wellman,  Peck  &  Co. 

Doz. 

Anchovies,   in  oil,   2  doz 

V2  pts,,  in  glass,  doz   5.00 

Anchovies,  2  doz,  V4  pts,  dz.  3.00 
Bloaters,   Yarmouth  C.  & 

B.  doz  4.50 

Codfish    Balls,    2-n>  tins 

per.   doz  2.25 

Eels,    Hamburg,    in  jelly, 

1-rb    tins    2.35 

Eels,  smelted,  1-lb,  per  dz.  .  2.85 
Finnan  Haddies,  2-lb  ovl.  2.25 
Finnan   Haddies,  l-n>. 

round,   per  doz   l.SO 

&ardelles.  imp.,%-It)  tins....  2.50 
Sardelles,  imp.  In  glass.  3.00 
Sardelles,  dom.  1-lb,  glss  2  25 
Sardelles,  Ankers.  %  keg  3.00 

Sprats   7.50  8.00 

Mackerel 
1-lb  tins,  50  in  a  case 
2-lt)  tins  ,2  doz.  in  a  case 

Gold  Label  .l-Ib  tins  1.50 

P.  &.  W.,  2-lb  soused   2.75 

P.  &  W.,  2-  Ibmustard   2.75 

P.  &  W.,  2-rb  tomato....  2.75 
Underwood,  2-Ib  soused.  .  2.85 
Underwood,  2-Ib  tomato.  2.85 
Underwood,  2-n)  mustard.  2.85 
Los  Angeles,  2-rb  soused.  2.55 
Los  Angeles  ,2-rb  tomato. 2. 55 
Los  Angeles,  2-tb  mustrd.2.55 
Mt.  Desert,  2-lb  soused..  2.25 
Mt.  Desert,  2-lb  tomato ...  2.25 
Mt.  Desert,  l-Ib  soused.  .  1.35 
Blueback,   l-lb,  fresh....  1.10 

•i  lioz..  Is,  flat,  oval   1.80 

4  doz.,  flat,  square   1.40 

Crescent  Mackerel 

Soused,   18-oz  tins,   doz  $1.80 

Tomato,    18-oz    tins,    doz....  1.80 
Mustard,    18-oz  tins,    doz....  1.80 
Mackerel  in  Oil. 

Bezler's    3.00  4.00 

Lemarchand   5.00  7.00 

Salmon 

Alaslca  Red,  l-th.  tins,  doz.. $1.35 

Alaska  Red,  2-lb   none 

Alaska  Pink.   l-lh.   tins  921/2 

Alaska  Flats,  1  lb  none 

Oregon  Red,  1  lb  none 

Oregon  Red    2  lb  none 

Oregon  Pink,  1  lb  none 

Oregon  Pink,  2  lb  none 

rk-oa-<nn  wiata,  1  lb  none 

Columbia    Riv.,    l-lb.    talis.  .  1.90 
Columbia  Riv.  lib  flats.. none 
Sardines. 

Per  case 

French.  Vts.  IS  m.m   9.50 

Vis,    22    m.m   12.50 

Portuguese,   V4s,  IS  m.m....  S.50 

14s,    22    m.m   9^50 

Vzs,    30    m.m   16.00 

Norwegian,  Vis.  18  rnm....  9.00 
Sprat? 

French,    V4s,    18    m.m..     ..  7.50 
22  m.m   9.50 

American  Sardines 

(V4s  pkd  100  to  cs,   ?4s  50  to  cs.) 

14   in  oil,  without  key  3.80 

Vis  in  oil  with  key   4.00 

Vis  in  oil,  per  doz  50 

Vis  in  mustard,  per  doz  60 

YiS  in  mustard,   case  3.75 

%s  in  mustard,  per  doz  95 

%s  in  mustard,  case  3.25 

SHBLIi  FISH. 
Abalones 

4  doz  in  cs  ,with  shells,  cs  6.00 
Clams  and  Clam  Juice 

doz 

Doxsee  Clams,  1-Tt)  tins.  ...  $1.85 
Doxsee  Clanr.9  ,2-rt)  tins.  2.75 
D«  rsee  Claoj  Juice  ,1-lb..  .90 
Di  rsee  CUur  Juloe  ,2-Ib..  1.69 
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B&M  Luncn  Clams,  flat  1.37% 

Underwood  Clams,  1-tb   1.05 

Underwood  Clams,  2-rb   1.65 

P.  &  W.  Clams,  1-rb  tins....  1.35 
P.  &  W.  Clams,  2-rb  tins....  1.G5 

Oxford  Clams,  1-rb  tins  95 

Oxford    Clams,    2-rb    tins....  1.50 

P.  &  W.  Clam  Chowder   2.25 

Burnham's  Clam  Bullion,  qts.  ... 
Burnham's  Clam  Bullion, pts.  4.59 
Burnham's  Cl'm  Bullion.  V4  pts  2.40 

Crabs. 

VoS  flat,  4  doz,  per  doz   2:25 

Minced.   V4s  flat.  4  doz....  1.25 

Picnic,  Is,  4  doz   1.15 

2s,  2  doz   1.75 

Lobsters 

Doz 

Picnic  tails.  4  doz.  per  doz.  .  3.00 
Picnic  flats,  4  d'oz,  per  doz.  .  2.80 
V4-rb.  fiats.  4  doz,  per  doz..  2.R0 
'4-Th  flats.  4  doz,  per  doz....  1.40 

Oysters 

Ojsters,   Selects,   12   oz  $3.29 

Oysters.   Selects.    6   oz   1.75 

Oysters,    Standard.    10   oz....  2.35 

Oysters.  Standard.  5  oz   1.35 

Oysters,   Standard,   8   oz   2.10 

Oyster,   Standard,   4  oz   1.15 

Shrimps. 


Shrimps,    pickled.    1-rb  '>1.3S 

Dunbar's  Picnics,  1-lh,  doz..  1.3o 
Pride  of  the  Gulf,  1-rb.  doz.  .  1.30 

Dunbar's    IVi-lb.    doz   2.35 

Pride  of  the  Gulf,  IV^-Tb.  dz  2.30 
Kickled  Shrimp,  l-lh.  doz....  1.3D 

Department  12. 

This  Dept.   is  corrected  by 
SPICES   AND  EXTRACTS. 
A.  Schilling:  &  Co.,  Wellman,  Peck 
&  Co. 

In  Original  Packages. 

Pepper,   Black  14  18 

Pepper,  White  25  30 

Ginger   13  19 

Ginger,  Gen  Jam  15  21 

Cinnamon,     Ceylon  22  25 

Cassia  .  .  '       16  24 

Cassia   16  64 

Cloves   20  36 

Allspice   10  17 

Nutmegs   30  65 

Mace   80  90 

Laurel  Leaves,  in  bales  07 

Lalrel  Leaves,  in  small  lots.  10 

Paprika. 

1  oz.    doz.  .  1.00]16  oz,  doz.  .  7.75 

2  oz,  doz..  l.SOUVs-rb  tins. 
4  oz.  doz..  2.7515-n3  tins.... 
8    oz,    doz..   4.50|3ulk.    rb .  .  .  . 


MUSTARD. 

Colman's,   V4s,  per  lb  52 

Colman's,  %s  ,per  lb  48 

Colman's  Is,  per  rb  48 

Colman's  5s,  per  rb  43 

Durkees  Vss,  per  doz  65 

Durkees   Vis.  per  doz   1.30 

Schilling's  Best,  small.... 
Schilling's  Best,  medium.  . 

Prepared, 
louit    Freres,    per  doz.... 
Imu,i*>on    Freres,    per  doz 
Dusseldott?'-.   1  doz  pis, 

Eddy's  Salad,  arrall  

Eddy's    salad  ,med;'.^m 

Eddy's  large   

"Webbs,  2  doz.  cs  

preinz,    2   doz.  cs  


.80 
1.35 


2.25 
.70 
case  1.60 

 90 

,  ..  .  1.35 
.  2.00 

 135 

.  .  .  .  1.20 


19  20 

Department  12. 
SPICES  AJfD  FLA  YOKING  EXTIiAClS. 

Schilling's    Uest    Splccs  —  Nature's  Best. 

Square  Tins.     Never  Sold  in  Bulk, 
.-iiajill    medium,  large  size  have  sifting  tops  except  Mus  ard. 

Small      Medium  Large  Ex.Large  Hotel 

size        size         size  size  size 

per  doz.      pr  doz    per  doz  pr  doz    pr  tin 

Pepper   75             1.20        2.20  3.75  .78 

Mustard                                          .60              1.35          2.40  4.00  .85 

Ginger  75             l.iio        2.25  3.90  .81 

Allspice   75             1.10        2.00  3.50  .73 

Cinnamon                                     1.35               2.30          4.35  7.75  2.00 

Cloves                                         1.10            1.90        3.60  6.50  1.35 

Nutmegs                                 1.60             2.75        5.25  10.00  2."00 

Mace                                       1.75             3.00        5.75  11.50  2.15 

Cayenne   90             l.-^O        2.75  5.00  .93 

White  Pepper                              1.10            2.00        3.75  6.75  1.60 

Sage   75             1.25        2.25  3.90  .81 

Thyme  85              1.40         2.60  4.75  .87 

Marjoram  95             1.75        3.25  5.75  1.26 

Savory  85             1.40        2.60  4.75  .87 

Cases  Contain  tf  doz.            4  dox.        doz.  2  doz.     1  doz. 

Gross  Weight  21  lbs.'         24  lb.s.  23  lbs.  38  lbs.    54  lbs. 

i'olger's  Golden  Gate  Ground  Spices. 

High  Grade — High  Price. 

V4-tb     14-lt)      Vi-Ib     1-lb  2V4-n)  5-rb 

per  dz    per  dz    per  dz    per  dz  per  dz    per  dz 

Net  Weight          4  doz      4  doz    2  doz      2  doz  2  doz      1  doz 

to  cs      to  cs    to  cs      to  cs  to  cs      to  cs 

Pepper   75        1.15        2.13        3.65  .29  .28 

Mustard   75        1.15        2.15        3.65  .29  .28 

Ginger   75        1.15        2.15        3.65  .29  .28 

Allspice                                    0        1.10        2.05        3.50  .28  .27 

Cinnamon                            1.30        2.25        4.25        8.15  .65  .64 

Cloves   90        1.50        2.75        4.95  .40  .39 

Cayenne   90        1.50        2.75        4.95  .40  .39 

White  Pepper   95        1.55        2.85        5.10  .41  .40 

Nutmegs                               1.60        2.65        5.15        9.75  .71  .70 

Mace                                     1.75        2.90        5.40      10.25  .75        .  .74 

Sage   65        1.05        1.95        3.35  .21  .20 

Thyme   70        1.25        2.35        4.35  .32  .31 

Marjoram   85        1.40        2.60        4.80  .38  .36 

Savory   70        1.25        2.35        4.35  .32  .31 


FI.AA'ORING  EXTRACTS. 
Schilling's  Best. 

Triple  Strength,  Pure  and  Un- 

colored.  Sprinkling  Tops. 
Full  Measure.    Never  sold  in  bulk 
Lemon  Vanilla 
and  and 
Others  Rose 

1  OZ....1.30  1.80  8    oz.  .  7.25  11.00 

2  OZ....2.00  3.00  16  OZ..14.00  21.50 

4  oz  3.75  5.75  i2  OZ..27.00  42.00 

e  OS. . .  .6.60  8.60 


Folger's   Golden  Gate. 

High  Grade — High  Price. 


1 
2 
4 
6 
8 
16 
32 


oz.  . 
oz.  . 


Vanilla 
and 
Rose 
1.60| 
2.50| 
4.75| 


oz. 


oz   9.001  8 

oz  I6.50II6 

oz  32.00132 


Lemon 

and 
Others 
.  .  1.25 
. .  .  1.85 

oz   3.45 

oz   4.75 

oz  6.50 

oz  12.00 

oz  23.00 


CRESCENT. 

Per  doz 

H-lb  tins..  .65|3-Ib  tins..'.  5.50 
V^-IT)  tins..  1.25|6-tt)  tins...  9.00 
1-lh    tins...  2.001 


Rumford   Raising  Ponder. 


Department  13. 
BAKING  POWDER,  ETC. 

This  Dept.   is  corrected  by 
WUliam  Cluff  Co.,  J.  H.  Newbauer 
&  Co. 
Bendel. 
Ko.val 


1  cs 

5  cs 

IOCS 

lbs  .cans 

.$1.38 

$  1.36 

$  1.34 

6  oz.  cans.  . 

1.92 

1.89 

1.87 

%    lb.  cans 

2.57 

2.52 

2.50 

12  oz  cans. 

3.82 

3.75 

3.72 

1  lb  cans .  . 

4.95 

4.85 

4.80 

2%  lbs  cans 
3  lb  cans.  . 

.11.65 

11.40 

11.28 

13.60 

13.34 

13.20 

5  lb  cans .  . 

22.35 

21.90 

21.68 

An  extra 

discount    of  1 

%  if 

packed  in  barrels 

Trophy 

4  oz.,  doz..  1.10I2V4  It),  doz. 
8  oz.,  doz..  2.00|6  tbs.,  doz.. 
16  oz.,  doz.  3.50(10   Ihs,  doz. 

Sun  Baking  Powder 
16    oz,    doz.  $3.9014    oz.  doz.. 
8    oz.    doz.  .  2.201 

Schilling's  Best. 

Never  sold  in  bulk. 
4  oz.  gr.,..16.50  %  rb.,  doz.. 
6  oz.  g-     .  .22.50  3   lbs,   doz.  . 
s  oz.  gr...."8.00  4   lbs,  doz.. 
12  oz,  gr...il.00  6   lbs,  doz.. 
16  oz.  gr. ..  53.00110  lbs,  doz.. 
Folger's  Golden  Gate. 
Guaranteed  Pure. 
4  oz,  gr.  . .  .16.00I2V4  pat,  dz. 
6  oz,  gr.  . .  .22.50i3  pat,  dz.  .  . 
8  oz,  gr.  . .  .  28.00|4  pat,  dz... 
12  ox,  gr...41.00  6  pat,  dz.  . . 
le  o»  rr. . .  63.aoUo  pat,  ds.  . 


9.00 

18.00 
31.50 


10.50 
12.00 
16.00 
20.00 
39.00 


10.00 
12.50 
16.00 
20.00 
S9.0« 


V^-Ih,  1  doz. $1.40 

1-Ih,   1  doz.  2.80 

3-rb.   1  doz.  7.50 

5-rb,,  1  doz. 12.50 


Less  5  per  cent  in  5  case  lots. 

One  case  V^s  or  less  with  10 
case  lots. 

K.  C. 

10  oz.,  dz.  .     .90150  oz.,    dz. .  4.25 

15  oz.,  dz.  .  l.SBl^"  oz.,  dz. .  6.50 
25  oz..  dz.  .  2.15| 

Pure  '^ream  Tartar. 

JOO-rb  bbls  .27|5-Ib  tins.dz  2.65 
50,  25-Ib  bx  .2Sll-rb  tins,  dz  5.50 
5-It>  tins,Ih .     .401  , 


SODA. 


Churches  ,A.  &  H.,  30  or 

60    I's   0514 

Same.  60   V^s  05M. 

Dwight's  Cow  Brand,  60 
Is   05% 

Same.  60  V^s  05V4 

(12-oz.  pkg.  %c  more;  8-oz. 

package  Vic  more;  5  cs  lots, 

hie  less.) 
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Department  14. 
VAKINACEOUS  GOODS. 

This  Dep...   is  corrected  by 
Wellman,  Peek  &  Co.,  Port  Costa 
Milling  Co. 
Miscellaneous  Flours 

Port  Costa   55.20 

Globe,  A  1    5.20 

Sperry    5.20 

Golden  Gate    5-20 

Drifted   Snow    5-20 

Crown    5-20 

Peacock    5.20 

Banquet    5.00 

Royal    5.00 

Starr's  Choice  53xtra   5.00 

Colonial    5.00 

White  Navy    5.00 

Success    5.00 

Mission   5.00 

Triumph    4.80 

Bear    4. SO 

Bonanza    4. SO 

Eagle   

Capitol    4-80 

Caledonian    4.80 

Silver  Star   4.80 

Mayflower    4.80 

Rve  Flour    5.20 

Rye  Meal    5.00 

Whole  Wheat  Flour   5.20 

Graham    5.00 

Quaker  Oats  Co. 

Quaker  Oats,  36  2s  J3.85 

"        "        family    size, 20s  5.15 

Scotch  Oats,  36  2s   3.85 

Banner  Oats,  30  5s   4.75 

family  size.  20s  5.1.^) 

Saxon  Oats,  20  5s   4.75 

family  size,  20s  5.15 

Zest,  203    4.10 

Zest,  36s    2.75 

Apetizo,    24s   3.00 

Quaker  Wheat  Berries,  36  2s.  3.00 
Quaker  Puffed  Rice,  36  2s..  3.00 
Quaker  Yellow  or  White  Corn 

Meal,  36  3s   4.10 

EGG-O-SEE  CEKBAI.  CO. 
Egg-O-See.  36  Is,  per  case.  .  2.85 
E-C  Corn  Flakes,  36  Is,  case  2.85 

5  case  lots  either   2.75 

DEL  MONTE  MILLING  CO. 
Del  Monte  Rolled  Oats,  wood  S.OO 
Del  Monte  Rolled  Oats,,  sacks, 

2  90-lt)    7.50 

Alta  Mills,  Rolled  Oats,  wood  7.50 
Alta  Mills  Rolled  Oats,  sacks, 

2  90-lt)   7.00 
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L<el  Monte  Rolled  Wheat, wood  4.30 
Uul    Monte    Rolled    Wheat,  2 

75-tb  sacks    3.80 

CuHe  Goods. 

Per  case 
Self-raising  Buckwheat  Flour 

24  cartons,  3  lbs   3.S5 

40  cartons,  1%,  Vbs   4.00 

Cal.  Flapjack  Flour,  36  2s.  .  3.85 
Semola   or   Nutty   Grains,  20 

cartons,  4  lbs   3.60 

Cal.  Cream  Flake  Oats,  36  2s  3.60 
Primrose  Wheat,   36  2%s....  3.85 
Farina,  24  cartsns,  l-Ib   ....  l.SO 
American  Milling  Co.'s  Cereals. 

Per  Bbl. 
Lolonial  Ex.     Cream  Rolled 

Oats,   180   lbs.,    (wood).  ..  .$7.25 

ISO   lbs.,   SlO-rb   sacks   6.75 

150  lbs.,  wood   6.00 

Pacific  Brand  Rolled  Oats.lSO 

lbs.    (wood)    6.75 

ISO  lbs.,  90-rb  sacks   6.2^ 

Bohemian  Rolled  Oats,  ISO 

lbs.    (wood)    6.00 

ISO  tbs.,  90-rb  sacks   5.50 

Colonial  Pearl  Rolled  Wheat, 

150  lbs.   (75-Ib  sacks)   3.80 

colonial  Granulattd  Hominy, 

200    lbs    (wood)   7.75 

Colonial  Steel  Cut  Oat  Meal, 

200   lbs.    (wotd)   8.25 

Brewster's  Pat.  .V.  T.  Buck- 
wheat Flour,200   Ibs(wood)  8.25 
Colonial  Pearled  Hominy,  200 

tbs.    (wood)    7.75 

Colonial  New  Process  Buck- 
wheat  Flour,200    Ibs(wood)  S.3o 
Case  Goods. 
Cclonial  Ex.     Crsam  Rolled 

Oats.    36   2- lb    pkgs   3.60 

Colonial  Self-Raising  Buck- 
wheat Flour,    24   3-lb   pkgs  3.80 
Pettijohn's   Breakfast  Gem, 

2-tb   pkgs.   to   case   3.25 

(All  prices  net.) 
MISCELLANEOUS  PACKAGE 
CEREALS. 
Port  Costa  Milling:  Co. 

Poppy  Oat  Flakes,  36  2s   3.60 

Encore  Pancake  Flour,  36  2s.  3.60 
Hncore  Buckwht  Flour.  36  2 '/4s  5.75 

Oat  Flakes.  36  2s  '.  .  3.60 

Capital   Mills   Rlld   Oats, 36  2s  3.60 

36   2s    .3.60 

Grape  Nuts,  1  &  2  doz,  per  dz  1.35 

doz    1.35 

Breakfast  Gem,  case  3  doz. .  .  3.25 
Wheatine.  36  2s,  per  case....  3.30 


STERILIZED  MEALS  IN  CARTONS  PUT  UP  BY 
LOCAL  MILLS. 


ALL  NET  I   Carton    |        |  p""; 

Buckwheat^Flour  '.T  1 36-2  lb s. i $ 3 . 7 .5 1 1 5 c- 

Buckwheat    Flour   |20-5  tbs.|  5.00|30c 


Corn  Meal,  White  or  Yellow 
Corn  Meal.  White  or  Yellow 
Cracked  Wheat  .'  136-2  tbs. 


(36-2  rbs.l  2.50|10c 
0-5  tbs.l  3.401:'" 


Cracked  Wheat 


120- 


Graham 
Graham 
Hominy, 
Hominy, 
Hominy, 
Hominy, 


Flour   |36 


tbs. 
2  tbs.l 
5  tbs.l 
2  tbs.l 
5  tbs.j 
2  tbs.l 
5  tbs.l 


Flour   |20- 

Large   |36 

Large   120- 

Small   |36 

Small   120- 

Oat  Meal,  Granulated   136-2  tbs.j 

Oat  Meal,   Granulated   |20-5  tbs.j 

Steel  Cut  Oatmeal,  A.  B.  C  |36-2  tbs.l 

Steel  Cut  Oatmeal,  A.  B.  C  120-5  tbs.l 

Pearl  Barley,  1,  2.  3  136-2  tbs.l 

Pearl  Barley,   1,   2,   3  120-5  tbs.j 

Rice  Flour  136-2  tbs.l 

Rice  Flour   |20-5  lbs. 

Rve  Flour   136-2  lbs.| 

Rye  Flour   |20-5  tbs.j  4.80|20c 

Rve   Meal   |36-2  tbs.j  3.70jl5c 

Rye   Meal   120-5  tbs.l  4.S0j3nc 

Split  Peas.  Yellow  or  Green  |36-2  tbs.j  4.55|15c 

Split  Peas,  Yellow  or  Green  |20-5  tbs.l  5.90'40c 

Whole  Wheat  Flour   136-2  tbs.l  3.15  10c 

Whole  Wheat  Flour   T20-5  tbs.l  4.00'25c 

Gluten  Flour   136-2  tbs.j  4.50115c 

Gluten  Flour   |20-5  tbs.j  6.20l40c 

Farina   136-2  tbs.'  4.10'15o 

Farina    |20-5  tbs.j  a.SOTsOc 

Lightning  Tapioca   j24-l-tb.  |  2.20jl5o 

Cardinal   Crushed   Oats,    Premium|20-5  tbsj  4.25| 


3.75115c 
4.S0j30c 
3.00|10c 
4.10|25c 
3.70115c 
4.80j30c 
3.70|l.ir 
4.80|30c 
3.75|15c 
4.85|30c 
3.S5|l.=;c 
5.00130c 
4.S5|20c 
6.40i40c 
6.20125c 
8.20J55C 
3.70|15c 
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(JiTiiiea,       4-Ib.  pkgs,  per 

case    4.1U 

Geriiieu,  .in  J-II>.  i)k{j.s  pur 

case    a. 20 

Flaked   Kice,  214   l's»   3.00 

Ur.  iTiue's  Wheal  Flake 

Celery  Food  per  case.  ,  .  .  2.85 
Keeker's  Farina.  24  Js,  case  2.00 
Pillsbury's  Best  Cereal  Vitos, 

36   2s   5.10 

Cream  of  Wheat.  36  2"s.  .  5.25 

Crespo,  36  2's    2.75 

Snow  Flake,   36  2"s   2.80 

Malta  Vita,   36   I's    4.00 

Our  .Mother  s  Mush.  36  2s....   2. SO 

'..'win  Bros.  Mush,  36  2a   2.80 

H.   H  Robbins,  Cr'mry  Bkfst 

36  2s    2.80 

Carnation   Wheat  Flakes 

20    5s    4.70 

-■V  B  C  Breakfast  Wheal 

72    2's    5.00 

ABC   Breakfast  Wheat 

36  2's    2.60 

.\utro,  9s    2.80 

Wheaton,  9s    5.20 

Grape  Nuts.  No.  22,  per  doz  1.35 

Morning  Meal,  per  case   2.80 

Olympic  Wheat  Hearts,  24  as  4.75 
Olympic  Wheat  Hearts,  48  2s  4.75 
Cake  Pastry,  20  5s.  4.75 
Pancake  Flours. 

L'ncle  Sam.  36  2s   3.25 

ISncore.    36    2s   3.75 

Olympic  Pancake  Flour,  24  4s  4.45 
H.  O.  Cereals. 

Case 

H-O  Buckwheat,  2  doz.  3-lt> 

pkg-s,  per  case   3.75 

H-O  Pan  Cake  Flour,  cse.  3.90 
TT-O  Oats  .24  2's.  per  cs.  3.15 

Korn  Kinks,   36   2s   2.85 

 c   ,   4.5U 

Fi  eight  paid  on  country  ship- 
ments of  H  O.  goods  up  to  2Sc 
U  *r  t:ent  on  5  case  lots 

RALSTON  MILLb. 
ItHlsion    Breakfast  Food 

3.)   23    4.50 

Ralston  Barley  Fo'd,  36  2s  4.25 
Ralston  Health  Oats.  36' 2s  4. .SO 
Ralston  Hominy  Grits.  36 

2s   4.25 

Italston  Health  Crisp  36 

2s   2.75 

Italston  Select  Bran,  24  3s  2.50 
Ralston  Pan  Cake  Flour 

36  2's    3.75 

Ralston  Whole  Wheat  Fir 

4    Us   5.50 

Capitol  .Mills. 

Per  Bbl. 

Ex  Cream  Rid  Oats.  1>0  Ibs.t7.2o 
Ex    Cream  R'lld  Oats.  ISO  lbs. 

(00-tb.    sacks    6.75 

Rolled  Oats,   ISO   lbs   6.75 

Rid  Oats.  (90-Ih.  sks),  ISO  tbs  6.26 
Rolled  Oats.  ISO-tb.  bbls  ...  6.00 
Rolled  Oats.  ?0-Tb.  sacks.  .  .  B.50 
Pearled  Rid  Wheat.150  lb .  .s  4.3o 
Pearled    Uld    Wheat  (75-Ib. 

sacks).   150   tbs   S.SO 

Granulated   Hominy,   bbls.  . .  .  7.76 

Pearled  Hominy,  bbls   7.25 

New        Process  ISuonnomc 

Flour,    bbls    8.26 

.-^teel-rut  Oatmeal.  (fine) 

"B"(niedlum),  "C"  (coa.rse) 

bbls    8.25 

Brewster's  Pat.  New  Process 

Buckwheat  Flour,  bbls....  8.25 
Per  Case 
Selt-Raislng  Bckwheat  Flour 

20-3>i-Ib.  pkgs.  In  cases..  3.80 
Self-Raising  Bckwheat  Flour 

24-3  tb.  pkgs.  In  cases....  Jt.80 
Farina.  24  l-tb.  pkgs  In  cases  1.60 
Mills  Ex.  Cream  Rid  Oats.  S« 

2-tt;     pkeK   In    cases  3  80 

Pan-Cake  Flour.SS  2-Ib  pkfta 

1  n  r.'ise?     --   S*"^ 

FariPBOPons  Goods  in  Sacks 
^fannfartured  by  Loral 
^fllls. 

Per  100  tbs   in  in-tb  snrlis 
Buckwheat    Flour.    Plain  «• 
riiickwhojit    Flour.    Extra....  4.S0 
Bckwheat   Flonr.New   Process  4. SO 
Bckwheat  Flour.  Self-Ralslnfr  .1.40 
Buckwheat  Groats    1.00 


a 

'-•orn    .\K-al,    Vl-iIdh   7;, 

•'orn    ileaj,    WIme   2.75 

'■'>ru  ilea*.  ICx  Cream  Yellow  1.40 
Corn  Meal.  Kx  Cream  White  3.40 

Corn  r  luui   

I  'racked    Wheal   STtO 

lintiic   Wheat  Kluur   j.zo 

Karlna    ^"jq 

Flaked   Pearl   Wht,7-R>&lu-tb  3.;u 

Graham    Flour    j.oo 

Hominy,    laree    2  id 

Hominy,   small    3 

Granulated  Hominy    J  »o 

Oatmeal,   plain    4  lu 

Oatmeal,  extra    4.10 

Oatmeal,    steel-cut  4.30 

Oat  Groats    i.ju 

Pearl  (irits    3  sb 

I'e:irl  Barley.  No.  1   ;.4(( 

Pearl  Barley.  No.  2   6.40 

Pearl   Barley,  No.  3   S.40 

.Split  I'eas,  YelL.o  w   6.00 

Split  Pt-as.  Green    6.50 

ItR-fc    Flour   7  30 

Rallied  Oats.  7-n>  A  10  n>       !   4  30 

Rye  Flour   3  40 

Rye   Meal    3  jo 

Wheat     Meal    3.40 

Pearl  Barley.  So.  I,  26  and 

50-lb.  boxes    5.40 

Split  Peas.  Yellow,  25  and  SO- 

Ib.  boxes    6.00 

.■^pllt  Pep.s.  Green.  25  and  f.O- 

Ib.  boxes    (.SO 

25-n).  sacks  deduc^  10  cents  p«r 
cwt.  from  price  of  10*. 

50-Tb.  sucks  deduct  20  cents  per 
cwt     from   price  of  lOs. 

PASTES 
Imported. 

Crown  Macaroni. 25  Is.  pr  pkx  .1: 
Spaghetti.    25  U.  pr   pkg  .11 
Vermicelli.  25  Is.  pr  pkir  II 
Imported  Style. 
Bellac    Macaroni.  25  Is.  pr  pkg  .10 
•'    Spaghetti.  25  Is.  per  pkg  .10 
■•    Vermicelli,     25  Is.  pr  pkc  .10 
Alphabet.  26  Is.  pr  pkK.  .  .11 
Wash.  Macaroni.  25  Is.  pr  c»c  1.113 
■■    Spaghetti.  25  Is.  pr  cse.  l.SO 
Vermicelli.  25  Is.  pr  cse  l.SO 
Golden  EcK. 
Macaroni.  4$  5c  packaees.  . .  .II..110 

24    lOc        *•    1  SO 

Spaghetti.   48   5c       "        ....  l.SO 

24    lOc    l.SO 

Noodles.  48  6c  "        ....  l.SO 

"        24   10c  ••        ....  l.KO 

Alphabets.  48  6c      "        ....  l.SO 
24    10c       ••        ....  l.SO 
Marrelll. 

Macaroni.  c»  4  dz.No  1  car.  dz  1.10 
Spaghetti. .cs  4  dz..\'o  1  car.  dz  1.20 
Vermicelli,  cs  4  d7.  .\o  I  rar.dz  1.20 
Alphabets.es  4  dz.  No.  1  car.  dz  1.20 
Straight   or  assorted   on  above. 

So.  Extra,  per  box  ZO 

No.    1.   Extra,   per  t>oz  tt 

No.  I.  Extra.  25  lbs   I. OA 

No.  1.  Extra.  50  lbs   X  00 

No.  1.  Extra,   100  lbs   6.00 

r.*I..  P.\8TE  CO. 
.MararoDl.    Vrrmirelll.  F.tr. 
Extra    No  1 

Extra  Halvps  iv 
Extra.    15  tb." 
Extra.  25  lbs. 

Extra.    30    lbs  t  ' 

Extra.    100    lb.--.  .  . 
Royal.  24  I-n-   pkKi"  ; 
Queen's  Taslr.  1;  .1.t^    pk(t»  2:4 
Sago  and  TnphxA. 

Pearl  SaRo   0* 

Pearl  Tar  .06 
Flake  Tni  .06 
Minute.     3-  J  7S 

Inslantaneouii.  .^O-ls  S.60 
Instan(an«oits     3<-V   3  76 

Dppartmpnt  IS. 

This  D?rt    ■-nrro'-t<wl  by 
Ilnns  Bm«..  William  CIdIT  Co..  »x- 

RICE. 

Fair  Japan    OS 

Oood  Japan  SS 

Choice  Japan  '  \ 
Fancy  Japan 

Fair  Honduraji  H 

Good  Honduraa  'jH 
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Choice  Honduras    06 

Fancy  Honduras    06 ',4 

Extra  Honduras    07 

M.  J.  Brandensteiu  Si  Cu. 

Japan,  Tycoon,  Fancy  Table$5.50 
Rubicon,  extra  fancy  6.0U 

'•    M.  J.  B., Double  Dia- 
mond   6.25 

Fancy  Head,  Carolina .. 6.50  7.00 

Louisiana,  Japan    5.50  5.75 

Louisiana     'I'engrue   5.12  54 

Louisiana,  Japan  Banzai   5.00 

Haiwaiian    5.25  5.50 

China,   JSlo.    1,  per 

dbl  mt  6.371/2  6.50 

China,  Mxd,  dbl  mt....4.60  4.75 

Patna  Head    7.00 

Caro  Head.MJB,  40  2s,r  20  5s.  .  7.50 
Imp.  Japan  MJB  40  2  1/2  -  lb  .  .  6.75 
Imp.  Japan  MJB,  10  5- It) .  .  .  .  6.75 
Japan  Table  Queen,  33  3-Ib..  6.00 
Japan  Table   Queen,  40  21/2- rb  6.00 

M.  Phillips  &  Co. 
Hermosa,  Ex.  Fancy2Vb  &  5-ih  7.10 

Fieeta,   i^i   and  5- lb   6.75 

Ex.    Fancy   Carolina   7.0U 

Fancy    Carolina   6.00  to  6.75 

Hawaiian   5.10  to  5.50 

Satsuma  No.  1  Imp.  Japan.  '^.25 

Toyokome    6.00 

Togo    5.85 

Matsuta    5.65 

Higo    5.50 

Mikado    5.35 

Texas  Japans   5.10  to  5.5  5 

China  No.  1   5.65  to  6.75 

China  No.  2   4.35  to  5.15 

W.  T.  Welisch  &  Co. 

Samurai,    La.,    Japan  $5.10 

Fuji,  La.  Japan   5.50 

Fuji  Yama,   La.,   Japan   5.75 

W   (circle).   La.    Japan   5.85 

Snow  "White,  Caro.   Head....  6.65 

Mardi  Gras,  Caro.  Head   6.40 

Paragon,  Caro.  Head   6.15 

Virgin,  "      "      21/2  &  5  7.10 

Honeymoon,  Caro. Head,  2y2&5  6.90 

Natural,  Caro  Head,  3s   6.50 

Mascot,  Caro.  Head   5.75 

Tiffin,    Caro.    Head  5.25 

Best  Yet,  Japan,   3s   6.25 

Kice  Specialties. 
Quaker  Puffed.  3  doz  to  case.   3. Oil 

Department  16. 
LAUiNDKI  MATEUtALh. 

This   Dept.   is  corrected  by 
Haas  Bros.,  Wellman,  Peck  &  Co. 
AMMONIA 
ijireer'M  Wushinj;  AntiiiMuiii 

First    gra.de    absolutely  pure. 

ISO  Beaume  Strength. 
Pints,  2  doz  to  cs,  per  doz..  $1.65 
Qts,  1  doz  to  case,  per  doz.  2.70 
V2  Gal.,  1/2  doz  to  cs,  per  doz.  4.50 
Ureer'ti  Toilet  Aiiiinouia 
Lavender  and  Violet 
Pints  (2  doz  .to  cs).$2.5n  pr  dz 
Parson's  Household  Ammonia 
(Neutral.) 
Pts.,  2  doz  to  case,  per  doz    i  1.75 


'id 

Qls.,  1  doz  to  case,  per  doz.  .  2.65 
gals,  1  doz  to  case,  per  doz  4. 50 
One-half  case  free  with  5  cases; 
one  case  free  with  10  cases, 
w  asliiuii  Amiuoula 
Standard  tirade 
Pls,  2  doz  to  case,  per  doz..$  .80 
Qts,  2  doz  to  case,  per  doz.  .  1.10 

Oluiuj;,  Ball 
Nuremberg,  A,   Yzs,  per  lb.  .35 

Uo  A.  D.,   1/28,  per  rb  27  Vo 

Do  A.  C.  R.,  1/2S,  per  lb..  .22ya 

Lreiiiiaii   V^s'  per  tb-.-LZVa  13 
Do     14    's,  ■  per    rb....l4y2  15 

Ueschamp's  French,  I's 

per    tb   27  V4 

Do  Vs's,    per  rb....2Sy2 

Bluiu;^,  Lii«|ui<l 

Common,  pts,  3  dz  to  case.  .  .85 

qt,   2   doz  to  case.  .  1.25 

V2  gaU  1  doz  to  case  2.50 

UOTUX 

20-Mule  Team,  I's  cs  ot  IS 

doz   $2.25 

20-Mule    Team,    12-oz  cs 
of    4    doz  ^  3.46 

20-Mule  Team,    Vi's  cs  ol' 
8  doz    2.90 

(Less  5  per  cent  in  5  case  lots; 

Lump,  25   lbs  in  box  09 

Powdered,  25   lbs  In  box  09 

Chloride  of  Liime 

Brookman's,  I's  per  lb.... 7% 

Do       Vz's,    per    tb  9 

Blue  Bell,   50   la,  per   tb  6  y2 

Owl.   50  Is  7 

Potash. 

Per  case 

Babbitt's,  4  doz  in  case   3.35 

American,  4  doz  in  case   3.00 

Liye. 

Toinson's   Red   Seal,   4  dz 

to  case    3.85 

Tomson's  5-lb  12  to  cs.  .  4  50 
American,  Is,  4  dz  in  case.  ..  .  3.00 
Babbitt's  Lye,  4  doz  in  case...  3. 35 
Metropolitan  4  dz  to  cs..  3  00 
5-cai.e    lots ...  290 

Banner,  1  case,  4  doz   3.60 

Blue  Bell,   48  Is   2  85 

Jumbo,  48  Is   1  90 

Golden  Star,  4  doz  to  case.  .  2.90 

Merry   Nickel,    case    1.75 

Merry  War,  case    2.85 

Sal  Soda 

CHlifiirnia.  sacks    I  4i' 

Ciiliroriiia.  bbls    1  50 

Deiiiirtiiieut  17. 
SOAPS. 

I'his  Dept.  is  corrected  by 
Wellman,   Peck   &   Co.,  Sussman, 
Wormser  &  Co. 

Feet  Bro!>. 

Silk    Soap   $3  35 

A.    B.    Naptha   4.20 

Crystal   White    4.00 

Fern    3.30 

Lily  White  (Floating)    3.90 
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Mechanics,  36  cakes  in  box.  .  2.05 

Meclianics,  50  in  box  (5c  size)  1.90 

.Swausdown,   50  bars  in  box.  .  2.00 

Pine  Tar,   100  cakes  in  box.  .  3.75 

Olive  Castile,  bx  doz,  pr  gr.  .  4.SG 

Mottled  Castile.bx  1  dz  cakes  4. SO 
Pure   White  Castile,   12,   15  or 

20   bars   to   box    3.10 

.Spring    Blossoms, bx  3,wrpd,gr  4.80 

Beau    Ideal,     bx  3,  wrpd,  gr.  .  5.20 

Attar  of  Roses,  bx  3,  wrpd,  gr  5.20 
juth  Century  Buttermilk,  box 

3  cakes,  wrapped,  pr  gross  5.00 

Elder   Flower,   bx  1  dz  cakes  4.80 

Turkish  Elder  Flower,  bx  3,gr  5.21 

Turkish  oatmeal, bx  3,  wrpd,  gr  &.2U 

Oatmeal,     bx  1  dz  cakes. pr  gr .  4.25 

Witchazel,  bx  1  dz  cakes  pr  gr  5.0  0 
Bart'nia  Bouquet, bx  3  wrpd,gr24.00 

Sweet    Narcissus, bx  3, wrpd, gr.  17.50 

La  Rosa,  bx  3  wrpd.  pr  gr.  .  .  .  9.00 
Maj'tic  .Series   Heilotrope  Jasi- 

mine,  Jcky  Clb,Rose  bx  3, wrp  9.00 

,lai,an     Bouquet,  bx  3.  wrpd,gr  9.00 

Barbers'  Cream,  6  tb  bxs,  pr  tb  20 

Standard  Soap  Co. 

Gasene,    100    4  25 

Top  Notch,  100  10  oz   3.25 

Yellowstone.   100   14   oz   4  00 

Marigold,  Id's  16  oz   4  20 

Radio,   100        oz    3.00 

Magno.  100        uz   6  00 

Gold  Medal  Borax   6  50 

Purity,     "Floating',"  5c 

size    3  911 

Do.    10c  size   6  25 

Do.    10c   size,    20   1  30 

Klectric   Mineral,    100  16 

oz    5  5U 

Electric  Mineral,  20,  16  oz.  .  1  15 
Peerless  Kitchen,  100  10  oz.  .  2  85 
Peerless  Kitcnen,  20  10 

oz    65 

Swift  &  Co. 

Wool  Soap,  10  oz.,  100s   7.00 

6   oz.,    100s   4.00 

Witch   Hazel   (Swift  &  Co.  > .  .  5.00 

Oat  Meal   (Swift  &  Co.)   5.00 

White   Ribbon    3,65 

Swift's  Pride    3.35 

Swift's    Naptha    4.00 

Elko    3.55 

Cream  Laundry   4.25 

Snap.   60,   16  oz   2.65 

Snap,   100,   8  oz   2.25 

Srieciai.  Grocers'  Assmt  (sells 

lor   $9.00,    80%   profit)   5  00 

>liMcellaneoiiN. 

.\l;l-s<-.il   $2.65 

.•vmii.T's  Naphta,  100  14-oz....  4.35 

Mikado,   20  14  oz   4.25 

Mikado.    20    14   oz   1.05 

Lenox,    100   3.35 

Lenox.    20   75 

Ivory,   100   10  oz   7.00 

Ivory,   100  6  oz   4.00 

Fairbank's   Clairette.    100....  Z.XT, 

Fairhank's  Santa  Claus.  100..  3.35 

Fairbank's  Copco,  100....  4.00 

Frtirbanks'   Fairy  Ovl,   5c....  4.00 

li-'niry    0\-aI,    lOe   7.00 

Sunny    Monday,    100s   4.75 


50  large.  .  3.50 
100  small'  3.65 


SMS 


JSOAP 


1 .1 1 .  .size, 1^0  cakes  $4.uii 

liid;.\'  size,  30  cakes.  .  2.00 
toilet  size.  100  cakes.  .  2.00 
toilet  size,  50  cakes.  .  2.00 
.Sunlight,  Indry  shape. 100  cks  4.2C 
'A'elcoiiie.  Borax  liidr.v  soap.  4.20 
Cheerful.  high  grd  Indry  soap  3.50 
Monkey  Brand,  100  cakes.  .  .  .  4.00 

Monkey  Brand.  50  cakes   2  00 

Babbitt's,    100    4.25 

Strker's  Kitchen,  100s,  8  oz.  .   3.40  ■ 
Strker's   Kitchen.   20s.   8   oz.  .  .80 
Star  of  Kitchen  Sand  Soap..  4.75' 
Gem  of  Kitchen   Sand  Soap.. 3. 25 

Yacht  Club  Borax,  200s   7.50 

"    100s    3.90 

 20s   85 

Nun  Nicer  Boiax,  10  oz   6.00 

Blue  Ribbon  Borax,  7  oz....  4.00 
SAVON. 

Gilt  Edge,  100,  16  oz  $3.80 

20s   85 

Royal.  100,  14-oz   3.40 

100    12-oz    3.10 

100  10-oz    2.75 

Vermont  Long  Bar  Laundry, 

100- m   cases    3.50 

Packed  either  100.  80,  40  or  25 
bars  to  case. 

The  Genuine. 


Price,    per   case   $4.3.') 

Packed  100  bars  in  Case 
Caintile  Soaii 

Notre    Dame    s 

White  Virgin,   tb   8ii 

White.   Conti    15 

Mottled,    imported    71^ 

Clover  Leaf  White   15 

Scoiirin;;  Soap 

Bon  Ami.  3  dz  to  cs,  per  cs.$2.r.'i 
Sapolio,  y2  gross  box,  per  bx  4.50 
Sapolio.  hand.V4  grs  bx.  pr  bx  4  5n 

WASHING  POWDEBS 
Gold  Dust  ,24  3's,  per  cs.  $4,511 
Gold  Dust.  100  10  oz....  Vnn 

Swift's  Pride.    12   oz   4.25 

Swift's  Pride,  24  4s   4.25 

Lavarine.  36  1  tt),  pr.  cs.  3.00 


rT 


.AJLi"WA.TrS  THE  BESTl 


B.  T.  Babbitt's 
Concentrated  Lye, 

The  ready  soap  maker — a  powerful  disenfectaut — 
an  excellent  fertilizer,  for  dipping  prunes,  spraying 
trees,  etc. 

—  Manufactured  by  — 

B.  T.  BABBITT,  (Inc.)  ITEW  YORE  CITY. 


1. !.  mmn 


a  HEW  ARTICLE, 

FofsivlBglalior&cxpeiise 


The  C.  B.  JENNINGS  CO.,  Agents,    41    CLAY  STREET*  S,  F. 
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2» 

Lavarlne,  100  5c  pkgs....  3.50 

Pearline,  100  b  oz  pkgs..  3.75 

Babbitt's  1776,  6  oz   2.85 

Kleeno,  72  Is   5.25 

Kleeno,  24  3s   4.75 

Kleeno,    100    %s   4.00 

feet's  Seafoarn,  24  3s   3.75 

100    12    oz   3.75 

Grandma's  Borax,  powder- 
ed 24  3s    4.50 

fin    %'s    '2.40 

One  casq,  large  size,  free  with  5 
cases,  large  or  small. 


Dei»artment  18. 


STARCHES. 

This  Dept.  is  corrected  by 
Siissman,  Worniser  &  Co.,  Hooper 
&  JennLng:s. 

KINGSFOKD'S  O.SVVE<iO. 
Silver  Gloss  12   6-rb  bxs..y 

40  1-rb  pkg-s.SVa 
r~,rn,    iO-n>    boxes  8 

NATIONAL  S'l'AKCH  CO. 

l.ily,  Siou-v  and  Niagra  Brands. 

Corn,   40  Is   6 

LilOSS,    -ib    Is  614 

Oloss.   12  61b  7 

L.aundry    (bulk),    50s  SVz 

J.  C.  Hl'BlNGER  BROS.  CO. 
Elastic    (Fiat  Irn  BrnuJ.Bl  %s  5.00 

I'ops  Corn,   40   Is   B.50 

Tiger  L,ump  (bulk  50- lb  bxs)      4  ?i 

40  Is    5% 

3-tt)    pkgs   5Vi 

NONE   SUCH  BBANH. 

Corn,    40   Is.  .'  6 

(.lloss,     48  Is  6 

Gloss,    12    6s  7 

Gloss,     50-rb     box  4% 

OWL. 

Corn,    40    Is,   per    lb  5 

Glos.s,  4U  Is,  per  rb  51/2 

12   fis.   per   n>  6 

JIUBDOCH'S  OSWEGO. 

Oswego   Corn,    4  0   Is  IVz 

Velvet  Gloss,  40  Is  8 

12    6s  S»/2 

One  case  free  with  10. 

BLUE  RIBBON. 

I  t  loss.     i8  Is   

Gloss.    12    6s   : 

Corn.    40  12s  

MISCELL.iNEOUS. 
Celluloid.   60   %-n>   pkgs.pr  bx  4.75  \ 

Elastic,  same,  per  box   6  00  | 

China.  SOs    6.00 


Department  19. 


OILS.  PAINTS,  ETC. 

This  Dffpt.   is  corrected  by 
Whittier-Coliurii  Co.;  \V.  T'.  F.iiller 
&  Co. 

Coal  Oil 

Water  Whitfi.   bulk  1  0  V2 

Water  White.  1.50  <1p^'  bulk..ll>2 
Special  Water  White,  bulk .  . .  1 2 1,5. 

Pearl,   cases.   2   5s  17^2 

Astral,   cases,   2   5s  17 

Star,  cases,  2  5's   17% 

Kx.  Star,  rases.  2  S's  20% 

Argo.  bullc   19 

"       case   26 

Elaine,  cases.  2  5s  26% 

Eocene,   cases.    2    5s  2  0 ',2 

GiiNuEine  and  Beuxine 

86  deg.  Gasoline,  bulk  30 

86    deg.     Gasoline,     cases....  37% 

rJenzine,   bulk   12 

Benzine,  cases   19 

Stove  Gasoline,   bulk  18 

"        case   25 

Oasoline.  S6  degr-.  bulk  30 


Same,  cases,  2  69  37^ 

lied  Crown  Gasoline.  In  bulk.  18 
I'.ed  Crown  Gasoline,  in  cases, 

2   5s   25 

.Motor  Gasoline,   bulk  .!.1S 

.viotor  Gasoline,  in  cases.  2  5s.  25 
Vo.  1  Eng.  DIst.  Iron  Bbls.  or 

Drums   o9% 

No.  1  Eng.  Dist.,  cases.  2  5s.. 16^. 
N'l        Eng.   Dist.    Iron  Bbls  or 

Drums   08 

No.  2.  Eng.  Dist..  cases.  2  SsiilS 
V.  M.  &  P.  Naptha,  In  bulk.. 10 
V.  M.  &  P.  Naptha, cases,2  5s. 17% 

Turpentine. 
Strictly  Pure,   cases,   2  5s....  77',^ 
drums  of  iron  bbls..70vi 
Linseed  OH 

Pure,   raw.   bbls  55 

boiled,   in   bbls  57 

raw.   case,   2  5s  61 

boiled,  case,   2  5s  63 

CasKor  Oil 

Baker's  AA,  cases,  2  5s   1.30 

No.  1,  cases  ,2  5's   70 

2    '.65 

*   02   90 

^    oz    2.00 

C  5-gal  tins,  per  gal   1.30 

Lard  on 

Bbl.  Case 

Strictly  pure    90  .'ji; 

Sup.  Win.,  str   85  .91 

No.   1    75  .81 

1  oz   45 

2  oz  65 

4  'OZ   86 

CVeatHfoot  OH 

Cooper's    so  .86 

E.xtra    70  .76 

No.    1    r,o  .ce 

LubrU-atlni^  Oils 

bbls  Case 

rf.tar   Cylinder   Oil                60  65 

Columbia  Cylinder  40  65 

Gem  Cylinder  Oil  

f;uby  Cylinder  Oil  

Star   IMachine   Oil  30  3o 

Star    Dynamo   Oil  5u  05 

Star  Spindle  Oil....  50  o5 

Siar  Sep'tor  Oil                    50  55 

Ked  Engine  Oil  27  32 

,i00  M  Cylinder  45  50 

b'iPV    Cylinder  HO  85 

Med.  Kuby  Eng  30  35 

Castoi-   Machine                     23  28 

Auto-Cylinder   60  65 

Gas  Engine   30  IS 

tiiN<-eII'antM>ii.'<  Oil.s 

Union  Salad  Oil  Hi;  72 

-■■J re  Sperm  Oil  70  75 

-No.     1     Polar                       40  45 

ihCna  Nut  Oil, ordinary.  . —  75 

China  .Nut  Oil,  No.  1  —  90 

White  Lead 

VV'hittler,  in  kegs  1\  8V<> 

Pioneer.       "    "   7  '4  S  '4 

Dry  I'atnt.s 
English    Paris   Wtiite.    bbls..  $1.60 

Whiting,  barrels    1.20 

Prince's  Min'l  B'wn.  tibls.  l.fi.'i 

Vollow  Ochre   1.50  1.65 

Ene     Ven.    Red.    bbls   .1.50  1.75 

Deitartineiit  20. 

This  Dept.  is  corected  b> 
Pnr.  Coast  Bisonit  Co. 

r.WDTES. 

Lozen^are.** 

S-tli.  l)oxes'> 

XXX  Peppermint,  pals.  13  .16 

Thin    Peppermint   .Ifi 

TT   Pepnermint    .IB 

Musk,  fluted,  pails....  .22 
rinn;imon.   Tyfiion.  Sa.<5sa- 

fras,    Rose  18 

Midget  fruit  20 

Conversation  and  Iirts. 
Liliput  Conv.  i<t  herts..  .17 
VTidEref  (?onv.  ^■ozens'es.  .T>> 
Crown  T.  T.  Loz.  24  5c  pkgs  .SO 
.Aurora  T.,ozenges.  24  5c  pkgs  .SO 
TouR-li  Troacbes.  .S-tb  bx  .2.t 
Eaprle  Wafers.  Pepper- 
mints ,Wintergreen .  .  25 


II 

Mixed  Cnndy 

i  (30-It)  palls) 

I  Plain  Mixed    9 

I  Royal    Mixed  12^4 

Grocers'    Mixed  10  Vi 

ifankee   Mixed   13 

I  .American    Mixed  13 

]  Fancy  A  Mixed   15 

I  Fancy  C.  Mixed  14  V4 

French  S.  Mixed   16 

French  No  .1  Mixed  18 

I  French   Extra  Mixed  20 

I  Lady  Mixed   15 

I  Broken  Mixed    9U 

I  Steam  Panwork 

Anise  Seed   2'i 

Aromatic  Cachous  18 

Assorted    Berries  16 

Assorted    Dragee  14 

Assorted   Imperials  16 

Assorted   Small   Seeds.  ..  .22 

Bird's    Eg-gs   17 

Boston  Baited  Beans  17 

Burnt    Peanuts  18 

Burnt    Almonds  25 

Caraway  Seed  .smooth ....  22 
Caraway  Seed,  pearled... 22 

Celery   Seed  22 

Cinnamon  Beans  large  redl5 
Cinnamon  Beans,  imp'erlall7 
Coriander  Seed,  pearled.. 22 
Jelly  Beans,  pails.. 12%  14 

Jelly    Bird's   Eggs  17 

.Jelly    Cranberries  17 

Jelly    I^imes  17 

Jelly     Raspberries  17 

.Tordon   Almonds,   fine   50 

Jordon  Almonds  ,imitationl8 

i-ilcorice  Beans   15 

Red    Hots  25 

Ringed    Marbles  16 

Sugar  Coated  Licorice  Tab- 
lets  ■  20 

Sugar    Almonds  25 

Sugar   Plums  16 

Creani  GoodM. 

(5-tb  boxes) 

Fondans    Creams  14 

Hand   Dipped  20 

Hand  Dipped,  with  nuts  on.   .. 22 

Fruit   and   nut   ices  18 

Cream    Peppermint  20 

Crushed    Fruit    Bonbon.s .  .  32 

Cliuculntea. 

(5-Ib  boxes) 

Chocolate,    plain   16 

Chocolate,   Hand  Made   21 

Chocolate    Dipped    Bonl>ons.  .  .  2 1 
Chocolate   Dipped  Bonbons 

witli    nuts   23 

Chocolate    .Climax  ,30-tb 

palls   18 

Chocolate   Chips   26 

Chocolate   Nonpareil   Drops  21 

Chocolate  Wafers  22 

Chocolate    Cream  Tab1eti> 

so  in  hox   1.10 

Flour  de  Lis  Marshmallows.  6- 
Fleur  de  Lis  Marshmallows.  3- 

Ib  tins  28 

Occidental  Marshmallows,  3 

tb  tins  30 

Dipping  Marshmallows,  5- 

Il>  boxes   25 

.■\ngel  Food.  5-Tb  boxes..  .20 
French  Nougat.  30  .^c  slices 

in  box    1.00 

Walnut,    Apricot  .Spanish 

Nougat,  5-lb  boxes  .lb....2.T 
Siindrlra. 

Opera  Carmels   19 

Rock  Candy  .white  &  rod  .I.t 

Rock  Candy,  brown  16 

Licorice  Drops   20 

Licorice  Sticks.  16  to  lb..  .28 
Licorice  Tablet."?.  S-Ib  box....  1.25 
Licorice  Tablets.  24  »r  bx  .80 
Licorice  Penny  Sticks.  100 

In   box  65 

Buttercups.   S-tb  tins  25 

Gnni  Gnodn 
(S-!ti  boxes') 
A.  B.  Gtim  Drops,  asstd  .  .  .  .  !> 
.\.  B.  Gum  Drops  licorice  9 
.A.  B.  Gum  Drops,  oryst'zdll 
A.  B.  Bonbons,  plain  Inb's  7 
A   B  Ronbons,  fancy,  Inbl  7% 


K 

A.  B.  Bonobns  .fancy,  crya 

tallzed.  5-lb  boxen  16 

A.    B.    Frult.s  18 

Royal  Gum  Drops  15 

Genuine  Gum  Drops,  hard  25 
Jelly  Squares  .assorted ...  H 

Bijou  Sticks   18 

Spiced  Jelly  Drops  20 

New  Turkish  Figs  16 

Fig  Paste  .plain  17 

Fig   Paste,   tricolor  18 

ChrwlDic  flum. 

SIiikI«  Box 

Sweet  Mean,  per  box  60 

Son -Sen,  20   pieces  60 

Sweet  Heart.  20  pieces..  .60 
I}lood  Orange,  20  pieces..  .60 

Chiclets.  40  5c  pkgs  1.25 

Chiclets,  10  10c  pkgs  80 

.Newton's  Pepsin,  20  pksa  ...  t« 
P>>nrlo.  40  Be  packace.  .  10* 

nppRrtment  81. 

This  D<  |>t  .orrt-tcd  bv 
Piiolflc  Count  nUriilt  Co. 


CRACKERS. 


.\nlmals   

Animals  Iced   

.Assorted   

.■\ssorlert  Extra   

.Assorted  FlnKora  

Boston   

Butters.  Templar  . 

Champions   

Chocolate  Wafer   

Coco  Taffy   

Cocoanut  Marshmallow 

Currant  Cakes   

Cornhllls   

Cracker  Meal   

Cracknel,  plain   .  . 

Dainty  Chip   

Dainty  Marshmnllnu 

Digestives   

Egg  Jumble  

V\g  Bar   

Fruit.  Icrd   

Fruit  Biscuit   

Fruit  .Sultanas   

Graham  Gems  .... 

Ginger  Cake   

Ginger  Nut 

Graham   

High  Tpa  ... 
Honey.  FroslPiI 

Jcnnlo  Lind   

L>>mon  .'Snap   

La  Grand   

Lemon    Biscuit    .  . 

Lemon  Wafer  

Lunch.  'Frisco  .... 

Monitor   

Marshmallow.  Wolnir 

Niruacs   

NIcuars.  No.  1  

Orange  Wafer   

Oysterolls   

Pilot  Bread  . . .-  

Pretzel   

Popular.  Mixed 

Picnics   

Pilot.  Bxirn 
Pr^-tjtellotls   .  . 
Pineapple  Dellifht 
Fallne  Snowflak" 
.Spod  Cake  .  . 
.'Jn-'wball  ... 
S;ii'ion  Pilot 
.''usar  Cookies 
.«".la.  Extra 
,•=•"1.1.  Saloon 
•s.vla  No.  10. 
.siofla  No.  20.  . 
^  ■  !  I    >•■■>  !S. 

-<!.     H    b-lXf  = 

Wafer 


Zephvr  Pi 
Ahe'-  -  'V 
Hoo 
Ab'- 
Perf- 
Snaps 


M  iri>l-.m.ilIoir 


.14 

IS 
.13 
.IE 
.IS 

10 

10 

10 
.1« 
.IS 

K 

IS 
.11 

0« 

•*« 

IS 
IS 

It 

IS 
IS 
IS 
.IS 
IS 
09 
11 
II 
II 
IS 
IS 

I « 

H 
II 
14 
IS 
10 

1? 

14 
It 

12 
IS 
II 

•im 
10 

"7  to 

nj 
II 
1« 
IS 
12 
1< 
OT 
12 
AT 

Of 

t« 

IS 
10 

II 

14 
t« 
1« 
10 

SO 

.SO 
J  ♦ 
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Departiueut  2*2. 

I  A.Ni;^  UKOCKBIKSS 
This  Dept.  Is  corected  by 
Wellman,  Peck  &  Co.,  Willinni 
Cluff  Co. 
liollilli<»ll    C:g  |>^llll*N. 
A  tt    sr'^^.    xO    cai)siile.^    in  hoN 
',       doz  boxes    3.01' 

BEEF  EXTRACT 

"Rex."  2  oz  per  doz   4.4(i 

"        4    oz    "    "    s  ofi 

8    oz     ••     ■•   14  75 

■•  16    oz        "     "   27.50 

Marshall's  2  oz.   per  doz....  2.G5 

"        4  oz..  per  doz   4  7  5 

t,iebig's  2  oz.  32  12s  to  cs,  dz  4.50 
4  OZ.16  12s  to  cs     '■     ^  11' 
8  oz,  8  12s  to  cs,     "  in. 90 
16  oz,  4  6s  to  cs.     "  29.75 

liibby's,  2  oz,  per  doz   4.45 

"        4    oz,    "    "    8.00 

8   oz,    '■    "   14.00 

"    16   oz,     "    "   26.00 

C:i|>ers. 

Capotes.    1    d   in   case....  1.00  1.50 

N'Aiiparpi].    sinal]   1.50 

.\nni)nreil.   larjre   2.25 

Nonpareil.  Imperial  qts.  10.00 
.  2    liire   .  00 
4     ■•  ?7.R0 

rHoroi„\TK«i 

BaUiT's. 

,Jiip  pes****'*''  ««wran*«o  under  National 
Pure  Food  Laws  is  Serial  No.  90 


BAKER'S 

COA 


/J8  wmzi  hmm% 


(r-stsblished  1780) 
DORCMESTEB,  MASE. 

Per  I 

Premium   No.   1  Chnrol.-iln. 

and   2.'i-Tb.   boxes  "7' 

Vanila  Chocolate,  6  and  12-11) 

boxes   no 

(German    Sweet,    G    and  12-11) 

boxes   "5 

Rreakfast   Cocoa.     i^-tb  tin.«. 

plain.   G-TIt.    bnxes  II 

Breakfast    Coroa.    ^'i-ll^  tln.'^. 

12-rb.    boxes   '1.1 

Cracked  Cocoa.  >(. -lb  pk^s,  12- 

•  tb  boxes   

Caracas  Sweet  Cbocolnti',  ii-lb 

boxes   

Soluble  Cbooolatp  (hot  or  cold 

soda).  1-tb  cans   


Ghirndelli's. 

i^as;le.  24  l-Hi .  .  .  . 
Magrlp.  12  1-lb  .  . 
Eagle.  12  '/.-rii .  .  . 
Ragle,  12  -  Hi  .  . 
Crescent,  6.  5  to 
Crescent,   12.   0  t' 


Tn  paper 


 '24 

 25 

 26 

Ih  1  !l '  u 

rti  2  (1 1  i, 

C^il.  Sweet,  6.  6  to   lb  26  n 

Cal.  Swoet.  12.  0  to  lb  25 

Monarch.    12   and    n    m  28 

Mannrch.   1 '\   1-Ib  27 

Monarch,  12.   '4   lb  28 

Star.    24.   1-tb  20',. 

Star.   12,    l-rii  21 


(•  roiiiul 

c.hirardcirs 


T  n  tins 


12  1-n)  

2  -1  1  -  riT  tins.. 

i;o  1-lb  tin.i. 

'Wi  2,-ni  tins. 

.■',0  :i-lb  tins. 


.•{4 

60  10-rb  tins.  .  .  .  26V2 
1    35-rb    tins.  ...  26 
111  (b'li \  cr_\'  case.s 
Gliirardelli's.   60  S-Ib   tins.... 27 

Venard's.   24   l-tb   tins  23 

20  3-rb.   tins  22 

Miner's    12    1-lb.    tins  26'/. 

24    1-tb.    tins  25 

20   3-rb.   tins  24 

(  OCOA.s 
'-an    llotiten's.    '4s   and    tL'S.  .SM 

Houten's.  Is  SO 

•'oval    Dutch,    12    ViS  77 

Ro.val    Dutch,    12    Is  60 

■^■^pp  s.  14   '/2S  -.  Sf 

i^rys.    12    1/2  s  .31) 

"■-flbb's,  6   1/28  23 

'  'iwney'B,  6   V2S  37 

(Ihirardelli's  Bkfst,   6  »/2S....42V. 

Bkst,   12  y2S....42 
Impri,6  &  12  V^S'.  54 
Miner's   Breakfast,    6    1/2S.... 391/2 

Breakfast,  fi  l-5s..41 
\''aii  ."inmon  a  oulcu.  1-10.. ..uG 
Van  Eniv. -1  Outch.  V2-lb....70 
Van    Emden's   Dutch,  v,-n5..75 

C'ereiil  ColYijf. 
Postuni,   24    y2's,   per  doz.  ...  $1.35 

■"ostum.  36  I's,  per  doz   2.25 

Fig  Prune  Cereal.  12  Is   2.25 

Caramel  Cereal,  36  Is   1.20 

Graino,    12    Is   2.20 

Chutney. 

Bombay,  assorted  qts  $6.-.;5 

"       assorted  pts   4. on 

Major  Grey,  qts....  7.50 
"        Ma.ior  Grey,  pts...     1  r.ii 
CI1>EK. 

Mott's    boiled,    doz   qts   3.25 

Monroe's,    champagne,    doz.  .  -.ju 

boiled,    doz   2.75 

Bidwell's.     "        "   i.hu 

COCO  AN  UT. 
Baker's. 

l.aker's  Drifted  dnosv,  pails  14 

Bbls,    126    lbs  13 

Brazil  shr  ded  or  Table  Talk, 
long   thread,   20-tb   pails  lb. 14 
150-tb    bbls,   per   lb.  13 
Table  Talk  in  parchment  bgs, 
cases  of  30's.  OO'/j's  or  30V2  s 
and    15   Is  i4V- 

.Scllcpp'!' 

Shredded  l-lb  pkgs.  per  lb..  23 
1/2 -lb  pail,  per  tb.  .24 
i/i-Ib  pail,  per  lb.. 25 

12   5c   pkgs  471/2 

1)1119  llain'n. 
.'-'hredded    l-Tb   ppr,  per  lb  .  .  .  27 
Vi-lb  ppr,  per  lb.. 28 
M-lb  pksg.  per  lb  .  29 
COFFEE  SUBSTITUTES, 
Postuni  Cereal. 
No.  v.  2  dz.  snil  pkgs.  pei*  dz  1  .15 
No.  3.   3  dz,  Irg  pk,gs.  per  dz  2.25 
No,   0.   1   dz.  Irg  pkgs.   ppr  dz  2,25 
EV.tPOKATKn  IMIT.KS 

BORDEN'S 

JHI.K  CO. 
All  Borden's  Brands  Guaranteed. 


Large  ize   

S 

00 

Hospital  Size  

,  ,  33 

00 

Alpine  Milk. 

20-OZ.,  1  to  5  case  

4 

15 

20-oz,,  5  to  10  case  

4 

lu 

2O-0Z.,  10  to  25  case  

4 

05 

Gallon,  6  to  case  

3 

5  0 

Carniition  iMilk, 

20-oz.,  1  to  4  case  

,  .  4 

15 

20-oz.,  5  to  9  case  

.  .  4 

10 

20-oz.,  10  to  24  case  

.  .  4 

05 

20-OZ,   25   to  49  case  

c,al.,   (',  to  case.   10c  less  ' 
HONEYSUCKLE  MILK. 
20  oz.,  1  to  5  cases,  per  case.  .$4.1E.- 
20  oz..  5  to  10  cases,  per  case  4.10. 
20  oz.,  10  to  25  cases,  per  case  4.05 

Baby  size    3.05 

ruist-ellaiieours 
St.  Charles,  4  doz  in  case.  .  .  .  ^i.d,/ 

St.  Charles,  5  case  lots   4.40 

Jersey,  4  doz.  per  case   4.00 

Lily    4.25 

Highland    4.25 


Pot,  Fam..  4  doz  to  case. 

Baby  Pet,  6  doz  to  case  

Cottolene. 
.single  cs    5  cs.   10  cs 


Tmall 

Medium 

Largs 


.7.25  7  15 
.  ,7,25  7  1  5 
..7.25  7.15 

GEL,4T1NE. 

Broinangelon. 


7.10 
7:111 
7.10 


3.35 
3.00 

25  cs 
7.00 
7,00 
7.00 


(Stiaight  and  assorted  fla\urs: 
Kasplierry.  Lemon,  Strawberry. 
Orange.    Cherry,  Chocolate), 

Large,    2    doz,    per   doz   1,2  0 

Small,  3  doz,  straight  or  as- 
sorted, per  doz  9'J 

Silver  White  Keystone,  per  dz  l.»0 

Minute,   per  doz    1.00 

Knox's,   per  doz   1.25 

Knox's  per  gross  15.00 

Knox.    Acidulated,    per    doz.  .  1.20 

Cox's,   per  doz   1.15 

Keck  s,    per   dnz     I  1  II 

Plymouth    Rock    .  .  .'   1.20 

(1  doz.  free  with  3  doz.) 

Sheet    35 

Giu^'er  Cou4'e«*ti<iiiN. 
China,  per  case  of  G  stone 

jars    ^.50 

China,     Cliyloong  small 

stone  pots,  per  doz  

Crystallized  glace,  %-lb. 

tin,  per  doz   2.50 

Hops. 

No.  1,  14  lb,  30-rb  box.  lb  30 

No.  1,  1  lb.  30-rb  box,  lb  30 

Less   than   30-rb   boxes  31 

Junket  Tablets. 


M 

Pure  Food  Colors,  1  doz.  in  con- 
tainer. Six  colors:  Berry  Blue, 
Grape  Green,  Plum  Purple,  Rasp- 
berry Red,  Lemon  Yellow,  Orange 
Gold  and  assorted. 

No.  1-16  bottles,  —  doz  SO 

Lemuu  Sugar. 
Gill  Edge,  24i/4s,  per  doz..  1.37 '/2 
Gilt  iidge,  24  I  s,  iJer  doz.  .  l.Su 

Lime  Juice. 
Tahlta,  24  8  oz,  per  doz.... 51.2b 
Tahita,  short  measure,  16-oz.  1.50 
Tahita,   full   measure,  32-OZ..2.50 

Tahita,    bulk,    gal   1.00 

Olives. 
Bottled. 
Queen  Olives,  10  oz,  oval, pts, 

2  doz    3.00 

Fluted  Stuffed  Olives,   5  oz., 

6   doz    1,10 

10  oz.,  oval  olives,  pts,  2  dz  2.50 
liaby  Piraolas,  10  oz.,  2  doz.  .  3.65 

L'aby  Pimolas.  24  ISs   6.25 

Manzanilla,  S  oz,  4  doz.  .  .  .  1.25 
Manzanilla,  5  oz,  4  doz....  1.10 
American  Ripe,  pts,  tin,  2  dz  2.25 
American  Ripe,  qts,  2  doz...  3.7'5 
Old  Mission  Ripe,  pts,  4  doz.  l.SO 
i.i:d  Mission  Ripe,  qts,  2  doz.  3.25 
White  Label,  5-oz., '  Manzanillas. 

Per  doz 

5-oz..    Manzanilla   1.30 

8-oz.,  Queen  .    1.85 

10  oz.,  Qui,'en  2.35 

1 4  oz.,  Queen    3.75 

22  oz..  Queen   5.75 

C2  oz..  Queen   ^   9.00 

64  oz.,  Queen  16.00 

5   oz.,   Stuffed    1.30 

IC  oz.,  Stuffed   2.65 

Olive  Oil. 

1  doz  qts  (California)  per  dz  S.OO 

2  doz  pts,  (California)  per  dz  4.25 
4   doz  1/2  pts(California)  pr  dz  2.25 

Gallon   tins,       "       each   2.50 

"2  gal    (California)  each   1.50 

Nicelle  Brand. 

4   doz    1/2   pts,   case   9.00 

2  doz  pts,  case   S.50 

1  doz  22  oz..  case   9.00 

1   doz  qts.  case   S.OO 

Old  Mission. 

1  doz  qts  .  case   8.00 

2  doz  pts.,  case   9.00 

2  doz  14  pts   4.80 

Grogan's  Purity  Olive  Oil. 
Qts.,  6  to  gal.  12  to  cs.  pr  cs.  7.50 
Pts.,  12  to  gal,  24  to  cs,  pr  cs.  .  8.00 
V2  pts,,  21  to  gal.  48  to  cs.  pr  cs  8.50 
Gal.  Can,  8  to  case,  per  can.  2.4  0 
V2  Gal  Can.  12  to  case,  pr  can  1.30 
Mushrooms. 

doz 

Le  Court,  100  to  case  $3.50 

La  Forrest.  100  to  cs   3.00 

Hotel,  100  to  case   3.00 

Fancy    Stuffed,    pts   4.00 

Peanut  Buttef. 
Heron's  2  doz  to  cs,  per  doz  2.40 


No. 

y* 

,  dz 

1.111 

No. 

,  dz 

2. 10 

No. 

1'. 

dz. 

3.25 

liaarlc  Brand  — 

Conden.sed  MWk 
Pioneer  Brand — 

KvaporaU'd  .Milk  (Unsweetened) 

Tall   Cans.    I   do/.   1.15 

Smull  .Size,  4  doz   'i.lO 

Challenge    4.75 

Floral    4.60 

Rose    5.00 

Borden's   (Malted  ,^lilk 

Trial  size,  pe  rdoz  90 

Small   Size    4,00 


eOOPER  &1  JENNINGS 

Importers  and    Wholesale  Grocers 
Teas,  toffees,  Driad  Fruits,  Previsions,  Cigars  and  Tobaccos 
462-468  Bryant  St.,  bet  2nd  and  3rd  Sts. 
Telephone  Temporary  674  San  Francisco 
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Impex'ial,  3  dz,  No.   '„i  .glass, dz  1.10 
*'        2  dz.    No.      .g'lass,  dz  2.10 
1     dz.  No.  1,  .slass,  dz  3.25 

Peels. 

Citron,   25-Iti   box  23 

Citron,   lO-lb   box  SSVa 

Ijemon,  25-tt)  box  15 

Lemon,   lO-tb   box  15% 

i,^iange,  25-lt)  box  14 

f-range.  10-rb  box   HM 

JPlum  Pudding. 

Curtice,    Individual,    doz.  .  .  .  .  Jl.lo 

No.    1,   doz   2.50 

No,  2,  doz   4.50 

No.  3,.  doz    6.50 

il,  &  D,,  Is,  2  doz  lo  cs,  dz.  .  2.50 
2s,  12  to  cs,  doz.  .  4.50 
3's,   6  to  case,   doz.  .  0.50 
4's,   6  to  case,   doz.  .  ,S.50 
U.   &  R.,  Individual,  doz....  1.00 

I's,    per    doz   2.65 

2's,    per    doz   4.60 

3's,  per  doz   7.10 

Grandma's  Spanish  Pepper. 
Larg-e,  2  doz.  to  case,  case..  4.00 
Small,  4  doz  to  case,  case.  .  .  3.50 

Salad  Dre.ssin^. 
Durkee.  small,  2  dz,  per  doz.  .  2.50 
"       large,   1   doz.   pr  doz  4.2  5 
"      picnic  size.  4  dz,  pr  dz  l.no 
My  Wife's  2  doz,  Vis,  doz....  2.09 
My  Wife's,  1  doz,  Is,  doz....  3.25 

Salad  Oil. 

l'if)-i-(-.<;.  about  50  gal.,  gal..$  .75 
1  gal.  tins.  10  to  case,  gal.  .  .  .  1.10 

5  gal.  tins,  1  to  case,  gal  95 

1/2  gal.  tins,  20  to  case,  gal..  1.20 
Quart  bottles,  12  to  case,  doz  2.75 
rt  Bottles,  24  to  case,  doz.  .  1.50 
'A  pt.  bot.,  36  case,  doz  

Saratoe:a  Chips. 

(Less  5  per  cent.) 

Rulk,  15-m  box   3.60 

Cartons,  6  oz.,  24  in  case....  3.00 
SALT. 

Cal  .Table  &  Dairy,  75  2's,  60 
iVo's,  50  3's,  30  5's,  15  lO's 
and  8  20s,  per  bale   1.75 

Do  50-Xb  bags,   ton  12.00 

Leslie's  Sterilized,  7f  2's,  50 
3's.  40  4's,  30  E's.  15  lO's, 
and  S  20s.  per  bale   2.25 

Do,  SO-lb  bags,  ton  none 

Leslie's,   50s   20.00 

imptd  Liverpool,  50s.  ton.. ..20. 50 
100s,  ton.  .  .  .19.50 
200s,   ton.  .  .  .19.00 

iienuine  Werrington,50s,pr  ton20.00 
H.  R.  H.  Liverpool. 

Bales  of  75,   2s,  per  bale.... 

Bales  of  50  3's.  40  4's.  30  5's, 
15  10s,  8  20s,  per  bale.... 

Bags,  BOs,  per  ton  

Worcester. 

Worcester  Dairy, bbl  320  lbs  (5 

bbls.     5.25)   5.25 

Worcester  Dairy,  bbl  320  lt)S, 
10  bbls   '   4  75 

Worcester  Table,   140   2s,  100 

1  bbl  5  bbl 

3s  and  60   5s   5.75  5.50 

Worcester  Table,  30  10s  5.50  5.25 
Worcester  Table,   501b  sacks. 

Irish  Linen   90  .85 

Rock  Salt. 
Half-Ground,   lOO-Ib   sks,   ton  9.75 

50s,    ton   10.25 

Stock,  lOO-lb.  sack,  per  ton.  .  9.75 

50s,   ton    9.50 

Package  Salt. 

Leslie's  Sterlized,  48  2's   2.75 

24   3's   2.00 

20   5's   2.50 

50   2's   3.60 

Tl.  S.  V.  P.,  2s,  26  to  case...  2.25 
R.  S.  V.  P..  3s.  24  to  cs.  pr  cs  2.25 
R.  S.  V.  P.,  5s,  20  to  cs,  pr  cs  2.75 

I.^.g  Cabin,  24  2s   1.70 

Celer.v  Salt. 

Durkee's.  1   doz  in  box   1.25 

SOUPS. 

Anderson's  20   varieties  90 

■Campbell's,  21  varieties  90 

Snlder's;    Tomato,    3'3   2.60 

2's  ;   1.85 


Van  Camp's,  21  varieties  85 

Libby's,    2's,   assorted   2.35 

I's,          ••    1.40 

concentrated,    I's   1.00 

Franco- American. 

Qts  Pts. 
Mook-Turtle,  Ox-Tail,  Con- 
somme, Bouillon,  Jultenne, 

Vegetable,  Beef,  Pea.. 3. 15  1.80 

Chicken   3.50  2.00 

Gumbo                     3.30  2.00 

Green  Turtle,  thick  7.00  3.60 

clear   9.50  .... 

Mulllgatawney   3.50  2.00 

Tomato   '. ,  .3.15  l.SO 

Assorted   3.25  1.85 

Truffles. 

1-16  glass,  per  doz   3.60 

1-16   tins,   per  doz   2.75 

"s   tins,  per  doz   5.25 

'4    tins,  per  doz  10.45 

V2   tins,  per  doz  20.35 

Yeast  Cakes. 

.Magic   Yeast,  case   1.20 

"cast  Gem,  case   1.15 

'■.r^al   U'estern   1.00 

ilillet's  Magic    1.20 

Veasi    Foam    1.20 

t)«^|titrtiiieiit  24. 


This  Dept.   is  corrected  by 
U.   Neu'bauer  &  Co.,  Sussman, 
VVomiser  &  Co. 
.Axle  (ilrease. 

H.  &  L.,  per  case   $2.00 

C.   &  S.,   2-doz  case,  i>er  case  2.00 

5  case   lots   1.95 

10    case    lots   1.85 

Frazcr's.  2  doz  tins,  per  case  2.2!, 
Frazer's,  4  doz  wd,  per  case.  3.60 


J. 


Frazers/  15 

lb  pails  

1.00 

Mica,  3  doz 

tins,  per  case 

.  .  .  2.60 

Castor  Oil, 

2.60 

...  2.00 

Universal,  ' 

yi> ,  dark  .... 

1.75 

I'aper  Bags. 

Automatic, 

Self-Opening. 

500  in 

pkg..  List. 

'•4 -lb   

$1.00  .'i-tb,  .  . 

.  .  i.xtl 

lA-lb    ..  . 

1.20  lO-Ib    .  . 

.  .    5.2  0 

1-lb   

l.CO  12-rb    -  . 

.  .   6. 30 

lV2-n)   

1.70  14-m    . . 

.  .■>.30 

2-rt)   

2.00  16-Ib  . 

9  m> 

3-rt)   

2.50  20-Ib 

,  10.0" 

4-tb   

2.90  2.'.-I».>    .  . 

..  1  1.0(1 

5-rb   

3.40  30-rb 

13  no 

6-lb   

4.00  35-lb    .  . 

15.00 

7-n)   

4.40 

Sizes  8  to  35  lbs. 

.Su,;,'ar  Bags 

,  broad  bottom 

.  rx)  i>ti 

Disc  ounts  from  above 

list 

Cheapest, 

50%. 

ISaslo  or 

Equal,  50% 

White  bags,  50%. 
Lion.  40%. 

Mikado  (stripped)  40% 
Blliestoiie. 

Barrels,   per  lb  

5  bbl.  lots,  per  lb  

BATH  .BRICK 

Bristol,  2  doz,  per  case  

Powdered.  Large   

Powdered.  Small   

Assorted   

CA.NDLE.S. 
.Adninntine. 

.\d:iTn.    14-oz.,  20s  

12-oz.,  20s  

"        10-oz.,  203   

Hotel.    40s.  12-oz  

(Wrapped    Vic  higher.) 

Chippowa,  1  oz  

Torohlight 
Stearic  Acid,  12  oz,  20s.... 
"  14  oz,   20a.   .  . 

"        (wr.TP)  16  oz  20s 


.So 
.1.40 
.1.60 
.1.50 


.  1 1  I  . 
AO'i 
.09\ 
10\ 

.07 

.11  <^ 

ASH 


Stearic. 

Schneider's    14-oz.,    20s  14 

Schneider's    14-oz.,    40b  13% 

Schneider's    16-oz.,    20s  15% 

rarafliie,  I'jic. 

I'er  :t) 

l».  6s,  In  cartons  of  36 -rb  bxs  11 
12s,  in  canons  of  36-Ib  bxs..  ll'i 
i^-lb,  in  cartoons  of  25-n)  bxs  II 
l-fb  cartons  of  25-lb  bxs.  ...  11 

Colored,  Ic  higher. 
Beeswax,  pure  for  churches  .35 

Do      No.  2  21  \i 

Do      No.  3   22 '2 

..'hristmas,   all   sizes  09 

Do  holders,  per  gros.t.  .  .  .,80 
Wax  Tapers,  per  doz  pkgs.  .  .SO 

Do       Per   gro.ss  .S.OO 

Night  IJghts.Gernian.on  pup 

&  wd,  per  doz  40 

Do  French,  on  tin. doz  85.  i.t:. 
Werks 

16  oz.   S.   A.,   40s,    ("vrap)..  .16\ 

16  oz,   S.   A..   20s  IS'^^ 

14  oz.,  S.  A.,  40s,  (wrap)..  .14 

14  oz,  S.  A.,  20s  13% 

14  oz,  Adam.  20s  11% 

12  oz,  Adam,  20s  10% 

10  oz.    Adam    20s  09 

Standard  Oil  Compuny. 
Electric  Mght. 

Per  Set 

6s,  10  oz.,  20  sets  11  '4 

6s,  14  oz..  20  sets  10^ 

6s,  12  oz.,  20  sets  '  09  U 

6s,  10  oz.,  20  .=ets  OS 

12s,  12  oz.,  40  sets  (hotel) .  .     .09  "4 
Granite  .Mining. 

Per  Set 

6s,  16  oz.,  4  0  sets  13  1, 

6s.  16  oz.,  20  sets  13 

Os,  1 4  oz.,  40  sets  10  '4 

OS,  14  oz.,  20  sets  11  % 

6s,  12  oz.,  20  sets  09% 

€s,  12  oz.,  20  sets  09  % 

t'.s,   I  0  oz.,  20  sets  09 

12s,  12  oz..  40  sets  (hotel) .  .  .10 
Parafline  Wax. 

I'er  Sei 

Is.  14  oz.,  25  sets  white  I"'-j 

2s,  14  oz..  25  sets  white  In'; 

4s.  14  oz..  36  sets  white  luij 

tis,  14  oz.,  36  sets  white  lOM 

12s.  14  oz.,  3fl  sets  white...  .11 
Colored,   i  cent  higher. 
Radiant  ParalHne  Win. 

Per  .Sei 

4s.  14  uz.,  36  sets  10 

OS,  14  oz..  36  sets  10 

6s,  14  oz.,  20  sets  09% 

6s,  10  oz.,  20  sets  OS 

Bgg  Food. 
Pratt's,  26-oz,  2  doz  In  cs...H.50 
WelllngloM  s,   1-lb.   2  doz  l.nz     4  oft 

l'"l.v  I'aper 

sticky    (hnld'^rs   irralls)  S  2  5" 


2  SD 


■"inglefoot.    per  case  

Tanglefoot   Holders,  per  case 

•f  60    16 

Hubert's.  40  5s.  paper  In  box  90 
Fruit  •liim. 
)  NVt  cnsh — ni»  discount  * 

Mason's,    pts,    per   gross   6.25 

Mason's,  qts,  per  gross   7.00 

Mason's,  %  gal.,  per  gross..  10.00 

Fruit  Jar  Cnpi» 
Porcelain,  6  doz  to  box.  pr  bx  IHO 
Fruit  .liir  Kulilterv. 

.N'o.  1  White,  per  lb  «0 

"Gold  Sea)."  cartons,  per  gr  7.1 
"Badgers."  cartons,  per  gr  *o 
Red  Ribbon    78 


(.lUf. 

I.e  Page's,  t  oz  per  doz  '0 

Le  Page's,  2  ob.,  per  doi.  . .  .  l.IO 
Le  Page's  ■^-glll  linn,  per  dus  I  5U 
Lu  Page's,  l-glll  tin.  per  dux  :;  Ou 

 rubes,    small.  Kr....l2.«0 

big.    per   gr.  .  .  .  IS  04 
Curduge. 

Itasic  price  — Manila  15%.  rtlsal 
1U%.  (5,UU0  lbs  'vc  and  10,000 
lbs.  ■:C  less.)  All  kinds  ad- 
vance on  base  price  prr  pound 
ks   given  underneath: 

Hla.  .Mud 

icujie,  1% -In. .(7-16  dlam 
6  and  9  thr.  (% 
and  upwards)    .  .  basis  basis 
12      thread  (% 

'liaini    H 

and  5-16  dlam) .  .     :  1 
Bale.    3    and  4. 

strand   \t  lens  basis 

"    2.  6.  8  Bl'nd  >/s 

Lath    Yarn   basis  iiasu 

Hop   Twine,    tarred....  I 

Grape  Vine  Twine   1  1 

Spring     Twine    ZH 

reaper  Twine,   unolled..     Vi  t\ 
Whale  Line  and  Bolt..  1 
Hawesr   laid   rope  for 

well-boring   1 

Transmission    of    Power     .  .  & 

Lanyard  and  Tarred   Imsla 

L^lat  Hope,  hd  tw.  un- 
olled, 3  &  4  st'd. .     1  1 
HAsh  Cor-    :z  z:"a. 

Cutlir  DOD». 

Birds',    per    lb   JO 

I  nurd  Powder 

Eureka,  10c  size,  per  doi  76 

Eureka,  25c  size,  per  doz....  176 

Eureka,    60c   size,    per   dox.  .  4.60 

Eureka,  $1.00  size,  per  dox.  .  R  00 

BuhHch.   2-oz..  per  dox   I  IS 

4-oz  ,   per  dox   2. IS 

8-oz.   per  dox   $.76 

16-oz.,  per  dox  

"        6-Xt.  per  Tb   to 

.Mntcbcw. 

Tins    1  (S 

Boys,  doz  boxes   IS 

Swedish  Safety,  per  gross  ...  (S 

Swedish  Wind.  1  gross   90 

Vulcan  Paraftlne.  6.^s  per  gr  SS 

Do  SO  grs  lots   So 

lllumond   Mnlcb  Co.'s. 
.Vnchnr,  200*   I  T* 

Do.    500s    4.0* 

Bird  s  Eye.  500s.  gr.  .  .  ,   J.7S 

.1  Xoes  Safety.  100a  7.T6 

Bees  Wax.  1 00s  4.60 

Globe.  100s    S.0» 

Domino,   case    1.76 

Hed  Top  Safety  t.Tt 

s       c   Eastern  Parlor  $•'«. . 

.S.  &  C.  200s    t.ZI 

S    ft  C.  $00s  S.» 

■■^  AC.  6008   4.SS 

Press.    lOOs.    6-grnsa  case....  4  76 

1.  iile  Star,  per  case   12* 

-;.-.irch  I.icht.  lOOs.  large.)  gr  I  7r. 

Paper.  Wrapping 
Butter.   White,  per  ream.. 

Do  Waxed,  per  ream  .  .  16 
.Manila.  No.  1.  rolls  or  flat.  .  .M 
Mnnllla.  No.  I.  rolls  or  Oat  .*B 
sirr.w.  per  ream  96 

l>n  rolls,  any  alxe.  per  lb  .sSS 
Drab,  per  ream  (0 

LV)    rolls,  any  size.  p«r  tb  02% 

Paper,  Tolisi 

Royal.  100  rolls  of  600  shts.  .  4  »• 
O  Keyed,  j-ox  rolls.  p4>r  caa*  1  69 
Royal  S-.ii  r«lls.  per  case..  4.26 
O  K»yod.  tsblels  per  caea  .  176 
ra-'>tlm«'.  tAblels.  per  case...  4  60 
•'ri.iri     p..r   case  t  •* 

Lulu,  pkga  4000  shis.  per  cs  S  76 
Astoria,  pkgs  460  shts.  per  cs  $  90 
Windsor.pkgs  SOO  shts.  per  cs  4  •• 
Cnlversal.  pkgs  700  shts,  pr  cs  4 
Great  Bastern.pksa  IMOshls. 

per   case    7  69 

Popular  Rolls.  6  om,  IM  rola. 

per  case    S.M 

Daisy  Rola,  *  oa.  rolla. 
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per   case    4.50 

Express  Rolls. 10  oz.  100  rolls, 

per   case    5.00 

Asbestos  •  riolls.    11    oz.  100 

rolls,   per  case    S.LI.'i 

Mammoth    Rolls.    16    oz.  100 

rolls,  per  case    7.50 

Pyramidal,   SOOO     sheets,  50 

rolls   in   case   7."- 

Anis   15% 

Canary   07 

Caraway   15 

C«>lery   17  Va 

Coriander  11 

Cumin   18 

Flax,    ground   06 

Flax,    whole   OGVS 

Hemp,   sacks   06 

Millet   06  1/2 

Mustard   10 

Foppy   IB 

Rape.    Cal   ,06 

Bird  gravel,  2s.  per  doz  85 

Bird  Seed  Mixed.  48  Is.  doz  .80 
Red  Ribbon,  60  Is  K^i 

Oi'iginal  sacks  %c  less 

Sheep  Dip 

Lrlttle'.  10-gal  tins,  per  gal..  1.20 
Little's.  5-gal  drums,  per  sal  1.20 
Smith's.    10    Vi-gal    tins,    sjal  .95 
Smith's.  5-gal  drums,  per  sal  .05 
"No-Bleds" 
(Cereal  Laxative.) 
48  cartons  to  case,  per  case.  $12.0* 
Less   30  %  discount     to  irudi 
Varying   cash    discount    dependi-  ; 
on   quantity  purchased. 

Mason's  Slove  Polish. 

Doz.         14   Gr.  Gr. 
 45        1.20     4. SO 

Polish,  Stove. 

Rising  Sun,  large  pkg..  per  gr  ti.25 

Ho     5-gross   lota   f,  tm 

Do    Small  pkg.,  per  gross.  .  3.85 

Sun  Paste. Irg,   K.i  gr  bx  i)er  gi-  5. On 

Enameline.  No.  4  tins,  per  gr  5.00 

Do     No.   6   tins,   per  gr .  .  .  .  S.L'5 

Do     Liquid,  pt-tins,  bx  3  dz  2.25 
X-Ray  Stove  Polish. 


.SmiuII.  3  doz.  to  case,  per  cs  1.50 
I.Ml■^e.   3   doz  to  case,   per  cs  2.50 

(  Va  doz.  free  with  each  case.  1 
Polish,  Mo.ul. 
Electro  Silicon,   1   gr  in  case 

per  doz   

Brilliantshine,  V2  Pts.  per  doz 
Erilliantshine,  pts    per  doz 


.SO 
.95 
1.80 


Brilliantshine.  qts,  per  doz.  .  3.15 


Do, 
Do 


gal.,  per  doz. 
tl    tins,    per  Tin 


6.00 


a.   S.   Metal   Polish,  qts   3  ('.7 

"        "        pts    2.00 

Vz     pts   1.25 

U.    S.    Metallic    Polish  r'asia. 

lb.  package,  doz   3.35 

V^-lb.  package,  doz   1.67 

3-oz  package,  doz  50 

Barkeeper's   Friend,  pwd-r,  gr.  21.60 
Polishes,  Shoe. 
Day  &  Ittartin's. 
Large,  6  dz  to  case,  doz.  ...  3  Of 
Medium,  6  dz  to  case,  doz.  .  2.26 
Sitiall     10  dz  to  case-,  doz  .1.0' 
Mason's  Russet  Polish. 

Doz.         V4  Gr.  Gr 

No.   2   40  1.20    4. SO 

No    3   70  2.0'"  "".OO 

ComI)   Bliicli.  Dressing. 

Doz.        Vi   Or.  Gr. 

Large   l.^O        4.50  18.00 

Sniflll  '         ■'  3.1     9  20 

Comhinntion  Russet. 

Doz.        \i   Gr  Gr 

Large    1.50        4.50  18.00 

Small   80        2.30  4.80 


!<hoe  Blacking. 


Uoz. 


'4 


ur.  Gr. 


j\  o.  2 
No.  3 
No.  4 


.31) 
.35 
.45 


.i:>  2.hU 

..S5  3.25 

I.Oti  J,.S5 

1.40  5.45 


!shue  Dressint;. 

B^iss.  3  dz  to  cs.  i>er  si   ii.un 

liussUui.  3  dz  to  cs.  per-  t^v  .12.Ui) 
Sbinola.    per    gross  luod 

n;   .Shinola  oiuiits  of  brush  hinI 
diiuber.    no  charge. 
Shinola  paste,  case  of  3  doz  2.50 

i  solid  brass  scoops,   no  charge 
Brxh.v's  Polishe.- 


|{o>nl  Polish.  1  doz  in  box. 
[io,\'iil  P'lish.3  dz  bx.harn'r  free 
Shoe.  Satin.  1  dz  (sml  comb'n) 
.\'o.  5  Shoe  Satin  Pste. '  1  doz 
No.  5  Shoe  Satin  Paste.  1  doz 
No.  10  .Satinola  Paste.  1  doz 
No.   10   Satinola    Paste.    1  doz 

in  box   

I  Satinol.i.  com  biiia  tion.  sm I.  dz 
.SjitinolH.  combination.  Irge.  dz 
Slioe  White  Cream,  per  doz 
Rrmino  White  Paste.   i)er  d<»z 


.S5 
2.55 
.75 
.SO 
.40 
-NO 


.Ai) 
.75 
1.25 
.X5 
VII 


Jet   Oil,   doz  85 

.let  Oil.  3  dz  bx.  5  Bixola  free  2.55 
Bixh.v's. 

"BBB."  size  M.,    V4   gr.   box.  .  1.25 
"BBB,"  size  B,  per  V2  gr.  box  2.50 
I'w  Itie. 

Cotton,  4-ply.  lOO-lb  bales.  Ih  .26 
3-ply.  lOO-th  bales.  .  .2(1 
2-rb   cones,  per   lb..  .20 

Hemp.  8-oz  balls. pr  3-n>  pkg.  .  .26 
"      4-oz  balls,  per  3-rb  pkg  .26 

Sack.  4-ply.  12-rb  pkgs.  m..  .2!) 
Binder  Twine. 

Pui-e  Manila. 650  ft  to  m,|,r  m  141,1; 

Manila.  (WIO  fl  to  Ilj.  lb.     1 3  >2 

rflaiuliird.  500  n   lo  II,.  |,i    lb   1 1 

Sis;i  I.    1.1111    n    I  o    11).    11. T    I)  1  1  1.. 

\V;i\ 

Fruit,  25  l-lb  pkgs,  per  box.  .  1.50 

Mint   Wax.   iier  lio.v  

.Japan,    per    tb  10'- 

Beeswax   38 

Pure  Ref.  Paraf.,  40  Is,  lb..  .10 
Pure  Ref.  Paraf.,  20  Is,  lb..  .10 

Wax  Sti-iniTf. 
12-in.,  10  pkg,  100  stgs  each.  1.75 
14-in..  10  pkg,  100  stgs  each.  .  1.90 

Depaiiiiieiit  24. 

WOOD  AND  WILLOW  WARK 
AXE  HANDLES 

TlTts    nPI>t.    i';    I'OTTecled  Im 
Tlie  lleyinan-W^eill  Co.,  Sevenson 
Co. 

TSx.  36-ln.,  doz  J2.K< 

No.  1,  36-in.,  doz    1.'?.'^ 

No.    2.    36-in.,    doz   1.35 

Baskets. 

Per  doz 

Cal..  Open.  Spruce.  No.  3  SP 

Cal  .  Open.  Spruce.  No.  4  90 

Cal..  Open.  Spruce.  No.  5....  1.25 
Cal..  Satchel,  Spruce,  nest, 0-5  1.S5 
Cal.,  Satchel.  Spruce,  nest, 1-5  1.00 
Cal. .Satchel.  Spruce. nest.  1-41  .71 
German  Market,  nest  of  4....  1.25 
Clothes.  Oval.  Wil..  No.  2..  S.OO 
I  Clothes.    Oval.    Wil..    No.    ?. .  .  0 

Same,  nest  of  5  sizes   3.50 

.laiianese   Tett-sropee.    nest  of 

5.   size   l,Sxl2x7   L.in 

I  Saine.   .^Izo   20x13 '/zxT   1.00 

>  Same,   size  24x15x10   2.00 
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Bowls.  Woo'len. 


Maple,  No.  1,  11-inch. 
Do  No.  2,  13-inch.  . . 
Do  No.  3,  15-inch.. 
Do  No.  4,  17-inch.  .  . 
Do  No.  5,  19-inch.  , . 
Do  No.  6,  21-lnch.  . . 

Brooms. 


No.  7  Special  

Ijittle  Lady   

Dandy  

Cooks'  Choice  .  . .  . 
Ladies'    Pride,  No. 

To.v.  string   

Common  Whisk.  .  .  . 

(JO  Whisk  

Leader   

Flyer   


do?, 
.SO 
1.75 
3.00 
4.75 
6.50 
8.50 

do2 
4.00 
3.65 
3.10 
235 
2.S5 
1.00 
l.OC 

i.»e 

2.40 

2.90 


Brushes. 

Per  doz 

Dust   .   2.26  12. OC 

Srrutihiug   55  3.00 

l>:liKlv    1.50  5.75 

Shoe  Brushes. 
\.,    41.5    black  tampico  No.  59  .95 

No.  25  Mixed  Center   1.75 

No.    173.    all    black   2.25 

No.  141,  black  and  white. 
No.   413.  bristles  

Stove  Brushes. 


4.00 
4.5  0 

do-/ 
.90 

1.90 


051  tampico,  handles  .... 
41,  Black  Bristle.  .  .  , 

4  11,   Black  Bristle   2. "5 

Ox   Fibre  Briislies. 

Per  do-/. 

-1(1  Cat.  101/2x21/2  in  face..  1.5(1 
Do  Uat,  81/2x21/2  in  face..  1.25 
I        Mouse.  C'4x2i/2  in  face  LOO 

Can  Opeueifs. 

King,  doz   7i' 

.Sprague,   doz   4lj 

Carpet  Sweepers. 

Bissell's.    per   doz,    25.00    to  27.00 

Standard,  per  doz   23.00 

Cheese  Safes, 

Round.   22-in    each   2.25 

^>fju;ire  each    4.O0 

Clothes  Linjs. 

Sisal,  40-foot,  per  doz....  90 

Sisal,  60-foot,  per  doz   1.25 

roitoii.  40-fooi,  per  doz  So 

I'oiton  60-foot,  per  doz....  1.20 
Sash  Cord,  60-foot,  per  doz.  .  1.7.'= 
.Sash  Cord.  90 -foot,  per  doz.  .  2  ^' 
Wii-e  Cord,  50-foot,  per  doz..  1.30 
Wire  Cord.  75-foot,  per  doz.  .  1.75 
Wire  Cord,  100-foot,  per  doz.  .  2.15 

c'oihes  Fjlne  I'ulle.rs. 

Galv     Iron,   with   eye  |9.5u 

"    with  hook  60 

CLOTH  ICSPLSS 
Common,  per  box  of  5  gross.  .  .70 
U.  S.  Patent  Spring,  per  gross  .55 
CORKS 
I>enii.(ohnK. 
~i  Dis.-ount  of  40%  and  10%) 
1"    gal   $5.75 

1  gal    7.50 

2  gal   13.50 

3  gal   16.00 

5    gal   24.00 

Dust  Pans. 

No.    1    .Japan,    doz  75 

Covered,   doz    1.30 

Janitor,  doz    2.25 

Dusters. 

Per  doz 

China,    fancy  colored  80 

Standard  Turkey.   No.    10....  2.25 


No. 
No. 
No. 
No. 


3.10 
3. SO 
4.85 
5.60 


l>OOR  M.ATS.  COCOA. 

Per  doz 

Light.  No.  1,  14x24   4.40 

Do  No.  2.  16x27   6.00 

Do  No.  3.  18x30   7.75 

No  No.   4.   20x33   9.50 

Medium.  No.  1.  14x25   5.50 

Medium    No.  2.  16x27   7.00 
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Medium,  No.  3,  18x30   8. 

Medium,    No.    4,    20x33  10.50 

Extra,  No.  2,  16x27  10.00 

Extra,  .No.  3,  ISxSO.'.  13.00 

Extra.  No.  4.  20x33    15.50 

Extra,   No.    5,   22x36   1'J.Oo 

iveyMtone  Steel  Mais.  si,(.  ft.  .  .3u 
1.  iiucelf*. 


Jork  Lined,   No.  0 

No.  2. 
Cork   lined.   No.  3, 

No.  4. 

No.  6. 

No.  S. 


Pel-  Uoz 
 45 


iroiilut;  B(»urdf». 

1-ft.,  per  doz  

4 1/2 -ft.,    per  doz.  

5-ft.,    per  doz  

5  %  -ft.,    per  doz.  

LAAir  BURNUKfti. 

Opposition. 

0  or  E,  per  doz  

1  or  A,  per  doz  

2  or  B,  per  doz  

LiVAll'  CIlliUiMiiS. 
liilectric — lii  Cartoun. 

i\o.  2,  6  doz  Hi  case,  pel-  doz  i.lu 

Luuteru  ijtlobes. 
Packed  5  Uuii  in  v:ctstr. 

Aurora  Kochesler. 


.65 
.75 


111 


No. 
No. 
No. 


1, 


No. 
No. 


Ml 


No. 
No. 
No. 


.1.35-1.0 

.  l.SO-2.2 
....  1.0 


doz  in  case 

2,  0  Uoz  in  case  90 

3,  6  doz  in  case   2  ou 

.>iacl>e;illi  I'cai'l  iiip. 

1  or  A,    b   doz   111  case 

2  or  B,   6   doz  in  case.  .   1  0 
Lu  Bastie. 

Per  d 

A,  plain  balk.  6  duz  m  cs  1.2 
Nu.  B.  plain  bulk.  6  doz  in  cs  J 
No.  A,  crimp  bulk,  6  dz  in  cs  1.32 

B,  crimp  bulk,  6  dz  in  cs  1.6 
Coniinou  Chimney. 

Per  di)V 

0  or  E,   6  doz  In   case.  .  .41 

1  or  A,   6   doz  in   case.  .  .4 

2  or  B,   6   doz  in  case. 
L£MON  SQU15JEZKKS 

Ball,  per  doz  |0.fl< 

Glass,  No.  1,  per  doz 
Class,  No.  3  (for  oranges)  dz'  1.2 
RIOPS  AND  H.ANDLES. 

Per  d 

9-lb.  Mops   

12-lb.  Mops   

Patent    Mop  Handles 

Plain  Mop  Handles  

PAILS. 

Per  (1 

Wood,  painted,  3  hoops   2.6 

Wood,  varnished,  3  hoops....  2.5( 
Wliite  Cedar,  3  galv.  hoops.  .  3.2 

Fibre    3.(1 

Galvanized,  8  quarts   2.0 

10  quarts   2.3( 

"  12   quarts    2.5 

14   quarts    2.9( 

SHELF  PAPER. 

Per  gruK 

Narrow,    assorted  '.olors  1 

Lace  paper,  per  box  3i 

TCIiS. 

White  Cedar — No  .0,  13.00;  No 
1,  10.50;  No.  2,  9.00;  No.  3,  S.OO. 

Fiber — No.  0,  $19.00;  No.  1 
$15.75;  No.  2,  $13.75;  No.  .' 
$12.26. 

Galvanized — No.  0,  $5.85;  N».  1 
$6.95;  No.  2,  $7.95;  No.  3,  $S.S5. 
WASHBOARI»S. 

Per  do 

California,   regular  size   2.2 

Little  Lady,  glass   1.8 

Little  Lady,  zinc   l.H 

Peerless,   double    3.5 

North  Star    1.6 

Crystal  Glass    «.4( 

Washing  Machines 

Waverly    6.71 

Matchless    5.8i 

Western   

Majestic,  family  size,  each....6.0( 
Snowball,  family  size,  each 
Leader,  famllj'  size,  each....7f( 
Shelby,  family  size,  each....  7 


RETAIL    GROCERS  ADVOCATE 
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WICKING. 

Grs 

Lamp,  0  or  E,   %-inch  $0.30 

Lamp,  1  or  A,   %-inch  40 

Lamp,  2  or  B.  1-lnch  60 

Lamp,  3  or  D,  1%-Inch  85 

No.  1,  Rochester   1.50 

No.  2,  Rochester    2.25 

No.   3,   Mammoth   7.50 

Junior  Rochester    2.00 

Stoves,    3-lnch    1.50 

Stoves,  3%-lnch    1.90 

Stoves,   4-Inch    2.00 

Stoves,  414 -Inch    2.00 

WRINGERS. 

Wood  Frame. 
Two  top  screws:  iron  tub  clamps. 

Per  doz 

Royal,   10x1%    Inches  37  60 

Challenge.        "   21.00 

King-  Special      "   22.50 

Empire         "   30.00 

Century,    10   inches  28. uO 

11  Inches   31.50 

12  Inches   35.00 

Iron  Frame. 

.^iiDBPlor.   10   Infhes  29.50 

"        11  inches   33.00 

12  inches   37.00 

Crescent   27.00 

Ball  BenrinK. 

Hitchcock   33.00 

MISCELLANEOUS. 

Barrel   Covers.    17-in.  (flour 

barrel  size),   per  doz   1.80 

Barrel    Covers.    21-in.  (sugar 

barrel   size),   per  doz   2.70 

Brownies,  per  doz.... 75  1.00  1.25 

Butter  Ladles,  plain,  doz  45 

Butter  Ladles,  clays,  doz  ."!5 

Butter  S-pades.  doz   ,40 

Dishes,  oval.  V2-n>-.  per  M.  .  1.50 
Dishes,  oval,  l-lb.,  per  M....  1.75 
Dishes,  oval.  2-rb..  per  M....  2.25 
Dishes,  wire  end,  %-rb..perM  1.60 
Dishes,  wire  end.  l-fb..  per  M  1.75 
Dishes,    wire    end.  2- lb,  per  M  2.25 

Egg    Beaters.    Dover   1.00 

Measures,  fiber,  4  pieces.  .  .  .  1.25 
(Set  pt..  qt.,  1/2  gal  and  funnel) 
Lanterns,  O  Tubular,  doz....  5.50 
Lantern  globes,  in  bbls .  . .  .  70  (g)  95 
Mouse    traps,    1    to    5  holes. 

doz   45@60 

Mouse  traps, "Sure  Catch,"  dz  .35 
Traps,  rat,  "Blizzard,"  doz.  .  .90 

Xest   Effgs.    per   doz  20 

Oil   cans,   glass,   wire  cover, 

1  gal,  per  doz   4.50 

Oil  Cans,  gal.,  glvnzd  iron..  2.15 
Oil  Cans.  5  gal.,  glvnzd  iron.  7.50 
Pninto  Mashers,  per  doz  45®75 
Rolling  Pins,  per  doz.  . .  .lAOei  I.r.ii 

.^lioons.   wooden  30c.   37c  .65 

.=;tep  Ladders,  each  per  (t.,  15-22-40 
Tacks,  steel,  asstd,  2  14-oz.  .  .25 
Tacks,  Common.  2  oz..  doz.  .  .11 
Tapers,   gas.   30  17-in.  tss.dz 

Toothpicks,  box   2.50,  2.75 

Twine  Holders,  hanging,  doz  "i.OO 

Spittons,    fiber.    13-inch   6.25 

Spittons.    fiber.    12-inch   5.00 

Spittons.  fiber.  9-inch   4.15 

Whips,  per  doz.  from  90c  to  18.00 
Window  Screens,  12-inch,  doz  2.45 
Window  Screens,  IS-inch.  doz  2.90 
Window  Screens,  24-inch,  doz  3.25 

Department  25. 

STATIONERY. 

Corrected  by  the 
Sehwabaeher-Frey   Stationery  Co 
42-44  Sutter  St.,  San  Francisco 
Blank  I^ooks. 
Counter,  72  leaf,  per  grs....  5^00 
Counter,   90  leaf,  per  grs....  6.00 

Day  and  L.edger. 
Cap,  canvas,  200  pp.,  each.  .  .30 
Cap,  canvas,  500  pp.,  each..  1.00 
Crown  Cloth,  150  pp.,  each.  .  .75 
Crown  Cloth,  300  pp.,  each..  1.00 
Cap,  Im.  Leather  Bnd,  600  pp  3.20 
Writing  Paper. 

Tanglewood.  Ream 

Commercial    Note,    5tb  60 

Commercial  Note.  6Tb  72 

Letter,  10-Ib  ex   1.20 

Cap,  12-n>  ex   1.44 
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Knveloppn. 

Per  M 

XX,  5-ln   l.OUOtil.ai) 

XX,  6-in   1.10'(j/1.60 

XXX.  10-in   2.80 

XX. 4-in., Baronial  cream 

or  wkite    1.4m§!l.Si) 

XX. 5-in., Baronial  cream 

or  white    l.BO®2.00 

Inks — Carter's  or  Diamond. 
Black,  2  oz  cylinder,  p.  gr.  .  4.50 
Red,  2  oz,  3  dz  to  box,  pr  bx  1.25 

Black,    4   oz.    per   gr   7.20 

or  Blue  Blk,  Vz  pt,dz  2.17 
or  Blue  Blk,  pt,  dz.  .  3.50 
"       or  Blue  Blk,  qt   6.00 

Lead  Penciln. 

Gross 

Cedar,    rubber   tip   1.25 

Red  plshd,  mtl  rbbr  tip,I.X.L  1.65 

Matchless    3.00 

Yellow,  pshd,  rbr  tip.  round.  4.00 
"      plshd,  rbr  tip,hexagon  4.00 
Black,  plshd,  rbr,  tip,  Nos.  1, 

2,   3,  4,   "Office"  Hex   4.50 

Carpenters,  3  dz  to  bx,  pr  bx  1.00 
Steel  Pens. 

Oros.« 

Railroad,  1  gross  in  Siox..$0.40 
Stub,  ex  fine,  sml,  mdn  Irg  .40 

Falcon   40 

Bank   40 

School,  fine   40 

Spencerian  Nos.  1,  2  or  3..  .85 

&  ''otx      No.  404  50 

Oillotfs.  No.  303  90 

Pacific  Mail,  cinkle  plate.  .  .  .  1.00 
Tuxedo    1.00 

Department  26. 

This  Dept.   is  corrected  by 
Wellman,  Peck  &  Co.,  Tillmann  & 
Bendel. 

AMERICAN  TOBACCO  CO. 

Smoking  Tobacco. 

(5- lb  .Cartons,  25  and  SO-lb  Cases) 

Seal  of  N.  C.  1%  oz  foil   6S 

3i        "    61 14 

8         "    58  14 

16  "  -....56% 

1%      oz      cloth  68 
Seal  of  N.  C,  Zi  oz  clth  pchs  63% 

pouches    6S 

Seal  of  N.  C.  16  oz  decorated 

tin  canisters    58  ',i 

Old  Eng.   Curve  Cut,  1%  oz 

curved   tins    75% 

Old   Eng.    Curve  Cut.    3J  oz 

curved  tins    75 

Old  Eng.  Curve  Cut,  8  oz....  7i 
Old  Eng.  Curve  Cut.  16  oz.  .  75 
Continental    Cubes. 1  % -oz  tins  75J 
Monte  Cristo  Slabs.  3J-oz  tins  75 V4 
Van  Bibber,  sled  pig,  1%  oz 

tins,   214    lb    cartons   70 

Three  Feathers.   1%    oz.   1 U 

n>    cartons,    net   58% 

Pedro,    2%-oz    foil   51  >^ 

2y2-oz   pouch    51% 

2H-OZ  assorted    ....  51 
"      16    oz    decorated  tin 

canisters    41  Vs 

Dixie  Queen,    1%-oz   foil....  41% 

S-oz  tins    41 H 

"  1%-oz    64 

canisters,    6    lb    cartons,  30 

tb   in  cases   42 

Duke's  Mixture,  j.%  oz  sacks  40 

Arlington,  1%  oz  foil   63^4 

Duke's  Cameo,  1%-oz   41% 

Duke's  Cameo,   2%   oz  foil..  47'i 

Melrose,    1%-oz    foil   66% 

Fragrant  Vanity  Fair,  1%  oz 

foil    93 

Red  Indian  Plug  Cut,  1%  oz 

and  3 J  oz  foil   39 

Fashion.   1%    oz    38% 

16  oz  canisters....  42% 

Fashion    Pall    42% 

Bull  Durham.   1  oz   62 

1%    oz   62 

3J  oz    59 

8  oz    57 

"  16   oz   52 

Corn  Cake,  gran,  l-lt)  bags. 

25-It)  cases,  per  n>   24 

Echo  Plug  Cut,  1%  oz(J.6-oz, 

49)    , 
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Ited  Boll,   l~,   oz   M'i 

16-iiz  pails.    1 1  ',4 

Cornell    Mixture,    3J-OZ   tin..  8314 
Oriental  Mixture,  3J  oz  tin.,  »3 
Honey  Dip  Twist,  10  to  lb..  43% 
>.;nzzly,   16  oz.   L'4-Ib  cases..  54% 
Five    Bros.    Pipe  Smoking, 
long  cut, paper  pkgs,  3i  02, 
5   n>  cartons,  30,  50  &  100 

lb  cases   3S 

Pride  of  Virginia,  1%-oz,  3i- 
oz    and    8-oz    tins,  2%-h> 
boxes.  10  &  25-rb  eases.  .  .  75 
'iolden  Cupid,  1%        foil,  25. 

50   &   lOO-tb    cases   60% 

.Sure  Shot,    2s   33 

Union  Leader,  1%-oz  foil....  41% 
3-oz  pouch  ....  41 
8     and     16  oz 

canister    41 

Union  Leader,  16-oz  milk  can  41 
Plaza,  1%-oz  cloth,  5-rb  car- 
tons, case  of  25  rbs,  net..  37% 
Fine  Cut  Ciienlng. 

Hiawatha.  2  oz.  b  ght  or  d  k. 

1-  Ib  cart,  10-rb  cs,  per  lb  59 
Hiawatha,  5-n>  cs,  1-fb  carts  59 
Hiawatha.  16  oz,  b'gt  or  d'k, 

5- lb   pails,   lb   59 

Hiawatha,  b'gt  or  dark,  10- 
rb  palls,  per  ID   56 

Sweet  Cuba,  b'ght  or  d'k,  1- 
rb    tins.    5-Ib    pails   44 

Rose  Leaf.  10  to  tb,  bright  or 
dark,  l-lb  cart.  5-rb  drums  67 

Tiger,  1%  parafflne  bags.  5- 
rb    moisten2rs    41 

Clicroots  and  Tobacco  C-Kur- 

ettes.  ■ 

Old  Vir.  Cheroots,  5  in  bundle.  13.25 
J12  in  less  than  IM  lots. 

Old  Vir.Cheroots,5  In  bundle.  13.95 
.  Bet.   the  Acts  Little  Cigars. 

1 0.s     tin    .S  25 

Bengal  little  cigars.  lOs.  (10 
per  cent  In   free  goods)..  7.30 

Royal  Bengal.  10  in  pkg,  100 

in    carton  11.50 

Van  Bibber  Little  CIg..  bun- 
dles of  10.  boxes  of  100....  16. 20 

.Sub  Rosa  cigarros,  lOs.  car- 
tons of  500,  per  M   4  00 

Stogies,  Etc.. 

Less  2%  for  cash 
Star  Pittsburgh  stogies  1-lOs. 

5    for   10c  15.00 

Florodora  little  cigars,  l-lOs, 

?•    for    5c  12.  i5 

Red  Top  Stogies.  1-1  Os.  3  for 

5c   12.50 

Red  Label  Stogles( Jenkinson)11.65 

Cigarette  Paper. 

Vanity  Fair,  50  pkg  In  box  .97% 
Wheat  Straw. 50  pkg  In  bx.netl.30 
Wheat  Straw.  100  pkg  in  bx 

net   2.65 

Wheat    Straw.    Interlock.  50 

pkg  in  box   1.35 

Wild  Oats.  40  pkg  in  box.  .  .90 

Red  Seal.  50  In  box  25 

ZIg-Zag.  100  In  box  2.50 

Riz  la  crolx  1.95 

Plug  Tobacco. 

(Subject  to  discount  2%) 
Battle  Ax.  16  oz.  a  cuts,  12  and 

24    rb    bts,   net   3l' 

Big  (Sun.   16  oz.   3x12  smooth. 

bright.  6  sp.  16  rb  butts...  44 
Boot  Jack.  3x12,  R  &  R,  5i  oz, 

8  sp,   1,   4   8  and   12-tb  and 

2-  Tb  fancy  wooden  bxs.  net.  87 
Bullion,   1x6,  D  T  Nines,  6  to 

lb.    20-rb    cad's   50 

Climax,  2x12.  R  &  R,  16  o».  6 

sp,   6.   12   &   30   rtis   (7   oz  7. 

10%.  &  21   lbs  48)   45 

Climax.  3x12.  thin.  7  ox,  7  and 

14     lb    4S 

Cross  Bow.   3x12,   14  oz.   4  sp. 

14   It)   butts   JS 

Drummond's  Natural   Leaf.  SI 

oz.  5.  S  and  12-n>  butts....  £3 
Gold  Rope.   7   to   rb.   3.   6  and 

12-It)  boxes    SC 

Gold  Rope,  14  to  rb,  4  and  8- 

n>  boxes   58 
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Horse  Sliuv,    16  oz.  KmiiDth,  6 

sp.  8.  12  and  24-rb  butts....  II 
J.   T..   2x«.   7  02.    H  A    R  and 

Smooth.  2  sp.  10%  and  21  n> 

butts   and    caddies   JJ 

J    T.   3x12.   14   oz.   .Smooth.  4 

sp,   10%  and  Sl-Ib  bulls  J» 

.Vewsboy,  P.  P.  br  or  bulk.  Ss 

8.   16  A  24  n>   40 

Nobby  .Spun  Roll.  7  10  lb.  3.  < 

and  12  lb   boxes   t7 

Old  Honesty.  3x12,  .Smth.  16  oz, 

6  sp.  7%,  15  and  30  lb   44 

Old  Peach  and  Honey.  C  lo  lb. 

5  lb  boxes   4i 

Piper   Heldsleck.    5i   oz  plu<s. 

254x8  Pony  Panel.  3-lOc  cuts. 

4.  7.  14  lb   tt 

Red  Cross.  12  and  24-Ib  bulls. 

11  oz.  3x12.  embroued  4  ap.  33 
Sat/  Log.  2x12,  R  A  R,  It  oz 

6  sp.    24    Tb   4( 

Saw  Log,   3x12.   R  A  R,  32  oz. 

12  sp.  32  A  4  8  lb   4( 

Sledge,  16  oz.  4  sp.  3.  S.  12  and 

24    SI 

Something  Good,  foil  wrapped. 

R  &   R.   5%    lo  lb.   9.   13  Tb 

bulls    4j 

Spear  Head,  16  oz,  6  ap.  6,  IS 

and  JO  (7  oz.  48)   4S 

Standard   Navy.   3x12.  emt>osa- 

"d.  4  oz.  4  sp.  14  and  28  lb  JH 
6  for  10.  10%  oz.  24  Tb  bulls.  35 
Star,    16  oz,   12,   24  and  SI  lb 

butts    a 

TInsley's    Nat.    Leaf.    3x12.  i« 

oz.   S  A   12   lb   5* 

Twist  Tobacco. 

Granger  Twist.hand  made  llghl 
pressed.  13  to  lb.  12-rb  half 
bushels  and  15-lb  grained 
pails    45 

Red  Ribbon  Twist.  10  lo  Tb.  IS 
lb  %  bushels  and  8  Tb  peeks  4C 

Honey  dip  Twist.  11  to  Tb. 
packed    5    tb   44 

Smoking  Tobarru. 

.Master  Workman  plug.  3x6.  10 

oz.    10    tb    cad   4S 

FInzer's   Mixed    Plug.     IS  oz. 

3x12.  5  sp.  5  and  10  Tb .  . .  .  i: 
Ole    Varglny.    3    oz    plugs  2x4 

bright.    10%    lb    boxes   41 

Sickle   plug.    15   oz  3x12.   5  ap 

7%.    15   and   30   Tb    bulla  ..  .  4S 

■lOII.N  BOI.LMAN  «  CM. 
Clgnrellpii. 
Net  cash 

Fragnrani   Vanity   Fair   >.>• 

Duke's  Cameo   |.(0 

Sweet  Caporal   }.fo 

Virginia  Brights   t.99 

Pets  (foil  packages)   f.ll 

Richmond  Straight  Cuts.  lOs 

tin    and    paper   s  i: 

Cairo.  No.  27  and  27a.  (cork 

tip    7  50)   (  5« 

Casino  Gold  Tip   t.OS 

Imperiales.  IDs.  20s.  SOa.  100a. 

with  or  without  moulhprs.  T  SO 
Sultans.    10s.    20s.    SOs.  100s. 
Mais  and   Rice  paper  with 

mouthpieces    •  IS 

Abdallah.  No.  3  gold  tip   7.7B 

No  2  

No     1  13 

Princess  Lillian.  Cork  tlpa...I7*t 

Turkish  Tropblea    7  76 

Bg>'ptian  Deities.  No.  I.  IOa.25  60 
No.  3.  10a. 

plain  Hps  17  SO 

Egyptian  Deltlea.  cork  tip*  .1116 

Mogul,   cork   lip  10  26 

High  Grade  SmoklaK  TsbMC^ 

Imperial    Mixture,    !%-ozlln  l.l* 

Plum.  1%-oz  foil,  net  (4^ 

Three    Kings  Mlzture.3i-o* 

tins    1.30 

Tale  Mixture.  1-oz  tin.  1% 

and  2%  Tb  cartons   1.35 

1%-oz  tin.  i% 

lb  cartons    |.M 

Tale  Mixture.  3k-<»  tiD.  8H 

lb  cartons    I  M 

Loot  Jack.  3i-oz  baga.  oat  1  ITH 
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Wills'  English  SmuUioj;, 

Capstan,  mild.nied.  (ir  strong", 

aj-oz,    per    lb   1.60 

Capstan,  mild,  nied  or  stronj^, 

1  -3   oz.  jjer  lb  .'   1.7,"i 

l.at:.\lua,        oz,  per  lb   2.10 

.Suiulry   En^flish  .Siiiokin;^. 

I'loiieer,  :ii  oz,  per  lb   1.45 

^  oz,  per  lb   1.43 

16  oz,  per  lb   1.40 

Lambert  &  Butler's  Log  Cab- 
in, 3i  oz,  per  lb   1.30 

Sniith'.<i   Glasgow   Mixture,  3J 

oz..   per   lb    1.70 

.1.  B.  I'ACJi  TOBACCO  COMPAN  Y 

.Scroll    Tag,    twi-st,    6    to  tb 

(other   sizes.    67)   661/2 

light    pressed,  all 

s<yles    731/2 

Scroll  Tag,  cable  coil,  3  and 

4  oz   .   76 

Corduroy  Spun  Roll.  6-Tb  bxs  56  Va 
.MasiilT  Plug  Cut.  1%  oz  pchs 

or  tin  foil  pkg."!   68 

My^stiir  Plug  Cut.  3},  oz  pchs 

or  tin  foil  pkgs   63 

MasiilT  Plug  Cut.lfi  oz  decor- 
ated   lin    .')i"/2 

H. II  ,'-;itioke.   12s  (24s.   4.<!1.  49 

STHBRDG  CO. 
Craiii.    1  73   oz  patent  can....  70 
(jolden    Scej)tre,      1-oz,  1-tb 

cart,   per   lb   1  20 

(■olden  Sceptre,  1%-oz,  2  1/2 -lb 

cart,   per   tlj   1  20 

I '.olden  Sceptre,   3J-oz,   2 '/.-lb 

cart,   per  tb   l.JJ 

('.olden  Sceptre. S-oz. 5- rb  cart. 

per  It)    1  00 

i;i"l.den    Sceptre.    16-oz,  6-rb 

carl,  per  tb   ^5 

A  [-cad la,  3  J  oz,   2  V2  -  It)   cts  (1 

I  -  Hi  cts  l.CO)   1  56 

1%-oz.    2y2-rb    carts  1.60 
s  oz.  decorate''  tin.  1.5.5 
1 1>  oz.  decorated  tin  1.50 
('iMsr.'itr    Club   Mixture.   3A  o« 

Cij^arettew. 
Mile.    I'ork    'I'ips   IS. 50 

■■     I 'la  ill     ■'   IS.  00 

Ladies'  mouthpieces.  20s 

oval    box   9  00 

Kg.vptian    Arabs   No.    3  Cork 

Tips    7  40 

K'iiiir   William.   Egyptian.   netlR  00 
Turkish    Delight,  sanitary   tip  7  00 
•INO.  J.  BAOLEY  &  CO. 

Net  cash. 

liol-l   .Shore.   2y;-oz..   46% 

Lime  Kiln  cut  plug.  2  oz.  .  .  .  59% 

oz  59% 

S  oz  tins.  66% 
16   oz   tins  64^4 

Sun  cured  21/2  oz  foil   49 

2 1^    oz   pouch.  ...  51 

WEYMAN  BROS. 

Less  2%. 
Cut  and  Dry.  3J  oz  papers..   32  14 

II.  BOHl^S  &  CO. 
Fancy  Mixtures. 

White  Navy  Mixture.   1%  oz 

toil   65 

•White   Navy,    3J-OZ   foil,    5- lb 

cartons   63 

White  Navy,  16-oz  foil  60 

London  Dock,  3J-oz  foil,  5-Ib 

cartons  / .  .80 

fSolden   Gate,    3J-oz  tin,  S-Ib 

cartons   85 

Bright  "Virginia  Pickings,  3J- 

oz  tin.  5-tb  cartons  80 

Gold  Bar.  3J-oz  tin.5-rb  cart.  .90 
Great  Blend.  16-oz  box,  mild, 

medium    and    special   1.15 

Great  Blend,   8-oz  box,  mild, 

medium  and  special   1.20 

Great  Blend,  35-oz  box,  mild, 

medium  and  special   1.25 

Cut  Plug. 

Seal  Rock,  1  % -oz  tins,  2% -lb 

cartons    25-rb   74 

Seal  Rock,  3J-OZ  tins,  2H-n> 
cartons    ZS-lb   74 

Seal  Rock,  S-oz  tins  T4 
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Peanut,   1%-oz  foil.   5-tb   cart  .3.S 

Old  Chief,  8-oz  and  IG-oz  46 

Seven    Up,    I6-07,    pail,  liriar 

pipe   with   each   tin  54 

."^even  Up.  16-oz  pall,  without 

briar    pipe   45 

.Seven  Up.  21/2-02  foll.5-lb  cart  .43 
Seven   Up,    2%-oz   pouch,  5-tb 

cartons   49 

Long  Cut. 

case,  per  doz    1.80 

l{.  A.  PATTERSON  TOBACCO 
COMPANY. 

Less  2%. 
Honest   Labrr,   pch   and  tins, 

21/2-oz   50 

Lucky  Strike,  1%   oz  tins  TS 

35    oz    tins  7.') 

Patterson's  Seal,   1%   oz  foil.  ..17 
J  oz  pch  .  .  3» 
16  oz  tin  .  .  .      4  I 

!  .SN IJFF. 

America      8nuU'  Co  

French,  Rappee,  1  -'^  oz  bot- 
tles,   per    3    doz   2.ao 

French,  Rappee,  3J  oz  bot- 
tles,   per  doz   l.SO 

French,  Rappee,  16  oz  jars, 
I)er    rb  65 

Maccaboy,   16-oz  jars,  per  tb  .60 

Irish  High  Toast,  lO-oz  self- 
sealing  fruit  jars,  12-tb  bxs  .57 

.Scotch  Lilienthal's,  in  blad- 
ders,  per  lb   .CO 

Scotch  Lilienthal's,  in  weas- 
ands,   per  lb   62 

Horse  Shoe,  16  oz  glass  jars, 

lb   50 

Horse  Shoe,  2%  oz  fibre  can."  .51 

Horse  Shoe.  S  and  16  oz  cans  A> 

Horse  .Shoe.  1  oz  and  16  oz 
cans    5( 

VVeyman  Bros. 

Copenhagen,  16-oz  stone  Jur*  t>' 

2  doz,  per  gross   d  "  * 

1  -oz    tin       '  «rf p 
This  Dept.   is  corrected  by 
'illniann  &  Bendel;  Pac.  Vinegar  * 
Pickle  Works. 

CATSUPS. 

Snider's.  qts.  doz   s.7ft 

pts  ■•    2.40 

11/2    pts.  "    1.40 

Griffon's. 

-pints,   per  doz  1.12 1/2 

Pints,  per  doz   1.85 

Quarts,  per  doz   3.25 

Miscellaneous. 

Campbell's,   ^2  Pts,  doz   1.15 

Heinz,  10-Oz    - 

12-oz    i 

17-oz    '.."i 

Blue  Label,   25    %-pts.   to  r 

Blue  Label,   25  pts  to  cs.  .  .  < 

Blue  Label,  12  qts  to  cs.  .  .  ».»» 
Golden  Star,  gal  jugs,  doz..  .aoB4 

"    qt.  jugs,  doz.  .   .  8.6S 

"    pt  jugs,  doz.   .  .  2.36 

1/2  pt  jugs,  doz.  1.40 
Long's  Fruit  Catsup. 

Pts,  24  t  o  CB,  cas«   4.75 

14 -Pts,    48   to  ce    -  .....  5.75 

"      2,  5  and  '      0  Cma,  lb  1.60 

Holbrook's.          pts   2.40 

Lea  &  Perrln's.  small   2.75 

Lea  &  Perrln's,  medium   5.00 

Lea  &  Perrln's,  large.,   8.25 

5  cases,  5c  per  doz  less. 

Tobasco,  Mcllheny    4.00 

Tobasco,   New   Iberia   3.50 

Bengal  Worcester,   %  pt  85 

Bengal  Worcester,  pt   1.25 

Pepper,  sprinl-'e  top,   %  pt..  2.00 

"oerior  Pepper,  small  90 

-Superior  Pepper,  large   1.50 

Libby's  Manchester  Sauce,  24% 

pints,    per   doz   1.20 

HORSE  RADISH. 
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FRENCH 

MUSTARD. 

(In 

bulk  ) 

Cal. 

Home 

Stan  - 

Brand 

dard 

Bbl,  per  gal ...  . 

 35 

.30 

V2    bbl,    per  gal 

 37 

.32 

',i  bbl,  pel-  gal 

 40 

.34 

10-(^al  Keg 

 4  2 

.36 

5-Gal.  Keg  

 45 

.38 

2-Gal.  Pail 

 50 

.43 

1-Gal.  Pail 

 ■  .60 

.53 

52 

In    Glass,    Cal.    Home  Brand. 

8  oz.  2  dz  to  case,  per  doz  95 

14-oz.   2  doz  to  ease,   per  iloz  1.7'> 
'^(anda  rd. 

ii -  I tz.    ama  1 1    001    r y 

SAUERKRAUT. 
Cal.  Ilonip  Brand — l)r,v  l'a<'k 

Bbl..    50-   gal  $13.00 

i/o-bbl..    32    gal   9.00 

%-bbl.,    15    gal  .,  5.00 

10-Gal  Kegs    3.L'.'; 

5-Gal.    Kegs    1.7.j 

i-Gal  Pails  85 

1-Gal   Pails  60 

^Standard  Kegs.   10s   2.50 


Uepartnieut  2>(. 
PICKLES,  VINEGAK,     KELISJIJKS,  E'lC. 

r<»rrecled  each  week  l).v   the  Paciflv,  Vineitar  ^ 
Pickle  Works. 
PICKLES   IN  BULK 
<3:ilif oniia    Home  Brand 

Sour  Sweet 


ThM     l>C|(:irtlneilt  ts 


09 
P 
w 

14.50 
12.00 

Same    count  j27.00jlS.00|  !1.50|j34.50]23.00|12.00 

11, Oi) 


M 

a 

a 

cr 

w 

a 

0 

in) 

P 

w 

Midgefs   

Special  Small  Gherkins.  ..  . 

Bbl.  9000.  1/2  bbl.  6000,  14  bbl 
Special   Small  fllixed 


l30.00j20.00|10.501]4  2.00|2S.OO| 

i  I  I  II  I  ' 
|27.00|1S.00|  9.50||34.50i23.00|: 
II  I 


Gherkins 

Bbl.  6000.  1/2  bbl.  4ooo.  Vt  bbl.  2ooo 

Mixed   

Same  size  

Special  Small  Medium  Pickles... 
Bbl.  4500.  1/2  bbl.  3ooo.  bbl.  1 5oo, 
Special  Small  Medium  Mixed.... 


1131.50121.00 

II  I 
||31.50|21.00|11.00 


bbl. 


Small  Medium  Pickles. 

Bbl.  2400,  1/2  bbl.  I600.  i' 

Small   Medium  Mixed.  

Same  count  

Bbl.  3000,  1/2  bbl.  2ooo,  %  bbl.  looo 
Chow  Chow   


00 

J 

50II2S 

50119.00 

10.00 

1 

00| 

1 

7 

II 

50||2S 

50|19.00 

10.00 

ooj 

6 

N 

001! 

1 
1 

1 

001 

6 

II 

0011 

1 
1 

00| 

7 

001125 

50|17.00 

9.00 

ooi 

8 

ooll 

1 

PackaKel    Bbl     1     Bbl     |       bbl  |   14  bbl  |  1/2  bbl  |  V4  bbl 

 Count]    1800     I    1  500     I     1200  |     600     |     1  000  I  500 

DILLS  I     15.00  I     14.00"      10. 00  I     5.50|     9.50  "  r""5.25" 

.Jumbo  bills. — bbl..  1300.  1/  bbls.  900.  14   bbls.  50o! 

California.  Home  Bnind. 
Sour  and  ^'"mel.   (Plain  or  Mixed),   German   Dill.  Chow  Chow  an"! 

Oionns 


! 

Swt 

Sweet 

tn 

7-  c 

1  Nol 

No2 

No3 

Mid 

Gher- 

a  S 

1  SmI 

Mdn 

Lrg 

Dills 

gets 

kins 

C  r 

Barrels.  50  gals  

I 

.36 

.33  T 

:28"r" 

.28  1 

60 

r;46 

1.00 

.70 

1/2   Barrels,  32  gals.  . 

1 

.38 

.35  1 

.30  1 

.30  1 

6 

1  .48  |1.02 

.73 

Vi  Barrels,  16  gals,  .  . 

1 

.40 

.37  1 

.32  1 

.32  1 

04 

1  .50  11.04 

Kegs,  10  gals   

.42 

.39  1 

.34  1 

.34  1 

66 

1  .52  1.06 

.77 

Kegs,  5  gals  

1 

.44 

•  41  1 

.36  1 

.36  1 

68 

1  .54  ' 

1.08 

.79 

Pails,  5  gals  

1 

.44 

.41-1 

.36  1 

.36  1 

68 

1  .54 

1.08 

.79 

Pails,  2  gals  

1 

.55 

.50  1 

.45 

.45  1 

77 

.63 

1.15  1 

.88 

1 

.65 

.60  I 

.55  1 

.55  1 

87 

1  .73  |1.25  1 

.98 

"CENTAUR  BRAND" 
Sour  (Plain  or  Mixed.) 


Barrels.  50  gals 
1/2    Barrels.    3  2  gals 
1.    Barrels,  16  gals. 

Kegs.  10  gr.ls  

gals  

gals   

sals  ,  . 


Pails. 
Pails, 


KEG  PICKLES. 


•  Nol 

sml 

1  No3 
No2  lrg 
Mdn  1  slct 

73 .3 

.30 

.:'5 

.35 

.32 

.27 

.37 

.34 

.29 

.39 

.36 

.31 

.41 

.38 

.41 

.38 

,52 

.47 

Pull  Measure,  5  gal.  kegs.  No. 
Full  Measure,  5  gal  pails  .  ,  ,  . 
Full  Measure,  2^  gal.  kegs... 


Per 
Pkg. 
.$1.10 
.  1.25 
.  0.76 


I 
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IMC'KI.ES  IX 
C':.lif<>rni:i    lioiiie  Hr:in<l  

I'at.  Top— English  or  Octagon                         I  10  oz.  |  Pt.  |     Qt. ^ 

rriTci-kins  Sour   I  l-'S  i  2. SO  I  4.f.(i 

Mixed    Pickles  I  l-To  |  2.30  |  4. all 

Cliovv  Chow   I  I  :i.30  I  4.r,0 

Puurl  Oiiious  .  .  .  !  I  i  3.25  | 

Sweet  Gherkins  I  l."5  I  -'-75  |  r..Oii 

Sweet  Mixed  Pickles  1  l-To  !  2.75  |  5.00 

Senf  Gherkin  I  1-73  !  2.75  '  |  5.00 

Ameriean  Style — Squiire  Bottom;  £ng:li8li  Style,  Round  Bottom. 

,  Fts.  I  Qts.  Hi.  Gall  Gal.J    Ft.  \'  Qt. 

Gherkins  I  1.20  |  1.75"!  3.00  |  5.00  |  1.75  |  3.00 

Mixed    Pickles  I  1.20  |  1.75  |  3.00  I  5.00  I  1.75  |  3.00 

Ghow     Chow  I  1.20  I  1.75  I  3.00  I  5.00  f  1.75  I  3.00 

Picalilli   I  1.20  |  1.75  |  3.00  I  5.00  |  1.75  |  3.00 

Mexican     Hot  |  1.20  |  1.75  |  3.00  |  5.00  |  1.75  |  3.00 

Cal.     Onions  \  1.20  |  1.75  |  3.00  I  5-00  ]_  l/TS  J  3.00_ 

I O^I  A'IO  CA'I  .S(  !• 
In  Glass,  per  doz    I'.Tusjs.per  Jugl|l  Gal.  Tins 

|i/2  Pt.  I    Pt.  I    Qt.  Ill  Gal.!2  Gal.llScr.  tplFt.tp 
C3l.""Home~  Brand; .".  .  .  |  1.35  1*2.2.-.  |  3.50  ||  I.OO  |  1.90  11     .80  |  .75 

Sunrise   I  |  I  ||    ..<;5  |  l.fiO  ||    .65  |  .60 

Sunset   I     .90  |  1.C5  |  2.75  ||     .00  I  1J£JI     .50  |  .45 

r<>ii>!ir<>  <;!iifii|> — in  itiim 

Bbl.  J31)l.       U  Bbl.    ~"l 0  Gai;    5  Gal. 

50  Gal.        32J3aK      16  Gal.       Keg  Keg  

Cai"Home^Brand.  . .  .  I    Ts^O      |      TSS      f"  ".fio      |      .fiS      |  .65 

Sunrise   |..  .40  .45      I      .50      I      .r.J      1  .55 

Sunset    .35       I       .40       |      .45       |      .4,S       |  .50 

TABLE  SAUCE. 
In  Glass. 

[n  .Ultrs  Gal. 
In  Jugs  Gal. 
1%  Pts.  I     Pts.  I    <ats.     I  1  Gal.  I  2  Gal.jTins. 
Car.~Home    BrandTTl     l77i""l     2^75     |     3;75     |     1.25     j     2.25     j  .TT 

Worcestershire   |    1.00    |    2.00    |    3.00    I    1.00    |     2.00    I  .S5 

Chestershire   I      .75     |     1.50     I     2.25     I      .60     I     1.20     I  .55 


Tiiltlc  Saiit'i*  ill  Uiilk. 

I  Bbl8.  bblsi  U  blil.jlO  Cul.lSilul. 
ISO  Gal.!23  Cat. |ir>  Gall    Kne    I  Kok 


VIMCtiAK 

<  oiiiiiiert'liil  Wiiif,  (  idi-r,  .Mall  iir  .Spirll  \  Ini-car 

I  40  (;r.  ,  50  Gr.  |  60  Or.  |  70  Gr.  I  80  Or.  |  90  Cr 

24 


H  Bblii 
3& 

to 

.30 


.1     .14  1 

.16  1 

.17 

.18 

.20    1  . 

.1    .16  1 

.18,  1 

.19 

.20 

.!2     i  . 

..I    .18  1 

.20  1 

.21 

.22 

.24     I  . 

moil  (;kai>k  \iM':(iAK^ 

Barrolit 

California   Home   Brand    While   Wine   Vinegar  30 

Cal.    Home    Brand    Apple    .Tulee    Vinegar  2(1 

California  Home  Brand  Pure  Pickling  Vinegar  25 


RBMSHES    AND  COMII.MKNTS 
>liN4'i>llalliM>llN. 

raliforiiia  lldiiif  Itrand. 

I  9  •>/.    '■■  I'l.,  I'l 

Tomatrt  Chutney  .T. TV  |  1.75  |  l.tS  j  2.i;0 

Chili   Sauce   !  1.75  I  1.65  I  2.50 


Calirornia   Home  ICraiul 

Snine.  in  Bulk,  Per  (iiillon. 

I    8  oz.    lOlymplcaj  14  oz.  I  Pta. 

 I      .95     I      1.75  I     2.00     I  2.75 

 I      .95    I      1.75  I     2.00    I  2.75 


Sweet  Relish   | 

East  India  Relish   | 

Red   Hot   :  I 


.96 


1  1.75 

1     2.00  1 

1.75 

1     2.00  1 

1  1.75 

1     2.00  1 

CREDITS  AND  COLLECTIOIVS. 


A:;  E.xpert  Tolls  Ways  iiiid  Means  of 
Handling  Tliem. 


(Written  Expressly  for  the  Ad  rotate 
bj^  J.  F.  Paulding.) 

The  questions  of  credits  and  collec- 
tions has  caused  perhaps  more  fail- 
ures in  the  mercantile  line,  for  want 
of  proper  knowledge,  than  any  one 
branch  of  the  bushiness.  So  import- 
ant is  this  particular  branch  of  th*:, 
mercantile  business,  that  many  of  our 
merchants  are  employing  special 
credit  men,  and  wherever  possible,  e.K- 
perienced  collectors. 

Small  Dealers  Unfortn.;  de. 

The  small  dealers  are  especially  un- 
fortunate, inasmuch  as  they  have  lo 
act  as  buyer,  seller,  collector,  as  well 
as  credit  men.  Where  the  businco ; 
justifies  any  special  man  for  any  par- 
ticular department,  it  should  be  a 
credit  man  first.  Lack  of  attention  to 
this  one  feature  of  the  business  causes 
many  direct  failures,  also  many  i  iJ:- 
rect,  because  they  are  apt  to  adopt  a 
cash  plan  aftei-  they  have  made  a  fail- 
ure of  the  credit  plan,  only  to  go  down 
to  defeat  in  9.5  cases  out  of  a  hundred. 
Don't  "Swap  Horses,  Etc.*' 

The  merchant  who  begins  business 
on  a  credit  plan  and  fails  to  make 
good,  as  the  saying  is,  had  better  sell 
out  than  to  change  the  credit  to  casn 
plan.  There  are  a  greater  percentage 
of  wrecks  from  the  credit  to  cash  plan 
than  any  other  cause  and  almost  in- 


variably the  man  who  fails  to  make  a 
success  of  the  credit  business  lac'cs 
(he  essential  knowledge  necessary  to 
make  a  success  of  a  cash  trade. 
Ditlereiue  Two  Ter  Cent. 
The  chief  reason  of  non-success  of  a 
cash  store  after  making  the  change 
is  that  the  dealer  does  not  take  into 
consideration  the  real  difference  be- 
tween the  percentage  necessary  to 
conduct  a  credit  store  over  the  cash 
store.  The  real  difference  is  approxi- 
mately 2  per  cent  and  many  limes  a 
dealer  in  making  the  change  will  cut  a 
ten-cent  article  to  three  for  2.5  cents, 
which  makes  a  20  per  cent  difference, 
which  no  business  will  stand,  espe- 
cially the  grocery  line. 

Casli  IMan  a  Seienee. 
A  cut  of  the  real  difference  in  per- 
centage would  make  no  object  for  the 
liublic  and  would  .go  unnoticed,  tliere- 
fore  the  cash  plan  is  a  science  which 
few  have  successfully  fathomed  and 
one  that  the  credit  man  had  belter 
let  alone.  When  a  business  is  sick 
a  study  of  the  weak  iiarts  should  be 
made  and  a  system  inaii.gurated  that 
would  tend  to  strengthen  the  weaken- 
ed parts  and  not  adopt  one  at  conii)lete 

'  variance  with  the  past  method  of  con- 
ducting the  liusiness,  such  as  chang- 
ing to  cash.  .\  careful  study  should  be 
made  as  to  why  so  much  is  being  lost 
or  why  collections  are  slow  and  the 

'  best  solution  adopted,  and  nine  times 

■  out  of  ten  success  would  be  achieved. 
Careful  Study  Essential. 

'  If  success  lies  entirely  with  the 
credit  end  of  the  business  and  the 


dealer  is  unable  to  decide  what  to  du. 
a  more  successful  merchant  should  be 
questioned  and  perhaps  he  will  know 
just  what  remedy  to  apply.  If  a  proper 
study  is  given  a  credit  business  and 
the  proper  attention  is  given  to  the 
detail,  the  chances  of  success  are 
much  greater  than  a  cash  business. 
This  is  evidenced  every  day  by  the 
numerous  stores  who  are  making  a 
success  of  this  plan. 

More  Cupitiil  Required. 

To  properly  conduct  a  credil  liiisi- 
ness  requires  from  ono-half  to  two- 
thirds  more  capital  than  a  cash  busi- 
ness of  the  same  prcporf ions.  The 
cash  man  .gets  his  money  every  day 
and  receives  the  same  length  of  credit 
as  does  the  cash  man,  therefore  the 
credit  man  is  compelled  to  have  the 
amount  he  has  on  his  books  all  the 
time,  more  than  the  cash  merchant 
who  dftes  a  like  amnnnt  of  business. 
It  is  safe  to  say  that  a  merchant  who 
does  a  crfdil  business  has  on  Ihe 
average  of  $2,500  on  his  Inioks  all  the 
time  if  he  is  doing  say  a  $;?.Oito  bnsi- 
p.fss  per  month.  If  he  is  doin^  a 
$3,00  business  he  ninct  carry  at 
least  a  $4,000  stock  of  goods,  and 
it  is  therfore  necessary  to  have 
$i;..500  where  the  cash  man  ran  alon^ 
with  $4,000.  In  order  to  nnVe  ^  rred't 
business  properly  pay.  the  Interest  m 
this  additional  amount  should  he  fak»^T 
into  consideration  .•'.i  well  as  the  losses 
incnred  in  eondnninir  the  business. 
.Vn  Illnstnition.' 

I  do  not  believe  a  better  nlan  of 
how  to  handle  credits  could  be  pre- 
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sented  than  to  give  an  illustration  of 
two  dealers  who  were  the  extremes 
in  this  line.  I  will  call  them  "Smith" 
and  "Jones"  for  example,  for  there  are 
so  many  of  them  engaged  in  the  busi- 
ness they  will  not  know  which  one  I 
mean,  therefore  cannot  get  offended. 

Mr.  Jones  was  extremely  careful, 
while  Mr.  Smith  was  extremely  care- 
less. 

Mr.  Jones  profited  by  experience; 
Mr.  Smith  scarcely  noticed  an  example. 

They  began  business  in  the  same 
neighborhood,  on  the  same  day,  about 
six  blocks  apart.  I  will  not  .give  the 
name  of  the  city  in  which  they  engaged 
in  their  calling,  so  as  to  farther  mys- 
tify you  as  to  which  Smith  or  Jones 
I  refer  to.  The  consumers  of  that 
neighborhood  averaged  about  the  same, 
being  made  up  mostly  of  working  peo- 
ple, a  few  real  estate  men,  attorneys, 
and  a  considerable  sprinkling  of  ne-er 
do  wells,  etc. 

Mr.  Jones  being  a  very  careful  man, 
bought  his  goods  right,  figured  every 
bill  himself,  marked  his  discounts,  and 
received  full  weight  or  knew  the  re.;- 
son  why.  His  motto  was  to  pay  and 
.get  paid  promptly  as  agreed.  He  was 
always  firm  in  his  decision  after  he 
had  once  made  up  his  mind,  but  ever 
])leasaut  and  accommodating. 

Soon  after  opening  his  store  he  went 
to  the  bank  to  oi^en  an  account  and 
made  out  his  deposit  slip,  went  to  the 
window  and  asked  to  be  allowed  to 
take  a  deposit  and  check  book,  but 
found  it  was  necessary  to  give  a  rrer- 
ence  before  he  could  open  an  account. 
Of  course  he  was  not  compelled  to  tell 
his  family  history,  but  the  teller  simply 
asked  "if  he  had  an  account  there  be- 
fore," or  "if  he  had  an  account  at  any 
other  bank  in  the  city,"  "what  was  the 
nature  of  his  business,"  etc. 

Now  this  was  a  surprise  to  Mr.  Jones 
and  he  profited  by  it. 

He  thought  that  if  a  bank  would 
not  take  a  deposit  without  investiga- 
tion, it  made  it  all  the  more  necessary 
tao  get  a  line  on  your  customers  be- 
fore you  loaned  them  .goods. 

He  was  still  more  surprised  after  he 
had  done  business  with  that  particu- 
lar bank  for  about  six  months  and 
wanted  to  borrow  a  couple  of  hundred 
dollars  to  pay  for  his  futures.    He  was 


asked  to  give  his  family  history,  asked 
if  he  had  ever  borrowed  money  there 
before,  when  he  wanted  to  pay,  what 
he  wanted  to  do  with  the  money  and 
a  whole  string  of  questions  too  numer- 
ous to  mention. 

He,  of  course,  understood  that  a 
bank  should  be  careful,  but  to  ques- 
tion a  man  who  had  the  standing  he 
had,  he  thought  it  a  very  forcible  les- 
son and  again  profited  by  it. 

After  that  it  was  es))ecially  hard 
for  an  unknown  party  to  get  credit 
from  Mr.  Jones.  He  was  always  very 
courteous  to  a  new  applicant  for 
credit. 

Everyone  who  asked  a  time  accom- 
modation was  asked  the  following 
questions: 

First — "What  is  your  name  (with 
initials)  ?" 

Second — "Occupation  ?" 

Third — "Where  employed?" 

Fourth — "When  do  you  wish  to  pay?" 

Fifth — "Your  address?" 

Sixth — "Have  you  been  dealing  in 
the  neighborhood?" 

Seventh — 'With  whom?" 

After  receiving  the  replies  he  would 
immediately  go  to  his  delinquent  list 
and  see  if  the  name  was  there,  and  if 
not  he  would  take  a  chance  on  the  first 
order  and  telephone  to  the  Association 
office  (for  he  was  a  member  of  the 
Association)  to  see  if  the  new  appli- 
cant was  on  the  secretary's  books.  If 
not,  he  requested  the  secretary  to  call 
up  the  in-evious  creditor  and  find  out 
the  standing  of  the  party.  If  the  refer- 
ence was  not  as  expected  the  debtor 
was  asked  for  further  reference  and  if 
he  refused  to  give  them,  credit  was 
stopped  there  and  then. 

Another  feature  of  Mr.  Jones'  credit 
business  w/s  to  have  it  thoroughly 
understood  that  all  bills  must  be  paid 
when  agreed  and  that  he  could  not 
afford  to  carry  balances. 

Of  course,  there  were  exceptions, 
which  were  allowed;  but  they  were 
very  few  and  Mr.  Jones'  losses  aver- 
aged at  the  end  of  the  year  less  than 
one-half  of  one  per  cent. 

He  was  a  jn-ompt  collector  and  if  a 
debtor  agreed  to  pay  on  a  certain  day 
he  was  there  or  had  a  clerk  call  and 
did  not  wait  for  two  or  three  days. 

He  did  a  business  of  $24,000  the  first 


year  and  his  losses  were  only  a  little 
over  a  hundred  dollars.  When  he  was 
convinced  that  it  would  not  pay  him 
to  run  after  a  dead-beat,  he  turned  the 
claim  over  to  the  Association  collector 
before  it  got  whiskers  on  it,  well 
knowing  that  whatever-  he  received 
was  like  finding  it,  and  he  did  not 
worry  the  life  out  of  the  collector  if 
he  failed  to  collect  the  bill. 

Now  Mr.  Smith  was  directly  opposite 
to  Mr.  Jones  in  everything  he  undei-- 
took.  He  had  the  same  class  of  trade 
but  did  not  handle  it  right. 

He  went  to  the  bank  and  was  asked 
the  same  questions  as  was  Mr.  Jones 
and  answered  them  honestly,  but  for- 
got all  about  the  object  lesson  before 
he  got  back  to  his  store. 

He  went  to  borrow  money  and  was 
asked  the  same  questions  and  answer- 
ed them  and  received  the  loan,-  but  he 
never  took  a  second  thought  that  it 
would  apply  to  his  business. 

He  went  back  to  business  and  when 
a  party  would  apply  for  credit  maybe 
he  would  ask  for  the  initials  or  per- 
haps not. 

If  he  was  told  that  the  applicant's 
name  was  Hill  at  such  a  number  it 
mattered  little  else  to  him  whether 
any  farther  information  was  secured 
or  not. 

The  clerks  seeing  his  dilatory  meth- 
ods fell  into  the  same  rut,  and  when 
Mr.  Hill  with  no  initials  nor  occupa- 
tion known  moved  away  he  would 
leave  the  bill  around  for  six  or  eight 
months  and  send  it  in  to  the  Associa- 
tion and  ask  to  have  it  looked  u]j  and 
collected,  and  he  would  get  ten  times 
as  mad,  ten  times  as  quick,  if  the  bill 
was  not  collected  as  did  Mr.  Jones 
who  had  all  the  details. 

He  never  once  thought  that  credit- 
ing to  the  amount  of  $50.00  was  like 
loaning  two  twenty  dollar  gold  pieces 
without  security  and  to  people  little 
known  to  him. 

He  did  $24,000  worth  of  business 
also  the  first  year,  but  his  losses  were 
more  than  $500.00  and  he  was  fortu- 
nate that  they  were  not  more. 

He  seldom  looked  to  his  delinquent 
list  or  asked  for  a  report  from  the 
secretary  until  after  the  debtor  was 
gone  or  had  beaten  him  out  of  a  bill. 
(Continued  on  page  34.) 


I  To  Introduce  our  Sunlit  Jellies,  Jams  and  Preserves  i 

g  We  are  adverti.siug"  tliem  in  man^-  of  the  Newspapers  and  H 

^  in  other  ways.     The  High  Quality  and  Perfect  Purity  of  H 


the  Sunlit  products  will 
well  as  to  the  consumers. 


commend  them  to  the  trade  as 
Write  or  telephone  for  prices. 


Sunlit  Fruit  Company 

Teleptione,  BerKeley  4^^^ 


3438  4tli  Street 


Berkeley,  California 
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Window  Dressing. 


EFFECTIVE  DISPLAYS. 

The  most  atfective  window  displays 
ai'e  tliose  which  show  a  single  line 
of  merchandise. 

There  are  several  reasons  why  this 
is  so.  First,  it  may  be  mentioned 
that  when  showing  a  single  line  the 
whole  window  breathes  of  such  goods. 
Everywhere  in  the  window  the  eye 
rests  on  something  iu  some  way  re- 
lated to  these  goods.  If  it  is  package 
goods  they  will  be  shown  in  dif- 
ferent sized  packages.  Attention  is 
called  to  the  quality  of  the  goods  Ijy 
means  of  placards.  The  impression 
made  is  marked.  The  spectator  goes 
away  with  that  Impression  and  It 
lasts. 

With  a  single  line  the  merchant  can 
be  mere  thorough  in  his  display  than 
he  could  if  he  attempted  to  show  a 
number  pf  varieties  of  goods  at  the 
same  time. 

Moreover,  it  is  easier  to  dress  a 
window  well  with  a  single  line  than 
it  is  to  make  a  mixed  display.  In 
making  single  line  displays  another 
thing  is  of  importance  and  that  is 
when  the  merchant  changes  his  dis- 
play the  contrast  is  so  marked  that  the 
mere  change  of  itself,  regardless  of 
the  merit  of  the  display,  attracts  at- 
tention. 

Merchants  who  make  displays  of 
single  lines  must  change  them  often. 
After  showing  a  number  of  single 
■lines  it  is  well  to  show  a  mixed 
window  just  for  sake  of  variety.  It 
is  variety  that  attracts.  After  the 
mixed  window  the  merchant  should 
return  to  the  single  line  displays. 

Whe-re  most  merchants  fail  in  their 
window  displays  is  in  the  placards 
they  put  up. 

The  placard  should  be  small,  neat 
and  so  worded  as  to  make  an  impres- 
feion  on  those  who  read  it.  Some 
short  sentences  are  attractive  and 
easily  remembered.  In  fact  an  epi- 
grammatic line  will  cling  to  those 
who  read  it  in  spite  of  themselves. 
The  merchant  must  not  try  to  be  fun- 
ny when  writing  these  lines,  but  he 


should  make  them  emphatic  and 
smooth  to  read. 

There  is  no  end  te  small  notices 
of  this  kind  that  may  be  put  in  the 
window.  However,  the  merchant 
should  be  warned  against  overdoing 
it.  A  few  well  worded  neat  signs 
will  attract  more  attention  and  pro- 
duce a  more  lasting  effect  than  a  great 
number  will. 

It  often  happens  that  a  grocer  is 
not  selling  as  much  tea  and  coffee  as 
he  feels  be  should  /feell.  As  these 
articles  furnish  a  good  profit  he  should 
see  to  it  that  something  is  done  in 
the  way  of  display  to  increase  this 
trade.  A  good  coffee  display  may  be 
made  one  week  to  be  followed  by  a 
tea  display.  Then  the  merchant  may 
n.ake  a  display  of  some  other  goods 
and  get  back  to  his  tea  and  coffee 
displays  again,  being  careful  to  vary 
them  each  time  a  new  display  is  made. 

It  should  appear  unnecessary  to 
caution  the  grocer  against  making  a 
neat  display  back  of  an  unclean  win- 
dow, but  it  happens  very  often  that 
such  neglect  is  shown  in  respect  to 
this  feature  of  window  displays.  When 
the  display  is  put  in,  the  window 
should  be  thoroughly  washed  both  in- 
side and  out,  and  the  outside  should 
get  an  extra  washing  whenever  it  is 
needed.  Clean  windows  are  absol- 
utely essential  to  effective  displays. 

It  frequently  happens  that  the  gro- 
cer has  several  odd  lines  of  goods  that 
are  a  little  worn  out,  or  for  other 
reasons  he  may  desire  to  clean  them 
all  out.  To  make  a  display  of  these 
goods  requires  a  great  deal  of  business 
tact,  for  the  high  class  grocer  desires 
to  avoid  giving  the  impression  that  he 
carries  cheaj)  goods.  Still  he  must 
get  rid  of  these  broken  lines. 

His  best  plan  is  to  dump  them  into 
the  window,  rather  in  a  cheap,  than 
with  the  idea  of  any  special  arrange- 
ment. 

Now  let  him  put  a  few  attractive 
cards  in  the  window,  telling  the  sim|)le 
truth  aboiit  these  goods.  He  might 
say : 

"These  are  all  first  class  goods. 
But  they  are  broken  lots  and  are 
marked  down  for  that  reason." 

(Continued  next  week.) 


Mothers!   Mothers!!  Mothers!!! 


Mr*.  Winslow's  Suothing  Syrup 

I,.  <Mi  .ist!il  lor  over  SI.XTY  YIO.Ml.S 
l.v    .Mil,     ON.S   of   MOTHKItS   for  llieir 

>  mi;.i)ui;n    wihk-   TKK'riii.M;.  wuii 


ili.w's  .^oiiiiiiii"  Synm."  ami  take  no 
olh»r  kiiiil      Twetit v-flvi;  ceiil.M  a  hotiN' 

vol  i{  i^:vh;i;v  ^v\M  n 

PAPER 

Ciin  lie  .Su|)|)liiMl  lit 

A.  Zellerbach  &  Sons 

.l\('KSO>  STKKKI 
Shii    t'rn  ■.<  Uro  ('■!. 

"iTash's 

Kidney  and  Liver 
CURES  DYSPEPSIA 
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Grecr'.s  Washing  Ammonia 

It  has  come  to  our  knowleilc*"  (tiul 
tliore  Ls  an  allfiiiiit  to  intro,|ii-'e  on  Uie 
mar..el  ,i  \\  XSI 1 1  .N< ;  V.M.MD.M  \  iioidr 
from  ItoiM-K  mill  \iiiiiinl  ICrfiix*.  Wi- 
trii.sl  tli;il  the  trailo  will  l:ik«>  time  to 
1 11  Vf.s-|  i"a  I  e  the  cliHrai-ltrr  of  llils 
S  l"l  ■  l'"K.  \v'.i.-h.  if  .solil  to  the  <-uli>iiinier, 
will  iiiily  li-inl  lo  ili!tf'f>iirai;e  th>'  iim«>  of 
Vininoiiia  .i.-i  :i   hinisrliol.l    iili  -I.- 

Pacific  Ammonia  Bottling  Co. 

310  Sacramento  St.,  San  Francisco 
Telephone  Temporary  3S98 

>ole  >lii III!  fiirf  iirern  of  \  iiiiiiiinlii  rrotit 
>lliieriil    I'rtiduelH  on   file   l*:ielll('   t  «>nnl. 

.S.\.\   l--U.\.\C-|!4l-0.  CAI» 

('Al'TION  —  .^s  there  are  numeroiiii 
lir.'inils  of  Impure  anil  weak  wa.thInK 
ainiiionhi  olTcroil  to  Iho  lrail>-  ImttalinK 
the  ■^■"le  of  our  label,  be  oarefiil  to  nee 
that  our  sicnature  Trade  Murk  1.^  on 
each  bottle — lt«h«.  P.  Urerr.  Trnde 
Mark 
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(Continued  from  page  32.) 

He  seldom  went  to  a  meeting  or 
helped  secure  better  laws. 

He  is  about  read  to  change  to  a  cash 
baiss  now  and  does  not  believe  the 
credit  business  pays,  while  you  seldom 
hear  a  complaint  from  Mr.  .Jones  re- 
garding the  credit  business. 

Know  lour  Maiu 

To  handle  credits  I  would  say  al- 
ways know  to  whom  you  are  trusting. 
A  $25.00  grocery  bill  is  like  lending  a 
$20.00  gold  piece  without  security  and 
you  stand  the  cost  of  doing  the  busi- 
ness. 

Never  credit  anyone  without  gettina- 
tlie  name,  with  initials,  and  first  name 
in  fnll  if  possihlCo  Always  get  the  oc- 
cupation,  the  address,  and  one  or  nioro 
previous  creditors. 

The  honest  man  will  not  fear  you 
will  look  up  his  record,  but  will  be 
glad  of  it,  while  the  dead-beat  will 
stand  and  sputter  and  pretend  to  be 
offended,  and  tell  you  he  can  get  credit 
where  and  when  he  wants  it.  Tell 
such  a  person  just  what  your  bank 
would  tell  you  if  you  tried  the  same 
game  on  them,  "Go  get  it." 

I  do  not  mean  for  any  man  to  be 
abrupt  in  such  matters,  but  use  busi- 
ness judgment  and  horse  sense  and 
you  will  have  less  cause  to  complain 
about  the  credit  business. 

Collections. 

The  question  of  colelctions  is  an 
important  one,  and  is  closely  allied 
to  credits.  If  proper  judgment  is  used 
in  extending  credit  it  is  three  times  as 
easv  to  collect  the  bills. 

First,  never  let  a  bill  run  longer 


than  agreed  upon  without  knowing  the 

reason  why. 

SecojuL  never  let  a  customer  put 
you  off  too  long  without  trying  to 
shorten  the  length  of  time  they  wish 
to  pay  in. 

Many  times  a  customer  will  ask  for 
three  months  to  make  a  payment  when 
pinned  down  will  agree  to  pay  the 
same  amount  within  thirty  or  forty 
days.  If  you  find  a  customer  buying 
houses  on  the  installment  plan,  and 
putting  off  paying  your  bill,  tell  them 
you  will  not  stand  for  it. 

Then  is  a  good  time  to  threaten  suit. 

Do  not  run  your  legs  off  on  a  ten- 
dollar  I>ill  to  save  the  commission  of 
.$2.00  yon  might  pay  a  collector,  but 
after  you  see  the  customer  is  too  long- 
winded,  im.t  the  account  in  the  collec- 
tor's hands  before  it  gets  rusty. 

A  bill  three  months  old  is  twice  as 
easy  collected  as  one  six  or  eight 
months  old  and  one,  one  year  old  is 
twice  as  easy  collected  as  one  two 
years  old. 

Never  let  a  large  account  outlaw  as 
long  as  the  debtor  is  strong  and 
healthy. 

Never  let  a  bill  stand  on  your  books 
and  allow  the  debtor  to  run  a  bill  at 
some  other  store:  put  the  name  in  the 
hands  of  the  secretary,  if  not  for  col- 
lection, at  least  for  a  guide  for  some 
other  poor  victim  who  has  been  beaten 
by  others  of  a  like  kind. 

Be  friendly  with  your  neighbor  and 
j  it  a  party  beats  you  tell  him,  and  he 
will  reciprocate  the  first  opportunity; 
and  last  but  not  le-ist: 

Join  your  Association  and  stiiv  with 


it. 

Every  collection  law  on  our  statute 
books  was  put  there  by  your  organiza- 
tion or  one  of  a  like  kind. 

Never  belittle  the  efforts  of  your  col- 
lection agency  for  those  who  get  rich 
at  tills  calling  are  fewer  even  than 
the  grocers  who  make  a  sum  to  retire 
on. 

Remember  you  had  the  first  trial 
and  failed  and  if  you  judge  the  col- 
lector, the  second  party„  a  failure, 
what  must  he  think  of  you  who  had 
the  first  chance? 

Be  prompt  in  everything  you  do, 
and  all  try  to  be  Jones  in  action  if  not 
in  name  and  help  educate  and  uplift 
the  Smiths. 


SYRUPS  PROTECTED. 
Pacific  Coast  Syrup  Company  Takes 

Action  of  Great  Value  to  Grocers. 

The  Pacific  Coast  Syrup  Company 
has  made  the  announcement  to  the 
retail  trade  that  the  retail  selling 
l>rices  on  their  Tea  Garden  Drips  as 
VI  ell  as  all  lines  of  their  manufacture 
are  to  he  maintained  as  per  card  now 
heing  mailed  to  the  Trade..  This  firm 
is  entitled  to  great  conimendatson  for 
tlie  action  taken..  This  list  will  lie 
published  in  full  in  our  columns  next 
week. 


cers 


1.  H.  Newbauer  &  Co 

Importers   aod  WKoIesale  Gro 
430-432  FiftK  Str^^et 
Piione  Temporarx  3680 

San  Francisco  California 


The  Eureka  Insect  Externiiuatoi 

is  a  preparation  of  eight  different 
drugs  and  is  so  well  compounded  that 
it  actually  destroys  insects,  yet  it  is 
harmless  to  the  human. 

It  kills  Fleas,  Flies,  Ants,  Moths, 
Bedbugs,  Roaches,  Lice,  Mosquitos, 
Etc. 

Price    list,   page  28. 

Vor  Sale  by  the  Wholesale  Drug  and  Grocery  Trade 
JOSEPH   FUSCH,  Manufacturer. 

1797  Bray  Are. 

Fruitvale,  Cal.  Phone  Mcrritt  2{M;l' 


THE  ONE  GREAT 
STANDARD  AUTHORITY. 

Can  it  truly  be  said  of  any  other  hook 

than  WECSTUR'3  INTERNATIONAL 

DICTIONARY  that  it  is:— 

The  Standard  of  llie  Federal  and  State  Courts? 

The  Standard  of  tlie  Govt.  Printing  Office? 
The  li.  sis  of  nearly  all  [he  Schoolbooks?  In- 
dorsed by  every  Stale  School  Supt.?  Univer 
rally  rccommrndcd  by  College  Presidents  and 
liducat  rs?  Th^  Standard  for  over  99%  of 
the  Newspapers? 

T  P  T3  DAXr:  and  KELIABtE. 
CC;.^  Pages.  5000  Illustrations. 

;  1  Trnti  IVot  Oivn  Scso-h  n  T'or.U  ? 

WlIDSTlCR'S  Cor.LEGIATE  DICTIONARY.  | 
J  lio  hi  rj^cst  of  our  abridgements,  llepul.ir  I 
and  Tliin  I'jipnr  editions.  Unsurpassed  for  i 
e.egance  nrd  cunvouicuce.  8 
U16  Pages  akd  liuo  Illustrations.  I 


\\  r.te  lor  "The  Story  of  a  Book" — Free. 
G.  &  C.  MERRIAM  CO., 

r.-RINGFIELD,    MaSP.,  U.S.A. 

GET  THE  BEST. 


An  Auto?  No! 

Peanut  and  Popcorn  Seller. 
Catalog  show'em  J8.50  to 
$350.00.    On  easy  terms. 

KINGERY  MFG.  CO. 
106  £.  Paarl  St.,  Cincinnati 


fHfi    RETAIL    GROCERS'  ADVOCATE 


WILL  OKtlANIZE  TRADE  BUREAU. 

A  luovenieiit  is  well  under  way  by 
the  commercial  houses  iu  San  Francis- 
co, including  virtually  all  of  the  lead- 
ing wholesale  concerns  and  repres- 
enting the  manufacturing  and  shli)ping 
interests  of  the  city  to  establish  a 
traffic  bureau  for  the  Chamber  of  Com- 
merce of  San  Francisco. 

President  Bentley  says:  "This  will 
not  be  any  half  hearted  experiment. 
The  movement  has  all  .of  the  substan- 
tial interests  of  San  Francisco  back  of 
it.  A  bureau  will  be  established  and 
maintained  on  a  scale  commensurate 
with  the  needs  and  growing  import- 
ance of  San  Francisco.  There  is  suf- 
ficient financial  backing  already  in 
sight  to  place  it  in  a  position  when 
the  organization  is  completed  and  the 
proper  officials  are  in  charge  to  take 
up  all  controversies  relating  to  land 
and  sea  transportation  lines  and  to 
bring  cases  before  the  Interstate  Com- 
merce Commission  in  behalf  of  the 
community.  From  this  it  is  evident 
that  the  bureau  will  have  a  large  and 
important   work   to  preform. 

It  will  be  unlike  the  old  traffic  as- 
sociation which  was  in  existence  some 
years  ago,  in  that  it  is  not  formed 
primarily  to  establish  comijetitive 
lines  of  transportation.  There  is  need 
for  immediate  action.  Chicago  and  St. 
Louis  and  other  Eastern  points  are 
pushing  farther  and  farther  into  the 
trade  territory  of  San  Francisco  by 
means  of  favoring  rates.  Portland 
and  Seattle  and  doing  the  same. 

A  tariff  had  been  formulated  to  go 
into  effect  at  once  that  would  give  Los 
Angeles  a  chance  to  trade  as  far  north 
as  Goshen,  Visalia  and  Hanford  in  the 
San  Joaquin  Valley.  This  tariff  was 
based  on  mileage  and  ignored  the  bar- 
rier of  the  Tehachapi  Mountains  The 
Chamber  of  Commerce  has  tele'4raph- 
ed  to  Luce  and  Chambers,  represent- 
ing the  Santa  Fe  and  Southern  Pacific 
lines,  and  has  obtained  from  them  de- 
lay in  putting  the  new  traiff  into 
force. 

"The  encroachment  of  the  outside 


trade  centers  in  the  trade  area  of  San 
Francisco  has  been  growing  more  men- 
acing ever  since  tiie  disaster  of  190(j. 
The  business  men  have  seen  tlie  neces- 
sity of  a  strong  and  concerted  pull  to- 
gether in  their  own  interests,  and  they 
will  act  as  soon  as  the  plans  are  i)er- 
fected." 


(iKAIN  TANKS. 


DIAMOND  MATCH  COMPANY. 
Red  Bluff.— The  big  mill  of  the  Di- 
amond Match  Co.  at  Lyoiisville  will  be 
rebuilt  at  once,  and  Manager  Clough 
of  the  company  announces  it  will  be 
in  operation  within  'M  days  from  date 


Visalia.— The  Visalia  MIlliiiK  Co.  Ih 
engaged  in  the  coiislnictioii  of  two 
large  steel  tanks  for  the  Biorlns  of 
grain.  The  tanks  are  located  south  of 
the  mill  alongside  the  Santa  Ke  track. 
Grain  will  be  unloaded  from  the  carH 
overhead  by  means  of  elevators,  and 
underneath  carriers  will  convey  the 
grain  to  the  mill.  The  tanks  will  each 
be  :i'>  feet  in  diameter,  and  'Mi  feet 
high.  Eeach  will  hold  IL'.OOo  sacks 
of  gi-ain. 


THE  PERFECTION 

CHEESE  CUTTER 


Is  a  coiiiputinu  clifcst'  iiitlcr.  II  i>  »" 
Niin|il(-  that  aii.\  Ito)  can  oiHralc  It. 
An.v  li(),\  can  take  it  apart,  clean  it 
and  iml  it  toircthcr  a-.;ain  \\itli<iiit  a 
niistiikc. 

It  will  la.-t  a  life  time 
and  Hc  L'liarantc*-  it  to 
rut  out  the  Hi'tail  <>ri>- 
ccr's  exact  protil  from 
eu'ij  cheese.  .No  f;ue8i; 
work  abi'Ut  it. 

Ask  one  of  the  Tlion- 
sands  of  your  compel  1- 
tors  u.sing  a  Perfection 
Computing  Cheese  Cut- 
ter, if  the  Cutter  didn't 
save  its  cost  the  flrbl 
£♦0  days. 


Then  write  to  us. 


The  American  Computing  Co. 

Indianapolis,  Ind. 


lOOO  Ways  and  Schemes 


♦ 

o 


To  Attract  Trade 

Gathered  from  Actual  Experiences  of  Successful  Merchants 

By  IRVING  P.  FOX  and  B.  A.  FORBES 
Haudsomel}-  Illustrated..    Money  Refunded  if  Not  Satisfactorj-. 
Rrice,  Rost.psid  S1.00 
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THE  VALUE  OF  TACT 


Salesman  Who  Strive  to  Please  Win 
Place  and  Fortune 


Heads  of  departments  in  large  re- 
tail stores  say  that  the  most  common 
fault  with  their  sales-people  is  a 
marked  want  of  tact.  This,  combined 
with  an  evident  carelessness  as  to 
whether  the  customer  buys  or  not,  is 
said  to  explain  why  so  many  indiv- 
idulas  employed  in  stores  earn  so  lit- 
tle. "Retail  salesmanship,"  says  one 
man  well  up  in  a  big  Western  estab- 
lishment, "is  a  world  in  itself. 

"To  the  man  or  woman  who  will 
study  retail  salesmanship  thoroughly, 
find  out  what  makes  the  public  buy, 
and  how  to  infuse  enthusiasm  into  the 
public  buy,  and  how  to  infuse  enthus- 
iasm into  the  mind  of  the  prospective 
customer,  there  is  every  chance  for 
advancement.  Too  many  clerks  get 
ideas  about  it  being  impossible  to 
make  progress.  Those  who  make  good 
selling  behind  the  counter  are  the 
ones  who  take  a  correct  view  of  retail 
salesmanship  and  I'egard  it  as  a  pro- 
fession." 

Nearly  all  of  the  greatest  retail  mer- 
chants in  the  country  have  themselves 
been  behind  the  counter.  There  is  no 
better  training  ground  on  earth  for 
the  future  owner  of  a  store  than  to 
sell  merchandise  in  a  big  retail  store. 

That  the  contention  of  the  storekeep- 
ers and  heads  of  departments  about  a 
lack  of  interest  and  tact  in  their  em- 
ployees is  true  to  a  large  degree  can 
be  proven  by  the  experience  of  most 
people.  Who  has  not  been  sneered 
at —  not  by  word  of  mouth  but  by  the 
manner  of  the  clerk — when  a  ten  cent 
or  fifty  cent  purchase  was  made  when 
the  clerk  expected  it  to  be  several 
times  that  amount?  Who  has  not  wait- 
ed for  several  minutes  looking  at  the 
backs  of  salespeople  engaged  in  doing-, 
everything  but  waiting  on  customers? 

"I  want  my  clerks  to  be  gentlemen," 
says  one  merchant  who  employs  men.. 
"When  they  can't  be  classified  under 


that  title  they  can't  sell  gods  for  me 
twenty-four  hours.  Every  man,  wo- 
man and  child  remembers  the  store 
where  they  have  been  kindly  treated, 
I  aim  to  make  my  clerks  feel  that 
everybody's    call   is  important. 

"A  customer  also  gets  grouchy  ii 
he  does  not  get  prompt  attention.  It's 
a  big  mistake  for  any  store  to  attempt 
to  get  more  people  into  it  than  can  be 
properly  waited  on.  Enthusiasm  in 
the  clerk  begets  enthusiasm  in  the 
customer.  Courtesy,  tact,  civility  and 
a  pleasant  demeanor  sell  goods  as  well 
as  cut  prices.  I  find  men  especially 
are  keen  of  remembrance  as  to  how 
they  were  treated  in  a  certain  store  " 

The  head'  of  a  large  deiiartment  in 
one  of  the  biggest  State  Street  stores 
in  Chicago  vouches  for  the  truth  of 
the  following,  as  told  by  George  Brett 
in  the  Worker's  Magazine:  "  A.  young 
man  came  to  us  three  years  ago  and 
asked  for  a  position  as  salesman  in  a 
ceitain  depai-tnient  in  this  store.  We 
asked  him  what  his  qualifications  were, 
and  he  said:  'My  stock  in  trade  con- 
sists in  knowing  the  faults  of  ordinary 
salespeople  throtigh  having  had  to  put 
u))  with  them  durin^-'  many  years  of 
shopping.' 

"He  was  in  earnest  and  a  man  cf 
decided  intelligence.  We  .gave  him  a 
start.  It  may  seem  incredible,  l)ut 
the  first  day  he  started  working  he 
sold  more  goods  than  any  other  clerk 
in  the  Department.  He  seemed  to 
have  the  knack  of  putting  customers 
into  a  good  humor  by  laying  himself 
out  to  please.  He  studied  the  cus- 
tomer's first  remarks  intently.  If  a 
man  asked  for  a  cheav)  article  and  ev- 
idently couldn't  afford  to  pay  more,  he 
never  aimed  to  force  him  into  paying 
a  higher  price  than  his  purse  could 
afford. 

"Maybe  he  was  a  good  reader  cf 
human  nature.  Anyhow  we  knew 
him  to  be  a  star  salesman.  He  had 
not  been  with  us  more  than  a  year 
when  a  young  man  came  in  accom- 
panied by  an  eldei-ly  one.  The  old 
man  was  the  most  cross-grained,  ob- 


stinate and  surly  customer  that  ever 
walked  into  our  store. 

"But  our  salesman  was  not  dis- 
couraged. He  pulled  dov/n  box  after 
box,  showed  him  one  article  after  an- 
other with  the  greatest  of  urbanity, 
and  ignored  his  aude  remarks  for 
nearly  an  hour.  Eventually  the  old 
man  seeme'd  to  get  a  little  ashamed  of 
his  brutal  speech  and  overbearing 
manner,  and  finally  bought  several 
articles  of  wearing  apparel. 

"While  the  old  man  was  walking  to 
another  department,  the  young  man 
stepped  up  to  the  counter  and  entered 
into  an  animated  conversion  with  our 
salesman.  'Any  man  who  can  keep  his 
temper  with  an  individual  like  I 
brought  here  to-day  certainly  is  a  mar- 
vel,' was  his  comment  to  our  employee. 

"I've  never  seen  anything  like  it,  I 
don't  care  what  your  salary  is  behind 
that  counter:  I  need  you  in  my  busi- 
ness, and  whatever  you're  receiving 
here  I'll  give  you  twice  as  much.  Put 
your  hat  and  coat  on  and  consider 
yourself  engaged.'  Our  salesman  told 
him  he  didn't  do  business  that  way. 

"The  business  man  then  threw  down 
his  card  and  said:  'Well,  think  it  over. 
There's  no  particular  hurry.  Look  me 
up  if  you  think  you'd  like  a  positujn 
at  the  terms  named.'  The  upshot  of  the 
matter  was  that  our  star  sale  rn  i  i 
made  investigations,  and  being  sati'^- 
fled  went  into  the  young  man's  em- 
ploy. He  was  getting  $2.G  pev  \Nee\ 
with  us,  which  of  course  meant  $50 
that  his  new  employer  had  to  iia\'.  I 
heard  he  made  a  salesman  out  of  him. 
Maybe  that  ex])ression  is  wrong, 

"He  may  have  had  a  few  things  to 
learn  about  the  articles  he  had  to  sell, 
but  on  the  art  of  salesmanship  I  never 
saw  a  man  who  seemsd  so  (horoughly 
gifted  by  nature  as  the  man  who  was 
with  us  but  one  short  year.  I  under- 
stand one  clerk  asked  him  one  day 
how  he  accounted  for  his  remai'knble 
ability  to  effect  sales,  and  the  crack 
salesman  answered  that  the  great  ma- 
jority of  salespeo])le  lacked  tact  and 
sympathy  with  customers." 


LONG'S 

Preser"ves  the  standard  preserve  of  the  world  and  absolutely  pure. 
S 2tr8kto^2t  Drips  pleases  the  palate,  whets  the  appetite,  gives  hot  cakes 
a  delightful  flavor. 

Woodlawn  Maple  is  superior  grade  of  Maple  Syrup,  guaranteed  for 
its  purity  strength  and  flavor. 

Metratscliiino  CHerries  the  finest  of  California's  selected  cherries 
preserved  in  maraschino,  unequalled  by  any  manufacturer. 

Peerless  Bar  and  Powdered  »S-u^ar  the  best  and  cleanest  su- 
gar sugar  on  the  market.    TRY  THEM. 

Long  Syrup  Refining  Co. 

SAN  FRANCISCO. 
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THE  IMPORTANCE  OF  SYSTEM 

>o  Grocorj  Business  Can  Tlirivo  F.>r 
Aiiv  Time  Witliout  It, 


It  makes  no  difference  who  you  are 
—you  need  system  in  your  business. 
You  may  be  an  importer,  a  broker,  a 
jobber,  a  wholesaler,  a  dealer,  a  sales- 
man or  clerk — without  system  you 
will  be  a  failure. 

Some  people  are  born  with  system 
ingrained  in  their  constitutions,  but 
the  majority  have  to  achieve  it. 

System  is  synonymous  with  success. 
Observe  the  stream,  whose  constant 
dropping  wears  away  the  stone.  Go 
studv  the  ant  or  the  honey  bee :  all  na- 
ture is  full  of  object  lessons  in  system. 

But  the  mere  reading  of  the  success 
stories  of  the  captains  of  industry  in 
the  success  magazines  will  not  make 
of  you  a  success  if  you  do  not  learn  to 
applv  the  lesson. 

Briefly  stated,  system  means  gettins: 
the  thing  done — and  quickly.  Don't 
fritter  away  your  time.  Learn  how  to 
best  conserve  your  energies.  Study 
the  needs  of  your  business,  and  then 
put  into  it  an  intelligent  system. 

Don't  start  in  to  do  a  thing  and 
then  suddenly  jump  into  something 
else.  Make  up  your  mind  not  to  let 
anything  interfere  with  your  doins 
the  thing  that  you  have  in  hand.  One 
thing  at  a  time  and  that  done  thor- 
oughly and  well — that's  system. 

I  once  knew  a  man  who  could  write 
beautiful  poetry  in  a  hall  bedroom 
which  overlooked  a  boiler  factory 
There  is  no  denying  the  fact  that  this 
boiler  factory  made  noise  enough  to  so 
distract  the  attention  that  nine  people 
out  of  ten  would  have  been  quite  un- 
able (amid  its  din)  to  have  composed 
a  business  letter— let  alone  poetry 
And  yet  this  poet  continued  to  grind 
out  verses  and  get  good  money  for 
them.  He  was  a  success,  in  his  way. 
because  he  had  acquired  the  art  of 
concentration,  which  is  the  keynote  of 
every  well  organized  system. 

Here  are  some  features  of  system 
which  it  will  be  well  for  you  to  bear 
in  mind. 

First.  Don't  be  afraid  of  hard  work. 
There  is  no  royal  road  to  success  in 
this  trade. 

Second.  Be  honest — because  it  pays. 
There  is  no  such  thing  as  success  in  a 
bad  business.  Let  your  word  be  as 
good  as  your  bond.  Don't  fake.  Don't 
substitute. 

Third.  Learn  to  concentrate.  The 
best  way  to  achieve  success  is  to  do 
ONE  thing. 

Fourth.  Cultivate  cheerfulness.  Look 
pleasant.  You  will  catch  more  busi- 
ness with  a  honeyed  smile  than  you 
will  with  a  vinegary  disposition.  Noth- 
ing is  so  cheap  as  politeness. 

Fifth.  Look  after  the  details.  This 
does  not  mean  that  you  are  to  let  them 
interfere  with  your  business.  System 
simply  makes  sure  that  every  labor 
and  time  saving  device  is  on  hand.  If 
you  are  a  $50  a  week  man,  don't  waste 
time  doing  things  you  can  get  a  $15  a 


week  assistant  to  do  for  you.  System 
is  helpful. 

System  really  iucUide.s  all  the  other 
business  virtues,  and  you  have  .got  to 
systematize  yourself  before  your  be- 
gin to  systematize  your  business.  This 
means  that  you  have  got  to  get  the 
right  mental  attitude  and  look  after 
your  health:  and  this  means  early  to 
bed  and  early  to  rise.  It  also  means 
allopathic  doses  of  good  light,  fresh 
air,  pure  water,  proi)er  food.  When 
you  get  yourself  adjusted  along  these 
lines,  you  cannot  help  lou  be  cheerful 
and  sunshiny,  and  this  means  that  yon 
will  attract  others  instead  of  repell- 
ing them.  It  will  also  get  you  down 
to  your  business  early  and  give  you  ? 
good  foundation  to  start  with. 

Next  you  will  proceed  to  systematize 
the  place  in  which  you  work  along 
the  same  lines.    If  you  have  an  office, 
supply  it  with  good  light  and  fresh 
air,  and  it  too  will  become  cheerful. 
If  you  work  at  desk  or  a  counter,  put 
them  in  order  and  keep  them  orderly.  ; 
If  you  are  a  salesman  on  the  road,  you  ' 
may  have  already  noticed  that  it  is ' 
the  neat-appearin.g,  healthy,  cheerful  _ 
and  well-ordered  salesman  who  .gets  ~ 
the  order.    If  your  are  the  head  of  a 
business  and  inculcate  lessons  of  sy- 
stem in  your  business  life,  you  will 
achieve  success.    If  you  do  not,  you 
will  sooner  or  later  achieve  failure. 

In  conclusion,  it  might  be  well  for 
.vou  to  bear  in  mind  this  truth:  You 
have  got  to  get  out  or  get  in  line.  In 


this  maelstrom  of  our  modern  buslnesB 
life,  system  is  of  paraniouiu  iinnort- 
ance.  Yon  have  got  to  get  out  or  get 
in  line.(W.  (!.  in  "Tea  and  Coffee  Trade 
.Journal.) 


BANKRl'ITCY  S.4I,K. 

Notice  is  hereby  Riven  that  by  onlfr  i>f 
the  District  Court  for  the  Northern  Dlmrlct 
of  California,  I  have  been  authorized  to  aril 
at  private  sale,  subject  to  the  i-onnrmatlon 
of  said  Court,  the  lease-hold  and  factory 
buiidiUB  of  the  Golden  Oate  Cracker  Co.. 
bankrupt,  situated  at  Cedar  and  Taylor  St».. 
Oakland.  California,  together  with  the  ma- 
chinery appliances  and  stock  therein  for  the 
manufacture  of  crackers  ami  cakes.  Pur- 
suant to  said  order.  I  will  receive  wrlttrn 
bids  for  said  property  at  the  office  of  the 
Golden  CJate  Cracker  Co..  Cedar  and  Taylor 
streets.  Oakland,  California,  on  or  before 
October  fifteenth.  1907.  The  right  Is  re- 
served to  reject  any  and  all  bids.  For  fur- 
ther details  address  .1.  P.  EdofT.  Trustee,  at 
the  office  of  said  Company. 

Dated  Oakland.  Sept.  .TOih,  1907. 

J.  P.  EDOFF.  Tru!>t..' 


POLISH. 

Qts  $3.00  per  doi 

•  •      Pts   2.00  per  dux 

H   Pta  90  per  do< 

Ml^f  P  I    1   tt)  is  boperdoi 
hi   tt)   1.75  per  do« 

3  oz  50  per  doz 

PI  •       I      Barkeeper'a  Friend  Pow- 
miQn  gross  lis  00 

W  I  I  «0  I  I        s    METALLIC  POLISH 
•  PASTE 

is  put  up  by  n  Practical  Chemist;  also  In 
Liquid  Form.  Free  from  Acid  or  Grii 
Twenty  years  in  the  Markets  of  the  World 
For  sale  by  all  dealers.  Also  the  Savoy 
Alkali  Floor  Powder,  conialnine  no  grease 
J.  T.  WILSON. 
Pacific  Coast  Agt  .  2871  Ifith  .'St    .><  K 


C^racker  Jack 


*The  More  You  Eat 
The  More  You  Want" 


The    World^s    Greatest    5    Cent  Seller 


DodgCt  Sweeney  &  Co- 


San  Francisco 


:Agei\ts 


California 
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COLD  STORAGE  PLANT. 


It  is  aiiiiounced  that  within  sixty 
days  ground  will  be  broken  at  Kighth 
and  Townsend  sts.  for  one  of  the  larg- 
est cold-storage  and  ice-making  plants 
in  the  country,  at  a  cost  of  $800,000. 
The  plant  will  have  a  daily  ice  making 
capacity  of  SO  tons,  and  will  contain 
many  spacious  elii'l  rooms  for  the  stor- 
age of  perishable  products.  The  plant 
will  contain  a  total  storage  capacity  of 
1,249,200  cubic  feet.  The  building  will 
be  constructed  of  concrete  an'd  is  to 
be  six  stories  liigh,  with  separate 
.building  for  engines,  boilers,  ice  plant, 
etc.  The  machinery  will  consist  of  an 
80-ton  ice  plant  and  270  tons  refriger- 
ation and  to  be  oj)erated  by  Corliss 
compound  condensing  engines,  and  to 
be  in  units  so  that  the  comijressors 
can  be  operated  independent  of  each 
other.  C.  E.  Paige,  with  T.  G.  Walker, 
will  have  personal  supervision  of  the 
construction  of  the  plant.  Evarts  I. 
Blake  and  W.  A.  Cavanagh  are  the 
financial  agents  of  the  cori)oration. 


and  this  adds  to  the  firmness  of  the 
market.  The  crop  in  the  Northwest 
is  now  figured  by  some  dealers  to  be 
less  than  that  of  last  year. 


TO  SHIP  OATS  EAST. 


Portland. — Dealers  in  oats  are  fig- 
uring on  the  possibility  of  making 
large  shipments  from  Oregon  and 
Washington  to  the  Eastern  markets 
this  fall.  Oats  prices  in  the  East  are 
soaring,  because  of  a  partial  crop  fail- 
ure, and  values  have  practically 
reached  the  point  now  where  ship- 
ments can  be  made  across  the  Rockies 
with  profit.  When  the  new  railroad 
rate  goes  into  effect  next  month,  the 
movement  will  probably  begin.  The 
new  rate,  which  will  be  effective  Oct. 
15th,  will  be  equivalent  to  a  reduction 
of  .$2  per  ton.  The  local  demand  for 
oats  for  general  feed  and  milling  pur- 
poses; is  very  strong  now  and  in-ices 
have  had  a  further  advance,  white  be- 
ing quoted  at  $26  and  gray  at  $25  per 
ton.    Farmers  are  not    ready  sellers 


THE    SKYSCKAPPER  MEN.\CE. 


Does  it  threaten  New  York  with  a 
greater  disaster  than  San  Fnui- 
Cisco? 


A  CATASTROPHE  that  will  eclii)S3 
the  destruction  of  San  Francisco  is  tiie 
cheei'ing  |)r;)spe!:t  nft'ei-ed  for  the  con- 
templation of  New  York  by  (he  presi- 
dent of  the  lioard  of  Fire  TmhIit','  i  It- 
ers. And  it  is  not  New  York  aloi.e 
that  is  threatened,  but  every  great 
city  that  permits  the  constr.ictinn  of 
skyscrappers.  The  underwriL-rs  think 
that  there  is  not  only  a  piis.-^il)!lity 
but  a  ver.\'  strong  i)rol>abili(y  (if  a  blav;e 
starting  in  the  top  stcuies  of  a  nei!t 
of  these  aerial  hives  and  leaping  across 
the  canyons 'that  separate  them  ,  ras,ing 
aloft  like  a  fire  in  the  ui)per  branches 
of  a  forest,  and  sweeping  unchecked 
out  of  reach  of  the  heii)!ess  fii'emen 
in  the  street.  When  oMice-buildiu;;'s 
go  higher  tlian  the  W.nshingtnn  Monu- 
ment all  the  ordinary  methods  of  pro- 
tection become  obsolete.  No  hose  can 
carry  a  stream  half-way  to  their  roofs. 
No  street  mains  can  furnish  pressure 
enough  to  send  water  U])  in  stanrtpipes. 
Of  course  there  are  satisfactoi'v  meth- 
ods of  supplying  tlie  ujjjier  floors  in 
ordinary  times,  but  tliey  would  count 
for  nothing  in  a  conflagration.  The 
experience  of  San  Francisco  has  shown 
in  the  opinion  of  President  Babb,  that 
"so-called  'fireproof  buildings  cannot 
withstand  the  attack  of  a  wave  of 
flame.  If  a  fire  should  sweep  tlis 
financial  district  of  New  York  it  would 
cause  a  loss  of  from  one  to  two  billion 
dollars;  the  insiirance  compTuies 
T/ould  be  hard  pressed  to  pay  twenty 
or  twenty-five  cents  on  the. dollar,  title 
guaranty  companies,  mortgage  con- 
cerns, savings  banks,  and  all  other 


financial  institutions  would  suffer,  and 
the  city  would  feel  at  once  the  loss  of 
revenue  from  the  destruction  of  tax- 
able values. 

Another  menace  that  hangs  over  the 
skyscrapper  districts  of  great  cities  is 
the  danger  of  panic.  It  is  said  that  if 
a  sudden  shock  should  send  the 
swarming  cliff-dwellers  all  surging  to 
the  streets  at  once  the  highways 
would  not  hold  the  human  flood.  The 
streets  of  our  older  cities  were  de- 
signed to  match  buildings  three  or 
four  stories  high.  When  ten  such 
buildings  are  piled  one  on  toj)  of  an- 
other, and  the  same  thoi  oughfares  are 
expected  to  accommodate  the  people 
from  all  of  them,  the  results  are  likely 
to  be  startling. 


BELIEVES  IN  EXl'ANSIOXo 


Palo    Alto    Mejcliants    Make  Wai!) 
Cliajt^'es  ill  Their  Store  and  Give 
sin  Optimistic  Repoi-t., 

This  office  was  favored  with  a  call 
from  the  proprietor  of  the  Compton 
Tea  and  Coffee  Store  of  Palo  Alto, 
during  the  week.  During  the  course 
of  the  conversation  we  learned  that 
business  has  picked  u'^  so  much  vvith 
Mr.  Compton  during  the  past  few 
months,  that  he  has  been  compelled 
to  remodel  his  entire  plant,  putting 
in  an  eniirely  new  froaL  and  doubling 
the  width  of  the  ^lorway,  so  that  the 
large  number  of  customers  could 
come  in  and  out  without  too  much  in- 
convenience. The  i)artition  betv/een 
the  store  door  and  the  original  lo- 
cation was  knocked  down,  doubling 
the  floor  siiace,  and  the  rear  ivirtition 
was  moved  back  20  feet.  When  the 
store  opened,  it  measured  2.''ixl2.  It 
now  measures  32x50,  or  the  difference 
between  300  square  feet  and  1700 
square  feet.  This  certainly  speaks 
well  for  Palo  Alto  and  the  enterprise 
of  Mr.  Compton  and  his  employees. 


Cable  Address 
'tCLUFFECK.*' 


Telephone 
Temporary  2860 


William  Cliiff  Company,  inc. 


Importers  and  Exfiorterf  of 

Cigars  and  Tobacco. 
♦  ♦  ♦•  ♦ 

Spear  and  Mission  Sts. 

San  Francisco,  Cat. 
^♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦^ 


♦ 
♦ 
♦ 
♦ 
♦ 

♦ 

♦ 

♦ 

♦ 
♦ 

♦ 

♦ 
♦ 

I 


Wholesale 
Grocers— 

Importers  and  Commission  Merchant! 

100  CALIFORNIA  STREET 

(Corner  Davis) 
San  Francisco  California 
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WAGES  AND  FOOD„ 

Ljibor  coiih!  (my  n  little  r.iore  to  cit 
last  yein-  ti!a«>  iu't'oiT 

For  the  past  ten  years  Uic  incomes 
and  expenses  of  the  masses  of  the 
American  people  have  l:eea  running  a 
race.  As  a  rule  the  exiieuses  'have 
had  the  best  of  it.  Wci/^es  have  in- 
creased since  1896,  \mt  by  no  nienns 
in  proi'ortion  with  the  increase  in  the 
cost  of  living.  In  effect,  therefore, 
wa.ge-earners  have  been  in  a  worse 
condition  on  the  crest  of  a  wave  of 
prosperity  than  they  we're  in  the 
depths  of  hard  times.  But  in  the  im- 
portant item  of  food  there  has  ineen  a 
pretty  steady  sain  for  income  over 
out.go,  and  a  report  just  issued  by  the 
Bureau  of  Ijabor  shows  that,  this  c,v;a 
continued  at  a  slacliened  rate  l:is^ 
year.  The  average  wce'tly  earain,' 
of  each  employ^''  'n  tiie  conalry  in- 
creased by  3.9  per  cent,  v/hiie  the  cos 
of  food  used  in  representative  A%^rV:- 
inqmen's  families  increased  by  only 
2.9  per  cent.  Tliere  was  a  margin  of 
one  per  cent,  therefore,  as  compared 
with  190ri,  for  saving  or  for  purchase 
of  niore  cosnforts.  As  compared  with 
the  average  for  the  cheap  ten-year 
jteriod,  1890-1899,  wages  i^er  week  were 
18.5  per  cent  higher  in  190(:)  and  food 
15.7  per  cent  liigher. 

Unfortunately  man  does  not  live  by 
bread  alone,  and  the  increases  in  the 
cost  of  rent,  clothing,  and  other  neces- 
saries have  swallowed  u)i  much,  more 
than  the  little  gains  on  food.  And 
even  on  food  the  reiiort  discloses  the 
disquieting  fact  that  the  cost  was  rap- 
idlv  increasing  thrangh  1906,  f,o  that 
while  the  avera.ge  fr;r  the  wbol"  year 
was  less  than  the  aain  in  wages  the 
increased  cost  in  tba-  closing  months 
of  the  vear  wa'-;  vnich  i^realcr.  !ii 
D'^'^ember.  irifu^  for  ii  stance,  the  price 
r[  fno^'!  was  higber  bv  a.l  per  cent 
than  in  the  aame  nionib  of  lyOTi.  And 
is  is  r,  matter  of  coranion  l<nf)wled'-'e 
that  prices  are  higher  in  1907  than 
thev  were  in  1 906. 

Gilt  of  the  forty-one  industries  in- 
vestigated by  the  bureau,  there  was 
only  one  that  did  not  show  some  in- 
crease of  wages  in  1906.  That  was 
the  manufacture  of  pai)er  and  wood 
pulp,  where  there  was  a  decrease  of 
1.1  per  cent  — a  decline  ant  reflected, 
so  far  as  consumers  of  ])avier  are 
aware,  in  any  corresiiondins'  decline 
in  the  price  of  the  iiroducts. 


TEN  CENT  (J0(H)8„ 


The  present  era  of  high  Drices  is 
liltely  to  bring  certain  striking  re- 
flection? in  the  retail  trarle,  which  as 
yet  are  not  apnarent  to  the  average 
retailer.  r>rith  the  consumer  and  the 
retailer  miE^:ht  as  well  wal^"e  up  to  the 
fact  that  the  so-called  "ten-cent  goods" 
will  virtually  disappear  from  the  mar- 
ket until  prices  are  lower.  Goods 
which  retail  for  10  cents  are  a.s  a  rule 
sold  by  the  jobber  at  from  70  to  85 
cent  sa  dozen.    They  are  now  respec- 


tively sold  at  from  90  cents  to  a  dollar, 
ft  is  manifestly  imi)ossibIe  for  the  re- 
tailer to  market  them  at  .$1.20,  paw  his 
own  ex|)eiises,  and  get  a  new  dollar 
for  an  old  one.  Retailers  who  arc  try- 
ing are  treading  on  dau.gerous  ground. 
If  they  continue,  their  only  hope  is  in 
inferior  goods  or  bankruptcy. 

The  demand  for  10-cent  goods  has 
forced  a  form  of  deception  iu  the  salt 
fish  trade  which  the  average  retail 
grocer  has  not  yet  detected,  but  whicli 
is  causing  considerable  annoyance  to 
the  .I'obl.-ers.  The  usual  multiiile  in 
wliich  iptailers  l)ny  Irish  mackerel  is 
the  quarl  er-barrel.  .Jobbers  buy  the 
fish  in  full  barrels  and  then  repack, 


the  popular  demand  being  for  flsh 
counting  (iO-HH  to  the  tub  of  .'lO  iKiunri.s. 
IJut  since  the  price  wptit  up  cortain 
fish  packers  have  been  extensivfly 
I)ns!iin.g  lish,  gnaranlcod  to  count  the 
desii-ed  ininiber  to  the  tub.  i\t  prices 
the  .jobbei-  cannot  match.  Considerable 
tiade  has  been  lost  thereby  and  com- 
paratively few  retailers  ai)i)ear  to  have 
waked  ui)  to  the  fact  that  the  fish  are 
undersized  and  frefiiiently  do  not 
weigh  more  than  1(1  pounds  to  the  tub. 
The  lower  price  for  a  tul)  doesn't  al- 
ways mean  the  e(iiiiva!ent  in  fish.  And 
when  the  consumer  today  buys  a  ten- 
cent  mackerel  he  gets  less  for  his 
money  than  he  formerly  did. 


!''(H{  SALE. 

Vim  sxhE—vmiTY  j'orMJ  <  irACiTY,  coke,  coffee  uoastek, 

I^  (JOOIM  0\fHTHn.   .Vm.Y  <HI  'n  lHTE,  C(>.ni'TON  TE.V    \  COI'KKK 

•^TOIfi'l-  il'A«,0  ALTO,  C.\L. 

FOR  S.VLE. 

THE  CENEifAL  MERCIl ANDISI'  HI  SINESSOF  FIJATT  &  McEEAN.  \T 
fJROrKS  L.\NDI\Q.  COEI  SA  ('Or>TY.  <  AT,1F0I{M  \.  CONSISTIX;  OK  A 
FULL  AAO  CO.HFLFTl':  i  nF  OF  f.ENEH A L  .11 FIM  II A  NOFSF.  STOJ!E  F!\- 
T{  RES.  STORE  ]?f  l?.'>f \rj  \>,i)  j^T.  "n  TATFI)  I\  (>\V.  OF  THE  HIC!!- 
y.^'r  FMHTING  COM^lf'MTIFS  I\  THE  STATE.  AM,  Ml  ST  I5E  SOI  O 
NOT  L\TET?  THAN  SEFTE^IHEK  ;?ftTH.  1»07.  FOK  FCKTirEK  I'AHTfC  l  - 
LA3?S  SEE  F.  d.  McLEAN  AT  GIM";  ,S,  COLl'SA  COl  >TY,  CAIJFOHMA. 


\N  OLD  ESTAREISIIET),  WEf.L  FAYING  GKOCEKY.  FEED  A>D 
POULTRY  SUPPLY  RrSFNESS  T>  FKOSFEHOI  S  I>TEKIOI{  TOn \.  \ \- 
TIONAL  CASH  T?EGISTER :  DA YTON  SCALES;  HALL  SAFE:  SIIO>V  CASES. 
ETC..  (HO  AVITH  TIFE  BUSI>ESS.  STOCK  ALL  CI  FAN  AND  NE>V.  THIS 
fS  AN  FXCEPTIONAL  OPFORTUXri  Y  FOH  \  LIVK  UP-TO-D \TE  MW 
0«  FIRM.  OTHER  DUSfNESS  TNTERFSTS  REOI  FRE  TM  VT  THIS  BE 
SOLD  AYITHIN  THE  NEXT  fiO  DAYS.   AROI  T  *:{.000  C \S?I  RE(MTRKD. 

ADDRESS  IN«  riRIES  TO  G.  R  Y..  CARE  "\DYOCATE."  1711  nERSTEK 
ST..  SAN.  FR  VNCISCO. 


TFiimS,  STPK'TLY  CASH, 

lornrox -'.YSTTHN    hours  juuv  av  y»v  frwcfsco. 

IU  SINFSS  DOJNG  *tO«(K)  PER  A>M  U  f\  A  PKMP  Tr  PAYIX;  MAN- 
iFUT-  3.'5v"  TO>VV,  IVfJJ.i;!'  THERE  \RF  \0  C!TTKRS  PLWT  IS 
TMVfT>7,^n    JNTO   TM'(»    >>\RTS--0\:    \  FIRST-CMSS  IM?  \ \(  |f  TXMN':  ^ 

<.Ra''T  *i.(m('(M»  vvu  novTH-   nviv  s'«mi;k  ri  h.mtm; 

m  •r^i'^'f!,'  FP WT  NP"  I  Y  F'TTPPi    »  J',    THERE    IS      V\  *V\K\. 

KTOlMfJP  "0(nr  ?H'?\  \Mii  C0\«  SlIFD.  RF  VSO>  FOR  SFI.I  l\»;  (;i  V- 
(fti\T  V  TO  IJOV  \-FM>P  I\OVPRE'rR-F\CFPT  TO  S  \  Y.  TH  \  V  l.'F  VS(»\S 
f^jlV  ii>;.'"?FP*  TLV  rp^ITi.u  ^TP.  IVFRV'^F  MONTHLY  ''VY-ROM,  OF 
»  tf'TORV  P>TJ'U>yPPS  TN  THE  TOMN  EXCEEDS  !Si;."..(100.  RUSINFSS 
l.>nUM'''ES  GRO(  E'MES.  FEF'V  II \T>1)WARE.  PROCKPRY  AND  DRY 
f^O<)?>S.  *S.  1VFLL  \S''OVL,  LIHE  WDCP^IENT.  ADDRESS  '•SOUVItK 
DEAL."  (  ARE  "ADVOCVTE,"  1711  M  laRSTER  ST..  SAN  FKANCIS(  O. 

FOR  SALE— \N  AI  XOST  NFAY  I  A1VS0N  C\SH  CV  FRIER  SYSTEM  OF 


STATIONS  CO.IFPLETE  TN  I'ERFEI  T  nORIVINt;  ORDFK'. 
PASSU  F.  0.  R,  ADDRESS.  THE  FAIR  CO..  SAN  .FOSE. 


I' RICE  *7.).IM) 


OLD  EST  VRLPSHED  GENERAL  .HERCHANDISF  RUSINESS  FOR  s  \  I  F. 
LOC\TEH  IN  LIYELY  .IIININ*,'  T^HVN  IN  NORTHERN  P\RT  OF  ST\TF. 

SUE  p.ETN(J  ^^\\n:  recai  se  5»rfsent  ownfr  h\s  hvd  thf  p.i  si. 

NFSS  FOR  FORTY  YEARS.  AI'PLY  .1.  IJ..  (  A  RE  "  \  DVO(  \TK  I7H  lU  R- 
STER  ST.,  S.  F. 


BUSINESS  CHANCES. 
NOT  \  BETTFR  PLACE  ON  EARTlI  FOR  A  WITOLESALE  GROCERY 
IKKT'SE  THAN  VSTORTA.  OREGON.  LIYE  1VIRE  (  (lULD  CONTROL  \. 
LASKA \N  TRADE.  TWO-THIRDS  OF  THE  PEOPLE  OF  THE  MOIMD 
LIVE  ON  THE  PACIFC  SHORES;  THEY  ALL  M \UV  REIiULVR  RUSINFSS 
OF  EVTING.  YOUNG  III  STLFR  OUIiHT  TO  ST\RT  (  (>.OPER\TE  (  (»M. 
PANY  OR  PROI^OTE  \ND  LOC  \TE  IT  HERE.  YOU  WOULD  DtM  RI  F 
YOUR  DOLLARS  IN  THIS  BUSINESSFIRST  YE\R.  WRITE  (  H  \MRER  OF 
COiniERCE.  ROOM  200.  ASTORIA.  OREGON.  FOR  PVRTK  ULVRS.  RE- 
MEMBER. ASTORIA  IS  ONLY  DEEP-WATER  PORT  ON  f  OLUMBIA  RIYER 
AND  IS  ONE  OF  ONLY  FIYE  ON  PACIFIC  CO  1ST. 
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califokjvia  pecans. 


SeniarkaMe  Adaptability  of  the  Tree 
Promises  Success. 


'"It  seems  to  be  a  question  in  the  minds 
of  many  persons  whether  the  pecan 
will  become  of  value  commercially  to 
California  or  not,"  says  the  San  Fran- 
cisco "Chronicle,"  "doubtless  due  to 
the  occasional  discovery  now  and  then 
of  an  isolated  pecan  tree  which  either 
has  borne  no  nuts,  or  nuts  of  small 
size.  The  fact  is  that  there  is  no  more 
uncertainty  about  the  success  of  the 
pecan  in  California  than  there  is  with 
the  walnut,  and,  taking  into  ''^ 
the  matter  of  the  '  bacterlosis'  of  the 
latter  not  so  much  risk. 

"A  Government  bulletin  says  "the 
pecan  is  probably  destined  to  become 
the  leading  nut  of  the  American  m.ar- 
ket."  The  pecan  is  bearing  good  crops 
in  25  States,  no  other  nut  being  cap- 
able of  successful  cultivation  over  so 
large  an  area.  Mr.  George  K.  Holmes 
Chief  of  Division  of  Foreign  Markets, 
says:  "T  regard  the  pecan  as  having  a 
a  greater  future  than  any  other  nut 
raised  in  this  country." 

"For  the  encouragement  of  those 
who  may  contemplate  planting  pecans 
I  can  say  that  I  have  seen  very  large 
pecan  trees  bearing  the  finest  quality 
of  soft  shell  nuts  in  profusion  from 
Butte  County  to  Tulare,  and  no  doubt 
they  can  be  found  just  as  prolific  both 
further  north  and  south.  I  remember 
particularly  trees  in  Oroville,  in  Vaca- 


ville  and  in  Grangeville,  soil  and  con- 
ditions in  every  case  being  different 
but  the  trees  all  of  immense  height 
and  full  of  nuts  as  good  as  those  usual- 
ly seen  in  the  markets. 

"The  pecan  is  being  improved  by  se- 
lection like  the  walnut,  and  with  the 
strong  probability  of  seedings  being 
raised  in  California  that  will  be  better 
suited  to  our  conditions  than  the  im- 
ported varieties. 

"I  have  gathered  pecans  in  rocky 
soils  on  rolling  land  in  Missouri,  the 
ground  being  covered  with  the  nuts. 
It  thrives  still  farther  north,  and 
down  into  Florida  and  through  south- 
ern Texas.  Surely,  with  a  crop  so 
adaptive  as  that,  we  need  not  fear  for 
its  success  here.  The  walnut  and  pe- 
can industries  can  never  suffer  by 
over-production:  their  uses  for  oil  will 
always  keep  the  market  firm." 


I         10,000  UNDER  OjVE  ROOF. 

i  Hudson  Coiiipaiiv's  Teriiiiiial  AVill 
{  Equal  a  Small  City. 

i     New  York's  latest  skyscrapper  will 
j  hold  two  world's  records,  combining 
j  the   largest   office   building   with  the 
I  greatest  railroad  passenger  terminal. 
I  This  city  under  one  roof  will  have 
[  thirty-nine  avenues  in  the  shape  of 
i  elevators,  interesting  twenty-two  sts. 
in  the  shape  of  floors.    The  number  of 
business  persons  who  are  to  occupy 
offices  and  shops  in  the  Hudson  Com- 
pany's Terminal  will  equal  the  total 


I  population  of  either  Portsmouth,  N. 
H.;  Helena,  Mont.,  or  Middletown, 
Conn.,  and  will  be  greater  than  the 
population  of  the  largest  town  in  four 
States,  namely,  Arizona,  Idaho,  New 
Mexico  and  Nevada. 

It  is  estimated  that  182,000,000  per- 
sons  per  year  will  pass  through  the 
station  in  entering  and  leaving  trains. 
The  new  Grand  Central  Station  is  de- 
signed for  a  capacity  of  100,000,000 
passengers  per  year,  the  new  Pennsy- 
lvania Station  for  146,000,000,  while 
the  great  South  Station  in  Boston  only 
handles  30,000,000,  and  the  Broad 
Street  Station  in  Philadelphia  20,000,- 
000  people  per  year.  From  this  term- 
inal a  man  can  go  to  any  corner  of  the 
country  through  direct  connection  by 
subways  with  the  Pennsylvania,  New 
York  Central,  Lackawanna  and  Erie 
railroads. 

Bach  floor  offers  an  available  area 
of  about  one  acre  for  offices  and  the 
entire  building  will  total  over  22  acres 
of  ueeful  space  above  the  curb  line. 

England  and  Scotland  together  are 
not  as  large  as  Indiana  and  Illinois 
combined.  The  state  of  Texas  is  of 
265,780  square  miles  area;  so  much 
larger  than  Germany  with  208,830 
square  miles,  that  the  state  of  Illinois 
and  a  slice  of  Lake  Michigan  could  be 
added  to  Germany  before  that  country 
would  equal  Texas  in  size.  Texas  is 
more  than  three  times  larger  than  Eng- 
land and  Scotland  combined. 


HANDLE 


SPERRY  FLOUR 


and  make  a  Good 


The  most  popular  brand  on  the  Market. 
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OAKLAND  ROSTER. 


Reti'il   Grocers'   "tx!   ;>ipr"'i  -j'(s'   A^si>  •!  :(r.ri 
of  AInnieclu  County. 

II.  I).  Cusliin;;,  Presiacnt.  t,-2'<  l",th  St., 
Oakland. 

H.  H:iucli,  Vice-Prcsidant,  14111  Pai'Ic  .^t.. 
Alameda. 

Jas  li.  Woodwortli,  Treasurer.  551  Eiisl 
12th  St..  Oakland. 

T.  L,.  Flemins,  Suns"t   Grocery.  Oakl.Tiid. 

J.Iohn  :\IUohell,  Gardncr-Mitfhcll  Co.,  Oi\:- 
land. 

Andrew  J.  Xor,  15T2-74   Tth   St..  OnU'land. 
S.  J.  Sill.  President  S.  .J-  Sill  I'o..  Fcrkelcy. 
Geo.  A.  turn  Siulen,  ]277  J"lli  Ave.  Oak- 
land. TV.  T.  RmmccI.  S"n-v 


OAKLAND  NEWS. 

H.  D.  Gushing  returned  from  Los 
Angeles  after  brief  ti'ip.  (some  people 
see  in  a  clay  what  it  takes  others 
months  to  take  in.)  If  you  want  to 
know  how  the  grocers  do  things  in 
Los  Angeles  call  him  up. 

A.  J.  Nor  (one  of  our  stand-bys)  has 
gone  on  a  vacation.  If  you  know 
anyone  who  desires  a  rest  more  than 
he  let  us  know  and  we  will  fix  it  so 
he  can  get  away.  Mr.  Nor  is  a  very 
enthusiastic  member  of  the  Grocer's 
Association.  He  will  always  put  him- 
self out  to  get  new  members.  A  com- 
mittee of  25  such  men  would  work 
wonders  for  Association  work. 

The  Retail  Grocers  and  Merchants 
Association  of  Alameda  County  with 
the  personel  of  its  otflcres  will  have 
the  strongest  organization  in  the  coun- 
try in  a  short  time. 

D.  H.  Mathes  has  returned  from 
his  vacation,  looking  fine. 


Oni  DWINDLING  FOKESTS. 


Can  ive  make  a  )>e(] stead  in  fifteen 
Years? 


Mr.  Wilson,  the  Secretary  of  Agri- 
culture, sounds  an  alarm  bell  over  the 
danger  to  our  forests.  It  is  literally 
a  fire  alarm,  for  the  Secretary  says 
that  "forest  fire  is  the  one  great  thing 
to  be  guarded  against."    He  predicts 


that  if  better  care  is  not  taken,  and  a 
more  general  propagation  is  not  car- 
ried out,  our  forests  will  practically 
disappear  within  the  next  ten  years. 
The  pine  timber  of  Michigan,  Wiscon- 
sin, and  Minnesota,  he  asserts,  is  al- 
ready substantially  wiped  out,  and  un- 
less we  do  something  we  shall  not 
have  enough  hard  wood  in  fifteen  years 
"to  make  an  old-fashioned  bedstead 
with."  Possibly  that  may  stretch 
strict  accuracy  a  trifle,  but  the  case  is 
serious  enough  even  if  we  have  wood 
enou.gh  left  for  a  whole  bedroom  set. 

Secietary  Wilson  observes  truly 
that  President  Roosevelt  has  done 
much  for  the  preservation  of  our  foi-- 
ests — "more,  I  might  tiuthfully  say, 
than  all  of  our  Presidents  combined." 
A  glance  at  the  ma])  of  the  National 
Forest  in  1907  and  at  another  of  the 
forest  reserves  in  1901  is  suflicient 
confirmation  of  this  statement. 

Neverlhless,  there  is  one  thing  which 
neither  President  Roosevelt  nor  Secre- 
tary Wilson  has  done,  and  which 
would  be  very  dccidely  worth  doing. 
It  is  known  to  all  that  our  intelligent 
government  offers  lario  rewards  to;- 
the  destruction  of  our  forests,  coujilod 
with  fines  upon  all  who  try  to  check 
that  destruction  by  supi)lying  part  of 
our  timber-needs  from  abroad.  The 
American  i)eople  think  they  must  use 
so  much  lumber  every  year.  The  more 
they  can  get  from  foreigners,  the  less 
they  need  to  cut  at  home.  But  our 
enlightened  tariff  ijrovides  that  every- 
body who  brings  a  ijine  board  into  the 
country  shall  pay  a  heavy  tax  on  it. 
and  that  anybody  who  cuts  one  out  of 
our  dwindling  forests  shall  l)e  entitled 
to  collect  a  premium  out  of  the  pock- 
ets of  the  domestic  consumer  eciuiva- 
lent  to  the  tax  levied  on  the  i)erson 
who  taps  the  foreign  sni)i)ly  and  saves 
our  own.  President  Roosevelt  and 
Secretary  Wilson  have  not  shown  as 
much  energy  in  attackin.g  this  wron? 
as  in  some  crusades.  Perhni)s  its  turn 
may  come. 


SELL 


CARNATION 

MILK 


A  id  be 

"le  Modern  Milkman" 

Carnation  Onality 
makes  it  .sell. 

Pacific  Coast  Condenced  Milk  Co. 
Seattle,  "Wash. 

JOHN  H.  SPOHN  CO. 
Agents,  San  Francisco,  Cal. 


FT.  s.vmi 

TCE. 


KKFHKiKRA TOKS  SAVE 


IN  TWO  YEARS  THE 

Royal  Electric  Mills 

Have  growi  into  the  Largest  Lins  of  its  kind  in  the  World 
WHY  ? 

IJECAUSE— 

1st.  A  ROYAL  MILL  cuts  the  Coffee  into  even  granules,  without 
crushing  or  grinding. 

2d.  A  ROYAL  MILL  is  self-cleaning,  not  a  grain  of  Coffee  is  left  in 
the  mill  to  mix  with  the  next  lot. 

Ird.  ROYAL  MILLS  will  Pulverize  Coffee  Without  Heating,  no 
other  will  do  this. 

BecR  Hardware  Co. 

73-75  Cleinentina  St.,     Near  2nd  and  Folsom  Sts     San  Francisco. 
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AMUSEMENTS, 


NEW  ALCAZAR. 
"When  Kiiiglitliood  Was  in  Flower" 

has  held  the  attention  of  large  audi- 
ences all  this  week.  By  special  re- 
quest the  management  will  play  all  of 
next  week  a  dramatization  of  Fra-nk 
Norris'  masterpiece  "Tlie  Pit."  The 
week  following  "The  Heart  of  Mary- 
land" will  be  the  bill — don't  forget  the 
grocers'  theatre  party  on  Tuesday,  Ofct. 
29th.    See  notice  elsewhere. 


CENTRAL. 
"The  Aniatuer  DetectlTe"  gained  the 
results  expected  of  him  this  week  at 
the  Central.  Next  week  "Bertha,  the 
Sewing  Machine  Oirl"  will  entertain 
the  patrons  of  this  home  of  melo- 
drama. 

A -xERICAN. 
"Little  Johnny   .loiies''   has  enter- 
tained big  houses  throughout  the  cur- 
rent week.    Next  week  comes  "The 
Isle  of  Spice." 

 ♦  

MILK  SUPPLY  IjV  DANGER. 


The  milk  situation  is  one  which 
ought  to  be  looked  into  by  soineone, 
else  there  will  shortly  be  a  real  famine 
in  that  valued  comodity  of  food.  Not 
that  eventually  the  supply  of  milk  will 
not  respond  to  the  intensity  of  the 
demand  as  reflected  in  price,  but  the 
needs  of  today  are  sadly  jeopardized. 

Milk  was  never  in  so  general  de- 
mand, or  used  in  so  many  ways,  as  at 
present.  Yet  at  the  same  moment 
there  are  indications  that  the  suj^ply 
is  growing  rapidly  less.  First  of  all, 
milk  Is  more  generally  drunk  than 
ever.  Take  into  consideration  the  do- 
mestic consumption  at  Soda  fountains, 
the  rapid  multiplication  of  dairy 
lunches  and  lunch  carts,  the  great  de- 
mand with  the  immense  variety  of 
breakfast  foods  and  the  increase  in  its 
use  as  a  factor  in  bar  drinks.  Then 
count  in  the  tremendous  demand  for 
milk  for  condensing,  in  which  form 
milk  is  used  more  generally  day  by 
day,  and  in  that  form  stored  up  for 
months  ahead.  Factories  for  powder- 
ing milk  are  also  coming  into  exist- 
ence everywhere.  In  fact,  milk  is  to- 
day in  greater  and  more  varied  de- 
mand than  ever  before. 

As  against  this  consider  the  way 
the  supply  is  being  reduced.  This  par- 
ticular season  has  been  one  of  flat 
failure  in  the  grass  and  hay  crop 
throughout  the  Eastern  States.  The 
dry  weather  of  the  summer  has  made 
milk  producing  very  questionable  from 
the  standpoint  of  the  farmer.  The 
yield  of  milk  has  been  small  and  his 
expenses,  especially  for  help,  never  so 
high.  If  he  keeps  his  herds  he  sees 
ahead  immense  expense  for  hay  during 
this  winter,  and  in  his  extremity  he  is, 
in  scores  of  instances,  reducing  his 
herds  by  selling  to  the  slaughter  houses 
Then  again  the  recent  regulation  of 
the  health  authorities,  however  de- 


signed and  jusutified  they  may  be,  im- 
pose extra  expense  and  burdens  on  the 
milkman.    In  disgust  he  quits  milking. 

All  in  all,  both  the  producing  and 
the  consuming  phases  of  the  milk  in- 
dustry need  attention  from  some  seri- 
ous, broad-minded,  thinking  men. 
There  is  no  time  to  )}e  lost. 


SHORT  WEIGHT  EYIL. 


The  campaign  which  a  number  of 
grocery  trade  papers  are  booming 
against  the  practices  of  putting  up 
short-weight  goods  is  producing  inter- 
esting results  all  along  the  line.  Nor 
is  it  probable  that  the  evil  is  confined 
to  the.  West,  and  grocers  elsewhere 
will  do  well  to  pay  attention  to  the 
advice:  "Measure,  weigh,  count  every- 
thing." Since  the  agitation  commenc- 
ed, shortage  has  been  detected  in 
about  every  kind  of  package  goods 
shipped  to  the  West  and  South.  Sugar 
in  barrels,  mackerel  in  kegs  and  bar- 
rels, pickles,  package  groceries  of  all 
kinds,  preserves  and  tobacco  have  all 
been  found  guilty.  The  latest,  and 
perhaps  one  of  the  worst  deceptions, 
appears  to  be  on  cheese.  A  writer  in 
one  of  the  Western  papers,  tells  his 
experiences  with  a  carload  of  cheese, 
which  illustrates  the  situation.  The 


;  shortage  may  have  been  small  in  pro- 
portion, but  at  present  prices  it  was 
vast  in  the  aggregate  and  was  a  dis- 
grace to  the  shipper  as  an  honorable 
merchant. 

"I  "was  in  Little  Rock  last  week," 

I  he  says,  "when  a  car  of  cheese  came 
in.    I  told  the  consignee  to  weigh  it. 

i  He  laughed,  but  Anally  did  so.  Then 

I  he  threw  up  his  hands  in  horor.  The 
whole  car  ran  two  and  a  half  pounds 
short  to  the  hoop.  Think  what  that 
means!  The  car  was  shipped  from 
Chicago.  I  know  one  jobbing  house 
that  sends  out  literature  denouncing 
short-weight  cheese.  They  are  shipping 
out  short  weight  cheese  all  the  time." 


Butter  men  who  have  been  investi- 
gating the  causes  of  the  falling  off  of 
the  milk  supply  from  Western  cream- 
eries are  advised  from  some  sections 
of  the  West  that  so  discouraged  are 
the  milk  producers  that  they  have  com- 
menced selling  their  cattle  foV  slaught- 
er. Usually  this  thinning  of  the  herds 
does  not  take  place  till  later  in  the  fall, 
but  high  prices  for  meat  and  low  yield 
of  milk  have  discouraged  the  cattle- 
men. 


Carter,  Macy  &  Co.  are  now  located 
at  7  California  Street. 


P.  C.  ROSSI,  President 


A.  SBARBORO,  Secretary 


ANDIES 


1235-1267  Battery  Street 

PKooe,  Temporary  412 

San  Francisco,  Cal. 
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Grocers  Attention ! 

On  Tuesday  Evening,  October  29th 

The  California  "Boston  Club" 

Will  give  a  theatre  party  at  the  New  Alcazar. 
Every  merchant  owes  it  to  himself  to  be  pre= 
sent.  The  proceeds  will  be  used  to  maintain 
headquarters  in  Boston  during  the  Grocers' 
National  Convention. 
"Your  Dues  will  Pay  Your  Fare." 


California  Should  Be  Strongly  Represented  at  the 
Next  Annual  Convention  of  the 

National  Retail  Grocers  Association 

Which  is  to  be  Held  at 

BOSTON,  MASS.,  MAY,  1908. 

♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦ 

Join  the  California  ^^Boston  Club/' 

Full  details  will  be  forwarded  to  auyoiie  wlio  may       iiifprost<>d  on  nppliration  VDIIKKSS 

FRANK  B.  CONNOLLY 

Director,  National  Association  of  Retail  Grocers. 
Secretary,  Cal  fornia  Retail  Grocers  and  Merchants  Association. 
901  Stan^^an  Street  Sslti  Francisco  ^ 
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Port  Costa  Flour 


(28  per  cent  Gluten' 


Golden  Poppy  Oat  Flakes 
Golden    Poppy  Cereals 


ENCORE  PANCAKE  FLOUR 


PORT  COSTA  MILLING  CO. 
210  Battery  Street  San  Francisco 


E.  D.  Eddy,  Editor.         S  \N  KiiANCISCO,  CALIFORNIA,  OCTOBER  18    1907.  VOL.  12,  XO.  41 


PHOENIX  FLOUR  1 

The  WHitest  TKe  Best  j| 

Made  in  Sacramento,  Cal.  XZ 

Up=to=date  Machinery  | 

Modern  Ideas  Coupled  witli  the  Thirt}^  Years  Experience  at  the  ^ 
same  Location  Has  Taught  Us  What  Kind  Of  Wheat  To  Blend. 

m  RESULT:  -  PERFECTION  | 

Agencies  at  Oakland,  Eureka,  PlacerviUe,  Red  Bluff  1% 

and  Reno.  J  J 

PfiCENIX  MILI.ING  CO.  Sa^crs^^-ns-rxta,  Cal.  U 

    ♦» 

B.  E.  BRYAN,  Oakland  Agent,  17th  and  Wood  Sts.  1| 
>  Phone  Oakland  8254  *J 

fr)    Forgotten  Charges  i 

Disputes  Profits. 

WOl'LD  VOi     -L       :  i^'iLS  i        in  luMinz  a  S>-li  iii  tliiit  «<iiUiJ 
joiir  clerks  from  FORfiETTING  TO  CHAKGE  GOODS  koIiiu'  out  of  your 
store ' 

WOULD  YOU  €AEE  tfl  have  a  System   that  would   STOP   ALL   DISPUTES     AXD  <JUniBLI>G 

* '^^WOULD  Y()rLrKE  to  have  a  System  that  v^otild  DRAW  TRADE  TO  YOUR  STORE! 

WOULD  YOU  LIKE  to  have  a  System     that     would    COLLEt'T    YOUR   ACCOUNTS  Automatieal 

I'romptlyZ         ^^^,.^.^4,,  tj.e  McCASKEY  ACCOUNT  REGISTER  SYSTEM. 
The  Ouly  COMPLETE.  ONE  WRITING  System  on  ti;c  V  1'  h, 
SPECIAL  AUTOMATIC  INDEX. 
nST  VNTANEOUS   KEEEllENCE  TO  ACCOUNTS. 

.{  64.page  Catalog  I KEE.    WRITE  TODAY!  

WE   CAU    StfOW  YOU 

How  Oiir  lieKister  ijuii  kly  Tti.vs  f'lr  Itxi-lf.  ;iiicl  Tniilinuiilly  Kiimt.  \'nu  ii  rroflJ. 

W.  A.  HAWLEY,  General  Agent  Pacific  Coast, 

237-38  BACON  BLOCK.  OAKLAND.  CAL. 

RKANCH  'VGENCIES-     I.os  Anseles.  Cal.;  Sacniinento.  Cal.:  Spokane,  \Vasli.;  I'r.rtland.  Ore.:  Seattle.  Wash.:  Sun  .Io»e.  Cal 

THE  McCASKEY  REGISTER  CO.,  34  Rush  St,  Alliance,  Ohio,  Manufacturers  of  the  Celebrated  MulUplex  Dupli- 
cating Carbon  Back  Counter  Pads,  also  Single  Carbon  and  Folding  Pads. 


The  Advocate  Endorses  the  McCaskey  Account  Register 
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RUMFORD 

The  Wholesome 

Baking  Powder 

It  satisfies  the  grocer'is 
most  particular  customers. 

It  enables  him  to  sell  the 
Best  of  the  High-Grade  bak- 
ing powders  at  a  reasonable 
price. 

He  is  sure  of  its  Quicli 
Sale  and  a  Good  Profit. 


Do  You  vSell  Our 


We  Sell 


mm 


"ice  B    I  ^  $  I 

Kice  I 

From  MILLS 

Direct  to  YOU 

Send  for  Samples 

W.  T.  Welisch  &  Co. 

RICE  FACTORS 
Monadnock  Bldg.  S.  F. 


New 
Sauerkraut 


I  Orders 
Promptly 
Delivered 


REED  PICKLE  WORKS 

1507  Folsom  St. 

Bet.  11th  and  12th 
Phone  Market  228. 


Y-L-A-S-T 


Golden  Gate  Compressed  Yeast  Co. 

Washington  and  Fillmore  Sts. 
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TWO  PHONES- 


SUBSCHIPTfOIW  PRICK. 

l)n«-    Vear  f2.00 

Six    Months   1.00 

^'intrlp  Copies  in  cts. 


Entered   as  Second   Class  Matter 
Post  Office  at  San  Francisco 


PUBLICATION  RULES. 


Date  of  E.vpiration — Receipt  of  bill  indi- 
cates the  time  when  your  subscription  ex- 
pires. 

Discontinuance. — Subscriptions  are  not  dis- 
continued at  their  expiration.  Any  subscrib- 
er wisliing  to  stop  his  paper  must  notify 
the  Publishers.  Do  not  depend  upon  your 
Postmaster  or  any  one  else  to  order  the 
paper  stopped  for  you. 

Change  of  Atltlress. — Subscribers  must  no- 
tify us  of  any  change  in  their  address,  giv- 
ing both  the  former  and  present  address, 
otherwise  they  are  responsible  for  the  paper 
if  sent  to  a  former  address,  until  ordered 
stopped,  or  address  changed. 

How  to  Kcniit. — To  secure  safety,  it  is 
important  that  remittances  should  be  mads 
by  checks,  drafts,  postoffice  orders,  express 
money  orders,  or  registered  letters,  made 
payable  to  the  "Retail  Grocers'  Advocate." 

Receipts. — Remittances  are  acknowledged 
by  potsal  card  receipt. 

Missing  Numbers. — Should  a  number  of 
the  "Advocate"  fail  to  reach  a  subscriber, 
he  will  confer  a  favor  upon  the  Publishers 
by  notifying  us  of  the  fact,  upon  receipt  of 
which  notice  the  missing  number  will  be 
sent. 
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Index  to  Advertisers. 

The  firms  listed  below  are  using 

the  columns  of  The  Advocate  In  the 

cause   of   publicity.     We    urg:e  our 

friends   and   members   to  remember 

them  in  placiue^  orders. 

AGENTS,  MNFKS. 

R.  A.  Holcomke  &  Co.,  50  Clay  St. 

W.  A.  Hawley,  237-38  Bacon  Blk.,  Okd. 

Beck  Hardware  Co.,  73-75  Clementina. 

Kelly-Clarke  Co.,  23  Market. 

John  H.  Spolin  Co.,  50-52  Clay  St. 

Fred  F.  Hobbs  Co.,  Hansford  Bldg. 

The  C.  B.  Jennings  Co.,  41  Clay  St. 

Johnson-Lock  Mercantile  Co.,  213  Sau- 
some  St. 

P.  E.  Lenfesty,  49  Hartford  St. 

Castle  Bros.,  1444  O'Farrell  St. 

Hughson  &  Merton,  438  Market  St. 

Mailllard  &  Schmieden,  Front  and  Sac- 
ramento Sts. 

M.  L.  Wooley,  628  Third  St. 


AMMONIA. 

Pacific  Ammonia  Bottling  Co. 

BAKING  POWDER. 

"Royal."     Johnson-L,ijcke  Mercaniilc 

Agts.,   213  Sansome  St. 
-V.  Schilling  &  Co..  2nd  and  Folsom. 
"Rumford."  Mailllard  &  Schmeidell. 

John  H, 


Co. 


Phoenix  Milling  Co..  Sacramento. 
Sperry  Flour  Co..  112  Spear  St. 

GING-.K  ALE. 
D.  Stelmke  &  Co.,  Tnlnn  and  Octavla. 

IXSKC'T  POWDER. 

"Eureka." 

LYE. 

•Red  .Seal." 

MAPLKINE. 

John  II.  Sptilin  Co.,  .\kis..   .-,2  riav  .Si 
.Mcf'ASKEY  AICOI  NT  KKGISTKR. 

W.    A.    Hawley.   Agt..   237-38   Bacon  Block. 
Oakland. 

MINCE  ME.*T. 

".Xone  Such  CondenB<-d."   Mi-rn-ll.  Coule  Co. 

MEAT  .  Lit  !.•.<;  MAC  IIINEM. 
"Enterprise,"  43s  Market  St. 

OIL  TA     .8.  ETC. 
Beck  Hardware  Co..  604  Mimlon  St. 


F.  Wear. 
Oakland. 


'National."  137  Tolenraph  Ave. 


W 


P.AINT.S.  OILS 

P.    Fuller    &  Co.. 
Phone.  Temporar.v 
Whlttler.  Coburn  &  Co. 


AND  (iLAM.S. 

MlHiilon  und 
940. 

,  Sansome  St. 


Bcalc. 


Agls. 
Spohn 


I-'illmore. 


Harrison, 


101  Sacra- 
52  Clay 
Asso- 


Oak- 


Crescent  "Egg-Phosphate,' 
&  Co..  Agts. 

BANKS. 

Swiss-.Vmerican  Bank.  14."): 

BEER. 
California  Bottlin.g  Co,,  12 
BITTER.S. 
Lash's  Bitters  Co..  1721  Mission. 

CATSUPS. 

Pacific  Vinegar       Pickle  Works. 

mento  St. 
"Snider's  John  H.  Spohn  Co..  Agts, 

St. 

"Griffon's."   California  Fruit  Canners 
elation. 

CHEE.se  CITTERS. 

"Perfection."     Levenson    Co.,  Uistribulors. 

Front  and  Pine  Sts. 

COFFEE,   -.;.V.  ETC. 
.T   A.  Folger  &  Co..  Spear  &  Howard. 
M.  .1.  Brandenstein  it  Co..  Mission  near  Spuar 
A.  Schilling  &  Co..  2nd  and  Folsom. 

COFFEE  .MILLS. 
F.  F,  Wear.  D.  S.  A..  Pacihc  Coast. 
Hobart  Mills,   137-139  Telegraph  .\ve. 

land. 

"Royal."    Beck    Hardware  Co.. 

Mission  St. 
"Enterprise."    ISS   Market  St. 

COLLECTOR.*!. 
American  Collection  Agon('>'.  (Jrant  Bldg. 

CO.M .AI LSSIO  N  M  ERC H .\NTS. 
Dodge-Sweeney  &  Co..  Hathaway  Wharf.  San 
Francisco. 

Scatena.  L.  &  Co..   104  Washington,  Phone 

Temporary  243. 
Scheer.    Morehouse    &     fJrandi.  Hathaway 

Wharf  and   33  Clay  St. 
Monotti-I.arimer       Co..  707  Grove  St. 

CONFECTIONEKY. 
"Hunky-Dory."  Dodee.  Sweene.v  &  Co 

DELICACIES. 
Rath.iens.  P.  F..  131.5-1310  Pacific. 
Wieland  Bros..   309-311   Davis  St. 

EV.\PORATED  MILK. 
Carnation.  .John   H.   Spohn  Co..  .Xgts. 
Clay  St. 

.\lpine.  F.  F.  Hobbs  Co..  ARt.s..  Hansford  Bid. 

Eord»n  Condensed  Milk  Co..  .lohnson-Locke 
Co..  Agts..   213  Sansome  St. 

"Honeysuckle.  Kelley.  Clarke  Co..  23  Mar- 
ket St. 

FLOIR.  ' 

Crown  Mills  41i;  .I.Iackson  St. 

Del  Monte  Milling  Co..  Lombard  and  Mont- 
gomery.   Phone.  Temporary  10S9. 

Globe   Grain   .t    Milling   Co..  Chestnut 
Montgomery.     Phone.  West  1S16. 

Port    Costa    Milling   Co..    Battery  St.. 
California. 

Bay  <"'ity  Mills.  J.  C.  Westphal  &  Sons,  pro- 
prietors. 1st  and  Clay  St..  Oakl.tnd. 


\gts. 


")0- 


and 


near 


PAPER. 

A.  Zellerbach  &  Sons.  421  Jackson  St. 
PASTE. 

Cleveland  Macaroni  Co..  Golden  Ebk  Brands. 

PE.tNl  T  SELLERS. 
Kingery  Mfg.  Co.,   -OH  E.   IV-arl  St..  Cincin- 
nati, Ohio. 

PICKLKS.  OTC. 
Pacific  Vinegar  &  Pickle  Works.  Ifil  Sacra- 
mento St. 
Reed  Plck.e  Works.   l.'SnT  Folsom. 

POLISHES. 
X-Ray  Stove   Polish.    R.    A.    Holconihe  (••> . 

.\gts..  50  Clay  St. 
U.  S.  Metal  Poflsh.  J.  T.  Wilson.  AKt..  2S7I 
IGlh  St. 

- -.OVi  -UNS. 

Cudahy  Packing  Co..  I'nlon  SI 

Western  Moat  Co.,  17lh  and  Harrison  Sts. 

Swift  &  Co.,   3th  and  T'>wn.senJ  Sis. 

PRINE-S. 

Los  Gatos  Cureil   Fruit  Co..   Los  Galos 
ROOT  HEER. 

Chas.  H.  Hires  Co..  Philndi-lphi.i 

RICE. 

W.  T.  Welisch  *  Co..  Monndnnck  Bldir. 
New  Orleans  Rice  Co..  104  Knmt  Si. 

|tK»K>(:KK,\TORS. 
Ft.   Smilh    Refrii.'ernl..r   Work"    IJeck  Hard- 
ware Co.,   73  Clonienllna  SI. 

8.41-liS. 

PircelPs  Safe  Co..   .123  Marki-t  St. 
Richardson  Bros..   131   Fifth  St. 

SOAPS. 

"Sapollo."   I    P.  (_...-.eS|>lc.  .\bI. 
Balibitt's  Hrnnds.  C.  B.  Jennings  Co..  A/tt*.. 
II  Clay  St. 
I  Cudahy  Packlnc  Co..  45  Cloy  St. 
Fela  Naiitha. 
Grandpa's  Wonder. 
Swift  &  Co..  oth  &.  Townscnd  Sis. 
Peel  Bros..  S2S  Third  Si. 

80I>A  W.4TKR. 
D.  Stelmke  &  Co..  Tnlon  and  Oclavl.i  Sts 

SYRI  PS.  KT<". 
Long  Syrup  ReHnlnir  !'•>  .  >>ih  and  P.r.irr  ii; 

ST.tTIONERY. 
Schwabacher-Frov  c...  f:  .Sutler  St 

WHISKEY. 
The  Rothenbcrfc  <'.i  .  7i)i  nnd  Franklin  8l«.. 
Oakland. 

Wichman.  Ltiteon  \-  I'n     Kvcroll  and  Harri- 
son .Vlamoda. 
TEA  ANI»  COFFKK  BAGS  <.\lr  TiKbt.) 

.Tames  Hermann.  297r,  Pnrlflr  ,\ve. 

yine<;ar  workx. 

Pacllic  Vineirar  *   Pickle  Works.  ICl  a«cr  i 

mrnto  St. 

Western  Yeast  *  Vinemr  'Works.  403  llth 

Phone.  Special  274 
Reed  Plckl'>  Work".  l.';'»7  F..l,..m  Si 
WHOLfMALE  GRnCRR.H. 
Haas  Bros  .  J  no  California  St. 
I..ennon.    John    A..    JiS    Bdd)>  St.  Ptaontk 

Emeritency  10. 
.T.   H.  Xewhauer   '  r       •-     -.^  .^j 

Wm    Cluir  Co..  -  , 
Hooper  A  .lennir  i 
VK  \>T. 

Golden  Gate  Compressed   Teast   Co .  Wash- 
Inelon  and  Fillmore  Sis 
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DO  YOU  KNOW  HOW  CHEAP  ELECTRICITY  IS?  EVEK  THINK  OF  USING  IT  TO  GRIND  COFFEE?  ASK 
TiiE  MANK^ER  OF  THE  NEAREST  POWER  HOUSE.  HE  WILL  POST  YOU  ON  THE  CONVENIENCE  AND 
ECONOMY  OF  ELECTRICITY  IN  YOUR  BUSINESS.  AN 


ntcrprisc 


Driven 


will  save  your  clerks'  time,  your  customers'  time,  and 
advertise  your  store.  Write  for  catalogue  describing  our 
various  Electric  Mills,  with  capacities  for  g:ranulnting 
from  four  ounces  to  nine  pounds  of  coffee  per  minute. 

The  illustration  shows  our  double  mill,  No.  08712,  with 
motor  for  direct  current;  one  mill  fitted  with  grinders 
for  granulating,  and  the  other  for  pulverizing.  Each  iron 
iiopper  holds  six  pounds  of  coffee.  There  are  two  speeds, 
fast  and  slow,  which  can  be  instantly  chauged  from  one 
to  the  other;  at  fast  speed  this  mill  granulates  three 
pounds  of  coffee,  or  with  Yz  H.  P.  motor  for  alternating 
current.  The  latter  for  slow  speed  only  Can  be  regu- 
lated wliile  running  for  grinding  cither  f.^ie  or  coarse. 

Vi'e  Mill  gladly  give  any  information  desired  about 
tiiese  mills. 


!t  isn't  so  much  a  question  of  "Getting  Along"— the  other  fellow 
may  get  along  so  much  faster  that  you  won't  be  in  the  race— 

What  you  want  to  do  is  to  "Get  Ahead" 

Your  best  asset  is  "ENTERPRISE" 


"ENTERPRISE" 

With  New  Total  Registering  Device 

The  saving'  of  time  wiH  doubly 
p  jy  for  it. 

Tlie  i'03!veine!ite  aloivc  wil!  liiaJfc 
ii  wortii  a!l  it  costs. 

It  is  cleaner,  as  it  dispenses  with 
the  use  of  measures  aiul  the  eoiise- 
(((HMit  abs«>iiu'e  of  Sites  iuid  dirt. 


SELF  PR! 
anc/MEASURlNQ 


PUMP 


Accurately  measures  molasses, 
licavy.oils,  tar  and  other  thick  liquids. 
Has  total  registering  device  slioiving 
whej!  stock  is  low  in  barrel. 

No.  97  Pump  costs  $().00;  Auger,  75 
cents;  Extension  Tube,  50  ocHts  a  foot. 


Write  for  illustrated  catalogue  of  all 
the    Enterprise  Specialties 


THE  ENTERPRISE  MFG.  CO.  OF 
FA.,  Philadelphia,  U.  S.  A. 
San  Francisco  Office,   4.^8  Market  St. 


Earl  D.  Eddy,  Editor.  SAN  FRANCISCO,  CAL.,  OCTOBER  18  1907.  Vol.  12.    No.  41. 


Earning  Fair  Profits. 


How  Every  Dealer  Can  Help  Himself 
By  Helping  His  Association. 


BEER  BOTTLERS  DECIDE. 


Man}'  dealers,  when  a  neighbor  cuts 
on  a  protected  article  sit  down  and 
howl:  "The  Association  is  no  good. 
My  competitor  is  cutting!" 

This  is  a  mistake. 

The  Association  is  all  right.  The 
fault  is  with  him.  He  has  not  used  the 
organization. 

Each  dealer  is  a  part  of  the  Associa- 
tion. As  soon  as  he  knows  of  a  cut, 
he  should  phone  the  Association  head- 
quarters. This  is  not  "squealing"  nor 
"tale  bearing."  It  is  simple  common 
sense. 

That  is  what  his  organization  is  for. 

If  he  fails  to  report  the  cut  prompt- 
ly, he  interferes  with  the  work  of  the 
Association  by  just  that  much. 

The  price  of  flour,  today,  is  $1.60.  If 
a  competitor  is  selling  for  less,  it  can't 
be  stopped  unless  the  Association 
knows  about  it.  The  only  way  we  can 
know  is  by  being  told.   TELL  US. 

No  word  is  given  as  to  the  source 
the  information.  The  cutter  is  seen 
and  the  cutting  will  be  stopped. 

Do  your  share. 

Come  to  the  Association  meetings. 
Talk  things  over  with  your  neigh- 
bors. 

GET  TOGETHER.  That  is  the  secret 
of  success.  YOU  can  help  make  the 
Association  a  success.  Without  YOUR 
help  the  Association  is  a  failure. 

Grocers  must  get  better  margins 
now  than  ever  before.  Everything 
costs  more.  ;\Iany  dealers  are  losing 
money  who  do  not  know  it.  Do  not 
be  one  of  the  losers. 

Are  yon  in  business  for  fun  or  be- 
cause you  ivant  to  work  for  your 
neighbors  and  tlie  millionaire  niann- 
factnrer  for  nothing? 

Of  course  not. 

Then  "stand  in"  with  your  fellow^ 
dealers,  as  the  scavengers  do,  as  the 
bootblacks  do,  as  the  carpenters  do. 
and  get  "a  fair  day's  i)ay  for  a  fair 
day's  work." 


Three  Concerns  Take  Action  to  Pro- 
tect   Retail    Dealers    in  Their 
Profits. 


TACOM.V. 

OLIMPIA. 

RAIMER. 


These  beers  cannot  be  sold  for  less 
than  2  for  25c.  after  Monday,  Oct.  21st. 
and  this  price  holds  for  Olympia  beer 
today. 

The  other  beer  bottlers  say:  "If  the 
grocers  want  a  2  for  2.^.  price,  we 
will  give  it  to  tlieni.  We  think  they 
want  a  10c  price." 

It  is  now  up  to  you,  Mr.  Grocer. 

There  is  only  one  way  that  you  can 
show  your  desire  to  get  a  2  for  2.5c 
price.    It  is  this: 

•'SELL  ()>LY  SUCH  HEEKS  .VS  (  AX 
>0T  BE  SOLD  FOR  10c  BY  YOUR 
COMPETITORS." 

Concerted  action  by  the  grocers  in 
refusing  to  handle  10c.  beers  will 
show  the  bottlers  of  those  beers  the 
action  the  trade  want  them  to  take  and 
they  will  take  that  action  inside  of  30 
days.  If  enough  of  the  grocers  refuse 
to  handle  10c  beers. 

Time  for  Action  at  Hand. 

For  nearly  six  weeks  the  manage- 
ment of  the  Associated  Retail  Grocers 
have  sought  to  show  the  local  bottlers 
why  they  should  protect  the  selling 
price  of  their  beers.  With  great  pa- 
tience and  conservatism  the  matter 
has  been  gone  over  in  all  its  {)hases.  I 

The  first  contention  of  the  bottlers  j 
was  that  as  many  grocers  wanted  a  | 
10c  price  as  wanted  a  2  for  25c  price. 
It  took  nearly  a  month  to  gather  the 
data  that  showed  that  only  one  dealer ' 
in  100  wanted  a  10c  price,  although 
many  were  selling  at  that  price  be- 
cause they  had  to. 

Then  several  of  the  bottlers  said: 


!  "We  want  to  protect  the  grocers  In 
I  their  profits,  but  if  we  do.  certain  bot- 
tlers will  at  once  make  a  raid  on  our 
trade  and  take  it  from  us  by  letting 
the  dealers  sell  at  10c  per  bottle. 

At  last,  it  centered  to  the  Wreden 
Brewing  Co.  Then  Henry  Wredeu 
said:  I  want  to  see  the  grocers  get  a 
profit."  When  Mr.  Wreden  was  will- 
ing to  maintain  prices,  his  competi- 
tors backed  down. 

War  Is  >ow  On. 

The  local  bottlers  have  declared 
that  if  the  grocers  support  the  men 
who  protect  them  in  their  profits,  they 
will  cut  the  price  of  beer  to  a  figure 
that  will  mean  a  loss  to  everybody. 

It  is  up  to  the  grocers  now  to  see 
that  the  goose  that  lays  the  golden 
eggs  is  not  killed. 

Every  dealer  who  is  a  business 
man  knows  that  beer  at  10c  does  not 
give  the  merchant  a  margin  that  leaves 
a  profit  after  the  store  expenses  are 
accounted  for. 

Why  Action  Is  Necessary. 

Every  man  who  sells  a  10c  beer 
makes  it  harder  to  sell  beer  for  2  for 
25c. 

Every  man  who  refuses  to  sell  a  lOc 
beer  makes  it  harder  for  the  bottlers 
not  to  put  a  fair  price  on  their  pro- 
duct. 

The  people  most  anxious  for  a  10c 
i  rice  are  the  Greek  and  Italian  fibli 
markets  and  fruit  stands.  These  men 
keep  no  clerks,  their  places  pay  cheap 
rent.  The  proprietors  live  so  cheaply 
that  their  expenses  are  almost  noth- 
ing. 

The  bottlers  who  force  self-respect- 
ing .-Vmerican  citizens  to  meet  this 
crmpefition  do  them  a  grave  injustice. 

Do  .1011  tliiiik  thvy  triMi  ion  fairl} 
when  the)  ci>n>ider  these  mm  before 
yonf 
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There  are  certain  other  dealers  who 
get  an  inside  price  from  the  bottlers. 
They  think  they  can  afford  to  sell  at 
10c. 

Do  you  think  the  bottlers  treat  you 
fairly  when  they  supply  your  com- 
petitor with  the  means  to  buy  your 
trade  away? 

Certain  other  grocers  say:  "Our 
trade  demands  a  10c  beer.  We  must 
sell  it. 

This  is  only  true  when  there  IS  a 
20c  beer.  If  all  beer  sold  at  2  for  25c, 
nearly  all  these  people  would  pay  the 
price.  The  extra  profit  on  the  trade 
that  would  remain  would  more  than 
make  up  for  what  would  be  lost. 
The  Direct  Sale  Bug-a-Boo. 

Some  bottlers  say:  "We  will  go  di- 
rect to  the  families." 

Their  success  will  be  very  limited. 
I'he  great  mass  of  families  who  drink 
10c  beer  do  not  want  a  dozen  bottles 
in  the  house  at  once.  They  know  that 
if  they  have  that  quantity  of  beer  in 
the  house,  they  will  drink  more  than 
they  can  afford  to. 

They  buy  one  or  two  bottles  at  a 
time  because  that  is  enough  for  one 
meal.  They  get  it  cold.  They  don't 
drink  too  much. 

What  Grocers  Should  Do. 

Every  dealer  should  put  big  signs 
in  his  window  naming  the  protected 
beers  and  vnth  a  big  sign,  "2  for  25c.-' 

When  customers  say:  "I  can  get 
beer  for  10c,"  they  can  say:  "We 
found  the  10c  beers  were  not  satis- 
factory.   Our  beer  is  the  best  on  the 


market.    We  only  handle  the  best." 

Every  grocer  should  say  to  the  10c 
beer  men:  "When  you  refuse  to  let 
my  competitors  sell  your  beer  for  10c, 
I  will  put  it  in  gladly." 

About  the  10c.  Trade. 

In  some  neighborhoods  there  will  be 
a  great  demand  for  10c  beer.  The 
dealers  there  will  feel  that  they  must 
meet  this  competition  to  keep  their 
customers. 

Dealers  who  feel  that  they  MUST 
keep  10c  beer  in  stock,  should  keep  it 
under  the  counter. 

They  should  put  only  two  for  25c 
beer  in  their  ice  chests. 

To  customers  who  ask  for  beer  they 
should  offer  the  two  for  25c  beer  first. 
When  the  cutsomer  insists  on  a  10c 
beer,  they  should  explain  that,  while 
they  have  it,  it  is  not  on  the  ice  and 
that  the  two  for  25c  beer  is  much  bet- 
ter in  quality. 

They  should  complain  to  the  sales- 
men of  the  10c  beer  and  ask  him  to 
protect  the  price.  If  enough  men  sell- 
ing at  10c  do  this,  they  will  get  the 
results  they  want. 

The  Dealer  Who  Is  Tied. 

Some  dealers  are  tied  by  circum- 
stances to  some  particular  local  bot- 
tler. These  dealers  should  tell  that 
bottler  that  they  think  he  ought  to 
protect  the  price,  for  if  every  bottler 
did  it — and  all  said  they  were  willing 
once — there  would  be  loss  of  trade 
to  nobody.  They  should  AT  LEAST 
j  put  the  two  for  25c  beer  in  stock  and 
push  its  sale. 


Beware  of  Schemers. 

The  bottlers  of  10c  beer  will  be  of- 
fering their  product  at  cut  prices. 

BEWARE!  Even  at  75c  per  dozen, 
there  is  less  profit  in  10c  beer  than  in 
$1.00  beer  at  two  for  25c. 

As  soon  as  they  break  up  the  moye- 
ment  for  a  two  for  25c  price,  beer  will 
go  back  to  the  old  95c  and  $1  price 
again. 

..Be  loyal  to  your  friends.  This  will 
gain  you  MORE  friends. 

Next  week  we  will  tell  of  the  plans 
perfected  at  the  big  meeting  of  Thurs- 
day night. 


STORE  BURGLARIZED. 


Eureka,  Cal.  —  The  little  grocery 
store  of  W.  W.  Shipley  at  Trinidad  was 
burglarized  a  few  days  ago  and  goods 
to  the  value  of  between  $25  and  $30 

j  were  taken.  Entrance  was  gained 
by  forcing  a  rear  door  which  was 
fastened  with  an  ordinary  rim  lock, 
but  even  in  doing  this  the  thief  showed 
himself  a  novice  and  did  a  yery  bung- 

>  ling  job.  His  plunder  consisted  of 
provisions,  cigars  and  dry  goods.  The 
money  drawer,  which  however  con- 
tained only  a  few  dimes  and  nickles, 
was  not  molested.  There  is  no  clue 
to  the  robber.  Sheriff  Ferrill,  who 
went  from  here  to  investigate  the  case 

:  reports  that  "he  has  his  suspicions  but 

I  they  are  scattered." 


FORT  SMITH  REFRIGERATORS- 
COLD  and  DRY. 


FORT   SMITH  REFRIGERATORS. 


E.  Broderick   715  Fillmore  St.,  

Kathjen  Co  Lombard  and  Fillmore 

n.  Hellberg  Ninth  and  Bryant   

McCartJjy  Bros  Bush  and  Baker  

Kohn  Bros   1201  Turk  St  

F.  Stuermer   18th  and  Danvers  St.. 


S.  F. 

S.  F. 
.S.  F. 

S.  F. 
.S.  F. 
.S.  F. 


STYI^E.  No.  7686 

Sonoma  Co.  Fruit  and  Produce  Co  

C.  D.  Fontaua  

Rossi  Bros  


C.  Stelling   29th  and  Church   S.  F. 

J.  M.  Hanley   2300  Sutter  S.  F. 

Maxwell  &  Streckenbach  1302  18th  St  S.  F. 

Fred  Flelhop    249  Courtland  Ave  S.  F. 

Fay  Gro.  Co  3rd  Ave.  and  B  St  S  F. 

J.  Yennekohl   18.39  Eddy  St  S.  F. 

Southern  Heights  Gro.  Col471  18th  St  S. 

W.  A.  Rogers    900  I  St.,  corner  10th  Ave  S. 

H.  Heitman    2248  Misison  St  S. 

H.  Dinslage    3375  Sacramento  St   S. 

Miller  &  Lawlor   Guerrero  &  Clinton  Park   S. 

C.  F.  W.  Miller   239  Brighton  Ave.,  Ingleside  S.  F. 

J.  Straub   101  De  Montford  Ave.,  Ingleside,  S.  F. 

J.  Soltaro  Park  and  Central  Ave  Alameda 

Martin  Eggers   Fruitvale  Av.  &  Boulevard,  E.  Oakland 

W.  Zeller   Palo  Alto 

.Santa  RosaDrury  &  Bartholomew   Stockton 

CopperopoIisJ.  Rohrer   Stockton 

...  Stockton  Hall  Bros   Stockton 


The    Following    Well-Known    GROCERS   are   Using   the   Above   Style  Refrigerator 
We  make  all  Styles  and  Sizes  for  the  Grocery  Trade. 
REMEMBER  If  We  Make  It  It's  Made  Right 

ECK  HARDWARE  CO. 


SAN   FRANCISCO  Temporary  978 

73-75  Clementina  St  Near  2d  and  Folsom 


LOS  ANGELES 
47  Central  Avenue. 
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A  DEAD  BEAT  IS? 


A  First  Class  Definition  of  That  Pest 
of  The  Retailer. 


This  office  this  week  received  a  let- 
ter from  A.  D.  Jordan,  the  clever  sec- 
retary of  the  Retail  Dealer's  Associa- 
tion of  San  Diego,  Cal.  which  reads 
as  below: 

"I  find  on  Page  35  of  the  Advocate 
of  October  4tb  some  pertinent  remarks 
headed  "The  Cash  Buyer  Pays  Bills  of 
Dead  Beats." 

"The  language  therein  used  is  good 
and  forcible  but  not  strong  enough. 

"A  sneak  thief  and  petty  larcenist 
is  a  gentleman  in  comparison  ivith  the 
dead  beat,  as  the  larcenist  has  some 
courage,  some  manhood,  ivhile  the 
dead  beat  is  a  coward  by  nature  and  a 
thief  at  heart. 

"The  law  does  not  designate  him  as 
a  thief,  but  that  is  the  fault  of  the 
law  and  not  of  the  principle. 

"The  suggestion  in  your  article  con- 
tained  that  there  should  be  an  enact- 
ment of  the  legislature  making  the 
crime  of  obtaining  goods,  necessaries 
of  life,  without  intent  to  pay  therefor, 
come  under  the  head  of  "obtaining 
goods  under  false  pretenses,''  is  good. 

"I  would  suggest  to  you,  and  pledge 
myself  to  do  nil  in  my  power  to  as- 
sist in  the  passage  of  a  law  placing 
"dead-beating"  under  the  same  head- 
ing as  "obtaining  goods  under  false 
pretenses,"  and  the  failure  to  pay  a 
reasonable  amount  within  six  mouths 
after  contraction  of  a  debt  for  the 
necessaries  of  life  prima  facie  evidence 
of  obtaining  goods  under  false  pretens- 
es, with  a  corresponding  penalty. 

"The  merchant  and  taxpayer  is  cal- 
led upon  to  support  through  the  med- 
ium of  taxation,  the  county  farm  and 
the  poor  house,  but  it  is  unjust,  in- 
equitable and  an  indefensible  imj)osi- 
tion  to  allow  the  cowardly  dead  beat 
to  exact  farther  tribute  from  the  mer- 
chant and  the  taxpayer  to  supply  his 


artificial  wants  or  his  corrupt  desires. 

"I  do  not  hesitate  to  say  that  in  my 
opinion,  (the  result  of  many  years  ex- 
perience), the  itrofessional  dead  J)eat 
is  the  most  contemptible  of  all  nature's 
creations. 

"There  are  exceptional  cases  in 
wliich  an  honest  man  may  become 
temporarily  embarrassed  for  finances, 
but  upon  a  proper  sho^vinii-  no  jury 
would  ever  find  him  guilty  of  a  crime, 
consequently  there  would  be  no  mis- 
carriage of  justice;  but  by  placing 
dead-beatism  in  a  class  of  legal  crimes, 
which  it  really  is,  with  a  fair  i)rospect 
of  punishment  a  more  healthy  financial 
condition  must  prevail. 

"There  was  in  the  no  distant  past 
a  time  in  the  liistory  of  San  Diego 
when  her  retail  financial  credit  was 
almost  at  low  tide,  to-day  she  is  rated 
amongst  the  best  on  the  Pacific  Coast. 

"This  I  honestly  believe,  (and  my 
belief  is  concurred  in  by  many  res- 
ponsible and  practical  business  men 
of  this  city),  is  the  result  of  eight  years 
of  tireless  and  relentless  prosecution 
of  dead  beats,  regardless  of  their 
standing  in  society,  or  of  their  finan- 
cial responsibility,  and  I  firmly  be- 
lieve tliat  the  enactment  of  a  properly 
worded  anti-dead-beat  law  would  re- 
sult in  inestimable  benefit  to  the  State 
of  California. 

"Such  a  law  need  not  be  in  the  na- 
ture of  the  ancient  English  anti-debtor 
law.  Tour  Field  Secretary,  with  his 
experience,  and  I  with  mine,  can  iiro- 
duce  evidence  that  in  the  cities  where 
the  dead  beat  is  treated  as  he  justly 
should  be — a  common  thief — the  retail 
merchant  is  prosperous,  and  bank- 
ruptcy is  the  exception  and  not  the 
rule  as  it  is  in  cities  where  the  dead 
beat  is  without  opposition." 

A.  D.  JORDAN. 


EYERDI>G  BOLDIXG. 

J.  Everding  has  bought  the  lot  ad- 
joining the  present  location  on  Clay 
street,  near  Dr«mm.  He  will  erect 
a  fireproof  building  of  three  storiej, 
and  also  add  two  stories  to  bi&  ad- 
joining building  and  connect  the  two. 


PAYING  THE  COST. 


At  this  time  of  uni)recendented  hi;;h 
prices  one  hears  a  great  deal  of  com- 
plaint, designed  to  indicate  that  every- 
one connected  with  the  grocery  trade 
is  a  robber  or  a  highwayman,  whose 
chief  aim  in  life  is  evidently  to  extort 
the  last  possible  penny  out  of  the  poor 
consumer.  And  yet  jjeople  who  in- 
dulge in  talk  of  that  .sort  are  not  as  a 
rule  prepared  to  point  out  just  who  is 
the  chief  buccaneer  or  to  show  how 
the  "robbery"  may  be  brought  to  an 
end. 

It  is  eminently  unjust  to  charge  tlie 
grocer  with  extortion,  be  he  jobber  or 
retailer.  As  a  matter  of  fact,  both  are 
running  dangerously  near  the  road  to 
bankruptcy  in  their  efforts  to  protect 
favored  trade  and  what  advances  in 
charges  they  have  made  have  been 
actually  forced  upon  them  by  sheer 
self-preservation.  At  the  recent  con- 
vention of  New  York  State  retailers 
one  of  the  speakers  said: 

"It  will  not  do  tor  the  retail  grocer 
to  argue   himself  into  the  Dcliof 
that  he  is  making  ten  cents  a  dozen 
on  tomatoes  when  he  i)ays  $1.10  for 
them  and  sells  them  for  $1.:;0.  But 
it  is  in  fact  a  loss.    If  a  man  solu 
one  hundred  dozen  cans  a  day  his 
profit   would   rnly   figure  $10.  It 
would  keep  two  men  and  a  cashier 
pretty  busy  to  handle  that  many 
tomatoes,  in  ten-cent  lots,  in  a  day. 
They  would  all  have  to  work  nights 
and   Sundays,  taking  care  of  the 
store.    If  they  dealt  in  'nothing  'nU 
tomatoes  and  paid  rent  and  other 
expenses,  there  would  be  uuUiin^ 
left  for  the  laborers." 
The  fact  of  the  case  is  that  an  un- 
precedented  combination   of  clicum- 
stances  surrounds  the  grocery  Ir.'de 
jiud  the  sooner  gro<  crs  ami  cou'-um*  i  s 
alike  apnreciate  it  the  better  it  wul  lie 
for  all  concerned     On  the  jiart  of  ilie 
retailer  there  is  imperative  need  ,t'7 
his  facing  the  issue  squarely  for  hn<\- 


Schilling's  Best 
is  at  home  wherever 


grocers  are 


alive  to  their  interests. 


s 


THE   RETAIL  GftOCERS'  ADVOCATE 


self,  irrespective  of  what  Ms  neigiibor 
is  doing.  The  persistent  way.  for  in- 
stance, in  which  the  retailer  seeks  to 
preserve  the  "ten-cent"  line,  is  vastly 
dangerous,  not  to  say  pathetic. 

The  whole  truth  is  that  every  ele- 
ment of  cost  which  enters  into  the 
grocery  product  is  high.  Most  of  the 
crops  are  this  year  short  and  tliat  in 
addition  to  the  fact  that  the  nrece'li ng 
year  was  alike  short.  The  packer 
starts  the  wail  with  a  complaint  of  high 
labor,  scarcity  of  workmen,  high  cost 
tin  plate,  food  laws  which  forced  hiir. 
into  the  purchase  of  new  labels,  high 
cost  packing  cases,  increased  freights, 
high  insurance  rates  and  a  shortage 
of  cars  to  transport  his  goods,  involv- 
ing demurrage  charges,  etc.  Next 
comes  the  jobber,  with  the  complaint 
of  high  cost  clerks,  high  rents,  high 
storage  rates,  high  freigat  charges, 
heavy  insurance,  high  rates  interest 
on  borrowed  money,  new  labels  if  he 
owns  private  brands,  high  taxes,  extra 
transportation  charges  due  to  his 
forced  shipment  in  small,  rather  thnn 
large,  lots,  and  various  readjustments 
due  to  the  pure  food  law. 

These  are  all  very  real  facts  and  no 
one  can  deny  that  they  have  arlded 
materially  to  the  cost  of  the  goods  in 
the  wholesaler's  hands.  The  avcr.igi- 
jobber  is  wise  enough  to  know  that  he 
cannot  do  business  unless  he  makes  a 
profit.  Some,  however,  persist  in  do- 
ing business  for  the  fun  of  the  thing, 
selling  certain  lines — notably  sugar — 
at  cost  and  then  expecting  to  come  out 


at  the  end  of  the  year  with  money  in 
the  bank.  The  average  wholesaler, 
however,  admits  the  truth  and  regret- 
fully raises  his  charge  to  the  retailer. 
It  is  the  retaler  who,  as  a  rule,  fails 
to  understand  the  situation  and  cannot 
comprehend  why  goods  are  so  high. 
He  tries  to  maintain  the  old  schedule. 
The  fight  for  the  "ten-cent"  goods  is 
a  case  in  point.  And  the  end  is  cleax*. 
It  is  sad  that  9.5  per  cent  of  those  who 
start  out  as  retail  grocers  fail  in  busi- 
ness eventually. 

It  cannot  be  denied  that  the  cost  of 
carrying  on  the  retail  grocery  busine.-b 
has  increased  immensely,  especially  in 
this  city,  within  a  few  years.  Rents 
which  were  two  or  three  years  ago 
$25  a  month  are  now  $45  or  $50.  Clerks 
cost  more;  so  do  telephones.  Insur- 
ance is  higher  and  so  is  the  cost  of 
maintaining  a  delivery  outfit,  thauky 
to  the  added  cost  of  grain,  feed,  hay, 
etc.  This  year  the  grocer  has  had  les3 
chance  for  making  money  because  he 
has  had  less  green  fruit  and  vegetables 
to  handle,  usually  a  profitable  crop 
In  his  effort  to  keep  prices  at  the  old 
level,  or  somewhere  near  it — for  the 
retailer  comes  into  actual  contact  with 
the  frugal  housewife  and  fears  to  of- 
fend her — he  has  either  lost  money  or 
run  dangerously  near  the  co6t.  In 
either  event  he  has  neglected  to  count 
in  the  actual  expense  of  doing  b  isiness 
as  a  part  of  the  cost  of  his  goods. 
Then,  again,  being  a  good-natured, 
kind-hearted  grocer,  he  has  been  lax 
in  his  collections,    though  the  whole- 


saler, and  especially  the  butcher,  has 
had  no  mercy  in  pressing  him  for  col- 
lections. The  sum  total  of  the  retail- 
er's lack  of  hard-headed,  calculating 
business  judgment  is  that  he  comes  out 
with  no  money  in  the  bank  or  with  a 
balance  on  the  wrong  side,  as  certified 
by  sundry  'I.  O.  U's." 

This  may  appear  a  somewhat  gloo- 
my view  of  the  situation,  but  in  the 
eyes  of  the  grocers  who  do  'i  deal 
of  serious  thinking  it  is  absolutely 
true.  First  look  on  that  picture  and 
then  on  that  of  the  complaining  con- 
sumer. Then  take  an  honest  view  of 
the  facts.  The  conclusion  is  inevitable 
If  wages  must  be  high,  if  money  lend- 
ers will  be  conservative  or  exacting, 
if  crops  will  fail  and  if  people  will  de- 
mand everything  the  market  affords, 
the  consumer  must  pay  the  cost.  .And 
no  known  system  of  sympathetic  ethics 
can  beat  it. — "N  Y.  Journal  of  Com- 
merce." 


PORTLAND  POPULATION. 

Portland. — Portland's  population  to- 
day, according  to  the  lowest  possible 
estimate  which  can  be  furnished  at 
this  time  by  Mrs.  Ella  J.  Clinton,  man- 
ager of  the  Polk  Directory  Co.,  is 
215,000.  This  figure  includes  200,000 
within  the  city  proper  and  15,000  in 
the  suburban  districts  which  lie  with- 
in the  corporate  limits. 


FT.  SMITH  REFRIGERATORS  SAVE 
ICE. 


Malta=Vita. 


$2.85  per  case  of  three  dozen. 
2  Cases  free  with  a  purchase  of  five  cases. 
The  best  breakfast  food,  and  the  best  profit  to  the 
retail  trade.    Obtainable  from  all  jobbers. 


CASTLE  BROS.,  Brokers, 


Pacific  Coast  Agents. 


THE   RETAIL  GROCERS'  ADVOCATE 


WORDS  OF  CHEER. 

Soiitlierii  Editor  Writes  Advocate  Let- 
■   ter  of  Much  Interest. 


This  office  is  in  receipt  of  tlie  tol- ' 
lowing  letter  from  the  Editor  of  the 
"Memphis  Journal  of  Commerce"  pub- ' 
lished  in  Memphis,  Tennesse,  and  the 
official  organ  of  the  Retail  Grocers' 
and  General  Merchants  Association  of  i 
Tennessee :  i 

"Your  highly  appreciated  letter  of  \ 
September  25th    was  duly  received 
along-  with  two  extra  copies  of  the 
Advocate,  for  which  we  wish  to  thauk  ■ 
you  for  your  kindness.   We  have  read  ' 
much  of  the  proceedings,  besides  hav-  j 
ing'  loaned  them  to  Secretary  Geori,'e 
E.  Dunn,  of  our  Retail  Merchants'  As- 1 
sociation,  who  is  a  close  reader  of  j 
trade  papers  and  a  most  successful ' 
manager  of  the  organization.  j 

"You  are  due  great  creiMt  for  the  \ 
able  manner  in  which  you  handled ! 
jour  State  Convention,  both  in  arous- i 
ing  interest  In  the  large  attendance  in  \ 
ijdvance  of  the  meeting,  as  well  as 
furnishing  a  most  elaborate  and  cora^  i 
prehcnsive  report  of  the  throe  day*' ! 
jilglily  important  proceedings,  compris- 
ing the  addresses,  discussions,  ideas 
and  suggestions  so  thoroughly  edu- 
cative to  the  members  present,  as  well 
as  for  the  edification  of  all  good  reluil 
grocers  and  retail  merchants  who  do 
not  fail  to  read  trade  jouriials,  and 
\ery  especially  the  reports  of  their 
regular,  more  particularly  their  annual 
meetings..  .Every  retailer  who  did  not 
sjet  to  the  convention  laas  a  fine  oppor- 
tunity of  learning  of  what  transpire.! 
at  the  three  days'  sessions  from  a  con- 
sistent perusal  of  your  many  ])a>ies 
containing  the  annual  report  of  the 
California  Convention,  to  their  great 
inflividual  information  and  benefit. 

"We  have  a  very  interesting  letter 
from  Secretary  John  A.  Green,  written 
us  on  his  and  Mrs.  Green's  return  I 
home  from  your  City  and  State  meet- 
ings, which  we  have  written  him  that 


ALL  grocers  should 
carry  a  full  Stock  of 
Royal  Baking  Powder. 

It  always  gives  tlic 
greatest  satisfaction  to 
customers,  and  in  th*. 
end  yields  the  larger 
profit  to  the  grocer. 


/Absolutely  Pure 

A  Cream  of  Tartar  Powder, 
free  from  alum  or  phos- 
phatic  acid 

Makes  Home  Baking  Er^sy 


it  shows  the  broad  scone  of  his  tlioir^ht 
and  excellent  work  for  the  National 
Association,  that  we  sliall  run  tlio  let- 
ter in  our  November  issue  for  the  st'- 
mulation  of  organization  in  the  Sontli. 

"We  note  your  reference  to  the 
article  referring  to  the  qnest'on  of  the 
manufacturer  maintaininsr  the  retail 
selling  price  of  his  fjoods.   ^Ve  have 
had  ths  ouestion  under  cousideration 
since  the  Dallas  convention  in  January, 
but  as  yet  the  trade  papers  in  the ' 
South  and  East  have  not  gone  far  in  I 
regard  to  the  advocation  of  that  me:is- ! 
ure  owinc  to  tlie  rigidity  of  the  anti- 1 
trust  laws,  etc.    However,  the  question 
of  maintaining  T)rices  is  hems  made 
more     thoroushly     nnderstooil  an.] 
guarded  against  by  retailers  In  their 
association  meetings  in  Uiis  country, 
which  is  practically  systematiznii  re-  j 
tal  trade  conditions,  especially  in  Ihe 


cities  and  larse  tradiiisr  points,  tliat 
has  ^ery  much  renicried  tiie  (•>!'  i.f 
I>rice  cuttiuiT  anion-r  retail*  rs  In  the 
different  lines  of  trade. 

"ConffratuIat'U'-r  you  on  your  sui- 
cessful  ))ublication  in  tlie  promotion  of 
the  valuable  work  of  your  of-'a  lizfi- 
tion,  hopinu'  it  will  ever  pro^e  ((ui- 
tinuous  and  irrow  in  power  and  use- 
fulness to  the  retailers  of  the  Golilen 
West,  as  a  snstaiuini;  arm  of  the  Na- 
tional Ketnil  Grocers'  Assoclnlio:i,  we 
remain 

Yours  verv  trulv, 

W.  S.  HEMBY, 
Pub.  .Mem])his  Journal  of  Commeroe. 


There  were  2.2.5S  cars  of  greon  fruit 
shipped  this  season  amonnfinc  to 
192.000  pounds  costing  $  1.. ".16.000.  Tb,- 
railroads  share  was  $1..">16.000  while- 
the  orchardists'  was  ?n,oon,ooo. 


Now  IS  the  time  to  run  on 

HUMBOLDT  COUNTY  BUTTER 


GIVE  YOUR  CUSTOMERS 


ALPHINE  OR  GOLDEN  GLOW 

And  you  will  not  have  to  listen  to  Kicks. 

MONOTTI-LARIMER  CO. 

Phone  Market  3006.  32-36  Page  St.,  S.  F. 
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I 


California's  Best  Advertised  Product 


QHIRARD 


LI'S 


I 


ChGcolates  and  Cocoa  Satisfiss  Everybody 


THE.  DEALER 

Because  it  Cannot  be  Sold 
for  Less  than  a  Fair  Price: 


THE  CONSUMER 

Because  it  is  always  Pure, 
Fresh  and  of  Full  Strength. 


♦ 
♦ 


In  order  to  protect  our  Trade  Mark  and  Also  Protect  tbe  Dealers  wlio  Distribute  our  Goods, 
we  baye  fixed  tbe  following  as  tbe  minimum  prices  of  tbe  goods  listed  below: 

LHIRARDELLI'S  Ground   Chocolate,  l-lb.  tins  35c. 

"  Ground  Chocolate,  3-lb  tins  90c, 

"  Cocoa,  1-2  lb.  tins     -    -    -  25c. 

Eagle  Chocolate,  l-lb.         •  30c. 

(More  may  be  charged  when  the  dealer  finds  it  necessary.) 

We  sincerely  trust  tbat  tbe  Retail  Trade  will  appreciate  our  Good  Will  and  will  lend  tbeir 
aid  in  our  efforts  to  maintain  tbe  above  prices 

D.  GHIRARDELLI  CO. 

►♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦^ 


t 
t 


RED  SEAL  LYE. 

Disinfectant,    Water  Softener,  Cleanser.  The  Sifting  top  Can 

p.  C.  TOMSON  &  CO.,  Makers,  PKiladelpKia,  Pa. 
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GROCERY  MARKETS. 


Review  of  Conditions  as  Re- 
ported by  Experts  in  Vari- 
ous Centers* 


POIIVTS  TO  WATCH. 


CANNED  CORN— 
Reports  from  East  confirm  statc- 
nieuts  regarding'  short  pack. 

EVAPORATED  MILKS— 
Said  to  down  for  further  advances. 

GAUGING  RODS— 
A  set  of  Advocate  Gauging  Rods  will 
save  you  money  on  syrups  and  vine- 
aar. 

ADVANCES 

Sugar,  20  cents 
Rose  Milk,  20  cents 
Carnation  Milk,  10  cents 
Alpine  Milk,  10  cents 

Beef  Extract,  Liebigrs,  2-oz,  doz.  to  4.55 
Beef  Extracts,  Lriebigs,  2-oz.  doz.  to  8.50 
Baker's  German  Sweet  Chocolate  to  26  cts 
Venard's  Chocolate,  1-lb.  to  21  cents. 
Venard's  Chocolate,  S-lb.  to  24%  cents. 
Miners  Chocolate,  1-lb.  to  26  cents 
Miners  Chocolate,  3-lb.  to  25  cents. 
Miner's  Breakfast  Cocoa,  %s,  to  4%  cents 
Miner's  Breakfast  ^ocoa,  one-fifths,  to  45c 
Baker's  Drifted  Snow  Cocoanut  to  15  cts 
Lemon  Sugar,  Gilt  Edge,  doz.  to  $2.00. 
Mushrooms,  Le  Court,  100  to  cs.  to  ii!3.60 
Linseed  Oil,  Kaw,  to  .59  cents  in  bbis 
Linseed  Oil,  Boned,  to  61  cents  in  bbls 
Linseed  Oil,  Kaw,  to  65  cents  in  case. 
Linseed  Oil,  Boiled,  to  67  cents  in  case. 
Cheese,  New  York  State  Factory  Cheddars. 

June  make  to  19%  cents 
Cheese,   New  York   State  Factory  Twins, 

June  make  to  19%  cents 
Cheese,  New  York  State  Factory,  Triplets. 

June  make  to  20  cents 
Cheese,  Cal.  State  Factory  Flats  to  19-20 

cents 

Cheese,  Cal.  State  Factory  Young  .Amer- 
icas, to  20  cents 
Cheese,  Jack  or  Monterey  to  24  cents 
Cheese,  Brick  Cream  to  19-20  cents 
Cheese,  Limburger,  Eastern,  to  18-19  c(s 
Mackerel,  Norwegian;  No.  3,  300-350  fish 
to  .¥30.00 

31ackerel,  Norwegian;  No.  3,  150-175  fish, 
to  ilil6.00 

Mackerel,  Norwegian;  No.  4,  400-440  fish, 
to  .$27.00 

Mackerel,  Norwegian;  No.  4,  200-220  flsh, 

to  $14.50 
Port  Casta  Ilonr  to  .'i!5.40 
Globe,  A  1  flour  $5.40 
Sperry  flour  to  $5.40. 
Gohlen  Gate  flour  to  $5.40 
Drifted  Snow  flour  to  ,$5.40 
Crown  flour  to  $5.40 
Peacock  flour  to  $5.40 
Banquet  flour  to  .$5.20 
Ro.val  flour  to  $5.20 
Starr's  Choice  Extra  flour  to  $5.20 
Colonial  flour  to  $5.20 
White  Navy  flour  to  .$5.20 
Success  flour  to  $5.20 
Mission  flour  to  $5.20 
Triumph  flour  to  .$4.80 


Bear  flour  to  $4.80 
Bonanza  flour  to  $4.80 
Eagle  flour  to  $4.80 
Capitol  flour  to  $4.80 
Caledonian  flour  to  $4.80 
Silver  Star  flour  to  .$4.80 
Mayflower  flour  to  $4.80 
DECLINES 

Salad  Oil,  quart  bodies,  doz.  to  $2.50 
Saratoga  Chips,  15  lb.  box,  to  $3.00 
Citron,  to  18%  cts  (25-lb.  Im>x 
Citron,  to  19  cents  (10-lb.  box 
Lemon  Peel,  to  12%  cents  (25-ib.  box) 
Lemon  Peel,  to  13  cents  (10-ll>.  box) 
Orange  Peel,  to  13  cents  <25-lb.  box) 
Orange  Peel,  to  13%  cents  (10-lb.  box) 
Russian  Caviar,  1-lb.  cans,  2  doz.  to  cs,  to 
$17.00 

Russian  Caviar,  %-lb  cans,  3  doz.  to  cs,  lo 
$9.00 

Russian  Caviar,  %rlb  cans,  2  doz.  to  cs.  to 
.$5.00 

Russian  Caviar,  cans,  6  doz.  to  cs.  to 

$2.75 

Cheese,  Swiss  (Imported),  to  29  cents 
OUT  OF  STOCK 

Seeded  Raisins 

Rose  MUk 
AGAIN  IN  STOCK 


Shrimp 

Tomatoes 

Lobsters 


FREE  DEALS. 

Peet  Rros.  Mfsr.  Co.  One  case  norax 
Washing  Powder  free  with  each  ten 
cases,  or,  one  half  case  free  with  each 
five  and  one-half  cases  purchased  at 
the  following  regular  list  prices:  o>4 
cases  $3.55;  10  cases  $3.50;  30  cases, 
$3.45.  Effective  Sept.  30  and  subject 
to  withdrawal  without  advance  notice. 

Peet  Bros.  Mfp.  Co.,  one  case  A-B 
Naptha  Washing  Powder  free  with 
each  ten  cases,  or,  one  half  case  free 
with  each  five  and  one  half  cases 
purchased  at  the  following  regular  list 
prices:.. 5'/^  cases,  $4.20;  10  cases, 
$4,15;  30  cases,  $4.10.  Effective  July 
20  and  subject  to  withdrawal  without 
advance  notice. 

Dr.  Price's  Cereal  Food — >4  cs  free 
with  five;  1  cs  free  with  10;  freight 
paid. 

Fairbanks  Gold  Dust 

With  five  and  a  half  boxes  at  4.65 
one-half  bo.x  free.    Size  24x72.  With 


Golden  Gate  Leaf  Lard* 
Eastern  Star  Hams  and  Bacon* 
Sound,  Wholesome  Food  Products 


Prepared  under  strictly  hygienic  conditions 
and 

United  States  Government  Inspection. 


Western  Meat  Co. 

Mail  Address  : 

SotatH    San  Francisco 

San  Mateo  County 
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ten  boxes  at  4.60  ope  box  free.  With 

25 boxes  at  4.55  two  and  one-half 
boxes  free.  With  fifty  boxes  at  4.55 
fiv  boxes  free.  Above  deal  is  good 
for  but  a  short  period. 

Bnmford  Baking  Powder — Five  per 
cent  discount  in  five  case  lots;  one 
case  free  in  ten  case  lots. 

Jello — One  case  free  with  each  12 
cases.  Deal  limited  to  48  cases.  Ice 
cream  powder  made  by  the  same  com- 
pany may  be  assorted  with  Jello  in 
making  up  orders. 

Parsons  Aminouia. — %  case  free 
with  ^Vz  cases,  1  case  free  with  10 
cases. 

Cal.  Home  Brand  Catsup. — 5  case 
Lots,  $2.25  per  doz.  and  one  case  free; 
10  case  Lots,  $2.20  per  doz.  Two  cases 
free  25  case  Lots,  $2.15  per  doz.  and 
5  cases  free;  100  case  Lots,  $2.00  per 
doz.  and  20  cases  free. 

Murdoch's  Starch — 10  case  lots  as- 
sorted or  straight  at  list,  one  case 
corn  starch  free.  Crates  of  sixes 
count  for  two  cases. 

X-Ray  Stove  PoMsh^ — 5c  size,  3  doz. 
$1.50  with  6  free;  10c  size,  3  doz., 
$2.50  with  6  free. 

Broinangelon — One  dozen  free  with 
each  gross  ordered.  No  free  goods 
with  orders  for  less  than  one  gross. 

Frazier*s  Axle  Grease. — One  case 
free  with  tej> 


Malta  Vita — One  case  free  with  five. 
Rex  Lye — One  case  free  with  five 


SUGAR. 

This  commodity  has  again  advanced, 
showing  an  advance  of  10c  since  our 
last  report. 

New  York,  Oct.  10.— Willett  &  Gray 
report: 

The  week. — Raws:  Unchanged.  Re- 
fined: Unchanged.  Net  cash  quota- 
tions this  date  are:  Molasses,  3.00c; 
Cenirifugals,  3.95c.;  Granulated,  4.65c. 

Raws. — There  has  been  no  change 
in  quotations  for  Centrifugals  during 
tlie  week. 

The  influence  of  the  weather  in  the 
United  States  on  the  domestic  cane 
and  beet  crops  has  not  been  quite  as. 
favorable  in  some  sections  for  high 
results  and  possibly  somewhat  less 
Louisiana  and  domestic  best  sugars 
will  be  made  than  anticipated. 

Weather  reports  from  Cuba  indicate 
a  decided  lack  of  the  necessary  rains 
to  produce  satisfactory  crop  results, 
and  definite  advices  begin  to  come 
to  hand  of  special  difficulties  on  many 
estates. 

The  visible  supply  of  sugar  in  the 
world  at  last  available  dates  is  61,912 
tons  less  than  last  year. 

Refine(3. — The  demand  has  been 
good  throughout  the  week.  The  coun- 
try is  on  hand  to  mouth  basis  as  to 


carrying  stocks  and  must  constantly 
replenish. 

All  indications  point  to  a  firm 
steady  market,  with  a  fairly  large 
distribution  for  the  month  of  October. 

The  notable  feature  of  the  week  in 
refined  sugars  is  an  advance  of  20c. 
per  100  lbs.  in  San  Francisco  to  5.10c. 
for  cane  and  4.90c.  for  Beet  Gran- 
ulated. This  is  full  recovery  of  the 
recent  declines  in  the  market  and  in- 
dicates a  renewal  of  harmonious  action 
on  a  normal  basis,  whic  hwill  prove 
favorable  for  tire  beet  sugar  industry, 
especially  at  this  time  of  the  largest 
movement  of  domestic  sugars. 
RICE. 

M.  PiiiUiits  &  Co.  say  under  date  of 
Oct.  14: 

"The  market  still  continues  firm  on 
Fancy  Heads  and  prices  show  no 
change.  There  are  more  new  crop 
Japans  being  offered  but  all  lots  are 
held  for  stiff  prices. 

IVcw  York,  Oct.  8th. — Dan  Talmage's 
Son's  Co.,  report: 

"Demand  for  the  week  has  been 
active.  Assortments  are  not  as  full 
as  might  be  desired,  and  buyers  find 
some  difiiculty  in  filling  bare  spots  of 
medium  sorts.  Receipts  are  light. 
As  a  result  of  light  supply  and  brisk 
demand,  prices  are  well  sustained. 

"Advices  from  the  South  note  mod- 
erate receipts  on  the  Atlantic  Coast, 
and  sufficient  demand  to  take  all  of- 
ferings at  full  figures.    Planters  are 


Gate 


Coffees,  Teas, 
Bakin§:  Powder, 


Spices 
Extracts. 


The  mission  of  the  retail  grocer  is  to  please  his  customers  and 
to  make  money.     Folger's  Golden  Gate  goods  will 
help.     So  completely  do  they   satisfy  that 
dealers  and  consumers  refer  to  them  as 

"The  Satisfaction  Line" 

LA.  FOLGER.  (EX.  CO.,  San  Francisco. 

Speciali,st,s  in  High  Grade  Goods. 
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taking  great  care  in  threshing,  which 
so  far  has  yielded  good  results  both 
as  to  quantity  and  quolity.  At  New 
Orleans  demand  is  active  and  market 
strong.  The  strike  of  the  freight 
handlers  has  put  an  embargo  on  the 
shipments  via  the  Southern  PacificCo. 
and  interfered  greatly  with  the  dis- 
tribution of  all  products. 

"In  the  Interior — Southwest  Louisi- 
ana and  Texas — demand  is  reported  as' 
active.  Constant  rains  have  inter- 
fered with  harvesting  and  threshing. 
The  strike  on  the  Southern  Pacific 
has  held  up  shipments  from  Southwest 
Louisiana,  and  the  plethora  of  freight 
from  the  far  West  (dried  fruits  etc.) 
is  taxing  the  capacity  of  transporta- 
tion companies  to  the  full,  and  delay- 
ing shipments  of  rice  to  Northern  and 
Eastern  points. 

CANNED  COR>. 

Corn  appear  to  be  good  property. 
The  talk  about  a  reduced  pack  ap- 
pears to  have  been  founded  on  fact, 
instead  of  hot  air.  The  output  of  the 
middle  western  corn  packing  states, 
it  is  said,  will  not  exceed  75  per  cent 
of  the  average  pack.  In  New  York 
state  they  only  promise  a  delivery  of 
40  per  cent.  With  regard  to  the  Jlaine 
pack,  the  following  dispatch  explains 
the  situation  there. 

Portland,  Me^  Oct.  9. — Corn  pack- 
ing is  practically  over  in  Maine,  and 
nearly  all  the  canners'  have  shut  down 
their  shops.  There  are  a  few  still 
running,  jjut  to  all  intents  and  pur- 
poses the  season  has  ended.  Packers 
are  figuring  up  the  percentages  they 
will  be  able  to  deliver  on  their  futtire 
contracts,  and  it  is  likely  that  only  a 
small  number  will  make  full  deliveries. 
Deliveries  will  run  between  50  and  SO 
per  cent,  perhaps  the  average  in  the 
near  neighborhood  of  70  per  cent. 
SUCCOTASH. 

For  some  reason  or  other,  eastern 
packers  have  neglected  this  favorite 
vegetable  combination  this  year.  The 
new  pack  will  be  limited  in  supply 
and  the  price  will  go  up  in  sympathy 
with  that  condition. 

BEA>S. 

It  now  appears  that  the  total  crop 
of  pinks,  small  whites  and  Lady  Wash- 
ingtons  is  less  this  year  than  for  many 
seasons  and  prices  are  in  accordance 
therewith. 

EVAPORATED  MLKS. 

The  standard  brands  have  ag^ain 
advanced  as  predicted  in  our  "Points 
to  Watch"  not  long  since.    There  may 


be  still  further  advances,  however,  ere 

long. 

CHEESE. 

The  various  makes  of  cheese,  both 
state  and  eastern,  are  advancing 
rapidly. 

MACKEREL. 

Reports  from  Europe  are  to  the 
effect  that  fishing  in  Norway  is  very 
poor,  making  it  certain  that  high  prices 
will  prevail.  Similar  conditions  rule 
with  respect  to  Irish  mackerel. 
CANNED  SALMON. 

As  forecasted  for  several  months 
previous  to  the  actual  knowledge  of  the 
size  of  the  pack,  it  is  constantly  be- 
coming more  difficult  to  secure  goods 
in  this  line.  This  condition,  of  course, 
applies  to  .iobbing  quantities,  but  the 
retailer  must  feel  the  effect  of  the 
exisiting  conditions  in  advancing  prices 
verv  soon. 

SARDINES. 

The  market  in  this  line  continues  to 
advance  with  no  prospect,  whatsoever, 
of  any  cessation  in  the  movement.  This 
applies  to  both  domestic  and  inii)ortad 
goods.  This  week  quotations  on  do- 
mestic sardines  were  advanced  by  the 
packers  15c  per  case  for  quarter  oils, 
and  50c  per  case  on  three  quarter 
mustards.  This  advance  is  attributed 
to  a  shortage  due  mainly  to  the  scar- 
city of  cans.  While  waiting  for  a  set- 
tlement of  the  label  and  decoration 
question  under  the  pure  food  law, 
packers  were  deterred  from  making 
their  contracts  for  cans  until  such  a 
late  date  that  they  were  unable  to  get 
anywhere  near  what  they  wanted  from 
the  manufacturers.  The  destruction 
by  fire  of  practically  the  only  factory 
equipped  to  supply  the  trade  with  key 
opening  cans  further  complicated  their 
difficulties.  Fish  appear  to  have  been 
as  plentiful  as  usual,  but  the  packer.s 
have  been  unable  to  avail  themselves 
of  the  supply  to  anything  like  the  ex- 
tent that  the  demands  made  upon  them 


for  goods  would  have  suggested.  The 
I  situation  in  three-quarter  mustards  is 
I  said  to  be  practically  complicated  not 
j  only  by  the  can  question,  but  by  the 
I  heavy   Increase   in  demand   for  thai 
I  grade  this  season.    For  some  reason 
'  the  canners  have  allowed  the  quality 
of  mustards  to  depreciate  and  as  their 
indifference  to  quality  extended  over 
a  number  of  years  it  resulted  in  a 
large  accumulation  of  stock  in  their 
hands  and  a  corresponding  slump  in 
prices.    The  last  of  this  accumulation 
was  disposed  of  not  very  long  a^o  and 
now  the  packers  find  themselves  not 
noly  without  stocks,  liut  on  account 
of   the   great  improvement   that  has 
been  mode  in  the  quality  of  the  giwds 
their  popularity  is  restored,  greatly 
increased  in  fact,  and  the  factories  are 
all  much  behind  their  orders. 


KELLEY- 

CLARKE 

CO. 

23  Market  St.,  San  Francisco 

IVOKY  SOAP 

LENOX  SOAP 

P.  &  G.  NAPTHA  SOAP 

K.  C.  BAKING  POWDER 

PROCTOR  &  (JAMBLE  CANDLES 

ORANGE  CITY  RUSKS 

PEARLl,  GUM 

HONEYSUCKLE  MILK 


BANKING  INSTITUTIONS. 


LOCARNO 


PARIS 


NEW  TORK 


Swiss  American  Bank 


SAN  FRANCISCO 


San  Francisco.  Main  Office 
1452   Fillmore  St. 


Of  I.ociirno.  Su  it/rrliind 

CAPITAL  $600,000 


Kranch 

Montgomery  S>| 


SURPLUS  AND  UNDIVIDED  PROnTS,  S22O.0OO 
TOTAL  ASSETS,  $5,300,000 

San  I'riinci.sco  OfBcpr* 
HENKY  HKI  XNKK.  rresiclent.  .VI.FREH  MONOTTI.  2ncl  Vlr^-.pr*-*. 

T.  C.  TOGN.VZZIM.  1st  Virr-I'rcx.  .\.  A.  ^IICHF.I.ETTI.  >I:in:i|trr 

OTTO  OTTESKV.  .\s»t.  Cashier. 
ACCOUNTS  OF  B.ANKS.  FIR.MS  AM)    INOlVint  AI.S    RESPECTFTMA'  SOMCiritn. 


RICE 


Buy  Ri^ht  Direct  from  the  Mills 

Save  Jobbers  Profits 
Largest  Exclusive  Rice  Dealers  on  the  Coast 

NEW  ORLEANS  R.ICE  MILLING  CO.,  104  Front  St.,   San  Francisco 

Samples  Mailed  on  ReQxiest 
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HAT. 

Somers  &  Co.  report  under  date  of 
Oct.  15: 

"Only  2930  tons  of  Hay  have  been 
brought  to  market  for  the  week  ending 
to-day  in  comparison  with  3740  tons 
for  last  week.  This  quantity  was 
hardly  sufQcient  to  supply  the  demand 
with  the  result  that  city  stocks  have 
been  called  on  to  a  considerable  ex- 
tent. To  within  the  last  day  or  two 
prices  continued  along  about  at  the 
old  range,  although  the  market  showed 
an  under-current  of  great  strength. 
Now,  however,  there  is  a  marked  ad- 
'  vance  in  prices  and  this  will  continue 
unless  it  is  possible  to  bring  n  more 
country  stocks  rght  away.  In  our 
opinion  the  market  will  continue  to 
advance  until  a  range  is  reached  that 
will  worrant  the  unloading  of  the  Bay 
wharehouses  which  will  probably  be- 
gin by  the  first  of  November. 

Town  trade  is  fairly  active,  about 
as  much  so  as  is  ever  experienced  this 
time  of  the  year.  This  would  seem 
to  indicate  tliat  in  spite  of  the  dis- 
couraging reports  of  conditions  here 
that  there  is  nevertheless  something 
going  on.  At  the  moment  we  see 
nothing  to  discourage  the  outlook  for 
a  firm  healthy  market  throughout  tlie 
v.'inter.  Present  quotations  we  give 
as  follows: 
Choice  Wheat  Hay ..  .$19.00  to  $22.00 

Good  Wheat  Hay   17.00  to  18.00 

Other  grades  same...  12.00  to  16.00 

Wheat  &  Oat   12.00  to  17.00 

Tame  Oat    11.00  to  16.50 

Wild   Ofit   10.00  to  13.50 

Stock   Hay   8.00  to  9.50 

Alfalfa    9.00  to  13.50 

Straw,  por  bale  45  to  .85 

 ♦  

PJM>TE('T  THEIR  PKICES. 

Big  8}riii>  I'coplo  Show  Their  Frioudlil 
iicss  For  The  Kctailer  By  Action 
Noted  Below. 

Another  manufacturer  has  become 
satisfied  that  the  retail  grocers  who 
operate  their  stores  in  a  businesslike 
manner  and  frr  an  honest  profit,  are 
entitled  to  protection  from  the  tactics 
of  cutters  who  care  not  who  or  where 
they  strike. 

In  a  letter  received  by  the  Seci'etary 
of  the  State  Grocers  Association,  the 
Pacific  Coast  Synip  Co.,  the  manufact- 
urer referred  to,  says: 

"In  view  of  tlie  iact  that  some  of  the 
stai»le  articles  handled  by  the  retail 
erocers  of  San  Francisco  have  been 
handled  without  the  amount  of  profit 
tliat  the  merchants  are  entitled  to,  we 
have  taken  this  method  of  prolccing 
them,  making'  a  nniform  retail  price 
which  allows  them  the  profit  they 
sliould  receive. 

"It  is  our  intention  to  see  that  these 
prices  are  maintained,  on  Tea  Garden 
Dips  as  well  as  all  lines  we  manufac- 
ture. 

"Any  assistance  you  might  give  us 
re'iarding  anyone  who  does  not  main- 
tain these  prices  would  he  greatly  ap- 
preciated. 


"If  you  would  kindly  publish  this 
new  schedule  in  your  paper,  tlie 
"Grocers'  Advocate,"  it  would  uu- 
doubtedly  refresh  the  minds  of  the 
grocers,  as  we  will  notify  each  and 
every  one  of  them.'' 

The  card  now  being  distributed  reads 
as  follows: 

On  and  after  October  10,  1907 
TEA   GARDEN  DRIPS 
will  retail  as  follows: 

1    GALLON  TINS   90  cts 

1/2  GALLON  TINS  50  cts 

%  GALLON  TINS  30  cts 

Pacific  Coast  Syrup  Co. 
The  prices  named  above  are  effective 
in  the  Bay  territory  and  will  be  put 
in  effect  throughout  the  State  very 
shortly. 

The  action  of  the  Pacific  Coast  Sy- 
rup Co.  entitles  that  firm  to  the  hearti- 
est support  of  the  retail  grocery  trade 
of  California. 

 •  

NATIONAL  WHOLESALERS  GROW. 

New  Members  Coming'  in  Despite  In- 
creased Dues. 


Of  course  San  Francisco  has  troubles 
and  some  of  them  look  pretty  large  in 
print.  But  as  a  matter  of  the  city's 
business  is  growing  larger  and  greater 
all  the  time.  Take  a  week  in  Sep- 
tember for  instance.  In  a  certain 
week  the  city's  bank  clearings  ag- 
gregated $43,969,000  against  $30,316,- 
113  of  last  year.  The  total  clearings 
for  the  same  period  of  Los  Angeles, 
Seattle,  Portland,  Spokane,  and  Taco- 

i  ma  put  together  were  only  $41,292,000. 

'  San  Francisco  therefore  did  more  busi- 
ness than  all  the  other  cities  of  the 
Pacific  Coast  combined. 


That  the  National  Association  of 
Wholesale  Grocers  is  steadily  grow- 
ing in  favor  is  shown  by  the  steady 
accessions  of  members  received  by 
Secretary  Beckman.  In  June  the  as- 
sociation performed  the  unusual  action 
of  increasing  its  dues  from  a  basis  of 
$10  a  year  to  a  sliding  scale  of  dues 
based  on  the  member's  rating  in  the 
commercial  lists,  running  from  $10  to 
$200.  Despite  this  tremendous  in- 
crease in  dues,  only  eight  of  the  50? 
members  have  resigned  and  over  30 
new  houses  have  applied  for  menibei'- 
ship.  The  association  is  becoming 
more  and  more  national  in  its  scope 
and  gradually  wholesalers  in  tlie  Scutli 
are  coming  to  realize  that  the  national 
body  does  not  compete  with  or  antag- 
onize the  purposes  of  the  Southern  ab- 
sociation,  which  has  members  in  six- 
teen Statss  of  the  South.  The  National 
Association  now  has  members  in  Ala- 
bama, Arkansas,  Oklahoma,  Texas  aiu! 
Maryland,  some  of  whom  are  ni3n:ber!L 
of  botl-  orgp^nizations. 


ALPINE  CONDENSED  MILK  C'J. 

Gonzales.— Messrs.  Patrick  &  Mey- 
enburg  of  Hollister  were  here  lliis 
week  with  Donald  Davies  and  a  survey 
of  the  land  they  will  need  for  the  site 
of  the  company's  milk  factory,  which 
will  be  located  on  the  Gonzales  estate's 
lands  across  the  railroad  track  op 
posite  D.  L.  Rodriguez'  place  of  busi- 
ness. The  sum  of  $50,000  will  be  in- 
vested in  the  new  enterprise. 


CARDBOARD  BOXES  TO  REPLACE 
WOOD. 

According  to  the  local  freight  agents 
wooden  boxes  for  packing  purposes 
are  doomed.  Cardboard  cases  in  car- 
load lots  are  arriving  daily  from  the 
East  consigned  mostly  to  wholesale 
grocers.  This  substitution  for  wooden 
boxes  is  due  to  the  recent  advances  in 
price  and  scarcity  of  lumber. 


Junket 

Tablets 

Always 

Reliable 

In  Any 

Climate 

Always 

Salable 

At  Any 

Season 

They  Make 

Delicious 
Ice  Cream 

and 

Exquisite 

Desserts 
Your 


Sells 
Them. 

Chr»  Hansen's  Laboratory^ 
Little  Falls,  N.  Y. 

AGENTS 
Maillard  &  Schmiedell 
300  Front  St. 

San  Francisco. 
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ASSOCIATION  ROSTER 


NATIONAL  RETAIL  GROCERS'  AS- 
SOCIATION OF  THE  UNITED 
STATES. 


President,  Charles  J.  Kramer,  Little 
Rock,  Ark. 

Vice-President,  Simon  Clark,  Du- 
luth,  Minn. 

Secretary,  John  A.  Green,  Cleveland, 
Ohio. 

Treasurer,  Henry  W.  Schwab,  Mil- 
waukee, Wis. 

Director,  for  three  years,  F.  B.  Con- 
nolly, California. 

Director,  for  one  year,  A.  W.  Far- 
linger,  Georgia. 

Senior  Director,  L.  F.  Padberg,  St. 
Louis,  Mo. 

Membership  and  Annual  Dues — Two  class- 
es of  members  are  recognized  by  the  by- 
laws of  the  Association — delegates  from  local 
or  State  Associations,  and  individuals  from 
cities  or  towns  where  there  are  no  local  as- 
sociations or  when  existing-  associations  do 
not  affiliate  with  National  Association. 

The  dues  of  Associations  are  25  cents  per 
capita  of  local  membership. 


PACIFIC  COAST. 
Ketuil  Grucers*'  Association. 
PreMldent. 

K.  B.  Fanclier — Sacramento,  Cal 

Firstt  Vice-President. 
J.  R.  Newberry — Los  Angeles,  Cal. 

Second  Vice-President. 
Fred  Dresser — -Portland,  Ore. 

Secretary 
H.  Hauch,  Alameda,  Cal. 


rallfornla    Retail    Grooewi    and  Mer- 
chants' Association. 

President,  Geo.   B.   Doyle.   San  Francisco. 
1st   Vice-President,    F.    N.    Aubry,  Stock- 
ton. 

2nd  Vice-President,  C.  A.  Mottaz,  Los  An- 
geles. 

3rd  Vice-President,  H.  E.  Jones.  San  Jose. 
Treasurer,  C.  B.  Pearson.  Stockton. 
Secretary,  F.  B.   Connolly,  San  Francisco. 

Directors: 
A.   A.    .Tost,  Sacramento. 
W.  C.  Longstreth,  Los  Angeles. 
J.   R.  Newberry.  Los  Angeles. 
.T.   ,T.    Hughes,    Nevada  City. 
J.  F.  Limpinsel,  Placerville. 
L.  Warnke.  Alameda. 
H.  K.  Duncan,  Oakland. 
L.  R.  Eccleston,  Fresno. 
F.  B.  Connolly,  San  Francisco. 
E.  Kilgore,  Sacramento. 
John  W.  King,  San  Francisco. 


AS.SOCI.4TION  BETAir.  GKOCKKS  OF 
FRANCISCO. 
PRESIDENT — John     W.   King:,   22nd  and 
Valencia  Sts. 


1st  VICE-PKE.SIDENT — .A.  L.  Zell,  2.S07 
Mission  St. 

2nd  VICK-l'itKSIDEN T — JesHe  W.  Trusk, 

339  Devisadero  St. 

TREASURER— John  F.  Schonier,  31IU  2Uh 

St. 

SECRETARY— Frank      B.      Connolly.  901 

.Stanyan  St.  | 

DIRECTORS— M.   Brock,   3325  .Sacram.  nln  ' 


.St  ;  .lanieN  S.  Irvlnr,  BuMh  and  Franklin  Km  . 
(ieorice  U.  Do>lf,  lluiKlit  ami  Coli"  Kin  :  <iu* 
Lehrke,  627  Tonnvsauc  St.:  .\nli>nn  /.clllili. 
1995  Union  .St. 

 «■  

Grocers'  Theatre  Party — "Alcazar''  — 
OctolH-r  29tli. 


A  KING  M,T;lt^co"uutnl  Appearance 

A  Mechanic  would  bu}-  a  Holxari  Mill 
on  accouut  of  it.s  Mechanical  Perfection. 

A  Wise  Grocer 

Buys  it  for  lx)tli  rea.sou.s  : 


The  First  makes  money  for  him 
The  Second  saves  the  money  made. 


FRANK  F.  WEAR  D.  S.  A. 

For  Pacific  Coast 

Office:   137-39  Telegraph  Ave*, 

OAKLAND,  CAL. 


BAY  CITY  MILLS 

GROCERS!  t  ^^^^r^"^ 

TRY  OUR  PATENT  (Extra  Family)  ROLLER  FLOUR       |  ^4^1e£°F^Sr  : 
YOUR  CUSTOMERS  WILL  THANK  YOU.  ^ 

Bay  City  Flour  Mills,       First  and  Clay  Sts.,  Oakland 
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POTATO  PENCILS. 

The  fact  that  cedar  wood  suitable 
fur  making  lead  pencils  is  expensive 
and  the  supply  growing  rapidly  less 
has  led  some  German  scientists  to  in- 
vent a  process  for  making  lead  pencils 
and  it  is  said  that  in  a  short  time  the 
wooden  pencil  will  be  driven  out  of 
the  market.  The  new  product  is  slight- 
ly heavier  than  the  cedar  wood  arti- 
cle, but  is  the  same  in  size,  form  and 
appearance,  admits  of  sharpening 
more  easily,  and  can  be  made  at  a 
nominal  price. 

A  company  has  been  founded  in 
Berlin  to  manufacture  the  article.  The 
cost  of  manufacture  is  estimated  at 
$0.00928.  The  second  quality  pencil 
can  be  made  at  a  cost  of  only  $0.00595. 

At  the  estimated  production  of  48,- 
000  pencils  a  day,  the  yearly  produc- 
tion would  be  14,000,000  pencils.  Ex- 
ports of  these  pencils  from  Germany 
to  foreign  countries  for  a  year  equaled 
15,166  tons,  or  a  total  of  3,033,200 
pencils. 


Willows. — Glenn  County  will  have 
1000  acres  in  rice  next  year.  A.  C. 
Henshaw,  the  pioneer  rice  grower 
came  to  Willows  last  week  and  leased 
400  acres  of  land  from  the  Sacramento 
Valley  Land  Co.  and  will  begin  at 
once  to  prepare  it  for  next  spring's 
planting.    He  also  entered  into  a  part- 


nership with  a  second  party,  whose 
name  has  not  been  disclosed,  and  the 
two  will  put  in  a  600-acre  field.  There 
is  great  interest  taken  here  in  thi= 
crop  and  many  more  fields  may  be 
planted.  The  Government  party  which 
which  is  to  experiment  with  rice  on 


what  is  known  an  our  "goose  land"  it, 
expected  to  arrive  within  the  next 
month,  and  this  experiment  will  be 
watched  with  great  interest.  If  it  is 
found  that  rice  will  thrive  on  this 
land  it  will  make  Glenn  the  greatest 
county  in  the  State. 


%  Pts,  $1.12%  doz 
Pts,  1.85 
Qta,  3.25 


PROGRESSIVE  DEALERS  foresee  that 
*  certain  articles  can  be  depended 
on  as  sellers.  Fads  in  many  lines  may 
come  and  go,  but  S  A  POLIO  goes  on 
steadily.    That  is  why  you  should  stock 


HAND  SAPOLIO  is  a  special  toilet  soap — superior  to  any  other  in  countless  ways — delicat*: 
enough  for  the  baby's  skin,  and  capable  of  removing  any  stain. 

Costs  the  dealer  the  same  as  re.j^ular  SAPOLIO,  but  should  be  sold  at  10  cents  per  cake. 
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Wholesale  Price  List. 

KACIl  DKl'AKTMEN'I'  OK  OL'K  I'KICK  LIST  IS  CIIKCKKI)  t'l"  AM>  ( OKKKt  TKII  EVKK^    \VKI)NK>I).\V  M.  .1  IIIC.»M»KN- 

sTlCrN  &  CO..  A.  SCHILLING  *  CO..  .J.  A.  FOLfJKK  &  CO..  SLSSMMAN.  UOK.MSKIJ  *  (  O.,  .1.  11.  NKWHM  KK  A  <  <»  .  «il  <.<.KMnMK 
&  CO..  TILLMANX  &  BEXDEt.  WELLMAX.  PECK  &  CO.,  CUD.^HV   *  CO..  WIKL.VM)   UKOS..  UOKTII  Mx|(l.l((. Kit  .V  <.K\«.*ol  K. 
WILLIAM   CLUFF   CO..   WHITTI EK-COBUKX  CO..  W.  P.  FULLER  &  CO..  .«<T.VM)ARI)  OIL  CO..  IMXH'KK  A  .IKNMN(i».  M  l-llll 
LIPS  &  CO..  PACIFIC  COAST  BISCKIT  CO..  PACIFIC  VIXEGAK  &  PICKLE  WORKS.  IIEY.MAN-WKll.L  (  <)  .  AM»  >l  IMV\n\(  IIKIt- 
FBEV  CO.,  LEVEXSOX  &  CO.,  SWIFT  &  CO.,  EACH  FIRM  TAKlNiJ  THE  DKP.AK T.MEN TS  .ASSKiNKH.  .\>  l.l>r  IM)I(  Al  i;> 

Xc)  cluiin  is  made  thut  this  Price  List  contains  an  ironclad  si  fieduk?  of  rates — Kood  for  a  week.  No  •urh  Hrbpdulr  rould  be 
obtained,  even  on  actual  casli  sales.  These  prices  are  solicited  for  puhlicalion,  and  represent,  al  the  lime  of  kuIdb  to  prrn*.  the 
averajfe  prices  demanded  b.T  the  general  run  i>f  jobbinfi  houses  for  average  amounts  of  coods  on  uveraue  condition*  of  purrhii«« 
Persons  with  cash,  or  undoubted  credit,  always  get  special  low  rates. 

Subscribers  will  confer  a  favor  by  polntine  out  to  us  any  particular  error  or  oml— loo.  


  COL. 

Abalones   17 

Ammonia,   Laundry    ...  .25 

Ajicliovies   17 

Asparagus   10 

Ax    Handles   42 

Axle   Grease   38 

Bacon   11 

Bar  Sugar    3 

Barrel  Covers   4.5 

Baked   Beans   11 

Baking  Powder   19 

Bags    (paper)   3K 

Barle.v,  Pearl   23-24 

Baskets   42 

Bath   Brick   38 

Beans,  Canned   10 

Beef.  Barreled   12 

Benzine  29 

Beef.   Extr.icts   33 

Binder  Twine   42 

Blacking,  Shoe   42 

Bloaters   15 

Bluestone   38 

JJIuing   26 

Boullon  Capsules   33 

Bowls   43 

Brooms   43 

Breakfast  Foods   21-24 

Brushes   43 

Butter    liadles   4  5 

Candies   30 

Candles   38 

Canned  Fish   17 

Canned    Fruits    .  . .  .5-6-7-8 

C:uined  Meats   13-14 

Canned    Soups   37 

Canned  Vegetables   10 

Can  Openers   43 

Capers   33 

Castle  Soap   28 

Castor  Oil   30 

Catsups   (bulk)   53-.'>J 

Caviar,  Russian   14 

Cereal   Coffee   34 

Cereal  Laxative   -11 

Cereals   21-22-23-24 

Cheese,  for  &  dora  14 

Cheroots   4  7 

Cheese    Safes   43 

Cigarette  Papers   47 

Chewing  Gum   32 

Chicory    1 

Chimneys   44 

Chloride  of  TJme   25 

Cbocolate   33 

Chutney   34 

Cider   34 

Cigarettes   48 

Citron   37 

Clam  &  Clara  Juice  17 


,1  COL 

Clam  chowder  18 

Clothes   iZlnes   43 

Clothes  Line  Pulleys.... 43 

Clothes  Pins   43 

Coal   Oil   29 

Cocoa   34 

Coeoanut   34 

Codfish   15 

Coffees    1 

Coffee  Extracts    1 

Condensed  Milk   34 

Condiments   50-56 

Corks   43 

Cordage   40 

Corn,   Canned   11 

Corn  Starch   29 

Cottolene   35 

Crackers   32 

Cream  of  Tartar   20 

Currants   5 

Cuttle  Bnoe   40 

Demijohn   43 

Dishes,  Wooden   45 

Door  Mats   43 

Dried    Fruits    5 

Drops    and    Lumps  31 

I  Dry   Paints  30 

Dust  Pans   4  3 

Dusters   4  3 

Eels   17 

Egg    Food   3!) 

Egg  Beaters   45 

Envelopes   4(> 

Evaporated  Milk   31 

Extracts.   Beef   3.i 

Extracts,  Flavoring  ..19-20 

Extracts,  S.vrups   4 

Farin.   Goods  ..21-22-23-24 

Figs    S 

Fine  Cut  Tobacco  17 

Fish  and  Cheese   14 

Fish  (canned)   17 

Fish,  Smoked   16 

Fish,  Potted   16 

Flavoring  Extracts  ..19-20 

Flour   21 

Fly   Paper   3!) 

French  Mustard  (bulk)  .51 
Fruits,    canned  ....5-6-7-8 

Fruits,  dried    5 

Fruit  AVax  &  Strings  42 

Fruit   Jars   .<{9 

Faucets   44 

Fruit  Jar  Caps   39 

Fruit  Jar  Rubbers   39 

Gasolene   29 

Gelatine   35 

(Jinger,  preserved   35 

Glue   40 

Gum,   Chewing   32 


COL 

Ham   11 

Herring   16 

High  Grade  Smoking  To- 
bacco  48 

Honey    8 

Hops   35 

Horseradish   50 

Ink   46 

Insect  Powder   40 

Ironing   Boards   44 

flams   7-8 

.lars   39 

Jellies   9-10 

Lantern  Globes   4.'> 

Lamp  Burners   44 

l.,amp    Chimneys   4  1 

Lamp  Wicks   4  5 

Laundry  Starch   2!) 

Lard   12 

Laundr.T   Materials   25 

Lard    Oil   30 

Lead  Pencils   4  6 

Lemon  Squeezers   44 

Lemon   .Sugar   30 

Lemon  .Juice   36 

Linseed  Oil   30 

Liquid    Bluing   26 

Lobsters,  canned   18 

Lozenges   30 

Lubricating  OH   30 

L.ve   26 

>Iacaroni   21 

Mackerel    (salt)   15 

Mackerel,  tins   17 

Maple  Sugar    4 

Maple  Syrup    3 

Matches   40 

Meals   21-22-23-24 

Meats  (canned)   13-14 

Milk    (condensed)   34 

Mince  Meat    8 

Mixed   Candy   80 

Molasses   2-3 

Mops   and   Handles  44 

Monse    Traps   45 

Mushes   21-22-23-24 

Mushrooms   36 

Mustard    (dry)   18 

.Mustard    (liulk)   51 

Neatsfoot   Oil   29 

Xest  Eggs   51 

Xuts   7 

Oil    Cans   45 

Oils   29 

Olives   36 

Olive   Oil   .36 

Oysters   18 

Pails   14 

Paints.  Dry  SO 

Paper  Bags   38 


COU 

Paper,    Shelf   44 

Paper,  Toilet   40 

Paper.  Wrapping   10 

Paprika   I» 

Par.iftlne  Candles   38 

Pastes   24 

Peanut  Butter   36 

Peas    (canned)   II 

I'eelw   3" 

I'ens.    Steel   40 

Pencils   46 

Pepper   19 

Pepp*"'"  Sauce   50 

Pickles   5 1 -.-.6 

Pigs'  Feet   12 

Pineapples  (canned)   ....  0 

Plug   Tobacco   47 

Plum  Pudding   S7 

Polish.  .Metal   42 

Polish.    Shoe   41 

Polish.  Stove   41 

Pork  and  Beans    9 

Pork,  Barreled  11 

Potato   Mashers   15 

Polled  Fish   16 

Preserves   9-10 

Provisions   II 

Prunes    6 

Raisins    0 

Relishes   5l-5<; 

Rice   24-28 

Rolling  Pins  15 

Rope   *0 

Sago   24 

Salad   Oil   37 

Salad  Dressing   37 

Saleratus   20 

Salmon   (salt)   16 

Salmon  (canned)   17 

.SaUoda   26 

Salt   37 

Sordines   17 

Salt    Fish   15 

Salt  Meats   II 

Saratoga  Chips   37 

Sauces   51-56 

Sauces   (bulk)   01-50 

Sauerkraut   fl?' 

•Seeds   41 

Steel  Pens   46 

Sheep    Dip   II 

Shelf  Paper   41 

Shell  Fish   17 

Shoe    Dressinif   41' 

Shi>e  Bliushes   I.t 

Shrimps   18 

Smoked    FUh   IB 

Smoking   Tobacco   16 

Snuff   r>n 

Soda  and  Saleratus   20 


Soup,  scouring  28 

Soups    -tl 

Spices   1»'M 

Spittons   4S 

Spoons,  Wood   4S 

Sprats   11 

Starch   S« 

Slallonery   t.*. 

Slick  Candy  .  .10 
Slogle-  17 
Stove  Polliih  .  II 

Suga  r    S 

Sugar,    Maple   4 

Syrup    > 

Syrup,  Eilrnrts   4 

Tacks    ^^ 

Tapers,  Gas   45 

Tapioca   t4 

Teas    1 

Tobacco   

Tobasro    Sauce   60 

Tomatoes   II 

Tomato  Catsup  (ba1k)8a-S* 

Toolh    Picks   <a 

Traps   I.'i 

Truflles   38 

Tubs   •! 

Turpentine   !• 

Twine   12 

Twine  Holders  .  13 
Twist  Tobacrii  .  I« 
Vegetables  (canned)   ....  0 

Vermicelli   S4 

VlncTi-   65-M 

WashlM>...ds   I» 

Washing    Powder   S8 

Wax   IS 

Wax  Strings    11 

Whips   13 

White  end   30 

Wicking  IS 

Willow  Ware,  etc  4t 
Window  Screen  4.% 
Wringfrw  43 
Writing    Paper  IS 

\\  Irn    Wiiro .    rtr  13 

Ve.\«l  C.<kf«  in 


Di'vartment  1 
COFFEE,  CHICORY,  ETC. 

This  Dert.   ic  corrected  by 
M.  J.  BraHoous^eci  <•  v  o. ;   A.  Schil 
ling  ik  Co.;  J.  A.  Folger  &  Co. 
Green  Coffee. 

In  bags  In  drums 


Mocha,  Gen.  Arabian.  23 

.N'o.  2   21 

.Vo.  3   

.MMcha    Llverato  ....23 

Aden   21 

Kon'i    (Hawaiian) ...  .12 

Mt-.  can   12 

ia\a.  Common   15 

Inva.  brown  pln'tlon.20 
:ai  a    Mandheling.  . .  . 26 

Kroe   17 

'  arncol.  prime  w'shd.lS 
Curaool,  ordinary.  . .  .12 
OKStamala    Prime....  li 


25 
23 


16 
18 
18 
25 


16 
It 


Choice   14'.; 

Good   12>s 

Costa  Rica  Prime....  13 
■•    Choice(La  G'nd)13 

•     Good   11 M 

Salvador    Washed....  13 

Unw^ashed 
Caracola  Guatemala.  .  15 
Salvador  ..13H 
Roast  Coffee. 

Salvador   15  •-'0 

Java   24  31 

Mocha  Aden   27  31 

Prme  w'shd,  C.A.blndsl9  24 
Good  C.  A.  Blends...  18  20 

Ordinary   Blends  12  13 

Java  Fncv  MndhellngSS  33 

••    Kroe   25^        26  \i 

Mocha   Llverato  31  "4  31\ 

••      J.    S  25V4  3Hi 

Java  &  Mocha  Fancy. S2<i,  3l'\ 

No    2  26H  26 

Ouatemala   No    1  1»  IdH 


No.   2  a\ 

Cos'*   Rica  No.  1....17>» 

No.    2   17 

.Vo    I   17 

.N  o    3   15  >, 

Kona   Fancy   20<4 

.No     1   16ii 

I'rivnte  Brands. 

Lion.  lOO-lb   

Hills  Bros.  Arabian  Roa!<t  .26 

Arbuckles  100-lb  17. .^7^ 

"M.  J.  B." 
"M.J.B.."  60  I's  In  case..  .28 

••M.J.B.."  30  2  s  In  case  2T 

••M.J.B.."  24  3's  In  case  25 

Scbilllne'M  B^Mt  Coffer. 
In    1-rb    CRrton.1.    In    25.    50  or 
100-IT>  cases     Caa  be  assorted  as 
required. 

S-siar  se<4|l-star    ...  1«% 

4-  stnr      .     .29H|I-star    ...  Xi'Si 

5-  stsr  3B\\ 


16U 
IS-* 
IS  k. 
I7>- 
16 

l«\ 


Folcer's  Ooldro  Gair  CnlTe.- 

100  or  60.  i-Ib  tins  ...  li 

50  or  30  2-n>  tins  )• 

40  or  10.  2W-ni  tins  I* 

:0  or  12.  S-tb  tins     .   .  if 
Never  sold  In  bulk 


("blcorj 


California 
Belgian  No 
Belglsn.  No 


07  \ 


Bulk,  per  lb  tl 

Vienna.   K^'m.  10-lb.  bx  .  .  .36 

Vienna,  l  a.  I'l-lb  hx  it 

Arkermann'i.  V^-^rnsshi- 
mmma    i« 


18 
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Department  2 

This  Dept.  Is  corrected  by 
At.  J.  Brandenstein  &  Co.,  A.  Schill- 
ing; &  Co.,  J.  A.  Foltrer  &  Co. 


Japan. 
TEAS. 

(Panfired,  Sundrled  or  Basket- 
fired.) 

Extra  Fancy  56  74 

Fancy   44  55 

Choicest   39  43 

Choice   34  38 

Fine   28  35 

Fair   26  30 

Green  China 

(Gunpowder  Imperial  orYoung 
Hyson) 

Extra  Fancy  56  76 

Fancy   38  46 

Choicest   35  37 

Extra  Choice  32  34 

Fine  25  31 

Fair   20  25 

English  Breakfast. 

Extra  Fancy  67  80 

Fancy   51  66 

Choicest   35  50 

Choice   24  30 

Pine   20  22 

Fair   15  20 

OolonK. 

Extra  Fancy  68    $1  BO 

Fancy   50  57 

Choicest   3«  48 

Extra  Choice   |3  35 

Fair   22  26 

Ceylon  and  India. 

Broken  Orange  Pekoe.  .36  65 

Broken  Pekoe  33  56 

Orange  Pekoe  31  53 

Pekoe   27  46 

Pekoe  Souchong  24  S\> 

Schilling's  Best  Teas. 


(Packed  only  in  16,  12,  8  and 
S-oz,  Cartoons.  Never  in  bulk) 
Japan,  per  lb  $0.45 

do.   1  crown    -yo 

do.  2  crown    1-80 

English  Breakfast  45 

do.  1  crown    aO 

do.  2  crown    l-o" 

Ceylon   *^ 

do.  1  crown   

do,  2  crown    Ti 

Oolong   *l 

do,  1  crown   

do,  2  crown    i-*" 

TREE  TEA.  • 

(Full  weights  only.) 
Packed  In  1  lb.  and  V2 
cartons.  _  „  „ 

Japan   37 %B.  B  Congou. 37 

Ooolong   50    Gunpowder  .45 

Ceylon   37  %Or'ntal  Bind .  37  Vo 

Folger'B  Golden  Gate  Tea. 


lb. 


jTp'an   143142  41% 

English  Breakfast. |43|42  41% 

Ceylon   "J*}^ 

48  47  4«H 
46  46  44% 
43  42  41% 


Oolong 

Gunpowder   

Blafi^  and  Green. 


Department  i. 

This  Dept.   Is  corrected  by 
William  Cluft'  &  Co.,  Wellman,  Peek 
«  Co. 

SUGAR  AND  SYRUPS. 

The  Western  Sugar  Refining 
Company  quotes  net  cash 
prices  as  follows.  Barrels  are 
an  advance  of  10c;  half  bar- 
rels, 25c;  boxes,  50c;  50-lb. 
bags,  lOc. 


Standard  Granulated — Pine, 

Fruit  or  Coarse   5.45 

Beet  Granulated    2.2  5 

Confectioners  A   5.45 

Cube    5.70 

Cubes  (A)   Crushed   5.70 

Powdered    5.55 

Candy  Granulated    5.55 

Magnolia  A   5.05 

Extra  C    4.95 

Golden  C    4.S5 

"D"   Sugar   ."   4.75 

H.  &  B.  Crystal  Dominos....  8.S5 
California  &  Hawaiian  Sugar  Re- 
fining Co.  Additional  per  100  lbs: 
In  bbls.  and  50-lb  bags,  10c  more; 
half  bbls.  25c  more;  boxes  50c 
more;  for  all  grades: 

Granulated  Basis    5.45 

Bar    5. SO 

Powdered    5.55 

(A)    Crushed    5.70 

Berry    5.45 

Extra  Fine  Granulated   5.45 


Coarse  Dry  Granulated   5.40 

Confectioners'   CA)    5.45 

Confectioners'  Crystal    4.55 

Cubes    5.70 

Bricks    5.70 

XXX  Granulated  (lOO-H)  bags 

only    5.25 

Excelsior    (A)    5.05 

Extra  (B)    4.95 

Golden  (C)    5.05 

Yellow  (D)    5.05 

C.  and  H.  "Higrade"  Bar. 

In  100-m.  sacks   5.65 

30-tb.   boxes    6.15 

lO-m.  tins,  10  in  case   S.OO 

35-tb.  tins    7.30 

40-lb.    tins    7.30 

Barrels    5.75 

Half  Barrels    5.90 

Longr's  Peerless  XXXXXX 

Do.    bbls   6.95 

Do.    1/2    bbls   7,20 

Do.    4-Ib.    tins,    cases   8.50 

Do.  35-rb.  tins,  10  in  case.  8.50 

Do.  10-rb.  tins,  10  in  case.  9.15 

Do.   8-tb.   tins,   8  in  case.  .  9.15 

Do.    30-rb    boxes   7.80 

For  Bakers'  and  Coniectlons'  Use. 

Barrels    6.35 

Half   Barrels    6,60 

Boxes,  20  lbs.  each   7.20 

MAPLE  SiKUP. 
"Old  Manse." 
Gal.  tins,  %  dz  to  case,  dz..$14.00 

%  Gal  tins,  1  dz  to  case,  dz  7.50 

Quart  tins,  2  dz  to  case,  dz  4.25 

Pint  tins,  4  dz  to  case,  dz.  .  2.50 

Jacket  Cans,   bulk,  per  gal  1.00 

Glass  Qts,   1  dz  to  case,  dz  4.50 

Glass  Pts,  2  dz  to  case,  dz.  .  2.75 


MOLASSES. 


I    JACKETS  I 


CASES 


Bbl. 
64  G 

%  1  y* 

bbl.  bbl. 
34  G  117  G 

6  G 

a 

4  0 

10  G 

20 
%G 

%G 

Fancy    Molasses    .  . 

Pickaninny   

.57 

.69 

.67 

3.30 

3,02 

2.73 

7.50 

8.30 

5.82 

Belmont   

,52 

.54 

.62 

3.05 

2.79 

2.53 

7,00 

7.80 

5.52 

St.  Claire   

.46 

.48 

.56 

2.75 

2.52 

2.29 

6.40 

7.20 

5.16 

Medium  Grade  .... 

.42 

.44 

.52 

2.55 

2.34 

•2.13 

6.00 

6.80 

4.92 

St.  Mary's   

.34 

.36 

.44 

2.15 

1.98 

1.81 

5.20 

6.00 

4.44 

.28 

.30 

.38| 

1.85 

1.71 

1.57 

4.60 

5.40 

4.08 

Baking    Molasses.  . . 

Hawaiian  Genuine.. 

.19 

.21 

.29 

1.40 

1.30 

1.21 

.17 

.19 

.27 

1.30 

1.22 

1.13 

Cane  Black  Strap.  . 

.15 

.17 

.25 

1,20 

1.13 

1.05 

Old  Fashioned  Molasses,  2  doz.  2-tb  tins  to  case,  per  doz,  $2.40. 


I 

Log   Cabin  Maple  Syrup. 

Gallons,  per  doz  J15.00 

Cans 

Half-gals,  per  doz   g.oo 

Quarts,  per  doz   4,50 

Pints,    per   doz   2.60 

Bottles 

Quarts,   per  doz   4.75 

Pints,  per  doz    8.00 

Jackets,   per   gal   l.io 

Log  Cabin  Pen-O-Che  Syrup. 

Cans 

Gallons,    per   doz  $12,00 

Half-Gals.,    per    doz   6.50 

Quarts,    per   doz    3.76 

Pints,  per  doz   2.26 

Bottles 

Quarts,  per  doz    4,00 

Pints,    per   doz   2.50 

Jackets,    per    gal   86 

MAPLE  SUGAR. 

Toboggan  Brand  Maple  Sugar. 

30   1-lb    blocks    (cases)  $4.60 

60  %-rb  blocks  (cases)   4.80 

Maltese  Cross  Brand  Maple  Sugar. 
Ass't'd  Ms,  %s.  Is,  per  case, $3,00 
Scalloped  Cakes,  100  to  case.  3.86 

Syrup  Extracts. 


rescent 


2   oz,   doz,.  3.001 16  oz,  doz.. 18. 00 
4   oz,   doz,,  5.25|32  oz,  doz., 36. 00 
8   oz,   doz..  9.75|Gals,   each.. 11. 00 
Crescent  Oil  of  Maplelne. 

1-oz.,  doz...  2.702-oz.,  doz  ..  4.75 

8-oz  15.004-oz.,  doz  ..  8. 25 

16  oz,  doz.  .  27.00(32  oz,  doz.. 48. 00 
Gals,  each.  .15.00| 

Hardesty's  Maple  Extract. 
1  oz,  doz.  .  .$1.1012    oz,    doz..  1.76 


TABLE  SYRUPS. 


JACKETS 


Bbl. 
54  G 


% 

bbl. 
34  G 


bbl 
17  G 


6  G 


4% 
G 


4  G   3  G 


KITTS 


CASES 


2  G 


High  Grade  Table  Syrups 

Humming  Bird  

Peerless  Sugar  Drips  

White  Castle  Drips  

Pertecto   

Table  Syrups 

New  Butter  Scotch  

Victor   

Golden  Gate   

Cooking  Syrups 

Carnation  Drips   

Golden  Drips   

Special  Table  Syrup 

Heliotrope   

Cases:  Round  Friction 
24  3-lb.  tins,  per  case,  $4.80 


.53| 
.52 
.51 
.48 

.491 
.44i 
.42 

.38 
.34 


.6111 
60| 
.591 
.561 
t 

.57 
.52 
.50 

.46 
.42 

.50 


3.00 
2.95 
2.90 
2.75 

2.80 
2.55 
2.45 

2.25 
2.05 


2.75 
2.70 
2.65 
2.52 

2.57 
2.34 
2.25 

2.07 
1.89 


2.49 
2.45 
2.41 
2.29 

2.33 
2.13 
2.05 

1.89 
1.73 


I  2.45  2.251  2.05 


.931  1.32 
.90| 

.87|  1.30 


1 
1 
1 

1.78|  1.28 


40|  .|42| 

Top  Pails:    6  lO-lb.  tins,  per  case, 


1.22 
1.24 
1.14 
1.02 
.94 
1.10 


60 
$3.48; 


1% 

1% 

20 

20 

2  G 

G 

G 

1-G 

%G 

1.42 

1.29 

1.17 

6.90 

7.70 

1.40 

1.28 

1.15 

6.80 

7.60 

1.38 

1.26 

1.14 

6.70 

7.50 

1.34 

1.22 

1.11 

6.50 

7.30 

1.24 

1.14 

1.03 

6.00 

6.80 

1.12 

1.03 

.94 

5,40 

6.20 

1.04 

.96 

.88 

5.00 

5.80 

1.20 

1.10 

1.00 

5.80 

6.60 

12  5-rb.  tins,  per  case,  $3.96V 


MAPLE  AND  CANE  SYRUPS. 


JACKETS. 


CASCT 


% 

% 

Bbl. 

bbl. 

bbl. 

64  Q 

34  G 

17  G 

6  G 

4y2  • 

G     4  G 


16. 
.1  G 


20  2« 

%G|  %G 


Woodlawn,  made  from  pure  maple  sap  in  the  groves  at 

Beauce,  Canada,  and  I's  also  packed: 
Cases:  12-1's,  $14.00;  6-1's,  $0.72;  12-%'s,     $7.14;  24- 

Vi's.   $8.10;   24-y8's,  $5.10. 
Bottles:    12  qts.,  $4.60;  24  pts.,  $4.90. 

Deer  Lodge  

New  England   

Canada  Maple  Syrup  and  Cane  Syrup   


I  I 
.951     .971  1.05 


.85|  .87| 
,77|  .79| 
.671  .691 


5,13 


4.70 
4.30 
3,80 


4.60 


4.281 
3.92 
3.47 


4,00 


3,85 
3,63 
3.13 


12.50 


11.10  7.50 
IO.30I  7.02 
I 
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& 

Uepartmeut  4. 
DRIJiD  I'KUITS,  JVUTS  AM> 

HONEY. 

This  Dept.   is  corrected  by 
Gug{;enhime  &  Co.,  Wm.  Cluff  Co. 

(Add   i4c  for  50-lb.  boxes  and 
Vgc  for  25-Ib  boxes). 
Apples  (crop  1907.) 

Sundried,    sacks    7 

Evap.  Fancy,  50-It)  boxes.... 
Evap.  ex.  choice,  SO-Itj   box.  .  9 

Evap.  choice,  5  0- lb  box   SVz 

Apricots. 

1907  Crop 

Choice  Sacks    22 

Fancy  Sacks    23 

Fancy,  25-11).  boxes   25 

Blackberries. 

In  boxes,  per  lb  none 

Cherries. 

Pitted,  in  boxes,  per  lb  36 

Unpitted,  in  boxes,  per  Vb 
Currants. 

In  bbls   09'/^ 

Recleaned,  in  bbls  lOVa 

Becleaned,  25-16  boxes  11 

Recleaned,  50-rb  boxes  11 

.Recleaned,   l-lb   carts.  ......  .11% 

Recleaned,  12-oz  carts   10% 

Dates. 

Fard,    14-rb,    per    lb  11 

Persian,  65-lb  case  07 

FIGS  (California) 

Black,    sacks   04% 

Black,  25-It)   boxes,  per  box.. 1.25 

White,   bags   04  V4 

W'hite,  10  l-lb.  brks.,  pr 

box   90 

White,    50-y2S    1.90 

FIGS  (Imp.  Smyrna.) 

box   90 

Choice.  5-Ib.  bx.,  per  rb....lfi 


NeetarlneH. 

1907 

T/hite   

Red   

l*eacliej». 
Choice,    sks.  .  11|  Fancy,  sks. 
Ex   Ch'ce.sksll  V4 

I'earsi. 

Choice,    i/iS,   in  sacks  

I   Ex.  choice.  Vis,  in  sacks  

Fancy,    Vis,    in  sacks  

Plums. 

Unpitted    ...        Pitied, black 
Pitted,   blchdllV4il00s-1103  . 
Prunes. 

Sks. 

2 

30-40S   8% 

40-50S   7V4 

50-60S   6 

60-70S   5V4 

S0-90S   5 

90-lOOs   4V4 

in  cases  of  125-Ib  tins  

in   cases  of  12   5-lb  tins... 
Itaislns. 
Box    YsS  V4s 
6  Cr.  Layers..  3.50  2.75  .... 
5  Cr.   Layers.  .  3.00  3.25  3.50 
4  Cr.  Layers    1 

3  Cr,  Layers    2 

2  Cr.  Layers    2 

4  Cr.  Loose   

3  Cr.  Loose   

2  Cr.  Loose  

Fancy  Clusters,   l-Ib  cart 

pel'  doz   

Fancy  Clusters,  5-Ib  cart 

per  case   

Unblchd  Sultanas,  SO-lb.... 
Tliotnpson's  bleached  Suit. 

seedless,  50-Ib   

Bleached  Suit.,  sdlss  

Seedless  Muscatels,  SO-Ib 

cases   


Crop 

.16 

.16 

.12  % 


lOVa 

10 

13 


bx. 
5-Ib. 
9 'A 
7Vi 
6 'A 
6 

5V4 
5 


5Ulb. 


90 
00 
.25 
■  10% 
.10 
09 


11 
9 

7% 


? 

Red   Ribbon,    36    168  11% 

Blue  Bell,  50  la  (seeded)  11 

Seeded,  12  oz.  cartons  10% 

Seeded,   12   oz  cart   9 

Seeded,  bulk.  Vb  11 

1907  Crop  F.  O.  B. 
Clusters  and  Layers         20- n>  bzs 
Imperial,  clusters,  6  c.  3.00  3.60 
Dehesa,  clusters,  6  c.  .  2.60  2.75 
Fancy  clusters,  4  c.  . .  .  2.00  2. 26 

London  Layers,  3  c   1.60 

London  Layers,   2  c  1.60 

Seeded  Per  pkg 

Fancy,  No.  16,  36  to  cs  'J<^ 
Fancy,  No.  12,  45  to  cs  7i4  7% 
Choice,  No.  16,  36  to  cs  9 
Choice,  No.  12,  45  to  cs  6%     6  Vi 
26-Tb  bzs 

Fancy  bulk,  per  n>....  8%  S% 
Choice  bulk,  per  lb....  SH  8  54 

LooHe  Muscatels  50-rb  hxa 

Standard,  4  c  ,  7V4 

3   c.  .7   7  .% 

2    c   6V4 

Seedless    6^ 

Seedless  Sultanas 

Unbleached    7^4  7Vi 

Bleached,    standard    SVi 

choice    9  ' 

ex.  choice   9V4 

Thompson  Seedless 

Unbleached    7'/4  7% 

Bleached,  standard  '..  ... 

Choice   10 

"  fancy   10 

"  ex.    fancy  11  " 

NUTS. 

Almonds,  Fancy,  I.   X.  L....19 
.Vlmonds,  choice  soft  shell 

Drake   16 

Almonds,  shelled.  No.  1  46 

Almonds,  shelled.  No.  2  36 

Almonds,    shelled,  Jordan 

Imported   

Almonds,  Jordan,  Dom.... 


8 

Brazils,  160-rb  sacka  ll 

Chestnuts,  Italian   20 

I  Cocoanutx,   per  100  4.60  6.00 

Filberts,  175-rt>  sack  14 

Peanuts,  California   0" 

,  Peanuts;   Japanese   Ot 

■  Peanuts,  E:astern  h'nd  pick'd.  .09 

I'eanuis.    ruu.sicd   a- 10 

Pecan,   polished   18-20 

Pine   

Walnuts,  soft  shell,  bleached.  19 

j  HONEY. 

i  f  ure  white  sage.  2  &-gal 

I     tins,   per   tb   a 

!  Light  Amber.  L'-G-gal  Un>*  .... 
j     per  lb    7^ 

I 

1  White  Clover  (atalned. ) 

'  6-gal.  tin,  per  lb  07it 

2  dz  2-tb  Jars,  per  case....  8.00 
2  dz  l-Ib  Jars,  per  caae.  .  .  .  4  26 

24-qt.  cans,  per  case   7  00 

12   H-gal.  cans   «  60 

6  1-gal.  cans   6  oo 

Glaaa. 

P»r  Dos 

Tumbler.  «  oz  .  4  doi  In  case  1.26 
Oval  plnls,  4  doz  In  case....  12b 
l-n>  glass  Jars.  2  dot  In  caa«  3.26 
:-n>  glass  Jars  (with  comb..  2.60 


CO.MB 


Water  White. 
Mcht  Anihcr. 
Water  White. 


l-n>  frames. 
1-Tb  frames. 
1-Ib  frames. 


BEESWAX. 
Pnre  lo-Il 


DEPARTMENT  7. 

Prices  should  be  flared  on  a  basis  of  6  per  cent  above  those  quoted  hereinbelow. 

This  Dept.   is  corrected  by       J.  II.  Xewbauer  &  Co.,  Tillmunn  &  Bendel. 
Canned  Fruits 


Z    1  Z 


2 

00 

1 

S5 

1 

70 

1 

40 

3 

00 

2 

75 

2 

50 

2 

10 

3 

50 

3 

25 

2 

SO 

2 

60 

3 

50 

3 

25 

2 

80 

2 

60 

2 

25 

00 

1 

75  1 

1 

60 

50 

3 

25 

3 

00 

2 

S5 

-1 

50 

3 

25 

3 

00 

2 

85 

:o 

3 

25 

3 

00 

2 

85 

1 

75 

1  1 

60 

1 

35 

2 

50 

2 

25 

2 

00  1 

1 

SO 

3 

00 

2 

60 

1  ^ 

1  " 

40 

15 

3 

00 

2 

60 

2 

40 

2 

15 

3 

00 

2 

60 

2 

40  1 

2 

15 

3 

00 

2 

60 

2 

40 

15 

3 

00 

2 

60 

40  1 

2 

15 

2 

25 

2 

00 

1 

50  1 

1 

30 

2 

25 

2 

00 

1 

50  1 

1 

30 

2 

25 

2 

00 

1 

50  1 

1 

30 

2 

25  1 

2 

00 

1 

50  I 

1 

30 

3 

25 

3 

00 

2 

75  1 

2 

50 

3 

25 

2 

75 

2 

60 

2 

50 

1  30 
I  SO 


1  20 
1  50 


■1. 


1  10 
1  40 


1  30 
1  90 
1  90 


1  50  1  1  40 

2  50  I  2  00 
2  50  I  2  00 
2  50  I  2  00 
1  25  I  1  10  I  1  05 

I  I 
1  65  I  1  45  I  1  30 

I  I 
1  S5  I  1  65  I  1  40 


1  S5  I  I  

1  S5  I  1  65  I  1  40 

1  S5  I  I  

1  SO  I  1  65  I  1  40 

I  I 

1  10  I  1  05 

1  10      1  05 

1  10  I  1  05 

1  10  I  1  05 


1  20 
1  20 
1  20 

1  20 

2  35 
2  25 


VARIETY 


1  10     I  Apples   I  

1  25    I  Apricots    8  00 

 I      "        peeled   '  9  50 

 I      "       sliced    9  50 

 I  Assorted   

1  30    I  Blackberries   

1  70    I  Cherries  (Royal  .•Vnne)  10  00 

1  70    I  Cherries  (White)   10  00 

1  70       Cherries   (Black)   10  00 

1  05    I  Grapes  (White  Muscat)  


I 


4  SO 

7  00 

8  60 
8  50 


9  00 
9  00 
9  00 


4  25 
6  60 
8  00 
8  00 


I 


6  00 
8  00 
8  00 
8  00 
3  76 


.1 


1  10  unplPeaches  (Telolw  Free)    7  00  |  6  00  |  5  60 

1  20  pld  I  ■  ■ 

1  10  unplPeaches  (Lemon  Cling)    8  00 

1  25  pld  I 

 I  Peaches  (I.emon  Cllne  Sliced).  .    S  00 

1  10  upd|  Peaches  (White  Heath)    8  00 


5  7E 

6  00 


3  00 
6  25 


4  75  I 
7  00  ) 
7  00 

7  00 
3  50 

5  00 


1  16 

5  00 


4  25- 


7  50  I  6  60  I  6  00  I  4  SO 


pld 


7  50  6  SO 
7  SO     e  SO 


fi  00  I  4  SO 
S  00  I  4  SO 


4  25 

4  6« 

4  SO 

4  6« 

3  0« 

4  00  ptd 

3  25  unp 

4  3S  pld 
3  St  anp 


Peaches  (White  Heath  Sliced)..  !.  

Pears  (Bartlett)    8  00 


1  03  unp| 
1  20  pld  I 

1  00    I  Plums   (Green  Gage)   S  SO 

1  00       Plums   (Egg)    5  50 

1  00     I  Plums  (Gold  Drop   5  50 

1  00    I  Plums   (Damson)    5  50 

25  I  I  Raspberries   

2  15   i  I  Strawberries   j 


I  7  50 

I  4  SO 
I  4  SO 
I  4  50 


I  4 


C  50 

4  00 
4  00 
4  00 
4  00 


6  60 

3  75 

3  75 

3  75 

3  75  I 


4  6f 

3  25 
3  26 
3  35 
3  26 


1  25  unp 
3  «0 
3 

3  M 
3  •• 


No.  1  Tall  Cans  sliced  t.  C 
If  shipped  6  cans  to  the 


Fetiches,  Ex.  SI- 35;  Ex.  Standard.  Sl.SS^ 
case,  flgrure  Gals.    — lOc  per  dozen  higher. 


All  No.  3,  No.  Z  and  No.  ZVs  cans,  Z  doz  en  in  a  case;  No.  1  cans  4  dozen  in  a  eaae;  Kalohi  cans.  1  dosea  te  a 
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A  Profitable  Investment 

Swift's  Pride  Soap  is  a  profitable  investment  for  the  Dealer,  because: 
It  is  made  of  the  purest  materials  obtainable. 
Well  seasoned  before  leaving  factory. 

Useful  for  any  part  of  the  house  —  an  all  around 
family  soap. 

Once  tried  it  becomes  a  household  necessity. 
If  you  are  not  already  deriving  benefit  fi-om  the 
extensive  advertising  and  wide  popularity  of  Swift's 
Pride  Soap,  send  in  your  order  today. 

Swift  &  Company,  U.  S.  A. 


Swiit's 
Pride 

SOAR 


»  10 

Department  5. 

riiiH   Uepi    la  corrected   by  J.  H.  Newbauer  &  Co.,  Tillmann  &  Bendel. 

JELLIES,  JAMS  AND  PRESERVES. 


Griffon     Uuttirg  Rose 
1E-0Z.  Jars  16-oz.  Jars  No.  2  Tins. 


I  Rasp  Tumeler 
|PicnicTins 


v 

h 

3 

3 

s 

s 

Ta 

ci 

Apple   I .  . 

Apricot   |2 

Apricot  Marmalade  ....|2 

Blackberry   |2 

Currant   |2 

Fig   |2 

Gooseberry   | .  . 

Ijemon   j .  . 

Loganberry   |2 

Orange   |2 

Orange  Marmalade  ....|2 

Peach   \^ 

Plum,   Danison   |2 

Phim.  Green  Gage  |2 

Quince   |2 

Raspberry   |2 

Strawberry   |2 

Assorted  Regular   |2 

Assorted   Berries   |2 


.  .|2  35-  |2  00 

35|2  35  2  00|2  00 

35|  |.... 

35|2  35  2  00|2  00 

35|2  35   |2  00 

35|          2  00|  

.  .|2  35   |2  00 

.  .|2  35   |2  00 

35|2  35|2  00|2  00  1  8511  60 
35|2  35|.  .  .  .|2  00  1  85|l  60 

35|  |2  C0|.  .  ■ 

35|2  35|2  00|2  00  1  85 
35|2  35|?  00|2  00 
35|2  35\'A  00|2  00 
35|2  35|2  00|2  00 


^2  

1  60 
1  60 


97  1^ 
97% 
97% 


85 
85 

1  S5il  60 
.|1  60 

85  

.|1  60 
|1  60 

971/2 
971/2 

1  85|  1971/2 

1  601971/2 
1  85  1  60|97% 
1  85  1  60|97% 


97% 


92% 
92% 


92% 
92% 


92% 
92% 


92% 


92% 
92% 
92% 


1  85  1  60|97%|92% 

35j2  35|2  00|2  00|1  85|1  60|97%|92% 

35|2  35|2  00|2  00|1  85|1  60|97i/2|92% 

35|  |2  00|2  0011  85|1  60l97%|92i/2 

35|  |2  00|2  00|1  85|1  60|97%|92% 


90 
90 


90 
90 


90 
90 
90 
90 


90 
90 
90 
90 
90 
90 
90 
90 


rum  APPLES 

Her  IJnz 
.l<>liii>4on'M  Columbia 

2's  sliced,  2  doz.  in  otise.  .  .2  3ii 
2's  grated,  2  doz.  in  case.  .2  30 
I's  .sliced,  4  doz.  in  case...!  15 
I's  grrated,  4  doz.  in  case..l  In 
Gal.  roreless,  4l^   Tb   to  tin, 

doz.  in  case,  per  tb  .  .  Ifi 
Gal.,  grated,  71t)  .to  tins. 

1/4  doz.  in  case  ,per  It)..  16 
""s  sliced.  Baltimore,  2  doz 

case   2  2S 

cocktail,  Baltimore 

ovfils.  4  doz.  case  1  2.S 

Hiiwniian. 
Extra    sliced,    2   doz,    2%....  2.50 

"  "        4  doz.  Is  none 

grated,    2   doz,    2s....  2.25 

"  "        ♦  doz.  Is   1.40 

Per  doz 

Standard,   sllcec".  2%s.   2  doz  2.00 
"  "    Is,  4  doz.... none 

■•     Is.  4  doz   1.35 

Chunks.    2a   2.25 

Whol«.  2%a,  2  doz   2  «0 

Grated,    2b.   2   do«....,   '  7« 


"        Is.  4  doz   1  -S 

gals.    %  doz   2."; 

Singapore. 

■-'  tb  sliced..   1.7522-oz..   d^z     .1  x  im 
1-tt)   sliced.        952%     whole      2  ir. 
Mince  Meat. 

MerrelI-So>ile  Co.'s  None  Such 
Condensed  Mince  Meat,  cases  (6 
c'oz.  each),  per  case.  $6.25. 

Department  7. 

This  Depl    Is  corrected  by 
Sussman,  Wormser  &  Co.,  William 
ClufT  Co. 
CANNED  VEGETABI.Kf 
Aspa  raKOK. 

Mammoth    5.25 

Large   White    4.75 

Medium  White    4.50 

White    Tips    4.25 

Rtringless  Extras   

Blue  Lake   135 

Blue  l/«ke.  gal.,  none  

String.    2    m     Standard   1.25 
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String,  gal.,  Standard   4.50 

Lima,  soaked    l.On 

Baked  Beiinn 

fancy  Eastern  $ 

1-  rb   Tall   tins   oo 

2-  ID  Tall  Tins    80 

2% -It)  Tall  tins   1  00 

3-  Ih  Tall  tins    1  10 

Van  Camp's;  Pork  and  Beans 

(Tomato  Sauce.) 
No.  1  cans.  4  dz.  in  cs.,  dz.  .  .95 

No.    2    cans   1.40 

No.    3   cans   1.90 

Same  (Plain)  No.  3   1.75 

Kidney  Beans,  No.   2   1.20 

Lima  Beans,  No.  2   1.2U 

Corn 

Is  Maine,  per  doz  $1.50 

Gallon,  cut,  Maine,  per  doz.. none 
Gallon,  cob,  Maine,  per  doz.  .  6.50 

Iowa,    per    doz   90 

5    case    lots.    Iowa  85 

Succotash. 
Stand.-ird  Maine   1.35 

Peas 

Petit  Pols    2.00 

2s  Extra  Fine  Sifted   1.75 

Standards    135 

2s,  Soaks   90 

ToinattieM 

3s,  Solid  Pack   1.50 

3s,   with  peppers.  ..  .No  quotation 

2%s,  Solid  Pack   1.35 

2V2's,     Solid     Pack  w'th 

peppers   No  quotation 

21/2S.    Standard    1.00 

Gallon,  Standard   2.85 

Gallon,  Solid  Pack  ...No  quotation 

Gallon  Puree   No  quotation 

^li.Mci'llaneouH 

Artichoke   2%s  } 

Carrots.  2s    1. 

''abhace.    2s    1.1 

Turnips  ,g:al   4.00 

Spinach.  2s    L.^n 

Spinach,  gal   4  00 

Beets,   2s    LOh 

Hominy,  Great  Western,  3s...  1.L5 
Pumpkin  and  Squash,  gal .  . .  .  2.50 

Van  Camp's  .Stni\vl)erry  Beets, 

No.  :{. 

Cans,  2  doz  to  case   1.90 

Hominy,   Van  Camp's   1.15 

Van  Camp's  Golden  Pumpkin  and 
Marrow  Squash;  No.  3,  2 
doz.  in  case. 

Per  doz    140 

Same.   No.   S  .1 .  .  .  .  3.70 

Depsirtmeiit  H. 

This  Dept.    is  corrected  li.v 
CiKlahy   &   Co.,   Swift   &  Co. 
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PUOVISIOJVS. 

HAMS. 

Eastern  Standard,  lS-20  li;' 

15-16  II,'. 

12-14  10 -ji 

Picnic  Hams   111/2 

Bollea  HamH 

Skin   oil   24% 

Skin  on   25% 

BreakfaMt  Bacon 

Eastern    Standard,    6-8  21% 

8-10.  .  .20 

10-12  13 

l<)nK'llMli   Cured  Bae<iii 

liastern   Cure,    S-10   18 

Eastern   Cure.    S-10  1S% 

Dry  Salt  Baron 

Clear  Medium  Bacon  14 

Clear  Light  Medium  14 

Light   Belly   ic 

Extra    Light    Belly  16% 

Bacon  Backs   14 

Bacon  Bellies  ISi/i 

Dry  .»«alv  MeatN 

Sides   131/2 

Bellies   13  Vi 

Backs   13 

Fat  Backs  12% 

lliirreled  Pork 

Bbls.     'A -bills 

o|>are     Rib.s  $ 

Family     Pork                  21.50  11.25 

Clear  Pork                      24.00  12.50 

Big    Pofk                         26.50  13.75 

B:irreleil  Beef 

Mes.s  Beef  10.00  S.-'iO 

ti'Rmily  Beer              io.50  'i.Ti; 

Kx.  Family  Beef..   11.00  C.OO 

Reef  Tongues....  23.00  12.00 

PvKN  Feel 

Tierces,    about    300    lb  $18.00 

Barrels,    about    200    lbs....  13.50 

%    bbls,    about    SO    lbs   5.50 

Kegs,  about  25  lbs   2.50 

Kits,  a  bout   15  Ib.i   1.25 

I'ure   l,eaf  l.ard 
Tierces,  about  350  lbs.  net.... 11 

%   bbls.   about  100   rtjs  llVi 

80-tt).  Wood  Tub,  SO-Ihs,  net. 11% 
60-rb.  Wood  Tub, -60  lbs.  net.  11% 

20-rb.   Wood  Tubs  11% 

50-rb.  Cans,  one  to  a  case....lli4 

20-Ib.  Cans,  4  to  case  11% 

10-Tb.  Cans,  6  to  a  case  11% 

S-lb.   Cans,   6   to  a  case  11% 

3-rb.  Cans,  20  to  a  case  12 

Golden  Gate  T^ard. 
Tierces,  about  370  lb.  net....  11 
%  bbls.  about  150  tb.  net....]lM 

50- Tb.  cans.  2  to  a  case  llVt 

20-rb.  cans.  4  to  a  case  11% 
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lO-tb.  cans,  6  to  a  case  11% 

5-It).  cans,  12  to  a  case  11% 

3-tt).  cans,  20  to  a  case  12 

20-lt>.  wood  basljets  11% 

60- m.    tubs   llVs 

SO-lt).  tubs   11  Vs 


Compound  Lurd 

Tierces,  about  360   tbs.,  net, 

50-rb.  cans,  1  to  a  case  

lO-Hj.  cans,  6  to  a  case  

5-l"b.  cans,  12  to  a  case  

3-lb.  cans,  20  to  a  case  


.08'/- 
.08% 
.  09  Vi 
.09% 

■  OSV2 


"Arrow"  Compound. 

Tierces,  about  370  lb.  net.. 
50-rb.  tins,  2  to  a  case.... 
Vs   bbls.  about  l.'iO  lb  net.. 

50-Tb    tins,    1    to  case  

20-n>    tins,    4    to  case  

10-tb.  tins,  6  to  a  case  

5-rb.  tins,  12  to  a  case  

3-tt).  tins,  20  to  a  case  

20-rb   wood  bkts,   20  lb  net 
60-Ib    wood    tilts.    60    lb  netlOVs 
80-rb   wood        "  net.. 10% 


OS  1/2 
08% 
10  1/4 
1014 
10% 
09  Vi 
09% 
091/!. 
10% 


511- rti  Cans 


BeecDiiul    racking  Co. 

Beechnut   Sliced   Bacon   and  Beef 
in  Glass. 


Ocpartiiieiil 

This   Dept.   Is  corVHclHfi 


14 

1  doz  No.   1  Jars  J3.2B 

IDrie    Brand   Cliipped   Beef  in 
Glass,  1  doz  No.  1  Jars.  .  .  .  2  60 
S  case  lots,  less  5  per  cent 
Van  Camp  Packinn'  Co. 
Boned  Cliicken,  Xo.  Vi  Cans. 

1   doz.   in  case,   per  doz   2.90 

Same;    No.    1   5.15 

Boned    Turkey,    No.    Vi   2.90 

Same    5.15 

IM-|»iirtiiieiit  lU. 
I'ISII  .VNI)  CHEKSK. 

This  Dept.   Is  corrected  by 
Wieliiiid    ItroH. ;    RoethtlKlM^rirur  & 
GrafiKotT. 
KiiNMlnii  Cuvliir. 

Per  doz 

1-lb.  cans.  2  doz.  in  case.  .  .  .  $17.00 
l2-Ib.  cans,  2  doz.  in  case..  9.00 
V4-rb.  cans,  5  doz.  in  case..  5.00 
Vs-lb.  cans,  6  doz.  in  case..  2.75 
White    Label     Brand  none 

Kori'lu'u  nnd  OonieHti)*. 

new 

New  York  State  Factorj 

Cheddars,   J\me  make....  19 

Twins.  June  make   19 

Triplets    19  Vi 

C.1I.  State  factory  flats  17-18 

Cal.  State  tctry.  Young-  Am  19 

Jack  or  Monterey   21 

Brick  Cream    19 

Limburger,    Eastern,    lb  17-18 

Swiss.,  imported,   fb   29 

(BANNED  MEATS. 
Ciidahy  &  Co. 
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ALI-.  PRICES  ARE  PER  DOZEN 


Corned  Beef   

Roast  Beef   

Roast  Mutton   

Brisket  Beef   

Boiled  Beef   

Chipped  Beef  (in  tins)   

Sliced  Beef   (in  glass)   

Sliced  Beef  (in  tins)  

Sliced  Beef   (in  glass)   

Chip  Beef   (In  Tins)  

Biawn   

Piss'  Feet   

Corned  Pork   

l.unch  Tongue   

Sheep  Tongue   

l^ambs'  Tongue   

Luncheon  Tongue   

Sliced  Baocn  (In  tins)   

Sliced  Bacon  (in  glass)   

Deviled  Ham  (Geinuine)   

Potted  Ham  (Genuine)   

Potted   Tongue  (Genuine)  

Potted  Meat  (Ham  Flavor).... 
Deviled  Meat  (Ham  Flavor).... 
Potted  Meat  (Tongue  Flavor).. 

Boneless  Chicken   

Veal  Ijoaf   

Sandwich  Loaf   

Picnic  Loaf   

Chili  Con  Carne   

Beafsteak  and  Onions   

Hamburger  Steak   

Frankfurter  Bratwurst   

Minced  Collops   

Tripe   

Sweetbreads   ■ 

Vienna  Sausage  

Pork  Sausage   

Oxford  Sausage   

Bolosna  Sausage  

S.TU^a^re  and  Kraut  

Stewed  Kidneys   

Corned-Beef  Hash   

Lunch  S.ausage   

German  Lunch  Sausage  

Ox  Marrow   


Ox  Tongue  (whole) 
ChorlzoB   


m  o 
C 

O 


c  — 


.2  c 
Eh  - 


1  25 
1  40 
1  35 
1  50 
1  85 


1  25 
1  25 
1  55 


1  25 

2  10 


25 
40 
25 
75 
35 
35  I 


2  25 
2  25 
2  60 
2  75 
2  25 


85 
85 
S5 
40 
40 
40  I 


1  55 
1  50 
1  50 
1  50 

75 

75 

75 


7  50 
7  50 


7  50 
20  00 


No.  S 
Tin! 
1  or  2 


No.  1  Vi 
5  50 


.  I  2  60  I  I  |Dz. 


No,% 
95 


95 
95 
95 
80 
90 
90 


90 
85 
1  00 


1  SO 
1  80 
1  SO 
1  30 
1  65 
1  65 
1  80 


I 


Case 


2  50 

1  35 

2  35 
2  10 
1  10 


1  55 


N0.1V4I  No.  2 
6  25  I  7  50 


2  20 
1  65 


2  90 
N0.2V4I  No.  3 
9  2B  |n  25 


No.  6 
20  60 


1  Domestic  Swiss 
!  Roquefort,    lb  .  .  . 
Gouda,  per  fb  . 


Sap  Sago    22V4 

i  Pineapples.  Easirn.  6  In  c».  cm.  S  50  No. 
I  Pineapples,  Eastn,  0  In  cs.  siiil  2  55  ^'o. 
iP'ftr'd  Edam,  small   34-35  pds  No. 

I     ])or    case    of    12   K.'Jii  No. 

i'Tfr  d  lOdam.  nied  3S-1U  s.i.".  No. 

Do.  Edam,   lart;r  14-15  9.50  No. 

Cainembert,  Brie,  Itomiefuri 
and  Gorgonzola,  jars ...  none 

Parmesan  C  &  B,  sml  hot 
doz    a  UO 

Parmesan  C  &  li,  Igre  bot, 
doz   


IS 


20-21  Shore    UbmturH.    45-50  nsh..noDa 
4U  Extra  No    1,   I2U-130  niih....nona 
Z7      Extra  .Vo.   1.   50-55  fish  non« 


1.  140-15U  lUh  nana 

1,  60-C5   lliih  nOD* 

2.  130-140   tliih  UB  it 

2.  55-60  nHh  11. 0( 

2.   140-lSO  nah  nona 

2.  GU-65  tlHh  nona 

2,   I6U-IX0  nHh  none 

2,   7U-S0   llHh  nona 

No.  2.  U0-20U  nub  nona 

No.    2,   80-90   n.Hh  nona 

In  KIlH 

Extra  Mess.  7  to  x  flsh  each.  .13  0* 
No.  1.  kltH.  8-9  ttah  or  li.- 

00|     17   n*h    I  4U 

nnylt'-  INo.   2.  klla,   8-9  or  '^O-Tl 

Small  »^-lb  1  It).  ^V4-Ib  5-rb|    llsh    II* 

Deviled    (Cheese  Siilmon 

$1.00,  $2.2.''),  $4.00,  $5.00,  $9.00  King,    bbls  iioii«, 

\rter  Dinner  Cheese:  Oregon  Sll ver.sldes,  bbl.s.13  00 

$1.00,  $2.40,  $4.00,  $4.50,  $7.50  Alaska  Ited,  bbls  13  00 

Koqiiefort  Chtese;  'Alaska    Ued.    Vi-bbls.  lno 

$1.00  .$2.40.  $4.00  .$4..Sll.  $7. .10      tbs    7  25 

.Maci.aren  Imperial  Chewse  Co.,Md|Alaska   Red,    kits  .  .  ..  1.00 

imperial   Cheese-  ..........  1 5.00- 1 8  00 

Club  size.  2  doz  Jars.  doz.  ...  Jl. 25  Tongues  and  Sounds,  kit.s 

2  80      10-1'    '  *• 

c  or  jTongiii-s    and  Sounds, 

"  ■     M,-bbl.s.    S"-It.   lis* 

New  HrrrlnK.  Pack  1»07  

Ex  SIctd  Mixed,  bbia  17.00 

 V,  bbIa   9.00 

1.2« 
IS.OO 
8.00 
.«« 
19  00 
10  00 
1  II. 


.\'o.  1.  size.  1  doz  jars,  doz 

.\'o.  2  size.   V4  doz  Jars,  doz 

No.  3  size.   Vi  doz  Jars,  doz 

Individuals,  5  doz  Jars,  doz 
Roquefort  Cheese — 

.Small  :ilze.  2  doz  Jars,  doz 

Large  size.  1  doz  Jars,  doz 

lndl\tduals.  5  doz  Jars,  doz 

S.4.LT  FISH 
Baclflc  Codfiith 


.10.601 
.  .S5 


1.75 
3.25 
.86 


Kvg 

Cheaper  grade,  mixed,  bbl. 

••    H  bbl. 

Keg   

Ex  Selected.  Mllcher.  bbl... 
,    "  ••  "    M  bbl. 

Bundles.,  per  lb   4H'  "  '■  "  Keg   

i;aae.  selected,  per  lb   6V4  Cheaper.  Mllchner,  bbl  17  00 

Boneless.  30-Ib.  boxes,  lb....  none'        "  ■'        ^  bbl   9  00 

Boneless    40-Ib.  boxes,   lb .  . .  .  7  V4  [        "  "        Kegs    I  Oi 

Boneless.  Srtlps.   per  lb   7     Labrador,   round.   1»0  flsh...  6.t( 


Boneless  Blocks,  per  lb   8 

Boneless  Tablets,  per  tb .     ...  SH 

Boneless  Middles,  per  lb   7H 

Boneless  Middles,  ex..  por  lb..  11 
KuHirrD  <°<>dnMli 
Georges.    R    flsh    to   cs$ll. 00' Neptune, 


Labrador  Split,  per  H  bbl  i  60 
^alflc.    U-bkl    •  •« 


Smoked  Flah 


Jen.  Georges.  12  flsh  to  cs.  .  10.00 

Geo.  Cur.  Cod.  case   9.50 

Geo.  Cur.  Cod  ,40  flsh  to  cs  8.00 
Gen.   Geo,   Middles.  60  flsh...  16 


Brand,    lots  12.86 


Veptune.   Brand   60s   1  (0 

"Jalnty    Brand.    SOs   J  25 

Kloaters,  Orlm.,  100  box....  IS  00 
Bloaters,   Orlm.    60   In   box.  1.76 


Gen.  Geo.  Tablets. 36  flsh     1 1  V4 '  Bloaters.  Cromarty    3  00 

Gen.  Geo.  Block.':.  40  flsh     U  V4  Yarmouth,  100  in  box  

Shreddeil  C'udtlHh  Halibut,  chunks   I( 

Beardsley's    shredded.    2  Herring,  boxes.  Eastern  IS 

doz.    in    case   i.m  Herring,    boxes.    Washington  .20 

Norweu'liin  Mii4.k<T<0  Berrlngs.    Neptune,  boneless. 

Bloater.  120-130  Hsh  55  0       boxes  of  10s.  net   1  Jft 

Bloater.  \i  bbl..  60-65  flsh  .  .  . 28  5-  Molr's   Selected    Red  Her- 

n'o.  1.  150-160  flsh  45. ot      rings.   lOO's   \.9n 

No.  1.  75-SO  flsh  2S.B(  Molr's   Selected    Red  Her- 

To.  2.  220-240  flsh   37  0<       rings,    .tO's    1.2ft 

No.  2.  110-120  flsh  19. 5»  Salmon  ,per  th  10  in 

Xo.  3.  300-350  flsh  28. 01  B«ar<lsl<>7's. 

No.  3.  150-175  flsh  15. Of  Herring,  boneless,  tins,  dox  .  1  Sa 

Xo.  4.  400-440  flsh.  bbl  25. Of  Herring,   bonelem.  small,  dox  1  «" 

Xo.    4.   200-220  flsh  13  B(  Herring.     boneless.  varuum 

IrlMli   MnrkrrrI  tumblers.  2  dm  In  case.  .  .  1  ts 

1.    200-220   flsh  non.  '''"nan  Hndd'es.  SO-tb  hox». 

1,  80-90  flsh  non(      Per  lb   

2.  325-350  fish  nonf 

2.  130-140  flsh  nonf  Pottad  Flah. 

2.   475-500   flsh  none  Per  iir>» 

2,  180-190  flsh  non*  Potted  Crab   U.S.'. 


No. 
No. 
No. 
No. 
No. 
No. 
No 
No 


1.  10-lb  kits.  15-16. 

2,  20-22  flsh  

Amprloan  RIoiitrrn 

Shore  Bloaters.   11  ",-120  flsh 


Kipper  Paste    t  <>" 

1  S**  Anchovy  Bloater  Paste   lift 

Ditto,  fancv  pots    4  7?. 

r.on-  Yarniotith    Blo.Tter  Pn.ifff  7" 


WIELAND  BROS. 


:<09-311  n.AVI.^  STRKKT. 


•<\\  FKANCIHro 


Importers  and  Commi.ssion 
Merchants 


No 
110  00 


•  I  SrECIAI.TIES — Imported    and    domestic    Swiss   Cheese.  LHnburgar 
Brick  Cheese.  Edam.  Roquefort  etc.;  Mackerel.  Codflsh.  Holla».| 
Herrings.  Olive  Oil.  .''panlsh  and  California  Olives,  all  kiKds  »• 
.Sausages  and  other  delicacies. 
•isOLB  AGENTS  for  Sierra  Cheese.  German   Breakfast  Ck'ssa  t» 
'        Camenbert.  Schloss.  Kronen  and  Neufchalal  <  him 
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Ditto,  fancy  pots  4.75 

Kippered  Herrings,  Marsliall's  1.90 
Kippered    Herrings,    Moirs...  1.90 

Department  11. 

CANNED  FISH. 

Tiiis  Dept.  is  corrected  by 
Sussman,  Hooper  &  Jennings, 
Wellman,  Peck  &  Co. 

Doz. 

Anchovies,   in  oil,  2  doz 

Vz  Pts.,  in  glass,  doz   5.00 

Anchovies,  2  doz,  Vi  pts,  dz.  3.00 
Bloaters,   Yarmouth  C.  & 

B.  doz  4.50 

Codfish    Balls,    2-tt)  tins 

per.  doz   2.25 

Eels,    Hamburg,    in  jelly, 

l-m    tins    2.35 

Eels,  smolced,  1-It),  per  dz.  .  2.85 
Finnan  Haddies,  2-lb  ovl.  2.25 
Finnan    Haddies,  l-fb. 

round,   per  doz   1.80 

Sardelles.  lmp,,%-n)  tins....  2.50 
Sardelles,  imp.  in  glass.  3.00 
Sardelles,  dom.  1-lb,  glss  2  25 
Sarflelles,  Ankers.  Va  keg  3.00 

Sprats   7.50  8.00 

Macfeerel 
1-lb  tins,  50  in  a  case 
2-n>  tins  ,2  doz.  in  a  case 

Gold  Label  ,1-lt)  tins   1.50 

P.  &.  W.,  2-lb  soused  2.75 

P.  &  W.,  2-  Ibmustard  2.75 

P.  &  W.,  2-Ib  tomato   2.75 

Underwood,  2-rb  soused..  2.S5 
Underwood,  2-lt)  tomato.  2.85 
Underwood,  2-Tb  mustard.  2.85 
Los  Angeles,  2-It)  soused.  2.55 
Los  Angeles  ,2-tb  tomato. 2. 55 
Los  Angeles,  2-lt)  mustrd.2.55 
Mt.  Desert,  2-lb  soused..  2.25 
Mt.  Desert,  2-lb  tomato.  .. 2.25 
Mt.  Desert,  l-Ib  soused..  1.35 

Blueback,  1-rb.  fresh   1.10 

4  uoz.,  Is.  flat,  oval   1.80 

4  doz.,  flat,  square   1.40 

Crescent  Mackerel 

Soused,   18-oz  tins,   doz  J1.80 

Tomato,  18-oz  tins,  doz....  1.80 
Mustard,    18-oz  tins,    doz....  1.80 

Mackerel  In  Oil. 

Bezler's    3.00  4.00 

Lemarchand   5.00  7.00 

Salmon 

Alasica  Red,  l-tb.  tins,  doz.. $1.35 

Alaska  Red,  2-lb   none 

Alaslta  Pinlt,   l-lla.   tins  92% 

Alaf!ka  Flats,  1  lb  none 

Oregon  Red,  1  lb  none 

Oregon  Red    2  lb  none 

Oregon  Pink,  1  lb  none 

Oregon  Pink,  2  lb  none 

rtfao-nn  via  to,  1  lb  none 

Columbia    Riv.,    1-rb.    talis..  1.90 
Columbia  Riv.  lib  flats,  .none 
Sardines. 

Per  case 

French.  V4s,  18  m.m   9.50 

14s,    22    m.m   12.50 

Portuguese,   ViS.  18  m.m....  8.50 

"        VtS,    22   m.m   9.50 

ViS,    30   m.m   16.00 

Norwegian,  18  m  m.  .  .  .  9.00 

Sprat? 

French.    %s,    18    m.m..       .  7.50 

22  m.m  .   9-BO 

American  Sardlneo 

(V4.B  pkd  100  to  cs,  9is  50  to  cs.) 

Vi  In  oil,  without  key  ?.80 

V4S  in  oil  with  key   4.00 

ViS  in  oil.  per  doz  50 

VtS  in  mustard,  per  doz  60 

Vi  s  in  mustard,  case  3.75 

%s  in  mustard,  per  doz  95 

in  mustard,  case  3.25 

Maconophie  Bros.,  I^td.,  I^ondon. 
Kippered  Herring-s,  case  of  6 

dz.,  JVo.  1  oval  tins,  per  dz.  ...fL.'iO 
Herrings  in  Tomato,   case  of 

6  dz..No.l  square  tins.prdz.  l.SO 
Findon  Haddocks,  case  6  doz., 

No.  1  oval  tins,  per  doz.  .  2.30 
Preserved  Bloaters,    case  of  G 

doz..  No.  1  oval  tins,  perdz.  1.8D 

SHBLL  FISH. 
Abalonea 

4  doz  In  OS  ,wlth  shells,  cs  6.00 
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Clams  and  Clam  Juice 

doz 

Doxsee  Clams,  l-Ib  tins.  . .  .  J1.85 
Doxsee  Clams  ,2-rb  tins.  2.76 
D«xsee  Claim  JTulce  ,1-lb..  .90 
Di  isee  CLsB    'uic«  ,2-lb.     I  ai> 

B&M  Luncn  Clams,  flat  1.37 

Underwood  Clams,  l-lb   1.05 

Underwood  Clams,  2-Vb   1.65 

P.  &  W.  Clams,  l-lb  tins   1.35 

P.  &  W.  Clams,  2-rb  tins   1.65 

Oxford  Clams,  1-Ib  tins  95 

Oxford    Clams,    2-tb    tins....  1.50 

P.  &  W.  Clam  Chowder   2.25 

Burnham's  Clam  Bullion,  qts.  ... 
Burnham's  Clam  Bullion, pts.  4. BO 
Burnham's  Cl'm  Bullion,     pts  2.40 
Crabs. 

%s  flat,  4  doz,  per  doz   2. 26 

Minced,   Vzs  flat,  4  doz....  1.25 

Picnic,  Is,  4  doz   1.15 

2s,  2  doz   1.75 

Lobsters 

Doz 
3.00 
2.80 
2.60 
1.40 


Picnic  tails,  4  doz,  per  doz. 
Picnic  flats.  4  doz,  per  doz. 
%-tb.  flats,  4  doz,  per  doz. 
'4-tb  flats,  4  doz,  per  doz... 
Oysters 

Oysters,   Selects,   12   oz  53.2b 

Oysters,    Selects,    6   oz   1.75 

Oysters,   Standard.   10   oz.  .  .  .  2.35 

Oysters,  Standard,  6  oz   1.35 

Oysters,   Standard,   8   oz   2.10 

Oyster,   Standard,   4  oz   1.15 

Shrimps. 

Shrimps,    pickled,    l-lb  51-35 

Dunbar's  Picnics,  1-Ib,  doz.  .  l.So 
Pride  of  the  Gulf,  l-lb,  doz..  1.30 

Dunbar's   IVz-It),   doz   2.35 

Pride  of  the  Gulf,  iy2-lb,  dz  2.30 
Pickled  Shrimp,  ]-lb.  doz   1.35 

Department  12. 

This  Dept.   is  corrected  by 
SPICES  AND  EXTRACTS. 
A.  Schilling  &  Co.,  Wellman,  Peck 
&  Co. 

In  Original  Packages. 

Pepper,  Black  14  18 

Pepper,  White  25  30 

Ginger   13  19 

Ginger,  Gen  Jam  15  21 

Cinnamon,    Ceylon  22  25 

Cassia  .  .  16  24 

Cassia   16  64 

Cloves   20  36 

Allspice   10  17 

Nutmegs   30  65 

Mace   80  90 

Laurel  Leaves,  in  bales  07 

Lalrel  Leaves,  in  small  lots,  10 
Paprika. 

1  oz,   doz..  1.00116  oz.  doz..  7.75 

2  oz,  doz..  1.50|2y2-rt)  tins. 
4  oz,  doz..  2.75|5-tb  tins.... 
8    oz.    doz..   4.50|3u!k,   tb .  . .  . 

MUSTARD. 

Colman's,   %s,  per  lb  52 

Colman's,  %s  ,per  lb  48 

Colman's  Is.  per  lb  48 

Colman's  5s,  per  lb  43 

Durkees  %s,  per  doz  SB 

Durkees  Hs.  per  doz   1.30 

Schilling's  Best,  small,  doz.  .  .so 
Schilling's  Best,   medium,  dnz- 1. 3.'> 
Prepared. 

I  ouit    Freres,    per    doz   2.25 

Imit^^Ion  Freres,  per  doz.  .  .70 
Dusseldott?-    1  doz  pis,  case  1.60 

Eddy's  Salad,  small  90 

Eddy's    salad    , medium    1.35 

Eddy's  large    2.00 

Webbs,  2  doz.  cs  7  SB 

Heinz.    2  doz.   cs   1.2b 

FLAVORING  EXTRACTS 
Schilling's  Best. 

Triple  Strength,  Pure  and  Un- 

colored.  Sprinkling  Tops. 
Full  Measure.     Never  sold  in  bulk 
Lemon  'Vanilla 
and  and 
Others  Rose 


1  oz  1.30  1.80 

2  oz.  . .  .2.00  3.00 

4  oz  3.7B  5.75 

e  OK  6.50  8.50 


8  oz.  .  7.25  11.00 
16  oz.  .14.00  21.50 
?2  oz.  .27.00  42.00 
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Departmeut  12. 
SPICES  AND  ILAVOKIJVG  EXTIUCTS. 

Schilling's    Best    Spices  —  Nature's  Best. 

Square  Tins.    Never  Sold  in  Bulk. 
Small    medium,  large  size  have  sifting  tops  except  Mus- ard. 

Small      Medium  Large  Ex.Larj^e  Hotel 

size        size         size  size  size 

per  doz.      pr  doz    per  doz  pr  doz    pr  tin 

Pepper   75             1.20        2.20  3.75  .78 

Mustard                                          .iiO              1.35          2.40  4.00  .85 

Ginger   75             1.25        2.25  3.90  .81 

Allspice   75              1.10        2.00  3.50  .73 

Cinnamon                                     1.35               2.30          4.35  7.75  2.00 

Cloves                                       1.10            1.90       3.60  ■  6.B0  1.35 

Nutmegs                                 1.60             2.75        5.25  10.00  2.00 

Mace                                       1.75             3.00        5.75  11.50  2.15 

Cayenne   90             1.50        2.75  5.00  .93 

White  Pepper                              1.10            2.00        3.75  6.7B  l.BO 

Sage   75             1.25        2.25  3.90  .81 

Thyme  85             1.40        2.60  4.75  .87 

Marjoram  95             1.75        3.25  5.75  1.26 

Savory  85             1.40        2.60  4.75  .87 

Cases  cuntain...  6  doz.            4  doz.     2  doz.  2  doz.    1  doz. 

Gross  Weight  21  lbs.         24  lbs.  23  lbs.  38  lbs.    54  lbs. 

Folger's  Golden  Gate  Ground  Spices. 

High  Grade— High  Price. 

Vs-Ib     Vi-Ib       y2-Ib     l-Ib  2%-lb  5-tb 

per  dz    per  dz    per  dz    per  dz  per  dz    per  dz 

Net  Weight          4  doz      4  doz    2  doz      2  doz  2  doz      1  doz 

to  cs      to  cs    to  cs      to  cs  to  cs      to  cs 

Pepper   75        1.15        2.15        3.65  .29  .28 

Mustard   75        1.15        2.15        3.65  .29  .28 

Ginger   75        1.15        2.15        3.65  .29  .28 

Allspice   70        1.10        2.05        3.50  .28  .27 

Cinnamon                           1.30        2.25        4.25        8.15  .65  .64 

Cloves   90        1.50        2.75        4.95  .40  .39 

Cayenne   90        1.50        2.75        4.95  .40  .39 

White  Pepper   95        1.55        2.85        5.10  .41  .40 

Nutmegs                               1.60        2.65        5.15        9.75  .71  .70 

Mace                                     1.75        2.90        5.40      10.25  .75  .74 

Sage   65        1.05        1.95        3.35  .21         .20  ^ 

Thyme   70        1.25  '      2.35        4.35  .32  .31 

Marjoram   85        1.40        2.60        4.80  .38  .36 

Savory   70        1.25        2.35        4.35  .32  .31 


Folger's  Golden 

High  Grade— Hif 
Vanilla 
and 
Rose 


1 

, .  .  1.60 

1 

oz. 

2 

.  .  .  2.B0 

2 

4 

.  .  .  4.75 

4 

oz. 

6 

.  .  .  6.75 

6 

8 

oz .  .  . 

.  .  .  9.00 

8 

16 

.  .  ,  16.50 

16 

32 

oz. 

32 

oz .  .  . 

.  .  .  32.00 

oz. 

Gate. 

h  Price. 

Lemon 

and 
Others 
.  1.25 
.  1.85 
.  3.46 
.  4.75 
.  .6.50 


CRESCENT. 

Per  doz 

%-tt>  tins..  .65|3-lb  tins...  5.50 
%-lb  tins..  1.25|B-rt)  tins...  9.00 
l-tb    tins. .  .  2.00| 


Rumford   Baking  Powder. 


Department  13. 
BAKING  POWDER,  ETC. 

This  Dept.   is  corrected  by 
William  Ciuff  Co.,  J.  H.  Newbauer 
&  Co. 
Bendel. 
Ko.val 
1  cs 

'4  lbs  .cans. $1.38 


6  oz.  cans.  . 
V2  lb.  cans 
12  oz  cans. 
1  lb  cans . . 
2%  lbs  cans 
3  lb  cans. . 
5  lb  cans . . 
An  extra 


1.92 
2.57 
3.82 
4.95 
11.65 
13.60 
22.35 
discount 


5  cs 

;  1.36 

1.89 
2.52 
3.75 
4.85 
11.40 
13.34 
21.90 
of  1 


packed  in  barrels. 

Trophy 

4  oz.,  doz..  1.1012%  lb,  doz. 
8  oz.,  doz..  2.00  5  lbs.,  doz., 
16  oz.,  doz.  3.50|10   lbs,  doz. 

Sun  Baking  Powder 
16   oz,    doz. $3.90(4    oz.  doz.. 
8   oz.    doz.  .  2.20] 

Schilling's  Best. 
Never  sold  in  bulk. 


IOCS 

1.34 
1.87 
2.50 
3.72 
4.80 
11.28 
13.20 
21.68 
%  if 


Per 

doz. 

lb 

can,  2 

dz 

in  box 

1.40 

1- 

rb. 

can,  1 

dz. 

in  box 

2. SO 

3- 

m. 

can.  1/2 

dz 

in  box 

7.50 

5- 

lb. 

can,  V2 

dz 

in  box 

12.50 

gr. 
8-- 

er- 
gr. 


16  oz,  gr. 


.16.50 
.  .22.50 
.  .?S.00 
.  .41.00 
.  .53.00 


%  lb., 

3  lbs, 

4  n>s, 

5  lbs, 
10  lbs. 


doz. 
doz. 
doz. 
doz. 
doz . 


9.00 
18.00 
31.50 


.10.50 
,12.00 
,16.00 
,20.00 
,39.00 


Less  5  per  cent  in  5  case  lots. 
One  case  V^s  or  Is  free  with  10 
case  lots. 

K.  C. 


10  oz.,  dz.  . 
15  oz.,  dz.  . 
I  25  oz..  dz.  . 


.90 
1.35 
2.15 


50  oz..  dz.  .  4.25 
^"   oz.,   dz.  .  6.50 


Foiger's  Golden  Gate. 

Guaranteed  Pure. 


4  oz,  gr.  . 
6  oz,  gr.  . 
8  oz,  gr.  . 
12  01,  gr. 
It  0*.  trr. 


.16.00 
.22.50 
.28.00 
.41.00 
.53.00 


2%  pat,  dz. 

3  pat,  dz.  . . 

4  pat,  dz.  . , 

5  pat,  dz.  . , 
10  pat,  di.  . 


10,00 
12.50 
16.00 
20.00 
S9.0* 


Pure  '~!ream  Tartar. 

JOO-Ib  bbls  .27|E-rt)  tins.dz  2.65 
50,  25-n)  bx  .28|1-Ib  tins,  dz  5.50 
5-Tb  tins, lb.  .401 


SODA. 


Churches  ,A.  &  H.,  30  or 

60    I's   05^ 

Same,  60   VzS  05% 

Dwight's  Cow  Brand,  60 
la   05^ 

Same,  60   %s  05^4 

(12-oz.  pkg.  %c  more;  8-oz. 

package  14c  more:  5  cs  lots. 

^c  less.) 


THE   RETAIL  GROCERS'  ADVOCATE 
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Departmeut  14. 
VAKINACEOUS  GOODS. 

This  Dept.   is  corrected  by 
Wellman,  Peck  &  Co.,  Port  Costa 
Milling  Co. 
Miscellaneous  Flours 

Bbl. 

Port  Costa   $3-40 

Globe,  A  1   5.-11) 

Sperry    5.40 

Golden  Gate    5.40 

Drifted  Snow    5.40 

Crown    5.40 

Peacock    5.40 

Banquet    5.20 

Royal    5.20 

Starr's  Choice  Extra  .  .  5.26 

Colonial    5.20 

White  Navy    5.20 

Success    5.20 

Mission    5  20 

Triumph    5.00 

Bear    5.00 

Bonanza    5.00 

Eagle    5.00 

Capitol    5.00 

Caledonian    5.00 

Silver  Star    5.00 

Mayflower    5.00 

Rye  Flour    5.40 

Rye  Meal    5.20 

Whole  Wheat  Flour   .5.40 

Graham    5.20 

Quaker  Oats  Co. 

Quaker  Oats,  36  2s  $3.85 

"        "       family    size, 20s  5.15 

Scotch  Oats,^  36  23   3.85 

Banner  Oats,  30  Bs   4.75 

family  size,  20s  5.15 

Saxon  Oats,  20  5s   4.75 

"        "       family  size,  20s  5.15 

Zest,  20s    4.10 

Zest,  36s    2.75 

Apetizo,    24s   3.00 

Quaker  Wheat  Berries,  36  2s.  3.00 
Quaker  Puffed  Rice,  36  2s.  .  3.00 
Quaker  Yellow  or  White  Corn 

Meal,  36  3s   4.10 

EGG-O-SEE  CEREAL  CO. 
Eg-g-O-See,   36  Is,  per  case.  .  2. 85 
E-C  Corn  Flakes,  36  Is,  case  2.85 

5  case  lots  either   2.75 

OET.  MONTE  MILLING  CO. 
Del  Monte  Rolled  Oats,  wood  S.OO 
Del  Monte  Rolled  Oats,,  sacks, 

2  90-rb    7.50 

Alta  Mills,  Rolled  Oats,  wood  7.50 
Alta  Mills  Rolled  Oats,  sacks. 

2  90-n)   7.00 
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Del  Monte  Rolled  Wheat, wood  4. 30 
Del    Muute    Rolled    Wheat,  2 

75-Ib  sacks    3.&u 

Case  Uoods. 

Per  case 
Self-raising  Buckwheat  Flour 

24  cartons,  3  lbs   3. So 

40  cartons,  1%  rbs   4.0U 

Cal.  Flapjack  Flour,  36  2s.  .  3. So 
Semola   or   iN'utty   Grains,  20 

cartons,  4  lbs   3.60 

Cal.  Cream  Flake  Oats,  36  2s  3.60 
Primrose  Wheat,   36  2%s.  .  .  .  3.85 
Farina,  24  cartons,  l-tb   ....  l.SU 
American  Milling  Co. '8  Cereals. 

Per  Bbl. 
Colonial  Ex.     Cream  Rolled 

Oats,   180   lbs.,    ( wood) ...  .$7.25 

180    lbs.,    90-It>    sacks   6.75 

150  lbs.,  wood   6.00 

Pacific  Brand  Rolled  Oats,lS0 

lbs.    (wood)    6.75 

ISO  lbs.,  90-rb  sacks   6.2.'^ 

Bohemian  Rolled   Oats,  ISO 

lbs.    (wood)    6.00 

180  lbs.,  90-tb  sacks   6.50 

Colonial  Pearl  Rolled  Wheat, 

150  rbs.   (75-rb  sacks)   3.XU 

Colonial  Granulatid  Hominy, 

200    rbs    (wood)   7.75 

Colonial  Steel  Cut  Oat  Meal, 

200    lbs.    (wocd)   8.25 

Brewster's  Pat.  .N.  Y.  Buck- 
wheat  Flour,20U    tbs(wood)  8.25 
Colonial  Pearled  Hominy,  200 

lbs.    (wood)    7.75 

Colonial  New  Process  Buck- 
wheat  Flour,200    rbB(wood)  8.35 
Case  Goods. 
Oilonlal  Ex.     Cr«am  Rolled 

Oats,   36   2-rb   pkgs   3.60 

Colonial  Self-Raising  Buck- 
wheat Flour,   24   3-lb   pkgs  3.80 
Pettijohn's   Breakfast  Gem, 

2-rb   pkgs.    to   case   3.25 

(All  prices  net.) 

miscei,i.ajveous  package: 

CEREALS. 
Port  Costa  Milling  Co. 

Poppy  Oat  Flakes.  36  2s   3.60 

Encore  Pancake  Flour,  36  2s.  3.60 
BJncore  Buckwht  Flour,  36  2V2S  5.75 

Oat  Flakes,  36  2s   3.60 

Capital   Mills   Rlld   Oats.36  23  3.60 

36   2s    3.60 

Grape  Nuts,  1  &  2  doz,  per  dz  1.35 

doz    1.3B 

Breakfast  Gem.  case  3  doz...  3.25 
Wheatlne,  36  2s.  per  case.  .  .  .  3.30 


STEKir.IZED  MEALS  IN  CARTONS  PUT  UP  BY 
rOCAIi  MlliliS. 


ALL  NET 


Carton 


Net 
Case 


Rt'l 
Pr 

Pkg. 

15c 


Buckwheat  Flour   |36-2  rbs.  $3.7 

Buckwheat    Flour   |20-5  tbs.|  5.00  .lOc 

Corn  Meal,  White  or  Yellow  136-2  tbs.|  2.30|10c 

Corn  Meal,  White  or  Yellow ....  |20-5  lbs. 
Cracked  Wheat   |36-2  lbs. 


20-5  tbs.l 
36-2  tbs.j 
20-5  Ibs.j 


3.40|25c 
3.75115c 
4.S0[30c 
3.00110c 
4.10125c 
3.70115c 
4.S0|30c 
3.70115c 
4.S0|30c 
3. 75115c 
4.S5|30c 
3.S5|15c 
5.00130c 


|36-2  lbs, 
.|20-5  lbs. 

,136-2  rbs. I  4.S5120C 

.|20-5  rbs.l  6.40140c 


Cracked  Wheat   

Graham  Flour   

Graham  Flour   

Hominy,  Large   |36-2  lbs. | 

Hominj-.  Large   |20-5  rbs.| 

Homin/,   Small   136-2  tbs. 

Hominy,   Small   |20-5  lbs. 

Oat  Meal.  Granulated   |36-2  rbs.j 

Oat  Meal,   Granulated   (20-5  tbs. 

Steel  Cut  Oatmeal,  A.  B.  C.  . 
Steel  Cut  Oatmeal,  A.  B.  C. .  . 

Pearl  Barley,  1.  2,  3  

Pearl  Barley,   1,   2,  3  

Rice  Flour   136-2  lbs.    6.20  2,.c 

Rice   Flour   20-5  lbs.    J. 20  one 

Rye  Flour   36-2  tbs.l  3.70llnc 

Rye  Flour   120-5  tbs.j  4.S0l20c 

Rye   Meal   136-2  tbs.j  3.70115c 

Rye   Meal   |20-5  tbs.j  4._S0t30c 

Split  Peas,  Yellow  or  Green  j36-2  lbs. 

Split  Peas,  Yellow  or  Green  j20-5  tbs. 

Whole  Wheat  Flour   136-2  tbs. 

Whole  Wheat  Flour   120-5  tbs. 

Gluten  Flour   |36-2_  tbs. 

Gluten  Flour   |20-o  tbs. 

-Parina   36-2  tbs., 

Farina    "    .   |20-5  tbs.j  5.50T30c 

Lightning  Tapioca   |24-l-tb.  j  2.20ll5c 

Cardinal  Crushed  Oats.   Premiumj20-5  ibsj  4.25j 


The  Advocate 
Is  the 
LARGEST 

E  X  C  L  c  sr\  E 

Retail  Grocery 
JOURNAL 

west  of 

CHICAGO. 


4.55!ir 

5.90!40c 

3.15110c 

4.00125c 

4.50115c 

6.20I4OC 

4.10115c 
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Guriiiea,  20  4-Ib.  pkgs,  per 

case    4.10 

Gerniea,  ZO  2-rb.  pkgs  per 

case    3.20 

Flaked  Kice,  24   I's   3.0i) 

Dr.  Price's  Wheat  Flake 

Celery  Food  per  case....  2.86 
Hecker's  Farina,  24  2s,  case  2.00 
Pillsbury's  Best  Cereal  Vltos. 

36   2s   5.10 

Cream  of  Wheat.  36  2's..  5.25 

Crespo,  36  2"s    2.75 

Snow  Flake,  36  2's   2.80 

Malta  Vita,  36  I's    4.00 

Our  Mother's  Mush,  36  2s....  2.80 

'i'wln  Bros.  Mush,  36  3s   2.80 

H.    H  Robblns,  Cr'mry  Bkfst 

36  2s    2.80 

Carnation   Wheat  Flakes 

20    5s    4.70 

ABC  Breakfast  Wheal 

72    2's    0.00 

ABC   Breakfast  Wheat 

36  2's    2.60 

.N'utro.  9s    2.80 

Wheaton,  9s    5.20 

Grape  Nuts,  No.   22.  per  doz  1.35 

Morning  Meal,  per  case   2.80 

Olympic  Wheat  Hearts,  24  os  4.75 
Olympic  Wheat  Hearts.  48  2s  4.75 
Cake  Pastry,  20  5s.  4.75 
Pancake  Flours. 

Uncle  Sam.  36  2s   3.25 

Encore.    36    2s   3.75 

Olympic  Pancake  Flour,  24  48  4.45 
H.  O.  Cereals. 

Case 

H-O  Buckwheat,  2  doz.  3-lt) 

pkgs,  per  case   3.75 

H-O  Pan  Cake  Flour,  cse.  3.90 
H-O  Oats  ,24  2's.  per  ca.  3.15 

Korn  Kinks,   36   2s   2.85 

Force    4.5u 

Fieighi  paid  on  country  ship- 
ments of  H.  O.  goods  up  to  25c 
p  'r  cent  on  5  case  lots 

RALSTON  MILLS. 
Ralston    Breakfast  Food 

3.)  2s    4.50 

Ralston  Barley  Fo'd,  36  28  4.25 
Ralston  Health  Oats.  36  2s  4.50 
Ralston  Hominy  Grits,  36 

2s   4.25 

Ralston  Health  Crisp  36 

2s   2.75 

Ralston  Select  Bran,  24  3s  2.50 
Ralston  Pan  Cake  Flour 

36  2's    3.75 

Ralston  W^hole  Wheat  Fir 

4    Vis   5.50 

Capitol  .Mills. 

Per  Bbl. 

Ex  Cream  Rid  Oats.  ISO  tbs. $7. 2.1 
Ex    Cream  R'lld  Oats.  180  tbs. 

(90-tb.    sacks    6.75 

Rolled  Oats.   ISO   tbs   6.75 

Rid  Oals.  (90-tt).  sks),  180  Tba  6.25 
Rollod  Oats.  ISO-tt).  bbls.  .  .  .  6.00 
Rolled  Oats.  90-tt).  sacks...  B.50 
Pearled  Rid  Wheat. 150  lb  .  .s  4.30 
Pearled    Rid    Wheat  (75-Ib. 

sacks).  150  rbs   3. SO 

Granulated  Hominy,   bbls....  7.75 

Pearled  Hominy,  bbls   7.25 

New       Process  uucknoost 

Flour,    bbls    8.25 

Steel-Cut  O-itmeal.  "A"  (fine) 

"B" (medium).  "C"  (coarse) 

bbls    S  25 

Brewster's  Pat.   New  Process 

Buckwheat  Flour,  bbls....  S  2:- 
Per  Case 
Self-Raising  Bckwheat  Flour 

20-3li-tb.  pkgs.  In  cases.  .  3  .SO 
Self-Raising  Bckwheat  Flour 

24-3  lb.  pkgs.  In  rases  ...  350 
Farina.  24  1-lb.  pkgs  In  cases  1  80 
Mills  Ex.  Cream  Rid  Oats.  36 

2-th     pkgs   In   cases   3.80 

Pan-Cake  Flour.36  2-tb.  pkgs 

i  n   cases      3^0 

Farlpofpons  Goods  In  Sncks 
llnnnfnrtnrpd  hy  Loral 
Mills. 

Per  100  Tbs  In  lO-lh  <«a.-k« 
T^tirkwheat  Flour.  Plain  ..linn 
■Ruclfwheat  Flour.  Extm  ...  4  30 
T?rUwheat  Flnnr.New  Proces-*  4  3" 
Bckwheat  Flour.  .«<elf-Rnlslne  B  40 
Buckwheat  Oroats    *  00 
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Corn    Mcul,    Vulluw   2.7^ 

Corn   MuoJ,    White   t,Tt 

Corn  SleuT.  Kx  Cream  Yellow  3.40 

Cijrn   Me;il.   Kx  Cream   White  1.40 

Corn  Flour   

Cracked    Wheat   .', 

linilre   Wheat   Flour   J.jo 

Farina    ^.jj 

Flaked  Pearl   Wht.7-n)&10-n)  J.Su 

•^jfuhani    Flour    i.OO 

llomlny.    large    t.it 

Hominy,   smull    s.«v 

Granulated  Hominy   3.80 

Oatmeal,   plain    4.I0 

Oatmeal,  extra    4.(0 

Oatmeal,    steel-cut    4.S0 

Oat  Grouts    4.10 

Pearl  Grits    J.gt 

Pe:irl  Barley.  So.  I   S.40 

Pearl  Barley.  No.  2   t.40 

Pearl   Barley.   No.  3   S.40 

•Split   Peas.   Yell..o....w   t.OO 

Split  Peas.  Green    S.SO 

Uicb    Flour   7. JO 

Rolled  Oats,  l-tb  A  10  tb   4.30 

Rye  Flour    1.40 

Itye  Meal    f.SO 

Wheal    Meal    S.40 

Pearl  Barley.  .No.   1.  28  and 

50- lb.  boxes    S.40 

Split  Peas.  Tellcw.  2S  and  80- 

Ib.  boxes    S.OO 

Split  Peas,  Oreen,  28  and  80- 

tb.  boxes    8. SO 

25-n).  sacks  deducv  10  cents  per 
cwt.  from  price  of  10«. 

50-tT).  sacks  deduct  20  pont«  por 
cwt.   from   price  of  10». 

PASTES 
Imported. 

Crown  Macaroni. 25  Is.  pr  pkg  12 

'•    Spaghetti.    25  1«.  pr   pkg  11 

Vermicelli.  25  Is.  pr  pkg  It 
Imported  Style. 

Bellac    Macaroni.  25  Is.  pr  pkg  .10 

••    Spaghetti.  25  Is.  per  pkg  .10 

"    Vermicelli.    25  la.  pr  pkg  .10 

Alphabet.  28  Is.  pr  pkg  .  .12 

Wash.  Macaroni.  25  Is.  pr  c«o  l.SJ 

"    Spaghetti.  25  Is.  pr  cs.-.  I  .SO 

Vermicelli.  25  1».  pr  r»<>  I  So 

Golden  E^cK• 
Macaroni.  4S  5c  package*.  ...  11.80 

24    10c       "    1  SO 

Spaghetti.    48   5c       "        ....  ISO 
24    10'-  ...   1  "to 

Noodles,   4$  5c  ...  I. SO 

24   10c  1*0 
Alphabets.  4$  5c  I  SO 

24    10c  1  SO 

Marrelll. 

.Macaroni.  c»  4  dz.No  1  car.  dx  I  30 
.Spaghetti. .cs  4  d2..Vo  1  r.ir.  da  I  20 
Vermicelli,  cs  4  dz.  No  I  rar.da  1  20 
Alphnhets.es  4  d».  No  1  car.  dx  1  10 
Straight   or  assorted   on  atmre 
No.   V4.   Extra,  per  box  .    .  20 
No.    1.   Extra,    per  t>ox .  .  .  .  3i 

No.  1.  Extra.  25  tbs   1  00 

No.  1.  Extra.  50  ths   2  00 

No.  1.  Extra,  inn  lbs  S  00 

C\1..  PASTE  CO. 
Macaroni,   Vermlrvlll.  BIr. 

Extra    No.    1  30 

Extra  Halves   .IS 

F.xtr.n.  15  lbs  «t 
Extra.  25  Iba.  M 
Extra.    SO    lbs  .  t  so 

Extra.  100  Tb*.  .  .  .  *0 
Royal.  24  1-n-   pkg=  ;  SO 

Queen's  Taste.  12  J--  ;  ?♦ 

.Ha go  and  Tnpioes. 

Pearl  Sngo  00 

Pearl  Taploro   

Flake  Tnploco   00 

Minute,    it-%   3  Tl 

Instantaneous.    SO-la   t.tt 

Instantaneous.    JS-^^    ilt 

nppnrfinont  15. 

Thij  ' 

IInn»  Br»)«     "  ' 

RI(  K. 

Fair  .Tnpan    .  .   OS 

Oood    Japan  .  »S  S 

Choice  .tapnn  .  .  08% 

Fancy   .Tapan  .00 

Fair  Honduraa   

Oood  Hondnrma   tSH 
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Choice  Honduras    OG 

Fancy  Honduras    07 

Extra  Honduras    07 

M.  J.  Brandenstein  &  Co. 

Japan,  Tycoon,  Fancy  Tablc$.5.5() 
"        Rubicon,  extra  fancy  6.00 
"    M.  J.  B., Double  Dia- 
mond   G.2j 

Fancy  Head,  Carolina.  .  6.50  7.00 

Louisiana,  Japan    5.50  5.75 

Louisiana    'rengue   6.1:^1/2 

Louisiana. Japan  Banzai   5.00 

Haiwaiian   5.25  5.50 

China,   No.   1,  per 

dbl  mt  6.371/2  6.50 

Clilna,  Mxd,  dbl  mt....4.60  4.75 

Patna  Head    7.00 

Caro  Head.MJB,  40  2s,r  20  5s.  .  7.59 
Imp.  Japan  MJB  40  2 M: -rb  .  .  6.75 
Imp.  Japan  MJB.  10  5-rb  .  .  .  .  6.75 
Japan  Table  Queen,  33  3-rb..  6.00 
Japan  Table   Queen,  40  2 1/2 -rb  6.00 

IVI.  Phillips  &  Co. 
Hermosa,  E.'c.  Fancy2  %  &5-;T)  7.10 

Fiesta,   S^i   and   5-n>   6.75 

Ex.    Fancy    Carolina   T.uu 

Fancy    Carolina   6.00  to  6.75 

Hawaiian   5.10  to  5.50 

Satsuma  No.  1  Imp.  Japan..  «.25 

Toyokome    6.00 

Togo    5.85 

Matsuta    5.(>5 

Higo    5.50 

Mikado    5.35 

Texas  Japans   5.10  to  5.S5 

China  No.  1   5.65  to  6.75 

China  No.  2   4.35  to  5.15 

W.  T.  VVelisch  &  Co. 

Samurai,    La..    Japan  $5.10 

Fuji,   La.  Japan   5.50 

Fuji  Yama,   La.,   .Japan   5.75 

W    (circle).    La.    Japan   5.85 

Snow  White,   Caro.   Head....  6.65 

Mardi  Gras,  Caro.  Head   6.40 

Paragon,  Caro.  Head   6.15 

Virgin,  "      "      2%  &  5  7.10 

Honeymoon,  Caro. Head,  2%&5  6.90 

Natural,  Caro  Head,  3s   6.50 

Mascot,  Caro.  Head   5.75 

Tiffin,    Caro.    Head  5.25 

Best  Tet,  Japan,   3s   6.25 

Bice  Specialties. 
Quaknr  Puffed.  3  doz  to  case.  3.00 

I>e])iirtiueut  16. 
LAL'M>KV  i\lATl^;itI.\Lv 

This   Dept.   is  corrected  by 
Iluns  Bros.,  Wellman,  Peck  &  Co. 
VBliHOWtA 
Ureer'.N  Wusliiu;;  .\niiii<M>t:i 

First    grade   absolutely  pure. 

ISO  Beauine  Strength. 
Pints,  2  doz  to  cs,  per  doz.. $1.65 
Qts,  1  doz  to  case,  per  doz.  2.70 
Vi  Gal.,  %  doz  to  cs,  per  doz.  4.50 
Greer's  Toilet  Amiiiouia 
Lavender  and  Violet 
Pints  (2  doz  .to  cs).$2..^>0  pr  dz 
■  Parson's  Household  Aniinoni.a 

(Neutral.) 
Pts.,  2  doz  to  case,  per  doz.  .$  1.75 


2tS 

Qts.,  1  doz  to  case,  per  doz.  .  2.65 
'/2  gals,  1  doz  to  case,  per  duz  4.50 
One-half  case  free  with  5  cases; 
onu  case  free   with  10  cases. 

t%  UMllIU^  .-VlltlllUUlil 

oLaudard  (jra.de 
t^ts,  2  doz  to  case,  per  Uoz.  .i  .80 
QLs,  2  doz  to  case,  per  doz..  Llo 
UluiuH,  Ball 

i\  urem  berg.  A,    Ivs,  per   lb.  .ib 

Uo  A    L).,    '/2>>.  per  lb  27 

Do  A.  C   P^.,    i,2S,  l)t;r   lb,.       22  1/2 
t  I'O  w  u 

German    '/2^    per  lb  .  .  .  J  2 

Do  '/i  's,  per  lb....  14 'a  15 
Oeselianip's  French,  i's 

per    rb   27  1/2 

Do  ',2 's.    per    lb  ....  28  V. 

Uluiiiu;,  l/itiiiid 
Common,  pts,   3  dz  to  case.  .  ,85 
Qt,-  2   doz   to   case..  1.25 
gal.  1  doz  to  case  2.50 
Itoi-a.'v 

2u-lVlule  Team,  i's  os  of  2 

doz    $2.25 

20-Mule    Team,    12-oz  i:s 

of    4    doz   3.46 

20-l\lule  Team,    V4's   cs  of 
8  doz   ■  2.90 

(Less  .5  per  cent  in  5  case  lots; 

Lump,  25   Ihs  in  box  09 

Powdered,   25   Il)S  in  box  09 

Cliluride  of  Liiuc 

Brookman's,  I's  per  lb  .  .  .  .  7  V4 

Do      1/2 's,    per    lb  S) 

[Jlue  Bell.   50   Is,   per   tb  61/2 

Owl.   50   Is  7 

Potash. 

Per  case 

Babbitt's,  4  doz  in  case   3.35 

American.  4  doz  in  case   3.00 

Lye. 

Toinson's    Red    Seal,    4  dz 

to  case    3.85 

Tomson's  5-lb  12  to  cs .  .  4  50 
American,  Is,  4  dz  in  case.  ..  .  3.00 
Babbitt's  Lye,  4  doz  in  case... 3. 35 
Metropolitan  4  dz  to  cs..  3  00 
5-caAe    lots.  .  .   2  90 

Banner,  1  case,  4  doz   3.60 

Blue  Bell,   48  Is   2  85 

Jumbo,  48  Is   1  90 

Oolden  Star.  4  doz  to  case.  .  2.90 

Merry    Nickel,    case    1.75 

Merry  War,  case    2.85 

Sill  Sodu 

California,  sacks   I  40 

Onlifnniia.  bhls   1  50 

IttqtartiiuMit  17. 
SOAPS. 

This   Dept.    is  corrected  b.\ 
Wellman,   I'ecU   &    Co.,  Sussinaii, 
Worinser  &  Co. 
Peet  Bros.  Mfg.  Co. 

Silk    Soap   $3  35 

A.    B.   Naptha  Soap   4.20 

i.'iyslal    White    Soap   4.00 

;^:us■.^vet    .Soap,    liiOs   2, no 

Lily  While  iFloatins  Bath)..  :i.90 
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Mechanics,  36  cakes  in  box.  .  3.05  ! 

Mechanics,  50  in  box  (5c  size)  1.90 

Pine  Tar,  100  cakes  in  box.  .  3.75  ! 

(Jlive  Castile,  bx  doz,  pr  gr.  .  4.8C  | 

Mottled    Castlle.bx    1  dz  cakes  4.80 

Antoiiiii,   Beiii  Wliito    Castile,  I 

12.  15  c,r  20  bai-s  to  bux....  3.10  i 

Spring     Blossoms. b.\  3.wrpd,gr  4.SU  1 

Beau     Ideal,     bx  3,  wrpd.  sr.  .  5.20  | 

Attar   of   Roses,  bx  3,  wrpd,  gr  5.20  j 

Ifilder  Flower,   bx   1   dz  cakes  4.80  , 

Oatmeal,     bx  1  dz  cakes, pr  gr.  4.25  1 

Witchazel,  bx  1  dz  cakes  pr  gr  5.00  ; 

Bart'nia   Bouquet. bx  3  wrpd,gr24.00  . 

Sweet    Narcissus, bx  3, wrpd, gr.  17.50  | 

La   Rosa,    bx  3  wrpd,  pr  gr.  .  .  .  9.00  i 

MaJ'tic  Series   Heliotrope  Jasi-  1 

mine.  Jcky  Clb.Rose  bx  3,vvrp  9.00  '. 

.Japan  Bouquet,  bx  3.  wrpd.  gr  5.00  [ 

liarbers'  Cream,  6  Ih  bxs,  pr  tb  20 

Wild   J-tose  Gl.\'cerine.   50s....  3.75  j 

Rainbow  Assorted,  gross   5.50  , 

Carnation,  gross    9.00  j 

Savon  De  Veleria.  gross   9.00 

Stitudard  Souii  (^<>. 

Uasene,   lUO    4  25  ' 

Top  Notch,  100  10  oz   3.25  j 

\^ellowstone    100   14   oz   4  00 

Marigold,  1"'^  IC  oz   4  20 

Radio.   100         oz    3.00 

Magno,  100  1,  .,z   6  00 

Gold  Medal  Borax   6  50 

l-'urity,     "Floating-,"  5(' 

size    3  MO 

Do.   10c  size   6  25 

Do.    10c    size,    20   1  30 

IClectrie   Mineral.   100  16 

oz    5  ."iO 

Electric  Mineral,  20,  16  oz.  .  1  15 
Peerless  Ivitehei..  100  10  oz.  .  2  85 
Peerless  Kitciien,  20  10 

oz   65 

.swirt  &  Co. 

Wool  Soap,  10  oz.,  100s   7.00 

6   oz.,   100s   4.00 

Witch  Hazel  (Swift  &  Co.)..  5.00  I 

Oat  Meal    (Swift  &  Co.)   5.00 

White   Ribbon    3.65 

Swift's  Pride    3.35 

Swift's    Naptha    4.00 

Elko    3.55 

Cream  Laundry    4.25 

Snap,   60,   16  oz   2.65 

Snap,  100,  8  oz   2.25 

Special,  Grocers'  Assmt  (sells 

for  $9.00,   80%  profit)   5.00 


>l  iNt*el  l]lll«-4MIM. 


.$2 


Mascot   

Milhfr's  Naphta,  100  14-iiz 

Mikad.i.   20   14  oz   4 

Mikado,    20    14    oz   1 

Lenox.     100   3 

Jjenox,  20   

Ivory.   100   10  oz   7 

Ivory,   100  6  oz   4 

Fail-bank's    Clairette.    100....  3 

Fail-bank's  Santa  Glaus.  100..  3 

Pairbank's  Copco,  100....  4 

Fairbanks'   F.airy   OvI.    5c....  4 

Fairy   Oval,    10c   7 

Sunny    Monday,    100s   4 


50  large.  .  3.50 
100  small  3.65 


l.i;i.ijui.\ .    iiiuiy  size. 60  i:ake.s  $4,011 
liidry  size,   30  cakes.  .  2.00 
toilet  size,  100  cakes.  .  2.00 
toilet   .size.   50  cakes.  .  2.00 
Sunlight.    Indry   shape.lOOcks  4.20 
'.\  olcome.    Borax   Indry   soap.  4.20 
Cheerful.     liigh  grd  Indry  soap  3.50 
MonJiey  Brand.  100  cakes....  4.00 

Miirikey  Brand.  50  cakes   2  00 

Babbitt's,    100    4.25 

Strker's  Kitchen.  100s.  8  oz.  .  3.40 
Strker's  Kitchen.  20s,  8  oz.  .  .80 
Star  of  Kitchen  Sand  Soap..  4.75 
Gem   of  Kitchen  Sand  Soap..  3. 25 

Yacht  Club  Borax,  200s   7.50 

 100s    3.90 

 20s   85 

Nun  Nicer  Boiax,  10  oz   6.00 

Blue  Ribbon  Borax.  7  oz....  4.00 
SAVON 

Gill   Edge.  100.  16  oz  $3.80 

20s   85 

Rc  yal.  100.  14-oz   3.40 

100    12-oz    3.10 

100  10-oz    2.75 

Vermont  Long  Bar  Laundry, 

100-rb   cases    3.50 

Packed  either  100,  80,  40  or  25 
bars  to  case. 

The  Genuine. 


Fji^v  <i^,rytv,->re  *o(.,ti.x<pj  *i"v*ir«1 


-  a-a-jsaiagfe??  /r'>~  .,  >.-r-«T 


Price,    per   case   $4.35 

Packed  100  bars  In  Case 
CnMtile  Sonii 

Notre     Dame    S 

White  Virgin,   th   SVa 

White.  ContI    16 

Mnitled.    imported    7% 

r\n^fr  Leaf  White  15 
La  laine  While  French  Castile  Soap 
Case  of  12  long  bars,  per  case  2.65 

5  case  lots,  itei'  case   2.60 

10  case  lots,  per  case....   2.55 

2.">   case   I()t.s,    per  case   2.50 

Scouring  Soap 
Bon  Ami.   3  dv.  to  cs,  per  cs.$2.50 
Sapolio.    1/2   gross  box.  per  bx  4.50 
Sapolio.  hand.t^  grs  bx.  pr  hx  4.50 

WASHINO  POWDERS 
Gold  Dust  .24  3's,  per  cs.$4.50 


AOOIT 


AXiVV-.^LYS    XJNIF'OK.JM  I 

aij'wa'ys  the  best  I 


s 


The  ready  soap  maker— :i  powerful  disenfectant — 
an  excellent  fertilizer,  foi  dipping  prunes,  spraying 
trees,  etc. 

—  Manufactured  by  — 

B.  T.  BABBITT,  (Inc.)  HEW  YOEZ  CITY. 


SOAP  POWDER. 


A  NEW  ARTICLE, 

Forsa™61a!)or& expense 

83  WASHINGTOJI  ST. 

MCW  YODK. 


The  C.  B.  JENNINGS  CO.,  Agents,    41    CLAY  STREET.  S.  F. 
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Gold  Dust,  100  10  oz   4.00 

Swift's  Pride,  12  oz   4.35 

Swift's  Pride,  34  4s   4.25 

Liavarine,  36  1  lb,  pr.  cs.  3.00 
A.B.Naptha.lOO  16-oz  plcgs.l  cs  i.'JO 
A.B.  Naptlia,  24  4-rb  plcgs,  1  cs  IJ.UO 
Ijavarine.  100  5c  pkg-s....  3.50 
Pearline,  100  fa  oz  pkgs..  3.75 

Babbitt's  1776,  6  oz   2.85 

Ivleeno,  72  Is   5.25 

Kleeno,  24  3s   4.75 

Kleeno,    100    %s   4.00 

Peet's  Seafoam,  24  3s   3.75 

100    12    oz   3.75 

Grandma's  Borax,  powder- 
ed 24  3s    4.50 

fiO    %'s    '^.-fn 

One  case,  large  size,  free  with  5 
cases,  large  or  small. 

Departnicut  18. 


STARCHES. 

This  Dept.   is  corrected  by 
Sussman,  Wormser  &  Co.,  Hooper 
&  Jennings. 
KINGSFOKD'S  OSWEGO. 
Silver  Gloss  12  6-11)  bxs..y 

40  l-lb  pkg-s.  S 1/2 
(--irn,    40- lb    boxes  8 

NATIONAL  SXAKCH  CO. 
Jjily,  Sioux  and  Niagra  Brands. 

Corn,   40   Is   B 

■Gloss,    4S    Is  6i4 

Gloss.   12  61b  7 

Laundry    (bulk),    50s  SVi 

J.  C.  HUBINGEK  BKOS.  CO. 
Elastic    (Flat  Irn  Brnd),B4  %s  5.00 

Pops  Corn,  40  Is   6.50 

Tiger  Lump  '(bulk  50-Ib  bxs)  4% 

40  Is    5% 

3- lb    pkgs   5 '/i 

NONE   SUCH  BRAND. 

Corn,   40  Is  6 

Gloss,    48  Is  B 

Gloss,    12    6s  7 

Gloss,     50-tb     box  4% 

OWL. 

Corn,    40    Is,    per    lb  5 

Gloss.   40   Is,  per   lb  5'/.: 

12   6s,    per   rt>  6 

MURDOCH'S  OSWEGO. 

Oswego   Corn,    40    Is  TVs 

Velvet  Gloss,  40  Is  S 

12    6s  SVz 

One  case  free  with  10. 

BLUE  RIBBON. 

Gloss,  48  Is   ■.  

Gloss,    12  6s  

Corn.    40  12s  

MISCELLANEOUS. 
Celluloid.  60   %-Ib   pkgs.pr  bx  4.75 

Elastic,  same,  per  box   6  00 

China.  SOs    B-O" 

Deniirtmeiit  h). 
OILS,  PAINTS,  ETC. 


This  Dept.   is  corrected  by 
Whittier-Coburn  Co.;  »V.  P.  Fnller 
&  Co. 

Coal  Oil 

Water  White,  bulk  lOVs 

Water  White.  ir,(i  deg  hiilk..ll"2 
Special  Water  White.  bulk...l2H 

Pearl,  cases.   2   5s  17 

Astral,   cases.    2   5s  iT.J 

Star,  cases,  2  5's  .   1;  % 

Ex.  Star,  cases.  2  5  s  -'f'Va 

Argo,  bulk   1^ 

"       case   ^B 

Elaine,  cases,  2  5s  26% 

Eocene,   cases.   3   5s  20  A 

Gasoline  and  Benzine 

86  deg.  Gasoline,  bulk  30 

86    deg.    Gasoline,    cases.  ... 37 

Benzine,  bulk   12 

Benzine,  cases  |^ 

Stove   (lasoline,    bulk  18 

'•  "        case   25 

<^;asnline.   86  deg.,  bulk  30 


SO 

Same,  cases,  2  5s  37^4 

Red  Crown  Gasoline,  in  bulk.  IX 
Red  Crown  Gasoline,  in  cases, 

2   5s   25 

Motor  Gasoline,  bulk  IS 

Motor  Gasoline,  in  cases.  2  5s.  25 
No.  1  Eng.  Dist.  Iron  Bbls.  or 

Drums   09  >^ 

No.  1  Eng.  Dist.,  cases,  2  5s.  .16% 
So.  2  Eng.  Dist.   Iron  Bbls  or 

Drums   08 

No.  2,  Eng.  Dist..  cases.  2  5s.  .15 
V.  M.  &  P.  Naptha,  in  bulk.. 10 
V.  M.  &  P.  Naptha, cases,2  5s.l7>^ 

Turpentine. 
Strictly  Pure,   cases,   2  5s....77',i 
drums  of  iron  bbls..70ix 
I.iii.seed  Oil 

Pure,  raw,  bbls   

boiled,   in   bbls.  . . 
raw,  case,  2  5s.  .  . 
'■        boiled,  case,  2  5s. 


.50 
.61 
.  «r< 
.67 


Castor  Oil 

Baker's  AA,  cases,  2  5s   1.30 

No.  1,  cM.ses  ,2  5's  70 

^   oz   65 

4   oz   9  0 

s   oz    2.00 

Z   5-gal    tins,   per  gal   1.30 


Lard  Oil 


Strictly  pure  . 
Sup.   Win.,  str. 

No.  1   

1  oz   


Bbl.  Case 


1)0 
S5 
75 


oz 

oz 


.ni; 

.91 
.81 

.45 

.65 
.85 


IVeatsfoot  Oil 

Cooper's    80  .86 

Extra    70  .75 

No.    1    liO  .66 


Lubricating  Oils 

bbls 

Star  Cylinder  Oil  60 

Columbia  Cylinder  40 

Gem  Cylinder  Oil  

l',.uby  Cylinder  Oil  

Star   Machine   Oil  30 

Star    Dynamo    Oil  5u 

Star  Spindle  Oil  50 

Star  Sep'tor  Oil  50 

Ked  Engine  Oil  27 

oOO   M  Cylinder  45 

FFV    Cylinder  SO 

Med.  Huby  Eng  30 

Castor   Machine   23 

Auto-Cylinder   60 

Gas  Engine   30 

i>liscen.siiieoii.N  (Ills 

Union  Salad  Oil  i;r, 

~'\ire  Sperm  Oil  70 

No.     1     Polar  40 

ihCna  Nut  Oil, ordinary .  . — 
China  Nut  Oil.  No.  1  — 


Case 
65 
65 


B5 
o5 
65 
32 
50 
S5 
35 
2.'i 
66 
SS 


75 
45 
75 
90 


SI 

.Ylixed  Candy 

(30- lb  pails; 

Plain  Mixed    y ',j 

Hoyul    Mixed  l-Vi 

Grocers'   Mixed  luVi 

ifankee   Mixed   13 

.\inericuii    Mixed  13 

fancy  A  Mixed   15 

Fancy  C.  Mixed  14 

f'rench   S.   Mixed   16 

French  No  .1  Mixed  IS 

French   Extra  Mixed  20 

Lady  Mixed   16 

Broken  Mixed    9  hi 

Steam  I'unnorit 

Anise  Seed   2'J 

/Vroniatic  CaclioUs  IS 

Assorted    Berries  lt> 

Assorted    Dragee  14 

Assorted   Imperials  lu 

Assorted   Small   Seeds.-.  .  .22 

Bird's    Eggs   17 

Boston  Baked  Beans  17 

Burnt    Peanuts  lb 

Burnt    Almonds  25 

Caraway  Seed  .smooth.  .  .  .22 
Caraway  Seed,   pearled... 22 

Celery    Seed  22 

Cinnamon  Beans  large  redl:i 
Cinnamon  Beans,  inip'erlall7 
Coriander  Seo'd,  pearled.. 22 
Jelly  Beans,  palls.. 12V6  H 

.felly  Bird's  Eggs  17 

Jelly    Cranberries  17 

Jelly    Limes  17 

Jell.v    Raspborriea  17 

Jordon   Almonds,    fine   50 

Jordon  Almonds  .ImltatlonlS 

Licorice   Beans   la 

Red    Hots  25 

Ringed    Marbles  16 

Sugar  Coated  Licorice  Tab- 
lets  20 

Sugar    Almonds  25 

Sugar  Plums  Ifi 

Cream  CioodM. 
(5-nj  boxes) 

Fondans    Creams  14 

Hand   Dipped  20 

Hand  Dipped,  with  nuts  on.... 22 

Fruit   and    nut    ices  18 

Cream    Peppermint  20 

Crushed    Fruit    Bonbons.  .. "12 

Cliot*«>lales. 

(5-lb  boxes; 

Chocolate,    plain   16 

Chocolate.  Hand  Made   21 

Chocolate   Ulp;>i^d   J:.iiilinii8.  . . 2 1 
Chocolate   Dipped  Bonbons 

with    nuts   23 

(^bocolale    .Climax  .SO-Ib 


.18 


White  Lead 

I    Whittler,  in  kegs  7  •'^4  8',<. 

j    Pioneer,       "    "   7  ',4  'j 

j  Ory  I'atnts 

English    Paris    White,    bbls.. $1.60 

I    Whiting,   barrels    1.20 

Prince's  Min'l  B'wn,  bbls.  1.6.T 

Vellow  Ochre   1.50  1.65 

Eng.    Ven.    Red.    bhls....1  50  1.7R 

Dopartnit'iit  20. 

This  Dfpt.  i.s  corected  b> 
Pac.  Co.Tst  Biscuit  Co. 

CANDIES. 
liOzeuKres 

5-Th.  boxes'! 

XXX  Peppermint,  pals.l.f  .16 

Thin    peppermint   .11 

TT   Peppermint    .16 

Musk,    fluted,    pails  22 

Cinnamon.   TjCinon.  Sassa- 
fras.   Rose   .18 

Midget  fruit  20 

Conversation  and  hrts.  .15 
Liliput  Conv.  herts.  .  .17 
Alidget  Cnnv.  ^  ozenges.  .1.'' 
Crown  T.  T.  T.oz.  24  .=io  pkgs  .."^O 
.Jiurora  Lozenges.  24  .tc  pkgs  .80 
Cougli  Troaches.  S-lb  bx  .25 
Eagle  Wafers,  Pepper- 
mints ,Wintergreen. .  2.S 


A.  B.  Bonobns  .fancy,  crys 

lallzed.  5-lb  boxes  15 

A.    B.    Fruits  18 

Royal  Gum  Drops  16 

Genuine  Gum  Drops,  hard  25 
Jelly  Squares  .ussortod .  . .  14 

UIJou  Sticks   18 

.Spiced  Jelly  Drops  20 

New  Turkish  FIb«  1« 

Fig  Paste  .plain  17 

Fig   Paste,   tricolor  18 

CbewloK  (jiuni. 

SluKlu  Box 


Sweet  Heart,  per  box. 

Sen-Sen.  20  pieces  

Sweet  Heart.  20  pieces. 
Blood  Orange.  20  pieces. 
Chiclets.  40  5c  pkgs.... 
Chiclets.  10  10c  pkgs... 
Newton's  Pepsin.  20  pkcs... 
Pearlo.  40  5c  pnokaRe        .  . 


.60 
.60 
.60 
.60 
.1.25 
.80 
•• 
1  0* 


Oppartmpnt  21. 

This  Dfpl  f-nrr.'itoil  by 
riii-lflr  roiiBt  Itlnnilt  Co. 

CRACKEB8. 


P'i"s   

Chocolate   Chips   ,!6 

Chocol.ite  .N'onparell   Drops  21 

Chocolate  Wafers   22 

Chocolate    Cream  Tablets 

SI)  in  box   1.10 

Flour  de  \As  Marshmallows.  6- 
Fleur  de  Lis  Marshmallows.  3- 

tb  tins  28 

Occidental  Marshmallows.  3 

tb  tins  30 

Dipping  Marshmallows.  5- 

11)  boxes   25 

Angel  Food,  a-tt)  boxes..  .20 
French  Nougat.  30  5c  slices 

in  box    1.00 

Walnut,    Apricot  .Spanish 

Nougat,  r.-lb  boxes  .lb.  .  ..25 
Sunilriea. 

Opera   Carmels   19 

Rock  Candy  .white  &  red  .l.« 

Rock  Candy,  brown  Ifi 

[..icorice  Drops   2i> 

[iicorice  Sticks.  IG  to  lb.. 
I, icorice  Tablets.  5-Ib  box....  l.?^ 
Licorice  Talrlets.  24  5c  bx  .SO 
Licorice  Penny  Sticks,  100 

in  box  

Buttercups.   S-fb  tins   25 

finni  GnodM 
(5-th  boxes) 
A.  R.  fJum  Drops,  asstd  .  .  .  .!> 
A.  B.  Gum  Drops  licorl'-e  9 
.\.  B.  Gum  Drops,  crysfzdll 
A.  B.  Bonbons,  plain  Inhls  7 
A   B.  Bonbons,  fancy.  Inbl  7% 


Animals   

Animals  Iced  

Assorted   

.\ssorted  Extra   , 

.\sBorted  Flnicera  

Boston   

Butters.  Templnr   

Champions   

Chocolate  Wafer   

Coco  Taffy   

Cocoanut  Mnrahmallow. 
Currant    Cakes  ....... 

Cornhllls   

Cracker  Meal   

Cracknel,  plain   .  . 

Dainty  Chip   

Dainty  Marshmallow  .  . 

Dlc(>allves   

EcR  Jumble   

Fig  Bar   

Fruit.  Iced   

Fruit  Biscuit   

FruK  Sultann" 
Graham  Gems 
Ginger  Cake 

Ginger  Nut   

tiraham   

High  Ten  

Money.  Frosted 
jenni"  T.Ind 
l.omon  Snap 
I.a  Grand    .  . 
I.enion  Bl.sculi 
l.omon  Wafer 
I.nnch.  'Frisco  ... 

Monitor   

M^irshm.Tllow.  W.iltin- 
Nlrnar5  .... 
Nlruars.  No.  I 
t)range  Wif-- 
Oysterctls 
Pilot  Br.'  !•! 
Pretzel  . 
Popular.  Mlx-'l 

Picnics   

Pilot.  Bxtrn  . 

Prefielloiis   

Pineapple  Dollshl 
Palin-    ■-'•••  ■  '■  iV'- 
Ser.! 
.Sn.'  ■ 
Sal...:  i 
.siiear  Cooklo." 
.Soda.  Extra 
.s.-.da.  Saloon 

.«!r>H;l   No.  10. 

.SoHti  No.  20. 
■  ■  '  iS 

■.-  WafT 

Vai: 
Var 

W^  ' 


Ah.--  =   i-..^           ;  .  • 
Hort  Hoo  .Snaps,  r 
Abette's  Oraham.  i  ■ 
Perfection.  Band's 
Snaps   


.14 
.15 
.11 
.16 
.IB 
.10 
.10 
.10 
.1« 
.16 
.!« 
.15 
.11 

0( 

2* 

15 
.18 
.10 
.16 
.15 
.16 
.16 

16 

01 

II 

II 

II 

15 

15 

14 

14 

1: 

14 

15 

10 

l« 
14 
12 
15 
IX 

n4H 

1  ■> 


II 
1« 

IS 
I! 
1« 

07 

1; 

«7 

0714 

«« 

IC 

?n 

*  f> 

1  -. 

10 
14 
14 
1« 
l« 
10 
%0 
>t 
I  00 

1  *.' 
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rHE     RETAIL    GROCERS  ADVOCATE 


tin 

Depurtiueut  2'^, 

•■AACi  UKOClSKlJiS. 

>    This  Dept.  is  corected  by 
Wellinaai,  Peck  &  Co.,  Willium 
dull'  Co. 
Uouillii>ii  Ciiprtiileh. 

J*  0    .r'K,           capriulus    in  ljo>. 
'.  _r  doz  boxes    3.UI.' 

BEEF  KXTRACr 
"Rex."  2  oz  per  doz   4.40 

4  oz     ■■     "    8.00 

5  oz    ••     "   14.75 

'•  16    oz        ■•     '•   27.50 

Marshall's  2  oz.   per  doz....  2.fi5 

"        4  nz,.   per  doz   4  7.'"i 

Liiebig's  2  oz.  o-  12s  to  es  doz.  .-U.-jj 
"        4  oz.Kl  12s  to  cs,  doz.  . 

s  oz.  .s  12s  to  cs,     "  15.90 
16  oz,  4   6s  to  cs.     "  29.75 

Llbby's.  2  oz.  per  doz   4.45 

4     oz,     "     "    S.OO 

S    oz,     '■     •■   14.00 

"     16    oz,     "     "   26.00 

Capers, 

Capotes,    1   d   In  case....  1.00  1.50 

Nonpareil,    small    1.50 

iNonpareil.  large    2.26 

Nonpareil,  Imperial  qts.  10.00 
,  2    litre.  .  .  20.00 
4     "  37.50 
CHOCOLATES 
Baker's. 

Juir  rfiHitered  B'M'^n'®^  under  National 
fuTH,  Food  Laws  is  Serial  No.  SO 


,  iii^' Jj  4SI  H16HEST  WARBS 

'mm  mm  i  ce.,  iti 

(Ejt-.b'.iiicd  17.SC) 

r>ci';':  !-',::ster,  mass. 

Per  i-b. 

Premium  No.  1  ChocoLite.  12 
and   2.^-It).   boxes  37% 

Vanila  Chocolate,  6  and  12-rb 
boxes   30  . 

German  Sweet,  0  and  12-rb 
boxe.s   2  6 

Breakfast  Cocoa.  %-rb  tins, 
plain.    6-rh.    boxes  11 

Breakfast  Cocoa.  Vi-lh  tins. 
12-11").  boxes   41 

Cracked  Cocoa.  Vo-ft  pkg-s.  12- 
rb  boxes   

Caracas  Sweet  Chocolate,  fi-llj 
boxes   

Soluble  Chocolate  (hot  or  cnld 
soda),  l-TIi  cans   

rjliimdf'lli's.     In  paper' 

ElaR-le,  24  l-m  23V- 

Eagle,   12   l-m   24 

Eagle,  12   25 

Eagle.  12  v,  -H)   26 

Crescent.    6.    5   to    rij  19Vj 

Crescent,  12,  r,  to  m  20 

Cal.  Sweet,  fi,  6  to  Ih  26  V, 

Cal.  Sweet,  12,  6  to  V)  25 

Monarch,    12   and    V2    Tl)  2R 

Manarch,   12,   1-tb  27 

Monarch,  12,   \<>   Vb  28 

Star.    24,    l-m  20  V> 

Star,   12,   l-m  21 

Ground.     In  tins 

Chirardell's,    12    l-m  291/2 

24  l-m  tins  29 

60    l-m    tins,  .  ,  .2.S1/2 
60    3-m    tins.  .  .  .27 
"  30    3-m    tins  27 


X4 

60  10-tt)  tins.  ,  ,  ,2614 
1    35-m    tins.  .  .  .  2G 
In  delivery  cases. 
Ghirardelli's,   60  3-m   tins.... 27 

Venard's,   24   l-m.   tins  24 

20   3-tb.   tins  241/2 

Miner's    12    1-lb.    tins  2GiA 

2-1   l-m.   tins  ju 

2  0   3-m.    tins  2  5 

COCOAS, 
^uij    Houten's,    Vis  and  i^s..83 

'4.1  Houten's,  Is  80 

•■ov.U    Dutch,    12    i/is  77 

Ro.val    Dutch,    12    Is  60 

''-•pp  s.  14   Vis  3S 

S'iy's,    12    Vas  3a 

iiUb  s,   6    i/i  3  :'3 

^  '"-wjiey '.s.  6   i/^s   .37 

Ghirardelli's  Bkfst,   6    >^3....4  2>/2 
Bkst,   12    1/2S.  ...  42 
Impri,6  &  12  1/23'. 54 
Miner's    Breakfast.    6    Vi  s .  . .  . -il  M. 

Breakfast,  6  l-5s....4n 
Vail  rinincMi  D  juulcii.  i-iu....uu 
Van  Sni,.  T  Outch,  Va-m.'.  ..70 
S'an    Emden's   Dutch,  V2-m..75 

Cere;il  Cott  jt. 
Postuiii.   24    1/4's.   per  doz...  $1.36 

"oBtum.   36   I's.   per  doz   '2.25 

Pig  Prune  Cereal.  12  Is   2.25 

Caramel  Cereal,  36  Is   1.20 

Graino,    12    Is   2.20 

Chutney. 

Bombay,  assorted  qts  rn  l':. 

"        assorted  ptsi   4  iin 

"       Major  Grey,  qts....  7.50 
"        Ma.1or  Grey,  pts.  .  .  .  4  50 
CIDEK. 

Mott'8    boiled,    doz   qts   3.25 

Monroe's,    champagne,    doz.  .  :j.5u 

"         boiled,    doz   2.75 

Bidwell's,     "        "   .i.oo 

COCO  AN  UT. 
Baker's. 

Baker's  Drifted  Snow,  pails  13 

±lbls,    126    lbs  13 

Brazil  shr'ded  or  Table  Talk, 
long  thread,  20-m  pails  m.l4 
15U-tb    bbls.    pel-  m.l3 
I'able  Talk  in  parchment  bgs, 
cases  of  30's,   KOVi's  or  301/2  s 

Hod    15    I's  "141,2 

.Schepp's. 
Shredded   l-m  pkgs,  per  m..23 
1/2 -m  pail,  per  m..24 
14-m  pail,  per  m..25 

12   5c   pkgs  471/2 

DiiiihMm's 
Shredded    l-m   ppr.  per   m..  27 
y2-m   ppr,   per  m..2S 
-m   pksg.  per  m.29 
COFFEE  SUBSTITtrrES. 
Postum  Cerenl. 
No.  1,  2  dz,  sml  pkgs,  per  dz  l.'fS 
No.  3,  3  dz.  Irg  pkgs,  per  dz  2.25 
No.   0.  1   dz.  Irg  Pkgs.  per  dz  2.25 
EVAPORATEn  MTT.KS 


Large  lae    S.OO 

Hospital    Size  33.00 

Alpine  Milk. 

20-02.,   1  to  5  case   4.25 

20-oz.,  5  to  10  case   4.20 

20-oz.,  10  to  25  case   4.15 

Gallon,  6  to  case   3.50 

Carnation  Milk. 

20-oz.,  1  to  4  case   4.2j 

20-oz.,  u  to  9  case   4,2u 

20-02;.,  10  to  24  case   4.15 

20-oz,   25  to  49  case  

Hal..  6  to  case.  10c  less 
HONEYSUCKLE  MILK. 
20  OZ.,  1  to  6  cases,  per  case.  .$4.1.'.' 

20  oz.,  5  to  10  cases,  per  case  4.10 

20  oz.,  10  to  25  cases,  per  case  4.05 

Baby  size    3.05 

31iscelIaneous. 

St.  Charles,  4  doz  in  case....  4.90 

St.  Charles,  5  case  lots   4.70 

Jersey,  4  doz,  per  case   4.00 

Lily    4.2  5 

Highland    4.25 

Pet,  Fam..  4  doz  to  case....  3.35 

I3aby   Pet.  6  doz  to  case   3.0(1 

Coltolene. 

Single  cs,  5  cs.  10  cs.  26  cs 

■»iriall     .  .  .  .7.26        7.15     7.10  7.00 

Medium   ...7.25        7.1  5     7.10  7.00 

T^arge    ....7.25        7.16     7.10  7.00 
GELATINE. 
Brotnantrelon. 


BORDEN'S 


MILK  CO. 
All   Borden's  Brands  Guaranteed 


(Straight  and  assorted  flavors: 
Raspberry,  Lemon,  Strawberry, 
Orange.    Cherry.  Chocolate). 

Large,    2   doz,   per  doz   1.20 

Small,  3  doz,  straight  or  as- 
sorted, per  doz  99 

Silver  White  Keystone,  per  dz  l.oo 

Minute,  per  doz    1.00 

Knox's,   per  doz   1.25 

Knox's  per  gross  15.00 

Knox,    Acidulated,    per   doz.  .  1.20 

(?ox's,  per  doz   1.15 

Keek's,   per  doz   1.10 

Plymouth   Rock    1.20 

(1  doz.  free  with  3  doz.) 

Sheet   36 

Giuit'cr  CoufectionN. 
China,  per  case  of  6  stone 

jars    2.50 

China,     Chyloong  small 

stone  pots,  per  doz  

Crystallized  glace,  %-lb 

tin,  per'  doz  

Hops. 

No.  1,  14  lb,  30-m  box.  lb.  .. 
No.  1,  1  lb,  30-m  box,  m .  .  . 

Less   than   30-m  boxes  

Junket  Tablets. 


2.50 

.30 
30 
.31 


7.05 


Eaj?Ie  Brand — 

Condensed  Milk,   1  doz 
Pioneer  Brand — 

Evaporated  .Milk  (Unsweetened) 

Tall  Cans,  4  doz   4.45 

Small  Size,  4  doz   2.20 

Challenge    4.75 

Floral    4.60 

Rose   .'.20 

ISorden's    iMallecl  .Milk 

Trial  size,  pe  rdoz   90 

Small  Size   4.00 


M 

Pure  Food  Colors,  1  doz.  In  con- 
tainer. Six  colors;  Berry  Blue, 
Grape  Green,  Plum  Purple,  Rasp- 
berry Red,  Demon  Yellow,  Orange 
Gold  and  assorted. 

No.  1-16  bottles,  —  doz  ST 

Lemon  Sugar. 

Gill  Edge,  241/28,  per  doz..  1.37 ',2 
Gilt  Edge,  24  Is,  per  doz.  .  2.0u 

Lime  Juice. 

Tahita,   24   S   oz,   per  doz..,. $1, 2b 
Tahita,  short  measure,  16-oz.  1.50 
Tahita,    full   measure,  32-oz..2.50 
/rahita.    bulk,    gal   1. 00 

Ollveu. 

Bottled. 
Queen  Olives,  10  oz,  oval, pts, 

2   doz    3.00 

Fluted  Stuffed  Olives,   5  oz., 

6   doz    1.10 

10  oz.,  oval  olives,  pts,  2  dz  2.50 
liaby  Pimolas,  10  oz.,  2  doz.  .  3.66 

B£.by  Pimolas.   24  ISs   6.25 

Manzanilla,  S  oz,  4  doz....  1.25 
Manzanilla,  5  oz,  4  doz....  1.10 
American  Ripe,  pts,  tin,  2  dz  2.25 
American  Ripe,  qts,  2  doz.  .  .  3.75 
Old  Mission  Ripe,  pts,  4  doz.  1.80 
Old  Mission  Ripe,  qts,  2  doz.  3.25 
White  L.tbel,  5-oz.,  Manzanillas. 

Per  doz 

5-oz.,   Manzanilla    1.05 

8-oz.,  Queen    1.85 

10  oz.,  Queen  2.35 

14  oz.,  Queen    3.75 

22  oz..  Queen  •.   6.75 

VI  oz.,  (3ueen    9.00 

64  oz..  Queen  16.00 

5   oz.,   Stuffed    1.3  0 

IC  oz.,  Stuffed  y  .  2.61 

Olive  Oil. 

1  doz  qts  (California)  per  dz  S.OO 

2  doz  pts,  (California;  per  dz  4.25 
4   doz  1/2  pts(Californla)  pr  dz  2.25 

Gallon   tins,       "       each   2.50 

1/0  gal.  (California)  each   1.50 

Nicelle  Brand. 

4  doz         pts,  case   9.00 

2  doz  pts,  case   8.50 

1  doz  22  oz.,  case   9. 00 

1  doz  qts.  case   8.00 

Old  Mission. 

1  doz  qts  .  case   8.00 

2  doz  pts.,  case   9.00 

2  doz  14  pts   4.80 

Grogran's  Purity  Olive  Oil. 

Bangali  French  Olive  Oil. 

Per  case  of  1  doz.  litre  bottles..  S.50 
Per  cs.  of  1  doz  V-j,  litre  bottles.  5.35 
Per  cs.  of  2  doz  litre  bottles.  6.3.i 
Case  of  5  1  gal  cans,  per  gal.  .  2.25 
Case  of  10  i,;  gal  cans,  per  gal  2.30 
yts.,  6  to  gal,  12  to  cs,  pr  cs.  7.50 
Pts..  12  to  gal,  24  to  cs,  pr  cs,  .  8.00 
■/,  pts..  24  to  gal.  4S  to  cs.  pr  cs  8.50 
Gal.  Can.  8  to  case,  per  can.  2.40 
1/2  Gal  Can.  12  to  case,  pr  ccn  1.30 

Mushrooms. 

(li>7. 

Le  Court,  100  to  case  0.60 

Ija  Forrest,  100  to  cs    3.00 

Hotel,  100  to  case   3.00 

Fancy    Stuffed,    pts   4,0h 

Orange  Marmalade. 

Maconochie  Bros.  4s  of  4  doz. 
No.  1  white  jars,  doz   2.1." 


HOOPER  &  JENNINGS 

Importers  and    Wholesale  Grocers 
Teas,  Coffees,  Drisd  Fruits,  Provisions,  Cigars  and  Tobaccos 
462-468  Bryant  St.,  bet  2nd  and  3rd  Sts. 
Telephone  Temporary  674  San  Francisco 
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Peels. 

Citron,  25-rij.  box  IS'v 

Citron.  lO-Iti.  box  19 

Lemon,  25-rb.  box  12% 

Lemon.  lO-Ib.  box  13 

Orange.  25-rb.  box  13 

Orang-e.  lO-Hj.  box  13 

Plum  Padding. 

Curtice,   Individual,   doz  Jl.lO 

No.    1,   doz   2.50 

No.  2,  doz   4.50 

No.  3,  doz    6.50 

(>.  &  D.,  Is,  2  doz  to  cs,  dz.  .  2.50 
2s,  12  to  cs,  doz.  .  4.50 
"        3's.   6  to  case,   doz.  .  6.50 
"        4's.   6  to  case,   doz.  .  8.50 
K.  &  R.,  Individual,  doz,...  1.00 

"        I's,    per    doz   2.65 

"'        2's,    per    doz   4.60 

3's.  per  doz   7.10 

Van  Camp's.  No.  1  cans,  1  dz 

in  case,  doz   2,50 

Same.  No.  2   4.50 

Grandma's  Spanish  Pepper. 
Large,  2  doz.  to  case,  case.  .  4.00 
Small,  4  doz  to  case,  case.  .  .  3.5  0 

Salad  Dressing. 
Durkee.  small,  2  dz,  per  doz.  .  2.50 
"       large.   1   doz,   pr  doz  4,25 
"      picnic  size.  4  dz,  pr  dz  1.00 
My  Wife's  2  doz,  y^s.  doz,...  2.00 
My  Wife's,  1  doz.  Is.  doz.  .  .  .  3.25 

Salad  Oil. 

Tierces,  about  50  gal.,  gal..$  .75 
1  gal.  tins.  10  to  case,  gal.  . .  .  1.10 

5  gal.  tins,  1  to  case,  gal  95 

%  gal.  tins,  20  to  case,  gal.  .  1.20 
Quart  bottles,  12  to  case,  doz  2,50 
Pt.  Bottles,  24  to  case,  doz.  .  1.50 
Vb  pt,  bot,,  36  case,  doz  

Saratoga  Chips. 
(Less  5  per  cent.) 

Bulk,  IS-tt)   3,00 

Cartons,  6  oz.,  24  in  case....  3.00 
SALT. 

Cal  .Table  &  Dairy,  75  2's,  60 
2y2's,  50  3's,  30  5's,  15  lO's 
and  8  20s,  per  bale   1.75 

Do  BO-rb  bags,  ton  12.00 

Leslie's  Sterilized,  76  2'b,  BO 
3's,  40  4's,  39  B's,  15  lO's, 
and  8  20s,  per  bale   2.25 

Do,  BO-Ib  bags,  ton  none 

Leslie's,   50s   20.00 

Imptd  Liverpool,  50s,  ton....  20.50 

100s,   ton  19.50 

200s,   ton.  .  .  .19.00 

I'enuine  Werririgton,50s,pr  ton20.00 
H.  B.  H.  Liverpool. 

Bales  of  75,  2s.  per  bale   2.00 

Bales  of  50  3's.  40  4's.  30  5's, 
15  IDs,  8  20s,  per  bale  

Bags,  503,  per  ton  

Worcester. 

Worcester  Dairy.bbl  320  lbs  (5 

bblS.     5.25)   5.25 

Worcester  Dairy,  bbl  320  lbs, 
10  bbls    4.75 

Worcester  Table,   140  29,  100 

1  bbl  5  bbl 

3s  and  60   5s   5.75  5,50 

Worcester  Table.  30  10s  5,50  5.25 
Worcester  Table,   50tb  sacks, 

Irish  Linen   90  .85 

Rock  Salt. 
Half-Ground,   lOO-lb   sks.   ton  9.75 

50s,    ton   10.25 

Stock,  100-rb.  sack,  per  ton.  .  9.75 

50s.   ton    9.50 

Package  Salt. 

Leslie's  Sterlized,  48  2's   2.75 

24   3's   2.00 

20   5's   2.50 

50   2's   3.60 

R.  S.  V.  P.,  2s,  26  to  case...  2.25 
R.  S.  V.  P.,  3s.  24  to  cs,  pr  cs  2.25 
R.  S.  v.  P.,  5s,  20  to  cs,  pros  2.75 

I.wg  Cabin,  24  2s   1.70 

Celery  Salt. 

Durkee's.  1  doz  in  box   1.2B 

I50UPS. 

Anderson's  20  varieties  90 

Campbell's,  21  varieties  90 

Snider'a,    Tomato.    3's  2.60 

2'B   1.8B 


t8 


Van  Camp's,  21  varieties — to- 
mato. Beef,  Cream  of  Cel- 
ery, Ox  Tail,  Bean,  Clam 
Chowder,  Vegetable,  Vermi- 
celli-Tomato, Consomme,  Mul- 
ligatawney.  Chicken.  Pea, 
Chicken  Gumbo,  Mock  Tur- 
tle, Mutton  Broth.  Tomato 
Okra,    BouUon,    Julienne.  .  . 

Libby's,   2's,  assorted  

I's,  ••   

concentrated,  I's  

Franco- American. 

Qts 

Mock-Turtle,  Ox-Tail,  Con- 
somme, Bouillon, Julienne. 
Vegetable,  Beef,  Pea..  3. 15 

Chicken   3.50 

Gumbo   3.30 

Green  Turtle,  thick  7.00 

clear   9.50 

MuUlgatawney   3.50 

Tomato   3.15 

Assorted   3.25 

Truffles. 

1-16  glass,  per  doz  

1-16  tins,  per  doz  

Vs  tins,  per  doz  

M  tins,  per  doz  

%  tins,  per  doz  

Yeast  Cakes. 

Magic  Yeast,  case  

Teast  Gem,  case  

Great  Western  

Gillet's  Magic   

Yeast  Foam   


.93 
2.35 
1.40 
l.Of 


1.80 
2.00 
2.00 
3.60 

2.00 
l.SO 
1.85 

3.60 
2.75 
5.25 
10.45 
20.35 

1.20 
1.15 
1.00 
1.20 
1.20 


Macaroni  &  Cheese. 
Van  Camp's  No.  1  cans.4  dz  in 

case,  doz   95 

Same,  No.  2  cans.  2  dz  in  cs.dz  1.40 
Same.  No.  3  cans.  2  doz  in  cs.dz  l.SD 
B.  LaForest  French  Delicacies. 

Price 
per  doz. 

Puree  de  Poie  Gras.No.  U  (100 

tins  to  case)   2.50 

Puree  de  Foie  Gras.   No.  U. 

(100  tins  to  case)   1.7.". 

Pates  de  Foie  Gras.  No.  1-32 

(100  tins  to  case)   2.50 

Pates  de  Foie  Gras,  No.  (4S 

tins  to  case)   7.25 

Pates  de  Foie  Gras.   No.  'j, 

(36   tins  to  case)  11.25 

Game  Pates,  assorted.  No.  Vfe. 

(100  tins  to  case)   1.75 

Witla   Terrine  Interior. 
Pates  de  Foie  .Gras,  No.  14. 

(4S    to   case)    4.20 

Pates  de  Foie  Gras.   No.  12. 

(4,S  to  case)    7.00 

Depurtmeut  24. 
GEOCEBT  SUNDRIES. 

This  Dept.  is  corrected  by 
J.  H.  Newbauer  &  Co..  .Sussman, 
Wornjser  &  Co. 
Axle  Grease. 

H.  &  L.,  per  case   $2.00 

C.  &  S..  2-doz  case,  per  case  2.00 

5  case  lots   1.95 

10    case    lots   1.S5 

Frazcr's.  2  doz  tins,  per  case  2.25 
Frazer's,  4  doz  wd,  per  case.  3.60 

Frazers,  15-Ib  pails   1.00 

Mica.  3  doz  tins,  per  case....  2.60 

Castor  Oil,  2  doz  Is   2.60 

Universal,  2H.  light   2.00 

Universal,  2^,  dark    1.76 

Paper  Bags. 
Automatic,    Self-Opening.    500  In 
pkg..  List. 

^4-lb   $1.00  8-Ib    4.80 

i^-lb    .  .     .   1.20  lO-lb    5,20 

1-  lb    1.60  12-lb    6.30 

lV.-rb    1.70  14-R)    8.30 

2-  lb    2.00  IS-lb    9.00 


Bristol,  2 
Powdered, 
Powdered, 
Assorted 


.\dam. 


u 

3-  rb    2.50  20-Ib    10.00 

4-  rb    2.90  25-n)   H.UO 

5-  tb    3.40  30-It)   13.00 

6-  lb    4.00  35-Ib   15.00 

7-  lb    4.40 

Sizes  8  to  35  lbs. 

Sugar  Bags,  broad  botioni.  Xb  uh 
Discounts  from  above  Hat: 
Cheapest,  50%. 
Eaglo  or  Equal.  50% 
White  bags.  50%. 
Lion,  4»%. 

Mikado  (stripped)  40% 
Bluestone. 

Barrels,  per  lb  12 

5  bbl.  lots,  per  lb   11 V4 

BATH  BRICK 

doz,  per  case  so 

Large   1.40 

Small   1.60 

 1.50 

CANDLES. 
Admantine. 

14-oz,.    20s  11% 

12-oz,,  20s  lOH 

10-oz..    20s   09% 

Hotel,    40s.    12-oz  10\ 

(Wrapped   >4c  higher.) 

Chlppowa.  1  oz  07 

Torchlight 

Stearic  Acid,  12  oz.  209  10^4 

14  oz.   209  11% 

"        (wrap)  16  oz  209  .13^4 
StearJc. 

14-oz..    20s  14 

14-oz.,    40s  13% 

16-oz.,    20s  15% 

Paraflne,  Etc. 

Per  n> 

40.  6s,  In  cartons  of  36-rb  bxs  11 
123,  In  cartons  of  36-lb  bxs.  .  1114 
'/^-tb.  In  Lartoons  of  25-rb  bxs  11 
l-lb  cartons  of  25-lb  bxs....  11 

Colored,  Ic  higher. 
Beeswax,  pure  for  churches  .35 

Do      No.  2  27  \i 

Do      No.  3  22\i 

Christmas,   all  sizes  09 

Do      holders,  per  gross  85 

Wax  Tapers,  per  doz  pkgs. .  .80 

Do       Per   gross  8.00 

.N'Ight  Lights. German. on  pap 

&  wd.  per  doz  40 

Do   French,  on  tin. doz  85.  l.j: 
Werks 

16  oz.  S.  A.,  40s,   (wrap)..     .16 Si 

16  oz,  S.  A.,  20s  15% 

14  oz.,  S.  A.,  40s,  (wrap)..  .14 

14  oz,  S.  A..  20s  13% 

14  oz,  Adam,  20s  11% 

12  oz.  Adam.  20s  10% 

10  oz.    Adam   20s  09 

Standard  Oil  Company. 
Electric  Light. 

Per  Set 


44t 


Schneider's 
Schneider's 
Schneider's 


6s.  16  oz. 
6s,  14  oz. 
12  oz. 
10  oz. 
12 


6s, 
6s, 
12s 


oz. 


20  sets  

20  sets  

20  sets  

20  ."ets  

40  sets  ( hotel ) . 


Granite  Mlnlnc. 


6s, 
6s, 
fis. 
6s, 
6s, 
6s, 
6s. 
12s 


16  oz.,  40  sets. 
16  oz.,  20  sets.  , 
14  oz.. 
14  oz.. 
12  oz.. 
12  oz.. 
10  oz.. 
12  oz 


40  sets  

20  9ets  

20  gets  

20  sets  

20  sets  

.  40  sets  (hotel) 
Pnrafnne  Wax. 


.  .11 U 

.  .lou 

.  .09»4 

.  .08>4 

.  .09% 

For  Set 

.  .13 

.  .13 

.  .10'* 

.  .11% 

.  .09% 

.  .09% 

.  .09 

.  .10 


Per  Set 
..  .104 
..  -low 

..  lOH 
lOS 
.  11 


Is.  14  oz..  25  sets  white.. 
23.  14  oz..  25  sets  white.. 
4s.  14  oz..  36  sets  white.. 
6s.  14  oz..  36  sets  white.. 
12s.  14  oz..  36  sets  white. 
Colored,  i  cent  hiRher. 
Radiant  Parafflne  Wax. 

Per  Set 

4s.  14  oz..  36  rets  10 

t.s.  14  oz..  36  sets  10 

6s.  14  oz..  20  sets  09% 

63,  10  oz.,  20  sets  09 

Kgg  Food. 
Pratt's,  26-oz.  2  doz  In  c9...t4.B0 
Wellington's.  1-Ib.  2  do<  bo«.  4.00 
Gioe. 

Le  Page'!,  1  os  per  dos  (• 


Tanglefoot,    per   case   t.SO 

Tangli'fooi  Holders,  per  caae 
•I  60   »» 

Subert's.  40  as.  paper  In  box  .90 
Fralt  .la™. 
(Net  cash — no  discount) 

Mason's,   pts.   per  gross   I.SS 

Mason's,  qts.  per  gross   7,00 

Mason's.  V4   gal.,  per  gross..  10, 00 

Fruit  Jur  Cup* 
Porcelain.  6  doz  to  box.  pr  bx  1.80 
Fruit  Jar  Rul>l>eni. 

No.  1  White,  per  Tb  60 

"Gold  Seal."  cartons,  per  gr  7S 
"Badgers."  cartons,  per  gr,  ,  00 

Red  Ribbon   

Le  Page's.  2  oh-,  per  do». . .  .  1.10 
Le  Page's  \t-glil  tins,  per  dox  1  SO 
Le  Page's.  1-glll  tin.  per  dox  100 
••    "    Tubes,   small.  gr....lIOO 
big.  per  gr.  . .  .  U  00 
Cordage. 

Basic  price — Manila  15%.  Sisal 
10%.  (S.OOO  lbs  %c  and  10.000 
lbs.  Vic  less.)  All  kinds  ad- 
vance on  base  price  per  pound 
ma   given   underneath : 

SU  Man. 

Rope.  1%-In..(7-16  diam 
S  and  9  tbr.  (% 
and  upwards)    .  .basis  basis. 
'3      thread  (% 

'••ml    W  H 

and  5-16  dIam) .  .  ' 
"      Bale,     3    and  4. 

strand   \»  less  basts 

2.  6.  8  si'nd    H  S 
Lath    Tarn   basis  bads 


I 
1 

SVk 

JH 
1 

I 

s 

haala 


Birds',   per  lb   10 


Hop   Twine,  tarred 

Orape  Vine  Twine   1 

Spring  Twine  

Paper  Twine,  unolled..  \ 
Whale  Line  and  Boll 
ilawesr    laid    rope  for 

well-boring   

Trananiljslon    of  Power 
Lanyard  and  Tnrred.. 
Lariat  Rope,  hd  (w.  un- 

ollrd.  3  A  i  at' d  .  I 
aaah  Core    :r  cr!'«. 

CulMe 


Eureka. 

Eureka. 
Eureka, 
Eureka. 
Buhach. 


In«««t  Powder 

10c  Rlxe.  per  dox.  . . 
25c  size,  per  dox.  .  . 

60c  sixe.  per  dox. 
$1  00  size,  per  dox. 

2-oz  .    per  dot  .  .  . 

4-  ox.  per  dox  

5-  ox  .   per  dox  

IS -ox  .  per  dox  

(-n>.  per  n>  

Malrhe* 


Tins 
Boys. 

Sw.' 
.«w. 

p., 


dnx  boxes.  . 

1.  ~i  'o'y.  per  (cr  ■■•»  .  . 

1  gross  

'fine.  OSs  per  gr 
lots  

Matek  r«.'a. 


.7S 
l.7» 
4  50 
I  00 

1  IS 

:  IS 

1  TS 

•  to 

•0 

1  (S 
.12 
•  t 

ss 
so 


Diamond 

Anchor.  lOOs   t 

Do.   5009    4  •• 

Bird  s  Eye.  SOOs.  gr   t  1i 

3  Noes  Safety.  lOOs   7.75 

Bees  Wax.  1»<J«  ♦  SO 

(lIot>e.  100s    S  00 

Domino,   case   2  'S 

Red  Top  Safety   »  75 

a  A  C   Baatem  Parlor  iO'a.  .  4  25 
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S.  &  C,  200s    2.25 

S    &  C,  3003   3.25 

S.  &  C,  500s   4.25 

Press,   100s,   5-gross  case....  4.75 

Little  Star,  per  case   2.20 

Search  Light,  100s,  large,!  gr  4,75 

Paper,  Wrapping. 
Butter,  White,  per  ream.  .  .20 

Do  Waxed,  per  ream...  .25 
Manila,  No.  1,  rolls  or  flat.  .  .06 
Manilla,  No.  1,  rolls  or  flat  .05 
Straw,  per  ream  95 

Do  rolls,  any  size,  per  lb  .03% 
Drab,  per  ream  60 

Do    rolls,  any  size,  per  lb  .02% 

Paper,  Toilet. 

Royal,  100  rolls  of  500  shts.  .  4.00 

O  Keyed,  5-oz  rolls,  per  case  2.50 

Royal,   8-oz  rolls,  per  case.  .  4.25 

O  Keyed,  tablets,  per  caes.  .  3.75 

Pastime,  tablets,  per  case...  4.50 

Union,   per  case   7.00 


Lulu,  pkgs,  4000  shts,  per  cs  3.75 
Astoria,  pkgs  450  shts,  per  cs  3.90 
Windsor, pkgs  500  shts,  per  cs  4.00 
Universal,  pkgs  700  shts,  pr  cs  6.00 
Great  Bastern,pkgs  1000  shts. 


per  case    7.50 

Popular  Rolls,  5  oz,  100  rols, 

per  case   3.00 

Daisy   Rols,    9   oz.    100  rolls, 

per   case   4.50 

Express  Rolis.lO  oz,  100  rolls, 

per   case    5.00 

Asbestos    Rolls,    11    oz,  100 

rolls,   per  case    5.25 

Mammoth    Rolls,    16    oz,  100 

rolls,  per  case    7.50 

Pyramidal,   2000     sheets,  50 

rolls  in  case   7.E? 

SeodH. 

Aois   15% 

Canary   07 

Caraway  IB 

Colery  17% 

Coriander  11 

Cumin   18 

Flax,    ground   06 

Flax,    whole   06% 

Hemp,   sacks   06% 

Millet   06% 

Mustard   10 

Poppy   IB 

Rape,    Cal  06 

Bird  gravel,  2s,  per  doz  85 

Bird  Seed  Mixed.  48  Is,  doz  .80 
Red  Ribbon,  00  Is  6% 

Original  sacks  %c  less 

Sheep  Dip. 
LUtle',  10-gal  tins,  per  gal..  1.20 


Little's,  5-gal  drums,  per  etal  1.20 
Smith's,    10    %-gal    tins,    gal  .96 
Smith's.  5-gal  drums,  per  gal  .95 
"No-Meds" 
(Cereal  Laxative.) 
48  cartons  to  case,  per  case .  if  12.00 
Less  30  %  discount     to  tradp. 
Varying  cash   discount   depend^  A 
on  quantity  purchased. 

Magon*B  Stove  Polish. 

Doz.  Gr.  Gr. 
 45        1.20  4.80 

Polish,  Stove. 

Rising  Sun,  large  pkg.,  per  gr  6.25 

Do    5-gross  lots   6.00 

Do    Small  pkg.,  per  gross.  .  3.85 
Sun  Paste, Irg,  '4  gr  bx  per  gr  5.00 
Bnameline,  No.  4  tins,  per  •gr  5.00 
Do    No.   6  tins,  per  gr.  .  .  .  S.25 
Do    Liquid,  pt-tlns,  bx  3  dz  2  26 
X-Bay  Stove  Polish. 


Small,  3  doz.  to  case,  per  cs  1.50 
l^Biree,  3  doz  to  case,  per  cs  2.50 
(%  doz.  free  with  each  case.) 
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Polish,  Mutul. 
lilectro  Silicon,   1   gr  in  case 

per    doz   80 

Brilllantshine,  %  ptsi,  per  doz  .95 
EriUiantshlne,  pts  per  doz.  .  1.80 
Brilllantshine,  qts,  per  doz.  .  3.15 

Do,  1/2  gal.,  per  doz   6.00 

Do     1  gal  tins,   per  iln  ,S5 

U.  S.  Metal  Polish,  qts   3.67 

pts    2.00 

%     pts   1.25 

U.    S.    Metallic  Polish 

It),  package,  doz   3.35 

%-rb.  package,  doz   1.67 

3-oz  package,  doz  50 

Barkeeper's    Friend,  pwdr,  gr.  21.60 
Polishes,  Sjhoe. 
Day  &  Martin's. 
Large,  6  dz  to  case,  doz.  ...  3  0< 
Medium,  6  dz  to  case,  doz..  2.2!i 
amall.  10  dz  to  case.  doz.  .  .  .  10' 
Mason's  Russet  Polish. 


Doz.        14  Gr.  Gr 

No.   2   40  l.iu  4.80 

No.   3    70  2.0''  ■'.OO 

Comb  Black  Oressintf. 

jjoz.        14  Gr.  Gr. 

Large   l.^^O        4.50  18.00 

Small   ( ■>        2.30     9  20 

Combination  Busset. 

Doz.        Vi   Gr.  Gr. 

Large    1.50        4.50  18.00 

Small   80        2.30    4. SO 

Shoe  Blacking. 

Doz.         Vi   Gr.  Gr. 

No.    1   25  .75  2.80 

No.    2   30  .85  3.25 

No.    3   35        1.00  3.85 

No.    4   45        1.40  5.45 


8hoe  Uressint;. 

Boss,  3  dz  to  cs,  per  gr   9.UU 

Russian,  3  dz  to  cs,  per  gr..l2.00 
Sbinola,    per    gross  10.00 

16  Slilnola  outfits  of  brush  and 
dauber,   no  charge. 
Shinola  paste,  case  of  3  doz  2.50 

3  solid  brass  scoops,  no  charge 


Bixby's  PolisbeH. 

Royal  Polish.  1  doz  in  box.  .  .86 
Royal  P'Ilsh,3  dz  bx.ham'r  free  2.55 
Shoe,  Satin,  1  dz  (smi  comb'n)  .75 
No.  5  Shoe  Satin  Pste,  1  doz  .80 
No.  5  Shoe  Satin  Paste,  1  doz  .40 
No.  10  Satlnola  Paste,  1  doz  .SO 
No.   10  Satlnola  Paste,  1  doz 

in   box   80 

Satinol.i,  combination,  sml,  dz  .75 
Satlnola,  combination,  Irge.  dz  1.25 
Shoe  White  Cream,  per  doz  .85 
l5rmlno  White  Paste,  per  doz  80 


Jet '  Oil,   doz  85 

Jet  Oil,  3  dz  bx,  5  Bixola  free  2.55 
Bixby's. 

"BBB."  size  M.,   14  gr.  box.  .  1.25 
"BBB,"  size  B,  per  %  gr.  box  2.50 
Twine. 

Cotton,  4-ply,  lOO-Tb  bales,  lb  .26 
3-ply,  lOO-Ib  bales.  .  .26 
"        2-Vb  cones,  per  lb..  .26 
Hemp,  8-oz  balls, pr  3-rb  pkg..  .26 
4-oz  balls,  per  3-rb  pkg  .26 
Sack,    4-ply,  12-rb    pkgs,    Ih .  .  .29 
Binder  Twine. 


Pure  Manila.650  ft  to  tb.pr  Ih  14% 
Manila,  600  ft  to  lb.  per  It).  .13% 
Standard.  600  ft  to  lb,  pr  It)  11% 


Sisal.   500  ft  to  rb.  per  rb  ,  .   .11 1/2 
Wnv-. 

Fruit,  25  l-lb  pkgs,  per  box.  .  1.60 
Mint  Wax,  per  box   1.50 
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Japan,    per    lb  19% 

Beeswax   38 

Pure  Ref.  Paraf.,  40  Is,  lb..  .10 
Pure  Ref.  Paraf.,  20  Is,  It)..  .10 

Wax  Strinjcs. 
I  12-in.,  10  pkg,  100  stgs  each.  1.75 
I  14-ln.,  10  pkg,  100  stgs  each.  .  1.90 

Department  24. 


WOOD     AND     WILLOW  WAKK 
AXE  HANDLES. 

This  Dept.    Is   corrected  by 
The  Heyman-Weill  Co.,  Sevenson 
Co. 

Ex,  36-ln.,  doz  .•  |2.6» 

No.  1.  36-ln.,  doz    1.7? 

No.    2.    36-in.,   doz   1.35 

Baskets. 

Per  doz 

Cal.,  Open,  Spruce,  No.  3  85 

Cal  ,  Open,  Spruce,  No.  4  90 

Cal.,  Open,  Spruce,  :^o.  5....  1.25 
Cal..  Satchel,  Spruce,  nest. 0-5  1.35 
Cal.,  Satchel,  Spruce,  nest. 1-5  1.00 
Cal. .Satchel,  Spruce.nest,  1-41  .71 
German  Market,  nest  of  4....  1.25 
Clothes,  Oval,  Wll.,  No.  2..  8.00 
Clothes.  Oval,  Wil..  No.  3..  9.25 
Same,  nest  of  6  sizes   3.50 

j  Japanese  Telescopee,   nest  of 

5,   size   18x12x7   1.30 

I  Same,   size  20xl3%x7   1.00 

Same,   size  24x15x10   2.00 

Bowls,  Wooden. 


Per 

.80 

Do  No.  2,  13-Inch  

1.75 

Do  No.  3,  15-inch 

3.00 

Do  No.  4,  17-inch  

4.75 

Do  No.  5,  19-inch  

6.50 

Do  No.  6,  21-lnch  

8.50 

lirooinM. 

Her 

llo2 

4.00 

3.66 

3.10 

2.36 

Ladles'   Pride,   No.  1... 

■i.xb 

1.00 

1.00 

OO  Whisk  

!.»» 

2.40 

Flyer   

2.90 

Brushen. 

Per 

doz 

5  ?s  m  oo 

Scrubbing   

.55 

3.00 

1  50 

6.7.'; 

Shoe  Brushes. 

.M(j.  415.  black  tampico  No.  59 

.96 

1.75 

No.    173,    all  black  

S  25 

No.  141,  black  and  white 

4.00 

No.  413,  bristles  

4.50 

Stove  Brushes. 

Per 

duz 

.90 

i-.o.  41,  Black  Bristle 

1.90 

No.    411,   Black  Bristle. 

2.2.^ 

Ox   Fibre  Brushes. 

Per 

(Ill/ 

-ub  Cat,  10%x2%  In  face.. 

1.50 

Do    Rat,  8%x2%  in  face.. 

1.2,'= 

Do    Mouse.  61/4x2%  in 

face 

i.on 

Can  Openeirs. 

.7li 

.411 

Carpet  Sweepers.  . 

BIssell's.   per   doz,  25.00 

to  27.00 

Standard,  per  doz  

.  .  .  23.00 

Cheese  Safes. 

2.2S 

Square  each   

4.00 

Clothes  Lints. 


Sisal,  40-foot,  per  doz  90 

Sisal,  60-foot,  per  doz   1.25 

Cotton,  40-fooi,  per  doz  SO 

Cotton,  60-foot,  per  doz....  1.20 
Sash  Cord,  60-foot,  per  doz.  .  1.7f 
Sash  Cord,  90-foot,  per  doz.  .  » 
Wire  Cord,  50-foot,  per  doz.  .  1.30 
Wire  Cord,  75-foot,  per  doz.  .  1.75 
Wire  Cord,  100-foot,  per  doz.  .  2.15 

Clothes  Line  Pulleys. 

Galv.   Iron,   with  eye  19.50 

"       "    with  hook  60 
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CLOTHESPINS. 
Common,  per  box  of  5  gross.  .  .70 
U.  S.  Patent  Spring,  per  gross  .55 
UOKKSi. 
L>eniijobnB. 


(Discount  of  40%  and  Lu%) 
%    gal   $5.75 

1  gal    7.50 

2  gal   13.50 

3  gal   16. OU 

5   gal   24.00 

Oust  Punn. 

No.    1   Japan,   doz  75 

Covered,   doz    1.30 

Janitor,  doz    2. 26 

iiustert*. 

Per  doz 

China,   fancy  colored  80 

Standard  Turkey,  No.   10....  2.25 

No.    12   3.10 

No.    14.  . .  .  3.80 

No.    16   4. 85 

"  "        No.    18.  .  .  .  5.60 

OOOK  MATiS,  COCOA. 

  Per  doz 

Light,  No.  1,  14x24   4.40 

Do  No.  2,  16x27   6.00 

Do  No.  3,  18x30   7.75 

No  No.   4,  20x33   9.50 

Medium,  No.  1,  14x25   5.50 

Medium    No.  2.  16x27   7.00 

Medium,  No.  3,  18x30   8.75 

Medium,    No.    4,    20x33  10.50 

Extra,  No.  2,  10x27  10.00 

Extra,  No.  3,  18x30  13.00 

Extra,  No.  4,  20x33   15.50 

Extra,   No.    5,    22x36  19.00 

IvevBtone  Steel  Mats.  sq.   ft..  .30 
l''!iu<'etK 

Per  doz 

Jork  Lined,   No.    0  45 

No.    2  45 

Cork   lined,   No.   3,   doz  'ju 

No.    4  60 

No.    6  76 

No.    8  90 

Iraiiilui:  Bourdo. 

1-ft.,  per  doz   4.70 

4V2-ft.,    per    doz   5.40 

5-ft.,    per    doz   6.35 

5% -ft.,    per   doz   7.00 

LAMP  BUBNEUS). 

Opposition. 

0  or  E,  per  doz  65 

1  or  A,  per  doz  75 

2  or  B,  per  doz  s6 


LAMl'  CI1|J\IM!;\ 
lilloctriv — lu  Curtuiis. 

i\o.  ,i,  (i  Uuz  in  case,  pej'  doz  I  Ju 


Luuteru  Cilobes. 

I'acivt^ii       tluz  111  ca.sc   Ill 

Aurora  Uovheslur. 

f«l  Uiii 

No.   I,   6  doz  in  case  75 

No.  2,  6  doz  in  case  90 

No.  3,  6  doz  In  case   2  00 

iVIacUeath  Peurl  Top. 
No.   1  or  A,   0  doz  in  case.  . 
No.   2  or  B,  6  doz  in  case.  .  I  05 
La  Bastie. 


Per  doz 

No.  A,  plain  bulk,  6  doz  in  cs  1.22 
No.  B,  plain  bulk,  6  doz  in  cs  1  53 
No.  A,  crimp  bulk,  6  dz  In  cs  1.32 
No.  B,  crimp  bulk,  B  dz  In  cs  1.63 
Common  Chimney. 

Per  doz 

No.  0  or  B,   6  doz  in  case.  .  .4u 
No.   1   or  A,   6   doz  in  case.  .  .46 
No.   2  or  B,  B  doz  in  case.  .  .65 
LEMON  KOUEEZEKi^. 

Ball,  per  doz  $0.00 

Glass,  No.  1,  per  doz  75 

Class,  No.  3  (for  oranges)  dz  1.25 
HOPS  AND  HANDLES. 

Per  doz 

9-lb.   Mops   1.35-1.65 

12-lb.    Mops   1.80-2.20 

Patent   Mop   Handles   l.O.i 

Plain  Mop  Handles  00 

PAILS. 

Per  doz 

Wood,  painted,  3  hoops   2.65 

/  Wood,  varnished,  3  hoops....  2.60 
/  White  Cedar,  3  galv.  hoops.  .  3.26 


RETAIL    GROCERS  ADVOCATE 
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Fibre    3.60 

Galvanized,  S  quarts   2.05 

10  quarts   2.30 

12  quarts    2.55 

14  quarts    2.90 

SHEIJ-  PAPER. 

Per  g^ross 

Narrow,   assorted  '  olors  12 

Lace  paper,  per  box  30 

TUBS. 

White  Cedar — Xo  .0,  13.00:  No. 
1.  10.50;  Xo.  2,  9.00:  Xo.  3.  S.OO. 

Fiber — Xo.  0,  $19.00;  Xo.  1. 
$15.75;  Xo.  2.  $13.75;  Xo.  3, 
$12.15. 

Galvanized — Xo.  0.  $5.S5:  Xo.  1, 
$6.95;  Xo.  2,  $7.95;  Xo.  3,  SS.S5. 
WASHBOARDS. 

Per  doz 

California,  regular  size   2.25 

Little  Lady,  glass   1.85 

Little  Lady,  zinc   1.10 

Peerless,  double    3.50 

North  Star    1.65 

Crystal  Glass    4.40 

Washlns  Machines 

Waverly    6.75 

Matchless    5.S5 

Western    4.2? 

Majestic,  family  size,  each.... 6. 00 
Snowball,  family  size.  each.  .  7.00 
Leader,  family  size,  each — .7.^0 
Shelbv,  familv  size.  each....  7.7! 
WICKTXG. 

Grs 

Lamp,  0  or  E.   %-inch  $0.30 

Lamp,  1  or  A,   %-inch  40 

Lamp.  2  or  B.  1-inch  60 

Lamp.  3  or  D.  1%-inch  S5 

No.  1,  Rochester   1.50 

No.  2.  Rochester   2.25 

No.   3,   Mammoth   7.50 

Junior  Rochester    2.00 

Stoves,    3-inch    1.50 

Stoves,  3%-lnch    1.90 

Stoves,  4-Inch    2.00 

Stoves,  4% -Inch   2.00 

WRINGERS 

Wood  Frame. 
Two  top  screws:  iron  tub  clamps 
Per  doz 

Royal,   10x1  ?i   Inches  37.60 

Challenge.        "   21.00 

King  Special      "   22.50 

Empire         "   30  00 

Century.    10   Inches  28.60 

11  inches   31.50 

12  inches   35.00 

Iron  Frame. 
Pupflrlor.  10  Inches  29.50 

11  Inches   33.00 

12  inches   37.00 

Crescent   27.00 

Ball  Bearing. 
Hitchcock   33.00 

SIISCELLAXEOCS. 

Barrel   Covers.   17-in.  (flour 

barrel  size),  per  doz   l.SO 

Barrel   Covers.    21-in.  (sugar 

barrel  size),  per  doz   2.70 

Brownies,  per  doz.... 75  1.00  1.25 

Butter  Ladles,  plain,  doz  45 

Butter  Ladles,  clays,  doz  S5 

Butter  Spades,  doz  40 

Dishes,  oval,  Vi-Ib..  per  M.  .  1.30 
Dishes,  oval,  1-tb.,  per  M....  1.75 
Dishes,  oval,  2-tt)..  per  M....  2.25 
Dishes,  wire  end.  i»-rb..  perM  1.60 
Dishes,  wire  end.  1-lb..  per  M  1.75 
Dishes,    wire    end,  2- lb.  per  M  2.25 

Egg    Beaters.    Dover   1.00 

Measures,  fiber,  4  pieces....  1.25 
(Set  pt..  qt.,  H  gal  and  funnel) 
Lanterns.  O  Tubular,  doz....  5.50 
Lantern  .globes,  in  bbls.  . .  .  70(g'95 
Mouse   traps.    1   to   5  holes. 

doz   45@60 

Mouse  trap3,"Sur6  Catch,"  dz  .35 
Traps,  rat,  "Blizzard,"  doz..  .90 

X'est  Eggs,   per  doz  20 

Oil  cans,  glass,  wire  cover, 

1  gal,  per  doz   4.50 

Oil  Cans,  gal.,  glvnzd  Iron. .  2.15 
Oil  Cans.  5  gal.,  glvnzd  iron.  7.50 
Potato  Mashers,  per  doz  45'g'75 
Rolling  Pins,  per  doz.  . .  .1.40'!?  1.60 

Spoons,  wooden  30c,  37c  .65 

Step  Ladders  each  per  ft..  15-22-40 
Tacks,  steel,  asstd,  2  14-oz. ,  .25 
Tacks,  Common,  2  oz.,  doz. ,  .11 
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Tapers,  gas.  30  17-in.    t^.dz  C5 

Toothpicks,  box   2.50,  2.75 

Twine  Holders,  hanging,  doz  i.Ou 

Spittons,    fiber,    13-lncb   6.25 

Spittons,    fiber,    12-inch   5.00 

Spittons.  fiber,  9-inch   4.15 

Whips,  per  doz,  from  90c  to  IS. 00 
Window  Screens.  12-inch,  doz  2.4.1 
Window  Screens.  IS-inch,  doz  2.90 
Window  Screens.  24-lnch.  doz  3.25 

Department  25. 

slAllONKKi. 

Corrected  by  the 
&chwabacher-Frey    Sttatloaery  Co. 
42-44  Sutter  St.,  San  Francisco 
Blank  iiooRs. 
Counter.  72  leaf,  per  grs. ...  &.UD 
Counter,  90  leaf,  per  grs....  $.00 

Day  and  Ledger. 
Cap,  canvas,  200  pp.,  each. .  .30 
Cap,  canvas,  500  pp.,  each.  .  1.00 
Crown  Cloth,  150  pp.,  each..  .75 
Crown  Cloth,  300  pp.,  each.  .  1.00 
Cap.  Im.  Leather  Bnd,  600  pp  3.20 
Writing  Paper, 
langlewood.  Ream 

Commercial    Note,    5Ib  60 

Commercial   Note,   6n>  72 

Letter,  lO-lb  ex   1.20 

Cap,   12-n>   ex   1.44 

Envelope*. 

Per  M 

XX.  5-in   l.OOei.50 

XX.  6-in   1.10@1.60 

XXX.  10-in   2. SO 

XX.4-in.. Baronial  cream 

or  white    1.40®1.S(> 

XX. 3-in.. Baronial  cream 

or  white    l.fiOifi.Oc 

Inks — Carter's  or  Diamond. 
Black,  2  oz  cylinder,  p.  gr. .  4.50 
Red,  2  oz.  3  dz  to  box.  pr  bx  1.25 

Black.    4   oz.    per   gr   7.20 

or  Blue  Blk.  1,2  pt.dz  2.17 
or  Blue  Blk.  pt.  dz.  .  3.50 
or  Blue  Blk.  qt   6.00 

Lead  Pencil*. 

Gross 

Cedar,   rubber  tip   1.25 

Red  plshd,  mtl  rbbr  tIp.LX.L  1.65 

Matchless    3. CO 

Yellow,  pshd.  rbr  tip.  round.  4.00 
plshd.  rbr  tip.hexagon  4.00 
Black,  plshd,  rbr,  tip.  Nos.  1, 

2,   3.  4.   "Office"  Hex   4. SO 

Carpenters.  3  dz  to  bx.  pr  bx  1.00 
Steel  Pens 

Grosp 

Railroad.  1  gross  In  nox..$0.40 
Stub,  ex  fine.  sml.  mdn  Irg  .40 

Falcon   40 

Bank   40 

School,  fine   40 

Spencerian  Nos.  1.  2  or  S  85 

G''»otx  ...  No.  404  50 

Gillotfs.  No.  303  90 

Pacific  Mail,  clnkle  plate   100 

Tuxedo    1  Oft 

Department  26. 

This  Dept.   is  corrected  by 
Wellman.  Peck  Jt  Co..  TlUmann  & 
Bendel. 

.AMERICAN  TOB.4CCO  CO. 

Smoking  Tobacco. 

fS-th  Cartons,  25  and  SO-rt>  Cases) 

Seal  of  N.  C.  1%  oz  foil   6S 

3i        "        ....  61H 

S  "    5S>i 

16  "       ....  B6H 

1»4      oz     cloth  68 
Seal  of  N.  C.  3J  oz  clth  pchs  63\ 

pouches    6.S 

Seal  of  N.  C.  16  oz  decorated 

tin  canisters    58  V 

Old  Eng.  Curve  Cut,  l«i  01 

curved  tins    75 U 

Old   Eng.   Curve  Cut.   Si  01 

curved  tins    75  H 

Old  Eng.  Curve  Cut,  S  oz.  . .  .  73 
■  Old  Eng.  Curve  Cut.  16  oz.  .  75 
Continental    Cubes. 1  ^ -oz  tins  7.tJ 
Monte  Crlsto  Slabs.  3J-oz  tins  7.tM: 
Van  Bibber,  sled  pig,  1  »i  oz 

tins,    2V»    lb    cartons   70 

Three  Feathers,  1?4  01,  IVl 


n>   cartons,   net   5S\ 

Pedro.    2^-os    foil   51V 

2^-o«   pouch    51  . 

2Vs-oa  assorted    ....  51 
IS    ox    decorated  tin 

canisters    41 '4 

Dixie  Queen.   l*&-oz  foil   *l\ 

S-oz  tins    411, 

l?i-oi    <4 

canisters.   6   lb   cartons,  30 

It)   In  cases   42 

Duke's  Mixture.  .  Xj  oz  sacks  40 

-Arlington.  -  %  ox  foil   6JS 

Duke"s  Cameo.  IH-oz   41 S 

Duke's  Cameo.  2H   ox  foil..  47', 

Melrose.    l»i-oz    foil   66^t 

Fragrant  Vanity  Fair.  1 H  ox 

foil    9X 

Red  Indian  Plug  Cut.  1«»  o« 

and  3}  ox  foil   IS 

Fashion.    1*,    ox    IS\ 

16  ox  canisters....  42S 

Fashion    Pail    4!«4 

Bull   Durham.   1  on   62 

1^   ox   «! 

3i  ox    59 

S  oz    57 

16   01   S3 

Corn  Cake.  gran.  1-th  bags. 

25-tb  cases,  per  Th   24 

Echo  Plug  Cut.  l>s  oz(16-ox. 

49)   

Red  Bell.  ox   40^ 

I6-01  pails   41  >4 

Cornell   Mixture.    3S-oz   tin..  8$"^ 

Oriental  Mixture.  3i  01  tin..  93 

Honey  Dip  Twist,  10  to  lb..  43H 

Grizzly.  16  oz.   24-Ib  cases..  54'ii 
Five    Bros.    Pipe  Smoking, 
long  cut. paper  pkgs.  3)  oz. 
5  lb  cartons.  30.  50  *  100 

lb  cases    3S 

•Pride  of  Virginia.  Itj-oi.  3}- 
oz    and    S-oz    tins.  2H-lb 

boxes.  10  &  2S-Th  cases.  .  .  7S 
Golden  Cupid.  1  *s    .x  foil.  C.i. 

50   &   100-Ib   cases   60Ti 

■^iire  Shot.   2s   33 

Union  Leader.  ISj-oz  foil....  41H 

S-oi  pouch  ....  41 
S     and     16  ox 

canister    41 

Union  Leader.  16-oz  milk  .-.m  41 
Plaza.  l«4-ox  cloth.  5-Xb  car- 
tons, case  of  25  ths.  net..  37K, 

Fine  Cat  Chewing. 

Hiawatha.  2  oz.  b'ght  or  d  k. 

l-n>  cart.  10-Ib  cs.  per  Tb  59 
Hiawatha.  5-rb  cs.  1-Ib  carts  59 
Hiawatha.  16  ox.  b'gt  or  d'k. 

5-tb   palls,   rb   59 

Hiawatha.  b"gt  or  dark.  10- 

tb  palls,  per  Th   5* 

Sweet  Cuba,  b'ght  or  d'k.  1- 

Tb   tins.   5-tb   palls   44 

Rose  Leaf.  10  to  th.  bright  or 

dark,  l-tb  cart.  5-tb  drums  67 
Tiger.  1      parafTlne  bags.  5- 

fb    moisteners    41 

Cheroots  and  All  Tobac*o  C.gar- 
ettes. 

Old  VIr.  Cheroots.  5  in  bundle. 13  IS 
$12  In  less  than  IM  lots 

Old  Vir.Cheroots.5  In  bundle.  IS 

Bet.   the  Acts  Little  Cigars. 

1  n«     tin    «  .  ■ 

Bengal  little  cigars.  10s.  ilO 
per   cent   In   free   goods)..  7  30 

Royal  Bengal.  10  in  pkg.  100 
in    carton  11  5" 

Van  Bibber  Little  CIg..  bun- 
riles  of  10.  boxes  of  100  IS.IO 

Sub  Rosa  clgarros.  10s.  car- 
tons of  500.  per  M   4  00 

Stogies,  Etc.. 

Less  2%  tor  casli 
Star  Pittsburgh  stogies  1-1C» 

5    for   10c  IS  00 

FI.->rodora  little  cigars,  1-lOs. 

3    for    5c  1!  ;^ 

Red  Top  Stogies.  1-lOs.  3  for 

5c   ll.Sf. 

Red  Label  StogIes( Jenklnson)ll.CS 

Clgnr^lte  Paper. 

Vanity  Fair.  50  pkg  in  box  »T 
Wheat  Straw.50  pkg  in  bz.net  1  30 
Wheat  Straw,  100  pkg  In  bx 


48 

net  J  »i 

,.    straw.    Iniarlock.  9>« 

•X   1  JO 

«0  pkg  In  box.  >f 

.   -         .'.O  In  b-"!  .  H 

/;ig-;ug.  100  In  '  \         . M 

Rlx  la  crolx. .  . .1  •! 

ring  Tuburt-u. 
(Subject    i.T   dl.«»-ount  i%i 
Battle  Ax.  U  oz.  i  cuts.  1}  and 

24   lb   bt«.   net   S» 

Big  Gun.    16   ox.   3x12  smoalb. 

bright.  (  sp.  16  lb  butts  .  .  44 
Boot  Jack.  1x12,  R  *  H.  &t  ox. 

s  sp,   1.  4  S  and  i:-Ih  and 

2-n>  fancy  wooden  bxa,  net.  1^7 
Bullion.   1x6.  D  T  NInea.  «■  to 

tb.    lO-th    cad's.   19 

Climax.  2x12.  R  *  R.  I«  oa  • 

sp.   «.   12  *  SO  lbs  (1  o« 

los.  *  21  tbi  **t   a 

Climax.  1x12.  thin.  *  oa.  T  and 

14    tb    4« 

Cross  Bow.  SxIX.  14  o&  4  sp. 

14   tb   butts   J« 

Drummond's  .Natural  L«af, 

ua  5.  >  and  12- tb  butts....  (1 
Gold  Rope.   7  to  R>,  S.  C  and 

12- lb  tMxea    « 

Gold  Hope.  14  to  ».  4  aad  >- 

th  boxes    I« 

Horse  Shoe.   I<  os.  Smooth.  ( 

sp.  8.  1:  and  24-1b  butts  

J.   T  ,  2x«.   7  ox.    R  *    R  and 

Smooth.  ;  sp.  10  S  and  21  Tb 

butts   and    caddirs   II 

J.    T..    3x12.    14   01.   Smonth.  4 

sp.  lOV;  and  21-rb  butts  ...  1» 
Newsbov.   P    P    hr  nr  balk.  6s 

S.  16  &  24  tb   «• 

Nobby  Spun  Roll.  7  to  lb.  J.  < 

and  12   tb   boxes   ST 

Old  Honesty.  .^zl2.  .<;mth.  It  oa 

<1  sp.  7 .  15  and  »«  lb  .  .  .  .  44 
Old  Peach  and  Money.  <  to  lb. 

s  tb  boxes   41 

Piper   Holdsleck.   &1   an  plugs. 

2SxS  Pony  Panel.  S-lOc  ciils. 

4.  7.  14  Tb   «» 

Red  Cross.  12  and  H-Tb  butis 

H  ox.  Sxll.  emhrossed  4  sp  ^1 
S«'/  Log.   2x12.   R  A  R.  1«  o» 

*    sp.    24    Tb   *• 

Saw  Log.   .1x12.   R  *   R.  12  oa 

12  sp.  32  *  4»  Tb   «* 

Sledge.  1«  oa  4  sp.  1.  (.  12  and 

14    11 

Something  Good,  foil  wrapped. 

R  A  R.  SH   to  th.  9.   II  lb 

butts    ti 

Spear  Head.  1«  OS.  •  ap,  (.  1< 

and  10  (7  oa  4«)   41 

Sl.inilard   Nnvy.   SxIS.  emb^xw- 

<  oa  4  sp  14  and  1«  lb  1* 
«  for  10.  lOVi  OS.  24  n>  butts,  li 
Star.    16  oa   12.   24  and  $2  lb 

hults    4S 

Tlnslev's    Xat     I.*af.    ItIT.  '« 

oa   5  *   IJ  tb   I. 

TwUl  TobarcB. 

Granger  Twist. hand  made  light 
[•r.'ssed.   12- to  lb.   12-Ib  hnlf 
<hrls  and     IS -lb  gn 


i:ibb..n  Twist.  !•  lo 
:t.       bushels  and  S  lb  i-.  -  4. 
Hon-y    dip    Twist.    11    to  lb. 

i»ackod    i»    lb  -      44 

.•imoklDg  TotMi«T«» 

Ma!«i<:r  Workman  plug.  1x4,  IS 

oa    10   tb    cad   4i 

Finxer's   Mixed   Plug.  !• 

-    ^   sp.  S  and  !•  fb   IS 

~.T.   1  OX  plugs  la4 
;«H   lb  boxM   41 

.-       s  £.     IS     ox    ISll.     t  sp 

7°.^.   li  and  10   lb   butts  .  4« 
JOHN  BOLLMAN  A  CO 
('■sarptle* 
Net  rash 

Fragnrttnt  Vnnltr  Fair   1  ♦# 

r>.,v., ,  ,-1.^..,  I  $« 

1  »♦ 
1  »• 

4  11 

Hlchrn.)ntl  ^siraigbt  Cuta  Ita 
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tin    and    paper   6.12 

Cairo,  No.  27  and  27a,  (cork 

tip    7.50)   6.50 

Casino  Gold  Tip   9.00 

Imperlales,  10s,  20s,  50s,  lOOs, 

with  or  without  mouthpcs.  7.50 
Sultans,    10s,    20s,    50s,  100s, 

Mais  and  Rice  paper  with 

mouthpieces    9  25 

Abdallah,  No.  3  gold  tip   7.75 

No.    2   9.00 

No.    1  13.00 

Princess  Lillian,  Cork  tips... 17. 65 

Turkish  Trophies    7.75 

Egryptian  Deities,  No.  1,  10s.  25.50 
No.  3,  10s, 

plain  tips  17.60 

Egyptian  Deities,  cork  tips.. 18. 15 
Mopul,    cork   tip  10.25 

High  Orade  SmokinK  Tobacco. 

Imperial    Mixture,    2%-oztln  1.10 

Plum,  1%-oz  foil,  net  64 V4 

Three   Kings   Mixture, 3  J-oz 

tins    1.30 

Yale  Mixture.  1-oz  tin,  IVi 

and  2V'2   Ih  cartons   1.35 

1%-oz  tin,  2% 

It)  cartons    1.60 

Yale  Mixture,  3 J-oz  tin,  2% 

n>  cartons    1.60 

Lione  Jack,  3i-oz  bags,  net  1.17% 

Wills'  English  Smoking. 
Capstan,  mild.med.  or  strong, 

3J-OZ,    per    Tb   1.60 

Capstan,  mild,  med  or  strong, 

1%  oz,  per  lb   1.75 

Latakla,  3J  oz,  per  lb   2.10 

Sundry  English  Smokhig. 

Pioneer,  3i  oz,  per  lb   1.4B 

"        8  oz,  per  lb   1.43 

16  oz,  per  lb   1.40 

Lambert  &  Butler's  Log  Cab- 
in, 3i  oz,  per  lb."   3 

Smith's  Glasgow  Mixture,  3i 

oz.,  per   rb    1.70 

J.  B.  PACE  TOBACCO  COMPANY 
Scroll    Tag.    twist,    6    to  Tu 

(other  sizes,   67)   66% 

light   pressed,  all 

styles    73% 

Scroll  Tag,  cable  coil,  3  and 

4  oz   .  ■   76 

Corduroy  Spun  Roll,  6-113  bxs  56% 
Mastiff  Plug  Cut,  1%  oz  pchs 

or  tin  foil  pkgs   68 

Mastiff  Plug  Cut,  3J  oz  pchs 

or  tin  foil  pkgs   63 

Mastiff  Plug  Cut, 16  oz  decor- 
ated  tin    62% 

Boston  Smoke.  128  (24b.  48).  49 
SlIRBBCG  CO. 

Grain.  1%   oz  patent  can  70 

Golden    Sceptre,     1-oz,  l-tt) 

cart,  per  lb   1.20 

Golden  Sceptre,  1%-oz,  2%-n) 

cart,  per  Ih   1.20 

Golden  Sceptre,  3J-oz,  2%-lb 

cart,  per  tb   l.tl 

Golden  Sceptre,8-oz,5-lb  cart, 

per  rb   1.00 

Golden   Sceptre,    16-oz,  6-lb 

cart,  per  tb  96 

Arcadia.  3i  oz,  2%-rb  cts  (1 

l-lt)  cts  1.60)   1.6S 

1%-oz,   2%-n>   carts  1.60 
"        8  oz,  decorated  tin.  1.55 
16  oz,  decorated  tin.  1.50 
Crescent  Club  Mixture,  31  o« 
Cigarettes. 

Mllo    Cork    Tips   18.60 

'•    Plain    "   18.00 

"    Ladies'  mouthpieces,  20b, 

oval    box   J.OO 

Egyptian   Arabs   No.    3  Cork 

Tips    7.40 

iCing  William,  Egyptian,  netl8.00 
Yurklsh  Delight,  sanitary  tip  7  00 
JNO.  J.  BAGtEY  &  CO. 
Net  cash. 

Gold  Shore.  2%-oz   it% 

TJme  Kiln  cut  plug.  2  oz....  69% 

'■      3i  oz  59% 

8  oz  tins.  £(H 
16  oz  tins  64% 

Hun  cured  2%  oz  foil   49 

"  2%   oz  pouch....  61 

WEYMAN  BROS. 
Lesa  2%. 
Cut  and  Dry,  3}  oz  paperi.  .  S2>4 
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H.  BOHLS  &  CO. 
Fancy  Mixtures. 

White  Navy  Mixture,   1%  oz 

foil   6b 

White  Navy,   3i-oz  foil,  5-lt) 

cartons  63 

White  Navy,  16-oz  foil  60 

London  Dock,  3J-oz  foil,  5-n> 

cartons   80 

Golden   Gate,    35-oz  tin,  6-lb 

cartons   85 

Bright  Virginia  Pickings.  3J- 

oz  tin,  5-rb  cartons  80 

Gold  Bar,  3J-oz  tin, 5-rb  cart.  .90 
Great  Blend,  16-oz  box,  mild, 

medium    and    special   1.15 

Great  Blend,  8-oz  box,  mild, 

medium  and  special   1.20 

Great  Blend,  3J-oz  box,  mild, 

medium  and  special   1.25 

Cut  Plug. 

Seal  Rock,  1%-oz  tins,  2% -lb 

cartons    25-tb   74 

Seal  Rock,   3J-oz  tins,  2%-rb 

cartons    25-lb   74 

Seal  Rock,  8-oz  tins  74 

Peanut.  1%-oz  foil,  5-tb  cart  .38 

Old  Chief,  8-oz  and  16-oz  46 

Seven    Up,    16-oz    pall,  briar 

pipe  with  each  tin  54 

Seven  Up,  16-oz  pail,  without 

briar    pipe   45 

Seven  Up,  2%-oz  foil, 5-tb  cart  .43 
Seven  Up,   2%-oz  pouch,  5-11) 

cartons   49 

liOng  Cut. 

case,  per  doz    1.80 

R.  A.  PATTERSON  TOBACCO 
COMPANY. 

Less  2%. 
Honest  Labor,  pch  and  tins. 

2%-oz   60 

Lucky  Strike,  1%  oz  tins  75 

3J    oz    tins  75 

Patterson's  Seal,  1%  oz  foil.  .S7 
"  3J  oz  pch.  .  .38 

16  oz  tin.  .  .  .41 

SNUFF. 

America     Snuff  Co.    .  .  . 

French,  Rappee,  1%  oz  bot- 
tles,   per    3    doz   2.ao 

French,  Rappee,  3J  oz  bot- 
tles,  per  doz   1.80 

French,  Rappee,  16  oz  jars, 
per    rb  65 

Maccaboy,   16-oz  jars,  per  lb  .60 

Irish  High  Toast,  16-oz  self- 
sealing  fruit  jars,  12-11)  bxs  .117 

Scotch  Lilienthal's,  in  blad- 
ders, per  lb  CO 

Scotch  Lilienthal's,  in  weas- 
ands,  per  lb   62 

Horse  Shoe,  16  oz  glass  jars, 
lb   50 

Horse  Shoe,  2%  oz  fibre  cans  .51 

Horse  Shoe,  8  and  16  oz  cans  .48 

Horse  Shoe,  1  oz  and  16  oz 
cans   66 

Weyman  Bros. 

Copenhagen,  16-oz  stone  jam  6' 

ft  2  doz,  per  gross   6  " 

1-oz   tin.  c>-*rtp 
This  Dept.  is  corrected  by 
rillmann  &  Bendel;  Pac.  Vinegar  & 
Pickle  Works. 

CATSUPS. 

Snlder's,  qts.  doz   8.75 

pts                "    2.40 

1%   pts,          *■    1.40 

Orlffon's. 

%-pints,   per  doz  1.12% 

Pints,  per  doz   1.86 

Quarts,  per  doz   3.26 

Miscellaneous. 

Campbell's,   %  pts,  doz   1.15 

Heinz.  10-Oz    -  ■** 

12-oz    i.l*^ 

17-oz   

Blue  Label.   25   %-pts.   to  ca 

Blue  Label,  25  pts  to  cs.  . .  4,*^ 

Blue  Label.  12  qts  to  ci...  •..« 
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Golden  Star,  gal  jugs,  dox..,  .Boae 
"    qt.  jugs,  doz.  .   .  t.tS 
"    pt  jugs,  doz.   .  .  2.S6 
%  pt  jugs,  doz.  1.40 
Long's  Fruit  Catsup. 

Pts,  24  t  o  CB,  caaa  4.75 

%-Pts,   48   to  ce    -    5.75 

2,  5  and  '      •  Qu.  lb  1.60 
SACOM. 

Holbrook's,    %    pts   2.40 

Lea  &  Perrln's.  small   2.75 

Lea  &  Perrin  s,  medium   5.00 

Lea  &  Perrin's,  large   8.25 

5  cases,  5c  per  doz  less. 

Tobasco,  Mcllheny    4.00 

Tobasco,   New   Iberia   3.50 

Bengal  Worcester,   %  pt  85 

liengal  Worcester,  pt   1.25 

Pepper,  sprinl-le  top.   %  pt..  2.00 

xnerior  Pepper,  small  90 

Superior  Pepper,  large   1.50 

Libby's  Manchester  Sauce,  24% 

pints,   per  doz   1.20 

A.  White  &  Co..  London,  Worces- 
tershire Sauce,  case  of  3  doz  Ko. 

V2  bottles,  per  doz    1..S0 

Same,  4  dz  No.  1  bottles, pr  dz  3.00 
FRENCH  MUSTARD. 
(In  bulk.) 

Cal. 
Home  .Stan- 
Brand  dard 

Bbl,  per  gal  •  .35  .30 

%    bbl,  per  gal  37  32 

14  bbl,  per  gal  40  34 
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10-Gal    Keg  42  .36 

5-Gal.  Keg  45  .38 

2-Gal.    Pail  50  .43 

1-Gal.    Pail   60  .53 

MUSTARD, 
in   Glass,   Cal.   Home  Brand. 

8  oz,  2  dz  to  case,  per  doz  96 

14-oz,  2  doz  to  case,  per  doz  1.7% 
"itandsird. 

b-oz,   amall   bbl  sij 

SAUERKRAUT. 
Cal.  Home  Brand — Dry  Pack 

Bbl..'   50-    gal  $13.00 

%-bbl.,    32    gal   9.00 

14-bbl.,    15    gal   5.00 

10-Gal  Kegs    3.25 

5-Ga!.    Kegs    1.75 

Maconochie   Bros.,    Ltd.,  London. 

Suffolk  Pickles  

Chow  Chow. 

Per  do-2. 
Case  of  4  doz  No.   %  lever 

top  glass  jars   2.:;:i 

Mixed. 

Case  of  4  doz.  No.  %  lever 

top  glass  jars   l.-'j 

XVhite  Onions. 

Case  of  4  doz.  No.  %  lever 
top  glass  jars   :.Jt 

Panyan. 

Case  of  4  doz.  No.  %  lever 

top  glass  jars   2.25 

Assorted  (1  doz.  each.) 

Case  of  4  doz.  No.  V2  lever 

top  glass  jars   2.:;5 


Department  2S. 
PICKLES,  VINEGAK,    RELISHES,  E'lC. 

'I'hli    l>epiirtmeot  is  corrected  each  week  by  the  Pacifli;  Vinegar  .ir 
Pickle  Works. 
PICKLES   IN  BULK 
California  Home  Brand 

Sour  Sweet 


Midgets   

Special  Small  Gherkins. 


Special  Small  Mixed 

Same  count  

Gherldns   

Bbl.  6000,  %  bbl.  4ooo.  %  bbl.  2ooo  | 

Mixed   I 

Same   size  | 

Special  Small  Medium  Pickles 


Bbbl 

i 

cn 
0 

< 

n 
2. 

1 

0 

u 

3^001 

207 

1 

27.O0j 

18. ( 

27.001 

18. ( 

bd 


Bbl.  4500.  1/2  bbl.  3ooo,  %  bbl.  15oo  [21.00114.00 


.Special  Small  Medium  Mixed 

Same  count  |21.00|14.00 

Small  Medinm  Pickles  |  | 

Bbl.  2400,  %  bbl.  I600.  i'-  bbl.  800  |16. 50  11.00 

Small   Medium   Mixed  |  [ 

Same  count  |16.50|11.00 

Bbl.  3000,  %  bbl.  2ooo,  14  bbl.  looo  . .  .  il9.50|13.0b 
Chow  Chow 


•I 


115.00 


10.50l|42.00|28.00 

II  I 
9.50||34.50|23.00 

II  I 
9.50||34.50|23.00 

II  I 

||31.50|21.00 

II  I 

||31.50|21.0D 

II  1 
7.501128.50  19.00 

II  I 
7.50||28.50|19.00 

II  I 
6.0011  I 

II  I 
6.0011  I 
7.00||25.50|17.00 
8.0011  I 


14.50 
12.00 
12.00 
11.00 
11.00 
10.00 
10.00 

9.00 


Packagel    Bbl    1    Bbl    |  %  bbl  |  %  bbl  |  %  bbl  |  %  bbl 
Count!    1800    I   ISOO    |    1200  |    600    |    1000  |  500 


DILLS 


15.00  I     14.00  I     10.00  I     5.501     9.50     |  5.25 


Jnmbo  puis. — bbl.,  1300,  %  bbls.  900,  %  bbls.  500.  

California  Home  Brand. 
Sour  and  '^^et,  (Plain  or  Mixed),  German  Dill,  Chow  Chow  and 

Oionns 


Sweet 

at 

S  2 

Nol 

No  2 

No3 

Gher- 

° 2 

<D  q 

Sml 

Mdn 

Lrg 

Dills 

kins 

oo 

Ou  Q 

.36 

.33  1 

728"  1 

.28 

.60  1  .40 

1.00 

'.to' 

%  Barrels,  32  gals.  . 

.38 

.35 

.30  1 

.30 

.62  1  .48 

1.02 

.73 

14  Barrels,  16  gals.  .  . 

.40 

.37  1 

.32  1 

.32 

.64  1  .50 

1.04 

.75 

Kegs,  10  gals   

■  .42 

.39  1 

.34  ( 

.34 

.66  1  .52 

1.06 

.77 

Kegs,  5  gals  

.44 

.41  1 

.36  1 

.36 

.68  1  .54 

l.OS 

.79 

Pails,  5  gals  

.44 

.41  1 

.36  1 

.36 

.68  1  .54 

1.08 

.79 

Pails,  2  gals  

.55 

.50  1 

.45  1 

.45 

.77  1  .63 

1.15 

.88 

Pails,  1  gal  

.66 

.60  1 

.55  1 

.55 

.87  1  .73  11.25 

.98 
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"CENTAUR  BRAND" 
Sout  (Plain  or  Mixed.) 


No3 

Per 

Nol 

No2 

Irg 

Gal 

t  sml 

Mdn 

slct 

~33 

.25 

.35 

.32 

.27 

.37 

.34 

.29 

.39 

.36 

.31 

.41 

.38 

.41 

.38 

.52 

.47 

KEG  PICKtES. 


Cal  Home 
Sunrise  .  . 
Sunset    .  .  . 


Full  Measure,  5  g-al.  kegs.  No.  3  Pickles. 

Full  Measure,  5  gal  pails   

Full  Measure,  2^4  gal.  kegs  


Per 
Pkg. 
.$1.10 
.  1.25 
.  0.75 


In  J 

ugs 

Ual. 

\¥t  Pts. 

I  PtB. 

1  Q(t«. 

1  1  Oal. 

1  2  (lal. 

ITIns. 

Cal.    Home  Brand.  . 

1.75 

2.75 

3.75 

1.25 

2.25 

1.00 

2.00 

3.00 

1.00 

2.00 

.ti 

.75 

1.50 

2.25 

.60 

1.20 

i  •(* 

•One  case  of  C.  H 

B.  pint 

catsup 

with  every  S9a 

ot. 

PICKLES  IN  GLASS 
California  Home  Brand 


Pat.  Top — English  or  Octagon 

1  10  oz. 

Pt. 

Qt. 

 1  1.75 

2.30 

4.50 

Mixed  Pickles  

 1  1.75 

2.30 

4.50 

Chow  Chow   

 1     1.75  1 

2.30 

4.50 

 1  1.75 

3.25 

 1  1.75 

2.75 

5.00 

Sweet  Mixed  Pickles  

 1  1.75 

2.75 

5.00 

Senf  Gherkin   

 1  1.75 

2.75 

5.00 

CENTAUK  BRAND 
American  Style — Square  Bottom;  En^lisli  Style,  Round  Bottom. 


1  Pts. 

1  Qts. 

P/4  Gal 

Gal. 

1 

Pt.  1 

Qt. 

Gherkins   



1.20 

1.75  1 

3.00  1 

5.00 

1  1.75 

3.00 

1.20 

1.75 

3.00  1 

5.00 

I  1.75 

3.00 

1.20 

1.75  1 

3.00  1 

5.00 

I  1.75 

3.00 

Picalilli   

1.20 

1,75  1 

3.00  1 

5.00 

1  1.75 

3.00 

1.20 

1.75  1 

3.00 

5.00 

1  1.75 

3.00 

1.20 

1.75  1 

3.00 

5.00 

1  1.75 

3.00 

Cal.    Home   Brand  | 

Sunrise   | 

Sunset   (no  bottles)  | 


TOMATO  CATSUP. 

In  Glass,  per  doz 
1%  Pt.  I    Pt.  I  Qt. 

.(  1.35  |»i'.25  13.50 
•I  I  I  

I  I 


||Jugs,per  Jug||l  Gal.  Tin 
1  Gal.|2  Gal.llScr.  tp|P't.tp 
r  1.00  I  1.90  II     .SO  I  .76 
I     .85  I  1.60  II     .65  I  .60 
I     .fiO   I  1.20  II     .50  I  .45 
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Brand. 


Tomutv  Catnap — 1b  Uulk. 

%  Bbl.  10  Oal. 

16  Gal.  KeK 

.60      I  .63 

.50  I  .53 
.45      I  .48 


I 


V4  Bbl. 
32  Qal. 
.55 
.45 
.40 

TABLE  8AUCK 
In  Glasa. 


Bbl 
50  Gal. 

.50 
.  .  .40 

35 


SOal. 
KeK 

.66 

.56 

.50 


In  3ugm 


Table  Sauce  In  Bulk. 

I  Bbls.  |Vi  bbl«|>4  bbl.llO  Gal.|6  Oal. 
~  |50  Gal.|23  Gal.|16Gal|   Keg  |  Keg 


Worcester  Sauce.  . 
Chestershire  Sauce 


•I. 


.80 
.55 


.83 
.67 


.84 

.59 


.86 
.61 


.88 
.63 


VINEGAR 

Commercial  Wine,  Cider,  Mult  or  Spirit  Vlnecar 


1  40  Gr.  1  50  Gr. 

1  60  Or. 

70  Or.  1 

80  Or.  1  (0  Or. 

 1     14    1  .16 

1  .17 

1  .18 

.20    1  .22 

 1    .16    1  .18 

.19 

.20 

.22  .24 

 1    .18    1  .20 

1  -21 

1  .22 

.24    1  .26 

HIGH  GRADE  VINEGARS 

Barrels 

California   Home   Brand   White   Wine   Vinegar  30 

Cal.    Home    Brand    Apple    Juice    Vinegar  25 

California  Home  Brand  Pure  Pickling  Vinegar  2l> 


\i  Bbla. 
36 
.30 

.30 


Tomato  Chutney 
Chili   Sauce   . . .  . 


RELISHES  AND  CONDIMENTS. 
Miscelluneoas. 
California  Home  Brand. 

r»~o»  hi  PtT 

  1.75  I  1.66  I 

  1.75     1.66  i 


California  Home  Brand 
Same.  In  Bulk 


Pt. 
2.60 
2.60 


Per  Gallon. 
8  oz.  |Olymplca| 


14  ox.  I  Pts. 


Sweet  Relish  

East  India  Relish 
Red  Hot   ■ 


1.75 

1  2.00 

275 

1.75 

1  2.00 

2.76 

...|  .95 

1.76 

1  2.00 

:  75 

FOREIGN  POSTAGE  RATE  LOWER. 


Weight  Allowance  Doubled.  With  Five- 
Cent  Unit  Uncluiiiged. 


A  virtual  reduction  of  ttie  foreign 
rate  of  postage,  witliout  cliangin.g  tlie 
5-cent  unit,  and  tlie  establisiiment  of  a 
system  of  international  "reply  postage 
will  go  into  effect  to-day  in  all  con- 
tries  which  have  subscribed  to  the 
Universal  Postal  Convention  at  Rome. 
While  the  rate  unit  on  a  foreign  letter 
remains  at  5  cents,  the  weiglit  is  in- 
creased to  twice  the  present  allowance 
so  that  instead  of  being  limited  to  half 
an  ounce  the  writer  may  now  place  a 
fiull  ounce  of  correspondence  in  a 
foreign  letter,  while  the  rate  for  over- 
wei,ght  is  reduced  from  5  to  3  cents. 

This  change  will  do  away  almost  en- 
tirely with  the  rating  up  of  underpaid 
foreign  letter  mail  and  thus  save  time 
in  the  post-office  and  money  to  the 
home  to  which  a  "rated  up"  letter  is 
sent. 

The  second  change  is  the  establish- 
ment of  a  "reply  coupon"  or  "Coupon- 
Rosponse  International.  '  These  are 
to  be  sold  at  all  postoifices  for  6  cents 
each.  Upon  presentation  of  such  a 
coupon  at  a  postoffice  in  any  one  of  the 
countries  subscribing  to  the  conven- 
tion the  holder  will  receive,  without 


charge,  a  postage  stamp  of  that  coun- 
try equivalent  in  value  to  a  o-cent 
stamp.  By  this  arrangement  a  person 
in  the  United  States  can  furnish  ais 
correspondents  in  foreign  countries 
with  postage  stamps  with  which  to 
prepay  the  postage  on  replies  to  his 
letters. 


Work  With  a  Pnrpo.xe. 

Long  ago  some  wise  man  evolved  a 
rsi.-ixim — "Shoemaker  stick  to  your 
last!"  The  wisdom  of  it  is  more  ap- 
parent in  these  strenuous  days  than 
ever  before.  It  is  defined  to  signify 
that  he  who  changes  much  accom- 
plishes but  little. 

A  young  man  who  believes  in  him- 
self, who  is  confident  that  he  has 
powers,  that  "there  is  something  in 
him,"  should  first  of  all  select  the 
field  in  which  he  expects  to  carve  out 
his  fortune.  He  may  not  be  able  to 
determine  upon  this  at  once.  Experi- 
menting may  be  necessary,  but  too 
much  time  should  not  be  spent  in  ex- 
periments. Then  having  determined 
what  his  life  work  is  to  be  he  should 
knuckle  down  to  it  with  a  will  and  a 
stern  determination  to  stick  to  it  un- 
til he  has  succeeded. 

The  life  without  a  strong  purpose  is 
a  life  wasted.  Moving  about  from  one 
place  to  another  aimlessly  and  recon- 


structing other  plans  is  a  mere  waste 
of  energy.  The  mind  is  the  thing  that 
leads.  Unless  it  has  shaped  the  model 
fn-  all  the  rest  of  the  faculties — unless 
the  mind  has  picked  out  the  thine  lo 
be  done — life  is  a  mere  gable;  mayhe 
"luck"  will  hand  you  a  few  good 
things:  maybe  it  will  not — the  chances 
a"  are  that  it  will  not. 


rA>H.\>DLERS'  \>MVL. 

On  Wednesday  evening.  Octolier  9th 
the  Pan  Handle  Retail  Grocers  held 
their  annual  meeting  and  high  jinks* 
out  at  the  "Gobbler  Roost"  on  the 
Ocean  Beach. 

"The  Gobblers"  are  a  secret  society, 
of  grocers  and  their  friends.  The  San 
Francisco  lodge  is  known  as  "Roo^t 
No.  .1."  the  other  roosts  being  located 
in  Denver,  New  York.  Boston  and 
Chicago. 

A  number  of  candidates  were  In'ti- 
ated  Into  the  mysteries  of  Gobblerdom. 

After  the  ceremonies  were  over 
those  present  gathered  about  the  fes- 
tive board  which  had  been  bonntP'  '■ 
laden  with  good  things  and  Uq 
under  the  supervision  of  Messrs  \  ii 
Isendorf  Bros.,  the  grocers. 

At  a  late  hour  the  gathering  broke 
up.  voting  the  hosts'  capital  good  fel- 
lows;. 
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Clerk's  Corner. 


hijvts  for  clerks. 

As  clerks  there  is  one  thing  that  we 
nnibt  sooner  or  later  recognize,  and 
that  is  the  fact  that  we  are  living  in  a 
progressive  age.  We  cannot  expect 
to  see  the  world  whirling  onward 
while  we  ourselves  are  standing  still. 
We  may  seem  to  be  as  firmly  in- 
trenched in  our  position  to-day  as  we 
were  last  year,  but  are  wo?  We  know 
not  when  the  thunderbolt  of  retribu- 
tion may  fall.  When  it  does  you  may 
be  sure  we  deserve  it.  We  alone  are 
responsible  for  our  own  progress. 
One  writer  very  aptly  describes  the 
fellow  who  is  always  just  a  little  be- 
hind in  the  procession  in  the  following 
manner:  "There  are  some  people 
who  always  fall  a  little  short  of  suc- 
cessful achievement.  They  put  up  an 
offer  for  the  corner  lot  the  day  after  it  is 
sold.  They  get  an  idea  just  after  some 
one  else  has  seized  the  same  thing 
and  put  it  to  use.  They  finish  a  pro- 
duction just  after  the  market  is  glut- 
ted; they  buy  goods  just  after  the  fash- 
ion has  changed  to  something  else. 
Even  when  some  one  gives  them  a 
good  swift  kick  from  behind  with  an 
impetus  toward  success  they  never 
get  up  enough  momentum  to  carry 
them  through;  they  stop  a  little 
short  of  the  goal  from  the  sheer  weight 
of  heir  own  inertness.  This  is  why 
so  many  men  never  get  beyond  medi- 
ocrity in  any  calling.  They  make 
fairly  good  help  for  some  one  who  can 
watch  and  keep  spurring  them  to  cover 
the  ground  in  some  kind  of  decent 
time;  but  when  they  have  done  their 
best  and  others  have  added  to  this 
they  never  amount  to  much.  The  fel- 
low who  makes  his  mark  is  the  one 
who  sees  things  and  never  lets  go  of 
the  proposition  until  he  lands  some- 
where." 

Successful  salemanship  means  a 
great  many  things.  One  might  write 
page  after  page,  book  after  book,  and 
not  exhaust  the  subject  of  salesman- 
ship. Some  say  it  includes  in  its 
study  every  drop  of  knowledge 
science  has  ever  drained  from  the 
brains  of  the  greatest  discoverers.  It 


includes  all  the  mathematics  ever 
solved  since  the  birth  of  language  and 
writing.  It  includes  the  bi'ain  and  the 
brawn  of  every  man  since  "Adam 
delved  and  Eve  span."  This  however 
is  open  to  discussion.  On  this  point 
there  is  room  for  more  than  one  honest 
opinion.  It  is  not  likely  that  any 
man  will  ever  master  it  in  its  entirety. 
We  who  study  it  carefully  can  only  get 
around  its  outer  edge,  occasionally 
digging  deeper  than  usual  and  bring- 
ing forth  a  new  truth. 

The  clerk's  life  can  be  a  pleasant 
one  if  he  be  disposed  to  make  it  so; 
rr,  it  can  be  a  continual  torment  and 
thorn  in  the  flesh.  If  he  will  cultivate 
first  of  all  good  health  he  can  hardly 
find  life,  no  matter  where  it  is  pas- 
sed, other  than  a  joyous  voyage.  If 
he  will  cultivate  his  mind  he  will  re- 
cognize the  more  readily  the  shams 
and  oddities  he  comes  in  contact  with 
in  every  day  life.  He  will  be  able  to 
appreciate  the  efforts  of  the  loud- 
mouthed man  who  wants  to  impress 
his  fellow  men  with  his  richness,  or 
the  pompous  old  fellow,  who  used  to 
work  in  a  livery  stable  in  his  boyhood, 
trying  to  make  believe  he  was  born 
to  the  purple  and  was  used  to  it  from 
his  infancy.  The  shams  he  will  be 
able  to  discover  to  his  own  mind  s 
pleasure  and  profit.  The  oddities  he 
will  commiserate  and  condole. 

The  well  poised  clerk  is  not  easily 
vexed.  He  does  not  swear  his 
thoughts  in  his  face.  It  is  always  a 
sign  of  weakness  when  a  fellow  is 


easily  provoked.Sound  yourself  on  this 
point.  Of  course  it  goes  without  say- 
ing that  the  clerk  must  not  be  a  ma- 
chine— he  must  not  phelraatically  bear 
insults,  be  trampled  upon,  and  what 
rot.  The  clerk  must  be  able  to  take 
care  of  himself  but  he  must  not  be 
looking  for  hidden  insults.  Says  the 
wise  man,  "A  fools  wrath  is  presently 
known,"  so  that  in  his  day  the  world 
has  its  estimate  of  fiery  tempered  in- 
dividuals who  are  in  the  habit  of  ex- 
pressing their  feelings  on  the  spot.  As 
the  shallowest  lakes  develop  the  quick- 
est and  fiercest  storms  so  also  do  the 
shallowest  brains  recognize  and  re- 
sent the  hidden  and  imaginary  in- 
sults. 


Redwood  City,  Cal. — John  and  Wil- 
liam Williamson  have  opened  under 
the  name  of  Williamson  Bros.  They 
have  fitted  up  the  Haaker  place  at  the 
top  of  the  Woodside  grade  with  a  su- 
perior stock  and  are  prepared  to  do  a 
general  merchandise  business. 


Mothers!   Mothers!!  Mothers!!! 

Mrs.  Winslow's  Soothing  Syrup 

lias  been  used  tor  over  SIXTY  YKAIIS 
Dy  MlLi-.ONS  of  MOTHJOitS  I'or  their 
CH11.DREN  while  TJKETHING,  with 
PERFECT.  SUCCESS.  It  SOOTHES  the 
CHIED,  SOFTENS  tlie  GUAiS,  ALLAYS 
uU  PAIN;  CUKES  WIND  COLIC,  and  is 
the  best  remedy  for  DIARRHOEA.  Sold 
by  DruKR-ists  in  every  part  of  the 
world.  Be  sure  and  ask  for  "Mrs.  VVin- 
slow's  SootliinT  Syrup,"  and  take  no 
other  kind.    Twenty-five  cents  a  bottle. 


Importers   and  WKolesale  Grocers 
430-432  FiftH  Street 

Phone  Temporary  3680 

San  Francisco  California 


I  To  Introduce  our  Sunlit  Jellies,  Jams  and  Preserves 

H  We  are  advertising  them  in  many  of  the  Newspapers  and 

«  in  other  ways.     The  High  Quality  and  Perfect  Purity  of 

H  the  Sunlit  products  will  commend  them  to  the  trade  as 

S  well  as  to  the  consumers.       Write  or  telephone  for  prices. 

1  Sunlit  Fruit  Company 

S  Telephone,  BerKeley  4383 


a 
a 

a 


S 
a 

a 


2438  4tl:i  Street 


Berkeley,  California  a 
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Window  Dressing. 


BY   S.    W.  ROTH 
(Co))yrighted. ) 

(Continued  from  last  week). 

"These  fine  goods  must  go  to  make 
room  for  full  lines.  That  is  why  the 
price  is  cut." 

"Nothing  better  in  the  market.  The 
package  or  labels  are  damaged  from 
handling.    That's  all." 

One  great  fault  that  is  common  with 
inexperienced  window  dressers  is 
that  of  overcrowding  their  windows. 
There  seems  to  be  a  disposition  on  the 
part  of  the  novice  to  put  in  a  few  more 
articles  after  he  has  in  enough.  There 
always  appears  to  him  to  be  yet  anoth- 
er good  place  for  a  few  more  packages. 
This  crowding  is  fatal  to  the  ef- 
fectiveness of  the  display.  It  is  a 
wise  window  trimmer  who  knows  just 
when  to  stop  putting  more  goods  in 
the  window.  The  beginner  will  be  al- 
most certain  to  make  the  mistake  of 
overcrowding  his  window.  But  with 
a  little  experience  he  will  learn  to 
avoid  this  error. 

TRICK  WINDOWS. 

People  who  are  fond  of  humor  are 
often  lead  to  believe  that  trick  win- 
dows which  express  some  humorous 
phase  of  business  are  very  effective  in 
drawing  trade.    Some  ingenious  men 
like  to  arrange  a  window  so  that  it 
will,  in  a  measure,  at  least,  conform 
to  some  cant  phrase  or  stereotyped 
trade  line.    For  example,  a  man  de- 
signs a  soap  window,  and  after  he  has 
his   soap   piled  up   he   pushes  some 
of  it  down  or  gets  that  effect  by  hav- 
ing soap  lying  about  at  the  pile  as 
though  it  had  fallen.    Then  he  puts  in 
a  card,  "A  Tumble  in  Soap."    Or  he 
puts  a  lot  of  goods  in  a  balloon  all 
ready  to  ascend.    This  he  placards: 
"These  goods  are  all  going  up.  Buy 
now,"  and  so  on  to  an  almost  unlim- 
ited  degree.    Men   can   invent   these ! 
catchy  displays  without  hurting  their  i 
brain  much.    But  our  advice  to  the  j 
good,  substantial  merchant  is,  "do  not  ■ 
do  it."    Leave  this  class  of  window  j 
trimming  to  the  men  who  put  young  • 
ducks  or  old  foxes  in  their  windows  to 
attract  attention. 

♦ 
♦ 


These  things  do  attract  attention,  to 
be  sure.  But  merely  attracting  at- 
tention is  not  good  window  dressing. 
What  a  merchant  wants  is  to  attract 
buyers,  not  merely  a  crowd  of  curios- 
ity seekers.  There  are  thousands  of 
foolish  things  a  merchant  can  do  to  at- 
tract attention,  but  the  only  kind  of 
attraction  that  serves  his  purpose  is 
the  kind  that  sends  psople  into  his 
store. 

The  best  merchants  in  all  large 
cities  avoid  these  trick  or  catchy  dis- 
plays. The  cheaper  houses  resort  to 
it  frequently.  The  better  class  of 
merchants  regard  such  window  dis- 
plays as  tending  to  lower  the  dignity 
of  their  house.  Sometimes  one  of  them 
makes  a  mistake  and  is  tempted  to  try 
the  virtue  of  one  of  these  humorous 
displays.  It  usually  happens  that  he 
regrets  his  folly  and  does  not  try  it 
again.  For  certain  stores  these  trick 
windows  may,  and  no  doubt  do,  have  a 
value.  But  generally  speaking  the 
good  grocer  will  do  well  to  avoid  them, 
rather  than  run  the  risk  of  making  i 
his  display  appear  cheap. 

INTERIOR  DECORATIONS.  i 

Merchants  often  show  a  great  deal 
of  enterprise  in  their  window  dis- 
plays and  neglect  to  pay  as  much  at- 
tention as  they  should  to  the  interior 
decorations.  It  is  very  well  to  make 
a  fine  showing  ih  the  window.  It  at- 
tracts trade.  It  induces  people  to 
come  into  the  store.  But  once  a 
stranger  enters  the  store  it  is  well 
that  the  interior  should  be  so  at- 
tractive as  to  carry  out  the  neatness 
and  taste  shown  in  the  windows,  for 
the  stra,nger's  benefit. 

It  is  one  thing  to  attract  trade, 
another  to  hold  the  trade  of  a  ciis- 
tcmer  who  has  been  induced  to  come 
into  the  store,  thus  it  is  somewhat  of 
a  waste  of  energy  to  make  a  fine  win- 
dow display  to  coax  trade  into  the 
store  and  then  not  to  be  able  to  secure 
the  visitor's  good  will  by  sho.ving  the 
same  degree  of  excellence  in  the  nian- 
j.gement  of  the  interior  as  is  shown  , 
in  the  window. 

The   rules  for  interior  decorations  j 
are  similar  to  those  for  window  dres- 
sing with  the  exception  that  the  di.---  ■ 
plays   are    made    almost  exclusively 


Now  Running:  Serially  In  this  Paper. 


by  the  attractive  arrangement  of  the 
goods  to  be  shown.  Changes  should 
be  made  frequently,  as  no  matter  how 
attractive  a  display  may  be  a  change 
tends  to  enliven  the  store. 

(Continued  next  week.) 


Hollister,  Cul. — Joe  Harvey  has 
bought  the  Gomes  Bros,  grocery.  Mr. 
Harvey  has  been  engaged  in  the  busi- 
ness in  this  city  before. 


YOUR  EVERY  W.VNT  I> 

PAPER 

Can  Re  Su|*pIIim1  b> 

A.  Zellerbach  &  Sons 

121  .l.\('KS(>N  .sri.'KKI 


UASH'S 

Kidney  and  Liver 

BITTKRS 

CURES  DYSPEPSIA 

i::tl   .Mission  Sl„  ,S.  K_  Cii' 

Greer's  Washing  Ammonia 

It  hfi.s  fome  to  our  knowledge  that 
there  is  an  attempt  to  Introdm-e  on  the 
m.-iTKel  a  \V.\SHING  .\.M.MONlA  made 
from  ilf>nrM  nn<l  .\nliiinl  Itrfnar.  We 
trn.<;t  that  the  trade  will  take  time  to 
iiivesli">-ate  the  character  of  thia 
S'ri'FF.  which.  If  sold  to  the  consumer, 
will  <Mily  icnd  to  dl.ocouraBe  th«  use  of 
Vmmonia  :is  a  hou.<ieh()ld  artl'-lf 

Pacific  Ammonia  Bottling  Co. 

310  Sacramento  St.,  San  Francisco 
Telephone  Temporary  3898 

Sole  MnniifnrlurerK  nf  Viiimnnln  from 
MInrriil   I'rndncin  on   llir   i'nrinr   <  nnitl. 

.«IA>'  KIl  A  .NCI.SfO,  < 

C.M'TION  —  As  there  are  numeroun 
br.andH  of  impure  and  weak  n-a.ihlnR 
ammonia  offered  to  the  trade  ImltatlnfC 
the  «rv|e  of  our  label,  be  careful  to  see 
that  onr  siennture  Trade  Mark  Is  on 
f'ach  hot  lie  —  linbl.  P.  C;rper  Trade 
Mark 


I  "Art  and  Science  of  Window  Dressing" 


BY 


A  Practical  Window  Dresser 

Edited  by  S.  W.  ROTH 

Lavishly  Illustrated.  $2.00  Per  Copy. 


I^etail  Grocers'  Advocate 


1714  Webster  St.  San  Francisco 
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GROCERY  NOTES. 


Nevada  City. — After  an  honorable 
career  in  business  for  the  past  century 
as  owner  and  employe  Henry  J.  Fuchs 
has  made  an  assignment  to  his  cred- 
itors, turning  over  the  entire  stock 
and  everything  in  the  store  to  be  sold 
to  pay  what  he  owes  them.  F.  Kohler 
of  Phoenix  Mills  of  Sacramento  is  the 
assignee. 

San  Aiirireas. — D.  E.  Kelliher,  has 
started  the  construction  of  a  one  story 
bldg.  to  take  the  place  of  the  old  one 
destroyed  by  fire  some  few  months  ago, 
He  will  open  a  merchandise  store  in 
said  bldg. 

The  Musto  Estate  Co.  has  rented  a 
portion  of  the  Battery  st.  building  just 
comi)leted  to  De  Bernadi  &  Co.,  the 
wholesale  grocers,  and  Baldwin  and 
Howell  have  closed  a  lease  of  a  portion 
of  the  same  bulding  to  the  Irvine- 
Stanton  Co.,  another  wholesale  gro- 
cery concern,  for  five  years.  New- 
bauer  &  Co.  and  Getz  Bros,  other  well 
known  grocery  houses,  will  locate 
within  one  block. 

The  people  of  this  city  are  swindled 
out  of  more  than  $65,000  a  year  by 
means  of  short-measure  milk  bottles. 
A  test  of  the  bottles  of  12  creameries 
yesterday  showed  that  only  three  of 
them  were  full  measure. 

The  consumption  of  powdered  milk, 
which  has  been  steadily  extending,  has 
received  a  considerable  impetus  of  late 
by  the  scarcity  of  the  fluid  article,  and 
it  is  going  into  a  number  of  fields 
where  it  has  never  been  used  before. 
Some  of  the  manufacturers  decline  to 
accept  new  business,  being  already 
sold  up  to  their  capacity,  while  others 
ai;e  reluctant  to  make  additional  con- 
tracts with  users. 

Colusa,  ('al.--F.  G.  Mcl^aan,  surviv- 
ing member  of  the  old  established 
general  merchandise  firm  of  Peart  & 
McLean  of  Grimes  has  purchased  the 
business. 

Oroville,  Cal. — The  grocery,  fruit 
and  vegetabla  store  at  the  corner  of 
Montgomery  and  Lincoln  sts.  will  open 
next  Saturday,  under  the  management 
of  W.  A.  Westwood. 

Hanford,  Cal. — Brown  &  Niesen  will 
open  their  new  grocery  store  in  the 


Vendome  building  on  Irwin  street, 
next  Monday. 

Madera,  Cal. — The  firm  name  of  Wrn. 
Stahl  Son  Company  grocery  and  bak 
ery  business  will  soOn  be  changed  to 
Friedberger  &  Harder.  Leo  Fried- 
berger  of  Clements,  San  Joaquin 
county,  came  here  a  few  days  ago  to 
negotiate  for  the  business.  He  will 
purchase  the  interest  of  Wm.  Stahl, 
Mrs.  Freda  Stahl  and  J.  B.  Williams. 
Richard  Harder  will  retain  his  interest 
William  Stahl  has  been  in  business 
here  a  score  of  years,  but  will  now  lay 
business  cares  aside. 

Petalunia,  Cal. — The  firm  of  Erick- 
son  &  Johnson,  grocers  and  commis- 
sion merchants,  whose  place  of  busi- 
ness is  in  the  Doyle  block  on  Wash- 
ington street,  has  been  dissolved  by 
mutual  consent.  Mr.  Erickson  is  to 
retire  from  business  and  will  probably 
leave  this  city  although  his  plans 
have  not  as  yet  been  made  public. 

Mr.  Tved,  a  new  comer  here  has 
purchased  the  retiring  member's  inter- 
est, and  the  firm  will  be  known  as 
Johnson  &  Tved. 

The  new  owner  is  a  young  man  who 
has  had  many  year's  experience  in  the 
grocery,  feed  and  commission  busi- 
ness, and  the  new  firm  is  sure  to  do 
well  in  its  new  undertaking. 

Virginia,  Nev. — Timothy  B.  Sullivan 
has  purchased  from  Mrs.  Luzon  the 
grocery  business  known  as  Hatch 
Bros,  store.  By  strict  attention  to 
business  as  chief  clerk  of  the  former 
owner,  Mr.  Sullivan  has  attained  con- 
fidence of  the  public  and  his  popularity 
assures  a  successful  Imsiness  career 
as  proprietoi'. 

Santa  Cruz,  Cal. — Harry  Carr,  late 
proprietor  of  Grand  Central  Bakery, 
has  sold  to  F.  M.  Hoynton  and  W.  G. 
Conklin.  The  latter  has  been  in  charge 
of  the  delicatessen  department  of  V,  n- 
liamson  &  Garrett's  store. 

Lackport,  Cal. — E.  P.  Sailor  has  pur- 
chased the  mercantile  business  of  Moi- 
rison,  Howe  &  Co.,  at  Upper  Lake, 
with  a  full  stock  of  merchandise. 

Gilroy,  Cal. — H.  Becker  Co.  has  filed 
articles  of  incorporation,  to  do  a  ge:!- 
eral  wholesale  and  retail  merchandise 
ing  business  here.  C.  R.  Wilson  has 
bousht  a.  half  interest  in  the  store  and 


will  devote  his  time  to  the  business 
hereafter. 

Santa  Cruz. — Thos.  Flannery  will 
move  his  grocery  store  to  Pacific  ave. 
and  Elm  street.  Morris  Abrams  will 
occupy  the  vacated  premises. 

Petalunia,  Cal. — The  grocery  firm  of 
Erickson  &  Johnson,  in  the  Doyle 
Block  on  Washington  street  has  been 
dissolved  by  mutual  consent,  Erickson 
retiring.  Mr.  Tved  has  purchased  the 
retiring  member's  interest  and  the 
firm  will  be  known  as  Johnson  &  Tved. 


TO  ERECT  FLOUR  MILL, 
Monterey. — Work  has  commenced  on 
the  4-story  flour  mill  to  be  erected 
by  the  Noggle  Milling  Co.  at  the  corner 
of  Wave  and  McClellan  sta.  in  New 
Monterey,  at  a  cost  of  $25,000. 


Castle  Bros.-Wolf  &  Sons  have  of- 
fered to  install  in  the  Phillippines  a 
canning  factory  for  pineapples,  provid- 
ing the  culture  of  the  proper  canning 
pines  can  be  fostered  to  sufficient  ex- 
tent to  keep  the  cannery  running. 


S.  H.  Tyler  &  Son  will  have  a  large 
concrete  and  fireproow  building  erect- 
ed for  their  use  on  Drumm  st.  between 
Clay  and  Washington. 


An  Auto?  No! 

Peanut  and  Popcorn  Seller. 
Catalog  sbow'em  $8.50  to 
J350.00.   On  easy  terms. 

KINGERY  MFG.  CO. 

10S     Pearl  St.,  Cincinnati 


The  Eureka  Insect  Exterminatoi 

is  a  preparation  of  eight  different 
drugs  and  is  so  well  compounded  that 
it  actually  destroys  insects,  yet  it  is 
harmless  to  the  human. 

It  kills  Fleas,  Flies,  Ants,  Moths, 
Bedbugs,  Roaches,  Lice,  Mosquitos, 
Etc. 

Price   list,   page  28. 

For  Sale  by  the  Wholesale  Drag  and  Grocery  Trade 
JOSEPH   FUSCH,  Manufacturer. 


1797  Bray  Ave. 
Fruitvale,  Cal. 


Phone  Merritt  2962 


ii 

THE  ONE  GE^EAT 
STANDARD  AUTHORITY. 

Can  it  truly  be  said  of  any  other  book 
than  Wi:DSTLiR'3  INTERNATIONAL 
DICTIONARY  that  it  is:— 
Tl-.o  Standardofthc  I'edtraland  State  Courts? 
The  Standard  of  the  Govt.  Printing  Office? 
The  B.  SIS  of  nearly  all  ihe  Schoolbooks?  In- 
dorsed by  every  State  School  Supt.?  Univer- 
5al!v  recommended  by  College  Presidents  and 
Ediicnt  rr,?  The  Standard  for  over  99%  of 
the  Ncwsiapcrs? 

T  P  Tr>  DATE  and  KEI.IABI-E. 
23KO  i  ;i™es.  5000  Illustrations. 


Wr.:;sTi;R's  Colleriatk  Dictionary. 
'j  Ijo  I.wu'C.'^t  of  our  aliridyments.  Rej;ii!ar 
a  ti  '] .  in   I'ainT  editions.    Unsurpassed  for 

lllC  I'AGrs  A.sD  llwO  Illustrations, 


Wr.ic  IijT  "The  Story  of  a  Book" — Free. 
G.  &  C.  MERRIAM  CO., 

SrKINGFTELD,    MaSS.,     U.  S.  A. 

GET  THK  BEST. 
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FARMING!  IN  DRY  SOIL. 

A  remarkable  achieveinent  in  "dry 
farming"  iu  an  arid  laud  is  liiat  of  C. 
C.  Hulbert,  wlio,  according  to  the 
"California  Fruit  World,"  haa  raised 
five  acres  of  garden  produce  without 
irrigation.  His  crops  consists  of  can- 
taloupes, tomatoes,  Hubbard  squashes, 
watermelons,  sweet  corn  and  pump- 
kins. The  yield  of  each  variety  is 
large.  He  is  now  picking  the  second 
crop  of  cantaloupes.  His  tract,  the 
soil  of  which  is  a  sandy  loam,  has 
never  been  under  cultivation  except 
for  winter  grain.  City  mains  having 
nevei  been  extended  to  it,  lie  finally 
decided  to  try  what  is  practically  the 
"Campbell  method"  of  dry  cultivation. 
He  first  subsoiled  deeply  and  then 
with  harrow  and  crusher  pulverized 
the  top  soil.  Not  a  drop  of  water  has 
been  used,  but  all  crops  are  frequent- 
ly cultivated.  Notwithstanding  the 
torrid  days  of  .July  and  early  August, 
the  plants  never  wi'lted.  His  success 
astonished  local  ranchers,  who  have 
held  that  in  this  section  land  without 
water  could  be  used  for  nothing  but  a 
limited  variety  of 'winter  crops.  Mr. 
Hulbert's  net  returns  compare  favor- 
ably with  those  from  an  equal  acre- 
age where  water  is  used. 

 <»  • 

THE  MILK  IN  THE  COCOANFT. 

The  search  for  the  "milk  in  the  co- 
coanut"  has  been  going  on  among  the 
world's  brightest  minds  for  countless 
ages,  but  in  a  commercial  sense  the 
man  who  actually  has  it  on  his  hands 
would  be  thankful  if  some  one  would 
show  him  how  to  get  rid  of  it  with 
some  profit.  Said  a  cocoanut  trader 
the  other  day: 

"It  seems  a  shame  that  one  of  the 
most  v/holesome  and  most  accessible 
products  of  the  cocoanut,  the  milk, 
goes  to  waste  entirely  because  thus 
far  none  of  us  has  been  able  to  find  a 
v.'ay  tc  make  use  of  it  to  our  profit. 
Every  day  we  break  up  thousands  ol 
•  cocoanuts  for  the  meat,  millions  in  a 
year,  and  every  one  of  them  has  a 
pint  or  more  of  sweet,  nutritious  milk 
in  it.    We  manufacture  the  meat  inlo 


an  edible  form,  the  shells  are  ground  I 
up  for  a  variety  of  purposes  and  even 
the  husk  is  used  in  one  way  or  an- 
other, but  the  .gallons  and  gallons  of  j 
milk  go  entirely  to  waste.    Wa  have| 
tried  bottling  it,  but  there  appears  no; 
demand  for  it.    We  have  tried  to  boil 
it  down  into  a  syrup  without  satis- 
factory conclusion,  yet  we  know  that 
there  is  nutrition  in  the  liquid  and 
that  it  is  a  delicacy.    If  some  one  will 
only  find  some  way  to  utilize  it  'there's 
millions  in  it.'    Today  we  are  letting 
it  run  waste  by  the  barrel." 


Grotors'  Tlicaln-  I'urti  — "Alcazar' 
Octobi'i-  iJltli. 


The  net  gain  to  the  (Jovernmcnl  of 
$13,000,000  in  the  taxes  collected  on 
distilled  spirits  In  the  last  fiscal  year 
shows  how  misleading  was  the  arg- 
ument used  against  the  law  to  allow 
the  free  use  of  alcf)hol  In  the  arts, 
which  was  In  eflect  six  months  of  the 
year. 


Grocers'  Theatre  Party - 
October  29tli. 


-"Alcazar"— 


THE  PERFECTION 

CHEESE  CUTTER 


Is  a  conipiitiiiir  ili<-4s)-  ciittiT.  il  !••  so 
simple  that  an\  lio}  can  optratt'  il. 
.Viiy  boy  can  take  it  apart,  elean  it 
niid  put  it  tou'etlier  iii^nin  Milhout  a 
nilstiike. 


It  will  la.-.t  a  iif'-  lime 
and  we  iriiarantee  it  to 
cut  out  the  Kelajl  (iro. 
cer's  exail  pruiit  ir»ui 
eierj  cheese.  No  j;uei<s 
work  about  it. 

Ask  one  of  the  Tliou- 
sands  of  your  competi- 
tors ujini;  a  Perfection 
Computing  CheeHp  Cut- 
ter. If  the  Cutter  dliin  t 
save  Us  cost  the  flr.si 
90  days. 


Then  write  to  us. 


The  American  Computing  Co. 

Indianapolis,  Ind. 


♦ 
♦ 
♦ 
♦ 
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Ways  (Sl 
Schemes 


lOOO  Ways  and  Schemes 

To  Attract  Trade 

Gathered  from  Actual  Experiences  of  Successful  Merchants 

By  IRVING  P.  FOX  and  B.  A.  FORBES 
Handsomel}'  Illustrated..    Money  Refunded  if  Not  Satisfactory 
Rrice,  Rost.paid  S1.00 
RETAIL  GROCERS  ADVOCATE.  1714  Webster  St..  San  Francisco 


THE    RETAIL    GROCERS'  ADVOCAfE 


Seasonable  Suggestions 

Ideas  from  Many  Sources  That  Will 
Be  of  Yalne  and  Interest  to 
Retail  Grocers. 


PUSH  THE  GOODS 
PROTECTED  BY  AGREEMENTS 
CUT  OUT 
AS  FAR  AS  POSSIBLE 
ALL  GOODS 
DEMORALIZED 
BY  PRICE  CUTTERS 
Keep  yourself  at  your  best. 
Be  handy — be  heady — be  hearty. 
An  ad  in  print  Is  worth  two  in  mind. 
Look  out  for  the  small  economies! 
Good  order  is  the  foundation  of  all 
good  things. 

Is  it  harvest  time  or  have  you  been 
killing  time? 

The  world  to-day  demands  facts  to 
sustain  faith. 

Be  particular  in  how  you  treat  ev- 
ery customer. 

The  professional  advice-giver  rarely 
advises  himself. 

Mind  your  own  business;  meddlers 
are  mischief  makers. 

Value  received  is  "the"  saleman — 
he  always  makes  good. 

Continuous  advertising  and  contin- 
uous prosperity  go  hand  in  hand. 

It  is  comparatively  easy  to  start- 
credit,  but  the  art  is  to  keep  credit. 

They  say  that  San  Jose  entertained 
$50,000  people  last  September  9th. 

Be  careful  when  buying,  enthusiastic 
when  selling,  but  honest  at  all  timea. 

B2  something,  and  insist  upon  be- 
ing counted  for  all  that  you  are  worth. 

He  who  is  successful  in  doing  small 


things,  becomes  able  to  handle  great 
things. 

How  many  men  could  paddle  their 
own  canoe  if  they  had  to  paddle  it  by 
themselves? 

Don't  know  what  to  do  with  your- 
self? Why  not  spend  your  time  sav- 
ing your  money. 

In  1648  the  first  distinctive  drug 
store  in  America  was  opened  in  Boston 
by  William  Davies. 

Short  ads  save  time  and  space.  They 
command  attention.  They  "stick"  out. 
They  emphasize. 

It  is  a  poor  store,  indeed,  that  has 
no  reputation  for  being  the  best  place 
to  buy  something. 

Aim  always  to  sell  Satisfaction 
and  the  goods  that  give  it  will  alwajs 
resell  themselves. 

Advertising  is  not  an  adjunct  to 
your  business — it  is  a  part — a  very  im- 
portant part  of  it. 

Clerks  working  for  starvation  wages 
seldom  have  enough  vitality  to  assist 
a  business  to  grow. 

Great  successes  and  great  failuies 
have  often  been  brought  about  hy 
trivial  circumstances. 

You  can't  buy  goods,  pay  bills,  taxes, 
rent  or  anything  else  with  the  money 
that's  "on  your  books." 

Good  help  is  costly  but  not  so  fex- 
pensive  as  poor  clerks.  Good  service 
is  worth  what  it  costs. 

A  man  makes  himself  abominable 
when  he  tries  to  make  himself  out  to 
be  more  than  he  is  worth. 

Do  not  forget  that  it  is  not  neces- 
sary to  be  disagreeable  in  order  to  dis- 
agree with  the  other  man. 

Make  neatness  a  habit — it  counts. 

Don't  be  curt  to  customers.  A  saucy 
clerk  can  never  make  good! 

Estimate  a  man  not  by  his  clothes, 
his  manners,  his  words — but  by  the 
character  that  lies  within  him. 

Never  try  to  win  the  favor  of  your 


employer  by  slandering  your  fellow 
workers.    Slander  always  sticks. 

The  total  area  of  the  British  empire 
is  nearly  11,400,000  square  miles,  or 
more  than  one-fifth  of  the  earth's  sur- 
face. 

Did  you  know  that  a  little  tact  and 
a  little  talk  would  sell  any  customer 
something  more  than  he  came  in  to 
buy? 

Indifference!  Perhaps  this  quality 
in  clerks — or  employers  either,  for 
that  matter — is  the  most  exasperating 
of  all. 

Always  imbibe  and  retain  all  the 
practical  new  ideas  and  adopt  all  the 
latest  improved  systems  that  you  can 
find  or  discover. 

They  say  that  San  Francisco's  credit 
depends  on  the  election — as  well  to 
say  that  the  ocean  depends  on  the 
water  from  the  mountains. 

Since  the  government's  warfare  on 
illegal  combinations  in  trade,  the  stock 
of  the  American  Tobacco  company  is 
said  to  have  shrunk  $139,000,000. 

If  you  acquaint  a  man  properly 
of  one  thing,  he  will,  in  all  probability 
remember  it — tell  him  a  dozen  things 
at  once  and  he  will  remember  not  one. 

It  took  a  lot  of  printer's  ink  to  get 
the  people  coming  to  your  store.  A 
little  less  may  keep  them  coming,  but 
printer's  ink  you've  got  to  have  every 
day. 

Orderly  habits,  comely  appearances, 
sound  principles,  agreeable  manners, 
attentive  minds — these  are  things 
that  are  invariably  to  be  found  about 
the  real  successes. 

In  the  window  a  jumbled  lot  of  the 
best  goods  at  cost  will  move  but  slow- 
ly. The  same  goods,  handsomely  ar- 
ranged, priced  at  a  good  profit,  will 
go  off  like  hot  cakes. 

The  retail  grocer  who  keeps  poor 
goods  because  a  good  customer  thinks 
she  wants  them  loses  the  good  will  of 
that  customer  when  she  comes  to  know 
the  nature  of  the  goods. 


LONG'S 


Pireser"ves  the  standard  preserve  of  tlie  world  and  absolutel}^  pure. 
tSatratto^st  Drips  pleases  tlie  palate,  wliets  the  appetite,  gives  hot  cakes 
a  delightful  flavor. 

Wood  lawn  Maple  is  superior  grade  of  Maple  Syrup,  guaranteed  for 

its  purit}^  strength  and  flavor. 
MaraiscKino  dierries  the  finest  of  California's  selected  cherries 

preserved  in  maraschino,  unequalled  by  any  manufacturer. 
Peerless  Bar  and  Po-wdered  tStigar  the  best  and  cleanest  su- 


ofar  suoar  on  the  market. 

o  o 


TRY  THEM. 


Long  Syrup  Refining  Co. 


SAN  FRANCISCO. 
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Have  some  particular  nook  or  cor- 
ner of  the  store  where  "to  be  called 
for"  packages  may  be  left.  This  little 
arrangement  will  often  save  annoyance 
both  to  store  and  patron. 

Look  after  the  weaker  departments 
in  your  store  for  a  while.  The  strong- 
er ones  can  take  care  of  themselves 
that  long.  You  can  build  up  any  de- 
partment by  proper  attention  to  it. 

If  you  can't  be  original,  be  care- 
ful whom  you  copy.  Pick  out  a  good 
man  for  your  model  and  then  use  only 
his  best  ideas.  It's  a  fool  notion  lo 
copy  other  people's  worthless  ideas. 

No  man  can  compute  the  number 
of  victims  whose  constitutions  have 
been  wracked  to  distruction  by  the 
poisonous  patent  medicine  man  through 
the  daily  press  and  magazine  adver- 
tisement. 

You  can  bluff  people  so  long  and 
that's  all.  It  is  possible  while  it  lasts, 
but  my,  what  a  reaction!  How  quick 
the  man  that  uses  bluff  talk  is  brand- 
ed as  a  fakir!  What  little  confidence 
is  reposed  in  him! 

Some  chaps  get  discouraged  too 
easily.  If  you  find  the  other  fellow 
cutting  into  your  trade,  dig  in!  What 
kind  of  a  sprinter  would  he  be  who 
stopped  running  the  minute  another 
man  came  up  even? 

To  surmount  obstacles,  to  wrest 
success  from  failure,  to  keep  at  it,  to 
make  good  by  hard  work  and  un- 
swerving determination — this  is  the 
work  of  the  strong  man.  He  closes 
his  eyes  against  dispair. 

When  you  are  in  a  quandary  as 
to  whether  you  should  keep  extra 
money  on  a  mistaken  charge — why 
just  figure  it  out  that  it  is  a  low  trick 
— that  a  man's  character  should  count 
for  more  than  the  cash. 

The  manufacturer  who  has  a  good 
thing  for  the  retail  grocer  to  sell  will 
have^  little  trouble  in  making  a  friend 
of  that  merchant.  If  his  goods  lack 
merit  he  would  better  spend  his  money 
trying  to  fool  the  consum'er. 

Quiz  your  clerks  about  the  goods 
you  are  advertising.  See  that  they 
know  what  the  publicity  end  of  the 
store  is  doing.  A  clerk  will  make  bad 
breaks  with  customers  if  not  posted 
on  the  advertising  of  the  day. 

Evil  words  and  criticisms  always 
find  their  way  back  to  those  who  spoke 
them.  And  besides,  it's  the  rule  that 
those  who  do  this  sinister  and  under- 
handed talking  are  not  as  respectable 
as  those  about  whom  the  things  are 
said. 

If  a  man  be  surrounded  by  large- 
hearted  and  big-souled  men  of  char- 
acter, it  is  a  safe  thing  to  say  that  he 
is  a  "good"  one.  The  opposite  envi- 
ronments may  also  show  him  to  be 
what  might  be  called  a  personality 
fakir  or  a  fraud. 

To  give  some  idea  of  how  weeds 
multiply,  it  may  be  stated  that  a  single 
plant  of  pepper  grass  will  produce 


18,000  seeds;  dandelion,  12.000; 
shepherd's  purse,  37,000;  wheat  thief, 
7,000;  common  thistles,  65,000;  cham- 
omile, 16,000;  ragweed,  5.000;  purs- 
laine,  375,000;  plantain,  47,000,  and 
burdock,  43,000. 

Nothing  pleases  a  "little"  man  more 
than  an  opportunity  to  act  big.  They 
don't  seem  to  realize  that  in  the  end 
that  they're  l)ound  to  be  trimmed 
down  to  just  where  they  belong.  Just 
so  sure  as  you  see  a  man  act  "big," 
you  can  always  put  him  down  for 
"little."  Big  men  never  have  any 
spread-eagleism  about  them. 

The  State's  orange  crop  aggregated 
28,000  carloads,  packed  in  10,620,000 
boxes,  which  contained  3.276,000,000 
oranges.  The  gross  receipts  for  this 
prodigous  output  were  $30,800,000  of 
which  the  railroads  received  $11,000,- 
000  and  the  shippers  apd  growers 
jointly  $19,800,00.  The  gross  receipts 
from  one  car  are  thus  $1,100. 

To  find  the  "secret"  to  successes  is 
as  much  the  object  of  beginners  as 
the  North  pole  is  to  the  navigators 
and  explorers.  Still,  there  is  no  such 
thing  as  a  "secret"  to  success.  It'.s 
plain  as  day.  It's  hard  work — cor- 
rect work  and  reliable  work.  It  it's 
in  you,  see  that  it  comes  out — if  it's 
not  in  you,  see  that  it  get's  there. 

Every  once  in  a  while  one  meets 
somebody  on  the  street  who  dis- 
courses on  his  "beliefs" — his  hon- 
esty  and   principle   and   so   on  — ami 


then  they  are  heard  the  next  day  tell- 
ing "business"  lies — and  robbing  lu 
"business'  ways.  ' Business  Ih  IjiisI- 
ness,"  they  say.  "Hii.siness"  in  'hat 
case  is  dishoncMt  busineH8. 

During  the  seventeenth  century  the 
first  druggist  came  to  America  and 
closely  followed  English  precedcnlt'. 
niodifying  them,  howevsr.  by  the  prac- 
tice of  the  Indians,  with  whom  h<- 
came  in  contact.  Quack  apothecaries 
began  to  spring  up  in  the  new  land,  and 
1636  the  colony  of  Virginia  passed  a 
law  which  among  other  things  regulat- 
ed the  prices  of  fees  of  the  druggist. 
At  this  time  It  was  fashionable  for  the 
druggist  to  practice  surgery  In  addi- 
tion to  pharmacy,  and  the  Virginia 
colony  contained  a  large  number  of 
people  who  were  proficient  In  bolU 
professions. 
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Coast  News. 


CALIFORNIA. 

Los  Angeles: — The  creditors  of  W. 
G.  Gilbert  have  just  called  a  meeting. 
Mr.  Gilbert  was  engaged  in  the  gro- 
cery business. 

L.  F.  Ingledue  has  sold  his  grocery 
to  Geo.  E.  Loring.  This  transl'er  took 
place  on  October  14th. 

A  suit  for  $209  has  been  instituted 
agaitnt  H.  W.  Stinson  ,a  grocer. 

Mr.  P.  W.  Dyer  has  sold  his  gro- 
cery store  for  $150. 

On  Oct.  17th,  Mr.  Chas.  R.  John  will 
sell  his  grocery  business  to  E.  L.  Du 
Eose. 

On  October  15th  the  grocery  be- 
longing to  H.  Scheim  was  sold  to  B. 
Wilitzky. 

F.  C.  Barth  has  also  sold  out  his 
grocery  business.  This  sale  took 
place  on  October  9,  Mr.  D.  W.  Pruts- 
man  assuming  the  proprietorship. 

Ocean  Park: — A  meeting  of  the 
creditors  of  G.  A.  Burns  has  been 
called.    Mr.  Burns  is  a  grocer. 

Sacramento: — G.  F.  Stubbe  has  sold 
his  grocery  to  D.  C.  Hubbard. 

Deliesa: — F.  W.  Munger  has  sold 
his  grocery  to  Duncan  Brothers. 

Glondale:— On  October  15th,  Cur- 
rier &  Son  sold  their  grocery  busi- 
ness to  Cecil  E.  Shaver. 

Oakland: — Andrew  Bauman  sold  his 
grocery  store  for  $1,300. 

Sau  Bernardino: — Eddy  &  Buford, 
grocers,  sold  their  business  on  Octo- 
ber 17th  to  the  San  Bernardino  Gro- 
cery Co. 

Spooinille: — Brown  &  Wemple  have 
just  been  burned  out,  losing  a  coii;- 
plete  line  of  groceries. 


WASHINGTON. 

Seattle: — Allen  Hay  ward  sold  out 
his  grocery  store  for  $650. 

W.  S.  Mayfield  sold  his  grocery 
Ltore  to  Augustine  &  Kyer. 

Anacortes: — The  partnership  exist- 
ing between  Taggert  &  Morrison  has 
been  dissolved.  Mr.  Taggert  will  con- 
tinue the  grocery  store  alone. 

Dayton: — Warwick  and  Wood  have 
discontinued  their  grocery  business. 

Oniak: — W.  S.  Shumway  is  to  be 
succeeded  in  the  grocery  business  by 
the  Omak  Mercantile  Company. 

Xaconia: — W.  H.  Peirce,  the  gro- 
cer, is  being  succeeded  by  S.  M.  Neff 
&  Son. 

Craig  &  Hicks  are  reported  selling 
out. 

Everett: — S.  E.  Swanson  has  sold 
his  interest  in  the  grocery  firm  of 
Swanson  Bros.,  to  his  brother,  P.  O. 
Swanson. 

been  incorporated. 

Prescott: — Hines  Co.,  grocers,  have 
OKEtiON. 

Merrill: — Mr.  Frank  Brandon  sold 
his  interest  in  the  grocery  firm  of 
Whitney  &  Co.  to  Mr.  Perry  Whitney. 


Extraordinary  stories  are  told  of 
the  increasing  scarcity  and  value  of 
sables,  which,  a  London  paper  says, 
people  are  beginning  to  pass  down 
as  heirlooms  to  their  descendants.  A 
sable  cost  which  two  years  ago  would 
have  cost  $20,000  would  now  be  valued 
at  $30,000.  The  two  most  costly  sabie 
coats  in  the  world  are  worn  by  the 
Empress  of  Russia  and  her  cousin. 
Queen  Maud  of  Norway.  The  coat  of 
the  Empress  is  made  of  the  finest 
sables  which  could  be  obtained  in 
Europe,  and  is  worth  about  $250,000. 
The  coat  which  Queen  Maud  wore 
when  she  went  with  King  Haakon 
to  the  famous  Guildhall  banquet  is 
worth  $150,000. 


EVERYBODY  KILL  RATS. 


To  The  Members  of  the  Mercliants'  As- 
sociation and  the  Pnblic: 


The  health  authCM-ities  have  declared 
that  the  existence  of  rats  in  the  city 
at  the  present  time  is  a  very  serious 
meiiace  to  the  health  of  the  community. 

Unusual  efforts  are  being  made  by 
the  city  and  national  authorities  to 
procure  their  entire  extinction  and  to 
encourage  their  destruction  a  bounty 
of  five  cents  has  been  offered  for  each 
body  delivered  at  the  various  offices 
of  the  Health  Board. 

The  co-operation  of  every  citizen 
is  demanded  at  this  time,  as  the  health 
of  the  community  is  threatened. 

Every  rat  in  the  city  must  be  looked 
upon  as  a  positive  danger  and  every 
individual  must  constitute  himself  an 
agent  for  their  destruction. 

The  Merchants'  Association  appeals 
to  every  person  in  control  of  any  pro- 
perty which  rats  may  or  do  infest,  to 
immediately  take  steps  for  their  de- 
struction. 

Let  us  have  universal  action  upon 
this  matter  at  once. 

Once  we  had  a  Chinatown  and  a  Bar- 
bary  Coast  where  a  danger  of  this  kind 
was  concentrated.  At  the  present  time 
it  is  scattered  broadcast  throughout 
the  city  and  any  rat  anywhere  may  be 
the  bearer  of  a  dangerous  disease  to  be 
transmitted  by  means  of  fleas  to  a 
human  being. 

The  Merchants'  Association  appeals 
to  every  occupant  of  houses,  stores  and 
factories  to  make  war  at  once  on  rats 
to  their  utter  extermination. 

The  accompanying  recommendation 
of  the  U.  S.  Public  Health  and  Marine 
Hospital  Service  is  earnestly  called  to 
your  attention : 

"The  oviiiers  and  mam'iicrs  of  gran- 
aries, warehouses,  mills,  factories, 
stables,  abattoirs,  bakeries,  hotels, 
restaurants,  and  places  of  business 
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generally,  should  at  once  co-operate 
with  the  authorities  in  ridding  their 
premises  of  these  pests  which  are  so 
daneerous  to  the  health  and  commerce 
of  the  city. 

"The  following-  methods  are  recom- 
mended : 

"1.  The  employment  of  professional 
rat  catchers  for  large  est;iblishnients. 

"2.  Trapping  and  i)oisouing  by  em- 
ployers. The  most  reliable  poisons 
for  this  purpose  are:  Phosphorus 
paste,  arsenic  and  Danysz'  Rat  Virus. 
These  should  be  placed  in  rat  holes 
and  rat  runs,  and  the  hole  carefully 
closed.  Care  should  be  taken  that 
.phosphorus  and  arssnic  nre  not  jHaced 
where  they  are  accessible  to  children 
and  domestic  animals, 

"3.  Exclusion  of  rats  from  buii  '- 
ings  by  closing  the  holes  und  runs  iii 
the  basements  an(!  first  floors.  Uals 
enter,  as  a  rule,  by  bjurowing  fron; 
below,  and  through  the  opeuinas  in  thi 
walls  or  floor  for  the  ))assage  of  plumb- 
ing. These  oi?ei»iugs  should  tit  tlie 
pipes  accurately  and  should  be  sur- 
rounded with  cement  or  brick.  Tin  or 
sheet  metal  of  some  kiiui  sliould  be 
used  to  cover  holes  in  woo  "en  floors. 

"4.  Kitchen  refuse  and  garbage 
should  be  placed  in  metnl  cans  with 
tight  fitting  corers.  This  should  be 
removed  and  destroy2>d  (Taily.  Ex- 
jtosed  food  is  a  great  iittraction  to  rats, 
and  householders  will  fii'.d  that  no 
food  no  rat  is  axiomatic. 

"5.  Finally,  it  is  recommended  that 
all  basements  and  groiHHl  floors  be 
cemented  to  render  buildings  rut- 
proof  (vermin  uroof). 

lU  PEU'J'  BLUE, 
"Passed  Assristant  S'irgeon,  Command- 
ing." 

THE  MEJfCHA N'I'S'  ASSOCIATION 
OF  SAN  F1?A\CISC0. 
Jj.  M.  King,  Secretary. 
Frank  J.  Symnies,  PresidenL. 


GROCEKY  CLERK  GETS  THE  LUllV 


Sutton  Blames  Rosser  For  His  Down- 
fall— Given  Six  3Ionths. 

Sa,crame:>to  Grocers  Prosecute  Thiev- 
ing Em])loyee, 


Sacramento.  —  John  W.  Sutton,  a 
driver  for  the  American  Cash  Store, 
confessecl  in  the  Cit.v  .Tnstice's  Court 
this  mornins  that  h3  had  stolen  various 
sums  of  his  employer's  money  and 
blamed  for  his  downfall  William  Ros- 
ser, another  employe  of  the  firm,  who 
was  arrested  several  weeks  ago  upon 
suspicion  of  being  a  defaulter  but  who 
was  later  released  as  the  proprietors 
of  ths  firm  did  not  desire  to  prosecute 
him. 

City  .Justice  March  save  Sutton  the 
limit — six  months  in  the  County  Jail. 
The  charge  was  one  of  petty  embezzle- 
ment, as  it  was  shown  that  the  youns 
man  had  not  taken  more  than  a  few 
dollars  at  a  time.  Sutton  pleaded  with 
the  Court  for  another  chance  and 
promised  to  make  good  every  dollar  of 


the  misappropriated  funds  if  only 
given  an  opportunity.  His  cries  were 
unheeded  and  he  was  sent  to  jail. 

According  to  the  story  related  by 
Sutton,  several  weeks  ago  Rosser  came 
to  him  and  stated  that  he  (Rosser)  was 
short  in  his  accounts.  He  asked  Sut- 
ton to  aid  him,  promising  the  later  that 
he  would  repay  him  as  soon  as  he  re- 
ceived some  money  from  his  relatives. 
Sutton  agreed  to  help  Rosser  out  and 
it  was  while  doing  this  that  his  de- 
falcations were  discovered  and  he  was 
arrested. 

Rosser  has  heard  that  the  firm  was 
about  to  prosecute  him  and  has  dis- 


appeared, not  telling  any  of  his  friends 

his  destination. 


How  many  times  do  we  not  hear 
this  remark.  "Well,  if  any  man  is  not 
good  enough  to  take  my  word,  he's  no 
friend  of  mine,"  and  yet  these  same 
individuals  who  do  the  loudest  shout- 
ing are  least  trustworthy.  What  can 
they  expect — they  earn  a  reputation 
for  falsehood — they  tell  them  repeat- 
edly— what  do  they  expect.  These  are 
generally  the  persons  who  do  the 
loudest  shouting.  Have  you  not  your 
idea  of  a  man  who  tells  one  lie — 
much  less  many?  They  are  entitled 
to  no  quarter. 


FOR  SALE. 

FOR  SALE— FORTY  POUND  CAPACITY,  COKE,  COFFEE  BOASTEE, 
N  GOOD  CONDITION.   APPLY  OR  WRITE,  COMPTON  TEA    &  COFFEE 
STORE,  PALO  ALTO,  CAL. 


FOR  SALE. 

LONG  ESTABLISHED  RETAIL  GROCERY  BUSINESS  LOCATED  IN 
CENTER  OF  SAN  FRANCISCO.  NEIV  FIXTURES,  NATIONAL  (  ASH 
REGISTER,  DAYTON  SCALE,  ICE  B()X.  ETC.  REASON  FOR  SELLIX; 
OTHER  BUSINESS  CARES.  FOUR  YEAR  LEASE  WITH  VERY  LOW 
RENT  GOES  WITH  SALE.  $2500  CASH  REQUIRED.  APPLY  BY  MAIL 
OR  IN  PERSON,  "ADVOCATE"  J.  T.17U  WEBSTER  STREET. 


AN  OLD  ESTABLISHED.  WELL-PAYING  GROCERY,  FEED  AND 
POULTRY  SUPPLY  BUSINESS  IN  PROSPEROUS  INTERIOR  TOWN.  NA- 
TIONAL  CASH  REGISTER ;  DAYTON  SCALES;  HALL  SAFE;  SHOW  CASES, 
ETC.,  GO  WITH  THE  BUSINESS.  STOCK  ALL  CLEAN  AND  NEW.  THIS 
IS  AN  EXCEPTIONAL  OPPORTUNITY  FOR  A  LIVE  UP-TO-DATE  ^lAN 
OR  FIRM.  OTHER  BUSINESS  INTERESTS  REQUIRE  THAT  THIS  BE 
SOLD  WITHIN  THE  NEXT  fiO  DAYS.   ABOUT  $3,000  CASH  REQUIRED. 

ADDRESS  INOUIRIES  TO  G.  B  V..  CARE  "ADVOCATE,"  1714  WEBSTER 
ST.,  SAN  FRANCISCO. 


TERMS.  STRICTLY  CASH. 
LOCATION— WITHIN  2  HOURS  RIDE  OF  SAN  FRANCISCO. 

BUSINESS  DOING  $40,000  PER  ANNUM  IN  A  PROFIT  PAYING  MA>- 
UFAf  TrKiNTJ  TOWN.  AVHEHE  THERE  ARE  NO  CUTTERS.  PLANT  IS 
niVTHED  INTO  TWO  PARTS— 0\r  A  FIRST-CLASS,  BRANCH  DOING  \ 
BUSINESS  OF  ABOI'T  $1,000.00  PER  MONTH.  MAIN  STORE  Bl  ILDING 
IS  271^X64  FEET  AND  NEWLY  FITTED  UP.  THERE  IS  AN  ANNEX, 
STORAGE  ROOM.  BARN  AND  COAL  SHED.  REASON  FOR  SELLING  GIV- 
EN ONLY  TO  BONA-FIDE  INQUIRERR-EXCEPT  TO  SAY.  THAT  REASONS 
ARE  PERFECTLY  LEGITIMATE.  AVERAGE  MONTHLY  PAY-ROLL  OF 
FACTORY  EMPLOYEES  IN  THE  T(nVN  EXCEEDS  $fi.->.000.  BUSINESS 
E3IBRVCES  GROCERIES.  FEED.  HARDWARE.  CROCKERY  AND  DRY 
GOODS,  AS  AVELL  AS  COAL.  LIME  AND  CEMENT.  ADDRESS  "SQUARE 
DEAL,"  CARE  "ADVOCATE,"  1714  AVEBSTER  ST.,  SAN  FRANCISCO. 


FOR  SALE— AN  ALMOST  NEAY  LAAVSON  CASH  CARRIER  SYSTEM  OF 
STATIONS.  COMPLETE  IN  PERFECT  AVORKING  ORDER.  PRICE  $75,00 
CASH.  F.  0.  B.  ADDRESS,  THE  FAIR  CO.,  SAN  JOSE. 


OLD  ESTABLISHED  GENERAL  MERCHANDISE  BUSINESS  FOR  SALE. 
LOCVTED  IN  LIVELY  MINING  TOAVN  IN  N<»RTHERN  PART  OF  STVTE. 
SALE  BEING  MADE  BECAUSE  PRESENT  OAVNER  HAS  HAD  THE  BUSI- 
NESS  FOR  FORTY  YEARS.  APPLY  J.  H..  CARE  "ADVOCATE  1714  WEB- 
STER  ST.,  S.  F. 


BUSINESS  CHANCES. 
NOT  A  BETTER  PLACE  ON  EARTH  FOR  A  AVHOLESALE  GROCERY 
HOUSE  THAN  ASTORIA,  OREGON.  LIVE  AVIRE  COULD  CONTROL  A- 
LASKAAN  TR.VDE.  TWO-THIRDS  OF  THE  PEOPLE  OF  THE  AVORLD 
LIVE  ON  THE  PACIFC  SHORES:  THEY  ALL  MAKE  REGULAR  BUSINESS 
OF  EATING.  YOUNG  HUSTLER  OUGHT  TO  START  CO-OPER  VTE  COM- 
PANY  OR  PROAIOTE  AND  LOC  VTE  IT  HERE.  YOU  WOULD  DOUBLE 
YOUR  DOLLARS  IN  THIS  BUSINESSFIRST  YEAR.  AVRITE  CH  4MBER  OF 
COMMERCE.  ROOM  200,  ASTORIA.  OREGON,  FOR  PARTICULARS.  RE- 
AIEMBER,  ASTORIA  IS  ONLY  DEEP-AVATER  PORT  ON  COLUMBIA  RIVER 
AND  IS  ONE  OF  ONLY  FIVE  ON  PACIFIC  COAST. 
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Attracting  Trade. 


KETAILEKS  ADVEiniSIISG. 


Prices  do  not  cut  much  of  a  "figure" 
^vhen  the  quoted  goods  are  bulk  stuif. 
Peopl?  are  teldorn  impressed  with  the 
bargain  character  of  a  coffee  or  tea 
that  bears  no  brand  of  general  reputa- 
tion, no  matter  how  low  the  price  has 
been  cut.  Even  when  well  known 
brands  are  used  as  "leaders,"  prices 
being  sharply  cut,  the  people  are  not 
always  drawn,  because  there  is  always 
the  possibility  of  the  goods  being  fire- 
damaged  or  shop-worn  lots.  There- 
fore i>rice  is  not  the  be-all  and  eud-all 
of  retail  adrertising  that  some  people 
belie\e. 

Prices  Should  Be  Given. 

Prices  should  be  given,  of  course, 
in  order  that  the  public  shall  be  able 
to  form  some  sort  of  idea  of  the 
amount  they  would  be  called  upon  to 
spend  if  they  took  advantage  of  an 
offer  in  the  ad.  and  visited  the  ad- 
vertiser's place  of  business.  But  it  is 
plain  enough  to  anybody  who  will  in- 
vestigate the  subject  that  price  cannot 
sustain  the  burden  that  is  placed  upon 
it  in  some  classes  of  advertising. 
Other  factors  are  considered  by  the 
buyer. 

Free  Adulteration. 

A  great  deal  of  scandalous  trash 
anent  adulteration  appears  in  the  pub- 
lic prints.    It  is  a  great  shame  that 


this  should  be,  for  there  are  much 
more  important  sins  against  the  people 
which  seldom  come  to  light — much 
worse  sins  than  the  worst  of  those 
falsely  imputed  to  the  food  packers — 
but  of  course  it  helps  to  hide  the  trail 
of  real  grafters  when  the  food  author- 
ities make  an  absurb  fuss  over  over- 
greened  peas,  colored  catsup,  and  sim- 
ilar trifles. 

Purity — That's  one  of  the  "other 
factors"  than  price. 

Another  is,  honesty  in  weighing  and 
msasuring  goods. 

Cut  Price— Cut  Weight. 

Nine  out  of  ten  consumers  suspect 
crooked  work  in  the  weight  or  meas- 
ure when  price  is  cut  temptingly  low, 
and  you  know  and  we  know  that  some- 
times there  are  grounds  for  this  sort 
of  distrust.  This  being  so,  why  can't 
advertisement  writers  in  the  grocery 
business  take  cognizance  of  the  weight 
and  measure  question  and  use  the 
honest  weight  of  their  goods  as  a 
reason  for  the  public  patronage  of  the 
grocer? 

Then  there  are  such  matters  as  the 
service  of  the  business,  the  .compet- 
ency of  the  salesman,  the  puctuality 
of  the  delivery  service  and  even  the 
cleanliness  of  the  store — all  being  mat- 
ters of  minor  importance  perhaps,  but 
when  a  person  is  waiting  impatiently 
for,  say  a  pound  of  butter  that  doesn't 
come,  a  little  thing  like  tardiness  in 
delivery  assumes  an  aspect  of  grim 
importance.  Now,  why  can't  these 
points  be  discussed  in  the  grocer's  ad- 


I 

1  vertisement  in  a  manner  that  shall 
interest  the   public   and   relieve  the 
strain  that  has  been  put  upon  price? 
Quality  Tells. 

But,  after  all  is  said  and  done,  it  is 
the  quality  of  the  goods  that  is  of  the 
first  importance  to  the  ad.  writer, 
if  not  to  the  ad.  reader.  The  price  of 
the  article  may  come  first  to  the  latter, 
but  to  the  former  it  must  come  second 
to  quality,  because  quality  is  not  only 
important  in  itself  but  furnishes  the 
ad.  writer  with  opportunity  to  impress 
or  charm'  the  public.  i 

What  is  there  in  a  mere  list  of  goods 
and  values  to  impress?  What  is  there 
in  it  to  differentiate  the  work  of  the 
master  and  the  work  of  the  appren- 
tice? Is  there  need  of  the  master  when 
only  price  is  used  to  bring  the  public 
to  the  point  of  buying?  Is  there  need 
of  the  essays  on  advertising  when  all 
charm,  magic,  are  dropped  from  gro- 
cery advertising,  and  a  mere  slip  of 
price  list  is  relied  upon  to  turn  cust- 
omers from  other  doors  to  one's  own 
door? 

Even  some  of  the  more  advanced 
grocery  advertisers  need  coaching  upon 
these  points.  A  friend  has  handed  us 
a  copy  of  a  handsome  circular  bearing 
the  name  of  a  progressive  tea  and 
coffee  concern  of  this  city.  The  "in- 
ducement" mentioned  in  this  circular 
is  a  "beautiful  imported  holiday  card," 
but  the  price  list  part  of  the  circular 
is  evidently  the  important  oart,  and 
here  it  is  reproduced: 

"BEST   TEAS,  '  35c  Lb.    You  may 


HANDLE 

SPERRY  FLOUR 

and  make  a  Good 
PROFm 

The  most  popular  brand  on  the  Market, 
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OAKLAND  ROSTER. 


Retttil  Grocers'  and  IMerch:int.s'  Association 
of  Alameda  County. 


H.  D.  Cushing,  President,  52S  13th  St.. 
Oakland. 

H.  Hauch,  Vice-President,  14111  Park  St.. 
Alameda. 

Jas  L.  Woodworth,  Treasurer.  551  East 
12th  St.,  Oakland.  * 

T.  L.  Fiemins,  Sunset  Orocery,  Oakland. 

JJohn  Mitchell,  Gardner-Mitchell  Co.,  Oak- 
land. 

Andrew  J.  Nor.  1572-74  7th  St.,  Oakland. 
S.  J.  Sill,  President  S.  J.  Sill  Co..  Berkeley. 
Geo.  A.  turn  Suden,  1277  13th  Ave.,  Oak- 
land. W.  T.  Kancel,  Sec'y. 


have  any  kind  you  wish  at  same  price. 
Our  best  at  35c.  lb.  is  equal  to  any  70c. 
tea  sold  at  retail. 

"SPECIAL  TEAS,  25c  lb.  This  tea 
is  warranted  pure,  of  high  quality  and 
better  than  most  50c  tea.  Don't  pay 
a  gift  tea  store  60c  for  no  better. 

"DUCHESS  BLEND  COFFEE,  25c. 
lb.  This  coffee  is  as  fine  as  "money  and 
skill  can  produce.  No  reason  why  you 
should  pay  someone  else  35c  for  not 
as  good. 

"RIC-CO-PO  BLEND,  20c  lb.  This 
coffee  is  the  "Cream  of  the  Antilles" — 
grown  under  the  American  flag.  Rich 
in  strength  and  delicious  in  flavor.  No 
reduction  in  any  quantity. 

"P.  M.  BLEND,  18c  lb.  This  is  a 
very  popular  coffee.  In  spite  of  the 
low  price  it  is  a  good  drinker  and 
wins  friends  every  day.  Department 
stores  sell  the  same  grade  at  25c  on 
bargain  days." 

Give  luformatioii. 

Now,  these  excerpts  are  not  so  bad 
but  that  they  might  be  much  worse. 
Indeed,  they  are  better  than  a  good 
many  of  the  descriptive  paragraphs  in 
grocery  price  lists  and  catalogues. 
Their  great  defect  is  that  they  don'i 
go  far  enough.  They  don't  differen- 
tiate the  grades  of  tea  and  coffee  suf- 
ficiently. They  don't  give  enough  in- 
formation to  the  reader  to  enable  him 
to  form  an  expectation  of  what  the 
goods  would  really  be.  They  don't 
dwell  upon  the  vita;i  points.  Who 
cares  where  coffee  or  tea  is  grown? 
Who  cares  whether  coffee  or  tea  is 
produced  under  this  or  that  flag?  What 
people  want  to  know  is  how  coffee  or 
tea  drinks.  In  the  clippings  printed 
above  there  has  been  some  perception 
^of  this  point,  but  the  writer  doesn't  go 
sufl[iciently  into  details.  So  far  as  the 
tea  is  concerned  there  seems  to  be  no 
reason  why  the  cheap  teas  should  not 
be  preferred  to  the  higher-priced  kinds 
So  far  as  the  coffee  is  concerned  there 
is  certainly  too  little  made  of  the 
merits  of  the  best  .grade. 


MAPLE  Sl'(JAK. 

Despite  the  fact  thai  the  maple 
sugar  crop  of  last  winter  was  one  of 
the  largest  in  recent  years,  the  market 
price  of  maple  products  is  today  from 
15  to  20  per  cent  higher  than  at  this 
time  last  year.  Yet  the  demand  re- 
mains strong  and  the  scarcity  of  the 
goods  is  marked.    The  fact  that  the 


crop  came  onto  a  dry  market  does  not 
fully  explain  the  situation,  and  .iob- 
bers  who  have  been  in  the  market 
lately  are  at  a  loss  to  account  for  it. 

Those  who  have  studied  the  causes 
have  discovered  a  new  line  of  con- 
sumption which  may  go  a  long  way 
to  explain  the  shortage.  It  appears 
that  several  of  the  new  patent  .cereals 
employ  maple  sugar  as  an  ingredient 
and  during  the  past  two  years  have 
drawn  large  stocks  from  the  North- 
ern forests.  This  year  the  tobacco 
trust  is  reported  to  have  used  maple 
sugar  rather  than  cane  sugar  in  sweet- 
ening its  plug  tobacco  and  to  have 
found  it  a  great  improvement,  where- 
fore not  less  than  1,000,000  pounds  of 
sugar  have  been  used  for  that  purpose. 
So  heavy  is  the  demand  on  the  pro- 
ducers that  it  is  claimed  there  are  not 
in  Canada  and  our  Northern  States  a 
total  supply  of  ten  carloads  in  first 
hands  and  new  crop  cannot  be  ex- 
pected before  February  or  March. 


SELL 

CARNATION 

MILK 

And  be 

"The Modern  Milkman" 

Carnation  Qualit}' 
makes  it  sell. 

Pacific  Coast  Condenced  Milk  Co. 
Seattle,  "Wash. 

JOHN  H.  SPOHN  CO. 
Agents,  San  Francisco,  Cal, 


MAPLEINE 


Is  synouomous  with  EXCELI.,ENCE, 
PURITY  AND  WIIOLESOMENESS 
and  is  the  only  extract  on  the  market 
whicli  gives  the  true  majile  flavor  and 
makes  A  Better  Sjriip  than  "Ye  Old 
Time  Maple."  It  is  used  for  flavoring 
cakes,  frostings,  desserts,  bonbons, 
ices — in  fact  any  dainty  in  which  a 
maple  flavor  is  desired.  A  2-oz.  bottle 
at  3.">c  will  make  more  than  two  gal- 
lons of  pure  syrup.  Write  today  for  a 
sample  bottle  and  give  it  a  trial. 
.Mapleiiie  is  very  popular  and  a  ready 
Feller. 


John  H*  Spohn  Co,^  Agents, 
50  Clay  St.,  San  Francisco, 


Made  onh'  by 
Crescent  Mfg.  Co.,  Seattle,  Wa.sh. 
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AMUSEMENTS. 


NEW  ALCAZAR. 

With  a  company  of  fifty  people  in 
speaking  parts,  togetlier  with  as  many 
more  in  the  fourth  act,  "The  Pit"  holds 
the  attention  of  crowded  houses  all 
this  week.  The  Alcazar  company  is 
to  be  congratulated  upon  the  great 
work  done  in  this  production. 

Next  week  Leo  Dietrichstein's  great 
comedy,  "Before  and  After,"  will  be 
the  bill.  This  will  be  the  initial  pro- 
duction of  the  comedy  in  San  Francis- 
co. The  play  scored  a  distinct  success 
in  New  Yo,rk  last  season. 

As  will  be  noted  elsewhere,  "The 
Heart  of  Marjiaiui,"  David  Belasco's 
great  play,  is  billed  for  the  week  of 
October  28th.  On  Tuesday  evening  of 
that  week  the  grocers  of  San  Fran- 
cisco will  be  there  in  force. 


CENTRAL. 

The  spectacular  melodrama  .  "Bertha, 
the  Sewing'  Machine  frirl,"  is  making 
a  great  hit  this  week  at  the  Central 
Cnmmtencing  next  Monday  night 
"Tracked  Around  the  World,"  is  the 
bill. 


CHUTES. 


Commencing  next  Sunday  afternoon 
"Fighting'  tiie  Flanics"  will  be  put  on 
iu  the  theatre.  This  is  a^  story  hy 
real  characters.  Wonderful  electrical 
and  scenic  devices,  together  with  real 
horses,  fire  engines  and  other  appro- 
priate appliances  are  introduced.  The 
run  to  the  fire  is  carried  out  in  a  most 
realistic  manner  by  use  of  the  same 
mechanical  devices  as  used  in  "BCn 
Hnr." 


AMERICAN. 

"The  Isle  of  Snice"  finishes,  the  cur- 
rent week.  Commencin.g  Monday  next 
"The  Yankee  Regent"  hold  the  boards. 

NOVELTY. 

■Ren  Hendricks  in  that  old-timer, 
"Yon  Yonson"  is  at  this  house  this 
week.  Another  ancient  offering,  "In 
Old  Kentucky,"  plays  at  the  Novelty 
next  week. 


VAN  NESS. 

William  Faversham  in  "The  Squaw 
Man"  is  the  bill  for  the  week  of  Oct.  21. 


PRINCESS. 

Vaudeville  will  continue  at  this 
house  all  of  next  week.  Commencing 
with  the  week  of  October  29,  the  comi.c 
opera  season  arranged  for  the  house, 
commences.  "The  Mocking  Bird"  will 
be  the  first  opera  sung. 


COLISEUM. 

■  Now  that  society  has  given  this 
si))endid  rinK-  llic  lofoc.nition  its  ex- 
cellence Ion;;  -a'j^o  oiililled  it,  the  at- 
tpndancp  li;is  malorially  increased. 


KOBBERY  AND  FIRE. 


Cottonwood  Merchants  Suffer  From 
Depredations  of  Bold  ThicTes. 

Redding,  October  3. — Seaman  Broth- 
ers' grocery  store  in  Cottonwood,  occu 
pying  a  two-story  brick  building,  was 
burned  shortly  after  midnight.  The 
building,  belonging  to  Carl  Munter, 
was  worth  $3000  and  the  stock  of  mer- 
chandise was  worth  $3000  more.  Sea- 
man Brothers  believe  that  the  build- 
ing was  set  on  fire  by  unknown  per- 
sons, whose  purpose  was  robbery.  At 
their  request  Sheriff  Montgomery  made 
an  investigation  to-day.  Telephone 
and  telegraph  wires  are  out  because 
of  fires  in  Cottonwood  and  Tehama 
and  it  is  not  known  here  whether  any 
arrests  have  been  made  to-day. 

Coming  the  night  following  the  at- 
tempted robbery  lof  the  Butterway 
Brothers'  store,  which  failed  because 
George  Butterway  succeeded  in  captur- 
ing the  robber,  leads  the  Cottonwood 
people  to  believe  that  their  town  has 
been  marked  by  a  gang  of  thieves. 

It  was  found  that  Seaman  Brothers' 
safe  had  been  blown  open.  The  fire  was 
probably  started  to  cover  up  tracts  of 
the  robbery.  A  rifle  was  found  in  the 
ruins.  This  must  have  belonged  to  the 
robbers,  for  no  gun  was  kept  in  the 
store. 


LOOKING  FOR  LOCATION. 


To  Establosh  a  Cereal  Food  Manufact- 
ory on  This  Coast. 


Chico.  —  If  proper  influences  are 
iDrought  to  bear  this  city  has  an  op- 
portunity to  sec'ure  the  location  of  a 
cereal  food  manufactory  in  this  vici- 
nity, says  the  Record.  Secretary  J. 
G.  Neubarth  of  the  Chico  chamber  of 
commerce  is  now  corresponding  with 
the  Eastern  proprietors  and  an  answer 
is  expected  soon. 

Mr.  Pierce,  the  Pacific  coast  agent 
for  the  Egg-O-See  Company  of  Chi- 
cago, has  been  in  Chico  and  stated  that 
he  is  touring  California  to  select  a 
suitable  site  for  the  location  of  a  fac- 
tory to  manufacture  the  article.  He 
said  that  the  manufacturers  of  the 
food  use  California  and  Oregon  wheat 
largely  in  producing  the  article,  and 
feel  that  by  locating  a  factory  in  this 
State  they  will  be  enable  to  save  lar.ge- 
ly  on  the  price  of  wheat  through  trans- 
portation charges. 


Grocers'  Theatre  Party — "Alcazar"- 
October  29th. 


Get  busy!  To-day,  not  to-morrow, 
is  the  accepted  time.  If  you  would  be 
a  success,  be  one.  No  one  is  stop- 
ping you.  Your  hands  and  feet  are  not 
ti2d.  You  need  not  wait  till  some 
drives  up  in  a  4  horse-power  auto- 
mobile and  invites  you  to  ride  with 
him  to  fame  and  gloty-  Hard  work 
and  a  little  common  sense  will  do  the 
trick.    Get  busy. 


CALIFORNIA'S 
CHOICEST  PRODUCT 
TIPO  CHIANTI 
RED  OR  W  HITE 
Produced  by  the 


vvV,   ' .....  .. -J 


COLONY. 

ASTI,  SONOMA  COUNTY 

San  Francisco  Offices: 
Battery  and  OrceuAvich  Sts. 


New  York  Offices: 
NE  cor  West  11th  iV  Washington  Sis. 
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Grocers  Attention! 

On  Tuesday  Evening,  October  29th 

The  California  "Boston  Club" 

Will  give  a  theatre  party  at  the  New  Alcazar. 
The  play  will  be  'The  Heart  of  Maryland/' 
Scores  of  grocers  have  purchased  tickets.  All 
of  the  Mayoralty  candidates  have  purchased 
boxes  and  will  attend. 


"Your  Dues  will  Pay  Your  Fare." 

California  Should  Be  Strongly  Represented  at  the 
Next  Annual  Convention  of  the 

National  Retail  Grocers  Association 

Which  is  to  be  Held  at 

BOSTON,  MASS.,  MAY,  1908. 


Join  the  California  "Boston  Club." 

Fnll  details  will  be  forwarded  to  anyone  who  may  be  interested  on  ai)plioation  ADDRESS 

FRANK  B.  CONNOLLY 

Director,  National  Association  of  Retail  Grocers. 
Secretary,  Cal  fornia  Retail  Grocers  and  Merchants  Association. 

901  Steinyetn  Street  iSan  Francisco 
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Port  Costa  Flour 

(28  per  cent  Gluten) 

Golden  Poppy  Oat  Flakes 
Golden    Poppy  Cereals 

ENCORE  PANCAKE  FLOUR 


PORT  COSTA  MILLING  CO. 
»    210  Battery  Street  San  Francisco 

^S.  -Jic 


E-  D.  Eddy,  Editor. 


SAN  FRANCISCO,  CAUFORNIA,  OCTOBER  25.  1907. 


VOL.  12,  NO.  42. 


PHOENIX  FLOUR 

The  WKitest  THe  Best 

Made  in  Sacramento,  Cal. 

Up=to=date  Machinery 

Modem  Ideas  Coupled  with  the  Thirty  Years  Experience  at  the 
same  Location  Has  Taught  Us  What  Kind  Of  Wheat  To  Blend. 

RESULT:  -  PERFECTION 

Agencies  at  Oakland,  Eureka,  Placerville,  Red  Bluff 

and  Reno. 

PHCENIX  MILLING  CO.  Sacramento,  Cal. 


B.  E.  BRYAN,  Oakland  Agent,  17th  and  Wood  Sts. 

Phone  Oakland  8254 


The  Money  You  Save 
Is  What  Counts 


If  you  spend  a  large  part  of  your  PROFITS  iu  doing  Needless  Work,  jour  B.V\K  ACCOTNT  will  I»e  cor- 
respondingly smaller. 

THE  McCASKEY  ACCOUNT  REGISTER  SYSTEM  takes  care  of  all  your  accounts  giving'  yon  COMPLETE 
•DETAILS  of  every  Transaction,  and  every  Transaction  is  completed  at  the  time  it  is  made. 

Cash  Sales,  Credit  Sales,  Cash  on  Account,  C.  0.  D.,  or  Exchauire  Sales,  Money  Received  on  Account  or 
Money  Paid  out— all  done  M'lTll  ONLY  ONE  WRITING.  Credit  Sales  handled  as  fast  as  Casli  Sales.  No  For- 
getting to  charge  goods.    No  disputes  with  customers.   No  Night  >V«»rk.   It  is  a  Collector  and  a  Trade  Getter. 

Our  ei-page  Catalog  is  FREE. 


WE   CAN   snow  YOU 

How  Our  Register  Quickly  Paj8  for  Itself,  and  ContiDnallj-  Earns  Vod  a  Profit. 

W.  A.  HAWLEY,  General  Agent  Pacific  Coast, 

23J-SS  BACON  BLOCK,  OAKLAND,  CAL. 

BRANCH  AGENCIES:    I-os  Angreles,  Cal.;  Sacramento,  Cal.;  Spokane,  Wash.;  Portland.  Ore.:  Seattle.  Wash.:  San  Jo«e.  C«l. 

THE  McCASKEY  REGISTER  CO.,  84  Rush  St,  Alliance,  Ohio,  Manufacturers  of  the  Celebrated  Multiplex  DupH- 
eating'  Carbon  Back  Countei:  Pads,  also  Single  C»rb»n  and  Folding  Pads. 


The  Advocate  Endorses  the  McCaskey  Account  Register, 
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You  take  no  risk  in 
Selling 

RUMFORD 

"The  Wholesome" 

Baking  Powder 


A  guaranty  of  its  purity  is  on  file 
with  the  Secretary  of  Agriculture, 
Washington,  D.  C. 

Best  of  the  high-grade  powders 
at  a  reasonable  price. 


It  will  pay  you  to  push  it. 


We  Sell 


®  Rice! 


From  MILLS 

Direct  to  YOU 

Send  for  Samples 

W.  T.  Welisch  &  Co. 

RICE  FACTORS 
Monadnocfc  Bldg.  S.  F. 


New 
Sauerkraut 


Orders 
Promptly 
Delivered 

REED  PICKLE  WORKS 

1507  Folsom  St. 

Bet.  11th  and  12th 
Phone  Market  228. 


Do  You  Sell  Our 


Y-L-A-S-T 


Golden  Gate  Compressed  Yeast  Co. 

Washingfton  and  Fillmore  Sts. 
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RETAIL  GROCERS  ADVOCATE 

i*(il>liN)ie<l  F^vcry  Friday  by  the 


^^AIL  GROCERS 
ASSOCIATION. 


EARL  I).  EDDY.    Editor  and  Manager. 
Paul    A.    Carew,  Assistant. 

TEMPORARY  OFFICE 
S:n    l''pnn<'i(«co — 1714     Webster  Strega. 
J^WO  FHONES-^       I  f^^_ 

SUBSCRIPTION  PRICKS' 

Ohe     Veai-  $2.00 

t>ix    Montlis   LOO 

''ina-Ie  Copies  10  cts. 

FJnterecl   as  Second   Class  Matter  In 
Post  Office  at  San  Francl.soo. 

PUBLICATION  RULES. 


Date  of  Expiration — Receipt  of  bill  indi- 
cates the  time  when  your  subscription  ex- 
pires. 

Discontinuance.— ^Subscriptions  are  not  dis- 
continued at  their  expiration.  Any  subscrib- 
er wishing  to  stop  his  paper  must  notify 
the  Publishers.  Do  not  depend  upon  your 
Postmaster  or  any  one  else  to  order  the 
paper  stopped  for  you.  ^ 

Changre  of  Address. — Subscribers  must  no- 
tify us  of  any  change  in  their  address,  giv- 
ing both  the  former  and  present  address, 
otherwise  they  are  responsible  for  the  paper 
if  sent  to  a  former  address,  until  ordered 
stopped,  or  address  changed. 

How  to  Keniit. — To  secure  safety,  it  is 
important  that  remittances  should  be  made 
by  checlcs,  drafts,  postofflce  orders,  express 
money  orders,  or  registered  letters,  made 
payable  to  the  "Retail  Grocers'  Advocate." 

Receipts. — Remittances  are  acknowledged 
by  potsal  card  receipt. 

Missing  Numbers. — Should  a  number  of 
the  "Advocate"  fail  to  reach  a  subscriber, 
he  will  confer  a  favor  upon  the  Publishers 
by  notifying  us  of  the  fact,  upon  receipt  of 
which  notice  the  missing  number  will  be 
sent. 
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The  fifms  listed  below  are  using 
the  columils  of  The  Advocate  in  the 
cause  of  puMlcity*  We  urge  our 
friends  and  members  to  remember 
them  in  placing  orders. 

AGENTS,  MNFRS. 
R.  A.  Holcombe  &  Co.,  50  Clay  St. 
W.  A.  Hawley,  237-38  Bacon  Blk.,  Okd. 
Beck  Hardware  Co.,  73-75  Clementina. 
Kelly-Clarke  Co.,  23  Market. 
John  H.  Spohn  Co.,  50-52  Clay  St. 
Fred  F.  Hobbs  Co.,  Hansford  Bldg. 
The  C.  B.  Jennings  Co.,  41  Clay  St. 
Johnson-Lock  Mercantile  Co.,  213  San- 
some  St. 
P.  E.  Lenfesty,  49  Hartford  St. 
CastlG  Bros.,  1444  O'Farrell  St. 
Hughsou  &  Merton,  438  Market  St. 
Mailliard  &  Schmieden,  Front  and  Sac- 
ramento Sts. 
M.  L.  Wooley,  628  Third  St. 

AaiMONIA. 

Pacific  Ammonia  Bottling  Co. 

BAKING  POWDER. 

"Royal,"     Johnson-Locke     Mercantile  Co., 

Agts..   213  Sansome  St. 
A.  Schilling  &  Co..  2nd  and  Folsom. 
"Rumford."  Mailliard  &  Schmeidell,  Agts. 
Crescent  "Elgg-Phosphate."     John  H.  Spohn 

St  Co.,  Agts. 

B/INKS. 

Swiss-American  Bank,  1452  Fillmore. 

BEER. 

California  Bottling  Co..   1255  Harrison. 

BITTERS. 
Lash's  Bitters  Co.,  1721  Mission. 

CATSUPS. 

Pacific  Vinegar  &  Pickle  Works.  IGl  Sacra- 
mento St. 

"Snider's  John  H.  Spohn  Co.,  Agts.,  52  Clay 
St. 

"Griffon's,"  California  Fruit  Canncrs'  Asso- 
ciation. 

CHEESE  Cl'TTERS. 

"Perfection,"  Levenson  Co..  Distributors. 
Front  and  Pine  Sts. 

COFJEE,   ^i;A.  ETC. 

J.  A.  Folger  &  Co.,  Spear  &  Howard. 

M.  J.  Brandenstein  &  Co..  Mission  near  Spear 

A.  Schilling  &  Co..  2nd  and  Folsom. 

COFFEE  MILLS. 

F.  F.  Wear,  D.  S.  A..  Pacific  Coast. 

Hobart  Mills,  l.?7-139  Telegraph  .\vc..  Oak- 
land. 

"Royal."    Beck    Hardware    Co.,    Agts..  004 

Mission  St. 
"Enterprise."   43.S   Market  St. 

COLLECTORS. 
American  Collection  -Vgency.  Grant  Bldg. 

COMMISSION  .MERCH.VNTS. 
Dodge-Sweeney  &  Co..  Hathaway  Wharf.  San 
Francisco. 

Scatena.  I^.  &  Co..  104  Washington.  Phone 

Temporary  243. 
Scheer.    Morehouse    &     Grandi.  Hathaway 

Wharf  and   3.!  Clay  St. 
Monottl-Larimer  &  Co..  707  Grove  St. 

CONFECTIONERY. 
"Hunkv-Dorv."  Dodge.  Sweenev  &  Co.,  Agts. 

DELICACIES. 
Rathjens,  P.  F..  1315-1313  Pacific. 
Wieland  Bros..  300-311  Davl.<!  St. 

EVAPORATED  MILK. 
Carnation.  John  H.  Spohn  Co..  Agts.,  50-52 
Clay  St. 

Alpine.  F.  F.  Hobbs  Co..  Agts..  Hansford  Bid. 

Borden  Condensed  Milk  Co..  .Tohnson-Locke 
Co..  Agts..   213  Sansome  St. 

"Hone.vsuckle.  Kelley,  Clarke  Co..  23  Mar- 
ket St. 

FLOUR. 

Crown  Mills  416  JJackson  St. 

Pel  Monte  Milling  Co..  r^omhard  and  Mont- 
gomery.   Phone.  Temporarj-  10S9. 

Globe  Grain  &  Milling  Co..  Chestnut  and 
Montgomery.     Phone.  West  Ifilfl. 

Port  Costa  Milling  Co..  Battery  .<?t..  near 
California. 

Bay  City  Mills,  J.  C.  Westphal  &  Sons,  pro- 
prietor."!, lat  and  Clay  St..  Oakland. 


Phoenix  Milling  Co.,  Sacramento. 
Speriiy  Flour  Co..  112  Spear  St. 

GINCB  ALE. 
D.  Stelmke  &  Co.,  Union  and  Octavla 
tN8ECT  POWDER. 

"Eureka." 

LYE. 

"Red  Seal." 

SIAPLEINE. 

John  H.  Spohn  Co.,  .\Kts..  :>'l  Play 

McC.VSKEY  ACCOUNT  REGISTER. 

W.    A.    Hawley.   Agt.,    237-38   Bacon  Block 
Oakland. 

MINCE  SIEAT. 

"None  Such  Condensed,"  Merrell.  Coule  Co 

MEAT  oLICI.nG  MACHINES. 
"Enterprise."  438  Market  St. 

OIL  TA     -S,  ETC. 
Beck  Hardware  Co..   004   Mission  St. 
F.  F.  Wear.  "National,"  137  Telegraph  Are., 
Oakland. 

PAINTS.  OILS  AND  GLA.SS. 
W.    P.    Fuller    &    Co..    Mission    and  Beale. 

Phone.   Temporary  940. 
Whlttler.  Coburn  &  Co..  Sansome  .St. 

PAPER. 

A.  Zellerbarh  &  Sons.  421  Jackson  St. 
PASTE. 

Cleveland  Macaroni  Co..  Golden  Egg  Brands 

PEANITT  SELLERS. 
KIngery.  Mfg.  Co..   .Ofi  E.  Pearl  St..  Cincin- 
nati, Ohio. 

PICKLE.S.  ETC. 
Pacific  Vinegar  &  Pickle  Works.  161  Sacra- 
mento .St. 
Reed  Pickie  Works.  1507  Folsom. 

POLISHES. 
X-Ray  Stove   Polish.    R.    .\.    Holcombe  Co.. 

Agts..  50  Clay  St. 
U.  S.  Metal  Polish.  J.  T.  Wilson.  Agt.,  2S71 
16th  St. 

-  AOVI  -ONS. 

Cudahy  Packing  Co..  T'nion  St. 
Western  Meat  Co..  17th  and  Harrison  St."*. 
Swift  &  Co..  5th  and  Town!?end  Sts.  ' 
PRCNTES. 

Los  Gatos  Cured  Fruit  Co..  t.os  Gato.* 

ROOT  BEER. 
Chas.  H.  Hires  Co..  Philadelphia. 

RICE. 

W.  T.  Wolisch  &  Co..  Monadnnck  RIdg 
New  Orleans  Rice  Co..  104  Front  St. 

KE'-R  Ui  KK  ATOR.S. 
Ft.  Smith   RefriKer.Tt'>r  Works.   Beck  H:iri'- 
warn  Co..   73  Clementina  St. 

S.AFES. 

Parcell's  Safe  Co..   .'^23  Market  St. 
Richardson  Bros..  131  Fifth  St 
SCALES. 

James  Geddes  &  Co.,  433  I.arkin  St. 

SOAPS. 

"Sapollo."  .T.  P.  ij.  .esnle.  Agt. 

Babbitt's  Brands.  C.  B.  .Tennlngs  Co..  Acis.. 

41  Clay  St. 
Cudah.v  Packing  Co..  4.";  Clay  St. 
Fels  Xai'thn. 
Grandpa's  Wonder. 
Swift  &  Co..  5th  *  Townsend  Sts 
Peet  Bros..  R2S  Third  St. 

SOD.V  W.\TER. 
D.  Stelmko  ,t  Co..  T'nion  nr.d  Octavla  St.i 

.SI'RI  PS.  ETC. 
Long  Syrup  Refining  Ci,  .  sth  and  Brannan 

STATIONERY. 
Schwabacher-Frev  Co..  42  Sutter  St 

WHISKEY. 
The  Rothenberg  Co..  7th  and  Franklin  St*.. 
Oakland. 

Wichman.  T,utfren  &  Cn  .  Everett  and  Harri- 
son  .\ve..  .Vlameda. 
TEA  AND  COFFEE  B.AGS  (Air  Tishl.) 
.Tames  Hermann.  2975  Pacific  Ave. 

VINE0.4R  WORKS. 
Pacific  Vinegar  &  Pickle  Works.  161  Sacra- 
mento St. 

Western  Yeast  &  Vinegar  Works.  403  lllh. 

Phone.  Special  274. 
Reed  Pickl"  Works,  isny  F-iNnm  St. 

WHOLES,\T.E  GROCERS. 
Haas  Bros..  100  California  St. 
T.ennon.    Johi     -v..    OK    Eildy    Sr  Ph^ne. 

Emergency  10. 
J.  H.  N'ewbiucr       Co..  J"0-432  .'.th  .St. 
Wm.  Cluff  Co  .  Spear  and  Mission  Sts. 
Hooper  &  Jennings,  rjrvn-t  near  Third  St 
YEAST. 

Golden  Gate  Compressed  Tenst   C?  w.T^n- 
Initton  and  Fillmore  Sts 
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MARRED 

"ENTERPRISE" 


Grocers  who  are  posted  will 
not  accept  a  Coffee  Mill  unless 
it  bears  the  name  "ENTER- 
PRISE." The  excellence  of  the 
grinders  has  been  proven  by 
many  years'  efficient  service. 
The  strength  of  their  construc- 
tion cuts  out  the  expense  of  re- 
pairs, and  the  beauty  of  their 
finish  makes  them  an  ornament 
in  the  store.  Get  our  catalogue 
at  once,  illustrating  every  desir- 
able kind  of  Rapid  Grinding  and 
Pulverizing  Mills,  from  the 
smallest  hand  mills  up  to  the 
most  powerful  electrically  driv- 
en mills. 


t 
t 


Is  your  equipment  ^ood  ?     Then  make  it  better 
Dont't  rest  till  you  have  the  BEST — 

"ENTERPRISE" 


♦ 

♦ 

♦ 
♦ 


♦ 
♦ 


The  experience  of  all  users  proves 
that  the  "Enterprise"  Rotarj'  Smoked 
Beef  Shaver  greatly  increases  the 
sales  of  smoked  beef. 
Slices  uniform  in  thickness,  from 
tissue    thinness    to    Vs    of    an  i  nch. 

AUTOMATIC  ADJUSTABLE  FEED 
SELF-SHASSPENINGI  DEVICE 

Write  us  for  catalogue  describing 
and  pricing  Hand,  Steam  and  Electric 
Power  Meat  Choppers  and  Rapid 
Grinding  Mills,  Enterprise  Food  Chop- 
pers, ■  Improved  Self-Priming  and 
Measuring  Pump,  and  other  specialties 
demanded  by  enterprising  grocers. 

The  Enterprise  Mffj'.  Co.  of  Pa. 
Phi!a(:eli)hia,  U.  S.  A. 


SHARPENING  DEVICr 


San  Francisco  Office,  438  Market  St. 


No.  125  (with  2  Blades 
No.  129,  (with  1  Blade) 


22.5C 
22.50 


Earl  D.  Eddy,  Editor.  SAN  FRANCISCO,  CAL.,  OCTOBER  25  1907,  Vol.  12.    No.  42. 


Maintaining  Prices. 


Manufacturer's  Riglit  to  Protect  His 
Goods  Upheld  by  Many  Author- 
ities. 


Will  Help  Their  Friends. 


Grocers  all  over  the  State  of  Cali- 
fornia have  been  hurt  by  the  fact  that 
competitors  were  selling  Lea  &  Per- 
rins  Sauce  at  the  rate  of  25c.  for  small 
bottles  and  Eagle  Milk  at  the  rate  of 
15c  per  tin. 

When  a  dealer  sells  at  these  prices, 
he  nets  a  loss  on  each  sale,  since  the 
margin  is  not  sufficient  to  pay  the 
cost  of  handling  the  goods. 

The  Directors  of  the  State  Grocer's 
Association  decided  to  ask  the  man- 
ufacturer's of  these  goods  to  adopt 
the  policy  that  has-been  accomplished 
by  numerous  manufacturers,  of  fixing 
the  retail  selling  price  and  requiring 
the  trade  to  maintain  this  price  as 
one  of  the  conditions  of  being  allowed 
to  handle  these  goods. 

The  Associated  Retail  Grocers  of 
San  Francisco  at  their  October  meet- 
ing also  diiected  the  Field  Secretary 
to  call  on  the  Johnson-Locke  Mercan- 
tile Co.,  and  explain  to  them  the  at- 
titude of  the  trade  in  this  respect  and 
request  of  them  to  protect  the  retail 
selling  price  of  these  goods  and  urge 
upon  their  principals  the  desirability 
and  necessity  of  granting  the  grocers 
the  protection  they  desire. 

The  matter  was  taken  up  with  the 
Johnson-Locke  Mercantile  Co.  This 
company  stated  that  they  desired  time 
in  which  t6  secure  advise  as  to  the  le- 
gality of  such  a  policy. 

Many  Lawyers  Coincide. 
Before  the  Rainier  Bottling  Co.  fixed 
the  selling  price  of  their  beer  at  2 
bottles  for  25  cents,  they  consulted 
their  attorney,  Mr.  Hiram  Johnson, 
who  is  associated  with  the  District  At- 
(Continued  on  page  8.) 


Grocers  Entertainment. 


Theatre  Party  Which  >ViIl  Help  the 
Association  Meet  the  Expenses 
of  National  Delegates. 


Every  grocer  in  San  Francisco  who 
can  do  so  should  plan  to  go  to  the  Al- 
cazar Theatre,  Tuesday  evening,  OCT. 
29TH. 

Everybody  goes  to  the  theatre  once 
in  a  while.  It  would  be  a  good  thing 
to  pick  out  "this  time,  when  by  so  do- 
ing you  will  not  only  liave  the  pleasure 
of  the  entertainment,  but  also  of  meet- 
ing a  lot  of  your  friends  in  the  busi- 
ness, and  also  add  to  the  funds  that 
are  to  be  used  in  helping  the  Associ- 
ation defray  the  e.xi)enses  of  the  men 
who  will  go  as  delegates  to  tl\e  Nat- 
ional Conveutiou  at  Boston  in  May. 

The  play  for  the  evening  is  to  be 
"The  Heart  of  Maryland".  This  is 
Belasco's  masteri>iece.  It  is  a  splen- 
did show  and  will  be  stiisred  with  all 
the  effectivness  for  which  the  .Vlcazar 
peoi)le  are  famons.  The  Company  is 
one  of  the  best  stock  companies  the 
city  has  ever  seen  and  everyone  who 
attends  will  get  the  full  worth  of  his  t 
money.  j 

The  following  named  firms,  individ-  | 
uiils,  etc.,  have  taken  boxes:  j 

Pacific  Coast  Syrup  Co„  .Vuierican 
Milling  Co.,  Von  Isseudorf  Bros.,  and  ! 
"The  Gobblers'  Roost,"  "Good  Govern-  ' 
ment  League,"  Joseph  A.  Stulz  and  ' 
party  (2),  Messrs.  Doyle,  Connolly.  I 
Pierce,  Harrison,  Eddy,  Trask,  Zeitich, 
Weill  Bros.  I 


Grocers  Urge  .VII  Dejilers  to  Handle 
Only  Protected  Beers. 


EARLY  CLOSING  IS  DISCI  SSED 

The  Two  Grocer  Candidates,  King  and 
Stulz,  Given  a  Warm  Rc(('i»tion. 

Enthusiastic  support  was  promised 
the  beer  bottlers  who  i)rotect  trade,  at 
the  October  meeting  ot  the  Associated 
Retail  Grocers,  held  Thursday  even- 
ing, Oct.  17th,  at  Veterans'  Hall.  431 
Duboce  Ave. 

Several  members  reported  that  they 
had  already  put  in  Olympia  beer  be- 
I  cause  the  price  was  being  protected. 
Every  man  present  stated  that  he 
would  consider  it  a  sacred  duty  to  ad- 
vance the  sale  of 

R.VINIER, 
TACO.MA, 
OLYMPIA 
beers   to   the  disadvantage   of  other 
beers,  as  long  as  they  were  the  only 
beers,  the  bottlers  of  which,  would  not 
allow  to  be  sold  at  10c. 

Vice-President  Zett  called  the  meet- 
ing to  order  in  the  absence  of  Presi- 
dent John  W.  King.  The  usual  routine 
of  work  was  taken  up  and  then  the 
members  took  up  the  question  of  the 
beer  situation. 

Field  Secretary  Powers  was  called 
upon  to  state  the  steps  that  had  been 
taken  towards  bringing  about  protec- 
tion for  the  trade. 

Mr.  Powers  explained  that  every 
beer  bottler  in  San  Francisco  had  been 
seen  and  urged  to  give  the  trade  pro- 
tection. The  bottlers  of  local  beers  in 
every  instance  stated  that  they  would 
be  glad  to  see  the  grocers  secure  pro- 
tection on  their  profits,  but  they  were 
evidently  afraid  that  they  would  lose 
so  much  10-cent  trade  that  it  would 
not  pay  them.    Mr.  Powers  explained 
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that  it  now  rested  with  the  grocers 
to  give  such  firm  support  to  the 
KAIMER, 
TACOMA, 
OLYMPIA 
beers  lliat  the  bottlers  who  allowed 
their  beers  to  be  sold  at  10c  would  feel 
that  they  were  losing  so  much  trade 
that  it  would  pay  them  better  to  pro- 
tect l-heir  prices  also. 

Price  of  Pint  Bottles. 
The  only  question  raised  was  to  the 
price  for  Di'^-t  bottles. 

SiiIo!i!02i  felt  that  the  action  of 
the  bottlers  in  putting  a  price  of  10c 
for  three  bottles,  or  40c  per  dozen 
on  pint  botles  was  unwise,  since  it 
would  mean  that  if  the  grocer  redeem- 
ed bottles  he  had  not  given  out  him- 
self, he  v/ould  lose  5  cents  a  dozen  on 
every  dozen  sold. 

Geo.  Dojie  explained  that  the 
grocers  had  advised  the  bottlers  to 
take  that  action.  Their  reason  for  do- 
ing so,  was  that  the  grocers  thought 
that  when  they  invested  35c  in  a  dozen 
pint  bottles,  they  are  entitled  to  a  pro- 
fit on  the  money  so  tied  up  and  that 
a  margin  of  5c  on  the  investment  of 
35c  would  not  be  much  more  than 
enough  to  meet  the  loss  by  breakage. 
Mr.  Doyle  stated  that  his  customers 
did  not  expect  him  to  take  back  bot- 


tlers that  he  had  not  sent  out  to  them. 

H.  Hintnian  of  25th  and  Church  Sts., 
spoke  enthusiastically  of  the  outlook, 
if  the  grocers  would  only  stand  to- 
gether. He  insisted  that  it  would  be 
only  a  short  time  before  every  bottler 
would  be  protecting  the  price  of  his  j 
beer  if  the  grocers  would  only  stand 
together  and  refuse  to  handle  beer 
that  the  bottlers  allowed  to  be  sold 
at  10c. 

Bays  Protected  Beers. 

Secretary  Coiniolly  stated  that  every 
grocer  should  encourage  the  firms  who 
were  protecting  the  retail  selling  price 
of  their  beers.     The  driver  for  the 

I  Olympia  Company  told  him  that  one 
big  firm  had  refused  to  carry  his  beer 
further  when  it  vfas  told  them  that  no 

i  one  would  be  allowed  to  sell  the  beer 

,  at  a  less  price  than  two  for  25c.  This 
firm  afterwards  took  several  dozen, 
but  not  so  much  as  usual.    Mr.  Doyle 

I  and  practically  every  other  grocer  in 
the  Sunset  District  had  given  the 
Olympia  Co.  large  orders,  and  he,  him- 
self, had  put  in  twice  as  large  an  order 
as  usual.  The  firm  of  Connolly  Bros, 
did  not  sell  any  beers  that  could  be 
sold  at  10c. 

Mr.  Doyle  of  Doyle  &  McGowan,  said 
that  every  grocer  that  was  not  hand- 
ling any  of  the  protected  beers  should 
put  in  at  least  a  few  cases  of  each  of 
the  beers  to  show  appreciation  of  the 
action  of  the  bottlers.  He  was  throw- 
ing out  all  beers  that  could  be  sold 
at  10c  and  felt  that  his  business  would 
be  advantaged  by  house  cleaning. 


Mr.  Topp  of  Topp  Bros.,  stated  that 
his  firm  intended  to  sell  only  those 
beers  that  had  to  be  sold  at  two  for 
25c. 

Harry  B.  Arnold  stated  that  he 
thought  the  man  who  sold  a  beer  for 
10c  was  doing  a  very  unbusiness-like 
thing,  since  he  was  helping  an  interest 
that  was  trying  to  hurt  his  profits. 
Customers  Are  Satisfied. 

Mr.  Will  Hohii,  of  W.  &  H.  Hohn, 
stated  that  for  some  time  past  he  had 
been  handling  only  Rainier,  Tacoma 
and  Olympia  beers.  His  customers  now 
all  called  for  these  beers  and  he  had 
no  trouble  in  selling  them  and  getting 
a  fair  price. 

Secretary  Connolly  then  introduced 
the  following  resolution: 
I  RESOLVED:  That  it  is  the  concen- 
sus of  opinion  of  tlie  members  of  the 
Associated  Retail  Grocers  of  San  Fran- 
cisco, that  the  members  should  sell  the 
beer  on  which  they  arc  assured  a  profit 
by  the  bottler,  and  that  it  is  not  good 
business  policy  to  handle  beer  that  tlic 
bottler  allows  to  be  sold  at  10  cents. 

Mr.  E.  I.  Fleiifer  advised  that  a  copy 
of  this  resolution  be  sent  to  every  bot- 
tler. Mr.  Fleiger's  amendment  was 
unanimously  adopted. 
.  .Mr.  J.  Koss  of  the  Potrero,  state.i 
that  even  those  men  who  had  to  han- 
dle 10-cent  beer  because  of  local  com- 
petition, would  be  able  to  switch  their 
trade  to  the  protected  beers  if  they 
tried,  and  he  advised  that  each  mem- 
ber shotild  do  this. 

The  Tlieatre  Party. 

Mr.  Trask  of  the  firm  of  Schmidt  & 


.F 


G 


E.  Broderick   715  Fillmore  St   S. 

Rathjen  Co  Lombard  and  Fillmore  S. 

H.  Hellberff 


STYI^E:  No.  70S0 

Sonoma  Co.  Fruit  and  Produce  Co  

C.  D.  E'ontana  

Rossi  Bros  

Th 


F. 
F. 

Ninth  and  Bryant   S.  F. 

.ircCartbv  Bros  Bush  and  Baker   S.  F. 

Kohn  Bros   1201  Turk  St  S.  F. 

F.  Stuermer   18th  and  Danvers  St  S.  F, 

C.  Stellint;   29th  and  Church   S.  F. 

J.  M.  Hanler    2300  Sutter  S.  F. 

Mnxwell  &  Streckeuhach  1302  18th  St  S.  F. 

Fred  Piolliop    249  Courtland  A^e  S.  F. 

Fny  Gro.  Co  3rd  Ave.  and  B  St  S  F. 

J.  Voniiekohl    1839  Eddy  St  S.  F. 

Southern  Heights  Gro.  Col471  18th  St  S.  F. 

W.  V.  Ifosers    900  I  St.,  corner  10th  Ave  S.  F. 

H.  Heitman    2248  Misison  St.   S.  F. 

If.  Dinslasre    3375  Sacramento  St  S.  F. 

^tilier  H  Lawlor   Guerrero  &  Clinton  Park   S.  F. 

C.  F.  ^\.  Miller   239  Brisrhton  Ave.,  Infrleside  S.  F. 

.1.  Straub   101  De  Montford  Ave..  Inyrleside,  S.  F. 

J.  Soltaro   Park  and  Central  Ave  Alameda 

Martin  Eggers   Frui^valc  Av.  &  Boulevard,  E.  Oakland 

W.  ZeJler   Palo  Alto 

Santa  RosaDrurv  &  Bartholomew   Stockton 

Copperopolis.l.  «ohrer    Stockton 

  Stockton  Hall  Bros   Stockton 

GROCERS   are   Usinff   the   Above   Style  Refriprerator 


Fo!^o^^!ng    Well=Known    CiROCbRS  are 

lYe  make  all  Styles  and  Sizes  for  the  Grocery  Trade. 
REMEMBER     ---------     If  We  Make  It  It's  Made  Rig-ht 

BECK  HARDWARE  CO. 


SAN  FRANCISCO 
73=75  CJementina  St 


\ei 


Phone  Temporary  978 
!r  2d  and  Folsom 


LOS  ANGELES 
47  Central  Avenue. 
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Trask,  told  the  grocers  about  the  thea- 
tre party  of  the  "Boston  Club,"  which 
is  to  be  held  on  Tuesday  evening,  Oct. 
29th,  at  the  Alcazar  Treatre.  He  ex- 
plained that  the  purpose  was  to  raise 
the  money  necessary  to  send  delegates 
to  the  National  Convention,  which  was 
to  be  held  in  Boston  in  May,  1908.  This 
meant  that  the  work  of  the  Boston 
Club  was  in  the  inter.est  of  the  entire 
Association. 

The  Early  Closing  Problem 

Mr.  Will  Holm  urged  that  the  mat- 
ter of  early  closing  should  be  given 
attention.  He  explained  that  the  clerks 
were  now  strongly  organized  and  ad- 
vised that  some  steps  should  be  taken 
by  the  grocers  whereby  an  under- 
standing could  be  secured  as  to  wheth- 
er the  clerks  should  stand  out  for  a  7 
o'clock  or  a  6  o'clock  closing. 

Mr.  Stulz  stated  that  the  matter  of 
the  hours  -v^ould  not  be  brought  up  to 
the  grocers.  The  clerks  would  decide 
■among  themselves  and  then  proceed  to 
enforce  their  announcements. 

Mr.  Doyle  thought  it  would  be  wiser 
to  await  some  definite  word  from  the 
clerks  before  the  matter  was  consid- 
ered. 

Mr.  Zett  stated  that  the  clerks  were 
well  organized  and  he  thought  the 
time  was  very  close  when  the  matter 
would  become  a  live  issue. 

Some  members  expressed  the  opin- 
ion that  the  clerks  were  not  yet  effec- 
tively organized. 

Mr.  Zett  explained  that  this  was  not 
the  case.  The  local  clerks  had  receiv- 
ed a  charter  from  the  National  and 
were  paying  their  dues  to  the  National 
Association. 

Mr.  Arnold  thought  that  when  the 
clerks  were  thoroughly  organized,  it 
would  be  a  very  easy  thing  for  the 
clerks  and  the  organization  of  the  gro- 
cers to  get  togetlier. 

Mr.  Holm  felt  that  the  grocers  should 
take  action  now,  since  the  clerks  were 
already  organized  quite  strongly. 

Mr.  Irriiiie  stated  that  he  favored  a 
ten  hour  dL:  for  clo-ks. 


Will  Aft  With  New  Year. 

Trcsideiit  Ki;iy'  explained  that  the 
clerks  had  proposed  to  begin  an  active 
campaign  to  secure  early  closing  about 
the  first  of  the  year.  Their  method 
would  be  to  bring  pressure  to  bear 
upon  one  large  store  at  a  time  witli 
the  aid  of  the  Labor  Council.  They 
would  keep  this  uj)  until  they  would 
accomiolisli  their  end. 

As.sistant  Secretary  Harri.soii  ex- 
plained that  the  grocery  clerks  had 
succeeded  in  their  movement  for  early 
closing  in  other  cities  larger  than  San 
Francisco. 

Mr.  C.  E.  Young'  stated  that  he  would 
like  to  see  Sunday  closing  as  well  as 
early  closing.  He  had  been  closing 
on  Sunday  and  felt  that  he  had  not 
lost  enough  business  to  make  it  worth 
considering. 

Mr.  Holm  suggested  that  if  the  gro- 
cers should  appoint  a  committee  to 
confer  with  a  like  committee  from  the 
clerks  it  would  probably  result  in  re- 
straining the  clerks  from  making  any 
radical  demands.  He  thought  the  clerks 
would  be  open  to  reason  and  that  a 
conference  of  the  two  committees 
would  se'rve  to  insure  that  any  demand 
of  the  clerks  would  be  such  as  would 
receive  the  approval  of  the  grocers. 

Mr.  Doyle  called  attention  to  the  fact 
that  up  to  the  present  time  no  definite 
communication  had  been  received  from 
the  clerks.  He  advised  delay.  Tliis 
suggestion  met  with  the  general  ap- 
proval and  that  course  was  decided 
upon. 

Two  Grocer  Candidates. 

A  motion  to  adjourn  was  delayed  by 
Mr.  Doyle,  who  called  attention  to  the 
fact  that  among  the  candidates  to  be 
voted  upon  at  the  coming  election 
were  two  grocers.  President  John  W. 
King,  who  was  the  Republican  candi- 
date for  Supervisor,  and  past  president 
.Jos.  A.  Stulz,  who  was  candidate  for 
PuMic  Administrator.  He  suggested 
that  these  gentlemen  be  called  upon 
to  address  the  meeting. 

President  King'  assured  the  grocers 
that  if  lie  were  elected  Supervisor  the 


grocers  would  have  a  staunch  sup- 
porter of  anything  they  desired,  and  he 
assured  them  that  they  would  be  jji'oud 
of  his  course  should  he  be  elected. 

Mr.  Sliilz  stated  that  he  had  prom- 
ised to  give  an  honest  administration 
of  his' office  jirior  to  the  election  of 
190;').  The  records  of  his  office  had 
shown  that  he  had  made  .good  in  every 
particular.  He  thanked  the  grocers  for 
the  suiJ))ort  that  had  been  accorded 
him  In  the  past,  and  assured  them  that 
if  elected  again  that  he  would  continue 
his  office  as  it  had  been  in  the  past,  so 
that  it  would  be  an  honor  to  the  men 
who  gave  him  their  confidence,  as  well 
as  himself. 

The  two  candidates  were  received 
with  warm  applause. 

Mr.  J.  M.  Sullivan  gave  a  warm 
boost  for  the  theatre  party  of  the  Bos- 
ton Club.  He  called  the  attention  of 
the  grocers  to  the  fact  that  they  all 
went  to  the  theatre  once  in  a  while. 
He  advised  them  if  they  went  to  the 
Alcazar  on  the  night  of  the  Boston 
Club  theatre  party  that  they  would  not 
only  have  a  good  time  and  see  a  great 
many  of  their  neighbors,  but  that  they 
would  be  helping  themselves  as  well 
as  the  Boston  Club,  since  the  funds 
to  be  raised  would  save  the  Associa- 
tion the  necessity  of  taking  from  their 
treasury  the  expenses  for  delegates  to 
the  National  Convention. 

The  meeting  then  adjourned. 


It  is  said  that  $3,000,000  is  wasted 
annually  because  the  law  says  that 
cigar  boxes  may  not  be  used  for  pack- 
ing cigars  again.  The  average  cigar 
box  costs  about  ten  cents,  and  it  cer- 
tainly sef-ms  that  some  method  should 
be  devised  to  permit  the  boxes  to  be 
used  again.  Aside  from  the  greac 
••vaste,  it  is  said  that  the  supply  of 
material  from  which  the  boxes  are 
made  is  fast  diminishing,  and  the  price 
has  increased  approximately  30  per 
cent  during  the  past  six  years. 


Grocers'  Theatre  Partv — "Alcazar" — 
October  29th. 


Best 


is  at  home  wherever 


grocers  are 


alive  to  their  interests. 
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MAINTAIIVING  PRICES. 


(Continued  from  page  5.) 
torney's  office  in  the  prosecution  of  tlie 
graft  cases.  Mr.  Johnson  assured  Mr. 
Rapp  that  the  Cartwright  law  did  not 
prevent  an  individual  manufacturer 
from  fixing  a  price  on  his  product  and 
refusing  to  sell  a  dealer  who  did  not 
agree  to  maintain  that  price. 

Field  Secretary  Powers  took  the 
matter  up  with  Attorney  General  Webb 
of  California. 

He  was  informed  that  the  Cartwright 
law  left  the  responsibility  for  enforce- 
ment with  the  District  Attorneys  of 
the  various  counties.  They  thought 
that  the  matter,  therefore,  should  be 
taken  up  with  the  local  district  at- 
torney. 

Application  was  made  to  District  At- 
torney Wm.  H.  Langdon  for  inform- 
ation as  to  what  had  been  done  in  his 
department. 

The  matter  of  the  interpretion  of 
the  Cartwright  law  has  been  left  by 
Mr.  Langdon  with  Wm.  Hoff  Cook. 
Judge  Cook  stated  that  the  District 
Attorney's  office  would  not  act  ex- 
cept on  the  matter  of  a  complaint.  He 
had  given  considerable  thought  to  the 
matter  however,  and  stated  that  he 
would  be  glad  to  give  an  opinion  as  to 
the  legality  of  fixing  a  retail  selling 
price  after  he  had  been  able  to  look 
into  the  matter  further. 

In  an  article  in  regard  to  the  Cart- 
wright law  written  for  the  "Advocate" 
A.  Schilling  &  Co.  state: 


"The  California  Cartwright  law  is 
strictly  anti-trust.  It  prohibits  two  or 
more  manufacturers  from  combining 
and  in  any  way  determining,  or  agree- 
ing upon,  or  regulating  selling  prices  in 
restraint  of  trade.  For  a  number  of 
retailers  to  agree  or  combine  and  a- 
gree  upon  certain  selling  prices,  is  in 
restraint  of  trade  and  is  prohibited. 

A  sale  of  goods  by  an  individual  man 
ufactiirer  to  a  merchant  with  the  un- 
derstanding that  he  offers  the  goods  in 
accordance  with  Ids  policy  at  a  speci- 
fied retail  price,  is  not  restraining 
trade — is  not  interfered  with  by  the 
Cartwright  law.  This  is  our  under- 
standing of  the  statute  and  it  is  the  ad- 
vice of  our  attorney,  and  we  are  govern- 
ing ourselves  accordingly — selling,  as 
we  have  sold,  in  accordance  with  and 
subject  to  the  conditions  stated  in  our 
notification  by  registered  letter,  to 
the  trade,  which  notification  has  legal 
force  and  is  binding  on  all  dealers  in 
Schilling's  Best  wholesale  or  retail. 

It  is  to  be  hoped  that  the  Johnson- 
Locke  Mercantile  Co.  will  lend  its  in- 
fluence towards  helping  the  grocers 
secure  a  profit  on  the  goods. 


EGGi-O-SEE  GETS  MARRIED. 


C.  E.  Pierce,  Coast  Representative  of 
Famous  Cereal  Becomes  a  Benedict. 


H.  Hollman  &  Co.  are  putting  a  new 
plate  glass  front  into  their  store  at 
2805  Mission  street.  Under  the  con- 
servative and  able  management  of  the 
junior  partner,  Mr.  A.  Zett,  this  Arm 
has  seen  a  splendid  continuance  of 
prosperity. 


FORT  SMITH  REFRIGERATORS- 
COLD  and  DRY. 


Word  reaches  us  from  Los  Angeles 
under  date  of  October  21,  to  the  fol- 
lowing effect: 

"C.  E.  Pierce,  of  Egg-O-See  fame,  is 
to  get  married  tomorrow  to  Miss  Alice 
L.  Walker  of  1349  Ingram  St.,  this  city. 
She  has  been  a  resident  of  the  city  12 
years  and  is  prominent  in  society  cir- 
cles  here.  They  leave  tomorrow  foi' 
Santa  Barbara  and  Santa  Cruz." 

The  Advocate  takes  this  occasion  to 
congratulate  Mr.  and  Mrs.  Pierce  on 
the  wisdom  of  their  respective  choice 
and  to  wish  the  happy  couple  the  best 
the  world  affords.  Pierce  will  get  it, 
if  anybody  can. 

 ♦  — 

While  the  mind  and  intellect  are 
supposed  to  govern  one's  passions,  still 
many  of  our  great  men  have  been 
known  to  have  decided  weaknesses  in 
certain  of  their  appetites.  Peter  the 
Great  would  insist  on  his  limburger 
cheese,  Martin  Luther  would  have  no 
other  beverage  but  Torgan  beer,  Henry 
IV  would  repeatedly  make  himself  sick 
by  eating  too  many  oysters,  Schiller 
had  ham  mixed  every  day  together 
with  his  other  victuals.  A  special  book 
is  held  by  a  Stuggart  restaurant, which 
is  labeled  thus:  "Meals  for  Dr.  Schil- 
ler in  1702." 


FT.  SMITH  REFRIGERATORS  SAVE 

ICE.  ■  \  ''m 


HANDLE 

SPERRY  FLOUR 

and  make  a  Qood 
PROFIT! 

The  most  popular  brand  on  the  Market* 
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DIAMOND  MATCH  PEOJECTS. 


Turpentine,  Paper  and  Veneeriug 
i  Plants  to  Be  Built. 


'  Cliico. — The  president  and  directors 
of  tlie  Diamond  MatctL  Co.,  at  present 
in  tliis  city  on  tlieir  annual  tour,  tiave 
announced  tlie  company's  plan  for 
tlie  ensuing  year,  wliicli  contemplate 
the  construction  of  new  industries  for 
Butte  and  Tehama  counties  and  the 
fettling  of  the  corporation's  policy. 
President  Barber  announces  that  the 
'company  will  build  a  veneering  plant 
on  the  site  of  the  old  Sierra  Lumber 
Co.'s  planing  mill  and  box  factory  in 
this  city,  and  that  actual  construction 
work  wlil  commence  as  soon  as  the 
plans  and  specifications  are  prepared. 
This  will  employ  a  considerable  num- 
ber of  men  and  will  cost  in  the  thous- 
ands. 

The  sawmill  at  Lyonsville,  Tehama 
County,  ^ill  be  rebuilt  with  a  capacity 
equal  to"  that  of  the  old  one  recently 
burned  and  of  the  band-saw  type.  P. 
M.  Clough,  Pacific  Coast  manager  for 
the  company,  and  who  has  fostered 
and  supervised  the  upbuilding  of  the 
immense  plants  at  Barber  and  Stirling 
City,  will  be  promoted  to  a  larger  field. 
In  addition  to  having  charge  of  the 
vast  properties  of  the  company  in  Te- 
:hiama  and  Butte  counties,  he  will  have 
a  voice  on  the  executive  board  of  the 
company,  and  will  spend  part  of  his 
time  in  New  York  City  in  conference 
with  the  directors. 

It  is  possible  that  some  railroad  con- 
struction will  be  authorized  in  Butte 
and  Tehama  counties  during  the  next 
two  months.  Bartholomew,  the  Eng- 
lish director  and  large  stockholder  of 
the  company,  will  arrive  in  New  York 
soon  to  hold  a  conference  with  Presi- 
dent Barber  and  other  directors  of  the 
company  relative  to  railroad  construc- 
tion. It  is  probable  that  the  proposed 
railroad  from  Red  Bluff  to  Lyonsville, 
and  from  Magalia  to  Butte  Meadows 
will  be  considered  with  other  matters 
at  that  time. 

The  officials  have  given  much  con- 


POWDER 

Absolutely  Pure 

A  Cream  of  Tartar  Powder, 
free  from  alum  or  phos" 
phatic  acid 

Makes  Home  Baking  Easy 


ALL  grocers  should 
carry  a  full  Stock  of 
Royal  Baking  Powder, 

It  always  gives  the 
greatest  satisfaction  to 
customers,  and  in  the 
end  yields  the  larger 
profit  to  the  grocer. 


sideration  to  the  turpentine  plant  at 
Stirling  City,  and  it  is  probable  that 
in  the  course  of  time  the  actual  con- 
struction of  a  large  plant  will  be  aut- 
horized. President  Barber  also  stated 
that  the  prospects  for  a  wood-pulp 
factory  at  Stirling  City  and  a  paper 
mill  at  Chico  to  utilize  the  product 
were  good,  as  much  of  the  wood  at 
Stirling  City  goes  to  waste.  No  action 
has  been  taken  on  these  matters,  how- 
ever. The  25-miie  flume  from  Chico 
to  West  Branch,  up  Chico  Creek,  will 
be  torn  down  as  no  mill  will  be  op- 
erated at  West  Branch  or  Soda  Springs 
This  flume  cost  the  Sierra  Lumber  Co. 
about  $1,000,000  to  construct  years 
ago. 

The  policy  of  the  company  for  the 
ensuing  year  will  be  conservative,  ow- 
ing to  the  present  stringency  in  the 
money  market,  and  some  of  the  pro- 


posed plants,  not  now  authorized,  such 
as  the  paper  mill,  turpentine  plant  and 
pulp  mill,  and  railroad  construction, 
will  not  be  actually  constructed  be- 
fore a  couple  of  years.  The  company 
will  not  endeavor  to  increase  its  out- 
put of  lumber  to  any  great  degree,  l)e- 
lieving  it  better  policy  to  save  the 
supply  as  much  as  possible  for  the 
future,  when  lumber  will  be  higher. 
This  will  also  tend  to  give  the  young 
trees  an  opportunity  to  obtain  a  great- 
er growth.  The  mill  at  Lyonsville  Is 
to  be  reconstructed.  ov%ing  to  the  fact 
that  its  feeding  apparatus  is  now  on 
the  ground,  and  the  factory  is  estab- 
lished at  Red  Bluff.  If  the  mill  wa3 
not  rebuilt  these  would  be  practically 
useless. 


Grocers'  Tlieatre  Party — "Alcazar"  — 
October  29tli. 


Now  is  the  time  to  run  on- 

HUMBOLDT  COUNTY  BUTTER 

GIVE  YOUR  CUSTOMERS 

ALPHINE  OR  GOLDEN  GLOW 

And  you  will  not  have  to  listen  to  Kicks. 

MONOTTI-LARIMER  CO. 

Phone  Market  3006.  32-36  Page  St.,  S.  F. 


10 


THE    RETAIL    GROCERS'  ADVOCAtE 


California's  Best  Advertised  Product  I 


DEL 


Chocolates  and  Cocoa  Satisfies  Everybody 

THE  CONSUMER. 

Because  it  is  always  Pure, 
Fresh  and  of  Full  Strength. 


Because  it  Cannot  be  Sold 
for  Less  than  a  Fair  Price: 


In  order  to  protect  our  Trade  Mark  and  Also  Protect  the  Dealers  who  Distribute  our  Goods, 
we  hare  fixed  the  following  as  the  minimum  prices  of  the  goods  listed  below: 

LHII<ARDELLI'S  Ground   Chocolate,  l-lb.  tins  35c. 

"  Ground  Chocolate,  3-lb  tins  90c. 

"  Cocoa,  1-2  lb.  tins     -    -    -  25c. 

Eagle  Chocolate,  l-lb.         -  30c. 

(More  may  be  charged  when  the  dealer  finds  it  necessary.) 

We  sincerely  trust  that  the  Retail  Trade  will  appreciate  our  Good  Will  and  will  lend  their 
aid  in  our  efforts  to  maintain  the  above  prices 

D.  GHIRARDELLI  CO. 


RED  SEAL  LYE. 

Disinfectant,    Water  Softener,  Cleanser.  The  Sifting  top  Can 

p.  C.  TOMSON  &  CO.,  Makers,  PHiladelpHia,  Pa. 
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GROCERY  MARKETS. 


Review  of  Conditions  as  Re- 
ported by  Experts  in  Vari- 
ous Centers. 


POINTS  TO  WATCH. 


FLOUR.— 
Another  adrance  of  20  cents  per 
barrel  will  take  place  within  a  few 
days — such    is    the    talk    on  the 
"street" 

MEALS.— 
Sharp  advances  in  all  local  brands 
will  occur  shortly. 

MUSHES.— 
Prices  are  said  to  be  on  the  rerge 
of  such  an  advance  as  will  make  it 
necessary  for  the  grocer  to  ^et  2 
for  25c.  for  the  present  10  cent  sel- 
lers. 

CANNi^J  CORN.— 
Authentic  figures  show  a  shortage, 
of  2,000.000  cases  in  this  year's  pack 
this  makes  advances  absolutely  cer- 
tain, in  accord  with  present  strong 
market. 

TOMATOES.— 
Owing  to  the  present  threatened 
weather  which  is  holding  back  the 
ripening  or  the  Tomatoes  on  the 
vines,  the  market  is  extrenie'v  firm. 
It  looks  as  though  tlie  market  would 
jump  up  several  notches. 

CANNED  FRUITS.— 
The  iobbers  now  control  the  sit- 
uation in  is  line,  but  tiieir  sup- 
plies are  rapidly  going  into  Coii- 
sn:ni)tion  and  advances  will  natural- 
ly continue  to  be  the  rule. 

VNS.— 

C'lifornia's  Crop  will  be  but  3-5  per 
cent  of  the  average. 


FREE  DEALS. 

Peet  Bros.  Mfg.  Co.  One  case  Borax 
Washing  Powder  free  with  each  ten 
cases,  or,  one  half  case  free  with  each 
five  and  one-half  cases  purchased  at 
the  following  regular  list  prices:  5Vz 
f  ases  $3.55;  10  cases  $3.50;  30  cases, 
$■■3.45.  Effective  Sept.  30  and  subject 
to  withdrawal  without  advance  notice. 

Peet  Bros.  Mfg.  Co.,  one  case  A-B 
Naptha  Washing  Powder  free  with 
cch  ten  cases,  or,  one  half  case  free 
v  ith  each  five  and  one  half  cases 
jMirchased  at  the  following  regular  list 
prices:.. 5%  cases,  $4.20;  10  cases, 
$1,15;  30  cases,  $4.10.  Effective  July 
:  0  and  subject  to  withdrawal  without 
ii  Ivance  notice. 

Dr.  Price's  Cereal  Food — V2  cs  free 
with  five;  1  cs  free  with  10;  freigiit 
paid. 

Fairbanks  Gold  Dust. 

\y\th  five  and  a  half  boxes  at  4.65 
one-half  box  free.  Size  24x72.  With 
fen  boxes  at  4.60  one  box  free.  With 
25  Va  boxes  at  4.55  two  and  one-half 


boxes  free.  With  fifty  boxes  at  4.55 
fiv  boxes  free.  Above  deal  is  good 
for  but  a  short  period. 

Rumford  Baking  Powder — Five  per 
cent  discount  in  five  case  lots;  one 
case  free  in  ten  case  lots. 

Jello — One  case  free  with  each  12 
cases.    Deal  limited  to  48  cases.  Ice 
cream  powder  made  by  the  same  com 
pany  may  be  assorted  with  Jello  in 
making  up  orders. 

Parsons  Ammonia. — %  case  free 
with  51^  cases,  1  case  free  with  10 
cases. 

Cal.  Home  Brand  Catsup. — 5  case 
Lots,  $2.25  per  doz.  and  one  case  free; 
10  case  Lots,  $2.20  per  doz.  Two  cases 
free  25  case  Lots,  $2.15  per  doz.  and 
5  cases  free;  100  case  Lots,  $2.00  per 
doz.  and  20  cases  free. 

Murdoch's  Starch — 10  case  lots  as- 
sorted or  straight  at  list,  one  case 
corn  starch  free.  Crates  of  sixes 
count  for  two  cases. 

X-Ray  Stove  Polish — 5c  size,  3  doz. 


$1.50  with  6  free;  10c  size,  3  doz., 
$2.50  with  6  free. 

Bromangelon — One  dozen  free  with 
each  gross  ordered.  No  free  gooJs 
with  orders  for  less  than  one  gross. 

Frazier's  Axle  Qrease. — One  case 

free  with  tep 
Malta  Vita — One  case  free  with  five. 
Rex  Lye — One  case  free  with  five 

cases. 


SI  GAR. 

The  current  week  has  shown  no 
changes  in  this  line.  The  market  is 
without  feature  at  the  present  time. 

New  York,  Oct.  17.— Willett  &  Gray 
report : 

The  week  Raws:  Declined  .05c.  Re- 
fined: Unchanged.  Net  cash  quotations 
this  date  are:  Molasses  3.00c.;  Cent- 
rifugals,  3.90.C:    Granulated,  4.65c. 

Raws. — Local  markets  and  condi- 
tions aie  ignored  for  the  moment  and 
all  attention  is  directed  to  the  Euro- 
pean sugar  markets  as  influenced  by 
the  maturing  beet  crops. 

The  notable  feature  of  the  week  is 


Golden  Gate  Leaf  Lard. 
Eastern  Star  Hams  and  Bacon* 
Sound,  Wholesome  Food  Products 


Prepared  under  strictly  hygienic  conditions 
and 

-    United  States  Government  Inspection. 


Western  Meat  Co. 


Msiil  Address 


SoiitH   Sa,n  Francisco 

Sdn  IVlateo  County 
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the  commencement  of  the  domestic 
crop  of  Louisiana,  a  few  small  lots  of 
plantation  sugar  having  been  received 
at  New  Orleans  and  sold  at  full  prices. 

The  crop  prospects  are  favorable 
under  good  weather  conditions. 

Cuba  has  received  much  needed 
rains  in  some  sections  of  the  Island 
but  still  lacks  moisture  in  other  parts 
so  that  diminished  crop  from  last  year 
seems  to  be  assured  to  a  moderate  ex- 
tent. 

Kefiiicd. — All  prices  and  conditions 
at  the  Eastern  markets  remain  un- 
changed, but  important  revisions  of 
the  selling  methods  have  been  made 
in  the  West.  Up  to  the  present  the 
selling  value  of  Beet  Granulated  re- 
fined has  been  considered  as  from  10c 
per  100  lbs.  to  30c.  per  100  lbs.  below 
the  selling  value  of  Cane  Granulated, 
although  such  a  large  difference  as 
20c.  to  30c.  has  been  known  not  to 
exist  in  intrinsic  merits.  The  nresent 
crop  of  Beet  Granulated  will,  there- 
fore, be  sold  at  Kansas  City  and  east- 
ward at  a  difference  of  10c.  per  100 
tbs.  below  the  basis  of  the  American 
Sugar  Refining  Go's  selling  basis  at 
New  York.  For  Denver  and  west- 
ward, where  prices  are  governed  by 
San  Francisco  quotations,  the  differ- 
ence is  now  20c.  per  100  lbs.  for  Beet 
Giranulated  below  Cane  Granulated, 
and  subject  to  variations. 

Present  quotations  at  San  Francis- 
co, which  advanced  10c  per  100  lbs. 


during  the  week,  are  5.20c.  per  lb.  net 
for  Cane,  and  5c.  per  lb.  net  for  Beet. 

At  Denver,  Colorado,  the  quotations 
are  5.35c.  per  lb.  for  Cane  and  5.15c. 
per  lb.  for  Beet  net. 

At  Kansas  City,  5.14c.  per  lb.  for 
Cane  and  5.04c.  per  lb.  for  Beet  net. 

New  Orleans  quotations  are  4.80c., 
less  1  per  cent,  for  cash  in  7  days,  for 
Cane  Granulated. 

A  very  fair  demand  exists  all 
through  the  country  on  the  hand-to- 
mouth  basis. 

The  immediate  future  look  steady. 
RICE. 

M.  Pliillips  &  Co.,  say  under  date  of 
Oct.  22.: 

"Prices  on  all  grades  are  maintained 
owing  to  the  fact  that  unfavorable 
weather  has  retarded  operations  and 
has  done  serious  damage  to  a  large 
portion  of  the  crop.  We  look  for 
good  grades  to  be  scarce  and  prices  to 
continue  high.  Lower  grades  will  no 
doubt  decline  slightly  within  the  next 
thirty  days  but  this  will  have  no  effect 
on  the  Coast  until  60  days  from  date. 
Spot  goods  are  in  great  demand  with 
practically  nothing  to  offer.  Other 
grades  shown  no  change." 

New  York,  Oct.  IStli.— Dan  Talm- 
age's  Son's  Co..  say: 

"Demand  continues  active  from  all 
sources.  Receipts  are  coming  in 
slowly,  and  are  mostly  sold  "to  arrive" 
leaving  but  little  to  add  to  the  spot 
stock  which  is  very  limited.  Under 


these  conditions  prices  are  well  sus- 
tained, and  on  more  sightly  parcels  a 
trifle  advanced.  New  Crop  Japans  are 
being  offered  and  taken  quickly  at  an 
advance  over  closing  figures  of  the 
last  crop. 

"Advices  from  the  South  note  good 
demand  on  the  Atlantic  Coast:  re- 
ceipts are  moderate  and  offerings  free- 
ly taken.  At  New  Orleans,  the  mar- 
ket is  strong  and  with  active  demand. 

In  the  Interior  Southwest  Louisiana 
and  Texas  demand  is  active  and  full 
prices  are  exacted  on  all  offerings. 
The  situation  particularly  in  Texas, 
is  becoming  very  serious  on  account 
of  continued  rains,  and  the  early  hope 
of  planters  as  to  quantity  and  quality 
is  greatly  modified. 

"Cables  and  correspondence  from 
abroad  note  generally  strong  market. 
Transactions  mainly  confined  to  im- 
mediate wants." 

New  Orleans,  L  A.,  Oct.  12. — Siewerd 
Milling  Co.,  Ltd.,  say: 

"The  Week's  Rice  Market  closes 
strong,  with  values  fully  maintained 
on  Extra  Fancies  and  all  White  Grades. 
Medium  and  Low  Grades  somewhat  de- 
pressed with  the  ideas  of  Buyers  and 
Sellers  quite  at  variance  as  to  price. 
The  long  spell  of  rain  and  unfavor- 
able conditions,  seems  to  be  broken, 
Clear  Cold  Weather  prevailing  through 
out  the  entire  Belt." 

DRIED  FRUIT. 

The  market  in  this  line  is  (juiet,  the 


Golden  Gate| 


Coffees,  Teas, 
Baking"  Powder, 


Spices 
Extracts. 


The  mission  of  the  retail  grocer  is  to  please  his  customers  and 
to  make  money.     Folger's  Golden  Gate  goods  will 
help.     So  completely  do  they  satisfy  that 
dealers  and  consumers  refer  to  them  as 

"The  Satisfaction  Line" 


J.  A.  FOLGER  (SL  CO., 

Specialists  in  Higli  Grade  Goods. 


iSan  Francisco. 
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demand  being  on  a  hand  to  mouth 
basia  The  present  financial  situa- 
tion is  such  that  heavy  buying  by  first 
hands  has  been  discontinued. 
PEUNES. 
The  market  in  this  line  is  easy.  The 
smaller  packers  are  weakening  in  their 
demands  and  the  market  is  therefore 
not  as  firm  as  it  has  been.  However, 
this  is  but  a  temporary  condition  and 
prices  will  recover  themselves  within 
a  few  days. 

BAISINS. 

There  is  not  much  doing  in  this  line, 
at  present  so  far  as  fluctuations  in 
prices  are  concerned. 

ALMOINDS. 

The  market  in  this  line  is  said  to 
be  weakening  but  prices  show  no  in- 
dications of  declines. 

WALIVUTS. 

The  walnut  crop  is  turning  out  to 
be  shorter  than  at  first  expected.  The 
market  is  firm. 

CANIVED  FKIITS. 

The  canned  fruit  situation  is  now  in 
control  of  the  wholesale  grocers,  first 
hands  having  disposed  of  practically 
all  of  the  goods  they  possess.  The 
.goods  which  the  wholesale  grocers 
control  are  rapidly  going  into  con- 
sumption and  more  than  one  jobber  is 
hunting  for  goods  to  supply  the  trade. 
Practically  every  line,  grade  and  qual- 
ity has  advanced  30  cents  within  the 
past  few  days  and  there  is  every  rea- 
son to  believe  that  further  advances 
will  shortly  be  made. 

CANNED  CORN. 

Packers  claim  that  there  is  a  carry- 
over of  between  1,000,000  and  1,500,000 
cases  from  last  year's  pack.  Average 
yearly  consumption  of  '04,  '05,  '06,  was 
10,606,162  cases  against  the  present 
visible  supply  including  the  carry- 
over and  estimated  pack  of  '07,  of  8,- 
500,000  cases  leaving  a  shortage  of  2,1 
106,162  cases. 

In  sympathy  with  the  above  figures, 
the  market  is  very  strong.  The  fig- 
ures are  even  worse  than  those  quoted 
above,  because  of  the  known  fact  that 
there  has  been  a  very  heavy  shrinkage 
in  this  year's  output  in  Main  and  New 
York  State.  Those  grocers  who  have 
put  off  purchasing  their  requirements 
m  this  line  should  get  busy. 

CANNED  TOMATOES. 

Owing  to  the  poor  ripening  weather 
now  being  experienced  in  this  State, 
the  vegetable  above  named  is  riper^- 
ing  very  slowly,  and  if'very  much  early 
rain  falls  or  early  frosts  strike  the 
crop  in  its  present  shape,  a  very  much 


reduced   peack  is  certain.    The   sit- 1 
nation  to-day  is  extremely  firm  and 
there  is  every  reason  to  believe  that  \ 
the  pack  will  be  much  less  than  at 
first   anticipated,   when   prices   were  i 
named. 

Napa. — On  account  of  the  unfav- 
orable ripening  weather,  tomatoes  are  ! 
being  received  so  slowly  that  the  can- , 
nery  in  East  Napa  is  able  to  keep  in  [ 
operation  only  about  two-thirds  of  tne 
time.    The  plant  is  kept  going  about 
four  days  a  week,  some  70  to  75  hands 
being  employed.    From  present  indi- 
cations the  packing  of  tomatoes  will 
last  until  about  the  middle  of  Novem- 
ber. 

FLOUR. 

We  have  it  from  authentic  sources 
that  this  staple  will  advance  another 
20  cents  per  barrel  within  the  next 
few  days.  Our  information  is  con- 
firmed to  some  extent  by  the  gossip  of 
the  "street." 

MEALS  AND  MUSHES. 

In  sympathy  with  the  advances  in 
all  lines  of  raw  farinaceous  goods, 
oats  and  meals,  etc,  are  to  be  ad- 
vanced by  the  local  millers  within  a 
short  time.  It  is  said  that  prices  will 
be  advanced  to  such  a  figure  as  will 
make  it  necessary  for  the  retail  grocer 
to  get  25  cents  for  two  packages  in- 
stead of  on  the  basis  of  10  cents  per 
package,  as  at  present. 

BEANS. 

The  market  in  this  line  is  strong  and 
active,  particularly  in  large  and  small 
whites  and  pinks.  Figures  are  now 
out  and  the  yield  of  this  state  will  be 
35  per  cent  of  the  average:  that  of 
Michigan  35  per  cent;  of  New  York, 
75  per  cent.  These  short  crops  mean 
that  prices  muft  advance  as  the  de- 
mand grows  keener. 

FISH  ETC. 

New  York,  Oct.  17tli. — Strohmeyer 
&  Arpe  Co.,  say: 

Holland  Herring:. — Market    is  un- 


changed. Supplies  are  coming  in 
freely,  but  demand  has  improved,  so 
that  prices  are  about  the  same.  They 
are  likely  to  go  higher  when  the  cold 
weather  sets  in. 

Norway  Herrings. — First  shipments 
have  come  in  and  show  beautiful  qual- 
ity. Prices  .are  so  extremely  low  now 
that  they  are  likely  to  advance  shortly. 

Stock  Fisli. — Shippers  in  Norway 
not  having  received  orders  as  freely  as 
they  expected  have  now  reduced  the 
prices,  but  not  sufficiently  to  induce 
buyers  to  come  into  the  market  freely. 
They  will  have  to  go  down  further  be- 
fore they  will  stimulate  the  dem§ind. 

Imported  Oil  Sardines* — Absolutely 
no  change.  There  is  no  catch  and  no 
stocks,  and  excellent  demand  which 
cannot  be  satisfied.  The  tirade  has 
turned  to  Norwegian  Smoked  Sardines 


KELLEY- 

CLARKE 

CO. 

23  Market  St.,  San  Francisco 

IVORY  SOAP 

LENOX  SOAP  ~! 
P.  &  G.  NAPTHA  SOAP 
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Buy  Right  Direct  from  the  Mills 

Save  Jobbers  Profits 
Largest  Exclusive  Rice  Dealers  on  the  Coast 

NEW  ORLEANS  R.ICE  MILLING  CO.,  104  Front  St.,  San  Francisco 
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as  a  substitute  for  the  French  and 
Portuguese.  Those  Norwegian  Smoked 
Sardines  are  given  excellent  satisfac- 
tion and  are  gaining  the  favor  of  the 
public.  We  are  advised  by  cable  from 
Norway  that  not  more  than  %  of  our 
contract  for  our  brands  of  Smoked 
Sardines  will  be  executed  this  season. 
Other  importers  must  be  in  the  same 
position,  and  it  is  only  natural  that 
prices  for  Smoked  Sardines  should  go 
higher. 

Norway  Mackerel. — Are  now  coming 
in.  Catch  will  be  about  7000  barrels 
less  than  last  season.  The  prices  for 
Norway  Mackerel  are  extremely  high, 
but  this  is  a  natural  consequence  of 
the  keen  competition  amongst  the 
American  buyers  in  the  Norwegian 
market.  The  prices  paid  to  the  fisher- 
men for  the  fresh  mackerel  have  never 
been  equalled.  Norway  Mackerel  are 
to-day  a  luxury  and  still  they  sell  and 
sell  freely,  at  present  asking  prices 
which  are  several  dollars  per  barrel 
higher  than  when  the  market  opened 
up  when  the  first  shipments  arrived 
here.  There  is  no  chance  of  lower 
prices  for  Norway  Mackerel  this  sea- 
son and  there  will  be  hardly  enough 
to  satisfy  the  demand. 

Codfish  has  been  advanced  c  per 
pound.  Still  better  figures  are  ex- 
pected in  the  near  future. 

HAY. 

Soiners  &  Co.,  report  under  date  of 
Oct.  22.; 

The  general  tone  of  the  market  has 
been  strong.  As  both  our  Hay  and 
Grain  markets  show  higher  prices  it  is 
but  reasonable  to  believe  that  all  con- 
sumers will  buy  but  sparingly  until 
the  markets  are  established  at  the  new 
range:  therefore  only  those  who  are 
actually  in  need  of  goods  are  buying 
at  the  moment.  But  later  we  are  in- 
clined to  anticipate  a  more  healthier 
tone  to  the  situation  which  in  turn 
should  pave  the  way  for  still  higher 
prices  which  are  sure  to  come  if  the 
car  scarcity  continues,  which  as  "we 
understand  it.  is  very  liable  to  con- 
tinue for  several  months  yet. 

"At  the  moment  we  can  quote  no 
change  in  last  week's  prices  which 
we  give  to-day  as  follows: 

Choice  Wheat  Hay  $19.00  to  22.00 

Good  Wheat  Hay   17.00  to  18.50 

Other  Grades  Same   12.00  to  160.00 

Wheat  and  Oat    12.00  to  17.00 

Tame  Oat    12.00  to  16.50 

Wild  Oat   10.00  to  13.50 

Stock  Hay    8.00  to  9.50 

Alfalfa   ■   9.00  to  13.50 

Straw,  per  bale  45  to  .85 


Market  Notes. 

It  is  said  that  some  of  the  Maine 
forn  packers  will  deliver  80  per  cent  on 
tlip'i-  contracts  for  fancy,  others  70  per 
cent,  but  more  will  have  only  50  to  60 
per  cent  to  deliver.  The  pack  of  stand- 
ard is  reported  to  be  very  short,  some 
packers  having  none  whatever. 

The  fall  canning  season  for  cove 
oysters  in  Baltimore  is  at  hand  and 
shipments  will  commence  shortly. 


Can  clingstone  peaches  be  preserv- 
ed in  the  State  in  which  they  are 
picked  from  the  tree  in  season,  for 
three  or  four  months  into  the  winter 
season  by  means  of  the  ice  cold  stor- 
age system?  That  is  the  experiment 
which  John  Giblin,  a  well  known  or- 
chardist.  is  trying  at  the  cold  storage 
plant  in  Marysville,  Cal.  Here  he  has 
300  pounds  of  his  choicest  clings, 
which  have  now  been  four  weeks  in 
the  test. 

A  letter  from  a  Western  packer  to 
his  New  York  brokers  contains  the 
following:  "The  Western  corn  packers 
met  in  Chicago  and  according  to  the 
reports  submitted  it  was  found  that 
the  Western  pack  is  2,000,000  cases 
less  than  last  year.  In  view  of  this, 
and  the  great  shortage  in  the  East,  I 
believe  we  will  see  dollar  corn  within 
sixty  days." 

Cables  received  irom  packers  of 
high  grade  figs  in  Smyrna  say  that 
they  cannot  get  enough  stock  of  the 
desired  grade  to  fill  orders. 

The  Maryland  corn  canning  season 
is  reported  to  be  over  except  with  the 
possible  exception  of  a  few  day's  work 
by  canneries  here  and  there. 

The  Western  corn  pack  is  short  as 
compared  with  last  year  and  much 
lighter  than  in  1905  and  1904,  but  ac- 
curate figures  of  this  saeson's  output 
are  not  vet  available. 

An  effort  is  being  made  to  hold 
a  conference  of  representative  Puget 
Sound  and  Fraser  River  canners  in 
Bellingham  for  the  purpose  of  jointly 
agreeing  to  suspend  fishing  operations 
for  sockeye  salmon  until  1909.  This 
would  become  effective  by  packers 
putting  up  certified  checks  which 
would  be  forfeited  in  case  of  breach 
of  agreement  The  British  Columbia 
canners  will  insist  that  not  only  sock- 
eye  fishing  be  abandoned,  but  also  all 
varieties  of  salmon,  claiming  that  some 
breaches  of  agreement  would  be  the 
result  of  the  purrentitious  use  of  sock- 
eye  nets.  All  canneries  will  be  re- 
quired to  remain  closed  throughout  the 
year. 

Four  carloads  of  seeded  r'.*isins  in 
one-pound  cartons,  aggreg^^ling  eigthy 
tons,  have  been  shipned  ^rom  Fresno 
via  San  Francisco  *o  N.,w  Zealand  and 
Australia.  Further  large  lots  are  to 
follow.  The  shipment  of  California 
seeded  raisins  to  Australia  is  a  thing 
which  occurs  every  year  to  some  ex- 
tent, although  the  demand  for  saisins 
in  that  locality  this  season  exceeds  by 
far  anything  ever  experienced  before. 
Usually  a  few  hundred  boxes  go  by  a 
steamer  in  place  of  the  many  tons 
scheduled  to  go  this  time. 


TALUE  IN  FEOGS. 


That  there  is  some  value  in  almost 
everything  is  shown  in  the  case  of  the 
Louisiana  frog.  Here  he  was  a  few 
years  ago,  a  consummate  nuisance, 
whose  chief  purpose  in  life  appeared 
to  be  to  make  life  hideous  to  residents 
of  the  vicinity  of  the  swamps  and 
bayous.    Now  the  delicacy  of  {rogs' 


legs  has  built  up  an  industry  from 
which  the  revenue  is  something  over 
$1,000,000  per  annum.  The  frogs  are 
shipped  alive  in  barrels,  packed  in 
moss.  Over  one  million  barrels  of 
this  living  freight  are  shipped  yearly. 
Of  course  they  are  no  longer  the  ordi- 
nary frogs,  but  aer  carefully  raised 
and  fattened,  being  fed  on  bread,  meal 
and  cracklings. 


Oak  Park,  Cal.— Geo.  W.  Daly,  con- 
ducting a  grocery  business  at  34th  and 
Magnolia  Ave.  has  sold  out  to  Wm. 
M.  McConnell  and  Mark  F.  Raynsford. 


Junket 

Tablets 

Always 

Reliable 

In  Any 

Climate 

Always 

Salable 

At  Any 

Season 

They  Make 

Delicious 
Ice  Cream 

and 

Exquisite 
Desserts 

Your 
Jobber 
Sells 
Them. 

Chr,  Hansen's  Laboratory, 
Little  Falls,  N.  Y. 


AGENTS 
Maillard  &  Schmiedell 
300  Front  St. 
San  Francisco. 


fttij    REJTAlL  GROCBRS'^ADVOCATE 


ASSOCIATION  ROSTER 


ISATIONAL  KETAIL  GROCERS'  AS- 
SOCIATION OF  THE  UNITED 
STATES. 


President,  Charles  J.  Kramer,  Little 
Rock,  Ark. 

Vice-President,  Simon  Clark,  Du- 
luth,  Minn. 

Secretary,  John  A.  Green,  Cleveland, 
Ohio. 

Treasurer,  *Henry  W.  Schwab,  Mil- 
waukee, Wis. 

Director,  for  three  years,  F.  B.  Con- 
nolly, California. 

Director,  for  one  year,  A.  W.  Far- 
linger,  Georgia. 

Senior  Director,  L.  F.  Padberg,  St. 
Louis,  Mo. 

Membership  and  Annual  Dues — Two  class- 
es of  members  are  recog-nized  by  the  by- 
laws of  the  Association — delegates  from  local 
or  State  Associations,  and  individuals  from 
cities  or  towns  where  there  are  no  local  as- 
sociations or  when  existing  associations  do 
not  affiliate  with  National  Association. 

The  dues  of  Associations  are  25  cents  per 
capita  of  local  membership. 


PACIFIC  COAST. 
■  (•-■nil  t;roc-er»'  AMMoetotUtu. 
I'rrNlilenl. 

I''    I!.  Kaiiclier — Sacramento,  CaJ 

l'"lrsit  Vice-PreMltleut. 
,J.   K.  Newberry — Los  Ang-eles,  Cal 

Secomi  Vice-PreMldent. 
Fred  Dresser — ;Portland.  Ore. 

Secretary 
H.   Hauch,   Alameaa.  Cal. 


''iiliforniii     Retnll    Growrw    nD)l  Mer- 
elinnta'  As.vn<-l3ition. 

President,  Geo.   B.   Doyle.   San  Francisco. 
Ist   Vice-President,    F.    N.    Aubry,  Stock- 
ton. 

2nd  Vice-President,  C.  A.  Mottaz,  Los  An- 
geles. 

Srd  Vice-President,  H.  E.  Jones.  San  Jose. 
Treasurer,  C.  B.  Pearson.  Stockton. 
Secretary,  F.  B.   Connolly.  San  Francisco. 

Directors : 
A.   A.    Jost,  Sacramento. 
W.  C.  Longstreth,  Los  Angeles. 
J.  R.  Newberry,  Los  Angeles. 
J.   J.   Hughes,   Nevada  City. 
J.  F.  Llmpinsel,  Placervllle. 
L.  Warnke.  Alameda. 
H.  K.  Duncan,  Oakland. 
L.  R.  Eecleston,  Fresno. 
P.  B.  Connolly,  San  Francisco. 
E.  Kilgore,  Sacramento. 
John  W.  King,  San  Francisco. 


ASSOCIATION  RETAIL  GROCERS  OF  SAN 
FRANCISCO. 
PRESIDENT — John     W.  King,   22nd  and 
Valencia  Sts. 


1st  VICE-PRESIDENT — A.  L.  ZeM,  2S07 
Mission  St. 

2nd  VICE-PiiliSIDENT — Jesse  W.  Traslt, 

339  Devisadero  St. 

TREASURER — John  F.  .Schomer,  3143  24th 
St. 

SECRETARY— Frank     B.     Connolly,  901 

Stanyan  St. 

DIRECTORS — M.  Brock,  332.'.  .SaoramoiUn 


IB 


St.;  James  S.  Irvine,  Hush  ami  I^rankliii  Sis  ; 
(ieorKe  B.  Doyie,  HaiKht  and  t'ole  .Sl.s  ;  OuH 
Lelirke,  t>27  Tennessee  St.;   Antune  Zeidch, 

1995  Union  St. 


Grocers'  Theatre  Party — "Alcazars- 
October  29tli. 


Do  you  want  a  good  clerk  for  your  Coffee 

Department  ? 

One  who  puts  up  a  good  front  and  bring.s  back 
customers.      Besides  a  ver}'  efficient  worker. 

THAT'S  THE  HOBART  MILL 

Its  strong  and  can  pulverize  coffee  as  well  as 
granulate  it.  Address 


FRANK  R  WEAR  D.  S.  A. 

For  Pacific  Coast 

Office:   137-39  Telegraph  Ave*, 

OAKLAND,  CAL. 


BAY  CITY  MILLS 

GROCERS!^— fBAY(0^%S  .i 

TRY  OUR  PATENT  (Extra  Family)  ROLLER  FLOUR       I  ^sllEiRoUR 
YOUR  CUSTOMERS  WILL  THANK  YOU.  ^^^^71^^--  \ 

Bay  City  Flour  Mills,       First  and  Clay  Sts.,  Oakland 


THE    RETAIL    GROCERS'  ADVOCATE 


A.  Schilling  &  Go's  general  offices, 
on  the  ground  floor  of  their  new  build- 
ing, are  now  ready  for  occupancy.  The 
installation  of  the  fittings  has  taken 
a  long  time,  as  it  being  done  on  a 
large  scale.  The  bronze  doorway 
leads  into  a  circular  space  in  the  cent- 
er of  the  room,  surrounded  by  count- 
ers. To  the  left  is  the  sample  depart- 
ment for  teas,  coffees  and  spices.  For 
the  coffee  and  spice  samples  are  sev- 
eral large  cg,binets  of  drawers,  with 
the  two  racks  for  tea,  one  of  which 
will  hold  500  large  cans  and  the  other 
2,000  small  cans  of  tea  samples.  On 
the  other  side  of  the  room  are  a  num- 
ber of  well-lighted  offices,  shut  off  from 
the  rest  by  plate-glass  partitions,  and 
in  the  rear  is  the  stairway  leading  to 
private  offices  on  the  second  floor.  All 
the  office  fittings  are  of  oak,  and  hand 
polished.  This  building,  as  well  as 
the  adjacent  factory,  has  every  pos- 
sible safeguard  against  fire,  the  win- 
dows being  equipped  with  rolling  iron 
shutters. 


Anaheim. — The  Chamber  of  Com- 
merce has  appointed  Messrs.  Howard 
and  Wickett  a  committee  to  meet  rep. 
resentatives  of  the  Spreckels  com- 
pany, owning  a  sugar  factory  at  Wat- 
sonville,  which  the  company  contem- 
plates moving  south. 


NAPA  OYSTERS  PLANTED. 


Napa. — An  experiment  of  the  utmost 
importance  to  this  section  of  the  State 
was  begun  here  a  few  days  ago,  when 
the  first  seed  oysters  were  planted  on 
the  tract  formerly  used  as  a  shotting 


preserve  by  the  Outing  Club.  The 
oysters  came  from  Connecticut,  and 
shipments  will  be  made  monthly  dur- 
ing the  planting  season.  The  result 
of  this  first  experiment  in  oyster- 
growing  in  this  section  is  awaited  with 
interest. 


%  Pts,  $1.12%  doz 
Pts,  1.85 
Qts,  3.26 


IF  A  CUSTOMER 


asks  for 


and  you  can  not  supply  it,  will  he 
not  consider  you  behind  the  times? 


HAND  SAPOLIO  is  a  special  toilet  soap— superior  to  any  otlier  in  countless  ways— delicate 
enough  for  the  baby's  skin,  and  capable  of  removing  any  stain. 

Costs  the  dt:aier  the  aame  as  regular  SAPOLIO,  but  should  be  sold  at  10  cents  per  cake. 
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Wholesale  Price  List. 

EACH  DEPAKTMENT  OF  OUK  PRICE  LIST  IS  CHECKED  OP  AND  CORKECTED  EVERY  WEDNESDAY  BY  M.  J.  BRANDKN- 


EKEY  CO.,  LEVENSON  &  CO.,  SWiFT  &  CO.,  EACH  FIRM  TAKING  THE  DEPART.MENTS  A.SSI(iNED,  .\S  lAUT  INOICVrKS. 

No  claim  is  made  that  this  Price  List  contains  an  ironclad  schedule  of  rates — Kood  tor  a  week.  No  such  schedule  could  lie 
obtained,  even  on  actual  cash  sales.  These  prices  are  solicited  for  publication,  and  represent,  at  the  lime  of  Koing  to  pretis,  the 
average  prices  demanded  by  the  general  run  of  jobbing  houses  for  average  amounts  of  goods  on  overage  conditlonn  of  purcliase. 
Persons  with  cash,  or  undoubted  credit,  always  get  special  low  rates. 

Subscribers  will  confer  a  favor  by  pointing  out  to  ns  any  particular  error  or  omlsalon.  

COL. .(  COL.  COL.  COJL.  


Abalones   17 

Ammonia,   Laundry  ....35 

Anchovies   17 

Asparagus   10 

Ax    Handles   42 

Axle    Grease   38 

Bacon   11 

Bar  Sugar    3 

Barrel  Covers   45 

Baked   Beans   11 

Baking  Powder   19 

Bags    (paper)   38  { 

Barley,  Pearl   23-34 

Baskets   42 

Bath  Brick   38 

Beans,  Canned   10 

Beef,  Barreled   12 

Benzine  39 

Beef,  Extracts   33 

Binder  Twine   42 

Blacking,  Shoe   42 

Bloaters   15 

Bluestone   38 

Bluing   26 

BouUon  Capsules   -.33 

Bowls   43 

Brooms   43 

Breakfast  Foods   31-24 

Brushes   43 

Butter   Ladles   45 

Candies   30 

Candles   38 

Canned  Fish   17 

Canned   Fruits   5-6-7-8 

Canned  Meats   13-14 

Canned    Soups   37 

Canned  Vegetables   10 

Can  Openers   43 

Capers   33 

Castle  Soap   38 

Castor  Oil   30 

Catsups   (bulk)   53-54 

Caviar,  Russian   14 

Cereal  Coffee   34 

Cereal  Laxative   41 

Cereals   21-23-33-34 

Cheese,  for  &  dom  14 

Cheroots   47 

Cheese    Safes   43 

Cigarette  Papers   47 

Chewing  Gum   32 

Chicory    1 

Chimneys   44 

Chloride  of  Lime   26 

Chocolate   33 

Chutney   34 

Cider   34 

Cigarettes   48 

Citron   37 

Clam  &  Clam  Juice  17 


Clam  chowder   18 

Clothes  Lines   43 

Clothes  Line  Pulleys.  . .  .43 

Clothes  Pins   43 

Coal  Oil   39 

Cocoa   34 

Cocoanut   34 

Codash   15 

Coffees    1 

Coffee  Extracts    1 

Condensed  Milk   34 

Condiments   50-56 

Corks   43 

Cordage   40 

Com,  Canned   11 

Corn  Starch   29 

Cottolene   35 

Crackers   32 

Cream  of  Tartar   30 

Currants    51 

Cuttle  Bnoe   40 1 

Demijohn   43 

Dishes,  Wooden   45 

Door  Mats   43 

Dried    Fruits    5 

Drops    and    Lumps  31 

Dry   Paints   30 

Dust  Pans   43 

Dusters   43 

Eels   17 

Egg   Food   39 

Egg  Beaters   45 

Envelopes   4C 

Evaporated  Milk   3  J 

Extracts,  Beef   3b 

Extracts,  Flavoring  ..19-30 

Extracts,  Syrups   4 

Farin.   Goods    .  .31-32-33-34 

Figs    5 

Fine  Cut  Tobacco  47 

Fish  and  Cheese   14 

Fish  (canned)   17 

Fish,  Smoked   16 

Fish,  Potted   16 

Flavoring  Extracts   .  .  19-30 

Flour   21 

Fly  Paper   39 

French  Mustard  (bulk)  .51 
Fruits,    canned  ....5-6-7-8 

Fruits,  dried    5 

Fruit  Wax  &  Strings  42 

Fruit  Jars   39 

Faucets   44 

Fruit  Jar  Caps   39 

Fruit  Jar  Rubbers   39 

Gasolene   29 

Gelatine   35 

Ginger,  preserved   35 

Glue   40 

Gum,  Chewing   32 


Ham   11 

Herring   16 

High  Grade  Smoking  To- 
bacco  48 

Honey    8 

Hops   35 

Horseradish   50 

Ink   40 

Insect  Powder   40 

Ironing   Boards   44 

Jams   7-8 

Jars   39 

Jellies   9-10 

Lantern  Globes   45 

Lamp  Burners  .  44 

Lamp    Chimneys   41 

Lamp  Wicks   45 

Laundry  Starch   29 

Lard   12 

Laundry  Materials   25 

Lard    Oil   30 

Lead  Pencils   46 

Lemon  Squeezers   44 

Lemon   Sugar   36 

Lemon  Juice   36 

Linseed  Oil   30 

Liquid   Bluing   26 

Lobsters,  canned   18 

Lozenges   30 

Lubricating  Oil   30 

Lye   26 

Macaroni   24 

Mackerel   (salt)   15 

Mackerel,  tins   17 

Maple  Sugar    4 

Maple  Syrup    3 

Matches   40 

Meals   21-23-33-34 

Meats  (canned)   13-14 

Milk   (condensed)   34 

Mince  Meat    8 

Mixed  Candy   30 

Molasses   2-3 

Mops  and  Handles  44 

Mouse    Traps   45 

Mushes   21-32-33-24 

Mushrooms   36 

Mustard    (dry)   18 

Mustard    (bulk)   51 

Nealsfoot   Oil   39 

Nest  Eggs   54 

Nuts   7 

Oil    Cans   45 

Oils   ;  29 

Olives   36 

Olive   Oil   36 

Oysters   ig 

Pails   44 

Paints,  Dry  30 

Paper  Bags   38 


Paper,   Shelf   44 

Paper,  Toilet   40 

Paper,  Wrapping   40 

Paprika   18 

Parafflne  Candles   38 

Pastes   24 

Peanut  Butter   36 

Peas   (canned)   H 

Peels   37 

Pens.   Steel   40 

Pencils   '0 

Pepper   19 

Pepper  Sauce   50 

Pickles   51-56 

Pigs'  Feet   12 

Pineapples  (canned)   ....  9 

Plug  Tobacco   47 

Plum  Pudding   37 

Polish,  Metal   42 

Polish,   Shoe   41 

Polish,  Stove   -11 

Pork  and  Beans    9 

Pork,  Barreled  11 

Potato   Mashers   45 

Potted  Fish   16 

Preserves   9-10 

Provisions   11 

Prunes    0 

Raisins    0 

Relishes   51-56 

Rice   24-35 

Rolling  Pins  45 

Rope   40 

Sago   24 

Salad  Oil   37 

Salad  Dressing   37 

Saleratus   20 

Salmon   (salt)   16 

Salmon  (canned)   17 

Salsoda   26 

Salt   37 

Sardines   17 

Salt  Fish   15 

Salt  Meats   11 

Saratoga  Chips   37 

Sauces   51-56 

Sauces   (bulk)   51-56 

Sauerkraut   52 

Seeds   41 

Steel  Pens  40 

Sheep   Dip   41 

Shelf  Paper   44 

Shell  Fish   17 

.Shoe    Dressing   42 

Shop  Bhushes   43 

Shrimps   18 

Smoked    Fish   Ifi 

SmokinjjLf  obacco   40 

.Snuff    TT7  r,o 

Soda  and  SalerntuB   20 


Soap,  scouring   28 

Soups   

Spices   19-30 

Spiltons   45 

Si>oonH,  Wwid   45 

Sprats   17 

Starch   2« 

Stalbmery   4"* 

Slick   Candy   30 

Stogies   17 

Stove  Polish   11 

Sugar    2 

.Sugar,   Maple    * 

Syrup    3 

Syrup,  Extracts    4 

Tacks   

Tapers,  Gas   45 

Tapioca   34 

Teas    1 

Tobacco   16 

Tobasco  Sauce   50 

Tomatoes   H 

Tomato  Catsup  (bulk)53-5t 

Tooth    Picks   45 

Traps   45 

Truffles   S« 

Tubs   44 

Turpentine   29 

Twine   42 

Twine  Holders  45 

TwI.st   Tobacco   48 

Vegetables  (canned)  ....  0 

Vermicelli   24 

Vlnefar   55-56 

Washbutiids   Af 

Washing   Powder   28 

Wax   42 

Wax  Strings   42 

Whips   45 

White  ead   30 

WIckIng   45 

Willow  Ware,  etc  42 

Window   Screen   45 

Wringers   45 

Writing   Paper   45 

Wooden   Ware,   etc  43 

Y'east  Cakes   38 


Department  1 
COFFEE,  CHICORY,  ETC. 

This  DeDt.  ia  corrected  by 
M.  J.  Bra^BMiMtess  s  vo. ;  A.  Schil- 
ling &  Co.;  J.  A.  Folger  &  Co. 
Green  Coffee. 

In  bags  In  drums 


Mocha,  Gen.  Arabian. 23 

No.  2   21 

No.  3   

Mocha   Liverato  ....23 

Aden   21 

Kona   (Hawaiian) ...  .12 

MeaJcan   12 

.lava,  Common   15 

Java,  brown  pln'tlon.20 
.Tava    Mandhellng. ...  26 

Kroe   17 

Taracol,  prime  w'shd.lS 
raracol,  ordinary. . .  .12 
aaatemala  Prime ....  1  i 


25 
23 


16 
18 
18 
26 


16 
It 


Choice   14^4 

Good   12% 

Costa  Rica  Prime.... 13 
"    Cholce(La  G'nd)13 

"    Good   11?4 

Salvador    Washed....  13 

"         Unwashed  .IIH 
Caracola  Guatemala.  .  15 
"        Salvador  ..13V4 
Roast  Coffee. 

Salvador   15  20 

Java   24  31 

Mocha  Aden   27  31 

Prme  w'shd,  C.A.blndsl9  24 
Good  C.  A.  Blends... IS  20 

Ordinary   Blends  12  13 

Java  Fncy  MndhelingSS  >4  33% 

'    Kroe   25?4  2SVI 

Mocha   Liverato  31 H  31% 

J.    S  2514  31% 

Java  &  Mocha  Fancy. 32^4  32% 

"         No.   2  26V4  26 

Ouatemala  No.   1  1<>  18  H 


No.  2 

 0^4 

I614 

Cos'a 

Rica  No. 

i....n%. 

18% 

No.  2 

 17 

18% 

No.  2 

 17 

\1M 

No.  3 

 15H 

16 

Kona 

 20>4 

20% 

No  1 

16% 

Private 

BrandH. 

Lion, 

100-lb 

Folger's  Golden  Gote  Coffee. 


IlOO  or  60.  1-Tb  tins.  . 
50  or  30  2-n>  tins  .  . 
40  or  30.  2H-n)  tins. 
20  or  12.  5-rt>  tins  .  . 
Never  sold  in  bulk 


.31 

3a 

3D 
3t> 


25 


Hills  Bros.  Arabian  Roast 

Arbuckle's  100-lb  17.3 

"M.  J.  B." 
"M.J.B.,"  60  I's  in  case.. 
"M.J.B.,"  30  2's  in  case.  .  .  . 
"M.J.B.,"  24  3's  In  case.  .  .  . 
SchlUlne'H  Beat  CofTee. 
In  l-n>  cartons,  in  25.  50  or 
100- rb  cases.  Caa  be  aaaorted  as 
required. 

5-9tar  ..  .S8%|l-8tar  ...  .is% 
4-Btar  ..  .29%  2-«tar  ...  .22% 
8-itar  It^l 


Chleory. 

California    os^ 

Belgian  No.  2  07 

Belgian,    No.    1  07% 

Coffee  Extracts. 


Bulk,  per  lb  117 

Vienna,  ht's.  10-lb.  bx  25 

Vienna.  I's,  10-lb.  bx  25 

Ackermann's,  H-Sroaabxa. 
»roM   «  M 
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Department  2 

This  Dept.  Is  corrected  by 
M.  J.  Brandenstein  &  Co.,  A.  Schill- 
ing &  Co.,  J.  A.  Foleer  £  Co. 


Japan. 
TEAS. 

(PaHflred,  Sundried  or  Basket- 
fired.) 

Extra  Fancy  56  74 

Fancy   44  55 

Choicest   39  43 

Choice   34  38 

Fine   28  35 

Fair   25  30 

Green  China 

(Gunpowder  Imperial  orToung 
Hyson) 

Extra  Fancy  56  76 

Fancy   38  46 

Choicest   35  37 

Extra  Choice  32  34 

Pine  25  31 

Fair   20  25 

E3ngllsh  Breakfast. 

Extra  Fancy   67  80 

Fancy  51  66 

Choicest   35  50 

Choice   24  30 

Fine   20  22 

Pair   15  20 

Oolong. 

lOxira  Fancy   58    $1  50 

Fancy   50  57 

Choicest   3«  48 

Extra  Choice   33  36 

Fine   ."...27  32 

Fair   22  26 

Ceylon  and  India. 

Brolien  Orange  Pekoe.  .36  65 

Broken  Pekoe  33  56 

Orange  Pekoe  31  53 

Pekoe   27  46 

Pekoe  Souchong  24  39 

Schllllne'B  Beat  Teaa. 


(Packed  only  In  16,  12,  i  and 
8-oz,  Cartoons.   Never  in  bulk) 

Japan,  per  lb  $0.45 

do.  1  crown   90 

do.  2  crown    1.80 

English  Breakfast  45 

do.  1  crown  90 

do.  2  crown    1.80 

Ceylon   45 

do.  1  crown    .»0 

do,  2  crown    1.80 

Oolonf   

do,  1  crown   

do,  2  crown    1.80 

TREE  TE3A. 

(Full  weights  only.)' 
Packed  in  1  lb.  and  %  lb. 
cartons.  „  , 

Japan   87%E.  B  Congou. 37 

Ooolong   ....50    Gunpowder  .45 
Ceylon   37%Or'ntal  Blnd.37y2 

Folger's  Golden  Gate  Tea. 


1  N 

N 

N 

O 

tg 

o 

O 

O 

C0 

1 

1  eo 

43142 

41% 

41 

41 

Elngllah  Breakfast. 

43|42 

41% 

41 

41 

46|45|4% 

44 

44 

48 

47 

46% 

46 

46 

46 

46 

44%> 

44 

44 

Black  and  Oreen.  . 

43 

42 

41% 

41 

41 

8 

Department  ft. 

This  Dept.   Is  corrected  bv 
William  Cluff  &  Co.,  Wellman,  Peck 
Si  Co. 

SUGAR  AND  STRUPS. 

The  Western  Sugar  Refining 
Company  quotes  net  cash 
prices  as  follows.  Barrels  are 
an  advance  of  10c;  half  bar- 
rels, 25c;  boxes,  50c;  50-lb. 
bags,  10c. 


Standard  Granulated — Fine, 

Fruit  or  Coarse   5.45 

Beet   Granulated    5.25 

Confectioners  A   5.45 

Cube    5.70 

Cubes  (A)   Crushed   5.70 

Powdered    5.55 

Candy  Granulated    5.55 

Magnolia  A    5.05 

Extra  C    4.95 

Golden  C    4.85 

"D"   Sugar    4.75 

H.  &  El.  Crystal  Dominos          8.8  5 

California  &  Hawaiian  Sugar  Re- 
fining Co.  Additional  per  100  lbs: 
In  bbls.  and  50-lb  bags,  10c  more; 
half  bbls.  25c  more;  boxes  60c 
more;  for  all  erades: 

Granulated  Basis    5.45 

Bar    5.80 

Powdered    5.55 

(A)    Crushed    5.70 

Berry   5.45 

Extra  Fine  Granulated    5.45 


Coarse  Dry  Granulated   5.40 

Confectioners'   (A)    5.45 

Confectioners'  Crystal    4.55 

Cubes    5.70 

Bricks    5.70 

XXX  Granulated  (100- lb  bags 

only    5.25 

Excelsior   (A)    5.05 

Extra  (B)    4.95 

Golden  (C)    5.05 

Yellow  (D)    5.05 

C.  and  n.  "Higrade"  Bar. 

In  100-Ib.  sacks   5.65 

30-rb.   boxes    6.15 

10-tb.  tins,  10  in  case   8.00 

35-n).  tins    7.30 

40-rb.    tins    7.30 

Barrels    5.75 

Half  Barrels    5.90 

Long's  Peerless  XXXXXX 

Do.  bbls  

Do.    %  bbls  

Do.    4-tb.    tins,  cases  

tins,  10  in  case, 
tins,  10  in  case, 
tins,   8  in  case.  . 

boxes  

and  Conrectlons' 


Do.  35-rb 
Do.  10-lb, 
Do.  8-Ib. 
Do.  30-rb 

For  Bakers' 

Barrels 


6,95 
7.20 
8.50 
8.50 
9.15 
9.15 
7.80 
Use. 
6.35 

Half   Barrels    6.60 

Boxes,  20  lbs.  each   7.20 

MAPLE  MKUP. 
"Old  Manse." 
Gal.  tins,  %  dz  to  case,  dz..$14.00 
%  Gal  tins,  1  dz  to  case,  dz  7.50 
Quart  tins,  2  dz  to  case,  dz  4.25 
Pint  tins,  4  dz  to  case,  dz.  .  2.50 
Jacket  Cans,  bulk,  per  gal  1.00 
Glass  Qts,  1  dz  to  case,  dz  4. 50 
Glass  Pts,  2  dz  to  case.  dz.  .  2.75 


MOLASSES. 

I  jackets" 


CASES 


1  % 

y» 

Bbl.  bbl. 

bbl 

■10 

54  g|34  G 

17  G 

5  G 

G 

4  G 

10  G 

VzG 

Fancy    Molasses    .  . 

1 

Pickaninny   

.57 

.59 

.67 

3.30 

3.02 

2.73 

1  7.50 

8.30 

5.82 

Belmont   

.52 

.54 

.62 

3.05 

2.79 

2.53 

7.00 

7.80 

5.52 

St.  Claire   

.46 

.48 

.56 

2.75 

2.52 

2.29 

1  6.40 

7.20 

5.16 

Medium   Grade  .... 

1 

.42 

.44 

.52 

2.55 

2.34 

2.13 

1  6.00 

6.80 

4.92 

.34 

.36 

.44 

2.15 

1.98 

1.81 

1  5.20 

6.00 

4.44 

.28 

,30 

.38| 

1.85 

1.71 

1.57 

1  4.60 

5.40 

4.08 

Baking    Molasses .  . . 

1 

Hawaiian  Genuine.. 

.19 

.21 

.29  1  1.40 

1.30 

1.21 

.17 

.19 

.27 

1  1.30 

1.22 

1.13 

! 

Cane  Black  Strap.  . 

.15 

,17 

.251 

1.20 

1.13 

1.05 

Old  Fashioned  Molasses,  2  doz.  2-Ib  tins  to  case,  per  doz,  $2.40. 


4 

Log   Cabin  Maple  Syrttp. 

Gallons,  per  doz  $16.00 

Cans 

Half-gals,  per  doz   8.00 

Quarts,   per  doz   4.50 

Pints,    per   doz   2.60 

Bottles 

Quarts,   per  doz   4.75 

Pints,  per  doz    3.00 

Jackets,   per   gal   1.10 

Log  Cabin  Fen-O-Che  Syrup. 

Cans 

Gallons,    per   doz  $12,00 

Half-Gals.,    per    doz   6,50 

Quarts,    per   doz    3.75 

Pints,  per  doz   2.25 

Bottles 

Quarts,  per  doz    4.00 

Pints,    per   doz   2.50 

Jackets,    per    gal   86 

MAPLE  SUGAR. 

Toboggan  Brand  Maple  Sugar. 

30   1-Ib    blocks    (cases)  $460 

80  %-lb  blocks  (cases)   4.80 

Maltese  Cross  Brand  Maple  Sugar. 
Ass't'd  ViS,  %s,  Is,  per  case.  $3.00 
Scalloped  Cakes,  100  to  case.  2.85 

Syrup  Extracts. 


rescent 


2   oz,   doz..  3.001 16  oz,  doz..  18. 00 
4   oz,    doz..  5.25132  oz,  doz.. 36. 00 
oz,   doz..  9.75|Gals,   each,, 11, 00 
Crescent  Oil  of  Mapleine. 

1-oz,,   doz,,.  2,702-oz.,  doz  ,,  4.75 

8-oz   15.004-oz.,  doz  ..  8.26 

16  oz,  doz.  .  27.00132  oz,  doz.,  48, 00 
Gals,  each.  .16,00| 

Hardesty'g  Maple  Extract. 
1  oz,  doz.  .  .$1,10|2    oz.    doz..  1.76 


TABLE  SYBUPS. 


JACKETS 

Bbl. 
64  G 

% 

bbl, 
34  G 

Vi 
bbl 
17  G 

5  G 

4% 
G 

4  G 

3  G 

KITTS 


CASES 


High  Grade  Table  Syrups  | 


Humming  Bird  

,51 

.53 

.61 

3,00 

2 

76 

2 

49 

1 

93 

Peerless  Sugar  Drips  

,50 

,52 

.  60 

2,95 

2 

70 

2 

45 

1 

90 

White  Castle  Drips  

.49 

.51 

.59 

2,90 

2 

65 

2 

41 

1 

87 

.46 

,48 

.56 

2.75 

2 

52 

2 

29 

1 

78 

Table  Syrups 

.47 

,49 

.57 

2.80 

2 

57 

2 

33 

1 

81 

Victor   

.42 

,44 

.52 

2.55 

2 

34 

2 

13 

1 

66 

Golden  Gate   

.40 

,42 

.50 

2.45 

2 

25 

2 

05 

1 

60 

Cooking  Syrups 

.36 

,38 

.46 

2.25 

2 

07 

1 

89 

1 

48 

Golden  Drips   

.32 

,34 

.42 

2.05 

1 

89 

1 

73 

1 

36 

Special  Table  Syrup 

.40 

,|42|  .50 

1  2.4! 

2 

25 

2 

05 

1 

60 

Cases:  Bound  Friction  Top  Pails: 
24  3-rb.  tins,  per  case,  $4.80 


2  G 

1  G  1 

2  G 

1% 

G 

1% 
G 

20 
1-G 

20 
%G 

1.32 

1.42 

1.29 

1.17 

6.90 

7,70 

1 

1.30 

1.40 

1.28 

1.15 

6.80 

7,60 

1.28 

1.38 

1.26 

1.14 

6.70 

7,50 

5,35 

1.22 

1.24 

1.34 

1.22 

1.11 

6.50 

7,30 

5,22 

1.14 

1.24 

1.14 

1.03 

6.00 

6,80 

4,92 

1.02 

1.12 

1.03 

.94 

5.40 

6,20 

.94 

1.04 

.96 

.88 

5.00 

5,80 

1.10 

1.20 

1.10 

1.00. 

5.80 

6,60 

5-n),  tins,  per  case,  $3,96; 


MAPLE  AND  CANE  SYRUPS. 


JACKETS, 


CA.SZ'. 


%    I  % 

Bbl. 

bbl.  bbl. 

4% 

10 

64  G 

34  G  117  G 

5  G- 

G 

4  G 

1  G 

Woodlawn,  made  from  pure  maple  sap  in  the  groves  at 

1 

Beauce,  Canada,  and  I's  also  packed: 

,95 

.971 

1.05 

5.13 

4.60 

4.00 

11.20 

12.50 

8.50 

Cases:  12-1's,  $14.00;  6-1's,  $6.72;  12-%'s,     $7.14;  24- 

^•s,    $8.10;   24-%'s,  $5.10. 

! 

Bottles:    12  qts.,  $4.60;  24  pts.,  $4.90, 

,85 

.87| 

.95 

4,70 

4.28 

3.86 

10.30 

11.10 

7.50 

.77 

.791 

.87 

4,30 

3.92 

3.63 

9.60 

10.30 

7.02 

.67 

.691 

.77 

3,80 

3.47 

3.13 

24 

%G 
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Department  4. 
DEIED  FKUITS,  NUTS  AND 

HONEY. 

This  Dept.  is  corrected  by 
Gug-geiLhime  &  Co.,  Wm.  CliitC  Co. 
(Add  %c  for  50-lb.  boxes  and 
%c  for  25-rb  boxes). 
Apples  (crop  1907.) 

Sundried,    sacks    7 

Evap.  Fancy,  50-n>  boxes.... 
Bvap.  ex.   choice,  50-Vb  box.  .  9 

Evap.  choice,  SO-lb  box   8^ 

Apricots. 

1907  Crop 

Choice   Saclis    22 

Fancy  Sacks    23 

Fancy,  25-tt).  boxes   25 

Blackberries. 

In  boxes,  per  lb  none 

Cherries. 

Pitted,  in  boxes,  per  lb  35 

Unpitted,  in  boxes,  per  115.12% 
Currants. 

In  .bbls   09% 

Recleaned,  in  bbls  10% 

Becleaned,  25-Ib  boxes  11^ 

Recleaned,  50-lb  boxes  11 

Recleaned,   l-lb   carts  11% 

Recleaned,  12-oz  carts   10% 

Dates. 

Fard,    14- It),    per    lb  11 

Persian,  65-n>  case  07 

FIGS  (California) 

Black,    sacks   04% 

Black,  25-n)  boxes,  per  box.. 1.25 

White,    bags   04% 

White,  10  l-lb.  brks.,  pr 

box   90 

White,    50-%s    1.90 

FIGS  (Imp.  Smyrna.) 

box   90 

Choice,  5-rb.  bx.,  per  lb.... 16 
Nectarines. 

1907  Crop 

White   16 

Red   16 

Peaches. 
Choice,    3ks.  .lllFancy.  aks..l2% 


Ex  Ch'ce,sksll% 

Pears. 

Choice,    %s,   in   sacks  10% 

Ex.  choice,  %s,  in  sacks  10 

Fancy,    %s.    in   sacks  13 

Plums. 

Unpitted    ...        Pitted, black.  11 
Pitted,   blchdll%il00s-1103  .. 
Prunes. 

Sks.  bx. 
25-lb. 

30-40S   8%  914 

40-50S   7%  7% 

50-603   6  6% 

60-70S   5%  6 

SO-903   5  5% 

90-lOOs   4%  5 

in  cases  of  125-lb  tins  

in  cases  of  12   5-lb  tins... 
Kaisina. 

Box    %s    14s  501b. 

6  Cr.  Layers.  .  3.50  2.75   

5  Cr.  Layers..  3.00  3.25  3.50  .... 
4  Cr.  Layers   1.90 

3  Cr.  Layers    2.00 

2  Cr.  Layers    2.25 

4  Cr.    Loose   10% 

3  Cr.  Loose   10 

2  Cr.  Loose  09% 

Fancy  Clusters,  l-lb  cart 

per  doz   

Fancy  Clusters,  S-Ib  cart 

per  case   

Unblchd    Sultanas.    SO-Ib....  8 
Thompson's  bleached  Suit. 

seedless.  50-Ib   11 

Bleached  Suit.,  sdlss   9 

Seedless  Muscatels,  50-lb 

cases    7% 

Red    Ribbon,    4S  16s  11 

Blue  Bell.  50  1st  (seeded) ....  10 % 

Seeded.    12    oz.    cartons  09 

Seeded,  bulk,  rb  11 

1907  Crop  F.  O.  B. 
dusters  and  Layers         20 -Tb  bxs 

Imperial,  clusters,  6  c.  3.00  3.50 

Dehesa,  clusters,  6  c.  .  2.50  2.75 

Fancy  clusters,  4  c.  . .  .  2.00  2.25 

London  Layers,  3  c  1.60 

London  Layers,   2   c  1.50 

Seeded  Per  pkg 


Fancy,  No.  16,  36  to  cs  9Vi  9% 
Fancy,  No.  12,  45  to  C3  7%  7% 
Choice,  No.  16,  36  to  cs  8%  9 
Choice,  No.  12,  45  to  cs  6%  6>4 
25-n>  bxs 

Fancy  bulk,  per  n>....  8%  8% 
Choice  bulk,  per  R>....  8%  8^ 
Iroose  Muscatels  50- tb  bxs 

.Standard,    4  c   

3c    

2c   

Seedless   

Seedlees  Sultanas 

Unbleached   

Bleached,  standard   

choice   

ex  choice   

Thompson  Seedless 

Unbleached   11 

Bleached,  standard  

"  Choice   10 

fancy   10% 

"  ex.    fancy  11 

NUTS. 

Almonds,  Fancy,   I.  X.  L....19 
Almonds,  choice  soft  shell 

Drake   16 

Almonds,  shelled.  No.  1  45 

Almonds,  shelled.  No.  2  36 

Almonds,    shelled,  Jordan 

Imported   

Almonds,  Jordan,  Dom.... 

Brazils.  160-Ib  sacks  18 

Chestnuts,  Italian   20 

Cocoanuts.  per  100  4.50  5.00 

Filberts.  175-11)  sack  14 

Peanuts,  California   07 

Peanuts,   Japanese   09 

Peanuts,  Eastern  h'nd  pick'd..09 

Peanuts,  roasted   9-10 

Pecan,   polished   18-20 

Pine   

Walnuts,  soft  shell,  bleached.  17% 

HONEY. 

Pure  white  sage,  2  5-gal 
tins,  per   tb  8 

Light  Amber,  2  S-gal  tins  .... 
per  tb   7% 


8 

White  Clover  (stained.) 

a-gal.  tin,  per  tb  07% 

2  dz  2-It>  Jars,  per  case....  8.00 
2  dz  l-tb  Jars,  per  case....  4.25 

24-qt.  cans,  per  case   7.00 

12   %-Kal.  cans   6.60 

6  1-gal.  cans   6,00 

Glass. 

Per  Doi 

Tumbler,  8  oz.,  4  doz  In  case  1.26 

Oval  pints,  4  doz  in  case....  1.25 

l-lb  glass  Jars,  2  doz  in  case  2,25 

l-Ib  glass  Jars  (with  comb.  .  2.50 

COMB 

Water  White,  24  1-Tb  frames..  16 

Light  Amber,  24  l-tb  frames..  14 

Water  White,  24  1-tb  frames.. 15 

BEESWAX. 
Pure   30-31 

PrSE  APPLES 

Per  Doz 
Johnson's  Columbia 

2's  sliced,  2  doz.  in  case... 2  30 
2's  grated,  2  doz.  in  case.. 2  38 
I's  sliced.  4  doz.  in  case..l  15 
I's  grated,  4  doz.  in  case..l  16 
Gal.  coreless,  4i^  lb  to  tin. 

%  doz.  in  case,  per  lb . .  1( 
Gal.,  grated,  7tb  .to  tins, 

%  doz.  in  case  ,per  lb  .  .  16 
2's  sliced,  Baltimore,  2  doz 

case   2  25 

I's     cocktail,  Baltimore 

ovals,  4  doz.  case  1  25 

Hawaiian. 

Extra   sliced.    2   doz.    2%   2.50 

"       4  doz.  Is  none 

grated,   2  doz.  2s....  2.25 

♦  doz.  Is   1.40 

Per  doi 

Standard,  sliced.  2%s.  2  doz  2.00 
"             "    Is,  4  doz,  . .  .none 
"    Is,  4  doz   1.35 


DEPARTMENT  7. 

Prices  should  be  Ogured  on  a  basis  of  6  per  cent  above  those  quoted  hereinbelow. 

This  Dept,   Is  corrected  by       J.  H.  Newbauer  &  Co.,  Tillmann  &  Bendel. 
Canned  Fruits 


o  to 


2: 

p 

to 

1 

VARIETY 


55? 


1  * 


2  00  I 

3  00  I 
3  50  I 
3  50  I 


1  85  I 

2  75  I 

3  25  I 
3  25 


2  25 

3  50 
3  50 

_  no 


3  00 
3  00 


3  00 
3  00 


2  00  I 

3  25  1 
3  25  I 
3  25  I 
1  75 


1  70  I  1  40  I  1 

2  50  I  2  10  I  1 
2  SO  I  2  60  1.  . 
2  SO  I  2  60  |.  . 


1  20  I  1  10 
1  50  I  1  40 


1  75 
3  00 
3  00 
3  00 
1  60 


1  60 

2  S5 
2  S5 
2  S5 
1  35 


1  50  I  1  40  I 
2  00 
2  00 
2  00 
1  10 


2  50 

i  2  50 

2  50 

1  25 


1  30 
1  70 
1  70 
1  70 
1  05 


I  Apples  

I  Apricots    8  00 

I      "       peeled    9  50 

I      "        sliced    9  50 

I  Assorted   

I  Blackberries   

Cherries  (Royal  Anne)  10  00 

Cherries  (White)   10  00 

Cherries   (Black)   10  00 

Grapes  (White  Muscat)  


I  2  00  I  1  80  I  1  65  I  1  45   I  1  30 

I  I  I  I  I 

I  2  40  I  2  15  I  1  S5  I  1  65  I  1  40 


4  50 

7  00 

5  50 

8  50 


9  00 
9  00 
9  00 


4  26 

6  50 
8  00 
8  00 


5  00 

8  00 
S  00 
8  00 
3  75 


3  75 
6  00 

3  00 

5  25 

2  86 
5  00 

4  76 

7  00 
7  00 
7  00 
3  50 

4  25 

5  00 
5  00 
5  00 
3  00 

4  25 
4  60 
4  50 
4  50 

3  00 

6  00  I  5  50  I  5  00  I  4  25 


60  I 
60  I 

I 

60  I 
60  I 


2  40 
2  40 


2  40 
2  40 


2  00 
2  00 
2  00 

2  00 

3  00 
2  75 


2  75 
2  60 


2  15  I 
2  15  I 

I  2  15  I 

I  1 
I  1 

\l 
I  2 
I  2 


30 
30 
30 
30 
50 
50 


1  S5  I  

1  S5  I  1  65 

I 

1  85  I  

1  80  I  1  65 
I 


I  1  40 


7  50 
7  50 


6  50 
6  50 


6  00 
6  00 


4  50  I. 
4  50  |. 


2  25 
2  15 


1  10  unp'Peaches  (Telolw  Free)    7  00 

1  20  pld  I  I  I  I  I 

1  10  unpiPeaches  (Lemon  Cling)    8  00  |  7  50  |  6  60  |  6  00  |  4  50 

1  25  pld  I  ,  I-  I  I  I 
 I  Peaches  (Lemon  Cling  Sliced) .  .    8  00 

1  10  updf  Peaches  (White  Heath)    8  00 

1  25  pld  I 

 I  Peaches  (White  Heath  Sliced)  | 

1  05  unp|  Pears  (Bartlett)    8  00  | 

1  20  pld  I  I 

1  00    I  Plums   (Green   Gage)   5 

Plums  (Egg)    5 

Plums  (Gold  Drop   5 

Plums  (Damson)    5 

Raspberries   

Strawberries   


4  00  pld 

3  25  unp 

4  25  pld 
3  50  unp 


•  I- 


7  50  I  6  60  I  5  50  I  4  50 


I 


00 
00  I 
00  I 
00  I 


3  75  I 
3  75  I 
3  75  I 
3  75  I 
.1 


3  25 
3  25 
3  25 
3  25 


3  75  pld 
3  25  unp 
3  00 
3  00 
3  00 
3  00 


No.  1  Tall  Cans  sliced  L.  C.  Peaches,  Ex.  $1.35;  Ex.  Standard.  51.25 


I 


If  shipped  6  cans  to  the  case,^  figure  Gals.   — 10c  per  dozen  higher. 


All  No.  3,  No.  2  and  No.         cans,  2  dozen  in  a  case;  No.  1  cans  4  dozen  in  a  case;  galoln  cans.  1  doaen  in  a  rano 
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The  superior  Quality  of  Swift's  Premium  Ham 
is  due  to  the  careful  selection,  scientific  pick- 
ling and  careful  smoking.  They  please  cus- 
tomers. Every  Ham  U.  S.  Inspected  and  Passed. 

Swift  8z  Company,  U.  S.  A. 


»  10 

Department  5. 

ThlB   Dept.   Is  corrected  by  J.  H.  Newbauer  '&  Co.,  Tillmann  &  Bendel. 

JELLIES,  JAMS  AND  PRESERVES. 


Griffon 
16-oz.  Jars 

Cutting 
16-oz.  Jars 

Rose 
No.  2  Tins. 

Rose 
Picnic  Tins 

Tumeler 
Jelly 
4-d  iz.Case 

Preserves 

Jam 
Pure 

Jam 
Pure 

Jellj 

Blended 

Jam 
Pure 

Jelly 
Blended 

Jelly 
Pure 

Jelly 
Blended 

Jelly 
Blended 

Apple   I  |2  35;  |2  00   1 

Apricot   |2  35|2  35|2  00|2  00  1  85  1 

Apricot  Marmalade  ....|2  35| .  . .  .  | .  . .  .  | .  . .  .  1  85 

Blackberry   |2  35|2  35|2  00|2  00  1  85 

Currant   |2  35|2  35|  |2  00   

Pig   |2  35|.  .  .  .|2  00|  |1  85 

Gooseberry   1-  ■  •  -12  35|  |2  00|  

Lemon   |  |2  35]  |2  00|  

Loganberry   |2  35|2  35|2  00|2  00|1  85 

Orange   |2  35|2  35|  |2  00|1  85 

Orange  Marmalade   ....|2  35|....|2  C0|  |1  85 

Peach   |2  35|2  35|2  00|2  00|1  85  1 

Plum.    Damson   |2  35|2  35|?  00|2  00|1  85 

Plum.  Green  Gage  |2  35|2  35|^  00|2  00|1  85  1 

Quince   |2  35|2  35|2  00|2  00|1  85  1 

Raspberry   |2  35|2  35|2  00|2  0011  85|1 

Strawberry   |2  35|2  35|2  00|2  00(1  85|1 

Assorted  Regular   |2  35|  |2  00|2  00|1  85|1 

Assorted   Berries   |2  35|....|2  00|2  00|1  85|1 


,  .  921/2 
971/2  921/2 


60  971/2 
60  97% 
97  1/ 

60 
60 

60  971/2 


921/2 
921/2 


921/2 
.  92 1^ 

921/2 


921 


6OI971/2 
.  .1971/2 
6OI971/2 
6OI971/2I921/2 
6OI971/2I921/2 
60|97i4|92y2 
60|97y2|92^4 
601971/2  1921/2 
6OI971/2I921/2 
60|97y2|92%l 


90 
90 


90 
90 


90 
90 
90 
90 


90 
90 
90 
90 
90 
90 
90 
90 


Chunks,    2s   2.25 

Whole.  214s,  2  doz   2.00 

Grated.    2a.   2   do».   1  TS 

"        Is.  4  doz   1.25 

gals.   1/2   doz   5.25 

Sioffapore. 
2  rb  sliced.  .  1.7522-oz.,  doz. ,48.00 
1-Tb  sliced.  .9521/2  whole..  2.25 
Mince  Meat. 
Mcrrell-Soule  Co.'s  None  Such 
Condensed  Mince  Meat,  cases  (6 
C'oz.  each),  per  case,  $6.25. 

Department  7. 

This  Dept.   is  corrected  by 
Sussman,  Wormser  &  Co.,  William 
Cluff  Co. 

TANlVKn  VEGETABLKS 
AsparaRUs. 

Mammoth    5.25 

T,.nrcre   White    4.75 

Medium   White    4.50 

Wliilo    Tips   4.2B 


Beans 

Stringless  Extras 


Blue  Lake   1.35 

Blue  Lake,  gal.,  none  

Strlne.    2    Tb     Rtnndtird   1  "5 

String,  gal..  Standard   4.50 

Lima,  soaked    1.00 

Baked  Beann 

Fancv  Eastern  $ 

1-  rb   Tall  tins  

2-  It)   Tall  Tins    80 

21/2-rb  Tall  tins   1  00 

S.  rv>  TpII  t'no    1  10 

Van  Camp's;  Pork  and  Beans 
(Tomato  Sauce.) 
No.  1  cans.  4  dz.  in  cs..  dz.  .  .95 

No.    2    cans   140 

No.    3   cans   1.90 

Same  (Plain)  No.  3   1.75 

Kidney  Beans.  No.   2   1.20 

Lima  Beans,  No.  2   1.20 

Corn 

Is  Maine,   per  doz  $1.50 

Gallon,  cut.  Maine,  per  doz.  .none 
Gallon,  cob,  Maine,  per  doz.  .  0.50 


Li 

Iowa,    per    doz   90 

5    case    lots,    Iowa  S5 

Succotash. 
Standard  Maine    1.35 

Peas 

Petit   Pols    2.25 

2s   Extra  Fine  Sifted   2.00 

Standards    1.35 

2s,    Soaks    1.0  0 

TomatoeH 

3s,  Solid  Pack  '.   1.50 

3s,   with  peppers.  ..  .No  quotation 

2i^s,  Solid  Pack   1.35 

2V2's.     Solid     Pack     w 'th 

peppers   No  quotation 

21/2S,   Standard    1.00 

Gallon,  Standard   2.85 

Gallon,  Solid  Pack  ...No  quotation 

Gallon  Puree   No  quotation 

UiscellaneouN 

Artichoke   2%s  i 

Carrots,  2s    1. 

Cabbage.   2s    1.1 

Turnips  ,ga.l   4.00 

Spinach.  2s    1.35 

Spinach,  gal   4  00 

Beets,   2s    1.05 

Hominy,  Great  Western,  3s...  1.15 

Hominy.   Van  Camp's   1.15 

Pumpkin  and  Squash,  gal....  2.50 
Van  Camp's  Strawberry  Beets, 

No.  3,  cans,  2  doz  to  case.  .  1.90 
Van  Camp's  Golden  Pumpkin 
and  Marrow  Squash,  No.  3, 

2  doz  in  case,  per  doz   1.40 

Same,  No.  8  j  .  . .  ;  3.70 

Department  8. 

This  Dept.   is  corrected  by 
Cudahy   &   Co.,    Swift   &  Co. 

PROVISIONS. 

HAMS. 

Eastern  Standard,  18-20  16V2 

15-16  16 14 

12-14  16% 

Picnic  Hams   IIV2 

Bolleii  HaiuM 

Skin  on   24  H 

Skin  on   25y2 

Breakfa.'if  Baoon 

Eastern    Standard.    6-8  21 ',4 

8-10..  .20 

10-12  19 

Encllsli   Cured  Baron 

Eastern   Cure.    S-10  18 

F.astern    Pure     S-in  IRVi 
Dry  Salt  Baoon 

Clear   Medium   Baron  14 

Clear  Light  Medium  14 


12 

Light   Belly   16 

Extra    Light    Belly  ISM 

Bacon  Backs   14 

Bacon  Bellies  15  V4 

Ory  SaK  Meats 

Sides   131/2 

Bellies   13% 

Backs  13 

Pat  Backs  121/2 

Barreled  Pork 

Bbls.  Vi-bbla 

spare    Ribs  $ 

Family    Pork   21.50  11.25 

Clear  Pork   24.00  12.50 

Big    Pofk   26.50  13.75 

Barreled  Beef 

Mess  Beef  10.00  5.50 

S'amily  Bec^   iii.oO  t.75 

Ex.  Family  Beef..  11.00  (i.Ot) 
Beef  Tongues....  23.00  12.00 
PiKs  I<'eet 

Tierces,    abont    300    Tb  $18.00 

Barrels,    about    200   lbs....  13.50 

1/2    bbls,    about   SO    lbs   5.50 

Kegs,  about  25  lbs   2.50 

Kits,  a  bniit  15  lb.«.   1.25 

Pure  I.eaf  l.ard 

Tierces,  about  350  lbs.  net.... 11 

V2    bbls,   about  100   rbs  11  Vt 

SO-rb.  Wood  Tub.  SO-Tos.  net.lHi 
60-IT).  T^'nof^  Tub.  60  rbs.  net.llVi, 

20-m.   AA'oriil   Tubs  11% 

50-nj.  I'nns,  one  to  a  case....llH 

20-113.  Cans,  4  to  case  11% 

10-rb.  Cans,  6  to  a  case  11% 

5-rb.  Cans.  6  to  a  case  11% 

3-tb.  Cans.  20  to  a  case  12 

Golden  Gate  T^ard. 
Tierces,  about  370  lb.  net.... 11 
1,4  bbls.  about  150  lb.  net....l1M 

50-rb.  cans.  2  to  a  case  11 H 

20-rb.  cans,  4  to  a  case  11 'A 

10-rb.  cans.  6  to  a  case  11  %i, 

5-rb.  cans.  12  to  a.  case  11% 

3-rb.  cans.  20  to  a.  case  12 

20-rb.  wood  baskets  11% 

BO-m.    tubs   .■  lli/h 

SO-tb.  tubs   11%  J 

Compound  l,ard  I 

Tierces,   about  360    ns..   net..OSi/^  I 

nO-rb.  cans.  1  to  a  cnse  08%  I 

10-Tb.  cans.  6  to  a  case  09i/i  M 

5-Tb.  cans.  12  to  a  case  09%  * 

3-rb.  cans,   20  to  a  case  09 14 

"Arrow"  Compound. 

Tierces,  about  370  rb.  net....  OR '4 

50-Ib.  tins.   2  to  a  case  08-% 

%   bbls.  about  150  lb  net....l0i^ 

50-rb    tins,    1   to   case  1014 

20-tt)    tins,   4   to  case  10% 


f Mb  RSiTAlL  GROCERS'  ADVOCATE 
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lO-It).  tins,  6  to  a  case  09Vi 

5-rb.  tins,  12  to  a  case  09% 

3-rb.  tins,  20  to  a  case  091/2 

20-m  wood  blits,  20  It)  net.. 10% 
60-rb  wood  i:lzts,  CO  Tb  netlOVS 
SO-lt)   wooS  5=^?^    sa  as  net.. 10% 


50-rb  Cans 


Beecnnut  Packing  Co. 

Beechnut  Sliced  Bacon  and  Beef 
in  Glass. 


Department  9. 


14 

1  doz  No.  1  Jars  $3.26 

Erie  Brand  Chipped  Beef  in 
Glass,  1  doz  No.  1  Jars....  2.60 
5  case  lots,  less  5  per  cent. 
Van  Camp  Packing  Co. 
Boned  Chicken.  No.  Cans. 

1   doz.   in  case,   per  doz   2.90 

Same;    No.    1   5.10 

Boned   Turkey,    No.    V2   2.90 

Same    5.15 

Departuieut  10. 
I-ISH  A]VD  CHEESE. 

This  Dept.  Is  corrected  by 
Wielaud   Bros.;   KoetlilisherKer  & 
GrassofT. 
RusMlan  Caviar. 

Per  doz 

l-lb.  cans,  2  doz.  in  case.  ...  $17.00 
>i.-rb.  cans.  2  doz.  in  case..  9.00 
Vt-n>.  cans.  5  doz.  in  case..  n.OO 
Vs-Tb.  cans,  6  doz.  in  case.  .  2.75 

White    Label    Brand  none 

CHEESE 
Foreign  and  Domestic. 

new 

New  York  State  Factors 

Cheddars,   June  make     ..     19  H 

Twins.   June  make   1914 

Triplets    20 

Cal.  State  factory  flats ....  19-20 
Cal. State  fctry.  Young  Am. 19-20-21 

Jack  or  Monterey   21 

Brick  Cream    19 

Limburger.    Eastern,    tb  17-18 

Swiss,,  imported,   tb   29 

CANNED  MEATS. 


16 


18 


Domestic   Swiss   20-2l'Shore    Bloaters,    45-60  nsti-.none 

Roquefort,    lb   40  Extra  No.   1.   120-130  n8h....Done 

Gouda,  per  rb   27      Extra  No.  1,  50-55  flsh  none 

Sap  Sago    22V4  -"^'O-  1.  140-150  llsh  none 

fineauples,  Easlrn,  6  In  cs,  cs.  3  5u  No.    1,    60-65   fl.-jh  none 

Pineapples.  Eastn,  6  In  C8.  sml  2  55  No.   2,   130-140   llsh  28.50 

P  ffr  d  Edam,  small   34-35  pds  No.  2.  55-60  llsh  11.00 

l)er    case    of    12   ,S.25  No.    2,    140-160    flsh  none 

P'ffr'd  Edam,  med  :iS-40  S.75  No.  2.  60-65  flsh  none 

Do.  Edam,  larKi-  14-45  U.50|No.    2,    ICO-ISO   llsh  none 

Kauoy  ^'O-    2,    70-SO   flsh  none 


This  Dept.  is  corrected  by    Cudaliy  &  Co. 


ALL,  PRICES  ARE  PER  DOZEN " 


a  c 


Corned  Beef   

Roast  Beef   

Roast  Mutton   

Brisket  Beef   

Boiled   Beef   '  

Chipped  Beef  (in  tins)   

Sliced  Beef   (in  glass)   

Sliced  Beef  (in  tins)  

Sliced  Beef  (in  glass)   

Chip  Beef   (in  Tins)  

Brawn   

Pigs'  Feet   

Corned  Pork   

Lunch  Tongue   

Sheep  Tongue   

Lambs'  Tongue   

Luncheon  Tongue   

Sliced  Bacon  (in  tins)   

Sliced  Bacon  (in  glass)   

Deviled  Ham  (Geinuine)   

Potted  Ham  (Genuine)   

Potted  Tongue  (Genuine)  

Potted  Meat   (Ham  Flavor)  

Deviled  Meat  (Ham  Flavor)  

Potted  Meat  (Tongue  Flavor)... 

Boneless  Chicken   

"Veal  Loaf   

Sandwich  Loaf   

Picnic  Loaf   

Chili  Con  Came   

Beafsteak  and  Onions   

Hamburger  Steak   

Frankfurter  Bratwurst   

Minced  Collops   

Tripe  

Sweetbreads   


Vienna  Sausage   

Pork  Sausage   

Oxford  Sausage   

Bologna  Sausage   

■  Sausage  and  Kraut  

Stewed  Kidneys   

Corned-Beef    Hash    .  . .  . 

Lunch  Sausage   

German  Lunch  Sausage. 
Ox  Marrow   


Ox  Tongue  (whole) 


1  1  25 
1  25 
1  55 


1  25 
1  25  I  2  10 


1  40 
1  35 
1  50 
1  S5 


2  40 
2  35 
2  50 


1  25 
1  40 
1  25 
1  65  I  2  75 
1  45  '  2  35  I 
I  1  45  I  2  35  ■ 


2  25 
2  25 
2  60 
2  75 
2  25 


2  25 
2  60 
2  25 


85 
85 
S5 
40 
40  I 
40  I 
....I 
I 


No.% 
95 


1  55 
1  50 
1  50  |, 

1  50  I 
75  I 

75  r 

75  I. 

2  60  I 

I 

95 
95 
95 
80 
90 
90 


7  50 
7  50 


7  50 
20  00 


22  00 


Eh  O 


.INO.IH 
.|  5  50 


90 
85 
1  00 


1  SO 
1  SO 
1  SO 
1  30 
1  65 
1  65 
1  80 


2  50 

1  35 

2  35 
2  10 
1  10 


1  55 


No.1%1  No.  2 
6  25  I  7  50 


No.  3 
Tin? 
1  or  2 
|Dz.  vn 
I  Case 
1  80 
1  80 
1  SO 


2  20 
1  65 


2  35 


2  90 
No.  2%  I  No.  3 
9  25  111  25 


Chorlzos 


No.  6 
20  50 


ICamembert,  Brie,  Roquefort 
■    and  Gorgonzola,  jars... none 
Parmesan  C  &  B,  sml  bot 

I    doz    3  00 

j  Parmesan  C  &  B,  Ige  bot, 

doz    5  00 

I  Bayle'- 

Small        1  n>.  i%-n3  s-m 

Deviled  Cheese 
I     $1.00.  $2.25,  $4.00,  $5.00,  $9.00 
jAfter  Dinner  Cheese: 
I     $1.00,  $2.40,  $4.00,  $4.50,  $7.50 
Roquefort  Chbese: 

$1.00  ,$2.40,  $4.00  ,$4.50.  $7.50 
Macl.aren  Imperial  Cheese  Co., Ltd 
Imperial  Cheese — 
Club  size,  2  doz  jars,  doz....  $1.25 
|No.  1.  size,  1  doz  Jars,  doz.  .  2.80 
l-N'o.  2  size.  %  doz  jars.  doz..  5.25 
i.No.  3  size,  %  doz  Jars,  doz.. 10. 60 
individuals,  5  doz  Jars,  doz.  .  .85 
i  Roquefort  Cheese — 
Small  size.  2  doz  Jars,  doz.  .  1.75 
Large  size,  1  doz  Jars,  doz.  .  3.25 
Individuals,  5  doz  Jars,  doz.  .  .86 

SALT  FISH 
Daclflc  Codfish 

Bundles,    per    lb   04% 

Case,  selected,  per  lb   5.75 

Boneless,  30-rb.  boxes.  rb....none 
Boneless.  40-Ib.   boxes,   tb  .  . .  .  7% 

Boneless,  Snips,  per  lb   7 

^  ^.   Boneless  Blocks,  per  lb   8 

Boneless  Tablets,  per  lb   8V6 

C.5   Boneless  Middles,  per  lb   7% 

Boneless  Middles,  ex.,  per  lb..  11 

EaMtem  CodtlMh 
Gen.    Georges,    8    flsh    to  ca$11.00 
Z      Gen.  Georges.  12  fish  to  cs.  .  10.00 

Geo.  Cur.  Cod.  case   9.50 

Geo.  Cur.  Cod  .40  flsh  to  cs  8.00 
Gen.  Geo.  Middles.  60  flsh...  15 
Gen.  Geo.  Tablets.36  flsh  11% 
Gen.  Geo.  Bloclcs.  40  flsh  11% 
Sliredded  CodflNli 
2  40|  Beardsley's    shredded,  2 

....  I    doz.    in   case   l.fli' 

2  501  \or»Vfs:lnn  Mu<-kerel 


No.  2,  lSO-200  flsh  none 

No.   2,   80-90   flsh  none 

In  KltM 

Extra  Mess,  7  to  8  flab  each.  .13.00 
No.  1,  kits,  8-9  flsh  or  15- 

17  flsh    1.40 

No.  2,  Icits,  8-9  or  20-22 

flsb    l.so 

Salmon 

King,    bbls  none 

Oregon  Sllversldes,  bbls.  13  00 

Alaska  Red,  bbls  13  00 

-Alaska    Red,    %-bbls.  100 

rbs    7  26 

Alaska  Red,   kits   1.00 

Bellies,  bbls   16.00-18.00 

Tongues  and  Sounds,  kits 

lo-ib    1  40 

Tongues    and  Sounds. 

%-bbl3.    sn-ib   II  6) 

New  Herrlnif,  Pack  190"  

Ex  SIctd  Mixed,  bbls  17.00 

 V4  bbls    9.00 

 Keg    1.20 

Cheaper  grrade,  mixed.  bbl..l6.00 
••    H  bbl.  .  8.00 

Keg  90 

Ex  Selected,  Mlleher.  bbl  19.00 

"    V4  bbl.. 10.00 

"    Keg    1.36 

Cheaper.  Milchner.  bbl  17.00 

%  bbl   9.00 

■•        KeKS    1.01 

Labrador,  round.  160  flsh...  6.60 
Labrador  Split,  per  H  bbl..  £.60 
"♦ilfla    Vi-bbl    «.9« 

Smoked  Flnli 

"ieptune.    Brand.    108s  J2.R6 

Meptune.   Brand   50s   1.60 

dainty    Brand.    508   2.26 

tloaters,  Grim.,  100  box.... $3.00 
floaters.    Grim.,    60    in    box.  1.76 

Bloaters.  Cromarty    3.00 

Tarmouth.  100  in  box.... 

flallbut.  chunks   16 

Herrlnir,  boxes.  Eastern  25 

9errlng,  boxes.  Washlngrton  .20 
I  Jerrlngs.    Neptune,  boneles.i. 


Bloater,    120-130    flsh   ."T.ool     boxes  of  10s.  net   1.35 

Bloater,    >,4-bbl.,   60-65  flsh.  29.so'Molr's  Selected   Red  Her- 

No.  1,  150-160  flsh   47.00'    rings.  lOO's   1.90 

No.  1,  75-so  fish   24.501  Moir's  Selected  Red  Her- 

No.  2,  220-240  flsh   39.00i     rings.   50's    1.25 

No.  3.  110-120  flsh   20.5o'Salmon  .per  lb  10  20 

.  jNo.  3.  300-350  flsh   30.00|  Beardsley's. 

.  iNo.  3.  150-175  flsh   16.  no  Herring,  boneless,  tins.  doz..  1.60 

400-440  flsh.  bbl   27.00  Herring,   boneless,  small,  dox  1.00 

200-220  fish   14.ri0iHerrlng.     boneless.  vacuum 

Iriali   Mackerel  I    tumblers.  2  doz  In  case....  1.S5 

200-220   flsh  non- ' Hadd'es.  30-tb  boxes. 

80-90  flsh  non». 

325-350  flsh  nonfl 

130-140  fish  nonf  Pottad  Flsh. 

475-500  flsh  none  Per  dot 

180-190  fish  '.  .nonf  ;Potted  Crab   $1.85 


2  50  No. 
2  55'No. 


•■|No, 

•  -  No 

■  •  i  No 

•  -iNo 

■  ..No, 
.  .  No, 

iNo 
.  .|No 


per  It)   ^5 


lO-Ib   kits.  15-16. 

2,    20-22  flsh  

.4merlran  Blontera 

Shore  Bloaters.  115-120  flsh. 


Kipper  Paste    l.on 


1  SP'Anchovy  Bloater  Paste   2.30 

Ditto,  fancy  pots    4.75 

noni  Yarmouth  Bloater  Paste  .75 


WIELAND  BROS. 


:m9-31T  DA^aS  STRKKT. 


S.\N-  FRANCI.'^rO 


No.  6 
10  00 


Importers  and  Commission 
Merchants 

SPECI.4LTIES — Imported    and    domestic    Swiss    Cheese.  Limburger. 

Brick  Cheese.  Edam.  Roquefort,  etc.;  Mackerel.  Codflsh.  HoIla"-f 

Herrings,  Olive  Oil.  Spanish  and  California  Olives,  all  kUds  cf 

Sausages  and  other  delicacies. 
SOLE  AGENTS  for  Sierra  Cheese.  German  Breakfast  Cb'-sM. 

Camenbert,  Schloss,  Kronen  and  Neufchatel  ChMS*. 
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Ditto,  fancy  pots  4.75 

Kippered  Herrings,  Marshall's  1.90 
Kippered    Herrings,    Moirs...  1.90 

Department  11. 

CANNED  FISH. 

This  Dept.  is  corrected  by 
Sussman,  Hooper  &  Jennings, 
Wellman,  Peck  &  Co. 

Doz. 

Anchovies,   in  oil,   2  doz 

V2  Pts.,  in  glass,  doz   5.00 

Anchovies,  2  doz,  14  pts,  dz.  3.00 
Bloaters,   Yarmouth  C.  & 

B.  doz  4.50 

Codfish    Balls,    2-tb  tins 

per.  doz  2.25 

Eels,    Hamburg,    in  jelly, 

1-tt)    tins    2.35 

Eels,  smoked,  l-Ib,  per  dz.  .  2.85 
Finnan  Haddies,  2-lb  ovl.  2.25 
Finnan    Haddies,  1-rb. 

round,   per  doz   1.80 

Sardelles.  imp.,y2-n)  tins....  2.60 
Sardelles,  imp.  in  glass.  3.00 
Sardelles,  dom.  1-lb,  glss  2  25 
Sardelles,  Ankers.  %  keg  3.00 

Sprats   7.50  8.00 

Mackerel 
1-lb  tins,  50  in  a  case 
2-rb  tins  ,2  doz.  in  a  case 

Gold  Label  ,1-It)  tins  1.50 

P.  &.  W.,  2-lb  soused   2.75 

P.  &  W.,  2-  Ibmustard   2.75 

P.  &  W.,  2-rb  tomato   2.75 

Underwood,  2-rb  soused.  .  2.85 
Underwood,  2-rb  tomato.  2.85 
Underwood,  2-Ib  mustard.  2.85 
Los  Angeles,  2-lb  soused.  2.55 
Los  Angeles  ,2-Tb  tomato. 2.55 
Los  Angeles,  2-lt)  mustrd.2.55 
Mt.  Desert,  2-lb  soused..  2.25 
Mt.  Desert,  2-lb  tomato ...  2.25 
Mt.  Desert,  l-Tb  soused..  1.35 
Blueback,  1-Ib.  fresh....  1.10 

4  >ioz..  Is,  flat,  oval  1.80 

4  doz.,  flat,  square   1.40 

Crescent  Mackerel 

Soused,   18-oz  tins,   doz  $1.80 

Tomato,    18-oz    tins,    doz....  1.80 
Mustard,    18-oz  tins,   doz....  1.80 
Mackerel  In  OH. 

Bezler's    3.00  4.00 

Letnarchand   5.00  7.00 

Salmon 

Alaska  Red,  1-rb.  tins,  doz.. $1.35 

Alaska  Red,  2-lb   none 

Alaska  Pink,   1-rb.   tins  92V2 

Alafika  Flats,  1  lb  none 

Oregon  Red,  1  lb  none 

Oregon  Red    2  lb  none 

Oregon  Pink,  1  lb  none 

Oregon  Pink,  2  lb  none 

rk.-ocrx.  1  lb  none 

Columbia    Riv..    1-rb.    tails..  1.90 
Columbia  Riv.  lib  flats.. none 
Sardines. 

Per  case 

French.  14s.  IS  m.m   11.00 

^4s,    22    m.m   12.50 

Portuguese,   ViS,  IS  m.m.... 

14s.    22    m.m.  .  .  .  10.00 

V2S,    30   m.m   16.00 

Norwegian,   Ws,  18  m.m....  9.00 
Sprat? 

French,    Hs,    18    m.m..     ..  7.50 

22  m.m   9.50 

American  Sardines 

(14s  pkd  100  to  cs,  %s  50  to  cs.) 

Vi  in  oil,  without  key  3.80 

V4S  in  oil.  with  key  4.25 

iia  in  oil,  per  doz  50 

^4s  In  mustard,  per  doz  60 

ViS  in  mustard,   case  3.75 

ms  In  mustard,  per  doz  95 

%s  in  mustard,   case   3.40 

Maoonochie  Bros.,  Ltd.,  London. 
Kippered  Herrings,  case  of  fi 

dz..  JSTo.  1  oval  tins,  per  dz.  ..$1.80 
Herrings  in  Tomato,  case  of 

6  dz,.No.l  square  tins.prdz.  l.SO 
Pindon  Haddocks,  case  6  doz.. 

No.  1  oval  tins,  per  doz.  .  2.30 
Preserved   Bloaters,   case  of  6 

doz.,  No.  1  oval  tins,  per  dz.  1.80 
SHELL.  FISH. 
Abalones 
4  doz  in  cs  .with  shells,  cs  6.00 
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Clama  aiiiL  Clam  Juice 

doz 

Doxsee  Clams,  1-Ib  tins.  . .  . $1. 85 
Doxsee  Claoos  ,2-rb  tins.  2.75 
Dtxsee  Clam  Juice  ,1-lb..  .90 
Di  ssee  Cls.ii..  .lulce  ,2-lb..  l.«u 
B&M  Luncn  Clams,  flat  1.37 14 

Underwood  Clams,  l-lb   1.05 

Underwood  Clams,  2-tb   1.65 

P.  &  W.  Clams,  1-lb  tins   1.35 

P.  &  W.  Clams,  2-tt)  tins   1.65 

Oxford  Clams,  1-tb  tins  95 

Oxford   Clams,    2-tb    tins....  1.50 

P.  &  W.  Clam  Chowder   2.25 

Burnham's  Clam  Bullion,  qts.  ... 
Burnham's  Clam  Bullion.pts.  4.50 
Burnham's  Cl'm  Bullion,     pts  2.40 
Crabs. 

%s  flat,  4  doz,  per  doz   2.25 

Minced,   VzS  flat,  4  doz....  1.25 

Picnic,  Is,  4  doz   1.15 

2s,  2  doz   1.75 

Lobsters 

Doz 

Picnic  tails,  4  doz,  per  doz.  .  3.00 
Picnic  flats,  4  doz,  per  doz.  .  2.80 
%-lb.  flats,  4  doz,  per  doz..  2.60 
!4-rb  flats,  4  doz,  per  doz....  1.40 
Oysters 

Oysters,    Selects,   12   oz  $3. 2b 

Oysters.  Selects,  G  oz   1.90 

Oysters,   Standard.   10  oz....  2.35 

Oysters,  Standara,  5  oz   1.35 

Oysters,   Standard,   8  oz   2.10 

Oyster,   Standard,   4  oz   1.15 

Shrimps. 

Shrimps,    pickled.    1-rb  $1.35 

Dunbar's  Picnics,  1-tb,  doz.  .  l.So 
Pride  of  the  Gulf,  1-Ib,  doz..  1.30 

Dunbar's   IVz-tb,   doz   2.35 

Pride  of  the  Gulf,  IVz-lb,  dz  2.30 
Pickled  Shrimp,  1-lb,  doz   1.35 

Department  12. 

This  Dept.  Is  corrected  by 
SPICES  AND  EXTRACTS. 
A.  Schilling;  &  Co.,  Wellman,  Peck 
&  Co. 

In  Original  Packages. 

Pepper,  Black  ...14  18 

Pepper,  White  25  30 

Ginger   13  19 

Ginger,  Gen  Jam  15  21 

Cinnamon,    Ceylon  22  26 

Cassia  .  .  16  24 

Cassia   16  64 

Cloves   20  36 

Allspice   10  17 

Nutmegs   30  65 

Mace   80  90 

Laurel  Leaves,  in  bales  07 

Laurel  Leaves,   in  small  lots,  10. 

E.  Mcllhenny's  Son. 
Powdered  Tabasco  Pepper,  cs 

2  dz,  No.  14  tins,  dz   2.40 

Same,  box,  1  dz  No.  Vs  tins,  dz  .90 
Powdered  Cayenne  Pepper,  bx 

1  dz  No.  H  tins,  doz  96 

Paprika. 

16  oz,  doz.  .  7.75 
2Vi-Ib  tins. 
5-rb  tins.  . .  . 

3ulk,  tb  

MUSTARD. 

Colman's,   %s,  per  lb  52 

Colman's,  %s  ,per  lb.....  .48 

Colman's  Is,  per  lb  48 

Colman's  5s,  per  rb  43 


oz,  doz. .  1.00 

oz,  doz.  .  1.50 

oz,  doz.  .  2.75 

oz,  doz.  .  4.50 


Durkees  %s,  per  doz. 


..  .65 

Durkees  ViS,  per  doz   1.30 

Schilling's  Best,   small,  doz.  .  .80 
Seliilling's  Best,   medium,  doz  1.35 
Prepared. 

louit    Preres,    per    doz   2.25 

Imit^*ion  Freres,  per  doz.  .  .70 
Dusseldort?'*-  1  doz  pis,  case  1.60 

Eddy's  Salad,  small  90 

Eddy's   salad   ,meQ:-.;ni   1.35 

Eddy's  large    2.00 

Webbs,  2  doz.  cs  136 

Heinz,    2  doz.   cs   1.26 

FLAVORING  EXTRACTS 
Scliilling*s  Best. 
Triple  Strength,  Pure  and  Un- 

colored,  Sprinkling  Tops. 
Full  Measure.    Never  sold  In  bulk 


IS 
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Department  12. 
SPICES  AND  FLAVORING  EXTRACTS. 

Schilling's    Best    Spices  —  Nature's  Best. 

Square  Tins.    Never  Sold  in  Bulk. 
Small   medium,  large  size  have  sifting  tops  except 


Pepper   

Mustard   

Ginger   

Allspice    .  . .  . 

Cinnamon 

Cloves   

Nutmegs  .  .  .  . 

Mace   

Cayenne    . . . . 

White  Pepper 

Sage   

Thyme   

Marjoram  .  . . 
Savory   


Small 

Medium  Large  Ex.Large  Hotel 

size 

size 

size 

size 

size 

per  doz. 

pr  doz 

per  doz 

pr  doz 

pr  tin 

.75 

1.20 

2.20 

3.75 

.78 

.80 

1.35 

2.40 

4.00 

.86 

.75 

1.25 

2.25 

3.90 

.81 

!75 

1.10 

2.00 

3.50 

.73 

1.35 

2.30 

4.35 

7.75 

2.00 

1.10 

1.90 

3.60 

6.60 

1.36 

1.60 

2.75 

5.25 

10.00 

2.00 

1.75 

3.00 

5.75 

11.50 

2.15 

.90 

1.50 

2.75 

5.00 

.93 

1.10 

2.00 

3.76 

C.76 

1.60 

.75 

1.25 

2.25 

3.90 

.81 

.85 

1.40 

2.60 

4.75 

.87 

.95 

1.75 

3.25 

5.75 

1.26 

.85 

1.40 

2.60 

4.75 

.87 

.6  doz. 

4  doz. 

2  doz. 

2  doz. 

1  doz. 

21  lbs. 

24  lbs. 

23  lbs. 

38  lbs. 

54  lbs. 

Folgrer's  Golden  Gate  Ground  Spices. 

High  Grade — High  Price. 


Net  Weight 


Pepper 
Mustard  . 
Ginger    .  . . 
Allspice 
Cinnamon 
Cloves    .  . . 


White  Pepper 


Sage   

Thyme   .  . , 
Marjoram 
Savory   . . , 


%-tb 

%-tb 

y2-tb 

1-tb 

2%-n) 

6-lb 

per  dz 

per  dz 

per  dz 

per  dz 

per  dz 

per  dz 

4  doz 

4  doz 

2  doz 

2  doz 

2  doz 

1  doz 

to  cs 

to  cs 

to  cs 

to  cs 

to  cs 

to  cs 

.75 

1.15 

2.15 

3.65 

.29 

.28 

.75 

1.15 

2.15 

3.65 

.29 

.28 

.75 

1.15 

2.15 

3.65 

.29 

.28 

.70 

1.10 

2.05 

3.50 

.28 

.27 

1.30 

2.25 

4.25 

8.15 

.66 

.64 

.90 

1.50 

2.75 

4.95 

.40 

.39 

.90 

1.50 

2.75 

4.95 

.40 

.39 

.95 

1.55 

2.85 

5.10 

.41 

.40 

1.60 

2.65 

5.15 

9.75 

.71 

.70 

1.75 

2.90 

5.40 

10.25 

.75 

.74 

.65 

1.05 

1.95 

3.35 

.21 

.20 

.70 

1.25 

2.35 

4.35 

.32 

.31 

.85 

1.40 

2.60 

4.80 

.38 

.36 

.70 

1.25 

2.35 

4.35 

.32 

.31 

Lemon  Vanilla 
and  and 
Others  Rose 

1  oz  1.30  1.8018    oz.  .  7.25  11.00 

2  oz  2.00  3.00  16  OZ..14.00  21.50 

4  oz  3.75  6.75  ?2  OZ..27.00  42.00 

6  OZ.  .  .  .  6.50  8.601 

Folg:er'8  Golden  Gate. 

High  Grade— High  Price. 


Vanilla 
and 
Rose 

OZ   1.60 

oz   2.60 

oz   4.75 

oz   6.75 

oz   9.00 

oz  16.50 

oz  32.00 


1 

oz 

2 

4 

6 

8 

oz 

16 

oz. 

32 

Lemon 
and 

Others 
...  1.25 
. .  .  1.85 
.  ..  3.45 
.  .  .  4.75 
 6.50 


Department  13. 
BAKING  POWDER,  ETC. 

This  Dept.   is  corrected  by 
William  Cluff  Co.,  J.  H.  Newbauer 
&  Co. 
Bendel. 
Ro.val 

1  cs  5  cs  lOcs 
%  lbs  .cans. $1.38  $  1.36  $  1.34 
6  oz.  cans..  1.92  1.89  1.87 
%  lb.  cans  2.57  2.52  2.50 
12  oz  cans.  3.82  3.75  3.72 
1  lb  cans.  .  4.95  4.85  4.80 
2%  lbs  cans  .11.65  11.40  11.28 
3  lb  cans..  13.60  13.34  13.20 
5  lb  cans.  .  22.35  21.90  21.68 
An  extra  discount  of  1  %  If 
packed  in 


4  oz,  gr.  . 
6  oz,  gr.  . 
8  oz,  gr.  . 
12  oz,  gr. 
16  02,  gr. 


Folger's  Golden  Gate. 

Guaranteed  Pure. 


.16.00 
.22.50 
.28.00 
.41.00 
.63.00 


2%   pat,   dz. 10.00 

3  pat,  dz.  .  .12.50 

4  pat,  dz.  .  .16.00 
6  pat,  dz.  .  .20.00 
10  pat,  di.  .39.0* 


CRESCENT. 


%-tb  tins.. 
%-lb  tins.. 
1-lb  tins... 


.65 
1.25 
2.00 


3-lb 
5-rb 


Per  doz 
tins.  ..  5.50 
tins...  9.00 


Rumford  Baking  Powder. 


Per  doz. 
Vz  rb.    can.  2 

dz  in  box  1.40 
1-tb.    can.  1 

dz.  in  box  2. SO 
3-rb.  can,  H 

dz  in  box  7.50 
5-rb.  can,  % 

dz  in  box  12.50 


4  oz., 
8  oz., 


doz. 
doz. 
,  doz. 


22.35 
discount 
barrels. 
Trophy 
1.10 
2.00 


Less  5  per  cent  in  5  case  lots. 
One  case  1/0  s  or  Is  free  with  10 
case  lots. 

K.  C. 


10  oz.,  dz.  , 
15  oz.,  dz.  , 
25  oz.,  dz.  , 


.90 
1.35 
2.15 


50   oz.,    dz. .  4.26 
oz.,   dz. .  6.50 


Pure  f^ream  Tartar. 


2%  lb,  doz. 
6  lbs.,  doz.  . 
10  lbs,  doz, 


16  oz.,  doz.  3.50 

Sun  Baking  Powder 
16   oz,    doz.  $3.9014    oz,  doz. 
8   oz,    doz.  .  2.20| 

Schilling's  Best. 
Never  sold  in  bulk. 


4  oz,  gr  16.60 

6  oz.  g,-...  .22.50 

8  oz,  gr  28.00 

12  oz,  gr.  . .  41.00 
16  oz,  gr. .  .  63.00 


H  lb.,  doz. 

3  lbs,  doz. 

4  lbs,  doz. 
6  lbs,  doz. 
10  rbs,  doz. 


9.00 
18.00 
31.50 


10.50 
12.00 
16.00 
20.00 
39.00 


6-rb  tins.dz  2.65 
1-rb    tins,  dz  5.50 


100-tb  bbls  .27 
60,  25-tb  bx  .28 
5-Ib  tins.tb .  .40 

SODA. 

Churches  ,A.  &  H.,  30  or 

60    I's   05V4, 

Same,  60   %s  05% 

Dwight's  Cow  Brand,  60 
Is   06% 

Same,  60  %s  05% 

(12-oz.  pkg.  %c  more;  8-oz. 

package  y^c  more;  6  cs  lots, 

%c  less.) 
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Department  14. 
FARINACEOUS  GOODS. 

This  Dept.   is  corrected  by 
Welltnan,  Peck  &  Co.,  Port  Costa 
Milling  Co. 
Miscellaneous  Fleurs 

Bbl. 

Port  Costa   ?5.40 

Globe,   A  1   5.40 

Sperry    5.4D 

Golden  Gate    5.40 

Drifted  Snow    5.40 

Crown    5.40 

Peacock    5.40 

Banquet    5.20 

Royal    5.20 

Starr's  Choice  Extra   5.2(i 

Colonial    5.20 

White  Navy    5.20 

Success    5.2  0 

Mission    5.20 

Triumph    5.00 

Bear    5.00 

Bonanza    5.0C 

Eagle    5.00 

Capitol    5.00 

Caledonian    5.00 

Silver  Star    5.00 

Mayflower    5.00 

Rye  Flour  .  .  .  .•   5.20 

Rye  Meal    5.00 

Whole  Wheat  Flour   5.40 

Graham    5.20 

Quaker  Oats  Co. 

Quaker  Oats,  36  23  $3.85 

family    size, 20s  5.15 

Scotch  Oats,  36  23   3.85 

Banner  Oats,  30  53   4.75 

"  "  family  size,  20s  5.15 
Saxon  Oats,  20  5s   4.75 

"        "       family  size,  20s  5.15 

Zest,  203    4.10 

Zest,  36s    2.75 

Apetizo,    24s   3.00 

Quaker  Wheat  Berries,  36  2s.  3.00 
Quaker  Puffed  Rice,   36   2s..  3.00 
Quaker  Yellow  or  White  Corn 
Meal,  36  3s   4.10 

EGG-O-SEE  CEBEAt  CO. 
Egg-O-See,   36  Is,  per  case.  .  2.85 
E-C  Corn  Flakes,  36  Is,  case  2.85 

5  case  lots  either   2.75 

DEI.  MONTE  MXI/ONG  CO. 
Del  Monte  Rolled  Oats,  wood  S.OO 
Del  Monte  Rolled  Oats,,  sacks, 

2  90-lb    7.50 

Alta  Mills,  Rolled  Oats,  wood  7.50 
Alta  Mills  Rolled  Oats,  sacks, 
2  90-rb   7.00 
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Del  Monte  Rolled  Wheat, wood  4.30 
Del   Monte   Rolled   Wheat,  2 

15-Xb  sacks    3.80 

Case  Goods. 

Per  case 
Self-raising  Buckwheat  Flour 

24  cartons,  3  lbs   3.S5 

40  cartons,  1%  lbs   4.00 

Cal.  Flapjack  Flour,  36  2s.  .  3.S5 
Semola   or   Nutty   Grains,  20 

cartons,  4  lbs   3.60 

Cal.  Cream  Flake  Oats,  36  2s  3.60 

Primrose  Wheat,  "86  2%3....  3.85 

Farina,  24  cart«ns,  1-Ib  ....  1.80 
American  MlUinK  Co.'s  Cereals. 

Per  Bbl. 
Colonial  Ex.     Cream  Rolled 

Oats,   180   lbs.,    (wood)  $7.25 

180   lbs.,   90-tb   sacks   6.75 

150  lbs.,  wood   6.00 

Pacific  Brand  Rolled  Oats,180 

lbs.    (wood)    6.75 

180  lbs.,  90-tb  sacks   6.25 

Bohemian  Rolled  Oats,  180 

rbs.    (wood)    6.00 

180  n)s.,  90-Ib  sacks   5.50 

Colonial  Pearl  Rolled  Wheat, 

150  lbs.   (75-tb  sacks)   3.80 

Colonial  Granulatt-d  Hominy, 

200    lbs    (wood)   7.75 

Colonial  Steel  Cut  Oat  Meal, 

200    lbs.    (wocd)   8.25 

Brewster's  Pat.  N.  T.  Buck- 
wheat Flour,200   rbs(wood)  8.25 
Colonial  Pearled  Hominy,  200 

lbs.    (wood)    7.75 

Colonial  New  Process  Buck- 
wheat Flour,200   tbs(wood)  8.25 
Case  Goods. 
Cclonlal  Ex.     Cream  Rolled 

Oats,   36   2-rb   pkgs   3.60 

Colonial  Self-Raising  Buck- 
wheat Flour,   24   3-rb   pkgs  3.80 
Pettijohn's   Breakfast  Gem, 

2-rb   pkgs.    to   case   3.25 

3IISCELL,ANEOUS  PACKAGE 
CEREALS. 
(All  prices  net.) 

Port  Costa  Milling  Co. 

Golden  Poppy  Oat  Flakes.3'6  2s  3.60 

Encore  Pancake  Flour,  36  2s.  3.60 

Sncore  Buckwht  Flour,  36  2VzS  5.75 

Oat  Flakes.  36  2s  ~.  .  3.60 

Grape  Nuts,  1  &  2  doz,  per  dz  1.35 

Breakfast  Gem,  case    3  doz...  3.25 

Wheatine,  36  2s.  per  case.,..  3.30 
Germea,  20  4-It).  pkgs,  per 

case    4.10 

Germea,  20  2-It).  pkgs  per 


STERILIZED  MEALS  IN  CARTONS  PUT  UP  BY 
LOCAL  MILLS. 


ALL  NET 


Buckwheat  Flour   |36-2  Itis.|$3.75  15o 

Buckwheat    Flour   |20-5  lbs.|  5.00  30c 

Corn   Meal,   White   or   Yellow  136-2  lbs.|  2.50  10c 

Corn  Meal,   White   or  Yellow  120-5  tbs.l  3.40  25c 

Cracked  Wheat   |36-2  Ibs.l  3.75  15c 

Cracked  Wheat   |20-5  tbs.l  4.S0l30c 

Graham 
Graham 


Hominy, 
Hominy, 
Hominy, 
Hominy. 


Flour   i36-2  tbs.j  3.00110c 

Flour   (20-5  tbs.j  '4.101250 

Large   136-2  lbs.]  3.70115c 

Large   120-5  tbs.l  4.80|30c 

Small   136-2  tbs.l  3.70ll5c 

Small   120-5  tbs.l  4.S0l30c 

Oat  Meal,  Granulated   136-2  tbs.l  3. 75115c 

Oat  Meal,   Granulated   120-5  tbs.l  4.S5|30c 

Steel  Cut  Oatmeal,  A.  B.  C  136-2  tbs.l  3.85  15c 

Steel  Cut  Oatmeal,  A.  B.  C  120-5  tbs.l  5.00  30c 

Pearl  Barley,  1,  2,  3  136-2  tbs.j  4.85  20c 

Pearl  Barley,   1,   2,   3  120-5  tbs.j  6.40140c 

Rice  Flour   136-2  tbs.j  6. 20125c 

Rice  Flour   |20-5  tbs.l  S. 20  55c 

Rye  Flour   |36-2  tbs.j  3.70|l5c 

Rye  Flour   |20-5  tbs.j  4.S0l20c 

Rye   Meal   136-2  tbs.l  3.70115c 

Rye   Meal   120-5  tbs.|  4.S0l30c 

Split  Peas,  Yellow  or  Green  |36-2  tbs.l  4.55|15c 

Split  Peas,  Yellow  or  Green  |20-5  tbs.j  5.90140c 

Whole  Wheat  Flour   j36-2  tbs.j  3.15110c 

Whole  Wheat  Flour   T20.-5  tbs.|  4.00|25c 

Gluten  Flour   |36-2  tbs.j  4.50]15c 

Gluten  Flour   |20-5  tbs.l  6.20|40c 

Farina   |36-2  tbs.j  4.10115c 

Farina   |20-5  lbs.|  5.50T30c 

Lightning  Tapioca  |24-l-tb.  1  2. 20115c 

Cardinal  Crushed  Oats,   Premlum|20-5  tbsj  4.25| 
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case    3.20 

Flaked  Rice,  24  I's   3.00 

Dr.  Price's  Wheat  Flake 

Celery  Food  per  case....  2.86 
Hecker's  Farina,  24  2s,  case  2.00 
Pillsbury's  Best  Cereal  Vitos, 

36   2s   5.10 

Cream  of  Wheat.  36  2's..  5.25 

Crespo,  36  2's    2.75 

Snow  Flake,  36  2's   2.80 

Malta  Vita,  36  I's    4.00 

Our  Mother's  Mush,  36  23....  2.80 

Twin  Bros.  Mush,  36  2s   2.80 

H.   H  Bobbins,  Cr'mry  Bkfst 

36  2s    2.80 

Phoenix  Wheat  Flakes,  36  2-rb  2. SO 
White   Rose   Wheat  Flakes, 

20    5-tb.)    4.70 

Carnation  Wheat  Flakes 

20    5s    4.70 

ABC  Breakfast  Wheat 

72    2's    5.00 

ABC   Breakfast  Wheat 

36  2'3    2.60 

Nutro,  9s   2.80 

Wheaton,  9s    5.20 

Grape  Nuts,  No.   22,  per  doz  1.35 

Morning  Meal,  per  case   2.80 

Olympic  Wheat  Hearts.  24  5s  4.75 
Olympic  Wheat  Hearts.  48  2s  4.75 
Cake  Pastry,  20  5s.  4.75 
Pancake  Flours. 

Uncle  Sam,  36  2s   3.26 

Encore,  36  2s   3.60 

Olympic  Pancake  Flour,  24  4s  4.45 
U.  O.  Cereals. 

Case 

H-O  Buckwheat,  2  doz.  S-lb 

cz'f   ss-eo   .i3d  'sSiid 

H-O  Pan  Cake  Flour,  cse.  3.90 
H-O  Oats  ,24  2's,  per  cs.  3.15 

Korn  Kinks,   36   2s   2.85 

Force    4.50 

Fi  eight  paid  on  country  ship- 
ments of  H.  O.  goods  up  to  25c 
pjr  cent  on  5  case  lots. 

RALSTON  MILLS. 
Ralston  Breakfast  Food 

36  2s    4.50 

Ralston  Barley  Fo'd,  36  2s  4.25 
Ralston  Health  Oats.  36  2s  4.50 
Rals-ton  Hominy  Grits,  36 

2s   4.25 

Ralston  Health  Crisp  36 

2s   2.75 

Ralston  Select  Bran,  24  3s  2.50 
Ralston  Pan  Cake  Flour 

36  2's    3.75 

Ralston  Whole  Wheat  Fir 

4    ViS   5.50 

Capitol  Mills. 

Per  Bbl. 

Ex  Cream  Rid  Oats,  180  rbs.J7.2i 
Ex    Cream  R'lld  Oats,  180  lbs. 

(90-tb.    sacks    6.75 

Rolled  Oats,   180   lbs   6.75 

Rid  Oats,  (90-tb.  sks),  180  lbs  6.26 
Rolled  Oats.  ISO-tb.  bbls....  6.00 
Rolled  Oats,  90-rb.  sacks...  5.60 
Pearled  Rid  Wheat, 150  tb  .  .s  4.30 
Pearled   Rid   Wheat  (75-lt). 

sacks),  150  rbs   3.SD 

Granulated  Hominy,   bbls....  7.76 

Pearled  Hominy,  bbls   7.25 

New       Process  Eu»wnsmi 

Flour,    bbls    8.26 

Steel-Cut  Oatmeal,  "A"  (fine) 

"B" (medium),  "C"  (coarse) 

bbls    8.25 

Brewster's  Pat.  New  Process 

Buckwheat  Flour,  bbls....  8.25 
Per  Case 
Self-Ralsing  Bckwheat  Flour 

20-3>4-rb.  pkgs.  In  cases..  3.80 
Self-Ralslng  Bckwheat  Flour 

24-3  rb.  pkgs.  In  cases  ...  3.80 
Farina.  24  1-rb.  pkgs  In  cases  1.60 
Mills  Ex.  Cream  Rid  Oats,  36 

2-rb.    pkgs   in   cases   3.60 

Pan-Cake  Flour. 36  2-rb.  pkgs 

In  cases    3.80 

Farinaceons  Goods  In  Sacks 
Manufactured  by  Local 
Mills. 

Per  100  lbs.  In  10-!b.  sacks. 
Buckwheat  Flour,  Plain.  ..  .14.00 
Buckwheat  Flour.  Extra....  4.30 
Bckwheat  FIour.New  Process  4.30 
Bckwheat  Flour.  Self-Raising  5.40 
Buckwheat  Qroati    t.OO 


;  Corn   Meal,    Yellow   2.75 

Corn  Meal,   White   2.75 

Corn  Meat,  Ex  Cream  Yellow  3.40 
Corn  Mea.!,  Ex  Cream  While  S.40 

Corn  Fiour   

Cracked   Wheat    3.60 

Entire  Wheat  Flour   3.20 

Farina    4.20 

Flaked  Pearl  Wht,7-n)410-n)  3.20 

Graham   Flour    3.00 

Hominy,    large    3.40 

Hominy,   small    3.8U 

Granulated  Hominy    3.80 

Oatmeal,  plain    4.10 

Oatmeal,  extra    4.30 

Oatmeal,    steel-cut    4.30 

Oat  Groats    4.30 

1  Pearl  Grits    3.86 

I  Pearl  Barley,  No.  1   6.40 

'  Pearl  Barley,  No.   2   6.40 

,  Pearl  Barley.  No.   3   5.40 

Split  Peas,  Yell.  .0.'. .  .  w   5.00 

,  Split  Peas,  Green    6.50 

'  Rice    Flour   7.20 

Rolled  Oats,  7-lt)  &  lO  Ib   4.30 

Rye  Flour    3.40 

Rye   Meal    3.20 

Wheat    Meal    3.40 

Pearl  Barley,  No.  1,  26  and 

50-lb.  boxes    6.40 

Split  Peas,  Yellow.  26  and  60- 

tb.  boxes    6.00 

Spilt  Peas,  Green,  26  and  60- 

Tb.  boxes    0.50 

25-rb.  sacks  deducv.  10  cents  per 
cwt.  from  price  of  10s. 

50-rb.  sacks  deduct  20  cents  per 
cwt.   from  price  of  10s. 

PASTES 
I  Imported. 

1  Crown  Macaroni. 25  Is,  pr  pkg  .12 
"    Spaghetti,    25  Is,  pr   pkg  ,12 
"    Vermicelli.  25  Is.  pr  pkg  .12 
I  Imported  Style. 

!  Bellac   Macaroni,  25  Is,  pr  pkg  .10 
"    Spaghetti,  25  Is,  per  pkg  .10 
"    Vermicelli,    25  Is,  pr  pkg  .10 
■•    Alphabet,  25  Is,  pr  pkg.  .  .12 
'  Wash.  Macaroni.  25  Is.  pr  cse  l.SD 
"    Spaghetti,  25  Is.  pr  cse.  1.80 
'      "    Vermicelli,  25  Is.  pr  cse  l.»n 
I  Golden  EgrK. 

Macaroni.  48  5c  packages.  ...  (1.80 

24    10c       "    1.80 

I  Spaghetti,    48   5c       "        ....  1.80 

24    10c       '■    1.80 

Noodles.   48   5c  "        ....  1.80 

24   10c  "    1.80 

Alphabets.  48  5c      "       ....  1.80 

24    10c       "   1.80 

Marvelll. 
Macaroni,  cs  4  dz.No.  1  car.  dz  1.20 
Spaghetti. ,cs  4  dz.No.  1  car,  dz  1.20 
I  Vermicelli,  cs  4  dz.  No.  1  car.dz  1.20 
I  Alphabets.es  4  dz.  No.  1  car,  dz  1.20 
Straight  or  assorted  on  above. 

No.   ^4,  Extra,  per  box  20 

!      No.    1,   Extra,    per  box  35 

I      No.  1,  Extra.  25  lbs   1.00 

No.  1,  Extra,  60  rbs   2.00 

I      No.  1,  Extra.  100  lbs   6.00 

I  CAL.  PASTE  CO. 

Macaroni,  Vermicelli,  Etc. 

I  Extra    No.    1  30 

I  Extra  Halves   18 

Extra,    15    Tbs  60 

Extra,  25  lbs  90 

;  Extra,    50    lbs   1.80 

;  Extra,    100    !!).<!   3.60 

I  Royal.  24  l-It   pkgs   1.50 

i  Queen's  Tastf.  12  3-tb.  pkgs.  S.20 
I  SAGO  AND  TAPIOCA. 

[  Pearl  Sago   0«> 

j  Pearl    Taploco   06 

,  Flake  Taploco   0( 

I  Minute.    1.76 

j  Instantaneous,    60-la   S.60 

j  Instantaneous.    36- %i    2.76 

Department  15. 

I  This  Dept.  corrected  bv 

'  Haas  Bros.,  William  Cloff  Co.,  ex- 
otherwise  noted. 

BICE. 

Fair  Japan    05 

I  Good   Japan    ASH 

Choice  Japan    06% 

Fancy  Japan    06 

Fair   Honduras    05H 

:  Good  Honduras    0( 
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Choice    Honduras    OGMj 

Fancy  Honduras    07 

Extra   Honduras    01 

M.  J.  Brandengteln  &  Co. 

Japan,  Tycoon,  Fancy  Table$5.50 
Rubicon,  extra  fancy  6.00 
"    M.  J.  B., Double  Dia- 
mond   6.25 

Fancy  Head,  Carolina.  .  6.50  7.O0 

Louisiana,  Japan   5.50  5.75 

Louisiana    Tengue   5.12% 

Louisiana,  Japan  Banzai   5.00 

Haiwailan   5.25  5.60 

China,  No.  1,  per 

dbl  tnt  6.37%  6.50 

China,  Mxd,  dbl  mt  4.60  4.75 

Patna  Head    7.00 

Card  Head.MJB,  40  2s, r  20  5s.  .  7.50 
Imp.  Japan  MJB  40  2  Va-Ib  .  .  6.75 
Imp.  Japan  MJB,  10  5-rb  .  .  .  .  6.75 
Japan  Table  Queen,  33  3-rb..  6.00 
Jaiian  Table   Queen,  40  2 Vz -It)  6.00 

M.  Phillips  &  Co. 
Hermosa,  Bx.  Fancy2%  &  5-Ib  7.10 

bleats,  2^  and  S-Ib   6. 76 

Ex.   Fancy   Carolina   T.oo 

t^ancy   Carolina   6.00  to  6.75 

Hawaiian   5.10  to  5.50 

Satsuma  No.  1  Imp.  Japan.,  6.25 

Toyokome    6.00 

Togo    5.85 

Matsuta    5.6  5 

Higo    5.50 

Mikado    5.35 

Texas  Japans   5.10  to  5.85 

Cilina  No.  1   5.65  to  6.75 

China  No.  2   4.35  to  6.15 

W.  T.  Weliscb  &  Co. 

Samurai,   La.,    Japan  $5.25 

Ito    5.60 

Fuji,   La.,  Japan  

Fuji  Yama,  La.,  Japan  

W   (circle).   La.    Japan   5.85 

Snow  White,  Caro.  Head.... 

Mardi  Gras,  Caro.  Head   6.40 

Paragon,  Caro.  Head   6.15 

Virgin  "  "  2y2&5  to  arrive  7.00 
Honeymoon,  Caro.Head,  2y2&5  6.90 

Natural,  Caro  Head,  3s   6.50 

Mascot,  Caro.  Head  

Tiffin,    Caro.    Head   5.35 

Best  Yet,  Japan,   33   6.25 

Bice  Specialties. 
Quaker  Puffed,  3  doz  to  case.  3.00 

Department  16. 
LAUNDRY  MATERIALS. 

This  Dept.   is  corrected  by 
Haas  Bros.,  Wellman,  Peck  &  Co. 
AMMONIA 
Ureer'a  Wasblng  Am-monla 
First    grade   absolutely  pure. 

ISO  Beaume  Streng-th. 
Pints,  2  doz  to  cs,  per  doz..  $1.65 
Qts,  1  doz  to  case,  per  doz.  2.70 
V4  Gal.,  H  doz  to  cs,  per  doz.  4.50 
GFcer'8  Toilet  Ammoula 
Lavender  and  Violet 
Pints  (2  dGZ  .to  cs).$2.50  pr  dz 
Parson's  Household  Ammonia 
(NeutraL) 
PtB.,  2  doz  to  case,  per  doz.  .J  1.75 
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Qts.,  1  doz  to  case,  per  doz.  .  2.65 
gals,  1  doz  to  case,  per  doz  4.50 
One-half  case  free  with  5  cases; 
one  case  free  with  10  cases. 
U'u^dliiu;;  Aiuiiiouia 
Sta-ndard  Grade 
Pts,  2  doz  to  case,  per  doz..  J  .80 
Qts,  2  doz  to  case,  per  doz.  .  1.10 

Hluiug,  Hall 
Nuremberg,  A,   1/2S,  per  lb.  .35 

Do  A.  D.,  1/28,  per  lb  21  y. 

Do  A.  C.  R.,  V2S,  per  tb .  .  .22% 
Cro  vvii 

German  '/2S'  per  th...l2>/z  13 

Do     Vi     's,    per    lb  14%  15 

Descliamp's  French,  I's 

per  lb   27% 

Do  1/2 's,    per  Ib....2Sy2 

illiiiui;'.  Liquid 
Common,  pts,  3  dz  to  case.  .  .85 
qt,   2  doz  to  case.  .  1.25 
%  gall  1  doz  to  case  2.50 
Borax 

20-Mule  Team,  I's  cs  of  2 

doz    $2.26 

20-Mule    Team,    12-oz  cs 
of    4    doz   3.45 

20-Mule  Team,    %'s  cs  of 
8  doz    2.90 

(Less  5  per  cent  in  5  case  lots; 

Lump,  25  njs  in  box  09 

Powdered,   25   lbs  in  box  09 

Chloride  of  Lime 

Brookman's,  I's  per  Tb-.-.TVi 

Do      Vz's,    per    lb  9 

Blue  Bell,  50  Is,  per  lb  6% 

Owl.  50  Is  7 

Potash. 

Per  case 

Babbitt's,  4  doz  in  case   3.35 

American,  4  doz  in  case   3.00 

Lye. 

Tomson's  Red   Seal,   4  dz 

to  case    3.80 

Tomson's  5-lb  12  to  cs.  .  4  50 
American,  Is,  4  dz  in  case.  . .  .  3.00 
Babbitt's  Lye,  4  doz  in  case...  3. 35 
Metropolitan  4  dz  to  cs..  3  00 
5-caie    lots.  .  .  2  90 

Banner,  1  case,  4  doz   3.60 

Blue  Bell,   48  Is   2  85 

Jumbo,  48  Is   1  9  0 

Golden  Star,  4  doz  to  case.  .  2.90 

Merry   Nickel,    case    1.75 

Merry  War,  case    2.85 

Sal  Soda 

California,  sacks   1  40 

California,  bbls    1  50 

Departnieiit  17. 
SOAPS. 

This  Dept.   is  corrected  by 
Wellman,   Peck   &   Co.,  Sussman, 
Wormser  &  Co. 

Peet  Bros.  Mfg-.  Co. 

Silk    Soap   $3  35 

A.  B.  Naptha  Soap   4.20 

Crystal   White   Soap   4.00 

Nugget    Soap.    100s   2.50 

Lily  White  (Floating  Bath)..  3.90 
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Mechanics,  36  cakes  in  box.  .  2.05 
Mechanics,  50  in  box  (5c  size)  1.90 
Pine  Tar,  100  cakes  in  box..  3.75 
Olive  Castile,  bx  doz,  pr  gr.  .  4.80 
Mottled  Castile.bx  1  dz  cakes  4.80 
Antonia  Berti  White  Castile, 

12.  15  or  20  bars  to  box.  .  .  .  3.10 
Spring  Blossoms, bx  3, wrpd,gr  4.80 
Beau  Ideal,  bx  3,  wrpd,  gr .  .  5.20 
Attar  of  Roses,  bx  3,  wrpd,  gr  5.20 
Elder  Flower,  bx  1  dz  cakes  4.80 
Oatmeal,  bx  1  dt  cakes.pr  gr.  4.25 
Witchazelj  bx  1  dz  cakes  pr  gr  5.00 
Bart'nia  Bouquet.bx  3  wrpd,gr24.00 
Sweet  Narcissus, bx  3, wrpd, gr. 17. 50 
La  Rosa,  bx  3  wrpd,  pr  gr.  . .  .  9.00 
Maj'tic  .Series   Heilotrope  Jasi- 

mine,Jcky  Clb.Rose  bx  3,wrp  9.00 
J'apan  Bouquet,  bx  3,  wrpd,  gr  5.00 
Barbers'  Cream,  6  lb  bxs,  pr  lb  .20 
Wild  Rose  Glycerine,   50s.  .  .  .  3.75 

Rainbow  Assorted,  gross   5.50 

Carnation,  gross    9.00 

Savon  De  Veleria,  gross   9.00 


Standard  Soap  Co. 

Gasene,  100    4 

Top  Notch,  100  10  oz   3, 

Yellowstone.   100   14   oz   4 

Marigold,  loO  IG  oz   4 

Radio,   100    "    oz    3 

Magno,  100  i.,  uz   6 

Gold  Medal  Borax   6 

Purity,     "Floating-,"  5c 

size    3 

Do.  10c  size   6 

Do.    10c   size,    20   1 

Electric  Mineral,   100  16 

oz    5 

Electric  Mineral.  20,  16  oz.  .  1 

Peerless  Kitchen,  100  10  oz.  .  2 
Peerless  Kitcnen,  20  10 

oz  

Swift  &  Co. 


Wool  Scap,  10  oz.,  100s  

6  oz.,  100s  

Witch  Hazel  (Swift  &  Co.).. 

Oat  Meal  (Swift  &  Co.)  

White  Ribbon   

Swift's  Pride   

Swift's  Naptha   

Elko   

Cream  Laundry  

Snap,  CO.   16  oz  

Snap,  100,  8  oz  

Special,  ijirocers'  Assmt  (sells 
tor  $9.00,  80%  profit)  


P.   &   G.  Naptha. 


Lenox,  20   

Ivory,  100  10 
Ivory,  100  6  oz. 


7.00 
4.00 
5.00 
5.00 
3.65 
3.35 
4.00 
3.55 
4.25 
2.65 
2.25 

5.00 


.75 
7.00 
4.00 


N.  K.  Fairbanks  &  Co. 

Fairbank's  Clairette,  100.... 
Fairbank's  Santa  Claus,  100.. 
Fairbank's  Copco,  100.... 
Fnirbanks'  Fairy  Ovl,  5c.... 

Fairy   Oval,  10c  

Sunny    Monday,  100s  

Fels    Naptha,  case  


3.35 
3.35 
4.00 
4.00 
7.00 
4.75 
4.35 


25  I 
25  I 
00 
20 
00 
00 
50 

90 

25 
30 

50 
15 
85 

.65 
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Miscellaneous. 

Mascot   J2.65 

Miller's  Naphta,  100  14-oz....  4.35 

Mikado,  20  14  oz   4.25 

Mikado,    20   14   oz   1.05 

Lenox,    100   3.35 


50  large.  .  3.50 
100  small  3.65 


Lifebuoy,  Indry  size,60  cakes.  $4.00 
Indry  size,  30  cakes.  .  2.00 
toilet  size,  100  cakes.  .  2.00 
toilet  size,  50  cakes.  .  2.00 
Sunlight,   indry  shape,100  cks  4.20 
Welcome,   Borax  Indry  soap.  4.20 
Cheerful,    high  grd  Indry  soap  3.50 
Monkey  Brand,  100  cakes.  .  .  .  4.00 

Monkey  Brand,  50  cakes   2.00 

Babbitt's,   100    4.25 

Strker's  Kitchen,  100s,  8  oz.  .  3.40 
Strker's  Kitchen,  20s,  8  oz.  .  .80 
Star  of  Kitchen  Sand  Soap.  .  4.75 
Gem  of  Kitchen  Sand  Soap.. 3. 25 

Yacht  Club  Borax,  200s   7.50 

 100s    3.90 

"    20s   85 

Nun  Nicer  Borax,  10  oz   G.OO 

Blue  Ribbon  Borax,  7  oz....  4.00 

SAVON. 

Gilt  Edge,  100,  16  oz  $3.80 

20s   85 

Rcyal,  100,  14-oz   3.40 

100    12-oz    3.10 

100  10-oz    2.75 

Vermont  Long  Bar  Laundry, 

100-rb  cases    3.50 

Packed  either  100,  80,  40  or  25 
bars  to  case. 

Castile  Soap 

Notre    Dame    8 

White  Virgin,   lb   8% 

White,  Contl    15 

Mottled,    imported    7y2 

Clover  Leaf  White   15 

La  Lune  White  French  Castile  Soap 
Case  of  12  long  bars,  per  case  2.65 

5  case  lots,  per  case   2.60 

10  case  lots,  per  case   2.5.") 

25  case  lots,  per  case   2.50 

Scouring  Soap 
Bon  Ami,  3  dz  to  cs,  per  cs.$2.50 
Sapolio,   %   gross  box,  per  bx  4.50 
Sapolio,  hand,%  grs  bx.  pr  bx  4.50 

WASHING  POWDERS 
Gold  Dust  ,24  3's,  per  cs.$4.50 


.A-Lj'W.A.YS  XJlSriF'OK.M  I 
AXj'WjfitYS  K-ELjI-AJBILiHi  1 
J^-WATTS  THEJ  BEST  I 


B.  T. 


"The  ready  soap  maker — a  powerful  disenfectant — 
an  excellent  fertiliser,  for  dipping  prunes,  spraying 
trees,  etc. 


—  Manufactured  by  — 


B.  T.  BABBITT,  (Inc.)  NEW  YOUK  CITY. 
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Gold  Dust,  100  10  oz   4.00 

Swift's  Pride,   12  oz   4.25 

Swift's  Pride,  24  4s   4.25 

Lavarine,  36  1  lb,  pr.  cs.  3.00 
A.B.Xaptha.lOO  16-oz  plcgs.l  cs  3.90 
A.B.  Naptlia,  24  4-tt>  pkgs,  1  cs  3.90 
L.avarine.  100  oc  pkgs....  3.50 
Pearline,  100  b  oz  pkgs..  3.75 

Babbitt's  1776,  6  oz   2.85 

Kleeno,  72  Is   5.25 

Kleeno,  24  3s   4.75 

Kieeno,    100    'As   4.00 

Peefs  Seafoam,  24  3s   3.75 

100    12    oz   3.75 

Grandma's  Borax,  powder- 
ed 24  3s    4.50 

60    %'s    2.40 

One  case,  large  size,  free  with  5 
cases,  large  or  small. 

Department  18. 


STARCHES. 

This  Dept.   is  corrected  by 
Sussnian,  Wormser  &  Co.,  Hooper 
&  Jennings. 
KTXGSFOKD'S  OSWEGO. 

Silver  Gloss  12  6-nD  bxs..9 

40  1-Ib  pkg-s.8% 
r-)rn,    40-n)    boxes  8 

NATIONAL  STARCH  CO. 
iJly,  Sioux  and  Niagra  Brands. 

Corn,   40   Is   6 

Gloss,    48    Is  6^ 

Gloss.  12  tilb  7 

Laundry    (bulk),    50s  5V2 

J.  C.  HUBLXGER  BROS.  CO. 
Elastic    (Flat  Irn  Brnd), 64  %s  5,00 

Pops  Corn,  40  Is   6.50 

Tiger  Lump  (bulk  50- lb  bxs)  i% 

40  Is   5% 

3-Ih.    pkgs   51,2 

NONE  SUCH  BRAND. 

Corn,   40  Is  6 

Gloss,    48  Is  6 

Gloss,    12    63  7 

Gloss,     oO-tb    box  i% 

OWL. 

Corn,    40   Is,   per    rb  5 

Gloss.  40  Is,  per  fb  5V4 

12   6s.   per  lb  6 

MURDOCH'S  OSWEGO. 

Oswego   Corn,    40  Is  

Velvet  Gloss,  40  Is  8 

12    6s  S% 

One  case  free  with  10. 

BLUE  RIBBON.  | 

Gloss.  48  Is    j 

Gloss,    12    6s   I 

Corn.    40    12s   I 

MISCELLANEOUS.  j 

Celluloid.   GO   %-rb   pkgs. pr  bx  4.75  j 

Elastic,  same,  per  box              5  00  I 

China,    SOs                                    5.50  j 

i 

Deoartnieiit  19.  | 

OILS,  PAINTS,  ETC.  j 


This  Dept.   is  corrected  by 
Whittier-Coburn  Co.;  \V.  P.  Fuller 
&  Co. 

Coal  Oil 

Water  White,  bulk  10% 

Water  White.  150  deg  bulk.. 11% 
Special  Water  White,  bulk... 12% 

Pearl,  cases,  2  5s  17% 

Astral,  cases,  2  5s  17% 

Star,  cases,  2  5's   17%  | 

Ex.  Star,  cases,  2  5's  20% 

Argo,  bulk   19  I 

"  case   

Elaine,  cases,  2  5s  26% 

Eocene,  cases.   2   5s  20%  I 

Gasoline  and  Benalne  1 

86  deg.  Gasoline,  bulk  30 

86    deg.     Gasoline,    cases.... 37% 

Benzine,  bulk   12  i 

Benzine,  cases  19 

Stove  Gasoline,  bulk  18 

"  "       case   25 

f^asoHne.  86  deg.,  bulk  30 


SO 

Same,  cases,  2  6s  37% 

Red  Crown  Gasoline,  in  bulk.  18 
Red  Crown  Gasoline,  In  cases, 

2   5s   25 

Motor  Gasoline,  bulk  18 

Motor  Gasoline,  in  cases,  2  5s.  25 
Xo.  1  Eng.  Dist.  Iron  Bbls.  or 

Drums   09% 

No.  1  Eng.  DIst.,  cases,  2  5s.. 16% 
Xo.  2  Eng.  Dist.  Iron  Bbls  or 

Drums   08 

No.  2,  Eng.  Dist..  cases.  2  5s.. 15 
V.  M.  &  P.  Naptha,  In  bulk.  .10 
V.  M.  &  P.  Naptha,cases.2  53.17% 

Turpentine. 
Strictly  Pure,  cases,   2  5s.... 77% 
drums  of  iron  bbls.. 70% 
Linseed  Oil 

Pure,  raw,  bbls   59 

boiled,   in  bbls  61 

"       raw,  case.  2  5s  65 

"        boiled,  case.  2  5s  67 

Castor  Oil 

Baker's  AA,  cases,  2  5s   1.30 

No.  1,  cases  ,2  5's  70 

2   oz   65 

4  oz   90 

5  oz    2.00 

2  5-gaI  tins,  per  gal   1.30 

Lard  Oil 

Bbl.  Case 

Strictly  pure    90  .96 

Sup.  Win.,  str   So  .91 

No.   1    75  .81 

1  oz   45 

2  oz  55 

4   oz   85 

Neatsfoot  Oil 

Cooper's    80  .86 

Extra    70  .75 

Xo.   1    60  .06 

Lubricating  OUa 

bbls  Case 

Star  Cylinder  Oil  60  65 

Columbia  Cylinder  40  65 

Gem  Cylinder  Oil  

Ruby  Cylinder  Oil  

Star  Machine   Oil  30  Z'o 

Star   Dynartio   Oil  5o  SO 

Slar  Spindle  Oil  50  a5 

Star  Sep'tor  Oil  50  55 

Red  Engine  Oil  27  32 

oOO   M  Cylinder  45  50 

PPV    Cylinder  SO  S6 

Med.  Ruby  Eng  30  35 

Castor  Machine   23  28 

Auto-Cylinder                        60  65 

Gas  Engine   30  33 

Miscellaneous  Oils 

Union  Salad  Oil  66  72 

T'ure  Sperm  Oil  70  75 

Xo.     1    Polar  40  45 

IhCna  Nut  Oil, ordinary .  . —  75 

China  Xut  Oil.  No.  1  —  90 

White  Lead 

Whlttler,  In  kegs  7%  8% 

Pioneer,       "    "   7»4  814 

Dry  Paints 
English    Paris   White,    bbls.. $1.60 

Whiting,  barrels    1.20 

Prince's  Min'l  B'wn,  bbls.  1.6.T 

Yellow  Ochre   1.50  1.65 

Eng.    Ven.    Red.    bbls.... 1.50  1.75 

Depiirtnient  20. 

This  Dept.  Is  corected  by 
Pac.  Coast  Biscuit  Co. 

C.4XDIES. 

I.ozenKCs 

5-tb.  boxes') 

XXX  Peppermint,  pals.  13  .16 

Thin    Peppermint   .16 

TT  Pepne-rmint    .16 

Musk,    fluted,    pails....  .22 
Cinnamon.  Lemon,  Sassa- 
fras,   Rose  18 

Midget  fruit  20 

Conversation  and  hrts.  .15 
L,lliput  Conv.  &  harts..  •  .17 
Midget  (Sonv.  '^■ozenges.  .IS 
Crown  T.  T.  Loz.  24  5c  pkgs  .80 
Aurora  Lozenges.  24  So  pkgs  .SO 
Couph  Troaches.  5-tt)  bx  .25 
Eag-le  Wafers.  Pepper- 
mints .Wintergreen. .  .25 


SI 

Mixed  Candy 

(30-rt)  pails) 

Plain  Mixed    9% 

Royal   Mixed  12% 

Grocers'   Mixed  10% 

Yankee   Mixed   13 

American    Mixed  13 

Fancy  A  Mixed   15 

Fancy  C.  Mixed  14% 

French  S.  Mixed   16 

French  No  .1  Mixed  18 

French   Extra  Mixed  20 

Lady  Mixed   15 

Broken  Mixed   9% 

Steam  PanvTork 

Anise  Seed   2? 

j  Aromatic  Cachous  18 

Assorted    Berries  16 

Assorted    Dragee  14 

I  Assorted   Imperials  IC 

I  Assorted   Small   Seeds  22 

Bird's    Eggs   17 

Boston  Baked  Beans  17 

Burnt    Peanuts  18 

Burnt    Almonds  25 

Caraway  Seed  .smooth ....  22 
,  Caraway  Seed,  pearled... 22 

Celery   Seed  22 

Cinnamon  Beans  large  redln 
Cinnamon  Beans,  imperiall" 
Coriander  Seed,  pearled.. 22 
Jelly  Beans,  pails..  12%  14 

Jelly  Bird's  Eggs  17 

I  Jelly    Cranberries  17 

Jelly   Limes  17 

I  Jelly    Raspberries  17 

,  Jordon  Almonds,   fine   50 

i  Jordon  Almonds  ,imitatlonl8 

Licorice  Beans   15 

Red    Hots  25 

Ringed    Marbles  16 

Sugar  Coated  Licorice  Tab- 
lets  20 

Sugar    Almonds  25 

Sugar  Plums  16 

Cream  Goods. 
(S-lt)  boxes) 

Fondans    Creams  14 

Hand  Dipped  20 

Hand  Dipped,  with  nuts  on.... 22 

Fruit  and   nut   ices  18 

Cream    Peppermint  20 

Crushed   Fruit  Bonbons. .32 

Cbocolates. 

(5-lb  boxes) 

Chocolate,  plain   17 

Chocolate,    Hand    Made  22 

Chocolate   Dipped    Bonboiis.  . . 21 
Chocolate  Dipped  Bonbons 

with   nuts   24 

Chocolate    .Climax  .SO-Ib 

pails   IS 

Chocolate    Chips   28 

Chocolate    Nonpareil    Drops.  .  .22 

Chocolate  Wafers  22 

Chocolate   Cream  Tablets 

.so  in  box   1.10 

Fleur  de  Lis  Marshmallows.  6- 
Fleur  de  Lis  Marshmallows.  3- 

Ib  tins  28 

Occidental  Marshmallows,  3 

lb  tins  30 

Dipping  Marshmallows,  5- 

tb  boxes   25 

Angel  Food,  5-tb  boxes..  .20 
French  Nougat,  30  5c  slices 

in  box    1.00 

"Walnut,    Apricot   , Spanish 

Nougat,  5-lb  boxes  ,1b  25 

Sundries. 

Opera   Carmels   19 

Rock  Candy  , white  &  red  .15 

Rock  Candy,  brown  16 

Licorice  Drops   20 

Licorice  Sticks.  16  to  lb..  .28 
Licorice  Tablets.  S-Ib  box....  1.25 
Licorice  Tablets.  24  5c  bx  .80 
Licorice  Penny  Sticks,  100 

in  box  65 

Buttercui)«.   S-Ib   tins  25 

Gum  Goods 
(■5-tb  boxes) 
A.  B.  Gum  Drops,  asstd  ...  .9 
.A..  B.  Gum  Drops  licorice  9 
A.  B.  Gum  Drops,  crysfzdll 
A.  B.  Bonbons,  plain  inbls  7 
I  A  .B.  Bonbons,  fancy,  Inbl  7% 


n 

I  A.  B.  Bonobns  .fancy,  crys 

I      tallzed.  5-lb  boxes  15 

A.   B.    Fruits  18 

Royal  Gum  Drops  15 

Genuine  Gum  Drops,  hard  25 
Jelly  Squares  .assorted ...  14 

Bijou  Sticks   18 

Spiced  Jelly  Drops  20 

New  Turkish  Figs  16 

Fig  Paste  .plain  17 

Fig  Paste,  tricolor  18 

I  ChewInK  Gum. 

'  Singla  Box 

Sweet  Heart,  per  box  SO 

Son-Sen.  20  pieces  80 

Sweet  Heart,  20  pieces..  .60 
Blood  Orange.  20  pieces..  .60 

Chiclets.  40  5c  pkgs  1.25 

Chiclets.  10  10c  pkgs  80 

Newton's  Pepsin,  20  pkrs.... 
Pearlo.  40  5c  package   1.0# 

Department  21. 

This  Dept.  corrected  hy 
Paclflc  Coast  Biscuit  Co. 

CRACKERS. 

Animals   14 

.•Animals  Iced   15 

Assorted   13 

Assorted  Extra   IB 

.■\ssorted  Fingers  15 

Boston   10 

Butters.  Templar   10 

Champions   10 

I  Chocolate  Wafer  18 

I  Coco  Taffy   IS 

1  Cocoanut  Marshmallow  U 

'  Currant   Cakes   16 

Cornhllls   11 

Cracker  Meal   06 

Cracknel,  plain   22 

Dainty   Chip   15 

Dainty  Marshmallow  It 

Digestives   10 

Egg  Jumble   15 

Fig  Bar   15 

Fruit,  Ic'd   15 

Fruit  Biscuit   15 

Fruit   Sultanas   16 

Graham  Gems   09 

Ginger  Cake  11 

Ginger   Nut   11 

Graham   11 

High  Tea  15 

'  Honey.  Frosted  15 

.lennle    Lind   14 

I  I,emon  Snap  14 

<  La  Grand   12 

Lemon   Biscuit   14 

I  Lemon  Wafer  15 

I  Lunch.  "Frisco   10 

I  Monitor   12 

I  Marshmallow.  Walnut  16 

I  NIcuacs   14 

NIcuacs.  No.  1  12 

Orange  Wafer   15 

I  Oysteretts   12 

1  Pilot  Bread  04% 

Pretzel   10 

Popular.  Mixed   li% 

Picnics   OTH 

Pilot.  Extra   06 

Pretzelletts   11 

Pineapple  Delight  !• 

Saline  Snowflake  IS 

Seed  Cake   12 

Snowball   1* 

I  Saloon  Pilot   07 

1  Sugar  Cookies   U 

i  Soda.    Extra   07 

Soda.  Saloon  07H 

Soda  No.  10  08 

Soda  No.  20  1< 

Soda    No.    25  *• 

Soda  Extra.   H  boxes  50 

,  Strawherry  Wafer  15 

[  Star  Butter   10 

I  Vanilla  BIsoult   14 

I  Vanilla  Snap   14 

j  W,Tf*"rs.  Assorted  tH 

Walnuts.  MarshmalMw  H 

Zephyr  Pilot  10 

Abetfs  Biscuit,  per  dox  50 

Hoo  Hoo  Snaps,  per  dox.  .  .50 
Abette's  Graham,  per  dox.  .  .  .  1.00 
Perfection,    Band's  Oslnfar 
Snaps    I  #' 
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Department  22. 

FANCY  GR0CE:RI£S. 
This  Dept.  is  corected  by 
Wellman,  Peek  &  Cd.>  William 
Cluff  Co. 
Boiiillion  Capsules. 
Aoaar's,    10    capsules    in  box 
\  *r  doe  boxes    3.0C 

BEEF  EXTRACT 

"Rex,"  2  oz  per  doz   4.40 

4    oz    "    "    8.00 

8    oz    ■•    ■■   14.75 

"  16    oz        "    "   27.50 

Marshall's  2  oz,  per  doz....  2.65 

4  oz.,  per  doz   4.75 

Liebig's  2  oz,  32  12s  to  cs  doz.  .  41.53 
4  oz,16  12s  to  cs,  doz.  .  S.oO 
8  oz,  8  12s  to  cs,     "  15.90 
16  oz,  4  6s  to  cs.     •'  29.75 

Llbby's,  2  oz,  per  doz   4.45 

4    oz,     "    "    8.00 

8   oz,    ••    ■'   14.00 

"     16    oz,     ••     "   26.00 

Capers. 

Capotes,   1   d  in  case....  1.00  1.50 

Nonpareil,    small    1.50 

Nonpareil,  large    2.25 

Nonpareil,  Imperial  qts.  10.00 
,  2    litre.  . .  20.00 
.    4     •■       .  37.50 
CHOCOLATES. 
Baker's. 

^Mr  refflstered  Ecarantee  under  National 
Pure  Food  Laws  is  Serial  No.  90 

s 

^  ...OA 

■  AND 

■Itfl^  48  HIGHEST  mm% 

\!tm  mm  i  co..  iti 

(rsiabUslied  1720) 
PORCHESTEB,  MASS. 

Per  Lb. 

Premium  No.   1  Chocolate.  12 

and  S.'i-rb.  boxes   39% 

Vanila  Chocolate,  6  and  12-rb 

boxes   30 

German    Sweet,    6    and  12-rb 

boxes   26 

Breakfast   Cocoa.     %-rb  tins, 

,    plain,   6-rb.   boxes  43 

Breakfast   Cocoa,    14 -lb  tins, 

12-rb.     boxes   43 

Cracked  Cocoa,  %-rb  pkgs.  12- 

Tb  boxes   

Caracas  Sweet  Chocolate.  6-rb 

boxes   

Soluble  Chocolate  (hot  or  cold 

soda),  1-rb  cans  

Ghirardelli's.  (Cake.) 

Per  n^.  ats. 

Crescent,   1-4   ttj   papers  20  ' 

"        l-.'i    Tb.    papers  20V, 

"        1-6  rb.  papers   21% 

Standard.    l-(l    rij.    iiapers .  . .  .  23 % 

1-S    rtj.    papers  25 

California,    1-4   Hi.   papers....  24 

1-5    lb    papers   24% 

1-6   Y\->.   papers   25 

1-S    rb   papers  2.S 

Cal.    Star.    l-tb.    papers  22 

l-lb.     papers   21  ^l. 

Miner's   Eagle,  papcr.s.,23 

l-rt),  papers 22  14 
Ghirarrlelli's  r]aglo,  V|  .  11,  p'pr.s.27 

Same,   %-lb.  papois  2fl 

Same,    1-m.    pariri-,s  2r, 

Samp.    1-tb.    papor.s  24':. 

Premium(not  swt.)  %  -  n> . p'prs. (i  ' 
Monarch  ( Vanilla)  V,  - n> .  p'pi  s.sn 


S4 

Same,    assort'd,    1%  lbs.  ...28 

Same,    %-lb.    papers  29 

Same,    1-rb    papers  2'? 

Ground.     In  tins. 

Ghirardell's,    12   l-tb  29% 

24  1-Ib  tins  29 

60    l-lb    tins.... 28% 

60    3-tb    tins  27 

30    3-rb    tins.... 27 
60  10-tb  tins.  ...  26% 

1    35-m    tins  26 

Venard's,   24  1-tb.  tins  .251/2 

20  3-!b.  tins  24 

Miner's,   32   1-tb.   tins  27% 

24  1-tb.  tins  27 

20    3-rb.    tins  26 

COCOAS. 

Van  Houten's,    ViS  and  %s..83 

an  Houten's,  Is  80 

"^oyal    Dutch,    12    %s  77 

Royal  Dutch,   12  Is  60 

aipp's,  14  %s  38 

Pry's,    12    %s  .39 

'''■-flbb's,  6   %s  23 

l.owsiey's,  6  %s  37 

Van  I'imacn'e  uuicii.  i-iu....6u 
Van  Enn.an!i  i>utch,  %-rb....70 
Van  Emden's  Dutch,  %-rb..75 
Imperial  Soluble,    Vi-tl).  cans.  60 

Same,    y2-rb.  cans  53 

Same,   1-tb.  cans  52 

Same,    5-tb.    cans  50 

Same.  25-n3.  cans  49 

Ghirardelli's  Bkfst,  Vi-m  cans. 46 

Same,   %-rb.  cans  43% 

Same,   %-rb.  cans  43 

Same,    1-tb.    cans  ...42% 

Same,  5-rb.  cans  42 

Same,    25-tb.    cans  41% 

Miner's  Bkfst.,  1-6   tb.  cans..  47 

Same,   %-tb.  cans  42% 

Same,   Va-tb.  cans  42 

Same,    1-tb.    cans  41% 

Same,    5-tb.    cans  41 

Cocoa  Shells. 

10,   25   or  50-n.   bags  04 

Cereal  Coffoe. 

Postum,  24   %  s,  per  doz  $1.35 

"»ostum.  36  I's,  per  doz   2.25 

Pig  Prune  Cereal,  12  Is   2.25 

Caramel  Ciereal,  36  Is   1.20 

Graino,    12    Is   2.20 

Chutney. 

Bomoay,  assorted  qts  {6.25 

assarted  pts   4.00 

Major  Grey,  qts....  7.50 

Major  Grey,  pts....  4.50 
CIDER. 

Mott's    boiled,    doz   qts   3.25 

Monroe's,    champagne,    doz.  .  2.50 

boiled,   doz   2.75 

Bidwell's.     "        "   2.50 

COCOANCT. 
Baker's. 

Baker's  Drifted  Snow,  pails  15 

Bbls,    126    tbs  13 

Brazil  shr'ded  or  Table  Tallc.- 
long  thread.  20-rb  pails  rb.l4 
150-lb   bbis,  per   lb. 13 
Table  Talk  in  parchment  bgs, 
cases  of  30's,  60%'s  or  30%'s 
and  15  I's  141/2 

Scliepp's. 
Shredded  1-rb  pkgs,  per  tt)..23 
%-Ib  pail,  per  lb.. 24 
"  1/4 -tb  pail,  per  lb.. 25 

12    5c   pkgs  47% 

Dunham's. 

Shredded,  l-lb  ppr,  per  rb...27 
%-rb  ppr,  per  rb..28 
hi -lb  pksg,  per  rb  .  29 

COFFEE  SUBSTITUTES. 

Postum  Cereal. 

No.  1,  2  dz,  sml  pkgs,  per  dz  1.35 
No.  3,  3  dz,  Irg  pkgs,  per  dz  2.25 
No.  0,  1  dz,  Irg  pkgs,  per  dz  2.25 
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EVAPORATED  MILKS. 

BORDEN'S 

JmIlk  CO. 

All  Borden's  ISrands  Guaranteed. 


7.05 


Eagle  Brand — 

Condensed  Milk,  4  doz. 
Pioneer  Brand — 

Evaporated  Milk  (Unsweetened) 

Tall  Cans,  4  doz   4.45 

Small  Size,  4  doz   2.30 

Challenge    4.75 

Floral    4.60 

Rose    5.20 

Borden's  Malted  Milk. 

Trial  size,  pe  rdoz  90 

.•Small  Size    4.00 

Large  ize    S.OO 

Hospital    Size  33.00 

Alpine  Milk. 

20-oz.,   1  to  5  case   4.25 

20-oz.,  5  to  10  case   4.20 

20-oz.,  10  to  25  case   4.15 

Gallon,  6  to  case   3.50 

Carnation  Milk. 

20-oz.,  1  to  4  case   4.2i 

20-oz.,  5  to  9  case   4.20 

20-oz.,  10  to  24  case   4.15 

20-oz,  25  to  49  case  

Gal..  6  to  case.  10c  less 
HONEYSUCKLE  MILK. 
20  oz.,  1  to  5  cases,  per  case.  .$4.15 
20  oz.,  5  to  10  cases,  per  case  4.10 
20  oz.,  10  to  25  cases,  per  case  4.05 

Baby  size    3.05 

Miscellaneous. 
St.  Charles,  4  doz  in  case....  4.90 

St.  Charles,  5  case  lots   4.70 

Jersey,  4  doz,  per  case   4.00 

Lily    4.25 

Highland    4.25 

Pet,  Pam.,  4  doz  to  case....  3.35 

Baby  Pet,  6  doz  to  case   3.10 

Cottolene. 
Single  cs.  5  cs.  10  cs.  25  cs 

(Small   7.25        7.15    7.10  7.00 

Medium  ...7.25        7.15     7,10  7.00 

targ«   7.25        7.15    7.10  7.00 

GELATITv'E. 
Broraangelon. 


(Straight  and  assorted  flavors: 
Raspberry,  Lemon,  Strawberry, 
Orange,    Cherry,  Chocolate). 

Large,    2   doz,   per  doz   1.20 

Small,  3  doz,  straight  or  as- 
sorted, per  doz  90 

Silver  White  Keystone,  per  dz  1.00 

Minute,  per  doz    1.00 

Knox's,   per  doz  1.25 

Knox's  per  gross  15.00 

Knox,  Acidulated,  per  doz.  .  1.20 
Cox's,  per  doz   .  1.15 


M 

Keek's,  per  doz   1.10 

t'lymouth   Rock    1.20 

(1  doz.  free  with  3  doz.) 

Sheet   35 

Gluger  Confections. 
China,  per  case  of  6  stone 

jars    2.50 

China,     Chyloong  small 

stone  pots,  per  doz  

Crystallized  glace,  %-lb. 

tin,  per  doz   2.50 

Hops. 

No.  1,  14  lb,  30-tb  box,  lb  30 

No.  1,  1  lb,  30-tb  box,  tb  30 

Less   than   30-rb   boxes  31 

HOSFORD'S  ACID  PHOSPHATE. 

No.  %  bottles,  per  doz  .$4.25 

No.  1  bottles,  per  doz   S.50 

Junket  Tablets. 


I 

.  .  .  ,  .  Vi 

1%  doz  in  container,  per  dz  .80 
Pure  Pood  Colors,  1  doz.  in  con- 
tainer. Six  colors:  Berry  Blue, 
Grape  Green,  Plum  Purple,  Rasp- 
berry Red,  Lemon  Yellow,  Orange 
Gold  and  assorted. 
No.  1-16  bottles,  —  doz  SO 

Lemon  Sugar. 

Gilt  Edge,  24%s,  per  doz..  1.37% 
Gilt  Edge,  24  Is,  per  doz.  .  2.00 

Lime  Juice. 

Tahita,  24  8  oz,  per  doz.... $1.25 
Tahita,  short  measure,  16-oz.  1.50 
Tahita,   full   measure,  32-oz..2.50 

Tahita,    bulk,    gal   1.00 

Olives. 

Bottled. 
Queen  Olives,  10  oz,  oval, pts, 

2  doz    3.00 

Pluted  Stuffed  Olives,   5  oz., 

fi   doz   :   1.10 

10  oz.,  oval  olives,  pts,  2  dz  2.50 
iJaby  Pimolas,  10  oz.,  2  doz.  .  3.65 

Baby  Pimolas.  24  18s   6.25 

Manzanilla,  8  oz,  4  doz....  1.25 
Manzanilla,  5  oz,  4  doz....  1.10 
American  Ripe,  pts,  tin,  2  dz  2.25 
American  Ripe,  qts,  2  doz...  3. 75 
Old  Mission  Ripe,  pts,  4  doz.  1.80 
Old  Mission  Ripe,  qts,  2  doz.  3.25 
White  Label,  5-oz.,  Manzanillas. 

Per  doz 

5-oz.,   Manzanilla    1.05 

y-oz.,  (Jueen    1.85 

10  oz..  Queen  2.35 

14  oz.,  Queen    3.75 

22  oz..  Queen   5.75 

C2  oz.,  (Jueen    9.00 

64  oz..  Queen  16.00 

5   oz..   Stuffed     1.30 

IC  oz..  Stuffed   2.65 

Olive  Oil. 

1  doz  qts  (California)  per  dz  8.00 

2  doz  pts,  (California?  per  dz  4.25 
4  doz  %  pts(California)  pr  dz  2.25 

Gallon  tins,       "       each   2.50 

%  gal.  (California)  each   1.50 


HOOPER  ^  JENNINGS 

Importers  and    Wholesale  Grocers 
Teas,  Coffees,  Driad  Fruits,  Provisions,  Cigars  and  Tobaccos 
462-468  Bryant  St.,  bet  2nd  and  3rd  Sts. 
Telephone  Temporary  674  San  Francisco 
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Nicelle  Brand. 

4  doz         pts,  case   9.00 

t  doz  pts.  case   8.50 

1  doz  22  oz..  case   3.00 

]  doz  qts,  case   8.00 

Old  Mission. 

1  doz  qts  .  case   8.00 

2  doz  pts.,  case   9.00 

2  doz  Vi  pts   4.80 

Grogan's  Purity  Olive  Oil. 

Bangali  JFrench  Olive  Oil. 

Per  case  of  1  doz.  litre  bottles..  S.50 

Per  cs.  of  1  doz  \'>  litre  bottles.  5.35 

Per  cs.  of  2  doz  '4  litre  bottles.  6.36 

Case  of  5  1  gal  cans,  per  gal.  .  2.25 

Case  of  10  \t  gal  cans,  per  gal  2.30 

Qts.,  6  to  gal,  12  to  cs,  pr  cs.  7.50 

Pts.,    12  to  gal,  24  to  cs,  pr  cs.  .  8.00 

pts.,  24  to  gal,  4S  to  cs.   pr  cs  8.50 

Gal.  Can,  8  to  case,  per  can.  2.40 

%  Gal  Can,  12  to  case,  pr  can  1.30 

Mushrooms. 

doz. 

Le  Court,  100  to  case  3.60 

La  Forrest,  100  to  cs    3.00 

Hotel,  100  to  case   3.00 

Fancy   Stuffed     pts   4.00 

Peanut  Butter. 

Heron's  2  doz  to  cs,  per  doz  2.40 


N'o.  14,  glass 
per  doz  .  .  $1.10 
No.    %, glass, 
per  doz  .  .  2.10 
No.  1.  glass, 
per  doz  .  .  3.25 


Orange  Marmalade. 

Maconochie  Bros.  4s  of  4  doz, 
No.  1  white  jars,  doz   2.45 

Peels. 

Citron,  25-tb.  box  ISV2 

Citron,  lO-m.  box  19 

Lemon,  25-rb.  box  I2I/2 

Lemon,  10-tb.  box  13 

Orange,  25-It).  box  13 

Orange,  lO-Ib.  box  13 

Plum  Pudding. 

Curtice,    Individual,    doz  Jl.lO 

No.    1,   doz   2.50 

No.  2,  doz   4.50 

No.  3,  doz    6.50 

(4.  &  D.,  Is,  2  doz  to  cs,  dz..  2.50 
2s,  12  to  cs,  doz.  .  4.50 
3's,  6  to  case,  doz.  .  6.50 
4's,   6  to  case,   doz.  .  S.50 
K.  &  R.,  Individual,  doz....  1.00 

I's,    per    doz   2.65 

2's,    per    doz   4.60 

3's,  per  doz   7.10 

Van  Camp's,  No.  1  cans,  1  dz 

in  case,  doz   2.50 

Same,  No.  2   4.50 

Grandma's  Spanish  Pepper. 
Large,  2  doz.  to  case,  case.  .  4.00 
Small,  4  doz  to  case,  case.  .  .  3.50 

Salad  Dressing. 
Durkee.  small,  2  dz,  per  doz.  .  2.50 
"        large,  1  doz,  per  doz  4.15 
picnic  size.  4  dz,  pr  dz  1.00 
My  Wife's  2  doz,  y2S,  doz....  2.00 
My  Wife's,  1  doz.  Is,  doz....  3.25 

Salad  Oil. 

Tierces,  about  50  gal.,  gal..$  .75 
1  gal.  tins,  10  to  case,  gal.  . .  .  1.10 

5  gal.  tins,  1  to  case,  gal  95 

%  gal.  tins,  20  to  ease,  gal..  1.20 
Quart  bottles,  12  to  case,  doz  2.50 
Pt    Bottles,  24  to  case,  doz.  .  1.60 
pt.  bot.,  36  case,  doe  
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Saratoga  Chips. 

Bulk,  15-11:)   2.50 

Cartons,  6  oz.,  24  in  case....  3.09 

SALT. 

Cal  .Table  &  Dairy,  75  2's,  60 
2  1/2's,  50  3's,  30  5's,  15  lO's 

and  S  20s,  per  bale   1.75 

Do    50-tb.    bags,    ton  13.00 

Leslie's  Sterilized,   7P  2'b,  50 
3's,   40   4  s,    39   B'a.   IB  lO's, 

and  8  20s,  per  bale   2.25 

Do,  50-Ib  bags,  ton  none 

Leslie's,   50s   20.00 

tmptd  Ijiverpool,  50s,  ton....20.bO 
100s,   ton.  .  .  .19.50 
200s,    ton.... 19. 00 
Uenuine  Werrington,50s,pr  ton20.00 

II.  R.  H.  Liverpool. 

Bales  of  75,  2s.  per  bale   2.00 

Bales  of  50  3's.  40  4's.  30  5's, 

15  10s,  8  20s,  per  bale.... 

Bags,  503,  per  ton  

Worcester. 
Worcester  Dairy.bbl  320  lbs  (5 

bbls.     5.25)   6.25 

Worcester  Dairy,  bbl  320  R)S, 

10  bbls    4.75 

Worcester  Table,   140  2s.  100 

1  bbl  5  bbl 

3s   and   60    59                  5.75  6.50 

Worcester  Table,  30  10s  5.50  5.25 
Worcester  Table,   50 lb  sacks. 

Irish  Linen   90  .86 

Rock  Salt. 

Half-Ground. 100-Ib.    sks,  ton. 10.00 

50s.     ton  10.50 

Stock,  100-rb.  sack,  per  ton.. 10. 00 
50s.   ton    9.75 

Package  Salt. 

l,.-slie's  Sterlized,  48  2's   2.75 

24   3'8   2.00 

20   5'B   2.60 

50   2'g   3.60 

R.  S.  V.  P.,  2s,  26  to  case...  2.25 

R.  S.  v.  P.,  3s.  24  to  CB,  pros  2.25 

R.  S.  v.  P.,  5s,  20  to  cs,  pr  cs  2.75 

i.  .g  Cabin,   24  2s   1.70 

Celery  Salt. 

Durkee's.   1  doz  In  box   1.26 

SOUPS. 

Anderson's  20   varieties  90 

Campbell's,  21  varieties  90 

Snlder's,    Tomato,    3  s   2.60 

2's   1.86 


Van  Camp's,  21  varieties — to- 
mato. Beef,  Cream  of  Cel- 
ery, Ox  Tail,  Bean.  Clam 
Chowder,  Vegetable,  Vermi- 
celli-Tomato, Consomme,  Mul- 
ligatawney.  Chicken,  Pea, 
Chicken  Gumbo,  Mock  Tur- 
tle, Mutton  Broth,  Tomato 
Okra,   Boullon,    Julienne...  .95 

Libby's,   2's,  assorted   2.35 

I's,         "    1.40 

concentrated,    I's   l.OC 

Franco- American. 

Qts  Pts. 
Mock-Turtle.  Ox-Tail,  Con- 
somme, Bouillon,  Julkenne, 
Vegetable,  Beef.  Pea.. 3. 15  1.80 

Chicken   3.60  2.00 

Gumbo   3.30  2.00 

Green  Turtle,  thick  7.00  3.60 

clear   9.60 

Mulllgatawney   3.60  2.00 

Tomato   .3.16  1.80 

Assorted   3.26  1.8B 

Trnffles. 

1-16  glass,  per  doz   3.60 

1-16  tins,  per  doi   2.75 
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%  tins,  per  doz   5.25 

Vt   tins,  per  doz  10.45 

V4   tins,  per  doz  20.35 

Veast  CakvH. 

Magic   Yeast,  case   120 

"'east  Gem,  case   115 

Great  Western   100 

Glllet's  Magic    1-20 

Yeast  Foam    1.20 

Macaroni  &  Cheese. 

Van  Camp's  No.  1  cans, 4  dz  in 

case,  doz  95 

Same,  No.  2  cans,  2  dz  in  cs.dz  1.40 
Same.  No.  3  cans,  2  doz  in  cs,dz  1.90 
B.  LaForest  French  Delicacies. 

Price 
per  doz. 

Puree  de  Foie  Gras.No.  ',4  (100 

tins  to  case)   2.50 

Puree  de  Foie  Gras,  No. 

(100  tins  to  case)   1.75 

Pates  de  Foie  Gras,  No.  1-32 

(100  tins  to  case)   2.50 

Pates  de  Foie  Gras,  No.  (4S 

tins  to  case)   7.25 

Pates  de  Foie  Gras,   No.  Hi 

(36  tins  to  case)  11.25 

Game  Pates,  assorted.  No. 

(100  tins  to  case)   1.75 

With   Terrine  Interior. 
Pates  de  Foie  Gras,   No.  14, 

(48   to  case)    4.20 

Pates  de  Foie  Gras.  No.  12, 

(48  to  case)    7.00 

Department  24. 
GEOCEEY  SUNDRIES. 

This  Dept.   is  corrected  by 
J.  H.  Nenbauer  &  Co.,  .Sussnian, 
Worniser  &  Co. 
Axle  Grease. 

H.  Sc.  L.,  per  case   $2.00 

C.  &  S.,  2-doz  case,  per  case  2.00 

5  case  lots   1.95 

"        10    case    lots   1.85 

Frazer's,  2  doz  tins,  per  case  2.25 
Frazer's,  4  doz  wd,  per  case.  3.60 

Frazers,  15-lb  pails   1.00 

Mica,  3  doz  tins,  per  case....  2.60 

Castor  Oil,  2  doz  Is   2.60 

Universal,  2H,  light   2.00 

Universal,  2%,  dark    1.75 

Paper  Bags. 
Automatic,    Self-Opening.    BOO  In 
pkg..  List. 

%-ib   $1.00  s-rb    4.x(i 

%-lb    .  .      .  1.20  lO-Ib    5.20 

1-  lb    1.60  12-lb    6.30 

1%-Ib    1.70  14-lb    8.30 

2-  lb    2.00  16-n)    9.00 

3-  Ib    2.50  20-tb  ....  10.00 

4-  Ib    2.90  25-lb   11  00 

5-  n)    3.40  30-Ib   13.00 

6-  Ib    4.00  35-lb   15.00 

7-  Ib    4.40 

Sizes  8  to  35  lbs. 

Sugar  Bags,  broad  bottom,  Hi  "n 
Discounts  from  above  llsi 
Cheapest.  50%. 
Eaglj  or  Equal.  50% 
White  bags,  50%. 
Lion,  40%. 

Mikado  (stripped)  40% 
Blaestone. 

Barrels,  per  lb  \l 

5  bbl.  lots,  per  lb   11 ',4 

BATH  BRICK 

Bristol.  2  doz.  per  case  .So 

Powdered,   Large   1.40 

Powdered,   Small   1.60 

Assorted   1.50 


CANDLES. 
Admantine. 

Adam,    14-oz.,  20s  

12-oz.,  20s  

"        10-oz.,  20s   

Hotel,    40s,  12-oz  

(Wrapped   >4c  higher.) 

Chlppowa,  1  oz  

Torchlight 
Stearic  Acid,  12  oz,  20s.... 
"  14  oa,   208.  .  .  . 

"        (wrap)  16  oz  20s 
Stearic. 
Schneider's    14-oz.,  208.... 
Schneider's    14-oz.,    40s.  .  .  . 
Schneider's    16-os.,  20b.... 


.1H4 
.1014 

.10?i 


.10>4 
•  llVi 
.13'4 

.14 

.13  74 

.16% 


2; 


4fl 

I'aralliif,  Kle. 

I'er  ;b 

4».  6s,  in  canons  o(  36-tb  bzs  11 
12.^,  in  canons  of  36-lb  bxs.  .  11 '4 
'/4-tb,  In  cartoons  of  25-Ib  bxs  11 
l-lb  canons  of  25-lb  bxs....  II 

Colored.  Ic  higher, 
lieeswax.   pure  for  churuhus  .35 

Do      No.  2  27',-» 

Do      No.  3  22  Vs 

Jhrlstnias.    all   sizes  09 

Do      holders,  per  gross  85 

Wa.\  Tapers,  per  doz  pkgs.  .  .80 

Do       Per   gross  S.OO 

Night  I.,lghls.German.on  pup 

&  wd.  per  doz  40 

Do  French,  on  tin. doz  SS.  1.2: 
Werks 

16  oz,  S.   A.,   40s,    (-vrap)..  .16',4 

16  oz.   8.   A.,   20s  16'a 

14  oz.,  S.  A.,  40s,  (wrap)..  .14 

14  oz,  S.  A..  20s  13T4 

14  oz,  Adam,  20s  11 1i 

12  oz,  Adam,  20s  10% 

10  oz.    Adam    2U3  OS 

.standard  Oil  Company. 
Electric  Light. 

Per  Set 

6s.  16  oz.,  20  sets  11  '4 

6s,  14  oz..  20  sets  10 

6s,  12  oz.,  20  sets  Oil  v, 

6s.  10  oz.,  20  pets  0."*  'i 

12s,  12  oz.,  40  sets  (hotel) .  .  .Ob-, 
Granite  Mining. 

Per  St-i 

6s,  16  oz..  40  sets  1  -  'i 

6s,  10  oz..  20  sets  13 

fis,  14  oz..  40  sets  10  '4 

Gs,  14  oz.,  20  sets  11  % 

6s.  12  oz..  20  sets  09  % 

6s,  12  oz.,  20  sets  09  \ 

6s.  10  oz..  20  sets  O'.t 

12s.  12  oz..  40  sets  (hotel) .  .  .10 
ParafTine  Wax. 

Per  Sei 

Is.  14  oz.,  25  sets  white  lo'j 

2s.  14  oz..  25  sets  white  lO'j 

4s.  14  oz..  36  sets  white  lu'j 

6s.  14  oz..  36  sets  white  10  l, 

12s.  14  oz..  36  sets  white.  ..  .11 
Colored,  i  cent  higher. 

Radiant  Paraffine  Wax. 

Per  Sei 

4s,  14  oz.,  36  sets  10 

(is,  14  oz.,  36  sets  10 

6s.  14  oz..  20  sets  09% 

6s.  10  oz.,  20  sets  OS 

Ergg  Food. 
Pratt's.  26-oz.  2  doz  In  C8...$4.50 
Wellington's.  1-lb.  2  doz  boz.  4. on 
Glue. 

Le  Page's.  1  oz  per  doz  PO 

Fly  Paper. 

\nCKr4 

Sticky    (holders  gratis)  I  2.60 


Tanglefoot,   per  case   2  60 

'fanelefoot  Holders,  per  ca«e 

•f  BO   »6 

Suberfs.  40  5s.  paper  In  box  .90 

FRi  rr  JARS. 

fXet  cash — no  discnunii 

Mason's,    pts.    per   gross   6.2B 

Mason's,  qts,  per  gross   7.00 

Mason's,  H   gal.,  per  gross..  10. 00 
Kerr  Glass  Manufacturing  Co. 

Per  tlrops 

Economy  Jars. pts.,  1  dz.  to  cs.  i.^O 

Quarts.   1  doz  to  case  10. "I.t 

Halt-gallon.  1  doz.  to  case.I";") 

Extra  Economy  bags   I.f6 

Extra  Economy  springs  '3 
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Fruit  Jar  Caps. 
Porcelain,  6  doz  to  box,  pr  bx  2.80 
Fruit  Jar  Rubbers. 

No.  1  White,  per  lb  GO 

"Gold  Seal,"  cartons,  per  gr  .75 
"Badgers,"  cartons,  per  gr.  .  .60 

Ked  Ribbon  75 

Le  Page's,  2  ob.,  per  doz....  1.30 
Le  Page's  V4-Bill  tins,  per  doz  1.50 
Le  Page's,  1-gill  tin,  per  doz  2.00 
"    "    Tubes,   small,   gr.  ...12.00 

'  big,   per   gr.  . .  .18.00 

Cordage. 

Basic  price — Manila  15%,  Sisal 
10%,  (5,000  lbs.  14c  and  10,000 
lbs.  V2C  less.)  All  kinds  ad- 
vance on  base  price  per  pound 
BS   given  underneath: 

Sis.  Man. 

Rope,  l»4-ln.,(7-16  diam 
6  and  9  thr. 

and  upwards)  .  .basis  basis. 
12      thread  (% 

liam)    hi  % 

and  5-16  diam)..     1  1 
Bale,     3    and  4, 

strand   V2  less  basis 

.    "         "    2,  6.  8  st'nd     Vi  H 

Lath    Tarn   basis  basis 

Hop   Twine,    tarred....     1  1 

Grape  Vine  Twine   1  1 

Spring     Twine    2% 

Paper  Twine,   unoiled.  .     %  2^4 
Whale  Line  and  Bolt.  ...  1 
Hawesr   laid   rope  for 

well-boring   1 

Transmission   of   Power     .  .  5 

Lanyard  and  Tarred   basis 

Lariat  Rope,  hd  tw,  un- 
oiled, 3  &  4  sfd. .     1  1 
Baah  Cord    is  .  ■ 

Cuttle  Bonci. 

Birds',   per   lb  30 

Insect  Powder. 

Eurelca,  10c  size,  per  doz  75 

Burelca,  25c  size,  per  doz....  1.75 

Eurelca,  60c   size,    per   doz.  .  4.50 

Eurelca,  $1.00  size,  per  doz.  .  8.00 

Buhach,   2-oz.,  per  doz   1.15 

"        4-oz.,   per  doz   2.15 

"        8-oz.,  per  doz   3.75 

"       16-oz.,  per  doz   6.80 

"        6-tb,  per  tb  60 

Matches. 

Tins    1.65 

Boys,  doz  boxes  12 

Swedish  Safety,  per  gross  65 

.Swedish  Wind,  1  gross  90 

Vulcan  Paraffine,  65s  per  gr  .55 
Do  50  grs  lots  50 

Diamond   Match  Co.'s. 
Anchor,  200s   1.70 

Do,    500s    4.00 

Bird's  Eye.  500s.  gr   3.75 

3  Noes  Safety,  100s   7.75 

Bees  Wax,  100s   4.50 

Globe.  100s    5.00 

Domino,    case    2.75 

Red  Top  Safety   2.75 

S.  &  C.  Eastern  Parlor  SO's.  .  4.25 

S.  &  C,  200s    2.25 

S    &  C,  300s   3.25 

S.  &  C.  500s   4.25 

Press,   100s,   5-grnsa  case....  4.75 

Little  Star,  per  case   2.20 

Search  Light,  100s,  large, 1  gr  4,75 

Paper,  Wrapping. 
Butter,  White,  per  ream.  .  .20 

Do  Waxed,  per  ream.,..  .25 
Manila,  No.  1,  rolls  or  flat.  .  .06 
Manilla,  No.  1,  rolls  or  flat  .OB 
Straw,  per  ream  95 

Do  rolls,  any  size,  per  )b  .03 14 
Drab,  per  ream  60 

Do    rolls,  any  size,  per  lb  .02% 

Paper,  Toilet. 

Royal,  100  rolls  of  500  shts.  .  4.00 
O  Keyed,  5-oz  rolls,  per  case  2.50 
Royal,  8-oz  rolls,  per  case..  4.25 
O  Keyed,  tablets,  per  caes.  .  3.75 
Pastime,  tablets,  per  case...  4.50 

Union,   per  case   7.00 

Lul-u,  plcgs,  4000  shts,  per  cs  3.75 
Astoria,  pltgs  450  shts,  per  cs  3.90 
■Wlmisor.plcgs  600  Bliits,  per  cs  4.0(> 
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Universal,  pkgs  700  shts,  pr  cs  6.00 
Great  Eastern, plcgs  1000  shts, 

per   case    7.50 

Popular  Rolls,  5  oz,  100  rols, 

per  case    3.00 

Daisy   Rols,    9   oz.    100  rolls, 

per   case    4.50 

Express  Rolls, 10  oz,  100  rolls, 

per   case    5.00 

Asbestos    Rolls,    11    oz,  100 

rolls,   per  case    5.25 

Mammoth    Rolls,    16    oz,  100 

rolls,  per  case    7.50 

Pyramidal,   2000     sheets,  50 

rolls   in   case   7.65 

Seeds. 

Anis   1514 

Canary   07 

Caraway  15 

Celery   17% 

Coriander  11 

Cumin   18 

Flax,    ground   06 

Flax,    whole   06 '/2 

Hemp,  sacks   06 '/i 

Millet   001/2 

Mustard   10 

Poppy   IB 

Rape,    Cal  .  .  .  .06 

Bird  gravel,  2s,  per  doz  85 

Bird  Seed  Mixed,  48  Is.  doz  .80 
l^ed  Ribbon,  CO  Is  61/2 

Original  sacks  %c  less. 

Sheep  Dip. 
Little",  10-gai  tins,  per  gal..  1.20 
Little's,  5-gal  drums,  per  gal  1.20 
Smith's,    10    V2-gal    tins,    gal  .95 
Smith's,  5-gal  drums,  per  gal  .95 
"No-Meds" 
(Cereal  Laxative.) 
48  cartons  to  case,  per  case. $12.00 
Less  30  %  discount     to  trade. 
Varying  cash   discount  dependirf 
on  quantity  purchased. 

Mason's  Stove  Polish. 

Doz.        Vi  Gr.  Gr. 
 45        1.20     4. SO 

Polishi  Stove. 

Rising  Sun,  large  pkg.,  per  gr  6.25 

Do    5-gross  lots   6.00 

Do    Small  pkg.,  per  gross.  .  3.85 
Sun  Paste.lrg,  %  gr  bx  per  gr  5.00 
Enameline,  No.  4  tins,  per  gr  5.00 
Do    No.  6  tins,,  per  gr....  8.25 
Do    Liquid,  pt-tins,  bx  3  dz  2.25 
X-Kay  Stove  Polish. 


Small,  3  doz.  to  case,  per  cs  1.50 
Large,  3  doz  to  case,  per  cs  2.50 
(V2  doa.  free  with  each  case.) 

Polish,  Metal. 

Electro  Silicon,  1  gr  In  case 

per    doz   80 

Brilliantshine,  %  pts,  per  doz  .95 
Erilliantshine,  pts  per  doz.  .  1.80 
Brilliantshine,  qts,  per  doz.  .  3.15 

Do,  1/4  gal.,  per  doz   6.00 

Do    1  gal  tins,  per  tin  85 

U.  S.  Metal  Polish,  qts   3.67 

pts    2.00 

"        %     pts   1.25 

U.    S.   Metallic   Polish  i'aeie, 

tb.  package,  doz   3.35 

%-rb.  package,  doz.   1.67 

3-oz  package,  doz  50 

Barkeeper's   Friend,  pwdr,  gr. 21.60 
Polishes,  Shoe. 
Day  &  Martin's. 
Large,  6  dz  to  case,  doz....  3  0£ 
Medium,  6  dz  to  case,  doz.  .  2.26 
Small.  10  dz  to  case,  doz.  .  .  .  1.0» 
Mason's  Russet  Polish. 

Doz.        V4.  Gr.  Gr 

No.   2   40  1.20  4.80 

No.  a   >  70         8.00  8.00 
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Comb  BIn<;k  Dressing. 

juoz.        Vi,  Gr.  Gr. 

Large   l.eo        4.50  18.00 

Small    .  fi         2.30     9  20 

Combination  Busset. 

Doz.         Vi   Gr.  Gr. 

Large   1.50        4.50  18.00 

Small   SO        2.30  4.80 

Shoe  Blacking. 

Doz.        14  Gr.  Gr. 

No.    1   25  .75     2. SO 

No.    2   30  .S5  3.25 

No.    3   35        1.00     3. 85 

No.    4   45        1.40  5.45 

Shoe  Dressing. 

Boss,  3  dz  to  cs,  per  gr   9.00 

Russian.  3  dz  to  cs,  per  gr..l3.00 
Shinola,    per    gross  10.00 

16  Shinola  outfits  of  brush  and 
dauber,  no  charge. 
Shinola  paste,  case  of  3  doz  2.50 

3  solid  brass  scoops,  no  charge 
Bixby's  Polishes. 
Royal  Polish.  1  doz  in  box.  .  .85 
Royal  P'lish.S  dz  bx.ham'r  free  2.55 
Shoe,  Satin,  1  dz  (sml  comb'n)  .75 
No.  5  Shoe  Satin  Pste,  1  doz  .SO 
No.  5  Shoe  Satin  Paste,  1  doz  .40 
No.  10  Satinola  Paste,  1  doz  .80 
No.  10  Satinola  Paste,   1  doz 

in   box   SO 

Satinola,  combination,  sml.  dz  .75 
Satinola,  combination,  Irge,  dz  1.25 
Shoe  White  Cream,  per  doz  .85 
Ermino  White  Paste,  per  doz  .80 


Jet  Oil,  doz  86 

Jet  Oil,  3  dz  bx,  5  Bixola  free  2.55 

Bixby's. 

"BBB,"  size  M.,  M,  gr.  box.  .  1.25 
"BBB,"  size  B,  per  %  gr.  box  2.50 

Twine. 

Cotton,  4-ply,  lOO-lb  bales,  lb  .26 

3-ply,  lOO-tb  bales.  .  .26 

"        2-rb   cones,  per  lb..  .26 

Hemp,  S-oz  balls, pr  3-Vb  pkg.  .  .26 

"      4-oz  balls,  per  3-lb  pkg  .26 

Sack,   4-ply,  12- lb    pkgs,    lb..  .29 
Binder  Twine. 

Pure  Manila, 650  ft  to  Ib.pr  Tb  141/2 
Manila,  600  ft  to  lb,  per  lb.  .13 1/2 
Standard,  500  ft  to  lb,  pr  lb  111/2 
Sisal,  500  ft  to  lb,  per  lb,.  .11 
W.'ix. 

Fruit,  25  l-lb  plcgs,  per  box.  .  1.50 

Mint  Wax,  per  box   1.50 

Japan,    per    lb  19 

Beeswax   38 

Pure  Ref.  Paraf.,  40  Is,  lb..  .10 
Pure  Ref.  Paraf.,  20  Is,  lb..  .10 

Wax  Strings. 

12-in.,  10  pkg,  100  stgs  each.  1.75 
14-in.,  10  pkg,  100  stgs  each.  .  1.90 

Department  24. 

WOOD    AND    WILLOW  WAKE 
AXE  HANDLES. 

This  Dept.  is  corrected  by 
The  Heyman-Weill  Co.,  Sevenson 
Co. 

Ex,  36-in..  doz  $2.5« 

No.  1,  36-in.,  doz    1.75 

No.    2.   36-in.,   doz   1.35 
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Baskets. 

Per  doz. 

Cal.,  Open,  Spruce,  No.  3  85 

Cal.,  Open,  Spruce,  No.  4  90 

Cal.,  Open,  Spruce,  No.  5....  1.25 
Cal.,  Satchel,  Spruce,  nest, 0-5  1.36 
Cal.,  Satchel,  Spruce,  nest, 1-5  1.00 
Cal. .Satchel,  Spruce.nest,  1-41  .71 
German  Market,  nest  of  4.  ..  .  1.2B 
Clothes,  Oval,  Wil.,  No.  2..  8.00 
Clothes,    Oval,   Wil.,   No.    3..  9.25 

Same,  nest  of  5  sizes   3.60 

.lapanese  Telescopee,   nest  of 

5,    size   lSxl2x7   1.30 

Same,   size  20xl3i/ix7   1.60 

Same,   size  24x15x10   2.00 

Bowls,  Wooden. 

Per  doz 

Maple,  No.  1,  11-inch  80 

Do  No.  2,  13-lnch   1.75 

Do  No.  3,  15-inch   3.00 

Do  No.  4,  17-inch   4. 76 

Do  No.  5,  19-inch   6.60 

Do  No.  6,  21-inch   8.50 

Brooms. 

Per  doz 

No.  7  Special   4.00 

Little  Lady    3.6B 

Dandy    3.10 

Cooks'  Choice    2. 36 

I.,adies'   Pride,   No.   1   2,S5 

Toy,  string    1.00 

Common  Wiiisk   1.00 

00  Whisk   l.ll 

Leader    2.40 

Flyer    2.90 

Brushes. 

Per  doz 

Dust    2.26  12.00 

Scrubbing   55  3.00 

Dandy    1.50  5.75 

Shoe  Brushes. 
No.  415,  black  tampico  No.  59  .95 

No.  25  Mixed  Center   1.75 

No.    173,    all    black   2.25 

No.  141,  black  and  white   4.00 

No.   413,   bristles   4.50 

Stove  Brushes. 

Per  doz 

551  tampico,  handles  90 

No.  41,  Black  Bristle   1.90 

No.    411,   Black  Bristle   2. 26 

Ox  Fil>re  Brushes. 

Per  doz 

"-'ub  Cat,  101/2x21/2  in  face..  1.60 
Do  Rat,  81/2x2%  in  face..  1.2F 
Do    Mouse.  61^x2%  in  face  1.00 

Can  Openeirs. 

King,  doz   Ill 

Sprague,  doz   4ii 

Carpet  Sweepers. 

Bissell's.   per  doz.    25.00   to  27.00 

Standard,  per  doz   23.00 

Cheese  Safes. 

Round,   22-in,   each   2.26 

Square  each    4.00 

Clothes  Lines. 

Sisal,  40-foot,  per  doz  90 

Sisal,  60-foot,  per  doz   1.25 

Cotton,  40-£ooi,  per  doz  SO 

Cotton,  60-foot,  per  doz....  1.20 
Sash  (5ord,  60-foot,  per  doz.  .  1.75 
Sash  Cord,  90-foot,  per  doz.  . 
Wire  Cord,  50-foot,  per  doz..  1.30 
Wire  Cord,  75-foot,  per  doz.  .  1.75 
Wire  Cord,  100-foot,  per  doz.  .  2.15 

Clothes  Line  PuIIojb. 

Galv.   Iron,   with  eye  >8.50 

"    with  hook  60 

CLOTHESPINS. 
Common,  ppr  box  of  5  gross.  .  .70 
U.  S.  Patent  Spring,  per  gross  .55 
CORKS. 
Demijohns. 
(Discount  of  40%  and  10%) 
1/2    gal   $5.75 

1  gal    7.50 

2  gal   13.50 

3  gal  16.00 

5   gal   24.00 

nus*  Pans. 

No.    1   Japan,   doz  75 

Covered,  doz    1.30 

Janitor,  doz    2.25 


RETAIL    GROCERS  ADVOCATE 
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Dusters. 

China,  fancy  colored. 
Standard  Turkey,  No. 

No. 

No. 

No. 

No. 


Per  doz 

.80 
2.25 
3.10 
3. SO 
4.SG 
5.60 


DOOK  MATS,  COCOA. 

Per  doz 

Light,  No.  1,  14x24   4.40 

Do  No.  2,  16x27   6.00 

Do  No.  3,  18x30   7.75 

No  No.   4,  20x33   9.50 

Medium,  No.  1,  14x25   5.50 

Medium   No.  2,  16x27   7.00 

Medium,  No.  3,  18x30   8.75 

Medium,    No.    4,    20x33  10.50 

Extra,  No.  2,  16x27  10.00 

Extra,  No.  3,  lSx30  13.00 

Extra,  No.  4,  20x33  15.50 

Extra,  No.   5,   22x36  19.00 

Keystone  Steel  Mats,  sq.  ft.  .  .30 
Faucets. 

Per  doz 

Cork  Lined,   No.    0  45 

No.    2  45 

Cork  lined.  No.   3.  doz  90 

No.    4  60 

No.    6  75 

No.    8  90 

IroDlDK  Boards. 

1-ft.,  per  doz   4.70 

iVz-it.,    per   doz   5.40 

5-ft.,    per   doz   6.35 

5Vz-it.,    per   doz   7.50 

LAMP  BUBNBBS. 

OppositioB. 

0  or  B,  per  doz  

1  or  A,  per  doz  

2  or  B,  per  doz  

LAMP  CUIMNEYS. 
£lectric — In  Cartons. 
No.  2,  6  doz  In  case,  per  doz 
Lantern  Globes. 

Packed  5  doz  In  case  

Aurora  Rochester. 

Per 

No.  1,  6  doz  in  case  

6  doz  in  case  

6  doz  in  case.  

Macbeath  Pearl  Top. 

1  or  A,  6  doz  in  case.  . 

2  or  B,  6  doz  in  case.  . 
La  Bastie. 

Per 

A,  plain  bulk,  6  doz  in  cs 


No.  2, 
No.  3, 


No, 
No, 


No. 
No. 


B,  plain  bulk,  6  doz  in  cs 


No.  A,  crimp  bulk,  6  dz  in  cs 
No.  B,  crimp  bulk,  6  dz  in  cs 
Common  Chimney. 

Per 

No.  0  or  E,  6  doz  in  case.  . 
No.  1  or  A,  6  doz  in  case.  . 
No.   2  or  B,  6  doz  in  case.  . 

LEMON  SQUEEZERS. 

Ball,  per  doz  ; 

Glass,  No.  1,  per  doz  

Glass,  No.  3  (for  oranges)  dz 

MOPS  AND  HANDLES. 

Per 

9-lb.  Mops   1.35- 

12-lb.    Mops   1.80- 

Patent  Mop  Handles  

Plain  Mop  Handles  


.65 
.75 
.85 


1.10 

.70 

doz 
.75 
.90 
2.00 

.85 
1.05 

doz 
1.22 
1.53 
1.32 
1.63 

doz 
.40 
.45 
.65 

0.90 
.75 
1.25 

doz 
1.65 
2.20 
1.00 
.90 


PAILS. 

Per  doz 

Wood,  painted,  3  hoops   2.65 

Wood,  varnished,  3  hoops....  2.50 
White  Cedar,  3  galv.  hoops.  .  3.25 

Fibre    3.60 

Galvanized,  8  quarts   2.05 

"  10  quarts   2.30 

"  12   quarts    2.55 

"  14  quarts    2.90 

SHELF  PAPER. 

Per  gross 

Narrow,  assorted  f.olors  12 

Lace  paper,  per  box  30 

TUBS. 

White  Cedar — No  .0,  13.00;  No. 
1,  10.50;  No.  2,  9.00;  No.  3,  8.00. 

Fiber — No.  0,  $19.00;  No.  1. 
$15.75;  No.  2,  $13.75;  No.  3, 
112.26. 

Galvanized — No.  0,  $5.85;  No.  1, 
$6.95;  No.  2,  $7.95;  No.  3,  $8.85. 
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WASHBOARDS. 

Per  doz 

California,  regular  size   2.25 

Little  Lady,  glass   1.85 

Little  Lady,  zinc   1.10 

Peerless,  double    3.50 

North  Star    t.65 

Crystal  Glass    4.40 

Washing;  Machines 

Waverly    6.75 

Matchless    5.85 

Western    4.25 

Majestic,  family  size,  each.. ..6. 00 
Snowball,  family  size.  each..  7.00 
Leader,  family  size,  each.... 7.^0 
Shelby,  family  size,  each....  7.7" 

WICKTNO. 

Grs 

Lamp,  0  or  E,  %-Inch  $0.30 

Lamp,  1  or  A,   %-Inch  40 

Lamp,  2  or  B,  1-lnch  60 

Lamp,  3  or  D,  1%-inch  85 

No.  1,  Rochester    1.50 

No.  2,  Rochester   2.25 

No.   3,   Mammoth   7.50 

Junior  Rochester    2.00 

Stoves,    3-Inch    1.50 

Stoves,   3%-inch    1.90 

Stoves,  4-Inch    2.00 

Stoves,  4% -Inch    2.00 

WRINGERS. 

Wood  Frame. 

Two  top  screws;  iron  tub  clamps. 

Per  doz 

Royal,   10x1%    Inches  37.60 

Challenge,        "   21.00 

King  Special      "   22.60 

Empire         "   3(1.00 

Century,    10   inches  28.50 

11  inches   31.50 

12  inches   35.00 

Iron  Frame. 

Superior.  10  Inches  29.50 

11  inches   33.00 

12  inches   37.00 

Crescent   27.00 

Ball  BearinK. 

Hitchcock   33.00 

anSCELLANEOUS. 

Barrel   Covers,    17-in.  (flour 

barrel  size),   per  doz   1.80 

Barrel   Covers,    21-in.  (sugar 

barrel  size),  per  doz   2.70 

Brownies,  per  doz.... 75  1.00  1.25 

Butter  Ladles,  plain,  doz  45 

Butter  Ladles,  clays,  doz  85 

Butter  S-pades.  doz  40 

Dishes,  oval.  %-lb..  per  M.  .  1.50 
Dishes,  oval,  l-lb.,  per  M....  1.75 
Dishes,  oval.  2-rb..  per  M.  . .  .  2.25 
Dishes,  wire  end.  %-fb..perM  1.60 
Dishes,  wire  end.  l-Ib..  per  M  1.75 
Dishes,    wire    end,  2-Ib,  per  M  2.25 

Egg    Beaters.    Dover   1.00 

Measures,  fiber,  4  pieces....  1.25 
(Set  pt..  qt.,  H  gal  and  funnel) 
Lanterns,  O  Tubular,  doz....  5.50 
Lantern  globes,  in  bbls .  . .  .  70 @  95 
Mouse   traps,    1    to   5  holes, 

doz   45@60 

Mouse  traps, "Sure  Catch,"  dz  .35 
Traps,  rat,  "Blizzard,"  doz.  .  .90 

Nest  Eggs,   per  doz  20 

Oil  cans,   glass,  wire  cover, 

1  gal,  per  doz   4.50 

OH  Cans,  gal.,  glvnzd  iron..  2.15 
Oil  Cans.  5  gal.,  glvnzd  Iron.  7.50 
Potato  Mashers,  per  doz  45  ©75 
Rolling  Pins,  per  doz.  .  .  .1.40@1.60 

Spoons,  wooden  30c,  37c  .65 

Step  Ladders,  each  per  ft..  15-22-40 
Tacks,  steel,  asstd,  2  14-oz.  .  .26 
Tacks,  Common,  2  oz.,  doz..  .11 
Tapers,  gas.  30  17-in,  •  tgs.dz  CG 

Toothpicks,  box   2.50,  2.75 

Twine  Holders,  hanging,  doz  2.00 

Spittons,    fiber,    13-inch   fi.2.'i 

Splttons,    fiber,    12-Inch   5.00 

Spittons,  fiber,  9-inch   4.15 

Whips,  per  doz,  from  90c  to  18.00 
Window  Screens,  12-inch,  doz  2.43 
Window  Screens,  IS-Inch,  doz  2.90 
Window  Screens,  24-Inch,  doz  3.25 
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Depurtiiicut  25. 

STATIONERY. 

Corrected  by  the 
Schwabavher-Frey   Stationery  Co. 
42-44  Sutter  St.,  San  Francisco. 
Blank  Books. 
Counter,  72  leaf,  per  grs....  5.00 
Counter,  90  leaf,  per  grs....  6.00 

Day  and  Ledger. 
Cap,  canvas,  200  pp.,  each..  .30 
Cap,  canvas,  500  pp.,  each.  .  1.00 
Crown  Cloth,  150  pp.,  each.  .  .75 
Crown  Cloth,  300  pp.,  each.  .  1.00 
Cap,  Im.  Leather  Bnd,  600  pp  3.20 

Tanglewood.  Ream 

Commercial    Note,    5rb  60 

Commercial  Note,  6Ib  72 

Letter,  10-lb  ex   1.20 

Cap,    12-It)   ex   1.44 

Envelopes. 

Per  M 

XX.  5-ln    1.00(8)1.50 

XX,  6-in   1.10@1.60 

XXX,  10-in   2.80 

XX. 4-in., Baronial  cream 

or  white    1.40@1.80 

XX, 5-ln. .Baronial  cream 

or  white    1.60®2.00 

Inks — Carter's  or  Diamond. 
Black,   2  oz  cylinder,  p.  gr.  .  4.50 
Red,  2  oz,  3  dz  to  box,  pr  bx  1.25 

Black,    4   oz,    per   gr   7.20 

or  Blue  Blk,  %  pt.dz  2.17 
"        or  Blue  Blk,  pt,  dz.  .  3.50 
or  Blue  Blk,  qt   6.00 

Lead  Pencils. 

Gross 

Cedar,   rubber  tip   1.25 

Red  plshd,  mtl  rbbr  tlp,I.X.L  1.65 

Matchless    3.00 

Yellow,  pshd,  rbr  tip,  round.  4.00 
"     plshd,  rbr  tlp.hexagon  4.00 
Black,  plshd,  rbr,  tip,  Nos.  1, 

2,   3,  4,   "Office"  Hex   4.50 

Carpenters,  3  dz  to  bi,  pr  bx  1.00 
Steel  Pens. 

Gross 

Railroad,  1  gross  in  Vox.. $0.40 
Stub,  ex  fine,  sml,  mdn  Irg  .40 

Falcon   40 

Bank   40 

School,  fine   40 

.Spencerian  Nos.  1,  2  or  3  86 

G'Motx  J,  No.  404  50 

Glllotfs.  No.  303  90 

Pacific  Mall,  cinkle  plate....  1.00 
Tuxedo    1.00 

Department  26. 

TOBACCO. 

This  Dept.  is  corrected  by 
Wellman,  Peck  &  Co.,  Tillmann  & 
Bendel. 

AMERICAN  TOBACCO  CO. 

Smoklnic  Tobacco. 

(6-Ib  Cartons,  25  and  30-rb  Cases) 

Seal  of  N.  C.  1%  oz  foil   68 

3}        "        ....  61% 

8         "    58V4 

16  "    56% 

1%      oz      cloth  68 
Seal  of  N.  C.  3 J  oz  clth  pchs  63% 

pouches    68 

Seal  of  N.  C.  10  oz  decorated 

tin  canisters    5814 

Old  Eng.  Curve  Cut,  1%  oz 

curved  tins    75% 

Old   Eng.    Curve   Cut,    3J  oz 

curved  tins    75% 

Old  Eng.  Curve  Cut,  8  oz....  7S 
Old  Eng.  Curve  Cut,  16  oz.  .  75 
Continental    Cubes, 1%-oz  tins  75i 
Monte  Cristo  Slabs.  3J-oz  tins  75% 
Van  Bibber,  sled  pig,  1%  oz 

tins,   2%    lb   cartons   70 

Three  Feathers,  1%   oz,  1>4 

tb    cartons,   net   68  % 

Pedro,    2%-oz   foil   51% 

2%-oz  pouch    51% 

"        2%-oz  assorted    ....  51 
"     16    oz    decorated  tin 

canisters    41% 

Dixie  Queen,  1%-oz  foil   41% 

8-oz  tins    41% 

"  1%-oz    64 

canisters,  6   R>   cartons,  30 
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lb   In  cases   4  2 

Duke's  Mixture,  >  %  oz  sucks  40 

Arlington,         oz  foil   83% 

Duke's  Cameo,  1^-oz   41% 

Duke's  Cameo,  2%   oz  foil..  47 V4 

Melrose,    1%-oz    foil   6i% 

Fragrant  Vanity  Fair,  1%  oz 

foil    93 

Red  Indian  Plug  Cut,  1  %  oz 

and  Si  oz  foil   39 

Fashion,   1%   oz    38% 

16  oz  canisters....  42% 

Fashion    Pall    42% 

Bull  Durham,   1   oz   62 

1%    oz   62 

3i  oz    69 

8  oz    57 

16   oz   63 

Corn  Cake,  gran,  l-tb  bags, 

25-Xb  cases,  per  lb   24 

Echo  Plug  Cut.  1%  oz(]C-oz. 

49)    47% 

Red  Bell,  1%  oz   40% 

16-oz  palls   41% 

Cornell   Mixture.   31-oz  tin..  83% 

Oriental  Mixture.  3.^  oz  tin..  93 

Honey  Dip  Twist.  10  to  lb..  43% 

Grizzly.  16  oz.  24-rb  cases..  64% 
Five    Bros.    Pipe  Smoking, 
long  cut, paper  pkgs.  3J  oz, 
5  lb  cartons,  30,  50  &  100 

lb  cases   38 

Pride  of  Virginia.  1%-oz.  3J- 
oz    and    S-oz    tins.  2%-IT) 

boxes,  10  &  io-Tt)  cases.  .  .  76 
Golden  Cupid.  1%  oz  foil.  26, 

50  &  100-lb   cases   60% 

Sure  Shot,   2s   33 

Union  Leader,  I73-0Z  foil....  41% 

3-oz  pouch  ....  41 
t    and    16  oz 

canister    41 

Union  Leader.  16-oz  milk  can  41 
Plaza,  I73-0Z  cloth,  5-rb  car- 
tons, case  of  25  lbs,  net..  37% 

Fine  Cat  Chewing;. 

Hiawatha.  2  oz.  b'ght  or  d'k, 

l-fb  cart,  lO-lb  cs,  per  lb  59 
Hiawatha,  5-Ib  cs,  l-Ib  carts  59 
Hiawatha,  16  oz,  b'gt  or  d'k, 

5-rb   palls,   lb   69 

Hiawatha,  b'gt  or  dark,  10- 

Ib  palls,  per  lb   66 

Sweet  Cuba,  b'ght  or  d'k.  1- 

Ib  tins,  o-lb  palls   44 

Rose  Leaf.  10  to  lb.  bright  or 

dark,  l-tb  cart.  S-Ib  drums  67 
Tiger.  1%  parafflne  bags,  5- 

Ib    moisteners    41 

Cheroots  and  All  Tobacco  C.^rnr- 
ettes. 


Old  VIr.  Cheroots,  5  In  bundle.  12.25 
$12  in  less  than  IM  lots. 

Old  Vlr.Cheroots.5  In  bundle. 13.95 

Bet.  the  Acts  Little  Cigars. 

lOs    tin    R.25 

Bengal  little  cigars.  10s,  (10 
per  cent  In   free  goods)..  7.30 

Royal  Bengal,  10  In  pkg,  100 
In    carton  11,50 

Van  Bibber  Little  CIg.,  bun- 
dles of  10.  boxes  of  100 ....  16.20 

Sub  Rosa  cigarros,  10s,  car- 
tons of  600,  per  H.  .......  .  4.00 

Stogies,  Etc.. 

Less  2%  for  cash 

Star  Pittsburgh  stogies  1-lOs. 

5    for   10c  15  00 

Florodora  little  cigars.  1-lOs, 

3    for    5c  12. !6 

Red  Top  Stogies,  1-lOs.  3  for 

5c   12.60 

Red  Label  Stogles(Jenkln8on)lI.66 

Cigarette  Paper. 

Vanity  Fair.  50  pkg  In  box  .»7% 
Wheat  Straw.SO  pkg  In  bx.netl.SO 
Wheat  Straw.  100  pkg  In  bx 

net   2.66 

Wheat   Straw.    Interlock.  60 

pkg  In  box   1.36 

Wild  Oats.  40  pkg  In  box..  .90 

Red  Seal.  50  In  box  26 

ZIg-Zag,  100  In  box  2.60 

Rli  la  crolx  Z.23 


so 
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Plug  Tobacco. 

(Subject  to  discount  2%) 
Battle  Ax,  16  oz,  5  cuts,  12  and 

24   rt)   bts,   net   3a 

Big  Gun,    16   oz,   3x12  smooth, 

bright,  6  sp,  16  rb  butts....  44 
Boot  Jack,  3x12,  R  &  R,  5J  oz, 

8  sp,   1,   4   8  and  12-tb  and 

2-rb  fancy  wooden  bxs,  net.  87 
Bullion,    1x6,   D  T  Nines,   6  to 

lb,    20-tb    cad's   50 

Climax,  2x12,  R  &  R,  16  oz,  6 

sp,    6,   12   &  30    lbs   (7   oz  7, 

10%,  &  21   lbs  48)   45 

Climax,  3x12,  thin,  7  oz,  7  and 

14    lb    48 

Cross  Bow,   3x12,   14  oz,   4  sp, 

14  rb    butts   38 

Drummond's  Natural  Leaf,  5J 

oz,  5,  8  and  12-Ib  butts....  63 
Gold  Rope,   7   to   lb,   3,   6  and 

12-rb   boxes    56 

Gold  Rope,  14  to  lb.  4  and  8- 

Ib  boxes    58 

Horse  Shoe,    16  oz,   Smooth,  6 

sp.  8,  12  and  24-rb  butts....  <3 
J.    T.,    2x6,    7   oz,    R   &   R  and 

Smooth,  2  sp,  10 1/2  and  21  rb 

butts   and    caddies   39 

J.    T.,    3x12,    14   oz.    Smooth.  4 

sp.  101^  and  21-rb  butts....  39 
Newsboy,  P.  P.  br  or  bulk.  5s 

8,  16  &  24  lb   40 

Nobby  Spun  Roll,  7  to  lb.  3,  6 

and  12  lb  boxes   57 

Old  Honesty,  3x12,  Smth,  15  oz, 

6  sp,  71/2,  15  and  30  lb   44 

Old  Peach  and  Honey,  6  to  lb, 

8  lb  boxes   4  3 

Piper   Heidsleck,    5J    oz  plu/fs, 

2%x8  Pony  Panel,  3-lOc  cuts, 

4,  7,  14  lb   69 

Red  Cross,  12  and  24-rb  butts. 

15  oz,  3x12,  embrossed  4  sp.  33 
Sai/  Log,  2x12,  R  &  R,  16  oz 

6    sp,    24    Tb   46 

Saw  Log,  3x12,  R  &  R,  32  oz. 
12  sp,  32  &  48  rb   4  6 

Sledge,  16  oz,  4  sp,  3,  6,  12  and 
24    31 

Something  Good,  foil  wrapped, 
R  &  R,  51/2  to  lb,  9,  13  rb 
butts    45 

Spear  Head,  16  oz,  6  sp,  6,  IS 
and  SO  (7  oz.  48)   45 

Standard  Navy,  3x12,  emboss- 
ed.  4  oz,   4  sp,  14  and  28   rb  38 

6  for  10,  10%  oz,  24  rb  butt.'^.  :i5 

Star,  16  oz,  12,  24  and  52  rb 
butts    .   4  5 

Tlnsley's  Nat.  Leaf,  3x12,  I6 
oz,   S   &   12   tb   5'. 

Twist  Tobacco. 

Granger  Twist, hand  made  light 
pressed,  12  to  rb,  12-rb  half 
bushels  and  15-rb  grained 
palls    45 

Red  Ribbon  Twist,  1«  to  lb,  16 
rb  1/2  bushels  and  8  rb  pecks  40 

Honey  dip  Twist,  11  to  rb, 
packed    5     It)   44 

Smoking  Tobacco. 

Master  Workman  plug,  3x6,  10 

oz,    10    rb    cad   45 

Finzer's   Mixed   Plug,     16  oz, 

3x12,  5  sp,  5  and  10  lb....  32 
Ole   Varginy,    3    oz    plugs  2x4 

bright,    10 y™    rb    boxes   42 

Sickle  plug,   15   oz  3x12,   5  sp 

71/2.   15  and  30   lb   butts.-...  46 

JOHN  BOLLMAN  &  CO. 
Cigarettes. 

Net  cash. 

Fragnrant  Vanity  Pair   3.90 

Duke's  Cameo   3.90 

Sweet  Caporal   3.90 

Virglnl.i  Brlghts   3.90 

Pets  (foil  packages)   6.12 

Richmond   Straight  Cuts,  10s 

tin    and    paper   6.12 

Cairo.  No.  27  and  27a,  (cork 

tip    7.50)   6.50 

Casinr)  Gold  Tip   9.00 

Tmperiales.  10s,  20s,  50s,  100s, 

with  or  without  mouthpcs.  7.50 
Bultans.    IQs,    20s,    503.  100s, 

Mais  and  Rice  paper  with 

mouthpieces    9  25 
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Abdallah,  No.  3  gold  tip   7.75 

No.    2   9.00 

No.    1  13.09 

Princess  Lillian,  Cork  tips... 17. 65 

Turkish  Trophies    7.75 

Egyptian  Deities,  No,   1,  10s.  25.50 
No.   3,  10s, 

plain  tips  17.60 

Egyptian  Deities,  cork  tips.. IS. 15 

Mogul,    corlc   tip  10.25 

High  Grade  Smoking  Tobacco. 

Imperial    Mixture,    2%-oztln  1.10 

Plum,  1%-oz  foil,  net  64% 

Three    Kings  Mixture,3J-oz 

tins    1.30 

Vale  Mixture,  1-oz  tin.  1(4 

and  2y2   lb  cartons   1.35 

1%-oz  tin,  2% 

rb  cartons    1.60 

Yale  Mixture,  3J-oz  tin, 

lb  cartons    1.60 

Lone  Jack,  3J-oz  bags,  net  1.17V4 

Wills'  English  Smoking. 
Capstan,  mild.med.  or  strong, 

3J-0Z,    per    rb   1.60 

Capstan,  mild,  med  or  strong, 

1%  oz,  per  lb   1.75 

l.atukia,  3J  oz,  per  lb   2.10 

Sundry  English  Smoking. 

Pioneer,  3J  oz,  per  lb   1.45 

8  oz,  per  lb   1.43 

16  oz,  per  lb   1.40 

lyambert  &  Butler's  Log  Cab- 
in, 3  J  oz,  per  lb   1' 

Smith's  Glasgow  Mixture,  3i 

oz.,  per  rb    1.70 

.1.  1$.  PACE  TOBACCO  CO.MI'ANY 
Seroll    Tag,    twist,    6    to  Hj 

(other  sizes,   67)   661/2 

light   pressed,  all 

styles    731/2 

Scroll  Tag.  cable  coil.  3  and 

4  oz   76 

Corduroy  Spun  Roll.  6-rb  bxs  56% 
Mastiff  Plug  Cut.  1%  oz  pchs 

or  tin  foil  pkgs   68 

Mastiff  Plug  Cut,  35  oz  pchs 

or  tin  foil  pkgs   63 

Mastiff  Plug  Cut, 16  oz  decor- 
ated   tin    52% 

Ho.stiin  Smoke.  12s  (24s.  48).  49 

StIRBRUG  CO. 

fjrain.   1%   oz  patent  can  70 

Golden    Sceptre.     1-oz,  1-rh 

cart,   per   lb   1.20 

Golden  Sceptre.  1%-oz.  21/2 -lb 

crai't.   per   tb   1.20 

Golden  Sceptre.  3J-oz,  2V2-rb 

cart,  per  lb.  

Golden  .Sceptre. S-oz,5-rb  cart. 

per  rb   ;   1.00 

Gelden   Sceptre,    16-oz,  6-lt) 

cart,  per  lb  96 

Arcadia,   3g  oz.   2%-rb  cts  (1 

1-rb  cts  1.60)   1.66 

1%-oz.   2%-rb   carts  1.60 
"        8  oz.  decoratsd  tin.  1.55 
"        16  oz.  decorated  tin.  1.50 
Crescent  Club  Mixture.   Hi  0% 

Cigarettes. 
Milo    Cork    Tips   18.60 

'•    Plain    "   18.00 

"    Ladies'  mouthpieces.  20s 

oval    box   9.00 

Egyptian   Arabs   No.    3  Cork 

Tips    7.40 

iCing  William.  Egyptian.  netlS.OO 
'Turkish  Delight,  sanitary  tip  7  00 

JNO.  J.  BAGI.EY  &  CO. 

Net  cash. 

Gold  Shore.  2y2-oz   46% 

Lime  Kiln  cut  plug.  2  oz....  59% 

3J   oz  59% 

8  oz  tins.  6S% 
16   oz   tins  64% 

Sun  cured  2%  oz  foil   49 

2 1/2    oz   pouch ....  51 
WIDYSIAN  BROS. 
T,ess  2%. 
Out  and  Dry.  31  oz  papers..  32% 
H.  BOHI.S  &  CO. 
Fancy  Mixtures. 
White  Navy  Mixture.   1%  oz 

foil   65 

White  Navy,   3J-oz  foil.  5-Ib 
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cartons   63 

White  Navy,  16-oz  foil  60 

London  Dock,  35-oz  foil,  5-rb 

cartons   80 

Golden  Gate,    3J-oz  tin,  5-lb 

cartons   85 

Bright  Virginia  Pickings,  3J- 

oz  tin,  5-tb  cartons  80 

Gold  Bar.  Zh-oz  tin.S-lb  cart.  .90 
Great  Blend,  16-oz  box.  mild. 

medium    and    special   1.15 

Great  Blend.  8-oz  box.  mild. 

medium  and  special   1.20 

Great  Blend.  3J-oz  box,  mild, 

medium  and  special.  .......  1.25 

Cut  Plug. 

Seal  Rock,  1%-oz  tins,  2%-rb 

cartons    25-lb   74 

Seal  Rock.  3J-oz  tins,  2%-!* 

cartons    25-rb   74 

Seal  Rook,  8-oz  tins  74 

Peanut,  1%-oz  foil,  5-n>  cart  .38 

Old  Chief,  8-oz  and  16-oz  46 

Seven    Up,    16-oz    pall,  briar 

pipe  with  each  tin  54 

Seven  Up.  16-oz  pail,  without 

briar    pipe   45 

Seven  Up.  2%-oz  foil,5-Ib  cart  .43 
Seven  Up,   2%-oz  pouch,  5-rb 

cartons   49 

Long  Cut. 

case,  per  doz    1.80 

R.  A.  PATTERSON  TOBACCO 
COMPANY. 

Less  2%. 
Honest  Labcr.  pch  and  tins, 

2y2-oz   50 

Lucky  Strike.  1%   oz  tins  76 

3J    oz   tins  75 

Patterson's  Seal.  1%  oz  foil.  .37 
"  3J  oz  pch. .  .38 

16  oz  tin.  .  .  .45 

SNUFF. 

America     Snuff  Co  

French.  Rappee.  1%  oz  bot- 
tles,   per   3    doz   2.90 

French,  Rappee,  3J  oz  bot- 
tles,  per  doz   l.Su 

French,  Rappee,  16  oz  jars, 
per    rb  .  .■  65 

Maccaboy,   16-oz  jars,  per  lb  .60 

Irish  High  Toast,  16-oz  self- 
sealing  fruit  jars,  12-rb  bxs  .1)7 

Scotch  Lilienthal's,  in  blad- 
ders, pel'  lb  ti  0 

Scotch  Lilienthal's,  in  weas- 
ands.   per  lb   6? 

Horse  Shoe.  16  02  glass  jars, 
lb   50 

Horse  Shoe.  2%  oz  fibre  cans  .51 

Horse  Shoe.  8  and  16  oz  cans  .48 

Horse  Shoe,  1  oz  and  16  oz 
cans   56 

Weyman  Bros. 

Copenhagen,  16-oz  stone  3ar»  .6' 

oX  2  doz,  per  gross   B 

"  1-oz   tin.  oBXt^ 
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Department  23. 


This  Dept.   is  corrected  by 
fillmann  &  Bendel;  Pac.  Vinegar  & 
Pickle  Works. 

CATSUPS. 

Snider's.  qts.  doz   3.75 

pts  "    2.40 

1%   pts.         ••    1.40 

Griffon's. 

% -pints,   per  doz  1.12% 

Pints,  per  doz   1.86 

Quarts,  per  doz   3.25 

Miscellaneoas, 

Campbell's,   %  pts.  doz   1.15 

Heinz.  10-Oz   ,   *  ■*« 

12-oz    1 

17-oz  

Blue  Label.   25   %-pts.   to  e«  '»« 
Blue  Label.  25  pts  to  CB.  . . 
Blue  Label.  12  qts  to  C8...  «.»♦ 
Golden  Star,  gal  jugs,  dot..,  soB« 

qt.,    doz   3  65 

"        "       pts.,    doz   2  35 

%   pts..   doz.  .  .  1.40 
Long's  Fruit  Catsup. 

Pts.  24  t  o  CB,  caae  4,75 

%-Pts.   48  to  ce,  '    5.75 

2,  5  and  "      *  xiaa,  lb  1.60 


SAtJCM. 

Holbrook's.    %    pts   2.40 

Lea  &  Perrin's.  small   2.75 

Lea  &  Perrin's.  medium   5.00 

Lea  &  Perrin's.  large   8.25 

5  cases.   5c  per  doz  less. 

Tobasco.  Mcllheny    4.00 

t'obasco.   New   Iberia   3.50 

Bengal  Worcester.  %  pt  85 

Bengal  Worcester,  pt   1.25 

Pepper,  sprinl-'a  top.   1/2  pt.  .  2.00 

I'lerior  Pepper,  small  90 

Superior  Pepper,  large   1.50 

r.ibby's  Manchester  Sauce,  24% 

pints,    per   doz   1.20 

A.  White  &  Co..  London.  Worces- 
tershire Sauce,  case  of  3  doz  No. 

%  bottles,  per  doz    1.8  0 

Same,  4  dz  No.  1  bottles. pr  dz  3.00 

FBENOl  MUSTARD. 

(In  bulk.) 

Cal. 
Home  Stan- 
Brand  dard 

Bbl,  per  gal  35  .30 

%   bbl.  per  gal  37  .32 

%  bbl.  per  gal  40  .34 

10-Gal    Keg  42  .36 

5-  Gal.  Keg  45  .in 

2-Gal.    Pail   50  .43 

1-Gal.    Pail   60  .53 

MUSTARD. 
In   Glass,   Cal.   Home  Brand. 

8  oz,  2  dz  to  case,  per  doz  96 

14-oz.  2  doz  to  case,  per  doz  1.7^ 
.standard. 

6-  oz,  small  bbl  ?« 

SAUERKRAUT. 
Cal.  Home  Brand — Dry  Pack 

Bbl..    50-   gal  $13.00 

%-bbl.,    32    gal   9.00 

14-bbl..    15    gal   5..;o 

10-Gal  Kegs    3.25 

5-Gal.    Kegs    1.75 

Van  Camp  Packing  Co. 

No.  3  cans,  per  doz   i.'fl 

Maconochie   Bros.,   Ltd.,  London. 

Suffolk  Pickles  

Chow  Chow. 

Per  do:. 
Case  of  4  doz  No.   %  lever 

top  glass  jars   "■"■> 

Mixed. 

Case  of  4  doz.  No.  %  lever 
top  glass  jars   - 

White  Onions. 

Case  of  4  doz.  No.  %  lever 
top  glass  jars   -■-'< 

Panyan. 

Case  of  4  doz.  No.  %  lever 
top  glass  jars   2.2S 

Assorted  (1  doz.  each.) 

Case  of  4  doz.  No.  %  lever 
top  glass  jars   2.25 
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63 


54 


Department  2S. 
I'lCKLES,  VINEGAK,    RELISHES,  EIC. 

l>4<|i:iriiiit-iil   Ix  corrected  each  week  by  the  Paclflo  VlneB^r  4 


corrected  each  week  by 
Pickle  Works. 
PICKLES  IN  BULK 
California  Home  Brand 

Soar 


65 


56 


PICKLES  IN  GLASS 
Californiii   Home  Brand 


Pat.  Top — English  or  Octagon 


Sweet 


a 


27. 


27 


IS.OO 
18.00 


Midgets    30.00|20.00 

Special  Small  Gherkins  

Bbl.  9000,  V2  bbl.  6000,  14  bbl.  3ooo 
Special  Small  Mixed   

Same  count  

Gherkins   

Bbl.  6000,  1/0  bbl.  4ooo,  %  bbl.  2ooo. . 
Mixed   I 

Same  size  | 

Special  Small  Medium  Pickles  | 

Bbl.  4500,  1/2  bbl.  3ooo,  %  bbl.  15oo  [21.00  14.00 

Special  Small  Medimu  Mixed 

Same  count  121.00114.00 

Small  Medium  Pickles  |  | 

Bbl.  2400.  1/2  bbl.  I600,  i'-  bbl.  Soo  |16. 50  11.00 

Small   Bledium    Mixed  |  | 

Same  count  |1<).50|11.00 

Bbl.  3000.  V2  bbl.  2ooo,  %  bbl.  looo  . .  .  |19.50|13.00 
Chow  Chow   I  115.00 


10.50 


|42.00|2S.OO 


Gherkins  Sour   

Mixed  Pickles  

Chow  Chow   

Pearl  Onions  

.Sweet  Gherkins  

Sweet  Mixed  Pickles. 
Senf  Gherkin   


9. 50||34. 50123.00 

II  I 
9.50||34.50|23.00 

II  I 
||31.50|21.00 

II  I 
||31. 50121. 00 

II  1 
7.501128.50  19.00 

11  I 
7.50||28.50|19.00 

II  I 
6.0011  I 

II  I 
6.0011  I 
7.00||25.50il7.00 
S.OOII  I 


14.50 
12.00 
12.00 
11.00 
11.00 
10.00 
10.00 

9.00 


Packag-el    Bbl    |    Bbl    |  %  bbl  |  %  bbl  |  %  bbl  |  %  bbl 
Count  I    ISOO     I    1500     |     1200  |     600     |     1000  |  500 

  n     i5^0"0~r~  14.00'!     lO-OO  1     5.50|     9.50''  |  5.25' 

Jumbo  'Dill8. — ^bbl.,  1300~%^bbls7^900,  %  bbis.^500^ 


DILLS 


California  Home  Brand, 
"^et.   (Plain  or  Mixed),  German  Dill, 
Oionns 


Chow  Chow  and 


Nol 
Sml 

No2 
Mdn 

No3 
Lrg 

Dills 

Sweet 

Gher- 
kins 

*  1 

°  2 

.f^o 

■ 

Barrels.  50  gals  

1 

.33 

.28  1 

.28  1 

60  1 

46 

jl.OO 

.70 

Vi   Barrels,  32  gals.. 

1 

.38  1 

.35 

.30  1 

.30  1 

62  1 

48 

11.02 

.73 

14  Barrels,  16  gals.  .  . 

1 

T 

.40 

.37 

.32  1 

.32  1 

64  1 

.50 

11.04 

.75 

.42  1 

.39 

.34  1 

.34  t 

.66  1 

.52 

11.06 

.77 

1 

.44  1 

.41 

.36  1 

.36  i 

.68  1 

.54 

|1.08 

.79 

T 

.44  1 

.41 

.36  1 

.36  1 

.68  1 

.54 

jl.OS 

.79 

P:iils.  2  gnls  

1 

.55  1 

.50 

.45  1 

.45  1 

.77  1 

63 

11.15 

.88 

1 

.65  1 

.60 

.55  1 

.55  1 

.87  1 

.73 

11.25 

.98 

"CENTAUR  BRAND" 

Sour  (Plain  or  Mixed.) 


1  10  oz. 

PI. 

Qt. 

1  1.75 

2.30 

4.30 

1  1.75 

2.30 

4.50 

1  1.75 

2.30 

4.50 

1  1.75 

3.25 

1  1.75 

2.75 

5.00 

5.00 

1  1:« 

5.00 

CENTAUR  BRAND 
American  Style — Square  Bottom ;  Ent^lish  Style,  Round  Bottom. 


Gherkins   

Mixed  Pickles. 
Chow    Chow. .  . 

Picalilli   

Mexican  Hot.  . 
Cal.    Onions.  .  . 


Pts.  I  Qts.  H4  Gall  Gal.  |  Ft.  |  Qt. 

1.20  I  1.75  I  3.00  I  5.00  |  1.75  |  3.00" 

1.20  I  1.75  I  3.00  I  5.00  1.75  I  3.00 

1.20  I  1.75  I  3.00  i  5.00  |  1.75  J  3.00 

1.20  I  1.75  1  3.00  I  5.00  |  1.75  |  3.00 

1.20  I  1.75  I  3.00  I  5.00  |  1.75  |  3.00 

1.20  I  1.75  I  3.00  I  S.OO  I  1.75  |  3.00 


Cal.  Home 
Sunrise   .  . . 

Sunset  (no 


Brand. 


bottles),- 


TOMATO  CATSUP. 

In  Glass,  per  doz   ||Jug8,per  Jug||l  Gal.  Tina 
|H  Pt.  I    Pt.  I    Qt.  Ill  Gal.|2  Gal.llScr.  tp|Ft.tp 
T|  1.35  |«2.25'r3.50  ||  1.00  I  1.90  M     .80  |  .75 

.|  I  I  i    .S5  I  1.60        .66  I  .60 

.1  I  I  11    ^60  I  1.20  11    .50  I  .45 


Xumatu  CulHUp — In  Bulk. 


Bbl. 
SO  Gal. 


Vi  Bbl. 
32  Gal. 


Cal   Home   Brand.  . .  . 

Sunrise   

Sunset   


.50      I  .55 
.40  .45 
.35      I  .40 
TABLE  SAUC15. 
In  Glass. 


Bbl. 
16  Gal. 
^60 
.50 
.45 


ID  Gal. 
Keg 
.63 

.53 
.48 


5  Gal. 
Keg 

.66 
.55 
.50 


In  Jugs 


i%  Pts. 

In  Jugs 

Gal. 

Pts.  1 

Q>ts. 

1  1  Gal. 

1  2 

Gal. 

ITIns. 

Cal.  Home 

Brand 

1.75  1 

2.75  I 

3.75^ 

1.25 

1  2 

25 

Worcestershire    ,  ,  , 

1.00  1 

2.00 

3.00 

1.00 

00 

.»B 

Chestershire 

.75  1 

1.50 

2.25 

.60 

1  I 

20 

j  .55 

*One  case 

of  C. 

H 

B.  pint 

catsup  with  ev 

ery  59s 

lot. 

Table 

Sauce  in 

Bulk. 

I  Bbls.  \M  bbls|>4  bbl.llO  Gal.l5  Gsl. 
150  Gal.|23  Gal.|16  Gal|   Keg   f  keg" 


Worcester    Sauce  j 

Chestershire  Sauce   | 


.SO 
.65 


.82 
.57 


.84 
.59 


I    .61  I 


.88 
.63 


VINEGAR 

Ciimmeri-iul  Wine,  Cider,  Mull  or  Spirit  VlneifHr 


 1    -14  1 

.16 

.17 

.18 

1  1 

 1    -16  j 

.18 

1  .19 

.20 

.22 

'  1    .18  1 

.20 

1  .21 

.22 

1     2*  i 

Barrels.  50  gals  .  . .  . 
Vs  Barrels.  32  gals. 
'1  Barrels.  16  gals.  . 

KeKS.  10  gals  

Kess.   5  gals  

gals   


Pails, 
Pails, 


KEG  PICKLES. 


No3 

Nol 

No2  lrg 

sml 

Mdn 

sict 

.33 

.30 

.25 

.35 

.32 

.27 

.37 

.34 

1  .29 

.39 

.36 

1  .31 

.41 

.38 

t 

.41 

.38 

1 

.52 

.47 

1 

HIGH   GRADE  VINE4iARS 

California  Home   Brand   White  Wine  Vinegar.  . 

Cal.    Home   Brand    Apple    Juice  Vinegar  

California  Home  Brand  Pure  Pickling  Vinegar.  . 


Barrels 
.  .  .30 
.  .  .25 


.22 
.24 

.26  , 

Bbls. 
.35 
.30 
.30 


RELISHES   AND  COXUIMENT.S 

MiHcellaneouN. 
Cnlifomla  Home  Rrnnd. 


1  9  oz.lH  Pt.| 

Ft. 

 1  1.76  1  l.«6  1 

3.60 

2.50 

I 


Full  Measure, 
Full  Measure, 
Full  Measure, 


Per 

Pkg.l 

5  gal.  kegs.  No.   3  Pickles  "$1.10  Sweet  Relish  

5  gal  pails    1.25  East  India  Relish 

2H  gal.  kegs   0.75  Red  Hot   


Callfomin  Home  Brand 
Same,  in  Bulk 


Per  Gallon. 
8  oz.  jOlymplcaj 
I      .95     I  1.75 
I      .95     I  1.75 
I      .95     I  1.75 


14  OS.  I  PU. 

2.00  I  2.75 
2.00  I  2.76 
2.00    I  2.76 


The  ''Advocate"  is  the  Largfest  Exclusive 
Retail  Grocery  Journal  West  of  Chicag^o. 
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Clerk's  Corner. 


Take  Your  Medicine  IVlieu  You  Know 
It  Is  Coming  to  Yon. 


There  is  one  expression  which  we 
hear  occasionally  which  is  exasperat- 
ing in  the  extreme.  It  is:  "I  over- 
looked that."  A  driver  comes  in  from 
his  trip  fetching  back  with  him  the 
order  of  a  good  customer  who  had 
wanted  those  particular  goods  with 
unusual  urgency.  He  looks  at  one 
with  self-defensive  eyes,  and  says: 
"Oh,  yes;  Mrs.  Hendrick's  order?  I 
overlooked  that."  There  is  one  excel- 
lent reason  why  you  should  get  rid  of 
that  particular  expression.  It  is  be- 
cause its  very  wording  carries  aloug 
with  it  a  palliation  of  your  offense 
And  you  will  never  be  a  good  man  for 
yourself  or  anybody  else  until  you 
have  acquired  the  habit  of  looking  the 
thing  squarely  when  you  find  your  own 
self  to  be  at  fault.  Adopt  the  attitude 
suggested  by  the  reprimand  of  the 
late  Professor  Bascom.  Two  students 
were  late  for  chapel.  Bascom  asked 
one  of  them  why  he  had  been  late.  "I 
failed  to  hear  the  bell,  sir,"  he  an- 
swered. "You  are  not  excused,"  said 
Bascom.  He  asked  the  second  stvident 
what  excuse  he  had.  "I  haven't  any, 
sir,"  contritely  answered  the  young 
man.  "You  are  excused,"  said  the 
professor.  And  there  is  the  root  of  the 
matter.  It  is  the  same  old  story. 
Once  you  have  fairly  and  fully  ac- 
knoAvledged  your  fault  you  are  so  well 
on  the  way  to  curing  it  that  you  need 
no  further  correction  from  the  out- 
side. It  is  the  old  story  of  helping  a 
man  to  help  himself.  Merely  to  help 
him  breeds  dependence  and  weakness. 
To  help  him  to  do  for  himself  makes  a 
man  of  him,  or  at  least  puts  him  in 
the  way  of  becoming  a  man  again. 
Thus,  to  come  right  out  with  the  self- 
accusation:  "Yes,  sir,  I  forgot  that, 
and  it  is  my  fault,  my  carelessness 
that  has  caused  the  trouble,  speaks  the 
healthful  self-punishment  which  prom- 
ises well  for  future  improvement.  You 
are  so  unlikely  to  commit  the  same 
fault  again  that  little  more  need  be 
said  to  you. 


One  prominent  recollection  of  some 
years  ago  seems  to  fit  here  nicely.  It 
was  a  case  of  a  delivery  boy.  He  re- 
ported some  shortage.  Feeling  sure 
that  our  double  checking  system  on 
orders  was  so  good  that  shortages 
were  not  likely  to  occur,  they  told 
him  it  could  not  be  laid  to  the  store; 
it  must  have  occurred,  through  some 
mix-up  in  the  delivery  after  he  got  out. 
H-e  said  not  a  word.  But  it  was  no- 
ticed that  thereafter  he  rapidly  went 
over  each  crate  of  goods  as  he  loaded 
his  wagon.  He  took  hardly  any  time 
in  this  re-check,  but  his  orders  were 
thereafter  delivered  with  such  accur- 
acy that  it  was  truly  astonishing.  To- 
day he  is  holding  a  better  position 
than  any  of  his  early  companions. 
Why?  Simply  because  he  was  "big." 
Only  a  big  man  is  willing  to  take  his 
medicine  when  there  is  many  a  hole  to 
crawl  through.  He  might  just  as  eas- 
ily have  insisted  that  it  was  not  his 
fault — like  most  of  his  contemporaries 
should  have  done — but  he  didn't.  He 
v/ould  not  dodge.  This  young  man 
was  worth  all  the  money  he  has 
earned  since. 

Many  a  similar  case  can  be  cited 
along  the  same  lines.  It  goes  to  prove 
conclusively  that  straight  forward- 
ness is  perhaps  a  clerk's  best  bid  for 
success.  The  "Modern  Grocer,"  a  pa- 
per published  in  Chicago,  has  recently 
published  a  strong  article  on  practi- 
cally this  same  subject.  It  believes 
that  an  honest,  straightforward  clerk 
is  a  worthy  clerk,  so  do  all  decent 
men. 


Spokane. — B.  L.  Gordon  &  Co.,  whole- 
sale grocers,  will  build  a  warehouse, 
170  feet,  two  stories  high  with  full 
basement,  at  Division  street  on  the  line 
of  the  Spokane  International  railway, 
the  cost  being  $40,000.  The  structure 
will  be  of  brick,  made  fireproof  and 
will  be  equipped  with  elevator,  re- 
frigerators and  all  the  conveniences  of 
a  modern  wholesale  house.  It  is  ex- 
pected to  have  it  ready  for  occupancy 
early  next  year.  This  is  the  third  big 
warehouse  to  be  located  on  the  road. 
John  W.  Graham  &  Co.  and  Benham  & 
Griffith  have  each  completed  struct- 
urers. 


FIRE  IN  GROCERY. 


Oakland,  Cal. — Sparks  from  a  de- 
fective flue  set  fire  to  a  number  of 
empty  boxes  in  the  shipping-room  of 
the  Henderson  Smith  Grocery  Com- 
pany, in  the  rear  of  No.  919  Washing- 
ton street,  last  week.  The  damage  was 
nominal. 


Mothers !   Mothers!!  Mothers!!! 

Mrs.  Winslow's  Soothing  Syrup 

has  been  used  for  over  SIXTY  YEARS 
by  MILi^.ONS  of  MOTHERS  for  their 
CHILDREN  while  TEETHING,  with 
PERFECT  SUCCESS.  It  SOOTHES  the 
CHII^D.  SOFTENS  the  GUMS,  ALLAYS 
all  PAIN;  CURES  WIND  COLIC,  and  is 
the  best  remedy  for  DIARRHOEA.  Sold 
by  Drugre^ists  in  every  part  of  the 
world.  Be  sure  and  ask  for  "Mrs.  Win- 
slow's Sootliin?'  Syrup,"  and  take  no 
other  kind.    Twenty-five  cents  a  bottle. 


J.  H.  Newbau 


Importers   and  WHolesale  Grocers 
430-432  Fifth  Street 

Phone  Temporary  3680 

San  Francisco  California 


a' 


I  To  Introduce  our  Sunlit  Jellies,  Jams  and  Preserves  | 

H  We  are  advertising  them  in  many  of  the  Newspapers  and  H 

II  in  other  ways.  The  High  Quality  and  Perfect  Purity  of  ^ 
S  the  Sunlit  products  will  commend  them  to  the  trade  as  g 
II                      well  as  to  the  consumers.      Write  or  telephone  for  prices.  H 


Sunlit  Fruit  Company 

Telephone,  BerKeley  4333 


2438  4th  Street 


:: 
n 
:: 


Berkeley,  California  H 
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Window  Dressing. 


BY   S.   W.  ROTH 
(Copyrighted. ) 

SIDE  WALK  BULLETINS. 


There  are  a  great  many  grocerymeii 
who  have  no  windows  that  are  suitable 
for  using  bulletins  of  any  size  on  the 
outside  or  window  cards  on  the  inside 
to  any  advantage. 

For  these  a  sidewalk  bullentin  is  to 
be  recommended.  By  this  is  meant 
two  boards  from  eighteen  to  twenty- 
four  inches  wide  by  three  or  four  feet 
high,  hinged  at  the  top  and  spread  at 
the  bottom  as  to  stand  up  like  an  in- 
verted V. 

Bulletins  can  be  put  on  both  sides 
of  such  a  board  fresh  every  day. 

Some  grocers  who  use  Bullentin 
boards  are  very  negligent  of  this  point. 
People  are  always  attracted  by  some- 
thing new.  New  bright  signs  are 
noticed  and  remembered.  Old  ones 
grow  stale  and  people  grow  tired  of 
seeing  them.  Changing  signs  fre- 
quently is  one  of  the  little  things  that 
mark  the  difference  between  the  suc- 
cessful and  unsuccessful  grocer.  It 
tends  along  with  other  changes  to  liven 
up  the  place. 

We  find  that  a  great  many  dealers 
do  not  care  to  go  to  the  trouble  and 
expense  of  getting  regular  paints  and 
brushes. 

You  cannot  expect  to  get  the  best 
results  with  little  or  no  effort,  and  we 
can  assure  you  that  a  properly  painted 
bulletin  changed  frequently  v/ill  more 
than  pay  you  for  the  time  and  money 
it  costs. 

But  if  you  are  one  of  the  dealers 
who  do  not  want  to  take  the  time  to 
paint  a  bulletin,  the  next  best  method 
is  to  get  a  lumber  marker's  pencil. 

They  are  six-sided  pencils  about 
one-half  inch  thick  by  six  inches  long 
and  can  be  had  in  blue  and  black,  also 
red,  we  believe. 

These  can  be  used  for  writing  a  bul- 
letin, but  are  not  very  good  for  print- 
ing. They  cost  5  cents  to  10  cents  each 
and  will  last  for  months. 

Just  a  word  of  explanation  about  the 
sample  cards  that  we  will  reproduce 
here  from  time  to  time. 

We  are  having  them  made  by  an 
amateur  sign  maker  because  we  be- 
lieve it  will  encourage  you  to  do  more 
of  this  yourself. 

The  letters  are  rather  crude  in  for- 
mation, but  are  very  plain  and  easily 
read,  which  after  all,  are  the  main 
points  as  to  general  appearance  of  bul- 
letins. 

It  is  important  that  the  bulletins  be 
changed  every  day.  They  should  al- 
ways look  fresh.  When  they  are  soiled 
by  rain  they  should  be  clianged  at 
once. 

 ♦  

OREGON  NEW  CAR  LAW. 

Oregon  has  reciprocal  demurrage 
law  which  provides  if  a  railroad  does 
not  furnish  a  shipper  a  car  on  which 


to  load  his  freight  within  a  certain 
specified  time  after  formal  request  for 
a  car  by  the  shipper  it  is  to  be  sub- 
ject to  a  fine.  On  this  account  the 
Southern  Pacific  officials  are  sending 
north  into  that  State  many  empty 
cars  in  order  to  comply  witli  requests 
made  by  shippers  and  'save  itself  from 
a  big  ex))enditure  of  money  in  the  way 
of  fines.  While  this  a  good  thing  for 
the  Oregonians,  it  is  a  very  bad  thing 
for  tlie  California  shippers  at  this 
time  owing  to  the  car  shortage  in  this 
State.  Lumbermen  and  direct  fruit 
men  are  demanding  hundreds  of  cars 
and  cannot  get  them.  There  is  said 
to  be  enough  lumber  in  this  State  wait- 
ing Eastern  shiiiment  sufficient  to  fill 
2000  cars.  On  Nov.  1st  lumber  rates 
to  the  Bast  are  to  be  advanced  fully 
$30  a  car  and  the  shippers  are  more 
than  anxious  to  get  their  lumber  en 
route  before  that  date.  It  is  now  a 
certainty  tliey  will  not  be  able  to  do 
so,  and  on  that  account  will  have  to 
pay  an  additional  $60,000  in  freight 
charges  when  the  railroad  is  able  to 
furnish  the  2000  cars  so  badly  wanted 
to  this  moment. 

 ♦  

THE  SHORT  WEIGHT  EVIL. 


Tlie  revelations  which  have  come  to 
light  in  the  West  by  reason  of  the 
camijaign  against  short  weights,  short 
count  and  short  measure  in  all  sorts 
of  package  goods  are  astonishing  the 
trade  and  a  moral  sentiment  is  grow- 
ing, which  promises  to  cause  an  up- 
heaval if  a  change  of  methods  is  not 
forthcoming.  The  latest  discovery 
was  that  made  by  Food  Commissioner 
.Johnson,  of  Nebraska,  who  recently 
went  to  the  South  Omaha  packing 
houses  and  there  weighed  up  a  large 
number  of  pieces  of  meats.  These  in- 
cluded bacon,  ham,  shoulders,  etc. 
He  found  that  it  was  the  recognized 
and  regular  practice  to  wrap  them 
with  cloth  and  paper  until  fully  6  per 
cent  of  the  weight  is  of  paper.  This, 
the  Commissioner  says,  is  absolutely 
contrary  to  both  letter  and  spirit  of 
the  Ne))raska  law  and  he  has  ordered 
that  all/i)ackages  of  meats  must  here- 
after contain  the  actual  net  weight  of 
meat  stamped  on  them. 


An  Auto?  No! 

Peanut  and  Popcorn  Seller. 
Catalog  sbow'cm  $8.00  to 
jSSO.tX).   On  easy  terms. 

KINGERY  MFG.  CO. 
106  E.  P«arl  St.,  Cincinnati 


YOUR  EVERY  WANT  IN 

PAPER 

Cau  Be  Snpiilied  by 

A.  Zellerbach  &  Sons 

421  JACKSON  STREET 
San   FrMM  Inco  ('■!. 


LASH'S 

Kidney  and  Liver 

BITTKRS 

CURES  DYSPEPSIA 

n.Sl  Dlission  SU  S.  F.,  Co' 


Greer's  Washing  Ammonia 

It  lias  eoine  to  our  knowledge  that 
there  is  an  attempt  to  introduce  on  the 
marlcet  n  WASHING  .\iMMONT.\  made 
from  IloiicM  nu<I  .Vniimil  Hefiine.  We 
trust  that  the  trade  will  take  time  to 
investigate  the  character  of  this 
STUFF,  wliich.  if  sold  to  the  consumer, 
will  only  tend  to  disGourag-e  the  use  of 
\mmonia  as  a  household  article. 

Pacific  Ammonia  Bottling  Co. 

310  Sacramento  St.,  San  Francisco 
Telephone  Temporary  3898 

Sole  Mnnufnvturern  of  Aiiiiiionln  from 
Mlueral  Products  on  the  I'nclflc  (onnt. 

SAN  FRANCISCO,  CAI,. 

CAUTION — As  there  are  numerous 
brands  of  impure  and  weak  washing 
ammonia  offered  to  the  trade  imitating 
the  srvie  of  our  label,  be  careful  to  see 
that  our  signature  Trade  :Mark  la  on 
each     bottle — Flobl.     P.     Oreor.  Trade 


The  Eureka  Insect  Exterminatof 

is  a  preparation  of  eight  different 
drugs  and  is  so  well  compounded  that 
it  actually  destroys  insects,  yet  it  is 
harmless  to  the  human. 

It  kills  Fleas,  Flies,  Ants,  Moths, 
Bedbugs,  Roaches,  Lice,  Mosquitos, 
Etc. 

Price   list,   page  28. 


For  Sale  by  the  Wholesale  Drug  and  Grocery  Trade 
JOSEPH  FUSCH,  Manufacturer. 

1797  Bray  At*. 

FruitTale,  Cal.  Phone  Merrltt  2962 
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THE   RETAIL  GROCERS'  ADVOCATE 


WHAT  ONE  MERCHANT  DID. 


Work  of  Sigo  Steiner    of  Escondido 
Against  Parcels  Post  Danger. 

MERCHAIVTS  MUST  ACT. 


The  worK  of  the  merchan  named  be 
low  should  he  emulated  by  CTery  other 
merchant  who  reads  this  article.  The 
menace  of  the  Parcels  Post  measure 
is  so  well  described  in  the  clipping 
printed  below,  that  it  would  be  well  for 
our  readers  to  turn  same  over  to  their 
own  newspaper  for  publication. 

Mr.  Sig  Steiner  of  Escondido  Cal 
has  been  running  a  series  of  articles 
in  his  home  paper  and  we  print  the 
latest  one  in  full; 

FACING  A  GREATER  DEFICIT. 

"We  are  going  to  ascertain  where 
our  deficit  lies,''  says  Postmaster  Gen- 
eral Meyer,  "and  see  how  it  can  be 
remedied  as  far  as  possible."  This  is 
good  news  for  eighty  million  people 
all  of  whom  are  interested  in  sensible 
postal  improvements. 

"The  foregoing  lines  appeared  in  the 
Times  recently  and  evidently,  in  part 
at  least,  refer  to  the  proposed  'Par- 
cel Post'  delivery  system  which  is  be- 
ing agitated  for  this  country,  and  pri 
marily  in  the  interest  of  mail  order 
houses  and  to  the  detriment  of  retail 
merchants  all  over  the  United  States. 
This  great  question  will  no  doubt 
come  before  the  next  session  of  Con 
gress  prior  to  being  acted  upon  by 
the  Postmaster  General,  and  while 
many  statements  from  a  lobby  of  agi- 
tators, paid  by  catalogue  houses,  wiil 
be  in  evidence,  1  believe  the  argu- 
ments against  this  scheme  will  prevail. 

Increasing  Deficiency. 

"With  the  Parcels  Post  system  the 
present  deficiency  of  some  ten  million 
dollars  yearly  in  the  postal  revenues 
would  be  still  further  augmented,  and 
perhaps  reach  the  enormous  deficit 
of  cne  hundred  million  dollars.  The 
rural  free  delivery  expenditure  for  the 
current  year  will  be  about  thirty-five 
million  dollars.  The  loss,  whatever  it 
will  be,  must  be  borne  by  the  people 
generally,  and  mostly  in  the  interest 
of  the  mall  order  or  catalogue  houses, 
and  the  cost  must  be  paid  by  the  pub- 
lic by  indirect  taxation  to  overcome 
the  deficiency.  The  rural  mail  deliv- 
ery system  is  all  right,  but  the  parcels 
post  will  be  all  wrong.  That  vast 
suras  of  money  are  continually  being 
sent  away  from  the  cities  and  most 
rural  towns,  to  large  department  and 
eastern  mail  order  houses,  can  be  con- 
firmed by  observing  the  packages 
coming  through  the  express  offices, 
and  by  freight,  and  the  great  number 
of  drafts  and  money  orders  made  pay- 
able to  catalogue  houses. 

IJIiiid  to  Own  Interests. 

"In  most  instances,  the  senders, 
blind  to  their  own  interests,  never 
even  consult  the  stores  in  their  re- 


spective places  of  residence,  but  en- 
grossed with  the  alluring  representa- 
tions and  descriptive  pictures  printed 
in  the  voluminous  catalogues  with 
which  the  country  is  flooded,  these 
"easy  marks"  make  their  selectiouy, 
send  away  their  hard-earned  money, 
and  after  a  long  wait  receive  goods 
which  they  frequently  cannot  use,  dif- 
ferent than  expected,  and  often  en- 
deavor to  exchange  at  the  local  store. 
These  misfits,  shoddy  and  misrepre- 
sented articles,  they  cannot  send  back 
east  without  much  extra  expense,  as 
they  have  paid  for  same,  in  advance, 
and  all  cost  of  return  must  be  paid  by 
the  buyer.  If  these  same  people  would 
go  to  the  stores  in  their  home  city,  it 
is  almost  a  certainty  that  they  could 
duplicate  any  article  in  the  catalogue 
at  the  same  price,  see  what  they  are 
buying,  have  the  home  merchant  at 
hand,  to  whom  they  could  have  re- 
course in  case  of  any  purchase  being 
unsatisfactory,  and  besides  that,  per- 
haps save  their  freight  expense. 
Who  Pays  the  Taxes. 
"Let  us  ask.  How  many  people  who 
patronize  a  catalogue  house  such  as 
Sears,  Roebuck  &  Co.,  Montgomery, 
Ward  &  Co.,  Siegel,  Cooper  &  Co.,  or 
any  others,  have  ever  met  their  rep- 
resentatives in  the  community?  How 
much  taxes  do  any  of  these  concerns 
pay  in  your  town  for  the  maintenance 
of  your  schools,  municipality,  strbCts, 
library,  churches,  newspapers,  to  the 
charitable  affairs,  the  improvement 
clubs,  chamber  of  commerce,  and  other 
expenses  too  numerous -to  mention  in 
larger  cities,  as  well  as  the  smaller 
places? 

Goyernmeiit  Regulation. 

"The  government  should  regulate 
the  charges  made  by  the  express  com- 
panies and  thus  have  a  reasonable 
rate  established  for  transportation. 

'Did  you  ever  stop  to  consider  cnat 
the  stores  of  a  community,  like  the 
churches,  are  the  index  of  the  class 
of  jieople  in  that  section?  And  .you 
canrot  get  along  without  the  stores 
any  more  than  the  store  can  continue 
witbout  the  patronage  of  the  people, 
thenfcre,  not  one  cent  should  be 
sent  away  for  a  single  article  that  you 
can  purchase  at  home,  and  every 
goc'l  citien,  having  the  interest  of  his 
town  at  heart,  will  keep  his  money 
at  home  by  .first  giving  the  local  store 
an  c'jportunity  of  supplying  his  wants 
in  any  line  represented  in  his  town. 
If  you  have  anything  to  sell,  the  local 
merchant  generally  buys  it — fruits, 
vegetables,  produce,  etc. 

Who  Buys  Your  Produce? 
"Can  you  send  your  eggs,  or  any 
product  of  the  farm,  to  the  mail  or- 
der house  in  exchange  for  goods? 
No,  indeed;  the  cash  only  goes  there. 
And  in  times  when  money  is  tight  (and 
many  farmers  have  experienced  it)  the 
first  one  to  assist  you  is  the  store- 
keeper with  credit  for  supplies,  and 
nine  times  out  of  ten,  in  rural  dis- 
tricts, the  very  people  who  ask  that 
accommodation  are  the  ones  who, 
when  they  have  the  cash,  will  s©nd  it 


to  the  mail  order  house  and  be  "taken 
in,"  frequently  making  the  home 
merchant  sweat  for  the  unpaid  bill 
(and  the  money  sent  away)  which 
rightly  belongs  to  him. 

End  of  Country  Mercitai  t  Sure. 
"The  passage  of  a  law  that  will  in- 
ure to  the  benefit  of  catalogue  houses 
and  a  few,  is  detrimental  to  the  mass- 
es, and  would  concentrate  the  mer- 
cantile business  in  the  hands  of  a  lim- 
ited number,  thereby  causing  a  great 
loss  to  the  producer,  consumer  and 
thousands  of  retail  dealers  who  today 
contribute  to  the  support  of  hundreds 
of  thousands  by  emi)loyment  of  labor 
and  expenditure  of  vast  sums  in  vari- 
ous channels  of  comuierce  and  sub- 
scription. With  the  catalogue  houses 
in  control,  the  small  retail  and  coun- 
try merchant  would  ()e  out  of  busi- 
ness and  the  parcels  post  v.'ould  be  the 
weapon  in  their  bauds  with  power  to 
accomplish  the  finish.  Such  a  monop- 
oly can  better  be  imagined  than  de- 
scribed, and  the  rui-al  resident  assist- 
ing in  making  these  conditions  is  an 
accessory  to  the  deposing  of  tho  sub- 
urban store  and  the  ])iling  up  of  the 
postal  deficit,  and  he  gains  nothing  ex- 
cepting the  sight  of  a  line  of  express 
wagons  laden  with  merchandise  jog- 
ging along  the  road  cai-ryiug  the  mails 
also,  and  instead  of  a  rapid  delivery, 
as  now  enjoyed,  yesterday's  mail 
would  arrive  tomorrow. 

Sig.  Stciiier. 

Hollister. — Mr.  .Jos.  Harvey  has 
bought  out  the  grocery  and  business  of 
the  Gomes  brothers  in  the  McCroskey 
block. 


WEBSTER'S 

INTERNATIONAL 

DICTIONARY 

A  lilBRART  IN  ONE  BOOK. 
Besides  an  accurate,  practical,  and 
Bcholarly  vocabulary  of  English,  en- 
larged with  25,000  NEW  WORDS,  the 
International  contains  a  History  of  the 
English  Language,  Guide  to  pronuncia- 
tion, Dictionary  of  Fiction,  New  Gazet- 
teer of  the  World,  New  Biographical 
Dictionary,  Vocabulary  of  Scripture 
Names,  Greek  and  Latin  Names,  and 
English  Christian  Names, Foreign  Quo- 
tations, Abbreviations,  Metric  System. 

8380  Pages.  5000  Illustrations. 
-'SHOULD  YOU  NOT  OWN  SUCH  A  BOOK? 

WEBSTER'S  COLLEGIATE  DICTIONART. 
Largest  of  our  abridgTnents.  Kegrular  and  Thin  Pa- 
per Editions.   1116  Pages  and  liOO  Illustrations. 

Write  f  or "  The  Story  of  a  Book  "—Free. 
G.  &  G.  MERRIAM  CO.,  Springfield,  Mass. 
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Eleventh  Annual  Convention, 


BOSTON,  MASS.,  May  II,  12,  13,  14.  1908. 


PRESIDENT  KRAMER'S  LETTER. 


I  sincerely  hope  that  evei-y  merchant 
who  has  the  interest  of  his  beloved 
city  and  his  own  business  at  heart, 
will  read  and  reflect  on  the  following- 
clippings  from  a  Washington  special 
of  September  16: 

"The  mail  order  houses  of  St.  Louis 
and  Chicago  will  be  greatly  benefitted 
should  the  postmaster  general's  recom- 
mendation become  a  law.  Mr.  Meyer 
frankly  says  that  he  expects  much  op- 
.  position  to  both  of  his  recommej^d- 
ations,  but  thinks  western  support  on 
which  he  counts  will  be  strong  enough 
to  put  them  through  congress." 

Has  it  come  to  this,  that  St.  Louis 
and  Chicago  catalog  houses  are  so 
grasping  that  they  are  endeavoring  to 
throttle  every  little  corner  grocer  who 
is  trying  to  make  a  living  for  his  wife 
and  children?  It  is  the  little  merchant 
that  builds  up  the  town,  and  pays  his 
pro  rata  towards  building  churches, 
court  houses,  good  roads,  school 
houses  and  so  forth.  Not  one  dollar 
do  these  gigantic  mail  order  houses 
contribute  towards  this,  and  it  is  now 
time  for  each  and  every  merchant  to 
put  his  shoulder  to  the  wheel  and 
throttle  this  gigantic  scheme.  If  our 
national  association  had  done  nothing- 
more  than  defeat  this  one  measure 
they  will  have  accomplished  wonders, 
and  at  the  same  time  would  not  re- 
strain trade  from  going  through  its 
proper  channels,  namely,  through  the 
,  retailer. 

For  those  who  may  not  be  better  in- 
formed, I  will  state  that  the  delegates 
at  the  Dallas  convention  represented 
15,600  retailers,  and  if  each  and  every 
one  of  these  delegates  will  see  that 
their  per  capita  tax  of  25  cents  is  sent 
to  the  national,  it  will  be  appreciated 
very  much.  We  are  endeavoring  with- 
out fear  or  favor  to  finance  the  national 
it  will  beappreciated  very  much.  We 
are  endeavoring  without  fear  or  favor 
to  finance  the  national  from  the  re- 
sources of  the  retailers.  I  appreciate 
the  good  work  that  has  been  done  by 
the  manufacturers  and  others  toward 
assisting  organizations  and  I  do  not 


think  that  the  retailers  have  forgotten 
courtesies  shown  them  by  the  various 
firms.  It  is  a  debt  of  gratitude  that 
we  owe  them,  but  I  believe  now  that 
we  should  work  along  the  line  of  an 
independent  policy  and  be  under  ob- 
ligations to  no  one.  Our  results  will 
then  be  far  better,  and  should  we 
make  a  failure  we  will  have  no  one  to 
blame  but  ourselves.  Organization 
and  co-operation  should  be  the  watch- 
words of  each  and  every  successful 
merchant.  What  others  have  done, 
you  can  do.  If  you  don't  succeed  at 
first,  try  again.  Have  faith  in  your 
fellow  merchant  and  you  will  come 
out  right,  but  above  all  don't  knock — 
boost. 

The  winter  months  will  soon  be 
here  and  the  various  organizations  can 
do  a  great  deal  by  giving  socials  of 
various  kinds  to  which  their  fellow 
merchants  and  their  families  should 
he  invited.  A  great  deal  can  be  ac- 
complished by  socials  of  this  kind 
which  bring  the  merchants  closer  to- 
gether and  interests  the  ladies,  whose 
advice  is  often  beneficial. 

C.   J.   KRAMER,  President. 

Little  Rock,  Ark. 


TO  PRESIDENT  ROOSEVELT. 
His  Excelleuey,  Theodore  Roosevelt, 
President :  j 

Honorable  Sir. — I  have  noticed  by 
the  daily  papers,  and  it  has  also  been 
called  to  my  attention,  an  interview 
supposed  to  have  been  had  between 
your  honor  and  Postmaster-General 
Meyer  in  which  it  is  stated  that  in 
your  next  annual  report  you  will  reco- 
mmend a  domestic  parcels  post. 

The  retail  merchants  of  the  country 
have  studied  this  matter  carefully  for 
several  years  past  and  are  fully  con- 
vinced that  the  enactment  by  congress  , 
of  a  parcels  post  law  will  have  the 
effect  of  putting  out  of  business  a 
large  number  of  the  smaller  mer- 
chants and  enlarging  the  business  of  a 
few  in  the  large  trade  centers.  The 
retail  merchants  do  not  feel  that  the 
government  should  be  a  party  to  creat- 
ing such  a  condition  as  this,  and  we 
sincerely  trust  that  we  have  been  mis-  I 


informed  as  to  your  intention  to  make 
such  a  recommendation. 

We  humbly  beg  your  earnest  con- 
sideration of  the  position  of  the  retail 
merchants  in  this  matter,  and  beg  to 
remain,  yours  very  truly, 
The  National  Association  of  Retail 
Grocers.  C.  J.  CRAMER,  President. 
SEE  YOUR  CpXGRESSilAN. 

Much  effective  work  is  being  done 
to  counteract  any  influence  that  may 
be  brought  to  bear  for  the  passing  of 
parcel  post  bill. 

Unfortunately  we  have  opposed  to 
us  the  postmaster  general,  who  pro- 
poses under  any  consideration  to  rec- 
ommend to  congress  some  plan  where- 
by this  bill  may  be  put  into  operation. 

The  merchants  of  Illinois  through 
their  secretary  are  doing  effective  work 
by  circulars  and  signed  petitions.  The 
merchants  of  other  states  are  also 
passing  resolutions  and  sending  them 
to  the  postmaster  general  and  the  pres- 
ident of  the  United  States. 

The  most  effective  way,  however,  to 
offset  any  other  influence  is  to  api)eal 
direct  to  your  congressman  who  repre- 
sents your  district.  It  is  he  who  has 
to  vote  and  it  is  he  on  whom  the  pro- 
moters of  the  parcels  post  must  de- 
pend for  support. 

We  cannot  lose  any  time  but  should 
keep  a  watchful  eye  on  the  promoters 
of  the  enterprise.  For  some  time  past 
there  has  been  a  general  agitation  for 
one  cent  posta.ge  and  there  is  no  rea- 
son why  this  should  not  be  adopted. 
It  would  benefit  everyone  and  not  the 
few  as  is  proposed  in  the  parcels  post 
bill. 

It  is  our  earnest  request  that  the 
trade  papers  call  the  attention  of  the 
organization  to  the  .great  importance 
of  giving  this  matter  careful  atten- 
tion and  it  is  to  be  hoped  that  at  the 
earliest  possible  moment  this  subject 
shall  be  brou.ght  to  the  attention  of 
the  different  members  of  congress. 
Now  is  the  time  to  do  the  work.  For 
the  next  four  or  five  weeks  the  con- 
gressmen will  be  generally  at  home 
and  can  be  reached  by  their  con- 
stituents.   Do  it  now. 

JOHN  A.  GREEN,  Secretary. 


fHfe    tlteTAlL    GROCERS'  ADVOCATE 


Seasonable  Suggestions 


Ideas  from  Many  Sources  That  Will 
Be  of  Talne  and  Interest  to 
Retail  Grocers. 


PUSH  THE  GOODS 
PROTECTED  BY  AGREEMENTS 
CUT  OUT 
AS  FAR  AS  POSSIBLE 
ALL  GOODS 
DEMORALIZED 
BY  PRICE  CUTTERS 
Advertise! 

Cut  out  the  slovenly  clerk. 
The  width  of  the  Suez  Canal  is  825 
feet. 

He  serves  himself  best  who  best 
serves  c  hers. 

Women's  rights,  it  has  been  said,  are 
children's  wrongs. 

If  all  the  world  were  wise,  how  fool- 
ish life  would  be. 

Concentration  is  the  keynote  of  suc- 
cess in  business. 

How  does  your  October  trade  com- 
pare with  last  year? 

Poverty  has  been  the  greatest  in- 
centive to  highest  achievement. 

The  world  always  listens  to  a  man 
of  resolute  purpose  and  strong  will. 

The  delivery  department  is  one  of 
the  first  magnitude  in  your  business. 

When  his  language  is  flowery,  it  not 
unfrequently  happens  that  his  heart  is 
sere. 

"The  man  who  is  always  afraid  he 
will  fail  does  not  stand  much  show  to 
succeed." 

India  imported  $10,046,798  gold,  and 


$9,345,762  silver  during  the  month  of 
May,  1907. 

The  man  who  succeeds  where  others 
fail  will  be  the  man  who  locks  out 
for  little  leaks. 

Some  elephants  can  draw  fifteen 
tons,  lift  ten  cwt.  and  carry  on  their 
backs  three  tons. 

There  is  no  time  like  the  present. 
"Now"  is  the  trusted  companion  of 
every  successful  man. 

It  only  requires  a  few  pounds  more 
of  push  and  energy  to  turn  things  your 
way  with  a  rush.    Push  harder. 

What's  the  use  complaining  when 
you've  never  given  advertising  even 
half  a  show  to  prove  what  it  can  do? 

Horace  Greeley  wrote  nearly  all  his 
editorials  while  waiting  for  people 
who  could  not  keep  their  appoint- 
ments. 

It  is  said  that  Japanese  men  are  the 
best  needle  workers  in  the  world,  their 
only  equals  being  among  the  women  of 
Russia. 

Use  placards  in  the  window,  but  be 
sure  they  are  short  and  clear.  The 
passerby  has  no  time  to  stop  and  read 
a  long  card. 

A  little  advertising  is  like  adding 
coal  to  the  furnace — it  makes  the 
wheels  of  the  business  engine  revolve 
a  little  faster. 

It  takes  hustle  to  win  out  nowadays. 
And  it  must  be  a  continuance  perform- 
ance. It  must  be  a  hustle  as  long  as 
you  are  in  business. 

Tell  your  customers  to  open  canned 
fruit  an  hour  or  so  before  it  is  to  be 
used.  It  is  far  richer  when  the  oxygen 
is  thus  restored  to  it. 

Don't  holler  about  dull  times  until 
after  you  have  advertised  in  the  right 
way  and  found  it  a  failure,  which 
you're  not  at  all  likely  to  do. 

If  advertising  will  not  help  your  busi- 
ness, it's  your  fault.    The  failure  of 


advertising  to  aid  you  is  proof  that 
your  business  is  not  run  right. 

The  total  amount  of  notes  in  circu- 
lation of  the  Bank  of  Japan  on  July  13 
last  was  $152,000,000,  with  a  specie 
reserve  amounting  to  $74,000,000. 

There  are  numerous  articles  in  the 
way  of  fancy  groceries  which  pay  good 
profits,  but  which  a  large  percentage 
of  merchants  neglect  altogether.  Are 
you  overlooking  any  possible  business? 

Teach  your  trade  that  the  best  eat- 
ables cost  so  little  more  than  the 
"cheap  stuff"  that  the  price  difference 
is  never  thought  of  when  the  good 
quality  is  taken  into  consideration. 

Bank  notes  came  to  use  in  Italy  dur- 
ing the  twelfth  centiiry,  and  their  use 
afterward  followed  the  development 
of  trade  in  the  several  countries  of 
modern  Europe. 

The  weakling  lives  in  his  memories 
of  yesterday,  the  sluggard  in  his  hopes 
of  tomorrow,  but  there  is  only  one  day 
in  the  calendar  of  wisdom  and  that  is 
the  present. 

"Do  you  light  your  store  so  that 
people  will  remember  it  as  the  bright- 
est store  in  town,  or  do  you  use  just 
what  light  is  really  necessary  and 
save  all  you  can  on  the  cost?" 

Coffee  and  butter  hold  nearly  equal 
places  £ft  trade  holders.  Coffee  is  the 
national  beverage,  if  there  is  such  a 


POLISH. 

Qts  $3.00  per  doz 

■  pts   2.00  per  doa 

Vi   Pts  90  per  doz 

IVl^^^l    1  It)  $3.00  per  doz 

m   1.75  per  doz 

3  oz  50  per  doz 

PI  >       1      Barkeeper's  Friend  Pow- 
I  I  ^  n      "ier,    gross  $18.00 
W  I  I  W  I  I  u    S.  METALLIC  POLISH 
PASTE 

Is  put  up  by  a  Practical  Chemist;  also  In 
Liquid  Form.  Free  from  Acid  or  Grit. 
Twenty  years  In  the  Markets  of  the  V7orId. 
For  sale  by  all  dealers.  Also  the  Savoy 
Alkali  Floor  Powder,  containing  no  grease. 

J.  T.  WILSON, 
Pacific  Coast  Agt.,  2871  16th  St.   S.  F. 


LONG'S 


Preserves  the  standard  preserve  of  the  world  and  absolutely  pure. 
Satr2itog(ak  Drips  pleases  the  palate,  whets  the  appetite,  gives  hot  cakes 
a  delightful  flavor. 

Woodlawi\  Maple  is  superior  grade  of  Maple  Syrup,  guaranteed  for 
its  purity  strength  and  flavor. 

MarascHino  CHerries  the  finest  of  California's  selected  cherries 
preserved  in  maraschino,  unequalled  by  any  manufacturer. 

Peerless  Bar  and  Powdered  Sti^ar  the  best  and  cleanest  su- 
gar sugar  on  the  market.    TRY  THEM. 

Long'  Syrup  Refining  Co. 

SAN  FRANCI5CO. 
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thing.  Good  coffee  is  more  to  be  de- 
sired than  cheap  coffee. 

The  retail  grocer  can't  afford  to  feel 
satisfied  with  the  way  things  are  going, 
for  the  very  moment  he  begins  to  feel 
that  way  he  comniences  to  go  back, 
iown  the  ladder  that  he  has  so  labor- 
ously  been  climbing. 

The  Chinese  government  has  sanc- 
tioned a  loan,  to  be  contracted  by  the 
Qew  Viceroy  at  Canton,  with  foreign- 
ers, in  the  sum  of  $10,000,000  teals  (ap- 
proximately $7,000,000  United  States 
currency),  for  improvements  in  Canton 
3ity. 

It's  the  "easy"  merchant  who  lets 
the  deadbeat  gets  the  best  of  him  by 
iving  off  him  for  several  weeks  or 
months  and  then  refusing  to  pay  the 
bill.  No  storekeeper  has  a  right  to  be 
easy"  or  timid  about  asking  for  what's 
3ue  him. 

An  English  firm  handling  food  pro- 
ducts head  their  announcement  with 
the  following:  "We  believe  in  purity, 
genuine  goods,  and  a  living  profit." 
Dealers  who  sell  cheap  trash  (on 
which  they  seldom  get  a  decent  mar- 
gin) simply  kill  their  market. 

How  much  time  do  you  waste?  How 
much  have  you  wasted,  positively 
wasted  this  hour,  this  day,  this  year? 
Answer  this  question  but  once  and  you 
will  straightway  start  to  economize. 
3o  much  so,  that  time  will  be  a  treasure 
to  you,  while  the  time  you  have  lost 
shall  become  a  source  of  regret. 

During  the  first  seven  months  of 
1907,  the  Transvaal  sent  to  England 
$10,710,000  more  gold  than  in  the  same 
months  of  1906.  But  this  has  been 
more  than  offset  by  a  decrease  of  $12,- 
900,000  in  England's  receipts  of  gold 
from  the  Australian  colonies.  During 
the  first  five  months  of  the  year,  the 
official  Australian  figures  showed  a  de- 
rease  in  total  gold  exports  of  $17,300,- 
300. 

Barber  tells  us  that  matches  are  now 
produced  from  first  to  last,  even  to  the 
packing  of  the  boxes,  without  being 
touched  by  the  hand  of  a  single  human 
being.  The  Diamond  Match  Company 
own  20,000  acres  of  land  in  New  Eng- 
land and  80,000  acres  in  California, 
from  which  800,000,000  feet  of  lumber 
a  year  are  cut  and  sawed,  making  6,666 
carloads,  or  222  trainloads  of  thirty 
cars  each.  At  one  factory  in  Ohio  150,- 
000,000  matches  are  made  every  twen- 
ty-four hours. 

The  old  Greeks  used  to  say,  and 
rightly,  too,  that  the  speech  was  the 
mirror  of  the  mind.  This  is  true;  but 
one's  eye,  what  power  has  not  the  eye 
to  reflect  the  mind.  It  is  perhaps  more 
significant  than  the  speech.  Weak  eyes 
are  seldom  with  strong  men  and  where 
they  are  it  is  merely  the  result  of  the 
most  assiduous  application  to  study 
and  print.  It  is  abuse  of  the  eye.  And 
see,  how  quickly  the  expression  of  the 
eye  changes  as  the  thoughts  flash  in 
one's  mind  with  lightning  speed. 


THE  PERFECTION 

CHEESE  CUTTER 


Is  a  conipiitins  clieese  cntter.  It  is  so 
simple  that  auj  boy  can  operate  it 
Any  boy  can  take  it  apart,  clean  it 
and  put  it  together  atrain  without  a 
mistake. 


It  will  last  a  life  time 
and  we  fruarantee  it  to 
cut  out  tlie  IJetail  (iro- 
cer's  exact  profit  from 
every  clieesc.  No  guess 
work  about  it. 

Ask  one  of  the  Thou- 
sands of  Vour  competi- 
tors using  a  Perfection 
Computing  Cheese  Cut- 
ter, if  the  Cutter  didn't 
save  its  cost  the  first 
90  days. 


Then  write  to  us. 


The  American  Computing  Co. 

Indianapolis,  Ind. 


(^rsckcr  Jack 


*The  More  You  Eat 
The  More  You  Want" 


The    World^s    Greatest    5    Cent  Seller 


Dodge,  Sweeney  &  Co* 

Agei:its= 


San  Francisco 


California 
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Coast  News. 


Los  AiigeleSi — D.  W.  Prutzman  sold 
out  his  grocery  on  Oct.  22nd,  the  buyer 
being  Mr.  L.  C.  Hill. 

Mr.  M.  M.  Cox  sold  out  his  grocery 
on  October  23rd  to  Mr.  Pred.  O.  Young. 

On  October  21st.  Roly  Bros.,  Gro- 
cers, sold  out  to  Linnell  Bros. 

Mr.  S.  M.  Blythe  also  sold  out  on 
this  date  the  new  owner  being  Mr.  J. 
Gavagner. 

Fresno. — Maillard  &  Scott,  Grocers 
have  filed  articles  of  co-partnership. 

SuisuQ. — J.  C.  Murphy  &  Co.,  Gro- 
cers have  sold  out. 

Azusa. — Rumor  has  it  that  Geo.  Don- 
ohue  is  going  to  sell  out  his  grocery 
business  to  Mr.  W.  P.  Taylor. 

San  Diego. — Mr.  H.  M.  Schiller  sold 
his  grocery  store  to  Harkness  &  Skin- 
ner.   This  sale  took  place  on  Oct.  19th. 
OREGON. 

Portland.— J.  C.  Ruff,  the  grocer  has 
taken  a  mortgage  of  $1250. 

M.  B.  Godfrey  has  been  succeeded  in 
the  grocery  business  by  Godfrey  and 
Palmer  Bros. 

Bander. — Thos.  Anderson  has  mort- 
gaged his  grocery  for  $500. 
WASHINGTON. 

Seattle.— -Mr.  T.  Tam,  engaged  in 
the  grocery  business  has  received  a 
mortgage  for  $200. 

Seattle. — Geo.  D.  Packingham  has 
sold  his  grocery  store  for  $484. 

Fern  Hill — Mr.  S.  D.  Adams  is  going 
to  sell  out  his  grocery  store. 

Sprague — The  Western  Mercantile 
Company.  Grocers  are  closing  out. 

Winters,  CAl.— The  Fenley  Mercan- 
tile Co.  has  bought  out  the  Baker 
Hardware  Co.  and  will  conduct  the 
store  in  with  connection  with  general 
grocery  and  crockery  business. 


SOUTH  CITY  PROJECTS. 

When  Louis  F.  Swift,  Nelson  Mori-is 
and  P.  D.  Armour  came  from  Chicago 
in  quest  of  a  place  to  establish  their 
business  interests  on  the  Pacific  Coast 
they  selected  South  San  Francisco. 
Here  they  acquired  41,000  acres,  in- 
cluding four  miles  of  deep  water  front, 
and  laid  the  foundation  for  that  hum- 
ming stretch  of  activity  now  known 
as  South  City.  Here  a  meat  plant 
does  a  $5,000,000  volume  of  business  a 
year  and  a  score  or  more  of  enter- 
prises are  being  developed  with  all 
the  source  at  the  command  of  progres- 
sive captains  of  industry.  Ferry  slips, 
docks,  sewered  streets,  a  modern  water 
and  light  system,  street  cars  and  work- 
ingmen's  homes  represent  in  South 
City  millions  of  dollars  of  investment. 
But  the  activity  has  only  begun.  The 
very  first  move  was  to  develop  the 
water  front,  then  to  build  a  belt  line 
railroad  clear  around  it  and  connect- 
ing all  the -factories  and  other  plants 
with  the  main  line  of  the  Southern  Pa- 
cific Railroad.  The  railroad  in  South 
City  was  patterned  after  the  Chicago 
Junction  RailToad,  which  has  been  one 
of  the  great  factors  in  the  industrial 
development  of  the  Windy  Ctiy,  the 
saving  of  time  and  cost  that  accrues 
to  the  manufacturer  or  jobber  hand- 
ling large  quantities  of  freight  being 
almost  incalcuable.  Another  thing 
that  helps  to  attract  attention  to  South 
City  is  the  great  number  of  manuafc- 
turing  plants  being  established  there, 
investments  of  this  character  approx- 
imating over  $10,000,000.  There  plants 
will  all  be  completed  in  the  near  fut- 
ure and  will  give  South  City  a  pop- 
ulation of  over  50,000. 


CHOOSE  NAMESAKE  OF  HER  DEAD 
HUSBAND  TO  FILE  WILL. 

Widow  of  J.  Mi  Hanley  Employs  As- 
sistant of  District  Attorney  to  Act 
for  Her. 


OroTille,  Cal. — A  new  firm  will  open 
a  grocery  store  and  fruit  stand  in  the 
McGee  building  at  the  corner  of  Lin- 
coln and  Montgomery  'streets.  The 
members  of  the  firm  are  J.  R.  West- 
wood  and  Wm.  A.  Westwood.  The  lat- 
ter will  be  manager  of  the  business. 


The  will  of  John  M.  Hanley,  the  gro- 
cer who  went  out  for  a  long  distance 
swim  in  the  ocean  some  weeks  ago 
and  was  drowned,  was  filed  for  pro- 
bate recently.  The  estate,  which  is 
worth  about  $4,000,  comprising  prin- 
cipally the  stoTe  at  Sutter  and  Scott 
streets,  is  left  to  the  widow.  A  pe- 
culiar feature  is  the  fact  that  the  at- 
torney for  Mrs  Hanley  in  the  filing  of 
the  will"  was  James  M.  Hanley,  the 
well  known  assistant  of  the  district 
attorney.  "Jim"  Hanley  was  no  re- 
lative of  the  dead  man,  and,  in  fact, 
was  not  acquainted  with  him.  Mrs. 
Hanley  seems  to  have  chosen  him  to 
do  the  legal  work  because  his  initials 
are  identical  with  those  of  her  late 
husband. 


FORTY-EIGHT  STORY  BUILDING. 


New  York. — The  Singer  building  on 
lower  Broadway,  which  is  to  be  the 
highest  building  in  the  world  is  near- 
ing  completion.  Last  Thursday  a  flag 
was  broken  out  on  a  pole  mounted  on 
the  top  of  the  45th  story,  and  it  is  ex- 
pected that  everything  will  be  enclosed 
within  the  next  few  week.3  so  that 
the  interior  work  can  proceed  uninter- 
rupted during  the  cold  days  this  wint- 
er. All  summer  this  building  has  been 
one  of  the  sights  of  New  York,  and 
Broadway  has  been  constantly  jam- 
med with  sightseers  who  have  stopped 
to  look  upward  at  workmen  swinging 
steel  beams  into  place  600  feet  above 
the  sidewalk.  The  Metropolitan  Life 
Building  annex  on  Madison  S.iuare  has 
reached  the  ILth  £tor>.  Thi-.  is  to  be 
48  stories  high,  or  a  total  of  658  feet 
:.bcve  the  sidewalk. 


♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦^ 

Cable  Address 
*tCLUFFECK/* 


Telephone  J 


Temporary  2860  ^ 

illiam  Cluff  Company,  inc. 

Wholesale  Grocers 

Importers  and  Exportcrf  of 

Cigars  and  Tobacco. 
♦  ♦  ♦  ♦ 

Spear  and  Mission  Sts. 

San  Francisco,  Cal. 


HAAS  BROS. 

Wholesale 
Grocers— 

Importers  and  Commission  Merciiant* 

100  CALIFORNIA  STREET 

(Corner  Davis) 

San  Francisco  California 
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Manufacturers'  List. 


Selling  Prices  of  Goods  That  Guarantee  a 
Profit  to  tlie  Dealer. 


MOTB — ^The  selling  prices  of  the  goods 
listed  below  have  been  guaranteed  by  the 
various  manufacturers.  When  a  grocer 
knows  of  a  cut  being  made,  he  should  at 
once  notify  FRANK  B.  CONNOLLY,  Secre- 
tary Associated  Retail  Grocers  of  San  Fran- 
cisco, 901  Stanyan,  cor.  Frederick,  Phone 
Fell  6161.  Mr.  Connolly  will  immediately 
take  up  the  matter  with  the  manufacturer, 
who  will  see  that  the  cutter  is  called  to 
task. 

Grocers  should  report  all  cuts  as  promptly 
as  possible  and  thus  make  it  easier  to  cor- 
rect the  evil  before  prices  become  demoral- 
ized. 

BAKING  rOVVDEH 
Schilling's. 

Schilling's  Best,  Vi-ib.  cans  $  .16 

Schillings  Best,  Vi-lb.  cans  25 

^hilling-s  Best,  1-lb  .cans  45 

Bumford. 

Riimrora,    %-lb.   cans  15 

Rumford,  1-lb  cans  30 

Rumford,  3-lb  cans  75 

Rumford,  5-lb  cans   1.25 

Crescent. 
To  Family  Trade  To  Restr.,  Etc. 

S-lb     tins  70  each  6.75  per  doz 

Vi-lb    tins  10  each  $1,10  per  doz 

Vi-Vb    tins  15  each  1.60  per  doz 

l-Ib    tins  25  each  2.65  per  doz 

S-rt)    tins  1.00  each  10.50  per  doz 

Sun  Baking  Powder. 

1    n>   461^4    lb   15 

%     rt   25| 


CHOCOLATE 

(Effective    August    15th,  1907.) 
Ghiradelli's  Ground  Chocolate,  1-lb  Tins  .35 
Ghiradelli's  Ground  Chocolate,  3-lb  Tins  .90 
Eagle  Chocolate,  1-Ib  Pkg  .30 

Ghiradelli's  Cocoa,  %-lb  Tins  25 

C^IEALS 
Cal.    Flapjack    Flour    (Del  Monte 

Milling  Co.)  2  lb.  package  15 

Cream    Flaked    Oats    (Del  Monte 

MiUlng  Co.)  15c,  two  for  25 

Excelsior  Flaked  Oats 

Kxcelsior  Oats  (Del  Monte  Milling 

Co.)   straight  10 

Peacock     Bi^nd     Buckwheat  (Del 

Monte  Milling  Co.)  3  1-2  lb.  pkge  .25 
Peacock    Brand    Buckwheat  (Del 

Monte  Milling  Co.)  3  lb.  package  .20 
Peacock    Brand    Buckwheat  (Del 

Monte  Milling  Co)  1  1-2  lb.  pkge  .15 
Shredded    Wheat    Biscujts,    15c  or 


two   25 

Triscult,  straight   10 

TEA. 

Tree.    (M.    J.   Brandenstein   &   Co.)  50 

COFFEE. 
Golden  Gate  (J.  A.  Folger  &  Co.) 

1  lb.  cans   40 

M.  J.  B.,  (M.  J.  Brandenstein  &  Co.) 

1  lb  40 

M.  J.  B.,  (M.  J.  Brandenstein  &  Co.) 

3  lbs   1.00 


COTTOLENE- 

Small  size  palls  $  .30 

Medium  size  pails  60 

I-iarge  size  pails   1.35 

FLOXJK. 

Globe  Mills. — A-1,  $1.60;  Banquet.  $1.50; 
Silver  Star,  $1.45. 


Del  Monte. — Del  Monte,  $1.60;  Waldo.  1.45. 

Port  Costa. — Port  Costa,  $1.60:  Starr's  Ex- 
tra Choice,   $1.50;  Mayflower,  $1.45. 

Stockton  Mills. — Crown,  $1.60:  White 
Navy,  $1.45;  Triumph,  $1.40;  Bear.  $1.40. 

Sperry  Mills. — Horace  Davis  Patent  Rol- 
ler. $1.70;  Golden  Gate.  $1.60;  Drifted  Snow, 
$1.60;  Sperry.  $1.60;  Royal,  $1.50:  Eagle, 
$1.45;  First  Grade  Flour,  1-Sth,  S5c;  lO-Ib. 
sack  45c. 

American  Milling  Co. — Colonial,   $1.5  5. 

Bay  City  Mills  (1st  and  Clay  Sts..  Oak- 
land)— "Bay  City,"  $1.55;  "White  Foam," 
$1.55. 

Diamond  Milling  Co. — Diamond  Patent.  49- 
Ib.  sacks,  $1.55;  Diamond  Family.  49-rb. 
*acks,  $1.45;  Sky  High.   49-tb.  sacks,  $1.40. 

Phoenix    Milling    Co.,    Sacramento. — -(Bay 


Territory  office,  17th  &  Wood  St.,  Oakland, 
B.  B.  Bryan,  Agent.) — "Phoenix,"  $1.60. 
Maplelne. 

2  oz   35 

4  02   60 

16  OK    2.00 

32  oz    4.00 

Gallons   15.00 

OLIVE  OIL. 
Purity  (Chas.P.Grogan),  Half  Pts.J  .25 

Puritv   (Chas.P.Grogan)    Pints  50 

Purity  (Chas.P.Grogan)  Quarts..  .90 
Purity   (Chas.   P.   Grogan)   Half  Gal.... 1.75 

Purity    (Cbas  P.   Grogan)   Gallon   3.00 

SAUCES. 

Catsup,     Bl-shop's     (Bishop  &  Co) 
1-2    pints   15 

Catsup,  Bishop's  (Bishop&Co.)  pts  .25 

Chili  Sauce,  Bishop's  (Bishop&Cjo.) 
1-2  pints  15 

Chili  Sauce,  Bishop's  (Bishop&Co.) 

pints   25 

SOAPS.  .  . 

Sapniin  10c.   3   for  26c 

FLY  STICKEM 

Forty  Foot  Size  15c,  2  for  25c 


GEOCEES  ELECT  NEW  SECRETART 

San  Jose,  Cal.,  Oct.  5. — The  Grocers 
Association  of  San  Jose  held  its  month- 
ly meeting  at  the  Chamber  of  Com- 
merce last  evening,  H.  E.  Jones,  presid- 
ing. 

The  meeting  was  largely  attended 
and  the  members  were  very  much 
enthused  over  the  report  of  their  new 
secretary,  C.  S.  Harrison. 

President  Jones  made  his  report  of 
the  State  convention,  held  at  Sacra- 
mento, and  says  it  was  the  most  suc- 
cessful convention  ever  held  in  the 
State. 

Mr.  Harrson  will  take  charge  of  the 
San  Jose  association  and  will  endeavor 
to  make  it  equal  to  any  on  the  coast. 


FOR  SALE— ENTIRE  STOCK  OF  MERCHANDISE,  SALOON  STOCK 
AND  FIXTURES,  HORSES,  WAGONS,  AND  ALL  OTHER  PROPERTY 
HERETOFORE  USED  IN  BUSINESS  BY  J.  E.  GIVENS  AT  COSl  3INES, 
SACRAMENTO  COUNTY,  CALIFORNIA.  ALSO,  LEASE  OF  THE  PREM- 
ISES, FOR  PERIOD  OF  TIME  EXPIRING  OCTOBER  .81ST,  1909.  SEALED 
BIDS  WILL  BE  RECEIVED  UP  TO  THE  HOUR  OF  ELEVEN  O'CLOCK 
A.  M.,  NOVEMBER  9TH.  1907,  BY  THE  UNDERSIGNED.  EACH  BID  MUST 
BE  ACCOMPANIED  BY  CERTIFIED  CHECK  FOR  TEN  PER  CENT  OF 
TOTAL  AMOUNT  BID.  BALANCE  PAYABLE  WITHIN  FIVE  DAYS 
AFTER  BID  OPENED.  RIGHT  RESERVED  TO  REJECT  ANY  AND  ALL 
BIDS.  BIDS  TO  BE  OPENED  AT  ABOVE  MENTIONED  HOUR.  FOR 
PARTICULARS  APPLY  TO  L.  T.  HATFILD,  203  J  ST.,  SACRAMENTO, 
CALIFORNIA. 


FOR  SALE— FORTY  POUND  CAPACITY,  COKE,  COFFEE  BOASTEK, 
IN  GOOD  CONDITION.  APPLY  OR  WRITE,  COMPTON  TEA  &  COFFEE 
STORE.  PALO  .4LT0,  CAL. 


LONG  ESTABLISHED  RETAIL  GROCERY  BUSINESS  LOCATED  IN 
CENTER  OF  SAN  FRANCISCO.  NEW  FIXTURES,  NATIONAL  CASH 
REGISTER,  DAYTON  SCALE,  ICE  BOX,  ETC.  REASON  FOR  SELLING 
OTHER  BUSINESS  CARES.  FOUR  YEAR  LEASE  WITH  VERY  LOW 
RENT  GOES  WITH  SALE.  $2500  CASH  REQUIRED.  APPLY  BY  MAIL 
OR  IN  PERSON,  "ADVOCATE"  J.  T.1714  WEBSTER  STREET. 


.4N  OLD  lSTABLISHED,  WELL-PAYING  GROCERY,  FEED  AND 
POULTRY  SUPPLY  BUSINESS  IN  PROSPEROUS  INTERIOR  TOAVN.  N.\- 
TIONAL  CASH  REGISTER;  DAYTON  SCALES:  HALL  SAFE;  SHOW  CASES, 
ETC.,  GO  WITH  THE  BUSINESS.  STOCK  ALL  CLEAN  AND  NEW.  THIS 
IS  AN  EXCEPTIONAL  OPPORTUNITY  FOR  A  LIVE  UP-TO-DATE  MAN 
OR  FIRM.  OTHER  BUSINESS  INTERESTS  REQUIRE  THAT  THIS  BE 
SOLD  AHTHIN  THE  NEXT  60  DAYS.   ABOUT  $.3,000  CASH  REQUIRED. 

ADDRESS  INOITIRIES  TO  G.  B  V..  CARE  "ADVOCATE."  1714  WEBSTER 
ST.,  SAN  FRANCISCO. 


TERMS.  STRICTLY  CASH. 
LOCATION— WITHIN  2  HOURS  RIDE  OF  SAN  FRANCISCO. 

BUSINESS  DOING  $40,000  PER  ANNUM  IN  A  PROFIT  PAYING  MAN- 
UFACTrRINO  TOWN.  WHERE  THERE  ARE  NO  CUTTERS.  PLANT  IS 
DIVIDED  INTO  TWO  PARTS— ONI;  A  FIRST-CLASS  BRANCH  DOING  V 
BUSINESS  OF  ABOUT  $1-000.00  PER  MONTH.  MAIN  STORE  BriLDING 
IS  27^^Xfi4  FEET  AND  NEWLY  FITTED  UP.  THERE  IS  AN  ANNEX, 
STORAGE  ROOM.  BARN  AND  COAL  SHED.  REASON  FOR  SELLING  GIV- 
EN ONLY  TO  BONA-FFDE  INQUIRERR-EXCEPT  TO  S\Y.  THAT  REVSONS 
ARE  PERFECTLY  LEGITIMATE.  AA'ERAGE  MONTHLY  PAY-ROLL  OF 
FACTORY  EMPLOYEES  IN  THE  TOAVN  EXCEEDS  $fi.>.000.  BUSINESS 
EMBRACES  GROCERIES.  FEED.  HARDWARE.  CROCKERY  AND  DRY 
GOODS,  AS  AVELL  AS  COAL.  LIME  AND  CEMENT.  ADDRESS  "SQUARE 
DEAL,"  CARE  "ADVOCATE."  1714  WEBSTER  ST..  SAN  FRANCISCO. 

FOR  SALE— AN  AL3I0ST  NEAV  L.VAVSON  CASH  CARRIER  SYSTEM  OF 
STATIONS-  COM  n.ETE  IN  PERFECT  WORKING  ORDER.  PRICE  $7o.0fl 
CASH,  F.  0.  B.  ADDRESS,  THE  FAIR  CO.,  SAN  ,TOSE. 


OLD  ESTABLISHED  GENERAL  MERCHANDISE  BUSINESS  FOR  SALE. 
LOCATED  IN  LIA'ELY  MINING  TOAVN  IN  NORTHERN  PART  OF  ST\TE. 
SALE  BEING  MADE  BECAUSE  PRESENT  OAVNER  HAS  HAD  THE  BUSI- 
NESS FOR  FORTY  YEARS.  APPLY  J.  H.,  CARE  "ADVOCATE  1714  WEB- 
STER  ST.,  S.  F. 
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THE   RETAIL   GROCERS'  AtJVOcATE 


Attracting  Trade. 


This  week  we  print  an  article  taken 
from  the  "Grocers'  Gazette,''  a  weekly 
paper  published  in  London.  This  pa- 
per prints  on  its  title  page  the  follow- 
ing: "The  largest  circulation  of  anj' 
grocery  paper  in  the  empire,"  a  state- 
ment that  is  fully  borne  out  by  its 
contents.  The  following  article  is  an 
excerpt  from  a  letter  of  an  old  gro- 
cer to  his  son,  the  latter  being  just 
upon  the  threshold  of  a  career  in  the 
grocery  world.  This  letter  is  preg- 
nant, as  will  be  seen,  with  warnings 
about  selling  goods  at  a  loss,  bating 
and  other  trade  abuses  that  are  com- 
mon here  in  America. 

We  read: 
"How  to  Attract  Customers." 

"To  attract  new  customers  one  of 
the  most  important  things  is  your 
window  display;  set  out  your  goods 
tastefully  and  not  too  crowded  to- 
gether or  indiscriminately  mixed  up. 
Nothing  is  less  attractive  than  a  con- 
glomeration of  goods  in  a  shop  win- 
dow; the  eye  gets  bewildered  with 
them,  for  out  of  a  multiplicity  of  arti- 
cles no  one  thing  can  attract  special 
attention.  The  best  plan  is  to  dis- 
play a  few  good  lines  every  day  separ- 
ated from  each  other,  all  of  them  bear- 
ing a  neat  price  ticket,  and  all  quite 
fresh  and  free  from  dust,  etc. 

"Never  plaster  your  window  over 
with  glaring  posters  or  trumpery  look- 
ing handbills;  nothing  lowers  the  pres- 


tige of  a  shop  more  than  this;  it  is 
moreover  such  a  common  practice 
that  there  is  no  novelty  in  it.  A  well 
cleaned,  well  dressed  and  well  lighted 
window  stands  out  conspicuously 
among  a  whole  row  of  shops  whose 
windows  are  half-obscured  with  these 
vulgar  advertisements,  the  very  sight 
of  which  people  are  sick  and  tired  of. 
One  or  two  neatly  framed  show  cards 
is  all  you  want  in  this  way,  and  even 
these  should  be  novel  in  design  to  at- 
tract any  particular  notice;  in  other 
words,  try  and  get  out  of  the  beaten 
track  on  this  question  of  window  ad- 
vertisements. 

"Your  window  display  having  served 
its  purpose  in  drawing  people  into  the 
shop,  your  next  thing  is  to  impress 
them  still  further  with  the  appearance 
of  the  interior.  First  and  foremost, 
everything  should  be  spotlessly  clean 
and  fresh  looking,  all  brass  work 
should  be  showing  a  high  polish,  the 
floor  should  be  clean  and  free  from 
litter,  the  counters  should  be  dressed 
as  tastefully  as  possible,  plenty  of 
goods  being  in  view  (a  large  stock  of 
goods  suggests  a  large  trade). 

"A  good  plan  is  to  always  have  one 
special  line  on  sale,  and  a  good  place 
to  display  this  is  in  the  doorway,  where 
it  catches  everybody's  eye  (whether 
passing  by,  passing  in,  or  passing  out). 
Have  your  whole  stock  of  this  on 
show,  with  a  large  price  ticket  at- 
tached to  the  goods;  there  is  no  ne- 
cessity to  cut  the  price,  but  mark  it 
down  as  low  as  you  can  afford. j  Put 


something  different  in  every  day;  the 
goods  you  had  on  show  yesterday  will 
be  asked  for  both  to-day  and  to-mor* 
row. 

"Never  sell  goods  at  a  loss  (this  is 
the  high  road  to  ruin)  unless  you  have 
some  dead  or  defective  stock  on  your 
hands,  and  the  sooner  you  clear  thi; 
out  the  better.  The  first  loss  on  such 
stock  is  always  the  best;  better  to  sell 
it  at  half  the  cost  and  turn  the  money 
you  get  for  it  over,  than  keep  it  stand- 
ing  idle  on  your  shelves  from  one 
year's  end  to  the  other. 

"Your  assistants  should  always  be 
clean  and  smart  when  serving  at  the 
counter.  No  person  likes  to  buy  goods 
they  are  going  to  eat  from  a  dirty 
salesman.  They  may  not  say  anything, 
but  they  think  a  lot,  and  perhaps  never 
enter  the  shop  again. 

How  to  Hold  Your  Customers. 

"Never  overcharge  for  goods  on  the 
assumption  that  customers  will  not 
notice  it.  Depend  upon  it,  they  know 
the  market  value  of  the  goods  they  are 
buying  as  well  as  you  do  yourself. 
They  also  have  a  good  idea  of  the 
value  of  their  own  custom,  and  quickly 
transfer  it  elsewhere  if  they  are  being 
taken  advantage  of.  Only  recommend 
those  goods  you  are  sure  will  give  sat- 
isfaction. Your  customers  will  then 
have  confidence  in  your  future  state- 
ments and  you  will  make  many  sales 
which  otherwise  you  would  not.  Never 
disappoint  a  customer.  If  you  promise 
to  send  an  order  up  at  a  certain  time 
be  sure  to  do  so,  even  if  you  have  to 


ort  Costa  Flour 


(28  per  cent  Gluten) 


Golden  Poppy  Oat  Flakes 
Golden    Poppy  Cereals 
Encore  Pancake  Flour. 


PORT  COSTA  MILLING  CO. 
210  Battery  Street  San  Francisco 


The  retail  grocers'  advocate 
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OAKLAND  ROSTER. 


Reiaii  (jlrocers'  nnd  Merchants'  Association 
of  Alameda  County. 


H.  D.  Gushing:,  President,  528  13th  St., 
Oakland. 

H.  Hnuch,  Vice-President,  11111  Parle  St.. 
Alameda. 

Jas  L.  Woodworth,  Treasurer,  551  East 
12th  St.,  Oakland. 

T.   L.  Fleming,  Sunset  Grocery,  Oakland. 

J.John  Mitchell,  Gardner-Mitchell  Co..  Oak- 
land. 

Andrew  J.  Nor,  1572-74  7th  St.,  Oakland. 
S.  J.  Sill,  President  S.  J.  Sill  Co.,  Berkeley. 
Geo.  A.  turn  Suden,  1277  13th  Ave.,  Oak- 
land. W.  T.  Kancel,  Sec'y. 


OAKLAND  NEWS, 

M.  J.  Styles  of  Fruitvale  and  Blos- 
som Aves.  is  doing  a  good  business. 

C.  E.  Rhein,  934  Central  Ave.,  Ala- 
meda, is  at  home  iu  his  new  store. 

J.  E.  Frazier  of  Fruitvale  can  be 
seen  in  his  new  auto.  Don't  ask  who 
is  making  money. 

H.  Hauch  is  away  on  his  vacation. 

N.  Gallagher,  838  Telegraph  Ave., 
has  one  of  the  best  arranged  stores  on 
the  avenue.  Enterprise  built  this  busi- 
ness. 

W.  Harry  Campbell,  1932  Broadway, 
has  rebuilt  the  store  formerly  occupied 
by  F.  C.  Koerber.  He  has  made  a 
modern  store  of  it  and  put  in  up-to- 
date  fixtures.  He  will  have  one  of  the 
very  best  stores  in  Oakland. 


CALIFORNIA  WINES. 


The  Pacific  Wine  and  Spirit  Beview 
for  Sept.  1st.  says  relative  to  dry 
wines:  The  usual  seasoned  conditions 
prevail.  Trade  is  fairly  good  through 
out  the  United  State,  but  exports  by 
sea  were  quite  light. 

On  sweet  wines  it  says:  The  sit- 
uation is  healthy  and  the  outlook  good 
for  higher  prices  as  a  result  of  the 
present  vintage. 

"Although  there  has  been  some  di- 
minution in  the  amount  of  Hay  re- 
ceived during  the  week  ending  to-day 
yet  the  condition  shows  no  improve- 
ment in  any  way,  for  we  are  still  re- 
ceiving considerably  more  than  we  can 
comfortably  handle.  This  week  shows 
a  total  of  4520  tons  in  comparison  with 
4510  for  the  week  preceding.  In  spite 
of  the  continuance  of  rather  heavy 
shipments,  the  farmers  are  far  from 
being  satisfied,  for  many  of  them  are 
still  holding  the  bulk  of  their  Hay  in 
the  fields  awaiting  cars.  Many  of 
them  seem  discouraged  and  are  now 
piling  up  their  Hay  in.  the  fields  or  at 
the  railroad  sidings,  and  are  pre- 
paring to  cover  same  with  canvas  or 
boards,  fearing  a  continuance  of  the 
lack  of  shipping  facilities  for  some 
time  to  come.  It  is  proving  an  un- 
satisfactory season  for  some  produc- 
ers, and  as  our  market  is  receiving 
practically  all  the  Hay  it  can  handle, 
no  real  relief  would  be  afforded  the 
shipper  if  cars  were  furnished  in  a- 
bundance. 


ATTRACTING  TRADE  (Continued.) 

hire  a  cab  to  perform  it;  this  would 
serve  a  lesson  to  you  not  to  promise 
what  you  cannot  readily  carry  out. 
See  that  all  your  customers  get  what 
they  pay  for,  not  only  in  quality  but 
also  in  weight.  Do  not  depend  upon 
your  men  doing  this  without  any  sys- 
tem of  checking  them.  Your  custom- 
ers' interests  are  your  own,  so  watch 
them  closely  at  evei-y  point.  Give  good 
value  and  just  weight  at  all  times,  and 
success  is  bound  to  follow." 


MOLASSES  AS  A  FIRE  KILLER. 

A  new  use  has  been  discovered  by  a 
Western  genius  for  molasses.  It  will 
not  burn,  and  has  been  recommended 
as  a  fire  extinguisher.  Large  taulfs  of 
burning  oil  were  extinguished  by  cov- 
ering with  tarpaulins  steeped  in  mo- 
lasses. 


Grocers'  Tlieatre  Party— "Alcazar"- 
October  29tli. 


SELL 


CARNATION 

MILK 

And  be 

"The Modern  Milkman" 

Carnation  Quality 
makes  it  sell. 

Pacific  Coast  Condenced  Milk  Co. 
Seattle,  Wash. 

JOHN  H.  SPOHN  CO. 
Agents,  San  Francisco,  Cal, 


MAPLEINE 


Is  synonomous  with  EXCELLENCE, 
PURITY  AND  WHOLESOMENESS 
and  is  the  only  extract  on  the  market 
which  gives  the  true  maple  flavor  and 
makes  A  Better  Sjriip  than  "Ye  Old 
Time  Maple."  It  is  used  for  flavoring 
cakes,  frostings,  desserts,  bonbons, 
ices — in  fact  any  dainty  in  which  a 
maple  flavor  is  desired.  A  2-oz.  bottle 
at  35c  will  make  more  than  two  gal- 
lons of  pure  syrup.  Write  today  for  a 
sample  bottle  and  give  it  a  trial. 
-Tlapleine  is  very  popular  and  a  ready 
seller. 


John  H.  Spohn  Co^^  Agents^ 
50  Clay  St.;  San  Francisco. 


Made  only  by 
Crescent  Mfg.  Co.,  Seattle,  Wash. 
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RETAIL   GROCERS  AfivQcAffe 


AMUSEMENTS. 


NEW  ALCAZAR. 

A  Simon  pure  farce  with  the  usual 
fickle  plot,  being  founded  upon  the 
magic  propensities  of  certain  powders 
properly  administered  in  a  cocktail 
makes  up  "Before  and  After"  now 
playing  this  week  at  the  Alcazar. 

Next  week,  comes  that  great  war 
drama  "The  Heart  of  Maryland"  sev- 
eral companies  of  National  Guard  have 
been  engaged  for  the  play.  The  gro- 
cers have  leased  the  house  for  Tues- 
day evening,  October  29th,  and  a  big 
house  now  appears  to  be  assured.  All 
of  the  mayoralty  candidates  have  se- 
cured boxes.  Most  of  the  San  Fran- 
cisco grocers  will  be  there,  and  their 
friends  the  jobbers  and  manufacturer's 
will  also  be  on  hand  in  force. 


COLONIAL  THEATRE. 

This  popular  playhouse  re-opened 
last  night  with  Miss  Rujaero,  support- 
ed by  her  own  stock  company  of  East- 
ern players  in  the  first  of  her  reper- 
toire, "Tlie  Crust,  of  Society" 


CENTRAL  THEATRE. 
Next  week  "Tlie  Cowboy  and  the 
Stinaw"  is  billed.  The  similarity  bet- 
tween  the  title  of  this  play  and  that  of 
another  now  being  produced  at  an- 
other house  is  significant. 

CHUTES. 

"Fij-vhting'  The  Flames"  is  drawing 
well  at  the  Chutes  this  week. 

NOVELTY 
That  old  favorite  "In  Old  Kentucky" 
closes  this  week  and  is  followed  by 
"Tlie  Vauderbilt  (^np". 


AMERICAN. 

"The  Mayor  of  Tokio"  comes  to  this 
house  Sunday  afternoon  for  a  week's 
engagement. 


  I'RIMESS. 

Next  Monday  evening  marks  the 
opening  of  the  comic  oi)era  season  at 
this  house.  "Tlie  Mocking'  Bird"  will 
be  the  first  opera  to  be  sung. 


IDOR  V  PARKo 

(Oakland) 
"The  Belle  of  New  York"  with  Fer- 
ris Hartmann  and  all  the  other  Tivoli 
favorites,  is  the  bill. 


YE  LIBERTY. 

(Oakland) 
This  week  "Hearts  Atlanie;"  next 
"The  American  Lord'', 

ORPHErM. 

The  usual  bill  of  good  vaudeville  is 
being  presented. 

VAIV  NESS. 
William  F.-iversham  in  "Tlie  Squaw 
Man"  and  splfinliilly  supported,  is  the 
bill  this  week  ,i,iul  next. 


COLtSlEtlM  SlJfK. 

The  best  6v6r — nuf  sed. 


DREAMLAND. 

Sousa  and  his  band  play  four  nights 
and  three  matinees  commencing  Mon- 
day October  28,  at  Dreamland,  Post 
and  Steiner  Sts. 


UNION  OIL  WARFARE, 


Rival  of  Standard  Promises  To  Make 
TliingfS  Hiim. 

War  is  soon  to  be  opened  upon  the 
Standard  Oil  Co.  in  its  Eastern  strong- 
holds by  the  Union  Oil  Co.  of  Califor- 
nia, the  only  rival  that  has  ever  suc- 
cessfully competed  against  the  giant 
trust.  For  ten  years  the  Union  com- 
pany has  fought  the  Standard  on  the 
Pacific  Coast  and  has  solidly  entrench- 
ed itself  as  a  competitor  in  that  ter- 
ritory. 

To  enter  the  New  York  market  the 
Union  Oil  Co.  had  conceived  the  idea 
of  transporting  its  oil  from  the  Pacific 
Coast  to  Panama  and  across  the  isth- 
mus by  pipe  line.  To  bring  it  by  rail 
across  the  continent  would  be  impos- 
sible, the  company  says,  owing  to  the 
Standard's  monopoly  of  tank  cars  and 
its  influence  with  the  railroads.  It 
has  purchased  two  steamers  for  the 
traffic  from  Colon  to  New  York  an'' 
they  are  ready  to  sail.  But  for  the  dif- 
ficulty the  company  experienced  in 
getting  enough  independent  men  here 
to  handle  its  oil  upon  arrival  the  fight 
would  now  be  on. 

With  cautious  secrecy  contracts  have 
been  made  until  now  the  Standard's 
bold  young  competitor  is  declared  to 
be  ready  for  the  real  fight.  .T.  C.  Col- 
lins, manager  of  the  New  York  office  at 
Battery  Place,  says  the  company  is 
now  selling  about  500,000  barrels  of 
crude  oil  a  month,  but  that  it  could 
easily  draw  out  another  500,000  barrels 
if  able  to  get  it  upon  the  market.  "We 
expect  to  bring  10,000  barrels  of  oil  to 
the  New  York  market  each  day."  said 
Mr.  Collins.  "There  are  now  handled 
about  50,000  barrels  a  day  here.  In 
time  we  shall  undoubtedly  increase  our 
supply.  It  will  cost  us  about  65c  per 
barrel  to  bring  the  oil  to  this  harbor  by 
way  of  the  isthmus.  We  shall  be  easily 
able  to  compete  with  the  Standard  Oil 
and  will,  if  necessiry  enter  into  a 
vigorous  cut-rate  war.  We  have  plen- 
ty of  oil  for  the  Eastern  market.  The 
only  difficulty  any  independent  dealer 
has  ever  had  in  fighting  the  Standard 
has  been  the  inability  to  get  railroad 
transportation.  This  does  not  enter 
into  our  fight.  We  do  not  use  a  mile 
of  rail  anywhere.  The  Standard  peop- 
le laughed  at  us  when  we  first  tried  to 
get  an  even  break  In  the  San  Francisco 
market.  New  we  are  doing  as  much 
business  there  as  they  are.  We  are 
the  only  independent  who  sells  refined 
illuminating  oil  from  tank  wagons  in 
San  Francisco.  Seventeen  of  our  wag- 
ons are  in  the  streets  daily. 


COMMUTERS  COMING  BACK. 


A  falling-olf  of  approximately  3000 
commuter's  tickets  from  the  totals  of 
last  October  shows  that  about  14,000 
San  Franciscans  have  moved  back  dur- 
ing the  past  year  to  theii'  old  city  from 
temporary  Homes  in  Mariii  arid  Ala- 
meda counties.  The  Northwestern 
Pacific's  reports  of  sales  of  commut- 
ation tickets  for  October  show  just 
$4000  less  than  for  last  October.  As 
the  tickets  average  about  $4  each,  the 
railway  officials  estimate  that  1000 
former  commuters  have  come  back  to 
this  side  for  good,  and  with  them 
have  come  their  families  and  household 
dependants  to  the  number  of  about 
45000  men,  women  and  children.  For 
the  present  month  of  October  the  com- 
mutation ticket  sales  for  Marin  County 
points  show  2950  commuters  left.  They 
are  distributed  as  follows:  Tiburon 
150,  Sausalito  500,  Mill  Valley  600,  and 
for  the  district  embracing  Corte  Ma- 
dera, Larkspur,  Ross,  San  Anselmo, 
Fairfax  and  San  Rafael  1700.  From 
Berkeley,  Oakland  and  Alameda  and 
their  environs,  San  Francisco  has  got 
back  since  last  October  close  to  2000 
commuters,  representing  apprixom- 
ately  9000  people  who  have  been  living 
in  Berkeley,  Oakland,  Fruitvale  and 
Alameda  and  traveling  on  the  Key 
Route  and  the  Southern  Pacific  boats. 
At  present  the  Key  Route  is  regularly 
carrying  about  5000  commuters  and  the 
Southern  Pacific  boast  about  15,000 
commuters  every  day.  These  figures 
do  not  include  individual  ticket  hold- 
ers, but  the  wage  earners  who  make 
the  regular  daily  trips  across  the  bay 
to  their  business.  Within  the  last  few 
months,  it  is  said,  there  has  been  a 
falling  off  of  8  per  cent  in  the  number 
of  transbay  commuters  handled  by  the 
Southern  Pacific,  indicating  a  move- 
ment back  to  San  Francisco  with  the 
approach  of  the  rainy  season,  and  the 
partial  restoration  of  accommodation 
for  families.  At  the  same  time,  while 
Sail  Francisco  proper  has  regained 
this  transbay  population  of  about  14,- 
000  persons,  it  has  lost  about  3000  resi- 
dents, who  have  moved  over  the  county 
line  iiito  Baden,  South  San  Francisco, 
Burlingame,  San  Mateo  and  other  su- 
burban towns  on  the  peninsula,  a 
number  of  refugees  having  moved  from 
the  vT^-ious  city  parks  and  taken  up 
their  permanent  residents  in  their  little 
houses  over  the  county  line. 

 ♦  

The  startling  statement  that  black 
lettering  will  break  glass-plate  is  now 
verified  this  week,  by  a  writer  m 
"Rough  Notes."  This  innocent  prac- 
tice has  been  the  cause  of  the  Insur- 
ance Company  refusing  to  write  such 
windows.  The  black  material  having 
powerful  absorbing  properties  causes 
an  uneven  strain  of  heat.  A  sudden 
contact  with  a  colder  atmospher 
causes  the  break.  Thus  all  black  let- 
tered windows  must  now  be  consider- 
ed hazardous  risks. 
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Grocers  Attention! 


On  Tuesday  Evening,  October  29th 

The  California  "Boston  Club" 

Will  give  a  theatre  party  at  the  New  Alcazar. 
The  play  will  be  'The  Heart  of  Maryland/' 
Scores  of  grocers  have  purchased  tickets.  All 
of  the  Mayoralty  candidates  have  purchased 
boxes  and  will  attend. 


"Your  Dues  will  Pay  Your  Fare." 

California  Should  Be  Strongly  Represented  at  the 
Next  Annual  Convention  of  the 

National  Retail  Grocers  Association 

Which  is  to  be  Held  at 

BOSTON,  MASS.,  MAY,  1908. 

▼▼▼▼▼▼▼▼▼▼▼▼▼▼▼▼▼▼▼▼▼▼▼▼▼▼ 

Join  the  California  '^Boston  Club/' 

Full  details  will  be  forwarded  to  anyone  who  may  lie  interested  on  application  ADDRESS 

FRANK  B.  CONNOLLY 

Director,  National  Association  of  Retail  Grocers. 
Secretary,  California  Retail  Grocers  and  Merchants  Association. 

901  Stanyan  Street  San  Francisco 
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Malta  =  Vita. 

$2.85  per  case  of  three  dozen. 
1  Case  free  with  a  purchase  of  five  cases. 
The  best  breakfast  food,  and  the  best  profit  to 

the  retail  trade. 

Obtainable  from  all  Jobbers. 


CASTLE  BROS., 


Brokers, 

Pacific  Coast  Agents 
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FLOUR 


Crown 
Products 

the  ACME  of 

Purity 
Perfection 
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Flour  -  Meals 

Stockton  Milling  Co. 
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X  -  R  A  V 

Stove 

Rolish 

Standard  Ratented 
ROWDEREID 
Stove  Rolisin 

Packed  Three  Dozen  to  Box — Both  Sizes — 19. 


Office  &  Warehouse,  112  CALIFORNIA  ST 
Plione,  Keamy  790 

Fully  coaiplies  with  the  pure  food  law. 


5-CENT  SIZE. 

COSTS  $1.50,  with  one-half 
doz.  free.  Sells  for  $2.10. 
Profit  40  per  cent. 


10-CENT  SIZE. 

COSTS  $2.50,  with  one-half 
doz.  free.  Sells  for  $4.20. 
Profit  68  per  cent. 


R.  A.  HOLCOMBE  &  CO.,  Pacific  Coast  Agents. 
50  Clay  Street,  San  Francisco,  Cal. 

um:t::«tun«u::iuun:j!;;;;;!!'.;t:t;;n 


MONEY 

Thrown  Away. 


Mapy  Merchants  are  PositiTcly  Throwing  Away  Money  in  the  Handlini; 
of  their  ACCOUNTS! 

It  is  only  a  Little  Each  Day  and  they  do  not  notice  it;  it's  like  a  little 
LEAK  from  a  Barrel — just  a  Drop  at  a  time,  but  if  it  is  not  Stopped  the 
Barrel  will  soon  run  dry. 
STOP  THE  LEAKS! 

They  Amount  to  a  Great  Many  Dollars  in  the  course  of  a  Year. 
DOING  USELESS  WORK  is  a  LEAK. 
FORGETTING  TO  CHARGE  GOODS  is  a  LEAK. 
Errors  and  Disputes  cause  Loss  of  Trade. 
LOSS  OF  TRADE  IS  A  LEAK. 

THE  McCASKEY  ACCOUNT  REGISTER  Handles  ALL  TOUR  ACCOUNTS  with  only  ONE  WRITING,  Show- 
ing  EVERY  DETAIL  of  the  Business. 

Then  Why  Spend  your  Time  in  Copying  and  Posting? 

INVESTIGATE  the  GREATEST  LABOR-SAVING,  MONEY-MAKING  DeTice  ever  Inreuted  for  the  Retail 
Merchant. 

A  64-page  Catalog  FREE  for  the  asking. 

WE   CAN   SHOW  YOU 

How  Our  Register  Quickly  Tar*  tor  Itself,  and  CoDtinaally  Earns  Vou  a  ProOt. 

W.  A.  HAWLEY,  General  Agent  Pacific  Coast, 

•    237-38  BACON  BLOCK,  OAKLAND,  CAL. 

BRANCH  AGENCIES:    Los  Angeles,  Cal.;  Sacramento,  Cal.;  Spokane,  Wash.;  Portland,  Ore.;  Seattle,  Wa«h.;  San  Jom.  Cal. 

THE  McCASKEY  REGISTER  CO.,  84  Rush  St,  Alliance,  Ohio,  Manufactdrers  of  the  Celebrated  Mnltiplex  Dnpli- 
cating  Carbon  Back  Counter  Pads,  also  Single  Carbon  and  Folding  Pads. 


The  Advocate  Endorses  the  McCaskey  Account  Register. 
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RUMFORD 

The  Wholesome 

Baking  Powder 

It  satisfies  the  grocer's 
most  particular  customers. 

It  enables  him  to  sell  the 
Best  of  the  High-Grade  bak- 
ing powders  at  a  reasonable 
price. 

He  is  sure  ot  its  Quicli 
Sale  and  a  Good  Profit. 


We  Sell 


Rice! 


From  MILLS 

Direct  to  YOU 

Send  for  Samples 

W.  T.  Welisch  &  Co. 

RICE  FACTORS 
Monadnocfc  Bldg.  S.  F. 


New 
Sauerkraut 


Orders 

Promptly 

Delivered 


REED  PICKLE  WORKS 

1507  Folsom  St. 

Bet.  11th  and  12th 
Phone  Market  228. 


Do  You  Sell  Our 


Y-L-A-S-T 


Qolden  Gate  Compressed  Yeast  Co. 

Washington  and  Fillmore  Sts^ 
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The  California  Paste  Co. 


Manufacturer  of  Macaroni,  Spaghetti  and  all  kinds  of 


ALIMEINTARV  RASTEI 

Carriers  of  the  well-known  brands  of 

"Royal,"  Mb  Packages,  and  "Queen's  Taste,"  3-lb  Cartons 

"Golden  Gate  Egg'  Noodles." 


Our  Goods  comply  with  all  Pure  Food  Laws— State  and  National 


New   Building's,    New   Patent  MacHinery 

All  manufacturing  done  by  machiner> — no  handling      Patronize  Home  Ixdustry. — No  rea- 
son now  for  using  Eastern  or  Imported  Paste.    Our  goods  are  purer,  better  and  cheaper. 


PRICE  LIST: 

Macaroni,  Voriuicolli,  Etc.,  Extra  No.  1  $..JJO 

"  «         «  Hahes  18 


"  lo  lbs  60 

"  25  lbs  90 

"  .>0  lbs   1..S0 

"100  lbs   3.60 


KOYAL. 

Macaroni,  Verniicelli  k  Spafrhetti,  24  1-lb.  pkgs   l.">0 

Qt  EEX'S  TASTE. 

Macaroni,  Verniicelli  Si  Si»atrhettl,  12  3-lb.  pkgrs   2.20 

Golden  Gate  Egs'  NooUIes,  12  1-lb.  pkgs   l.jO 

Extra  Charge  for  Burlapping:,  Crating  and  Straitpint;. 

PKICES  SUBJECT  TO  CHANGE  WITHOCT  NOTK  E. 


I  1N< 


Near  8th  St., 


Office  and  Works 

956  Bryant  Street 

Telephone  Market  1857 


San  Francisco 
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Quality 
Goods 

Violet  Oats 
Violet  Pancake  Flour 


Retailers  Prices  Protected 


Albcrs  Bros.  Milling  Co. 


416  Merchants  Exchange  Building 


San  Francisco 


Cafifornia 


fHte    RETAIL    GROCEtlS'  ADVOCATE 


5 


pure:  food  laws 


The  pure  food  laws  are  being  enforced,  and  it  is 
essential  that  Jobber  and  Retailer  alike  be  on  their 
guard. 

YOU  will  do  well  to  purchase  only  those  goods 
that  are  absoliitelj'  pure. 

Noodles 
Macaroni 
Spag'hetti 
Alphabets 


Golden  Eg 


5  and  10c  PACKAGES 

Have  a  reputation  for  purity  from  the  Atlantic 
to  the  Pacific.  They  are  guaranteed  to  be  ABSO- 
LUTELY PURE,  therefore  they  comply  with  the 
pure  food  laws  of  any  State. 

We  will  give-  $500.00  reward  to  any  one  finding 
any  adulteration  whatever  in  Cloldeu  Egg'  jVoodles, 
Macaroni,  Spaghetti,  or  Alphabets. 

Guaranteed  Under  the  Food  and  Drugs  Act  of  June  30,  1906* 

Serial  No.  415 
Write  us  for  Samples 

B.  F.  STONE,  Jr.,  &  Co.,  91  Sacramento  St.,  San  Francssco 

Sales  Agents  PHone  Temporary  2024 

Save  Time  and  Money  by  using  the 

p.  M.  B.  CABINET  SYSTEM 

The  shortest  method  of  keeping  accounts  for  retail  stores 

No  Book=keeper,     No  Day  Book,     No  Ledger,     No  Index  to 
Find  Accounts  or  Expensive  Equipment. 

Keeps  your   accounts    POSTED  aud  BALANCED  TO 
DATE,  sliows  EXACT  AMOUNT  each  customer 
owes;  AVOIDS  DISPUTED  BILES.  Customer 
receives  statement  of  account  in  full 
with    each  purchase. 

ALL  DONE  WITH  BUT  "ONE  WRITING"  OF  THE  ORDER 

Ask  for  our  illustrated  circular  which  fully  dessribes  this  system. 

Address   Department  "A" 


Pacific  Manifolding  Book  Company 


Main  Office  and  Factory: 

7th  and  Powell  Streets 
EnAeryville.  Cal. 


San  Francisco  Office: 

125  Hansford  Building 
Phone  Temporary  4097 


TJio 

IniproTpd 
"(hiklaiur 
(  ablnet 
Book 
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is  good  to  have,  whether  on  a  "stock  deal"  or  a  Mince  pie..  If  the  pie  be  a  AONE  SUCH  MINCE  pie  the  Inside  Informa- 
tion is  a  "sure  thing."   Breali  a  cake  of 


and  get  the  whit  of  the  spices;  see  the  wJiole  raisins  and  currants;  taste  tlie  beet-apples-sugar  blend  and  then  real- 
ize that  you  cannot  make  so  good  a  Mince  Meat  at  the  price — and  certainly  not  now  with  prices  so  high. 

THE  GOOD  GROCER 

who  sells  you  NONE  SUCH  MINCE  MEAT  knows  all  this  and  that's  why  many  stores  offer 
"no  other  brand."  And  then,  too,  it  is  profitable  to  handle  NONE  SUCH — profitable  in  money 
and  friends;  both  count. 

Housewives  whose  mothers  taught  them  to  use  ?iONE  SUCH  are  now  "insisting"  on  that 
brand  and  will  refuse  the  "just-as-good"  kind.  There  is  no  real  substitute  for  NONE  SUCH. 
You  want  the  best.    Get  NONE  SUCH.   Take  no  other. 


Pies==Cakes==Puddingfs==Cookies 


MERRELL=SOULE  COMPANY 


Principal  Offices,  SYRACUSE,  N.  Y. 
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SNOWFLAKE  CORN. 


•o 

S8 


I     You  don^t  know  what   really   Fine  | 

om  2? 

•c  •£ 

•c 

i  canned  Com  is  until  you  have  tried  the  | 


1  celebrated  SNOWFLAKE  brand. 


SS 
S8 


SS 
SS 


It  will  increase  your  trade  on  other  | 


lines. 


SS 
SS 
SS 
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1)0  TOU  KNOW  HOW  CHEAP  ELECTRICITY  IS?  EVER  THINK  OF  USING  IT  TO  GRIND  COFFEE?  ASK 
THE  MANAGER  OF  THE  NEAREST  POWER  HOUSE.  HE  WILL  POST  YOU  ON  THE  CONVENIENCE  AND 
EC0N03IY  OF  ELECTRICITY  IN  YOUR  BUSINESS.  AN 


Electrically 
Driven 


will  save  jour  clerks'  time,  jour  customers'  time,  and 
advertise  jour  store.  Write  for  catalogue  describing  our 
various  Electric  Mills,  with  capacities  for  granulating 
from  four  ounces  to  nine  pounds  of  coffee  per  minute. 

The  illustration  shows  our  double  mill.  No.  08712,  with 
motor  for  direct  current;  one  mill  fitted  with  grinders 
for  granulating,  and  the  other  for  pulverizing.  Each  iron 
hopper  holds  six  pounds  of  coffee.  There  are  two  speeds, 
fast  and  slow,  which  can  be  instantly  dianged  from  one 
to  the  other;  at  fast  speed  this  mill  granulates  three 
pounds  of  coffee,  or  with  H.  P.  motor  for  alternating 
current.  Tlie  latter  for  slow  speed  onlj^  Can  be  regu- 
lated while  running  for  grinding  either  Liie  or  coarse. 

We  will  gladly  give  any  information  desired  about 
these  mills. 


It  isn't  so  much  a  question  of  "Getting  Along"~the  other  fellow 
may  get  along  so  much  faster  that  you  won't  be  in  the  race— 
What  you  want  to  do  is  to  "Get  Ahead" 

Your  best  asset  is  "ENTERPRISE" 


"ENTERPRISE" 


With  New  Total  Registering  Device 

The  saving  of  time  will  doubly 
pay  for  it. 


Tlie  convenience  alone  will  make 
it  Avorth  all  it  costs. 

It  is  cleaner,  as  it  dispenses  with 
_  the  use  of  measures  and  the  conse- 

III" 


SELF  PRIMING 
a/WMEASURINQ 


PUMP 


Accurately  measures  molasses, 
heavy  oils,  tar  and  otiier  thick  liquids. 
Has  total  registering  (ievice  sliowing 
when  stock  is  low  in  barrel. 

No.  {)7  Pump  costs  $0.00;  Auger,  7.> 
cents;  Extension  Tube,  50  cents  a  foot. 


Write  for  illustrated  catalogue  of  all 
the    Enterprise  Specialties 


THE  ENTERPRISE  MFG.  CO.  OF 
PA.,  Philadelphia,  U.  S.  A. 
San  Francisco  Office,   iilH  Market  St. 
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CALIFORNIA 

PURE  FOOD  LAW 


Full  Interpretation  by  Its  Author,  Together  with  Other 
Data  Necessary  to  a  Correct  Understanding 

of  the  Statute. 


WHAT  DEALERS  MUST  OBSERVE. 


Digest  of  Laws  of  Coloriulo,  Idaho,  Moutaua,  Xevada,  Ore- 
gon, Texas,  Utah  and  Washingrton. 


January  1st,  1908,  is  not  far  off.  Upon  that  date  there 
goes  into  effect  in  this  State  a  statute  in  which  every  gro- 
cer from  Siskiyou  to  San  Diego  is  vitally  interested. 

The  McCartney  Pure  Food  and  Drug  Law  was  passed 
by  the  Legislature  of  California,  and  having  been  duly 
signed  hy  Governor  Gillette  on  March  11th,  1907,  becomes 
an  active  law  on  the  date  referred  to  above — January'  1st, 
1908. 

Connts  on  "Advocate." 

In  a  letter  written  us  under  recent  date,  the  State 
Board  of  Health  says: 

"We  appreciate  fully  the  interest  joii  take  in  the  mat- 
ter and  fee!  that  we  will  hare  a  strong:  ally  in  yon  in  en- 
forcing the  Pnre  Food  LaM." 

We  will  be  strong  allies  in  this  respect;  we  will  do  all 
"we  can  to  educate  our  readers  in  the  requirements  of  the 
law.  We  will  be  the  friend  of  the  grocer  primarily.  If  any 
of  the  decisions  of  the  State  Board  of  Health  are  unjust 


and  unfair,  we  will  do  all  in  our  power  to  correct  the  in- 
justice. 

We  are  sure  that  the  Hoard  proposes  to  act  fairly  with 
all  concerned.    In  a  letter  to  us  in  this  regard  they  say: 

"Tlie  crowd  of  other  business  makes  it  inipossililc  at 
j)resei!t  for  us  to  so  into  detail  rcsrardiriir  our  }jhiii>  in  eii- 
forciusf  the  law,  but  we  can  assure  jou  that  «c  shall  trj 
to  enforce  it  in  a  reasonable  manner,  Inninur  due  rcirard  for 
the  rights  of  every  one. 

"We  do  not  consider  that  our  duty  is  entirclj  jmlice  «ork. 
Education  of  the  ]iiiblic.  botli  nianuiactnrinir  and  ciinsiiiii- 
inu,  will  be  const'intly  kept  in  mind. 

"We  recotrnize  the  fact  that  many  ^>ill  uolale  llic  Ian 
nnconscinnsly  and  nntil  they  can  he  properly  instructed  «e 
will  be  reasonably  lenient-  l)ut  for  the  wilful  violator  our 
syinpathy  will  he  small. 

"We  have  no  donbt  that  the  srrocers  will  stand  by  ns 
in  the  enforcement  of  the  law.  and  ajipreciate  ^er>  liiirhl) 
yonr  oflers  of  aid." 

There  you  have  it.  Uphold  the  Board  of  Health  and 
they  will  meet  you  half  way.  Otboi-wisf  von  musf  take  the 
consequences. 


POINTS  TO  WATCH==PAGE  47. 
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JIucli  Interest  Shown. 

That  the  grocery  trade  is  awakening  to  the  importance 
of  this  measure,  is  evidenced  by  the  number  of  inquiries 
received  at  this  offiec  during  the  past  few  weeks. 

One  of  our  subscribers  wrote  us  recently  to  the  fol- 
lowiii*''  ©ffGCC  I 

"I  am  a  sahscriber  to  the  'AdToeate,'  and  I  notice  the 
yraruins  tou  ffive  to  the  arroeers  in  reeard  to  haTiuer  amar- 
autees.  jsoTr/^e  have  goods  on  hand  that  we  cannot  tell 
of  whom  thev  were  purchased.  Will  you  kindly  let  us 
know  what  steps  to  take!  Have  you  a  copy  of  the  Pure 
Food  Law? 

We  communicated  with  the  State  Board  of  Health  with 
regard  to  the  above  inquiry  and  received  the  following 
reply  from  Dr.  N.  K.  Foster,  secretary  of  the  Board: 

About  Old  Goods. 

"In  replv  to  vour  letter  aud  answering  your  corre- 
spondent. 1  would  advise  him  to  get  rid  of  the  goods  before 
the  lirst  of  Jauuarv.  Your  cau  readily  see  that  it  would 
not  do  to  allow  them  to  be  sold  after  that  time  on  the  plea 
of  not  kuowius  from  whom  they  were  purchased  aud  the 
impossibility  to  get  guarantees.  Ten  months  were  allowed 
from  the  passage  of  the  bill  before  it  went  into  effect  so 
that  there  would  be  pleuty  of  time  to  do  this.  While  as 
a  general  proposition  I  do  not  believe  grocers  would  be  so 
lost  to  truth  aud  houesty  as  to  claim  they  could  not  tell 
from  whom  they  purchased  goods,  still  there  are  mauy  who 
would  take  such  au  undue  advantage. 

"I  assure  you  that  the  State  Board  will  have  no  dispo- 
sition to  use  "any  technicality  in  the  enforcement  of  the 
law.  It  will  endeavor  to  act  justly  aud  impartially  to  all, 
protecting  the  honest  dealer  against  the  dishonest,  as  well 
as  the  consumers  against  auy  who  might  seek  to  take  ad- 
Tantrige  of  them." 

Definite  Buliugs  After  >'ew  Tear. 

In  one  of  our  letters  to  the  Board  of  Health  we  invited 
them  to  use  our  coloumns  as  freely  as  they  cared  to  with 
regard  to  rulings,  etc.  In  the  above  regard  Dr.  Foster  says: 

"1  appreciate  very  highly  the  interest  you  take  and  the 
privilege  you  give  us. 

"As  the  law  does  not  go  into  effect  uutil  the  1st  of 
Jauuarv  it  will  be  impossible  for  us  to  issue  rulings  which 
will  have  the  authority  of  the  law  before  that  time.   It  is 
only  in  a  general  way  that  we  can  give  information." 
Author's  Interpretation. 

Mr.  H.  S.  G.  McCarthy,  author  of  the  Pure  Food  Law 
of  California,  is  a  resident  of  Los  Angeles  and  has  been 
retained  by  the  District  Attorney  of  that  County  to  act  as 
Deputy  and  to  enforce  the  law.  Mr.  McCartney  has  already 
gotten  busy,  as  will  be  seen  below. 

The  "Commercial  Bulletin"  of  recent  date  says  in  this 
regard : 

"Mr.  McCartney  already  has  closed  one  food  factory  in 
Los  Angeles.  Frank  Oakley,  a  detective  in  the  employ  of 
the  county,  acting  under  directions  of  Mr.  McCartney, 
closed  the  plant  of  the  Stevens  Manufacturing  Co.,  at  405- 
407  San  Pedro  St.,  recently.  This  company  makes  and 
jobs  pickles,  preserves  and  extracts.  Orders  were  issued 
to  destroy  all  offensive  goods,  and  on  promise  from  the 
company  that  this  would  be  done  no  arrests  were  made. 
About  $7,000  worth  of  goods  will  be  destroyed." 

Danger  In  Old  Goods. 

Mr.  McCartney  in  an  interview  said: 

"An  important  point  not  hitherto  brought  out  is  that 
old  goods  which  are  discolored,  which  have  acted  on  the 
tin  or  which  in  any  manner  have  been  affected  detrimen- 
tally by  age  are  as  much  amendable  to  the  law  as  are  im- 
properly made  or  labeled  goods. 

"I  have  in  my  office  a  large  box  of  aged  bottled  olives, 
pickles,  marmalade,  berry  jam,  etc.,  which  are  properly 
labeled  and  probably  were  properly  made.  But  unless  the 
stocks  on  hand  are  destroyed,  I  will  begin  proceedings. 

"These  goods  were  taken  from  the  stock  of  a  jobber  in 
specialties. 


"Hundreds  of  grocers  iu  California  doubtless  have  on 
hand  odd  lots  of  goods  which  have  deteriorated  with  age 
and  which  if  my  interpretation  is  carried  out,  will  be 
amenable  to  the  law.  However,  the  retailer  is  immune 
from  prosecution  until  Jamiary  1.  Only  the  manufacturer 
is  now  being  prosecuted." 

Two  Months  to  Clean  Up. 

Referring  to  the  work  ahead  of  him,  Mr.  McCartney 
said: 

"I  have  been  delegated  by  the  District  Attorney  to  look 
after  the  prosecution  of  the  State  Food  Law,  which  bears 
my  name  and  which  became  effective  in  so  far  as  the  manu- 
facture of  goods  is  concerned  July  1  this  year  and  will  be 
effective  covering  all  goods  made  or  offered  for  sale  after 
January  i,  next  year.  This  gives  the  retailer  a  little  more 
than  two  months  in  which  to  clean  up  his  stock. 

"He  had  better  get  busy. 

"I  am  instructed  to  prosecute  every  violator  of  the  law 
no  matter  what  plausible  excuses  are  offered.  With  the  aid 
of  the  sheriff's  office  we  expect  to  purge  Los  Angeles  of  im- 
pure foods. 

"I  am  not  ready  to  say  when  regular  inspectors  will  be 
put  out  to  inspect  factories.  It  is  enough  to  say  that  we 
have  notified  every  manufacturer  as  far  as  possible  that 
the  law  already  is  in  effect  and  must  be  complied  with. 

'I  am  not  going  to  say  when  or  where  we  will  strike 
next,  but  we  may  catch  someone  napping.  We  are  not 
going  to  be  unreasonable,  but  we  are  going  to  enforce  the 
law." 

Mr.  McCartney  states  that  even  though  the  law  has 
been  given  much  publicity  still  there  are  many  connected 
with  the  trade  who  apparently  do  not  understand  its  pur- 
pose and  provisions.  For  the  information  of  these  Mr.  Mc- 
Cartney has  compiled  in  his  own  language  a  simple  ex- 
planation of  the  provisions  of  the  law  and  what  may  be 
expected.  This  explanation,  in  part,  follows: 
Food  Law  Explained. 
That  the  State  Pure  Food  Law  may  be  better  understood 
by  those  engaged  in  the  manufacture  of  foods  since  July  1, 
1907.  this  office  submits  the  following  rules,  regulations 
and  definitions  which  will  govern  in  the  enforcement  of  the 
law  in  this  county. 

It  will  conduce  to  clearness  to  call  attention  to  the 
general  purpose  of  this  act: 

The  primary  purposes  of  the  Pure  Food  Law  is  to  pre- 
vent deception  and  to  protect  against  fraud,  consumers  of 
food  or  drugs. 

As  an  incidental  or  secondary  purpose,  it  seeks  to 
prevent,  or  at  least  discourage,  the  use  of  deleterious  sub- 
stances for  either  purpose:  but  its  first  aim  is  to  insure, 
so  far  as  possible,  that  the  purchaser  of  an  article  of  food 
or  a  drug  shall  obtain  nothing  different  from  what  he 
wishes  and  intends  to  purchase.  And,  according  to  the 
•recognized  rules  of  statutory  construction,  the  language 
of  its  provisions  must  be  interpreted  with  reference  to  and 
in  harmony  with  the  primary  general  purpose,  so  that,  in 
determining  the  proper  nomenclature  for  articles  of  food 
as  defined  in  the  act,  the  intention  of  the  law  will  be  best 
observed  by  giving  to  such  articles  names  readily  under- 
stood. 

What  the  Law  Forbids. 

The  use  of  any  dye,  harmless  or  otherwise,  to  color 
or  stain  a  food  in  a  manner  whereby  damage  or  inferiority 
is  concealed,  is  specifically  prohibited  by  this  act. 

The  use  of  mineral  dye  or  any  coal  tar  dye  in  coloring 
macaroni,  vermicelli,  spaghetti,  and  other  kinds  of  paste, 
is  prohibited. 

The  use  of  paraffine  in  food  products  is  forbidden. 

Mineral  substances  of  all  kinds  are  specially  forbidden 
in  confectionery,  whether  they  be  poisonious  or  not.  Only 
harmless  colors  or  flavors  shall  be  added  to  confectionery. 

Artificial  colors  ("that  are  allowed)  should  be  stated 
or  declared  whenever  present  in  flavoring  extracts  or  con- 
fectionery. 

Imitations  Must  Be  Clearly  Indicated. 

Aritcles  of  food  in  the  preparation  of  which  such 
substitutes  are  employed  should  not  be  labeled  as  if  they 
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A  Modern  Plant. 


Kingan  &  Co.,  Ltd.,  have  completed  a  model  building  in  every  respect. 
It  is  the  finest  on  the  Coast,  and  is  the  equal  of  any  in  this  country.  It  is 
built  entirely  of  concrete  and  iron  and  has  every  facility  known  to  science 
for  keeping  it  clean.  There  are  all  modern  conveniences  for  handling  Kiiie- 
au's  Own  Cnre  Hams.  Sngrar-Ciired  Bacon,  Lard  and  Cannt'd  Meats.  The  meat 
is  slipped  into  the  cellar  direct  from  the  cars,  where  it  is  washed  and  hung 
on  Trees.  These  Trees  are  then  rolled  into  the  smoke  houses,  and  from 
thence  to  the  different  departments  for  distribution  to  the  trade. 


All  of  Kingan's  Own  t  iiro  3Ieats,  Lard  and  (  anned  Mfats  have  been  in- 
spected under  the  law  and  passed.  This  inspection  does  not  determine  the 
flavor  of  the  meat;  that  is  for  the  consumer  to  decide,  and  no  one  is  more 
competent  than  the  consumer,  who  is  and  should  be  the  judge  of  what  is 
good  and  wholesome  food. 

Owing  to  the  recent  disaster  Kinean's  Own  Cnre  Meats  could  not  be  se- 
cured in  sufficient  quantities  to  supply  the  trade.  But  now.  with  this  fine 
new  building  and  modern  equipment  they  are  in  a  position  to  i)romptly  fill 
all  orders  received  for  their  meats  on  the  day  that  the  order  has  been  re- 
ceived, and  every  merchant  should  push  the  sale  of  Kiniran's  Own  Ciiro 
Hams,  Sugar-Cnrcd  Bacon,  Canned  ^feats  and  Lard. 

KIXGVV  k  CiK  LTD. 
I) rum  III  St. 

Teleplioue  Temp.  1775.  San  Francix-o. 
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wei-e  prepared  from  standard  flavors  or  from  the  fruits 
themselves.  For  instance,  a  preparation  intended  to  imi- 
tate vanilla  extract  should  be  designated  by  its  true  name, 
as  "Imitation  Vanilla  Extract,"  or  "Imitation  Vanilla 
Flavor,"  and  ice  cream  flavored  with  imitation  strawberry 
flavor  should  not  be  designated  as  "Strawberry  Ice  Cream," 
but  as  "Imitation  Strawberry  Flavored  Ice  Cream,"  etc. 

A  food  product  must  not,  under  the  law,  be  mixed  with 
any  other  substance  for  the  purpose  of  concealing  damage 
or  inferiority. 

A  vegetable  which  is  not  naturally  sweet  cannot  be 
sold  as  one  which  is  naturally  sweet  by  mixing  with  sugar 
or  sucrose  without  violating  the  law,  unless  the  addition 
of  sugar  is  plainly  indicated  on  tlie  label;  however,  in  cases 
where  no  deception  is  intended  or  practiced,  the  mention 
of  the  presence  of  a  sugar  substance  is  not  required. 
Preservatives  and  Byes  Are  Regulated. 

All  chemical  dyes  and  preser-vative  substances,  such 
as  boracic  acid  and  borax,  salicylic  acid  and  its  salts,  ben- 
::oio  acid  and  its  salts,  sulphurous  acid  and  its  salts,  and 
formaldehyde,  are  prohibited  under  the  law  in  food  and 
food  products,  on  the  ground  that  they  are  poisonous  and 
deleterious  to  health,  provided,  that  sodium  benzoate  in 
limited  quantities,  or  benzoic  acid  equivalent  thereto,  not 
exceeding  one-tenth  of  one  per  cent,  may  be  used  in  pre- 
servatives for  the  present. 

If  any  substance  allowed  by  this  Act  is  mixed  with 
coffee,  tea  or  spice,  it  must  be  so  stated  so  as  not  to  de- 
ceive the  purchaser.  As,  for  instance,  in  case  of  a  cereal 
preparation  sold  for  or  used  as  a  substitute  for  coffee,  it 
must  not  be  termed  "cereal  coffee,"  as  it  is  held  that,  since 
the  product  mentioned  is  not  a  coffee  it  cannot  be  termed 
"coffee,"  or  "cereal  coffee,"  but  either  product  must  be 
designated  "Imitation  coffee,"  etc. 

What  Constitutes  Adulteration. 

Food  shall  be  deemed  adulterated  in  its  manufacture, 
within  the  meaning  of  this  act,  in  any  of  the  following 
cases: 

First — If  any  substance  has  been  mixed  or  packed  or 
mixed  and  packed  with  the  food  so  as  to  reduce  or  lower 
or  injuriously  affect  its  quality,  purity,  strength  or  food 
value. 

Second — If  any  substance  has  been  substiuted  wholly 
or  in  part  for  the  article  of  food. 

Third— ^If  any  essential  or  any  valuable  constitute  or 
ingredient  of  the  article  of  food  has  been  wholly  or  in  part 
abstracted. 

Fourth — If  it  be  mixed,  colored,  powdered,  coated  or 
stained  in  any  manner  whereby  damage  or  inferiority  is 
concealed. 

Fiftli — If  it  contain  any  added  poisonous  or  other  added 
deleteridus  ingredient. 

Sixth — If  it  consists  in  whole  or  in  part,  of  a  filthy, 
decomposed  or  putrid  animal  or  vegetable  substance,  or 
any  portion  of  an  animal  or  vegetable  unfit  for  food,  wheth- 
er manufactured  or  not,  or  if  it  is  the  product  of  a  diseased 
animal,  or  one  that  has  died  otherwise  than  by  slaughter; 
provided,  that  an  article  of  liquor  shall  not  be  deemed  adul- 
terated, mislabeled  or  misbranded  if  it  be  blended  or  mixed 
with  like  substances,  so  as  not  to  injuriously  reduce,  lower 
or  affect  it  quality,  purity  or  strength. 

Seventh — In  case  of  confectionery.    If  it  contain  terra 
alba,  barytes,  talc,  chromo  yellow,  or  other  mineral  sub- 1 
stances,  or  poisonous  color  or  flavor  or  other  ingredient 
deleterious  or  detrimental  to  health,  or  any  vinous,  malt,  or  | 
•spirituous  liquor  or  compound  or  narcotic  drug.  | 

Reducing  Food  Values  Forbidden.  I 

No  substance  may  be  mixed  or  packed  with  a  food  | 
product  which  wil  reduce  or  lower  its  quality  or  strength. 
Not  excluded  under  this  provision  are  substances  properly  [ 
used  in  the  preparation  of  food  )iroducts  for  clarification 
or  refining,  and  eliminated  in  the  further  process  of  manu-  ! 
facture.  I 

Only  harmless  colors  may  be  used  in  food  products. 


ust 


CONFORIVIS    TO    ALL    PURE   FOOD  LAWS 


Best  of  Them  All 


Evaporated  Milk 


Mr.-  J.  pj.  MeyEnrERG,  the  originator  of 
Evaporated  Cream,  and  who  has  made 
the  Perfecting  of  Evaporated  Creams 
his  life  work  for  the  PAST  25  YEARS,  gives 
his  PERSONAL  SUPERVISION  to  the  product  of 

Alpine  Evaporated  Milk 

THE  BEST  IS  THE  CHEAPEST. 

Alpine  Evaporated  Cream  Co. 

Office:  Hansford  Block,  S.  F.,  Cal.    Factorvy:  Hollister,  Cal. 
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The  term  "blend"  applies  to  a  mixture  of  like  or  identi- 
cal substances,  not  excluding  harmless  coloring  or  flavor- 
ing only. 

A  color  or  flavor  cannot  be  used  or  employed  to  imi- 
tate any  natural  product  of  recognized  name  or  quality. 

When  a  substance  of  a  recognized  quality  commonly 
used  in  the  preparation  of  a  food  is  replaced  by  another 
substance  not  injurious  or  deleterious  to  health,  the  name 
of  the  substituted  substance  must  be  stated  on  the  label. 

Lalbel  Must  Tell  the  Contents. 

When  any  substance. which  does  not  reduce,  lower  or 
injuriously  affect  its  quality  or  strength,  is  added  to  a  food 
product  other  than  that  necessary  to  its  manufacture  or  re- 
ianing,  the  label  shall  bear  a  statement  to  that  effect. 

When  an  article  is  made  up  of  refuse  material,  frag- 
ments or  trimmings,  the  use  of  the  name  of  the  substance 
from  which  they  are  derived,  unless  accompanied  by  a 
statement  to  that  effect,  shall  be  deemed  in  violation  of 
this  act.  Packages  of  such  materials  may  be  labeled 
"pieces,"  "trimmings,"  or  some  similar  appellation. 

The  term"  "mixtures"  and  "compounds"  are  inter- 
changeable, and  indicate  the  results  of  putting  together 
two  or  more  food  products. 

Componnds  Must  Have  Individual  Names. 

These  mixtures  or  compounds  shall  not  be  imitations 
of  other  articles,  whether  simple,  mixed  or  compound,  or 
offered  for  sale  under  the  name  of  other  articles.  They 
shall  bear  the  distinctive  name  and  the  name  of  the  place 
where  the  mixture  or  compound  has  been  manufactured 
or  produced. 

A  mixture  of  compound  shall  be  deemed  misbranded 
if  the  label  be  incomplete  as  to  the  names  of  the  required 
ing'redients.  A  simple  product  does  not  require  any  further 
statement  than  the  name,  or  distinctive  name  thereof. 

In  considering  this  act  and  the  rules  and  regulations 
promulgated  by  the  United  States  Department  of  Agricul- 
ture, it  is  apparent  that  the  law  aims  to  prevent  all  forms 
of  misrepresentation  and  deception  in  the  manufacture  and 
preparation  of  foods. 

Study  of  the  Law  Recommended. 

It  is  suggested  that  all  manufacturers  and  dealers 
familiarize  themselves  with,  and  study  the  law  carefully, 
tliat  they  may  be  better  enabled  to  conduct  their  business 
iu  harmony  therewith. 

This  office  has  endeavored  to  place  in  the  hands  of  the 
manufacturers  of  foods,  copies  of  the  law  with  the  above 
object  in  view. 

In  this  way  it  is  hoped  that  all  injustice  will  be  avoided 
in  the  manufacture  of  food  and  in  the  execution  of  the 
law,  and  every  person  be  given  an  opportunity  to  put  him- 
self right  in  the  manufacture  of  food  products. 


Due  notice  is  given  that  this  office  shall  endeavor  vig- 
orously to  enforce  the  State  Pure  Food  Law  of  March  11, 
1907,  Respectfully  submitted, 

J.  D  Fredericks,  District  Attorney  of  Los  Angeles  Co. 
By  H.  S.  G.  McCartney,  Deputy. 

THE  LAW  ITSELF. 

In  order  that  each  grocer  may  see  for  himself  just  what 
the  law  says  we  print  the  same  in  full  hereinbelow: 

MoCARTXEY  PCRE  FOOD  I.AW. 

CHAPTER  ISl. 

An  art  for  preventini;  the  manufacture,  Hnle  ur  tmnxiHirlation  of 
adultemted,  niislalielpd  or  niiKlirnnded  f(MidK  and  liquorH  and  regu- 
lating thp  traffic  therein,  providing  penaltieN,  eKl<il>lishini;  a  .'<lale 
laboratory  for  foods,  liquors  and  drugs  and  making  an  appropria- 
tion therefor. 

[Approved  March  11,  1907  ] 
The  people  of  the  State  of  California,  represented  In  Senate  and 
Assembly,  do  enact  as  follows: 
SKCTIOX  1.  The  manufacture,  production,  preparation,  com- 
pounding, packing,  seUuig,  olTering  for  sale  or  keeping  for  sale 
within  the  State  of  California,  or  the  introduction  into  thi.s  State 
from  any  other  State,  Territory,  or  the  District  of  Columbia,  or  from 
any  foreign  country,  of  any  article  of  food  or  liquor  which  Is  adul- 
terated, mislabeled  or  misbranded  within  the  meaning  of  this  Act 
is  hereby  prohibited.  Any  person,  llrm.  company,  or  corporation 
who  shall  import  or  receive  from  any  other  State  or  Territory  or  the 
District  of  Columbia  or  from  any  foreign  country,  or  who  having  so 
received  sliall  deliver  for  pay  or  otherwise,  or  offer  to  deliver  to  any 
other  person,  any  article  of  food  or  liquor  adulterated,  mislabeled 
or  misbranded  within  the  meaning  of  this  Act.  or  any  person  who 
shall  manufacture  or  produce,  prepare  or  compound,  or  pack  or 
sell,  or  offer  for  sale,  or  keep  for  sale,  in  the  State  of  California 
any  such  adulterated,  mislabeled  or  misbranded  food,  or  liquor  shall 
be  guilty  of  a  misdemeanor:  provided,  that  no  article  of  food  shall 
be  deemed  adulterated,  mislabeled  or  misbranded  within  the  pro- 
visions of  this  act.  when  prepared  for  export  beyond  the  Jurisdic- 
tion of  the  fnited  States  and  prepared  or  packed  according  to  speci- 
ficatiiins  or  directions  of  the  foreign  purchaser,  when  no  substance 
is  used  in  the  preparation  or  packing  thereof  in  conflict  with  the 
laws  of  the  foreign  country  to  which  said  article  is  intended  to  he 
shipped:  but  if  such  foods  shall  be  in  fact  sold,  or  kei)t  or  offered 
for  sale  for  domestic  uses  and  consumption,  then  this  proviso  shall 
not  exempt  said  article  from  the  operation  of  anv  provisions  of  this 
.\ct. 

SEC.  2.  The  term  'food"  as  use<l  in  this  not  shall  include  all 
articles  used  for  food,  drink,  liquor,  confe<tionery  or  roniliment  by 
man  or  other  animals,  whether  simple,  mixed,  or  compound. 

SEC.  :>.  The  standard  of  purity  of  food  and  liquor  shall  1h>  lli:it 
proclaimed  by  the  Secretary  of  the  Tnlted  .States  neimrtment  of 
.Vgriculture. 

SEC.  4  Food  shall  be  deemed  adulterated  within  the  meaning 
of  this  Act.  in  any  of  the  following  cases: 

First.  It  any  substance  has  been  mixed  or  packed,  or  mixed 
and  packed  with  the  food  so  as  to  reduce  or  lower  or  injuriously 
affect   its  quality,  purity,  strength,  or  food  value. 

Second.  It  any  substance  has  been  substituted  wholly  or  In 
part    for   the  article  of  food. 

Third.  It  any  essential  or  any  valuable  constituent  or  Ingredient 
of  the  article  of  food  has  been  wholly  or  In  part  abstracted 

Fourth.  If  it  be  mixed,  colored,  powdered,  coated  or  stained 
in  any  manner  whereby  damage  or  inferiority  is  concealed. 

Fifth.  If  it  contain  any  added  poisonous  or  other  added  de- 
leterious ingredient. 

Sixth.    It  consists  in  whole  or  in  part  of  a  filthy,  decomposed  or 

putrid  animal  or  vosretalilc  substan,-,'.   nr  :iny   i...rti..n  -.f    mi  unlmal 


Schilling's  Best 


is  at  home  wherever 


grocers  are 


alive  to  their  interests. 
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or  vegetable  unfit  for  food,  whether  manufactured  or  not,  or 
if  it  is  tlie  product  of  a  diseased  animal,  or  one  that  has  died  other- 
wise than  hy  slaughter;  provided,  that  an  article  of  liquor  shall  not 
be  deemed  adulterated,  mislabeled  or  misbranded  if  it  be  blended  or 
mixed  with  like  substances  so  as  not  to  injuriously  reduce  or  injuri- 
ouslj-  lower  or  in.itiriously  affect  its  quality,  purity  or  strength. 

Seventh.  In  the  case  of  confectionery:  If  it  contains  terra 
alba,  barytcs.  talc,  chrome  yellow,  or  other  mineral  substance  or 
poisonous  coloi-  or  flavor,  or  other  ingredient  doletorious  or  detrimen- 
tal to  hi-altli,  or  any  vinous,  malt,  or  spirituous  liquor  or  compound 
or  narcotic  di'u??. 

SK<.'.  .'>.  That  the  term  "misbranded"  as  used  herein  shall 
aiiply  to  all  articles  of  food,  or  articles  which  enter  into  the  com- 
position of  food,  the  package  or  label  of  which  shall  bear  any 
statement,  design  or  device  regarding  such  article,  or  the  ingredients 
or  substances  contained  therein  which  shall  be  false  or  misleading 
in  an.v  particular,  and  to  any  food  product  which  is  falsely  branded 
as  to  the  County,  City  and  County,  City,  Town,  State,  Territory, 
District  of  Columbia  or  foreign  country  in  which  it  is  manufactured, 
or  produced. 

SEC.  G.  Food  and  liquor  shall  be  deemed  mislabeled  or  mis- 
branded within  the  meaning  of  this  Act  in  any  of  the  following 

cases : 

First.  If  it  be  an  imitation  of  or  offered  for  sale  under  the 
distinctive  name  of  another  article  of  food. 

Second.  If  it  be  labeled  or  branded  or  colored  so  as  to  deceive 
or  mislead,  or  tend  to  deceive  or  mislead  the  purchaser,  or  if  it  be 
falsely  labeled  in  any  respect,  or  if  it  purport  to  be  a  foreign  product 
tend  to  mislead  the  purchaser,  or  purport  to  be  a  foreign  product 
when  not  so,  or  if  the  contents  of  the  package  as  originally  put  up 
shall  have  been  removed  in  whole  or  In  part  and  other  contents 
shall  ha\e  been  placed  in  such  package.  _ 

Third.  If  in  package  form,  and  the  contents  are  stated  in 
terms  of  weight  or  measure,  they  are  not  plainly  and  correctly 
staled  on  the  outside  of  the  package. 

Fourth.  If  the  package  containing  it  or  its  label  shall  bear 
any  -  statement,  design  or  device  regarding  the  ingredients  or  the 
substance  contained  therein,  which  statment.  design,  or  device  shall 
be  false  or  misleading  in  any  particular. 

Fifth.  When  any  package  bears  the  name  of  the  manufacturers, 
jobbers  or  sellers,  or  the  grade  or  class  of  the  iJroduct.  it  must  bear 
the  name  of  the  real  manufacturers,  jobbers  or  sellers  and  the  true 
gr;idc  oi-  class  of  the  product,  the  same  to  be  exjjressed  in  clear 
and  (listiiicl  Eimlisb  words  in  legible  type;  provided,  that  an  article 
of  food  shall  not  be  deemed  misbrnnded.  if  it  be  a  well-known  food 
product  of  a  nature,  quality  and  .-i  i>]i('arance.  and  so  exposed  to  pub- 
lic inspection  as  not  to  deceive  or  mislead  nor  tend  to  deceive  or 
mislead  a  purchaser,  and  not  misliranded  and  not  of  the  character 
included  within  the  definitions  1  to  4  of  this  Section. 

SEC.  7.  The  term  "package"  as  used  in  this  act  shall  be  con- 
strued to  include  any  phial,  bottle,  jar.  demijohn,  carton,  bag,  case, 
can,  box  or  barrel  or  any  receptacle,  vessel  or  container  of  whatso- 
ever material  or  najture  which  may  be  used  b.v  a  manufacturer,  pro- 
ducer. Jobber,  packer  or  dealer,  for  inclosing  any  article  of  food. 

SEC.  8.  The  possession  of  any  adulterated,  mislabeled  or  mis- 
branded article  of  food  or  liquor  b.v  any  manufacturer,  producer, 
joliluT.  packer,  nv  dealer  in  food,  or  broker,  commission  merchant. 
a.i;cin,  cniiilojc  or  servant  of  any  such  manufacturer,  producer,  job- 
ber. i>acker.  or  dealer,  shall  lie  prima  facie  e\  idcncc  of  the  violation 
of  this  Act. 

SEC.  !).  For  the  purposes  of  this  act  there  is  hereby  established 
a  .'<lale  Ijabiu'atory  for  tb»  anab  sis  and  ex.im inat  ion  of  foods  and 
dru!L;-s.  wbicli  sh;ill  lie  nmlei-  tlie  supervision  of  the  Kiale  Hoanl  of 
Health,  which  LalH,iater>  Hlii'll  be  located  at  such  jdace  as  (he  Stale 
B.cnd   of   Healtll   m:\y  select. 

'I'lie  Stale  lioard  of  Health  shall  ajipoint  a  director  of  said 
l,ali  H  ater,\ ,  Mnd  an  assistant  to  such  director,  both  of  whom  shall 
be  .'^Idll  ',1  pliarmaceutical  chemists  and  analysts  of  foods  and  drugs. 
S.iid  ilii'eetor  shall  perform  all  duties  required  by  this  Act  and 
wliii'li  sli  lII  he  required  by  the  State  Board  of  Health.  The  assistant 
shall  lie  under  the  supervision  of  the  director,  and  shall  perform  all 
duties  required  of  him  by  the  director  and  by  the  State  Board  of 
Health. 

The  director  shall  receive  an  annual  salary  of  three  thousand 
ilollais,   and  the  assistant  shall  receive  an  annual   salary  of  fifteen 


hundred  dollars.  All  such  salaries  shall  be  paid  in  the  same  manner 
and  at  the  same  time  as  the  salaries  of  State  officers. 

The  State  Board  of  Health,  out  of  the  appropriation  herein- 
after provided,  and  out  of  the  funds  derived  from  the  operation  of 
this  Act,  may  employ  and  fix  the  compensation  of  other  and  addi- 
tional  clerical   and   professional  assistants. 

SEC.  10.  The  State  Board  of  Health  or  its  Secretary,  shall 
cause  to  be  made  by  the  said  director  of  the  State  Laboratory,  ex- 
aminations and  analyses  of  food  and  liquor  on  sale  in  California, 
suspected  i>f  being  adulterated,  mislabeled  or  misbranded  at  such 
times  and  places  and  to  such  extent  as  said  Board  or  its  Secretary 
may  determine,  and  may  appoint  such  agent  or  agents,  as  it  may 
deem  necessary,  and  the  sheriffs  of  the  respective  Counties  of  the 
State  are  hereby  appointed  and  constituted  agents  for  the  enforce- 
ment of  this  Act  and  any  agent  or  sheriff  shall  have  free  access,  at 
all  reasonable  hours,  for  the  purpose  of  examining  any  place  where 
it  is  suspected  that  any  article  of  adulterated,  mislabeled  or  mis- 
branded foods  exist,  and  such  agent'  or  sheriff  upon  tendering  the 
market  price  of  said  articles,  if  a  sale  be  refused,  may  take,  from 
any  person,  firm  or  corporation  samples  of  any  articles  suspected 
of  being  adulterated,  mislabeled  or  misbranded,  and  shall  deliver 
or  forward  such  samples  to  the  said  director  of  the  State  Laboratory 
for  examination  and  analysis. 

SEC.  11.  It  shall  be  the  duty  of  the  State  Board  of  Health 
whenever  it  has  satisfactory  evidence  of  the  violation  of  any  of  the 
provisions  of  this  Act  respecting  the  adulteration  or  misbranding  of 
foods  to  report  such  facts  to  the  Disrict  Attorney  of  the  county 
where  the  law  is  violated,  afer  the  hearing  provided  in  Section  16 
of  this  Act. 

SEC.  13.  It  shall  be  a  misdemeanor  for  any  person  to  refuse  to 
sell  to  any  sheriff  or  other  agent  of  the  State  Board  of  Health,  any 
sample  of  food  or  liquor  upon  tender  of  the'  market  price  therefor, 
or  to  conceal  any  such'food  from  such  officer,  or  to  withhold  from 
him  i n foi  niation  where  such  food  is  kept  or  stored.  Any  such  person 
so  refiisin,!;  to  sell,  or  concealing  such  food,  or  withholding  such  in- 
formation from  said  officer  shall,  upon  conviction,  be  punished 
as  provided  in  Section  19  of  the  Penal  Code  of  the  State  of  Califor- 
nia. 

SEC.1,"{.  Whenever  said  director  shall  find  from  his  examina- 
tion and  analysis  that  adulterated,  mislabeled  or  misbranded  food 
has  been  on  sale  in  this  State,  he  shall  forthwith  report  to  the 
Spcretar,\-  of  the  Stritc   lluiird  .if  Ifenlth. 

.SEC.  -I.  E\'  ry  eei  liiii  :iie  simied  by  the  said  director  of  the 
Stale   l.ii.horatnr.N-  .slinll  lie  l.u  ie  e\'idence  of  the  facts  therein 

stated. 

SKC.  m.  The  said  director  of  the  State  Laboratory  sliall  make 
an  annual  report  In  the  State  Board  of  Health,  on  or  before  -August  1st 
of  each  year,  upon  adulterated  or  misbranded  foods  and  liquors,  in 
which  report  shall  be  included  the  list  of  cases  examined  by  him  in 
which  adulterants  were  found,  and  the  list  of  articles  found,  mis- 
labeled or  misbranded,  and  the  names  of  the  manufacturers,  pro- 
ducers, jobbers  and  sellei's.  Said  repoi-t.  or  any  part  thereof,  may, 
in  the  discretion  of  the  State  Boavd  of  Health,  be  included  in  the 
report  which  the  State  of  Health  is  already  authorized  by  law  to 
make  to  the  (governor.  The  State  Board  of  Heatlh  may.  in  its  dis- 
cretion publish  any  part  of  said  report  in  any  issue  of  its  monthly 
bulletin. 

SEC.  lt».  When  an  examination  or  anal.vsis  of  the  director  of 
the  State  Laboratory  shows  that  any  of  the  provisions  of  this 
.\ct  have  been  \iolnled,  niUice  of  lliat  fact  to.gether  with  a  copy  of 
the  certilieiile  of  tlie  liiiiliiii;.'^.  sluill  be  furnished  to  the  party  or 
parlies  from  v,  limn  I  he  sample  was  obtained  or  who  executed  the 
guaranty  as  piovided  in  this  Ai-t.  and  a  datc>  shall  lie  fixed  by  the 
.Secrela r.\-  of  llie  ;-;tnl(>  I'.o^ird  of  Health  at  wliich  said  party  or  par- 
lies m;i\-  !m'  beard  before  the  State  Board  of  Health  or  before  an.v 
two  memli  'is  Ihi'ieiif  and  the  Secretary.  The  hearing  shall  be  held 
in  the  eilN'  of  .SaeiM  iiieiito,  and  at  least  fifteen  days'  notice  thereof 
shall  be  first  sirved  upon  the  part.v  complained  of.  These  hearings 
shall  be  prixate  and  confined  to  questions  of  fact.  Parties  inter- 
ested therein  ma.N'  ajipear  in  person  or  by  attorney  and  may  pro- 
liound  interrogatories  and  submit  oral  or  written  evidence  to  show 
any  fault  or  error  in  the  (indiiiKs  made  by  the  director  of  the  State 
Laboratorj'.  If  the  examination  or  analysis  be  found  correct,  or  if 
the  party  or  parties  fail  to  appear  at  such  hearing  after  notice  duly 
served    as    pro\ided    herein,    the    Secretary    of    the    State    Board  of 
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Salt 


KEIEIRS  DRV 


San  Pedro  Salt  Co. 


Long:  Beach,  Cal. 
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One  of  our  series  of  ads  iioav  ruiniiii;^  in  flic  l»i^-  iiiiiuaxiiKs. 


mericas  most  noted  authoress 
writes,  from  her  home  on  the 
Hudson,  that  Barrin^tonHall 
is  the  only  coffee  she  has  been 
atle  to  drink  in  many  years : 


"It  is  many  years  since  I  have  been  able  to  drink 
coffee  while  engaged  in  literary  work,  but  I  find 
to  my  great  delight  that  I  can  drink  as  much 
Harrington  Hall  Coffee  as  I  desire,  and  have  done 
so — three  large  cup-fulls  a  day — without  any  ill 
effects  at  all."  — Name  gi'ven  on  rei^uesl. 


^CHAFF  REMOVED 
IN  PREPARirJG 
A  POUND 
OF 


BARRINOTON  HALL 


Bairrii\<^t:oi\^HaJl 

The  ^£<yy- Coffee 

Barrington  Hall  is  pure,  high  g:rade  coffee,  prepared 
by  our  patented  process — a  common-sense  method  of 
treating  the  berry  whereby  the  substances  which  con- 
tribute nothing- to  its  flavor  and  hcalthfulness  are 
removed,  and  the  coffee  flavor  is  preserved  to  a  re- 
markable degree. 

By  our  process  all  dust  and  the  bitter  cellulose  skin, 
evidently  placed  by  nature  around  the  heart  of  the 
berry  to  protect  it,  are  removed  and  thrown  away; 
and  when  you  buy  a  pound  of  Barrington  Hall  you 
get  a  pound  of  the  best  ])art  of  the  coffee  berry  only. 
You  can  enjoy  its  delicious  flavor  without  fear  of  ill 
effects.  This  is  the  experience  of  thousands  who  had 
given  up  coffee  drinking,  many  of  whom  have  written 
to  tell  us  so. 

"  Stcel-cut,"  means  that  the  coffee  is  cut  (not 
ground)  into  fine,  even  particles.  This  cutting  does 
not  crush  the  little  oil  cells  as  does  grinding  and  the 
rich,  aromaiic  t)il  (I-'ood  Product),  which  makes  coffee 
flavor,  is  preserved.  This  explains  why  a  poiuid  of 
Barrington  Hall  will  make  15  to  20  cu|)S  more  of  per- 
fect full  strength  coffee  than  would  the  same  coffee  if 
ground  in  a  coffee  mill. 

PRICE :  35c  to  40c  per  pound,  according  to  locality. 
If  your  grocer  tries  to  sell  you  something  "Just  as 
good"  he  has  his  own  interest,  not  yours,  in  mind. 
Write  us  and  we  can  tell  you  how  and  where  to  get 
Barrington  Hall.  If  you  accept  an  imitation,  please 
do  not  judge  our  coffee  by  it. 

TEST  BT  IN  YOUR  HOME  AT  OUR  EXPENSE 


Packed  only 
in  sealed  tins 


CUT  OFF  OR  COPY  THIS  COUPON  AND  SEND  TO  NEAREST  POINT 


BAKER  &  CO. 

COFFEE  IMPORTERS 


MINNEAPOLIS.  MINN.,  252  No.  2nd  STREET 
r  NEW  YORK  CITY,  108  HUDSON  STREET 


Please  send  me  free  sample  can  of  Barrinston  Hall  Coffee  and  booklet  "The  Secret 
of  Good  Coffee."    In  consideration  I  give  niy  grocer's  name  and  name  of  magazine. 


My  Name  and  Addre-"^. ,  —  Grocer's  Name. 


(If  (he  thouRanils 
who  read  this  adver- 
tiHement  In  thu  maK- 
azines.everyune  writ- 
ing u.>i  for  a  sample 
CAN  will  bo  re- 
fi  ti-.mI  III  tho  nearest 
Kriuer  who  has  Bar- 
rington Hall  for  sale. 
If  you  have  it  In 
stock  do  not  fall  to 
s»-M<l  IIS  ;.i>ur  nam-- 

Read 
Our 

Proposition 
to  the 
Trade. 

"Rarrlngton  ITall'" 
Is  a  success.  It  has 
been  a  success  from 
the  start,  when  our 
advertising  was  a 
small  affair  compar- 
ed with  the  kind  wo 
ire  doInK  this  season. 

The  ad  shown  here 
is  one  of  a  series 
tliat  will  be  In  the 
blK  magazines  from 
now  until  next  July. 

Remember  that  us- 
?rs  of  high-grade  cof- 
fofS  are  magazine 
ri-.iders. 

If  you  wish  to  take 
advantage  of  this 
proposition  to  In- 
crease your  trade  on 
profitable. high -grade 
coffee — sp<>rial  hlgh- 
gr.Tdo  colTfc  which 
\f>vs  not  conllici  with 
your  other  lines — 
send  us  your  order 
today,  giving  your 
Johber's  name.  Don't 
wait  until  the  coffee 
has  been  sold  to 
sfimc  one  else. 

Address  Nearest 
Point. 


l\l  InA  St.  No..  .Minneapolis,  .Minn, 
or  IIG  Hud-ion  .>*t..  New  York  <  ilv. 


BAKER  &  CO., 

J.  H.  Newbauer  &  Co.,  San  Francisco,  Cal. 


wholesale  Distributors, 


Sugar 


The  Perfect  ion  of 

Purity  is  the  Product 

of  the  California 
AND  Hawaiian 
Sugar  Refinino 
Company  — 

Be  sure  to  specify 
(JandJJ  -v^lien  send- 
ing your  order  to 
your  Jobber  —  - 
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It 


wealth  shall  forthwith  transmit  a  certificate  of  the  facts  so  found 
J;  thl  District  Attorney  of  the  County  in  which  saul  :.dulter- 
Lted  miSabe led  or  misbLnded  food  was  found.  No  publication  as 
fn  tliiract  provided  shall  be  made  until  after  said  hearmgr  is  con- 
eluded. 

SEC  11  It  is  hereby  made  the  duty  of  the  sheriff  of  any 
County  of  this  State,  on  presentation  to  him  of  a  verified  complaint 
of  the  violation  of  any  provisions  of  this  act,  at  once  to  obtain  b> 
purchase  a  sample  of  the  adulterated,  mislabeled  or  m.sbranded  food 
Complained  of,  and  divide  said  article  into  three  parts,  and  each 
part  shall  be  sealed  by  the  sheriff  with  a  seal  provided  for  that 
purpose  If  the  package  be  less  than  four  pounds  or  in  volume  less 
than  two  quarts,  three  packages  of  approximatel.v  the  same  size 
shall  be  purchased  and  the  marks  and  tags  upon  each  package  noted 
as  above  One  sample  shall  be  delivered  to  the  party  from  whom 
procured,  or  ^o  the  party  guaranteeing  such  merchandise,  one  sam- 
ple shall  be  sent  to  the  director  of  the  State  Laboratory  and  the 
third  sample  shall  be  sent  to  and  held  under  seal  by  the  State 
Board  of  Health. 

SEC  18.  For  his  services  hereunder  the  said  sheriff  shall  be 
allowed  the  same  fees  for  travel  allowed  by  law  to  sheriffs  on  ser- 
vice of  criminal  process,  together  with  such  compensation  as  by  the 
Board  of  Supervisors  of  his  County  may  be  deemed  reasonable,  and 
all  amounts  expended  by  him  in  procuring  and  transmitting  the 
said  samples,  which  fees  and  amount  expended  shall  be  audited 
and  allowed  by  said  Supervisors  and  paid  by  his  said  County  as 
other  bills  of  said  sheriff. 

SEC.  19.  It  shall  be  the  duty  of  the  District  Attorney  of  each 
County  to  prosecute  all  violations  of  the  provisions  of  this  Act  oc- 
curring within  his  county. 

SEC.  30.  Any  person,  firm,  company  or  corporation  violating; 
any  of  the  provisions  of  this  Act,  shall  hs  guilty  of  a  misdemeanor, 
anil  upon  conviction  shall  be  punished  by  a  fine  of  not  less  than 
twenty-five  dollars,  nor  more  than  five  hundred  dollars,  or  shall 
be  imprisoned  in  the  County  Jail  for  a  term  not  exceeding  six 
months,  or  by  both  such  fine  and  imprisonment.  Tood  found  to  l)e 
adulterated,  mislabeled,  misbranded  within  the  meaning  of  this 
Act  may,  by  order  of  any  court  or  .judge,  be  seized  and  destroyed. 

SEC,  21.  One-half  of  all  fines  collected  by  any  court  or  judge, 
for  the  violations  of  the  provisions  of  this  Act  shall  he  paid  to  the 
State  Treasurer  and  the  State  Treasur.-r  shull  dei)Osit  such  money  to 
the  credit  of  the  fund  for  the  m:-,inl.  n;u-.<  v'  of  the  State  Laboratory, 
to  bs  drawn  against  by  warrants  of  the  State  Controller  upon  claims 
which  shall  be  approved  by  the  State  Board  of  Health  and  by  the 
State  Board  of  Examiners. 

SEC.  22.  Jfo  dealer  shall  be  prosecuted  under  the  provisions 
of  this  Act,  when  he  can  establish  a  guaranty  signed  by  the  whole- 
saler, .iobber,  manufacturer  or  other  pLirt.v  residing  in  the  United 
States  from  whom  he  purchased  such  article  to  the  effect,  that  the 
same  is  not  adulterated,  mislabeled  or  misbranded  within  the 
meaning  of  this  Act,  designating  it.  Said  guaranty  to  afford  pro- 
tection, must  contain  the  name  and  address  of  the  party  or  parties 
making  the  sales  of  such  article  to  said  dealer,  and  an  itemized 
statement  shownng  the  articles  purchased;  or  a  general  guarant,v 
ma.v  1)6  filed  \vith  the  Secretary  of  the  United  States  Department 
of  Agriculture  i>y  the  manufacturer,  wholesaler,  .jobber  or  other  party 
in  the  United  States  and  be  given  a  serial  number,  which  number 
shall  appear  on  each  and  everj-  package  of  goods  sold  under  such 
guaranty  with  the-  words,  "Guaranteed  under  the  Food  and  Drugs 
Act  ,lune  30,  1906."  In  case  the  wholesaler,  .jobber,  manufacturer 
or  other  party  making  such  guaranty  to  said  dealer  resides  without 
this  State,  and  it  appears  from  the  certificate  of  the  director  of  the 
State  Laboratory  that  such  article  or  articles  were  adulterated,  mis- 
labeled or  misbranded,  within  the  meaning  of  this  Act,  or  the  Na- 
tional Pure  Food  Act,  approved  June  30th,  1906,  the  District  .attor- 
ney must  forthwith  notify  the  Attorney-General  of  the  United  States 
of  such  violation. 


I  SBC.  23.  The  sum  of  twenty  thousand  dollars  ($L'0.000.00)  1b 
hereby  appropriated  out  of  any  money  In  tile  .Slalo  Tri'a.sury  nol 
i  otherwise  appropriated  for  the  puncbaso  of  ofiuipinonl.  appuriiliiM, 
I  chemicals  and  supiilii-s  of  said  Laboratory  and  of  the  ofllcc  expouBeii. 
in  connection  with  the  same  and  for  the  comi>enHatlon  of  uililltionul 
assistants  and  other  necessary  help.  The  State  Controller  Is  hereby 
authorized  to  draw  his  warrants  for  the  .sums  herein  ajiproprlated 
in  favor  of  the  Secretary  of  the  State  Board  of  Health  and  the  Stnte 
Treasurer  is  hereby  directed  to  pa.v  the  same. 

SEC.  24.  No  article  of  food  as  herein  defined  shall  lie  manu- 
factured or  produced  in  violation  oi  lliiN  Avt  from  and  after  llie 
first  day  of  Jul.v,  nineteen  hundred  and  bcven. 

SEC.  25.    All  Acts  and  parts  of  Acts  in  conflict  or  InonslBtent 

with  this  Act  are  hereby  reiiealed. 

SEC.  26.  This  Act  shall  be  in  force  and  effect  rroiii  and  afler 
the  first  day  of  January,  nineteen  hundred  and  eiglil. 


♦  ♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦ 
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252  FREMONT  STREET 


San  Francisco,  California 


♦ 
♦ 
♦ 
♦ 
♦ 
♦ 
♦ 
♦ 

♦ 
♦ 


Now  IS  the  time  to  run  on- 


HUMBOLDT  COUNTY  BUTTER 

GIVE  YOUR  CUSTOMERS 

ALPHINE  OR  GOLDEN  GLOW 

And  you  will  not  have  to  listen  to  Kicks. 

MONOTTI-LARIMER  CO. 

Phone  Market  3006.  32-36  Pa^e  St.,  S.  F. 
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IVliat  Other  ^Vestern  States  Have  Done. 

For  the  benefit  of  those  interested  we  give  below  a  di- 
gest of  various  State  food  laws  taken  from  a  copyrighted 
book  issued  by  the  National  Wholesale  Grocers'  Associa- 
tion.   The  work  was  gathered  by  Secretary  A.  H.  Beckman  | 
and  codified  by  Counsel  William  C.  Breed  of  the  Association,  i 

California  Law.  j 

Law  effective  January,  190S.  j 

Adulteration  and  misbranding,  similar  to  National  law.  Minor  | 
changes  in  definitions  of  misbranding.  I 

Regulations:  No  specific  regulations.  Enforced  by  State  Board 
Board  of  Health.  Sacramento. 

Hearings:  Private  hearings  by  Board;  fifteen  days'  notice  to 
either  dealer  or  guarantor.  Standards,  those  of  United  States  De- 
partment of  Agriculture.  Preservatives,  no  specific  provision.  Arti- 
ficial color,  no  specific  provision. 

Seller's  guaranty,  to  be  signed  by  resident  of  United  States 
from  whom  purchased  but  must  identify  goods  covered  Serial  No. 
guarantee  filed  at  Washington  sufficient. 

Miscelalneoiis,  special  laws  on  candy  products,  fruit,  honey, 
olive  oil.  syrup  and  wines. 

Colorado  Law. 

Law  effective  Jan.  1,  190S.  Adulteration  and  misbranding,  simi- 
lar to  National.     Coal  tar  derivatives  must  be  declared  on  label. 

Regulations,  State  Board  of  Health.  Denver.  Rules  must  not 
condict  with  National. 

Hearing,  before  State  Board  of  Health.  Publication  to  be  made 
after  judgment.     Standards,   no  provision 

I'reoervatives,  similar  to  National.     Coal  tar  derivitatives  pro- 
hibited if  harmful.    Artificial  color,  similar  to  National. 

Guaranty,  if  signed  by  resident  of  State  from  whom  purchased, 
aliscellaneous,  special  laws  on  sugar,  bread,  confectionery,  dairy 
products,  fish,  meats,  molasses  and  vinegar. 

Idaho  Law. 

Law  of  1905.  Adulteration  and  misbranding,  similar  to  National 
law,  but  varies  in  details.    Special  proviso  on  "Distinctive  Name." 

Regulations,  State  Dairy.  Food  and  Oil  Commission.  Boise. 

Hearings,  no  provision.  Standards,  must  harmonize  with  those 
of  United  States  Department  of  Agriculture  and  United  States 
?iiarmacopoeia.     Those  adopted  are  very  complete. 

rreservatiyes,  law'  is  very  specific.  Salicylic  benzoic  and  boraicic 
acid  prohibited. 

Benzoate  of  soda  (1.10  of  one  per  cent)  allowed  in  catsup,  but 

not  elsewhere.    Artificial  color,  coal  tar  and  aniline  dyes  prohibited. 
.-Vrtificial  sweetening,  salts  of  copper  or  zinc  forbidden. 

Seller's  guaranty,  to  be  signed  by  resident  of  State.  Miscellan- 
eous, special  laws  on  baking  powder,  confectionery,  dairy  products, 
flour  and  vinegar.  Baking  powder  ingredients  must  be  stated  on 
label. 

Montana  Law. 

Law  effective  March  S.  1907.  Adulteration  and  misbranding, 
statute  varies  from  National  law,  but  does  not  necessarily  conflict 
with  it. 

Regulations,  local  official  prosecuting  attorneys.  Xo  provisions 
for  regulations.  Hearings,  no  provision.  Standard,  no  provision. 
Preservatives,  no  provision.  Artificial  color,  general  prohibition  of 
coloring  to  conceal  inferiority  or  damage.  Seller's  guaranty,  no 
provision. 

IMiscellL'.ncous,  goods  purchased  prior  to  March  1.  1907.  exempt 
till  Jan.  1,  190S.  Saine  with  manufacturers  if  goods  are  not  mis- 
branded.  Special  laws  on  candy,  dairy  products,  meats,  mapio 
sugar  and  vinegar. 

Nevada  Law. 

Xo  new  law  since  190ii.  .\duIteration  and  misbrsndini,-.  onl.v  pro- 
vision is  a  statute  prohibUin^  "unwholesime  provisions"  and  ■'pois- 
onous drinks."     R^;,uL'ti'»;i.-,   -.in  ].>rov3ision. 

Hearings,  no  prox'isi  jri,  Stand-irds.  no  pro\  isions.  Prcs'^rVativ;  s. 
Kenr'ral  provisions  of  law.  .\rtificial  color,  no  provision.  Seller's 
guaranty,  no  pro\ision.  Miscellaneous,  special  laws  on  candy,  dairy 
products  and  meat. 

Oregon  Law. 

Effective  Jan.  1.  T^OS.  .\duUeration  and  m!sbraiidin.g.  similar  to 
National  law.  R?Kulatin,i,.-.  .-^tate  Food  and  Dair.v  Commissioner, 
Icin.     Hearings,  no  pro\  isinn.     Standards,   no  provision. 

Preservatives,  similar  to  Xatioaal.  but  proportions  must  appear 
on  label.  Benzoate  of  sodi  (1-10  of  1  per  cent)  allov,'ed  if  declurod 
on  label.  Artificial  color,  coloring  to  conceal  inferiority  or  to  de- 
ceive, also  harmful  colors  are  prohibited. 

Seller's  guarant.v,  to  be  signed  by  any  person  from  whom  liought. 
General  guaranty  anri  s.iial  number  similar  to  National  may  be 
filed  with  Secretary  of  State. 

Miscellaneous,  special  laws  on  many  sub,iects:  very  stringent: 
should  be  studied. 

Texas  Law. 

Effective  March  23.  1907.  Aduletration  and  misbranding,  con- 
tains provisions  of  National  law  and  many  others  very  stringent. 
Should  be  carefully  read. 

Regulations,  Dairy  and  Food  Commissioner,  at  Denton.  Hear- 
ings, no  provision. 

Standards,  to  be  made  by  Dairy  and  Food  Commissioner,  but 
must  conform  to  National  if  possible. 

Preservatives,  most  of  the  common  preservatives  are  prohibited 
specificall.v ;  saccharin  may  be  used  in  corbonated  drinks.  Artificial 
color,  general  provsions.  Only  harmless  sugar  color  allowed  in 
vinegar. 

Seller's  guaranty,  to  be  signed  by  resident  of  State  or  United 
States  from  whom  purchased. 

Miscellaneous:     Goods  on  hand  March  iS,  19U7,  aro  exempt  till 

Juno  1,  1908. 


I  Association 
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Expects  to  Occupy  their 
New  Mill  Building,  on 
Bay  St.,  Near  Taylor,  on 
or  about  Dec.  15,  1907. 

Temporary  address 
Webster  Street  Wharf 
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FERRARI'S 

Italian  Olive  Oil 


rirst  Pressing 
Sec(ir.d  " 
Third  " 


•\  XCELSiO  ,  ' 
"FINE  ' 


Pure  Ions:  before  the  '  Pure  Fee  d 
Law"  was  enacted. 


Packed   in   5,  1,   '.•  and  }i  gallon  tins. 
Patent  Screw  Top. 

VVEILAND  BROS.,  Inc. 
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J  309=315  Davis  Strett       San  Francisco.  Cal. 
♦ 

♦  Sole  Agents  for  T'ncific  Const 
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means  satisfaction  to  the  consnmer  and  a  fair 
profit  to  the  o-rocer. 

Pnre  Coffee,  Tea,  Chocolate,  Spices,  Ex  racts 
and  Baking-  Powder  of  Guitlard  quality  can- 
not be  sold  for  less. 

To  pay  Tiiore  means  no  belter  quali-A- — sim- 
ply less  profit  for  the  grocer. 


PURE  TEAS 

VS. 

Artificial  Colored  Teas, 


Pure  Green  Teas  Have  Arrived  in  America 
-for  the  First  Time  in  History* 


SHOULD  COMPLETELY  OUST  AllTIFICIALLY  COLORED 

TEAS. 


(Written  expressly  for  the  "Advocate"  by  Charles  B.  Piatt, 
Vice-President  oi  J.  A.  Folger  &  Co.,  and  member 
of  the  United  States  Board  of  Tea  Experts.) 

Is  it  indifference  to  the  welfare  of  the  'Aincrr-an 
people,  01  an  excessive  love  of  gain,  that  Teas  irc  ''i  .1  -  .  ii 
and  China  have  been  artfully  covered  with  a  niinorai  ar,.;- 
ficial  coloring?  The  practice  has  covered  a  period  of  so 
niany  years,  tliat  it  4ias  become  a  custom  which  wa; 
assumed  to  be  practically  a  necessity. 

What  influence  is  there  about  Tea,  which  should  cause 
importers  and  retail  dealers  to  continue  along  the  old 
lines  year  after  year,  however  progressive  they  may  be  in 
ether  branches  of  commerce?  Is  the  soothing  power  of 
Tea  so  great  that  it  should  cause  commercial  activity  to 
slum.ber  over  its  evils,  and  accept  its  abuses  without  com- 
ment? 

Who  Is  111  Fault? 

Perhaps  the  Tea  importer  who  had  full  knowled'i,e  of 
the  artificial  coloring,  lacked  moral  courage  to  face  the 
retail  dealer  with  any  proposition  different  from  that  rul- 
irig  fifty  yeai's  ago.  Perhaps  the  retail  grocer  diri  iicr 
know,  01  did  r.ot  feel  it  any -part  of  his  duties  to  inf.- rm 
the  consumei-s  that  Teas  were  fearfully  and  aboniiimliy 
cclored.  Perhaps  the  Tea  drinkers  of  this  country  were 
in  l;lissful  igruirance,  or  dreamy  apalhy.  | 

Colored  With  Bliick  Lciid.  | 

The  fact  remains  and  so  plainly  so,  iliat  hs  "who 
runs  may  r^nd."  lhal  Gi-een  Teas  are  arlificiallv  colored 


green,  willi  mineral  coloring  material,  and  that  basket- 
fired,  or  so-called  uncolored  Teas,  are  colored  dark  with 
black  lead. 

This  mineril  coloring  was  put  on  Teas  to  give  uiii- 
f'/nnity  in  colci,  to  covei  up  the  yellow  leaves,  or  in  other 
'vci-ls,  to  deceive,  to  make  a  poor  leaf,  have  the  same 
ai);)e.irance  ps  gcod  leaf;  a  very  cunning  irick  of  the  trad':. 

L  used  the  woi'd  "was  "  implying  that  colored  Teas 
were  a  thing  of  the  past.  That  is  V\'roug,  artificially  coi- 
crcd  Tea.i  are  Vfiy  iiraeh  in  evidence  from  the  1907  crop 
ui  every  Tea  market  in  the  country.    Should  they  be? 

8ho!!h!  l(c  IJigidly  Excluded.  ' 

Ah;  (hat  is  another  matter.  It  is  my  personal  opinion, 
based  on  years  of  Tea  experience,  that  artiflcially  coated 
1  r  riii  ;ied  lea.,  sliould  bo  rigidly  excluded;  but  if  per- 
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BUTTEIt,  EGGS,  CHEESE,  CANNED  GOODS, 
SALT.  SALT  FISH,  ETC. 


Phones,  Temporary  3368,  3369. 


33-3->.37-3i>  CLAY  STREET. 
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Frank  F.  Wear,  D.  S.  A. 

For  Pacific  Coast 


Office: 

137-39  Telegraph  Ave. 
Oakland,  Cal. 
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ASSOCIATION  ROSTER 


NATIONAL  RETAIL  GROCERS'  AS- 
SOCIATION OF  THE  UNITED 
STATES. 


President,  Charles  J.  Kramer,  Little 
Rock,  Ark. 

Vice-President,  Simon  Clark,  Du- 
luth,  Minn. 

Secretary,  John  A.  Green,  Cleveland, 
Ohio. 

Treasurer,  Henry  W.  Schwab,  Mil- 
waukee, Wis. 

Director,  for  three  years,  F.  B.  Con- 
nolly, California. 

Director,  for  one  year,  A.  W.  Far- 
linger,  Georgia. 

Senior  Director,  L.  F.  Padberg,  St. 
Louis,  Mo. 

Membership  and  Annual  Dues — Two  class- 
es of  members  are  recognized  by  the  by- 
laws ot  the  Association — delegates  from  local 
or  State  Associations,  and  individuals  from 
cities  or  towns  where  there  are  no  local  as- 
.'sociations  or  when  existing  associations  do 
not  affiliate  with  National  Association. 

The  dues  of  Associations  are  25  cents  per 
capita  of  local  membership. 


F.  B. 


PACIFIC  COAST. 
Itetail  Grocers'  Association. 
President. 

Fancher — Sacramento,  Cal 
First  Vice-President. 


J.  R.  Newberry — Los  Angeles,  Cal. 
Second  Vice-President. 

Fred  Dresser — Portland,  Ore. 

Secretary 
H.   Hauch,   Alameda,  Cal. 


Californln    Retail    Grocers    and  Mer- 
cliants'  Association. 

Fresident,  Geo.   B.   Doyle,   San  Francisco. 
1st   Vice-rresident,    P.    N.    Aubry,  Stock- 
ton. 

2nd  Vice-President,  C.  A.  Mottaz,  Los  An- 
geles. 

3rd  Vice-President,  H.  E.  Jones,  San  .Jose. 
Treasurer,  C.  B.  Pearson,  Stockton. 
Secretary,  F.  B.   Connolly,  San  Francisco. 

Directors: 
A.   A.   Jost,  Sacramento. 
"W,  C.  Longstreth.  Los  Angeles. 
J.  R.  Newberry,  Los  Angeles. 
J.   J.   Hughes,   Nevada  City. 
J.  F.  Limpinsel,  Placerville. 
L.  Warnke,  Alameda. 
H.  K.  Duncan,  Oakland. 
L.  R.  Bccleston,  Fresno. 
P.  B.  Connolly,  San  Francisco. 
E.  Kilgore,  Sacramento. 
John  W.  King,  San  Francisco. 


ASSOCIATION  RETAIL  GROCERS  OF  SAN- 
FRANCISCO. 

PRESIDENT— John  W.  Kins,  22nd  and 
Valencia  Sts. 

1st  VICE-PRESIDENT— A.  L.  Zett,  2,S07 
Mission  St.  ' 

2nd  VICE-PRESIDENT— Jesse  W.  Trask, 
339  Devisadero  St. 

TREASURER — John  F.  Schoiner,  3149  24th 
St. 

SECRETARY — Frank      B.      Connolly,  901 

Stanyan  St. 


DIRECTORS — jM.  Brock,  3325  Sacramento 
St.;  James  S.  Irvine,  Bush  and  Franklin  Sts.; 
George  B.  Doyle,  Haight  and  Cole  Sts.;  Ous 
Lehrke,  627   Tennessee  St.;   Antone  Zeitich, 

1995  Union  St. 


YOUI?  EVERY  WANT  IN 

PAPER 

Can  Ri'  Siipi>Iicd  hy 

A.  Zellerbach  &  Sons 

421  JACKSON  STF?EFT 
'<ini    I'm  .!  Kco  Cal 

LASH'S 

Kidney  and  Liver 

BITTERS 

CURES  DYSPEPSIA 

17S1  Mission  St.,  S.  F.,  C»' 


IT  WILL  BE  YOUR  BEST  CUSTOMERS, 


or  some  slow 
best  ones,  that  cal 


er  s 


Always  supply  it  and  you 
will  keep  their  good  will. 


HAND  SAPOLIO  is  a  special  toilet  soap — superior  to  any  other  in  countless  ways — delicate 
cenough  for  the  baby's  skin,  and  capable  of  removing  any  stain. 

Costs  the  dealer  the  same  as  regular  SAPOLIO.  but  should  be  sold  at  10  cents  per  cake. 
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l)eoi)le  who 
Nature  ii;- 
;h  srade  to 


Tea  Inspection  Act — Food  and  Drills  Aci. 

Sui)i)lenieiitary  to  his  ai  ticle  Mr.  I'hilt  liaiidi'd  us  thi-  fol- 
lowing memorandum  tal<en  from  the  "Siiice  Mill"  for  July, 
showing  the  attitude  of  the  Attorney-General  of  the  Tnited 
States  with  respect  to  the  conflict  between  the  Food  and 
Drugs  Act  of  1906  and  the  Special  Tea  Inspection  Act  of 
1897: 

"An  important  opinion  by  I'nited  States  Attorney-Gen- 
eral Charles  J.  Houaparte  to  the  Secretary  of  the  Tieasury, 
on  the  relations  between  the  Tea  Inspection  Act  ;i>iil  the 
Federal  Food  and  Drugs  Act,  was  only  recently  published, 
though  the  opinion  is  dated  February  23,  1907.  A  digest  of 
the  oi)inion  is  as  follows: 

"  'There  is  no  such  repugnance  between  the  Special 
Tea  Inspection  Act  of  March  2,  1897  (29  Stat.,  604),  and  the 
general  Food  and  Drugs  Act  of  .lune  30,  1906  (34  Stat.,  768), 
as  to  prevent  them,  generally  si)eaking.  from  standing  to- 
gether. 

X  Telepl         "..„•  ..,1  ooo  X 


lione  Market  228. 


reaches  the  consumer,  carry  its  own  tale,  and  be  plainly 
branded  " Artifit'ially  Colored." 

Pure  Tea  at  Last. 

The  year  1907  will  go  into  Tea  history  as  the  period 
when  Tea  interests  awakened  to  the  realization  that  ])ow- 
dered  soapstone  or  black  lead  does  not  tend  to  improve 
the  beverage  For  the  first  time  wilhin  the  recollection 
of  the  oldest  Tea  Merchant,  something  has  actually  hap- 
pened, for  at  least  one  large  importing  Tea  house  in  San 
Francisco  has  broken  the  manacles  of  tradition,  and 
imported  large  supplies  of  PURE  TEA. 

Think  of  pure  uncolored  Pan  Fired  and  Basket  Fired 
from  Japan,  think  of  Pure  uncolored  Gunpowder  and 
Young  Hyson  from  China.  Did  you  ever  hear  of  such  a 
thing?    Yet  it  is  an  existing  fact. 

AppearanO'e  of  Pure  Ten. 

In  appearance  the  good  grades  of  Pure  Pan  Fired  are 
attractive  in  make,  anci  rather  dark  olive  green  in  color. 
They  look  just  what  they  are.  Pure  Clean  Tea. 

The  common  grades  show  some  yellow  leaf,  which 
clearly  classify  them  where  they  belong:  viz.,  common  Tea. 

Basket  Fired  in  the  upper  grades  are  not  much 
changed  in  appearance;  the  absence  of  black-lead  coloring 
is  an  improvement;  these  Teas  look  pure  and  attractive; 
the  low  grades,  true  to  Nature,  show^  that  they  are  low- 
grades. 

In  the  judgment  of  Tea  experts,  the  high  and  good 
grades  of  Moyune  and  Ping  Sney  Gunpowders  and  Young 
Hj'sons  are  vastly  improved  by  being  clean  and  pure, 
while  the  low  grades  have  more  or  less  yellow  leaf,  which 
has  heretofore  been  covered  by  coloring. 

What  Clipping'  Sliows. 

I  have  spoken  only  of  the  relative  appearance  of  the 
dry  leaf.  Now  let  us  take  two  cups  and  put  the  water  on 
a  pure  pan  fired  and  an  artificially  colored  "pan  fired." 
Looking  into  the  depth  of  the  cups,  we  will  find  one  as 
clean  and  clear  as  am.ber,  the  other  will  be  clouded  with 
soapstone  flour,  insoluble,  indigestible. 

In  drinking  quality  there  is  no  comparison,  the  Pure 
Teas  are  immeasurably  superior;  they  taste  like  Tea,  not 
like  a  mixture  oi  mineral  coloring  and  Tea.  Nature  mad;' 
the  Tea  plant  for  some  wise  purpose,  and  human  skill  has 
not  raised  the  standard  of  that  purpose  by  artful  adulier- 
ation. 

In  truth,  Tea  should  not  be  considered  a  mere  com- 
mercial article,  to  be  bought  and  sold  at  the  lowest  ob- 
tainabl3  price,  irrespective  of  purity  and  quality;  on  the 
contrary,  the  leaves  of  the  Tea  plant  should  be  looked 
upon  as  a  munificent  gilt  from  Nature,  calculated  to  give 
pleasure  to  the  palate,  to  mildly  stimulate  the  system,  to 
promote  friendship  and  social  happiness. 

Will  lou  Help? 

Will  you  lend  your  aid  by  supplying  the 
depend  viton  you  with  Tea  that  is  PURE,  as 
tended  it  should  be;  Tea  that  is  sufficiently  hi 
produc^^s  an  agreeable  beverage? 


(Mir  floods  More  Than  Conipl.v  >Vifli  National  I'lire 
Food  Law. 
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Elastic  Starch 

Pops  Corn  Starch 

Tiger  Brand  Lump  Starch 

Standard  of  Excellence  and  Purity  l 


J.  c. 

New  Haven,  Conn, 


Manufactured  by 

HUMBINQER  BROS. 
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Keokuk,  Iowa 
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Sperry  Flour 
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PROFIT 


The  most  Popular  Brand  on  the  Market 
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"  'The  Food  and  Drugs  Act  does  not  appear  to  have 
been  intended  as  a  substitute  for  the  earlier  statute  in  the 
matter  of  the  importation  of  tea,  but  both  statutes  are 
cumulative  in  so  far  as  the  importation  of  tea  is  concerned, 
and  both  should  be  given  effect. 

"  'An  importation  of  tea  is,  therefore,  subject  to  the  pro- 
visions of  both  Acts — that  is,  it  must  comply  v/iLb  tbp 
standards  established  by  the  Secretary  of  the  Treasury  un- 
der the  Tea  Inspection  Act,  and  must  also  stand  the  tests 
in  reference  to  adulteration  and  misbranding  imposed  by 
the  Pood  and  Drugs  Act. 

"  'Imported  tea,  although  meeting  the  requirements 
of  the  Tea  Inspection  Act  of  1897,  is  still  subject  to  the 
provisions  of  the  Food  and  Drugs  Act  of  190G  regarding 
adulteration,  labeling,  misbranding  and  guaranty. 

"  'In  case  of  repugnancy  between  any  specific  provis- 
ions of  the  two  statutes,  the  provisions  of  the  Food  and 
Drugs  Act  would  prevail  to  the  extent  of  that  repugnancy, 
and  any  conflicting  provision  of  the  Tea  Inspection  Act 
would,  to  that  extent,  be  impliedly  repealed. 

"  'In  absence  of  an  express  repeal  of  an  earlier  statute 
by  a  later  one  covering  the  same  subject,  effect  should  be 
given  to  both  unless  there  is  a  positive  repugnance  be- 
tween them,  in  whole  or  in  part,  in  which  case  the  earlier 
statute  is  repealed  by  implication  to  the  extent  of  such 
repugnancy,  or  unless  the  provisions  of  the  latter  statute 
cover  the  whole  subject  of  the  earlier  law  and  are  plainly 
intended  as  a  substitute  therefor,  in  which  case  there  is 
likewise  a  repeal  of  the  earliest  statute  by  implication.'  " 
Previous  Article. 

N.  B. — Believing'  thai  our  readers  will  be  interested  I'n 
furtlier  study  of  this  matter,  we  reprint  beloiv  an  iwtor- 
tiew  t^iven  the  Editor  of  this  j(ai)er  last  April  and  printcfi 
i?i  our  issue  of  April  5th, 

In  an  interview  with  Mr.  Chas.  B.  Piatt,  Vice-President 
of  J.  A.  Folger  &  Co.,  and  member  of  the  U.  S.  Board  of  Tea 
Experts,  he  states  that  at  the  session  of  the  Board,  held  in 
the  Appraisers'  Building,  New  York,  last  February,  it  was 
the  opinion  of  the  Board  that  teas  were  regulated  by  the 


Special  Tea  .\ct  approved  March  27.  1S97,  which  act  wa.'- 
not  rsi)ealed  by  the  General  Food  and  Dnis  Art  of  1900. 

Thus,  while  tea  was  the  only  Itevera^e  on  which  arli- 
flcial  nnneral  coloring  was  curtailed  by  the  .National  Cov- 
ernnient  for  the  period  intervening  from  1897  to  1900.  thus 
standing  in  the  light  of  being  the  first  step  in  the  direc- 
tion of  pure  food,  yet  today,  the  Pure  Food  recluirenlent^• 
of  the  Food  and  Drug  Act  reverse  the  situation  and  place 
lea  in  the  po'^ition  of  l)eing  the  only  article  admitted  into 
this  country,  which  may  be  colored  or  coated  with  ani- 
ficial  mineral  coloring  matter.  This  position  is  hartliv 
logical,  but  insomuch  as  the  Treasury  Dei)artnient  has 
approved  the  Tea  Hoard's  selections  of  Standards,  this  wlil 
remain  in  force  for  another  year. 

The  new  SL-uidards  are  closely  along  the  lines  of  pre- 
vious years  and  will  compel  the  U.  S.  Tea  Kxaniiiiers,  who 
are  located  at  the  examining  ports,  viz.,  San  Francisco.  New- 
York,  Chicago,  Taconia,  St.  Paul  and  Honolulu,  to  admit 
teas  artificially  colored  green  and  artificially  colored  black, 
providing  the  amount  of  coloring  is  not  in  excess  of  the 
coloring  on  the  Government  Standards. 

It  is  generally  claimed  that  the  green  coloring  mailer 
used  on  Pan  Fired  .lapans,  Gunpowders  and  Young  Hy.sons 
'if  China  and  the  black  coloring  used  on  Basket  Fired 
.lai)ans  is  harmless  in  the  small  quantity  used,  and  indeed 
doubtless  it  is.  but  Mr.  Piatt  says  he  cannot  recall  ever 
l  e:uing  the  claim  that  such  coloring  is  wholesome,  al- 
though as  it  is  evidently  put  on  for  the  i)urpose  of  making 
the  "dry  leaf"  appear  of  a  higher  grade  than  it  really  is.  it 
might  be  spoken  of  as  ai)i)etizing,  but  so  also  could  other 
artificiaiiy  c(^lored  food  products,  which  are  prohibited,  be 
called  appetizing. 

Since  artificial  coloring  adds  nothing  to  the  drinking 
qualities  of  tea,  the  question  naturally  arises.  "Why  is  it 
used?"  The  only  ready  reply  is  "Tea  tradition,"  which  is 
however,  far  from  being  an  adequate  reply. 

It  has  been  customary  for  years  to  put  mineral  color- 
ing on  tea,  theoretically  to  retain  the  flavor,  but  |)ractically 
for  the  purpose  of  deception. 


ne  Association 


Main  Office:  Townsend  5treet 

Near  Srd  St.,    San  Francisco 


;iS^' 


Owning  and  operating  Wineries,  Vineyards  and  Distilleries  in  all  the 
^  Wine-Making  Districts  in  California. 
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"Do  the  tea  drinking  natives  of  China  and  Japan  drink 
artificially  colored  tea?"  No!  emphatically  no;  they  drink 
pure  tea  and  drink  it  incessantly,  morn,  noon  and  night; 
in  fact,  the  uncivilized,  as  we  elect  to  call  them,  laugh  at 
the  idiosyncrasies  of  the  people  of  boasted  civilization,  who 
persist  in  feeding  themselves  with  soapstone  or  black  lead, 
while  enjoying  their  cup  of  tea. 

As  a  matter  of  fact,  the  native  Japanese  tea  dealers  are 
giving  the  weight  of  their  influence  toward  the 
shipment  of  Pure  Japan  tea  to  this  country,  believing  that  a 
radical  change  of  this  nature  would  restore  confidence  in 
tea  and  increase  its  consumption. 

It  is  also  Lhought  that  the  vast  number  of  tea  drinkers 
in  this  country  now  believe  that  they  are  getting  pure  tea, 
and  would  certainly  demand  it  from  their  grocer,  if  they 
knew  of  the  customary  coloring  put  onto  green  teas,  but 
between  the  native  tea  grower  in  the  Orient  and  the  Ameri- 
can consumer,  there  seems  to  be  a  stone  wall,  composed 
of  the  large  Tea  Firing  and  Packing  Houses  in  the  Orient, 
the  importers  of  this  country,  and  the  retail  distributors, 
all  of  whom  are  working  along  the  lines  of  least  resist- 
ance. The  firing  and  packing  houses  in  the  Orient  put  on 
color  because  the  importers  demand  it;  the  importers  de- 
mand it  because  the  retailers  want  it;  the  retailers  want  it 
because  the  consumers  are  in  the  habit  of  using  it,  thus  the 
chain  appears  complete. 

As  a  matter  of  fact,  the  majority  of  consumers  ask  for 
uncolored  tea  and  have  a  right  to  get  what  they  ask  for, 
since  they  pay  the  price  for  it.  This  phase  of  the  situation 
is  being  recognized  by  some  of  the  importers  and  pure 
teas  packed  in  cartons  are  now  on  the  shelves  of  the  re- 
tailers. 

Would  it  not  be  wise  to  urge  all  distributers  to  dis- 
continue selling  colored  teas,  offering  none  but  pure,  thus 
anticipating  the  time  when  the  Board  of  Tea  Experts  shall 
make  this  article  conform  to  pure  food  requirements? 
Whether  teas,  in  the  near  future,  are  pure,  uncolored  teas 
from  force  of  legislation  or  from  the  choice  of  commercial 
demands,  matters  not  so  long  as  they  become  pure. 

c* 
<* 


It  might  be  advisable  to  state,  to  avoid  giving  a  false 
impression,  that  some  teas  are  now  pure  and  above  sus- 
picion; as  a  rule,  such  black  teas  as  Ceylons,  Indians, 
Congous  or  English  Breakfast  from  China,  and  Oolongs 
from  Formosa,  are  free  from  artificial  coloring  and  meet 
not  only  the  requirements  of  Pure  Food  Laws,  but  also  the 
requirements  of  commercial  honor,  standing  on  their  own 
merits,  in  cup  quality,  without  the  addition  of  coloring  to 
make  them  have  a  deceptive  style. 


LABELS  AND  SAMPLES. 


Niitioiiiil  Killing  On  Use  of  Labels — Ho>v  Samples  Are  to  Be 
Secured. 

Under  date  of  October  16,  the  authorities  at  Washing- 
ton issued  the  Bulletin  printed  below;  same    being  of 
great  interest  to  the  trade,  we  print  it  verbatim: 
F.  I.  D.  78-79.  Issued  October  16,  1907. 

UNITED  STATES  DEPARTMENT  OF  AGRICULTURE. 
Office  of  tlie  Secretary  Board  of  Food  and  Drug  Inspection. 


FOOD  INSPECTION  DECISIONS  78-79. 

78.    The  Use  ol  I.abeLs  After  Oct.  1,  1907.    79.    Collection  o(  Samples. 
(F.  I.  D.  78.) 

THE  rSE  OF  LABELS  AFTER  OCTOBER  1,  1907. 

When  the  rules  and  regulations  for  the  enforcement  of  the  Food 
and  Drugs  Act  were  issued  by  the  three  Secretaries  on  Octcber  IG. 
190G.  one  of  the  regulations,  17  (i),  provided  that  any  labels  printed 
and  on  hand  that  day  which  did  not  contain  a  misstatement  as  to  the 
character  of  contents,  but  which  were  not  in  strict  compliance  with 
other  requirements  of  the  Regulations,  might  be  issued  without  fear 
of  prosecution  until  October  1,  1907. 

Recently  the  National  Wholesale  Grocers'  Association,  and  indi- 
vidual grocers,  wholesalers,  and  jobbers  throughout  the  United 
States,  requested  the  Board  of  Food  and  Drug  Inspection  to  recom- 
mend to  the  three  Secretaries  the  extension  of  the  privilege  until 
October  1,  190S. 

After  a  careful  consideration  of  the  matter  the  Board  has 
unanimousl.v  decided  to  refuse  to  recommend  such  an  extension.  It 
is  the  opinion  of  the  members  of  the  Board  that  sufficient  time  has 
elaijsed  for  manufacturers,  jobbers,  and  wholesalers  to  adjust  their 
lousiness  affairs  to  the  terms  of  the  law  and  of  the  regulations. 

It  is  apparent,  from  the  letters  received  by  the  Board,  that  the 


Pure  Food 

is  discussed  in  the  ''Beer  Line"  it  means 

the  famous 


BOH 

of  the 

Buffalo  Brewing  Co. 


Lageri 
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Plants  located  At 
Watsonville,  Cai. 
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Canon  Gity,  Col. 
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Hi^h  Grade  Ciders,  Vinegars, 
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g-eiioral  imiiressian  exists  that  the  use  of  corrected  labels  will  not  be 
permitted  after  October  1.  IflOT.  This  is  an  erroneous  impression 
and  is  evidently  gathered  from  the  wording-  of  Regulation  17  (i), 
and   more   particularly   from    Food    Inspection    Decision    43.    whi -li 


>ih  fr. 


.1. 


stated  that  on  and  .ifTcr  i  )clob.-r  1 
projierly  printed.    This  statement 
in^'  that  a  further  e.xrefisi       lO;  ii 
is  desirable,  of  course 
offici-  is  -,vho  have  ■■'n 
the  view-point  of  the  mpinifa 
rect  as   oriKinalI,\'  print* 

Any  pei-s hjj 
ceptive    in    an.\-  purtieul 
through  the  use  of  stick 
lention,  hov.pver.  is  iliie^ 
tivo  statements  most  be 
cient,    in  the 
should  be  ail 


l:i07.  the  labels  must  be  originally 
ras  advisory  and  conveyed  a  warn- 
■  ■  nri  i  il-sje  need  not  be  asked.  It 
the  standpoint  of  the  Government 
'li  .aent  of  the  law  and  from 
rs,   that  the  labels  should  bs  eor- 


it  to  use  a  label  which  is  not  false  or  de- 
even  though  this  result  is  arrived  at 
IS,  erasures,  or  other  suitable  means.  At- 
•  d  to  the  fact  that  mi.sleoding  and  decep- 
bliterated.     In  other  words,  it  is  not  suffi- 
opinion    of   the   Board,    that   a    deeepti\e  st'-.lsmenl 
ed  to  remain  on  one  portion  of  the  label  with  a  cor- 


rective statement  upon  another 
correction  will   be   nai\ed  un 
Siirdino  tins  which  were  oiini 
],  1907.     In  t)i  's::.  eases  the  c. 


Iji-rtion  of  the  label.  This  principle 
I  rin:h,  r  notice  in  case  of  decorated 
li  ni  !nufactured  prior  to  .lanuary 

I'ci.aions  may  all  be  made  in  one  label 


attached  seeur.  )>■  ro  one  side  of  the  paclcage.  Each  invoice  should 
be  accomiianii  [1  le,  i  l  ertiHcate  from  the  exporter.  showiYig:  tlie  date 
of  manufacture  of  the  tins.  II.  W.  WIL.ET, 

F.  1>.  D-VbAP. 
GEO.  P.  McCABE. 
Board  of  Food  and  Drus  Inspection. 

Apprtn*ed: 

JAMES  WILSOX. 

Secretary  of  AKrieulture. 
V/ASHIXGTOX.   D.   C,   Octol,.-.-   s,  1:017. 

(F.  I.  I>.  7!).) 
COI.I.KCTIOX  OF  SA^UTKS. 
(Amendment  to  Resulalion  ?,  of  the  Rules  and  Regulation  for  the 
ICnforeement  of  the  Fond  and  Drugs  Act.) 
The  Board  of  Food  and  Drus  Inspection  recommends  that  Regu- 
lation 3  of  the  Rules  and  RcRulations  for  the  Enforcement  of  the 
Food  and  Dru.as  Act  be  .amended  to  read  as  follows,   the  amend- 
ment to  become  and  be  effective  on  and  after  November  1.  lft(J7. 
Kesulation  3.     Collection  of  Sitinples. 
(Section  4.) 

Samples  of  unbroken  packages  shall  be  collected  only  by  au- 
thorized agents  of  the  Department  of  Agriculture,  or  b.v  tlie  health, 
food,  or  drug  officer  of  any  State.  Territory,  or  the  District  of  Col- 
umbia, when  commissioned  by  the  Secretary  of  Agriculture  Cor  this 
purpose. 

Samples  may  be  purchased  in  the  open  market,  and,  if  in  bulk, 
the  marks,  brands,  or  tags  upon  the  package,  carton,  container, 
wrapper,  or  accompanying  printed  or  written  matter  shall  be  noted 
The  collector  shall  also  note  the  names  of  the  vendor  and  agent 
through  whom  the  sale  was  actually  made,  together  with  the  date  of 
the  purchase.     The  collector's  shall  purchase  representative  samples. 


A  sample  taken  from  bulk  ijoods  shall  b-  divid.-.l  into  three 
parts,  and  each  shall  be  labeled  with  the  identifying  marks. 

If  a  package  be  less  than  four  pounds,  or  in  voluino  less  than 
two  quarts,  three  packages  shall  be  purchased,  when  praclicable. 
and  the  marks  and  tags  upon  each  noted  as  above.  When  three 
samples  are  purchased,  one  sample  shall  be  delivered  to  the  liurenu 
of  Chemistry  or  t-o  such  chemist  or  examiner  as  may  be  designated 
by  the  Secretary  of  Agriculture;  the  second  and  third  saniplos  shall 
be  held  under  seal  by  the  Secretary  of  Agriculture,  who.  ui<on  re- 
quest, shall  deliver  one  of  such  samples  to  the  party  from  whom  pur- 
chased or  to  the  party  guaranteeing  such  merchandise. 

When  it  is  impracticable  to  collect  these  samples,  or  to  divide 
the  sample  or  samples,  the  order  of  delivery  outlined  above  shall 
obtain,  and  in  case  there  is  a  second  sample  the  Secretary  of  Agri- 
culture may,  at  his  discretion,  deliver  such  sam)ile  to  parlies  in- 
terested. 

All  samples  shall  be  sealed  by  the  collector  wllh  a  seal  pro- 


vided for  the  purpose. 


H.  W.  WtI.EY, 
P.  L.  DUX  LAP 
GEO.  P.  McCABB, 
Board  of  Pood  and   Drug  Inspection 


Approved : 

.lAMES  WILSOX, 

Secretary  of  Agriculture. 
GEO.  B.  CORTELYOU, 

Secretary  of  the  Treasury. 
OSCAR  STRAUS, 

Secretary  of  Commerce  and  Labor. 
WASHIXOTOX.   D.   C.  October  S.  1907. 


STKK'T  nTKHrKKT.VTIOX. 


(From  tho  Ind  an.ipolis  News.) 

A  nvinihei-  of  small  North  Delaware  street  .i;irls  had 
opened  a  lemonade  stand  at  the  cd.a;e  of  the  cjrh.  The 
drink  was  in  a  large  .silass  pitcher  with  sliced  lemons  float- 
ing appetizingly  at  the  top.  One  small  .^irl,  with  a  red 
crayon,'  had  lettered  the  word  "artificial"  and  leaned  it 
against  the  pitcher, 

"What's  that  for?"  iniiiiired  a  passerby. 

"Pure  Food  Law,"  said  the  .girls  in  chorus. 

"But  why  should  you  lahel  it?  Are  not  the  water,  the 
lemons  and  the  sugar  pure?" 

"Yes." 

"Well,  w^hat's  artificial  about  it?" 
"The  ice." 


28 


THE   RETAIL   GROCERS'  ADVOCATE 


Food  Law  Violations 

Are  to  be  Prosecuted 

Says  Dr,       W.  Wiley, 
BUREAU  CHIEF 

Ninety-Five  Per  Cent  of  3Iannfacturers.  He  Say?:.  Are  Aiix- 
ions  to  (M)ey  Hesriilatioits  Carefully  and  the  Other  Five- 
Fer  Cer.t  Must  (So  Into  the  Tnifed  States  Conrt. 


"Word  reaches  the  Advocate  from  Washington.  D.  C.  thai 
Dr.  Harvey  \V.  Wiley,  director  of  the  Government's  machin- 
ery for  the  enforcement  of  the  Pnre  Food  Act,  is  busily 
engaged  preparing  cases  against  manufacturers  who  have 
violated  its  provisions,  and  will  soon  turn  them  over  to  the 
Attorney-General  for  presentation  in  the  courts.  These 
cases  are  numerous,  and  are  expected  to  give  the  Depart- 
ment of  .lustice  plenty  of  additional  work  during  the  next 
few  mouths. 

"I  expect  the  first  thing  the  defendants  of  these  suits 
will  do  in  a  legal  way  will  be  to  attack  the  constitutionality 
of  tlie  Pure  Food  Act,"  said  Dr.  Wiley.  ■"However,  similar 
laws  have  been  put  into  effect,  and  I  have  no  doubt  that 
this,  one  will  be  found  constitutional.  During  the  year  it 
has  been  in  force  it  has  had  a  decidedly  beneficial  effect 
in  driving  out  adulteration  and  misbranding.  In  other 
words,  it  has  promoted  common  honesty  between  the  manu- 
facturer of  food  products  and  consumers.  Ninety-five  per 
cent  of  the  manufacturers  of  the  country  have  readily 
yielded  to  the  regulations  prescribed  by  the  Department 
of  Agriculture,  and  with  them  we  have  had  no  trouble 
whatever. 

"We  now  have  forty  laboratories  and  one  hundred 
and  fifty  inspectors  in  the  field.  They  do  their  work  well, 
but  they  do  not  cover  the  country  Thoroughly.  There  are 
spots,  particularly  in  the  ]\Iiddle  West,  which  we  have  had 
to  neglect.  To  make  the  application  of  the  law  universal 
we  should  have  more  inspectors  and  laboratories,  and  that 
will  require  a  larger  appropriation  from  Congress.  We 
now  have  $650,000  a  .vear  and  we  need  §1,000,000.  During 
(he  coming  session  of  Congress  shall  ask  for  an  increase 
of  $100,000. 

"  On  October  1  the  regulation  in  regard  to  labels  wc^t 
into"  final  effect,  and  the  law  is  now  in  full  force.  So  far  the 
law  has  not  caused  a  decline  in  stocks  nor  an  increase  in 
the  cost  of  living,  but  it  has  certainly  lessened  the  danger 
of  causing  disease  among  the  American  people  by  means 
of  impure  foods.  It  more  than  justifies  the  money  that  has 
been  spent  upon  it." 

Incidentally,  the  Pure  Food  Law  has  forced  the  Depart- 
ment of  Agriculture  into  the  grocery  business.  Whenever 
a  sample  of  an  article  of  food  has  been  tested  and  proved 
impure,  the  remainder  is  destroyed,  but  the  greater  pari  of 
the  articles  the  department  found  pure,  and  so  the  Govern- 
ment has  hit  upon  the  device  of  selling  the  remainder  at 
auction.  Almost  every  week  quantities  of  preserves,  spices 
and  other  table  delicacies  are  sold  at  Eighth  and  Christo- 
pher Sts.,  New  York.  The  appraiser  of  stores  disposes 
of  them.  In  Washington  the  sales  take  place  under  a  big 
tree  back  of  the  Agricultural  Deiiartnieut  building,  the 
property  clerk  ofljciating.  The  Department  employes  are 
thus  enabled  to  purchase  their  table  dainties  for  a  song. 


Status  of  Canned  Meats* 


Cornell  and  Roast  Beef  of  Old  Iiispectiou  Can  Be  Sold  With- 
out r.iterferesice.   Most  Otlier  Catiued  Meats  Packed 
by  ueiiufabie  ilonsos  Are  Safe  I'luler  State 
and  >ationiil  Laws. 


The  following  letter  was  recently  received  by  one  of  our 
contemporaries : 

"We  have  Libby's,  Armour's  Yeribesi"  and  Rex  canned 
aiul  roast  beef  inspected  under  act  of  1S91. 

"Curtice's  Blue  Label.  Van  Camp's,  Richardson  &  Rob- 
bins'  canned  boned  turkey  and  chicken,  inspected  under 
.\ct  1S91.  Libby's,  Armour's.  Bishop's,  Rex  potted  meats  of 
various  kinds,  inspected  under  act  of  1901.  No  reference 
on  any  of  the  labels  to  the  Pure  Food  Laws  or  guarantee 
that  they  comply  therewith.  If  we  have  given  you  suflS- 
cient  data  kindly  advise  what  is  the  probability  of  these 
goods  complying  with  the  Pure  Food  Laws,  and  we  shall 
be  greatly  obliged." 

"N.  B. — Is  there  any  question  as  to  the  standing  of 
baked  beans  and  soups?" 

In  reply  our  contemporary  says: 

;  "Canned  corned  and  roast  beef  packed  by  any  of  the 
standard  packers  is  safe  no  matter  when  sold.  No  new 
labels  are  necessary  and  the  fact  that  they  are  marked 
"Inspected  under  the  Act  of  1S91'  instead  of  under  the  Act 
of  1906  makes  no  difference.  All  brands  of  canned  boned 
tiirkey  and  chicken  enumera,ed  above  comply  with  the  law 

j  no  matter  what  the  v.crding  on  the  labei. 

j       "Potted  and  deviled  meats  occupy  a  different  position. 

j  Many  of  these  are  improperly  labeled  and  subject  to  con- 

j  fiscation  by  the  Federal  Government.   The  potted  and  devil- 

I  ed  meats  sent  out  this  year  are  properly  labeled  in  most 
instances,  but  the  older  packs  are  unsafe  to  handle.  How- 
ever, there  is  practically  no  danger  of  trouble  with  the 
National  Government  for  several  months,  as  the  Inspectors 
have  their  hands  lull  in  the  East  just  at  present.  Question- 

i  able  goods,  however,  sho'tild  be  sold  off  before  January  1, 
as  the  State  ofl5cials  then  will  begin  an  active  campaign. 
•Vll  of  the  potted  chicken  on  merchants"  shelves,  as  far  as 

!  can  be  learned,  contains  pork  and  should  be  disposed  of 
before  .January  1.  This  refers  to  all  brands  which  were  put 
ap  before  .January  1  of  this  year  and  which  do  not  bear  the 
serial  number  and  inspection  on  the  label  guaranteeing 
it  under  the  Food  Law  of  June  30,  190G. 

"Nothing  has  yet  been  done  regarding  baked  l)eans.  It 
still  is  before  the  departments  at  Washington  and  until  a 
decision  is  rendered  there  ;ieed  be  no  fear  in  selling  any 
known  brand. 

"  State  officials  in  the  East  claim  to  have  found  dan- 
gerous preservatives  in  a  well-known  barnd  of  canned 
soups  and  it  is  possible  that  there  will  be  trouble  here 
after  the  first  of  the  year,  but  no  notices  have  been  sent 
out  so  far  covering  these  goods. 

"Where  goods  of  any  kind  are  mislabeled  only  and  the 
contents  of  the  can  fit  for  food  there  is  no  necessity  for 
sacrificing  the  goods.  Here  is  the  Government  ruling  cov- 
ering this  point: 

"  "Any  person  has  a  right  to  use  a  label  which  is  not 
false  or  deceptive  in  any  particular,  even  though  this  re- 
3ulr  is  arrived  at  through  the  use  of  stickers,  erasures, 
^r  other  suitable  means.  Attention,  however,  is  directed 
to  the  fact  that  misleading  and  deceptive  statements  must 
be  obliterated.  In  other  words,  it  is  not  sufficient,  in  the 
opinion  of  the  Board,  that  a  deceptive  statment  should  be 
allowed  to  remain  on  one  portion  of  the  labeh  with  a  cor- 
rective statement  upon  another  portion  of  the  label.  This 
princiiile  of  correction  will  be  waived  until  further  notice 
in  case  of  decorated  sardine  tins  which  were  printed  and 
manufactured  prior  to  January  1,  1907.  In  these  cases  the 
corrections  may  all  be  made  in  one  label  and  attached  se- 
curely to  one  side  of  the  package.' " 
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WANT  BEER  PROFITS. 


Grocers   Insist    That  They   Will  Not 
Marsdie  Goods  That  Do  Not  Pay 
a  Profit, 


If  the  grocers  will  not  handle  beers  that  will  not  pay 
a  profit,  all  bottlers  will  see  to  it  that  no  one  is  allowed 
to  sell  theii'  beer  for  10c.  ^ 

When  a  grocer  sells  a  beer  that  the  bottler  allows  to  be 
sold  for  10c,  he  is  helping  to  destroy  his  profits,  if  he  asks 
only  10c  and  he  is  helping  advertise  his  competitors  who 
sell  for  10c,  if  he  asks  two  for  25c. 

The  retail  grocer  OWES  it  to  the  men  who  protect  the 
retail  selling  price  of  their  beers  to  handle  ONLY  PRO- 
TECTED BEERS  if  they  can. 

Those  who  think  they  must  keep  the  10c  beers  in  stock 
should  boost  the  protected  beers. 

The  following  beers  will  not  be  supplied  to  dealers  who 
sell  them  for  10c.   Help  your  friends. 

RAINIER. 
TACOMA. 
OLYMPIA. 

We  give  herewith  the  opinions  of  a  number  of  well- 
known  .grocers: 

John  W.  King— "I  have  thrown  out  all  beers  that  are 
allowed  to  be  sold  at  10c  from  my  three  stores.  The  grocer 
who  sells  10c  beer  is  foolish  since  there  is  more  profit  in  a 
tv/o  for  2.5c  beer  at  $1.00  than  in  a  10c  beer  at  75c." 

GcOo  B.  Doyle — "I  did  not  handle  any  Olympia  beer  till 


they  protected  the  price.  Then  I  put  in  a  stock  and  have 
thrown  out  all  10c  beers," 

Coiiiiolly  Bros. — "We  will  sell  no  beers  that  our  com- 
petitors can  sell  for  10c.  I  would  be  glad  to  put  in  a  local 
beer  if  the  profit  were  assured." 

Solunitlt  A;  Trask — "We  sell  only  Rainier,  Taconia  and 
Olympia  beers.  We  do  not  propose  to  handle  any  beer  that 
can  be  sold-  for  10c.  It  up.^ets  our  trade  on  two  for  25c 
beer  on  which  we  get  fair  profit." 

Ho  Holiniiiii  &  Co. — "The  grocer  who  sells  beer  for  less 
than  two  for  25c  at  the  present  cost  is  doing  himself  a 
great  injustice.  If  enough  of  the  trade  insist  on  refusing 
to  handle  beers  that  can  be  sold  for  10c,  the  bottlers  will  bo 
glad  to  give  them  this  protection." 

James  S.  Irvine  of  Irvlue  Bros. — "I  am  putting  out  all 
10c  beers." 

G«s.  F.  Lehrko — '  I  will  sell  none  but  protected  beers. 
If  I  can't  get  a  profit  I  don't  see  why  I  should  handle  the 
goods." 

.fames  Courtney — "I  wiH  sell  nothing  but  two  for  25c." 

E.  I.  Fliofrer — "I  sell  all  beer  two  for  25c." 

.Vndersoii  k  Meyer — "When  we  can,  we  sell  the  two  for 
25c  beer.  Men  who  do  not  get  a  fair  profit  cannot  continue 
in  business." 

Arnold  Bros. — "We  carry  nothing  but  Rainier,  Tacoma 
and  Olympia  beer.  We  would  not  think  of  putting  in  a 
beer  that  can  be  sold  for  10c." 

Chas.  Barner— "There  is  a  heavy  demand  for  10c  beers 
in  this  district.  We  push  the  two  for  25c  beers  when  we 
can,  but  our  sales  of  the  protected  beers  have  fallen  off. 
It  is  too  bad  the  local  dealers  will  not  .give  the  local  dealers 
protection,  too." 

Stellinf?  Bros. — "We  will  not  sell  any  beers  for  less 
than  two  for  25c." 

Wm.  Sj)reen — "We  sell  only  two  for  25c  beers  and  our 
customers  are  satisfied." 

W.  A;  II,  Hohn — '  Our  beer  trade  is  constantly  increas- 
ing and  we  sell  only  Rainier,  Tacoma  and  Olympia  beers. 


The  latest  ■Hid  most  up  to  date  Cash  : 
Register  made.  Is  designed  especially  i 
for  Soda  and  Cigar  counters,  and  for  a  ' 
single  department  of  candy  business  j 
where  a  register  of  small  capacity  is  j 
needed.  Registers  from  Five  Cents  to  ] 
One  Dollar,  an  automatic  detail  adder 
ONLY  $55.00  on  small  Monthly  Pay- 
ments. 


This  Cut  shows  our  New  Mode!  de- 
tail arlder.  Registers  from  Five  Cents 
to  Ten  Dollars,  showing  at  the  end  of 
the  day's  business  each  sale  and  the 
amounts,  al^o  the  aniouiU  paid  out. 
charged  and  received  en  account. 

Solid  brass  cabinet,  oxidized  finish, 
equal  to  any  cash  register  selling  ior 
.$200.00,  FOR  ONLY  $85.00.  O.u  small 
monlhly  payme  its. 

Remember!  We  Don't  Belong  to  th 
Trust,  Are  EXCLIISIVP]  dealers 
HALLWOOD'S.    and  INDErENDBN 
dealers  in  Nationals. 


Pacific  Coast  Cash  Reg^ister  Co. 

Maiket  and  Larkin  Sts.       Muirhead  BIdg.  San  Francisco 
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Our  customers  are  willing  to  pay  two  for  25c  for  these 
beers." 

Toyp  Bros. — "We  sell  only  two  for  35c  and  give  back 
10c  for  the  bottles." 

Vim.  i\  Bartsch — "I  will  protect  those  that  protect  me. 
I  am  giving"  up  all  beers  that  can  be  sold  for  10c." 

Carl  A,  Hiibrich — "I  will  not  handle  any  beer  that  the 
bottler  does  not  protect,  so  that  I  can  get  a  profit  on  it." 

J.  C.  Gafirtey,  575  rillmore — "I  will  do  all  in  my  power 
to  advance  the  sale  of  Tacoma,  Olympia  and  Rainier  beer. 
I  will  not  handle  any  beers  that  are  not  protected." 

Beiiay  Bros.,  3189  16th  St.— "I  have  cut  out  all  beer 
that  has  not  protected  the  price." 

N.  Frougscltat,  600  Fillmore — "I  have  thrown  out  all 
local  beer,  as  I  cannot  afford  to  sell  my  goods  without  a 
profit." 

A.  Watkiiis,  801  Turk  St — "I  will  handle  only  beer  that 
has  a  protected  price." 

J.  M.  Meyeri5,  Turk  and  Franklin  Sts. — "I  cannot  afford 
to  give  beer  shelf  room  unless  I  can  make  a  profit.  I  have 
tlu'own  out  all  local  beers." 

A.  Zeitleli,  Union  and  Buchanan  Sts. — "I  have  decided 
to  throw  out  all  local  beer  as  the  profit  does  not  justify  me 
in  giving  it  shelf  room." 

H,  Wolking,  415  Haight  St. — ^"I  am  handling  only  pro- 
tected beers." 

H.  Sehwaderer — "I  will  not  sell  any  10c  beers  at  all.  1 
think  I  am  entitled  to  a  fair  profit  and  the  bottler  ought  to 
help  me  get  it." 

John  F.  Schoiiier — "I  am  pushing  nothing  but  two  for 
25c  beer." 

A.  Hubert — "I  sell  Tacoma,- Rainier  and  Olympia  beer 
for  two  for  25c.  I  have  been  selling  Enterprise  for  10c, 
but  I  will  stop  it  as  soon  as  my  present  stock  runs  out." 

Klnte  &  Siisrken — "We  sell  Rainier  and  Olympia  beers 
at  two  for  25c.  We  keep  10c  beers  in  stock,  but  sell  it  only 
when  the  customer  insists  on  it." 

3Ieisel  &  Starke — "We  will  not  sell  any  beer  for  less 
than  two  for  25c." 

A.  Trefa — "I  get  two  for  25c  and  will  not  sell  for  less." 

BiUier  &  Fox — "We  sell  all  beers  at  two  for  25c,  except 
the  Sunset  and  we  don't  sell  any  of  that  if  we  can  avoid  it." 

Peters  Bros. — "We  handle  no  10c  beers.  Our  trade 
takes  Olympia,  Rainier  and  Tacoma. 

E.  I'loesrer — "I  get  two  for  25c  for  all  beers.  I  sell 
Olymijia,  Tacoma,  Rainier  and  Frederickburg,  but  I  can 
throw  any  of  them  out." 

H=  Scl'acitt — "I  c.eU  onlv  Bellingham  Bay  beer  and  two 
for  25c  for  it." 

T.  Sci>«35i."!;(r — "I  sell  Tacoma,  Rainier  and  Tacoma  at 
the  two  for  25c  price." 

Siic!i;!r'.[  !?<ittcher — "We  will  push  the  sale  of  the  pro- 
tected beer.  Grocers  should  refuse  to  handle  the  10c  beers 
whenever  they  can." 

BoydJ  Bros — "V/e  sell  Tacoma,  Rainier,  Olympia  and 
Yosemite,  but  will  throw  out  the  Yosemite  and  only  handle 
the  two  for  25c." 

Brock  &  Co — "We  only  handle  Rainier,  Olympia  and 
Tacoma  and  sell  them  two  for  25c." 

E.  Broderick — "We  sell  all  beer  for  two  for  25c,  noth- 
ing less." 

Arnold  &  Lennon — "We  sell  all  beers  at  two  for  25c. 
We  will  not  handle  bottled  beer  that  is  allowed  to  be  sold 
for  10c." 

Williaii!  Buriser — "We  sell  all  beers  two  for  25c." 

Bockinain  &  Andrew — "The  only  thing  for  the  grocers 
to  do,  is  to  refuse  to  hanule  beer  that  can  be  sold  for  10c. 
That  is  what  v/e  are  doing." 

Botitis!:;' — "The  mainstay  of  our  beer  business  is 
Rniuier.  TiiCoiiiM  ayrt  Olviuiiia.    We  charge  two  for  25c." 

A.  Bosc — "I  sell  every  brand  of  beer  two  for  25c." 

M,  0,  Iliuiihardt — "I  sell  Rainier,  Tacoma  and  Olympia. 
I  would  not  handle  10c  beer." 

L.  C.  Holijter — "I  sell  Rainier,  Tacoma  and  Olympia, 
two  for  25c.  I  also  handle  10c  beers,  but  only  sell  them 
when  called  for." 

C.  Claiissen — "We  sell  seven  kinds  of  beer,  all  two  for 
25c." 


G.  B.  Clifford  &  Co. — "We  only  handle  Tacoma  and  that 
we  sell  two  for  25c." 

Courtney  &  Correll — "We  sell  Rainier,  Tacoma  and 
Olympia  and  nothing  else.  We  never  did  and  we  will  not 
sell  for  less  than  two  for  25c." 

D.  F.  Keefe — "I  sell  Northern  beers  in  preference  to 
the  other  beers." 

A.  Krome — -"I  sell  Rainier,  Olympia  and  Bellingham 
Bay  and  get  two  for  25c  for  all  of  them." 

Thos.  H.  Corcoran — ■"!  sell  nothing  but  two  for  25c 
beers." 

Dehay  &  Co. — "We  will  put  out  all  the  10c  beers  if  the 
other  grocers  do  the  same.  I  sell  Tacoma  and  Olympia  two 
for  25c,  but  other  beers  if  called  for." 

Dannemarlc  Bros. — "We  handle  Tacoma,  Rainier,  Olym- 
pia and  Weinhard's,  and  sell  them  all  for  two  for  25c." 

Sohert  Deitrich — "I  handle  Rainier,  Tacoma,  Olympia 
and  Yosemite  and  sell  them  two  for  25c.  No  one  in  this 
district  is  selling  beer  for  less." 

Buckley  &  Co. — "We  sell  Tacoma,  Rainier  and  Olymjiia 
and  sell  them  for  two  for  25c.  Sell  10c  beer  only  when  we 
have  to." 

Bultniann  Bros. — "We  sell  Rainier  and  Tacoma  two  for 
25c." 

F.  G.  Eickhorst  &  Co. — "We  sell  Tacoma,  Rainier  and 
Wunder  and  ask  two  for  25c  for  all  of  them." 

John  Bulotti — "I  handle  only  two  for  25c  beers;  will 
not  sell  any  beers  that  can  be  sold  for  10c." 

Frank  Fagothey — ^"I  handle  Rainier,  Tacoma  and 
Olympia  and  sell  them  two  for  25c.  I  will  throw  the  other 
beers  out." 

Flemer  &  Uraulffel — ^"We  sell  all  beers  two  for  25c;  uo 
exceptions." 

H.  Fuelscher — "I  sell  Tacoma,  Rainier  and  Olympia 
two  for  25c.  I  handle  National  and  Wuhder,  but  I  am 
willing  to  throw  them  out." 

J.  H.  Gaffnej' — "I  never,  sold  10c  beer  and  I  do  not  in- 
tend to  sell  anything  but  Rainier,  Tar^.ma  and  Olympia." 

W.  Ho  Garretson  &  Co. — "We  sell  Tacoma,  Rainier  and 
Olympia  two  for  25c  and  nothing  else." 

(xolder  Bros. — "We  handle  Tacoma,  Rainier  and  Olym- 
pia and  sell  them  two  for  25c." 

John  Gropper — "I  sell  every  brand  of  beer,  no  matter 
what  kind,  two  for  25c." 

F.  Ifart.ie — ^"I  sell  Rainier,  Tacoma  and  Olympia  two 
for  25c.    V/heh  called  for  I  sell  National  for  10c." 

Heisry  Heide — "I  sell  Tacoma,  Rainier  and  Olympia 
two  for  25c.  I  also  handle  10c  beer,  but  will  push  the  two 
for  25c  price,  as  we  v/ant  more  profit." 

Heinecke  Bros. — "We  only  handle  two  for  25c  beer." 

Henry  Ilintniann — -"I  will  not  handle  any  other  beers 
but  Rainier,  Tacoma  and  Olympia  unless  compelled  to." 

Carl  Hubrieh — "I  will  sell  nothing  but  Rainier,  Ta- 
coma and  Olympia  two  for  25c.    I  never  did  and  won't." 

John  Lackniann  &  Co. — "We  sell  Rainier,  Tacoma  and 
Olympia,  all  two  for  25c." 

W.  Quinn — "I  get  two  for  25c  for  all  beer." 

M.  D.  Ek»rdan — "I  am  still  selling  some  10c  beer  be- 
cause there  is  a  great  demand  for  it  in  this  neighborhood. 
But  I  am  pushing  the  sale  of  Tacoma,  Olympia  and  Rainier 
at  two  for  25c." 

Roseisstein  &  Schoeni>oIz — "We  sell  Fredericksburg 
and  Weinhard's  at  10c,  but  would  be  willing  to  do  anything 
we  can  to  help  bring  about  a  two  for  25c  price.  We  push 
Tacoma,  Rainier  and  Olympia." 

W.  Preiigsehat — "We  sell  only  Rainier,  Olympia  and 
Tacoma  and  get  two  for  25c  for  it." 

E.  F.  Heiining' — "We  jiush  Olympia  beer.  We  get  two 
for  25c  for  all  beers.    We  sell  a  littie  Bellingham  Bay." 

Jnlius  Levin — "We  sell  Rainier,  Tacoma,  Olympia,  Na- 
tional and  Fredericksburg,  all  two  for  25c." 

Malais  Bros — '  V/e  sell  nothing  but  Rainier,  Tacoma 
and  Olympia  two  for  25c." 

McCaw  Bros. — ^"We  sell  Rainier,  Tacoma  and  Olympia 
for  15c  a  bottle  or  two  for  25c." 

J.  M.  Meyer — "I  handle  only  Rainier,  Tacoma  and 
Olympia  and  sell  them  two  for  25c." 


A  GEEAT  SUCCESS. 


llostou  Cinb  Theatre  Party  at  Alcazar 
Proves  Higlily  rrofit;ilile. 


Gfrocers  aiul  Their  Friends  Gather  iii 
Force, 


Success  beyond  their  fondsst  hopes 
attended  the  Boston  Club's  thearic 
party  at  the  Nev/  Alcazar  on  Tuesday 
evening.  With  the  exception  of  about 
50  sats  in  the  balcony,  the  entire  ca- 
pacity of  the  house  was  sold  out,  and 
the  profits  accruing  to  the  organization 
were  of  course  extremely  satisfactory 
to  the  membership. 

The  players,  enthused  ;..v  f-ucl! 
house,  gave  a  most  excellent  no  -fori.i- 
ance  of  that  stirring  drama,  'Tlie 
Heart  of  Maryland."  Much  crpilit  was 
due  to  the  various  membois  of  i)ie 
company  for  thsir  splendid  portrayals 
of  the  various  characters. 

The  lobby  of  the  tlieatre,  lietween 
.the  various  acts,  made  one  tliiuk  that 
they  were  attending  a  groc-^rs"  con- 
vention. Merchants  from  all  parrs  of 
the  city  were  present  and  were  very 
much  gratified  at  the  success  of  the 
undertaking,  realizing  as  they  did  that 
the  local  organization  v/onld  not  be 
called  upon  for  such  a  h?avy  drain  on 
its  resources  when  the  delegates  for 
the  National  Convenlion  were  selected. 

The  money  made  by  this  entertain- 
ment will  be  used  for  legitimate  pur- 
poses and  to  a  large  extent,  may  be 
considered  as  an  advertising  fund, 
since  it  will  enable  the  delegates  from 
California  to  maintain  the  dignity  of 
this  great  state  n  the  proper  manner 
when  they  reach  the  Hub. 

All  of  the  boxes  were  filled  with 
grocers  and  their  friends.  The  Pacific 
Coast  Syrup  Co.  occupied  one  of  the 
large  boxes  on  the  left  side  of  the 
house,  and  next  to  them  Joseph  A. 
Stulz  (the  grocer  candidate  for  Public 
Administrator)  occupied  two  boxes: 
entertaining  during  the  evening  the 
various  candidates  who  are  with  him 
on  the  Unon  Labor  ticket. 

On  the  right,  some  of  the  Good  Gov- 
ernment League  candidates  and  their 
friends  occupied  one  box  and  in  anoth- 
er box  were  Mr.  Geo.  B.  Doyle,  Presi- 
dent of  the  State  Grocers'  Association, 
as  well  as  Mr.  Frank  B.  Connoly,  Sec- 
retary of  the  organization  just  referred 
to,  also  Mr.  John  W.  King  (candidate 
for  Sitpervisor  on  the  Republican 
ticket)  and  a  director  of  the  State  Gro- 
cers' Association.  Mr.  C.  E.  Pierce,  the 
coast  representative  of  tlie  Egg-O-See 
Cereal  Co.,  was  also  with  the  box 
party  just  named,  accompanied  by  his 
charming  bride.  Just  beyond  them  the 
"Gobblers'  Roost"  had  a  box  to  them- 
selves. (The  "Gobblers"  is  a  grocers' 
secret  society,  now  being  organized 
throughout  the  United  States,  "Roosts" 
having  been  organized  in  Denver,  Chi- 
cago, New  York  and  Boston).  Those 
present  in  the  Gobblers'  box  were: 
Messrs.  Henry   Von    Issendorf,  J.  F. 


I  Kelly,  Ed.  Martin,  Frank  Fuller,  Ru- 
j  dolf  Gingg,  Ed.  Baumbcrger,  Fred  Von 
1  Issendorf,  J.  R.  Kelley,  Ed.  McElroy 
j  and  Allen  Roper. 

Mr.  Jesse  Trask  and  party  occupied 
I  two  upper  boxes.    Upper  boxes  were 
also  taken  by  Weill  Bros.,  Mr.  Anto- 
nio Zeitich,  The  American  Milling  Co. 
'  and  Messrs.  Harrison  and  Eddy. 

Quite  a  number  of  the  city  salesmen 
of  the  various  houses  doing  busines:-. 
with  the  grocers  secured  a  block  of 
,'  seats  in  the  center  of  the  house,  where 
I  they    held    forth   in    all    their  glory 
'  throughout  the  evening, 
j     Next  week  we  will  publish  a  list  of 
'  those  firms  and  individuals  to  whom 
thanks  are  due  for  the  splendid  suc- 
cess of  the  affair. 


If  you  ask  a  merchant  what  volume 
of  business  he  is  doing  and  he  does  [ 
not  tell  you,  it  is  not  because  he  does 
not  know.  Mighty  few  merchants  ai-e 
not  able  to  tell  that.  But  when  it 
comes  to  telling  what  percentage  of 
profit  they  are  making  on  that  volume 
of  business,  many  are  silent  because 
they  are  not  posted  on  it.  Yet  the 
percent  age  of  profit  is  a  very  import- 
ant item  of  btisiness. 


An  Auto?  No! 

Peanut  and  Popcorn  Seller. 
Catalog  show'ctn  f8.M)  to 
JimOO.   On  easy  terms. 

KINGERY  MFG.  CO. 
lOe  F.  Pearl  SI.,  Cincinnati 


Greer's  Washing  Ammonia 

It  lias  eoiiie  Id  our  kiii>'vlo<iKe 
there  is  ;iri  Mtli-mi>t  to  i  til  ioiIiko  on  th«' 
inrirUet   :i    W .\SI  1 1  .\'( ;    A  .\1  .Ml )XI  .\  rn:iil< 
from    llonoH  niiil    \iiliii:il    Itt-fiiMr.  We 

triirt  t'i:it  the  trri.lc  will  t;ilco  timr?  to 
I  iivosi  i^'ate  the  cli.-ir.iilrr  of  llii.« 
STUKF.  w'lich.  if  .solil  to  the  con.«!mn<-r 
will  only  tpn<I  to  ilipi  inir.isre  the  ii.^e  of 
Viniiiniiia  a:;  a   hoiisohol.l  irticlf- 

Pacific  Amnionia  Bottling  Co. 

310  Sacramento  St.,  San  Francisco 
Telephone  Temporary  3898 

i!iule  ^IiiniifnetiirtTs  «ir  A  ■iiiii<iiil:i  rriiiii 
^liut  riil  I'rfxiiiot.s  «>n  tin*  I'su-llic  (  iiaNt. 

SAX  FIlANC  LSrO,  (  A  I.. 

C.VUTION — As  there  ar«  numerous 
brands  of  impure  and  weak  washing 
annnonia  offered  to  the  trade  imitating 
the  s;:>-le  of  our  lal)el.  be  careful  to  see 
that  our  signature  Trade  Mark  is  on 
each  bottle — Uobt.  I*.  (Jrcer.  Trade 
Mark. 


The  Eureka  Insect  Externiinatoi 

is  a  preparation  of  eight  different 
drugs  and  is  so  well  compounded  that 
it  actually  de.';troys  insects,  yet  tt  ia 
harmless  to  the  human. 

It  kills  Fleas,  Flies,  Ants,  Moths. 
Bedbugs,  Roaches,  Lice,  Mosquitos, 
Etc. 

Price   list,   page  28. 

For  Sale  by  tbe  Wholesale  Drug  and  Grocery  Trad*" 
JOSEPH  FUSCH,  Manufacturer. 

1797  Bray  Are. 

FniltTale,  Cal.  Phone  .Merritt 
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NEW  FOOD  IlEGULATIONS. 


Commissioners  in    Six    Nortik western 
States  Enact  Eviliiigs  Tiiat  Cause 
Protest— Trade  May  Uiiite  in 
Objection  to  Tiieir  Oyera- 
tiou. 


The  new  system  of  food  regulations, 
framed  jointly  by  the  Food  Commis- 
sioners of  six  States  in  the  Northwest 
and  instiuted  at  a  recent  convention 
•  in  St.  Paul,  is  causing  a  great  deal  of 
commotion  and  not  a  little  indignatioii 
in  the  grocery  trade.  In  some  re- 
spects it  is  the  opinion  of  the  trade 
that  the  regulations  are  more  string- 
ent than  the  laws,  and  there  is  con- 
siderable talk  of  a  united  protest  from 
the  trade  through  the  several  grocery 
associations  in  the  States  affected,  as 
well  as  possibly  by  concerns  outside, 
but  which  have  large  trade  connec- 
tions in  the  States  of  North  Dakota, 
South  Dakota,  Minnesota,  Wisconsin, 
Iowa  and  Illinois. 

Just  who  inspired  the  conference  or 
just  what  power  the  Commissioners 
had  to  enact  regulations  which  may 
prove  to  be  more  stringent  than  the 
laws  themselves  is  not  known.  There 
is  a  suspicion,  from  the  close  resemb- 
lance of  some  provisions  to  those  in 
the  North  Dakota  law,  that  the  Com- 
missioner of  that  State  had  much  to  do 
with  it.  The  resolutions  did  not  clear- 
ly state  when  they  should  become  op- 
erative, and  if  an  effort  is  made  to 
make  them  effective  at  once  there  will 
probably  be  a  great  deal  of  protest. 

The  State  Food  Commissioners  pres- 
ent were:  E.  F.  Ladd,  North  Dakota; 
J.  Q.  Emery,  Wisconsin;  B.  K.  Slater, 
Minnesota;  A.  H.  Wheaton,  South  Da- 
kota; A.  H.  Jones,  Illinois;  H.  R. 
Wright,  Iowa;  Assistant  Commission- 
ers, H.  E.  Schunecht,  Illinois,  and 
John  McCabe,  Minnesota;  chemists,  R. 
Fischer,  Wisconsin;  J.  H.  Shepard, 
South  Dakota;  Julius  Hortvet,  Minne- 
sota; T.  J.  Bryan,  Illinois,  and  United 
States  chemists,  A.  S.  Mitchell,  St. 
Paul,  and  A.  L.  Winton,  of  Chicago,  111. 

The  session  adopted  the  following 
resolutions: 

Resolved,  That  no  artificial  color 
should  be  permitted  in  vanilla  extract. 

Resolved,  That  a  vanilla  extract, 
complying  with  the  standards  of  Unit- 
ed States  Circular  19,  and  containing 
not  less  than  40  per  cent  of  alcohol  by 
volume,  may  be  sold  if  the  face  label 
on  both  carton  and  bottle  contains 
the  following  information: 

First,  net  weight'  or  measure. 

Second,  brand  or  trade  mark  (op- 
tional). 

Third,  "Vanilla  extract."- 

Fourth,  percentage  of  alcohol  by  vol- 
ume. 

Fifth,  the  true  name  and  business 
address  of  the  manufacturer. 

Resolved,  that  the  terms  extracts, 
flavor,  flavoring,  spirits,  essence  and 
tincture  as  applied  to  solutions  used 
for  flavoring  food  products  are  held 
to  be  synonymous,  but  the  use  of  any 
term  in  lieu  of  the  word  'extract"  is 


deprecated  as  applied  to  flavoring"  so- 
lutions made  from  an  aromatic  plant 
or  part  of  the  plant. 

Resolved,  That  any  other  flavoring 
extract  recognized  in  United  States 
Circular  No.  19  and  complying  with 
the  standard  laid  down  in  that  circular 
and  free  from  ai'tificial  color,  may  be 
sold  if  the  face  label  on  both  bottle 
and  carton  contain  the  following  in- 
formation : 

First,  net  weight  or  measure. 

Second,  brand  or  trade-mark  (op- 
tional). 

Third,  name  of  extract  as  recog- 
nized in  Circular  19. 

Fourth,  percentage  of  alcohol  by  vol- 
ume, j 

Fifth,  true  name  and  address  of  j 
manufacturer. 

Resolved,  That  the  use  of  the  alum  ! 
or  any  other  alumium  compound  in  [ 
prepared  fruits,  vegetables  and  condi-  . 
ments,  is  injurious  to  health  and  un-  j 
necessary  and  should  be  prohibited.  | 

Resolved,  That    compound    jellies,  i 


jams  and  preserves  containing  glu- 
cose, cane  sugar  and  fruit,  may  be  sold 
if  labeled: 

First,  net  weight  or  measure. 

Second,  brand  or  trademark  (op- 
tional). 

Third,  the  name  "compound"  follow- 
ed by  the  names  and  percentages  of 
the  ingredients  and  then  with  tlie 
word  "Jelly,"  "Jam,"  or  "Preserve,"  as 
the  case  may  be,  thus: 
Compound. 
30%  Glucose  30%  Currants. 

20%  Cane  Syrup.       20%  Apple. 
Jelly. 

Fourth,  true  name  and  business  ad- 
dress of  manufacturer. 

Resolved,  That  in  compound  jellies, 
jams  and  preserves,  before  mentioned 
no  starch,  gelatin,  gum,  added  acid, 
artificial  coloring  matter,  artificial 
sweetener  or  preservative  will  be  per- 
mitted. 

Resolved,  That  catsups,  conforming 
to  the  standards  laid  down  in  U.  S. 
Circular  19,  including  freedom  from 
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artificial  coloring  matter  and  fillers, 
may  be  lawfully  sold.  After  Decem- 
ber 1,  1908,  the  sale  of  catsup  contain- 
ing preservatives,  except  those  men- 
tioned in  the  standards,  will  be  con- 
tested. 

Resolved,  That  edible  oils  and  fats 
complying  with  the  standards  of  the 
U.  S.  Circular  19  may  be  sold  under 
the  names  there  given.  The  name 
"Salad  Oil  '  is  not  recognized  as  a 
descriptive  or  distinctive  name  for  a 
simple  oil,  and  its  use  as  such  is  not 
approved.  Mixtures  of  edible  oils  in- 
tended for  salad  purposes  may  be  sold 
as  "Salad  Oil  fa  compound),"  provided 
the  names  and  proportionate  amounts 
of  the  ingredients  are  plainly  stated 
on  the  main  label  in  the  order  of  their 
l)redominance. 
Example : 

First,  weigiit  or  measure. 

Second,  brand  or  trademark  (op- 
tional). 

Third,  name,  E.  G. 

Salad  oil  (a  compound)  composed  of 
50  per  cent  cottonseed  oil,  30  per  cent 
peanut  oil,  20  per  cent  sesame  oil. 

Fourth,  the  true  name  and  business 
address  of  the  manufacturer. 

Resolved,  That  the  sale  of  soda 
fountain  syrup  and  crushed  fruits  con- 
taining any  preservative  other  than 
sugar  will  be  contested  after  Decem- 
ber 1,  1908. 

Resolved,  That  the  addition  of  color 
to  any  vinegar  constitutes  an  adultera.- 
tion  whether  declared  on  the  label  or 
not. 

Resolved,  That  solutions  of  artificial 
substances  used  for  flavoring  and 
made  to  resemble  the  flavor  of  pine- 
apple, strawberry,  raspberry,  banana, 
blackberry,  etc.,  may  be  sold  as  "arti- 
ficial pineapple  flavor,"  "artificial 
strawberry  flavor,"  etc.,  if  free  from 
artificial  coloring  and  if  the  labels 
contain  no  statement  or  design  where- 
by the  purchaser  may  be  misled  into 
believing  them  prepared  from  the  nat- 
ural fruits  and  if  the  true  extract  can- 
not be  made  from  the  plant  or  part  of 
the  plant. 

Resoh^ed,  That  such  terms  as  "extra 
quality,"  "first  quality,"  etc.,  as  ap- 
plied to  food  products  be  deemed  a 
misbranding  unless  the  quality  of  the 
goods  corresi)onds  to  the  terms  used. 

Resolved,  That  the  terms  "double," 
"triple,"  etc.,  as  applied  to  flavoring 
extracts  be  held  to  mean,  respectively, 
two  or  three  times  the  minimum 
strength  required  hy  the  standard  as 
given  in  United  States  Circular  No.  19. 

Resolved,  further.  That  the  term 
"concentrated,"  as  applied  to  flavoring 
extracts  is  false  and  misleading. 

Resolved,  That  solutions  of  coum- 
arin  and  vanilla  v/Ul  be  .passed  in  the 
States  here  represented  as  properly 
labeled  as  to  the  name  of  the  product,  \ 
if  they  contain  no  artificial  color  and 
if  labeled  with  the  name  or  names 
of  the  flavoring  principle  or  princip- 
les, together  with  the  word  "flavor," 
as  "vanillin  flavor,"  or  "coumarin  and 
vanillia  flavor,"  etc.,  as  the  case  may  i 
be.  ) 


Resolved,  That  a  copy  of  the  min- 
utes of  this  meeting  l)e  submitted  to 
the  Food  Commissioner  of  each  State 
not  here  represented,  with  the  lequest 
that  he  subscribe  thereto  in  case  goods 
so  labeled  would  pass  as  projjerly 
branded  in  his  State. 


MARVELOUS     PKOfiUESS  SHOWN 
SIX  E  HUE. 


Proinotifiii  Coinniittee  Tcll.s  of  llapid 
(JroAvtli  of  San  Fraucisco. 

In  its  monthly  bulletin  of  progress 
for  October  the  California  Promotion 
comimttee  says: 

"One  year  and  a  half  has  passed 
since  San  Francisco  was  devastated  by 
fire.  During  these  eightosn  montlis 
progress  toward  conii)lcte  recovery  has 
been  marvelous,  and  while  there  is  not 
such  feverish  activity  as  marked  the 
first  12  months,  work  is  progressing  at 
a  rate  unsurpassed  in  any  other  city 
except  New  York  and  Chica.^o.  The  es- 
timated value  of  buildings  for  which 
permits  have  been  asked  since  the 
fire  totals  the  enormous  sum  of  SIOO- 
000,000.  Of  this  amount  $30,000,000  is 
reprerented  by  the  permits  during  the 
past  six  months. 

"Careful  estimates  regarding  cash 
exiiended  for  rehabilitation  and  recon- 
struction, show  that  figure  to  have 
reached  the  total  since  the  fira  of 
.$136,000,000.  That  business  has  been 
on  a  sound  basis  is  shown  by  the  bank 
clearings  during  the  eighteen  months. 
v,-hich  have  amounted  to  a  total  of 
more  than  two  and  a  half  billion  dol- 
lars. 

"During  the  month  considerable 
money  has  been  brought  to  San  Frar»- 
cisco  Trom  the  interior  of  the  state  for 
investment.  Financial  condition? 
throughout  California  have  been  very 
good,  owing  to  heavy  crops  and  high 
prices,  and  as  a  resrilf  the  interior  has 
been  of  material  assistance  in  building 
operations  in  the  metropolis.  The 
financial  crisis  in  the  east  has  had  no 
material  effect  on  California  condi- 
tions. 

"Great  activity  is  shown  in  all  pans 
of  the  state  in  electrical  power  devel- 
opment. Reiiorts  to  the  California 
Promotion  Committee  from  all  interior 
cities  show  greatly  increased  activity 
in  all  lines  of  business. 

"The  following  summary  shov."s  Cal- 
ifornia conditions  for  the  month  from 
September  29  to  October  23,  inclusive: 

"San  Francisco  building  permits,  $1.- 
841,114;  San  Francisco  building  per- 
mits since  the  fire,  $87,147,363;  Los 
Angeles  building  permits.  $926,070; 
Oakland  building  permits,  $648.593.7.">: 
San  Diego  building  permits,  $272,73.5; 
Sacramento  building  permits,  $129,614; 
San  Francisco  real  estate  sales.  530; 
value,  $2,000,000;  San  Francisco  bank 
clearings.  $189,551,793.30;  San  Fran- 
cisco bank  clearings,  October.  1906, 
$189,906,956.05;  San  Francisco  bank 
clearings,  October.  1905,  $169,259.- 
519.64;  Los  Angeles  bank  clearings, 
$47,384,042;  Oakland  bank  clearings, 
$10,759,653.23;   San  Jose  bank  clear- 


ings, $2,789,242.94;  Stockton  bank 
clearings,  $2,76G,7:i:!.2:! ;  San  Francisco 
customs  receipts,  $616,749.71." 


\  dOOD  (  LEKK. 

The  essentials  of  a  good  grocery 
clerk  largely  consist  in  hi^  ability  to 
do  good  conscientious  work.  Ijoth  as  a 
salesman  and  othei  wi.'^e,  and  in  sui-li 
a  manner  as  to  retain  old  palronaio 
and  attract  new  ))usinesR.  A  clerk  of 
this  type  is  not  so  easily  secured  mi  l 
when  found,  a  high  rate  of  wage  fre- 
quently has  to  be  paid  in  order  to  re- 
tain his  services. 

We  know  of  a  clerk  who  comblue.s 
all  of  these  essentials  in  his  niaku-iii). 
but  with  the  remarkalile  condition  th:it 
his  salary  is  a  low  one.  He  alway.s 
appears  well  dressed  and  is  prei»ari-.i 
to  do  a  maximum  amount  of  lab(;r 
whenev?r  called  upon  to  do  to.  We 
are  publishin.g  his  idiotograph  in  Ihi; 
issue.  If  you  will  look  on  page  21. 
you  will  recognize  our  frii-nd. 


WMtANAHAN&SON. 

:vBAmMOfa->'- 


IS  THE  BEST  WHISKEY.  HENCE 

THE  MOST  \^  H(3l.ESOME.  NO 
PRAISE  COUtJD  lilL  .STRONGER 
NO  TESTIMONY'  MORE  CON- 
VINCING  THAN  THE  AP- 
PROVAL  OF  ITS  MILUONS 
OF  P.ATRONS. 


CHARLES  M.  RETSOI.D3  CO  , 
Apenls  for  r«llfi.mm  »nj  NeTad&, 
m-Olt  Kolsoui  St.,  San  Kranci.«co.  C»t 
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THOSE  LITTLE  LEAKS. 


It  isn't  always  the  wholesale  grocery  j 
house  with  the  appearance  of  great- 1 
est  activity  that  makes  the  most  money. 
On  the  contrary,  there  are  many  of 
the  larger  houses  of  the  country  which 
come  out  at  the  end  of  the  year  v.ilh 
very  narrow  margins  and  their  man- 
agers stand  astonished  at  the  shov/in^ 
and  wonder  how  it  all  happened.  As  a 
rule  they  reach  the  conclusion  that 
it  all  came  to  pass  because  they  failed 
to  keep  close  watch  on  the  little  le  iki. 

The  little  leaks  in  the  wholesale  gro-  ; 
eery  business  have  increased  immeii- , 
sely  within  recent  years  and  in  most 
cases  all  unsuspected.    When  it  is  re- 
membered that  the  average  wholesaler  j 
does  business  on  an  average  of  10  per  ! 
cent  margin,  it  is  easy  to  eat  into  the  , 
profits.    A  well   known   local   jobber  \ 
discovered  a  leak  the  other  day  which 
astonished  him.    Ever  since  he  first 
learned  the  business  it  has  been  cus- 
tomary to  figure  carting  on  most  lines 
of  goods  at  2  cents  per  case.  That's 
the  way  he  figured  it  till  one  day  when 
he  had  to  hire  an  outside  teamster  to 
haul  an  invoice  of  canned  goods  from 
one  of  the  docks. 

The  teamster,  it  happened,  had  dif- 
ficulty in  finding  the  exact  goods  he 
was  after  and  considerable  delay  en- ' 
sued.  Then  he  got  into  a  blockade 
on  "West  street  and  more  delay  fol- 
lowed. But  finally  he  loaded  the  150 
cases  called  for  and  hauled  them  to 
the  store.  Under  the  old  rule  the  cost 
of  hauling  would  have  been  figured  at 
$3,  yet  the  jobber  received  the  follow- 
ing bill  a  few  days  afterward: 

Smith  &  .Jones,  to  Jack  Robinson, 
teamster.  Dr.  100  cases  canned  peaches 
to  store  $3  00:  50  cases  canned  peach- 
es to  store  $1*50:  Two  hour's  delay 
on  trip,  etc.,  $2.00.    Total,  $e.50. 

In  other  words,  the  hauling  alone 
had  cost  him  more  than  double  what  i 
he  has  been  calculating  for  years.  And  | 
in  the  case  of  his  own  teams  he  Sus-  ', 
pects  he  has  been  done  even  worse 
than  that.  _  j 

Now  comes  an  American  firm  who  i 
make  paper  milk  bottles.    These  being 
cheap,  are  used  only  once,  and  all  i 
danger  from  the  use  of  unclean  con-  i 
tainers  is  thus  eliminated.    To  pre- 
vent the  milk  from  leaking  out  of  the 
bottle,  the  paper  is  thoroughly  impreg- 
nated with  paraffine.    The  lid  a  pera- 
fhned   cardboard,   makes   a  nermecic 
closure  with  the  parafftne  on  the  bot- 
tle, thus  preventing  ingress  of  bacteria 
from  the  air.    The  ordinary  glass  bot- 
tles, with  card  covers,  are  rarely  suf- 
ficiently well  closed  to  prevent  bac- 
terial contamination  from  the  air. 


Lakeport,  Cal.:— E.  P.  Sailor  has 
purchased  the  mercantile  business  of 
Morrison,  Howe  &  Co.,  at  Upper  Lake, 
with  a  full  stock  of  general  merchan- 
dise. David  Williams,  one  of  the  mem- 
bers of  the  old  firm,  returned  from 
Upper  Lake  this  morning,  after  help- 
ing make  an  Invoice  of  the  stock. 
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Get  the  Habit 


Exactly  117  sets  of  gauging  rods  have  been  dciivered  by 
!he  ''Advocate''  to  its  readers  vvho  thereby  have  absolute 
protection  against  being  charged  v/ith  52  gallons  of  vine- 
.•;„T,r,  molasses,  oil  or  other  liquid  commodity  when  the  bar- 
!  el  will  not  hold  48  gallons  or  is  not  full. 

GaAiging  rods  will  tell  any  one  in  a  minute  if  tne  capacity 
of  the  barrel  is  correct  and  how  many  gallons  are  missing 
if  it  is.  not  full.  There  is  no  other  way  to  ascertain  whether 
you  are  getting  what  you  are  paying  for. 

To  be  sure  you  are  getting  your  money's  worth,  get  a  set 
or  two;  they'll  earn  their  cost  of  $1.45  a  set  delivered,  many 
times  over  during  the  year. 

There  are  two  ways  you  can  be  "done,"  one  by  charging 
you  for  more  gallons  than  the  barrel  will  hold  (which  is  an 
old  trick)  and  then  only  partially  filling  the  barrel,  thereby 
"working"  you  for  another  four  or  five  gallons. 

We  Tvill  deliver  the  gauge  rods  to  you  at  your  store  at 
tlie.<<e  prices,  casli  in  advance,  money  to  be  in  draft,  post- 

oiiiee  or  express  order: 

1  Gauge  and  1  Wantage  Rod  $1.45 

2  «  "2  ,«  "  $2.80 
8      "      "   3      «         "  $4.20 

Cuts  in  this  advertisement  show  both  the  gauge  and  want- 
age rods,  while  the  cut  of  the  barrel  shows  how  the  gaug- 
ing is  done.  Complete  directions  for  using  will  be  mailed 
free  with  each  set. 
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Get  a  set  of  gauge  and  wantage  sticks,  then  you'll  know 
to  a  certainty  when  you  buy  what  you  get  for  your  money. 

 SEND  ORDEES  TO  


THE  J{ETAIL  GROCERS'  "ADVOCATE," 
1714  Webster  St.,  San  Francisco,  Cal. 
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THE   RETAIL   GROCERS'  ADVOCATE 


(  I5AKLES  J.  KKAMEH,  I'losidont. 
mi)  Mum  Street. 


KU-v»MltIi    Aiiiillal    ( 'i>ii\ eiil  loll 

BOSTON  .MASS., 
January  I'u.  L'l,         JS.  I'jo.x 


Organized  during  tlie  World's  Fair  at  Chicago,  1893. 
Reorganized    at   Cleveland,   O.,  Jan.   lC-17-18,  190(» 


M///e  :^or/:  s/j^/:.  October  1,  1907 


OPPXCERS: 
President  -  Charles  j.  Kramer 

Little  Rock,  Ark. 
Vice  President      -        -      Simon  Clark 

Diiluth.  Minn. 
Treasurer         -         Henry  W.  Schwab 

Milwaukee,  Wis. 
Secretary      -        -        -    John  A.  Green 
Cleveland,  Ohio 
DIRECTORS: 
A.  W.  Parlinger         -         Atlanta,  Ga.. 
L.  P.  Padberg      -        -      St.  Loui-s,  Mo. 
F.  B.  Connolly     -     San  Francisco,  Cal. 

Mr.  Earl  Eddy 

San  Francisco,  Cal. 
My  Dear  Mr .  Eddy : - 

I  am  in  receipt  of  your  letter  of  September  25th 
and  also  several  copies  of  your  magnificent  magazine.     As  I 
remarked  a  few  days  ago  to  a  friend,  it  demonstrates  the  fact 
that  the  California  boys  are  wide  awake  and  up-to-date.  Your 
magazine  as  v/ell  as  the  matter  it  contains  is  a  credit  to 
any  association,  and  I  am  glad  to  see  that  the  manufacturers 
are  co-operating  with  the  retailers,  and  assisting  them  to 
continue  in  business,  for  the  road  to  success  of  the  retailer 
is  a  rough  one,  and  with  such  able  bodied  men  as  I  see  con- 
nected with  your  Association  v/e  can  not  look  forvvard  to 
anything  but  success. 

Thanking  you  for  copies  of  the  Advocate,  I  remain, 

Respectfully, 

(Signed)  C.  J.  KRAMER, 

President 

National  Association  of  Retail  Grocers. 
(  Mr.  Kramer  refers  to  our  104  page  edition  of  August  30th. ) 
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Seasonable  Suggestions 


Ideas  from  Many  Sources  That,  Will 
Be  of  Value  aud  Interest  to 
Retail  Grocers- 


PUSH  THE  GOODS 
PROTECTED  BY  AGREEMENTS 
CUT  OUT 
AS  FAR  AS  POSSIBLE 
ALL  GOODS 
DEMORALIZED 
BY  PRICE  CUTTERS 

When  money  is  "tight"  it  is  often 
locked  up. 

Tipping  a  waiter  doedn't  make  him 
lose  his  balance. 

"Money  talks!"  but  its  favorite  say- 
ing is  "Good-bye!" 

Balitimore's  police  costs  the  ciLy 
over  $1,000,000  a  year. 

Some  people  speak  three  times  be- 
fore they  say  anything. 

If  yon  are  fond  of  a  high  old  time 
buy  a  grandfather's  clock. 

It's  all  right  to  take  your  own  part, 
but  don't  take  any  more. 

Watch  the  markets — they  need  it, 
and  the  retailer  needs  it. 

Governor  Gillett  is  to  move  from 
Eureka  and  settle  in  Berkeley. 

Money  is  easy  to  lose,  but  it's  hard 
to  lose  it,  and  that's  no  paradox. 

Even  the  man  who  is  as  steady  as 
clockwork  may  feel  all  run  down. 

Isn't  it  surprising  what  a  lot  of  good 
bargains  are  offered  a  man  when  he's 
broke? 

Unionism  in  Spain  comprises  56,905 
members,  distributed  through  373  local 
unions. 

They  say  efforts  are  being  made  to 
have  President  Roosevelt  visit  San 
Francisco. 

The  Sirius,  the  first  steamer  to  cross 
the  Atlantic,  was  176  feet  long,  and  her 
tonnage  450. 


Remember,  the  man  who  is  easily 
discouraged  is  easily  distanced  in  the 
race  of  life. 

The  Chicago  bank  clearings  for  Sep- 
temer  totaled  $993,333,609,  an  increase 
of  16.72  per  cent. 

Some  people  ask  your  advice  for  the 
purpose  of  working  it  oft"  on  others 
as  original  matter. 

Courtesy  is  the  cheapest  commodity 
a  merchant  can  handle,  and  it  yields 
the  greatest  profits. 

It  is  better  to  waTk  in  the  straight 
and  narrow  path  than  to  wind  up  in  a 
dark  and  narrow  cell. 

San  Diego  apples  have  captured  the 
bronze  medal,  the  best  awarded  at  the 
Jamestown  Exposition. 

When  a  boy  is  willing  to  trade  his 
pocket  knife  for  a  red  apple  to  give  to 
his  teacher — that's  love. 

Some  people,  including  merchants, 
always  ridicule  everything  they  see  or 
hear  that  is  new  to  them. 

"It  was  the  funniest  thing.  I  laugh- 
ed till  I  thought  I  should  die."  "Well, 
why  did  you  change  your  mind?" 

Why  does  a  young  man  try  to  kee)5 
on  the  right  side  of  his  best  girl  when 
he  knows  that  her  heart  is  on  the  left 
side? 

The  Spanish  Government  has  reduc- 
ed the  duty  on  coffee,  sugar  and  cocoa 
shipped  to  the  Canary  Islands  25  per 
cent. 

A  great  many  people  think  they  are 
popular  by  saying  a  great  deal.  Forget 
to  say  a  great  deal  and  you  will  be 
respected. 

As  with  the  children,  so  with  the 
parents.  If  you  treat  children  shab- 
bily, they  tell  their  mothers,  and  so 
lose  business. 

If  a  man  could  draw  checks  as  eas- 
ily as  he  draws  his  breath  laden  v.'ilh 
unkind  inferences,  automobiles  would 
be  as  thick  as  sparrows. 

The  English  railways  are  compelled 
to  pay  an  advance  of  3s,  or  73  cents, 
per  ton  of  coal  this  year.  It  is  esti- 
timated  that  their  requirements  are 
12,000,000  tons  per  year,  so  that  the 
additional  cost  to  the  railroads  would 
be  nearly  $9,000,030. 


The  world's  production  of  coal  in 
1906  amounted  to  about  1,106,478,707 
short  tons,  of  wliich  the  United  States 
produced  414,157,278  tons. 

It  is  time  for  the  't^iianksgiving  tur- 
key to  read  history.  He  might  not  bo 
so  lofty  in  his  stride  if  he  knew  what 
became  of  his  predecessors. 

It  is  predicted  that  there  will  be  a 
sharp  advance  on  all  grades  of  window 
glass.  This  is  brought  about  by  ad- 
vances in  wages  of  glass  workers. 

The  fire  loses  of  the  United  States 
and  (Canada  for  the  month  of  Septem- 
ber aggregated  $1 1 .4  ,'9.000,  against 
$10,853,000  for  the  same  month  last 
year. 

If  grocer  candidates  serve  the  Gov- 
ernment at:,  well  as  they  serve  their 
ti-ade  there  will  be  large  iini)rovement 
in  cil>  and  State  affairs  where  they 
are  elected. 

The  average  life  of  an  American 
ship  is  only  eighteen  years,  v/hile  that 
of  a  British  vessel  is  twenty-six  years. 
Tlie  Scandinavian  average  is  the  best. 
It  is  thirty  years. 

"One  more  nnestion,"  said  the  trust 
magnate  to  the  ajiulicant.  "How  is 
your  memory?"  "Very  hazy,"  replied 
the  latter.  "Good,"  cried  the  magnate. 
"The  job  is  yours." 

The  total  value  of  ail  foodstuffs  im- 
ported in  1907  was  $308,000,000,  and 
the  four  principal  articles  are  sugar, 
coffee,  tea  ajid  cocoa,  aggregating 
about  $200,000,000  in  value. 

It  has  been  ofTicially  estimated  th'it 
foiest  fires  in  the  Uuietd  States  de- 
stroy annually  about  $50,000,000  of 
sta.nding  timber  and  burn  over  an  area 
of  at  le?3t  $15,000,000  acres. 

U~^  °"^  POLISH. 
Qts  $3.00  per  duz 
•                     pts   2.00  per  iloz 

Pts  90  per  ili>z 

PASTK. 

1  lb  $,S.OO  per  doz 

V2   lb   1.75  per  doz 

3  oz  .50  per  doz 

Pm  m       a      Barkeeper's   Friend  Fow- 
rS!l*5rl   $!S.0U 
VfDIv^lS              METAI.IAV  POIJSII 
E'A.STK 

Is  |iul  up  liy  a  Practical  ClieriLisl  ;  also  in 
Liquid  Form.  Free  from  Acid  or  lirii 
•j'ueiit.v  years  in  tlie  Marl^ets  of  the  World 
l<\ir  sale  by  all  deaieis.  Also  the  Savoy 
Alk.Tli  Floor  Powder,  containing  no  grna.st- 
.i.  T.  \VII.80N. 
Pacific  roast  At.'l..  2S71  If.lh  St    .=!  F 


BAY 


MIL 


TRY  OUR  PATENT  (Extra  Family)  ROLLER  FLOUR 
YOUR  CUSTOMERS  WILL  THANK  YOU. 


Bay  City  Flour 


First  and  Clay  Sts., 


RA  FAM I LY  >  J 
■WESTPHAL^^a  SONS  )j| 


Oakland 
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Strikes  are  expensive  things,  as  any 
striker  or  strikee  who  has  gone 
through  the  mill  will  be  able  to  testily. 
And  qnarrels  with  employes,  while  not 
so  vicious  and  open,  are  expensive,  ton. 

"Every  merchant  who  devotes  care- 
ful thought  and  considerable  time  to 
stopping  leaks  in  his  business  saves 
enou.gh  actual  cash  thereby  to  pay  the 
salary  of  the  best  clerk  in  his  employ." 

Wisdom  without  honesty  is  mere 
craft  and  cozenage.  And.  therefore, 
the  reinitation  of  honesty  must  first 
be  gotten — v/hich  cannot  be  but  by 
livin.g  well.  A.  good  life  is- a  main  ar- 
gument. 

The  profits  for  the  Bank  of  England 
for  the  six  months  ended  August  31. 
were  657,751  pounds,  and  after  pro- 
viding a  dividend  of  £4  10s.  the  rest 
was  £3,026.180.  The  dividend  at  £4 
IDs  was  declared. 

It  is  rumored  that  a  German  fleet 
is  to  visit  New  York  during  the  ali- 
sence  from  the  Atlantic  of  our  fight- 
ing boats.  It  is  up  to  the  Sun  and  the 
World  to  discover  dark  and  sinister 
motives  in  the  visit. 

There  always  plenty  of  men  who 
have  schemes.  There  is  always  a  man 
with  a  plan  with  "millions  in  it."  But 
it  is  well  to  remember  that  while  there 
may  be  millions  in  it,  it  is  sometimes 
excessively  difficult  to  get  them  out. 

America  has  been  called  "a  nation 
of  shopkeepers;"  it  might  be  called  "a 
nation  of  sightseers."  As  the  popula- 
tion and  wealth  increased  so  has  the 
tendency  for  travel,  which  is  today  one 
of  the  characteristics  of  the  nation. 

The  Washington  nurse  who  has  been 
destroying  foreign  money  orders,  und- 
der  the  su)iposition  that  they  were 
merely  receipts,  has  a  parallel  in  th- 
woman  who  wrote  this  to  the  bank: 
"Kindly  stop  payment  on  check  for 
$ — .    I  accidentally  burned  it  up." 

New  ideas  are  being  hatched  every 
second,  and  you  do  not  need  to  wait 
for  something  brilliant  one  to  come 
from  your  own  brain.  The  good  idea  of 
any  other  man,  if  well  applied  to  your 
business,  will  do  it  just  as  much  good 
as  though  your  own  brain  did  the 
work. 

Know  all  about  every  article  you 
sell.  Know  what  is  inside  the  package 
and  be  in  a  position  to  tell  your  cus- 
tomers about  every  article  you  have 
on  your  shelves.  It  will  not  take  long 
until  your  customers  will  say,  "I  know 
that  is  good  because  my  grocer  told 
me  so." 

Peace  of  mind  must  come  in  its  own 
time  as  the  waters  settle  themselves 
into  clearness  as  well  as  quickness: 
you  can  no  more  filter  your  mind  into 
purity  than  you  can  compress  it  into 
calmness;  you  must  keep  it  pure  if 
you  would  have  it  pure,  and  throw  no 
stones  into  it  if  you  would  have  it 
quiet. 


PERFECTION 

CHEESE  CUTTER 


is  a  computing  clu'csc  ciittor.  It  is  so 
simple  tliat  any  hoy  ca:!  oi>t'nil»'  it. 
A3iy  boy  CJin  take  it  apart,  ch-nii  it 
and  put  it  toMilicr  a.'aiii  '.M'tliout  a 
niistakc. 


It  will  last  a  life  lime 
and  "e  ifiiaraiitve  if  to 
tut  o»it  llio  ISclail  (;i<»- 
ct'i's  exact  piotit  I'loiii 
i  vvvy  eiitese.  No  gueau 
work  about  il. 

i.  iv  one  of  tlie  Thou- 
.;ands  of  your  compr-ti- 
tois  using  a  Perfection 
Jomputint  Cheese  Cut- 
er, if  the  Cutter  didn't 
save  its  cost  the  first 
90  days. 


I  hen  write  to  us. 


The  American  Computing  Co. 

Indianapolis,  Ind. 


racker  Jack 


'The  More  You  Eat 
The  More  You  Want" 


The    World^s    Greatest    5    Cent  Seller 


DodgCt  Sweeney  &  Co* 


San  Francisco 


=A^ents 


California 
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Grocery  Notes. 

Rod  Bluff: — A  Rochdale  Company 
has  been  organized  to  oijen  a  store  at 
Tehama  and  its  articles  of  iucorpor,t- 
tion  were  filed  in  the  county  cleric's 
office  today.  These  are  seven  trus- 
tees, viz.:  P.  E.  Rogers,  W.  J.  Sellick, 
J.  J.  Worthington,  M.  W.  Muller,  E.  Vv^ 
Storres,  G.  M.  Shattuck,  all  of  Teha- 
ma, and  John  Godljoldt  of  Proberta. 
Each  member  is  required  to  pay  an 
admission  fee  of  $3  and  at  least  $100 
over  and  above  the  admission  fee. 

Madera,  Cal. : — The  firm  name  of 
Wm.  Stahl  Son  Co.,  grocery  and  bak- 
ery business,  will  soon  be  changed  to 
Priedberger  &  Harder.  Leo  Fried- 
berger  of  Clements,  San  Joaquin  Co., 
will  purchase  the  interests  of  Wm. 
Stahl,  Mrs.  Preda  Stahl  and  J.  B. 
Williams.  R.  Harder  will  retain  his 
interest. 

Old  statistics  say  that  there  are  five 
insane  females  to  every  six  insane 
males.  This  seems  to  be  counterbal- 
anced by  the  crin)inal  ratio  of  men 
and  women,  there  being  five  men  to 
one  woman. 

Red  Bluff. — The  store  bldg.  .lust  com- 
pleted by  the  Los  Molinos  Land  Co. 
will  be  occupied  and  the  Los  Molinos 
Mercantile  Co.  managed  by  Cogswell 
and  Gaston,  will  soon  install  a  stock 
of  general  merchandise. 

Morgan  Hill,  Cal. — C.  B.  Mason  has 
sold  to  A.  E.  Thompson  his  Interest  in 
the  general  merchandise  store  of  Ma- 
son and  Edwards.  Sale  will  be  in  ef- 
fect Nov.  1. 

Eureka,  Cal. — H  .H.  Lambert,  has 
decided  to  enter  the  grocery  business, 
at  the  SW  corner  of  Albee  and  Wabash 
Sts.  He  has  begun  to  erect  a  build- 
ing for  this  purposes. 

Sparks,  Nev.— The  J.  P.  Raine  Mer- 
cantile Co.  has  sold  out  its  business 


to  T.  W.  Bottles  of  Reno.  Bottles  has 
until  recently  been  proprietor  of  the 
Montana  Cash  Grocery  in  Reno.  He 
has  purchased  the  entire  Si)ai'ks  busi- 
ness of  the  Raines  Co.,  including  the 
cattle,  slaughter  houses  and  range. 

Liverijiore,  €al — M.  J.  Scares  has 
purchased  the  half-interest  of  M.  S. 
Duarte  in  the  fruit  and  grocery  store 
on  First  street  which  they  have  been 
conducting  in  partnership  for  several 
years. 

Hollister,  Cal. — Reno  Young  has  pur- 
chased an  interest  in  the  Nolte  Com- 
pany, i;esigning  his  position  with  the 
Grangers  Union  last  Saturday.  He  is 
an  experienced  grocer\'man  and  has 
hosts  of  frieiids  wlio  will  wish  him 
good  luck  in  his  new  venture. 

Lakeport.  Cal — E.  P.  Sailor  has 
bought  the  general  merchandise  store 
of  Morrison  &  Howe  in  Upper  Lake, 
and  is  now  in  active  charge  _  of  the 
business.  Ed.  Sailor  made  a '  reput- 
ation for  himself  in  Lakeport  as  a 
straight  forward  sqnare  dealing  mer- 
chant while  he  was  in  business  here, 
and  he  deserves  the  patronage  of  the 
Ui)per  Lake  people. 

Jauie.stowH,  Cal — The  grocery  busi- 
ness of  C.  A.  Thompson,  Jamestown, 
has  been  sold  to  parties  below,  doing 
business  under  the  title  of  the  Sierra 
Mercantile  Company.  C.  N.  Corwin, 
a  member  of  the  firm,  reached  James- 
town October  2d,  and  took  charge  of 
the  business.  Mrs.  Corwin  came  up 
from  Stockton  two  days  later. 

Cliico,  CaL — Clarence  Musselman 
the  junction  erocer  has  found  himself 
so  cram])ed  for  room  to  transact  his 
growing  business  that  he  is  now  con- 
structing an  addition  to  his  store 
which  when  completed  will  give  a  floor 
space  of  200  by  21  feet  and  he  will  also 
have  a  basement  underneath  the  en- 
tire length. 


BEER  PROFITS  FIXED. 


Rights  of  Retailers  Recognized  hj  tlie 
Various  Bottler.s. 


A  niargin  of  33  1-3  per  cent  on  beer 
is  now  assured  the  groceiy  trade. 

This  has  come  through  the  efforts  of 
the  Associated  Retail  Grocers. 

The  organization  convinced  the  bot- 
tlers that  they  could  not  afford  to  pay 
$1.00  for  beer  and  sell  it  for  10c.  They 
asked  that  one  of  two  tilings  be  done; 
either  tJie  retail  selihig  price  be  fixed 
at  two  for  2.5c  or  that  the  cost  be  fixed 
at  not  more  than  90c. 

The  bottlers  of  Olyinpia,  Taconsa  and 
Rainier  beers  i)ut  a  two  for  '25c  price 
on  their  beer.  Many  grocers  at  once 
thi-ew  out  the  10c  beers. 

Many  grocers  while  asking  for  the 
two  for  25c  price  for  the  protected 
beers  sold  10c  beers  also. 

The  bottlers  of  Rainier  aiul  Taconia 
beer  found  their  sales  falling  off  in 
many  districts.  They  therefore  decided 
to  reduce  the  cost  of  their  beer  to  S)Oc 
per  dozen,  so  that  the  grocers  could 
sell  it  for  10c  and  still  make  a  profit. 

This  was  iiot  till  Thursday  of  this 
week. 

T3ie  bottlers  of  Olympia  beer  first 
sent  word  to  tiso  Associated  Ret  iil  Oro- 
cevH,  Tiiey  were  isssured  that  the  gro- 
cers appreciated  tiseir  endeayors  to 
ki-ej)  up  the  })rice  mul  profits  osi  beer 
and  tltat  they  would  not  !;e  expected 
to  cojitiisjie  a  ]tolicy  that  would  occa- 
sio!i!  tiseii!  a  serious  loss  of  business. 
So  on  Saturday  they  also  reduced  the 
price  of  beer  to  S'Oc  per  dozen. 

The  grocers  would  have  gone  with- 
out profits  for<ver,  if  they  had  not 
•nade  an  organized  ei'fort  for  recogni- 
tion of  their  rights. 


'9 

^  Cable  Address  Telephone  | 


'tCLUFFECK. 


Temporary  2860  | 

WiHiam  Ckiff  Company,  inc.  I 


Importers  and  Exi  orterf  of 

Cigars  and  Tobacco. 

❖  ♦  ♦■  •«>  i 

Spear  and  Kiission  Sts.  | 

San  Ffancisco,  Cal.  | 


^        i^npcrters  end  GomniissiGn  Merchant! 

I  100  CALIFORNIA  STREET 

%  (Comer  Davis) 

I  San  Francisco  California 
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Manufacturers'  List. 


Selling  Prices  of  Goods  That  Guarantee  a 
Profit  to  the  Dealer. 


NOTE — The  selling  prices  of  the  goods 
listed  beluw  lia\o  been  i;ii:iranteed  iiy  the 
various  inuiiii  Ca  cturers.  When  a  Ki'oeer 
knows  of  a,  eut  Ijoiii.^-  made,  he  should  at 
once  notify  Fi:.\i\iN.  13.  (■OXXOI-t.Y.  Secre- 
tary Associated  Retail  Cjcu  ers  nl'  San  Fran- 
cisco, 901  Stanyan,  cor.  Frederick,  Fhone 
Fell  61S1.  IMr.  Connfilly  will  iinniediately 
cake  up  the  matter  with  the  maniU'aet ui'er, 
who  will  see  that  the  cutter  is  called  to 
task. 

Grocers  should  report  all  cuts  as  promptly 
as  possible  and  thus  make  it  easier  to  cor- 
rect (he  evil  before  |)rices  hecome  demoral- 
ized. 

BAKING  FOWDKJt 
Schillins's. 

Schillings  Best,  Vi-ib.  cans  i  .Ja 

Sciiilling's  Best,   '.':.-lb,  c.iiis  2,^ 

5.shillings  Best,  .cans  4.'j 

Ruotford. 

i^-Ib,    cans  1.") 

1-lb  cans   .  .30 


lliiiiirora, 
Rtiniford, 

ftumrort],  3-lb  cans  ":"> 

rjnmfnrd,   5-lh  cans   1.25 

Crescent. 
To  Family  Trade  To  Restr..  Etc. 

tins  70  each  6,75  per  doz 

tins  10  each  $1.10  per  doz 

tins  15  each  1,60  i)er  doz 

tins  25  each  2,65  per  doz 

tins  1.00  each  10,50  per  doz 

Sun  Bakiu^  Powder. 

 45|H    It)   15 

 25| 


.3-It) 

Vi-lb 

l-It 

5-tb 

1  rb 
%  lb 


CHOCOr-ATK 

(ElTcctive    Au,'.;u,^t    l.^th,  irin7.) 
Ghiiadelli's  (li-ouinl  ( 'In i  ,l.it  v.   I -lb  Tins 
Ghiradelli's  GrDun.l  Cli^ m  .iI a  1      :;-lb  Tins 
Eagle  Chocolate.  1-lb  Pkg 

Ghiradelli's  Cocoa,  Vi-lb  Tins 

CEJEtEAlLS 
Cal.    Flapjack    Flour    (Del  Monte 

iMillins^  Co.)  2  lb.  packag:e  

Cream    Flaked    Oats    (Del  MVsnte 

Milling  Co,)  l-ac,  two  for  

LO.Kcelsior  Flaketl  Oats 

Wxcelsior  OaLs   (Del  Monte  Milling 

Co.)  straight  

i'eacoek     Bt"4iik1     y,',:;-k  wheat  (Del 

Monte  Mill  in. s:  Co.)  "  1-2  lb.  pkge 
i'eacoek     llr.iiKi     Unckwheat  (Del 

Monie  Aiillii:'4'  Co,)  3  lb.  packasre 
I'eacook    Brand     Bucrcw.he.at  (Del 

Monte  Millin,^^  Co)  1  1-2  lb.  pkge 
^ihreclrled    Wlieat    Biscujts.    15c  or 

two   

Trisciiit.  straight   

TEA. 

Tree.    (M.    J.   Brandenstein   &  Co,).,., 

COFFEE. 
Golden  Gate    (J.   A.   Folger  &  Co.  j 

1  lb.  cans   

M.  J,  B.,  (M.  J.  Brandenstein  &  Co.) 

1  lb  

.M.  .J.  B..  (M.  J.  Brandenstein  &  Co.) 

3  lbs   


,15 


,10 


,10 

.50 

.411 
to 
I  IMI 


rOTTOLENIU- 

Small  size  pails  t  -311 

Medium    size   pails  tio 

r,ar.c:e   size   pails   l.Sa 


FI>Ol'K. 

Glohe  Mills. — A-1.  $1,60;  Banquet.  $1.50: 
Silver  v'^tar.  !fl.45. 

Del  Monte.— Del  Monte,  |1.80;  Waldo.  1.4.".. 

Port  Costa. — Port  Costa.  $l.fiO:  Starr's  Ex- 
tra Choice.   $1.50;   Mnyllower,  $1.4.";. 

Stockton  Mills. — Crown,  $1.60:  White 
Navy,  $1,4,t:  Triumph.  $1,40;  Bear,  $1.40. 

Sperr.T  Mills. — TTcirace  Davis  Patent  Rol- 
ler, $1,70;  Goid'H  Gate.  $1,60;  Drifted  Snow. 
.fl.PO;  Sperry,  $1,60;  Royal.  $l..''iO;  Eagle. 
$1.45:  First  Grade  Flour,  1-Sth.  ,S5c;  10-tb. 
sack  450. 

Ameri«"an  Milling  Co. — Colonial,  $1.5.";. 

Bay  Cil.T  J! ills  (1st  and  Clay  Sts,.  Oak- 
land)— "Bay  City."  $1.55;  "White  Foam." 
.•f  1,55. 

I>ianiond  Milling  Co. — Diamond  Patent.  40- 
tb.  sacks,  ;i.55;  Diamond  Family.  49-tb. 
sacks,   $1.45:  oky  High.   49-rb.  sacks.  $1.40, 

i'&oenix    jMilling    Co.,    Sacramanto. — (Bay 


Territory  ofHce,  17th  &  Wood  St.,  Oakland.    GROCERS  ELECT  NEW  SECRETARY 

B,  E.  Bryan,  Agent.) — "Phoenix,"  $1.60.   

Maplelne.  ,  ^  „  •     „       _      „.  „ 

2  oz   35  I     San  Jose,  (ill.,  Oct.  5. — The  Grocers 

; ;  ■  ■ ■ l".".'.'^' 2.00  Association  of  San  Jose  held  Its  inonth- 
=<2  oz    4.00  ly  meeting  at  the  Chamber  of  Com- 

Gallons   15.00  :  .  ,     ,  . 

OMVE  t)ii..  inerce  last  evening,  H.  E.  Jones,  presid- 

Puritv  (Chas.P.Grogan).  Half  Pt.s.$  .25  ■ 
r'nritv    (Chas.P.Grogan)     Pints  50  j""' 

Purity  (Chas.P.Grogan)  QuarLs..  .90  The  meeting  was  largely  attended 
Polity  (chas,  p,  Grogan)  Half  Gal  —  i  ''"'   .,n,i   ti,p   nipnihers   Were   verv  much 

Purity    (Chas  P.   Grogan)   Gallon   .'iOO  ,  ^'"^    llieniDCl  b    wtll,    \ei>  iiiucu 

s\u<;es  j  enthused  over  the  report  of  their  new 

Catsup,    Blshop-s     (Bishop  &  Co)  !  secretary,  C.  S.  Harrison. 

1-2  pints   15      President  Jones  made  his  report  or 

C;itsup,  Bishop's  (Bishop&Co.)  pts  .25  i  the  State  convention,  held  at  Sacra- 

'^'V-i  pfn\s'''..^*.^.'!'^'''.^..^.^!''.*!°'.'^.^°?  iniento.  and  says  it  was  the  most  suc- 

Ch ill  Sauce,' Bishop's'  (Bishop&Co.)  j  cessful  convention  ever  held  in  the 

pints   W  ^ 

sapolio                   .      .■.lOc.  3  for  'inn      Mr.  Harrson  will  take  charge  of  the 

Fi.v  STicKEM  S'l"  Jose  association  and  will  endeavor 

Forty  Font  Size.'.,..  !.i5<-.  L'  f..r  L'5,-  I  to  make  it  pfiual  to  any  on  thf  coast. 


FOR  SALE— E^TIItE  STOCK  OF  .MEIM  IIAM)ISK.  SAL«M>\  STOCK 
AM)  FIXTI  HES,  HOUSES,  WA(^0\S,  AM)  ALL  OTHER  PHOI'KHTV 
I5FUET0F0RE  USED  IIV  BI  SINESS  BY  J.  E.  (i!IYE>S  AT  (OSl  .MNES. 
SACRAMEIVTO  COOTY,  CALIFORNIA.  ALSO.  LEASE  OF  THE  I'HEM- 
ISES,  FOR  PERIOD  OF  TL1IE  EXI'IRI>«  OCTOBER  SIST.  inO!».  SEALED 
BIDS  WILL  BE  RECEIVED  I  P  TO  THE  IIOCR  OF  ELEVEN  0  (  I-0(  K 
A.  M.,  NOVEMBER  9TH.  1907.  BY  THE  I'NDEHSIGNED,  EACH  BID  .MI  ST 
BE  ACC03IPAMED  BY  CERTIFIED  CHE("K  FOR  TEN  PER  (  ENT  OF 
TOTAL  AMOUNT  BID.  BALANCE  PAYABLE  ^VITHIN  FIVE  DAYS 
AFTER  BID  OPENED.  RIGHT  RESERVED  TO  REJECT 
BIDS.  BIDS  TO  BE  OPENED  AT  ABOVE  MENTIONED 
PARTICULARS  APPLY  TO  L.  T.  HATFILD,  203  J  ST^ 
CALIFORNIA. 


\NY  AND  A  LI- 
HOI  B.  von 
SACRAMENTO, 


F0]{  SALE— FORTY  POUND  CAPACITY,  COKE,  COFFEE  ROASTER, 
IN  GOOD  CONDITION.  APPLY  OR  WRITE,  (  (►MPTON  TEA  A.  (  (M'FEE 
STORE.  PALO  ALTO.  CAL. 

LONG  ESTABLISHED  RETAIL  GROCERY  BUSINESS  LOCATED  IN 
(  ENTER  OF  SAN  FRANCISCO.  NEW  FIXTURES,  NATIONAL  (  ASH 
REGISTER,  DAYTON  SCALE,  ICE  BOX,  ETC.  REASON  FOR  SELLING 
OTHER  BUSINESS  CARES.  FOUR  YEAR  LEASE  WITH  VERY  LOW 
RENT  (JOES  AVITH  SALE.  $-2:,tH)  ('ASH  REOUIRED.  APPIA  BY  .MAIL 
OR  IN  PERSON,  "ADVOCATE"  J.  I.iTU  AVEBSTER  STHEET. 


AN  OLD  ESTABLISHED.  WELL-PAYING  GROCERY,  FEED  AND 
POULTRY  SUPPLY  BUSINKSS  TN  PROSPEROUS  INTERIOR  TOWN.  NA- 
TiONAL  CASH  REGISTER ;  DA YTON  SCALES;  HALL  SAFE:  SHOW  (  ASES, 
ETC.,  GO  WITH  THE  BUSINES.S.  STOCK  ALL  CLEAN  AND  NEW.  THIS 
•S  \N  EXCEPTIONAL  OPPORTUNITY  FOR  A  LIVE  UP-TO-D \TE  M\N 
OR  FTR3I.  OTHER  BUSINESS  INTERESTS  BIM^UIRE  TH \T  THIS  BE 
SOLD  WITHIN  THE  NEXT  (JO  DAYS,    ABOUT  i^S.OOO  (  \SH  lilMM  HH-D. 

\DDRESS  IN<nHIES  TO  G.  B  Y..  CARE  "ADVO(  ATE."  17(4  WEBSTER 
ST..  SAN  FRANCISCO.  

TERMS,  STLMTTLY  CASH. 
LOCATION— WITHIN  i  HOURS  RIDE  OF  SAN  FRANCISCO. 

BUSINESS  DOING  «40.0(I0  PER  ANNUM  IN  V  PlfOFIT  PAYIN(.  M  A  N- 
rr  iCTt  R1N<:  TOWN.  WHrlBF  THEBE  U{E  NO  CI  TTERS.  PI. \NT  IS 
?^}V^T>EI)  INTO  TWO  PARTS- ON'  A  FIRST-(  L \SS  BB  VN(  H  DOINC  V 
liUSINESS  OF  ABOUT  siil.flOO.OO  PEK  MONTH,  MAIN  S'lOBE  HI  li.lUNG 
(S  27i2X<)4  FEET  AND  NEWLY  FITTED  UP.  THERE  IS  VN  \NNKX. 
STOR\GE  IfOOM.  BARN  AND  COAL  SHED.  BEASON  FOB  SELLIN(;  (ilV- 
EN  ONLY  TO  BONA-FIDE  INOl  IRERR-EX(  FPT  TO  S  \  Y.  TH  \T  BE  \S(>NS 
U{E  PERFECTLY  LEGITI.M  VTE.  AVFRAfM!  MONTHLY  PVY-ROLL  OF 
F\CTORY  EMPLOYEES  IN  THE  TOWN  EXCEEDS  !?<;.-..(K)0,  HI  SI>f:ss 
EMBR  VCES  GROCERIES.  FEED.  T!  VRDWARE.  (  R0(  KEBV  \ND  DRY 
GOODS.  \SW  ELL  «S  CO  M  .  I.TME  \ND  CEMENT.  ADDRESS  -SOUABK 
DEAL,"  CARE  "ADVOCATE."  17U  W  EBSTER  ST„  SAN  FRAN(  IS(  O. 

FOR  S\LE— \N  VLATOST  NEW  LAAVSON  r\SU  C\RRIER  SYSTEM  OF 
ST \TIONS.  COM  'LETE  IN  I'ERFECT  WORKING  OBDEB.  PRICE  *7.i.00 
CASH,  F.  0.  B.  ADDRESS.  THE  FAIR  CO.,  SVN  JOSE. 


OLD  ESTABLISHED  GENER  \L  MERCHANDISE  BUSINESS  FOR  SALE. 
LOCVTED  IN  LIVELY  MINING  TOWN  IN  NOBTHERN  PVBT  OF  ST^TE. 
SALE  BEING  AIADE  BECM  SE  PBESFNT  OWNER  H H \D  THF  BI  SI- 
NESS  FOR  FORTY  YEARS.  APPLY  J.  H„  (  ARE  -ADVO(  VTK  17l(  WFB- 
STER  ST.,  S.  F. 


40 


THE    RETAIL   GR<„CEilS'  ADVOCATE 


Attracting  Trade. 

BOES  IT  FAY? 
A  hardware  magazine  in  the  East 
has  been  asking  country  hardwareinen 
if,  in  their  opinion,  window  dressing 
pays  in  small  towns.  Or.t  of  tweiity- 
six,  three  ansv/eved  in  the  u?  -;:;: 'vo 
and  the  rest  thou;dit  it  'Ikl.  A  nuiio  - 
ity  I'ules,  and  v/e  think  that  this  time 
at  least  the  majority  was  overwheira- 
ingly  right  and  the  minority  was 
wrong. 

It  is  easy  to  say  and  reiterate  that 
advertising  pays,  and  that  windov/  dec- 
oration jjays,  -and  that  cleanliness 
pays,  and  that  a  host  of  other  things 
pay  the  merchant  who  does  them;  but 
that  is  not  sufficient.  While  many  of 
our  merchants  are  not  from  Missouri, 
still  most  of  them  Fiave  acquired  the 
slogan  CI  that  State — "show  me."  If 
window  dressing  pays  in  the  small 
towns  for  the  small  merchants,  prove 
it,  they  say. 

Positive  proof  can  be  obtairicd  only 
by  experiviienting.  But  we  can  .give 
some  reasons  vvh^'  ■  '  eiieve  that  the 
smallest  store  v.i  ^r-'^  -'nallest  town 
may  make  his  small  windows  assist 
disposing  of  his  goods  profitnlily  ."".vl 
nuickly.  I 

The  window  is  act  solely  for  the  | 
purpose  of  admitting  light.    Nor  is  it 
constructed  only  with    reference  to 
looking  out.    One  can  look  in,  as  well. 
Display  is  recognized  as  an  indispen-  1 


sible  part  of    mercnandising  every- 
where and  by  everybody.    A  neat  dis-  I 
play  of  goods  in  a  window  is  as  sure  i 
of  Ijeing  seen  as  if  it  were  arranged 
on  the  sidewalk.    It  is  not  necessary 
to  disturb  the  display,  and  this  makes  ' 
it  the  more  valuable.   People  like  neat- 
ness and  beauty,  and  they  are  quick 
to  notice  It. 

Say  the  window  is  composed  of 
small,  panes  of  glass;  that  nsakes  it; 
more  difficult  to  make  elaborate  dis-  \ 
plays,  but  it  does  not  shut  the  door  on  I 
decoration  and  display  by  any  means.  | 

The  v/indow  display  that  doer,  not  ! 
pay  is  the  one  which  is  not  well  done  | 
or  is  neglected.    A  dirty  window  dis- 1 
play  is  worse  than  none.    We  believe  ; 
that  the  v/indow  display  of  the  small  ' 
store  is  mere  of  a  sign  of  the  (rade  j 
than  the  lettering' over  the  door.  Aj 
man  does  not  go  along  the  middle , 
of  the  street,  stretching  his  neck  to  j 
see  where  the  grocery  is.    He  walks  i 
on  the  sidev.'alk  and  looks  in  at  the  I 
windows.     Pie  does  not  go  into  the 
one  where  cobwebs  and  dust  hang  in 
festoons  over  a  few  aged  cans — unless 
he  has  no  choice. 

How  to  disjDlay  in  a  small  town  is  a  i 
sttidy  which  is  too  long  to  be  treated  i 
in  L^iil  here.    But  a  few  primary  prin-  I 
ciples  may  be  laid  down  for  the  guid-  | 
ance  of  the  man  who  wants  to  try  1 
and  doesn't  know  how.    First,  it  is  a 
good  thin.g  to  remember  that  a  good 
display  is  nearly  always  a  simple  one. 
Do  not  jam  the  window  full  of  goods; 


there  are  other  displays  to  come,  so 
it  is  a  good  idea  to  confine  each  dis- 
play to  a  certain  class  of  goods.  Sec- 
ond, keep  the  windows  clean.  This  is 
vital.  The  goods  and  the  windows 
should  be  spotless,  if  you  desire  to 
have  a  spotless  reputation  for  the 
store.  Third,  change  the  display.  We 
think  once  a  week  is  enough  for  any 
small  town  store.  Some  change  every 
two  weeks  and  some  wait  for  a  month. 

People  soon  learn  that  you  change 
your  windows  every  so  often,  and  they 
will  be  on  the  lookout  for  the  change. 
Simplicity,  cleanliness  and  chairge  are 
the  three  many  requisities. 

Window  displays  are  the  cheapest 
and  the  most  profitable  advertising  you 
can  get.  They  increase  sales  daily. 
While  the  country  town  merchant  has 
not  the  cime  to  devote  to  elaborate  dis- 
plays and  can  hardly  expect  to  get 
such  artistic  trimmings  as  the  profes- 
sional in  the  great  show  windows  of 
the  city  stores,  still  he  has  an  advan- 
tage that  his  people  are  not  so  hurried, 
nor  so  surfeited  v/ith  displays  ,and 
that  they  take  more  personal  interest 
in  his  efforts  than  those  who  populate 
the  great  cities. 


Don't  worry;  eat  three  sqtiare  meals 
a  day;  say  your  prayers;  be  courteous 
to  your  creditors;  exercise;  go  slow 
and  go  easy.  Mayl^e  there  are  other 
things  that  your  special  case  requires 
to  make  you  h^ppy,  but,  my  friend, 
these  I  reckon  will  give  you  a  good 
lift. — Abraham  Lincoln. 


Pres  es^'Ves  the  .standard  preserve  of  the  world  and  absolutelj'  PURE. 
Saratoga  Drips  pleases  the  palate,   whets  the  appetite,  gives  hot  cakes  a 
delisfhtful  flavor. 


a"Wffl  FSapie  is  superior  grade  of  Maple  Syrnp,  guaranteed  for  its  pttrity 
•  strength  and  flavor. 

f  arasctlino  OHerr'ies  the  finest  of  California's  selected  cherries  preserved 
in  mara,schino,  tmeqfialled  by  any  mantifactnrer, 

"eerless  Bar  and  Powdered  iS^igar  the  best  and  cleanest  sugar  on  the 
the  market.    TRY  THEM. 

Long  Syrup  Refining  Co. 

San 
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MUR  DOWNEY,  FCwESiOENT 


P   6EAR0SLEV   V«e  President 


J     W     HUTOHINSON  Sec'''  AND  T^EAS 


A    P  MURDOCH.GcNKl»«,.M.s 


\ 


J 


In  the  Manutacture  of  our  Si  arch  we  use  clear  Lake  Ontario  water 
supplied  by  our  own  pumpino  amd  filtration  plant 


Mr.  Retail  G-rocer, 
Dear  Sir: 

We  have  received  word,  from  some  of  our  customers 
that  the  National  Starch  Company  have  again  resorted,  to  methods  of 
intimidation  in  the  endeavor  to  check  the  growing  demand  for  our 
starch  and  we  accordingly  write  to  advise  you  that  you  need  have  no 
uneasiness  on  account  of  any  such  threats.     We  v/ill  protect  you 
against  any  suits  that  may  be  brought  or  dir.ected  against  our  goods 
or  packages  or  anything  that  appears  on  them. 

Yours  very  truly, 

Oswego  Maize  Products  Company. 


('F-ACKEK  FACKAGES  MUST  STATE  WEKaiT. 


.'[ow  Ncifnsslv  =  Fiirc  Food  Lsnv  rauscs  St'un'ity  of  floods 
WSikh  Coir:?)Iy — Dakotu  !?  iker  S-iys  He  Gives  Net 
\VeiiiIits. 


sti  ;-i  ;eiit  cf  any  of  the  State  laws  in  its  reqiiii  enients,  is 
c  insia-.^'  I  he  merchants,  manufacturers  and  johbers  much 
Avorry  outside  of  foi-bidcling  the  givins?  of  i)romiums.  The 
scrt'on  requiring  net  weights  of  package  goods  to  be  stated 
CM  the  iahcls  is  causing  muclx  unensiness,  the  handling  of 
craclcers  in  packages  being  i)articularly  affected. 

Press  advices  s'v  IIkiI  Ihe  Nalionai  Hiscuit  Coniiiany, 
a;  ilie  largest  nianufac tn ror  of  package  crackers,  is  seri- 
<-.!  jiy  olijecfing  to  the  ruling  of  Deputy  Food  Commissioner 
Jclmson  regarding  iiet  weights,  and  it  is  said  that  the 
cncker  company  contemplates  contesting  the  legality  of 
th"!  ruling. 

Retailers  throughout  the  State  have  been  warned 
rf  the  danger  and  told  of  the  difficulty  of  obtaining  safe 
"oncl?;  !■,)  the  following  communication  from  Secretary  Av- 
o"y  of  the  Association: 

"[  u'vlerstand  that  it  lias  been  almost  impossible  for 
ihi  merchants  of  Nebraska  to  secure  package  crackers 
(Tint  will  fomiily  with  the  laws  of  our  State.  Deputy  Com- 
=iiis=,!cr.er  .lobnson  has  made  a  ruling  lhat  a  guarantee 
fi'om  a.  who'ps  iler  or  manufncturer  covering  the  stamping 
the  ret  wei!.;ht  on  the  package  does  not  release  the  re- 
tailer from  liability  under  the  law,  but  that  the  weight 
must  be  stamped  on  the  package.  He  says  that  a  guaran- 
tee covering  the  purity  of  the  goods  contained  in  the  pack- 
a';e  will  release  the  retailer  from  liai)ility  only  so  far  as 
the  Quality  of  the  goods  is  concerned,  but  don't  release 


penalty  if  the  net  weight  is  not  stamped  on 


them  from  a 
Ihe  package. 

"[  would  advise  every  merchant  in  ihe  Slate  to  handle 
only  crackers  that  have  the  weight  stamped  on  ihe  pack- 
age, as  that  is  the  only  safe  way  to  avoi<l  arrest  and  fine 
for  violation  of  the  Pure  Food  Law  in  regard  to  these 
goods."  Yours  respectfully, 

W.  H.  AVERY.  Secretary. 

Tilden.  Xeb..  October  8. 

Since  publicity  has  been  .given  the  ruling  rnaimfaclur- 
cvi  who  have  been  catering  to  North  Dakota  trade,  where 
there  are  the  same  reciuircmcnts  as  in  Nebraska,  have 
been  makin.g  inroads  on  the  business  of  the  cracker  men 
who  are  trying  to  sell  crackers  in  Nebraska  cr)ntrary  to  the 
ruling  oi  the  commissioner. 

(n  a  loiter  to  a  Nebraska  retailer  a  few  days  ago, 
which  has  been  published  in  the  trade  press  of  that  State, 
a  manufacturer  in  South  Dakota  i-fTors  to  supply  the  .i;ood3 
jiroperly  labeled. 

The  trade  in  the  State  are  now  wonderin.g  if  the  old 
companies  will  comply  with  the  law  or  if  Ihe  retailer  will 
turn  his  business  to  other  houses  who  are  willing  to  com- 
ply with  the  law. 

Following  up  this  crusade  against  shori-weirhf  fjoods, 
rommissioner  .Johnson  made  an  investig?f ion  of  the  meth- 
ods of  packin.g  houses  in  his  jurisdiction,  and  found  that  it 
has  been  the  custom  of  the  packers  to  put  bacon,  hams, 
dioulders.  etc..  in  packages,  which  wore  composed  of  a 
large  amount  of  cloth  and  paper,  and  that  the  goods  were 
billed  out  at  gross  weight,  with  no  allowance  for  the  wrap- 
pers. 

This.  Commissioner  John.-^on  holds,  is  a  clear  violation 
of  the  law.  and  he  has  issued  the  edict  that  in  the  future 
all  meat  packages  must  be  stamped  with  the  net  weight  of 

the  contents. 
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Clerk's  Corner. 


ENCOURAGE  THE  CLERKS. 


How  Merchants  Can  Stimulate  Trade 
and  Help  His  Men. 


"The  clerks  will  be  as  a  rule  what 
their  employers  make  them,"  said  a 
well-known  grocer  to  "The  Inland  Gro- 
cer." "We  keep  an  account  here  witTi 
every  saleman  to  show  the  sales 
made  by  him,  and  another  account 
showing  what  department  of  the  trade 
he  has  given  more  assistance  to.  It 
works  out  well,  encouraging  competi- 
tion among  the  clerks  and  among  the 
departments. 

"On  Mondays,  when  not  much  is 
doing,  we  have  special  sales,  the  ob- 
ject of  which  is  to  familiarize  our 
customers  with  special  lines  of  goods. 
One  week  we  had  a  special  sale  of 
woodenware,  including  clothes-lines, 
wash-boards,  tubs,  brooms  and  brush- 
es. Every  assistant  was  expected  to 
call  the  attention  of  the  customers  to 
the  woodenware  department. 

"The  order  clerk  on  his  route  and 
delivery  man  on  his  rounds  was  en- 
couraged to  talk  woodenware,  and  the 
sales,  the  first  day  we  tried  it,  were 
astonishing.  A  very  large  percentage 
of  customers  who  would  not  have 
thought  of  their  need  of  something  in 
that  line,  on  its  being  suggested  to 
them  would  think  of  some  item  of 
which  they  were  in  need  and  give  us 
an  order.  We  kept  a  record  of  sales 
made  and  gave  each  assistant  credit 
for  his  work. 

"In  a  subsequent  week  we  had  a 
sale  of  farinaceous  goods,  beans,  rice, 
hominy,  grits,  cornmeal  and  so  on. 
They  sold  in  increased  volume. 

"The  next  week  we  tried  California 
canned  fruits.  For  this  we  opened  a 
few  cans  and  gave  customers  visiting 
the  store  a  chance  to  see  and  taste 
them.  We  took  orders  for  them  by 
the  dozen  instead  of  by  the  can,  as 
had  been  the  rule. 

"We  showed,  on  another  Monday, 
canned  vegetables — little  string  beans 
the  size  of  a  toothpick  and  just  the 
thing  for  garnishing;  petits  pois  and 
Maine  corn — giving  people  an  idea,  as 


many  of  them  never  before  had,  of  the 
variety  and  delicacy  of  dozens  of 
items  obtainable  in  cans. 

"It  was  the  best  advertising  we  ever 
did  and  put  the  clerks  on  their  mettle. 
They  found  that  they  could  develop 
sales  in  any  line  if  they  once  made  the 
effort,  and,  knowing  that  we  were 
crediting  them  with  every  sale  they 
made  the  effort. 

"We  never  let  a  week  pass,  nowa- 
days, unless  it  is  the  holiday  week, 
without  a  Monday  sale,  and  we  are 
training  up  the  best  lot  of  clerks  we 
ever  had. 

"The  thing  to  do  is  to  let  the  clerks 
know  what  the  goods  are  and  .to  en- 
courage them  to  pass  the  information 
along  to  customers.  Both  need  to  be 
informed,  and  there  is  no  suggestion 
as  good  as  the  personal  word." 


Hollister. — Mr.  .Jos.  Harvey  has 
bought  out  the  grocery  and  business  of 
the  Gomes  brothers  in  the  McCroskey 
block. 


Mothers!   Mothers!!  Mothers!!! 

Mrs.  Winslow's  Soothing  Syrup 

has  been  useil  tor  over  SIXTY  YEARS 
by  MILj-.ONS  of  MOTHERS  tor  their 
CHILDREN  while  TEETHING,  with 
PERFECT  SUCCESS.  It  SOOTHES  the 
CHILD,  SOFTENS  the  GUMS,  ALLAYS 
Dll  PAIN;  CURES  WIND  COLIC,  and  is 
the  best  remedy  for  DIARRHOEA.  Sold 
by  Druggists  in  every  part  of  the 
world.  Be  sure  and  ask  for  "Mrs.  Win- 
slow's Sootliinfr  Syrup,"  and  take  no 
other  kind.    Twenty-five  cents  a  bottle 


Lifebuoy 


The  Best  Toilet  Soap  Made 


ROSS'S 

'^GREAT  AUKS  HEAD" 
STOUT  and  ALE 
are 

'The  Best  the  Brewer  Brew." 


James=Force  Co. 

Sole  Agents 
9  Mission  St.  San  Francisco 


Importers   and  WKolesale  Grocers 
430-432  Fiftti  Street 

Phone  Temporary  3680 

San  Francisco  California 


H  To  Introduce  our  SuoHt  Jellies,  Jams  and  Preserves  h 


We' are  advertising  them  in  many  of  the  Newspapers  and 
in  other  ways.  The  High  Quality  and  Perfect  Purity  of 
the  Sunlit  products  will  commend  them  to  the  trade  as 
well  as  to  the  consumers.       Write  or  telephone  for  prices. 


n 


Sunlit  Fruit  Conipany  | 

TelepHorie,  BerReley  4333  H 

2438  4th  Street  .  Berkeley,  California  H 
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OAKLAND  KOSTKK. 


Ketiiil  Grocers'  and  Merchanls'  Association 
of  Alameda  Counly. 


H.  D.  dishing:.  President.  S2S  13th  St., 
Oakland. 

H.  Hauch,  Vice-President.  14111  Park  St.. 
Alameda. 

Jas  L.  Woodwortli,  Treasurer,  S.'il  East 
12th  St.,  Oakland. 

T.  li.  Fleming,  Sunset  Grocery,  Oakland. 

JJolin  Mitchell,  Gardner-Mitchell  Co..  Oak- 
land. 

Andrew  J.  Nor,  1572-74  7th  St.,  Oakland. 
S.  J.  Sill,  President  S.  J.  Sill  Co.,  Berkeley. 
Geo.  A.  turn  Suden,  1277  13th  Ave.,  Oak- 
land. W.  T.  Rancel,  Sec'y. 


OAKLAND  NEWS. 


GBOCERS'  SMOKER. 

Retail  Grocers'  And  Merchants'  As- 
sociation of  Alameda  County  Out 
For  a  Good  Time. 


A  meeting  of  the  Retail  Grocers'  and 
Merchants'  Association  of  Alameda 
County  will  be  held  Wednesday  even- 
ing, November  13th,  1907,  at  American 
Forester's  Building  1124  Clay  street, 
corner  Thirteenth  street,  Oakland. 

The  Committee  will  provide  re- 
fresliments,  cigars,  sandwiches,  etc.; 
also  an  entertainment. 

Be  sure  to  come.  You  are  appointed 
a  special  committee  to  bring  with  you 
at  least  one  grocer  (more  if  possible) 
who  is  not  a  member  of  the  Retail 
Grocers'  and_  Merchants'  Association. 

We  want  all  the  grocers  of  Alameda 
County  to  attend  this  meeting.  Make 
a  special  effort  to  have  your  neighbor 
grocers  on  hand,  as  it  is  important 
that  we  all  pull  together  so  we  can  ac- 
complish what  we  are  striving  for. 

Enclosed  two  tickets,  more  can  be 
had  by  calling  on  or  addressing  the 
Secretary. 

Committee: — John  Mitchell,  Geo.  A. 
tum  Suden  and  W.  T.  Rancel. 


tioii  ii  res[)eclive  of  Lhe  decision  of  Uie  | 
court.  j 

When  decision  have  been  secured  in 
given  cases,  it  is  expected   that  the  [ 
Board  will  publish  the  results  in  thej 
food  inspection  decisions.    Meanwhile,  | 
the  Department  of  Justice  will  do  as  it  1 
pleases  about  giving  out  the  fact  that 
cases  have  been  certified  to,  but  will 
probably  not  make  known  anything  of 
importance  with  reference  to  the  cases 
until  prosecutions  have  been  actually 
started,  and  even  then  will  only  state 
the  name  of  the  parties  against  whom 
proceedings  iiave  been  instituted. 

The  occasion  for  making  this  decis- 
ion at  the  pi-esent  time  is  that  the 
Board  has  reached  the  point  where  it 
is  prepared  to  certify  cases,  and  it  is 
understood  has  just  sent  up  one  or 
more  to  the  officials  in  the  Department 
of  Justice.  With  reference  to  these 
it  would  under  other  conditions  have 
made  a  public  statement. 


SELL 


Ft.  Smith  Refrigerators.— Cold  &  Dry. 


CARNATION 

MILK 

And  be 

"The  Modern  Milkman" 

Carnation  Quality 
inake.s  it  .sell. 

Pacific  Coast  Condensed  Milk  Co, 
Seattle,  Wash. 

JOHN  H.  SPOHN  CO, 
Agents,  San  Francisco,  Cal, 

~-         -  .^JT-—    


PROSECUTIONS  NOT  TO  BE  xMADE 
PITBLIC. 


It  is  announced  from  Washington 
that  the  Board  of  Food  and  Drug  In- 
spection has  definitely  decided  not  to 
make  known  the  names  and  details  of 
any  cases  which  are  certified  to  the 
Department  of  Justice  for  prosecution 
under  the  law.  The  ground  for  this 
decision  is  found  in  the  section  of  the 
act  which  provides  for  private  hear- 
ings preliminary  to  the  certifications  of 
the  cases  to  the  Department  of  Justice 
for  prosecution,  and  in  that  section 
which  specifies  that  publication  of  the 
cases  shall  occur  when  a  conviction 
has  been  secured.  These  sections  ap- 
parently have  in  mind  the  withholding 
of  information  concerning  prosecutions 
to  the  fullest  extent  compatible  with 
the  enforcement  of  the  law,  in  view  of 
the  possible  innocence  of  the  persons 
prosecuted  and  the  danger  that  their 
business  would  suffer  from  the  mere 
publicity  given  to  the  fact  of  prosecu- 


MAPLEINE 


Is  s.vnonomous  with  EXCELLEXCl-:. 
PURITY  AND  V.'HOLESOMIiNESS 
and  is  tlie  only  extract  on  the  luarkci 
v.'hich  gives  the  true  map]?  flavor  and 
makes  .V  Hetler  Sjriin  than  "Ye  Old 
Time  Maple.  "  It  is  used  for  Havorin.u 
cakes,  frostings.  desserts,  bonbons, 
ices — in  fact  any  dainty  in  which  a 
maple  flavor  is  desired.  .\  2-oz.  botilo 
at  3-')C  will  make  more  than  two  gal- 
lons of  pure  syrup.  Write  today  for  a 
sample  bottle  and  give  it  a  trial. 
Mapleiiie  is  very  popular  and  a  ready 
seller. 


John  H»  Spohn  Co.^  Agents^ 
50  Clay  SUf  San  Francisco, 


Made  only  by 
Crescent  Mfg.  Co.,  Seattle,  Wa.sh. 
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AMUSEMENTS. 


NEW  ALCAZAR  THEATKE. 
Thus  far  this  week,  "Tiie  iieaH 
Marjiiuid"  has  scored  one  of  Ihe  big- 
gest successes  in  both  a  financial  and 
artistic  way,  since  the  New  Alcazar 
opened  to  the  public.  It  is  inde^a  ti 
superb  production,  and  while  it  is  iriie 
that  the  play  has  been  seen  iu  San 
Francisco,  a  number  of  times,  never- 
theless, the  performance  now  being 
given  should  not  he  passed  by.  The 
work  of  Ernest  Giendinning,  alter  lie 
has  been  shot  by  the  setnry,  ib  wortliy 
of  particular  nieriliou.  Next  week  (un- 
less the  demand  for  the  continuance  of 
the  present  play  becomes  too  strong) 
Wm.  Collier's  comedy  success,  "Tl'.t- 
Dictator,''  will  be  the  bill. 


CC'LONIAL. 
This  house  presents  '"('aptala  Swift/' 
beginning  with  next  Sunday  3natin?e 
with  Miss  Rujaero   and    her  capable 
stock  company. 

PlilNCESS. 

Once  again  we  have  a  house  devoted 
exclusively  to  comic  opera.  The  man- 
agement of  the  Princess  is  entitled  to 
great  credit  for  having  given  us  an  op 
portunity  to  once  more  enjc^y  the  pleas- 
ure of  hearing  a  good  comic  opera 
without  having  to  pay  "high  prices  or 
go  across  the  bay  to  listen  to  the  Tiv- 
oli   company   now   playing   at  Idora 


Best  Soap  in  Cold  Water 

When  You   Want  Naptha  Soap 
Try  j 
A.  B.  NAPTHA  I 


Park.  Tiie  balance  of  this  week  and 
until  further  notice,  the  romantic 
comic  opera,  "TliP  Moi'Etiiig  B."i'd,''  with 
iin  Eastern  company  and  a  big  singing 
rlioriis  Mud  b  Is  cf  pretty  girls,  mak?r. 
ihi'  bill  ol,  llic  l  iimo,--s. 


NOVELTY. 

Beginning  vvith  ne.xt  Sunday  rnalineo 
West's  big  Jubilee  Minstrels  opens  for 
a  week's  engagement. 


tion,  begin  tonight,  November  1st,  with 
a  one  raiis  scratch.  On  Tuesday  even- 
ing, November  5th,  another  one  mile 
soi-atch,  paced  by  motor  cycle  will  ba 
raced  Another  feature  of  th;s  partic- 
ular evening  Vv'ill  lie  the  eleotion  re- 
turns. On  Friday  evening,  November 
Sth,  a  two-mile  scratch  will  be  raced.  - 


CENTRAL. 
"Tlie  Cowboy  aiul  tiie  Jsqjiaw" 
attracted  good  houses  throughout 
current  week.    Similarity  in  names 
isting  between  this  play  and  the 
now  being  plsyeu  at  the  Van  Ness  h 
resulted  in  larger  hoiue.-.  than  o 
narily.    Next  week,  Ijegirmiug  iilon 
night,    the    picture.;oi;e  nieiodi-a 
"The  Outlaw's  CliristiiUi^;;'  will  be 
bill. 


nar; 
the 
ex- 
one 
a'>e 

1  ui- 

day 
ilia. 


CHIMES. 
'•Eisilitlitg'  the  FiaJises"  is  actracting 
a  heavy  patronage  to  this  popular 
place  of  amusement.  The  new  vaucic- 
ville  show  with  Darrell  Vinton  &  Co., 
Josephine  Morrissey  and  others,  to- 
gether with  motion  pictures,  are  also 
doing  their  share  to  attract  pleasure 
seekers. 


COLISEUM. 

The  match  races  between  Davidior, 
&  Stoutenberg.  given  under  the  sanc- 
tion of  the  Western  Skating  Associa- 


VAN  SESS. 

Beginning  next  Sunday  night  the 
stirring  racing  play,  "Checkers''  is  the 
bill  for  the  ensuing,  week. 

Hiirrisburg'  ,¥a,. — Dairy  and  Food 
Commissioner  Foust  has  sent  to  Pro- 
fessor Frear,  of  State  College,  one  of 
the  leading  pure  food  experts  of  the 
country,  samples  of  seventy-five  brands 
of  breakfast  and  other  patent  foods  for 
analysis. 

These  samples  were  taken  as  a  re- 
sult of  an  agitation  to  know  what  was 
in  them.,  which  began  some  time  ago, 
The  samples  were  secured  all  over  the 
State,  every  brand  known  having  been 
taken,  and  Professor  Frear  will  ascer- 
tain if  they  are  true  to  name,  if 
chemicals  have  been  used,  whether 
they  are  bleached  and  what  they  con- 
tain. 

This  is  one  of  the  most  important 
works  undertaken  by  Mr.  Foust,  and 
will  clear  up  questions  which  are  of 
long  standing.  The  charge  was  re- 
cently made  to  the  Department  that 
corn  stalks  are  used  in  some  of  the 
patent  foods. 


Has  No  Equal  for  Toiiet 
and  Bath 

Wh'  n  in  Need  of  Toiiet  Soap  Try 
WILD  ROSE  GLYCERINE 


»est  White  Borax   Soap  T 
Made 

When  You  'Want  Borax  or  White 
Soap  Try 
CRYSTAL  WHITE 


To  All  California 

Geiitlemeii; 

"We  be^  to  advise  tHe  retail  grocery  trade,  and 
otHers  isiterested,  tKat  we  are  first  Ht&iid  dealers  io. 
all  kinds  of  Potatoes,  Beans  ai:id  Oi\ioi^s.  Corres- 
pondence Solicited. 

"We  can  sHow  yo\i  How  to  maRe  some  money. 

,  Very  tr\iiy  yotsrs, 

SCHULTZ-HANSEN  CO. 

General  Commission  Merchants 
TelepHt  ne  Temporary  204 


330-344  Brtimm  Street 


San  Francisco 
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California's 
Choicest  Product 
TIPO  chianti 
Red  or  White 

Produced  by  the 

ITALIAN=SWISS  COLONY 

ASTI,  Sanoma  County 


San  Francisco  Offices:  Batterj'  and  Greenwich  Streets 

New  York  Offices:  N  E.  Cor  West  llth  &  Washington  Streets 


^♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦»»»»» 


Products 


Arc  PURE  and  PERFECT. 
"As  good  as  Tyler's  is  recognized 

as  the  highest  praise  for  SPICES, 
FLAVORING  EXTRACTS,  BAKING  POWDER 
and  ROASTED  COFFEE. 


PURITY  docs  not  constitute  PERFECTION. 
TYLER'S  ^   PRODUCTS  uot  only  possess  the 

HIGHEST  STANDARD  of  PURITY,  but  they  arc 
PERFECTLY  MADE--PERFECTLY  PACKED. 
They  were  PURE  and  PERFECT  before  we  had 
a  Pure  Food  Law. 


S.  H.  Tyler  &  Son. 

709-711  Harrison  St. 


San  Francisco. 
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California's  Best  Advertised  Product 


THE-  DE.A.LES\ 

Because  it  Cannot  be  Sold 
for  Less  than  a  Fair  Price: 


liccoiates  and  Cocoa  Satisfies  Everybody 

THE  CONSUMER 

Because  it  is  always  Pure, 
Fresh  and  of  Full  Strength, 


♦ 
♦ 


In  order  to  protect  our  Trade  Mark  aud  Also  Protect  the  Dealers  who  Distribute  our  Goods, 
we  have  fixed  the  followiuj?  as  the  iiiiuiiiiuiii  prices  of  the  goods  listed  below: 

LHIRARDELLl'S  Ground   Chocoiate,  1-lb.  tins  35c. 

Ground  Chocolate,  3-!b  tins  90c, 

"  Cocoa,  1-2  lb.  tins     -    -    -  25c. 

Eagle  Chocolate,  Mb.         -  30c. 

(More  may  be  charged  when  the  dealer  finds  it  necessary.) 

We  sincerely  trust  that  the  Ketail  Trade  will  ai  j)reciate  our  Good  Will  and  will  lend  tlieir 

aid  in  our  efforts  to  maintain  tlie  above  prices 

ELLl  CO. 


.jJOIilSDt;iCD.PHILA.P\ 


RED  SEAL  LYE. 

Disinfectant,    Water  Softener,  Cleanser.  The  Sifting  top  Can 

p.  C.  TOMSON  &  CO.,  MaKers.  PHiladelpHia.  Pa. 
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GROCERY  MARKETS. 


Review  of  Conditions  as  Re- 
ported by  Experts  in  Vari- 
ous Centers. 


POIKTS  TO  WATCH. 


EVAPORATED  MILKS„ 
Coditioiis  surrouiidiits  tlic  iiiiniiifiK"- 
turc  of  the  various  bniiids  of  mifk 
are  such  that  another  advance  in 
price  is  said  to  be  contemplated. 

CAIVIVED  CORN. 
The  assurance  that  the    pack  Is 
really  short  makes  advancing  quotsi- 
tions  certain. 

SARDINES. 
Buy  yyhile  yon  can.    Trices  are  a'l- 
vancing  daily. 

N.  B. — The  local  situation  witii  re- 
gard to  finances  is  quite  interestinji' 
just  at  this  writing.  There  is  no  rea- 
son to  suppose  that  our  hanks  are  in 
any  way  liable  to  fail  and  the  steps 
taken  by  the  Governor  of  the  State  will 
tend  to  restore  the  balance  of  things 
within  a  short  time.  We  eii mostly  ad- 
vise our  readers  to  keep  coo!  and  not 
worry  over  the  conditions,  since  thoy 
are  necessarily  only  temporary.  One 
of  our  contemporaries  among  the  dail- 
ies has  the  following  to  say  of  the 
situation : 

The  financial  squeeze  in  New  York, 
due  to  speculative  banlting  in  that  city, 
is  about  ended.  The  gamblers  have 
had  their  lesson  and  the  claims  of  legi- 
timate banking  wil  Inow  have  recog- 
njtion.  The  trouble  has  at  all  times 
been  purely  local  to  New  York,  except 
in  so  far  as  interior  bankers  .use  tint 
center  as  a  sort  of  clearing  house  and 
a  basis  for  sale  of  exchange.  Any 
difliculty  that  may  have  appeared  out- 
side of  New  York  has  been  due  to  the 
fact  that  New  York  bankers  have  been 
forced  to  hold  a  tight  hand  on  their 
available  resources  and  are  for  the 
moment  liquidating  drafts  from  inter- 
ior correspondents  with  cleai-in';  hou-e 
certificates.  These  certificate^  rest  on 
the  best  collateral  security  in  the 
shnne  of  'riU  elgo  bonds  and  bear  in- 
terest. It  is  a  temporary  expedient 
that  gives  elasticity  to  the  money  mar- 
ket by  providing  what  is  virtually  a 
new  and  supplementary  form  of  cur- 
rency. 

In  the  meantime  and  to  supply  the 
actual  scarcity  of  coin  to  meet  the  de- 
mands of  commerce  some  $20,000,000 
in  gold  is  on  the  way  from  Europe  to 
pay  off  in  part  the  great  credit  bal- 
ance which  the  old  world  owes  the 
ney  for  wheat,  cotton,  tobacco,  oil  and 
the  other  stajiles.  This  country  can 
always  force  Europe  to  give  up  gold 
in  vast  quantities  when  there  is  need. 
In  the  last  resort  the  whole  monetary 
system  of  any  country  rests  on  its 
productive  capacity.  A  disturbance  of 
the  financial  equilibrium  very  quickly 


rights  itself  in  a  country  of  our  im- 
mense resources. 

San  Francisco  is  les  dependent  on 
New  York  than  most  other  cities.  For 
one  thing,  our  bankers  have  alway.s 
been  more  than  commonly  conserva- 
tive and  careful  in  their  methods,  .\ 
certain  correspondence  with  th.e  na- 
tional financial  center  is,  of  course,  a 
necessity  for  purposes  of  exchan.ge, 
but  the  comi)arative  isolation  of  San 
Francisco  has  compelled  local  bankers 
to  make  it  their  practice  to  hold  much 
larger  reserves  in  coin  and  currency 
than  has  been  custonuxry  in  Eastern 
cities.  There  are  few  banks  in  San 
Francisco  that  cannot  show  a  reserve 
of  coin  on  hand  at  least  10  per  cent 
greater  in  proportion  to  the  deposits 
than  is  the  practice  in  Eastern  cities. 
In  fact,  as  the  returns  of  the  clearing 
house  show,  this  city  has  always  Ijeen 
and  will  continue  to  be  the  financial 
center  of  the  Pacific  Coast,  holding 
very  much  the  same  relation  to  inter- 
ior cities  that  New  York  docs  in  the 
East,  with  this  difference  that  banking  | 


is  done  here  on  legitimate  lines  to  fa- 
cilitate commerce  and  not  to  |)romote 
ganiblin.g,  as  in  New  York.  The  San 
Francisco  banks  because  Califoarnia 
is  prosi)erous  and  the  farmers  and  the 
fruit  growers  and  the  oil  producers 
have  lieen  making  money  this  year 
hand  over  fist.  On  these  and  on  the 
])roducts  of  the  mines  and  forests  and 
fisheries  the  financial  system  of  Cali- 
fornia depends.  When  they  are  doing 
well  the  money  comes,  because  it  must. 
There  may  be  a  monetary  stringency, 
but  it  wil  vanish  as  quickly  and  as 
suddenly  as  it  came.  There  was  no 
cause  for  it,  except  that  certain  New 
York  bankers  had  l)een  misbehaving. 
The  general  productive  capacity  of  the 
country  arid  its  consequent  ability  to 
draw  fund.s  from  al)road  will  si)eedily 
put  the  ship  of  commerce  once  nK)re 
on  an  even  keel. 

 ♦  

FREE  DEALS. 
INM't  Bros.  JIfir.  Co.    One  case  Borax 
Washing  Powder  free  with  each  ten 
I  cases,  or,  one  half  case  free  with  each 


Golden  Gate  Leaf  Lard* 
Eastern  Star  Hams  and  Bacon. 
Sound.  Wholesome  Food  Products 


Prepared  under  strictly  hygienic  conditions 
and 

United  States  Government  Inspection. 

Western  Meat  Co. 

Mail  Address  : 

Sot-itK    San  Francisco 

San   Mateo  County 
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five  and  one-half  cases  purchased  at 
the  following  regular  list  prices:  0V2 
cases  $3.55;  10  cases  $3.50;  30  cases, 
$3.45.  Effective  Sept.  30  and  subject 
to  withdrawal  without  advance  notice. 

Peet  Bros.  Mfg.  Co.,  one  case  A-B 
Naptha  Washing  Powder  free  v/ith 
each  ten  cases,  or,  one  half  case  free 
Vv'ith  each  five  and  one  half  cases 
purchased  at  the  follovving  regular  list 
prices:.. 5:4  cases,  $1.20;  10  cases, 
$1,15;  30  cases,  $1.10.  Effective  .July 
'10  and  suljj3Ct  to  withdrawal  without 
advance  notice. 

Dr.  Price's  Ceroa!  Food — 1/2  cs  free 
with  five;  1  cs  free  with  10;  freigiit 
paid. 

I'airljinilis  Goid  Dusl. 

With  five  and  a  half  boxes  at  4.n5 
one-half  box  free.  Size  24x72.  With 
ten  boxes  at  4.60  one  box  free.  Vv'itb 
251/3  boxes  at  4.55  twu  and  one-half 
boxes  fi'ee.  With  fifty  boxes  at  l..'..:. 
fiv  boxes  free.  Above  deal  is  good 
for  but  a  short  period. 

Riiinford  Baking  Powder — Five  per 
cent  discount  In  five  case  lots;  one 
case  free  in  ten  case  lots. 

Joilo — One  case  free  with  each  12 
eases.    De",i  limited  to  48  cases.  Ice 
cream  iiow.if.-  m:\(ie  by  the  same  com 
p:>!iy  nmy  be  assorted  with  Jello  in 
making  uii  orders. 

Parsons  Auj!no?H;?. —  V2  case  free 
with  5V2  cases,  1  case  free  with  10 
cases. 


Cal.  Home  Brand  Catsup. — 5  case 
Lots,  $2.25  per  doz.  and  one  case  free; 
10  case  Lots,  $2.20  per  doz.  Two  cases 
free  25  case  Lots,  $2.15  per  doz.  and 
5  cases  free;  100  case  Lots,  $2.00  per 
doz.  and  20  cases  free. 

Murdoch's  Starch — 10  case  lots  as- 
sorted or  straight  at  list,  one  case 
corn  starch  free.  Crates  of  sixes 
count  for  two  cases. 

X-Ray  Stove  PoMsh — 5c  size,  3  doz. 
$1.50  with  6  free;  10c  size,  3  doz., 
$2.50  with  6  free. 

JJroniaiigeloii — One  dozen  free  with 
each  gross  ordered.  No  free  goo  Is 
with  orders  for  less  than  one  gross. 

Frazier's  Axle  Grease. — One  case 
free  with  tep 

MaUn  Vita — One  case  free  with  five. 

He.\  [jjc — One  case  fj-ee  with  five 
eases. 


SUGAR 

The  local  market  has  shown  no 
change  since  our  last  report: 

Nev,-  York,  Oct.  24  Willett  &  Gray 

report : 

The  week — Raws:  Unchanged.  Re- 
fined: Unchanged.  Net  cash  quota- 
tions this  date  are:  Molasses,  $3.00; 
Centrifugals,  $3.00;  Granulated,  $4.65. 

Eaws — There  has  been  no  change  in 
quotations  during  the  week  under  re- 
view. 

The  last  reports  by  cable  to  us  from 


the  European  beet  crop  are  of  con- 
tinued favorable  weather,  and  from 
the  Cuba  crop  that  there  is  an  im- 
provement in  general  conditions,  ex- 
cept that  the  western  sections  Of  the 
Island  are  still  in  need  of  more  rain 
to  benefit  the  crop. 

From  Louisiana  the  full  crop  move- 
ment is  delayed  for  a  week  or  more 
to  give  the  cane,  which  was  found  to 
be  in  a  rather  green  condition,  an  op- 
portunity to  crystallize  further. 

We  should  also  make  a  note  of  the 
extrem.ely  unsettled  condition  and 
panicy  conditions  of  the  Wall  Street 
stock  and  money  markets,  which  have 
scarcely  been  as  severely  felt  since 
the  famous  "Black  Friday"  of  Jay 
Gould's  time,  and  which,  at  this  writ- 
ing, show  no  signs  of  abatement.  Nat- 
urally, attention  is  largely  directed  to 
these  conditions  to  the  exclusion  of 
regular  business  in  all  branches  of 
trade,  for  the  time  being. 

The  immediate  outlook  is  for  a  steady 
sugar  market,  with  light  offerings  both 
from  store  and  from  the  small  bal- 
ances still  remaining  unsold  in  cane- 
producing  countries,  while  beet  sugars 
are  still  out  of  reach  by  reason  of 
their  higher  parity  of  $3.93  for  96 
degrees  test. 

RefineJ — There  is  no  change  in 
price  or  conditions,  the  only  notable 
feature  being  that  all  refiners  are  be- 
hind, to  some  extent,  in  deliveries  but, 
at  the  same  time,  are  calling  upon 


Idliiyiilf^E? 


\s  it  a  good  business  policy  to  push  the  sale  of  bulk 
teas  of  doubtful  origin  in  place  of  teas  of  known 

quality  and  purity? 

Folger's  Golden  Gate  teas  please  consumers,  pay 
grocers  a  good  profit  and  increase  tea  sales.  Six  flavors. 

Japan      .  Ceylon  English  Breakfast 

Oolong       Gunpowder  Black  and  Green 

Packed  flavor  tight,  in  dust=proof  sanitary  cartons. 
J.  A.  QOLQER  &  CO.,  San  Francisco, 

Importers  of  Pure  Teas. 
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contract  buyers  for  prompt  statement  i 
of  requirements  for  shipments  under 
their  contracts.  Of  course,  actual  busi- 
ness is  limited  malDly  to  withdrawals 
under  previous  c-".  '  .  "icts,  while  new 
business  shows  no  particular  improve- 
ment. 

This  latter  feature  may  be  because  i 
of  the  fact  that  domestic  i-efined  beet ! 
sugar  production  is  novv  under  full  ' 
headway  in  all  parts  of  the  West,  and  : 
sales  from  this  source  meet  the  re- ' 
quirements  of  those  sections  of  the 
country  to  a  large  extent. 

It  is  notable  that  domestic  beet  su- 
.s:ars  are  being  sold  now  at  the  highest 
relative  basis  maintained  for  a  year , 
past  and.  consequently,  results  to  the 
beet  sugar  industries  of  the  country  ^ 
proraise  to-be  unusually  f.ivorable  for; 
the   present  campaign. 

Contracts  for  cane  refined  can  be 
renewed  with  confidence  at  the  pres- 
ent level  for  some  time  to  come.  It 
does  not  look  as  jf  the  maturing  cane 
crops  of  the  country  would  exert  as 
much  influence  on  prices  this  season 
as  in  former  years,  but  that  the  cro.) ; 
of  Louisiana  vvill  be  able  to  be  mar-  j 
keted  at  full  up  values. 

World's  Production  and  Consump-  i 
tie  — The  new  Cane  and  beet  sugar 
cror-s  of  rhe  irorid  gi    >  ■  ' 

good  yield,  although  estimated  to  out- 
turn possibly  '>15.P4tt  tens  les^  i'  ■  < 
those  of  last  season.  In  the  1906-07 
cam.paign  the  i)roduction  v\es  in  tons: 
Cane.  7.361. 93G:  Europea.n  Beet,  6,717,- 
000.  and  American  Beet,  433,010;  total, 
14,511,946  tons.  While  for  the  ne?.' 
season  fl907-0S.)  the  estimates  are: 
Cane,  7.196.000:  European  Beet,  6,580.- 
000,  and  American  Beet,  420,000;  to- 
t!i.i.  14,1 96,000  tons. 

The  consumption  last  campaign  was 
about  normal  and  the  production  a 
very  full  one,  yet  the  stock  in  prin- 
cipal countries  on  September  1st  was 
reduced  from  1.403. 7ni  tons  in  1906  to 
J,-  64.318  tons  In  1907. 

If  the  estimated  reduction  in  new 
crops  jiroves  to  be  apuroximaieiy  cor- 
rect, it  may  be  expected  that  stocks  i 
next  September  will  show  a  further  | 
decrease,  unless  the  consumption  is ' 
checked  bv  higher  prices.  i 
DEIED  FRFIT.  | 
-  The  genera!  tone  of  the  market  is  ! 
oocnt.  the  same  as  it  has  been  for  scv-  i 
eral  weeks.  The  financial  condition:^  [ 
necessarily  have  disturbed  transac- ; 
tions  and  very  liltle  business  is  pass- ! 
ing  at  this  moment. 

The  market  in  this  line  is  rather 


weak,  being  the  result  of  car  short- 
ages, which  may  prevent  these  goods 
reaching  the  Eastern  mjr'cets  in  time 
for  holiday  sales.  This  would  mean 
that  large  quantities  of  the  fruit  will 
be  held  over  and  the  price  uecessarii>' 
v.'eakene:!.  The  local  supplies  of  seed- 
ed goods  are  quite  scarce,  but  it  is 
(jre.sumed  that  this  condition  will  be 
remedied  within  a  few  days. 

PKlNES. 

Quotations  in  this  line  differ  with 
the  house  making  the  price.  The  gen- 
eral conclusion  appears  to  be  that 
prices  will  become  stronger  as  the 
season  passes. 

SDienn  Ore.,  Oct.  2,>.— Clinton  J. 
Kurtz  reports: 

"The  dried  prune  situation  is  in  ex- 
cellent condition.  Prunes  are  prac- 
tically ail  in  packers  hands  and  there 
is  no  fear  of  any  drop  in  the  marker. 
There  is  fre  iuently  rumors  of  weaker 
market  conditions,  but  there  are  not 
enough  prunes  unsold  to  substantiate 
such  reports.  Oregon  prunes  are  of 
good  quality  and  there  was  a  good 
crop  harvested." 

.VL3I0NDS. 

The  market  on  almonds  has  mater- 
ially declined  and  is  extremely  weak. 
There  is  no  good  reason  why  this 
should  be  so,  but  nevertheless  the 
condition  exists. 

WALNl'TS. 

Walnuts  are  well  cleaned  out  of 
first  hands,  jobbers  now  controling  the 
supply  and  naming  prices  accordingly. 
CAXNEC  GOODS. 
"California  Fruit  Grower"  says: 
"Some  sales  of  California  tomatoes 
have  been  made  recently  ranging  from 
82%@83%c  net.    The  quantity  and 
character  of  clouds  in  the  sky  or  their 
absence,  each  da>',  varies  the  ideas 
of  those  who  have  any  goods  to  sell. 
Offerings  are  very  tew  indeed.  While 
some  press  reports  b-.ive  stated  th;;t 


the  pack  of  tomatoes  in  California  this 
year  would  be  as  large  as  last,  we  can 
aot  see  at  this  time  how  it  is  possible. 
Eastern  mail  advices  report  the  to- 
mato market  there  in  the  neighbor- 
hood of  87 "oe  for  standard  .Maryland 
3.S.  The  guesers  are  putting  the  pack 
of  Maryland,  Delaware  and  New  .Jer- 
sey for  this  vegetable  this  year  at 
O  OOO.noo  to  10,000,000  cases  so  far  as 
ilio  ni'^ie  confervative  estimates  are 
concerned. 

"Business  is  ni'.ich  limited  through 
the  scarcity  of  goods,  and  at  the  same 
time  jobbers  in  some  quarters  are  fear- 
ing a  curtailment  in  the  consumption 
of  food  stai)Ies  owing  to  the  high 
prices  that  have  been  prevailing,  and 
this  feature  is  causin.g  a  slight  uneasi- 
ness. Goods,  however,  are  much  more 
scarce  than  business  at  this  time." 


1^  L»  Lai  ^lo 

CLARKE 


23  Market  St.,  San  Francisco 

I  VijRV  SOAP 

j  i.V.Mi\  SOAP 
I  P.  &  G.    APTHA  SOAP 
!  K.      BAKING  POWDER 
j  Pi!{M-JO]?  .t  (JAMItLE  CANDLES 
I      VXGE  ('!'iY  ursKS 
!'FA]?j.(  nr.M 

HONEYSrCKT.E  MILK 


I.OCARNO 


BANKING  INSTITUTIONS. 

PARIS  yJW  VOKK 


Swiss  American  Bank 


S.*\-  FRAXCl!»CO 


5an  Francisco.  M:iin  Offi 
1452    FiUiiiore  St. 


Of  I.orni-no.  S«itzorlnn«i 

CAPITAL  $600,000 
SURPLUS  AND  UNDIVIDED  PROFITS.  S220,C00 
TOTAL  ASSETS.  S5,5"0.000 

IIENRV  IJKI  NNF:K.  I'rpsicionf.  .\T.FKEi)  MONOTTI.  2ncl  Vire-Prpn. 

T.  C.  TOGN.4ZZIM.  1st  Vif  e-Pr.>s.  A.  .\.  MirHF.I.KTTI.  .>Inn:i|;pr. 

OTTO  OTTESKX.  A«st.  Cnshior. 
ACCOI  NT';  OF  B.VNKS.  ^TR.MS    \M>    lyniV ! OF  '  T,'*    RE^l'Ft  TFFI  I.V  <OI,iri  i  Kl> 


uy  Right  Direct  from  the  Mills 

Save  Jobbers  Profits 
Largest  Exclusive  Rice  Dealers  on  the  Coast 


NEW  OP.T. KAN5  RICE  MIi:.I^ING  CO..  I04  Front  .St.,  San  Francisco 

Samples  Mailed  on  ReQ^iest 
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California  Fruit  Caiiisers'  Association. 
F.O.B.  Quotations— 1907  Pack. 

No.3  No.  21/2  No.2y2 
extx-as  extras  ex  stnd 

Apples   $2.00    $1.70  $1.40 

Apricots  2.10 

peeled    2.S0  2.60 

sliced  

Blackberries   

Cherries (R.  Anil) .. .  3.50 

White  

"  Black 

Grapes    2.00     1.60  1.35 

Peaches,  Yellow   . . 

L.  C  

"  sliced  .  .  3.00  2.40 

W.  H  

"  sliced  . . 

Pears,  Bartlett    3.00  2.40 

Plums   2.25  1.50 

"  Damson  

Raspberries  . 

Strawberries  

No.  No.' 
2%  2^4 
stnds.  sends 

Apples  $1.30  $1.20  $1.10  $1.10 

Apricots  

peeled  .  .  2.00 

Blackberries  

Cherries,  R.  Ann 

White   . .     . . 

Black   

Grapes   1.25 

Peaches,  Yellow. 

L.  C  

"  sliced 

W.  H  

"  sliced 
Pears,  Bartlett.  .  1.80  1.65 

Plums   

Damson. 
Raspberries  . . . 
Strawberries  . . 


2.60 
No. 

21/2 
water 


2.15 


2.50 
No. 

2 1/2 

pie 


1.10    1.05  1.05 


2.25 

No.  8  No.  8  No.  8  No.  8 
.  ex.  std  stnd  water  pie 

Apples  $4.25  $3.75  $3.00  $3.00 

Apricots    6.50 

Blackberries  

Cherires,  R.  Ann 

White    .  .      .  . 
Black    . . 


Grapes   

3.75 

3.50 

3.00 

3.00 

Peaches,  Yellow 

6.00 

5.50 

. ."  Lemon  cling 

7.00 

4.25 

"  L.  C.  sliced. 

6.50 

6.00 

"    W.  H  

4.50 

4.25 

Pears,  Bartlett. . 

6.50 

5.50 

4.50 

Plums   

3.00 

Strawberries  . . . 

8.50 

BEANS. 

The  market  in  this  line  continues 
firm  and  strong,  though  it  is  said  that 
the  shortage  in  the  crop  has  been 
largely  over  estimated.  It  would  ap- 
pear as  though  it  was  a  good  time 
to  buy. 

IMPOKTED  FISH, 

>'e\v  York,  Oct  24. — Strohmeyer  & 
Arpe  Company  report: 

Holland  Herrings — Market  is  un- 
changed, easy,  with  fair  demand. 

Scotcli  Herring's — In  good  supply, 
prices  unchanged.  Large  Pulls  are  get- 
ting scarce. 

>'orwaj'     Herrings — Have  arrived. 


Show  exceptional  fine  quality  and  are 
very  cheap.   Likely  to  go  higher. 

Irish  Mackerel— Scarce  and  in  good 
demand  and  high. 

Norway  Mackerel — Are  in  scant 
supply;  catch  about  one-half  of  last 
year.  Prices  are  very  high,  neverthe- 
less, in  good  demand.  Buyers  will  do 
well  to  supply  their  wants  now  if  they 
want  any  Norway  Mackerel  this  sea- 
son. Quality  is  exceptionally  fine, 
white  and  fat. 

Dutch  Bellysplit  Mackerel — A  few 
Bloaters  have  arrived,  showing  very 
fine  quality,  and  goods  find  ready  buy- 
ers. 

Imported  Oil  Sardines — No  change  in 
the  situation  except  slightly  for  the 
worse.  There  is  no  catch  in  France 
nor  in  Portugal  nor  in  Norway.  Market 
is  almost  entirely  bare  of  French  Sar- 
dines. Gradually  the  best  brands  of 
Smoked  Sardines  are  being  sold  out  for 
the  season. 

MACKEREL. 

Norway's  continue  to  advance.  Large 
sizes  almost  unobtainable. 

CHEESE. 
Limburger,    Brick    and  Domestic 
Swiss  prices  have  all  advanced  very 
materially.    Martin's  continues  firm. 
HAT. 

Somers  &  Co.  report  under  date  of 
Oct.  29. 

Arrivals  of  Hay  continue  very  mod- 
erate in  quantity  and  on  a  very  even 
basis.  Rail  arrivals  show  about  25  per 
cent  increase  over  last  week  with  wat- 
er shipments  a  decrease  of  the  same 
proportion.  The  car  situation  is  far 
from  being  satisfactory,  however,  for 
very  little  good  grade  Hay  can  be  mar- 
keted by  water  and  most  dealers  have 
stocks  of  the  better  grades  at  interior 
points,  which  they  are  unable  to  de- 
liver to  their  rather  insistent  custom- 
ers. 

To  report  the  general  condition  of 
trade  here  would  be  simply  to  repeat 
our  record  of  conditions  during  the 
past  two  or  three  weeks.  We  are  ex- 
periencing the  regular  reaction  in  the 
Hay  trade  that  is  always  experienced 
shortly  after  the  harvest  rush.  Deal- 
ers seem  to  be  making  no  complaint, 
however,  and  a  healthy  tone  to  the 
market  is  anticipated  unless  values  are 
forced  to  an  extremely  high  range 
through  a  continuance  of  the  car 
scarcity. 

Choice  Wheat  Hay  is  conspicuous 
from  its  absence  on  the  market  at  the 
moment,  with  an  occasional  car  selling 
at  a  premium.  Medium  grades  of  both 
Wheat  and  Wild  Oats  constitute  the 
bulk  of  present  arrivals  and  are  treat- 
ed with  moderate  interest  only.  We 
can  report  no  change  in  prices  which 
we  give  today  as  follows: 

Choice  Wheat  Hay  $19.00  to  $22.00 

Good  Wheat  Hay   17.00  to  18.50 

Other  Grades  same          12.00  to  16.00 

Wheat  and  Oat   12.00  to  17.00 

Tame  Oat    11.00  to  16.50 

Wild  Oat    10.00  to  13.50 

Stock  Hay   8.00  to  9.50 

Alfalfa   9.00  to  13.50 

Straw,  per  bale  54  to  .85 


SWIFT  &  CO'S  NEW  PLANT. 

Portland.— Swift  &  Co.  plan  to  begin 
the  work  of  excavating  for  their  mam- 
moth packing  plant  on  the  Peninsula 
within  the  next  60  days.  The  main 
building,  slaughter-house,  dressing 
aud  packing  departments  will  be  a  7- 
story  brick  structure  covering  ground 
snace  equal  to  four  city  blocks.  Its 
stupendous  size  may  be  realized  when 
it  is  stated  that  there  will  be  four 
acres  of  space  on  each  of  the  seven 
floors  or  28  acres  under  the  one  roof, 
a  total  of  1,120,000  feet. 


Junket 

Tablets 

Always 

Reliable 

In  Any 

Climate 

Always 

Salable 

At  Any 

Season 

They  Make 

Delicious 
Ice  Cream 

and 

Exquisite 
Desserts 
Your 


Sells 
Them. 

Chr.  Hansen's  Laboratory, 
Little  Falls,  N.  Y. 


AGENTS 
Maillard  &  Schmiedell 
300  Front  St. 

San  Francisco. 
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olesalc  Price  List. 


EACH  Olil'AKTMlCNT  Ol  Ol  E£  l-Klt  Jt;  I.IST  IS  (  ItlXlvIil)  11'  VM)  (  <>I{|{|;<  I  i;i>  K\  I;K\  \\  KUMJSDAV  IIV  SI.  .1.  UKANUK.N- 
SXKIX  &  CO.,  A.  SCIlJLI.iXO  &  CO.,  .1.  A.  I  OLGKU  *  CO..  Sl  S.S.^l  M.VN.  WOKM.SiOK  A  CO..  .1.  H.  XKWHAl  KK  &  CO.,  (U  (i<i KMI I.M  K 
&  CO.,  TILI.MAXN  &  BENDEL.  \VEI>LMAN,  PECK  &  CO.,  CLI).\IIY  &  CO.,  WIEL.VXO  BKOS.,  KOETIiI.I.SltKK(iEK  it  (iK.4SSOFF, 
WItEIAM  CIAIFF  CO.,  WHrrTIEK-COBCKN  CO.,  W.  P.  FCLLEK  &  CO.,  STANDARD  OH,  CO..  IIOOI'EK  &  .IKNMXGS,  .M.  PHIL- 
LIPS &  CO.,  PACIFIC  COAST  BISCl  IT  CO.,  PACIFIC  VINEGAR  &  PICKLE  WORKS,  IIEV.MAX-WEII.L  CO.,  AXD  SCH WAB.VCHEK- 
FREV  CO.,  LEVEXSOX  &  CO.,  SWIFT  &  CO.,  F:ACH  FIK.M  TAKIXC  THE  DEPARTMENTS  ASSIGXEl),  AS   I.I.ST  IXDK  VI  ES. 

No  tlaini  is  mnde  that  this  Prico  lAsI  loiitaiiis  an  ironclad  .silicJule  of  rales — i;ood  for  u  wtek.  No  such  schedule  could  be 
ol>talned,  even  on  actual  casli  sales.  'J'liese  prices  are  solicited  for  [)ul)licalion,  and  represent,  ul  the  time  of  Koiog  to  pre8it,  tbe 
average  prices  demanded  by  the  general  run  of  .jobbing-  houses  for  average  amounts  of  goods  on  averaBe  conditions  of  purchase. 
Persons  with  cash,  or  undoubted  credit,  always  get  special  low  rates. 

Subscribers  will  confer  a  favor  by  pointing  out  to  us  any  particular  error  or  omission. 

^  coir  coLr  COL  coL.  ^ 


Abalones   17 

Ammonia,   Laundry    ...  .25 

'inchovies   17 

Asparagus    9 

Ax  Handles   4;^ 

Axle    Grease   33 

Bacon   11 

Bar  Sugar    3 

Barrel    Covers   16 

Baked   Beans   11 

Baking  Powder   1!) 

Bags    (paper)   39 

Barley,  Pearl   23-34 

Baskets   -14 

Bath   Brick   39 

Beans,  Canned   11 

Beef,  Barreled   12 

Benzine  29 

Beef,   Extracts   33 

Binder  Twine  43 

Blacking,    Shoe   43 

Bloaters   15 

Bluestone   39 

Bluing   26 

Bouillon   Capsules   33 

Bowls   44 

Brooms   44 

Breakfast  Foods   21-24 

Brushes   44 

Butter    Ladles   46 

Candies   39 

Candles   38 

Canned  Fish   17 

Canned    Fruits  ....5-6-7-8 

Canned  Meats   13-14 

Canned  Soups   38 

Canned  Vegetables   10 

Can  Openers   44 

Capers   33 

Caslile   Soap   28 

Castor  Oil   ,30i 

Cat,sups   (bulk)   53-54  i 

Caviar,  Russian   14' 

Cereal    Coffee   34; 

Cereal  Laxative   41 

Cereals   21-22-23-24 

Cheese,  for  &  dom  14 

Cheroots   4  8 

Cheese  Safes  44 

Cigarette  Paper.';   48 

Chewing  Gum   32, 

Chicory    1 ; 

Chimneys   4,5 

Chloride  Lime   26 

Chocolate   33 

Chutney   34 

Cider   34  j 

Cigarettes   49 

Citron   37 

Clam  &  Clam  .Juice  17 


Clam  chowder   18 

Clothes   Lines   44 

Clothes   Line   Pulleys ....  44 

Clothes   Pins   44 

Coal   Oil   29 

Cocoa   34 

Cocoanut   34 

Codfish   15 

Coffees    1 

Coffee  Extracts    1 

Condensed  Milk  35 

Condiments   52-56 

Corks   44 

Cordage   40 

Corn,   Canned   11 

Corn  Starch   29 

Cottolene   35 

Crackers   32 

Cream  of  Tartar   20 

Currants    5 

Cuttle    Bone   40 

Demijohns   44 

Dishes,  Wooden   46 

Door  Mats   45 

Dried    Fruits    5 

Drops    and    Lumps  31 

Dry   Paints   30 

Dust    Pans   44 

Dusters   44 

Eels   17 

Egg    I-^jod   39 

Egg   Beaters   4  6 

Envelopes   1" 

Evaporated  Milk  35 

E.vtrads,   Beef   3. 

Extracts,  Flavoring  ..19-20 

Extracts,  Syrups    4 

Farin.    Goods    .  .21-22-23-24 

Figs    5 

Fine    Cut    Tol>acco  4  8 

Fish  and  Cheese   14 

Fish  (canned)   17 

Fish,  Smoked   16 

Fish,   Potted   16 

Flavoring  Extracts  ..19-20 

Flour   21 

Fly    Paper   40 

French  Mustard  (bulk).. 52 
Fruits,    canned  ....5-6-7-8 

Fruits,  dried    5 

Fruit  Wax  &  Strings.  ..  .43 

Fruit   .Jars   39 

Faucets   45 

Fruit    .Jar    Caps  11 

Fruit    .Jar    Rubl)ers  41 

Gasolene   29 

Gelatine   35 

Ginger,  preserved   36 

Glue   40 

Gum,   Chewing   32 


Ham   11 

Herring   16 

High  Grade  Smoking  To- 
bacco  50 

Honey    8 

Hops   36 

Horseradish   50 

Ink   47 

Insect  Powder   40 

Ironing    Boards   43 

,Jams   7-8 

.Jars   39 

Jellies   9-10 

I^antern    (ilol)es   46 

Lamp   Burners   45 

Lamp    Cliimne.vs   45 

Lamp    Wicks   U: 

Laundry   Starch    ,  29 

Lard   12 

Laundry   Materials   25 

Lard    Oil   30 

T.iead    I'encils   47 

Lemon  Squeezers   45 

Lemon   Sugar   30 

Lemon  .Juice   36 

Linseed  Oil   30 

Liquid    Bluing   26 

Lobsters,  canned   18 

Lozenges   30 

Lubricating   Oil   30 

Lye   26 

Macaroni   .•.  .  .24 

.Mackerel    (salt)   15 

Mackerel,  tins   17 

Maple  Sugar    4 

.Maple  .Syrup    3 

Matches   4  1 

Meals   .21-22-23-24 

Meats  (canned)   13-14 

SlIMv   (condensed)   35 

Mince  Meat    8 

Mixed    Candy   31 

Molasses   2-3 

^lops   and    Handles    ....  15 

Mouse  Traps   4  6 

Mushes   21-22-23-24 

Mushrooms   37 

Mustard    (dry)   18 

.Alustard    (bulk)   52 

Xeatsfoot   Oil   .30 

Xest   Eggs   46 

Xuts   7 

Oil  Cans   46 

Oils   29 


Olives   

Olive  Oil  . 
O.Tsters  .  . .  . 

Pails   

Paints.  Dry 
Paper  Bags 


Paper,  Shelf   45 

Paper,  Toilet   41 

Paper,  Wrapping   41 

Paprika   18 

Parafllne  Candles   40 

Pastes   24 

Peanut    Butter   37 

Peas    (canned)   II 

Peels   37 

Pens,  .Steel   47 

Pencll.t   ". .  .  . 47 

Pepper   19 

Pepper   Sauce   52 

Pickles   53-51 

Pigs'  Feet   12 

Pineapples  (canned)   ....  9 

Plug  Tobacco   19 

Plum  Pudding   37 

Polish,  Metal   4:' 

Polish,   Shoe   iS 

Polish.  Stove   42 

Pork  and  Beans    9 

Pork,  Barreled  II 

Potato   Mashers   46 

Potted  Fish   10 

Preserves   9-10 

Provisions   11 

Prunes    6 

Raising    0 

Relishes   ■52-,5(' 

Rice   24-25 

Rolling  Pins   16 

Rope   41 

Sago   24 

Salad   Oil   37 

.Salad  Dressing   3" 

Suleratus   20 

Salmon   (salt)   16 

Salmon  (canned)   17 

.Salsoda   26 

■Salt   38 

Sardines   17 

Salt   Fish   in 

Salt  Meats   II 

Saratoga    Chips   3>' 

.Sauces   32-5r 

.Sauces    (bulk)   32-30 

Sauerkraut   52 

Seeds   ;  42 

Steel  Pens  4" 

Sheep  Dip   42 

Shelf  Paper   45 

Shell  Fish   17 

shoe    Dressing   43 

shop  Bhushes   43 

.shrimps   18 

Smoked    Fish   16 

Smoking    Tobacco   4" 

Snuff   31 

Soda  and  Salerntns   20 


Soaps   26 

Soups   38 

Spices   19-20 

Splituons   46 

.S|MM>nH,    Wood   46 

Sprats   17 

Starch   28 

.Stationer.v   47 

Slick   Candy   SO 

Stogies   48 

Stove   Polish   42 

Suffar    8 

Sugar,  Maple    4 

Syrup    3 

Syrup,  Extracts    4 

Tacks   46 

Talkers,  Gus   40 

Tobacco   47 

Teos    1 

Tobacco   16 

Tobnsco   Sauce   52 

Tomatoes   II 

Tomato  Catsup  (bulk)S3-34 

Tooth    Picks   46 

Traps   46 

Truffles   ..SI* 

Tubs   45 

Turiientine   29 

Twine   

Twine  Holders  46 

Twist  Tobacco   49 

Vegetables  (canned)   ....  9 

Vernilcelll   24 

Vinegar   53-30 

Washboards   46 

Washing   Ponrder   28 

Wax   43 

Wax    .Strings   43 

Whips   46 

White    I^ud   30 

WIcking   46 

Willow    Ware.    Etc  43 

Window  Scrwns   46 

Wrlngerx   46 

Writing  Paper   47 

Wixideii   Ware.   Ele  48 

Vcasi    takes   89 


Deyartmeiit  1 
COFFEE,  CHICORY,  ETC. 

This  DeDt-   ie  corrected  by 
.U.  J.  BraHnensceis  a  no. ;  A.  Schil- 
ling *  Co.;  J.  A.  Folger&Co. 
Green  Coffee. 

In  bags  In  drums 


Mocha,  Gen.  Arabian. 23 

No.  2   21 

No.  3   

Mocha    Liverato  ....23 

Aden   21 

Kona    (Hawaiian) ....  12 

Mealcan   12 

Java,  Common   15 

Java,  brown  pln'tion.20 
Java    Mandhellng.  . .  .  26 

Kroe   17 

'  aracol,  prime  w'shd.lS 
riiracol,  ordinary.  ..  .12 
i-otemalm  PT)rae....lS 


25 


16 
18 
18 
25 


1« 
11 


Choice   14  'j 

Good   12  V., 

Costa  Rica  Prime....  13 
"    Choice(La  G'nd)13 

■  Good   

Salvador    Washed.... 13 

Unwashed  .llVi 
Caracola  Guatemala.  .  15 
Salvador     .  .  13  H 
Roast  Coffee. 

Salvador   15  20 

jEva   24  31 

Mocha  Aden    27  31 

Prme  w'shd.  C.A.bIndsl9  24 
Good  C.  A.  Blends...  IS  20 

Ordinary    Blends  12  13 

Java  Fncv  MndhelingSS  ><,  33% 

■•    Kroe   25%  2614 

Mocha  Llverato  31  V4  31% 

J.    S  25  y<  31% 

Java  &  Mocha  Fancy.  32  V,  32% 

No    2  26H  26 

Oufttemala    No    L.-.l"  1*1* 


No.  2  

Cos'Q   Rica  No.  1. 

No.  2  .  . 
No.  2  .  . . 
No.  3  .  . . 


.  .3%  I 

•17%  1 
.17  1 
.17  1 
.15V4  1 

Kona  Fancy   20  2 

No     1   16  Vi  1 

Private  Brandti. 

Lion.  100-lb   

Hills  Bros.  Arabian  Roast 

Arbuckle's  100-lb  17.,'? 

"M.  J.  B." 
"M.J.B.."  60  I's  in  case.. 
"M.J.B.."  30  2's  in  case.  .  .  . 
"M.J.B.,"  24  3's  in  case.  .  .  . 
SohllllnK'M  Beat  Coffee. 
In    1-rb    cartons.    In    25.  50 
100-rb  cases.     Can  be  assorted 
required. 

5-9tar  .  .  S6>>4  ll-atar  .  .  1 
4-.itar  29<4|2-«tnr  •> 


6U 
6 

0% 
6% 


Folger's  Golden  Gale  Coffee. 


100  or  60.  1-tb  tins.  . 
30  or  30  1-n>  tins  .  . 
10  or  30.  24-rt)  tins. 
-•0  or  12,  5-!t)  tins  .  . 
.Never  sold  In  bulk 


Chicory. 


.31 
.!• 
.10 
10 


.25 


CallfurniB    OSH 

Belgian  No.   2  07 

Belgian.    No.    1   07% 

Coffee  Extracla. 

Bulk,  per  lb  07 

Vienna,  Vi's,  10-lb.  bz  >6 

Vienna.  I's,  lO-lb.  bz  25 

.Ackermann's,  Vi-ffrosabz*. 
croaa   4.1 
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Di-purtinout  2 

This  Dept.   is  correcteJ  by 
M.  J.  Brnndeiistcin  *  Co.,  A.  Schill 
iiv;  *  Co.,  J.  A.  Folg-er  &  Co 


Jnpun. 
TEAS- 

(Fanfired,  Sundried  or  Basket - 
fired.) 

E.xtra  Fancy                      56  7-1 

Fancv   44  f).') 

Choicest   39  43 

Choice   34  ZS 

Fine   

Fair   25 

Green  China 

(Guapowder  Imperial  orYoiing 
Hyson) 

i;Ntra  Fancy   56  iti 

Fancv   38  46 

Choicest   35  37 

Extra  Choice  32  34 

Fine   25  31 

Fair   20  25 

Kii;i^lisli  ICreiikfast. 

Kxtia  Fancy                      67  80 

Fiincy   51  66 

Clioicest                             35  50 

Choice   24  30 

Fine   20  22 

irair   15  20 

OolouK. 


i  :\  ira  Fancy   .  .  .  . 

 5S 

$1  50 

Fancy   

 50 

Clioicest   

 36 

4S 

iC.-ctra  Choice   .  .  . 

 33 

3.". 

Fine   

 27 

Fail-   

....  22 

26 

Ce>l(iii  »u<l  Xudra. 

Brolcen  Orange  Pekoe.  .36  65 

Broken  Pekoe  3:>  56 

Orange  Pekoe  31  53 

Pekoe   27  46 

Pekoe  Souchong  24  39 


rhis   Depi    is  corrected  bv 
William  OlnflT  &  Co.,  «  ellnian,  i'ecU 
*  Co. 

SKJAH  A.M>  SrUL'PS. 

The  Western  Sugar  lielining 
Company  quotes  net  cash 
prices  as  follows.  Barrels  are 
an  ad\ance  of  10c:  half  bar- 
rels, 25c;  boxes,  50c;  50-lb. 
bags,  10c. 


]  Sfand.ird      tiramilateil — Fine. 

Fruit  or  Coarse   5.45 

j  Beet   Granulated    5.25 

I  Confectioners  A   5.45 

Cube    5.70 

I  Cubes  (A)  Crushed   5.70 

I  Powdered    5.55 

I  Candy  Granulated   ■  t  ■  5.55 

I  Magnolia  .\  '. .  . .  5.05 

Extra  C    4.95 

Golden  C    4.S5 

••D  '    Sug-ar    4.75 

H.  it  E.  Crystal  Dominos.  .  .  .  S.S5 
California  *  Hawaiian  Sugar  Re- 
fining Co.  Additional  per  100  It)s: 
In  bbls.  and  50-tb  bags.  10c  more; 
half  bbls.  25c  more;  boxes'  50c  • 
more;  for  all  grades: 

Granulated  Basis    5.45 

Bar    5, so 

Powdered    5.55 

I  .\  I    Crushed    .   5.70 

Perr.v    .  .    5.4  5 

Extra  Fine  Granulated    5.45 


s 

Coarse  Dry  Granulated   5.40 

Confectioners'   (A)    5.  to 

Confectioners'  Crystal    4.55 

Cubes    5.70 

Bricks    5.70 

XXX  Granulated  (100-Th  bags 

only    s.-ij 

Excelsior   (.\)    5.05 

Extra  (B)    4.95 

Golden  (C)    5.05 

Yellow  (D)   5.05 

C.  and  :•.  "llignide"  Bur. 

In  100-ib.  sacks   5. Co 

30-rb.   boxes    6.15 

lO-tl).  tins.  10  in  case   S.OO 

35-Ib.  tins    7.30 

40-lh.    tins    7.30 

Barrels    5.75 

Halt  Barrels    5.90 

l.<>nx;'!«  Peerless  X.\X.\X.\ 

Do.    bbls   C.r!5 

Do.  bbli?   7.20 

Do.    4-Ib.   tins,    cases   S.50 

Do.  35-tb.  tins,  10  in  ease.  S.50 

Do.  lO-lb.  tins.  10  in  case.  9.15 

Do.    S-lb.   tins,    S   in   caso.  .  9.15 

Do.    30-rb    boxes   7. SO 

and  Confections"  Use. 


S-lb. 
30-rb 
^'•lr  Ba'icers' 
Barrels 

Half   Barrels    G.60 

Boxes.  20  Its.  each   7.20 

.MATLK  Si  KI  P. 
"Old  .'ilansc." 
Gal.  tins.  Ml  dz  to  case.  dz..514.00 
Vj  Ual  Lins.  1  dz  to  case,  dz  7.50 
Quart  tins.  2  dz  to  case,  dz  4.25 
i'int  tins.  4  dz  lo  ca.-ie.  dz.  .  2.5'i 
.l;!Ckel  Cans.  bulk.  |jer  gal 
Glass  Qls.  1  dz  to  case,  dz 
i:i:iss  i'ts.  2  dz  to  ease.  dz.  . 


1.00 
4.5u 


MOI..A.SSES. 

I  JACKKTS 


CASKS 


1  ^ 

Bhl.|  bbl 

bbl. 

I  . 

20 

fZ 

54  GI34  G 

17  G 

5  G 

;     U  G 

lU  G 

%G 

%G 

Fancy    Molasses    .  .  | 

Pickaninny   | 

Belmont   | 

St.    Claire   | 

^!ediURi  Gr.ide   .  . .  .  | 

Oak    Grove   | 

.St.    Mary's   | 

IniDort   I 

Bakin§;  Molasses.  . .  | 
Hawaiian  Genuine..] 

Island   I 

Cane  Black  Strap 


.571 
-.521 
.461 
I 

.421 
.3)1 
2S| 


.59]  .G7;j 

.541  .G2|| 

.4S|  .56|i 

I  II 

.44|  .5211 

.361  .4411 

.301  .3S|| 


.191  .211  .2911 
.171  .19|  .2711 
.151    .171  .2511 


Old  Fashioned  Molasses.  2  doz.  2 


11         II         I  I 

3.30|  3.021  2.7311  7.50|  S.30i  5.S2 

3.051  2.791  2.5311  7.00]  7.S0|  5.52 

2.751  2.521  2.2911  6.40|  7.20i  5.16 

I         I         II  11 

2.551  2.34|  2.13!|  6.00]  6.80]  4.92 

2.I0I  1.9S|  l.Slll  5.20|  COOj  4.44 
1.S51  1.71|  1.5711  4.60|  5.40]  4.0S 

I  I  II  I  I 
1.401  1.301  1.2111  I  I 
1.30]  1.221  1.13|i  I  I 
1.201  1.13}  1.0511  I  I 
■lb  tins  to  case,  per  doz,  §2.40. 


1ms    Caliiii    .Maplr  .Syrup. 

Gallons,  per  doz  $15. Of 

Cans 

Half-gals,  per  doz   S.OO 

Quarts,    per   doz   4.50 

Pints,    per   doz   2. 60 

Bottles 

Quarts,   per  doz   4.75 

Pints,  per  doz    3. 00 

Jackets,    per    gal   1.10 

Log   Cabin    Pen-O-Che  .Syrup. 

Cans 

Gallon.s.    per    doz  $12.00 

Haif-Gals..    per    doz   6.50 

Quarts,    per    doz    3.75 

Pints,   per  doz   2.25 

Bottles 

Quarts,   per  doz    4.00 

Pints,    per    doz   2.50 

.TacUet.s.    per    .gal   S5 

.MAPLE  SCGAK. 

Toliogijan  ISrand  .Maple  SuKUf. 

30    1-rb    blocks    (cases)  $4.50 

;(i   !.2-lb  blocks  (cases)   4. SO 

Vlallesc  Cross  Brand  AEaple  Sugar. 

A.ss't'Q  y^s.  'is.  Is.  per  case. $3.00 
^fallo|ied  Cakes.   100  to  case.  3.S5 

syrup  E.\lr:i»-I«i. 


pgscent 


2    oz.    doz..  3.001 16   oz.  duz..ls»i' 

1    oz,    doz..  5.25132   oz.  doz..36.0u 

s    oz.    doz..  9.75|GaLs.    each..  II. 00 

Crescent  Oil  of  .Mnpleine. 

1-oz..   doz...   2.702-oz.,  doz  ..  4.75 

8-oz  15.004-oz.,  doz  ..  S.25 

16  oz,  doz.  .  27.00132  oz.  doz..4S00 
Gals,  each.  .15.001 

Ilardesty's  Maple  Kxtract. 
1  oz.  doz.  .  .$1.1012    oz.    doz..  1.75 


ScIiiIlin|£'H  Best  Tea.s. 


(Packed  only  in  16,  12,  g  and 
6-oz,  Cartoons.    Never  in  bulk") 

Japan,  per  lb  $0.45 

do.   1  crown   90 

do.  2  crov,-n    1-SO 

English  Breakfast  45 

do.  1  crown  90 

do.  2  crown    1-80 

Ceylon   45 

do.  1  crown  »o 

.  do,  2  crown    1-80 

Oolong  45 

do,  1  crown   90 

do.  2  crown    l  oO 

TREE  TEA. 

-  (Full  weights  only.) 
Packed   in   1  lb.  and   %  lb. 
cartons. 

Japan   37HE.  B  Congou. 37H 

Ooolong   ....50    Gunpowder  .45 
Ceylon   37%Or'ntal  Bind  .  .'17 'i 

Folgrer's  Golden  Gate  Tea. 


Japan   I43|42  41  41141 

English  Breakfast. |43l42  ilM  41141 

Ceylon   146|45|4m44'44 

Oolong   |4S|47|46HU6'46 

Gunpowder   |46|45l44 % |44|44 

Black  and  Green.  .  |43|42Ul  ",4  Ul  !41 


TABLE  STKUPS. 


J.A.CKETS 


KITTS 


CASES 


%  I 
Bbl.  I  bbl.! 
54  G  34  G 


bbl 
17  G 


4  V. 
G 


3  G     2  G  il  G    2  G 


High  Grade  Table  Syrups 

1 

II 

1 

1 

Humming  Bird  

.511 

.53 

.6111 

3.00 

2.751 

2 

491 

Peerless  Sugar  Drips  

.50! 

.52 

.  6011 

2.95 

2.701 

2 

451 

■^hite  Castle  Drips  

.491 

.51 

■5911 

2.901  2.651 

2 

4l| 

Pertecto   

.461 

.48 

.5611 

2.75 

2.521 

2 

29j 

Table  Syrups 

1 

II 

1 

New  Butter  Scotch  

.47! 

.49 

.5711 

2.80 

2.571 

2 

33| 

Victor   

■421 

.44 

.5211 

2.55 

2.34] 

2 

131 

Golden  Gate   

.42 

.50:1 

2.45 

2.25] 

2 

05| 

Cooking  Syrups 

.40| 

II 

1 

] 

Carnation  Drips   

.361 

.38 

.4611 

2.25 

2.071 

1 

891 

Golden  Drips   

.321 
1 

.34 

.4211 

2.05 

1 

731 

Special  Table  Syrup 

II 

1.89j 

1 

Heliotrope   

.401 

.142 

1  .5011 

2.45 

2.25! 

2 

05! 

1.93]  1.32 
1.90| 

1.87]  1.30 
1.7SI  1.28 
I 

i.si!  1.22  I 

1.661  1.24  ■ 
1.601  1.14 


1.40 
1.3S 


1.34 

I  1.24 
1.02:1  1.12 
1.48]    .94  i  1.04 
1.36]  1.10  I  1.20 


Cases:     Round  Friction  Top  Pails: 

■24  3-rt).  tins,  per  case,  S4.S0 


1% 

G_ 

I 


20  20 
ll-Gi%(: 


1.29|  1.17 


1.15 
1.14 


1.11 
1.03 
.94 
.881 
l.OOl 


6.90 


6.80  7.60 


6.70 


6.50 
6.00 
5.40 
5.00 
5.80 


7.70 


7.50  5.35 


7.30 
6.80 
6.20 
5.801 
6.60! 
I 
I 


5.22 
4.9'.; 


6  lO-lb.  tins,  per  case,  $3.48;  12  5-lb.  tins,  per  case.  $3.90: 


mapue:  and  cane  sykups. 


I    JACKETS.  I 


CAS? 


% 

1  1 

Bbl. 

bbl. 

I  bbl. 

1  54  G 

34  G 

17  G  15  G 

i  G 

4  G 


10 

1  G 


^20 


^4G 


Woodlawn,  made  from  pure  maple  sap  in  the  groves  at| 
Beauce.  Canada,  and  I's  also  packed:  I 

Cases:  12-1's.  $14.00;  6-1's.  $6.72;  12-%'s,  $7.14;  24—1 
U's.    $S.10;   24-^4's.    $5.10.  I 

Bottles:    12  qts.,  $4.60;  24  pts..  $4.90. 

Deer  Lodge   I 

New  England   I 

Canada  Maple  Syrup  and  Cane  Syrup  I 


1 

.951 
1 

1 

.97] 
1 

1.05 

5.13 

1 
1 

.851 

1 
1 

.871 

.95 

4.70 

.771 

.79] 

.87 

4.30 

.671 

.691 

.77 

3.80 

24 

%G 


III 
I  I  I  1 
I         I         I  I 

4.28!  3. 85110. 30111.101  7.50 

3.921  3.53|  9.60|10.30|  7.02 
3.47]  3.13]         i  I 


TMe:    rtEtAlL    liUUCKRS  AUVUCAtK 
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Ue|»iirtiiieut  4. 
DlllED  FUUITS,  iNUTS  AHi) 

HONEi:. 

This  Dept.   is  corrected  by 
Guggeuliiine  &  Co.,  Win.  Cluli'  Co. 

(Ada  Vic  for  50-lb.  boxes  and 
V2C  lor  25-lb  boxes). 
Apples  (crop  1907.) 

Sundried,    sacks    7 

Evap.  Fancy,  oO-Ib  boxes....  9V4 
Evap.  ex.   choice,  SO-Ib   box.  .  0 

Evap.  choice,   SO-Ib  box   S  V'2 

Apricots. 

1907  Crop 

Choice   Sacks    22 

Fancy  Sacks    23 

Fancy,  25- tb.  boxes   25 

Blackberries. 

In  boxes,  per  lb  none 

Clierries. 

Pitted,  in  boxes,  per  lb  35 

Unpitted,  in  boxes,  per  n).12% 
Currants. 

In   bbls   09% 

Recleaned,  in  bbls  10% 

Recleaned,  25-n)  boxes  llVt 

Recleaned,  SO-Ib  boxes  11 

Recleaned,   1-tb   carts  11% 

Recleaned,  12-oz  carts   10%* 

Dates. 

Fard,    14-rt),    per    tb  11 

Persian.  6S-Ib  case  07 

I'MGS  (California) 

Black,    sacks   04  Vz 

Black,   25-Ib   boxes,   per  box.. 1.25 

White,   bags   041/2 

White,  10  1-lb.  brks.,  pr 

box   90 

White,    SO-VoS    1.90 

FIGS  (Imp.  Siuj-rna.) 

b.)x   90 

r'bnioe.  5-tt).  bx.,  per  rb....l6 
IVeetarines. 

1907  Crop 

White   16 

Red   16 

Peaches. 
Choice,    sks.  .  11|  Fancy.  sks..l2H 


Ex    Gh'ce,sksll '/2 

Choice,    i4s,   in   sacks  lOVj 

Ex.  choice.  Vis,  in  sacks  10 

Fancy,    Vis,    in   sacks  l:i 

t'lUIIl.'4. 

Unpitted    ...        Pitted, black.  11 
Piued.    blchdH%.100s-110s  .. 

Sks.  bx. 

2a-lb. 

30-40S   S%  S'A 

40-50S   7'/4  7Vi 

50-60S   6  6Vi 

60-70S   SV4  6 

SO-90S   5  5V" 

90-lOOs   4V4  5 

in  cases  of  125-ib  tins  

in   cases  of  12   5-lb  tins.  .  . 
ttaisiUB. 

Box    Vis    Vis  5UIb. 

6  Cr.  Layers.  .  3.50  2.75   

5  Cr.  Layers..  3.00  3.25  3.50  .... 
4  Cr.  Layers    1.90 

3  Cr.  Layers    2.00 

2  Cr.  Layers    2.25 

4  Cr.    Loose   IOV2 

3  Cr.  Loose   10 

2  Cr.  Loose  09^4 

Fancy  Clusters,   l-tb  cart 

per  doz   

Fancy  Clusters.  5 -lb  cart 

per  case   

Unblchd    Sultanas,    50-Ib   S 

'I'iionipson's  bleached  Suit. 

seedless,   50-tb   11 

Bleached  Suit.,  sdlss   9 

Seedless  Muscatels,  50-11) 

cases    7% 

Red    Ribbon.    4S  16s  11 

Blue  Bell,  ."^O  1st  (seeded )....  10  V4 

Seeded.    12    oz.'   cartons  09 

Seeded,  bulk,  rb  11 

1907  Crop  F.  O.  B. 
Clusters  and  Layers  20-It>  bxs 

Imperial,  clusters,  6  c.  3.00  3.50 

Dehesa,  clusters,  6  c.  .  2.50  2.75 

Fancy  clusters,  4  c.  .  .  .  2.00  2.25 

London  Layers,  3  c   1.60 

London  Layers.    2   c  1.50 

Seeded  Per  pkg 


Fancy,  No.  16,  36  to  cs  U  Vi 
Fancy.  .No.  12,  45  to  cs  7  V2 
Choice,  So.  10.  36  10  cs  >iia 
Choice,  .\'o  12,  45  to  cs  6^3 
25-rt) 

Fancy  bulk,  per  lb....  8V4 
Choice  bulk,  per  lb....  8H 
T.ooNu  -XuNCiilols  50-rb 

i^taiidard,    4  c   

3c   


!»Vi 
7% 
0 

6  <  i 
bxs 
8% 
8  14 
bxs 


2c 


Seedless   

Seedless  Sultanas 

Unblcachtd   

Bleached,  standard  .... 

"  choice   

ex  choice   .  . 
Thompson  Seedless 

I'nbleacheil   

Bleached,  standard  .  . .  . 

Choice  .... 

fancy   

"  ex.  fancy.. 

NUTS. 


10 

10  "..i 

11 


Almonds,  Fancy,   I.   X.  L....19 
.Minonds,  rhoiee  soft  shell 

Drake   16 

Almonds,  shelled.  No.  1  iS 

Almonds,  shelled.  No    2  35 

Aliiioiids,    shelled,  Jordan 

Imported   

Almonds,  Jordan,  Dom.... 

Brazils.   IfiO-tti  sacks  18 

Chestnuts.  Italian   20 

Cocoanuts.  per  100  4  50  5,00 

Filberts,  175-n)  sack  14 

Peanuts.  California   07 

Peanuts,    Japanese   09 

Peanuts.  Eastern  li'nd  plck'd.  .09 

Peanuts,   roasted   9-10 

Pecan,   polished   18-20 

IMne   

Walnuts,  soft  shell,  bleached .  17 'i 

HONEY. 

I'ure  white  sage,  2  5-gal 
tins,    per    lb  8 

Light  Amber.  2  S-gal  tins  .... 
per  rt)   7Vi 


8 

While  Clover  (stained.) 

L-gal.  tin,  per  lb  u7  Vi 

2  dz  2-Ib  Jars,  per  case....  8.00 
2  dz  l-Ib  Jars,  per  case....  4.26 

24-cjt.  cans,  per  ta.ie    7.00 

12   Vi-gal.  cans   6.60 

6  1-sal.  cans   6.00 

(^IuSb. 


I'or  D..t 

Tumbler,  k  on  ,  4  doz  In  case  1.25 

Oval  pints,  4  doz  in  case.  .  .  .  1.25 

i-n>  glass  Jars,  2  doz  In  case  2  2ft 

;-rb  glass  jars  (with  comb..  2.60 

CO.MB 

Water   White,    24    1  -  lb  (rumen  .  It 

l.ieht  Amber,  24   l-lb  frames  . M 

Water  While,  24   1-lb  frames.. 16 


BKKSWAX. 


Pure 


.SO-31 


PINB  APPLES 

I'er  L)o2 
.IiiIiiimou'm  Columbia 

2's  sliced.  2  doz.  in  case... 2  30 
2's  tjiated,  2  doz.  in  case.. 2  36 
I's  sliced,  I  doz.  In  case..l  IS 
I's  yiated,  4  doz.  in  case..l  IS 
Gal.  coreless.  41^  lli  to  tin, 

V4  doz.  in  case,  per  lb..  IC 
Gal.,  grated,   "tti   .to  tins, 

Vi  doz.  in  case  .per  tb  .  .  16 
!'s  sliced.  Baltimore.  2  doz 

i-;ise   2  25 

cocktail,  Haltlniore 

ovals.  4  doz    .ase  1  2.=> 

flau':iii:in. 
Extra    sliced.    2   (l  >z.    2  V4  .  . .  .  2.50 

"       4  d'>z.  Is  none 

grated.    2    d-iz.    2s....  2  25 

*  doz    Is    1  40 

Per  doi 

.-Kitndurd.  sllcer.  2V^s.  2  doz  2  flO 
"  Is.  4  doz.  .  .  .none 
••    Is,  1  doi.  ...  1  J5 


K. 


The  ''Advocate"  costs  you  less  than  four 
cents  per  weel^.  For  that  price  you  may  get 
all  the  Trade  News  of  the  Coast. 


§!S!S8S88SSSSSSS8SSSS)?2888S!SSSS5SSSSiSiS2SSSSSS$SSSSSS8S8SJ8SSSSSSi?S;j!i^^ 
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A  Profitable  Investment 


Swift's  Pride  Soap  is  a  profitable  investment  for  tlie  Dealer,  because: 
It  is  made  of  the  purest  materials  obtainable. 
Well  seasoned  before  leaving  factory. 

Useful  for  any  part  of  the  house  —  an  all  around 
family  soap. 

Once  tried  it  becomes  a  household  necessity. 
If  you  are  not  already  deriving  benefit  from  the 
extensive  advertising  and  wide  popularity  of  Swift's 
Pride  Soap,  send  in  your  order  today. 


Swift  &  Company,  U.  S.  A. 


10 


Department  5. 


This  Dept.   Is  corrected  by  J.  H.  Newbauer  &  Co.,  Tilimann  &  Bendel. 

JELLIES,  JAMS  AND  PRESERVES. 


Griffon 
16-oz.  iars 


Cuttlfg 
16-oz.  Jars 


Apple   I .  . 

Apricot   |2 

Apricot  Marmalade  ....|2 

Blackberry   |2 

Currant   |2 

Fig   |2 

Gooseberry   | . 

Lemon   | . 


Loganberry   

Orange   |2 

Orange  Marmalade  ....|2 

Peach   \i 

Plum,   Damson   |2 

Plum,  Green  Gage  |2 

Quince   |2 

Raspberry   |2 

Strawberry   |2 

Assorted  Regular   |2 

Assorted   Berries   |2 


.  .|2 
35|2 
35|. 
35|2 
35|2 
35|. 
.  .|2 
..|2 
35|2 
35|2 
35|. 
35|2 
3512 
35|2 
35|2 
35|2 
35|2 
35|. 
35|. 


35,. 
35  2 


Rose  Ros^ 
No.  2  Tins.  Picnic  Tins 


..|2 
00|2 


35 
35 
..  2 
35 
35 
35|2 
35|. 
..|2 
35|2 
35|? 
3  si'/ 
35|2 
35|2 
35|2 
.  .12 
,..|2 


00|2 
..|2 
00|.  . 
..|2 
..|2 
00|2 
.  .  2 
CO  I 
00 
00 
00 
00 
00|2 
00|2 
00|2 
00|2 


00|. 
0011 

11 


1 
1 
1 

00  1 
00  1 
00  1 
00  1 

ooli 

00|1 

ooli 

00|1 


...11 

8511 
S5|.  . 
8511 
1 

185.. 
1 
1 
1 
1 

1 
1 
1 


85 
S5 
85 
85 
85  1 
8511 
8511 
S5|l 
85|1 


Tumeler 
Jdlly 
4-ii  z.Case 


971/2 


921/2  90' 

921/2  90 


971/2 

97  V4 

971/2 


971/2 
971/2 
1971/2 
'971/2 
971/2 
971/2 

97ii(. 


921/2 
921/2 
921/2 

92  i/> 

6OI971/2  921/2 


6OI971/2 
GOI971/2 
60197 1/2 


921/2 
92  y2 


921/2 
921/2 


921/2 


921/2 
921/2 
921/2 


90 
90 


90 
90 
90 
90 


90 
90 
90 
90 
90 
90 
90 
90 


Chunks,    2s  ;   2.26 

Whole,  21/28,  2  doz   2.00 

Grated,    2s.    2   do»-   1  7S 

"        Is.  4  doz   1.25 

gals,    1/2   doz   S.25 

Singapore. 
2  rb  sliced..  1.7522-oz.,  doz..  48. 00 
l-lb  sliced..  .9521/2  whole..  2.25 
Mince  Meat. 
Merrell-Soule  Co.'s  None  Such 
Condensed  Mince  Meat,  eases  /6 
S.oz.  each),  per  case,  $6.25. 

Department  7. 

This  Dept.  Is  corrected  by 
Sussman,  Wormser  &  Co.,  William 
Cluflf  Co. 

CANNED  VEGETABLES 
Asparagus. 

Mammoth    B.25 

Large  White    4.75 

Medium  White    4.50 

White   Tips    4.25 


Bean.o 

Stringless  Extras   

Blue  Lake   1.35 

Blue  Lake,  gal.,  none  

Strine.    2    tb.    Standard   12.'; 

String,  gal..  Standard   4.50 

Lima,  snaked    1.00 

Baked  BeuuR 

Fancy  Eastern  $ 

1-  m   Tall   tins   50 

2-  rb   Tall  Tins    80 

21/2-rb  Tall  tins   1  00 

S-  Ih  Tail  tins    1  10 

Van  Camp's;  Pork  and  Beans 
(Tomato  Sauee.) 
No.  1  cans,   4  dz.  in  cs.,  dz.  .  .95 

No.     2    cans   1.40 

No.    3   cans   1.90 

Same  (Plain)  No.  3   1.75 

Kidney  Beans,  No.   2   1.20 

Lima  Beans,  No.  2   1.20 

Corn 

Is  Maine,  per  doz  $1.50 

Gallon,  cut,  Maine,  per  doz.. none 
Gallon,  cob,  Maine,  per  doz.  .  6. BO 


ii 

Iowa,    per    doz   90 

5    case    lots,    Iowa  85 

Succotash. 
Standard  Maine    1.35 

Peas 

Petit   Pois    2.25 

2s   Extra  Fine  Sifted   2.00 

Standards    1.35 

2s,    Soaks    1.00 

'roniutoCN 

3s,  Solid  Pack   1.50 

3s,  with  peppers.  ...  No  quotation 
21/2S,  Solid  Pack   1.35 

2V2's,     Solid     Pack  vv'th 

peppers  No  quotation 

21/2.S,   Standard    l.CO 

Gallon,  Standard   2.85 

Gallon,  Solid  Pack  ..  .No  quotation 

Gallon  Puree   No  quotation 

MiseelluneuuN 

Artichoke   21/2S  $ 

Carrots.  2s   1. 

Cabbage.   2s    1.1 

Turnips  .gal   4.00 

Spinachi  2s    1.35 

Spinach,  gal   4  00 

Beets,  2s    1.05 

Hominy,  Great  Western,  3s.  .  .  1.15 

Hominy,  Van  Camp's   1.15 

Pumpkin  and  Squash,  gal....  2.50 
Van  Camp's  Strawberry  Beets, 

No.  3.  cans.  2  doz  to  case.  .  1.90 
Van  Camp's  Golden  Pumpkin 

and  Marrow  Squash,  No.  3. 

2  doz  in  case,  per  doz   1.40 

Same,   No.   8  j   3.70 

Dei»artnient  8. 

Tliis  Dept.    is   corrected  by 
Cudahy   &    Co.,    Swift   &  Co. 

PHOYISIONS. 

HASIS. 

Eastern  Standard.  18-20  161/2 

15-16  161/2 

"  12-14  16% 

Picnic  Hams   11% 

Boileif  Hams 

Skin  ou   24% 

Skin  on   25% 

BreakfaMt  Bacon 

Eastern    Standard,    6-8  21 1/2 

8-10..  .20 

10-12  19 

EluK'Iisli   Cured  Baeon 

PJastern  Cure.    8-10  18 

Eastern   Cure.    S-10  18% 

Dry  Salt  Bacon 

Clear  Medium  Bacon  14 

Clear  Light  Medium  14 


I22 

Light   Belly   ic 

Extra    Light    Belly  161/2 

Bacon  Backs   14 

Bacon  Bellies    .151/, 

Dry  SaK  UeatN 

 13% 

Bellies   131/, 

Backs    j3 

Fat  Backs                 ,12% 

Barreled  Pork 

Bbls.     1/2 -b bit, 

Spare    Ribs  % 

Family     Pork                  21.50  11  26 

Clear  Pork                      24.00  12  50 

Big    Pofk                         26.50  13. 7,^1 

Barreled  Beef 

Mess  Beef  lO.OO  5.50 

5'amily  Bee:              iy.50  S.?.--) 

Ex.  Family  Beef..   11.00  (i.Oii 

Beef  Tongues....  23.00  12.00 
Piifts  Ii'eet 

Tierces,    about    300    lb  $18.00 

Barrels,    about    200   lbs....  13.50 

1/2    bbls,   about   80   lbs   5.50 

Kegs,  about  25  lbs   2.50 

Kits,   a  bout  15  lbs   1.2E 

Pure  I,eaf  l^ard 

Tierces,  about  350  lbs.  net.... 11 

%    bbls.   about   100   Ybs  11 14 

SO-lb.  Wood  Tub.  SO-tbs,  net.llM 
60-rb.  Wood  Tub.  60  lbs.  net.lli^ 

20-lb.  Wood  Tubs  11% 

50-rb.  Cans,  one  to  a  case....  11 M 

20-Ib.  Cans,  4  to  case  11% 

lO-rtj.  Cans,  6  to  a  case  11% 

5-tb.  Cans,  6  to  a  case  ll'i, 

3-Ib.  Cans,  20  to  a  case  12 

Golden  Gate  Lard, 
Tierces,  about  370  lb.  net....  11 
%  bbls,  about  150  lb.  net....lli/i 

50-rb.  cans,  2  to  a  case  llVi 

20-tb.  cans.  4  to  a  case  11% 

10-Ib.  cans,  6  to  a  case  11% 

5-tb.  cans,  12  to  a  case  117^ 

3-Ib.  cans,  20  to  a  case  12 

20-lb.  wood  baskets  11% 

60-rb.    tubs    iiv' 

80-lb.  tubs   iii.j 

Compound  Lard 

Tierces,  about  360   rbs..  net.. 08% 

50-rb.  cans.  1  to  a  case  08% 

lO-lb.  cans,  6  to  a  case  09 V, 

5-rb.  cans,  12  to  a  case  09% 

3-rb.  cans,  20  to  a  case  09% 

"Arrow"  Compound. 

Tierces,  about  370  lb.  net.... 08%. 

50-rb.  tins,  2  to  a  case  08% 

%  bbls,  about  150  rt)  net  10% 

50-n>   tins,   1   to  case  10% 

20-n>  tins,  4  to  case  10^ 


THE  RETAIL  GROCERS'  ADVOCATE 
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IS 

lO-Ib.  tins,  6  to  a  case  09  Vi 

5-Iti.  tins,  12  to  a  case  09% 

3-11).  tins,  20  to  a  case  ogu 

20-lb  wood  bkts,  20  rb  net.. 10% 
60-It)  wood  bUte,  60  rb  netioii 
SO-rb   wood  ea  th  net.. 10% 


so-  It. 


Itcfcnniil    I';n-king  Co. 

r.efi-hnut    Sliced    Bacon   and  Beef 
in  Glass. 


14 

I   doz  N'o.    1   Jars  $3  2B 

Erie    Rrand    Chipped    Beef  In 

Glass.  1  doz  Xo.  1  Jars..'..  2  fiO 
n   case  lots,    less  fi   per  cr-nl 

Van  Camp  Packing  Co. 
Boned  Chicken.  Xo.  ^,2  Cans. 

1   doz.   in  case,   per  doz   2. no 

Same;   No.    1   o  lTi 

Boned   Turkey.    Xo.    2.90 

Same    .5.1.') 

Department  10. 
USH  AND  CHEESE. 

This  Dept.   is  corrected  by 
\\'if*l:md    Bros.;    Koethlishtr^jer  *V 
(irassolT. 
Ku-HNiiiD  C:ivi:ir. 

Per  doz 

l-tb.  cans.  2  doz.  in  case.  .  .  .?17.00 
fe-tb.  cans.  2  doz.  in  case.  .  9.00 
%-lb.  cans.  5  doz.  in  case.  .  5.00 
%-lb.  cans.  6  doz.  in  case.  .  2.7.') 

White    Label    Brand  none 

CHEESE 
l-'<>roign  nii<l  DoiiieHtic. 

new 

New  York  State  Factors 

Cheddars,   June  malce     ..  19'2 

Twins,   June  make   19 

Triplets    20 

Cal.  State  factory  flats.  ...  19-20 
Cal. State  fctry,  Toung  Am. 19-20-21 

Jack  or  Monterey   21 

Brick  Cream    19 

Limburfrer,    Eastern.    Tlj  17-l.S 

Swiss,,  imported,    tb   23 


Department  ft. 

This  Dept    is  correcit-ri  h.\ 


(  AXNED  MEATS. 

Cudahy  &  Co. 


«} 

tn 
cd 

o 

m 

C 

C 

N 
O 

xi 

6 

?^ 

m  o 


03  V 

P5 


Corned  Beef   

Roast  Beef   

Roast  Mutton   

Brisket  Beef   

Boiled  Beef   

Chipped  Beef  (in  tins)   

Sliced   Beef  (in  glass)   

Sliced  Beef  (in  tins)  

Sliced  Beet   (in  glass)   

Chip  Beef   (in  Tins)  

Brawn   

Piss'  Feet   

Corned  Pork   

r.unch  Tongue   

Sheep  Tongue   

Lambs"  Tongue   

liUncbeon  Tongue   

Sliced  Bacon  (in  tins)   

Sliced  Bacon  (in  glass)   

Deviled  Ham  (Geinuine)   

Potted  Ham  (Genuine)   

Potted   Tongue  (Genuine)  

Potted  Meat  (Ham  Flavor).... 
Deviled  Meat  (Ham  Flavor).... 
Potted  Meat   (Tongue  Flavor).. 

Boneless  Chicken   

Veal  I^oaf   

Sandwich  Doaf   

Picnic  Loaf   

Chili  Con  Carne   

Beafsteak  and  Onions   

Hamburger  Stealc   

Frankfurter  Bratwurst   

Minced  Collops   

Tripe   

Sweetbreads   

Vienna  Sausage   

Pork  Sausage   

Oxford  Sausage   

Bologna  Sausage   

Sausage  and  Kraut   

Stewed  Kidneys   

Corned-Beef  Hash   

Lunch  Sausage   

German  Lunch  Sausage  

Ox  Marrow   


Ox  Tongue  (whole) 


No.  % 
95 


rpi  25 

.|  1  25 
1  55 


2  " 
B  a 

Eh  - 


03  0) 

C 

Eh  o 


2  25 
2  25 
2  60 
2  75 
2  25 


7  50 
20  00 


22  00 


.1. 


I  1  25 
1  25  I  2  10 
1  40  I  2  40 
1  35  I  2  35 
1  50  I  2  50 

1  S5  I  

 I  1  25  I  2  25 

  1  40  I  2  60 

 I  1  25  I  2  25 

1  65  1  2  75  I  

1  45  •  2  35  I  

1  45  I  2  35  I  1  INO.H4 

 I  J  I  I  5  50 


7  50 
7  50 


16  75  T 


1  55  I 
1  50  I 
1  50  I 
X  50  I 

75  1 

75 


•1. 


•I  I  No.  3  |. 

■  I  I  Tin=  [. 

75    I  I  II  or  2 

2  60  1  1  IDz. 


95 
95 
95 
SO 
90 
90 


I  I 
1  SO 
1  80 
1  SO 
1  30 
1  65 
1  65 
1  80 


90 
S5 
1  00 


2  50 

1  35 

2  35 
2  10 
1  10 


I  Case 
■  1  80 
1  SO 
1  SO 


2  20 
1  65 


1  55 


35 


2  90 

iNo.lHl  Xo.  2  iNo.2H|  No.  3  1  No.  6 
I  6  25  I  7  50  I  9  25  111  25  120  60 
I            I            I            I            I  INo.  5 

Chorlzos   '  1  1  1  1  1  110  00 


2  50 
2  55 


Domestic   Swiss   20-21 

Roquefort,    lb   40 

iJouda,  per  tb   27 

dap  Sago    22  V4 

t'lneauples,  liastrn,  6  In  cs,  cs.  3  5u 
Pineai)ples,  Eastn.  6  in  cs.  sml  2  55 
J'  lTr"d  Edam,  small   34-35  pds 

per    case    of    12   S.25 

P  ffr  d  Edam.  me<l  .•ix-40  s.7.1 

Do.  Edam,  large   4  4-45  9.50 

t'amernhert,  Brie,  Roqiieforl 
and  Gorgonzola,  jars... none 

Parine.san  C  &  B,  sml  bet 
doz    3  00 

Pai-mesan  C  <S  B,  Ige  bot, 
(ioz    5  00 

Small  V4-Ib  1  lb.  4'/6-rb  5-rb 
Deviled  Chetse 

$1.00,  $2.2:".,  $4.00,  $5.00,  $9.00 
Vfter  Dinner  Cheese: 

$1.00,  $2.40,  $4.00.  $4.50,  $7.50 
Hoqiiefort  Cheese: 

$1.00  .$2.40,  $4.00  ,$4.50.  $7.50 
.Macl.aren  Imperial  Cheese  Co. .Ltd 
Imperial  Cheese — ■ 
Club  size.  2  doz  jars.  doz.  . 
.\'o.  1.  size,  1  doz  Jars,  doz 
So.  2  size,        doz  jars,  doz 
N'o.  3  size,   (4  doz  .iars,  doz 
Individuals,  5  doz  jars,  doz 
Roquefort  Cheese — 
-Small  size,  2  doz  jars,  doz 
Large  size.  1  doz  jars,  doz 
Individuals,  5  doz  jars,  doz 
S.\I.T  FISH 
I^eific  CodfiMh 

Bundles,    per    tb   04% 

Case,  selected,  per  lb   5.75 

Boneless.  30-Ib.  boxes.  Ih....none 
Boneless.  40-Ib.  boxes.   lb....  7  Vl- 

Boneless,  Snips,   per  lb   7 

Boneless  Blocks,   per  tt)  

Boneless  Tablets,  per  lb.     . . .  Sy^ 

Boneless  Middles,  per  rb   71* 

Boneless  Middles,  ex..  per  lb..  11 

KiiNtcni  CodtiMh 
Sen    Georges,    8   fish    to  ce$11.0(i 
len.  Georges.  12  fish  to  cs.  .  10.0? 

Geo.  Cur.  Cod.  case   9.5f 

Geo.  Cur.  Cod  .40  fish  to  cs  S.Oi 
Gen.  Geo.  Middles.  60  flsh...  1,' 
Gen.  Geo.  Tablets. ."JB  fi.sli  UV 
Gen.  Geo.  Blocks.  40  fish 
Shredded  CodflMh 
Reardsley's    shredded.  2 

•l"z     i  n  case  

\«>r«vi-K-|jin  lliifkerel 

Bloater.    120-i:!0    Pish   57. or 

Bloater.    >-i-bbl..    60-65    fish.    29. .'.0 

N'o.    1.    150-160   fish   47.01- 

Xo.  1.  75-SO  fish   24.50 

No.  2.  220-240  flsh   39. Oi 

N'o.  2.  110-120  fish   20..T0 

N'o.  3.  300-350  fish   30.00 

150-175  fish   16.rtf 

400-440  fish,  bbl   27.00 

200-220  fish   14. .in 

IrlMh  Mtioherel 

Vo.    1.    200-220   fish  non. 

N'o.  1.  SO-90  fish  non. 


16 


$1.25 

2.80 
5.25 
10.60 
.85 

1.75 
3.25 
.85 


11% 


l.Of'i 


No.  3 
Xo.  4, 
Xo.  4 


Shore  Bloaters,  45-50  nah..none 
Extra  No.   1.  120-130  fish.... none 

Extra  Xo.   1,  50-55  flsh  none 

Xo.  1,  140-150  flsh  none 

Xo.    1,    60-65   fish  none 

Xo.    2.    130-140   fish  28.50 

.N'o.  2,  55-60  fish  11.00 

No.    2,    140-160    fish  none 

No.  2,  60-65  flsh  none 

Xo.    2.    160-180   fish  none 

Xo.    2,   70-80   fish  none 

No.  2,  180-200  flsh  none 

No.    2,    80-90   flsh  none 

In  KltH 

Extra  Mess,  7  to  8  flsh  each.  .$3.00 
No.  1.  kits,  8-9  flsh  or  15- 

17  flsh    1.40 

No.  2.  kits,  8-9  or  20-22 

flsh    1.30 

Salmon 

King,    bbls  none 

Oregon  Silversides,  bbls.  13  00 

Alaska  Red,  bbls  13  00 

.\laska    Red,    %-bbls,  100 

rbs    7  25 

.\laska   Red,   kits   1.00 

Bellies,  bbls   15.00-18.00 

Tongues  and  Sounds,  kits 

lo-ib    1  40 

Tongues    and  Sounds, 

<;4-l.bls.    Sfl-Ib  11  B« 

New  IlerrinK,  Pack  1907  

Ex  Slcld  Mixed,  bbls  17.00 

 H  bbls    9.00 

 Keg    1.20 

Cheaper  grrade,  mixed,  bbl.. 15. 00 
••     ^4  bbl.  .  8.00 

Keg  90 

Ex  Selected.  Mllcher.  bbl  19.00 

■■     M  bbl.  .  10.00 

•■    Keg    I  35 

Cheaper,  Milchner.  bbl  17,00 

hi  bbl   9.00 

Ke^s    I.Ot 

Labrador,  round.  160  flsh...  5.50 
l..abrador  Split,  per  V4  bbl..  6  50 
"-•^Iflc    Vi-bHl    t  aj 

Smoked  I'lub 

ieptune.    Brand,    lots  $2.86 

Neptune.   Brand   SOs   1.80 

^ainty    Brand.    SOs   2.25 

tloaters.  Grim..  100  box.... $3. 00 
XJloaters.    Grim..    50    In    box.  1.75 

Bloaters.  Cromarty    3  0ft 

Tarmouth.  100  in  box.... 

Halibut,  chunks    16 

Herrlnir.   boxes.   Eastern  26 

Herring,  boxes.  Washington  .20 
Herrings.    Neptune,  boneless. 

boxes  of  lO.s.  net   I.S5 

Moir's  Selected   Red  Her- 
rings.  lOO's   1.90 

Moir's  Selected   Red  Her- 
rings. 50's    1.25 

Salmon  .per  lb  10  20 

BenrdwIeyV 
Herring,  boneless,  tins.  dox.  .  1  Sn 
Herring,   bonele.ss.  small.  do»  J  nr> 
Herrlnsr.     boneless.  vacuum 

tumblers.  2  doz  In  cas«....  1.95 
Finnan  Hadd'es.  30.  rh  S  t,  a 
per  lb    1 ' 


Vo.  2.  325-350  flsh  non. 

Vo.  2.  130-140  fish  non. 

N'o.    2.    4  75-500   flsh  non. 

No.    2.    lSO-190    fish  non. 

N'o.   1.   10-tb   kits.  15-16  

No.    2.    20-22    fish   I  3' 

\merlonn  Rl<inter<< 
Shore  Blo.Tt.^rs    11.1-1:0  flsh  nnn 


Pottad  FUh. 

Per  dox 

Potted  Crab   $1.85 

Kipper  Paste    l.oo 

Anchovy  Bloater  Paste   2. SO 

Ditto,  fancy  pots    4.75 

Yarmouth  Bloater  Pn."»te  .75 


WIELAND  BROS. 


M09-:M1   n.WIS  .sJTRKE'r. 


SAN  FRANCISCO 


Importers  and  Commission 
Merchants 

SPECI.\I,TIES— Imported    and    domestic    Swiss   Chefse.  r,lmburg»r. 

Brick  Cheese.  Edam.  Roquefort,  etc.:  Mackerel.  Codfish.  HoIIr- f 

Herrings.  Olive  Oil.  Spanish  and  California  Olives,  all  klBda  ,.• 

Sausages  and  other  delicacies 
SOLE  AGENTS  for  Sierra  Cheese.  German    Breakfast   O'ese.  • 

Camenbert.  Schloss.  Kronen  nnd  Neafchatvl  C'hec«« 
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Ditto,    fancy    pots  4.75 

ICippered  Herrings,  Marsliall's  l.lij 
Kippered    Herrings,    Moirs...  1.00 

l><|):irtnu-ut  11. 

CANNED  FISH. 

This   DejiL,    i.s   correctea  b.\ 
Sussnian,  >Soi>per  &  Jeniiingrs, 
Wellin;in,   Peck   &  Co. 

I  uye. 

.'MU'hovii'.s,    ill    oil,    2  lioz 

i^ls..    in    ;;hi,'s.s,    <\<r.:   ;')  00 

An(ho\lc.«5.  2  fl'iz,  pts,  dz.  ."i.OO 
( tt'i  s,    Vaniioutli    C.  it 

i;.    (Iiiz   4..t0 

(Jodfisli    Balls,    2-rb  tins 

per.   doz   2.2.5 

ICels,    Hamburg,    in  jelly, 

1-lb    tins    2.35 

!Ocls.  smoked.  l-IT).  per  dz.  .  2. So 
!''iiiii.in  Ilnildies,  2-lb  ovl  .  2.2r> 
Finnan    JEIacldies,  l-tti. 

round,    per   doz   l.SO 

I'^ardeDes.  imp,  14  -  It  tins....  2..':0 
Sardelles,  imp.  in  glass.  H.OO 
Sardelles,  dom.  1-lb,  glss  2  2.') 
Sardelles,  Ankers.  V6  kng  3. DO 

Sprats   7.50  S.OO 

>ljickcr«?l 
1  -lb  tins,  no  in  a  case 
2-tT)   tins  ,2  doz.  in  a  ca.=;e 

Gold   Label   ,l-n>   tins   1.50 

P.  &.  W.,  2-lb  soused....  2.7i5 
P.  8^  W.,  2-  Ibmustard.  .  .  .  2.75 
P.  ,t  W.,  2-tt)  tomato....  2.75 
Underwood,  2-lb  soused..  2.S5 
I'nderwood.  2-Tb  tomato.  2..S5 
i'nderwood.  2-Ih  must.Trd.  2.85 
I -OH  .\ngeles.  2-rb  soused.  2.55 
L"S  Angeles  .2-5b  toma to .  2.55 
I.,os  Aii.areles,  2-11)  mustrd.2.55 
Mt.  Desert,  2-lb  soused..  2.25 
Mt.  Desert,  2-lb  toina  to .  .  .  2.25 
Mt.  Desert,  1-tb  soused..  1.35 
niueback,   1-tb.  fresh.,..  1.10 

1  K.rn...  Is.  fiat,  oval   1.80 

X   dnz  .    flat.   squ.Tre   1.40 

Crt'si-o««  >l;!<'k<'rt>l 

Soused.    IR-oz   tins,    doz  $1.80 

Tomato,     f^-oz    tins.    doz....  l.SO 
Mcist:ird.    IS-oz    tins.    doz....  l.SO 
lliickcrcl  in  Oil. 

Bezler's    ,'?.00  1.00 

r^emarchand    5.00  7.00 

"ri  Imon 

Alaska  Rod.   l-Ui.  tins,  doz.. $1.35 

\laska    Red,   2-lb   none 

Alaska   Pink.    l-Tti.    tins  0272 

M.'i.'ska  Flats,  1   lb  none 

Oregon  Red,  1  lb  none 

Oregon  Red    2  lb  none 

Oiegon  Pink.  1  lb  none 

Oregon  Pink,  2  lb  none 

"   dofQ    1  ]i,  none 

Columbin    Riv..    l-tti.    tails..  1.90 
.■.dinnt.ia   Riv.   1  Ih  flats.. none 
S:i  rdineft. 

Per  case 

French,   'is,  I.S  m.m   11.0') 

ViS.    22    m.m   12.50 

Portuguese,   ViS,  IS  m.m.... 

"  i/4s.    22    m.m....  10.0'* 

V;s.    .fO    m.m   Ifi.OO 

XorwpKian.       =.   1."!  r"  m   ...  0.00 
Sprnt- 

Fronch.     "1  s.    IS    mm..  7  no 

"  ■    22  m.m   9  50 

Anierlenn  Sardinen 

(■4  s  pkd  100  to  cs.   ?4s  50  to  ) 

Vi  in  oil,  without  key  3. SO 

Vis  in  oil.  with  ko>'   4.25 

'4  s  In  oil.  per  doz  50 

'.is  In  must.ard.  per  doz......  .BO 

' ',  <-    in   mustard,    case  3.75 

^  in   inu.^tard.   per  doz  95 

"',  s   ill   mustard,    case   3.40 

M:!<  onochie  Bros.,  Iyt<I.,  London. 
Kiri|icrcd  Herrings,  case  of  6 

dz..  No.  1  oval  tins,  per  dz.  ..$1.80 
Ilcrrinps   in   Tomato,   case  of 

0  dz..No.l  square  tins.prdz.  l.SO 
Findon  Haddocks,  cnse  G  doz.. 

No.  1  oval  tins,  per  doz.  .  2.30 
Preserved   Bloaters,   case  of  0 

doz..  No.  1  oval  tins,  perdz.  l.SO 

shei.Ij  fish. 

Abnioneit 

4  doz  In  cs  ,with  shells,  cs  6.00 


Id 

Cluiuet  and  Clain  Juice 

UuAsee  Clams,  l-Iti  tl  its .  .  .  .  ^  J .  6;^ 
Dc  xsee  Clans  ,2-Ib  tins.  2.70 
U(  cst-e  ClEli  Juice  ,1-lb..  .yu 
11      M'f  C*  ii--(-    ^r-i|,       1  c 

Luncii  Clams,  flat  1.37  1/2 

Underwood  Clams,   l-lb   1.06 

Underwood  Clams,  2-rb   1.65 

V.  &.  W.  Claias,   I-lb   tins..,.  1.35 

P.  &.  W.  Clams,  2-lb  tins   l.GB 

U.xtord  Clams.  1-lb  tins  95 

u.vford    Clams,    2-lb    tins....  1.50 

P.  ,t  W.  Clam  Chowder   2. 25 

buinham's  t.'lani  Bullion,  qts.  .. 
iJurnham's  Clam   Bullion, pts.  4.50 
liurnham's  Cl'ni  riulIion.'/2  pts  2.40 
Crai-.R. 

flat,  4  doz.  per  doz   2.25 

Minced.    '/jS   llai,   4   doz.  .  .  .  1.25 

I'icnic.  Is,  4  doz   1.15 

2s,   2  doz.,   1.75 

Doz 

Picnic  tails,  4  doz,  iier  doz.  .  3.00 
Picnic  flats,  4  doz,  per  doz  .  2, SO 
'/2-Tb.  flats.  4  doz,  p.-^r  ,-loz  ,  2. no 
'-'•■rb  flats,  4  doz.  per  doz   .  .  It" 

'  '  \  SI prs.    Selects     12    07. .  ,  ,       ?3  'J'l 

O.vsters.  Pclpcts,  5  oz   l.:)0 

ti.vsters.    St:ind.-5rd     10    r.z   ...  2.35 

Oysters,  Stnndnro    5  oz  .    .  1,35 

Oysters,    Standard.   S   oz   2.10 

Oyster,    '^tnndard.    I    nz     .    .  115 
*br?Ti! 

J5hriiiips,    iiickled.     1-Tii   \\  35 

Drinbar'=*  Picnics.   1-t1>,   doz..  1  3.-) 

Prido  oP  the  (liilf.  1-tb.  ,1oz..  1.30 

riun'iar's    lV>-tb.    doz   2.35 

Pride  of  the"  Cuir.   Ii'2-rh.   dz  2  30 

Pickled  Shrimp,  1-11),  doz  ...  135 

lfei>artincnt  12. 

This   nopt     is  coireclcd  by 
SPIf'ES   .'\NI>  F.XTK.ACTS. 
\.  Schilling  &  Co.,  Wollitian.  Peek 
&  Co. 

Fn   Ori.uinal  Pnekasi-N, 

P'epper,   Black  1)  18 

Pepper,  White  25  ,30 

Ginger   13  19 

Ginger,  Gen  .Tani  15  21 

Cinnamon,     Co.vlon   22  25 

Cassia  .  .  16  24 

Cassia   16  64 

Cloves   20  36 

Allspice   10  17 

Nutmegs   30  65 

Mace   80  90 

Laurel  Leaves,  in  bales  07 

Laurel   Loaves,    in   small    lot-S,  10. 

E.  SleUhcnny's  Son. 
Powdered  Tab.isco  Pepper,  cs 

2  dz.  No.        tins,  dz   2.40 

Same,  box,  1  dz  No.  tins,  dz  .9(1 
Powdered  Cayenne  Pepper,  bx 

1  dz  No.    i/s   tins,  doz  06 

Paprika. 

1  oz.    doz.  .   1.00|16   oz,   doz.  .  7.75 

2  oz.  doz.  .  1,50U  '-i-lh  tins. 
1  oz.  doz.  .  2.75|5-rb  tins.  .  .  . 
S    oz.    doz..   4.50|3ulk,  lb.:.. 

MUSTARD. 

f^olmnn's.    Vi  s,   per  lb  52 

Col  man's,  ,per  lb  4S 

C'  iman's  Is.  i)er  tb  4S 

'"olman's  5s.  per  Tli  43 

Durkees  % s.  per  doz  65 

nnrkees    'i  s.   per  doz  .  .  1.30 
Schilling's  Best,   small,   do?,,  .  .SO 
Schilling's   Best,    medium,  doz  1.35 
Prepared. 

r '^uit    Freres,    per    doz   2.25 

rmii.-'ion  Frfcres,  per  doz,.  .70 
DusseldoiT?'    1  doz  pVs.  case  1.60 

Eddy's  Salad,  ^n-all  90 

Eddy's    salad    ,meQ;-.:m  .•   ..  1.35 

Rddy's  large    ,  2.00 

Webbs,  2  doz.  cs  J25 

Heinz.    2   doz.    cs   1.2h 

FI,AVOKlNO  KX'I'R.^CTS 
SeliilliiiK"'*  TleKt. 
Triple  Strength.  Pure  and  Un- 

colored.  Sprinkling  Tops. 
Full  Measure     Never  sold  in  bulk 


19 


20 


Departineut  12. 
Si'lCliS  AND  FLAVOIUNG  EXTllACTS. 

^oliliIin!;;'»    Be!4t    Spices  —  Natsire's  Best. 

Square  Tins.    Never  Sold  in  Bulk. 
.-Sioal;    medium,  large  size  have  sifting  tops  except  Mus 


ard. 


Pepper   

Mustard   

Ginger   

Allspice   

Cinnamon  .... 

Cloves   

Nutmegs   

Mace   

Cayennt!   

White   Pepper  . 

Sage   

Thyme   

Marjoi'am    .  .  .  . 

Savory   

Caso.«  Ouiitain. 
Gr<!.>«»  \\>i)i!i!. 


Small 

Medium  Large 

Ex.Larye  Hotel 

size 

size 

size 

size 

Size 

r  doz. 

pr  doz 

per  doz 

pr  doz 

pr  tin 

.75 

1.20 

2.20 

3.75 

.78 

.i>0 

1.35 

2.40 

4.00 

.S5 

.75 

1.25 

2.25 

3.90 

.81 

.75 

1.10 

2.00 

3.50 

.73 

1.35 

2.30 

4.35 

7.75 

2.00 

1.10 

1.90 

3.50 

6.50 

1.36 

1.60 

2.75 

5.25 

10.00 

2.00 

1.75 

3.00 

5.75 

11.50 

2.15 

.90 

1.50 

2.75 

5.00 

.93 

1.10 

2.00 

3.75 

6.75 

1.60 

.75 

1.25 

2.25 

3.90 

.81 

.85 

1.40 

2.60 

4.75 

.87 

.95 

1.75 

3.25 

5.75 

1.26 

.,S5 

1.40 

2.60 

4.75- 

.87 

(lu/. 

4  dox 

2  Aqi. 

2  doz. 

I  Aof.. 

I1>N. 

:a  lbs. 

23  lbs. 

38  lbs. 

.-.4  lbs. 

I'olger's   (Joldeii   Gate   Ground  Spices. 

High  Grade — High  Price, 


Net  WoiKht 

Pepper   

Mustard   

Ginger   

Allspice   

Cinnamon   

Cloves   

Cayenne   

White  Pepper  ... 

Nutmegs    t  00 

iMace   

Sage   

Thyme   

Marjoram   

Savorv   


Vs-tb 

'/4-Ib 

'/2-tt) 

l-Ib 

5-tb 

per  dz 

per  dz 

per  dz 

per  dz 

per  dz 

per  d 

1  doz 

4  doz 

2  doz 

2  doz 

2  doz 

1  doz 

to  cs 

to  cs 

to  cs 

to  cs 

to  C3 

to  cs 

.75 

1.15 

2.15 

3.65 

.29 

.2S 

.75 

1.15 

2.15 

3.65 

.29 

.28 

.75 

1.15 

2.15 

3.C5 

.29 

.28 

.70 

1. 10 

2.05 

3.50 

.28 

.27 

1.30 

2.25 

4.25 

8.15 

.65 

.64 

90 

1.50 

2.7  5 

4.95 

.40 

.39 

.90 

1,511 

2.75 

4.95 

.40 

.39 

95 

1 .  5  5  . 

2.85 

5.10 

.41 

.40 

t  00 

.  5.15 

9.75 

.71 

.70 

1,75 

2.nn 

5.40 

10.25 

.75 

.74 

.65 

1.05 

1.95 

3.35 

.21 

.20 

,70 

1.25 

2.35 

4.35 

3  2 

.31 

,85 

1.40 

2.60 

4.80 

!3S 

.36 

.70 

1.25 

2.35 

4.35 

.32 

.31 

Lemon  Vanilla 
and  and 
Others  Rose 

1  OZ....1.30  1.80|8    oz.  .   7.25  11.00 

2  OZ....2.00  3.00|16  oz..l4.0n  2i5!i 
4  OZ....3  75  5.75|32  oz  .27  00  12  00 
6    <'Z  5  50   S  50; 

Folger's    Golden  Gate. 

High  Grade — High  Price. 

Vanilla  F.emon 
and  and 
Rose  OIIier.<: 

1  oz   l.OOl   1     oz   1.25 

2  oz   2.50|  2   oz   1  S5 

4  oz   4.751  4   oz   3.45 

6    oz   6.75'  6    oz   4.75 

5  oz   9  001   S     oz  6,50* 

16    oz  16,50|1R    oz  12.00 

32    oz   33  Oi'S?    oz  23,00 


6  oz,  gr.  . 
S  oz.  gr.  . 
12  oz,  gr. 


Foljrer's  Golden  Gate. 

Guaranteed  Pure, 
gr.  .  .  .16.0012%  pat,  dz. 10.00 


.22.50 
.  28.00 
.41.00 
.  53  no 


3  pat.   dz.  .  .12.50 

4  pat,  dz...l6.00 

5  pat,  dz...20.00 
10  pat,   d»  .39  0* 


CRESCENT. 


Per  doz 
tins.  .  .  5.50 
tins.  .  .  9.00 


14  -rb  tins.  .  .65l3-rb 
i^-rb  tins.  .  1.25l5-rb 
l-tb    tins...  2.00i 

Itumford    Baking  Towder 


i!  V 


!)<>i>iirtinciit,  13. 


I'his    Oept.    is  correctr 
\Viln.^m  Cluir  Co.,  J.  H.  Xcwbauer 


'4  lbs  .cans 
6  oz.  ca  ns  .  . 
V4  lb.  cans 
12  oz  cans. 
1  11)  cans .  . 
2%  lbs  cans 

3  lb  cans. . 
5   lb  on  ns . . 

An  extra 
packed  in  barrels. 

Tropli.v 

4  oz.,  doz..  1.10|2%    rb,  doz.  9.00 

5  oz.,  doz..  2.00|B  lbs.,  doz.. IS. 00 
16  oz.,  doz.  3.B0|l0   lbs,  doz. 31. 50 

,Sun  Bakinig:  Powder 
16    oz,    doz. $3.9014    oz.    doz   .    l  i'i 
S    oz,    doz.  .  2.20| 

ScbillinK's  nest. 
Never  sold  in  bulk 


&  Co. 

Beiidel. 

Hoy  a  I 

1  cs 

5  cs 

i  ('■■s 

.$1.38  3 

1.36 

$1.34 

1.92 

1.S9 

1.87 

2.5  7 

2.52 

2.50 

3. 82 

3.75 

3.72 

4.95 

4.85 

4,. So 

.11.65 

11.40 

U:i% 

13.60 

13.34 

13.20 

22.35 

21.90 

21.68 

discount 

of  1 

%  if 

Per 

\'2  tb.    can,  2 

dz  in  bo.x 
1-tb.    can,  1 

dz.  in  box 
3-tb.  can,  V« 

dz  in  box 
5-rb.  can,  14 

dz  in  box 


doz. 
1.4  0 
2. SO 
7.50 
12.50 


.16.50 


12  oz,  gr. 
16  oz,  gr. 


..'3.00 
.41.00 


%  rb.,  doz. 


.  22.50  S   lbs,  doz. 


lbs, 
lbs. 


doz. 
doz. 


10.50 
12.00 
16.00 
20.00 


.  53.00|10  lbs,  doz.  .39.00 


Less  5  per  cent  in  5  case  lots. 
One  case  i/,s  or  Is  free  with  10' 
case  lots. 

K.  C. 

10  oz.,  dz.  .  .90150  oz.,  dz.  .  4.35 
15  oz.,  dz.  .  1.35I''"  oz.,  dz.  .  6.50 
25  oz.,  dz.  .  2.151 

Pure  ''^ream  Tartar. 

IOO-H)   bbls      ,2716-ID     tins.dz  2.65 
■  50.    25-tb  b.-c    .28|l-lb    tins,  dz  5.50 
5  tb  tins.rb  .  .40| 

SODA. 

1  Churches  ,A.  &  H.,  30  or 

1      60    I's   0514 

^'ame.  60   '/.s  05^^ 

Dwight's  Cow  Brand,  60 

Is   0514 

.Same.   60  %s  05i4 

I      (12-oz.  pkg.  %c  more;  8-oz. 

I  package   ^4c  more;  6  lots, 

!  %e  less.) 
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Department  14. 

'f'his  Dep..    Is  t'firrerled  b> 
Wellman,  Peck  &  Co.,  Port  Costn 
Mining:  Co. 
MIscellnneou.s  Flwiirx 

Port  Costa   ?S.10 

Globe.   A  1   S.IO 

Sperrv    S.  n 

Golden  Gate    5.. 10 

Drifted  Snow    5.-10 

Crown    5.40 

Peacock    ."kI" 

Banquet    r>.'_'0 

Royal    5-0 

Starr's  Choice  E.Kti-a   5.-i'i 

Colonial    5, -JO 

White  Navy    5. JO 

Success    .").20 

Mi.ssion    5  L'O 

Triumph    5.00 

Bear    5.00 

Bonanza    5.0  0 

Eagle    .5.00 

Capitol    5.00 

Caledonian    5.00 

Silver  Star    5.00 

Mayflower    5  no 

Rye  Flour    5.20 

Rye  Meal   5.00 

Whole  Wheat  Flour   5. JO 

Graham    5.20 

Qii:ikep  Onis  Co. 

Quaker  Oats,  36  2s  $3.85 

"        "        family    size. 20s  S.15 

Scotch  Oats,  36  23  :  .  .  .  3.85 

Banner  Oats,  30  53   4.75 

"        "        family   size.  20s  5.1.T 

Saxon   Oats.   20  5s.  1   4.75 

"        "        family  size,  20s  5.15 

Zest,   203    4.10 

Zest,  3fis    2.75 

Apetizo.    24s   3.00 

Quaker  Wheat  Berries.  .10  -Js.  n.o'o 

Quaker  Puffed  Rice.  30  2s.  .  .1.00 
Quaker  Yellow  or  White  Coi  n 

Meal,  30  3s   1.10 

KC;fi-0-SKK  CFRKAI-  CO. 

Rfjsr-O-Sce.         Is.   per  cn.se.  .  2.S5 

E-C  Corn   Flakes.   3R  Is.  case  2..<!5 

case  lots  either   2.75 

l>F1,   MONTK   ?.IIT.T,ING  CO 

Del  Monte  Rolled  Oats,  wood  K.OO 
Del  Monte  Rolled  Oats.,  s.acks. 

2  90-rb   :  .  7.50 

Alta  Mills,  Rolled  Oats,  wood  7.50 
.Mta  Mills  Rolled  Oats,  sacks, 

2  90-Ib   7.00 
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Del  Monte  Rolled  Wheal,  wood  4.31i 
Del    Monte    Rolled    Wheat,  2 

7o-lt)  sacks    3.^■' 

Good». 

[-"or  oast- 
Seif-ralsiufc'  Buckwheat  Kloui- 

24  cartons,  3  tbs   3,S5 

ill  cartons,  J       Itis   4.00 

Cal.  Flapjack  Flour,  36  2s.  .  3.s,5 
rifiuola    or    .Mutty    Gr.ains,  20 

c;iitotis,   )   tbs    3.60 

Cal.  Cream   Flake  Oat.s,  36  2s  3.60 

Primrose   Wheat,    36   2  %s....  3.S5 

I'Vrina.   24   cari«ns,   1  -  tb    ....  1.,nO 
.\nM'ri*";in    .Milling;  Co.'.s  Cereiils. 

Per  Hill 
■v  nlonial    Fx.     Cream  Itolled 

Uals.    l.xo    rbs.,    ( wood)  ....  $7.25 

ixo    lbs..    ;i0-Ib    sacks   6.75 

150   rbs..   wood   6.00 

l";ici(;c  Ilraiid  Rolled  Oats. ISO 

lbs     I  wood)    6.75 

1^0   lbs.  '.ifl-Ih  sacks   6.25 

r.ohcmian    Rolled    Oats.  ISO 

lbs     (wood)    6.00 

ISO   lbs.,  ;10-|b  sacks   5.50 

'  -i-lnni:!  I   I'.-;;  rl   Hr.lled  Wheat, 

i  5'i    ;l,s.    (  75-  rii    sacks)   3  .Mi 

'  olnnhil   t  IriuHi  lai d  Hominy, 

2 II II    Iti.i    (  wood  >   7.7  5 

C.-loiihil   Steel  Cut  Oat  Meal. 

2110    Ihs.    (  wo(  d  )   ,S.35 

l.rewsi.TS   ['at.    \.    Y.  Buck- 
wheat   Flour, 200    rbs(wood)  S.25 
i.'  .l.iiii.il  Pearled  Hominy,  200 

lbs.    (\vood)    7.76 

<''>litnial    .\'c\\'    t^'rocoss  Buck- 

aheal    Flour,200    rhslwood)  S.35 
C.ise  {i<>ods. 
(*i  lonial    Ex.     Cream  Ftolled 

Oats,    36   2-tb    pkss   3.60 

Colonial   Self-Raising  Buck- 
wheat  Flour,    24   3-Ib   pkers  3. SO 
Pettijohu's    Breakfast  Gem. 

2-rb    pktrs.    to   case   3.25 

Port   Costa   i\Iinin!;  Co. 

Golden  Pnp|,y  O.it  Flakes, 36  2s  3.60 

Encore    raiicake    Flour.  36  2s.  3.60 

Hncore  Buckwht  Flour.  36  2',oS  5.75 

Oat  Flakes,  36  2s   3.60 

IIISCEM,  VNEOUS  PACKAfJK 
CERE  VI.S. 

CAll  prices  net.) 

Grapa  Nuts,  1       2  doz,  per  dz  1.35 

Breakfast  Gem.  case    3  doz.  .  .  3.25 

Wheatine.  3R  2s.  per  case....  3.30 

Violet  Pancake  Flour.  36  214s  3.60 

Violet   Oats.   36   2s  7.  3.r,o 

Germea.  20  4-rb.  pkg-s.  per 

case    4.1  n 


^TKKIMZKI)  MKAT.S  IX  CAKTOXS  PUT  UP  ISY 
LOCAL  MILLS. 


ALL  NET  Carton  Net  pr 

I  I  Case  I  pi. J 

Buckwheat   Flour  ~.T.T7~  .  .  .  .  .T.  .  |36-2  Ilis. 75  1  5.- 

Buckwheat    Flour   |20-5  Ibs.|  5.00'30c 

Corn   Meal.   White  or  Yellow.  ...  |36-2  lbs.  |  2.50:iOc 

Corn   Meal,   White   or  Yellow.  ...  |20-5  tbs. |  3.40'25r 

Cracked  Wheat   |36-2  tbs.l  3. 75115c 

Cracked  Wheat   |20-5  Tbs.l  4..So:3nc 

Graham  Flour   136-2  ms.|  3.00!l0c 

Graham  Flour   120-5  tbs.l  4.10|25c 

Hominy,   Large   |36-2  rbs.|  3.70il5o 

Homin' ,   Large   |20-5rbs.|  4.,SO|30<- 

Ilomiri/,    Small   |36-2  His.!  .3.70|15i- 

Hominy.    Small   |20-5  1bs.|  I  S0|30c 

Oat  Meal.  Granulated   136-2  lbs. i  3.75[15c 

Oat   Meal.    Granulated   |20-5rbs.|  4.S5!30c 

Steel  Cut  Oatmeal.  .\.  B.  C  |36-2  lbs.!  .1.S5I15c 

Steel  Cut  Oatmeal.  A.  B.  C  120-5  riis.|  5.00!30c 

Pearl  Barley,  1,  2.  3  136-2  tbs.l  4.S5|20c 

Pearl   Barley,    1,   2.   3  |20-5  tbs,l  6.40140c 

Rice  Flour   |36-2  rbs.|  6.20|25c 

Rice   Flour   |20-5  1t)S.|  ,S. 20155c 

Rye  Flour   136-2  ms.|  3.70ll5c 

Rye  Flour   120-5  ms.|  4.S0l20c 

Rye   Meal   |36-2  tbs.j  3. 70115c 

Rye   Meal   |20-5  n<s.|  4.,S0130c 

Split  Peas.  Yellow  or  Green  136-2  ths.|  4.55|15c 

Split  Peas.  Yellow  or  Green  |20-5  riis.l  5.noi40c 

Whole  Wheat   Flour   136-2  tbs.l  3. 15110c 

Whole  Wheat  Flour   T20-5  tbs.l  4. 00125c 

Gluten   Flour   |36-2  tbs.l  4.5011  5c 

Gluten   Flour   |20-5tbs.|  6.2o'40c 

Farina   136-2  tbs.l  4.10115c 

Farina   |20-5  tbs.l  5.50]30c 

T.,ightning  Tapioca   |24-l-tb.  |  2.20|15c 

Cardinal    Crushed    Oats.    Premium|20-5  tbs|  4  25| 
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Gerinea,  20  2-lb.  pk^s  per 

case    3.20 

Flaked  Rice,  24   Vs   3.00 

Dr.  Price's  VVlieat  Flake 

Celery  Food  per  case....  2.85 
Hecker  s  Farina,  24  2s.  case  2.00 
Pillsbury's  Best  Cereal  Vltos, 

36   2s   5.10 

Cream  of  Wheat.  ?,G  2's.  .  5.25 

Crespo,        2's    2.75 

Snow  Flake,  36  2"s   2.80 

Alalia   Vita,  36   I's    4.00 

Our  Mother's  Mush,  36  2s.  .  .  .  2.80 

Vwin  Bros.  Mush,  36  3s   2.80 

II.    H  Robbins.  Cr'mry  Bkf.st 

36  2s    2.80 

Phoenix  Wheat  Flakes.  36  2- lb  2. SO 
White    Rose    Wheat  Flakes. 

20    5-tb.)    4.70 

Carnation   Wheat  Flakes 

20    5s    4.70 

ABC  Breakfast  Wheat 

72    2's    5.00 

ABC   Breakfast  Wheat 

36  2's    2.60 

Nutro.  9s    2.80 

Wheaton.  9s    5.20 

Grape  Nuts.   No.   22,   per  doz  1.35 

Morning  Meal,  per  case   2. SO 

Olympic  Wheat  Hearts,  24  5s  4.75 
Olympic  Wheat  Hearts,  4X  2s  4.75 
Cake  Pastry.  20  53.  4.7b 
Pancake  Flours. 

Uncle  Sam,  36  2s   3.25 

Encore,  36  2s   3.60 

Olympic  Pancake  Flour,  24  4s  4.45 
H.  O.  Cereals. 

Case 

H-O  Biir  kwheat,  2  doz.  3-rb 
S.5  1  asBO   jart  sSyid 

H-O  Pan  Cake  Flour,  cse.  3.90 
TT-O  Oat.i^  .24  2's.  per  ca.  3.15 

Ivorii    Ivinks.    36    2s   2.85 

I'orce    4. ,=10 

Fi  eight  iiaid  on  country  shli>- 
iiients  of  H.  O.  goods  up  to  25c 
p  -r  cent  on  5  case  lots 

KALSTON  MILL.s 
Ralston    Breakfast  Food 

36    2s    4.50 

Ralston  Barley  Fo'd,  36  2s  4.25 
Ralston  Health  Oats.  36  2s  4.50 
RaLston  Hominy  Grits,  36 

2s   4.25 

Ralston  Health  Crisp  36 

2.S   2.75 

Ralston  Select  Bran.  24  3s  2.50 
lial.^ton  Pan  Cake  Flour 

36  ;;'s    3.75 

Ralston  Whole  Wheat  Fir 

4    <4s   5.50 

Capitol  MillH. 

Per  Bbl. 

K.x  Cream  RUl  Oats.  ISO  ms.t7.20 
Ex    Cream  R'lld  Oals.  ISO  tbs. 

CMl-tb.    sacks    6.75 

Rolled  Oats.   ISO   ths   6.75 

Rid  Oats.  (!Ui-n>.  sks).  ISO  Ihs  6.25 
|{ii!l'.-d  Oats.  ISO-lb.  bbls....  6.00 
Rolled  Ojts.  '.'O-lb.  sacks...  5  .iO 
Pearled  Rid  Wheat.I ."iO  tb .  .s  4..1U 
Poarled    Rbl    Wheat  (75-Ib. 

sacks).   1.50   lbs   3. SO 

Granulated   Hominy,   bbls....  7.75 

Pearled  Hominy,  bbls   7.25 

New       Process       riui.»  •«  liut 

Flour,    bbls    S'.26 

Steel-Cut  Oatmeal.  ".V  (tine) 

■■n"(medlum).  "C"*  (coarse) 

bbls    S  25 

Brewster's  Pat.   Now  Process 

Buckwheat  Flour.  bbl.<i....  S.S5 
Per  Case 
i^elf-Raisin.i;  P.ckwh'-nt  Flonr 

20-3't-th.  pkcs.  In  ca.^os.  .  3.90 
S'^lf-Raising   Pckwhoat  Flour 

24-3  lb.  pkes.  In  cn.ies  .  ..  3  «<> 
Farina.  24  l-tb.  pktcs  In  ra.'ca  LSO 
Mills  K\.  Cream  Rid  Oat.x.  JK 

2-lb.    pkes   in    case^   3.60 

Pan-Cako  FIour.36  *2 - Ih  pkRs 

In  c.ises    3  .so 

FiiriiM'ceniis  fioo(Js  in  Snoks 
lT;iMnfnctiir(^tl  'it  I.oraJ 
Mill's. 

Per  100  tbs.  In  lO-Tb  y.icks 
Buckwheat    Flour.    Plain     ..$4  00 
Kuckwhe.1t    Flour.    Rxtra     .  .   4  "0 
Bckwheat   Flour.New   Prnoeia  ^.S" 
Bckwheat  Flour,  s-'f  P.Ti^i-!-  ' 
Buckwheat  f;rnati 


a 

Corn   Meal.    Yellow   2  75 

Corn  MeaJ.   White   2.75 

Corn  Meu7,  Ex  Cream  Yellow  3.40 
Corn  Meal.  Ex  Cream   White  3.40 

Corn  Fiuui   

Cracked    Wheat   3,^0 

Enure   Wheat   Flour   3.2U 

Farina    4.20 

Flaked   Pearl    Whl.T-Ib&lO-Ib  3.ZU 

lirahain    Flour    3.00 

Hominy,    largo    3^40 

Hominy,   small    3. go 

Granulated  Ilomlny    S.80 

Oatmeal,    plain    4.10 

Oatmeal,  extra    4.30 

Oatmeal,    hi  eel -cut    4.30 

Oat  t;rout8    4.30 

Pearl  Grits    3^86 

Pearl  Barley.  .\o.  1   6.40 

I'oarl  Barley.  No.   2   5.40 

I't'arl   Barley.   No.  3   5.40 

Split  Peas.   Yell..o,...w   5.00 

Spilt  Peas.  Green    6.50 

Rice    Flour   7.20 

Rolled  Oats,  l-rb  &  10  Ifc   4.30 

Rye  Flour    3.40 

Itye   Meal    3. 20 

Wheat     Meal    .■j.40 

Pearl   Barley.   So.   1,   25  and 

50- lb.   boxes    6.40 

Split  Peas.  YelU-w.  25  and  50- 

tb.   boxes    5.00 

Split  Peps.  Green.  25  and  50- 

Tb.  boxes    6.60 

25-»b.  sack.i  deduce  10  cents  per 
cwt.  from  price  of  10s. 

50-tb.  sacks  deduct  20  cents  per 
cwt.    from    price  of  10s. 

PASTE.S 
Inipnrled. 
Crown  Macaroni. 25  Is.  pr  pUg  12 
••    Spaghetti.    25       pr    pkg  .12 
Vermicelli.   25       pr  pkg  12 
Inipiirled  .Style. 
Kellac    Macaroni.  25  Is.  pr  pkK  .10 
■■    Spaghetti.  25  Ih.  per  pkg  .10 
■•     Vermicelli.     25  Is.  pr  pkg  .10 
yViphnbel.  25  Is.  pr  pkg.  .  .11 
Wa."h.  Macaroni.  25  Is.  pr  cse  LSO 
"    Spaghetti.  25  Is.  pr  cse.  LSO 
Vermicelli.  25   I.i.  pr  cse  1 
(•oldeo  Egg. 
Macaroni.  48  5c  packages.  ... $1.80 

■•    .    2*    lOc       •'    LSO 

Spaghetti.   4S   Be       "    1.80 

24    10c    1.80 

Noodles.   4S  5c  ...  1  80 

24    10c  .  .  L80 

Alphabets.   4S   6c  ....180 

24     Iflc        ■■    L80 

.Mnrvelll. 

.Macaroni,  cs  4  d».No.  1  car.  ds  LI9 
S|.ai,-hetil..ca  4  d>!,.\o  I  car.  di  I  20 
Vermicelli,  cs  4  dat.  No  I  car.d«  L20 
.Mphabets.cs  4  dx.  So.  I  car.  dz  1.20 
Straight   or  n.<isoriefl   on  above. 

Vo    'i.   Extra,   per  box  10 

.Vo     1.    Extra,    per   box....  35 

No.  1.  Extra.  2.1  Tbs.    I  00 

No.  1.  Extra.  SO  lbs   ?  00 

No.  1.  Extra.  100  Ihs   5  00 

CAI~  PASTE  CO. 
Mararoni.   Vermicelli.  BIc. 


Extra    No.    1 .  . . 

Extra  Halves  . 
I  Extra.  15  n>*. 
>  Extra.  25  n>s.  . . 

Extra.    50  Ihs. 
;  Extra.    100  tbf. 

Royal.  14  1-n-   pkgs   1. 50 

Queen's  Tnstr.  i;  j-ib   pkrs.  I  10 
SAOO  A?n>  TAPIOCA, 
j  Pearl  .-^ago   

I     p.   irl  T,:,l,>,.o   

r"  «co   

'   M  %  

I-  us.     SO-ls  "  '.n 

Instantaneous.  S'i-S 

Depnrtnirnt  lA. 

ThU  n^t'l    <-r>rr<'.-i«-d  ! 
linns  Bms..  Willinm  Clair  Co..  ^x 
otherwise  noted. 

RICE. 

'  Fair  Japan    at 

I  n^  -"^  .tt,-.-!  . .  .  *ss 

..  96% 


.«# 

.11 
«0 
90 
1  00 
I.«0 


0< 

40 
00 

7S 


od  Hondura.** 


25 

Dhoice    Honduras    06  V4 

Fancy  Honduras    07 

fcxtra   Honduras    OTiJ 

Al.  tl.  Brandenstein  &  Co. 

Japan,  Tycoon,  l^ancy  Table?5.B0 
Rubicon,  extra  fancy  6.00 
"    M.  J.  B., Double  Dia- 
mond   6.25 

Fancy  Head,  Carolina.  .  6. 60  7.00 

Louisiana,  Japan   B.50  5.75 

Louisiana     'I'engue   0.12^2 

Louisiana, Japan  Banzai   5.00 

Maiwaiian    5.25  5.50 

China,   No.    1,  per 

dbl  mt  6.371/4  6.50 

China,  Mxd,  dbl  nit....4  60  4.75 

Patna  Head    7.00 

Caro  Head.MJB,  40  2s, r  20  5s.  .  7.50 
Imp.  Japan  M  J  B  40  2  -  lb  .  .  6.75 
Imp.  Japan  AIJB.  1  0  5- tt) .  .  .  .  6,75 
Japan  Table  Queen.  33  3-rb..  6  00 
Japan  Table   Queen.  40  2     -lb  6,00 

M.  rhillips  &  Co. 
tiermosa.  Ex.  Fancy2y.  &  S-H)  7.10 

Fiee'a,  end  5-n>   6.75 

Ex.    Fancy   Carolina   7.uo 

Fancy    Carolina   6.00  to  6.75 

Hawaiian   5.10  to  5.50 

rSatsuma  No.   1   Imp.   Japan..  «.?5 

Toyokome   6.00 

Togo    5. 85 

Matsuta    5.65 

Higo    5.50 

Mikado    5.35 

Texas  Japans   5.10  to  5.S5 

China  Nn.  1   5.65  to  6.75 

China  No    2   4.35  to  5.15 

\\  .  T.  Welisch  *  <  .. 

Samurai.    La.,    Japan  $."i."j;"< 

Ito   5.68 

Fuji,    La.,  Japan  

Fuji  Yama,  La.,  Japan  

"W    (circle),    l,a.  .  Japan   5..S5 

Snow  White,  Caro.  Head.... 

Mardi  Gras.  Caro.  Head   6.40 

Paragon,  Caro.  Head   6.15 

Virgin  "  "  2 y2 &5  to  arrive  7.00 
Honeymoon.  Caro. Head,  2 cts  6.90 

Natural,  Caro  Head.  3s   6.50 

Mascot,  Caro.  Head  

Tiffin,    Caro.    Head   5.35 

Best   Yet,   Japan.    3s   6.25 

Kire  Specialties. 
Quaker  Puffed.  3  doz  to  case.   3  00 

Di'Iiiirtiiieiit  IS. 
I.  MMMfY   .MATL'KC  AL^ 

This    Dept.    is  corrected  by 
Haas  Bros.,  Wellnian,  Peck  &  Co. 
\SIMOMA 
<;r«-«T's  \^':i.sIiinK  AiiniMii!l!i 

Pirst    grade    absolutely  ['Ui'e. 

ISO  Beauine  Streng-tli. 
Pints.   2  doz  to  cs.   pel'  doz.  ,?1.65 
Qts.   1   doz  to  case,   per  doz.  2.70 
<IaI..        doz  to  cs.  per  doz  4,50 
(■r<^<'r*.«4  T^iIIet    .'\  iiiiitoitifi 
Lavender  and  Violet 
Pint.s  (2  doz  .to  cs).$2.,50  pr  dz 
Parson's   Household  Aniiiioni;i 
(Neutral.) 
rt.s,.  2  doz  to  case,  per  doz     J   1  75 


•iC 

Qts.,  1  doz  to  case,  per  doz.  .  2.65 
V2  gals,  1  doz  to  case,  per  doz  4.50 
One-half  case  free  with  5  cases; 
one  case  free  witli  10  cases. 
Wusliiut;  Aiitiiiouia 
Standard  Grade 
Pis,  2  doz  to  case,  per  doz..$  .,no 
Qts,  2  doz  to  case,  per  doz.  .  1.10 

Bluinj;,  Ball 
Nuremberg,   A,    Vis,  per   llj  35 
Do  A    D.,   >/2S,  per  It)...,  27^2 
Do  A    C.  R.,   1/2  s,  per  lb .  ,  221/2 
<.  ro»%  i> 

German   V^.s'  per  lb...l2V2  1.3 
Do     V4     '3,    per    rb....l4V4  15 
Descliamp's  French,  I's 

per    11)   27'/2 

Do  1/2 's,    per    rb  .  .  .  .2S  V'2 

Bliilnu,  l.i(iiii<l 
Common,  pts,  3  dz  to  case.  .S5 
qt.    2   doz   to   case.  .  1.25 
"4  gal.  1  doz  to  case  2  50 
BuriiA 

20-iMule  Team,  I's  cs  of 

doz    $2.26 

2l)-Mule    Team,    12-oz  cs 

of    4    doz   3.45 

20-Mtile  Team,    14's  cs  of 

doz    2.90 

(Less  5  per  cent  in  5  case  lots; 

Lump,  25   lbs  in  box  09 

F'owdered,   25    lt)s  in  box  09 

CStloride  of  Liiue 

Brookman's,  I's  per  rb....7V4 

Do      »^s,    per    lb  9 

Blue   Bell,   50    la,   per    Ih  6  V4 

Owl,    50   Is  7 

Potnsh. 

Per  case 

Babbitt's.  4  doz  in  case   3.35 

American.  4  doz  in  case   3.00 

l,.r»'. 

Tomson's    Red    Seal,    4  dz 

to  case   3.,S5 

Tomson's  .'j-lb  12  to  cs.  .  4  EiO 
American,  Is,  4  dz  in  case.  .  .  .  3.00 
Babbitt's  I, ye.  4  doz  in  case.  .  .  3..'^5 
Metropolitan  4  dz  to  cs .  .  3  00 
5-CHJ  e    lots. . .   2  90 

Banner.  1  case.  4  dnz   3.60 

Blue  Bell,   48  Is   2  S5 

Jumbo,  48  Is   1  90 

Golden   Star,   4   doz  to  case.  .  2.90 

Merry    Nickel,    case    1.75 

Merry   War,   case    2.85 

California,  sacks   14" 

Callfnrnia    hlils    1  5(1 

DoiKirtiiieiit  17. 
SOAl'S. 

This    Dept.    is   corrected  b> 
WellniaD,   Peck   &    Co.,  Sussniisn, 
Worniscr  &  Co. 

Peet  Bros.  .Mfs.  Co. 

Silk    Soap   $3  35 

.\.  B.  NaiUha  Soap   4..:0 

Crystal    White    Soap   4.00 

Nugget    ,Soap.    100s   2.50 

Lily  White  (Floating  Bath)..  3.90 


it 


Mechanics,  38  cakes  in  box.  .  2.05 
Mechanics,  50  in  box  (5c  size)  1.90 
l^ine  Tar,  100  cakes  in  box.  .  3.75 
Olive  Castile,  bx  doz,  pr  gr.  .  4.80 
Mottled  Castile.bx  1  dz  cakes  4., SO 
Antonia   Berti  White  Castile, 

12.  15  or  20  bars  to  box.  .  .  .  3.10 
Spring  Blo,ssoms,bx  3,wrpd,gr  4.80 
Beau  Ideal,  bx  3.  wrpd,  gr.  .  5.20 
Attar  of  Roses,  'ox  3,  wrpd,  gr  5.20 
Elder  Flower,  bx  1  dz  cakes  4.80 
Oatmeal,  bx  1  dz  cakes, pr  gr .  4.25 
Wiiehazel,  bx  1  dz  cakes  pr  gr  5.00 
Bart  nia  Bouquet.bx  3  wrpd,gr24.00 
Sweet  .\arcissus,bx  3, wrpd.gr .  17. 50 
La  Rosa,  bx  3  wrpd,  pr  gr.  .  .  .  9.00 
.Maj'tic  iSeries    Heliotrope  .Tasi- 

inine,.Icky  Clb.Rose  bx  3,wrp  9.00 
Japan  Bouquet,  bx  3,  wrpd.  gr  5.00 
Barbers'  Cream,  6  lb  bxs,  pr  IT)  20 
Wild  Rose  Glycerine,   50s....  3,75 

Rainbow  Assorted,  gross   5.50 

(_^arnation,   gross    9.00 

Savon  De  Veleria,  gross   9.00 

Standard  Suap  Co. 

Oc'Seiie.  "100    4  25 

Top  Notch,  100  10  oz   3.26 

Tellowstoiip    1110    14   oz   4  00  I 

■Marigold,  lf"i  16  oz   4  20 

Radio.    100         oz    3.00 

Magno,  100  1.  ..z   6  00 

Gold  Medal  Borax   6  50 

Purity,     "Floating,"  be 

size    3  90 

Do.   10c  size   6  25  i 

Do.    10c   size.    20   1  30 

lOleclric    Mineral.    100  IB 

oz    ."1  fjO 

Electric   Mineral.   20.    16   o2.  I  15 

Peerless  Kitchei,.    100   10  oz.  2  K5 
['eerless  Kitcnen.  20  10 

oz    65 

.Swift   *  Co. 

Wool  Scap.  10  oz.,  100s   7.00 

6   oz.,    100s   4.00 

Witch    Hazel   (Swift  &  Co  i  .  .  5.00 

Oat   Meal    (Swift        Co  )   5,00 

White   Ribbon    3  65 

Swift's   Pride    3.35 

Swift's    Naptha    4  00 

Elko    3,55 

Cream   I,aundry    4.25  ' 

Snap.   60,   16  oz   2.65 

Snap,   100,   S  oz   2.25 

Special.  Grocers'  Assmt  (sells 

for  .$9.00.   SOi%   profit)   5  00 

P.    &   G.  Napihr.. 

T,enox,    20   75 

Ivory,    100   10   oz   7.00 

Ivoi-y.   100  6  oz   4.00 

N.  K.  Fiiirl);i!!ks  &  Co. 

Fiiirb:ink's    Claii'ett.-.     100    .,.  3,35 

h'aii  liank's  Santa  Clans.  100   ,  3.35 

Fairbank's  Copco.  1  00....  4.00  : 

l''nirhanl;s'    Fairy   Ov  I.    5c....  4.00  ' 

Fairy    Oval.    10c   7.00  ' 

Sunny    Monday.    100s   4.75  ! 

Fels    Naptha.    case   4.3')  ! 
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.UlMcvlIaneous. 

Mascot   J2.65 

Millur's  Naphta,  100  14-oz.  .  .  .  4.35 

Mikado,  20  14  oz   4.25 

Mikado,    20    14    oz   1.05 

Lenox,    100   3.35 


50  large.  .  3.50 


.  100  small  3.65 


SOAP 


l,ifebuoy,  indry  size, 60  cakes  $4.00 
Indry  size, -30  cakes..  2.00 
toilet  size,  100  cakes.  .  2.00 
toilet  size,  50  cakes.  .  2.00 
Sunlight,    Indry   shape, 100  cks  4.20 
Welcome.    Borax   Indry  .soap.  4.20 
I'heerful,     high  grd  Indry  soap  3.50 
Monkey  Brand.  100  cakes....  4.00 

.Monls'.-y  .Brand.  50  cakes   2  00 

Babbitt's,    100    4.25 

Strker's  Kitchen,  100s,  8  oz.  .  3.40 
Strker's  Kitchen,  20s,  8  oz.  .  .80 
S'tar  of  Ki-tchen  Sand  Soap..  4.75 
Gem   of   Kitchen   Sand   Soap.. 3. 25 

Yacht  Club  Borax,  200s   7.50 

 100s    3.90 

 20s   80 

Nun  Nicer  Boi  ax,  10  oz   6.00 

Blue  Ribbon  Borax.   7   oz.  .  .  .  4.00 

SAVON 

'lilt  Edge.  100,  16  oz  $3.80 

20s   35 

Ficyal.  100.  14-oz   3.40 

100    12-oz    3.10 

100  10-oz    2.75 

Vermont  Long  Bar  Laundry, 

100-rb  cases    3.50 

Packed  either  100,  SO,  40  or  25 
bars  to  case. 

CaMtilc  Sonp 

.Votre    Dame    S 

White  Virgin,    n   >i'2 

White,  Conti    15 

Mottled,    imported    7  >/4 

Clover  Leaf  White   15 

La  Lune  White  French  Castile  Soap 
Case  of  1 2  long  bars,  per  case  2.65 

5  case  lots,  per  case   2.60 

10  case  lots.  ]ier  case   2.55 

25   case   \i>r<i,  ca.se   2..';0 

.Scouriii;;  !$oup 
Bon  Ami.  3  dz  to  cs.  per  cs.$2.50 
Sapolio.    V2   gross  box,  per  bx  4.50 
Sapolio,  hand,V4  grs  bx,  pr  bx  4.50 

WASHING  POWDERS 
Gold  Dust  .24  3's,  per  cs.$4.50 


.AJL.'W.A.YS  XJNIFOK-M  ! 
AXjW^'SrS  T£€E]  BEST  I 


ommtmm 


The  ready  soap  maker — a  powerful  disenfectaut — 
an  excellent  fertilizer,  for  dipping  prunes,  spraying 
trees,  etc. 

—  Manufactured  by  — 

B.  T.  BABBITT,  (Inc.)  NEW  YORK  CITY. 


A  HEW  AMIOE, 

Forsaviigialior&expeiisc 

62  WASBraGKN  ST. 

HTW  YORK. 


m 


The  C.  B.  JENNINGS  CO,,  Agents,    41    CLAY  STREET,  S.  F, 


The    REtAlL    GROCERS'  ADVOCATE 


2i» 

Gold  Dust,  100  10  oz....  4.00 

Swift's  Pride,   12  oz   4.25 

Swift's  Pride,  24  4s   4.25 

Lavarine,  36  1  lb,  pr.  cs.  3.00 
A.B.Naptlia.lOO  IG-oz  pligs.l  cs  3.90 
A.B.  Naptlia.  24  4-rb  plcgs,  1  cs  3.00 
Lavarine.  100  5c  pkgs....  3.50 
Pearline,  100  fa  oz.pkgs..  3.75 

Babbitt's  1776,  6  oz   2.85 

Kleeno,  72  Is   5.25 

Kleeno,  24  3s  .  4.75 

Kleeno,   100    V4s   4.00 

Feet's  Seafoam,  24  3s   3.75 

100   12   oz   3.75 

Grandma's  Borax,  powder- 
ed 24  3s    4.50  I 

fin    ^'s    2.40 

One  case,  large  size,  free  with  5 
cases,  large  or  small. 


Department  18. 


STARCHES. 

This  Dept.   is  corrected  by 
Sussnian,  VVorniser  &  Co.,  Hooper 
&  Jennings. 
KINGSFOKO'S  OSWEGO. 
Silver  Gloss  12   6-rb  bxs..y 

40   1-tt)  pkgs.SVa 
''irn,    iO-n>    boxes  8 

NATIONAL  SrAKCH  CO. 
lAly,  Sioux  and  Niagra  Brautlo. 

Corn,   40  Is   6 

Gloss,    4S    Is  614 

Qloss.  12  61b  7 

Laundry    (bulk),    50s  51/2 

J.  C.  HUBINGEB  BROS.  CO. 
Elastic    (Flat  Irn  Brnd), 64  %s  5.00 

Pops  Corn,  40  Is   6.50 

Tiger  Lump  (bulk  50-lt)  bxs)  4^4 

40  Is   5% 

"        3-lt).    pkgs   5Vz 

NONE  SUCH  BRAND. 

Corn,   40  Is  6 

Cfloss,     48  Is  6 

Gloss,    12    6s  7 

Gloss.     50-tb     box  i% 

OWL. 

Corn.    40    Is,    per    lb  5 

Gloss.  40  Is,  per  lb  ^Va 

12   6s,   per  lb  6 

MURDOCH'S  OSWEGO. 

Oswego   Corn,    40    Is  7V2 

Velvet  Gloss,  40  Is  S 

12    6s  .SVz 

One  case  free  with  10. 

BLUE  RIBBON. 

Gloss,  48  Is   

Gloss,    12  6s  

Corn,    40  12s  

MISCELLANEOUS. 

Celluloid.  60   %-rb  pkgs.pr  bx  4.75 

Elastic,  same,  per  box   5  00 

China,    SOs    5.50 

Dewartment  19. 
OILS.  PAINTS,  ETC. 


This  Dept.   is  corrected  by 
WliitMer-Coburn  Co.;  W.  P.  Fuller 
&  Co. 

Coal  Oil 

Water  White,  bulk   lOi^ 

Water  "White.  150  deg  bulk..  11 V2 
Special  "Water  "White,  bulk... 12% 

Pearl,  cases,  2  5s  17y2 

Astral,  cases.   2  5s  11 V2 

Star,  cases,  2  5's   17  V2 

Rx.  Star,  cases,  2  5's  20% 

Argo,  bulk   19 

"       case   26 

Elaine,  cases,  2  5s  26% 

Eocene,   cases,   2   5s  20% 

Ga»oHne  and  Benzine 

86  deg.  Gasoline,  bulk  30 

86    deg.     Gasoline,     cases.... 37% 

Benzine,  bulk   12 

Benzine,  cases  19 

Stove  Gasoline,   bulk  18 

"        case   25 

Gasoline,  86  deg.,  bulk  30 


SO 

Same,  cases,  2  5s  37% 

Fled  Crown  Gasoline,  in  bulk.  IS 
P.ed  Crown  Gasoline,  in  cases, 

2   5s   25 

Motor  Gasoline,  bulk  IS 

Motor  Gasoline,  in  cases,  2  5s.  25 
No.  1  Eng.  Dist.  Iron  Bbls.  or 

Drums   09  % 

No.  1  Eng.  Dlst.,  cases,  2  5s.  .16% 
No.  2  Eng.  Dist.   Iron  Bbls  or 

Drums   08 

No.  2,  Eng.  Dist.,  cases.  2  5s.  .15 
V.  M.  &  P.  Naptha,  In  bulk..  10 
V.  M.  &  P.  Naptha,cases,2  5s.  17% 

Turpentine. 
Strictly  Pure,   cases,   2   5s.... 77% 
drums  of  iron  bbls.. 70% 

Lln»ieed  Oil 

Pure,  raw,  bbls   5n 

boiled,   in  bbls  Gl 

"        raw,  case,  2  5s  G5 

boiled,  case.  2  5s  i;7 

CaMtOF  Oil 

Baker's  AA.  cases,  2  5s   1.30 

No.  1,  cases  ,2  5's  70 

i   oz   Co 

i    oz   9  0 

»    oz    2.00 

i  5-gal  tins,  per  gal   1  30 

Lurd  Oil 

Bbl.  Case- 
Strictly  pure    90  .9il 

Sup.  Win.,  str   85  .91 

No.   1    75  .81 

1  oz   45 

2  oz  55 

i    oz   85 

XeutNl'oul  Oil 

Cooper's    SO  .86 

Extra    70  .70 

No.   1    CO  .66 

Lukric-atini;  Oils 

bbls  Case 

Star  Cylinder   Oil                60  65 

Columbia  Cylinder  40  65 

Gem  Cylinder  Oil  

Ruby  Cylinder  Oil  

Star  Machine   Oil  30  ?.o 

Star   Dynamo   Oil  bu  66 

Star  Spindle  Oil  50  o5 

Siar  Sep'tor  Oil  50  55 

Ked  Engine  Oil                    27  32 

iOO   M  Cylinder  45  50 

FPV    Cylindei  SO  85 

Med.  Ruby  Eng  30  35 

Castor  Machine                     23  2S 

Auto-Cylinder   BO  65 

Gas  Engine                           30  3S 

UiMoell-aneouN  Oils 

Union  Salad  Oil  I'-d  72 

Ture  Sperm  Oil                   70  75 

N'o.     1     Polar                       40  45 

IhCna  Nut  Oil, ordinary .  . —  75 

China  Nut  Oil,  No.  1  —  90 

White  Lead 

Whittler.  In  kegs,  7%  8% 

Pioneer.       "    "   714  8  V4 

Dry  Pahits 
English    Paris   White,    bbls.. $1.60 

Whiting,   barrels    1.20 

Prince's  Min'l  B'wn.  bbls.  l.e.'i 

Yellow  Ochre   1.50  1.65 

Eng     Ven     Red.    bbls.      .150  175 

Department  H). 

This  Dept.  Is  corected  b> 
P.TC.  Coast  Biscuit  Co 

CANDIES. 

LozeusT*'.** 

5-rb.  boxes'* 

XXX  Peppermint,  pals.  13  .16 

Thin    Peppermint   ■1*' 

TT  Peppermint    16 

Vliisk,    fluted,    pails  22 

Cinnamon.  Lemon.  Sassa- 
fras.   "Rose   .18 

Midget   fruit  20 

Conversation  and  hrts.  .15 
Liliput  Conv.  &  herts.  .  .17 
Widget  Conv.  ^  ozenges.  .IS 
Crown  T.  T.  T.oz,  24  5c  pkgs  .80 
.AiM'ora  T.ozenges.  24  5c  pkgs  .80 
Cough  Troaches,  S-lb  bx  .25 
Eagle  Wafers,  Pepper- 
mints ."Wlntergreen. .  .26 
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,>ll.vi-d  Caudy 

(30-rb  pails) 

Plain  Mixed    S  % 

'.tojal    iMixoa  12«/4 

Grocei  s'   Mixed  10  V4 

ifankee    Mixed   13 

-American    Mixed  13 

l''ancy  A  Mixed   15 

Fancy  C.  Mixed  14% 

X''rench   S.   Mixed   IC 

French  No  .1  Mixed  18 

French   Extra  Mixed  20 

Lady  Mixed   15 

Broken  Mixed    9% 

Steam  Pau^'rurk 

Anise  Seed   Z'J 

.Aromatic  Cachous  18 

-Assorted    Berries  16 

-Assorted    Dragee  14 

Assorted   Imperials  1« 

Assorted   Small   Seeds.  ..  .22 

Bird's    Eggs   17 

Boston  Baked  Beans  17 

Burnt    Peanuts  IS 

Burnt    Almonds  25 

Caraway  Seed  .smooth  ....  22 
Caraway  Seed,  pearled... 22 

Celery    Seed  22 

Cinnamon  Beans  large  redlS 
Cinnamon  Beans,  iinperiall7 
Coriander  Se<?d,  pearled..  22 
Jelly  Beans,  pails..  12%  14 

Jelly   Bird's  Eggs  17 

Jelly    Cranberries  17 

Jelly    Limes  17 

Jelly    Raspberries  17 

Jordon  .Almonds,   fine   50 

Jordon  .Almonds  ,lmltationlS 

Licorice   Beans   15 

lied    Hots  25 

Ringed   Marbles  16 

Sugar  Coated  Licorice  Tab- 
lets  20 

Sugar    Almonds  25 

Sugar   Plums  16 

Cream  Goodn. 

(5-It>  boxes) 

Fondans    Creams  14 

Hand  Dipped  20 

Hand  Dipped,  with  nuts  on....  22 

Fruit   and    nut    ices  18 

Cream    Peppermint  2ii 

Crushed    Fruit    Bonbons.. 32 

Cliooolatea. 

(5-lb  boxes) 

Chocolate,  plain   17 

Chocolate.    Hand   Made  22 

Chocolate    Dipped   Bonbons ...  21 
Chocolate  iDipped  Bonbons 

with   nuts   24 

Chocolate    .Climax  ,SO-rb 

pails   IS 

Chocolate  Chips   

Chocolate    Nonpareil    Drops.  .  .22 

Chocolate  Wafers  22 

Chocolate    Cream  Tablets 

30  in  box   1.10 

Fleur  de  Lis  Marshmallows.  G- 
Fleur  de  Lis  Marshmailov,s.  3- 

tb  tins  28 

Occidental  Marshmallows,  3 

lb  tins  30 

Dipping  Marshmallows,  5- 

It)  boxes   25 

.Angel  Food,  5-Ib  boxes..  .20 
French  Nougat.  30  5c  slices 

in  box    1.00 

Walnut,    Apricot    , Spanish 

Nougat,  5-lb  boxes  ,1b... .25 
SiicilrleH. 

Opera   Carniels   19 

Rock  Candy  .white  &  red  .15 

Rock  Candy,  brown  16 

Licorice  Drops   20 

Licorice  Sticks,  16  to  lb..  .28 
Licorice  Tablets.  5-Ib  box....  1.J5 
Licorice  Tablets,  24  5c  bx  .80 
Licorice  Penny  Sticks,  100 

in  box  65 

Buttercups,   5-Tt   tins  25 

Gum  Goodn 
(5-ro  boxes) 
A.  B.  Gum  Drops,  asstd....9 
A.  B.  Gum  Drops  licorice  9 
A.  B.  Gum  Drops,  cryst'zdll 
A.  B.  Bonbons,  blaln  Inble  7 
A  .B.  Bonbona.  fancy,  Inbl  7H 


t2 

A.  B.  Bunobns  .fancy,  crys 

tallzed.  5-lb  boxes  li 

A.    B.    Fruits  IS 

Royal  Gum  Drops  15 

Genuine  Gum  Drops,  hard  25 
Jelly  Squares  .assorted  ...  14 

Bijou  Sticks   18 

Spiced   Jelly   Drops  20 

New  Turkish  Figs  16 

Fig  Paste  .plain  17 

Fig   Paste,  tricolor  lit 

CbewInK  Gum. 

Single  Box 

Sweet  Heart,  per  box  CO 

Sen-Sen,   20   pieces  BO 

Sweet  Tleart,  20  pieces.  .  .60 
Blood  Orange,  20  pieces.  .  .60 

Chiclets.  40   5c  pkgs  1.25 

Chiclets,  10   10c  pkgs  80 

.Vew  ton's  Pepsin.  20  pke*....  80 
l'i»!irl().  40  r,c  package  I  0* 

Deparfnient  21. 

This  D.-PI.  oorreci.Ml  by 
Piiclflr  CoHHt  BlHriiit  Co. 


CRACKEB8. 


.Animals   

Animals  Iced   

Assorted   

.Assorted  Extra   

.Assorted  Fingers  

Boston   

Butters.  Templar   

I  Champions   

I  Chocolate  Wafer   

i  Coco  Taffy   

Cocoanut  Marshmallow . . .  . . 
\  Currant  Cakes   

Cornhllls   

Cracker  Meal   

Cracknel,  plain   

Dainty  Chip   

Dainty  Marshmallow   

Digestives   

Egg  Jumble   

Fig  Bar  

Fruit.  Iced   

Fruit  Biscuit   

Fruit  Sultana.<<   

Graham  Gems   

Ginger  Cake   

Ginger  Nut   

Graham   

High  Tea   

Honey.  Frosted   

.lonnie  Lind   

Lemon  Snap   

La  Grand   

Lemon  Biscuit   

Lemon  Wafer  

T..unch.  'Frisco  

Monitor   

Marshmallow,  Walnut  

N'Icuacs   

Xlcuacs,  No.  1  

Orange  Wafer   

Oysteretis   

Pilot  Bread   

Pretzel   

Popular.  Mixed   

Picnics   

Pilot.  Extra   

Pretzellelts   

Pineapple  DctlRht   

.Saline  Snowllake  . 

Seed  Cake   

.Snowball   

Saloon  Pilot   

."upar  Cookies  ... 

Soda.  Extra   

Soda.  Saloon   

Soda  No.  10.  

.Soda  No.  20  

Soda    No.  2S  

Soda  Extra.  '4  boxes.  ... 

.Strawberry  Wafer 

Star  Butter   

Vanilla  Biscuit    .  . 

Vanilla  Snap   

Wafers.  Assorted  

Walnuts.  Marshmallow  

Zephyr  Pilot  

.\  belt's  Bl.'cult.  per  do«  

Hoo  Hoo  Snaps,  per  dot.  . 

.Xbetle'a  Graham,  per  dos.  .  .  . 

Perfection.     Banel's  Gslnrsr 
.inaps   


14 
15 
IS 
IS 
15 
10 
•10 
10 
IK 
15 
18 
IS 
11 
OH 
22 
15 
16 
10 
15 
IS 
IS 
15 
15 
09 
11 
11 
II 
16 
16 
14 
14 
1: 
14 

10 

12 
16 
14 
12 
15 
12 

04  S 
19 

12S 

07 

Oi 

11 

14 

IS 

12 

IC 

07 

1? 

07 

07  S 

•« 

IC 

20 

50 

15 

10 

14 

14 

IC 

IC 

10 

SO 

60 

1  CO 

1  •• 
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Department  22. 

KANCV  GKOCKK1K8. 
This  Dept.  Is  corected  by 
Wellmao,  Peck  &  Co.,  William 
Cluff  Co. 
Itiiuilliun  Capsules. 
A  ti    jr's,    10    capsules    in  box 
'.  -r  doz  bo:^es    3.0C 

BEBr  EXTRACT 

"Rex."  2  oz  per  doz   4.40 

4    oz     "     "    S.OO 

8    oz    "     "   14.75 

"  16    oz        "     "   27.50 

Marshall's  2  ,oz,  per  doz....  2.65 

"        4  oz.,  per  doz   4.75 

Liebig's  2  oz,  32  12s  to  cs  doz.  .41.53 
4  oz,jl6  12s  to  cs,  doz.  .  S.bO 
8  oz.'  8  12s  to  cs,     ■'  15.90 
16  oz,  4  6s  to  cs.     "  29.75 

Libby's,  2  oz,  per  doz   4.45 

"        4    oz,     "     "    S.OO 

8    oz,     "     "   14,00 

"     16    oz.     •'     "   26.00 

Capers. 

Capotes.    1   d  in  case.... 1.00  1.50 

Nonpareil,    small    1.50 

Nonpareil,  large    2.25 

Nonpareil.  Imperial  qts.  10.00 
,  2    litre.  .  .         20. on 
.    4     "       .  R7.BII 
CHOCOLATES 
Bilker's. 

4>ur  ra^lsterod  siurantee  under  National 
Pure  Food  Laws  is  Serial  No.  90 


84 

Same,    assort'd,    1V4  lbs.  ...28 

Same,    '/i-Ib.    papers  29 

Same,    1-rb    papers  27 


Gruuud.     In  tins 


15 

EVAPORATED  MILKS. 

BORDEN'S 

MILK  CO. 
All  Borden's  Brands  Guaranteed. 


(^hirardell's. 


12 
24 
60 
CO 
30 


1-Ib  

l-Ib  tins. 
1-tb  tins 
3-Ib 
3-n) 
60  lO-Ib 
1  35-Ib 


l-i^'^^iL    IN  EUROPE  AKOAMERiCji 

imEl  BAKER  &  CO.,  Ltl 

t       .   ("jiablishdi  I7S0) 
DO^QiiESTER,  MASS. 

Per  Lb. 

Premium  No.  T  Chocolate.  12 

and  25-ft.  boxes   3914 

Vanila  Chocolate,  6  and  12-Ib 

boxes   30 

German    Sweet,    6    and  12-1)3 

boxes   2fi 

Breakfast   Cocoa.     %-rb  tins, 

plain.   O-tb.   boxes  .,43 

Breakfast   Cocoa,    Vi-Ib  tins, 

12-tb.     boxes   43 

Cracked  Cocoa,  1/2-rt)  pkgs.  12- 

■  lb  boxes   

Caracas  Sweet  Chocolate,  fi-ft 

boxes   

Soluble  Chocolate  (hot  or  cold 

soda),  l-Ib  cans  

Ghirardelli's.  (Cake.) 

Per  lb.  Cts. 

Crescent,   1-4   lb   papers  20' 

1-5    lb.   papers  20  V2 

1-6  lb.  papers   21% 

Standard,    1-6    lb.    papers ....  23  % 

1-8    tb.    papers  25 

California.   1-4   lb.   papers....  24 

1-5    tb    papers   24% 

1-6   lb.   papers   25 

"        1-8   lb  papers  28 

Cal.    Star,    l-lb.    papers  22 

l-lb.    papers   21% 

Miner's  Eagle.    1-Ib.   papers.. 23 

1-fb.  papers.  ...  22  % 
Ghirardelli's  Eaffle,     -Hi  p'prs.27 

Same,    y^-Ib.   papers  26 

Same.    l-lb.  papers... 

Same,    l-lb.    papers  ^4, 

Premium(not  swt. )  1/2 -lb.p'prs..40 
Monarch  (Vanilla)  14 -ID.  p'prs,30 


24H 


Venard's,  24  l-lb.  tins 
20  3-Ib.  tins. 

Miner's,   12   l-Ib.  tins. 

24  1-It>.  tins. 
20    3-Ib.  tins 


COCOAS. 

'•an   Houten's,    1,4s  and  '^s..83 

an  Houten's,  Is  SO 

'"•oval    Dutch,    12    '^s  77 

Royal  Dutch,   12   Is  60 

V.pps,  14  1/2  s  3s 

Fry's,    12    1/2  s  39 

"-ebbs,  6   Vos  23 

I  tswiiey's,  6  %s  37 

Van  wmaon  o  uuicn.  i-iu....ou 
Van  Enn.  >Tis  Dutch,  y2-rb...".70 
Van  Emden's  Dutch,  '/a -lb..  75 
Imperial  Soluble,    "i-tb.  cans. 60 

Same,   li-lb.  cans  53 

Same,   l-Ib.  cans  52 

Same,    5-Ib,    cans  50 

Same,  25-lb.  cans  49 

Ghirardelli's  Bkfst,  14 -lb  cans.  46 

Same,   %-lb.  cans  43% 

Same,   %-tb.  cans  43 

Same,    l-lb.    cans  42% 

Same,   5-lb.  cans  42 

Same,    25-tb.    cans  41% 

Miner's  Bkfst.,  1-6  It>.  cans..  47 

Same,   %-Ib.  cans  42% 

Same,   %-lb.  cans  42 

Same,    l-Ib.    cans  41% 

Same,    5-lb.    cans  41 

Cocoa  Shells. 

10,    25   or   50-ni.    bags  04 

Cereal  Coff.je. 

Postum,  24   %'s,  per  doz.. ..$135 

*<>Btum.  36  I's.  per  doz   2  25 

Pig  Prune  Cereal,  12  Is   2.25 

Caramel  Cereal,  36  Is   1.20 

Graino,    12    Is   2^20 

Cbutuey. 

Itiiuioay.  assorted  qts  $6.25 

assorted  pts   4. 0  0 

Major  Gre.v,  qts....  7.50 
Ma.ior  Grey,  pts....  4.50 
CIDKK. 

Miiti  s    boiled,    doz    qts   3.25 

Mnnriie's.    chanii)a};no.    doz.  .  2.5U 

boiled,    doz   i.ln 

Ridwell's.     "        "   2  ?><( 

COCOANIT. 
Baker's. 

Baker's  Drifted  Snow,  pails  l.i 

Hbls,    126    tbs  13 

Brazil  shr'dcd  or  Table  Talk. 
Ions  thread.  20-rb   pails  lb  14 
150-tb    bbls.    per    tb  .  1  .'i 
Table  Talk  in  jiarchnient  bgs,  ■ 
cases  of  30's.   60 ','2 's  or  30  %'s 
and   15  I's  141/, 

Schepp's. 
Shredded  1-tb  pkgs,  per  Xb..23 
"  V2-lb  pail,  per  lb.. 24 

•4 -lb  pail,  per  lb.  .25 

12    Be    pkgs  47% 

Dunham's. 

Shredded,  l-lb  ppr,  per  lb...  27 
%-rb  ppr,  per  lb.. 28 
Vt-n>  pksg.  per  lb.  29 

COFFEE  .SUBSTITUTES. 

Postum  Cereal. 

No.  1,  2  dz,  sml  pkgs,  per  dz  1.35 
No.  3,  3  dz,  Irg  pkgs,  per  dz  2.25 
No.  0,  1  dz,  Irg  pkgs.  per  dz  2.25 


Eagle  Brand — 

Condensed  Milk,  4  doz  ...  '7.05 
Pioneer  Br.tod — 

Evaporated  Milk  (Unsweetened) 

Tall  Cans,  4  doz   4.45 

Small  Size,  4  doz   2.20 

Challenge    4.75 

Floral    4.60 

Rose    5.20 

Borden's  Malted  Milk. 

Trial  size,  pe  rdoz  90 

Small   Size    4  00 

Large  ize    S.OO 

Hospital    Size  33.00 

Alpine  Milk. 

20-oz.,   1  to  5  case   4.25 

20-oz.,  5  to  10  case   4.20 

20-oz.,  10  to  25  case   4.15 

Gallon.  6   to  case   3.50 

Carnation  Milk. 

20-oz.,  1  to  4  case   4.2"j 

20-oz.,  5  to  9  case   4.2'.i 

20-oz.,  10  to  24  case   4.13 

20-oz,   25  to  49  case  

Gal..  6  to  case.  10c  le.ts 
HONEYSUCKLE  MILK. 
20  oz.,  1  to  5  cases,  per  case.  .$4.1L 
20  oz.,  5  to  10  cases,  per  case  4.10 
I  20  oz.,  10  to  25  cases,  per  case  4.05 

I  Baby  size    3.05 

Miscellaneous. 
(  f3t.  Charles,  4  doz  in  case....  4.90 

St.  Charles,  5  case  lots   4.70 

Jersey,  4  doz,  per  case   4.00 

j  Lily    4.25 

Highland    4.25 

Pet,  Fam.,  4  doz  to  case....  3.35 

Baby  Pet,  6  doz  to  case   3.10 

Cottolene. 
Single  cs.  5  cs.  10  cs.  25  cs 

•Small   7.25        7.15     7.10  7.00 

Medium   .  .  .7.25        7.15     7.1  0  7.00 

Largs   7.25        7.15     7.10  7.00 

GELATINE. 
Broniangelon. 


^  OIReCTIONS 

(Straight  and  assorted  flavors: 
Raspberry,  Lemon,  Strawberry, 
Orange,    Cherry,  Chocolate). 

Fiarge,    2   doz.   per  doz   -1.20 

Small,  3  doz,  straight  or  as- 
sorted, per  doz  30 

Silver  White  Keystone,  per  dz  l.uO 

Minute,  per  doz    1.00 

Knox's,    per   doz   1.25 

Knox's  per  gross  15.00 

Knox,  Acidulated,  per  doz.  .  1.20 
Cox's,  per  doz   1  15 


s« 

Keek's,   per  doz   i.io 

Plymouth  Rock    1.20 

(1  doz.  free  with  3  doz.) 

Sheet   36 

Ginger  Confections. 
China,  per  case  of  6  stone 

jars    2.50 

China,     Chyloong  small 

stone  pots,  per  doz  

Crystallized  g-lace,  i^-lb. 

tin,  per  doz   2.50 

Hops. 

No.  1,  14  lb,  30-Ib  box,  lb  30 

No.  1,  1  lb,  30-lb  box,  lb  30 

I.ps.s   than   30-lb   boxes  31 

HOSFORD'S  ACID  PHOSPHATE. 

No.  %  bottles,  per  doz  $4.25 

No.  1  bottles,  per  doz   8.50 

Junket  Tablets. 


1%  doz  in  container,  per  dz  .80 
Pure  Pood  Colors,  1  doz.  in  con- 
tainer. Six  colors:  Berry  Blue. 
Grape  Green,  Plum  Purple,  Rasp- 
berry Red,  Lemon  Yellow,  Orange 
Gold  and  assorted. 
No.  1-16  bottles,  —  doz  80 

Lemon  Sugar. 

Gilt  Edge,  24%s,  per  doz..  1.37% 
Gilt  Edge,  24  Is,  per  doz.  .  2.00 

Lime  Juice. 

Tahita,  24  8  oz,  per  doz.... $1.25 
Tahita,  short  measure,  16-oz.  1.50 
Tahita,    full   measure,  32-OZ..2.50 

Tahita,    bulk,    gal   1.00 

Olives. 
Bottled. 
Queen  Olives,  10  oz,  oval.pts, 

2  doz    3.00 

Fluted -Stuffed  Olives,   5  oz., 

6   doz    1.10 

10  oz.,  oval  olives,  pts,  2  dz  2.50 
ilaby  Pimolas,  10  oz.,  2  doz.  .  3.65 

Baby  Pimolas.  24  ISs   6.25 

Manzanilla,  8  oz,  4  doz....  1.25 
Manzanilla,  5  oz,  4  doz.  .  .  .  1.10 
American  Ripe,  pts,  tin.  2  dz  2.25 
American  Ripe,  qts,  2  doz...  3.75 
Old  Mission  Ripe,  pts,  4  doz.  l.SO 
Old  Mission  Ripe,  qts,  2  doz.  3.25 
White  Label,  5-oz.,  Manzanillas. 

Per  doz 

5-oz.,   Manzanilla    1.05 

•8-oz.,  Queen    1.86 

10  oz.,  Queen  2.35 

14  oz.,  Queen    3.75 

22  oz.,  Queen   5.75 

C2  oz..  Queen    9.00 

64  oz..  Queen  16.00 

5   oz..   Stuffed    1.30 

IC  oz.,  Stuffed   2.65 

Olive  Oil. 

1  doz  qts  (California)'  per  dz  8.00 

2  doz  pts,  (California^  per  dz  4.25 
4   doz  %  pts(California)  pr  dz  2.25 

Gallon  tins,       "       each   2.50 

%  gal.  (California)  each   1.50 


HOOPER  &  JKNNINGS 
Importers  and    Wholesale  Grocers 
Teas,  Toffees,  Driad  Fruits,  Provisions,  Cigars  and  Tobaccos 
462-468  Bryant  St.,  bet  2nd  and  3rd  Sts. 
Telephone  Temporary  674  San  Francisco 
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Nicelle  Brnnd. 

4   Am    Vz    pts.   case   9.00 

'1  dnz  pts,  case   8.50 

1  doz  22  oz..  case   9.00 

1   dnz  qts.  case   8.00 

Old  ;>Iisr,i(,n. 

1  doz  qts  .  case   8.00 

2  dnz  pts..  case   9.00 

?■  doz  '4  pts   4.80 

Grogfin's  Turily  Olive  Oil. 

Bungrali  french  Olive  Oil. 

Per  case  of  1  dnz.  litre  bottles..  ,s.r,0 

Per  cs.  of  1  doz      litre  bottles,  r)..^:") 

Per  cs.  nf  2  doz  '•,  litre  bottles.  G.Hd 

Case  of  5  1  gal  cms.  per  sal.  .  2.23 

Case  of  10  M  sal  cans,   per  sal  2. MO 

Uts.,  6  to  sal.  12  to  cs.  pr  cs  7.51j 

Pts..    12  to  saJ.  24  to  cs,  pr  cs.  .  8.00 

',4  pts.,  2  I  to  gal.  4S  to  cs.   pr  cs  8.50 

Gal.  Can.  8  to  case,  per  can.  2.40 

Vz  nal  Can,  12  to  case,  pr  cfn  1.30 

Mu.«Iiro<iniH. 

doz 

Le  Court,  100  to  case   3. CO 

La  Forrest,  100  to  cs    3.00 

Hotel,  100  to  case   3.00 

F'aiic.v    StutTeJ.    pts   4.00 

reaimt  Riitter. 

Her'in  s  2  doz  to  cs,   per  doz  2.40 


.^'o.  U,  glass 
per  doz  .  .  $1.10 

No.  glass, 
per  doz  .  .  2.10 

No.  1.  glass, 
per  doz  .  .  3.25 


Orange  Marmalade. 

Maconochie  Bros,  4s  of  4  doz, 
No.  1  white  jars,  doz   2.45 

Peels. 

Citron,  25-115.  box  l,S'/i 

Citron,  10-lb.  box....:  19 

Lemon,   25-ni.   box  I2V2 

Lemon.  10-lb.  box  13 

Orange,  2 5- lb.  bo.x  I?, 

Orange.  10-lb.  box  13 

rliiiii  fiiddiiit; 

''iiiln-e.    Individual,    doz   lu 

No     I,    doz   2.50 

No.  2,  doz   4  50 

No.  3.  doz    6.50 

*  n..   Is.  2  doz  to  cs,  dz.  .  2.50 

2s.   12  to  cs.   doz.  .  4.50 

3's.    6   to   case.   doz.  .  6.50 

■I  s.    6   to  case,   doz.  .  8.50 

K    *   ri..   Individual,  doz....  1.00 

I  s.    per    doz   2.65 

2's.    per    doz   4.60 

3  s.  per  doz                .  7.10 

Van  Camp's.  No.  1  cans.  1  dz 

in  case,  doz   2.50 

Same,  No.  2   4.,"0 

Grandma's  Spanish  Tepper. 

Large.   2  doz.   to  case,  case.  .  4.00 

Small,  4  doz  to  case.  case.  .  .  3.50 

.'^alad  DresNini;. 

Durkne.  small.  2  dz.  per  doz.  .  2.50 

large,  1  doz,  per  doz  4.15 

picnic  size.  4  dz.  pr  dz  1.00 

My  Wife's  2  doz.  VzS.  doz....  2.09 

My  Wife's.  1  dnz.  Is.  doz....  3.25 

SiiLid  Oil. 

'"'•:<  Hhniii    SO   g:il..   snl..$  .75 

1  gal.  tins.  10  to  case,  gal ...  .   1. 1  n 

5  sal.  tins,  1  to  case,  gal  95 

'4  sal.  tins.  20  to  case.  gal..  1.20 
Quart  bottles.  12  to  case,  doz  2.50 
•"t  Bottles.  24  to  c.Tse.  doz.  .  1.50 
Ml  pt   hot.,  36  case,  doz  


Bulk,  11 
Cartons, 


18 

Saratogra  Chips. 

i-tl)   2.50 

6  oz.,  24  in  case.  .  .  .  3.00 


SALT. 

Cal  .Table  Ik  Dairy,  75  2's,  6U 

2  1/i's,  50  3's,  30  5's,   15   lU  s 
and  S  20s,  per  bale   1.75 

Do    50-rb.    bags,    ton  13.00 

Leslie's   Sterilized,    if-    it:  bO 

3  s,    10   4  s,    30   b's,    15    10  s. 
and  S  20s,  per  bale   2.25 

Do,  50- It)  bags,  ton  none 

Leslie's,   50s   20.00 

Iinptd  Liverpool,  50s,  Ion.... 20. 50 
100s.    ton.  . .  .  19.50 
200s,    ton.  .  .  .19.00 
':enulne  \Verrington,50s,i)r  ton20.0li 

II.  K.  H.  Liverpool. 

Bales  of  75,  2s,  per  bale   2. "11 

Bales  of  50  3's,  40  4's.  30  5's, 

15  10s,  8  20s,  per  bale.... 

Bags,  BOs,  per  ton  

Worcester. 
Worcester  Dairy.bbI  320  lbs  (5 

bbls.     5.25)   5.25 

VV'orcester  Dairy,  bbl  320  lbs, 

10  bbls    4.75 

Worcester  Table,   140  2s,  100 

1  bbl  5  bbl 

3s  and   60   5s   5.75  5.50 

Worcester  Table.  30  10s  5.50  5.25 
Worcester  Table,   SOlb  sacks. 

Irish  Linen   90  .85 

Rock  Sail. 

Half-Ground. 100-tb.    sks.  ton.  10. oil 

50s.     ton  10.50 

Stock,  lOO-Ib.  sack,  per  ton.. 10. 00 
50s,   ton    9.75 

Pa<-kaKe  Salt. 

Leslie's  Sterlized.  4S  2's   2.75 

24   3's   2  00 

20   5's   2  50 

50   2's   3.60 

R.  S.  V.  P.,  2s,  26  to  case...  2.25 

R.  S.  V.  P.,  3s,  24  to  cs,  pr  cs  2.25 

R.  S.  V.  P.,  5s,  20  to  cs.  pros  2.75 

L  ig  Cabin,  24  2s   1.70 

Celery  Salt. 
Durkee's.  1  doz  in  box   1.25 

SOUPS. 

Anderson's  20   varieties  90 

Campbell's,  21  varieties  90 

Stiidei  s.     Toinnln.     3  s   2.60 

2'3   1.85 


Van  Cinnp's.  21  varieties — to- 
mato. Beef.  Cream  of  Cel- 
ery. Ox  Tail.  Bean.  Clam 
Chowder,  Vegetable.  Vermi- 
celli-Tomato.Consomme.Mul- 
ligatawney.  Chicken.  I'ea. 
Chicken  Gumbo.  Mock  Tur- 
tle, Mutton  Broth,  Tomato 
Okra,    Boullon,    Julienne.  .  .  .or. 

Libby's,    2's,   assorted   2  35 

I's,         ••    1 

concentrated.    I's   10' 

l-'ranc"- American. 

Qts  I'I9 
Mnck-  I'urtlo.  Ox-Tall.  Con 
«nni  ni  e.    Hnui  1  Ion..Tulvfnne, 
Vegetal>le.  Beef.  Pea.  . 3. 15     1  .^u 

Chi.  U-en   3  50     2  00 

Gumbo   3.30  2.00 

Green  Turtle,  thick  7.09  3.60 

clear   O.'IO  .... 

Mulllj;ataivney   3  50    2  00 

rnmatn   3.15     1  <ft 

Assorled  3  25     1  S."! 

Trudles 

1-16  glass,   per  do7    3  60 

1-16  tins,  per  doz....    2.75 


t9 

%  tins,  per  doz   5.25 

Vi,   tins,  per  doz  10.45 

V4   tins,  per  doz  20.25 

V«Mf>(  CakeH. 

.Wagic   Veast,  case   1.20 

"cast  Gem.  case   1.15 

Groat  Western   1.00 

Gillet's   Magic    1.20 

Yensl    l'"oam    1.20 

Macanmi  &  C'heeHe. 
Van  Camp's  Xo.  1  cans,!  dz  in 

case,  doz   95 

Same,  No.  2  cans.  2  dz  in  cs.dz  1.40 
Same.  No.  3  cans.  2  doz  in  cs.dz  1.90 
B.  LaForest  French  Delicac'ies. 

Price 
pe'r  doz. 

Puree  de  Foie  Gras.No.  'i  (100 

tins  to  case)   2.50 

Puree  de  Foie  Gras,  No.  %, 

(100  (ins  to  case)   1.75 

Pates  de  Foie  Gras,  No.  1-32 

(100  tins  to  case)   2.50 

Pates  de  Foie  Gras,  No.  V4,  (4S 

tins  to  case)   7.25 

Pates  de  Foie  Gras.   No.  Vi, 

(36   tins  to  case)  11.25 

Game  Pates,  assorted.  No.  Is, 

(100  tins  to  case)   1.75 

With   Terrine  Interior. 
Pates  de  Foie  Gras,   No.  14, 

(4S   to  case)    4.20 

Pates  de  Foie  Gras.   No.  12. 

(4.S  to  case)    7.00 

Depurtiiu'lit  24. 
GKOCEKY  SUADKIES. 

rhis  Dept.  is  corrected  by 
J.  H.  Neivbauer  &  Co.,  SusKnian. 
Worniser  &  Co. 
Axie  (Jrea.He. 

H.  &  L.,  per  case   $2.00 

C.  &  S.,  2-doz  case,  per  case  2.U0 

5  case  lots   1.95 

10    case    lots   1..S5 

Frazcr's,  2  doz  tins,  per  case  2.25 
Frazer's,  4  doz  «d,  per  case.  3.60 

Frazers,  15-lb  pails   1.00 

Mica,  3  doz  tins,  per  case....  2.60 

Castor  Oil.  2  doz  Is   2.60 

Universal,  2^4,  light   2.00 

Universal,  2Vs,  dark    1.76 

Paper  Bag-n. 
Automatic.    Self-Opening.    500  In 
pkg..  List. 

V4-lb   ?1.00  S-lt)    4. SO 

Vi-\b    .  .     .  1.20  10-lb    5.20 

1-  lb    1.60  12-rti    6.30 

1  '<,-ib    1  70  M-Ib    .S.30 

2-  Ib    J  00  16-m    9  110 

3-  lb    2.50  20-Ib    10.00 

4-  tb    2.90  25-Ib   II  00 

5  lb    3  10  30- lb   13  00 

61b    I  'Ifl  35-ll>  on 

7-tl.   4  10 

Sizes  S  to  35  lbs 
Sugar  Bass,  broud  bminiii.  ||.  us 
Discounts  from  iib<i>r 
Cheapest.  50%. 
Baglo  or  I^qual,  50% 
White  bags.  50%. 
Lion.  40%. 

Mikado  (stripped)  40% 

Ullll'sf  IMH". 

Barrels,   per   lb  ,    .     I J 

5  bbl.  lots,  per  tb   H'ii 

BATH  BRICK 

Bristol.  2  doz. 


Pon  dered. 
Powdered. 
Assorted 


per  case. 


S.I 


Large   1.40 


Small 


CANOLES. 
Admnntine. 

.\dani.    H-oz..  2ns  

"        12-oz.  20.S  

lO-oz..  203   

Hotel.    40s.  12-oz  

(Wrapped    Uc  higher) 

Chippowa.  1  o7  

TnrrhliKht 
Stearic  Acid,  12  oz.  209  ... 

14  oz.   209.    .  . 
"        (wrap)  16  ox  209 
•StearTc- 

Schneider's  I4-oa.,  208.... 
.''rhnelder's  14-o«..  409.  ..  . 
Schneider's    I6-01..  209... 


.  1.60 
.  1  .".n 


104 

09  «i 

10  \ 

11 T 

ICS 
.11>4 
11<, 

.14 

is** 


40 

Paradne,  KIc. 

Per  .-r. 

4".  6s,  In  cartons  of  36- tb  bxs  11 
123.  In  cartons  of  36- Tb  bxs.  .  11% 
'/4-tb,  in  cartoons  of  25-n)  bxs  11 
1-Ib  cartons  of  25-lb  bxs....  11 

Colored.  Ic  higher. 
Bee.'iuax.   pure  for  churchea  .35 

Do      No.  2  27 'A 

Do      No.  3  224 

.'hrlsiinas,    all   sizes  09 

Do      holders,  per  gross  85 

Wax  'i'apers.  per  doz  pkgs.  .  .SO 

Do       Per    gross  8.00 

Night  Lights. German. on  pap 

&  wd.  per  doz  40 

Do   French,  on  tin. doz  85,  1  >; 
Werks 
S.  A.,  40s,   ("t-rap) .  , 

S.   A..  20s  

S.  A.,  40s,  (wrap) .  , 

S.  A.,  20s  

Adam,  208  


16  oz, 
16  oz, 
14  oz. 
14  oz, 
14  oz, 
12  oz, 
10  oz. 


.16 '4 
.16% 
.14 

•  13% 

•  11% 

•  10% 
.09 


Adam,  20s  

Adam  20s  

Standard  Oil  Company. 
Kleclric  LiKht. 

Per  Set 

6s,  16  oz.,  20  sets  11  ii 

6s,  14  oz.,  20  sets  10% 

6s,  12  oz.,  20  sets  09  % 

6s,  10  oz..  20  ."ets  08% 

12s,  12  oz..  40  sets  (hotel).  .  .09% 
Grsinite  MIdIdk. 


6s, 

16 

oz.. 

40  sets  

.  .13". 

6s, 

16 

oz.. 

,  .13 

fis. 

14 

oz.. 

.lO'i 

Us, 

14 

oz.. 

20  sets  

.  .11% 

6s, 

12 

oz.. 

20  sets  

.  .09% 

6s, 

12 

oz.. 

20  sets  

.  .09% 

6s. 

10 

oz.. 

20  sets  

,  .09 

12s 

12 

oz. 

.  40  sets  (hotel) 

.  .10 

Paramne  Wax. 

Per  Set 

Is, 

14 

oz.. 

25  sets  white . . 

..  .10b 

2s. 

14 

oz. . 

25  sets  while. . 

..  .lOVi 

4s, 

14 

oz.. 

36  sets  white. . 

..  lOH 

6s, 

11 

oz.. 

36  sets  white. . 

..  .101, 

12s 

14 

oz. 

.  36  sets  white. 

..  .11 

'■i>lc)red.   i   cent  hlsher. 

Kailiant  ParaHlne  Wax. 

Per  Set 

4s,  14  oz.,  36  Ects  10 

lis,  14  oz.,  36  sets  10 

6s.  14  oz..  20  sets  09% 

6s.  10  oz.,  20  rets  OS 

Ekk  F<M)d. 
Pratt's.  26-oz,  2  doz  in  ca...f4  50 
Wellington's.  1-lb.  2  doz  box.  4  00 
Clue. 

Lc  l'ag  !'s.  I  oz  per  doz  »0 

Fly  Piiprr 


TunRTefoot.    per   caae   I  B» 

TnnBlefoot   Holders,  per  ca»« 

•f  60  M 

Subert's.  40  6m.  paper  la  box  .»• 

FKITT  JAR». 
(Net  rnsh  —  no  dl»  *Mint  > 

Mason's,   pis.   per  fTon   *.J6 

Mason's,  qts.  per  btos*   7  0- 

Majion-9.  H  »«l  .  P*""  Rross  .lO  O^ 
Krrr  Olam  MannrarlartaK  Co. 

por  itr"-" 

Ecnn'-"11-    Tiro  1  '17  -•  • 


Ex 

Extr.i 
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Fruit  Jar  Cuys 

Porcelain,  6  doz  to  box,  pr  bx  2.80 
Fruit  Jar  Rubbers. 

No.  1  White,  per  n>  GO 

"Gold  Seal,"  cartons,  per  gr  .75 
"Badgers,"  cartons,  per  gr.  .  .60 

Red  Ribbon  75 

Le  Page's,  2  ob.,  per  doz.  .  .  .  1.30 
Le  Page's  '/2-giH  tins,  per  doz  1.50 
Le  Page's,  1-gilI  tin,  per  doz  2.00 
"     "    Tubes,    small,  gr....l2.00 
"    "        "    big,   per  gr....lS.OO 
Cordage. 

Uusic  price — Manila  15%,  Sisal 
10%,  (5,000  lbs.  yc  and  10,000 
lbs.  '/2C  less.)  All  kinds  ad- 
vance on  base  price  per  pound 
uu    given  underneath: 

Sis.  Alan. 

Kope,  1  Vi -in., (7-16  diam 
6  and  9  thr.    ( % 
and  upwards)    .  .basis  basis. 
12      thread  (% 

Lain)    V4  % 

and  5-16  diam) .  .     i  i 
Bale,     3     and  4, 

strand   V2  less  basis 

"    2,  6,  8  st'nd     %  4 

Lath    YaVn   basis  basis 

Hop    Twine,    tarred.,..     1  1 

Grape  Vine  Twine   1  1 

liprlng     Twine   2^^ 

i  <tpcr  Twine,   unoiled.  .     V2  2V4 
Whale  Line  and  Bolt..     ..  1 
tiiiwear    laid    rope  for 

well-boring   1 

Transmission    of   Power     .  .  6 

Lanyard  and  Tarred   basis 

Ljirlat  Rope,  hd  tw,  un- 
oiled, 3  &  4  sfd. .     1  1 
SsiHh   Cori    !~  ;^!!e. . 

Cuttle  Bone. 

Birds',   per   lb  30 

Insect  Powder. 

Eureka,  10c  size,  per  doz  75 

Eureka,  25c  size,  per  doz.  .  .  .  1.75 
Eureka,  60c  size,  per  doz.  .  4.50 
Eureka,   $1.00  size,  per  doz.  .  8.00 

Uuh;ich.    2-oz.,   per  doz   1.15 

4-oz.,   per  doz   2.15 

8-oz.,    per  doz   3.75 

16-oz.,  per  doz   6.80 

e-lh,  per  tb  60 

Matches. 

Tins    1.65 

Bo.vs.  doz  boxes  12 

Swedish  Safety,  per  gross  65 

Swedish  Wind.  1  gross  90 

Vulcan  Paraffine,  G5s  per  gr  .55 
Do  50   grs  lots  50 

Diamond   Matcli  Co.'s. 

Anchor,  200s   1.70 

Do,    500s    4.00 

Bird's  Eye.  500s.  gr   3.75 

3  Noes  Safety,  100s   7.75 

Bees  Wax.  100s   4.50 

Globe,  100s    5.00 

Domino,    case    2.75 

Red  Top  Safety   2.75 

S.  &  C.  Eastern  Parlor  SO's.  .  4.25 

S.  &  C,  200s    2.25 

S  •&  C,  300s   3.25 

S.  &  C,  500s   4.25 

Press,   100s,   5-gross  case.,..  4.75 

Little  Star,  per  case   2.20 

Search  Light,  100s,  large. 1  gr  4.75 

Paper,  Wrapping. 
Butter,  White,   per  ream..  .20 

Do  Waxed,  per  ream...  .25 
Manila,  No.  1,  rolls  or  flat.  .  .06 
Manilla,  No.  1,  rolls  or  flat  .05 
Straw,  per  ream..  95  ' 

Do  rolls,  any  size,  per  lb  .03 
Or.nb.  per  ream  60 

Do    rolls,  any  size,  per  lb  02% 

Paper,  Toilet. 

Royal,  100  rolls  of  500  shts.  .  4.00 
O  Keyed,  5-oz  rolls,  per  case  2.50 
Royal,  8-oz  rolls,  per  case..  4.25 
O  Keyed,  tablets,  per  caes.  .  3.75 
Pastime,  tablets,  per  case...  4.50 

Union,   per  case   7.00 

Lulu,  pkgs,  4000  shts,  per  cs  3.75 
Astoria,  pkgs  450  shts,  per  cs  3.90 
Wlndsor,pkgs  500  shts,  per  cs  4.00 
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Universal,  pkgs  700  shts,  pr  cs  6.00 
Great  Eastern, pkgs  1000  shts, 

per   case    7.50 

Popular  Rolls,  5  oz,  100  rols, 

per  case    3.00 

Daisy   Rols,    9    oz.    100  rolls, 

per   case    4.50 

Express  Rolls, 10  oz,  100  rolls, 

per   case    5.00 

Asbestos    Rolls,    11    oz,  100 

rolls,   per  case    5.25 

Mammoth    Rolls,    16    oz,  100 

rolls,  per  case    7.50 

Pyramidal,   2000     sheets,  50 

rolls   in   case   7.f? 

Seedh. 

Anis   15% 

Canary   07 

Caraway   15 

Celery   17% 

Coriander  11 

Cumin   18 

Flax,    ground   06 

Flax,    whole   06% 

Hemp,   sacks   06% 

Millet   06% 

Mustard   10 

Poppy   15 

iiape,    Cal  06 

Bird  gravel.  2s,  per  doz  8,5 

I3ii-d  Seed  Mixed,  4S  Is.  doz  .80 
Red   Ribbon,   GO  Is.  6% 

Oiiginal  sacks  %c  less. 

Sheep  Dip. 
Little',  10-gal  tins,  per  gal..  1.20 
Littles,  5-gal  drums,  per  gal  1.20 
Smith's,    10    ',2-gal    tins,    gal  .95 
Smith's.  5-gal  drums,  per  gal  .95 
"No-Meds" 
(Cereal  Laxative.) 
l.s  cartons  to  case,  per  case. $12. 00 
Less  30  %  discount     to  trade. 
Varying  cash   discount   dependi'' < 
on  quantity  purchased 

Mason's  Stove  Polish. 

Doz.        V4   Gr.  Gr. 
 45        1.20     4. SO 

Polish,  Stove. 

Rising  Sun,  large  pkg.,  per  gr  6.25 

Do     5-gross   lots   6.00 

Do    Small  pkg.,  per  gross.  .  3.86 
Sun  Paste, Irg,  V4  gr  bx  per  gr  5.00 
Enameline,  No.  4  tins,  per  gr  5.00 
Do     No.   6   tins,  per  gr....  ,S.25 
Do     Liquid,  pt-tins,  bx  3  dz  2.2F» 
X-Kay  .Stove  Polish. 


Small,   3  doz-   to  case,  per  cs  1.50 
I   Large,  3  doz  to  case,  per  cs  2.50 
(  1/2  doz.  free  with  each  case.) 

I'ulisli,  Matal. 
Electro  Silicon,   1  gr  in  case 

per    doz   80 

Brilliantshine,  %  pt»,  per  doz  .95 
Erilliantshine,  pts  per  doz.  .  1.80 
Brilliantshine,  qts,  per  doz.  .  3.15 

Do,  %  gal.,  per  doz..,   6.00 

Do     1  gal  tins,   per  tin  S5 

U.  S.  Metal  Polish,  qts   3.67 

pts    2.00 

%     pts   1.25 

U.    S.    Metallic    Polish  t-aeta. 

lb.  package,  doz   3.35 

V^-H).  package,  doz   1.67 

3-oz  package,  doz  50 

Barkeeper's    Friend,  pwdr,  gr. 21.60 
Polishes.  Shoe. 
Day  &  Martin's. 
Large,  6  dz  to  case,  doz....  3  0( 
Medium,  6  dz  to  case,  doz.  .  2.20 
Small.  10  dz  to  case,  doz.  .  .  .  1.0' 
Mason's  Ilusset  Polish. 

Doz.        %  Gr.  Or 

No.   2   40  1.20  4.80 

VNo.  S   70         2.0*  .S.OO 
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Comb  Black  Dressing. 

Uoz.         14   Gr.  Gr. 

Large   l.i^O        4.50  18.00 

Small   o.t        2.3il     9  20 

Combination  Russet. 

Doz.         14    Gr.  Gr. 

Large    1.50        4.50  18.00 

Siriall   SO        2.30     4. SO 

Shoe  Blacking. 

Doz.        14  Gr.  Gr. 

No.    1   25  .75  2.80 

No.    2   30  .85  3.25 

No.    3   35        1.00  3.85 

No.    4   45        1.40  5.45 

Shoe  Dressing. 

Boss,  3  dz  to  cs,  per  gr   9.00 

Russian,  3  dz  to  cs,  per  gr..l2.00 
Sliinola,    per    gross  10.00 

11)  Khinola  outfits  of  brush  and 
dauber,   no  charge. 
Shinola  paste,  case  of  3  doz  2.50 

3  solid  brass  scoops,  no  charge 
Bi.vb.v'»  Polislies 
Royal  Polish.  1  doz  in  box.  .  .85 
Royal  P'lish,3  dz  bx,ham'r  free  2.55 
Shoe,  Satin,  1  dz  (smi  comb'n)  .75 
No.  5  Shoe  Satin  Pste,  1  doz  .80 
No.  5  Shoe  Satin  Paste,  1  doz  .40 
.\o.  10  Satinola  Paste,  1  doz  .80 
No.   10  Satinola   Paste,   1  doz 

in   box   80 

SatinoLa,  combination,  sml,  dz  .75 
Satinola,  combination,  Irge.  dz  1.25 
Shoe  White  Cream,  per  doz  .85 
Ermlno  White  Paste,  per  doz  .80 


.let   Oil.   doz  85 

.let  Oil,  3  dz  bx,  5  Bixola  free  2.55 

Bixby's. 

"BBB,"  size  M.,  14  gr.  box.  .  1.25 
"BBB,"  size  B,  per  %  gr.  box  2.50 

Tnlne. 

Cotton,  4-ply.  100-Ib  bales,  rb 
3-pIy,  100-rb  bales.  . 
"        2-Ib  cones,  per  lb.. 
Hemp,  8-oz  balls, pr  S-lb  pkg.  . 

"      4-oz  balls,  per  3-rb  pkg 
Sack,   4-ply,  12-rb    pkgs,  lb.. 
Binder  Twine. 

Pure  Manila. 650  ft  to  tb.pr  lb 
Manila.  600  ft  to  tb,  per  lb.  , 
Standard.  500  ft  to  lb,  pr  lb 
Sisal,   500  ft   to  rb,  per  rt>  . 
W::\. 

Fruit,  25  l-Ib  pkgs,  per  box.  . 

Mint  Wax,  per  box  

Japan,    per  lb  

Beeswax   

Pure  Ref.  Paraf.,  40  Is,  lb.. 
Pure  Ref.  Paraf.,  20  Is,  lU .  . 


.26 
.26 
.26 
.26 
.26 
.29 


14% 
13% 
11% 
11 

1.50 
1.50 
19% 
38 
.10 
.10 


Wax  Strings. 


12-in.,  10  pkg,  100  stgs  each.  1.75 
14-ln.,  10  pkg,  100  stgs  each.  .  1.90 


Department  24. 


WOOD     AND  WILLOW 
AXE  HANDLES. 


WARK 


This  Dept.   is  corrected  by 
The  Heyman-Weill  Co.,  Sevenson 
Co. 

EIx,  36-ln.,  doz  $2. 61 

No    1.  36-ln.,  doz    1.7E 

No.    2,    36-ln.,   doz   1.35 
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Baskets. 

Per  doz. 

Cal.,  Open,  Spruce,  No.  3  85 

Cal  ,  Open,  Spruce,  No.  4  90 

Cal.,  Open,  Spruce,  No.  5....  1.25 
Cal.,  Satchel,  Spruce,  nest, 0-5  1.35 
Cal.,  Satchel,  Spruce,  nest,l-5  1.00 
Cal., Satchel,  Spruce,nest,  1-41  .71 
German  Market,  nest  of  4....  1.40 
Clothes,  Oval,  Wil.,  No.  2..  8.00 
Clothes,    Oval,   Wil.,   No.    3..  9.25 

Same,  nest  of  6  sizes   3. BO 

Japanese  Telescopee,  nest  of 

5,   size   18x12x7   1.30 

Same,   size  20x13  %x7   l.GO 

Same,   size  24x15x10   2.00 

Bovfls,  Wooden. 

Per  doz 

Maple,  No.  1,  11-lnch  80 

Do  No.  2,  13-inch   1.75 

•  Do  No.  3,  15-Inch   3.00 

Do  No.  4,  17-lnch   4.75 

Do  No.  5,  19-lnch   6.50 

Do  No.  6,  21-lnch   8.50 

Brooms. 

Per  doz 

No.  7  Special   4.00 

Little  Lady    3.66 

Dandy    3.10 

Cooks'  Choice    2.36 

Ladies'   Pride,   No.   1   2.85 

Toy,  string    l.lo 

Common  Whisk   1.00 

00  Whisk    1.20 

Leader    2.40 

Flyer    2.90 

Brushes. 

Per  doz 

Dust    2.86  12.00 

Scrubbing   66  3.00 

Dandy    I.50  5.75 

Shoe  Brushes. 

No.  415,  black  tampico  No.  6}  .95 

No.  25  Mixed  Center   1.75 

No.    173,    all    black   2.25 

No.  141,  black  and  white   4.00 

No.  413,  bristles   4.50 

Stove  Brashes. 

Per  doz 

651  tampico,  handles  90 

Ko.  41,  Black  Bristle   1.90 

No.    411,   Black  Bristle   2.25 

Ox  Fibre  Brushes. 

Per  doz 

'ub  Cat,  10%x2%  In  face..  1.50 
Do  Rat,  8%x2%  in  face..  1.25 
Do    Mouse,  614x2%  In  face  1.00 

Can  Openeirs. 

King,  doz   7li 

Sprague,  doz   4ti 

Carpet  Sweepers. 
Bissau's,   per  doz,    25.00   to  27.00 
Standard,  per  doz   23.00 

Cheese  Safes. 

Round,   2  2 -In,   each   2.21 

Square  each    4.00 

Clothes  Lines. 

Sisal,  40-foot,  per  doz  90 

Sisal,  60-foot,  per  doz   1.25 

Cotton,  40-foot,  per  doz  80 

Cotton,  60-foot,  per  doz.  .  .  .  1.20 
Sash  (iord,  60-foot,  per  doz.  .  1.7B 
Sash  Cord,  90-foot,  per  doz.  .  a," 
Wire  Cord,  50-foot,  per  doz.  .  1.30 
Wire  Cord,  75-foot,  per  doz.  ,  1.75 
Wire  Cord,  100-foot,  per  doz.  .  2.15 

Clothes  Line  Pullers. 

Galv.   Iron,   with  eye  60 

"         "        with  hook  65 

CLOTHESPINS. 
Common,  per  box  of  6  gross.  .  .70 
U.  S.  Patent  Spring,  per  gross  .60 
CORKS. 
Demijohns. 
(Discount  of  40%  and  10%) 
%    gal   $5.75 

1  gal    7.50 

2  gal   13.50 

3  gal   16.00 

5   gal   24.00 

Dust  PaBs. 

No.    1   Japan,   doz  75 

Covered,  doz    1.30 

Janitor,    doz    2.50 
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Dnsters. 

Per  doz 

China,  fancy  colored  80 

Standard  Turkey,  No.  10....  2.25 

No.    12   3.10 

No.    14   3.80 

No.    16   4.85 

No.    18.  .  .  .  5.60 
UOOR  MATS,  COCOA. 

Per  doz 

Light,  No.  1,  14x24   4.40 

Do  No.  2,  16x27   6.00 

Do  No.  3,  18x30   7.75 

No  No.   4,   20x33   9.50 

Medium,  No.  1,  14x25   5.50 

Medium    No.  2,  16x27   7.00 

Medium,  No.  3,  18x30   8.75 

Medium,    No.    4,    20x33  10.50 

Extra,  No.  2,  16x27  10.00 

Extra,  No.  3,  18x30  13.00 

Extra,  No.  4,  20x33  15.50 

Extra,  No.    5,   22x36  19.00 

Keystone  Steel  Mats.  sq.  ft..  .30 
Faucets. 

Per  doz 

Cork  Xilned,   No.   0  46 

No.    2  45 

Cork  lined,  No.   3.  doz  90 

No.    4  60 

No.    6  75 

No.    8  90 

Ironlnic  Boards. 

1-ft.,  per  doz   4.70 

4%-ft.,    per   doz   5.4U 

5-ft.,    per   doz   6.35 

5% -ft.,    per   doz   7.50 

LAMP  BURNERS. 

Opposition. 

0  or  B,  per  doz  65 

1  or  A,  per  doz  75 

2  or  B,  per  doz  85 

LAM1>  CUlAlJSlfiYS. 
Electric — In  CnrtonH. 
No.  2,  6  doz  In  case,  per  doz  1.10 
Liantern  Globes. 

Packed  5  doz  In  case  70 

Aurora  Rochester. 

Per  duz 

No.  1,  6  doz  In  case  75 

No.  2,  6  doz  in  case  90 

No.  3,  6  doz  In  case   2.00 

Macbeatli  Pearl  Top. 
No.  1  or  A,  6  doz  in  case..  .85 
No.  2  or  B,  6  doz  in  case..  1,05 
La  Bastie. 

Per  doz 

No.  A,  plain  bulk,  6  doz  in  cs  1.22 
No.  B,  plain  bulk,  6  doz  in  cs  1.53 
No.  A,  crimp  bulk,  6  dz  in  cs  1.32 
No.  B,  crimp  bulk,  6  dz  in  cs  1.63 
Common  Chimney. 

Per  doz 

No.  0  or  E,  6  doz  in  case.  .  .40 
No.  1  or  A,  6  doz  In  case..  .45 
No.  2  or  B,  6  doz  in  case.  .  .65 
LEMON  SQUEEZERS. 

Ball,  per  doz  $0.90 

Glass,  No.  1,  per  doz  75 

Class,  No.  3  (for  oranges)  dz  1.25 
MOPS  AND  HANDLES. 

Per  doz 

9-lb.   Mops   1.35-1.65 

12-lb.    Mops   1.80-2.20 

Patent   Mop   Handles   1.00 

Plain  Mop  Handles  90 

PAILS. 

Per  doz 

Wood,  painted,  3  hoops   2.65 

Wood,  varnished,  3  hoops....  2.50 
White  Cedar,  3  ealv.  hoops.  .  3.25 

Fibre    3.60 

Galvanized,  8  quarts   2.05 

"  10  quarts   2.30 

"  12  quarts    2.55 

"  14  quarts    2.90 

SHELF  PAPER. 

Per  gross 

Narrow,   assorted  '.-olors  12 

Lace  paper,  per  box  30 

TUBS. 

White  Cedar — No  .0,  13.00;  No. 
1.  10.50;  No.  2,  9.00;  No.  3,  8.00. 

Fiber — No.  0,  $19.00;  No.  1. 
$15.75;  No.  2,  $13.75;  No.  3, 
$tZ.2S. 

Galvanized — No.  0,  $5.85;  No.  1, 
$6.95;  No.  2,  $7.95;  No.  3,  $8.85. 
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WASH  BOA KI>H. 

I'er  doz 

California,   regular  size   2.25 

Little  Lady,  glass   1.8b 

Little  Lady,  zinc   1.10 

Peerless,   double    3.r>» 

North  Star    J. 65 

Crystal  Glass    4.(0 

Washing  Machines 

Waverly    6.75 

Matchless    6.85 

Western    l.:;,- 

Majestlc,  family  size,  each....  6. 00 
Snowball,  family  size.  each..  7.00 
Leader,  family  size,  each.... 7  CO 
Shelby,    family  size,   each....  7.7: 

n'ICRIN(J. 

'I  r.=i 

Lamp,   0  or  E,   %-lnch  $0.30 

Lamp,  1  or  A,   %-Inch  40 

Lamp,  2  or  B,  1-lnch   .60 

Lamp,  3  or  D,  1%-lnch  85 

No.  1,  Rochester   1.50 

No.  2,  Rochester   2.25 

No.   3,   Mammoth   7,50 

Junior  Rochester    2.00 

Stoves,    3-lnch    1,50 

Stoves.  3M!-Inch    1.90 

Stoves,   4-Inch    2.00 

Stoves,   4M;-lnch    2.00 

^VKINGER-S. 

Wood  Frume. 

Two  top  screws;  iron   tub  clampa 
Per  doz 

Royal.    10x1%    Inches  37  50 

Challenge,        '•   21.00 

King  Special      "   22.50 

Empire         "   30.00 

Century,    10   inches  28. uO 

11  inches   31.50 

12  Inches   35.00 

Iron  Frame. 

Piipprlnr    10   Inches   29  50 

11  inches   33.00 

12  inches   37  00 

Crescent   27  00 

Ball  Bearing. 

Hitchcock   33.00 


MISCELLANEOUS. 

Barrel   Covers.    17-in.  (flour 

barrel   size),   per  doz   1.80 

Barrel    Covers.    21 -in.  (sugar 

barrpl    sizoK    per  doz   2.70 

Bro\vnie.<!.   per  rioz....75   1.00  1.25 

Butter  T,arlles.   pl.nin.  doz  45 

Butter  T.nrllps.   clays,  doz  85 

Butter  S-Diides.   doz  40 

Dishps.  nval,  %-tb,.  per  M.  .  l..'>0 
ni.=;he.=!.  oval.  1-Th..  per  M....  l.T.^i 
DIshp.'J.  o\-al.  2-lb..  per  M.  .  .  .  2.2.^> 
Dishos,  wire  end.  T^r-lb..  perM  1.60 
ni.'shps.  wire  pnil.  1-th..  per  M  1.75 
Disho^.    wire    end.  2-n>.  per  M  2-2a 

Rsrc"     npntnrs.    nox-pr   1.00 

Moa.^nrns.  fiber.  4  pieces....  1.2.1 
fi^Pt  pt..  nt  .  '7  enl  and  funnel) 
T.antprn^.  O  Tnlinl-tr.  dnz.  .  .  .  5.50 
I.nnlPiii  c!r.l>p«;  in  hhlj! .  .  .  .  70  W  95 
Mnusp    tr.Tps.    1    to    5  holes. 

doz   45(9160 

Mouse  tr.Tp3."'Sure  Catch."  dz  .35 
Traps,  rat,   "Blizzard,"  doz.  .  .90 

N'pst    Rcrs:?^.    iipr   dnz  20 

Oil   cans,   glass,   wire  cover, 

1  gal.  per  dnz   4.50 

Oil  Cans.  g.Tl..  givnzd  Iron..  2.16 
Oil  Cans.  S  gal  .  crlvnzd  Iron.  7.50 
Porato  Afashprs.  per  doz  45f(?)75 
Rolling  Pins,  per  doz.  .  .  .  1.40W  1.60 

Spoons,   wonden  30c.   37c  .65 

Stpp  T,ar1rlprs  parh  per  ft..  15-22-'in 
Tacks,  steel,  nsstd.  2  14-oz.  .  .25 
Tarks.  Common,  2  oz,.  doz..  .11 
Tappr."!.   eras.   :!«  17-in.     tc.=  <lz 

Toothpifks.   box   2.50.  2.7.^ 

Twine  Holders,  hanuinii.  doz  "!  00 
Siiittons.    fiber.    t."-inch  .  . .  .  .  .  6.25 

Splttons,    fiber.    12-inch   5.00 

Spitton."!.  fibpr.   O-inoh   4.1.T 

Whips,  per  doz.  from  90c  to  1.<;.00 
Window  ."^crepns.  12-inch,  doz  2. 
Window  ."Screens.  IS-lnoh.  doz  2.90 
I    Window  Screens.  24-lnch.  doz  3.25 
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Depurtnient  25. 

^I  A  I  U>NEItV. 

Corrected   by  the 

M-h\val)iich«r-Frey    Slatlonery  Co 

42-44  Sutter  St.,  San  Francisco 
Ltliink  ItiiokK 

Counter,  72  leaf,   per  grs.  .  .  .  5.U0 

i.'ounler.   90  leaf,  per  grs....  6.00 

Day  and  Led);er.  , 

Cap,   canvas,   200  pp.,  each..  .30 

Cap,   canvas,    500   pp.,   each.  .  1.00 

Cruwn  Cloth,   15U  pp.,  each.  .  .75 

Crown  Cloth,   300  pp.,  each..  1.00 

Cap,  Im.  Leather  Bnd.  BOO  pp  3.20 

Tanclewood.  Ream 

Ccinmerclal    Note,    5rb  60 

Commercial    Note.    6  lb  72 

l-etter,    10-lb   ex   1.20 

lap.    12-Ib    ei   1,44 

Per  M 

XX.  5-in    1.00'(j)1.50 

.XX.   fi-in   1.10®1.60 

XX.X.  lO-ln   2.80 

XX, 4-ln,, Baronial  cream 

or  white    1.40©  1. 80 

X,X.5-in..  Uaronlal  cream 

or  white    I.60i?i'2.00 

Inks — Carter's  or  Diiimond. 
Black.  2  oz  cylinder,  p.  gr.  .  4.50 
Red,  2  oz,  3  dz  to  box.  pr  bx  1.25 

Black,    4   oz,    per   gr   7.20 

or  Blue  BIk.  ',4  pt.dz  2.17 
or  Blue  Blk,  pt.  dz.  .  3.50 
or  Blue  Blk.  qt   6.00 

l.eiid  IVni'lU 

Gross 

Cedar,    rubber    tip   1.26 

Kcd  pishd.  mil  rbbr  tlp.I.X.L  1.66 

MatPhless    3.00 

Yellow,  pshd.  rbr  tip.  round.  4.00 
"      pIshd.  rbr  tip. hexagon  4.00 
Black,  pishd,  rbr,  tip.  Nos.  1, 

2.   3,   4,    "Offlce"   Hex   4.50 

Carpenters,  3  dz  to  bx.  pr  bx  1  00 
Steel  Pens. 

Gross 

Railroad.  1  gross  In  sox..$0.40 
Stub,  ex  fine.  sml.  radn  Irg  .40 

Falcon   40 

Bank   40 

Pchool.  fine   40 

Spcncerian  Nos.  1.  2  or  3  85 

(i  ""ol>.  J,  No.  404   BO 

Gillotfs.  No.  303  90 

Pacific  Mall,  clnkle  plate   1.00 

Tuxedo    1.00 

Doiiiirtnipiit  26. 

T()l$.\(  CO. 

This   Dept.    is  cnrrpi  tcd  by 
Wellman,  Peck  &  Co..  Tillniann  .t 
Bendel. 

A.MEKICAN  TOBACCO  CO. 

Smnkine  Tobacco. 

(6-rt>  Cartons.  25  and  30-Ib  Gasos) 

Seal  of  N.  C.   1%   oz  foil   6.'! 

3J        "        ....  6l'.£, 

8  "    5.S'i 

16  "    56^<, 

1%      oz      cloth  6S 
Seal  of  N.  C.  3i  oz  cllh  pchs  63  •'U 

pouches    68 

Seal  of  N.  C.  16  oz  decorated 

tin  canisters    58  U 

Old  Eng.  Curve  Cut.  1  %   oz  _ 

curved   tins    75H 

Old   Eng.   Curve  Cut.   3J  oz 

curved   tins    75  H 

Old  Eng.  Curve  Cut,  8  oz.  ...  7S 
Old  Eng.  Curve  Cut.  16  oz.  .  75 
Continental    Cubes.l     -oz  tins  75J 
Monte  Cristo  Slabs,  sj-nz  tins  75^4 
Van  Bibber,  sled  pig.  1 5j  oz 

tins.    2\4    lb   c'lrtons   70 

Three  Feathers.   1%  oz. 

lb    cartons,    net   5814 

Pedro,    2^4-(iz    foil   .M 'i 

"        2'i-oz  pouch   

"        2S4-OZ  assorted    ....  51 
"      16    OZ    decorated  tin 

canisters    4IH 

Dixie  Queen,   m-oz  foil          4 IV, 

S-oz  tins    41 V4 

1%-oz    64 

canisters,   6    R>   cartons.  30 
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lb   In  cases   42 

Duke's  Mixture,  ^  ^  oz  sacki  40 

Arlington,  .%  oz  foil   63  V4 

Duke's  Cameo,   \%-oz   4H4 

Duke's  C.imeo,   2 oz   foil..  47', 

Melrose,    1%-oz    foil   66 H 

fragrant  Vanity  Kair,  1  oz 

foil    93 

Kcil  Indian  Plug  Cut,  1^  oz 

and  3J  oz  foil   39 

Fashion.    I       oz    3K%, 

16  oz  canisters....  42Mi 

Fashion    Pall    ^2^4 

Fiull    l>urham.    I    oz   62 

I  %    oz   62 

3J  oz    59 

X  oz    67 

16   oz   53 

I'orn  Cake,  gran,   l-lb  bags, 

25- rb  cases,  per  lb   24 

Bcho  Plug  Cut.  1%  oz(16-oz. 

49)    47\ 

Red  Bell.  1%  oz   40% 

IG-oz  palla   4 111, 

Cornell    Mixture,    3h-nz   tin..  83'.4 

Oriental  Mixture.  .H  oz  tin..  93 

Honey  Dip  Twist.  10  to  lb..  43V4 

drizzly.  10  i>z,  24-rb  cases..  54'4i 
PIve    Bros.    Pipe  .Smoking, 

long  cut. paper  pkgs.  3)  oz. 

5  lb  cartons,  30.  50  *  100 

lb  cases    3S 

Pride  of  Virginia.  1%-oz,  3i- 

oz    and    S-oz    tins.  2V4-Ib 

boxes.  10  &  25-Ib  cases.  .  .  75 
ilolden  Cupid.  1      jz  foil.  26. 

50   &   lOO-lb    cases   SOT* 

^ure  Shot.   2s     33 

Union  Leader.  1%-oz  foil....  414 

3-oz  pouch  ....  41 
8     and     16  oz 

canister '   41 

Union  Leader.  16-oz  milk  '-an  41 
Plaza.  1  =3 -oz  cloth.  6-!b  car- 
tons, case  of  25  lbs.  net..  STVi 

l-'ine  Cut  Chcwlnc. 

Hiawatha.  2  oz.  b'ght  or  d'k. 
l-tb  cart.  10-tb  cs,  per  lb  59 

Hiawatha.  5- lb  cs,  l-fb  carts  69 

Hiawatha.  16  oz.  b'gt  or  d'k. 
5-Xb   palls,   lb   59 

Hiawatha,  b'gt  or  dark.  10- 
tb  palls,  per  lb   66 

Sweet  Cuba,  b'ght  or  d'k,  1- 
m    tins.    5- lb    palls   44 

Rose  Leaf.  10  to  fb.  bright  or 
dark,  l-lb  cart.  5-lb  drums  67 

Tiger.  1%  porafflne  bags.  5- 
Ib    m(ilstPn?rs    41 

ChiTiiolH  :ind   .All  Toliiir«i;  t.rar- 
eltrs. 

Old  VIr.  Cheroots.     In  bundle.  13.25 
$12  In  l<-»a  than  IM  Inis 

Old  Vlr.Cherools..'i  In  bundle.  13.96 

Ret.   the   Arts   Ml  I  la  Clgara. 

10»    (111  .  «  :S 

Bengal  lllile  -Icars.  ins.  iio 

per   cent    In    free   goods)..  7.30 

Royal  Bencal.  I  ft  in  pkg.  ino 

In    carton  11. SO 

Van  Blbb.-r  l.lllle  Clg..  bun- 

dle.i  of  10.  of  100...   I«  ?0 

Sub  Rosa  '-iB.Trros.  li>».  car- 
tons of  500.  ppT  M   I  no 

.<iliicir<t,  Kir.. 
Le»."«  '2%  for  caiih 

Star  Pittsburgh  Sinatra  l-lOa, 

5    for   10c  1*00 

riorodora  IHUe  ciRars.  1-lOa. 

3    for    5c  II  15 

Red  Top  Stogies.  1-I0».  3  for 
00  lis* 

Red  Label  8to^es(Jenklnson)ll.i5 

t'iiCBrcMp  Paprr. 

Vanity  Fair.  50  pkg  In  box  >7H 
Wheat  Slr.-iw.50  pkg  In  bx.net I  30 
Wheat  Straw.  100  pkg  In  bx 

net   :.«5 

Whe.1t    .''Iraw.    Interlock.  60 

pkg  in  box   l  is 

W^lld  Oats.  40  pkg  In  box.  .  »• 

Red  Seal.  50  in  box  16 

/.Ic-Zag.   ion  in  box  I.SO 

Riz    la   croix  i.tS 
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Plug  Tobacco. 

(Subject  to  dif5Count  2%) 
Battle  Ax,  16  oz.  5  cuts,  12  and 

24   lb   bts,   net   3i) 

Big  Gun,   16  oz,   3x12  smooth, 

bright,  6  sp,  16  tb  butts....  44 
Boot  Jack,  3x12,  R  &  R,  5J  oz, 

8   sp.   1,   4   S   and   12- lb  and 

2-tb  fancy  wooden  bxs,  net.  87 
Bullion,    1x6,   D  T  Nines,    6  to 

lb,    20-rb    cad's   50 

Climax,   2x12,  R  &  R,   16  oz,  6 

sp,    6,   12   &   30    lbs    (7   oz  7, 

10  M:,   &  21    lbs  4S)   45 

Climax,  3x12,  thin,  7  oz,  7  and 

14    lb    4S 

Cross  Bow,    3x12,    14   oz,    4  sp, 

14    lb   butts   38 

Drunimond's   Natural    Leaf,  5J 

oz,  5,  S  and  12-Ib  butts....  63 
Gold  Rope,   7   to   lb,   3,   6  and 

12-rb   boxes    56 

Gold  Rope,   14  to  lb.   4   and  8- 

Ib   boxes   58 

Horse   Shoe,    16   oz.    Smooth,  6 

sp.  8,  12  and  24-rb  butts....  '3 
J.  2.x6,    7   oz,    R   &    R  and 

Snioolh.  2  sp,  Ifli/i  and  21  lb 

butts    and    caddies   39 

J.    T.,    3x12,    14   oz.    Smooth,  4 

sp,  101/2  and  21-lb  butts....  39 
Newsboy,  P.  P.  br  or  bulk,  5s 

8,  16  &  24  rb   40 

Nobby  Spun  Roll,  7  to  \h.  3,  6 

and  12  lb   boxes   57 

Old  Honesty,  3x12,  Smth,  15  oz, 

6  sp,  71/2,  15  and  30  lb   44 

Old  Peach  and  Honey,  6  to  lb, 

5  lb   boxes   43 

Piper   Heidsieck,    5J    oz  plu^s, 

2%x8  Pony  Panel,  3-lOc  cuts, 
4,  7.  14  It)   69 

Red  Cross.  12  and  24- tb  butts, 
l*!  oz,  3x12,  embrossed   4  sp .  33 

Sa^;  Log,   2x12,  R  &  R,   16  oz 

6  sp,    24    rb   46 

Saw  Log,   3x12,   R  &  R,   32  oz, 

12  sp,  32  &  48  tb   46 

Sledge,  16  oz,  4  sp.  3,  6,  12  and 

24    31 

Something  Good,  foil  wrapped, 

I!   .1-   R,    51/2    to   lb.    9,    13  rb 

bulls    4  3 

Spear  Head,  16  oz.  6  sp,   6,  18 

and  30  (7  oz,  48)   45 

Standard    Navy,    3x12.  embo.ss- 

ed.  4  oz,  4  sp.  14  and  28  rb  38 
6  for  10,  10%  oz,  24  lb  butts.  35 
Star,   16  oz,   12,   24  and   52  lb 

butts    45 

Tinsley's    Nat.    Leaf,    3x12.  16 

oz.    S   &   12    tb   5'- 

Twist  Tol>iicco. 

Granger  Twist, hand  made  light 
pressed,  12  to  tb,  12-rb  half 
bushels  and  15-rb  grained 
pails    45 

Red  Ribbon  Twist,  10  to  rb,  16 
lb  1/2  bushels  and  8  rb  pecks  40 

Honey  dip  Twist,  11  to  lb, 
oacked    5    lb   44 

Smoking  Tobacco. 

Master  Workman  plug,  3x6,  10 

oz,    10    rb    cad   45 

Finzer's   Mixed   Plug,     16  oz, 

3x12,  5  sp,  5  and  10  lb....  33 
Ole    Varginy,    3    oz    plugs  2x4 

brigh.t,    10%    rb    boxes   42 

Sickle   plug,    15    oz   3x12,    5  sp 

71/2,    15   and   30    tb    butts....  46 

JOHN   BOLLJIAN   &  CO. 
Clgiirettes. 

Net  cash. 

Fragnrant   Vanity   Pair   3.90 

Duke's   Cameo   3.80 

Sweet  Caporal   3.90 

Virginia  Brights   3.90 

Pets  (foil  packages)   6.12 

Richmond   Straight   Cuts,  10s 

tin    and    paper   6.12 

Cairo,  No.  27  and  27a,  (cork 

tip    7.50)   6.50 

Casino  Gold  Tip   9.00 

Imperlales,  10s.  20s,  50s,  100s, 

with  or  without  mouthpcs.  7.50 
Sultans,    10s,    20s,    50s,  100s, 

Mais  and  Rice  paper  with 

zneuthpleoes    9  86 
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Abdallah,  Not  3  gold  tip   7.75 

No.    2   9.00 

No.    1  13.00 

Princess  Lillian,  Cork  tips...  17. 65 

Turkish  Trophies    7.75 

ILgyptian  Deities,  No.   1,   10s.  25.50 
No.   3,  10s, 

plain  tips   17.60 

Egyptian  Deities,  cork   tips.. IS. 15 

Mogul,   cork   tip  10.25 

High  Ur:i(le  tSinoUiiig  Tol>:icci>. 

Imperial    Mixture,    2V4-oztin  1.10 

Plum,  1%-oz  foil,  net  Ol'/s 

Three    Kings    Mixture. 3i-oz 

tins    i.3u 

Vale  Mixtui'e.   1-oz  tin,   1 ',4 

and  2  V2    lb  cartons   1.35 

I73-0Z   tin,     2 '/2 

lb  cartons    1.60 

Vale  Mixture,  3J-oz  tin,  2  V2 

lb  cartons    1.60 

Lone  Jack,  3i-oz  hags,  net  1.17% 

Wills'  Knglish  Smoking. 
Capstan,  niild.med.  or  strong, 

3J-0Z,    per    rb   1.60 

Capstan,  mild,  med  or  strong, 

1  %   oz,  per  lb  '  1.75 

l.atakia,  3»  oz,  per  lb   2.10 

Sundry  Kngiish  Smoking. 

Pioneer,  Si  oz,  per  lb   1.45 

S  oz,  per  lb   1.43 

16  oz,  per  lb   1.^'* 

Lambert  &  Butler's  Log  Cab- 
in, 3J  oz.  per  lb   1 

Smith's  Glasgow  Mixture,  3J 

oz.,  per  rb    1.70 

J.  B.  PACE  TOBACCO  COMPANY 
Scroll    Tag,    twist,    6    to  lb 

(other  sizes,   67)   66% 

light   pressed,  all 

styles    73  Vs 

Scroll  Tag,  cable  coil,  3  and 

4  oz  .   76 

Corduroy  Spun  Roll,  6-rb  bxs  56% 
Mastiff  Plug  Cut,  1%  oz  pchs 

or  tin  foil  pkgs   68 

Majitiff  Plug  Cut,  3J  oz  pchs 

or  tin  foil  pkgs   63 

.Mastiff  Plug  Cut, 16  oz  decor- 
ated   tin    52  V2 

Boston  Smoke,  12s  (24s.  48).  49 

SUKBRUG  CO. 

Grain,  1%  oz  patent  can....  70 
Golden    Sceptre,      1-oz.  l-tb 

cart,   per   rb   120 

Golden  Sceptre,  1  % -oz,  2% -lb 

cart,   per   lb   1  20 

Golden  Sceptre,   SJ-oz,  2V2-n) 

cart,  per  lb   1.01 

Golden  Sceptre, S-oz,5-rb  cart. 

per  lb    1  00 

Golden    Sceptre,    16-oz,  6-Ib 

cart,  per  rb  95 

Arcadia,  35  oz,  2i/2-rb  cts  (1 

l-tb  cts  1.60)   156 

1%-oz,   2%-tb   carts  1.60 
8  oz,  decorat3d  tin.  1.55 
16  oz,  decorated  tin.  1.50 
Orescent  Club  Mixture,   Si  o«  »" 

Ciga  rettes. 
Milo    Cork    Tips   18.50 

■•     Plain     ••   18.00 

"    Ladies'  mouthpieces,  20s 

(jval    box   i.OO 

Kgyptian    Arabs   No.    3  Cork 

Tips    7.40 

iving  William,  Egyptian,  netl8  00 
rurkish  Delight,  sanitary  tip  7  00 

.INO.  J.  BAGI.EY  &  CO. 

Net  cash. 

Gold  Shore.   2 '/2  oz   46 

Lime  ICiln  cut  plug,  2  oz.  .  .  .  59% 

3i   oz  59?4 

S  oz  tins.  68% 
16   oz  tins  64  Ml 

Sun  cured  2V2  oz  foil   49 

"  2  V2    oz   pouch ....  51 

WICVMAN  BROS.- 
Less  2%. 
Cut  and  Dry.  3J  oz  papers..   32  V< 
H.  BOHLS  &  CO. 
Fancy  Mixtures. 
White  Navy  Mixture,  1%  oz 

foil   66 

'White  Navy,  3i-oz  foil,  S-tb 
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cartons   63 

White  Navy,  16-oz  foil  60 

London  Dock,  3J-oz  foil,  5-tb 

cartons   80 

Golden   Gate,    3J-oz  tin,  5-rb 

cartons   85 

Bright  Virginia  Pickings,  3S- 

oz  tin,  5-tb  cartons  SO 

Gold  Bar,  3J-oz  tin. 5-rb  cart.  .90 
Great  Blend,  16-oz  box,  mild, 

'      medium    and    special   1.15 

I  Great   Blend,   8-oz  box,  mild, 

medium  and  special   1.20 

Great  Blend,  35-oz  box,  mild, 

medium  and  special   1.25 

Cut  Plug. 

I  Seal  Rock,  1%-oz  tins,  2%-rb 

cartons    25-Xb   74 

Seal  Rock,  3J-oz  tins,  2%-rb 

cartons    25-n)   74 

Seal  Rock,  8-oz  tins  74 

Peanut,   1%-oz  foil,   5-tb   cart  .38 

Old  Chief,  8-oz  and  16-oz  46 

Seven    Up,    16-oz    pail,  briar 

pipe   with   each  tin  54 

Seven  Up,  16-oz  pall,  without 

briar    pipe   ".  .45 

Seven  Up,  21/3-oz  foil, 5-tb  cart  .43 
Seven  Up,   2%-oz  pouch,  5-rb 

cartons   49 

Long  Cut. 

case,  per  doz    1.80 

R.  A.  PATTERSON  TOBACCO 
COMPANY. 

Less  2%. 
Honest  Labcr,  pch  and  tins, 

2y2-oz   50 

Lucky  Strike,  1%  oz  tins  76 

3J    oz   tins  76 

Patterson's  Seal,  1%  oz  foil.  .37 
"  34  oz  pch .  .  .3S 

16  oz  tin.  . .  4i 

SNUFF. 

America     Snulf  Co  

French,  Rappee,  1%  oz  bot- 
tles,   per   3    doz   2.90 

French,  Rappee,  35  oz  bot- 
tles,  per  doz   1.8u 

French,  Rappee,  16  oz  jars, 
per    tb  65 

Maccaboy,   16-oz  jars,  per  lb  .60 

Irish  High  Toast,  16-oz  self- 
sealing  fruit  jars,  12-tb  bxs  .!>7 

Scotch  Lilienthal's,  in  blad- 
ders,  per  lb  CO 

Scotch  Lilienthal's,  In  weas- 
ands,   per  lb   62 

Horse  Shoe,  16  oz  glass  jars, 
lb   50 

Horse  Shoe,  2V2  oz  fibre  cans  .51 

Horse  Shoe,  8  and  16  oz  cans  .4f 

Horse  Shoe,  1  oz  and  16  oz 
cans   56 

Weyman  Bros. 

(Copenhagen,  16-oz  stone  Jars  .6' 

"t  2  doz.  per  gross   6  '  ' 

I-oz    tin.  .y.irl» 
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Department  23. 

This  Dept.   is  corrected  by 
I    I'illniunn  &  Bendel;  Pnc.  Vinegar  & 
Pickle  Works. 


C.4TSLPS. 


Snider's,  qts.  doz  

pts  "   

11/2    pts,  ••   

Griffon's. 

'/o-pints,   per  doz  1, 

Pints,  ijer  doz  

Uuarts.  per  doz  

Aliscnllaneous. 

'Jampbell's,    1/2   pts,  doz  

Heinz.  lO-Oz   

l2-i)z  

17-02   

Blue   Label.    25    %-pts.   to  c» 
Blue   Label.   25  pts  to  CB.  .  . 
Blue   Label.    12  qts  to  CB.  .  . 
Golden  Star,  gal  Jugs.  doK.  .  . 

"        "       qt.,  doz  

"        "       pts.,  doz  

"        "        Vi   pts.,   doz.  .  . 
Long's  Fruit  Catvup. 

Pts,    24    t    O   CB,  CIU»>  

'/2-Pts,   48   to  Cj^    -  .... 
"      2,  5  and  '      9  Cttu,,  tb 


•<.7  5 
J. 40 
1.40 

12'/2 

1.85 
3.25 


1  6  5 

2  35 
1.40 

4.75 
5.75 
1.60 


Holbrook's,    %    pts   2.40 

Lea  &  Perrin's,  small   2.76 

Lea  &  Perrin's,  medium   5.00 

Lea  &  Perrin's,  large   8.26 

5  cases.  5c  per  doz  less 

Tobasco,  Mcllheny    4.00 

Tobasoo,   New   Iberia   3.50 

Bengal  Worcester,   %  pt   '.^5 

bengal  Worcester,  pt   1.25 

Pepper.  sprinl-'3  top,   %  pt..  2.00 

•Mierlor  Pepper,  small  90 

Superior  Pepper,  large   1.50 

LIbby's  Manchester  Sauce,  24% 

pints,   per  doz   1.20 

A.  White  &  Co.,  London,  Worces- 
tershire Sauce,  case  of  3  doz  No. 

Vd  bottles,  per  doz    l.SO 

Same,  4  dz  No.  1  bottles.pr  dz  3.00 

FRENCH  MUSTARH. 

(In  bulk  ) 

Cal. 

Home  Stan- 
Brand  dard 

Bbl,  per  gal  35  .30 

1/2    bbl.   per  gal  37  .32 

',4  bbl,  per  gal  40  .34 

10-Gal    Keg  42  .36 

5-  Gal.  Keg  45  .38 

2-Gal.    Pail   50  .43 

1-Gal.    Pail   60  .53 

MUSTARD. 
In   Glass,   Cul.   Home  Brand. 

8  oz,  2  dz  to  case,  per  doz  96 

14-oz,  2  doz  to  case,  per  doz  1.71' 
Mtuudurd. 

6-  oz,  small  bbl   '« 

SAUERKRAUT. 
Cal.  Home  Brand — Dry  Pack 

Bbl.,    50-   gal  $13.00 

%-bbl.,    32    gal   9.00 

»A-bbl.,    15    gal   5.:-0 

10-Gal  Kegs    3.25 

5-Gal.    Kegs    1.75 

Van  Camp  Packing  Co. 

No.  3  cans,  per  doz   i.-^O 

Maconochle    Bros.,    Ltd.,  London. 

Suffolk  Pickles  

Chow  Chow. 

Per  do'2. 
Case  of  4  doz  No.   %  lever 

top  glass  jars.   2.25 

Mixed. 

Case  of  4  doz.  No.  V2  lever 
top  glass  jars   2.25 

White  Onions. 

Case  of  4  doz.  No.  %  lever 
top  glass  jars   2.25 

Panyan. 

Case  of  4  doz.  No.  V2  lever 
top  glass  jars   2. 2D 

Assorted  (1  doz.  each.) 

Case  of  i  doz.  No.  %  lever 
top  glass  jars   2.23 
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ItELlSHES,  El€. 

by  the  Puciflc  Vlneicar 
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5» 


I'iCKLES,  VINEGAK, 

riili  )>«-ii:irtiit«'iil 


orreoted  each  week 
Pickle  Works. 
TICKLES  IN  BULK 
California  Home  Brand 

Sonr 


PICKLKS  IN  GLASS 
Culiforniu  Home  Bruntl 


Pat.  Top — English  or  Octagon 


lU  oz. 


Pt. 


I  Qt. 


Sweet 


!0 


.|30. 


27 


Midgets   

Special  Small  Gherkins  | 

Bbl.  9000,  1/2  bbl.  Coco,  i,4  bbl.  3ooo. .  .|27. 
Special  Small  Mixed   

Same  count  

Gherkins   

Bbl.  6000,  1/2  bbl.  4ooo,  14  bbl.  2ooo 
Mixed   

Same  size  

Special  Small  Medium  Pickles .  .  , 
Bbl.  4500,  14  bbl.  .3ooo.  li  bbl.  15oo 
Special  Small  Medium  Mixed .... 

Same  count  

Small  Medium  Pickles  

Bbl.  2400,  M>  bbl.  I600,  i'-  bbl.  Soo. , 
Small   Mediimi  SDxed  

Same  count  

Bbl.  3000,  1/2  bbl.  2ooo,  %  bbl.  looo 
Chow  Chow   


T21, 


.|21. 

.  |l6. 
■I 

.|i<;. 

.|19. 


■  I 


00|20. 

I 

00|1S. 

I 

oojis. 

I 
I 
I 
I 

00|14, 
I 

00|14, 
I 

50|11 

50|11 
50|13 
115 


Gherkins  Sour   

Mixed  Pickles  

Chow  Chow   

•Pearl  Onions  

Sweet  Gherkins  

Sweet  Mixed  Pickles. 
Sent  Gherkin   


Ob  10.50l|42.0D|28.00|14.50 
I  I 
50|23. 00(12.00 


00|  9.50||34 

I  II 
00|  9.50||34. 


1131. 
il 

1131. 


50  23.00(12.00 

I 

50  21.00|11.00 
I 

50  21.00|ll.OO 
I 

50jl9. 00110.00 


00|  7.501I2S 

I  II 

00|  7.50  |28.50|19.00il0.00 

I  11 

OOj  6. coll 

I  II 

00|  6.0011 

00|  7.00||25 

ooj  s.ooli 


I  I 
I  I 
I  I 
.50|17.00|  9.00 

I 


Package  1 

Bbl    1    Bbl    1  1 

'A  bbl  1  %  bbl  1 

%  bbl 

y*  bbl 

CountI 

1800    j   1500  1 

1200  1     600  1 

1000  1 

500 

DILLS 

1     15.00  1  14.00 

1     10.00  1  5;50| 

9.50 

1  5.25 

Jumbo  DiUs. — bbl.,  1300,  1/2  bbls.  900,  14  bbls.  500. 


California  Home  Brand. 
Sour  and  '"^et,  (Plain  or  Mixed),  German  Dill,  Chow  Chow  and 

Oionns 


Sweet 

5  ^ 

0 

.Nol 

No2 

No3 

Gher- 

Sml 

Mdn 

Lrg 

Dills 

kins 

oo 

Ou  c 

Barrels,  50  gals  

1 

.36 

.33  1 

.25  1 

.28  1 

.60  1  .46 

ll.OO 

.70 

Barrels,  32  gals.  . 

1 

.38 

.35  [ 

.30  1 

.30  1 

.62  1  .48 

11.02 

.73 

14  Barrels,  16  gals.  .  . 

1 

r 

.40 

.37  1 

.32  1 

.32  1 

.64  1  .50 

11.04 

.75 

.42 

.39 

.34  I 

.34  1 

.66  1  .52 

11.06 

.77 

1 

.44 

.41  1 

.36  1 

.36 

.68  1  .54 

11.08 

.79 

T 

.44 

.41 

.36  1 

.36  i 

.68  1  .54 

11.08 

.79 

1 

.55 

.50 

.45  1 

.45  1 

.77  1  .63 

11.15 

.88 

1 

.65 

.60  1 

.55  1 

.55  1 

.87  1  .73 

11.25 

.98 

1.75 
1.75 
1.75 
1.75 
1.75 
1.75 
1.75 


:!.30 
2.30 
2.30 
3.25 
2.75 
2.75 
2.75 


4.50 
4.50 
4.50 

5.00 
5.00 
5.00 


"CENTAUR  BRAND" 
Sour  (Plain  or  Mixed.) 


KEG  PICKLES. 


CENTAUR  BRAND 
American  Style — Square  Bottom;  English  Style,  Round  Bottom. 


Pts.  I  Qts.  IH  Gall  Gal.  | 


Pt.  I  Qt. 


1.20 

1.75  1 

3.00 

5.00 

1.75 

3.00 

1.20 

1.75  1 

3.00 

5.00 

1.75 

3.00 

Chow  Chow  

1.20 

1.75  1 

3.00 

6.00 

1.75 

3.00 

PicalilU   

1.20 

1.75  1 

3.00 

5.00 

1.75 

3.00 

Mexican  Hot  

1.20 

1.75  1 

3.00 

5.00 

1.75 

3.00 

Cal.  Onions  

1.20 

1.75  1 

3.00 

S.OO, 

1  1.76 

3.00 

TOMATO  CATSUP. 

In  Glass,  per  doz  HJugs.per  JuKljl  Ual.  Tina 
|H  Pt.  I    Pt.  I    Qt.  Ill  Gal.|2  Gal.llScr.  tplPt.tp 


Cal.    Home  Brand  

»2.25 

3.50  II  1.00  1  1.90  1 
 1    .85  1  1.60  1 

.80  1  .75 
.66  1  .60 
.60  1  .45 

1 

Il    .60  1  1.20  1 

Tomuto  Catoup — In  Bulk. 

Bbl. 
50  Gal. 

Bbl.       >4  Bbl.      10  Gal.    5  Ual. 
32  Gal.      16  Gal.       Keg  Keff 

Cal  Home  Brand.  . .  . 
Sunrise   

.50 
40 
.35 

.55 

1 

1  .40 

.60      1      .63      1  .66 
.50      1      .53       1  .55 
.45      j      .48       1  .50 

In  Glass. 


Cal.    Home  Brand..! 

Worcestershire   

Chestershire   | 

•One  case  o£  C.  H. 


1%  Pta.  I 

1.75    I " 
1.00 
75 


Pts.  I 


2.75 
2.00 
1.50 


QltB. 

3.76 
3.00 

2.25 


In  Jugs 
In  Jugs 

I  1  Gal.  I  2  Gal. 
1.25    I  2.26 
1.00    I  2.00 
.60    I  1.20 


Ual. 
Ual. 
ITIna. 


B.  pint  catsup  with  every  598  lot. 


.86 
.66 


Per 
Gal 

j 

Nol 
sml  1 

1 

No  2 
Mdn 

No3 
lrg 
slct 

.33  1 

.30 

^^25 

1/2    Barrels,   32  gals  

.35  1 

.32 

.27 

V4,  Barrels,  16  gals  

.37  1 

.34 

,29 

.39  1 

.36 

.31 

.41  1 

.38 

Pails.  5  gals   

.41  1 

.38 

1 

.52  1 

.47 

Worcester  Sauce.  . 
Chestershire  Sauce 


Table  Sauce  in  Bulk. 

^  I  Bbls.  m  bblsl^  bbl  jlO  Gal! 

 |60  Gal.|2"3  Gal.j  1 6  Galj  Keg 

 I    .80     I    .82     I    .84    I  .86 

 I    .55    I    .67     .    .69    I  .61 


(6  Qsil. 
I  Keg 


.88 
.68 


TINEGAR 

Commercial  Wine.  Cider,  Malt  or  Spirit  Vlnegnr 

I  40  Gr.  I  50  Gr.  |  60  Gr.  |  70  Or.  I  80  Or 


 1      K  1 

.16 

.17 

.18 

.20 

.22 

 1    -16  I 

.18 

.19 

.20 

.22 

.24 

 1    .18  i 

.20 

.21 

.22 

.24 

.2* 

HIGH  GRADE  VINEGARS 


California  Home  Brand   White   Wine  Vinegar. 

Cal.    Home    Brand    Apple    Juice  Vinegar  

California  Home  Brand  Pure  Pickling  Vinegar. 


Barrels 

.  .  .30 

, ..  .25 
..  .25 


H  Bbls. 

.25 
.20 
.30 


RELISHBS  AND  CONDIMENTS. 

MIsrellnnrouR. 
Cnlifomin  Home  Brand. 


iTomato  Chutney 
Chili   Sauce  .... 


Californlii  Home  Brand 


9  oz.,S 
l.TS  I  1. 
1.75  I  1 


Pt 
(6  I 
<5  I 


Full  Measure,  5  gal.  kegs.  No.  3  Pickles. 

Full  Measure,  5  gal  pails   

Full  Measure,  2%  gal.  kegs  


Per 

Pkg.    .  

.$1.10  Sweet  Relish  

.  1.25  Bast  India  Relish 
.  0.7P  Red  Hot   


Same,  in  Balk, 


Per  GalloD. 

8  oz.    lOlymplcsj    14  OB.  j 


.96  1 

1.75 

2.  to  1 

.96 

1.76 

2.00  1 

.•6 

1.7S 

2.00  1 

2.6* 
2  SO 


Pta. 
2.7S 
2.T6 
2.76 
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RETAIL    GROCERS  ADVOCATE 


Here's  the  Sad,  Sad  Tale! 

Ding!  Pong!  Ring  the  Funeral  Bell! 


One  deliiHiueiit  said:   "I'll  pay  you  Saturday  if  I  live''— HE'S  DEAD! 
Another  promised:   "I'll  see  you  to-morrow"— HE'S  BLIND!  (Poor  devil.) 
Auother  vowed  and  swore:   "I'll  pay  yon  this  week  or  go  to  hell" — HE'S  GONE! 

Our  mission,  brother,  is  to  catch  'em  before  they're  DEAD,  before  they're  BLIND,  before  they're  GONE! 

On  the  great  clock  of  TIME,  there  is  but  one  word — NOW!    Yesterday  is  a  dead  one;  to-morrow  is — well,  to- 
morrow is  the  land  of  MAYBE!   We  go  after  the  dear  delinquents  as  though  TO-MORROW  wasn't  on  the  calendar! 

We  are  sorter  restless,  feverish  and  fussy  about  this  thing  of  DELAY! 

Bet  you  ten  dollars  we're  more  anxious  to  get  your  money  for  you  than  you  are  yourself, — that's  the  way  we 
feel  about  it. 

You  see,  the  minute  we  get  your  list,  we  get  a  kind  'o  funny  notion  in  our  head  that  WE  owe  you  this  money, 
even  though  we're  simply  standin'  between  you  and  the  man  who  SHOULD  pay  it  to  you. 


Just  drop  us  a  card  if  you  wish  to  get  those  old 

accounts  closed. 

"""""  .  We're  "Waitin' at  the  church." 

The  American  Collection  Agency 
GRANT  BUILDING,  SAN  FRANCISCO. 


